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"I would rather be right than president" 

Statue of Hen ry Clay 

Virginia-born Henry Clay, thrice nominated to be 
president, was willing to forego the highest honor 

in America for his convictions. Independence of 
thought ond loyalty to principle hos long been 

characteristic of the Virgin ion. The First Stotions 
of Virginia (WMBG, WCOO-FM and WTVR-TVI profit by 

these qualities. The friendship and loyal/yof 
listeners and viewers in the Old Dominion go all out for 

Havens and Martin sponsors. 

MBGAM WCODFM ig - WTYRTV 

Ha vens & Martin Stations are Ike only 

(omplete broadcosting institution ifl Ri(hmofld . 

Pi onee r NBC outlets for Virg inia's fir s t market . 

Represefl'ed fl atioflolly by John Blair & Com pan y 

I:;;, .;tp;_. , ~1 

FIRST STATIONS OF VIRGINIA 



SPOT RADIO 800M ACCELERATINC THIS FALL- You can expect new s ponsors, ex panded 
budge t s for a l re a dy booming s pot r a dio t his f a l l . Wild r oat, which recent ly dropped 

"Cha rlie Wild " detective dra ma on CBS - TV, will r e t u rn t o spot radio in heavy n a ­

tiona l c ampa i g n in a ddition to "FBI I n Peac e a n d Wa r" on CBS radio . Bromo- Selt:;er 

is a l so pla nn ing a n ex t en s i v e s pot r ad i o c ampa i g n. Co l d remedies will be big f al l­

wi nte r u s e r s, with r e ps noti ng ea rli e r - t ha n - eve r p l a c emen t of business by buyers 

a nx i ous to ins u r e p ri me a v a ilabiliti es . 

WHAT'S HOTTEST TIME PERIOD?-Ea rly morning , once r ega r ded a s "ma r gin a l time, " 1s 

no w r a ted mo s t ill dema nd by ma ny r e ps . In pa rticu l a r, 7 : 0 0 t o 8 :00 a . m. period 

en joys h i g h popula r ity among adverti s ers a nxious to harness a ppea l of - morning 

men" (SPONSOR , 2 J u l y ) . There ' s much int e r es t, t o o , i n l a te - ev en i ng hours, 

SPONSOR s urvey indi ca tes . ( For d e t a il s , s e e pag e 70 of s pot r a dio section . ) 

SITUATION COMEDY ON UPSWING IN TV PROGRAMING-Fa ll wi ll see more situatioll­

comedy p r og r a min g on TV . i n c l uding s evera l TV v e r s i on s of long- t ime radio favorites 

(deta i l s, pa g e 152 ) . Expl a ining it s own a dd ition of severa l s ituat i on s t a nzas in 

recent months , KMTV , Oma h a , told SPONSOR: "I t a ppea r s easie r to ma i n t ain a high 

level of comedy on thi s t ype of prog r a m tha n on ot her types of comedy shows . Tele ­

vi s ion just burns u p too muc h ma teria l on t he r a p id - f ire gag ty pe of comedy shows." 

LOOK FOR NEW NAMES AMONC NET RADIO SPONSORS- With busin ess giants. long 

ma ins t a y of net radio , dropping prime shows t o concen t r ate dol l a rs i n TV, net sa l es 

d epa rtment s will be gunn ing for firms which could never previously get into web 

r a dio beca use of cos t s a nd/or l a ck of a vailabil ities . Problem ne t s fac e is to lick 

feeling t ha t r ad io i s old ha t and show adve r tisers opportunities which s till exist 

in medium . "My Friend Irma " (CBS) , " Judy Canov a " (NBC) a re typica l of top pack­

age s now a v a ila bl e wh ich mo s t medium - sized firms couldn ' t even dream of spon so r ing 

in previous y ea r s . ( Fo r outl ook on new network sponsors, see page 63 of Network 

Ra dio s ection . ) 

AM STATIONS " TV-PROOFINC" THEIR PROGRAM /NC-Advertisers studying fall lineups 

of show s on s t a tions in TV markets wil l note changes designed to make st a tions less 

vulnera ble to lo ss of audience to TV. Exa mple: Kevin Sweeney, KFI, Lo s Ang el es . 

g enera l sal es ma nager, t old SPONSOR s t a tion has been "building series of TV - proof 

prog r a ms . n Theory i s to g i ve listeners some thing they can't get from TV. All -t alk 

progra ms ha ve been emphaS i zed, fo l lowing discovery tha t s t ation ' s l a te - afternoon 

Burritt Wh e e ler comm enta r y showed continuing rise in r a tings from '49 through ' 51 . 

An other innova tion i s "This I s Our Town." t a ped show by stat ion's r<lrm reporter 

wh i ch cove r s communit ieS 100 miles a wa y Oil fringe of TV area . ( Other spot r adio 

prog r ami ng trends . page 72 . ) 
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HOW FLEX IBLE CAN NET RADIO GET?-Net radio salesmen will be st r essing medium ' s 

flexibility as webs continue their adjustment to TV inroads. Shorte r time pe d ods, 

tan dem- style buys, will be continuing tren d . Actually, nets have long had d e v ic e 

for giv ing sponsors flexibility in way their markets a r e covered via local cut - ins 

beaming s epa r a te sales messages to different terri t or i es . Recent exampl e of tech­

nique on grand scale is P & G use of nWelcome Tr avell ers " (NBC) t o push as many as 

6 diffe rent product s in separa te areas of U. S. (see page 55). 

~ARGARINE WAGES FIGHT FOR ACCEPTANCE VIA RADiO- With Hftng of I lli nois re ­

striction s on yell ow margadne, Good Luck margadne (Lever Bros . ) has bought pro­

gram over WBBM, Chicago, designed to i n troduce product . Show o r igina t es i n super 

markets, is qui::; with grocery prizes fo r shoppe r partici pa nts . P rog r am , ca l l ed 

"Good Luck to You," will also i nvite l i steners to compete in $16 , 000 Good Luck 

jingle contest for Illinois res i den t s only . As more states abolish res t ri ct ions 

agains t yellow margadue , you ' ll be hea r-i ng about similar local p r og r am buys by 

Good Luck a nd other margarines. 

DAY TIME TV EXPAN DING THIS FALL-American Home Products wi ll buy p r ogram i n 

12:15 to 12 :30 p.m. slot on CBS- TV for show yet to be chosen . I n fo l lowi ng qua r ter 

hou r will be P & G, a lso yet to set show at press time. Move by two f irms is pa rt 

of trend to stake out fran chises in dayti me TV which began i n lEl t e 19 50, will ac ­

cele r ate this f a ll. 

ROSS SURVEY FINDS THERE'S MORE TV PROGRAMING, LOWER RATINGS FOR ALL SHOW 

TYPES-Ross Reports s urv ey of TV p rog r aming i n New Yo r k found n umbe r of quarter 

hou r s programed jumped f r om 1 , 694 in May 1950 to 2,067 in 1951. Ratings, mean ­

while dropped . In January- June 1950 , ave r age Pulse r ating of all shows i n New York 

was 7 . 69 . By same period this year, ratings had dro pped 2 . 32 to 5 . 37. Sa y s Ross : 

nNo program category has as high a rat ing today a s e n joyed last y ea r. CUrrent h i gh 

is 15.4% for Drama a nd My s te r y ( 19 . 3% in ' 50) as opposed to pea k of 21.4% a v eraged 

by Comedy- Va riety in Ja n .-June ' 50 ( this year-12.8%) ." 

RTMA SPENDING $JOO,OOO TO DISCOVER SET-BUYING PATTERN-Estimating TV sets in 

markets is made difficult, a mollg other rea sons , b e cause no one real ly kn ows wha t 

happens to set once it lea ves retailer ' s floor . Same a ppl ies t o AM a n d FM sets. 

To simplify tallying problem a nd gain v a luable mark e t ing gu i dance, Rad io a n d TV 

Ma nufa cturers' Associa tion will s pend :) 100 , 000 on survey covering AM , FM , TV set 

distribution. Whe n completed, it should indicate f r om how far away con sume r s come 

to buy sets. 

RCA JO INS COLOR BATTLE IN EARNEST-With s tart of public demo n strations of RCA 

compatible colo r , battle between riva l electronic- b r oadcas t empi res is on i n ear­

nest. Consume r s will get barruges from both sides in i n c r easing number . For 

signs o f who ' s willning keep your eye on reports of CBS co l or set orders . Tha t ' s 

re a l te"t, 

2 SPONSOR 
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Wilbert Robinson 
In Hits Per Game~ 

WHEe 
In Rochester Radio 

tDNO TIME 
RECORD FOR 
tEADERS."! 

WHEe is Rochester's most-liste ned-to station and has 
been ever since Rochester has been Hooperated! 

Note WHEe's leadership morning, afternoon, evening: 

1TA,!ION ST .... TlON STATION S'AIION SU"OI" STAUCH 

WHEC B C 0 E F 
MORNING 41.8 25.5 6.8 7.9 13.3 4.0 
II,Ol). l loOO _ 
_ doy .... _hlrl. 

AFTERNOON 43.9 31.9 6.8 11.8 2.8 1.7 
1 ~,OO·4,()(1 ' .M. 
M""doy ,"'_h f.~ 5.0 ..... 

EVENING 34.6 29.6 10.2 10.2 12.8 • foO~""h 
,000~,., 

4,00· ,O,JO ' ./0\. MARCH - APRIL 
00, 

S,""do~ Ih,OWl~ So •• 195 1 
lATH! IIIFOH CLO~ING HillE 

BUY WHERE THEY'RE L1STENING:-

16/ULY 1951 
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The M 
MONTG 

95TH MARKET 
IN THE U. S. 

• Mighty Montgomery 
is the hub of one of 
the nol ion's top agri. 
cultural c nd indus­
trial morkets. 

GIANT AIRFORCE 
MILITARY BASE 

• Mighty Montgomery 
home of Maxwell 
Fie ld, one of the 
largesl Air FOIce cen­
Ters in the entire no­
tion. 

RY 

OVER 600,000 
IN TRADING AREA 

• Mighty Montgomery 
dominates the rich 
surrounding t rode 
oreo of 11 progre!o· 
sive a nd expanding 
counties. 

$134,000,000 
CITY RET AIL SAlES 

• Mighty Montgomery 
hod 1950 cily retoil 
sole s o lone that were 
$5,000,000 abo ve 
those of the previous 
yeor. 

CAPITOL 
OF ALABAMA 

• Migh ty Montgomery 
is Il focol point of in ­
dustrial development 
both in Alabama 
and in the new 
South. 

• WIre or Phone lor Avor/obi/il iell 
r-----~~ r~-----' 

MUTUAL 

WIIJ 
Rep,uenle d by 

Weed & Co. 

NBC 

l !!.~!~ 
Head ley-Reed Co . 

'=--' 

MONTGOMERY 
. NETWORK 

STATIONS 
ASSOCIATION 

ABC 

WAPX 
Repruenled by 
The Wolker Co. 

CBS 

WCOV 
Represented by 
The Taylor Co. 
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AD-M ANN NOW GOTTESM ANN 

\\ Ilt'll our ""P~ "f ,.,1'O\ "'lI!! arri\"l'~ , 
hungril.1 rpa(1 I'ag~' afl e r pag'". para· 

g ral'h lIfll'r lJ.Hagraph ,..,·IIIPII{/' afler 
,..cuI/'ll' ,. l'll'lI a d :tfler ad. 
IlwlI1;hl IIml Ihere wa,. lIu lhill~ ill lItl~ 
~()P~ Ih,ll 1 '·" lIl.lllalC mi,..,.ell. lIul]o 

:11,,1 ],el l,- ,Id \\hell "lIr I JU II(' i,..,..ue 111"­
r i \"l~1 I 1I\011'll lh :.1 tlwr., lias ","Il lt'lh i"i! 
I ha n' beeu missi ng. i,..,..u,' ,Ifler i,..,.ne. 
Th,,1 j,.. " ur <lll,I ... ·~ ,.. II 11111,..1 jl<l\(' 11('ell 

IJI ,.."1I1t' "I"l' r~ ii!lll Ihal ) "11 \\ ,-I"t' 111,1 

u;,lifw,1 "f "ur dl:lll~l' of Ilam,'. II I:;: 
1l,,11 llle "Ad,,1f F. Coll p,.. ,II:l 1I1i \ ,h e!'­
li~ill i! Ai!"U\'~" in.<It'ad " f " ,h i-:\ jmlll 
A<ln' fti ,..i,,!! Ai!I'Il("~" II,' are ~ I ill 

iU'·()I·p"r'lkd. 

Oh 'I'~. I \\,'u l,1 'I PI 'L'I,,·ialt · ~\' lI f 
~1' llililL i. 1l ~ qlliek l), a!- a\·ili j,I],],·. "']' \ ' 
Di rli onan I/ an,I],,,,,k f" f "':p(III ~ ()r~.'· 

"N' I' up Ihe go",1 ""11 "II lour l'X' 
"('I,li "'I<I II , fillt' l,ubli{'[lliolL. 

L EI) ;o. ,\lW Ik\l"; .: 
IJi/'('('lOr of !.'rlf!i" l{': l'{'/l·v;.liu/l 
Adolf F. C"IIf'SIIIfIIlII "d,'('rlisi,,£! 
Y"lmrk 

EXCUSE, PLEASE, MR. FOREMA N ! 

I hope Ihe mi~l'rinl in Ihe lasl l);Ira · 
g raph to r Ill ) pOl I'"urri ill wlliell the 
\\ord "un,leff:r"tlll' !" got ill ill sl('a,1 (lr 
" llIltlc rs igllt,(I" dO'·.· I1·1 Illakc 1Il(' s' )\lIltl 
"..ul,I'l'ni,l'. 

Hounn L. FOI(.; ~ III;o. 

ricl' I'rc.~idl'ttl 

/JIWO 
Y /!/I' VO/k 

• II,,,, .... ~,. ,li,I .. ·, ;""·,,,1 ,,, .... 'I, . • '",~ ",." 
I .. , ... u l , l ... hlo • 1:. ........ ;"".,1 ,,,,,·.'i. ,",," ..... , . 
.. I, .... . "h, ,,~ .,.~IJ, .. ... " . " ,., . I'.~ . . \H " "'~ 
_ r.hM ".mt ... , .•• a~r '''r ,,' .. 'I"·,,, ' .. ·_~I,,, ... , .. 1,1 
II~ ~ .u".", '1 " eG I" • • , 1.· .... 1 1'1 'h e .. ... I.·T'i ..... I. 
"'r 'hI I . ,' • """H'. I";'" . ".1 ... ·· 11 ,., , .. ~ , . , 
.... " .,,1 , .. ;, .. "~ d .... a •• h ... 

MORE " SPA NISH" COMM EN TS 

II ie 1IJt\~1 uuf"rlullall' Ihal ('I'(',lil 
fOf I',." t l" r So (;<lIIIUI(;·,.. "'1Il't·(,~~ IIilh 
T i,I., ill Ihe t"', rr Hi" Gnllulc \ 'all ,') 
"<11' eredih'd 10 a -'p;lIli .~h bour Oil :, 
lln,IIIl __ ' ille. '1" ' \ " .~11Lliull. I' .. " t ler ~ 
Ca m hit ,',.. Tide II .. ,.. U"l'lI Il~illi! \E(l. 
\Ialalll (( r,,~- Hru\' n"'lilll'. lIi lh ,. ~IH'I 
~l'ht'(l ul l' ,.. ill l·' · J Ulll·. l').~,o. lIll.l "'("II I ]~ 
I"ok 11 ~ilJlil"r ",·lle, lul..-: f"r Ch,·('1'. 

~I·"""nl{ I ali ll 1.('\ t'( II I () tller~ ) 
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~"" " '" 
HmU.IIT .\. l'f\"FtlT(J\ 
If 1I1I/lf.!"1' 

\}:O-Xf.'Of{ 
UWII·II.(I·ilh·. TI'x. 

I 'Iu ul ,1 " I'llIl'eiall' rt "'(' iliu~ a ""P~ 
,.1' the li &1 iud i"al illl! IIU' hll',llil'U of 
Sl'alli,.h n. d i .. ~1;lli on,.. ill Ihi ~ '·"lIl1 lr ~. 
II 1I:l~ 1I11'll li"lll ',J ill lIlt' I JIIII (' i~H! {' 

"f ,,1'0\,..011. 

BUln:wr II. H ' I \'; 

/(m/iu·'I' 1 /' /'OII/Olio/l IIl1l1a;:.'·' 

L . /Ii!','/' sa'·' ,,1,'/,1/111 iOllll1 /' i,., 1/ I " .1 

l "ivl'l'sfll Cil)'. Cnl. 
• Ii., ,,( H.~ ~,,", I. ~.·., "ao;,,,, •• ",,>i,,~ 
~I"" ; '" I",,~ .. ".,· I' . ... ,."' . ,. a"il.hl ..... ,,1 •. 
- "II •• " ,," .... 1''' •. ,. 

I 'utilI ~"u It> kll"" Iha l 1 Ih"u~hl 
it "'IS a ,..",,11 a rl it'l,· ' Ill Ihl' :-'l'alli~11 
Illarket,.. ill Ihl' 1 l Ull" i~~Il(' of ~ our 
hI(' I'll! li l':lli"II. 

' -Hljll('sli"llahl.,·. lh i,.. art i,.](' "i ll 
hell(' (i l 011 1' ,..l a lio" a~ \,('11 n.~ (III ~ ta· 

I j"I1~ {'ar r ~ill~ S]J<tlli~h pfUr:r.lIII",. all,1 
" ill Ill' 111 ,,>,1 Iu-Ipfu l to liul(' hu~{'r ~ 

.1 11(1 lI1e,li .. df'pa rlil lelll,. ill J!rlllll'rl~ 

t'la l ualill1,! lhi,.. 1ll".~1 "'.flhll'lLilt· ~"t~. 
1I1~'111 <twlil'rH·(,. 

YO II I' puhli"1lli tJlI J.H'" ,lOll(' llIun' 
than all' ,,111('1' ill ti ll' flt,ld ill hiJ,dl­
li !! hlilL~ 'tlll' imporl<llll'(' of ~1'{'{'i:tli:':",1 
:11111 ~e~!llt'1I1 g rllup~ ,tII,l ,..Ialiou.- ~J!'" 

,·iali:.:iug ill SIIIlI'. 
, \f{TltLI; II. C!W(;IL\\ 

I'r('sid,'111 
AOlf' l , 
Sflllla Ilrmj,·II. CIII. 

WHAT PULLS 'EM IN? 

\\ 'e an' ma l i II;'; all 1Hla l ~,.i,. "f dif· 
ft'fell l uledia ill ~ I' '' 'nt l 111.111-,, '1,.. ill 

"hieh "L1r d iel1t;. ,II " illle!(':-lt', 1. 
Il a'l' ~ " ll Jlul,li~hc(1 <' II~ arlil ·li- ,. ill 

I('('ell l 1ll\JlLlh~ ,", "0,..1 IIl' f Ij ~I l' ul' r I" 

Ide' i~i"ll alHI Luli" a nd ('\I~I 1'('1' rt'Lld· 
,., 1111 1ll'1;"'IHLJ"·I,.·? If 11111 It.llt'. I \\ill 
al'l'ft'eialt· ~ ""I' -1' IHlill)! 111, - tlLt' dalt·­
of i·~u,·,. ill \Il,if' h Ih('·,· arli .. I,·.- al" 
]lean·,I. 

, \I!'I111'll C. nt' ,,, Ju. 
/ f'I'OI/III f,'1:('I'uliH' 

l. ind.I" " 11/11/ Cn .. III". 
Ridlllluml 

• tt.· •• I.·,. II.·,·L ;, 1'./ ..... 1 ,,, .1 .. \11111 _'~. II •• 
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ONLY ONE 
Station-KMA 
Delivers the 

BIG 
Rural Midwest 

Market 

2,377,600 
prosperous midwestern­
ers in 140 of America's 
most productive agricul­
tural counties. 

A BIC Market 
Crea ter than the city 

Populations of 
• PHILA DELPHIA or 

• DETROIT or 

• LOS ANGE LES 

KMA 
SHENANDOAH. IOWA 

Rcp'CH~n lcd by 
Ave.v-Knodel, Inc. 

5 

.. 



KP~C 1(' 

's 1'1' \ \ \", e s\ '--, k''4'"*, 

Texas~-~~ 

Silt 
Market 
.. . The Rich Beaumont-Port 
Arthur-Orange Metropolitan 
Tri-City Area 

234,200 Population 
$242,903,000 RETAil 

SALES 

(s,".,<~, ,'no." C""",,~~, M~,~"'" 
Here is Tellos' 5th Market, on. 01 tho wo. llhi_ 
0" in tho world .• the ton«nlf.,.d BN~",O"t­
Port A"~u,-O .. "g. ",.'ropoIoU" .r •••. 

tho No.1 oi l .. fining .t •• in ''''' wodd 
p.o,!.<i"~ lout 01 .. N1 10 b.rr. ' . 01 oil 
~~.J ""Iy ,,, No' .' }' ,,,k C;,y j" ,hil'ri"s 
'Q""~~~. 

KPAC listene rs Urn big. boIW-lh.n-."" •• «o 
,ncOmes.. KPAC Un •• n th .. cone.ntr ••• d buyi., 
pOw<1 1o. you with in,o"".o. p,oduet in KPAC 
COYN.gO ••. PI". KPAC', h"~. 1.351.200 popu­
'alod RCRion.1 "" .. kN more thou .. "d< 01 
KPAC li,IO" C" .nd more bi g ",I.. yo/u", o. 
tn, Y''''. 
HIGH HOOPERS 17 ye ... 01 lI,lene, 
loy.lty Plo.. KPAC'S <J1~j.Jbili'1 ;n • h,~h ly 
.om"" ,.'i.~ r.6." mlrk." 

W~ek_d.~ m",ning. Monday 'hr" f ridor 21.8 
Wc~k .d. y .HcrMon. Mond'y th," r"d .y 19.9 
h~n'n~. S.nd •• y Ih ," S.'u,day 12.3 
Sunday ~It~,noon lS .~ 

6 

' Sh"~ 01 "udic •••. I,,'e.' H""p .... t 

Follow the Local Advertisers 
l " .. , 'po n, .. rs wi th 1t"I_h .. d knowlcdR" 
01 oroo ChOOK KPAC. A"~"'I M,lIe' Hard _ 
w .. . Co .. 'pon .. " of 1 ;45 • . m. No,. •. with 
1001 Swan,on ropolting. ~no ,",I on~ ",on_ 
1,0. 01 Ch",·C"H 80., )(,1< 10 ."iv. .oon. 
".d ,.., floodod ,. ,.h '"'Iui,io, WOIh," 2 
d.>y<, h.d ~.Ic< 01 S~S 1.51). (shm.'o, I.'",. 
,. Ies 01 ,pp,."m.'ely S2.OOO ,.ho" ~'o(k 
."i •••. c"., ,"'I SIOS!) lor 1 ".no"ncc ­
men', on 7 ;~5 N,,,.>, only oftC 01 which 
menl'oncd bo'l k"" 

CHECK TODAY, and 1"leci KPAC 
a.ailabilities tho, con g"t yo.r p'oduci 
ru lly mo.ing in Te . .. ' 5th Marht. 

5000 WATTS • MUTUAL 

TOOT A TOOT 

_\Ia} I lu<l l ) \l llr horn alld 1'"k.,,1 
(l ur s ill( 'c r" ,:! rlIli lud ... for Ihe I'u.ulcrful 
'1 Ia;!a~inc \()u (·iT/·ulal,', "n,1 rna} I 
a l~" "I ale Il,at .,f fill Iil r hr"ad"a~ l il1;:' 
lIla gat. i ll e~. !;t'O'~(jH ran\.... (III lop of 
Ollr li~ l ! 

:'ob) I al~o luul II llr hUrl I ill ti](' 
1\11} of oHn ill ;,' a prolll"li"ll ~ug),!n ­

lion for am -"t:!lioll ~ inlcres' cd. "11' 
l1 uall) _ "" '\ L. in n Hl j IIIwt ion II it ll " 
I' hulog ral'her. butwhe." a (·h il,] Iwr­
~(JIlalil ) c"lll ,'",!. And 1(, judge IllI' C''' I1 -

" >~ I , I,e a ,~k Capit .. 1 I{ L~'unl~ ill Hully­
\1 "u,1I" lille u p a jll<l J!,C , whll Ihi ,. )'I'at 

"' a~ '1" '.\ Hillcr ... 
The ,'OI,t l'..;;1 JI,,,I e.1 Ill),!a illl Il, at 1':1' 

.J ill i~ a 1, ,,'Hj,,rfu l lHe,liu lll. \\rl , 1I ~('d 

OA f, )' r:l(]i u promolion. '\ .. m" re 
Ihall 11' 11 allll'HI Il('Clllcn l." I,, 'r ( I a~: '11. 
Illur, ' Il'an III'" pr"g ra m." I'rr da), 

lJ urin),! a ,h rce-,,,'ck pcri",1. lIt' rr­
,'r il c,1 2(,2 cl llr i e~-q u ilr a rt.'( ·unl. 
Th" fir sl }car. wc r~~ 'cjn'd I.i-l cill ri r .': 
thc $(',·o.ld ~ca r . 201, 

1'1111. H. B.:;\:,o ;\ 

,',ol/l tJ livll MII//(ff!.l'r 

f\A rI, 
S'flrm I.(lk", la. 

" CRABS" AND COMPLI M EN TS 

Uo lOU knol\ " Ilal's "\\nmg" Ililh 
:-I'tl;\:,on? YOII Illnk c wril(' rs O il' of 
rC(III"n! Y!our sluff hil ,. ."u ,·lu.'"C In 
1101111; •• Iig . ... " ,IreI', Ihal I,' ilh Clcr) i~ ­
So uc I Iran i 10 sil figl ll ,Iown a n,1 I,rit e 
}/ill " il lwr "tlllll.J i, lICIiI S or (· Tah~ . 
\ I "~ II ~ thc flirt tier , Thi s nole is hoi li . 

Th" "('fa"" I,. .1 Illiuur ()I'C. III ) 0 11 1' 

c-,;, 'dlrlll \Iudler \l a,'aTOIl! ~ I"r) III 

a ,,'('cn t i ~;; lIe. ) , m .1 p l'a rc n l l~ ,\i (111" 
hall ' Ilw latc~ 1 \\ 'on 'r ~ l l' r raling. AI" 
tua l l ~, tilt' I t):')O o.-.\. . ""I . 1'1I1 ~t' !lrc" k­
.I,," II ~il r~ W1',\ (; al 12.') al :UIO ;1.11'. 

lIla l..ill ;': II ~ ~'''' ' \ln,1 ill tl ,., li~ 1 "f \!tli' I­
Ir l' ~ 1 " l i nll~ ra il l<'T Ihall ,> i ~lllh . 

Thc " '.rl Ihinr: }" " an' 10 I),' ('nrll' 
I' lill )(,lI lc,1 "11 . 1I1I 'II);h. i~ till! Icrrili, ' 
job )011 ,li,I " I I " 11 ,,11' 110' lu I'll ~ 
1' ... 1;" l illi"" ill tit;" ~ :III lf' i~."II('. Y,," 
hr"uc l.1 " III ,Ill illlp"rlan' p(,illl whcn 
}"U I,a rtl('d ,,~aill~1 impr"I'cr ,·I'aluu· 
li,," "f H;\IB. Bill "'w I e I' ) illl l",rl <ln i 
!,,,iltl II hid, I':l ~ 1101 !own),!I,' (lUI Il a~ 

i;':lu>rill!! (lit' p l l} .~it.· al ~i~r "r a "" IIl. lI 
in n'ltl l i"ll I .. Ihl' di~lril'lIli" I I "f il ~ 

I'('I"lbli"". 
'I h, ' t;,,'I('III~iOl I Ilwt :111 :tOjO l l .~. 

"!/ lIn li ("~ .11',' Ih, ' ~alllt ' ,.i~,· i s :l~ rit\ir u-
1"11." a ,. .. n~ ill),! Ihat ;111 I:; ~'a lc~ :HI' 

IIlil..,'. Vllr i ll ~ l alL"('. \\"L\C i ~ I' .... a lcd 

ill \V(jn'e~lcr C"lIl1ly- a s ingle (' ''Illll y 
II'h idl is Ollc-a nd-ollc·ha!£ lilllC.!i Ihl' 
s izc of Ihl' cnlirc slale o f Rho{]e I ~­
lalld, I,jlh ils fire \·OIl1lli l.'S. 

Nea rly II,n·,h irds ,I f \VOrl'b lcr 
COIIIII}' .• I,npui:llioll l i ll'~ ill (){) , ' ili e~ 

amI 1011 liS (oll,s ide (If \\'of('e~ l c r C i l~. 

Bi\IU oIi, i, l c~ our t'o llnl ~ inlo Norlh 
al)(] Sml,h Cnll n( ~, Yet here is I.-hal 
11;lppt:lIs when approximalel y 50~ 
B\lB ('OICf:lgC is lI~tI II' i( holl l con:;; i,l­
l'ralion t,f ph~ s;"al ~i~c in rrlal;"n 10 
'he I"'pilla l i.,n ,liSlrihutiOI] , 

III II,,: S( ,util COIlI1 I ~ (" hieh in­
dtlllc~ W''' TI 'I'steT eil) ) 11 11 \X'or(,l'8Ier 
.~Ia l ion s ,H l' gilell al'OIlI ,'}O' ; or lII"rc. 
So Ihe "OIH'III~i"'1 is Ihal 1111 ) of IllOSC 
~ lati(O/1 S ~e fl' C>' ti l(' Soulh Counl~· . mltl 
ils 111.610 ra.ti o fa,"ili e'" 

II l' re'~ Ilha t hal' lJ'C ns II hen ~nll 

[, reak oI"l,n Ihc ae illal silnali" Il : 
1l~1Il , I 'i')' ~f lI' ~n"'"h'T ~nl!l 

II")";"'.',' '>",, 1',0 ud,,, f" mi,li.~~,., 
~1"liO!O .. 
,.:,,,,,,,, I: .............. 71<~ 

~''' ' ;'''' " ""."",, ...... ,,' .. "". 7~":, 
":'nliM I, ................. 111'. 

Bul look al Sn ulh Counl ~, tlubiclc 
uf \X '\J rl'c~l e r Cit), I..!Jere the olher I'a lf 
uf Ihe awl icll('e I,,: 
1\J1ll, ~,," 'h r"""ly, "il..- or \\' ore~.h'r .,·d,,,,.,1 

n,,)' i ,,'~ .~', .19 0 •. " Ii" f.mili ... 
~I",'~n I ~~,~ 

2" ..... n ",,,';u,, II .". 
,.:""",,, , 
,~I'''i"" I' .... 

........... ~~ '., 
I;lr: 

Frul ll Ih,~sl' fi~un'~ . il is O['"illll5 thai 
(,nly 01)(' (If Ih,,~e ~Ia lions ('meTS Il lI' 
:Ullli l' ll.·C in Ihal B;\ IB ullil (South 
C" U IlI~ indu,ling \,\r{ ,,, 'esl'~ r CiI Y)~ 

('n'll Ihough all ;; lal iflllS ~how ahem l 
,,}O': tl r ilio n ', fn lB. 

, \111 hull'_ " 11 011' /luI 10 Illn m din 
l ime" II'M ;] I:!oo,] ~ I (ln, " l'ep Ihem 
"O lllill!!. 

n OIl ~: l t T J. BilOW, 

ComllH'ff'iol tIInrHlI!'" 
UTTAr; 
117 orC(' ,<fn 

ON AGENCY RADIO PERSONN EL 

T he c:-.i.,'ill); 1';) lI rl' lI for Iririllg pcr­
~nnll cl ill a.h erli s in g a"l' nl'i ('~ wa~ c;;. 

l :thli~ h, ' d long- Iol'fo r, ' lIlt' a.jl·elll I,f ra­
,Ii. , an,1 td,'\i ~ i ,,". :'; irwe 11 {' \I~I,al,er~. 

Illagaz il lf'~, arlll I,illl",:lnb ' ·"lIll'ri~ .. d 
II ... (,lIi ... f Irlcdi;,. a,l\-crli.·,jIlf! ;lgt:I",)' ,'m-
1' 1 "~cr~ ,lcI,'I"I,,' ,l 11 Iliring oli"lI lal i"1I 
,1"1,. ",.1. '1,1 un IlwIIl. 1'1 Ihl' UWilL Ihe 
III'\\' ("nJ'I,,~e("'~ ""rll, C" 1111' ag.cllt'~ 
I,a~ fl'1!an l,', 1 iI' l!'fIl l" \11,011 )' rc!alil r 
I" tlH' a f(, rl'lllrll liollrd :" I\'l'rl i .• il1g If'· 
hid, '~, Thnugh. Il illl III I' <1",, '1"1'1111'111 
"f !'atiit} :Iud Idl'\· i ~ i nn. ap:c llt'i.~~ "'''J­
li nll(' I" {'Ia ill aif' ( 1IIi .• ('Iullialc. rellll ) I 
"ru~pr"' i "e "II'!"")"("~ "n Ihe ha~i~ of 
l' re· rudio n ilt'ria . 

SPO NSOR 



Tlte a , hefti~ing. ellll'lu) L'C \,Ihl j" n ' · 

~ i'ull s jhle for the sale." aplocal of a 
lL{'wspaper ur Zlwgazilw a(1 i ~ ill nu 
\I'a)' :\( '('uU lltahle f.H the l'untent Ol f tire 
rest of the pagt: un II'hid l thc (HI ap ' 
pears. The agem') c(lIl ;: i(lcrc(1 :\ jour. 
nal; ."t or tb t: writer u f fif' ti ull a IHL'C,1 
ap.!!t frullI a ('OlHllIerdal eup) IIrill'r. 
with separate ;IIl,1 (li stillgui."hahlc tal· 
ent s. Logieally. thc agf'llcr (Ioc" nut 
ordinarily CXP('(: t to rL"e ruit its "crt'a· 
til'e" 'Hh' erti~ ill ;':- s l ,cdali~t s fnlll! the 
\I rit ing s tafTs of Ilew"pal'crs and maga­
zinc!' , Ad l'crt ising expcrit 'nec. Hot jour­
nali stic or fi(·lion,writing. t!xperi"llcc, i ~ 

flelllanded. 

Howcl'cr. slll'h a gu i(l illg I'arnlle! i~ 

Hot til be £ollml in r;!llio an(1 tdel' isi on 
adl'crtising. Wherein a IH' \\ ~ l'apcr ad 
all!) rn ;;' a ;;. I'cd uf IIc \I'spri ut quite ill­
dcpel1(lcllt lr uf \I hatcn:' r else happelJ ~ 

to he 0 11 tire sallie page. the fam ili ar 
ope ninp: , lIl i,ldlc, 31)(1 dusing ra.lio 
eO IlHllcr(' ials sen 'e in a l as tl y different 
rdatiol lship to its prox imat c prog ram 
maleri al. In pla{' iug cOllllllercial COl!". 
tbe agency eannul loe responsihle for 
tire qua li!) o f till' euti l'e pagc. l3ul in 
hroadeasling, the entire I'ro~ram, Ill' 

d u(ling eOllllundak j" the ag.clw )'·s 
(e" ptlll ~ ibi li t) . 

No w. 1.110 knuI' " ratlio l,elter tlrall a 
radio lUall ? TIlerI' Illa) he lltl roum 
fur a goo(1 llC\\' ~ l)aperJllan Oil the s tafT 
of all adl'erti s ing agen(' ~, but n good 
radio Illall olll' iilu:, ly repre:oent" a (Ie· 
.. iral,le asSet. A Illemher o f tire pro· 
gram I!eparlmcllt. i ll part icular. alwa)s 
{'onsiders hi m5el f a n Bfh'crti$Cr ; is (\c. 
l'elopc(1 aud 1ll1 rtu f('( 1 ill all afh·crt i ~ illg 

climat e. li t' i~ ('o l);,tallt l) awa re of tht: 
,Hll'c rtising aJ!peal : scllsi ti l'e to the 
tastes, dc.<: irt."i', all(l hahit s uf tIle listen­
ing audiCllI'e, 

Agencies would do \\'ell tn !> tafT their 
rad io/ T V departmenls with lllen ami 
'\(lll1en 1,-ILo hal'c matu re!1 ill the hroa(l­
ca~ting statioll, The huger lIaljonal (/11-
L'ert/sillg agcncics "fread)' ha ve 1II(I(Ie 
Ihis diseol'cr), . Smaller estahli shment s 
IlL'Cd not look to other athcrt i::o illg agen­
('ics fo r radio/ TV ~tafTe rs. but to the 
trai llcd mnks ill broad('a5ting stati ollS, 
For SOIllC 20 r ears no ll'. timebu) illg 
ha~ becolUe in~t i t utiona1i7.cd into the 
ad agency, so it ~ecms lime that ag{'Il ' 
d es s top h iring s taffe rs uu(ler prill(' i­
pIes 3(lo]1led fr"lll thc aJl.spa('e hur in;! 
age. 

lh:IIM.H' COII I)O;\ 

Phi/mlcl/!lIia 

• lh ... d"r ;, r" "" Du" , ,,,p""l_ " ~ .. ( • 
l'hil .. d,. '~M o I"udro" Il,m. 

16 IULY 1951 

THE FEELING IS .. b >-

MUTUAL ~\~~~~ 
IN PHILLYI ,,~,~ 

;::~= ) 
~~// :::0\\ 

that cproduc~.,! 
Here 's why-WIP's advertis· 
ers through the years have 

found that dollar fo r dollar, Philadelphia 's Pioneer 
Voice is their best radio buy . .. . 

and listen to this ... in 
spite 01 a hot television 

market, WIP has increased its new business more 
than 18% for the first haJJ 01 1951 ... 

cproduce.,! 

~~l~~ ~ood • 11 yOU neve a oun t th0 1 

h \d ace . w e 
house 0 disHibutl On , • fad 

Of 0 in soles o,r eHJP" • \n 
eeds a hypO chondis,n9 S , ulole soles, 

n rl'p\ete roer be \0 s\lm 
oHer 0 CO cblem moY 

YOur pr . b 
whotever do the \0 -' 

knoW we con to yOU thaI 
ond prove 

VlIP pl\OOUClS 

5000 WATTS 

610 KC 

7 
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SEll THE HEART OF ARIZON 
OVER KOY PHOENIX, ARIZON 

!1\I·rti,,·r~ \\ 1111 no l ill lo ' Uf III1J1Wy III \\ ;t:-Il' ha\(; found K(IY Iii,' din'll 

lIlle 10 Ih,· rid •. \ r i/ oll,ima rkCl \,I.II,.C hub i" ra .. l .~rO\\mg !'hUt'IlI \ alill 

I\' Sa lt 1I1\1'r \ .d le), . 

• l'\du-iH' r f" I'I"' ·"'1I1.111\(> u f KOY fur t ill' p~H [I\I ·h" ) ,'ar,.. J"hn 

tllt' .. 1\. l :'I Llq ,all~ 1.. [10\\ - !, III(' "or ('an _\·11 am ll1 ity. 11,'re I,. a -lall"l1 

I.!lllla l.. ~·" \\111 "" 1'1', ".11 1 \ !I\ \' r.JI-!(' 1'011111 \Iilh a l ' fOl l' ll rct'l, rd l,flI11U-II:1 1 

n'f! I,lun', \n /OIJ;I '~ !'IOHn' r 1',lIl i!, IOtllll ' l. KOY Ii"" L" I'n l,uddll1!! 11 ~ 

l'UI.ll illn fl .r ptlIJl1I' _, ' n 1(' " UI l'T :.!() I I'<IT", II ,,, 1101111 " 1.1\ I i t'd, 1l"JlI!" 

lI'I,1 11,d . ani I , \II 1I11q! l'.d I'MI of Iht' n JIIlll1hrlil ) all ,1 all II " a lr~lIr", II i­

u'olll) \1'1 /11 11 ,1 ratilt' ,,1:ll ioll 111:1 1 0 1\ 1I ~ ,dlof 11" f:H.'ihli t'~, IIr1'ludll1:-: 

III hr" un it '!..' .t il' II ra ll ~ 'lllll t' r 1'1'111"" I h ''', "() Y :,:i \ t '", IIOIl·d,ret'1 HJn;d ('II I , ' I' . 

sol' lG' f t,r Ihl' " Iall" "; 11( ' 1,.Iiallllll \\l l h ,")UOO \'all " (0 11 5,:;() I\c. 

d'·~. lIlilldl ·d IlI al' :l:':"IIH' !I[ Iw" l'OI I\l' I'\I',1 K()Y',. lr,.lo.!llo:r IU) :lII ) int o IH~ 

,,, r r.ll ho 1I1I - l/w •• lh,11 11 :1:- p,r id vir fHr "IH' atl\\'I'II",'r afl t' I" aI10111"I'. 

,"r J ll hn BI.I I" 111 .1 11 ha- .tll IIl l' r.lt '[,. " n IIlt ·rdr:ln,h ,. llI;! and ;.clliJl~ 

\lIfl ''''III!!/1 11111 {'o'/ 11\" 1' KIIY . II \\ 111 pa," \ 1111 I"~ cdl hllll 11,,1 '1 ~ . 

KOY 1<, .. "",,11., 1""IH ," "',[ .",~I, 
''''' ,'r. ll" '"I! '1""·,1'''',11,,,,,,1 """""i!' 
"' , ' H,',', " f \"WH,"_ l'''I",IJI'' '1I ",d, 
',I~~1 ... ,11' "" ",',1)"'1 \:; h.\\ '''.IU' 
Ir""'''''II,'r "u,1 I h.\\ _1.",,11'1. ",I" ,,,,,I,.,,, I'''''''r 1'1.11,1. .It ,· IH' l h 1\ ,'·W." 
1.1" hi' "'111'1'"'' It' "I .h,· I .W·I ".,.,~". 

KOV -1,,,1,,, h" ,IoIII!,Il 11 111, """",. - 1 1~lJ""1 

",,,,I ,,,, " n,1 ." ul .,,1 <"1"' 1"'"' ' ' ' J'" 110,· ";"I'::~'" i::i :::':~1 
II" , .... I~I'· "r \""'n~ an.1 ",dw\,' 110,,'" 1'1,1 ,1.,1 
""" ,nl,·,1 :"Idll' ,'· II "ffrndH " '1M ""',",,1,"" I 
"\"',-,1 , ~'I' I _1.m,b " I. i"r l"d,·I"I,·hl, ,,.., 
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HE JOHN BLAIR WAY 
P SELLING RADIO STATI ON 

KOY 'S "'~II";:""'('III I .. ,,,,, , ,-xl>t"r! _ ill ,IHI-'- 10. -101 _: I. ·ft , .. n~ llI . J" h" I . II ,,!!!!. l 'n·~j, l'·"I . 
(:"",,,,,·,.-j,,1 \ l all "lw r ,,,,,I a ." I''''''JIl .. f ,,, ,·u[ ,·h, ,- ',-;or', ,-x l"- ';'"" "" ' \ 11"'" J"I"" ,," , 
, i.-,' I' r.·,jd,·"I . I ;"""".1 \ L J,,;o~"r ,m,l til" IIIall 'I,,-lo i ,,;. K( IY ' , '1,1,· ",1101 n ', .. ,d "f I' lI!>Ii,' 
,,·ni.·,·. Ja(' l \\ illi,"H ~. [J , .... ' ., ' " ~ ,,,I :"'~ "'l a'l \\ ,,1, ''''·11 . ,·I I, n·,' ' ,·ar . ", "II' 1"·1",,,1 
hi ~ "'1'11 ' :<1)<", ". ,,",· .. f II ... ""'.' n " .till ~ !, r "~ ':"" ""." III , I", ,,, ,I ,,, " "h"ln . 

THE RAPIDLY. EXPAN D I NG ci l y 
If I'hoenis, Capi!al nf :\r;,,,,,a , i ~ ~" r · 

, ,,untle.1 J,~ I'ru' l><'r.,,,, re_i,I""'ial ," '"1 _ 
{,, ""'lie. Hnll ri, -h ~ !( ,.j,· "I1"ral lau.l . 

GEO RGE GRAHAM , 1 .... I 'u l ~, 1IIa.'er 
"f c cr crn""",~ for KOr all' i"ueI' 5hol" 
~",I h i ~ morn;,, !!; " I)jsc 510 ... " " , a h ~r,] . 
s" llin ~ I ' rogr~ ", 3,,,110 011, ,,,, iI e. ' [", ori,, ·. 

JOHN BLAI R &. COMPAN Y 

~ pceia li z('s ill radio rq'· 
rc;:;entation c:\dll;:;in'!\,. 

Since we arc entire! \' rc­
mO\'cJ from any o lllCf OP­

cration or fUIl(:t ion . lIe 

nrc aLle to gi,'c the ~ta­

ti (lns we rc prcscil l Ullf 

full lillie aud ollr full ef. 
fon :,. .:l." '~I!('ci(/Ii.~f.~ in 
St· lIill1! nll " pOI ra dio. 

---------- ~ 

~ JOHN --------
----------- ------------------ BLAIR ------------------ ------...--.......... f. COMPANY --------------------, ~ 

REPRESENT ING LEADING RADIO STATIONS 
~ ~ 

BILL LESTER'S "f,('"",,,,, "H ,· ... orol 
\ Ial"""'" hn,,, ,'"" ., ..... ,, ' h l" \~ll"H ,,,, · 
i ,, ~ " ll i" ,·",·"",,,I '·" lI1l1"'F,.,I ' I'''II,,,r,, 

PAU L GRIBBEN , Ki n "\" ", F,lilOr 
an .1 ra, li" "·,,·u,,, 1..""1" ,,(n ahl'.,,1 lIf 
11,1' f'I'I,1 in "1'115, II ,. co " ·,,, ~, · lIr ti ll' 
l.e~ i.slal"rc hJ~ lulU .1' ,," "id" ' ~ "'~'1 r"~­
OJ; n, ,;on III l" l:h "" ,-1,·, ill , ,,. :- ' ~I" 



" \V,u.!, and \Vin"-KPIX '~ 
,,'I"phon., quiz !;~n'e-is $Iii! 

.... r.l~;"A tOp 'na;1 resl,<>n~. wh;~h 
""mb.'rs ~bo"l 12.000 tllonthl~'; and 
' I,on.or. Acn><' I3re" .. r;cs. r"l,orI5 that 
sat"s for th.-i. n"'" Gold Lab,,1 Iker are 
movi" ,t;: at a fast "'1<'. 

BASEBALL 

Stofrlng B.n At.,,· 
ander, vOI...:l out· 
IInndmg TV ptrson· 
al,ry by Audemy of 
Ttlt~;st"n ArlO and 
$cienr.,. and I". 
10\'.ly wif.. L"ley. 
"\\!Iat<h and \,(1", " ;. 

a '''lIque "Iequiz, In 
",hid, ~i."·.r" ... rit.· 
in <." d. 3r. $.I.".d 
by Ben .1nd Lesley 
for trlrphonr <" II • 

. quulionl 
and prizes! 

lIiAI::(, Sl n" ... . '" baseball fans is the 
(act Ihat KPI X i, no'" I",,,in,l: the S3n 
Fr;1I1C;SC(1 Seals' Snturda)' ah"rnnon 
hom .. j.!an ..... Th,· d iamond b.lItl.·s. ,,'hic" 
;ndud .. a ~rie. of cij.!ht gan", •• 3re un· 
dc r th" dir"ct;on of Sandy SI'i!lm3n and 
D",-" Kec •• " 'i th Don KI ,,;n .H ", ik" .id ... 
KPIX·. Saturda y I:an .... ar ... i,,,utea<t 
O"H KSFO! 

10 

NARCOTIC SERIES . 
Th. dut e .... i< stri.s on n.",oties , r..,endy 

(r .. tured on KPIX's "KMA ~38" , has b«" 
Inudly a<d., im"J as .,n oumM,dmg ... vicr 10 
Ih , commun'ly. 

'13"dl".! by Insl,,,cIO< J ohn Kam' and 
Lt. AI-·jn Nicolin;, tl ... I'TOl: ra,,,., .. ·h iet. 
WHr prcso" ntcd in coop.'ralion with th .. 
San Francisco Polin Departm,,",. cov, 
"r"d .h ... 'nlir" . "bj.,ct o f narcotics 'IS " 
po lic .. probl"", and an ,·,·".·in«"35;I11: 
IlWIl3C" to soei"I)'. 

ADI) AIR INGS: 
KS/,O now fe.lI"'" R"brrt M"ntJ:"",.ry '" 
'TrudOln b 0". I~us'n .r.s" for lI,t S, r. 
Scheal or Nu .. mg d,ne mornings ., " 'ttl.: . . 
The J:lhyl Corpor .\I;on i5 spon.o.",~ "Spor< ' 
.<hob," on Ki'IX W rdnesd.1Ys n, 11:00 
I'.M 

SAN FR ANCISCO 

~®OO9 ~®oo®~ 
ffilOO~ ~®1llW®~ 

by 

Rovert J. 1.'lIlth) 

\lan j ;:: . or is ~uPI)(l_~ed to I.e. a fon'sightr<i animal. lienI.'I.' )Otl!' 

fM('"ighted a, iman at thi_ mi(I-Jul} turll" from cOlil e lnplation of 
.-unlourtl, salld lira,.. golf. mos(1uil0 bi l t'~. la ~h'':: Ilip;::. milll julcp5. 
pi,·ni,'s. pot1ie ~. t.:u~sie \I o r:ln'~ ~"a l loj!('d pall li c~. and oilier fa sci lla· 
liolls f.r dt'cpe", SUI1 I1I1t'f to a ~' al"III:tl e ,1 lookillg ahead to the " fall 
fa('L~" rda li,c tn l1l:lking: a huo ·k. The Ireighi ng in of thc fae ls of 
allY gil(' l1 f: .11 gr<ms in il1ljJorl,uwc frum Ju ly to J uly for :I s implc 
rCil,.· ,n: li'ef(' 3rt· IIh,rc . all,a} ;:: 11101'('. f;wt" 10 , 'oll;:: idc r. 

• • • 
Courll Il11ck 10 ),'a l'~. TIia!"s appro>;imaleir o lle·lhinl the life-spill! 

nf nulio a,hcrtisin(!. Hul i l '~ ('o lll1til11,1 Io:H:k from Ihe complexil )' of 
195 1 to thc ;::il11pli"i l ), of 19·11 . Thcn IItf' illt!ustry ,,'as 111u('h moro:' 
Ihall I, ill c lcr agaill be Ihc t'a~e:1II il1du~tfy (of lwig:hhors. 011(' SPOI1-

~or blO''' 3rw lllf' r ;;. pn ll,,"o r. Olio.' $olatioll olO{'ralor kill>\\' his ('o ll ll'lll­
pora r ies. 1111' t}pi";d l iult'Iou)C'r ('(1lled oIT IIl<lSI "f Ihr Sl31 io ll ~lI l cs 

rlin"' I"r~ hy their rlr~ 1 llaUles, 

* • • 
At:lIin~1 arll ire hUI on till' prineiplc tllilt there "ouln/l'1 be 100 

IlHH'h j'olllpetiti.-.n in 11Il' ('oulliry wllidl invented anli'lrllst Icgisia. 
tioll. Ihe FCC Iol'g.all ,!!ranli ll g 1i('('Il ~I'''' likl' crazy. T Ilt' r:ldio st11 tion 
pnpU llllioll (If the U.s.I\. grel' from arnul1I l 'J~O in 19·11 102..100 in 
1'):) 1. In tlltll b el a lone. revolut ion Ira~ illlplil·it. 

• * • 
T ill' in flu" of 1lt'1\' ~ 1 ':l li oli ol'('mtnrs. df'taellcd from :lut! uufalllili3r 

lIil h r;u li .. his l' lrr. \louJ ,1 ha rc ('ilallg.,·(1 tlli ll gs lIn)I1(>lf. Bu l the II'a l' 
year5 Il l' re soft )ellr~. 1\I'ak(,lling the ."H I,'.< gllt~ of ~.'lIers :lIltl buyers 
a like. \~ lio lila )' csl irua!t· the !leI f'nfcd,ling of drh e IIwl saIl'S stra!· 
cgr in, llIt' l'(1 lor Ihosc "as}' lIar ~ eil r~ IIJII'11 ],H~ ill es~ ca m.:' olcr the 
IrallSOln. IIIIt'1l cx('e",,. profit lax rJollars \\'I're Illi~lakrll for genius :ln d 
allllo~t' all ) tillU' ( "I' ~ p;lee) p{'ddler de:1!1('d his tcclh in (' h;tnlp:I~IIC? 

* • • 
Oil" 11j(.rc " l fli"l1~ "h~{'natinn. III [9l1 . Icl"l ' i~inll lIas m/lre 

l'rolni.-(' Ilran 111l'l'al. A llen It Du\lolll h iul IWJ'dl )' 1I1"" C<l 0111 "f his 
J,a~('nwill 1 .. 11. ;\ l ill ol1 Ber!(' II'as jll .... 1 a frl'~h ('olHi(' Ilh" u;::l·d hi,. 
1II,,11"'r as all l1udi l'rl('e planl al Lo('w·s ~ I at('. 

• • • 
B) JUlie ' rf l a~1 )(,,11' , hefnfl' I\: nrea. ;:: (l!llc1ltillg likf' "l)onll:l l" {'"Ill' 

I'dili"l1 ha,l IJf"' 1I rl''''l o r~d ill all adrerli ~ill;':. TOlll:!h-l1IiH/I('( I J1(,~~ was 
I,a"k in lilt, ~ad.lle "itll {'tll1~t" I "en" ('.~ ffe'llIf'rlll y l l ltillca~an l 10 tll (, 
10)1l7·~If"'p Ila rlill1 l' ,,"( t ],'~ ":\e,' uli n'5 "11,, ~li l1 C:\IIo'l'll', 1 10 ~"he ;'J1l 
11i"ir I'r"J.If'IH~ f': ..... h Il1nm iu /! hy o p" lIillg lIIaiJ a!lll ],:lIlkilig d",, · k~. 

• • • 
'[ htTf' I"'n' Ih,,_~,' ,,10, 1 hOlw,] lire lIell' mililaTl .:tl'l'f"prialiulI hil· 

li<lll~ l'nu l,1 I,rilll,! \>:lI'k thrrp· lr""r 11IIJ('1i('"ns ;n a.tlf'rli ~ iJ\ g. Tlti~ 

I!:t~ lI"t \I"rh'.! O UI. J\ (;;trri~"11 1<" 0 11(111). half at war. half :It 1" ':l<'e. 
tla~ 11I1('f'rl nilJt i p.~ a1r~('11 1 ill ItIJ·oul war. ,,",or i.~ IIil' 1'''''''('111 ('x('('~~ 
I'rf,fit .~ \11" ~i tu;llinli ~" LII"ral ,l(' ",<; Ihe fnfllll 'r nl1e. 'I'l l(' lIIili lal'l" 
. l l'p r "l'ri ati,," ~ did /!il'(' Iltt' lIali,,"al ('1'''IIU III )" a Ili~ lr , po, 

(I'leu.lc 111m 10 /!fI;!C (,;H 

SPONSOR 



ATTEND 
Watch for the date and announcements 

from your State Broadcasters Association 

A TIMELY AND VALUABLE 

EXCHANGE OF THOUGHTS AND IDEAS 

ON EVERY IMPORTANT PHASE 

_j~~~ __ ---:=:::------l OF PROGRAMMING BY SPECIALISTS 

OW"e" o"d BASED UPON SUCCESSFUL OPERATIONS 

161UlY 195 1 

Statio" Ives Soy ' AND PRACTICAL EXPERIENCE 
fhelTl se 

Managers 

E,!ch Clinic (1)111e5 IO<lJeJ \\J!h ~hirt·s l ('t·\'l· 

t.t1ks by recognizcd experts ill their field; 

dO\\ n [D·e.nth discus!oions of prt)· 

,!:f.unmi ll,l; prnbkms: .lllJ such ph:lsCS 

of bmaJc.tstin,l! ,I) modern lIses 

(d 1l('\\S anJ J1lmil; St.ttioll 

puhlic r('Ll/iol~"; 110\\ to 11l:lh· 

[he most of [he toob of 

\"I)Uf trade; ,,"h,lt ll1;ln,I,l:CI1lCIll 

e" pccl:. fmlll ItS prn,L:f.1111 

dep;HtI11Cllt: h'lIHJlin,g of rur,d 

,md LlfIn pro,l!r,lZl1~: lI11po n.lncc 

of the dr .. ( jocke\' ; sllI,dl 

SLltioll npCf.ltlOIlS ; yOlll" 1l1l 1~1l" 

lihrar}" OIPl' f l,du Ill,Utel:.. 

;lIld 111,111\' othCI I'l' rtillt'm [I l pil:'> . 

"Better Programming Requires More Thought Not More Oollo rsll 

I3]~OADCAST MUS r C, Inc. 
580 FIFTH AVE NUE • NE\X' YOHK 19, N. Y. 

CIIICAGO • 110 I.l\'\\""000 • TORO",TO • MO:-lTR['~L 

II 
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There's no p rob lem fo r 
Bill Joyce of the Katz Chicago 
off ice when it comes to 
boosting WGBS. He poin ts to 
the record-that shows the 
WGBS morning audie nce 40% 
ahead, afternoon audience 
48 % ahead of the nearest 
competition. That means more 
for your money on WGBS 
than any other Miami a rea 
stat ion. 

From Ibe desk 
of BILL JOYCE: 

You're seeing double when you 
look at the Miami markel 10-
day. For in the last five years, 
101.11 rad,o homes have doubled. 
So has the WGBS share of 
audience, For your share of this 
b,g market, put your money 
land your message I where 
mOSI people lislcn. 

M I A M I FLOR ID A -
12 

Fall '!'rellds in 
Radio I 'l'V COlllmercials 

"" 114111 l' unl·::'1 ,\ "1 

F"r Ihi,~ "'11I'( ' ial i~"'IIf'. I 1.:1\ (' 10"' .... 11 
,1",kr,ll n II ril(' ah'~ull 'nllllllc rdal l r('t1Il~ 

ill raliin allll kit" j"jnl1 for Ih,' fall [<Ca · 

,.,,, It. I Ihinl.. 1" 11 pb~ il GI /!t:~ Io~ :lfl· 
milting Ihnl jll<lg ing a IrelHI in Id(', i· 
~ inn wht:n I"(\u '(e inllll('r;:'/'ol in Iht: me· 

,[iutll i, alill 10 looking f" r a hi rtl " 
Illark 011 Ihl' engine,'r'!, n"",' II hen 1111' 
100001llnli, c i ~ he:H illg dn"" nil ~ou. 

Ibd;" i". ~'lIllt'\\ h,'1 ,'u"il'r in Ihul il ;:. 
In'Il.I,. lilT g/'nllrr- eM·rpt. uf l'OlH,o;('. 

Iht).~e c;o u,., ... ,1 hr ,lor, io[ellc,' "f T\'. 
III til<' la\h'r l'alc):.nl"). I'd Sl) Ihen' 

i".:1 ,I,·flllil,' IrcII. I ill r:l(l i,) '",,·al".1 COllI' 
IlIe ... ·ial ~illll'li, jt~. Thi~ i". Ihc re".ull 
"f ",.,,·r ral (I" fi ni le Icl""i~ioll illf1Il(,ller~. 

TIH' fir:;1 j,., tile 1>:lI"c fad lilal Ihc re i,. 
:1 IhinS ,·all ... .! Ir,lr' i".inll. I'..}rh ulol-!-i. 
cally, 11,) olle II h ,) I, ur l.. ~ in '1'\ ' i ~ ~oill;! 

III kill himi't'lf 10 t:OlllC up " il ll a ~reat 
new rudiu 1,-('11I1il]lIe. If Ili ~ " ,I, ·,i;:.ioll 
Illll(]l',lIioll ( i,e. Ik Ihpp}- Co I.u,·kyl 
""rl,. " in r:.dio. ",'It,II ! Hul I 1.':\11'1 hc· 

lic\(" Ilwl a nuli ,) cop), IIwlllc o r g il ll' 
miek ,dl ic it e"lI l.lll·1 10(' Irle\-i".ed wou ld 

arou,.,· HlUCh of a ripple III IIlc pool. 
51..-('011.1. a~ I lIlenllotle(i 1:"'1 1I10nll,. 

IdCII,.ion h"" l,tUghl u~ Ihe p'",cr of 

lI lt' human I,,-'r;;.,.tlali l}: il ha;:. re·em· 

I'h:t ,~iZt'/1 Illr pCr"'ia't' t: I1t';:.,, o f Ihr 
"l..ill.-01 ",ale~llHUl.::;O "".' ,,11:dl ".ec (hea r. 
Ihal i,,) 11101',' ,.lraiglllfMwllrol >-e ll ing 
in radiI). and rightl~ ~n, 

Tll In L ,h e rc I,. till' fa, '1 IIt.tl Ide"i· 
,.i<)11 i,. ,.1""li ng :tw licll t:e". f l , .nt ra.lio, 

\hhnu"dl r :I{lit. price;:. ror lonl h lillw 
:11111 la l.'nl h11le , ',)nll' d ,~wn, htrlher 

" ('onOIll) i,. :lh. 'a,1, 11"11"(' f('llcr pt' o, 

1'1" a1"(' ]luill/! 10 ll~ (" Ih .. 11"".1011 ~~ Ill' 

I'hotll ["r Iheir jill~ l l' or "ICII all 

"dl'{ , , ,:111,,11 ... ,. r",I,,"" ror Ih.· Irt:I1\1 
140 ". j'lll'li,ill". 

\"" !t-,.I Ih,· "fOI"t'IHCllliolle.t l('a(l~ 

\ 1<11 I n Ill<' t'o ndu:"ion rill COtl\illc(,,1 

illat tilt' r'Hli o ""1" o f InJll"rro\\" i~ go· 
in ;!" I" ~lIfT er a 10 1 and Ihus 1'1..'(;0111(' 1('"." 

('lTe(·l i' ·e. lei lilt' ~ Ia te tll ,lt I 1 ... licl(' lilt' 
(, IInlr ,H ) I;:' I ril l'. 

I Ihiuk radio ,.e li ing i~ ):..,ing 1,-, gt"! 
,.1lI;rrl('r! \l nrc \,If .. c ti,c! \I ort.' a,IIN' 
li .~/· r~ " ill lum 10 Ihe di;:.k j" .. 'l..ep and 
,,:tflil'ipaling c hafllwr". and II,o,.e pe r· 
,.on,t1i li e~ ( '·,.liH".") "\'" ,If('n ' l :110",' (' 

def i, eriu1=- Ih"i r ~I'otl;:., )r·s 4·"mm('rt i al~. 

Thi.~ l',111 nul ) I(,lld I,) :" Iro" .:;:e r C0l'~ 
''[Icillf'r il',~ 1'1:1('('.1 in 11 frin gc lime· 

" pol .. n <Ill itll lepctllleni ,.1;I\i "n (l r in a 
f:1 1 1ll' \ II" , )rk ,,101. In nll 'l' r \\'o r(k 
there'lI 114' mor(' :: ra., ,,. ro,,h raolio on Ihe 
illlllwdia l,' horil,(ul ,\hidl i" "ure 10 
Illeau m"re ":lle~. Itillio Mill is a fa]'· 
IIlnu.,I, .,IT,·cli,,' Illa"'~ IIlt·.liulIl , 

A» I" COP) Irelll l;;. in 1( 'I{, , · j~iou. well 
- 1\ .... ,:;:,.1 a 1"1 of hcl i" f,., In Ihe fir".1 
],Iace I Ihink Ih.'re tIli;,: ht ""II I.t! a 
g real .Ie:.llc".,. an imal ion-for 11"0 rea' 
"Oil ".. Co;:. t i,. Ihe 0111 i"us orw- bu!. 
mon' i1l1]1<) rlalll. Ihe ):.r .. al ru,,1 1 10 Ioe 

f lll m~' i,. aloou\ OI/· \". III 111111"1" ""rds . 
I Ih ink tllt'ft: lnay \.e 1('"" //Ii .NlSe of 
:tnilllali"ll. \\'Iwrc a I'r",lu ... wall iS 

lII " 1I10n ' ·;ll ue. inlri;:ue. illlll:t('1 of a 
;:.orl ,;hf'rl' J:tI'k nf n'"lil~ alit! hl·li(',·· 
, , ['i lit ~ I\(HI'1 impair til!' ,.:d4·~ " IIlr} 
tl1l"rc ~"Jt'1I get ~oll r ,.f.'\'('r animalioll. 
Ilul lI"t ('" ' r ~I",,lr \\i ll wllip in l" 
II lri mH I"·f,,rt· llllal\".illg- "hal impll'''' 
",i'~I' II;' ".huul,1 I.l' in ill:: 1" lIt.lkc. 

I Ihinl.. IllI'rl' \l"i ll loe III.ln' \i\e ,'nl')' 
"n lile leI",i"i"u ~ho,,~. Film h,r~ ilil' 
I'f.,leol IrellH'II,lnll".I~. Hut il~ "'M!. il£ 

SPONSOR 



li lll t'-f;wt" r au ,1 ils illfl ,'\ i l,i li t ~ I'n" I'I(', 1 
lI' ilh the ,lelcl"l'trlc ll t nf ItUlrc gouo l lc l­
C\ i~i"n :lIIlloUlH'cr,. I' ill It'ad II~ 10 do 
II1l) rc five !'h",,- cOlllUh.' rcial,.. 

t\ }I'ar ,I).!" I I' r, .1 1' all urtide ,. Ial ­
ing Iha l I)i,' l ~ I ,t rl "a,. j lJ ~ 1 a ho ul Ill<' 
" nl ) n ',11 101',u .. lell T\' a u n"u llt 'c r I'd 
rIIl l in lo. T,~Ia~ I " HOII ,I d,w' lI fin c 
tlnl'~-all , 1 "Ill l;ure 1I1I .!'t nf the f"ll ,. 
in lcieli ::- iull fed Ih., ~,ulle lIal t Ih:llIk 
~1"" lnC!<_~!). 

I lhin" l'alUl'nl IInrk \I ill I,c ",,,rl' , Ii­
r,:cl in the prCI'Cllt:lI ioll of Ill i~ COP}' 
Tha t i;; Ihcre \I i ll hc I ,~l' 1!U II ,m-pll,.h. 

iug, fellc r Lt l1!lt'Ci.""sl r ~ ,1"llin. I'all ~. 
d i:<.Soh·cl'. \\ 'C·I·C ;;:CI'lI II S"ll:Ilur Ke­
fa m er fa >'l' ina lc Lt~ wi tho llt a ehall p;c 
o f ;; lIot fflr fi l·c fuJI min ute" a ll, 1 a \I r. 
Co~lcl l (I ',; hamll' ho l,1 II ;; "pd lhn Ulld f" r 
j ll,;t a,; IOllg. Ye~. II C' H' It,;trlli ng. t .. 

IC:lle tb ing,. il lnnc. 

AI' fo r film_ it,. 'Iualit} i;;: il lrc:toly 
" litOU;<lIlHI per (,('Ht lK' llcr. ,m,1 it \, ill 
conli nue tn intprolc. EI, ' r~hut!~ Ihc 
fi lm Ilw kc l';;. agc llc ic!'. alld a, llcr ti,." r!' 
a like hal'c le;l nte(1 ,olu rue,> a " o lll fi lm­
ma ki ng for lcb-i;;ion . Light ing I;; hl, t­
ter. :Il·l ing lIa,; imp rl!\ e ll, ,.d ~ ,HC 

!lou ll(II' r ,Ill.! I,·ri l ing i .~ 1I:l~ up. Theil , 
lOll, tclc \· i ~ion n.'t·('iH".' 11111 c hi:,t):,er 
-"<'H.-en.' ';0 Ihc 11I{)Ilul"llI uf t ilt' dU~I'· 

up;; lie lIerc fon ·I .. 1 ililu at fir,,1 ('1111 

1101' he rcl iCl Cl1. Dc tail;; ca u be !'(."CH 
10 I,e " llprcci:lle, l. Anrl. (If ('our~, 
depth II i ll add in tl' rc.- t. 

EI'err da) lI·ill :;cc f('lI e r "h ~ lki ll ;; au­
noult(·cr,; a nd l·ilC:Inl ·I' 1 c.1 aCI rt:.~..c~ 
I\ he ther on fil ill o r lil·c. \\ ',,' 11 :;CI' m"rc 
poi"c :tud lI ~~u ra/\('c. Autl, ;I '; in iiI C 
eOJI) , fC lle r ca ll1cra f' fled,.. '1'111' hanl 
, Iuor :1nd lIip-IIil'l'>' will hI' n:N!n ~,1 
fo r the plitec,; Idwrc I h c~ ;ICI II :t Il ~ lIt l­
lance :111(1 cnlia nc(' the Iho ug ht. Thc 
cu t au,l Ihe diR'-ohc lIill he (.ur tII 0:<1-
ui"Cd trami liOlls. 

Am i fina ll) hcliclC 1111'(('_ r il l 

hig hly prcju (li( 'ed, 10 he l' u r~;) IIC wi ll 
~ce Ihe be,;1 ,u k erli ,. ing. th at Ita ,. )ct 
I ICC II de l' i"cd ill :Illy mcdium. \\'e\c 
golle ll " i ~~' I (l t hi s tlt' ll th ing Ihal g i,c,. 
II ;; J.I) lh ,; ig,J II a lltl ,.ou lld : III Ica ,. t a lu i 
\\' i ~'r II HIII IIC \fcre. So I Illilll 1Ic're 
s oing In ~I Ihe ,u1-lm"iuc!'." I'll it" (':IT. 

Oc:;pile 1111;11 a rc stid 10 he prul /jili li n' 
CO~ I ... , I Ilt' lic\c ".,1liug I ia IdcI j~i'lIl i~ 
1'1'11 ,Ul il;< lI a) 10 p rvI iug il~,·Jf 11 J/O­
IUl lI lll. EICII poor COtl11ul, rt"i lt l eup~ 
'Io rk.~. Coo" cop}' \,ill do Ihe ilupo",­
,.i l,le. Whiclt i;;: II h) I Ihink IIC'I! bc 
~i.'Cing a g reat de :t1 o f realh- gem, 1 CUlII­
IIlc rcia Jiz ilig 011 tdel i ~ ion ' in the :-ca-
1'011 ahc:ul. "lit "lit "lit" 
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THIS IS NO J EREM IAD, BUT ... 

What's the Matte r 

With R adio? 
Fi •• I. "'" ,1"0-1 "j:n .. · lh;.ll il· .... 10";""<1. T\ '·n·' ~"in;! h' .I"f' n'·"·l'Jp'·r •. 
"'d ~:'Li,,, •. I" .. ,~. "",I ,', rl;,lin1~ U .. l r~ ,li ... 

\ '·~I, n,,( hi,,;! ",,,..I, .1,31 ,,,,Ii,, il·,·1f .. J U""I rnu,·.h . 

Th ird. ,I ... na,i, .n """,1· (I,,' 'a" ""U ,I1I1U'ra' •• ,u-. '·"" · "~'n,"'·nl an.1 ,,,furmJ. 
liolt ,~·"'tIl ... hidl ha. 1,,'''" ,\C)"." inlo, II,, · [.,hri, · "r "ltr Iii,·,. 

II I Til ... Ili i"I:' l hlll .... ,. ltu ni ll ~ raoli .. an' nnlt ... rnn. au' I 'd' ir, 1. and r ... r~ 
.<:'j.! I1 , ... n "f Ilw '1I, 1" 'l r~ lhal ha. I,,..,'" I",i h "ll nit i, ".,·01. I .. ,I .. ~" ," r ...... 1. 
·rar,..hi ,, ;!. 

\\ ,. h.II '· n"·'~"" Itl' l'r.-iali/r,1 r, .. I",. ,,;1 1t hil,· t, · h i~,·r' . .-",,-.·ahh"r., ' 1'01' 
putl ,1",, 1,1,' · I"'j. all,1 ' "a,ht' ' '' ''''·1 ,1"",. au,1 ,·"h, .. ,· ,· •. IoHrad "I I!i,ill;: il 3 
( haIlC" I .. do Ih., ·dl in;! jub ;. ,..an ,I ... ar"n! .... ' Ir"alilt;! II ... a .. ,Ii,·n,.· hi . .. I 
...ro ... ,1 al •• i, I,· ~1H1 "'·, 311,1 ).· lti,, ;! 10u,I'·r 8" ,1 I "u~.-r~ 

If 1ha,'. s:.,~"1 ~,hnli.in;!. " hi lh " .. ,1",,1 .. , i, i-,,', 11.,,, .. 1 raolin. Of ,·onr-,· 
·" ... h "",11'001. I.uilol 'JI, ·. n··,·la,,{ ... 

S .. , I" s:.." II ... i, "",n,·)·. ""'I h, on .. ·'·;:",,·nl 01 ' h, i,,,I,,",,, I"n·.·· ral<" , ... 1,,· 
Ii"" .... h ... 11 an' ultl',·uII<lmi,·a l a",1 ",,·o,uu! I"r;,l 111, ·,1'''111 "hirh .1, 11 i_~. ::,,,,,IJ 
I,u )', if n,tI 1 ... III·r Ihan au~. :11 II,,· pd,·.·. C""'l.ar,· II,,· .I,,!. i!! l) of ra,li" rah'~ 
a,,,1 r<'!ur" . "i , h II ,,· inn ... :,.,·,t ' ·O.I ~ "f '·'H) ",It .... 11" ',li,,,,, "I a, I\f,rti'In)!; . 

l ' n,k r' llInt! lital ",. :or. ' II"! lall.., ,, ,I:. ,~rlu ·i,,·I} "h''''l n'·'''''rl. "pnulio"., 
WI" rd,· ,. 31 ... ,. I" II ... · Iil'l'in;.: Ih~1 hp. h""n jtll''')!; ,," i" iUolh;d",,1 .lali",,· " 
,·a· .... f ,h .. in,ltI.lry -lil' lli" ~ "n ''''''''Ihin,: ", .. r,' lit"" a han ana 1" "'1. 

\",1 1I hPI lin' n·,·,""·' ,uau"fa" nro·r. d''''' J!: , .. It..l p r;,l, l iu ? 1I'"rO,l:.ni,in~ ,ltJ! 
11t ,·r .. ar,' ('\rrpliuu, 10 >t"".·ral iul' .. n·, il n ..... rllll'l, .. i. a fa.·, Ihal , I ... IIu lu­
tr) a· a ,dool.· i . ma~in l( il har.I ,· . lu r ,10,· ~' .. n,:.· 1i.1.·n,·r I" h .. ,,· i" hj ~ b,~" 
jl<. 'Ialiutl "r . 131;"n. Ih ~n ~·'cr I ... f .. ro·. 

\\ illt tI,,, u,..r· ... "'" j,-d ""n.lilioll ul 110,' \ \1 1""3,1' ·~· 1 I.and .• 'al;"n. 3r.· 
jJmmf't1 clo-.. r 1",I:."I" ,'r 11'3n ~" .. r h .. l"r~. \ , lh, · an,.. li'll" radio ,Ibl· art· 
l'u.I" ... llo;:: ... hel -" Ih3' }"U can 1111\1' " nly h) 1(\11'" J ilt! loy I((}-it. 

\\ .. 11.,',1 II) h",, · ,· I" '·lr.)n; , 3n,I .. ,Iwr "i,l· (" I""illl(. \\I,;lll<"'r ha' .. Ih~ 
;::o" .. ? lIa, .. ,,·, ..... ;11 a ."ir idal I'ri('<· · .. a r. "" Ill<' 'l"aIi1l .. r II". 'I'fci\'n~ 
ill Ih .. ,,(' r"· I ~·\'I. 10 (I ,,· I'o)tt" "Iu'r.· Ih~') "" 1""I", r d"'il, ·r 110(' •· ... nl'>ni .. nc .. I" 
.. hieh 1101' li·'!'IlI'r. ;,r,' ,'nlill ~ l ? 

If 1101'-" · 3n", r .. ,,,!j(i ll tl. lor' ·' ail. a. ,·H"rl , "'" Inad, · I" ,·_ I"hli .1o F\1. ,ha, 
lUl'<.li"Il' Ol e' .... ", II l! "1 ,,,,I of '''·I\,t.lli'' li- d'l1h,·~. If II ,,' aU I"",.,bilr manulac­
lllri'h 1,,11(0\\,,] II ... -an ... I..ind (\f polky .. . ' 10,] :1) ,,,,,,1,1 l,aH' I', .. ,..'r .. ar. in· 
·' .. ad .,f I,.,Un: rJ '! ... r. b} ra; ·i ,,;:: Ih,' 'lu"I,,) an. 1 ·la",13 .. 1·. lit .. alllt) in.l,,,,r) 
Ita. "3rn" ,1 a l1,1 ''''''l11m,,,I'',1 hi ,!h"r .,dn··. 

TI,i. i. '1<" "U""' ''' Jn nuT a """·~Iati .. " I'r"I!TDm I,. Tr lnT'" ,I ... jndu.(rl: " .. 
,"arc.-]) ha'.- litl~ · "II"us:.h 10 run "ur " "II h,, ·in"'~ in a rna"n", '0 ", inim;1<" 
"'''''(' "I du' ,·" ... lillO"· ... , .... a ll lo lour al1,·nl i"n. " ,' .1"n·1 Ilt,·I .. nd 1(' h .. !Jlam .. _ 
I.· .. , I"" " ,' Jr .. 'aLins:. J .hdTj' 1.101. (U .,'t. Iha, Ihi •• dl.cr ili,·i.tn i~ pnl 10 ".,,,1; 
in " ur "', .. " ha.·1. )"ar, l. 

\ ",1 "" h"I" l!oJ ' ~"nll' .. , m~n) "I (It,,·.· h;l., iujt ~ 1;"·31 i,,"·r,··1 an,1 (h(' 
a.h rni.rr. '''frl) ,I" h) " 'a"'HI .,1 Ih .. ir '3_1 ," .. ·.11"'·"1 In ,h .. ,,, ,-, ljum u,rr tl1<" 
}l'U' ... iII .1 .. 'OU,,' "'al .ku ll I'rarl;'·.·. \\ ,. 10"11<' ~II ... ill ,Io·d, I,· I" .1 .. ·"m"· 
Ihiu:! uh",u il ,,,,Ii,; ,t" .tlh ,111 01 ... fa r a~ c"" ,lili.",· p, ·rll li' .... II' ·'·li",I). 

TI",r,· i. n" Io",wfil ( U :tn)" tlc. I'·~·l ... 1 mit 110,' a' '' ' 'n; ~'' r, i" ",""'H! ra'!,n!! .1 
I<" ·,liu,,, "I a,I' .... li.in;:. " hid, h., n('t', I ~ 311(1 "hid, '" .lur jU,]l:uwnl ",It I"· 
(1·,·,1 loy ",auy 1"1 1'''1;: \,,'Jr- ,,, '·1"" '·. 

\ . II. "IHI.IIIIUnt:. \in l'r' ·".]",,1 
\\ liE'. I .,. 

I ·~"'. 

NBC BAS I C· BUF FALO 

... 
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Penetrate ALL of America' 

. shopping cente 

WFIL BLANKETS 
PHILADELPHIA • • • 

For blanket coverag" in Philadelphia-city of twO million­

scheJulc WFiL. WFIL regularly reaches four-fifths of all the city's 

radio families ... 451 ,260 homes where WFIL is a family buy in,!; 

.guide. And \\1FIL is still gro wing. It's the only Philadelphia 

nenvork st:l,[ion to show bOth day and night audience gains in 

Br-.m's latest survey ... 18.5% morc fam il ies (day) and 16.1% 

more families (nig/H), You can't pass up Philadelphia, capital 

of America's 3rd l>.hrk et ... you can't pass up \''''FIL, first on the 

dial in Phi ladelphia . 

.. . BLANKETS THE WHOLE 
14-COUNTY MARKET 

Don't ignore any of the 1<i-County Phi ladelphia Retail Trading 

Area. Ilere is it lOne of morc than 4,400,000 people. Here, in more 

than two-thirds of rhe radio homes, 769,jjO families consistently 

tunc WFI L In this rich market area WFi L's signal penetration is 

strongest . . . you reach (11/ of the 147 " home markets" outside 

Cif)' limits where a majorit)' of the area's prosperous population 

lives and bu),s. And \'(' FIL rakes rou to a huge bonus area beyond 

rhe 14 counties. Toral coverage: 6,l:!OO,OOO people. To reach th .-sf' 

customers schedule WFIL. 



, 'rd , Markel 

millions! 

RMU; H. WENE, Vin~lanJ pOu l· 
(fl'ffi'''-~ lIew of W.n~ Chick. 
and h i. famil y ' YI',f y WFll· 
.delrh,.', 11. '>67 fu m I>ou<thold. 
",.,Ih burin8 roo"'''' 9~ .. J'<"r <en. 
• bove .vera , e. He i •• WFIL fan . 

A. O . S( HA{fU , Phil> o.klph i. 
n.d m.kef _ l" Vic,.. p,.. iJcn, o f 
The Midv,l. Com pany. he h.I". 
pay",.", .. an J ulu i., , .... lin g 
S I .~12.770.000 'o "',,,k ... in WFIL· 
adolph.,', 8, )66 ,ndumi.! plan". 

. " , M O N tI R . B EH R MAN, 
Phocn,.vill. al'rillllce de.I.,-
0 .. 1." Il k< Ikh rm.n and W, ... 
. ell SI?!1.lIll,OOO ,w.ffb of hoy •• , 
hold ,00<1,. " • ., In WfIL .• Jdphi •. 
H. js. ,U;uJ ... WflL Im.not. 

\ 

~ .. 
-•. - __ ""( 

\\' hen ,(I {If,. on ,h. J .. [! Ol'tminl< u )60 
'"I""yd ••. W FIL', ',000 ..... '" "",.,d. (OV."8. 
<'qull '0 .. 'en'1 ume, ,h~ po .... , ., double the 
{'<'que .. c, ... 100.000 ..... , u IIlO <l 

KATHItlN l . B ... f CHlU, GI .... 
1>0<0 hou .... , r.- L'h '" nuny of 
. he l'4 mIllIOn ,,'om~n 0'''' 11 In 

W~ll .• d"'!pbu.. Mr<. Uuchl« h .. ~n' 
lo" g . "d h .. d hefO' •• h. buy •... 
. nd ,he Ii,,.ns ,u ;ul .. ly <0 WHt. 

JA, MU WORK, l)oyl~S<O"'n .du_ 
ca'o,-M,. Work" P,n • .Jenl ofrh. 
N. uoru.l "~"cuhuroJ c..lI~~., on. 
of ,}9 coll.,n .nd, ull." .. "un .n 
WHl .• ddl'h ... 11. , "ud.n" 1f. 
.mo,,~ 6),000 coll., ...... n d,~ ,,~ •. 

-



more dials are turni ng to •.• 

more dollars are turning to ••• 

-----------------------
We're not going 
into a long song and dance 
on U why WHDH is Boston's 
most productive radio station" 
... figures don't lie, and here 
are some honeys! 

PULSE OF BO STON RATINGS January through April, 1947 vs. 1951 ' PERCENTAGE INCREASE IN 
NATIONAL SPOT BILLING, 

1947 YS. 1950 

YEAR 7 .00-9:J~ 9'35-1000 10.00-\2.00 12.00-4 .00 .:0Il-6:00 6 :00.8 .00 8:00-10:30 10:JG.12Md 

1947 1.75 2.07 2.83 2.74 2.44 2.25 1.77 1.07 

195 1 3.43 5. 17 4.60 4.03 5.41 4.53 2.78 1.99 

COST PER THOUSANO PER ONE-MINUTE SPOT' • 
1947 $ 1. 14 $ .97 $ .99 $ .73 S .82 $ 1. 11 $ 1.4 1 S 1.87 304.80/0 
1951 $ .59 S .45 $ .59 $ .50 $ .56 $ .60 

-FOR FURTHER OCT A1LS SEE YOUR JOHN BLAIR MAN 

808 c LAYTON 

the Boston dation with the "winning 

personalities" 

50,0 00 WATTS, 850 ON THE DIAL 

$ .79 $ .74 

Q \>"- l 
~ ~ CHRI S EVANS 

RAY DO REY 

FR ED B. COLE 

JOHN DAY 

808 DELANEY 
CURT GOW DY 

KEN & CAROLINE 

16 SPONSOR 



Nt!IV and rent!lV 
6 J U L Y 9 5 I 

I. I\ 'CIV all l 'c l c vis ioll j\ 'e tlVtJrl;:s 

SPONSOR 

,\ " .... ; •• " II .. ",~ ,'""Iu .. , . 
11 ..... 1 IH, ~~I' ,,,. 

C .. 'u .. · I' . I",,,lI, .. ·'· .... , Co 
C~ "~ul.uno·;\' . '''' I". 

I •• ", ..... I'h u " ,aul C" 

~I . ,," . n C" 
,"h , I""., ",,,,10 .. ,. C,,'I' 

".d .... ! ."",n. 1:., C" 

'· .... 0 " 1 ·~u." • •• 1 C .. 
"",., .. & 1:.,,, 1,1 . C" 
,',,,., •• /Co . ; .. ",1,1. C .. 

II", .. "" ,\" ~I .' a' ~·o.~ . , .. 
!I. t.r. l I" . 

AGENCY NO. OF NET STATIONS 

111o~ 

lI o} " .",,,1 ~ " ...,,~ . 

Sh.·" ..... ~ .'10.,1" .... 
' I.C. ""· ,:. I. L.o ,, 

... " .... n' , .... I,'. 
"."'1·1. 

,,"'''~ So' lI"bin,,, 

U " . .... J .. ,,," 
) I • • h.~ 

11" " , II. C"h. " 
III .... 
II .... ,,,,, &. 11 .... 1 .. 

": ... I" .. r 

C II~ .T\· 

MiC·TI" 

" IU;·T'· 

CII"·T' · 
"";.·U· 
\l1('.T\' 

C.":-·T ' · 

(" " ~·T'· 

:<O lle·T ' · 

.lllC·l ' r 

0'''.1",' 
0 ,, \1 0 '" 
Ou"'"", 
" II(',T,' 

CIIS·T ' · 
ClIS·1T 
' ·IIC. T\· 

':lI.~.l ' ,· 

CII ,..T\· 

" 
3 2 

: .. , 
2:. 

,. 

" 
1 5 

~l.i 

,. 
35 ,, ' 
'" 
2 " ,. 

2. Rene w e d on T elev ision Networks 

SPONSOR AGENCY NO. OF NET STAnONS 

("0""" .'"I;·Tl' ~~ 

'iI ....... " • .'1.",,,.,,, ;\ IK.T\· ,,0 

Ih,lio C"",,,ta' I .. ,, . r 
" ..... ". 

;:; ".1,1. 1 1;" . ,. 
1.:,, 11 . ,1 ~ .... , T" h .... C .. 

" · ..... 1. 10. ,. 1 ••• 1" 

". H~ ." .. , 

,. "'.10 .. Th .. .. " .... " 

~"C II 
10: .. ,1" .. 

C Il .~.T\' 59 

clls.n · .• 11 

."'III;.Tl' 5. 

:>o'IIC·1"\' " .'",U:.T\· " 

3. Station Repr ese ntation Cha nges 

STATiON 

"O"T. ,\lh" .... r .. ,~ •• S. \1 . 
" " Tl'. T " I •• 
"K.~ S. 1.0 , A I . ... " • . S . . " . 
":Tnc. "." .. F •• :So .l l . 
" ' I,;,,T, ~li., .. l n .... h 
. ' )1.\ 1 .. llI ·a.hl" .,,, ,, . 1.1. C. 
" · ' I ,\I.·T ' · . .. ·.·hi .. ~ ' "" . II . C. 
,,'.'1 I Il. .\1 la . .. i 

AFFILIATION 

1,,,1 .... .. ,1.,, ' 
M!C . 1' 111;. ("".~. D" 'I ,,,. , 
I ...... " .".I~,,' 
I"d." ...... ", 
'11I~ 
,\ 11(; 

.\l1C 
In" "" .... ,.,,' 

4 . !\'e w and R e newe d S pot Tel evision 

SPONSOR 

,I,,, .. ,,. ,, c ...... " . j( 

Clu . C .. 
" ..... " . .. C\o: ... " . 8, 

0 = •• ("n 

....... : .. " lI "mr , '0",1. 
I .. . 

,\"' .. 1 .... . \1 . 1 .. I'.ad u ... 
<. 

AGENCY NET OR STATION 

~scn 

11117,.T'·. It".,,,,, 

",·nT. :So , '. 

PROGRAM, lime, .1.,1, dur.tion 

, ."" ...... 1; .1, .1" 12, 1.;.311 I"'" 2. "'roo: :>2 .. ~. 
fr~I~, ~ .... [" . .. ,' bi, 0 ..... ·"., rh llJ·I" '~O 

I''''; 12 luh 1 .. ~ . 
" .. " I", ... h .' , .\1 , .. 1 .. 1 l' I., I, .. u •• , . It 'rio Y·lOl 

." .. , ~ h i, 2(, "l. 
1 ' ''n.,~ •• I: ~. ".'''J'' 1''''' I J"I ,:'2 " l . 
".,. i'i",; ,h ; . 11 hal( h ..... \II H." I"" ; 1" II .. ,,, 

52 .. ~ . 
II .. " Am .... h. ', :>l~ , I .. l I·bl h "u.~, T . TI. l:l , '~' 

I pm, 2 .... , 52 "h 
' ;a"f "o ... ~ " I ... ,,: ~I . W·. I' I ,3U·1S 1''''' 11 S.,,, :;~ ~~ , 

C< ,, ~ ,&I ' ;1 .... ":. c. .... , lin,,',; .<;'''' "·1" I"M ; 
, J"I: \I ~~ . 

l·",,,.~ 'h. ,I""""" ~'''' ;,3'j.f, '''''' ~" .,,,~, 
.>2 ,,~ . 

T . I • • " r T " .. ,o .. "", all ~. \I ,3"·IIl ,,", ' J .'U~, 
.~2 " l . 

S" Y . .. 'i'I'.", T . I •••• ' . II. " ,,. "., '.':3f! P"" 
211 Jult ~;; " l . 

T"''''1 'lu~.'IQI": r 11.,1:.1" ' '''' ; t. Jul: 52 .. ~ . 
Who, , ... . ~~. TV TI.~ ?, T 11 · ' 1:15 phI; l Jul : 

5:!: .. ~ , 

II"" .' .... ·.1 .. •• ~l u,I •• 1 "h,hn,,-,: .1 . Th '1·'0 
I"'" :; hi , ::" .. ~ . 

li ............ t" J(,,3 ,).., I p." ::" S ... . , 5:: ~l . 

1' " .. . ", .. ,1 , \I.,' 12 :30. 15 I"" ',' """ 1: ... L . 
U .. I ~ l . h .. .. ; :-u" 11,.1<"30 1''''' 3/1 .. , ' " 52 .. , 
li"" ..... I, Su" ., ,30 .• I'"'' 2\1 Jul: 52 .. L. 

PROGR AM. lime. ,I.". d .. ,.lio" 

. ;, ...... 1'1" 1., , or ,lor C"",ur,, r 1"' : ' ~·I' "., ' 
I'i Jul, 52 _L. 

C,,'U, ~ 1;",,, r<I, 11"". \ ;:;"" 11·\1 ,,, .. , 2 ;:;~,,; ·1 , .. ' 
Ilod,,~ " " .. ,,' ,,' ' 0 I"~ .• a .. <lu . k,,,: 2,; S.,,, 

52 .. ~ . 

" .,hu. C.oolr •• y 10(, !H. F.;.,,,I., . 11 Ill ' 11·11:311 
",,, , I Jul: .:12 .. 10. . 

",,10., •. ~' .. " So' 0111" \I 7·;,3\1 1"'" 2 • .Au, 
13 .. Lo 

:-1 .. 1.1, 1 5 1. .... , ~I 11.11, :", I'M' , 17 ~. ,,: I ;; .. \,. . 
\1 . .. 1" ": a". 1·. I~.'r .:1" Th "'. 10,3" , .... , 311 

.. ,,~: 5 2 .. ~ , 

NEW NATIONAL REPRESENTATIVE 

" du, J. , .. ""~ J • • "\'.1. 
i :.I .. . .. ' ",.t)' /I; (n. :0;.\'. 
.\" . ... J. \'"" .. ~ J •• . "'.J'. ','.m J. ' .u,,~ Jr. "'.1. 
1i •• T,., H.,. ...... '-" .... . '.1'. 
" . .. A~~"ry. ;\.,' . ".'L \~""<r. :-.. "-
1,1, ." J . , .. u". J . ..... ,. 

PROGRAM, lime, ,I.", d .. ,atio" 

I .",h, " ,,, .. "''' l J,,\; 13 .. ~ . h) 

1·",1 •• n .... "" (. Jul , U .. l . (r) 

• In next issue : New a nd Renewed on Networks. New National Spot Radio Business. National 
BroadcJ st Sa les Executive Cha nges, Sponsor Personnel Cha nges , New Agency Appointments 

Nw""b~" aile, n.me1 
,efer 10 c.leqory i" 
New .nd R e~ew: 

S. A,mslrO"9 (5) 
C. F. Bert (5) 
E. C. Bradley IS) 
H.,ry W. Frier (SI 
C. F. Gannon (S) 

----



Nymbe .. .. fi e. n .. meS 
,efer 10 calagory in 
N .... an d Renew: 

H. G. Wolsev (5) 
John C. Gilli, (5) 
D. McVida. ( 5 ) 
J. K. Ma" ind .. l" (5) 
H, G. S ..... ye' (5) 

SPONSOR 

.\11.",,, ~~I~. I .... " 
It . " ... _ 11.,,10 (: .. 
11._, 1 .. , .. 1. I". 

11 .... 1.·" • " 
11 .. ,.1.-" '''" I<~ .. I. " , ... 
1I,~u, oS 11 '1111. "" .. " 

T .. I0 ••• · .. ,-... ,. 
lIul .. ,a 11 · ... 1, , ' ~ I". 
' ; .. ,"1".· .. '.1 "iI ,'n 
.; .. ,_ha". 10 .. 
J .. h" I' . J.·I~ . . . .. 
K.II"u ,' " 
III" .. , . 'hi.1 ' · ... 1. 
... ~ , ... ~ ,.. 1..,01, .. "" '" 
''''''~'rl. 1·1." ....... , .. . 
, .... . _" .. 1·1 ••• " •• ul (' .. 
1' ..... ... ~ " . ",1.1 . , ' .. 
1· ........ , (;.",1.1 . ; : .. 
Ie .. " _",, ,,, .'1". 1 1I ... ~ . 

~' •• ,,' " .. ' 11 • • • ,,1. I,,,, 
~u". I.I". 111· ... ;0- , " , 
, '",,,.1 ,II. I .• " •• 

NAME 

~I,,·,,··r ,\." .. ,." .. ~ 

J"It .. 11. II.";·",, 
' :. r •• d. <i. -~ 11 "(1 
I ""NO II,,~ , ,, ." 
~:, .... " ' •. II ••• II~, 
II . • : . Uu .. ~11 

\I . " . '1.1 .. 
11 .... 1 J . j ' .. ,,~ 

11 .1 t·."., 
Illd .... 1 II . fa." I .. 
lIaul ' "' . 1' , 1,·. 
1"1, •• 1 . .. r. C . ... ,,, .. 

1. . ..... , .... 1\,,1 .. 1I 1.l . 

Wlllio,,, Ii, J .. ",.'""", 
II."' r lIa" " 
10m.·, K. \1 .. ,1", ' , 1. 
...... . 1,1 'I .I' ;. ~ ... 

II. U .. I .. ·., 'IH. I .. II 
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IN THE FIVE POINT SYSTEM OF PROGRAMMING EVALUATlON-

IN IOWA, W HO IS THE PREFERRED 
EDUCATIONAL PROGRAM STATION 

WIMIO 
+for Iowa PLUS + 

Des Moines ••• 50,000 WaHs 

Col. II. J. I'alnwr, I'rc~; .I C rll 

P. A. '-"yd. 1("" j,I.,1II Mall"ger 

~
. 

~ : FUE .. : .'(: l'ET lmS, INC. 

X:u;"nnl Itcl'rc~<'''lnli''c!l 

16 JULY 1951 

D ue of the twen tieth n·lIl llry·,. 1110;;1 dr.1I11 <l lic rI"\"( ' I"pmc lll s i ~ 
the HL.I<I" II c IlH' rgl'IICC of I III' ",oi/"nl /urm er a llIl till' m n dt-eLl 
fllr", /wlli/y. Freell frolll imp assable roads alid ."Iifling iso hlli ull, 
Ihe an·ra;.:c Jowa rarlll IlOll.'wiwld i ~ IInw more I'rogrt'~shc allli 
more prns!'crOll';; ,h a ll Ihe uI'cr:lg(' ATfH'riCfIll hOlls.- h,, ],!. 

lLll lio 1.<1" pla yed a IL eno rmous part ill thi s tran~f"rll1a,iOIl . It 
has hel ped leach awl "5(,1 1"' OtiC peopl e 111'\\' idl,tls of evcry ."ort 
-CCOlll l l1l ic, cuhu r:.] , sOI· ia l. I II 1950. 10\\' :1 li s l el1" r.~ W"rI' 'H,k(',1 
10 al'i' r; li ~e I h e juhs heiul! oIolle hy r(ll/io ,llId hy s('''()()l.~. The 
fullowillg: eha rt (from lilt' 19:)0 Iowa Ibdi" j\udieuce Survey) 
le lls tlu~ s tory: 

*1'1~ul" 'a •• b.." w~~M~ 10 ~'.e ,a".,' I~"uuc. 
fa wam,,, "nd 'a me" 'n ulb"I>, .lIIag. olld 101m 'am •• 

Y.'ar i ll , ~,' ar oul , 5 1a lloll \\' 11 0 ,I Clu lc;; 11 \"q ~izablc pl,rt of 
a ll i ts prOI!r;II11I11ill g 10 Edm'fI /iollfll l'rfJ~rflm s. III IY-Io, \,\ ' 110 
cOll c.:ive,1 <llId pi"lH'crt~ ,1 lilt' 1'101I'illl! .\blclU'!< 1I lid !3 .. il COli ' 
Sl'n'lll io ll DlI ys wl,icl. I'an' :-\\'(:1'1 the II lll ioll (' \',' r "i ncc, al.,1 
1I:II'c l:lII:,;:ht lIIilliulls (If farmc rs " how 10 ,I,," the killd nf 
h!rraci ll l!, (Iraiui,,;,:, plu\\' ill ;;, (!IC, tI, al imp ro vc;;; farm 1m III,;, 
p rod lice," rc('ord crops. 

In 19-11 \\ ' 110 iIl HII;':lIrat e ,1 til!' a llllll:1l '\l a~le r SWi ll l' Produce r 
Projecl II'llk" 11;1 ~ 111'11'.,,1 cvc r ~ ill <:(' 10 lII .. kc Iowa the 11<1 l ioll' ;; 

101' Iwg:'l'ro,llIeing 1;1 .. le ( :!OS'c or Ih (' U. S, lol ll l ) . 

III 19-16, '47, ' -IS [liul '49. \\ ' 11 0 ,,' 011 Sa li,," a l 5"fCI\' COlln cil 
Awa rd ... for prOlliol in;.: rant( ::'" fc ly. III n"'~'111 yC:lr.~ wc' h:lI (' \\U II 
1\"0 Di"tillg\li ~ hcd St'n Lee A"'" rds froUl till' ;'\alioll;ll )loanl of 
Fir(' UII.]('n,·riwrs for ou r "IH·t' !:lcu!.Lr Pf<l lIIol ioll or Fi n· :-'a f"I Y, 
In 19·UI, wc in:lu ;': lIr ,I Tc ,1 thc Alllllla] .i\'a t ;ol1al Had i" Corn F. , ~· 

ti\· .. I, whid, has IIl1q\l('~li"'l:1hl~' cOlll rilml .·d 10 11\1' lIalioll'~ 
\· a " ll y .illc rca~c.J cnrll production . All tllf's(' (l nd /film y mlwr 
I'llblic Edll('tI/iur/ pr"jl'('/s lire spml$/lr"d . . . by 1/ ' /1 0 (llo lle! 
Th i~ is I'oilll Fj\ c ill thc Fi\ c I'oint .... ~ ~ I ('1 1l of I'ru;.: r'l1l11uill (! 
£":l1 "1IIioll, whid . h .. lps cx pbi u \\ ' II() '~ olll~la,,"ill ;': p,, ~ iti'l" 
as a puh lic filcil il Y a lld a~ a ll .,,In·rli .• iu l! II lcdi lllll. ill I""'a I·I,, ~. 
\,\ '" "' I ;.:(!,· ~ t )'I,ur cOIl .~i ,I"ralinll of Ihi~ lI "d IIII'! otlu'r fOllr po iut~ 
as ,i lul Llctors ill TinH'.hu yillj!, 
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Week After Week 

World-Affiliates 

Report Long-Term 

Money-Making 

Contracts With 

WORLD's 

Ever-Growing 

Features and 

Over 42 Special 

Campaigns .. . 

Backed by Powerful 

World-Planned 

Sales Helps! 

.. 



The chant of the 

To bacco Auc tioneer 

w ill soon be heard 

throughout 

agriculturally Rich 

Eastern Carolina 

w hich means 

MILLIONS of 

DOLLARS 
in the pockets of 

WGTM 
LISTENERS 

CASH IN on this , 

one of the Nation ' s 

Richest Harvests 

by Selling wit h 

WGTM 
5,000 Watts • CBS Aff. 

WILSON, N. C. 
The World ' s l a rges t Tobacco Market 

'Phone, writ e or wire 

ALLEN WANNAMAKER 
Ce n. Mgr. W CTM, Wilson, N. C. 

22 

"''''old I", . Sc/ude." 
President 

Gold Sui Comp. ny, ",marek, N. O. 

Gold Seal sells Ol' l'f 50.0UO ('a ns o f Glass Wax (Iail y: its lolal ~ lJare 
of ill.lsiuf'ss al the r (-la il 1(,\1'[ for all products 3mo ull ling to almos. 
820.00).000 ) ea rl y. Bul it ha~ Il ' 1 aiwlIYs bl'Clilhis wa y. 

For tIl(' g raphic ri sc or Cold SP;I[ I,. a high·glos.., tr ibute 10 the limit· 
1f'55 vi talil ) of 39,) ('ar-01<1 lI arol(] Schaff' r \\ho b uilt his husiLlI'SS 
frolll a 5902 groH in 19-1.2 to Wil('H' it is !l ow- one o f 11U" lop 10 in 
th(· fl oor ,,'a x [utlll;; lr}. 

KpI' fa ctors ill tllis ('x pansioll a n ' Sha fe r 's cOIlf"idl' llcl' in IJI'O:Hlcast 
adl'/'r'lis ing, his b l() I,'·holl' , and quick Ihinking opporiu llislll , T ypical 
Sdlafl'r sagllc ity : ( I ) he dra l)la l icall ~ liell inth(' anli .slip (IUalit)' of 
Cold S('al lIoor wax " ilh his ~ po ll ~ (\ r~ hip of s la l(, high $Chool hash t­
baH loum!')" i ll :\ l illllesota : (2 ) lold of an ava ilahil il), 011 Arlhur 
C(){ ifrc\'" ll('lwnrk S lL O l1 via long (listanc(' ph one, he OK 'd its pur­
('hase I~(' fo re he llU ng liP : (3 ) \!urcllasl,d the Kda uI'e r in,'{'s t igalioll 
t ('I f'C:I ~ t s in Chicago 10 :ulv(' rli".' his clean·up prOlllle ts, 

Colli S('al's hroa(kast hi!'lo rr .!' tarl('n mo rl('s ll ), with aHnOUllccme nlS 
II rilte ll ami sOllH' tiuw!' personall y b roadcast hy Schafl' r in his 110llw 
~ t a l c , No rth Dah,la. Bul biggpr p la ll ,~ fo r Class \~ra x II' c n ' Iwing 
fllrmillat ed hy Schafer, all ('x·ha rdware s uppl )' saleslll .. 1n a nd 230. 
I'0 uno hUlilan d) lIalllO, After prl'· tl'st ing in Du luth, Sc ha ft: r gam· 
hied (' I'I'r) thill ;; ill ChiclIgo. He lIlol l'll in wilh all mell ia, uti lizing 
radi o ll('al il r . Withill ~ i x 1I' ('('k ~ , 'l--~ C! of all Chicago h OUS(:II' LVCS 

1I','rl' u~ill g' Cbs,. \Vax , 

Fr"lH Iherl' prodlld sa il'S hu q,:t,tl llc,1. CUIT(, II! l}, Cold 5" al rUlIs 
a llll VlIlice mClI!s Oil 53 ra(lio alltl T V ~ I a li o ll ~ indwl ing ~('I'(' ra l of 
IIL(' .'\u rlh Dakota sta tions S, ' ha f~' r ut ilil.,·d Iwfore he \\ ('Llt " utllio LLal " 

' '''''YH. Bi~ Ll\ :1 rck . "I.I'~I , ~liHo l l. 
I'r.'~cnl 1 ' L'!I; ItI~' a ~ t !o lrall'!:»' for Cold S~ 'al :LlLd 11,(';" ~LgelLc~, Camp. 

lll' lI·Mil l,ul1 : tl , hit I, .. rd "II b 'y ~t a li u lL ~ during the ,-p r iug (LHd f .. ll 
II heu 11)(' sal,'s ~ t o rr fo r CIa ~" \\ 'a x i." likel y 10 find a mosl .5) ILL]>'" 

111I'1ic :llIdi "III 'C, Fro llll l", fall o f 19·18, wILc!) Co)(1 SI'iLi ),oug iJt a 15· 
rlli llll ic ~(,;! rL1 enl of A r thu r COllfr('~. fI \ 'e r ;)07- o f ;1/1 e~ l)f" lflitu n's 

ha\l' 11('('1l ill rad i ,~ alld T V. The JH'ak wa~ rcachetl ill 1950 "'ith 
hr,,~u lcast aJ "" rt i ~ ing n'pre~"lIt ilLg .0"; of tu t;,\ t i m(' ami '~I'ace hurl· 
oc t ~ o r 11(' 11 " I Pf a mill ion ,),l llar,. n ~ (';L r, 

SPONSOR 



MR. SPONSOR: 

TO 1 

WJBK sells Block Raspberry 
A NEW DRINK 

OUT OF EVERY 4 DETROIT HOMES 
.•. WITHIN 5 WEEKS! 

J ack t he Bellboy 
Station WJ8K 
Masonic Temp~e . 
Detroit 1. l.llc h l gan 

June 22, 1951 

Dear Jack : . has s llpped 
, t alk that eao l O to Though t here 5 stand ing exception . 

bad ly i n TV tmai~e~~~rtn3a~~tthe Bell~O~~r~r~~~~~tt~e 
t hese cepoe 5 "dec i t st r onger an 
Detroit. Vie consl 
t han ever ! I 'en l r ay go Beverage 

You wi ll re cal l that OU~tC a~nou~cements on you r 
tious ly tri ed a few sp That 's why, in 

cO' ~. I~u1947 . It got us resui~\lalf_hour se gllle~tS. 
D~~elllber 1948 . we st epp ~di~P mildl y __ sensational . 
The res ults w ~ re-t~/~ith yOU so consistently. 
Tha t . s why we ve be Tr ue frui t Black 

When we b roke t he newo~~~~oi n Ap ril of th i~ 
Contest on you r p r 0 000 entry blanKS 1n 

Raspberry helped p ull nearly 51' d s to get placement 
~~~r B_~.~~k c all1P a i g~ home~ !~a~h~S ~ rea wi ~hi~ h; weeks. 
·n lout of ev e ry "appened befo r e 1n 
l 'k ' t has eve r .. 
Noth ing 11 e d

1 in t h i s market. 
bevera ge t r a e 

work. 

Thank s for a job well done. 

~:a:~ 1 ~~~~~~ r~ r 
W. B. OON ER & co. 

Keep up t he good 

JAG:b j r 

T hin k of it! 25 ("r of Dctroit ho mes boug ht a brand new drink in only 
5 weeks. W hatever your selling problem in busy Detroit, whether 

contest promot ions, sales of beverages or dancing lessons. \':'JBK's high Hoopers and 
tremendous listener-response make WJBK the best adverti s ing buy for grea test sales 
res ult s. Ca ll your Katz man today. 

WJ 8 K -AM 
-FM 
-TV DET ROI 

The Station with a Million friends 
ATIONA~ SAliS HlAOQUA.'II. S, -411 MADISON AV lNU f. NlW T O .I( 2 2, I~O O R A DO 5·2.55 

Represented Nationally by THE KATZ AGENCY, INC . 

16 JULY 195 1 23 
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,. 

· . it's 

with 

• listenership gain of 59.5/ 0 

• Every Top CBS Program 
• Audience compelling loca l 
programming 

"I am a Belle of Old Mobile 
They lay th"t I'm Old F"Vlioned. 

While other qi,l, 
Win their pearll 

In IhoWI like South Pacific 
I '010 my way. 

BUIY every day, 
M,,1il\q the South Terrific!" 

i' 

·Since 1940 
New Homes 30,221 
New Commercial 

Buildings 1216 

Sec: " \\JI;II 1,,,11.. ' •. ", i,,?" 

19 Jun.· 19:;0. 1'. 21 

U"II",.f", .• I"II", ,·" ... p"';~"n "f 
" ,'''''1'''1'''' ,~. ""Ii" ... lIinl: i"'I" .. ,1 

III fnur r('(:(, lll \\'a,.hinglfOlI AHUI ~Iudi, ',< ",olld ud , ... 1 fo r WHe. 
l\ IIC,o\ll1PfI , Ial ion ill Ih(' ('apilal. ra, lio adl'cr li" ing IIHHlu('c,1 IllOre 

IraOic :u lI l a g" 'al('r p('r('(,llI :lge of ,loHur vol uUlc thull di ,1 eq ual 
d ullar ('x lwudiIU ff'S fo r lw\\'spaper :uh-ect isillg. S IMP.' luking pacl ill 
III(' If'". 1 ... ·' (' \X'oodll"ard :\11 ,1 Lnlhrop ({l('parlrn('u l l' tore) ;111(1 J t'lIefT'l' 
Irr<,. ( "')IlI(,ll';: s- pt'cial ly ~ I ,) f(· ) . wi l l, g"I1('ral a rrang("ul("uls hamll,'d 
b} ,\ lahI OIl Clasc()('k. \X ' HC ~a lps nlanag,'r, 

r\HBl's kpy lindill~s.: c:I<li,) brought in lurg(" l1ulllbers uf custo lJlers 
\\lm hMln ' l "(,,,'11 llP\Il'p:l)wr ;lIh'('rtising, ]lro\' ing rMlio o fTpff'(1 ad· 
\" rl is-('r~ a ",I'parll l<' markf'1 nol rNldl("\1 by ncws-paper;;:. Ibdio ~t dl'f'r' 
l i~illg also had a highr f f' umuJalil'C efTL"~:: t Ih:ln Ilf'w"'paper!': in Ill(' 
Ih rN" ']a ), slud)". radio·ind ucf'(ll raffic buil l up slNI, lil y but 1I"lf~I)<t per 

I tllfli f' rl foPI~'tI ofT Oil Ihc third day. 
In Los r\ ll:;ei,'S. n .. "Cf'ntly. BarkN Brot h(' rs-. ElI$l(" rn ·Columhia, 

lI arri~ IIIHI Fra nk. Sf';lrs B,lo'h ul' k: S. Compal1~ a ll parli('ipall,,1 in 
AHBI it'S,," wi lh L. A. 1\(,1\",]>a)lcr;;'. Thf're. :It'Cocding to K"I';n 
:-w("f'ury. KFI ~(, l u'ral ~a l f'~ rlt'lUlIg('f. radio is \I' inlling c"udusi\'(' 
I i(·lnri .. ~. 

In O:lklarul. C<ll.. KB OW ;;:ol{1 ~('arl' [( Of'hul'k II Yf'a r·long l'ehedule 
CU II "is-l iug of 10 aUJlOlrnC("l1wnts du; ly. ;: ix ifa}s a week 0 11 Ill<' Lasis­
Ilf c,i,/(,llcl' aLn UI fadi fO ullcor(' , ('(1 ill au J\HI II t('SI. Tllp StOfP SpCllt 

;~ W fnr lIl l ad irr II If' OaklaJll1 Trihlll/P. mad., a ea rrful ta ll y of 11lE' 
rt'suh l'. TIH'II, \0 dar~ Ia"'r :;;I':lf~ sl)Cll t the S:l llle mnnf' r wi th KROW 
for sn anno un..,('mf'lI t", OI'Pf thr("(' a ud a half days. The IIPlf;:pap('r 
sold 1·11 chang."!' of o il: ,1~7 ros(' bus- h('s: 2~ la bl(' m .. ,Ie! radios. 
Ib,l i o'~ la ll ) : 257 o il ('ha llges: 1.161 IHIl'hes: ·17 radiM . 

,"\orrn:lll "\('uh('rl . :\ BC'l' Illcrchanll i ~il1g rnarHl~(" r . ;.:al·p d"parl ll1(,111 
stn r<'5 3fldili ona l i1l5if!lu in lo radio's f'fTec lin~m'ss rt::t:('t ltl}. It. a 
~ 1X:'~ ' h [".,£on' III(' :\:l tiollal H(" la il Dry COOf);;: As~,)('i(l l ioll - "l\I:lk illg 
I~ ad in Pay It ~ \ra y in ~a lps"-:'\eubr,1 poillt ('(l oul Ihal radio lis.· 
It'llf'fship :I\t'm;.:es four IlUuf:> and four min ute" dail y p .. r li"t('lIcr: 
11("\\'''I':lI'Io'r rf':I,l in;.: ti lll" [l"f pl'rs-oll, ;;g llI inut t's. 

Suhjt>(·t : Air 1""",,,r;"11 ,,~. ,,,,1;.,,,,, 1, r"ldu,,:,1 
" " ,I 1".·,,1 !.:,ki"g fir"' ~ I",it.l ~ ~I"t~ 
t.r.",,1 b"I., .• 

The (,)u <l lil.1 I la ~t'Cs (If "!lwri('a Co.Opcral ir,' Inc .. I;: 11 lougtinlP 
u.· cr of arrIHlult,·t,'lH. 'nl;;: and singitlg ('o mlllt'rl'ial~ \' ja ~pn l radio. Bul 
la:<t lIJorr lh Ihe "o,op" f:lti,'(' g rnup of loeal ha~ers tri ('d 11 one·shot 
nd\\'or~ ra. l io :<110\1. 11 :~O'lllinlltf' "emi·doc u rrj(' nl a r ~· (':dlp.I Key oJ 
Class an,1 ~ I arrill;.' F re.! .. ri., ). Iarcll <l11 .1 IldlOrah K .. rr .lll 75 ABC 
sla lillllS. ThelllP; a s l nr~ marking lil.· 10 lh al\n i \'('r~a ry ... f 11r,· addi· 
tiun tlf thianrill In ]' rr'l\1. The e"'~ 1 II'al' a hi l OI'<'r s:w.ono. wi llI the 
n'"diull fr"l11 11u- ha~ing. il1< lu"l l') ,nul r:uli o 1"'01'1(" t'lI l lr u"ia,.l it;. 

,5,\ lllUdl "I), tlral QlIa lil ~ Bakerl' harc sun·(').,.1 Ilwir group as I" 
rile Jlo~,i]'ili l ) .. f ,I.,in;.: ,.ix IIf'1llork ~hO\\'~ th i ~ fa ll. TI1(,H' plan;: ar(" 
fllllhl l.,.I: 11t(' prograll1, lI'illlra\'(" "II:1nw" If'a.l~: tllr,'" of rll('1lI " 'ill 
IiIkl' tIlt, ,,("lHi·.IOI' II I1l..,lI tarr 1;lck ... f the initia l \/'nltm' by ir('ral. lillg 
difT"n'lIt lI i;;(.·"I,·ri, '" ,)f I il:ll illlporla lwP 10 till' h:lking ill< lus.t ry. TII(' 
oth('r Il lnT shuw" will hal'(' rl lenl('~ hn~cd on h olida~';: )ikp Ea~tN. 

Thanh~il'ill~. C l rl'i~tllla~, ElItp rt a illlll r nl Irill Iw the k' ·~lIo t r. 
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R~DIO AN D TELEVISION STAT. ON REPRESENTATIVES 

NEWYORK 

BOSTON 

CHICAGO 

DETRO I T 

SAN FRAN CISCO 

ATLANTA 

HOLLYW OO D 

.. 



00 
How i~ your so les • prospecting tho,,,~" 

Ove r here the on the Mutual ran 
smartest old ' ge, timers in th mck' e b,,,, ... F 
In9 new d' Iscove • r nes eve 

_steners ry aav 0' -
... at lowest 

the dock costs ... all 
... all week I ong ... 

• 

Thi s simply confirms wh at Mister 



" 

saying right along: network radio (on 

'·al, the one network conce ntrating 100% 

ldio) is s~ond....!.o....!lone a s an e ffi cie nt, 

cost tool for mass sa les. 

now Mutual morning time, on e of the 

1st customer-deposits of all, is cinching 

;) roof of these va lues, as sure a s sunrise. 

Alka-Seltzer, Bab-O, Kraft, lucky Strike, Old 

Gold , Ouaker Oats ... this is the company 

of advertisers whose programs are now 

reaching !:!igg~r (1udience~ than ever - in 

the forenoon on the PLUS Network. 

Th e signpost below can point an immediate 

route 10 better sa les prospects for you! 

trel"ld I" 

fTjorn in9 
Qucl.ienc.eS, 
pa.st SiJl 
tl1o ... t~s OlJer 

radio 

a yeo.r °9° .. . 

Y­
Y 

.. 



announces a 

Rate Increase * 
effective Sept. 10, 1951 

Uadio's :I u's l"nOV E WI"Al ' The pnt;FEnnEIl ST/\TIOi\' ill Ilie" i\'ort" Jerse~' 

R ATINGS 
The 195 1 Be rgen_Pa n a ic Co unty P ULSE (223 ,000 Radio Homes") PROVES WPAT greatl) increased its 1950 LEAD OVER 
ALL N EW YOR K & N EW JERSEY IndcpcJldcnts and 9 C1 incd strongly on all Network st o t jo .n. 

we're HP 20 % 

WPAT'5 Greater New York.N ew JCF$cy TOTAL A UDIENCE (Pubc -Jon-Fcb-Mo. 1950-51 ) shows gno thc. hefty increase. 

we're HP 25 '70 
RESPONSE 
Commercial moi l tota l o t 20 ,104 to . J an ua ry 195 1 PROVES WPAT'S STRONG POS ITION IN ESSEX COUNTY (250,000 Rad io 
Homes' .) a nd pa.o llch Ihe 1951 Pulse Report fa. Borgen.Possaic Counties. 

(SEVENTY FOUR PERCENT 01 ,~" N. J. mll;1 "'<"\ received I rom ESSEX, BERGEN 8. PA SSAIC coun'ies-.eprcsentjnq "C"rly 

I., MIUION RADIO HOI.tlES" 

These ,,,e but .1 lew QUANTITATI V E l .1cts rcl.1ted to WPAT'S .1udicncc-in the rich North Icrsey m.1rke t. 

AND REMEMBER-evcry me.1surement continu.1l1y proves-NEARLY 2/ 3' s OF OUR TOTAL AUDIENCE 
IS IN NEW YOR K CITY. 

QUAlI TATIVElY-.1nd most import.1 nt 01 .111-

RESULTS ! 
Agency fo r a current na lional d.ug aceaun ' w. i' es: " Yau a.e t he TO P STATION IN TH E UNiTED STATES FOR RESULTS 
a nd we a,e USING OVER 700 ST ATIONS on a se lec t ed li , t . W e 'hink you. RATE INCREASE ABSOLUTELY JUSTIFIED". 

II leodinq Nodh Jer,!!y d~pftr t ment lIo.e .eports the la''leot ou t·o/·town bus:"ess in ill his to.y following 4 serie, 01 two.day ,pot c amp~iqnl 

0" WPlIl 

A ma io. T V man ulac t ure. ju st .enewed 10. ' he T HIRD CONSECUTIVE YEAR os Q res ult af , we quo Ie : " WPAT cont inues 10 
<e ll home demonshalions a t One of the lowest cost s 01 A NY ' odio s tat ion in Ihe New Yo.k · New J ersey marke, ". 

II rotiOM'ly 'nown dry doan;"" choin with almos t 200 , to.es ;0 the New yo, l. New Jersey a'ca repofl, ; . IIlte. only two weels we a .e 
'"'1 big ;o~rea.cs in business ;" many loco'ilia. di.e,:!l" traceable to WPAr adv".tisina. 

WPAT - NORTH JERSE Y BROADCASTING, INC. - PATERSON, N. J. - 5000 watts - 930 k.c. 

D S~NmR 



Wh i l e Hock .... d K ,\ f: c..l."ec .. lives ..... U nee" flteh' fall "'UII.,, 
q . What kind of TV .hoilid we b"r~ 

q . How much . hould ,0 for rad io 
o. ogo i .. " TV in TV g,eos? 

ft . $hollid we bui ld ou, own loxol 
IhOWl1 

It. Should we buy fil m o. I,u,' 

\~ . 
f ' 

q . Whot con we do about 0 di""blll;OIl p.oblem ",hich 
makes netwo,k spo,uonh,p olmol' ,,<I,culou,l 

q. Suppose we CO" ' , get good .pot o",ilabilities? 

.~ . How con we merchon. 
disc ' he showl 

q. Will ,hi. feotured person,lity wo.k on 

promotion. D. CO"" he be bothered? 
q . hn ', 0 "ye comme rcial bctter 

thon filmed spou? 

«t. The dca lon don', like the show­
doe. t hot make ony d iffe rence? 

S. Ven Oi., K. & E. A. E.; A. Y. MO'9'", Pre •. While Rod; T. P,ou. r, Ad. & 51 •. Di •. : H. 0 , .;., K. & E. V,P. : E. Sco.ille, K. & E. AM.TV Mg ,. 

Fall 1951: Much money, many problenls 
\Vhile Ilron • • totenfiul is ri~h . e~onolllie d.,,,~cl·s .. hound . 

SI:l l iJl'~ gU l11hlc in Kon 'a 
mar ~el p;l ~ off if l'eaee 

prosp·(. .. ·ls en'lIte hll,.ill c~~- lI ,.·u~tla l reo 
aclioll ill LT. S. (·"trlnH·re i:!1 lind go\crn­
IIIcnl cird.,,.: IJ ric(.';< IUlllhlc rnpi tll ); if 
prC5cnl hi;; h ill\ e llinri.·~ in l1HlI1~' ("a te­
~ori e,. of ~ool l l' nrc di"I'0;::ed of at a 
sacrifice, 

It is in lilt' £a("c of Ilu lI;:e rl'l like thcse 

thai ;1I1 1"1' rtiser~ male thei r fa ll plll 11". 

16 JULY 1951 

Tlwy lHu~t ~('ar Ihcrll..eht·~ Hili nul~ III 

"lit-ell the ' ·(lll1l'l'litioll. hut In 1.. .'l'P the 
('"untr~· ·. !'\~II'111 Ilf ,Ij!>lrihuti o n ibelf 
f ruill bO,l.!ging dO\\II. 

The oI'P" rtunilic!' arc rkh. h ,'rage 
" cd.h "a ruinl!-" ill l1Iallufaclurillg in · 
dll .~ trit'~. fnf l"I:;Ull pJ.,. '\1.1]"- ;1 \ S(, I,:t-; 
wCl'kl y 111 .'lb. ) of Ih i~ ~t'H r \'o lllpar(',1 
Ililll $.'1i.:; 1 rll~t \Ja }. ,l<','nniill(! 10 Ihe 
1', ~. Ikparlllu'llt of CUIlLIIINI'I'. Ill>· 

J,a rlrm:n l ~ I" rl' '-all',. \1"]"1' -Iic:htll 
hi l! lwr in mi,I ·Julle 11).,)llh<l1l the ~.Jr ll .· 
perin.1 la_\ \ .'ar. UdCI1-C' 0 1111' .10'1_ 

I, illl"'~ill p"urilll! 1110111"1 into the ('l.t). 

IHIlII) ill all c\" r-ill('rea~illg- "trcalll 
unti l iI\ \!'iU'\ (,lid an ('\IIei' tn t ~ 1H:1l11 . 
illC: 11'1 cJ .rf ;:,.iO h i llio ll~ ,HIIHI" II} i~ 
l.'adll"] I pre~l' l lt leI d: S30 billiorl~ I. 

:-;11111111"11 lip. tilt' fall ~i lil alioll for 
111I~ill"~' i·: /l1II~'h //IUIICY, 1111111) 1'101>_ 

19 

-



• 

~ 
\ 

, 
, 

~ } 
11'111$ Inr .IIIOlI snrs. 

'1' .. Iwlp h ll ~illl'~~ IIH'1I pill II 1·(f("(.1 j l'~·l y 

fUf fall eltllp'ligll~. ,,1·n ."~()I( ha;; SU f' 

\"(,)(,,1 illl " ~p''f'I!, uf r,lIl io (lilfl Ide­
I i~ioll in Ihi~ . ils fifth <1111111:11 Fa ll 
1"; ... 1>' I",.ue. llcc";':lli/.ing that Ill(' role 
of {,uli" :lIHI \(-iPv is ioll ha~ IWH"r 1,1.'(' 11 
tHor!' illlp"rl llllL thai I IU' pr"hlcm~ o f 

rna"illJ,! "-ISt:' 'Hh-Cl'l i ~ il1g rI(''' ' i ~i oll s 
hnH' rlCI('f h<'{'1! mor(' ,I iffic ull. Ill(' c,li· 
tor" h:l\ c att(,l11pICI] 10 ~IJlll up in It 

~ f'fip,.. (.f 'flU'~l i nn~ (\nol Hn,..\\Ch· fa ct" 

aw l fat"tor" m,,~1 impurtant II, ~I'on· 

~'H" for ,h i" fil II. 
.~ I 'O\"OU·" rI'l'url I .. adn.' rli",'rs I;; 

],ruk('u ,10 \\ II ill in ~ix ma jor ~('(· Ii (llls.: 

Sp". Ha.li,,; \'\'II,or" H;" lio; Ba, lin 

Thull" TV ~dd s 10 comple. itv of Fall pi(h .. ~ 

30 

Ba,..ies: ~1)O I TV. \('\ \\"rk '1'\' , nlhl 
O'-f' r-HI I (cllll.racillp Hl bj~'C t " wh ich 
,n c indn~try widd . But dH'rc (,lin I,c 
110> rcal ~cpanllioll .. f suhj ~-'", ~ in thc 
;J(hert iser'~ minol . W ha(" IW]lpcn ing 
in 1,'lcI· i.~ion IIfT,'Cts ra rli o I' IIIIIS; II\(' 

(·fTed o f tcl~' \ ' i "io ll on radio in ~h arpclI' 

il1p" i t ~ efTort s alll l imprm ing the me­
"iul11 Inll~L ill turn. afTre! the Mh er­
.i 5oN ·;;: a:1ill1lle 1011 ani ra ~ !io. 

Th ~ ' Id cI i ... i"n fn'c/.e :.il l1a liol1 1~ all 
imp"rta!]1 e .\<llI lp ll'. :' I'O"-,"O)!';;: ('oI i' "rs 
f"utld I1wL ill .~I":t" "f ,·I.' ar iup" Ihe 11'.1) 
fol Hu.n· T V ~Ia l i"ll" ... 0011. il lt' FCC 
allocati,," pln ll ha,1 ope lie.! up :t II!"II 

l'all,I •• ra·.;;' 1.,,:\ r .;;r~> X('tl\·,.rk TV ~C('­

liOlI \. 'ril ,s meall;; th:!.1 tilt' erth'f):;el}(:" 
of h ' I ~ '1 i~iorl :I~ a truh Iw liona l me· 
. Iimll IIlIl~L at ea rl ic~t. aW:li t Ihe fa ll 
"f 19.;;2 ur ' ,;:L that n1d i ,,'~ r" k a~ 111(' 
'lilt' 101l' ·t'()~L In ri }' nali l.llal afh'('rtising 
1111', liulIl 1II11~1 I,£, IIw ler!"' ''f£',1 Ihi~ fa ll. 
III n !'ilu,lli'lil II hen' hanl ~ ,' lIi lll! ('ITry­
IIIII' I'£' ill the lIali,1I1 l onlH~ a~ a lI('f'P~ _ 

~ il ~ Itl I,"~ilw".~. a,II'l'rli~('r~ ,,,lll'l hal(' 

'1'\ .1:- an all) 1':'\.('1' 1" ill 11r,,~ f' 11m; " .. 
1I1 '11!.. ("", lIirn" il,.. aln'a, l) ol ,' r,I< ':I. lp,1 
f .... ili ' ip-"' an' 11 01\' at wnrk. 

.... " il 1:-' ''P.~ 111n>lI ~h"UI all l'ha~,'''' of 
1.llli" a ll,l ... 1",i,..i"l1 "II" fa d o r illlo-r ­
II,illin)! \lilh au"ll", r in , Iin .} in;! '~I'i. 
,·;tl~: 'I (, 1" 1 i~iun'~ ('fT, ~ t "" ti le 100'" "f­
rw(' frig lill'lIill;': 1'1'"]'1,, JlfHlnulor." ,I'l l" 
III Inr11 ('\ I1< ' l'illl( 'l1t 10) ;.: r'Hll i n ~ ri 1-.dII~ 
10 I 1"'111 n ' '1'\: I l li ~, ill l11rn. ~ Iirrillg 

"ulI"Unlcr Icadi"l1 "hidl 1m)) hu rt a l­
rell ily "cul "lIefl ~d ,,:l Ies. Or, network 
rad io ral c <' lI IS ~p urrill 1-' a sdl-rafli o· 
hui lrl·rad io a tt illll ie amon;.: affiliale;:. 
" h id. in turll ha;;. a con~lrudi\'e elTect 
on ne l l,,,r!.. rmlio aetil ili e;:. and m"ra lt', 

In Ihe para)!raph~ tha I (,,110\\' , in­
{Iu;:.tr} I,ro l .lem" arc ;:, u llln lariz(,ll, iu, 
dUllini,! 11<'1 ra ,l i". !'pol radio. spot TV, 
1m,1 nl'! T V, '\ "' "ork rad io. parl icu­
larl) , i ~ on Ihe r" lI rr \'oasll'r. Fa ll. 
19,;1 , "i ll illark mall) llctl\ "rk :ul j u;:.l­
Ille lll~. With fal l. 19,')1 n"ilu('el l ra l~ 

fu r lI"l~t nd ad\f'l'li~('r", j 10 to 15' ; 
d.,,,") "i ll Io c~ i n. II "i ll I.e Ihe fir~l A 
~ Cll~"" " llcn 101l'-(;05t shOl,;; ('OIllI' ICIc1) 
dOll1ill1ltc till' n ighl l'<'(' lle, I I ' ~ a ~'asol} 
IIliir h wi ll ;,ec Ilet"" rk n1,I;" COlllinue 
it :;: ('\'" lllli" l} 101' a l',1 nexih ilil ), - in 
lillic ~ I o l 1In ol ~ p lil -llell"o rk o fTe r illgs; 
ill 1'}(;1I1 ('ul·ill;; (le5i~ned I .) heam 
lar i£'d I ne~~a gc;< I" di tTcrent l11arkel;; 
I ia Ihe sallie ~how: in al'lIi la !;il itr of 
~ (' \('ral ;;ho".;; on a 1'0Ial in;,:. tlllll lem 
hlt .~ j~, 

Xct""rk n lrli,,'s ."1',1;:.011 flf c hange I;:' 
11 1;:'011 l illie of IJPI'''rl Ulli l y fo r adlcr­
Ij ~(' r-"', Wi lh sl'omor;:. If'tling go o f 
~ho" fraueilisc;: 10 ~h ifl ol ~'r 10 heav), 
TV spending. I('st("d progralll5 arc 

al'aila hl" f"r the ~n'l ppil1 ;': up, J / r 
1"';('11./ Irllla (CBS ) , fOT ""amp"'. I;:' 
"II lap al Si,S(JO (illdnol ing I rnll»(·rihe.1 
I'r pc;rl hroadea,.I L It ;:. 1:r ~ 1 ~1'.1 .""1I 14.7 
\i"'''' 'll IJla, ·,'d it ,. i.\1 11 <lnhlll)!;'I 1I radi o 
I'ro~nllll.~ anl l I!.nl' il a 1"1\ ("o:- I'llCr-
111nll~ ,1II,I - falll i li('~ "f S:t!l7. J ui('), 1 1IJ~;:' 

I!alon' ,'an I.c fOI Il I,1 '~IJ all nCb . Illall~ 

"f 111<'111 1",.II-II'"le.1 .~.d\,.~ l,ro, llIl'{'r" 
01 1'''1'1''' ' 01 1'1' ;HI\'£'rli""' I'~ ill Ihi._ ,' r,1 .. f 
1111\. 

Tlroll1,! h I'roplr ... ~ hal'(' cahllnil )-
1"1\,1(,,1 lIe twork rad io "IT 1"' lI t ~' r ,.1"11c. 
111(']"(' al '(' 0l' p"]'tlJni l i( '~ fo r a {'''Ill<'­
I,a,'!.. ,lli ~ fall. 'I'll\' IIt ,.,.1 of i, " ~ill\',~~ 
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Red Shllo~ will be 4mon9 ~ew I .. ce, o~ net TV 

for k m l !>Clling, H!' c itNI abovc, is onc 
fHC tOr. Anot hcr is thc steadying in­
nucn('e improved morale will have 011 
nctwork sales plan llers. Alrearly, they 
are begilllling tn feci tha t advert iscn~ 
,'Ire ,,0/ comptf'lely down 011 network 
radio, inforlllHI Sl'o:sson sun'c}.'! indi­
cate, Thi>: spirit may stimu late more 
neati l'c salcs activit)', lI'i tll the IICt­
lI'ork~ going to IICI,' lHh-ertiser~ or ex­
isti llg olles hearing idcas for l1e'" usc 
of nulio- ra thcr than attclllpting to 
lure the husiness of other nets, I\ lall)' 
ad\'erti ;;e rs theJII~ch'C!< arc hop;ng for 
such a renai~san('e (.~ee statcmcnt Ly 
Jcff Warle, o,,' lIcr of \Va,le Afl\'er tising, 
Chicago, page 176) , 

One intere.<ting sidelight a ll the 
qucsli on of Illorille is NRC's The /Jig 
Show. It I"as " financi al nop last !>Ca­
son. hringing meagrc rcturm in hill · 
ings ;111(1 ra tings, But NBC is appar· 
entl " delerminNI to relum with The 
Big'Show. sl ill Ihe keystone of ils Sun­
day night lineu p, Th,· nel ha ~ hope~ 
that audicncc will hui\,1 and feels, as 
well, tlwt IICII'S]1111,er 1111d IIwga1.ine 
pub]jeily garncfed hy the sholl' for net· 
\\'ork rad io are almost worth the loss 
im'oil'ed, The progralll renIXls radio's 
Jl'lcrrlliualion to h"lfl ils <)1,' 1\ ill the 
TV cra- l llUugll its huge talent hutl· 
get i~ a t ~pinll. ( [I'cn aflcr lea" ing Ihe 
air for thc ~UI1UJ1e r , thc show's puh­
licil), Ilafl'csl ('oBliuuc(1 with tile ret 'enl 
Life l itil lal ion·l'!l py·and-picturc bingra, 
pll)' of T"llulah Bankhead lH'adlillc<1 
011 the eover. ) 

,\I"re typi('all),. ncws wil l con linuc 
buildill;; ~ l reJlgl h on Il lf' networb, 
rackiug UI' ;;a l c~ despi lf' any ('e~sation 
of fighting in Korf'a, 1110>:t oh".en'ers 
heliel'e. Al.::o Sl rOlig aTl' ;;oap opera.::, 
I"i lh few sllOws likely to lose ~p'l1l~O rS 
al](I new $i'!X imclll" heillg. flpvelOPf'd 
(partif'ularlr hy AIlC ) , 

16 JULY 195 1 

Thc ,il., lit ) uf ~1'" 1 radi" i~ OliC of 
the fa l' t"r,. helping tv ;:1;]l'e "Ir 111~t cria 
alld ,lcfc'a ti~11I "idlin IIct\lork rauks, 
Adl crl i»erl' rca,lillg thc radio trade 
111'<""'5 hal C hcen ~ truck I.y tllc lIurlll ,,:~r 

uf atl,. appcaring' siglled h) ~i ll g:le sla · 
tiulls awl fre'lucntl) ;l,ldrc,~"'f'll to the 
nctworks as "ell 11;: ,uh e rti ~cr.::. Thc;:e 
afl~ (hy WOA I. W N"OX. I\: VOO. WBT. 
WFAA , KFYB , WS,\1. Pet ry and 
WTAH 1l1ll0lig others) are te".lil1 l1l11)' 
to the SU(TCS" s t alioJl~ ('oliti HUC 10 ('fl · 
jo)' 01] a spot IlILsis. Ilu~incs~ IHI ,~ IIClf'r 
])/'CII heltcr fur mall)': a IIl11nh.:r arc 
raising their r<ltcs, 

\Vith ;;pot 's dCl'ciol'111Cllt Ilal'c ('OlllC 
;1 numbcr of opportun ities fo r spon­
sors. Stali on;; arc now gunn ing: for 
llIore l1alional husine:s>: II)' flcl'cl"pi l1g 
II CW shows of inlercst to the l1aliullal 
~\(I\' ertiscr; Ihe medium (man)' 11,II'er­
tisers are Iliscol'cring) i~ far I1lo re 
IhaJl a I chide f,)r "nc-minutc au-
110U1l..:el11e1l1,:;, 

In sea rdling oul programing at 
Illillisculr C(l~ t. hU I wi lh hig.kagllc 
fluali l)'. alert adve rt iscr;; are stUilying 
the work of tIle \'ariou~ library 1"oCr­
I'kes, Formc rl y knowll as l11u~ic Ii. 
hrarics, th esc firms prepurc illilexell 
scts of 11lu ~ica l lra l1!«'riplions which 
tllc), ~e ll aJollg wi th cxpcrtl r·prel'arefl 
malerial ('oHtaining: ('Oll lpl{'le !\Cr ipts; 
reco nl ings making up the shull' ; in· 
slrudiOlls on proJuf'ing elllirc sho\\" 
as a profc!'~ ional pa('kage. \'O'llile the 
musil ' se r ... i..: .. s ;:1' 11 IlirCCII) to Ihe ".tn· 
tions. :lth'crti!'l'fs ('all take llfil'llII lagc 
(If the Itl\\' -('o~ t joh Ihc}" Ilu hy re<:luC!<t· 
ing su..:h program ing from stations ill 
markf' ls ",llcfe Ihey .He CaJIIP1Iigiu,!!. , 

Spot telcI' isi(l ll. I.!lile paralld to 
;;put rallin ill ils hlll('ti01I~, has dCI cI· 
01)C(1 earlier ill the l,[aIlIC !IS all illlpor. 

lall l prog:raming mcdiUlII 111:111 lI'a~ 

Irue "f A\I ~I'"t. TII(' "olltinuillg 
l. .. ul(,·III' .... k ill a\ aila],iliti('~ "II netl"ork 
'I'\" II ;]!' frl'a led a tn'lUl tOllar,1 pur· 
,.]la ~(' "f time f,,1' II,lti<)11<I1 program 011 
~pot "a,.i~ \I itll th(" -hOII~ heine; 
filmed. :'IJOII C!'HI' 1111t! Ilif:rlll\\ iUl' 

among ti l!' hif: I'I)~ ~ using: Ihi" ".trat· 
rg}. lis adlalJtagcs irwlllll,· J"wcr 
n,si ; ill('f('a __ ed IIUIIII'l.'r (If I1rark('t~ 

I"iIs il }' .. I.taillahl('; I,eller ~1 1I (" lIti'JJ1 ]laid 
t l! pTnlll(Jti flrl ;w,\ alli,''\ ~t'TI i<,C" hI Ille 
local ." tation I H't:a u ~I' it gaill~ ;l1"rc 
re \'cllue fr"l11 the ~p" l I,uy than it 
"'ould if thc !';lIlle ~llIlw \lcrc on 11('\­
wnrk (SI'C I\'e lll"r~ TV !'j· ... tion). 

yes 

...... ~ .. 

bu~ 

WBT CIAllOnLkc. I0Il ___ ,.,-",1_ ---_ ... 
Ad, by ,Iol;on, help bu;ld mor .. le of nels 

The tight 1I\':l jlahil iti~ stitllatioll on 
tile nelwork5 lIill 1101 (' Iwllf:" t hi,~ f'l lI 
hC('ausc til!' ffl· j·l.l· f('l1l11in" in r fr{~' t. 

Bccau~t, of the hrakill /:! actiol1 Ihc 
frccl.e exert~ "11 T V I'r,,).!n'!'>:_ lld"torL. 
TV progra liling: \I ill ulIfler,;::" litt le 
('hangf' fto f fall. The ft· II ill he ~UIIIC 
new fal 'es ( RPI) ::i L. f' itUII, fur .. xalnple) 
hul liul,' illllOI ati'lIl. * * * 

" Pe ppe' Youn9" Family" (left) round, out t51h lucce .. ful yu" while "Women In My HOUle" 
ha' ju,I 90ne o~ .. i,. demonlt,atin9 conlinued II,en9lh of , .. dio·, trjed and I'ue 'oop ope rel 
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What 24 national advertisers 
will do this fall 

S'-Oi\'SOIt has IIltel,iI.cd '\\'o dozen of its ,iI.h'ertisin~ 

ease histories to brill;! , '011 a ea,.slIled 

.tie'lire of how ",ilried firms "'ill lise .he nir next se~.son 

TOBACCO 

\mrrk 'lII~ ;1ft' lilt) ill;: aloolll ;i i I 

tUHfI' • Ij!arl"llr" lhall t l l(» ~rI",k{'(1 la~ 1 

,l'ar. Ti,t' I,'aller,. \,.,ulinll(, I" 1>(' Cam­
l'k L,u k ~ :--1 rik,', n ... ~ l rrfi.' 1r1. Follo\\· 
ill;: 111<'111 an' " Ililil' ' Jllrrk 1'0111 \ la ll. 
.lIul OM Cold. 111 t" lm~ "f 'lilall · i~ar. 
I'll!- IIII I/,ul ],~ "oJtlI':llIi,'!' , Br,,\\ II .\ 

\\ ill; :lIlI~"1l "i l ll J..:1"oI~ , ilall'igh, Vi,"- ' 
f(>\. hall) lI 1111.1 \\,ill;:~ rall l..~ fiflh. 

l'hiliJl \h'II' i~ ~IH· IIl I ,.. .11"' 111 S7.1I04l.­
ouo 01111 IIf il ~ !': 10,O(lO,O()O 'lIh' ·r li ~ i n;.:: 
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hudt;d for ti ll' hroad(' a~1 11I(',lia 
I llroug!, h,o <lI;;CIIC;6. Him, {(.r uight­
lillie ~I](l\\~ awl C~i l ,!.. Pre,;l,rr) for 
III!' tla)lillH' 1'1'Ot!r{IIU. Outlar~ li L.e 
tllil' h:l\e help"',1 I'hi lip i\ l ,-.rr i ~ u ilsl, 
ti ll' d"'TII1I"1I circle of the Big Six ; 
,,"I~ tl,O 1,: ,1, · :'11('1' ('(' .. 1(,.1 o{ oler a 
IUlulle,1 e i~a rdle Iir:llu", durin)! the 
1",.1 10 )I':,r,. 1'11ilil' ,\turri,. .1II t! Pall 
'1:01 1. l'lli lip i\ l orri~. " hieh u:-c~ 
Ill/qllci 5'1//(11/. Tlw lIirlnsollS . /lor(fre 
I1ri,/, . I'hili" .1J"rri$ /'10 ) "011$(', ,uul a 
.1I1II11,,:r of "ther r:ll iio :111(1 T V I'r,,· 
;..:.r:1m,.. 1'1I.-hed 111' ~a l r,. 20':. '1'1", fi g.­
Ufo' n~ "rol!',1 for tlw fi",":11 ),"ar cllllill8 
:~1 .'la ... "11 1\;1,. S:~O"l.P,(~ l ,:tH . Pllili p 

'I"rri,. I, I H~" " 1' i t ~ 111111,11 :11 "~ 1II"0 1-
IllI' bantam-,.;"',I I,,'II1,,,)" J " hllll). \."1') 
j- Ioll ill arnu nd thc the'"I' of "h" lil'''c 
ill ~"lIr",' l f:' l "alll'llIll ~ an' cXI'(TI\'(lt ll 
ill"'IIII." 91111' - tr"ll )! li lll" III ' :II HI :HI ill-

tTI'ase in ~pnl (mlio. 
Li~g(' tt .\ \t ~cr,. are pu!'hillg Chc!;lcr' 

fiell'" an,1 Falim:. lia highly effective 
wilio .111d TY eOlf'rap-c. Perr) COIIIO 
('1' \', . l\rlh ur CoMre) r l" \'l , Bi ng 
Cm,.I.,'_ ,111,1 Bolo I\npe 11>1\ 1' all "cell 
n 'lIe\\;·t! for lhe ""mill;! "'a;oOlI_ Cod­
{H-I 1I1lt1 Comu ar ... I)II I ~ 011 ,III I' i~ht ­
II~ L. I.ialll ,. iH~ I C:l(1 II { \I ~II .. 1 13. I'c~~r 
u-c :1111 1 ;\11'1 T"rl il" ; If" 1 .. ,lllill~ flo" n 
III I' COlli" ~I'o l . :11111 1\,,11(' r1 Q. J..c\\ is 
I,. ~1I"_lill1 l il1l! f('T r,"llfrer Oil A;\I 
" llilc Fr:lllk 1'"TL., 'r a l,,\Il:lllle e llllle,\i­
:l1I~ fill ill for the I,i t! ... ·.1\11',1(1 (I II T V 
~II{I" , 

H'llli ... wi~.'. Ihe " II " 1II1I'I<'a,.:l1I1 .,rlo'r­
la~l e" ,,1").!:l 1I il' 1'1,,;.:;:e.1 " 11 ,Ii,k joeL.,·y 
"h",, "_ :111 01 s l'0 .. l ~ (,,,,cra!!1' a~ \,1'11 l'S 
I'll the IIr l\' "r~ I'r"r .. alll~" C lw~ I "rfi cld 
I'ie ~ ~ III' II ... lal, fill" phl)· I, )- pl ,, ~ "'01'· 
1'1":1;':" "f ill!' Chi ... ";!,, C\l h~ "",,, ahullt 
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II·.; llIid"C5!eru !Olnti"n",: II](~ ;\. Y. 
[;imlls ,Ire f" II"I\("11 ar"urLiI 1110' ('in 'uil 
J.) \\' .\IC,\ . .\c"· Yurk o alul all Cialll 
h"lIl(' gallH'$ an' Idrl i ~c,1 (j\'e r \\'1' 1:\. 
"Stork CIIII," 1111,1 " ll raj!.lIcI" I'o " Iillue 
to illl'rea,;c Faliul a ~a l N'. 

AUTOMOBILES 

Sfutus: 

The aulolllOhi lc h,,)~ "hifici l g('ars 
100 SUl111 in Iheir pr"runti'HI drivrs. 
The} ~hJ\\"l'd lip thei r 'Hh' l' rl i,;ill~ earl~ 

ill the 5prillg: in antil ' iplllinll of Ilia· 
Icrilll slw rt llges. There afC 31ul "' iii 
he shortages 1'0 tl lal 11I'''IllIdi"u will h(' 
t '1I1 from la ~ 1 year· ... (,.3(\0,OnO units Iu 
ahoul 5.400,000 1I11il" thi~ }rar. Bul 
Ih,Jt s lill lcal'cs a Inl (,f {'aTI' wlli l'h 
hal"(~ tn 1lI00'e frolll d('H le rs' flu ors, Hq!' 
Ullllioll \\'. eulllhillcd "llh a g.c tlc rai 
l i~lltcning of I'ash. br"ught a slullip 
thai hil Ihe indcpc IlI lclI l,; Ileal' Ilw (,11 ,1 
of l\la rdl an,1 , Il(' big h\l~' l' i" L\l'ril. 
Y"u ('all expcI·t aCl'plCTatc(1 lHln'rli sil1g 
ill IIIC nilio (lel(1 10 f!,f'I back some of 
thol'" 1" ... 1 ... ale .... 

'1'11"0 fintls iu all e~,'('lIpll l Jlo~i l ioll 
hcrausc of IIII' kllol,·h",,. gailicil 1I";lh 
ex tplIl'in' . 1I,~l' (,f r,ulin ,\1111 T V are 
Oldsll1ohilc allli 0(, S"lo. 0(,5010' 
Plymoulh. Illrllugh BB DO. Ita" hcell 
airi l1)! Ibe G .. It1wbo .\Ian: ~h"w )"011 

/Jet r 0/11' Life ,,\'cr )'"Ih rallin _nul 
TV ("BC I. Talcnl and prnJll<'lion 
('0.'01" fur Ih t, rad ill ~h"" arc al",ul 
S IO.OOO \leckl)" plu,. aJlellhe r 56.000 
f"r filmillp: Ihe A.\I Il'r~ i OII fo r T V. 
Croudw'" 'I!lips Ilal'e kcpt Ille ( 'Olll1tr~ 
laug:llil1g alul /)cSolu. l'l ~ 1I10ulii tlcalcr ... 
,Illp!,). The ... hol\' 11115 heell r{'lll'wCII 
for anolher }car alld II Pap Tn N.> 
'gllOrl/lIl i~ fillill~ Ihl' li llll' 1'1"11' dUTing 
Ihe sunlrlle r. Spot ,UlOIIIWeI111'I,I" h~ 

I"cal ,]"alell' suppl l'lIIl'!11 Ill(' nat;rmal 
l'ampa igJl . 

OllisllIohilc. limnlgl, I). P. Brothe r. 
i)1'I roil. Iras inh'gratPII r,[(l io allll TV 
inlo ils ac!l'crli ... iug by ~I'<lIII'''rilig Ihc 
CBS·TV 111>W~ shOll' ':lr r"8~ the I".anl 
7:.10 10 7: ·~5 p.m. Thc \,'1'11·1..11(11\'11 

I\l erry OII I"'ll1o),iI,· Hlelml} II :u: hccu 
~'arcfulJ r e xploi le,1 ill a 1",:\1 I radin 
all d T V anI101l1l (' ('I1I ("1I1 c.1uIllHLgn. Fall 
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K. H. Bron.on. dit. ad & •• te. prom., Oe5010: 
"You Bet YOUt life" renewed on AM, TV 
(NBC). "1t ,~"'Y' to h Ignorant" en lot .ummer 

wi ll proj,ahl y "ec n 'IIC,l'al "f Old~111o, 

hilc'~ ~ l'0l ' · aUlp:I ; ~ n. 

SOAPS & CLEANSERS 

S tfituS: , . 
Dcll'r~"III" arc 1"(I11 1111111I1g tl lI'i r <1"111' 

in.uwc of Ihe ~ U<lp fi,'ld II il h the lIar 

i<oal'!' l'ufTering. In Ihl' SO·("lIUI''' ~~I1' 

theli l' ,1 f' lc rg-cul (11'1(1. Prod"!" :.. Cam· 

hll"~ T i,I(' is Hila} ahC;lIl uf the field. 
Bill ill the granu lah',1 "Oil I' ra,'C, I.ell'r 
Bro>:. Hill~o i" ahe:ul of I' S C's O\~ · 

11,,1 alld I hI!.. Lik(' " Ih .. r ;!roO('I 'I~ IJrcul· 
Udl'. lilt' ~oap i l CI1l~ " e r(' PU Il f!h l up ill 
Ihe ~"oJl l'JI ittl(,lllory pTohlel1i dllrill~ 

the "prill;! hul hy 1l0l' Ihe I/I"(,Tl'llIcl..inf!, 
Ila~ 111'1'11 largl'l~ (\il11il1(1II'II. 

'~ .\'(I 111,.'(".1;: 

H ill~o. Ihrollgh HlllllraulT ,II Ih llli. 
pl1l." al.1)1I1 11"l f of it.~ l"l a l a(1 bu d)!p!. 
nr ahoul S 1.5110.1 M}(). illl" ra.]i" allli 
'1'\' . "Broad"a"t a,hl'rli!' illg I,at'b n 
II'nllop," .~" y~ IlnllHrc! BI""IIHlul~I . ad · 
\·erli ... ing: lIulllagl' r fo r Ihil' pr'lfhH'L 
'"lla,li,l. P ~l)(, l'ia ll ) ,la )l im(' r:tdi,l. 
rl'al'llI'!< a larg:1' andiclwl' at 1",,'1'1" ,·,,·1· 
pt:r·thoul'lIiHI Ih ul\ an }" " Ihcr nH'diu !1l:' 
he ~a~ ". Hill ~1I lI~"~ a ,Iaily porli"'l "f 
Ihe AI/II/If (;""/1(') ,.ho". "rgllletll,. of 
Nit: 'I'll/III I olh (011 r:ulio a ll1l '1'\. and 
rad io aUllo UIICI' IIIPllb <111,1 parl i(' ipa. 
lion, ill 70 ,·ili(',. 011 ,, ],0111 21t) ,. Iali "n,.. 
:iln''''~ "" ,bylill l!' r(ldiu ami ni )!hllill ll' 
'1'\ i~ til l' likd~ p(I\trrn "f nill~"', fll' 

P. H. Gorm.n, ddvetli,inq •. p., Ph;!ip Motri" 
With 57.000.000 .it budge l. laU pt.n. includ e 
pt~,enl .how. plu: AM AM .pol increue 

lure air at'lil' il ) . 

III Ihe d{';tll,.cr fi, ' ld. Hal ,.O, madl' 

j,~ B. T . Bahl'i tt C"nll'nll~. r('lil', flll 
la,lio 10 fighl Ilaek again", Aj,1\ "hi('h 
has hee n Illn 'all'lIillg Ibh·O dumi· 

l1all('e. ll:dJ'O ~1'ra pJl('d " I"(, "nap "1"'1',',. 
in 1J""('lIIlwr 1<).')0 f" r .1 1It'1' ,. l ralc).:.1 
"h ii'l l illdude,; IU'I,,, rt' p"rt~ fill ' 10 
~ix Ilnll's dail} 011 .\lulu(l) I'lu~ 'I'll" 
Girls ,' allll,,1 Smith ('11 A BC·T\' . a half· 
h"ur :=;lI lunla~ da~lillll" drama. \X ' illiam 
\rCinlmuh il' Ihe "cell<'). H"lwn Bn'lI' 
nrr. Bah·O·1' ad " hid ,.a)~. '" \fe Iral!' 

fOllnd Ihl' br""dea"'l 1I1{,llia " ur he!>1 
1,,'1 fM ati,,· j·lil'illg:."'· AI'Jlr"xill1ald~ 

SO'; o f Ihe l''' IIlP'III ~·,. ~:UiO.).t)I)O ad 
hllll ;.:1'1 g"p~ illl" till' hr",Ic!f·a,.1 media. 

DRUG PRODUCTS 

!rttfftuS: 

Drug firl1l l' haol a g," ,, 1 fi r,,1 half 
1,;111 ",ll r" g:(, I1"rall ~ ,,11('IL(1 ,.f Ihl It',ll, 

nul Iheft' i~ ~ t ill II" IIll"hall'lI Jell 

,1111<)11;':' Ih(· lar;.:t· ,Irug 'Hh l'rli"rr~. Thl' 
:'11l'rCIII(' Ce'lIl'l (1 " " ; ~ilJll 1I1',,·\ling. f"ir 
lrade la,,~ ha~ 11ll'...:' firlll~ ('1'lu"Clle, !. 
TIll' \' dnn'l walll 1<1 ,.I'{' Ihe lI1illi"u, 
'h ('~ p"ur illl" adl('r\l.,illg. '''\I'I"il~',1 
fill' I,,~~·lt 'adl·r pllrp""('~ 11\ Ih,' I.lr~t' 

d11lill,. aud t\I'P;1III111'1I1 'I"ro ·~. 

Dmp. firm" IiI..I' nr{"I nl •. \I ~("r,.. 

\\ hil l·h.dl. :-It'rlillf. alill '\lil l'~ hal(, 
Inllg l,pt'l1 alll'llIp: Ihr I('nd ill )! pllrl· ha~. 

",,.of a;llill1('. TI1l' ilin,.I~" ha, e hdp!''' 
ulnl..(, Ih, 111 giaf1 l~ in 111I:,ir fid .! 
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C. F. MII.lt, ..... e. _. p. , C. F. M~.\\ .. Co.: 
AM n. wS sch.dlll. whid. is r"m', Id¥e.t'sin9 
m,;nol.y 10 conlinue. Spol TV mly b. upp.d 

CharJc~ .:'. Bl""f\ I ~le~. dwir1llall of 
the I.mlHI. \ I ile~ L.11o .. ra to rie1" s.a)s. 
.. "II.. .. ·Scll/!! r and ra,lio h:ne dOH-· 
laikd illio (Jilt· of tllI~" lK!rfc"1 Uni"IIs.. 
\\" I..n,·\. "c Im.1 a go",1 prt"lud Ioul 
\\1' 1lI'\l'r eoul,1 hrl\e 1"ld Anwri.' a 
a f,lIul il ..o'luil' l..l ) al,.1 cfTt.-':lilc!) "ilh· 
..,ul fllIli"." From a sllla ll hegirming in 
1'.H2 the .\Iile~ IJIlclj.:ct ha~ pr<m'lI 10 a 
JI"iUI IIllt:rc il IItllI I tllal~ :.ho ll l SK· 
(jUO.OIIO annu:t lly tin radio ami T V or 
I.buul ::.')' : of il.~ 1" lal lui hlldJ:;cl. lis. 
"n'M'111 sdwdulc il ... lIlIl" .. flOur Il,·to~~· 
11 ... ·holud fellllll'.'!': Neil'S oj ,h.> If/or/d. 
f."lIr/ Mllul'l'. Om' If(/II' .~ Fflll/ily. flil/· 
'''I I IIml.l(:,: plll~ Qlli;: l\i./5, 1 half· 
h',I ,1' 1,,·el..l ) 'I V ,.h"", Cllri Mf/sscy 
lill'" "ol"ra,"c Iw~ I"·cl. "' lla,u lc.1. In 
, .. I,li l itl lt I" a liu' hn.a, I, ·a~ 1 IIl cr CBS, 
it i;; hl'a l'd rt.".:tl nl".1 "II" 1\t't'1.. lat er 
,,\I'r \ll1lual. \I ilt's "i ll pr,,!.:.hl), ~ I id 

"il ll i l ~ l'r"~"1I1 b ll pr"gralll li llcup 
a llli tIt],1 rmli"! '!'\ ~ I '''I a" ,,·el i. 

II ri"I,.I· \I )(·r,. ~ 1 K.· tld~ a l'''1I1 S:tUI04,l .. 
unh pl'r 1I':. r III I,"~h a "i.lc ,ariel} .. f 
I'r ... hwl", ill.-turill;': Ipan:l, ViI1Ii". 5:11 
1I1'1':l li ' ·a. \1111 11 .• 11141 III ;crmll'~ Sh:l\ ing 
Cn·alll. '1111' Ii""',, ~"afl' IIf Ihc l,mlgl'l 
;t",." ill l" .. :uli" ,11111 '1'\ Ihrtlll;.:h a 
Jlllllli'!1e"II") ~" llI p ,11(11 iudu,lc<i D ... · 
I ..... h . ClifT" ... 1 ..\ :-;heli/iI'I.1 :111.1 Y""lIf!: 
oS. B;.hi, :J Ill . B· \I u~c'" UrN,I,' ,I". Ht/llk 
,lIId IIr . /Ji.~ ,/il/ Al/flllI !'y "" r .. di .. alll i 
U/i'.dr "If' /lullk lliUI I.llr/;~' 1'111' "n '1'\ 
ill ,I "lIP,full} I>almw('" ' ·" IIII.i"ali"JI 
.. f uil-' llI li llll' IUI.I Ikt }lillll' A \1 :l r,, 1 
lIi :!!llllll ll ' TV 1'11J .~ r:l!li .. ;lIId '1'\ "1",1 
~'·Il!'111l I., ., 

;-.,I",dul,· Iili .• f,,11 II ill p.-"I!:JI,I} 
_lIu" I Ih'l . 1111'";.: h I'lall~ had "lit I,,"'" 
~ " Iidifl,·d ,It l ' rt ''''~ l illll'. I! r-ti.,<·ti,l j.: III" 
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R. S. l oyd . Ct'UII, .109 foodl • .1 mOi '. , N.I 'I. 
l ilcuil Co. : SI;din9 with Godfrey. olher A M 
nel show" .dd;n .. "Kull. , F ,.~ .nd Olli." 

gClleral tr('lIt l 1 ~'\\'ar.1 ilj('rca~ed liSt' .. f 
spol radi ... mnonJ! produc ls lOf e \cry 

11" 5(·riplillll. Ipana will prohahly f d 
hca\) spul ra.li .. cOlerage, OnJ~ p r,,· 

" ramill " dlan "c "II Ihe h u rilflll i~ a o 0 0 

1'.lSsihlc llI .. o: li/it·ati"" of Ihe Lllcky I'ull 
TV sh" ,,·. 

SOFT DRINKS 

S tflfus: 

Dcs-pile !,riet' i"(' r"a~cs, IIH' $o ft 
,Ifink finll ~ \\f'yt: ,lhlc I" cha lk 11]1 !'alc>­
ill('rC:1"" " Oll'r la!'1 )c:lr. ,\ Iosl ~ i j.:"i, 
fi. 'a nl lOa,. Ille n.'(·"r,1 1IIII,Ic I,y CO(: tl· 
C"!:I, whidl ,I"cs frolll :;0' : 10 !l3', 
.. f Ihl' 101111 "oft dri ,, 1.: IJII ~i/lI:Ss-. in 
lIl:lkilli,; Ill{' fir!' t 'pH .. 'h'r flf 19 ,') 1 till' 

lar~f'~ t in ils G.;" "U I li~I.,n. 

A larl:(' !,:lrt " f il;; ;; 111"4't·~" ~I"r) • a" 
I ... ere.lile.1 to t llc .. ~ l illla l .... 1 f:\.ouo.· 
(100 Ihal C"('a,Cllla l'"urt,.1 inl" nuli .. 
allll TV Ilt r""j!I. I)'}\/I'I A(herli~i"I!' 
"Tit., l'II""c Thai H..rn· .• ltI'~" l .. h.' r· 
li~<,d "" lilt:' f;(//f,(/f /11" '': ''11 111111 Char/iI' 
11..(:(u/l" sh,,,, al1l1 S' l/l/f,~ I,) .IIIJ /,f(jll 

1)"" '11"1' . " III ;; ~p" l r:Hli" all,1 T\' . 
\la riu 1.1111101 i;; lo .. illl! u~". 1 a" tl s lim· 
IIII'T "1'"bO:'I' 1I11'1I1 f .. r Il,· r!!(' .. \,Iw ,,·ill 
1,<, ,"ad, in tl ... fa ll. '1'1,,' C".-a·C"la 1,,,,1· 
p'I 111:1 ) ",.,11 Ilil tl ... S.U HI(l,(MHI lI.:lrL 

"i lll all ,,,Idili,,"a l I'r").: riIl1l 1'1 IH·;.:i ll 
ill t It<' f rl JI. 

"""tl ll'r .hilll.. Ihal hn" 1I.:l . le I! f<'al 

~trillcs is C:lI1ada Dr) thr"llgh J. ~1. 

;\Iath c~. Cana.la Dr~ wa~ ahle 10 
dimh from S-l5. IOO.OOO in 19·IH to 
S:l ,IA03.1) ~!3 ill 11);;0 p lJlli ne Ihcm 
~c< , .. n(1 I .. Coca·Cola. ' Illc firm SI)t; luls 

a im ul $(.50.000 pcr ~ CM un hroa.-ie3st 

ath erlisi llg \Ihieh illeimit.o;; 5111'cr Cir· 
("115 ' ''1 "BC·TV a11l1 spot ra.lio. Firm's 
s lrat c:,;:} "ill }Jwhahl) remai" un· 
ehangcd th is fa ll , wilh the alll"ul11 

:,;:"il1 e I" spOI radio tlCpC l1 riCI11 fill ~all"ll 

tltis summer. 

PETROLEUM 

St .. ,us: 

,\ l lIrl' ears nn l ite ro:.<I , lIIore homcs 
IIi ll1 Ili l h urnl'rs. }JIII ~ Ihe rC<llIire1l1enl s­
h) Ihe mi litaf) arc among the factor::. 
Ihal h'1!jl Ihe petrolcllm ill/ills t r ) 
~Iraining 10 kt.:CI' up wilh ,Icmand. The 
Ira lli:'11 "i lualiOI1 lIIiglll t.·:' II ~C a hcal) 
,Irain 011 our re,,"lIrn .. '1'. :\0 imporlalll 
~horlai!cs are :lIIlkipa\('.1. hUI Ihe 20' : 
im:: rc:t >-e in o\er·all ,lclIHlnd II'hidl Iht' 
fl il t'ompanies arc enjo) illJ! mcaus :111 
wlIIsual1 r en",1 }Cnr, 

COlllpeti tion i;; 51i ll 1t .. 1 a~ cadi com .. 
I'lIlIr striH''; lu keCI' il5 hra"cI hcfo r(' 
till' I'"blit' . Shell Oil COll1pany "llclI. l ~ 
; ,,"0 11 1 a third "f i l ~ j,llo:lpct, I's l ill1a ted 

,II .. houl $4500,000, for r;"l i" th ron~h 

J. Wahn Thomp~"II. Sheil U!it'S J'p .. 1 
I,uli .. ill Ihe form of IIC\'$ 5"1"'::' ,." 

H. Sch. chl., n.lionel • .1 m9" . lord.~ Co.: 
SI,nd;ft9 pI t wi lh 'pol •• d io/ TV , 1r.lt9Y, 
with , hilt from 10c.1 , how, 10 . nnoun"muh 
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ah"ul .')(, A \I ~ I a li ,,"~ \ I'h,,, II'v ~.\. 

perimclltal II(' I' ~ TV /'fTu!"t!> 'Ill W.': BT. 
\("11" York ami KTLA. L,,~ AlIgc!c,,). 
Thi" ""lllpaIlY find ... Ih;11 ils r;lIlio 
5lrateg} ]):I) S "IT in I ('n ll ~ uf ilH' r ... a~,·,1 
snlf's :ln,1 "]uH' r ,I.'a lel" 1,le lil i fi, ·ali",. 
with the CHIIlP(iU }'~ adl'f'"rli si ng c lTori. 
T here-s nol mlleh ~ell sc i ll I liodir~jng a 

"Ira lc;,::} tllal l\"Orb <1-" wdl a ~ the Shel l 
!'rograill. f\u chaug,·s a n ' lik, ·I} fur 
the fall. 

A"ulhcr slrong l'f't ,'o le uill a'''"''rl i ~..r 
lin the (I ir i:'i Atlantic Befiniug Cum ­
I"m)". It d,'v"le;;;. illust uf il ;;;. IJlldg,:1 
throug.11 N. \'i/. A}er tu ~JI() rt \, .... :HI· 
cast,; in Ihc Ea~1 In UHlich it" distribu· 
tiun. T hi" )ca r hasehall i" he iug h...,ad· 
<:1I$t Ol"er 11 \ulal of gO s l a l iun~ fur Ihe 
l!-ame~ uf fil'e 11m)" .. le.1gue t, 'aIllS anr l 
une min"f leaguc duk In Ihl' fall 10 
10 12 fuu lhall ga1He~ arc "a rried 1111 an 
al'erage of 10 I" 15 stati"n". Th cs(' 
:'ipo .. l ~ Lrllarlo;asl prugrams WCI'C a key 
factu r ill the "a~ i\tlllil l il- bro,,~ oper­
aling incuBle I"lI;C frolll SI:I I.Ooo.OOO 
in 1937 I fir.~t )ca .. for I\tlant i~' s purts­
cn"I,, ) 10 477.9X2.IW fo r 1950. Fall 
plans for fuotlm ll ,'o\ cra~ .. Illi;. )car 
arc tk·d up ill knol;; ],L'GL U~e of tile 1111-

"crtain l ) "I'er TV d ea rallccs. If TV 
is rc;.lrictc(1. il i" likely tkLt i\ l lallli, ' 
will he inc reas ill g. il ~ ra,li /) 1'lIdge!. 

BREWERIES 

s ..... u: 

The brel\ e r" 01]("1" aeaill a rc 1\(llI'h ­
iug the sa les , 'un'c for Iheir indu .~trr 

O. C. Marscllner . • d manage •• SheU Oot : ... on·t 
c .... nge , pol radio ne .... ,trategy on 5b AM 
.t.I'on •. cont,nuing TV on KTLA and WNBT 
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R, Bre nner, d ir. of .dv., B. T, Bdbbill : 80' i 
of firm 's $2,500.000 budge t in ,ir media ; Mu · 
lual new •• ABC_TV drama 10 continue I"'i. faU 

.. i~c af\f'r a .~teady dedi III' for the la!"1 
fell' years. One f:lI"l"r Iha l lIIigll l J... t.."t.!1' 
Iha l I"UriC fmm go ing a~ Ili)!h a;; I.eer 
(Hh' e rti~l"r" 'Iuuld li ke is Ihc s llo rlagc 
of hecr ,·all"'. Alth ough 1'''lIled heer 
" utsel ls the canllc,1 h rc\\". the trend is 
t,,\\'(lnl tile metal ,·uuta il,ers. ;;umc 
Iorcwcrs fl'nr till'} ma~ 11"1 he ;lblc III 

lUI } enoul!h hllttle" h! makc lip fur 
the sh"rlae:c in , '1111". Hadi .. is Ihe 
miracle IIlc,lium f"r " fCIII'fl'. 

1:.1.""" ,,'es: 
Amollg thc hl"e\\ e rs ri, lillg Ille in ­

" r ea~e(1 ;;alcs Irc llrl is HUPl lCrt Brewery. 
Working wi th ils agctH" y, Bioll. Hup­
pert ealllc up witll a Fnl lH' r I\lli"ker­
hlwker ( II I r lhi,·:.1 fath e r "f i\ laliliatt a ll ) 
'·:lllipa lgl1. Th,· campaig l1 rece;l c,1 
Slrc~;. in allllle,1i;l "it h thc lllaJor por­
lioll going 10 air arh'c rlis ing ,Hit .. f a 
I'udgel IIf a""ut S2_nOn,OOI!. T hc 
hl"llarlcMI a(h·crl i~illg. indudc,1 a helll) 

P"' it K.l ech, ulu mgr .. Tintai r: but . of S~ .-
500.000 .d budget continuing in .. ir medi4 
for v.r ied ,c"'edule, includinq d.am4. music 

H . Bloomqui.t . ad mgr ., Rin,o : d.ylime r.dio, 
n,g"''''''''' TV 10 be Itre"ed .i •• nnounc .. • 
men", programs ; cos! le~"r $750,000 .nnu.lly 

annC)lIfI,'crucILt ~("hc. l ult- and II ", /lWfII/' 
/tlly 0t)!:/} /l ouse Oil T\'. 11 11 J1I'("r l '~ 

piau;; fu r the fall "ill ka l u\"(' a .·Or!· 

lillu ati"u of tllc :urrr"UIU ',' llI"Ub and 
tILe TV prograill. 

PaJ,~1 i ~ ~u flJciellll} JlIt-;b~'(1 lIi l lL ib 
Blue Hihl'ull Iluxing I,r"i!rall b tu hall; 
rl' llI'w(:(1 its (" ,"'lra l"l " illl Il ltpl"Im liulial 
Boxillg Club for lt~ CB:-;, radi" all.1 T\' 
~h0 1l" e"err Wc.l nc~lla) lIight. F ighl,. 
wil l ,',,/lle fn 1lll -"':ew Y"rk. Chi,'agu. 
~1. Loui;; ami D<"I roil. Tllc l'aJ,~ t pe"­
I'lc ,1;"';OUIlI Ilwa ter T V fur a n'lIl'le 
IJf rea~tJIIS: III With till' limitc,] l1 um' 
I".r /)f Ihca tcr~ I'arli.·ipatiui!_ l' .. h~1 i" 
confi,l ell l IIH'} ("an OI ut J,i, 1 tl1" ""(t,:!1 

c"lalc tJpel'alurs'": (21 Thc\" think !".". 
pic lI'oul ,1 rallll 'r IJrilik 111111' Hi ll]"JlI 
!l1I(1 l,al (" h Ih(" fig lll~ ill IllI"i r li l ing 
ro,"U or fal'"ri lc bar than plunk dO\lo 
a hll'"k or 111</«" I" gu \<1 a tllcall' r alltl 
lllulH.: II pup"ur n Ilu r illi! IIH' 1'1";1111. 

Pid's lie'T i", ~ lrcnglhclI;nl--! i l ~ ~Jlul 
",·hedule. l'i, 'I'~ tJ~ I"'" (,O'~('( 'Ullfl all­
IIOUlle"llH"nl~ " II \ \1 :11111 T\ .: C I ~~ 
llCl1~; a lHI '1'\ in \CII l lan'n. Ilill B( ' r­
I.~ · h, a~~, o('ia le a l',', '1I11 t ,·\(',·u til " ;11 f...(·n­

lUll ami F ..... J...lw" l1. ~a },.. ""'1'1 ... 1':111"111 
Ita,.. h(o{'l1 f" ulI.] I" h ... 1"1") dT,"I"\i\, ·. ·· 
B:!diu a lld TV ~N al",ut .")0' . o f Ihe 
ad bud)!I·!. 

FOOD FIRMS 

S'ff'"S: 

l 'r"~I'~·I..:b art· Irrig l,! ill thc (,,(1(1 ill' 
,lu~ l rI a fl c r a ~ .. k"" ~r l hal"~ ill ;\ Ian'h 

ami "Ilfil. ~<."art' J,II~ iug Io~ ""u~Uln· 
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W. S. Bro .... n , ad mg'., Canlld .. D,y; 'pol ,a· 
dio and ": upe, Ci,cu." ABC .TV .how ,emain 
pad 01 lall .halegy 10' No.2 U.S . • 011 dt ;nk 

cr,:: ami dealel~ la~t fall hrollg ],1 an 
11<" Ittrllllati " ll "f ill" c lll vr il'~ Ihat ,,;15-

~ I u\, ill liquid ating. Fro1C II f""ol,. arl' 
1Il1t ~ 11n>"lIlin ;:::. "ith IIlIll"h air a(l\f'r· 
ti8ing to 11t'1!, thclU diml>. 

f :,\'''111 ,,'e s: 

Tilt, fi rm~ in thi~ tidll tI"l\ ,I ... a 
~ t 'lIl rl " lIl joh of ra(ii(> a(herti~ing. C. F. 
,\\udll'r C"I1II"III} alI<I 1'\:lIioll<l1 Bi .~(" lI il 

t :"mpnll}. lla' e 110 l'oml'lainb al"'nl 
Ihe ,lema 11< 1 fu r Il lI'ir I'l"odll t" I ~. T hc 
' Im·lle)" ~ pa}!hett i allil llIar("nlli finn 
fin,].~ sale~ llI"Utltill f! a ~ mure u,n,.uIII· 

c r~ lurn I" thi~ 1 <)II"'l""~ 1 f(",d n .. a s ill,· 
~ti tu\(' r" r high.l'ritt' .1 lIH'at. Than1.. .. 
t" ~ki l icd u~c "f "put rad io, lIIo~ tl } 
"tI, ,:: .~ l low. tlll"' lIgh Oll (Ule JOIt I-,.. Il w .. 
\Iudler "it .~ a l,le I .. ,lvu l,l r il " sale!' ill 
lIi ll (" },.,tr!'. Ha(l i" and TV lak(';< Ihr 
hu lk uf 'lllt·lI,·r'~ ,HI hwlW'I. " f(·1\' 

'1"\ ' attll" UlJe(' Itt;' lIb nrr lI~cll ,Hul th c;.(' 
tlltl) 1'1' r \IJ;"IIIt1r-ci ill tile f:lll. 

\:ltiunal Bi .... ·u il C'm pa ny :1 11..,ca l('". 
al",ut Ul' : of i l ~ Intlll h url ;:::I'!' 01 al",1tt 
i-2.000 ,O()O, I" )"", Ii " a lld '1'\. \ahi !'<'" 
( I~" ~ ill/""1" G/IIIJlt'r SlllIir:hl A,nlll ', 
1I ,l! iI.]n · II ·.~ ~ 11i .\I·. (I ~I'IJI 1"1I,li" tl. al ill · 
,Iu rll '~ lIl'I'" ;"I ltd II"u~('\\i\., ~' I'roll· ... 
li\'(' ' ,,·a;.:u,' 1';tr'i(·i , '''lil'Il .~ ami ,."Inc 
'1'\ II nlto 'UII;·'·IIIl'ul". '1\ I ,i"a l .. f II,.. ,·om· 
I'all ) '.~ 1'1It1IU"i((,.11I for III!' Io ~"ad " a ~ t 

11I1',lillm j " IIIf' ~ l a l (' IIU ' tt l Io~ It ."I""arl 
I:m d. \ahj.~j'" a(h('lli~ill!.! dlicf for 
','r,'n l,. (lwl d,,~ f"od I'rod:" I ~, :-I'CII1.. . 
jill! " r Ill<' kid ' ~ Sll"flip,'" AllOW ~ I I"\\ . 

II,' ~'Ii,l. .. \\,1' :111 ' I,'r~ f" l lunall' ill '1m"· 
(Il l! ,I i!, ,, ,,1 ~1· lI ill).!. il wdi llm Ili" '("[l'" t" 
, 1, ild " ,1t " II " lli,' 11 w, ' IIW\ /llf,,!" I,n'· 
I llilt llt~.·· ' ·:d" lm l ", (;1I1l11,,'rl, Iltl' atl · 
II'r l i~ i ll;.! "Hi. inl re~p'ltl~ihJe fo r ,hl' 
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,ra.1..e l Ilil i,.i"lI. ,.pca 1.. ~ "f Godfrr-~ a.~ 

"ne of Ihe co mp:Ul ) '~ sl:lr ~a l c!' lll etl, 
\alif)Jlal Bi sl'uit "i ll I .. , lI ~ i lt .,; the sanle 
~1' lwll ll l c ncxl fall illld adlling " ·IIHf!, 
/-'''111 (Illd O/I:"e. i'\ BC·T\" 

COSMETICS 

'sl flllls: 

I'roliahl) uo induslr) I,. mo rc bralHl 
,"IlS(' iO Il " litan Ihe tuil(,lr~ alHI ,',,!,. 
Inelil' 
\I ere 
\, h(' n 
Iradl'. 

illllll.~lr~, '1'1 131 Illl'illl,. Ihal Ihl') 
,unllH)!: tlte l"IIII('~ t ttlvurnc r~ 
Ilt l' 5 ul'H'llle [,)(tt l IIp~('1 fa i r 
(Ill the ~()It, ~ s id;'. hu ~ il1('ss IllIs 

h('cn g"~Id and g"lIerall ) ahelld of la,,1 
~car, 011 .' prud w,tiull prohll'lll Ihat 
llI ight elll dO"1l salcs in Ihe lip~lill 
fid,' ;~ a ~h.Jtta~e o f (> :I ~\(I r o il an im· 
I'ortaltl ing lcd ien, f"r th i;; pruri ud 
nUl, H" Juile.1 for Illi lil iln tlcNk 

, £,\' (1111 I,' es: 

This fidd II s ll all~ lJUI.hlc~ "i ll! 11<'1, 

pl"1I10ti u l1 ~. alill 1110 pr"dU l"IS Ihal 
IlUlIl (' tlw m"SI pr"lIlOliull It .' ws duriu g" 
Ih(' }Cll r \,('I"C T itl tair a nti Ihe lI a~,' 1 

Bi"ltOp "\o·S I1lC'lI' Lip~\i,'L Botit ~h ,,1 

10 Ilw I"p Ihr~lIJ i!- h IlI'al ) radio (lltd 
T\, all.·crt i~ing, T inla;r IIa.~ al,1c to 
dlal1.. "I' a sak8 g rll~ ~ of S5.00n.ooll 
d urin ;:.: 1111' fir,.t ~ i .'\ IlHlutJ. ~. T ill \:lir. 
th rou~h (,'C i] S. l'I t'~ I '1") ~l'e ll,l !' <thout 
$ 1..')00.000 f"r all. ert i8in;,: . 1ll0~1 of il 
;:.: uin;! ill l., rad ii, alld T\'. Prog ralll ,' 
ilwlutie the Somer s('1 Mlllllf.hlllll Theil· 
1('( Ilil rallio alld T \'. Ih(' .)(1111 I,,'vell· 

.\011 ~h"w nn T\' :IJIIII';trti" il l:lIi " tlS 011 
III(' Cm',t/cm',' 0/ S'ut S and 111(' CIIVIII, 
mdl ' "J 1(1111,15. J,,,th ilu"OIiI TV 
", itOIl S, Tillt air IIill (Imp 1 ,('ll' II~Oll. l la ~ 

Ito ,1 11'\ l'oltlplt'II,d pl;) l l.~ f,,)" allnl hrr 
~ l l ow. 

Afler I'(' in;::: Iallllf"llI'll \Iitll a Sl'r it'5 
"f Hllli" allllOU II ("""IU(' III.. tl l~' 1I :II.cl 
Hi~llnp lil'~lil 'k ",al. ,,, ..rimlicr[ to $.1,. 
.')O() .OOO ill I II lth ' lI tll ~. In till' 1111'1111· 
lin ll ' IllI' ;) (Ile rli .~i ni-! l,u<1i!-.'1 100a;"(',1 
Ihroll;.':!1 r: a~ mOllri ::i1" ... ·I" r ro~c I" S2, · 
1I0n.OflO. llurin ;.: Iltc s l' l"illl:. Ih,' hr"aol· 
,a~t ,~. · lw, l uk ilU'lli ded 1( ,1j(' SlItilll 
t T\ I . Cf! I'ale",I,' (lJ IIll11d,~ :md Cm·ol· 
UIl',· oj S'UH, T Il<' FIt,d".\' ,lflll lill ,. 11 "\,, 
"Icr (,2 \ ' Ia :: r\, "tali"I1 ~ \,ill " "",1 
.<:: 1 .... ,011.1)1111 tlli~ ,.UllltlIl' r. II . :"'I " lll('illl. 
11""11111 C.Xl'c ntil('. ,.a)~ ·'\\' iIIIOllt a 

(["uilt. "I \ Ita ", 110111' , I I('tf ifi l' j ,']. f"r 
\I ~ ami radio Illts h ...... 11 IN) dT"l' lil c 
ill ~pC'Cifie lt1a rkcl ~ :' 

BAKERIES 

Thc I'akillg ilt(lu ~ lr ~ i ... allolhn fil'ld 
dwt shared in the g .. ' uNal ~a l c~ !.' llImp 
during \Ile {'arl~ pari of Ihe ~ I'ar. Th(' 
,.al ,'" t'lll"l'(' l .e~ 'Hl t .. ri~e a~a i ll a\ Illc 
('lt d of ~]lr i ll).!. C"Ill]lctit i"n i". un· 
lI ,.ua ll ~ . Irullg itt Ih i ~ field. Jlwk ing 
hrauII ill,' nt ifi":lli"tl ,ltH' o f llie 1Il 0~ 1 

]lOI(' lIt \' ,' .1$ "f ~f' l lilt t! hread, 

' £.\·flllljJJes: 

"mulIg the lup athl'tli.~er~ Oil the 
"it" among thc I,akcric~ i~ Conl illcll tal 
Raking C"lIlpall). Ih(' lar3c~ 1 l.akNr 
!II tltl' I",rld. It "' 1}Cnd~ a],out $2,000.· 
([()II Ihl"' IUt!h Ted BII\"8. alld \Il(' hlilk 
"f it s hudeCI i:;""'s f()r rMlio allfl TV. 
\('II,,,r1.. radi ll " arri('s il ~ Cfflwl Slam 
~h ,, \\. "Ili le IIl/pf!llIng Cfls.~ i")' on TV 
1..ecps dl(' 1..ill$ culet"lailw,1 in ahuul ~ i x 

{,f it;; ttlarkl'l ~ . '1'\' anrl radiu 1IlttlUliltee· 
meills arc al~" USI' ,1. Ollt' I 'ca~tlll fo r 
Ihc ;: ialll J,akcr~ '~ s lt"i'.~ ... (011 rad io lI'a~ 

<':I,p laine,1 h) Lt'l' ~ l m· 1.. .' l ar~ It:l11. COlt· 
litl e llt<.1 r ~ ad elli"f, ; 'It' ,~ t ile onl )' tlJ(" 

, liulI! dial hil S " .. men l[irI'C I I ~, Otitl't" 
1111'(I;a gi\'cs Ii" tn" Itllteit \\a~le "irn l· 
lat i,oIl:' 

;\nul llt ' r l)a1..in).! oulfil Ihal kllo ,,' ~ 

11"lf In II~I' tilt' ail"\' II ~" is till' Qnalit r 

\ 
l ee Mack Ma,.halt. ad mg." Conli"ental 8", ~ · 
ing: 'Iill ai",i"g 10' women audi"nce; bull 
01 $2,OOO.OOC budgel slay' in ,adio·television 
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V, H. Giel, advertising Y,p .. M~tI : Bigg,,1 .. i. 
ule •• mong <:andies has hich up ill Ilee ... , 
including .Ih.n.t.· ... ul .adio spoMoflhip 

B .. \"('r" of Al1!cr it'a, a ('"o perali vc 
g roup of aho ul HH Ill:lnuf:wluriug 
I>akl'ri.·!' 10I'al;>,1 tltrull l:dHlul 11](' c"un­
Irr, It dcn' t c~ a ~ u J, .. lanli nJ Ilarl of 
its 8.'),000,000 ]'lldt!"1 I" rael i.) :.nd TV 
/placc,I,lirel'I), 

"\Ve an> Ir) iug 10 rcaeh Ihe housc­
"if;>." ".a p J;l('k Cuffee. Qua l il )·'" di­
redor o f ra ,l ;o ,\1\(1 T\', " and rail io 
aiTord". u >' Ihc he",1 mea ll ,' to do this; 
he get h;>r a l lier pl ~u:e of 11<lfk." Quali, 
I } prepare;; ,\ ,\1 progl'nm lralLH: rip ' 
lions. film I'('{ 'onli!);!" f,)I' T V, nltl ~ ic;) 1 

jill;:;I;,,, for 110lh 1I]('(li:l. plus luc;) ] 

... 11 O\l s. Tbi ... .!'-]lol1!'or' .. plan!' [or fall 
include a IHllnlll"r of Imlf· IJ<llIr )\ \\ 
,Irallm~ wj,ll hi /! name la leul. 

CONFECTIONS 

Sl ntll~: 

lI igll ('o sls Ilmt ('all ll,,1 II" ('a", i1y 
pas$c{1 on 10 IIII' ('I)I1SlImer nrc ma king 
the (';11111)' h(l~" unhap p~ a hllOlig h !'a l"" 
are Iwhlill/! up \\'ell aft er Ilw Icmpo· 
rary illl'cl1l"ry pil<,up, Pri('e~ ha\'(, 
l"i"'('11 so mcwl11l1. !lUI nol "lIo ugh t' nn d ~ 

pc"plf' 511 ), j\ lore prOIllOlioll i,~ I'X­
IICt'tc,1 011 Il l(' dimf' I 'ar~ ill all a l1 etill' l 
tu liek Ihis problt'm, 

Big;:"'" u""r "f tl lf' air !w" li .. HIlIUJ(r; 
,lif' e an, l)' finn s is \"If~. Ihro ugh l.f'H 
BlIrllelt . Chil'agn, )lars "pf' n il~ aholll 
S3,OOO,OOO in rad io alul T\', I. a~ l fOcn-
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J, M. All e n, p~bl;~ , e lations ~,p " 8,i.tol , 
Myefl: upping spol .adio 10 , Ipana, p.ob· 
.bly standing pal .... ith ll.a pre l . nt p.ograms 

"OJ( il u",('c1 a half·hour ~qpll!' rli "f 
SIOI' Iho! ,lIusit; . 1////('( SII/I (' II/III, Crill 

1 011 1'01' Tbis, ;01'11/01, IIlul.-/,,),. Allin. 
ielill AJ;cIII , all " He ~h "\H, 011 T V il 
t' n rri.'~ /lOIn/)' /)UUlI), 11'11 ni":!tl ,, a 

',cc\... So fa r \l a r!' ha~ ,0;.(" ,,"ly 1"0 

shull''' fo r i t~ fa ll ;lir ('(lIlI l'ai;':lI. II lIa!' 
t l ) 1'f'IlC"C'] lIund) lJuudyathl (2 ) 
I'It:ki'" up 1'('ul'le Al e fllllll .l' ["I' Ih(' 
Tues"a~ niglll a l :l :(111 ~I" , "II CBS, 
J'I'ul,le s tarl s ') Ol'l"lwr a ll il "i ll I .. , ear­
l' i('(1 ""i'r 12,; or IlUlr(' CBS !'Ial ion"" 
Th(' I'nJl:!nllll, ~Iarr'in ;! Arl l. ill\..I(' II (' I' , 

\\11" fOl!I>II"' ''l'c,1 11 11 :"' BC unti l l'l'tTnll y 
h~ BrOlnl S. \\'illi:lJll fOon I f,,1' Iblf'ig h 
('igan'ut's) , 

I1ni'lu " pari tor Ihe \J al',~ ,\eal i .. th at 
it i ~ fo r CI(,TI " ther IH'ek olll } , TIll' 
a hern;I I(' 'H'i'" l'I'tilaill~ ,.u"lailli llg an,] 
Cll."::' \\ ill Illa~( ' u 'er} ('fT" 1'1 10 ... ,11 it. 
Thi fO lIla~ H'r) ,,,,II ].1' lil t' fir.,t :dtoor· 
nali" llc"" i l (,~ll in ,\ \ 1 h i~t" t') . l'? fI'~ ' I' 
ill :,! lhc infl uent'(' 1>[ "hut IJ;I-Iw('ume a 
Cillllltl. ,,1 prael iec in T\ , 

In [('le, 1 ,~iorL ~ I'''(I~''I'~ ltla\.. t' nlt"r­
nalr'-III",k il('al to ],rllli! high {,"51>, nf 
fllll.lf'ngill pruJ!rar1l i l l ~ (I"wn I, . \\ithin 

Iheir Iltpan,~. But tlw \I :J r~ .le al I ~ 

I'""ha l l) I('~s II 1'('111 '(:11" " •• r 11\1' fifl ll'" 
.lc~ln' I" !'al c m'>II n~ Ihnn a ll ind i.'a· 
I iUIi Ihal it I,. ~ Iril iu~ fur I'r"~ r ;1I1i ,Ii· 
I f' r!' i fi ca : lOll , 

It'" pm bahl(' \Jar .. \\illl'l1l lil" nl' , it 
~(I\C~ "" d ie "1[('l llat(,· ,,, '('k lHrUJI!;"-

111(,111 illl" all"llH'r ~IH'''' o [ ; t ililTe rC11t 
t~ 1'1.'- ill nn l('r In real'h <l lIoth, 'r a udi­
uw,', Lt~1 ~(',I _" ""'~ .\I <l r~ line,"1' i'''I1 _ 
si,.t (,,1 of ["',, ,.huII' ,'at' h "f " "Jltr , I~l l lI g 

'Iu il allcl 11I ~ ".' q·drall1 l1 1 ~lw~, 
(A,II rrlt'~t He,.('an h rt't cn l l~ "'HII' 

pl('tf',1 a ~lIn e~ of ah {, I'I1 ;II I""c('~ ~1'0 11 ' 
~ ' Jr~hi)! in T\C, II rna ~ h(' 'a I1l<l1>1,' u~ 
\\TII I" ,,:\1 ~poll ~"r': >'e,' pag(, 1,:)1).1 

DAIRY PRODUCTS 

,t;lflIIIS! 

:'a k ,.. In ti ll' oIai, ~ fi eld a l l' fo"d a nd 
IIII' "III ~ i"flu ]!l i";I\ ,,," Ihal ("1I1,1 d i ~, 
!Uri. Ih, ' ol1 ll"ll\.. 111'1(' i ~ thl' I'i,ill!! 
prii 'f' "f 11wal. \\ 'h"11 IIll';![ l' lil' f" f!: " 
up dll~n' I,. all illehW"IJIf'IIi for f;lrtllel ' 
10 ", Ia u!! hl "r tlwir lItar..., ;n,.! mil\..cl" ," 
[Iwl'f' III" } IN:' a "111 in mil" ~ ul'l'l ~ , 

,~,\'·flItI IJI(·s: 

C1Irl1atio'i COIl1pa ll }, la rge,.1 of Ill(' 
(' I(llJ\ 'l'aIt' .t milk firm ,., oIclnt,.,.. Ih" 
],ul\.. "f i l ~ ;u l,, ' rli., ing: I" rad i" a nd T\' 
(II Ih(' r:-t lf' "f al",ul S1, IOO.lltIO a )"(Ir. 

Th" fall ",'h edlll ... II ill "e,' III/filS fIIul 

AI/I' ll ]'at' k "" T\' :1Il,1 T'JlI ~ \l al'till 
,11111 J" Staff"r, j ' '' !JlilJllill~ hlJ lilt' 
COl/INlled 110111', 

"1I"IIl('r a,h "rti~('r \\11<1 \\ill be l' 0)11 · 
lioU III;! hi~ "allle ~Ifatt'l!) i ~ lil t' Bonl"11 
Comp; .. I}", thruufil YHU"g & /{lIh i,'(HI , 
()et.'I'nlra liJ.ali"n .. [ aollerti" ing ". 0 Iilal 
lilt' h"'lll,I('(ller t'an rea p lit" 1Il:i .\lmUI1I 
l,c l ll'fil.~ i;; fl(l'I lwl' t' (jUlI,/it 'nl(,11 IJY 111 f' 
fat'l Iha t , Iu' " Ulnl'all) It ".t'!' 156 ad hllil· 
get" In {'OItT .. lI' i.lt, \'n r i el ~ uf prod. 
uct ~. ' (l li ima] ail\'(' rli~i!l g Ina !l,lg{' r 
lIem~ Schal'hte ~ ,, ~~ . "Our fall ' ,::; 1 

I' hm~ fl.r \ 11 ·]:,,,.,lell l'a,li" <1 11(1 '1'\' are 
e~ s(,llti .. lI~ u {,"lIlinnali"n of "hal \1 (' 

; lr1' {, lInt'ntl ) il"il1 ,!( - I"t' (l1 r:1.lio I ],,, tll 
I'rI' r.ram~ alill ~ p ,,\.- I ;m,1 lelcl i~i o ll 

", ,,oj,. 1I>"lh d ;1) llnW aud cI,'nlnl;l, In 
II\O,~ t ('a",''; , an ,l ~"ift" 1' (' a r(' lit .. ,, ;,, ;:: 

are [rom A \1 pr"g l'alll!' tu <1 11"lIIW ... • 

lII('nl ~ , 111 only .. 110 ' m;Hk,' I- " ul o[ 
mon' th,lIl IUO an' Ill ' ,.hiftill;! I" T \ ," 

L Nohe, ~d mg •. , C •• na t ion Mi l ~ ; " B~'n s & 
AII"n" TV show will b" b. d , "Conlente d Hou. " 
wi th Tony MMtin, J o SI. ffo.d conl inu es on AM 
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" THE NEEDLE!" 
This timely newsletter gC6 to APS 
subSCribers each month, bnnglng 
them up-to-the-minute Informa­
tion and suggestions which slation 
managers, programming and sales 
p€rsonneJ can U5e produc tively In 

budding more bU5.ness Written by a sales expert, 
It offers a weal th of Ideas and facts unobtalnabie 
elsewhere 

W e ,,,,,.,'vlld Ihe cop,es 01 'THE NEEDLE!" lind Hilty wi ll be pul +0 qood 
uSe. I he ..... IIW.,y [lIlnon to believe they ", ill result i" II dd i. ion,,1 bUl inesl 
for ul. PAUL ElUOn , KRNT, De. Moines 

Our III!es or"!""''''!;o,, consider -'THE NEEDLE!" Onll of the mo'l hel pful 
instrume"h Ih"" hils bell" pu t in the., hand. for /I lonq li me. 

GRANT POLLOCK , KXOB, Stodton, Cal. 

Thenh lo r my lirs t copy of THE NE EDLE!" ""d very ,mild piece of wor~ 
.. lind 0 mig ... ty valuable one fo ' my dOp4dmenl. I con see many, many 

~o'es complligns coming up in '51. 
NORM WILliAMS, CJOB, W innipe g. C .n, 

I certllinly om d elig ... ted III eoc'" copy of "THE NEEDLEl" T"'e'e is ~o 
muc'" meot in I"'i. t~ol one copy i •• imply not enoug .... While I reolL~e 
you cll n't supply un 'imited numbe .s 10 slot ions, I wish you would O"lInge 
to .end me ~i. 16) copies o f eoeh i •• ue, and w"'e leve' c"'II'ge you need 
10 moje, we will be glod to pay il. 

l. S. MITCHELL, GM , WDAE, T.m p" Fl •. 

I wou'd opp'ecio lo il ve.y much if you cou'd pu t u. on t "' e mlliling li~t for 
''''.ee copies of THE NEEDLEI' It is ve.y "'elpful ond 1 ... ould tae 10 
have a copy for eoch ulesmlln. 

EDWARD A. W HEELER, PR ES. , W EAW_FM , Evanston, III. 

Volume I. No. I i, e gr/lel .uccess. Very p le/lOed with Ihe content of "THE 
NEEDLE !" end the ,e'es nelp which you hllve includod. 

GEORGE VOLGER , KW PC. Muscdine, low. 

If il i, pe'missib:e 10 h.ve mO'e Ihlln one copy of ' THE NEEDLE!", will 
you pleille ,end Ihem 10 us? We th ink th~. new Associ" ted Se .... ice will be 
o f t remendous help in our ,,,Ie. oppro"ch. Th ll n~ you very much. 

IRVING ZEIDMAN , PD, KNOE, MOMoa, L., 

THE NEEDLEr imp.ove, "I' fhe t ime , So much 10 in f"ct thllt we 11 ' 0 ex· 
IImining I~em fo' belle' u.lIge by ou, folh, If pos,ibl", we wOIJld lae to 
req uest Ih"t copies be mailed d irectly to eoch of ou' , ,,llIsmen hera so 
Ihll ' they m"y t,,~e " more personol in le'es! in reeding .1. 

STEVE RYDER , MGR., WENE, End icott , N, Y. 

I gol your oepy of THE NEEDLEr and irs dorn good sluff. As 0 melte' 
o f foct, if it i.n', presumptuous o f mo. I would lae to have in.tead of one 
copy. three 0' four copies .0 thlll I con equip e"eh <IIlo.mlln with one, I 
find Ih,,!'. much better 'ho n trying 10 pll" one copy ,,",ound. 

SI GOLDMAN , MGR ., WJTN , J.mestown, N. Y. 

-------------
TRANSCRIBED SALES MEETINGS 

These 3D-mmute, informal sa les 
meetmgs on diSCS (SIX of them 
already In use I have been pre­
pared for presenta tion direct to 
the station's sales staff Each is 

conducted by Maurice B M.tchell, APS vice presi­
dent and genera l manager The senes also features 
well-known guest speakers diSCUSSing vanouS phases 
of more productive radiO selling 

W e hlld our thi rd APS t,,,n.cribed '1Iles meeting ~nd Ii, 
'oned to THE DEPARTMENT STORE AND RADIO 
ADVERTISING.' W o fell tho comment conlil ined in th'. 
p~rlicul~r p.oqr~m to be bllsically ~e'Y ~oynd lind "ppli­
cable to .Imost every ~ind o f ' el"iI outlel e"en Ihou'l~ 
you ~ey"d it for depan",eni slore only. 
Keep up the good wo.~. We'll be loo~ing ~o' =F~ in the 
neo' futuro. 

K. RICHARO C REITZ, WEEU. Re .ding, P~ . 

I IIrn very ... ,,1: p'e".ed with tho results of our first !ren­
"r, bed ."Ie' meoting .nd "rn congr"tuillting myself On 
rny ,,,gecily ,n 'igning up fo' Associ" ted Se,vice. 

FRANK ROBISCHON , KBMY , Bill in9' , Monl. 



IN - PERSON SALES AND PROGRAM CLI N IC S 
Regional conferences. held through­
out the country fO( APS subSCribers. 
now provide on-the-spot aid and 
counsel on programming and sellmg 

Four successful sesSions ha\e already been ~taged 
and others are scheduled for e.ery region. Besides 
thiS. APS representatives regularly viSit subSCriber 
stations and often accompany stat ion sa lesmen on 
their local selling calls. 

Thi, hu been the "'0.1 procticel prO'lro"''''in'l ond .0 e, 
"'eelin'l l'vII ohended .. prOClicol 10' pre.enT doy 
rodio. that i.. De ... NE FLETT. KTBS. Shr •• , por l. l •. 

Fo. thll t .. t ti"'e. one 01 Ihe tr"" wilh wh ich we do bu,i. 
nen " doin'l ,o"'ething he lpful 10' their clien". You, 
,e,vice to rodio .Iotionl in theul mee ting. e, .... ell e. 
the Iron.c.ibed .ole. meelin'll i. 0 .oel lorvice end Ihould 
be continuod. NOlhin'l ' ; ~ o il he. ever hoppened belo.o. 

C. L. BElFI . KTS ... . Son "'nlonio. Te l . 

I hove ottendod e 101 01 "'ooling" bul neve. hove I en· 
joyed ond 'lotten .0 much oul 01 one belo.e. 

ROBERT ME"'C H ... M. KTBC. "'u.l in 

Thi. ",eelinq .... 0. Ihe bell I hove eve. oHended (inelud· 
in'l NAB ", ... Iin'l')' A •• ul •• mon I u 'y do il .'l.'n .oon. 
J not only enjoy. bUT eho lurned much I.om the "lte.· 
nOOn meelinq. ROBERT F. TRU ITT. WGPC 

I "PP'eci"le you. hovin'l Ihi, meelin'l in AII"nl". We 
hod ou' ,ole, mon"go, end ell .edio .ele,men he.o I,om 
our ,lotion. I hope yOU ... ill conlinue 10 hold lhe.e meel. 
ing •. I w OULD BE WI LLING TO PAY MY SHARE OF 
THE COST O F SUCH MEETINGS. 

J IM BAilEY. w ... G ... 

COn'Truel;ve fo, "II ,e'lmenh 01 .telion ""ff. W i,h mo,e 
could ,,!lend. Gives over, ll picture of redio .... hich .ome 
iose .ighl 01 in doy·lo·dey ,outine. P".ticul" .ly oppi'e· 
ciete emu.inq. yel pointed . neodlo •• hot el .ele.mo" . , , 
wo ~ e. ,leeper, up. hypos hudle' •. Mony pain" of Ire· 
mendou, voluo which mo. il 'eturn engogemenl, no Ie .. 
Ihan onnuolly. w,lh .ome ,Iolion .ole. "Ori". e. 'etull 
01 meetin'l' ond el .e, i" •. 

JIM WOOORU f F, JR " WRBC 

Your dinie Ih'" I ett"ndlld in New YO'1 wO~ "II 100 b.illi. 
All of UI n~od 10 be reminded 01 Ihe lund"m~nllli. 01 
'lood ,oiling p • .,clice-you' coverage o f thll.1I Ino .. n fat· 
to" of good ullirq procedu.e. c"n be he lplyl 10 anyone 
in our by,ineu. OICK GR",VEL, WT ... G 

Thi, we I Ihe beqinning 01 0 ne .. ~o.o in libro,y merchand'I'nCl ... ~ ~ 
h,n cc ,t",nly been in.pi.ing and .~relhing. Oncll-o yOcll' meelinQI .~ II 
I ~oyld be panned. Wo rling oul The elemente,y question. in od~"nce 
could hel p 'ovo lime in Iho meetinql. 

FRED l . CO RST ... PHNEY, WSLS, Rc.noh. Ve. 

Thi. hal bee n /I mo.t worthwhile meolin g ond you "'e 10 b .. conq'aly afed 
on ftnoth ~, f;", in the indu.t.y. w ... lLACE WOHS. Sh.lby , N. C. 

It WO I " wonderful meeting. The only t.ou ble "'os Ihol il wo. 100 .hot/, 
We cou 'd h"ve oded. Ih oUl llnd mo.e queltion. 

J IM RYER, WMUU, G ru n. ill •. S, C. 

I fee l Ihol Ihi, meelin'l "'0' e . ceplioMI 'y intore"inq. 'n/or"'oUiv ... lind 
cedDinly oided It bel;e ~ eJ in me l ing the rellliiomhipi bet ... eon the p<o 
q'am depo rtment .nd comm •• ci,,1 d.p •• rmant a qood deal do .. , Iher ,I 
u.yolly i •. A, you ~now , :t i, nol unu'u,,1 10' " de,h '0 e.ill belween I~el. 
deparl"'ents. Emphal is on 0 c!ol{!ty, l nir unit to ma le" .ed io ,Ia ' ior 0 
lucce .. i. a woys of p.ime impo,lence. Tho .ough' y enjoyed Ihe q"I-loget~e'. 

PETER EDM ... N, WVEC . H."'ptcn, Vi.gini. 

Thil he, b.on • mO.1 inlo,mlltiv. end a we ll .• pent ofte.noon "nd I wanl to 
"''I' th,,1 I cerloinly do 0pp'.ciole Ihe I,me yOU heve .pent Dnd the "ouo'e 
yOu h .... qone 10 10 belle. equip ul fo. mo.e elfic'enl lIalion mDnoqemenl 
.nd com"'e ,cial . ole.. MA RV ST EF FI NS, WMUU. G'eenvill., S. C. 

I we. mo.t imprened with the meelinq. I believe il "'i ll brinq "bout a 
"'O.e voluoblc u,o of our tob.a,y. On Ih. ne.' meelinq you mi'lht Ify lind 
do " lillie mi .. ionOfY wo,1 o n COOper",ion between p<0q.om ond .ole. 
deportmen", W e hove hed " beth woy. 01 WTMA ond now Iha t the 1"'0 
depedmen" ","0'\ loqothe . , it ;1 much mo,e effective. II i. " p.obl~m 
tha i ",i.h in mo.t "OtIOns. R. J . SH ... DE. w TM ... . Ch.rle.ton, S. C. 

1 ______________ _ 

Associated Program Service 

I have noticed on increue on enlhulie,m fo, Ihe art Cli 
lelling ond I hur mo •• 01 the "foch. "nd "qu.el·· typo 
of ,ole, Illn being p,octiced oround Ihe office. 
Incidenlolly. I have now heo,d the "loll" fou' ""''' end 
hove yel 10 be bored by il. In foct. I Ihin l I enjoy it 
more eoch time t heo. il. We heve dubbed it on Ihe 
... i'e .eco.d~r ond eoch lime one of Our boy, come. in 
deiecled Over e 'OfUIOI, he qeu ou l Ihe w'.e ond ploys 
it "qeinl 
Thonl. e 101 10. Ihe coope'otion, ond .... e·d tao you 10 
1"0 .... thai we e'c .Iill enlhuliollic obout Ihe lib.e,y efte' 
u,inq it el"'oll 5 yeo ... 

GEORGE W. Y"'ZELL. WC FC. Sedl. y, W ... V" 'l inio 

Coo'l'o tuiollonl on you' excel1er.t ... o,~ til 'ed " Some 
Fu"domenl"l, for Radio Selelmoo." 
The ",anne' in which you opp.ooched the p,ob 'e'" ond 
your p.elc,iplion, could not hove been more impre"ive 
end could not hove mo,o .uited u. if you had m .. de it 
.. . c!u.ively for WDNC. 

WOOOY WOOOHO USE, WDNC, Du,ham, N. C. 

"The Cold Call" p.og.em-in my opinion-Ihe bout 10 
dete, Follo",inq th,ou'lh 0" 011 sygge.tion, outlined. My 
3 salelmen 01,0 thinl this yOu. be.1 pr0'l.em 10 d~te. 
You',e doinq a r,n~ job, Milch. leep Ihe •• pi'oqr~m. com· 
ing. Req",dl. 

H ... RRY B. SHAW, WSJS, Win, te ft .S. ' . m, N. C . 

" 

. - ...-; 

lSI WeSt 46 th Stree t , New York 19. N. Y. 

"the library that pays for itself" 

- - - - - - - - - - - - - - - - - - - - - - . - - - . 
Mou,in B. M itch~ lI . Ge ft e ,el Mo noge, 
"'uocieled P,og,am S~ , vic e 

I S I W~.I 46th Str~," I , N e w Yo,k 19 , N, y, 

1m into 'ellod in lno winq mO'f! eb<'u' !"~ APS l,br,,"V fo' my I'''''on. 
Will ~ou send ,he lech t;qh' dO<"y1 

Name 

TIlle 

StatlQrl 

State 



0 

0 

0 

0 

0 

0 

0 

0 

0 

o 

o 

o 

o 

o 

D.t. ,mina ... h.t yow .. p.ct b,o.de .. t 
'0' yOW. 0'9ani,a lion, 

phe nine ilems cov", q.na.ol .eqwi'em.n l. 01 monu/oct",. 
Inq ond sol.s o'qonilolion. but . och o' qoni,ol io" hll' ill 
o ... n p"c" lio . p.oblem •. Th ... mw.1 ba IIsc •• loin.d in od. 
vonc. 0' " I. " ony adv." ;~i nq compoiqn ",ill p.obobly lai l. } 

.. Fo.c. dill.ib"lion 

b. Mov. producl 

<. Build pusli9· 

d. Bu ild br.nd name .cc.pt.nee 

.. Imp'ove dul ••. m.nu/.el", • • •• Ialionl 

f. Imp •• u .10cihold.1I 

,. Imp'o ... . mploy .... I.lion. 

h. Suppl.m.nl p,inl.d m. di . .d ... rti·'''9 

'. C.rry 0'9·ni •• lion'. p.ima,y ad ... ,'i,;n9 bu,d. n 

Wo.lin9 wilh you. 0'9ui,a lion' , .dve,ti1in9 '9."CY, sa l"ct 
th. b,oldcul lo,m {IPOt rldio, n.two,l "dio, TV, FM . 
1Io,.ca.lin9. Ir.n.it .adio} to carry Ih. c. mp.i9n . 

Build 0. buy Ih. p,op., p.09,.m 0 • • n"o"nc.m.'" 10 ,uch 
th. m.,l.1 /0' the p.oduct. 

Wilh Ih, p'09",m .nd .I.tionl Or n.two,l •• I.cl.d. hok! 
con/.,.ncu wil" you. II.R 10 t ... t I" • • nti •• 0'9.ni,. lion 
lnow. the c.mp.i9n ."d ill obi.cllu •. 

Hold dill,icl mutin9' with you .... 1 .. II,R, b.i.fin9 I". m 
on the b.o.dcall adve,tiling campa i9n. Th ••• Ihould b. 
p",limin .. y m"';"9' duri"g ..... ieh id u. 01 Ih. "I", It.H 
in the fi.ld ... obt.in. d on Ihe camp.ign. 

S.I up • public ,.I.tionl co"l.r.nee with n.t ... o.l o. II.lion 
p"blici~y men. yo". o'ga"i •• lion', publicity d . p. rtm. nl . 
• 9.nc.y I p .... 'taR. ;nd,pendenl publ ic .. I.'ion, m." D' 
tal,nt .• nd p. rhap, pada9. o"'n •• publicity m.n. 

(Wo.linq .. a leom. the l. m.n " .n in"eol, the oudienc" 
o f ony p.oq.om. W,thout O'ganilotion ond eoop,ro tiv, 
ope ra lion wollo th.ouqh duplicelion of public ity male.iol 
il inevito bl •. l 

M. l. cerla in Ih.1 .... y,n. involved lnow. the p"son 
in th. org.ni,.tion "'ho i. respon,ibl. 10. you, b.o.dcast 
.dverli" nq. 

(Tho l uec" 'iv" mu. 1 b, b.i.f. d on not only whol Ihe 
b,oadca.t i •• uppo."d 10 occompli.h b"t 0" th. p"blic 
."Ialionl o.peCh 01 In. p'Gq.om o. w,,1 1. 

o 

o 

o 

o 

1.4 •• , ca,tain th.t 1.1.,,1 piclu •••. bi09'.phi • •. • nd lui; 
p.og •• m inlo.malion ( ....... . by·w ••• d.t.iI.) ....... iI.bl. 

10 .... ryon ••• q~j'in9 th.m. 

Pl.n Ii •• ill . dv •• ti.in9. point.ol ... I. m.t,,,.I, d .. I • • m.il . 
inq •. 

(Coffelot ion 01 all odvert i,ing oclivity with b,oodcuti"q 
pay ' lub.tonl iol div idends.) 

PI.n th. p.09"m d.b"t u • ,how, not ••• n oppo'l~nity 
10' 0'90"i",tio" ... ,utive. to dilcou •• g. lill.n ... Ih.ou9h 
long talh. 

S .. Ih.t .R. ctiv. on.lh • . ,i. p.omol;on 01 P.09 .. m It"h 
et l ... t Iwo ... eeki b.lo •• the p'09 ' em m . ... ill bo .... 

(F.ee netwo,. ond . Iel ion lime i. ovoilo ble. but meny 
adverti le's o. e fi nd ing it p.oductive 01 101 .. ""d in"eued 
oud ie ncel 10 buy blgqe, announcements 10 .upptement 
""ho' the 1I~ l io", and ne lwo,h do. ) 

See th.t • ,ompl.t. p.omotion kil 9".1 0 .. 1 to Ihlionl 
(if your. i, • netwo •• p.oq •• m. Ih . .... b·. publ;,ity d •. 
p.rtm,nt will .. o,l wit .. yOllr .9.ncy end YOll' .dve. tising 
m.n.g" 011 IlIil). 

D 0"' 9n • d .. I •• and distrib"lo. promolion lit on Ihe 
p.09",m. 

o 

o 

o 

o 

o 

o 

(Mo'e ee, lo in Ihat Ihe mol" .iol doel nol duplicole thai 
wh ic ~ nel",o •• Ilol loni will Ule '0' I~e ,ome purpose. ) 

OIlC. Ih, p.09", m h .. ,t."ed 10 b"ild ils .udi.nee. 1 . .... 1 
it .,o"nd the count.y. 

Fo.mul.t . ploll' /0' conl inu ing p.omotion. Only th'ough 
w .. l.in.w •• k.oul • • ploitelion· e.1I • II.W P,09.om .0.lIy 
b •• old to its 11111 .lIdi.nc,. 

Ti. p.09",m in with .011 mereh."di,in9 Ind adver".ing 
pl.n •. 

1.4 ••• ".tlin th.t . v •• ylhin9 th.t i. dOli , p'omotion .... il. 
{9 uesl I I .... ,pui.1 exploit.tion, .Ie.} ,uch .. th. pub· 
li city d , perlm. nll of Ih .... lions. n.lwo.h .nd your d,.· 
trib"to" .nd d .. I", in lim. 10' Ih.m 10 obt.i ll "."'POP" 
Ip.Ce. 

PI." m. il .p"lI. (cont .. " and 9ive ....... y.} fer .nou9h ill 
,dvIIIC. 10 Ih.1 th.y moy b. m."h.ndi .. d .1 Ih. poinl· 
of 1.01 , ...... 11 .' on th" .i •. 

Oon't '°'9.1 10 .... il . "th.n. yo,, · . .. 10 Ih. ohlions tho I 
m~ •• p.omotion •• po.II on yo~, p.09,.m. 

Wh ••• pOllibt, ...... p,odllct p.d.9;n9 illc/ud. ref". 
, nc. 10 Ih. P'09 •• m. 

Ch.d n.wlpaper ... clioll to the p'09"m. 

(A ' p.c'ol p"" l1 cli pping o.de. i. b.oodclIll odve. li.ing 
li'e in.w ' "nee .j 
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the key statiol1 of 'he keysto/H' 
state ... /-/arrisbur!! . PC'Jllla. 

16 IULY 1951 

servill!! the grealer SOi/lh Celllral 

PellJlsylvania area day alld night .. 

Known as Mr . 580 in eve ry radio ho me In Harrisburg a nd 

in the many rich . new areas added to its bea t, WHP now 

delive rs more sa les potential than eve~ before. l et the , 
station that made Mr. 580 a household word help you scll 

your product in the highest per-ca pita retail sales center 

in the Keystone State. 

Ca ll the Bolling Compa ny today. 
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MRS. PAGE, II'0mo.', Edi/or 

o/ WJR, (ll/rn rt, IIltllimu 

0/ ill /nr,/o//i)/our; (III/Mig 

Crn,l L"lto ',o/II('!!';' ·('!. 

the 

GREAT VOICE 

of the 

GREAT LAKES 

~o.ooo WATTS CLEAR CHANNEL 

A WJR li" , ne, be.om .. 0 buy., 
of WJR_od" ertl .. d ploducts . 

That All-American Shopper_the housewife, bless her_ is also the 
All-American radio listener. And throughout the Greot Lakes area, WJR 's Women 's Editor,Mrs. Page, 

exerts a tremendous inflvence on this active port of the bvying public. Every day, 
Monday through Soturday, her show for women makes shoppers out of listeners. . buyers out of shoppers! 

For thorough coverage and penetralion in the rich Greal Lakes area, 
your best bet is WJR_the Great Voice of the Great Lakes. 

Remembe r . •• Firs t they li s ten ... th en th ey buy! 

Radio_ AlI/trim's gr,([l(s l (ldlJ( rli~ illg lI/ (diuIII. 

SPONSOR 



They're getting more flexible 
NI,twork ra d io i ~ in a ,.. Iat c of flu x. Slung hy ren,' llI rat l' , ' 111 ;:. 

a nd tl t'I,line ill reve line. lilt' lIeL" llre platllli n;; ,..OIlle illll lOrlanl 
i IlIlO \'1I ti o ll .~ . The P:I;';l',.. that fu ll o\\ provide a SPO:\,SOI: pn" 

view of wha t you ilia ), ex ped fru m the IIclworb Ihi~ fa ll. 
Expe r iment ,. ill pl'Ognlln ilig. Icdltl iqnc:- Ih il l gin' tHkerli ,..c r ~ 

,.(l me of ti lt' a d va nt age,. of "pot rad io- a rc ;11 ,,1 ;, fCII' nf III\' 
thing,.: ill ,. tori' £01' fall ", plln .~llr ,.. 

H lIW good a hLtY j .. fall nc l\\lIrk Iw lio il l It.' rm ,. of tlle~(' 

ad jn :-t 11 1cn l ,,? T hat t llll '-" i. III i,.. ;l1l"Wt·l"c. 1 eUlIl llrehcl l-.in· !). 
wit h eo" ,,.· !wr.1l1t1u,.a ud for IIc l nulltl ;l lld nItIlIJl:" ing IIlt'd ia. 

SOllie of the hat'kgrolllHI for the rail ' (' III " ('H U I ~· :-Cl'JI ill the 
g ro,.,. hilling .. of II ll' foltr leadill{:: 111'1 :-. Tl lcy're li .. lct! fill' the 
pa ,.1 Ihrel' Yl'ar". 0111. · .. II'I·tu l illforttl it l ion t'O\'t'n'l!: Spml,.or 

Il'ader" ill billing,,: Illp ad a gellt 'ic ,~ i ll nt 'lllo .. \" billing,. ; II t· \\ 

,1I1 \,c rli,.c r,., ,.,l:tl cd III u"e ra d io itl Ihe fa ll : II lf' "han ging JlIO· 

g ram !lillieI' ll lIoled fill' fal l. 
AlIogclhel', Ihl' Scl lwrk Hadio ,.,cd il!ll ,.:p.· I1 ~ Ottt Ihl' ,., ('01'" 

IIf Ild \\'ork nul ;!1 an d fill ,. in Iht ' 1110,.,1 w ('l 'n l Ire llt],.:, IlIdt,\. 
at ri g ht I,. f •• r ) Ullrt'u II I Cu il'II! 'l' ill Ilid' Illg oul I" riutl .~ IU ll i .. ~. 
Some Y(H l 'lI \\<t lll It I r('a tl ri hl' l 1101\. ull"f il Ifill ll ta!"t' :':001 1 

lefl' rl' llee rcitdi ll g fur flJtun ' Ir~e. 

16 1ULY 1951 

If illll· ..... i .......... r IH" rillli.. II 

( ·ir" .. hlli"n 11 

~"I rlldi" b ..... ill. ·",,,, '" 
~t'f N idi" , ·u ",.s 

,.,( rndi •• Ilru/!r:uus 

.... 
,\\ :lilll llh' 11.'( 11:l t·k.l/!l'''' 

;; 1 . .'>n. ,;2 
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Map '~O"I :i. P&G p.oduce. p ~ .h ~d 
,imullaneou,ly in diff •• enl I. "ito.iel by On. ne'"ork 
,how ("Welcome T.evele ... " NBC. pictured al ri<;lhl). 
Thi, u,. of nalionel ,hoW' 10 do ' . <;Iionel job 
illu,trale> inc.euin9 nuibilily of nel r~d io 

Uimellsiulis oj' lit· , ", • ..-li. 
,· ... tio 

Q. What's the over -a ll outlook for 

adve rtise rs in ne twork radio? 
A. Tht' f"ul' Itclllnd"" CH ..... ,DC. 
\lIt: "lid \ 1B:' ,lc~" 1 iI,t', I III 1,,1,,1 
\"al"~ ~l'n'."'OI1 FilII F:1<'I~ i~~lw a~ II,,· 
"f..1 " al~ "f Ill!' radio ill dll ~ I I' ~:' I h~~ 
fa ll I\ill hal" a,~ull1,"d a 1o':HlO'l ;lIl ll 
a IHIII ~ ri"r I",,~, . '1'111' 10', In t.;', 
rail' ,ul,. 1110" ~'r "Il'JIIl l 111t'\' · ~. 1111 ,1. 
,,1>,'1(" all. II ..... , .. , lIalj"1l "f ~"JlI " ' I",n' 
,.."r~ ,,, '1'\ . 1.;11'> p:u '{'" ,,,"t(' of til(' 
,'\I"l"_~ fI .,,1t "H Ih,· II '·), ~ . 1:111 """ th il l 
Ih l"~ 'r., lrilllllll',1 .1" "11 fillt " ,,"1~ a "a­
l;lIllil ),lu'l\ kr "f Ihe 111,,"'1 1I1\'I,..j"":I]"\ 

"r. I'·1 \\ . ,ul.[ "["im tlml IIIP IIl'1l·."r\.., 
11<11" :tI~" 1"" '11 ' Iril'l" ·'] "f 11t" il' lIill" 

lilt'~. alII 1 an- "'}I, rf'ad ~ In Ii,· .101111 

awl .Ii ,·. 

The fa" 1 i~ Ihal 1lt'1\I"rJ.. ra .l i., uH.·I'~ 
Ihe a~lul(" ; .. her1i~l'r a Iwlkr hm thall 
, '1("1' hd .. rc. A ~p""~ .. r, t .. king <1,1'-:111-

la~, " nf II ... eu rr,'111 Ir;lIl~i li . '"al ~Iagl' 
th]'"u;:h lI'hidl I l l!' i ll,lu ~l l' l i~ I'a,..,.. i,, ;,:. 
"i ll gel 1I1,,]"e laltH' fwm Ili ~ a ,h'·rli ,. 

i ll:: ,I" lIar. lie lI"ili ,1" l'i l(' I",nefit froJU 

kl'e ll t'1" "Ollllll'l ililill <lnlOll,!; tllP "a,l i" 

\',.),,..: frUlll lI" 'il' .lri\'iu)! 1It~ ·,· .~~ily I" 
U,>(' 1ll"l"e illlagill:.ti"l1 ill I' n ,;.: r;ll11illg: 
f!"t l lll tl .. ·il' ,·ut-In· t ltc·hom' lirllc :Iud 1,,1· 
t'1I1 "n~1 !'t>,hlO'li"Il~; frolll their lrei;! hl­
~'rl<', l !,n'lllol io,,;!1 dT" rI ~. 

\ lnTi' Ihall lir al. lH"II\('l"k ra.li" illi" 
fall II ill. ;!"'Iolli~hi " ,!dy "II"ugh ... If, ·r 

I1w ;t,h-"I, ti ~f'r h"ll\J~ \-:lhll'-" f(' !a t i\(" I" 
T \. Wlli l,,, Ill!' .~a l,' (,f T\' "'I~ I, 11,,11' 

.ulf.'rin;! ;1 ~"fi" ll ~ ~l u l1ll" Ilr ," !'o;ll.· of 

I' n" 'u~", "ulin!lS flud (·, .... t /J" uf 'If'''''o l'l,: "ullio ""oflru.Jls 

Me,,1> !950 Ma,r.~ 1951 

N N N " . of N,e. ' en 
Type Pro o. R"" C '1M p. "a .. " Rd 1;nq Co, tlM 

ConCe., M.uic • '.7 sa.13 " 5.' $7.91 
Pop ulo. M usic " 7.' ~.5b " '.0 5. 15 
All D'o;Imo;l " to.2 3.19 .. ••• 3.1>4 
Daytime Serio I 71 7.7 l A 3 " 7.0 I.~~ 

Mysle,y 13 12.' 1.54 " '.7 3.98 
General Droma 13 10.2 4_45 17 '.5 ~.b7 

Chitd,en', 7 7.1 2.11 • ••• 2.89 
Situotion Comedy 20 12.5 ~.14 17 10.3 5.n 
Comedy.Voriety • 15.0 b. 13 7 10.3 7.~ 4 
Musi(o;Il_Vo .ictV " ... 1.b3 20 .. , ~ .O l 
QUil & Po,'ici pot;on " " 3.52 13 '.2 4.50 
News & Commentory " 5.' 2.99 " ' .2 3.27 .. 

la ,l i .. ~eb ' :t~ .1.' I:l i l,·d I,el.,,,) J.."q'~ 
Illt 'rea~i ll g 1'11t .. llo ll .... llalll. \X'ltil .· the 
""~ I of Tr l iltH' :1 11.1 tak'u t will ~.O" l11 
I" a" hi;,:h a;; !'; 100,OOI.l fnr an hour­
pr"g rail I tlli" fall. f:l, l i .. ('()~ I ~ 11<11'(" ,WI ' ­

"I" h'('11 ~ " .1 l1l'a(' lil (" F ilia lly. ",,"W 
~igl1~ pni!!1 \ •• tbe fa" 1 Ihal Ihe llfoldtl' 
clTt."(·t of '1'\ "'''H'r~hip i" " ,(,,:trin:; oiT 
l'\ lil" I'ple l'au , i l'lll" r~ r ... l urll to Iht' ra­
di .. hahi t. "~!'t" ' i~ dl ~ UHn~ ~c"nudar~ 
",et.~. 

Net"' ... • ... : .',adiu 
ci.·culutioll 

Q, What is the potential aud ience 
a sponsor will be able to reach on 
eac h of the four networks this 
fall? 
A. AIIlI'ri",tn" Ihi~ fa ll \,.ill UIIII ,I.­
')00.000 1';1 .li" ~d ~ Ir:o.:d u .• j l (" or I'J.-
1)00.0110 ailio rad; ... amI .~.OOO.OOO ,.. ... I~ 
in I,uld;,' pb,"" ! all.1 al'''"1 1:t,jOO.OOU 
-I r "d~. \ ,,1 """ l1 l ill ;': l :tSOO,OO(l '1"\ 
1t"'1Il"~ , "1 ' '' 11 tI' ''ltp.h I hi,.: ~ l l(1rt·dla'I~"'" 
r;" li" ~1J 1 '~I:Jl(lia ll~ 111 f" \HC I' ... ~ ... ard l 
, 1"11<11'1 111,'1,1 l'I,( in t",1 Ih,' 1') 11) Hr"",I­
' ·il.~t \1" ,''''''"'111<'111 Bu r ... "u fi gu re, ", 
,.110\\ Ihi~ t' 11,'rlll"lJ~ l''' I' ' llli1l1 alidiC'II . '(' 

:'l1h'"~ ladi!)-,,]!l} 1J""I1 '~ Ih i~ fall: 
\){C. .~'I\ \"He n",..,-a .. dl''I"~. \,ill 

1"(';lO"h a /0,,;.1 "f 2~_<)21.()/ln radi" " )I1I~ 
1t"!Ii" "': en:' 20.h.;(,.OOO: , \ IIC- I (,., 
(,,:U)OO; \11: :-- 1·1.n::n,(\Il() . 

SPONSOR 



Q. Counting th e 13,500,000 TV 
homes, wh a t is th e potential ci r­
cula tion of the four ne twork s? 
A . L' pclilling Ihe It\ \B fi gurc .... H ,\ i,·I· 
~"n :.-hHI} for cns "bOII S 111 is hr,·ak· 
<1"" '1 (of &L ~liJllc i ltld ui;: llI lin lf' (' ir(,L1' 
h. t i o il : 

S ig hll iLlI(,: CB~ :~O.<)72.70(1: "\ I\C 
- 30.077.aOO: \lIe 2fd)07.:{OO : 
.\1 BS- 2:t')7VIOO. 
DII~lirllc ; CI:S - :m. I l:UAH I; I\ nc 

- 2P..i7 1.900: I\ UC 2C1./107.:U'lO; 
:\1 BS-2(,.O.I.<LOIIi1. 

Q. Wh at ' s t he average a udience 
yo u ca n reach on th e fo ur ne t ­
works? 
A . '11Ii$ fil iI. il('('n nlill~ to \BC r('· 
scan·h. thc illc ra;:c Iwl""rk Ilalf· IIOLi r 
clrni llp. ].mgr"ul "ill rca('b ::.200.1100 
])( ..... ,plf'. Tn mald , Ihi~ d,' lil c (' ·, 1 "in'u, 
lal i'lII. ~OLl \\O)ul,1 hal f' 10 l,uI 11 :'i (W~. 

lillf' a,1 in ('L'a)' .Iai l } IW\I .• ;,:q.cr ill 
CI'cry (' il y "f Ih,· I I. S, " f IUO,OOO or 
"Ier J'''pu lulinn. TI, i .. ( 1 , I \c rti~c"U'I'1 ill 
22:! II(' w:<pallCr~ ill 1)2 "ilil'~ " ' Il" ld pr,,· 
<lu ... • H.200,OOU II\ltl'r", 

\ m"r. · IlIN·i .• ,· nCI""rk l, rcak(I"lln 

161ULY 1951 

1111" 111:1.11' h~ \icl..eu for CBS: 
1\ I('rJ' i:\c nighUilll1' au. liclI('e,,: CB~ 

- 1. 142.1100 failli li c~: , nC-:t 1.iJ:.OUj) 
fa illilic"; A BC-2.:~::: : ,oon: \IBS 1.. 
')2:-:'00\), 

Alcra;:r da~ l illlc audil'l,,'e~; CBS 
2 .. ; ;u.oon bllli lil',; : '\SI:C 2.(11 1.1)00 
f(lIHilic~: \BC 1 ,;~ IIJ i()O: \\B:"; L· 
.'l')2JW)O. 

Q. How ma ny sta tion s on each 
f ull network will be able to car­
ry yo ur progra m this fall? 
A. ,BC lIa:.- 11 "" 1(':: "Iali ,,"~ nil il~ 
full l . ~. llr i llorl..: CBS 1::41 1197 
" "Ulllill;:- lilt."" (.ut...i,le 110,· l . ~.I: 
\BC · 2 19: \In:' .'l 1.1. 

Q. How does th e radio network 
delivered audience s t a c k up 
against other media? 
A. Ha. lio. ",ill. il,. ')(, '. <"1"1'<1;:<' ,If 
110.· l ' nitcd :'-Ial{>~. i~ :.-lill IIII' C"lial l. 
In\\ l' rill f( "I"r ,.II' l'r II lt .. lia. ' IIIII ~ , a 
Il nlf.hour :\1I' r;lg" pfII<:r:II II " II a 111'1· 
". ,rl. O"lo\"'r I" IJcn' III I'cr 1'),')1. 
,,0111.1 ,1.·lil,·r ~()u :111 alidil'lI(,'· of n.· 

2nO.Ot. MI 11<11111 ''': Ih,· ,..,1111' alf'Ta~1' pr,,· 
f:HlIl1 1111 "1" \ (,.Ou;tOIL(l pe"I,lc: .~·'flilr. 

dll)' ":~"lIillg 1'0.1 / "ill .1, ·lilrr 1.11.'l.· 
1)00: 1.1/1': .1 .. ')11').114111: 1111<1 Th is W /'I!k 
7, 11 ').000. 

Q. H\tw docs the acquisition of a 
TV set affect listeners hip to net· 
work radio? 
A. .\ .. p"ill le.1 o ul ill lil l' :--1'01 Itulill 
,..lI i"" "f Il.i~ i~.~ul'. IIC"I'II' "1,,, hilI 
'1'\ ~I'I~ lie tualh li ~leli lilli',' In "AI'. 

li lll(' ra,lill I,rollrallll' Illall I h"~r II I;" 
'''''' <m l ~ r,lelio ~'I~. \ ~II"I .I ",ad,· hI 
I'ul·c (1I'Ia il .. d ill II If' Ha.li .. n1l,.i, ~ "'N' 
lioll Iff dli~ i.~ul' ;II~" ,.hn"~ a ~7', 

ill(l", '" •• · ill r.ldi" li,. l l'llillj.! il~ the 1"IIf:'lh 
IIf 1\ nlllU'r.l li l' ;:ro,," Ihr(]u;:h I"" 

I";"·. 

Q, What ex tra bonuses will nct­
work circ ula tion offer you this 
fall? 
A . \dll(lrk ra, li" II jll hall(1 11111 I" ti ll' 
; .. h, 'rti,,·r IIIf' lIorl1l01.1I of I').I \(H I.OOO 
;1U 1" radi" allli .').I1110.OtHl ill !,uhli(' 
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Television's a wonder-child, no question about it Precocious as 

anything, and bij.( for its age. Almost makes you forget that tele­

vision's g-ot a big brother that can still lick anybody on the block. 

Or in the county, or in the country. For network radio is still 

the only medium that combines (Ill advertising essentials: 1l(/tion­

wide coverage, thumping impact ... and minimum cost. 

That's why the big-gcst producers of strongly competitive 

products (like drug~. foods and cigarettes) choose radio aho\'e 

(If{ other media, ami invest more money there than anywhere. 

And go on doing it. year after year ... last rear a 2.5% I.!"reater 

investment than the year before, 

They do this because they know that radio effectively reaches 

Amer ica's/ot(ll market, through 96 million radio sets. And because 

in spite of all competition , radio continues to grow. (Last year 

alone there we re rr.ore j/('W radio sets manufactured-over l·P i 

mi llion-than television's total accumulation of some 12J4 million.) 

J ust as consistently as these big advertisers turn to radio, 

they turn to CBS, investing last year 1·1.8% more than ever be­

fore: 17.3% mo re than on any other network. 

The reasons ... 

15 OF TH E 20 MOST POPULAH PROGKAMS ARE ON CBS - tile bell-

u.:ethers of 1'(Idio, Ihat Iwiny more lis/ellel"s to till prOf/I'(lW .... 

r.IOHE PEOPLE LISTEN TO CI:IS : Jl"ighltilllc (Wd1'CncCS {Jl'c/"o!Jc L5% 

THEY LISTEN MORE OF THE TIME TO CBS: .fi% (!j"oll lIiyhilime 

l/('lIcol'" /ist('niny i.~ to CBS U.')% 10 tlu: s('('o//d-plw(' l/('tIt"O/'k). 

(A,/«( 111 1'/0'01 urea.~ (lml .<;/l/oll IUU'/M tfl(' ClJS habit is CITI! 

itl'OJ/YO': 41%-10 :/U%j;J/" th e .~c(·(}JId-pl(/("(' lIetwork.) 

THF.Y HEACH PEOPLE AT LOWER COST ON CBS: $1.18 1)('1' /ho/l­

:o;oJl(/, best blill of all thc IICIII'IlI ·ks. (AI/d Iu buy tilat thOi/.~(l1/(1 ill 

/('(Idiny lIH/y(lZill(,~ Il"I)I(lII ("O.~t $02. 7.!. AII(/ ill I/CII·.'1}X1/lI.'I·S, $~.OJ.) 

The big adverti sers Imol\" better than anybody that you don't 

send a boy to do a man's work. When there':,; a big job to be 

done. you'll want radio.,. and CBS. 

THE CBS RADIO N ETW ORK 



!,l a ,.. r~-,willwr , ,,m·i,I"I" ... ,1 ill ,I,c :\id · 
~PCl n >l mL '''l\l or\'' rluli u "ilJ al~" 
" lk C" ,·,, ' rra~1' in til l' :r;"' , "f AI Ilf'r i· 
,all h" n.(',. 011' of retll·h "f "l' \ ~ t a tivll~ . 
.... ' ill ,1I1"II )4"f <",," ~ i, l c rali,m i" IlI r (.·0 11 ' 

l iulling ;:r<" ,t h (,f ,hI' radi" au.llclIl·l' . 
In ] (},)(l. \ 1Ilt',i, au,. hought II.OOu.OlNt 
11(' \ ' radi" ,.(.,~ HI" W' ; IIl"n' th an ill 
]1)1'). III "t her 1I0r,k ill a ,rar of 
'1'\ ."" g rea , p,," , 1"' .' llall,.i" lI . nu]i .. 01l1~,, 1 11 

I \' ,.e" II\() II) onc ali(I a llll ,,~t "qllal 
I " Ihe "Hlirl' Ilum],er of T \, ,,1'1 ,. tha, 

\\i lll)1"' ill 'N ' ,I ii,. fa ll. nallu ' l ~ l:t500.· I alld \I\e llill he' dHI'" c''' lIparl'(1 ,,, 
0(10 ' o'al li\lr" ,.,.,,.. la l'1 {a ll"". 'T:ttl c. II.' n",. hUll IWIIII,rk 

gl"""" ,ill1(' ], .l lillg" for ,III" fir~' fi,l' 
' l\"n,ll~ "f 1 iJ.'l I ,. ,ack uI': 

l\'"clwu.·I{ r .. dio bll~illc~~ 

Q. Wha t 's the business outlook o n 
the four ne twork s for this fall? 
A, If In'lId.~ l" ',Il,iIIUr:ll' Ilwy 'I,m- arc. 
1'II~iue,,~ fur f ilS all'] \lulua] will I.,' 
(I ll IIH' jlwr ... a",'. "llile ,llal for \'BC 

_\,r 'rMk 

,- B:-;' 

~ 11 · 
_, II , 

.1111" 

Il,lIi~u -'- or I ~ ' S II 

SJJ.O';lI .r.;~ -<-!l .~ " 

~2 "'.::'~II. ~ !' J - - -<, 
~ 1 1. ~ <,2 J ·' U _ I~ '" 

' ~b' ;~ .2 1 7 +~I z"· 

, S'lUre" "f :11"",· fi g un ·.-: l 'uhl i,.ll­
t' r,. I llfor lllal j"n B" n'a u I: n,,..I, illillg;::. ' 

HOW ON EARTH 
DO YOU DO IT? 

Q. How does network business 
c:ompare with that in past years? 
A , ExL'cp' {or CBS, hu~illl'.'"S lca~ o<'fi­
lI i",I) 1>('1' 11 "11 ,Il<' 01 "" IIgrallt'. III 
liJ':;( t. 1.t" lfork lIet l ill11' "ale~ lIer!' 
S 121.()OO,OOO-lllPrt' Ihall 57,DOO.OOn 
bdll" llee ICld of 1<)·1<). In ,rflll!; ,,{ 

g r" ~,, ,ime hilli,,!!,,_ Ill<' ,nlal {or ;e ll 
f 0\1 f I le l ll""fk~ in 1 iJ.)O wa~ S I ~G, 100,­
OflO- S-I..IOU.OOO Ic,, ~ ,IHlII tl l<l1 {Of 
1').liJ_ The dOIlIlIl-arcl Irelld i l' reJl{'(',­
e,1 in Ihi ~ li ~ l i!lg. flf I III' ;;r",.~ linl<' ],ill­
lilt:" o f dIe f"u r lIeh>' ,.lIl t c I')~i: 

How call ,\II ill,]l'lw,ul ... lll Ai'l l 
r<l(lj" "lali"l1 pull " 111"11 ;1 hU l:! f' a\l(l i­
"IWI' lI;;ain,., all majM lle"\(Jck C()Ill ' 
]!I',iliou ·! Thai ',.. a f:llIl il iar fJu cSlioli 
Iv \\ ' IHe:. loul alll"a~~ a goofl olle 

. hl ·c llu ~, · our 42.6 ' ; ;c\"c rage 
~ I Hl rf' - , .r- ;CI ,, ]i'· II l"'" '] r lil"'r.~ Iw,re li,.­
kllr t"_ I"' r d"ll;cr ,11;C11 am' ",]"" 
1,.mlH' till !,: ,..t ;tti'lIl . III {,It' l. \V1HC 
,il'li" ' r,. ti l;,. UIUI,i ' tH],· of 1") .11 , ro>­
- I" . n~il (,. 1 1I" III' ),~ p' · ' I,lil1 i:\ Car"lin;1 
rat" 11<'1'1,.. al ' ·"~I,. a ~ lOll a~ 2·I.(J 

1"l"1I1 ~ Iw r tl l " U .~;U"1. 

11, ,1 l,h"'1 
}"U ,. ,.,. "ll r 1,).,,1 au, li t'Il~·" ~lJn c~ 

!"I 'p"rI ,Ill,] a. '· ,,'lIpan) IlI[! l' '''''-pI·r ­
Ih"u ~all , 1 1i.'h·IWf,. ],reahl""JI . IIw 
l a h-~ I da ' a fll uila],ll· "" llur $-2(,7.5 
lIlilli<J1I ma rke, . . • I, i, h III.W,() 
r:ldi" hllllH' ''_ 

Bill . 11(1 \\ ,10 l\t ' ,I" il ·! Well. 
il - .~ :-illll'll'_ IIII 'II ).d l n", ea'). It ' ,.. 
" ilh 1' IW (;H A \I~II \C - ,III' kin,] 
,.f la il "r- IIIa, I\·. ,. p<l r\..I;II ;':_ iIll1l ;,: illa ­
IiI'· pl'.g r ;lIl1lll llli-! Ihat n" IIIII-'-­
I,nn l lI"r\" f""1iI f' ,, ·r) " IW ' '' I 
\\'II{C ·~ ~lIlart ,.wlL \Ia j"r ill ~ n ·, l i­

" lI t~: " n·llw-' I''' ' al<"a 111""" eOI !' r­
a!! ,' Ihri, ·,· dail ) IOj ",ul'l'll"IlI<·II' Ihe­
\1 ': Ib, ' 1Ij«~i, · 1lI, ,~ t T,lr Ih· .. I .. \\;I IIt 

I" 11<"<1' \\ ' II E\" lIu·) II aliI it. :I n,] 

- II< II {a -,·iualiu ).! Ii ,, · .. h, ,"_ a, 
· .... ",11' :--11,,1'.'· · · \\ ' '']( I m l-.~ \\ " rI,!.· · 
• ... ,'Il\.. Clu ]'· ' alld ·- Lilli,· \111 1<": · 

" I.; , h fl·l< t ll n"~ a l,i, ·,ul·'·"' ]I'" g irl 
I.i lll, illl di"T j ,J("\.." ~ . 

\\ ,. ,I" i l "i lh 
'''lIIlo ill"li'' lI ,,{ 

,·,,, ,·ra ;.:' ·. 
fl ' ·'1 I1I't(n 

I"". \ 
I ( ,;\0 I 

and 1'0,,·er ( l.otlO ) [!il·' >;< U~ t he 

~ t r " I I[!"~ 1 ,.Iat ioll l.elll"(',·11 CiI;triOll e 

a lii ! \\ ill"(,,n·Salrm /,11 "ue ~i de . and 
Ihh.·,ille "" 'hI' ",hI'T. /\fI N 101l",·C 

I",u j! h, ,hlt._1" tlm'l' lIlark.·,s. ~· ll U "Iill 
1, :1\ (' a 11,,11' I,r'",·ru ,1 ",,11. BIll_ 
\\ ' IHe e all rill ,ht' gap_ .111,1 fill i l 
(" IIlIll ,lelt'l ) allil cfTp(·,in.·ly. ("III-

1']1'1,,1.1 " ilh IIU!" d,ulliualiug "igll al 
",n' lI glh _ . _ .111.1 pfT\"'--· 'i,·eI~- wi ,h 
" ur {· omUIt'II"" I I ~e I.r('g ramllllul:._ 
"hid. ""~IIII.~ ill I'rOll'lI alH/icl )("l'. 

\\ hell ~ uu - r c I,"~illg 11 sdlP,lul., 
ill ' " r,h.CanoliIHI. )"11 Illi;;h, 1\, ,1 

!"' I t' ll r " ,L· ill"r I] icko f) a,. a IIwrkp, 
in i' :'f'I f. lli(·k"r~. hnwPIN. i ~ ju;::1 
a ·'julIlping "fT plan'·' fnr \\ Inc. 
(Jill" I'rilll;\1"\ ,..i~II:11 lolankp,,. ~ ellUII ­
li('., . a 1~lrge 1,an ,,{ wh ieh ~· IUlIIO' 
I ... dTr,·,;\", ·h e"\',·",,.! ], l all )" ", h(' r 
,. la li"ll. " ~Iu" ill l' , \\'ill~IO!I - :::'all'!II 

a llIl CiWrl,,"I' :' 1"\ ' all Witlli ll ,.u r 0.1 
tlll" j ll1 ,·"n llm)". I'l u;:: I ... al illy ~' .g­
IIII' ll !,. "f \ irgillia. T{,lllll's.-,'t' ali<I 

:"', ,"111 (:ar"lina. ~". \l C ~U;':lOe:-1 ~ou 
],UI ).! ,,,,,I "' ; lli"l1 ~ ill Cha rl", ,... \\ in , 
.-I,," -:-'al, ·m allol ",.1", \ ill,..; tllI ·11 ad ,] 
\\ IItC fll r ,I "mall a.l,l il l"11:I1 :1111"" 11 ' 
Hf ,IIUlIl·l . 'I h",.. ~ ,,"r '·"'·' · ra~(· pi,·­
lur.· "f ]'iedIllHul and \\" ·""·rll 
\ " 1"111 Cur"lil 111 j~ ;.1,,,,,11110' 1\·. ~ , .,,­

:' IHl'lli ,·"lI l· 1·"IlII,I.",·_ \lilh,"I' ,III) 
III'], ·, in ,"lIr p rimar}. ill l"I\"· ' .( 1\ ­

<' I a :!!· l' i'·'lIn' _ 
Onr B'·I'n ·"",,'ali l" ' ·. J"~f"],h lI"r­

.-1" ,) 'keilh 1-'1, le w .• "ill]", Po l: .. 1 I" 

,..11 )"" 11I"re a h,,"1 \X ' III (:_ ,. ' · nill ~ 
\ 10 1111 Cap,lill a- ,. 1';,'dul"111 

~ , I a ', ·~ i,· all I ·1, "·al,·,1 II i,·k, ,n . 

r ,,,r ("lIS .'·' IC 
I ~I~O ~ 70. ~ t 1.',69 ~r, 1.311j . ~,," 
1111 9 r,3, 1 1.I:1.:, ~ 1 6 1.U 1J.2!J6 
IIl h 6~ . :!o; 5 .1t.);.., r,9_~9;. 5 90 

"J ~ ~ 5 ' . ~ 5('. l, r.1 11:, ., :,'1.5 1, 

I-'"r .1 1<1 ' JI I e,· 

I ~:,(j ~3~,I~ I .O;2 1 ~ 1" .\l " 1.9;7 

Jill9 12.3 1:! _.; I 1 !' .O ~ U . :,[Or, 

l !l h 11.30 1.2 1-, ~ ~ . 7!!~.- OZ 

Il' I ; 1 ~,;,50. 1 I I 22. :1' ~. ' 1 1 

1'1'1,, ' <l1"" C fi gufe>' art; f"'>l1I III\" 
1'lI lo1i,.llI'r._ Inf"nll;lIi"'1 Ilul"('au " 

Q. How many sponsors are sc hed­
uled to be on the radio networks 
this fall and how many programs 
will they sponsor? 
A . A.-con ling't! <III 1'",i ll l;l'l' 1II[l,k for 
:-1'0':-1111 hy lalllt''' 'I. H(){T~t. ,'eli'or " f 
TIll' F(/I"IIIIII".r. l,a~L',] 0\1 Ilell" fall 11I1,. i· 
I I I''''~ HII III 'IIIW(',1 a'l<l 1II',,,,,rl,. ~c- he(l lIl· 
ill;': .. " of 2., )UI<I' . Ihl' re will ],e 12.') 
" 1'0n " "I"~ ,hi ~ fall . Tile) "ill "p"n>-ol" 
20:> I'r";lTam,.. allli Ihe 11\1,.jlU'''~ ,,·ill 
II(' !,la,·,·,1 lilr"" ;,: 11 n (pIal ,,{ 7X a,her­
li.-Iug agl"n ,· j. ·,.. 

Q. How docs this stac:k up with 
" Th e Fac:tua ry" rec:ords of spon ­
so rship in past years? 
A. It ,,111"'-" a I',,"liuuilll,! ,h'd i,!!', ill'­

n,nl ill 1-' t" 1"h,' 1'''' ·/11''1")" " ... "rd !>. 111 
lilt' fal l ,,{ I'J.")I,_ 12') :l< h' · I · ,i ,\~ r" ~p"I1-

~"n',1 20i 1'f(,;,: rwlI- I ia ::0 ad :I;:CII­
"'f'.~. AIIII ill II.e f,l lI "f I')'I'J. 1 :~2 a,l-
1<"T ' i~" t"~ "1'''\I~"a',1 22(, I'l";,: ra m,. I;" 
::2 a,1 .1 <:,·11<"11:.-. 

SPONSOR 



r. ime-Buver: 
WOULD YOU IGNORE 500,000 CUSTOMERS? 

(In Western New York, don ' t forget the " forgotte n" fringe areas 1) 

For Exomple : 

In the BMB p rimary coverage area of 
WHAM, there arc ol'c r 12 1,000 radio 

homes w ith o\'cr 434,000 people who do 

nOt have access 10 (1II)' Iclcl·is ion sen -icc! 

And WHAM is the ollly Rochester radio 
stat ion that cove rs thi s a rea! 

• _. _. _. _. __ . _ h ••• . Thoy de pe nd On RDd, •. 

The y d , ,, , nd on W HAM. 

NEW YORK 

••••• _._."'1.,. 

PENNSYLVANIA ~~; 
.-------V-----, 

16 JULY 1951 

When you' re sell ing by radio and TV in 

Western New York, don't forget the "(or­
gonen" fringe area that has o\"cr 434,000 
people. Clea r Channel. 50.000·watt WHAM 
is the station th roughout this area-and there 

is no tclcI'is io n service al'a i lable to these 

people as yet! To reach them, usc radio, 

usc WHAM! 

Illl)1 

LEGEND 

Coverod by WHAM and WHAM_TV 

Cov .... ed by WHAM and by S.,.,oo" .. 

0, 8,,11'01 .. ,olo"i.ion 

Co".red by WHAM radio bll' nol 

cove rod odequoler.,. (if 01 oU!) by 

any .. Fovi.ion oAd nol , . ,,".ed by 

ony oth. , Rochule. rod ... lIo',on! 

The Stromberg-Corko" 
Station 

ROC HESTER 3, N. Y. 

GEORGE P. HOlUNG8ERY COMPANY. NATIONAL REPRESENIATIV£ 
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KECK 
Dial " 920" 

FIRST ill Pel"lUia U Bn,,1 1I 
ill Coverage 
In Llste ners·Conlnn 
survey year In and year 

ont in Local Sportl; 
in Nntioll'5 Richest Market 

Fastes t Growing Markel In the 
U. S. Supply center for over 
25.000 Producing all Wells In 
Permian B aslll 

nOME of the World'l; Largest 
eMboli Bl:tck Plaut 

HOME of t he Second la rgest 
T rucking Center in the State 

Effective Buying Power _ $1.·170 
per c.'\pit.'\ 

Blankets - 18 Counties In West 
Texas - 3 In New Mexico 

R adio HonlC$-G3.610 In the half 
millivolt area In \Vcst Texas 

" I t costs icS!; Ulan .07 to reach 
1,000 homes In RECK's primary 
area. 

A nt o r cg lshy - tirst 6 months _ 
60,856 

POllnlatjon-23~,500 

Total Sales--2J2,675,OOO 

Total General Food Sales 
$~!l,6?'!.OOO 

Sou.<~. - $Iaftd..,d Rate aMI D.t. 19S0-
I'S1 COM~m~,,' M.,kcl 

M E M B ERN. A. B. 

1000 W ., t ts_ Q 
Nondirectiona l 

500 W atts -N - Directional 

Be n Nedow, 
Owne' end &"n",.1 Men.qe, 

1\1.>1.0 .... 1 R.,r( ... " .. ',~ 

FORJOE AND COMPANY , INC . 
19 W~$1 44,h 5,,(( , . I\I ~ .. Vor l II. N.Y. 

KECK 
ODESSA, TEXAS 

Your Bes t Buy in Ra d io 

Q. Wh a t 's the main outlook for 
net work radio costs thi s fall? 
A . ,.:;" r"T iI~ lIalll! II .. 1 .. dll· lli~crs (Ire 
,·\lIII ·\·III('d. Ihe "l1l l""k ha~ '"' \['1' 

I"o\-ctl ~" nttnu' l rll'. \\ hilc 1"'I'''IJa' 
1'l'T. 1I1l1!:!,lIil1(, IUI, I '1'" rail'" h;lIe ,,,u· 
lill\l,'<1 I" ~II" I . m.li,\ rille:- "n .. II Ih .. 
("Ut 1'1 10,. "ill lu: redUr('(1 I" 10', II' 
I.)', Ihi~ {:III. 

Q. What w ill be some typ ical 
gross ne twork rates this fall? 
A . I k rt' <l r(' ~1l 11h' I~ pi ('a l « II1,I"m 
r,tll',. : \fh'r :2 '1I~ 1I 8 1. Ilw gr .. ~~ rHI' n 
full clt' llill g hour "11 J(~: sla liOIl" "f 
\' HC I,i ll I,c "'2,).11.): ,hi ~ <'ntllpan'" 
Ili ,h lilt' !"2i.7;;.' I"U 1I<l1lid h .. \(, hlll i 
10 pa~ fllr:l full. h:,u r (,I('uing l a~ 1 fa ll , 
'1 hl' r .. lf' fur (I :lO-lI1 iIl Ulc CI cll ille pro· 
gT:lm "II \BC "II Ihc fu ll 1I(,1\\,.rL 
1",ul,1 I", Con', o( (I II c\l' lIitig h" uT_,r 
S IS,fI()o. Thl' , ' IUT('1I 1 gr",.,. ncll,,,rL 
rale;; f"r \!JC. 1,(I"I~d "11 {,Iclling h"ul" 
"las" \ li,"I' lin n "cl\\or\- "f 2::2 81(1 · 
li"l1~ nn ': (or I:'> millUles. S I 1.I\(~:; 
fn T :~I) lIIitlul t'~. $. 17.::0{l ; fll r " full 
IIIIUT. $2,),(,70. 

Q. How will ne twork radio 's cost ­
pe r-thClu sand circulation s tack up 
aga inst o the r med ia this fall? 
A . S('I \\"T\- r:"li" \\111 ~lll1 g il (, ~" II 
ti lt' 1",,(.,..1 ~·"$ I · I It' r · lh <l u~a lld audicltl c. 
T hi ... fall. "'~ · "rditlf!. If) ~ BC. Iltc all' l" 
agl' '1('111" I'L ra,li" el('ui ll /! Sl"" I ~"r lIill 
he I'u~ill /! li ~I\"lI'r~ (I I Ih ~' r,HC " f fuu l' 
fIJI IJ " I' l ' , ' 111 ::'~.:.m I'Ct' Ih ll \l~ ;H1d 1\1 

he C\(ld. tij.'·') ""~I 'jJt 'r 'lllUlI""\t1<1 011 

n rPIH],a!':tl,ll' I, a ~i~ " ill he :~I': Itigll. 
er; Sfllurdu) '.\ f: /,.'"i,,[; I 'ost'.. 2,'\'-;: 
higlll'r: Tlli') Jr ""I.-· ~ 10',: anti '1 \ '~ 

,, 1'; 1 1i~hlT. I" "riler IIpr , I~. Li/{"~ 
(·'I~ I·l't·r .lhou~:lIId lI ill he :::'.'\. 1::: SII/' 

IU'/II) A'/'t'llill f! ,'(1st's. S2.?:~: Til,.., 
W.'I,I: , . .';;;:L~ I : '],\" ". !';:U,i. 

Q. How has ne twork radio 's cost ­
per -thou sa nd in t e rms of dollars 
rise n ove r the years re lativ e to oth ­
e r m ed ia? 
A. lu Ih,· f .. ",· "f ~1t~ 'I'I} ri-il1g 0'0_1 •. 

,wI'"rdi,,!! I" en",. uclIl"rk ra,li" Ila­
i'LI'fo ,,,·,·,j il~ 1 · "~I.p,' r· lh "lI~atll l 1r;1 ~1 of 
a ll It lnlia. :-';"1 " j'JI(,. , ' "ik,1 :s.l:I l t·~ 

"h" lr'''a lr l'lin',.- III1IC i,w rell",', 1 h~ 
(,:-,' :: Ih, ' l 'n~ I ' J't· r . th"".all(l f .. r l' i;.: iLl 
J,i ;.: lIIa;.:a/il"" I ,~ 17' ; : for fJ I I,i ;:: , ' il) 
1"'II~I' ;t l'0' f" I,~ 21',: ui;,:hllillLC ra· 
,li"·",·,,'I·I','T· II ,,tII-aud '''Ih 10\ III '" 

Q. What' s the cost-per-thousand 
fam ilics for each of the four ne t ­
works? 
A . \" "fIr, lill ~ , ,, (I ,.hlll~ mtil le hy 
\i {' l ~l'H fur eB:;: fTllm OI·I .. j,cr, 19.')0 
I .. J anuar~ 11).,1. Ihe} ,-I :II'L Ul' Ihi ~ 

\\a\: Cn::'- ;:;:2.·J: : pc, i.ooO (:H"ilie,.: 
\ \t;ILJ ul - :",2.l)rt: \ BC- .. ..:t 1(,: AHC-

Q. Arc any future rate cuts loom ­
ing for th e fo ur w e bs? 
A . It'~ ha rol 10 pr(,IIid \I ,i- "tie. nr 
1''' UT~ f': Iml ~]J/)L (,,,It1(, Jl f .. r I ltt' r;Hli" 

I,eil" ~a~ (Idlll il('h ' h,1. T~pil 'al ""~ 
111 (' f{'''jI'''I~(' ~ I'O'\ ,.OU II..'n'i'('ri fr"nl itU 
\BC I' \('('uli, e : "II i~ Ihc' " I,i lli " " (II 

\ lie Ihal mdi" rall'~ d;·fiu il l' l) are ' 11'11 
;.: .. iJl!! d Oli II . lIud Ihal a~ illl erl'~ 1 i" reo 
Ill'''l,tl ill Ihe lHCfliutll, il lIill be p"~,,i. 

hit' I" re-h.re Ih"111 I" fll"tIlcr lei cI~: ' 
\(11 l' rt i~"1 ~ I helll~.'ht ~ , 'a tll n - ~\'(I IJ} 

,,1'/1'\,,011 ,,(I) Ill e~ \I"u ltl ""I likc In 
,.., 'e ,,{'III .. rL ra(li" Tedlll'{'(1 \" a ('heap 
Io:lTP.(lill.kt~etl1elll l11e(lium . \\ ilil ra le:, 
~lilj, ili 7.,. 1 ("lIo\\il1;':' Ih\· 1'('('(' 111 t(lte re· 
,lIl<'l i"n·, Ill(' dHllH'('~ lilT Iha l ~1''' II ~nr" 
"i ll rt' t,e" Ilwir " •• nr,. lt",(,(, in Il l(' fII· 

Ilin lIel""rk 111('lliu1I1. III Ihe lOll S' 
rUII;,:e I it'll. ,,"l11e I etCHIIl hr"a.ka~ l c rs 

""Ill illue 10 ill"i,,1 Ihal II I(' lim/.' will 
t ,)111(' "hell t hcre II ill onh I.e I II ,1 J:!rca l 

IId"(lrl~ in I'u"ilt~~ "fTl'fi ll ~ ~uh~ l au· 
li :,I1 ~ t ('(IUt'C(1 r:tIClC. 

~c(\\'4u'k .·.,diu 
.... ·o:!." .. ms ___ _ 

Q. What will be th e ne west de­
velopments in network radio this 
fall? 
A . Y"II """ C\ I,co:" IJrtJ,Hk:l-h' r" I" (,,,. 
11('1111 III"T(' .. ri;,: il1 • .Iill in d CI i~irtg. 
~h",,- "illt a frc,.h ,,,i~1. QUiNC"- a ,lI l 
IIl(11l1l11l1lh ;,:ilc.al'a)~ lIil l h(' lilt Ihe 
t ~ ' l1\lIg ra , I, ' Iu~ \Iilll"~~ l(all,h Ed · 
1111fI1~' '/'nllll (JI COII.'''./I,,'II(,I',I. II!tieh 
I'hi lil' \1"l l' i,. rC"{ ' I1 II ~ "all l "llctl ,," 
1''' lh \ \I mHI '1'\ I. 

["p"rilll"nlali"" "i ll I,,' Ib,· '! Tl le r "f 
11,(, !la\ . e ll::; i ~ Tl' I",rlc,1 I" 1,,' i,HIII' 
;: nralit;r: a ~er il'" IIf .~ i\ ""'uil1;': h(llf· 
ho ur l,r";.:rulIl:-, 1'11<" \ ,lIifllt\ rif!/I/. 
/II{/n·. (1(,:lllu;,: \\ ilh , rilll(' in \IIWl'i ,'a. 
\HC i ~ -:Iid In II(' prq,,u'itl;: a tiC" 

1) 1'" Iff da) t iJllc ~'"ial I" h(lI~1cl' ,,!ip. 
l,ill J:! ~"al' "1"' Ta-\\\,,."'Ttl~ f"r II" ... · 
t'll. "Il Ihl' "r, I(' f "r 1'1". j ·'I'p.illitw. ~I:IT' 
rill;.! I: ru,, · C"j,,, \. \lle i ~ i tt (ltl~ \l ml · 
ill;.! lL Ir:"dill;': ltilJl ,i ll ~ ra.li ll ~l tfl lI' . 
I ,,,.h' 1'011/ . ,J(,.igtll'.1 ,,, ~J.'!lH ':I~!' :UII:I' 
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WGN is your '8~4 '8et~ in Chicago ! 

If you're buying any other station in Chicago 

you are los ing a great bonus audience . 

WGN reaches 260,100 more homes one or more 

times a week than the next station in the day time.* 

WGN reaches 3 0 2,750 more homes one or more 

times a week than the next station in the nighttime.* 

'?i9Wte it out ... in 13 weeks WGN delivers a Bonus Audience 

the size of the city of Chicago. 

- 1949 BMB 

A Clear Ch all ll el Statioll . . . 

ChiC:l~O 11 
Il lino is 

~o.ooo W :U " 

16 JULY 1951 

Servillif the !l1iddle lrest 720 

MBS 

On YourDia l 
~:~" " r n ".' I ~ . 08k. , 110 Eal l Un" S .. "" •• :-;"" '-o r l< 17. S. \". 

w .. <1 (''' 3'' It .. pre'" n ,atl .. ·s: " ,,<' n a n "",I I-ick"lh"r l!. 
!l5 M on t !l,'''''t><)' .... , .• :-'<I n "'"nel ... " ~ • 63R So, ,"un :-:t>" ,\ , .... Los An .:. .. ln 5 

1 10 1." ,,10 Uhll!. .. JH S W 0 .. 10 S • .• l 'on l ,. ,, <1 ~ 
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I"ur foU. 1.11cIII fnllil I .Hioll~ parh (If 
I h(> , "unln. \ lit \\ iJl he ofr"rill~ Oi· 
111( '11 '10 /1 . \. a half·hulir ~, ' i"II (' I' ril'li"n 
d r,lIl1a. 

Q. What type of p rog ra ms will be 
most so ught after th is fa ll? 
A. Vnr a 1'0 Il1pl,'I(' Ii- I of r:uliu lIet· 
11011 rI\ ailll],iJi IW-. ..ct' pa1!" :1 I. III ant i 

larg-I'. Ih(' al '("('111 IIti- fa ll Ili ll 10{' UII 

Iho .... t}!)(' of I'rog r:lllI- Ilml r;ulio "all 
1111 he-I 1)('\\-. drama 1" "]1(" ' i,llI) 111\.' 

I('rie" ) alilimll- i, -. \I~". lill' pn'l:! r;11I1~ 

II ill I,," 1,liI"n' '] f"r I I IC ~h"IIt' -1 po~~i. 

hie lime ~I(,I- half lu,ur ur fi l e lI1in· 
ul{'~ , E\I "pI f(" TIl/' Nig Sholl' (I, hiI'll 
i,. rc" lI} Ilm'l' JI~ n Hui tlctl half·hou r 
l,r('i!ratJl~ I, Jlr"grllrll~ of an hour or 
Ilion" \\ill hI' on ,lrl' ,lc\·li'H'. J\,. mal· 
Il'rS !lO\\ ~ Iallt l . Thl' Nil!. Sholt' I\ill hI' 
kll"I... 

'-: h" r"l) 1"t,1I1't' l illg lilt.' Irelltl IO\\a n l 
lIe\\~ pr0l:! ralll- "a - Ihe ('01II11l('nl 
,,1'O\-plt I~ 'ci l l'd from a \ Iulual 
_pol..(,~tlHI II : '":--imY' J UIIC, 1').;0. "e\r 
pral' li t'all) Iluu] .]"t! our 1l('\I~ I'nlc ragl'. 
TlEt! 81/1,·0 NI'/IO"'" Ila~ (" lllc r(',1 our 
tJl'l""rk 10 ~:I ' u ralr 'he naliolL Ililh 
11,,) l illll' 111",,;; fOl' ]",u~e\\i]"(."": Lur l.. ~ 

• SCXI'M I-l ... VlN 

l A K E 
• 

M IC H I G A 
I( "'L"'~"'J:OO 

MI CHIGA N 
----~ ---

* I-
I • • 1000H lEND I GARY 

I ""-'.M ...... "II ... I 
I L::_ I 
I I 
I .. WA J ,oII I 
I • I 

~ I L-J I 
-I I 
° 1 liM ... . 

ZI KO\ll.OMO I 
- I • 1° 
~I 1-
~ I N 0 I A N A I 
-I "I :I: 

I 10 
I 

. INDI ... N ", PO LIS 
I 

I I 
I I 
I I 

WSBT SELLS A ill A 1I1( ET TIIAT'S UP 
,-j.e )0.''''11, Jkl"I·\ I "I,~,,~l~ t , ~, l i " .. ~" " . .. I" .. \, ~ 11th .. ",I 
'l"J~'''''H ,,,a,l,,, , j , t " '. · I · hi~ " ,I,,· 1 .. .. rl .. 1 II .. ; I"""''' ~ 

,r. ~ Ih,'1 ,,'-;nr , .. llIla l "~ "id, li"' ~ tl c , , .. ,i,, ~, .. I""", IIU' 
"L ~' U ,' JI,<·'. ' l ilt' IlIiu.,,, ) .. " ... i ~ "I' ill , .. ,''',1. ... ,1>" Ii .. " , 

1.">77.'11111 I" 1.7' . ... . uun. t I' ill :1111",al .. ,t .. il ~ Jl" Ir" "1 
I 11"..'i 17 .fl IJU III "' ," '17,;..',n,lIlIlI ... 111 Ihi, i",,,,"I.,,,, 

.oJ.. '''t-.. , \\ "'11'1 " II,,· I .. " 1", ... 1 ",ilc .11,,1 II,,' 11 "\ 1 \ 
.. II,· d',11 • • )\' ,." 1111" .·,,1 11 ,- 1II,,,Lli. 1' .. ,. I,,,",, ~ cU" " 'II.I. 

I .. "",. 1,,1, "' "J" \,.I ,,,,,, ,, " ,I, •. ,(, \\ .... In d,,· 1",""" I"" I 

, ... ut H II ... VMll COMP ... NY' N ... flO NAt II£PREHNI""..,( 
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., lr ik.' ha~ j u .• ' hUlIg l lt 111 (, nCII~ 

- holl:'; \ IUIU:I] Slale Farm In"u ral1l'c 
lia$' hout!hl ill io Il I'IU. Thc dcmand 
lIa- ~o ilt('rea~l"d 111111 11 1: ,(' r~-"Il l i r 
:l{ldc.1 II. n. Ha ul..hagr 10 (,ur ~Iahlc 

I\f IWII S e{)lllnIClll al or~." 

I II II,., ~allIC I cin Ila" Illc :IIl II(o!I11Ct,. ... 

IIlCIiI of Itelll"}' Cas~i.I }. \ BC'" IH'I'~ 
and ."1)("('i:1 1 elen1.~ J ir('dur. Illal Ihe 
\\ ... 10 hlUl ~old fil e ai l.lili 'mal n('II"!O Il ro· 
pralll~ 10 ~I'0ll~or~ ~in,'e Ihe rir ~ 1 o f 
II II.' }1'3 r. L 'lI f'51 ~pon_or('d program i ... 
Ihe ril e·mr1l ule. filc' l it1le~ a lIeek se· 
1 ic,.. of h enncth Ban~harl for Luck), 
'11 il..l', Ol ll.' r 1l1'II ~ "1)()II"or:. enler ing 
;'\ IlC are :\l lI lual of Oma ha II il h Bob 
C<III".idinl'; Ha) lhmrl \ lan u ftll' luring 
IIith Jo llII Carnl'ron ~II' a)l.c; Norwid l 
l'h ;lrma"al"ilh Boherl Troul ; Ameri· 
('[III Dair~' A,,~o.: i [ll ioli "ilb Oa\'itl 
L [1II rCIII'('. \ Olt ('all :.1".0 expect a 
!'Iroll l,!cr '"I'oll"or inlert,..,.1 in nell's-maf!­
alill(,,..·uf· lhe·[lir. uf Ih(' on ler of CBS's 
1It'''r It \'011' alld ,\'BC'~ !'oiCt's ami 
Eil'//IS. 

" Il(' In' lIll l Ull ani shorter programs 
j,.. I'mpha,.. izl'tl I,~ "'1.'1 i'ra l reccnl 1'POII' 
~"r.-hil'~ ' t;('ueral \ Iill.s rc('clll l) ron· 
11 [1111',1 tn ~ 1 " ' I1 ,"o r a ri le-minHt" AHC 
I,ro,!:.ra m- Sl nn It'llcr. ~ l arrjIH!, EJ" ani 
\ I'uold. 011 \ IBS, All1eri<'an' TohaC'<.'o 

Company i,.. ~poll~orin~ [I nel\' p ro· 
gram of the ~a ll ll' Icngth- Tilfl. IJack. 
II il h tIll' .·olll/'( liall. Il app~ Felton. 

Q, Who arc the top 10 radio net­
work adve rtisers? 
A. Tit ... lup HI 1It'1\lori.. ailn:rliscrs 
from J a ll l\[\I"1 10 ]) .... . '('rultcr 1').;0 I,ere 
a" ( .. 11011". un'''nling 10 milk onler 
\Iil h liI"ir Inial I'illillg.;;: ( II I 'rodcr 
~ G:lI uhl,>. $;I:;.,;.;l.i.-;:?; (2) \lile1' 
La hfll'a toric;;, :-.7.::'):?iO I ; , :H C;eUl'rai 
\lilL_. ~7,:;:W.7 .-;~; \ 1\ Ct'tI('ral Food:;, 
:-.7 .. ·,%.~1(,: \ '-;) ::'tt'rlitll:! Drug:;, S7,. 
!}') I.IHO; IG) Lcn'r n r"I I It 'I~. Sfi.!JUi,. 
I I') : 17 \ CrIIll!,,,,' 11 :-;') IIj1 COll1pal1~. 

".l.i:tt;n9: (8) Liggcll ,!. \h cr~ To· 
kl("t'll COIl1I';Hl~ . .:t;.2 Ii.;(i2; (9 ) 
\ltIl'ri".1I1 11"tIlc I'n .. luci-. S.j, I,;O.: :ln : 
\ 10 \ " hili" \ I"rri. Chllll'an ~, $ I,621J .. 
](1,;. 

Q, What product groups will be 
the heaviest advertisers on net­
work ,.,dio t h is fall? 
A. TI ll' !"IHt'Tn i~ rl'lIc\'11'<1 ill 111(' l:t ro~-
1If'1\I"rl.. lilli" I,,)ughl rr.llu J ;IIIIHlr~' 10 

\ " /"1/,, ' II/III 10 /111[:1' ';,j I 
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In Northern California 

MORE PEOPLE LISTEN -more often - to KNBC 
than to any other radio station 

KNOe's .iO,OOO ,,"a It IYolI· /) ir('Climw/ Ira"~l11il lcr 
rcache", all tllf' IIWrl""I S of Northc ru C"lifornia ... 

KN BC has the biggest (ifill IIIOS I IU~'(/1 ;tll,liellce in 
the Sa il Frall ci.~c()·Oa klarttl ,\ ]c twl'u lil:lU j\ larkcl- the 
sel'('Illh Illrg!'sl, /i,st cs!·sru/I·ifl Jt, lIIajor marl-CI ill t\ llIc ri ea. 

1\11<1 as a plll ~, KN BC pene trates a ll thc ric h, f;\ ~ t'l!rowi llg IIl arkc(s 
throughout No rthe rn Calililrllia. I'LU~ \IAIIKETS like StockwlI' 
i\ lodcSIO, Ukiah.MclIOloci uo, i\ al':l ·Sa llt :l Hosa, Santa Cruz-;\]ontcrcy, 
Sa('rallli'1I10. ~all J ose.Saul a Cia n i, amI EUfI·ka-lIl1lUho hlt COlilit y. 

ONI.Y KNBC CUll rC(lCh fIll Ihc.~c miu·ke ls - ill (111(', 11i15 
I 'CUfIf )/lIicall'ud'Il.'.:I'. K,\tU: " a l e~ re p ... will i' how YOll how . ,. 

KNIU': dt·li n:"I',o; )10nE 1'1<:01'1.1<: (ill tollC ("wk. 
:I;!c!)-al I.I':SS CO:;T pt" j' I h on"1I 11d - lhllll lilly 
othl'l' mln"rlisi llg lII l"diullI ill Norlhet'n CaliftH"lIi(l. 

PLUS·Ma,kel Case Histo ry 

E!,Ireka-Humboldt COl)nly 

• Pop"lot;on - 68,548, on ;n<reo~e of 49.6·,. 
f,am 1940_1950 

• Effective Buying Income" _$96,950,000. on 
;n""ole 01155.6 "/. 

• Retoil 501",·-$76,790.000, up 215.5". 

• kNBe Audienc" _ We.,k oil." wee k, 0'", 
holf of the ,odio lomilie, ';It,," ,egul(>,ly 
to kNBe 

Northern California's NO.1 Advertising Medium 
50,000 WoUs -680 k,C. SO" f,onci"o Rep,e' ented by NBC Spot Soles 
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l\.'nilnble nelll'O"'': ,lfu' I':Uf/C ,"'U!, "U III S ("fulio) 

TI'LE TYPE APPEAL "" TIME PRICE f[sTElI [~Pl"N ... nON - - -"rrAIRS " PErfil !>Al EM M>",,~ r .. <I, ." '" • 1 •• , •• SI.7~ ". P" ." • '" 
... ~ ... lIN C "" MALONE "".Iory F ... ", ""' '" .. In . , •• ~2 .5" ". Qul'~·I~I"U". I . ... " ""n ... f .... 

--- -----
.. "(RICAN rl)RUM " '" 0" Oi><."I •• A~"U "8<: '" • '0. , •• S2,n! ... 10,." " .. , ... dl ......... " .. ..... ARCHI[ A'I!IRlWS SI1",II • • C ... ",,> r ... II) ""' '" .. ,., , '. Sl.5" . " " fO ... "",," ----
"" "" 0 SPAR~I[ 0, .... Coild,," '" '" "". 

, •• SU..o ,.. Trill' 0 '''~ullti.n. " S..,~ lo -
'"' '" SHOW y,,,.,, f ... lly ""' 00 ., .. , .. \8,82<) .. ' '. "'. ,,, , B, nI.O, .. . 0.1 , .. ,.,. 0 .. ...... _.-
BODII~ IJEN SON Ad ... ,,,,, 1 .... 11, . " , "'0, , .. UOO .". ." W" ',,o-OI.'" 

-
BOBBY BENSON ~ , aAR. 8 KIDtAS """.'ut< ,.".n, ." '" ., .. , .. II.nO .,," '" w,n,,_ •• ".,.,,.., 

11 .' 
. ,d h)' 

--- -
BREAK '"' BAHK Du", F, .. "y "" '" ., .. , .. \1 .1J5 ,.. Qu', _il" .. ,. h .... 

-
BROADWAV $ .. BEAT 0" ... f.mll~ '" " "" , , •• S',I:~ '" 0, , ... h .. ", .. ~,,~ B ....... ~"' ~" .~.~ 

C(C l l BROWN N<o , F, .. II, M!l S " .. ,., , .. \.GroG "~Ad, ... C ......... , ... 
- -- -------

C"llfORH'" C"R"Y"H 0 " •• 0" ... ." " "", 
, •• SI,IOO ... 1'1 ,,, .. ,,.1 d" ... U" .... 

--
C"P,lI)l CLO"IIROOM N • • , "d." '" 30. ,., , •• ",21~ ,,, P .... I ... ' .", ..... ,.,<" .. ~«I '" ,.,,,., ,.bJ«'_ 

------- -
M,HOY C""SON SIIDW ... ,1. f".") '"' " .'., , .. n.~IO .. , Mi • • , " .. ' I. h .. ,.1 ... ... 1 "". 

" 01". , • • l Ul l 

'" F"RM H(WS H • • , IIU,., '" " .. I • . , .. ". ." "0. , •• 11 . " , .,., "' .. , • ,.,"'" -- --- --- ,,,,",-m SPIlRTS ROU~UUP ~ ..... f •• II, '" " ", , 0 , , •• ~92~ ... s. ... " ...A,. t1 ,~ ..... o • hu." I.' .... ' --- - -
CH" Ne( " ° l'fEfIM( AuO .. ",. P"". f ... ". '" '" "" , , •• n,SOII ... "" no ... , . .... ---- ----
CU MEDV " (RRUR S au" f ... ", ." '" .. ,., , •• 12.0lI0 .. , "." ... ,. .""".", .. ----- - --- -
CDUHT " "'UHTE CRISTO A .... '." h.lI. m " ""', 

, .. 11 ,500 ... CI . .. ... d."" 
- ---- - -

CRIME "GHHRS ..... ". f •• 11. ." " ",ro. , •• \1.500 ". S".,. 10 .. " .0' .. "" -
PHDTDGR"PI1ER D" ... ".ul1 '" • i., III .. CR IM( " 

, •• ... ... ~ < . ''' ." " .. " ..... 
~I --- --- ---- --- -

U"NCINC P"RTV .... " r ,,,,,, '" 
, ~ ... , •• 11.000 ... , h.u" " ,".", .". , dl ... ,., .. ,., 

--
D"HG£ROU S "SSICNMEHT "d • •• , .... f,,,.,. " eo " .", 

, •• U.1I1 ... Bd •• U • • , .. , .. . ... ' •• • 1 •• ...... u, .. 
---

DIMENS,UN , S<I .... rI,,, •• r. .. ,r~ '" " ", .. , •• 12.971 . " S ....... 'UI ad".'" .. , '" ,,,nt . .. ..... 
D' '''(l .. HD BR£""fAST ClUB V"!,,, fI .. ,,~ ." " m'., , .. "00 ... U .... I •• d ",u.l. .. 1."'u .... ,1 ".iOl, • 

--- ~-

("RN YOUR Y"C"TIQN Q.!, f ..... '" " OIl •. , •• IUSO ... v ... tI • • ,''.> ,. .'" .. - ---
EHCH"NTED HOUR "'u", F'''''~ . " " .. I •. , •• 1' ,lOO ... COO,''' ",.,1, ."h l~·~ .... .... h. 

---
ESC"PE U., ... r ... il~ '" '" . , .. , •• I~ , OOO ... ".".,." " .. I .. .. ", .", .. , -
F .. MllY CiItC~[ ,,"d,d« P .. tI •. f ... iI. '"' .. "' .. , •• \6.000 ... W~"" K" .. u, "., 

'" '" ... D •• ",. F.m;') '" " .. I • . , •• Il,IB, ... ..... " •. ~".<I ... 
- -

fDR£I(;N REPORTER H,., f ... ;,. '" " "" . , •• ". ,.. ... '.0> " ... " '" ... ~ 
'"' fDUR U" .. , "du" '"' " ." , •• 11,ton .. S: .. " , . , ,""tt,. >oJ I.~ .. ~ •• ";'h I •• · ... l 

W D B 0 YOUR GREAT~ST SELLING POWE~ 
••• .ur C»tJ;u,d. }loJUda 
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Orlando 's Pioneer Radio Station Est . 1924 

ORLANDO, FLORIDA 

580 K. C. 5000 WATTS 

WDBO-FM 92 MCS 35000 WATTS 
Columb;a 8ro,ldcast;ng System 

NATIONAL REPRESENTATIVES, BLAIR, CUMMINGS 

1950 Rdaii S<lI ... s in tlu" 21 \V O DO COlillti ... s total ... d 
$582,687,000*. 
\\lD80 has apl'("o . ..:i ll1<1lc1y 19,000 mort' J<l },l iIllC 

{l1 l11 ;/;C$ and 17.000 mort' II;KftllilllC {l1l11ilic$ .... ho 
l is ten regularly (6 or 7 d ays or nigh I S a .... l .. ck ) 
1111111 du' " tI'I' r J Or/<lIlJ" Sldl;" " '< (.'01"I';" cJ**. 
The S<l 111C reporl shows \,IDBO's gain over the 
prcvious ("cpor t is 20 ?f - and ratcs have nOl becn 
increased! 
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Ik .. elil lwr I (!~ I ~"~I r 1,.\ IIH"~'· 1"1' prnll. 
ud grolll'~ in rankillg flr(I"r ; 1\ j Fl)l)f\ 
produd s. $ 1-I .lJ(IO.()()fI: 111 T"ildri e~ 

ami tuill't ~ooll;;. S15.1lO(J.OO(): I;~I 

Drugs. $14.0110.1 100 ; H j Tf,],a c{",,~_ 

$l:LOOU.O"O : Llt 5"ap~ . p"li .., hcs aud 
d('~ul'wrs. ~20.noo.ooo: I (, ~ Ga~olill' · 
~nd lubrinulb. S.l •. ')Q(\.(l(lO: 17 1 \uln:-· 
;lIld aul •• p~I"J:,.. $S,oOn.O()o. 

') ' .. end ht",u."d 
nexihilj.~, 

Q. Is there a tre nd towa rd using 
network radio on a semi -spot ba ­
sis? 
A. T he re i ~, <Iud de.~l'i l e prnh.'i' ls from 
~ tatiOIl~ allil n:l''' Ilwrc prohah l ~ II ill 
he mon.' of it. III an .,florl \1) lure c us, 
tOIll!'f;;. Ihe Ire ll" arc jnt'Tea~iug l )' llIlil· 
Iral ing inlo tllf' fiel(I <of s pot radio. The 
" Ljecli,c is Iu Clll llilwe Ill{' Sj,ollsor 
Ihat he ('all ru~e the ;1(1"1I1IIage5 of Loil l 
lo(·al <1lul n'gion~1 1 <llln"U I]('E'llIel ,ls witll 
Ihal of ma~;; nclwnrk cove rage. 

Oue .'xal11jJle (.f lI cl"ork flexil,ilil) 
is TrailS \"orld I\ irlillc·s s ponsnrship 
Illis past season o f thc \' BC t'ol11l'd) se­
ric". Mr. 111111 Jilr,l, lJ{mlilillgs. "Iarrillg 
Cal") Cran l and Bets} Drake. Til l' first 
1\\0 (·(lI l1 lllereials arc IHo;l( lc;I~ 1 "vcr a ll 
GI of Ihc ~BC ~ I ati\ 'll ", The IIlir(1 ('om, 
ll1e rcia!' tllOugh. i.,. s p lil. a In< .. ';ll (·uI·in 

"flering <1 ~ lr i (' II) 10l"al pIli;.! g"illg uut 
I' ia 24 ~ I atioll~ : Ihc remaini ng :{7 ~ta .. 
ti o ll ~ nl rr) a gt~"eral '1'\"" IIlcs".age .. 

"nothcr c:\alll]llc is P&'C"" SI"lIl"nr' 
ship of Ihe \ Be da~ tillle show. W'd .. 
COIllt' Tra velers. On thi ~ program. 
PSC ita" ".,,1,1 SjJie and Spall an,1 UII·a 
~OlIP ill .>\ e f) ~ Ia !c of Ihc uni"". But 
they hal'C also u~c" litc "all1c ~h fJI\ t" 
~II (our o lher I'r"dll("\'" on a reg ional 
hasi". ,\"hod~ li,·in;:- in Sell York 
hears (·"mll1eITi,tl." (or Cllcer. sincc 
thai IJI·.,mwl "<lll't c,"en h.· boug ht ill 
'\ew Y()fL While Cheel" il' hcing ~I(I 
ill Sew EIl!!lal1(l and Texa~, Prell i~ 

heing H,I,] in F lo ridll 111141 \lontal1<1. 
T hus. with Ilc\\\"ork f;I(Ii( •. the "1'0n1'or 
is helped ill matching hi ~ "Olllll1c\"(' ial ~ 

10 hi" lllarKeling nee(ls in \'ari(lu~ ,""" .. 
lifJlls uf II II' .'nUlllr,I, 

Q. What' s th e outlook in network 
" announceme nt-participation "a d­
vertising? 
A . Y(lU ("llil cXllL~·1 1110 1·(' o f Ihi l' I} I'" 
(.f iJlli\sioll inh, dlc Spill r:lliio fi .. ld . 
Ino. The Illn~ 1 ~ Ii·iking example lIa~ 

! {'{(,(1st' 111m /0 />IIJ!t' (,0 I 
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THERE' 5 A rJ!JI 
$100 MILLION MARKET 

ON THE MAP OF NEW YORK! 

No TV outlet In 

Elmira I 

WENY sells listeners 

In this busy marke t 

a t the lowest available cost per thou­

of sa nd . Share Average 

Audience: 60% at latest Hoope r.) 

(Combined 

WENY 
• In Elmira, N. Y • NBC 

OWNED AND OPERATED BY elMIRA STAR·GAZETTE, INC. 

~r ~RHI N!A"Y( S r •• ,.,,· M, K,".<y I" , 
N . ~ Yo .' C~,,~q .. 

t • • F o·CO"",1< c. 
t .. , ~ "g.'" ~, " " ..... 
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1)ON IJE delivers more 

Nielsen's figures show that Don Lee 

*daytime audiences are up 16% 

*nighttime audiences are up 17% 

'(firJI quarter 0' 1951 "S. first quorter 011949, fv ll network overage audience) 

DOll Lee is a bigger, belle,. advertising mediulll today than cvcr.t 

No other advertising mediulll of (III)' kind can deliver your 

sales message to as many people as o ften frolll their own 

loca l major selling medium (with all the loca l influence ami 

prestige) at as Iowa cos t per sales impression as 0011 Lec. 

The abo\'e is a BIG statement , but DOll Lee is a BIG 

selling mediulll with 45 stations in 45 importa nt Pacific 

Coast 1ll000kets. On I)' DOll Lee was especially designed 

to co nsistently sell all the Pacific Coast. Til.H's 

why 0011 l....cc consistently broadcas ts more regiona lly 

sponsored advertising than all)' other IIc twork 011 

the Pacific Coast. DOll Lee deli vers MORE and the 

advertisers who sell the P;:lci fi e Coast know it. 

t Il [JOII I.u t/'/fililll(J Il(n'( il/(r(tluJ polI'(r fwd/ or improllc'!l j r(II'ltIuJ 

fJllril/~ 11f( /}llJl )t'flr tIIlfl a Itt/if. 

• 

• 

..... ... U ;T II . BIIU\\' N, , 'rr,i./nlf . ..... A 1111 V. INf , IlI ."', rir,·rUlidnlf in C/"' I"{.( 0/ Salr .• 
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lyone else on 'the Pacific Coast 

Nation's Gnatest Regional Network 
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FOR LOCAL LEVEL I~IPACT 
Less than half of the nation lives in the metropolitan 
areas. In Small Town and Rural America, you will find 
more than half of the nation living-with more than half 
01 the nation's purchasing power! The Keystone 
Broadcasting System has 450 stations with LOCAL 
LEVEL I MPACT to sell these people who need and buy 
the same necessities of life as those in metropolitan 
areas. 

BEYOND EFFECTIVE T ELEVISION 
There are very few television sets in Small Town and 
Rural America-with litt le and unsatisfactory recep­
tion. These people still depend upon their local radio 
station-and these stations, according to 8MB studies 
enjoy higher listener-loyalty than distant metropolitan 
stations. National blue chip advertisers have already 
discovered that Keystone's 450 stations effective­
ly and economically move their merchandise! 

IN S~IALI ... TO\VN AND R UR AL A~IERICA 
For LOCAL LEVEL IMPACT, Keystone is the only 
national transcription network reaching Small Town 
and Rural Amenca. These 450 stations can be pur· 
chased in one, low cost and attractive package-with 
only one order, one check and one performance affi­
davit! Or buy only the number of stations needed to 
cover a se lected area. 

-

oB IL 

~ 
~·.:w , 'onK : ~no FIFTII ,\ '-.:. 

CIII C,\GO : I ~H ~_ LQS,\LL.: ST. 
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KEYSTONE 
UlWAIlCASTING 
S \' S T U I J N c. 
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Th is cutie's a smarty - , he 
trusts in her ea rs, 

And buys only products about 
which she hea rs. 

The place that she turns to for 
this advic e on Good bu ys 

IS " Th e Voic e of Toledo " and 
he re are th e " why's?" 

Fo r Thirty Yea rs WSPD has 
se rved her both daytim e and 
night 

With Good Progra ms, Good 
sponsors - we've don e the 
job right . 

Buy Tol edo' s WSPD whe re a 
ma jori ty aud ienc e is a lwa ys 
assured . 

So, if it 's sales you are seek ing, 
wa nt your spots to be hea rd 

60 

\HC. Il h idl ufferc(1 P~(; "1 1<" lI1 iuull' 

IHlr lic' il'a tioll a l1llOU ll l'C rnCIlI~ in 510/1 
The \/ usIc. i ll The S herlD n il F ri (la), 

al,,1 i ll ""rlain f>1('ni nt! fi 'c·minute 
I."I\~ I)<'ri"d~ in ~ u ~ l aill ill ;:' ·\ BC ~ h l ' \\'~ ' 

\L~" C\I"'I' I .1 1) i l ll' r('a~ ille 1I1IInbcr (If 

1If>I"u rl., ~ l ll l i o ll ani li : r lt'~ ;m,1 :.- la l i"l1 

l el' n'~eli l a lh f>';' 10 a ll a('k Ille I' cl , ~ for 
:ndulei llg in I h i~ pral'l icc: pCfh a ps 

,' \.' I!" illr,lnl" ill;;: frvm Ihe well.;. if Ihe) 
dull·1 ~ I op it . \ Iypica l bb~ 1 \,a.;. Ihul 
lIla(lc h~ E.l lI'a rd Pel rr, pr(,;, ill('111 vf 
Edllaf(1 Pet ry ,\ Com pa n)", ill II TI'Ccn t 

~p,"'C'eh hdorc sl ali{) 1] np"ra l "r~. "Th ... 
I!ct \\ "rk~ arf> jenpa n li l ing s<) l11e jO': 
I, f ~' o u r nal i"na l s pol I'olum e fur Ih,·ir 
vI, n I'UfPOS6 .'· he warnell . '·TIre) are 
robbing Pd cr 10 pay l'ali l. )",,"' rl' 
!'clef . Cll('~S "l lu I'a u l i ~?" 

Q, What 's the outl oo k in ta ndem­
style ne twork ad vertising? 
A . A l.' pokc~llIan fUf \' [;C lold ~ I '(l \· 

5()1I llw l l h i ~ fall <It' fi ni lely \\' ill ~ee lilt' 
eU lll ill ll alioll o f i l ~ " Opera lion T ;m · 

,[ I'm."· This I, pt' o f muhiple ~pOll~"f · 

~ hi l'. of C01JI"~C, ir lloh cs a /lum iJe r of 
ad\(, rt i~('f~ ~ Iwr i llg ;n Ihc ~pollsor~ l l i l' 

of a I"(' l"i('-" o f ,,('11 l)I"og rnm~. Spo l1so r~ 

IJ ." ing il Ih is polSt )I'ar ind lll lc: Cn lL · 
no n ,\ Ii lls. Chc"tcrliel ,l. \\'hitehall 
I'h armac:rl. IICA, The lan(](' 111 pr"· 
gr:rm~ hal'(' includ ed : The ni~ .';/10/1', 
7'11 <: B o.l /ml PUI' Orchc.~/m . .'icrecil f) i· 
rf>"lor5 1'/uy /, 01l5e, VIID_\"j T (l 1"l' rn , 

T/II' .I {"p lifirelll lIo /l lllg ll e. The ~a n l(' 

\ BC .~ p. ) k Cl'- lHall ."a i.1 Ihe re wi ll ht' 
~ "1l1 l" " harrgc~ ;11 Ihe 'I':\1l1 le lll IH <)t!ra ll r 
lil l<'lI P Il ri s fa ll. h ut hc i~ fn irly c"'rla ill 
TI", Ilig ShOll "i ll (' '' lI tinue. la rg cl ~ 
1)(' .. all~I' " f Ih,' " 'a ) it h(l~ II) 1,,,("(1 in· 
tl' l"l'~ 1 i ll 111'1 " <I rk r:lIli ,l. 

Q. Are all nationa l networks 
li nked by wires? 
A. Xo. TIIf' Kc,,~ t' JlI e Br<lad(,;I ~ lillg 

S)-"ICrrl ;" :, Ira l1~'cr iJl t i "'l Ilclll ll rk ,,( 
I;).) ,lUiliale,[ ~ ra l i "I1 ": ;{,:;O "f 111<'111 I,,· 
,alt' '] ill 1'-Ulall 1011"11 ;HI,I ru ra l \1I ll' r i(' a 
,11 1,[ )':" lIerath " ul ~ id , ' T V a fl ' ; I ~. 

\ l h (" li ,.I';~ "a ll P;II I".ill l tit (' ir ra d io 
:lt h ,· rti ~i ll g. \I ith 11lt" 1I 11I 1" ~ 1 1'-<'II"I. ' l il il ~. 

11,1' dHl,,~ ill g a 1II;lIillllllll o f ::n " Ia li o ll ,". 
OJf 111IIr'" i f II(' dc .in' ~ , 111C !lali"nal .1(1· 
'c rli ~1'r ra il ~d l' t'I I li ~ ma rket to ~ lI p· 

1'11'111"111 I li~ T V o .\('rage; ur. 1'11'11 if 
h .. Ira_ a Ji" \""rk t(uli o ~h"lI', he c:rrr 
ad, I I" hi, lid (''' 'I' rage I I ~ m,';lI l" of 
K f')~ \u l1('. a I r:U1 N~ril' l ioll lI N 1101 
l"' II IL,1 t ,~ II ire l ic' LL P~ 1'c\I\("(' 1I ~I a l ; ',n.~. 

ONE OF 
AMERICA'S 

FINER 
STATIONS 

WBOC 
RADIO PARK·SALISBURY, MO. 

Crossley SUfvey: 

SH ARE OF AUDIE NC E 

77.1% 
10:00 AM - 10 :00 PM 

Monday t hru Friday 

RADIO HOMES 

81 ,698 

RET AI L SALES 

$324,136,000 

WBOC 
RADIO PARK·SALISBURY, MD. 

M UTUA L NETWORK 

R"pn~."" I QI; .. c.: 

Bu ,n ·Smilh Co .• I" " 

SPONSOR 



Merchandi,. illg b) the ~ t a tion ;; is al ~u 

nddi ng to Keys t"nc'~ :Id\,(' rliser ap· 
peal. 

Sume 30 lIali" II<l1 a(1"e (ti~r5 ' II'C cx · 
1)CC1e<1 lu be using K,'),stuue facilit ies 
Ihi,. fall . Siduer J. Wolr. Keystone 
prcsidcnl , reports tilt' 11 1.'1'5 gru wth : 
"TclI nCI'· major lI<1 t;onai aecounls 
have been added since 1 Junuary \\'i lh 
Ihe I-ulume of busillcS5 for the lir~ t 

II air of tile current ) ca r more tllan 
Ihree tim(.~ the hi ll illg fur thc first half 
o f last year." 

Q. What is the status of th e new· 
est national ne twork? 
A. Li berl y Broadcasting Syslem. IIC"·· 

est of Ihe naliun '". cuasl·It I-(!Ua,,1 wehs, 
is g rOI\ inl). WillI a unc slativ n sta rt ill 
Olillas three )eal"'S ag.o ( KU F') il grew 
10 60 to iO slali1)lIs 1:I ~t yca r: I1UI\· 

claims .:lffil iatiollS wilh 411 o Ulle ts. 

Gordon :\lcLcn(lun, pre"idcnt of Lih­
(' rl y, slarted "'illl re·crcatiu ns of h ig" 
league games. Nn\\,. spurl ~. nClI"s unci 
mu sic highlight l ilt" prug ramming 
al·ailable 10 ad,·crlisers. Sp"rl sl\"i"e, the 
net ullers li ve and ret·((·a ted gamcs; a 
s porl s shull' fC11 tu ring l\lick ey Booney. 
News-wise, names likf' William L 
Shirer, J useph Harsch. :lIld J"hn W. 
Vandercook p ro,' ide a u(lienee-building 
co mmenlaries. Mu sic ill the Morgall 
Manli er briug~ Li bert y lislellers dlUlce· 
nhle IUJlC5. With this bala nced fa re, 
Libert ), is attrading a hnst o f nalional 
(Generlll Mills, l..cl·cr Brolhers, Fldl· 
slall Brew ing, U. S. Army I{ccruiling) 
and resional aC(;ounts. The outlook Ihi s 
f11l1: business up alt along Ihe line. 

The re is no slan dllfd w le card. 111 ' 
!:'tead, pU/JUi1ltinn uf Ihe slation e il y 
and retai sa les in 1111' sintioll IIl1lrkel 
ure Ille index. 

Tot» .agencies .»hleing 
JletlVorh: husiness 

Q. What ad age ncies place the 
most accounts in network radio? 
A. J\ C(;ording II! a study made fur 
SI'Otl"SOI{ by Factl/ary, published by the 
Exe<;uti,·cs' Rad io-TV Sen -icc, Luc h· 
nwnt, N. Y., these Me l\Irlung the 20 
ad ngcllcics lhut pl :u.:cd the brgesl 
Ilumber of acc"un ts in netwo rk mdio 
this past }ea( ( nol in OHler of milk· 
ing): Ted Ba les; Ballen, B:lrtoll. Dllr· 
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Personality Sells! 
RAHALL STATIONS HAVE "IT"! 

Evcry Rahall Station is a definite pe rsonality in its cammunit, . By rea son 
of their unden land;ng of civic problems and I;s lener p refe.ence, Rahall 
Sialions delive r maJ<imum adve rtising effectiveness. The people who lis len 
10 Ihese s tations live ht'a llhy lives in ,ich, indus t,ial , fa rming and mining 
a , eas. Talk 10 them p,oli labl , through Ihei r lavo,;le station 10' music , news 
and sparls . ...-----

1320 kc 1000 wailS. How b roadca~ l­

ing full l ime in Pennsylvan ia's fabul ous 
Lehigh Valley - the home of Ihe big 
t,i_cities Allentown , Be thlehem, 
Easton . FIRST in day lime pm Iis len ing. 
One of America's outstanding indepcn­
d"nl slalians. 

11 10 h 500 wa ilS. Se .ving you where 
the buying dallan are. Cove. ing Mant_ 
gam~.y count~'s lo,g e: forming a nd in_ 
du s trial a rea ... and Philadelphia's 
rich suburban market. 

620 kc 1000 wain. Th~ Iriendl~ 
penonality voi,e of talks in West 
Vi,ginia. " One Slatian" cove,age: in 
Ihe hea,l of the ,ich cool .egians and 
i"dus tr;atiud a.eos of Southe.n W esl 
Vi rginia . 

WKAP, Allenlawn, Po . - Oggi~ Davies, Manager 

WHAR, Norristown, Po . - Joe Pace, Managl!' 

WWNR, B~ckley, W . Va . _ Tom Oawds, ManQgl!' 

WEED & CO. 

WALKER & CO. 

WALK ER & CO . 

RAHAll STATIONS _ JOE RAHALL, P,esidcn' 
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T'TlE TYPE 

SH ORT STORY l), .... 

S ING'NG ..... RSH.l ....... , ... 
.. OW ... RO , SOIiTH N,_ , 

SO NGS "" S .LE V.,'.I> 

SP.CE P.TROL 0' .... 
---

'" SP ... DE .. ,."" 
S PORTS P"'R"'OE >i~ .. " - --
'OHN STE ELE. "'OVENTU~[R .......... , 

----
SU NO"'Y WORLD NEWS ROUNOUP N,. , 

- - -
'" QUESTION DuO< - -
' ... KE • NUMBER 0." ---
T ... LE S " '"' TEX",S R ... NGERS W .. ,,,. 

---
'" THREE " "' c ... ,., 

---
'"OP'CAl TRIP W'TH QUI "'R N ... l Ou" 

, RUE '" F"'LSE Oul, 

,W 'N V'EWS " '" HEWS N.~. 

P LUS ........ "" - -- -
NOE~ "'RH(~' M",u, 

• ''" p ... ROLE 0' .... 

• O'C ES ... EVENTS N . .. , 
-• ... NlfY "" , .. f ... , R c ..... , 

w .. fRONT . HO .. E FRONT N.u 

w .. REVIEW N .~ . 

w 'NIHR T. K E "" 0.,. 
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l,lIl. Ro,~ \IUio~ ! 

"" ',"c. hr.ul~' cop,. 
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Furthe rmore - In thesc 42 <ountie. 

FOOD STORE SALES 
fofa/cd oycr 

$128 MILLION 
n.,', MORt ,h,n ,h. <ombin~d ,oUI food ,,"« "," in 
Alb •• ,. N. Y .. S.II l. kc Cit ,. UUh •• nd lon,i. g. Mochil" , 

'od---------

DRUG STORE SALES 
fota/cd oyc r 

$16 MILLION 
Th.t', MORl th.n the combined '0'" d'UI "e .... 'c. in 
TlOn'on . N. I .. Clend. lc. Ca"I .. Tatom •. W. , h_. and 
Rot;ne. Whc .! 
------p/IlS-----­

KARK .t", deli.«, > fllC 80NUS of H At~ .... , co~.to,,, 
ad 1 l oui .;' •• ,,,,,sIo •• " • 10- 49 ?0 BMB "'.d ! 

Wr it e uS O r phone yo ur n e ores t Petry mon lor 
f ull de ta ils! 

TO SELL THE BEST ;>ART OF AR KANSAS 

T K. BARTON Con' l M~, . 
IUlIAN f . HAAS, Comm' , M gf, 

N~';o •• ' Rcp<."'.t~t .. c 
(OWARD PURl AND CO .. INC LITTLE ROCK, ARKANSAS 

-

SPONSOR 

-; 

i~ 

--



~ I inl' ~ O~ h" l lI: H" III .. n ~ B\)I, l e~ : 
Bio I> : Lev Burnell , Chi('a;.:u: C('('il ~ 
I"re;;hn :l: Cunllin;.: Ii:lIlI ~ \\ '.:a l ~ h : 
COIl1I 'I. ,n: DaJl(·er.f' il ' gc rll l.k;all1 l,I(': 
Willill11l E~ I ~: Flln le. C"Ilt' So HeI, l i l1 ~: 
I\ ud lle r : J ohll II, \ lurr:1\: ~lIlIil all . 
Sia uffer. C"h,el l S. Ila de·; J. \~ ' a h t"r 

T lwlllP"01I: )'OUIl!! & lIul ,ir:UII. 

New weh N,UtIlNOrs c::..:..:,-_ 

Q. Wh il t ' s the outlo ok in te rm s of 
new advertise rs enteri ng th e radio 
webs? 
A. Th i~ \\ il1 ,Icp('u r! (:l1 ti l,,' I} O il ho'" 

rre al il'c the !'a l" l' l1Ian;;h il' allOl pro!llO­
tiol131 "flort,. Ilf Ih(· lI'e" ... turll ;; o ul. 
Du r in!,! Ihe l'a ~ 1 ;;ea~" II . ~"mc ne ll :1(1· 
l e rli.;.c r~ h", ,' II,' , 1I1I'i l' f('cl ill Ileh ad­
le rli ~i ll!!. I :! r!,!d~ ill·,itlliional I} IIC 

"1' ''I1;;o r-. li nd " 11 11 ,.. h" rl ·tcnu !'f'al r. 
One (, \ :!lI1 l'le i ... I II(' \mr riCIIII Tnlf'l · 
ing \ ~~ ,,(' iatioll , " hi("h h3l1lrolle,1 
A lller ;ca ll fa rlll uf lire , I ir f" r II ll'c riv{1 
nf SUlula,l " till \ IIC. ,\ nat her i,. TWJ\ . 
\, hi (' h ma,lc il !" , Ielml iUlo l1el ll n rk TIl­

din \\' il ll !0 1 !<Il1~ fIr,. hi p o f \BC'~ Mr. 
fmd l1 rs. IlltwdillJ;.I, This fa ll. S} 1-
l a ni:! Ek~ 'l ri,' l' ro(II I<' I,.., 111("" in an 
:IlIc l1I l'l ' 0!'f'1I TV "cb Iv Ihc ral lio all­
,lic l1(,(,. lIi ll laullt'h 5a ll1 l11\ I\ alc'~ S ll l/· 

lilly Sercnm!t· 0 11 \ BC. a ;l\1 Cnull lalld 
R i ('("~ S,m"s C OIII IIIC III I" ), "" CBS. 
jS) ha ll la 1ll:lIle il s (Ichul ill h roati(,lll't 
Mh'c r ti ~ i ng In IItc fall of 1 9~O. ;;(Iuir­
ill~ GOlll e of ti, e III /'I'lt 011 A HC rad io. 
now (':I lIed lc;!. alld fl elll ,/,. ' Cfurk 0 11 

CHS·TV. ~li ll going: slro ng:.) 
l' n; I" IIL l c\ lI ~, 111(' Il l'l l,,' Io('~ t hol'(' i;; 

10 lure in a (lI c r t i ~ (' rl' II'ho arc intro(luc­
ing II CII' JI ((>fh l(' l .. \II Ihc I'uloli(', The 
l1Ius l st riki ng. illll,.. lrali " " is T inlai r. 
"h i('h I'l ung.c(1 int o nt'l ll ork ra , lio la:'! 
,ear lI ilh Ihe $ i .:)()().a.w('ck Frn" I.' Sill­
;,/", 5/'ulI ' a lHl I ltt' 'tOOO-a," ccl ~om · 
ersci MIlIlf!.11II1II Nmlio T lte/ll re 4 al~" 

sponsor du ring. ,h i" .-t'3son o f Somer· 
sel,1!nu{dw/II 'I'I r TI"'(l l r (' ollli 5l1/11111Y 
LeI'cnsoll Shulf hOl h CH~-TV. a m i tl iC 

C(l L'O /(,lIf /C of Uo"ds. Cln'II /('(,,/e of 
Slfl rs on DlI\ lout I. 

SOlll(, "f Ihe lIeI, .... rt"t' lill ll- mO IUCII ' 

loril}' :!ftcr II fl ,,,·k of p re ·8 11111111Cr ('a ll ­

('ellalions. a re Iw,lT\clI('d h ~ rr«:nl II CI" 

solcs, CB5. fllr c"alllple. i ~ CIl(' OIIT ' 

aged h)' til l' "a~ KIII ;,::a ll S. C() lI1panr 
hilS sigll (,11 for Ihe Codfrey J) igc,(/. ,:II/(I 
Wi l.l roo l fu r f IJI ;11 /' /:/If'(' 11110/ Ifnr. 
AI ... o . a lth oll g h l..cl'cr Bro tlt cr~ (" III ' 
,'el lc;lolIl H\' r r ic/IO f I r llla , TU Il1 ~ i .. n'­
porlc;1 10 hI' ,Iie \..crill g. fo r Ihis CBS 
" ollle,l~ OIII·l illH'r. 
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M EN, MONEY, MOTIVES 
leO/ai/llle,/ fro/ll /Hlge HI! 

I' rhhal ,l ~ i l i~ Inl<' ll1a l Ihert ' ".111 10(' 

110 .slt,,,(I""11 ill eIllI'J,,~ 111("111 ' 1Iw lc~ 
llillex ahI3~,, 1 r"r lit r{'t· H" IT" h, ( .. 111(', 

1111 1 ]laraol i,..e i~ ,wi al hawl. 

* * * 
;\ .. r \I il l. Illi,. lilli'" ~ort I'~~ ,,1101,,(;1 

311(1 la l.~ II:!~ S I'e p rOll'l' lell. Tllat';; 
" IIC re a "VII II h ~ I he "fall f1l('\:>" for 
19,'1 \ a rc 1l(.'C ll lia rl ) " ig:ni fir'lIl1l. \ 101'1' 
" 01l1p(, lilioll ro r 11\1' :I(lI l' rli",' r'" dQII:IT. 

IIml III ~ht'I-"IJ·JI"np;..II!\.lin'- IIh',lrJ 
('1)_1_ an' "-""IO',hill!! 11\'\\. ~""l1'lj'ill;: 

l,j l1 (":' \'" " ill all} 1I,;.di~ li ,'. I,ell·ill· 
r"ll1h,,1 "" lI ,' r of lilllc tor "1"'("'1 r"il 
In under- llln.1 Ihal in 1111' 10 1,',lr­
~ill; '" !'('arl 113rl",r. II", ;lIhl'l'li:-t'r IUlII­
-clf h1l ~ 1)('< "me It'n IUUI'h I\lIlle 11,lnl· 
111111(',1. 11 i~Il'1 11, <11 h,' I I :!~ I"., failh 
ill "dl'·rll~ill;:. '1'" Ih(' ,(jillra r~, The 
IIlurnl i, Ihal hI' hU I ~ Itl"H' illll'lIiC:"lll­
I}. III< ,rl' ('Tili,-:tH~_ 11011 .. rdl "1I'llIan­
Iii} j('in 'lI latj",i1 ),111 'Iu alil ~ Il1uIII' 

II~Cllll'll l 111111 j",lin }. * * * 

WGH adds punc h to campaigns wit h : 
Deale r and jobber newslette rs. counte r 
cards, window di splays , billboards , news­
pape r and trade pape r ads. newsle tte rs , in ­
pe rson call s. spo t announcements. audie nce 
direct ma il, pillS complete publ ici ty and 
news re lease se rvice. 

Advertise rs know that PROMOTI ON IS A 
WGH EXTRA THAT COUNTS! 

WGH 
5,OOD WUTS _ IU'C Al e 

NOU OlK . ' OU ~MOU IH . Hl W'OU H lW~ 

l H( Dmy ' U B. I IMlS Hl UIO STATIOH 

UH . ,,~ UIU~ , ,~ c H' !IOHAI IHUSlHUTIVl~ 
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TO REACH THE 

MOST BUYERS, 

S eason after season, Hooper 's Share of Radio 
Audience Reports show a dominant audience leader· 
ship for WPRO in the Providence· Pawtucket area­
the nucleus of New England's SECOND LARGEST 
MARKET . .. the 19th larges t market in the 
United States. 

but, that's only HALF the story 

A nother of America 's major ma rke t ing areas, 
Fall River·New Bedford, Mass. , re lies on WPRO for 
its popular CBS and local programs. WPRO 's power· 
ful 5000 watts OIl 630 kilocycles cove r t.his e igh th 
largest New Engla nd market with a signal greater 
than 2 millivolts. 

and, as a TEST MARKET* 

... PROVIDENCE "nks FIRST in the New England­
Middle Atlantic States a rea and FIFTH in the United 
States for cities of 250,000 to 500,000 population . 

REPRESENTED BY 



5 of ·ra 

In tune with the times 
S pot rad io hjllillg.~ ('onlillllt' \0 ~·IiHd) 10 IIC\\" hL' ight,.. d c;; pil\ ' 

:-callercd rail' ' · lI l .~ ;U lt] the intlllcl h 't' of TV ill :-IIIlIC Illal'kd~ . 
Still IllI' 1110,. \ flexild,' a d \Trti"ill~ Ilh'd iurll ;! "lli lahl" to III(' 
national " 1'011 ';'0 1'. .~po l rad io i:-: ilu"y. 

I' rog null ofl'l'riul!:" ,"o llt ill ll t' 10 .. hangl', Tilt' :I\aibbilih 
pidllJ't: Iwed,.. , '1111,.1:1111 n:v i,. ioll. allli raI l' :-l rudurcs arC' "till 
.,olllcw ll1l1 Hl I ... dtkd II)' tilt ' I'I 'I'I ' U \ JIt'\\\ork 111:1 11(, 11\\ '/"." •• . . 

~ I'O N:-: (III· ,. Spot Badi!! ... , -d illli 1I,I[,.lw\\ lIlt ,,,,< ,.hift " \\ill :dr,'('1 
a dwrti ,.cl'·.:' fal l plan .... 

CUlIl p n:hcl l " in ' ill ''''''0]lt'. III! ' ,.('dioll ,'0\,(' 1',. d,·vt' luptllt'tl l,. 
ill a wide ,'a r iel y of ~tll)jC(: I'" :dlit'11 with "'PO\ radio. Top :-1'01 
ad agcllI'ics arc givell: ~i ll gir l~ nllll lll cn ·ial",; \r:lII,..il 1'n<lio : 
,. lorel·a,.. 1 illg: t ra ll f:l"f ip l iOIl ,.. : IIlIl .... jl· 1 ihra .. it ''': I"e~ i (l ll ;ll Il('t · 

wo rk;:. ; a lHl tlliJlori ty atldietll·c~ . 

E"e ry treud wll i('h SPO;'\"50Il' ,. ittd u"try.widc :- ttrw'Y ha ,.. 
hcen able tu ,; pOI i" oltl lilt ed for fall plaurtittg u,., ·. Ont..' ex tra 
" IJOll us" is a group of li p" Ott how to Iluy :<pol radio cfrt..'l ·' 
l ivcl)'. 

To gel all idea of the thorottghttc:<,. 
i:< "o\'crcd , look over index at ri~1tt. 
uecdCl. I IOpies fo r itlJrLledble ll:<l'. 

16 JULY -1951 

wi lh whi" h "pOI 
It will ..... l"I"\t' to 

nrdio 
.... ('1t·d 

'I ' iuuo 1'.lff·" lOU 

Sim • . "'IIIII'MIl'S iO 

Situl 1It'''j!"r;lIu.. 72 

I·""~I·;I'U i'" I •• ·.".·, ... • .. , .. un 

Sill,,:i .. ,.: "",nUlI·I,.,i:lt.. 1I:i 

'l'rOlIl .. il Hmli.. !u; 

St .. I'I", .... tillj.! l UI) 
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I 
" BOLO YENTU RE," IIV E.r. SER IES STARR ING BOGART5 , IS Hn. BUT NEW SHOWS ARE FEW IN ERA Of TV UNCERTAINTIES 

Q. What precisely is spot radio? 
A. AI'f'on iin;:: 10 a wo rk ing ,h'fill ilinll 
"jf"H"f] 10 ~I'O\~O Il h~ 'l. C. (Duke) 
I:"rahaugh. "ollll'll'-'T uf 1110' NflfObflllgh 
/( ('/JOrl.l. ":-:P" [ T;lIli ... is tIlt' u ~(' of r", 
dio In nal ional o r I"f'p ion;tl a. in'r l i5-
"r~ in 1\10 or 1110 1"1" Illark (' l ~ 1101 i ll ­

\'oh illg 111(' line- f:l('ili 'i ('~ of " li t' of 
the {oUT lIlajo r 11("111'0 .. 1.. ,..:' 

E5H'll l ia ll }. i l to; n {"rIU of ra d io ad­
\l'rl;"il1;:: in\flh'ing tl ,(' fl u f(' h a~(' of (.j. 

11 1('r 1II1I101l 1l('(,I1I(,l1 l s. or st a l ion hr('ak ~ . 

o r I'rogrmlli'. 011 H local market.by. 
III;u1 ... 1. ~ l a l i"II·11I··,.. I ;t ti "1I hilsi !'. 

Q. What advantages docs spot ra ­
dio have for an advertiser this fall? 
A. Thi~ fall. or an y olhl'1' l illl;> o f }('1l f. 

~I'''I rad i o'~ g n'<lI"~1 adl" llI l a~(' I,. i l ~ 
H.·,\il,ilill. In Ilw 'I<ord~ or ;\ Iary 'le· 
1\1'111111. IIl"<li;1 (Iir(" 'lor and l illwh u)cr 
;11 1:"111"11 s.. Bo\\Jt.~. '\,.\\ York, II I ", 

I HH1dl,· ~ H<:'~ I F,,,,,'~ ' lno,l,ka,. t a(hcr· 
li~il1!! f" r I kl1l1lallll' ~ 'Ia .\o llnai~(' an d 

'\' UN),I ' Iarl!;lli lw: " I 1"1'1' ~I"'I ]';(( Ii o 
I,,· ... an~e il~ I';nl'"inl "O" ' f a ).."· i~ I('T· 
-;r lil.' ,'nlln ,!!h I" fil th(' ~pnll~"r-~ ,'0 111 ' 
pl,·\ lImrJ-l'Iing pa ll l'm .'-

Q. Wha t arc th e partic ul ar virt ue s 
of spot radio announcem e nts and 
chain brea ks ? 
A. A ;'I'O'\"O U !olin", <If {1I1 \'I 'fl i ~" r ". 
;1 ).."'1)1'\ ;11"1"0111 11 , ·\ 1·(·111;'·'· ... ,uld I i 111<" 

],1111'r. di~,ln""" tlwi Ihc majori ty fa· 
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l'or;>,1 thc~c hrief , -ollll llerci al IlI c~~ao~ 

bcrau >';> of Ilw ir ' ;>rsa t ilil ~' a nd low 
eo~t. lI ... r;> :I re 111('; r h(' l1 c fi ls 11';:' ~ 1IU1 · 
lII a riz('11 $1I(;(' il1c II} h) Boh;>rl Br;> llIwr. 
J':1(li oj T V ,lir'et; lo r of 1.I'wil]. Willi ;lIn~ 

s.. Sl1y lor. Inc. , XC I\' Yv rk : 
1. SpOI radio ,IIHlOUl tC';> IlWllts a lln\\' 

a ll mh ;>rt i .. (' r 10 1I10\';> in a lll i oul of 
,..chf'<lul('l'. P(' r1la,,~ , shall w;> Sil}". pul 
II II' l' r('" .. u n" orr 0 1U' m ar k;>1 :1 nd r(" 

UHlI'e il from ;lIIo lhe r. 
2. You arc a h lc 10 hur 1l " r('a,l\' 

mall;>" awlic nN'. ' \ 11 a nnoul1('(,IlICI1 1 
plar(',1 lwxl 10 a 10p'ral l'(1 p l'o~ralll 
Utl hll'lll1 y will ell ich Ille besl l'Msihl ;> 
;lUlli('I1('('. 

1. 1\n a(h " r l i ~cr ran lak(' ;I (h' n rrla~(' 
of ul11l~ual lI1 ;r rk('1 opporluni l i!'!' . re­
.~ ulti llg fro m \(){'nl drw'\o pll tl' ll l !O or ~('11' 
~onal l'o l lflil i oJ1~. III' 1'1111 1,(' (" 1 Ihc 
ai r ill 11'''-'' ,han 2 ~ ll ou r~ tlll(1 ('all"'" i ll 

111'0 wl'l'ks. 
4 . T Il(' hll l-ing nf Illll1 nU1W" II1 CIlI" 

,.,ITI·T!' lilr a dl'f'1' li ~ l' r lIla xiulI1 l1l a(\ l'er ' 
li,.:i ll !! 11I" l1 li"u~ al 1" ,,(',.:1 ('0~ 1. 

Q. What are th e particular virtues 
of buying spot programs? 
A. BrCU l11'r a l"" li ~ I ('(1 IhCl"(, I,, 'u(' fi l .. 
fo r !'I'o,~on: 

1, lbllio l i ~ t"lIil1~ i n 1)1 0 .. 1 C;I ~C!' 1.1" 
(,llIlH',. a fi xcd Iw hit. "l'lwr;>{or('. a ~ofl(1 

prn!! I'alll ",HI \.("·OI1lC a pari of 111(' 
,\ail y ruulill(', ami :1~"ure~ 1\1(' a,h';> r ' 
li~"r ("lll l i llll<>U" li ~ I C I1;Il ~. 

2. Haring ~ cI('(' I (', 1 Ihc rig \11 lin ll' 
for a pr,,;.:-r;1I11. II ... ~ pO I1~or 8('('lJn'~ a 

fr1lllrl l i ~,' on tll i~ li lll('. 
1. \~rl 1('11 a ":)lon .~" r h as n I' rug r;llII . 

he e; ln 1I .. e Ihe la l" ll l I" 111'11' l' u ~ 11 II ,.. 
pr", luet I I ilh I"cal di~tJ'ihut"r~ 11 1111 I'l" 

taile r:'>. 
4. An ad\"(' l'li ~f'1' ('11 11 r omiril) ;> 1",11i 

,I ,<;clling ami in,.:lilulio n al joh h~' SpOil' 
.!'o rillg a progr' l1l1. I II ad,lili olt . ,·ou 
ar(' al .le 10 f!('1 a('ro,~!' ) our full se lling 
lllC!'~:1gC. 

SltO! •· .. din sco,te 

Q. What potential audience can 
a national spot advertiser reach 
this fall? 
A. If an a,h'('T l i ~('r II'cr(' 10 !'Iagl' 11 

l11a!'!' "pOI e1l111I'a i:;n. he eould r('aclL 
pol<-ltl i:1 lly. 96('~ nf 11t(' Unile (1 5 Ia t('". 
Th('r(' lI' ili Ilf' it 101:11 of 71.900.000 ra· 
di n ~cts in h OIl ]('s Ihis fa ll. not 10 fo r· 
~'" 111(' 19.100.000 ill ;1I1tr'lI1l)hil "" (;111 
inr r<'it~ inJ!. l r impor tan t f:l (' lor ill :1 11 rll· 
(Ii o a lh' (' rt i ~ i l1g ) lIml !l.OM.OnO in I'"\.' 
lie pbo'l'!'. 

Q. What number of radio -o nly 
home s can a sponsor reach? 
A . "('coHlin!,; In a n S IIC c."limalc. fa · 
,Iin.oul ) 11< ' lnl'~ "ill 11l1l1llwr ~ i x (\Ul of 
1'1'1' 11' 10 ill Ill(' t!n ilc,1 ::; Iak,.. '1'11 1'1' 

hreak ,1()w!I Ihj ~ \\:l y: 11m'" o r Ilwltl 
a re ill.fide T V are;l." amI llin'" of 11 "'111 
a rc mllsi,Ic T V a ... 'a ,.. III 1''' lI ml fi g· 
lIr"~. \lip radi o.n ul y I I O lll ('~ mlll ll", .. 
27,<)OOJ)I)O-ill(' l11tii ng 6.,\r; of II U' 
popil ia lion. To Ihi,.. (I f ('ou n.c. rr1u ~1 

he ,1I1,lcd 11](' re!'i,hwl fa(lio li~l l' rrirr ," 
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SPOT RADIO CLINICS HELP REPS, SPO~SORS UND!;RSTANO ONE A NOTH ER. LEfT. DO UGLA S BAlliN, WHITEHALL, GEORGE CASTLE. 
MAN, FORMERLY B,C.&P. NOW C83. ARE HONOR GU ESTS. RIGHT, LEONARD COLSON, MENN EN; H . M. SCHACHTE, BO RO='N; REPS 

thai OC'Curs wit hin TV hOll1es. \\h iel1 
i" grt;aH'r thall ~ "II tlli~h l Ih in~. 

111 fac t, acconliug 10 a r ('('('nl SIUtI,. 
II! A. C. ~ i (" I ~(' !t C"lIIpal1 f . r:Hlio li:<­
\(,!ling hdorc ll<)oB\imc is cve!! ~reater 
i ll ,"idf'o llOl1\cs Iklll it is ill rad io.onl}' 
hOllies. Hct W(,Cll 9:00 ancl 10:00 a.Ill .. 
lhe report sholl' ~ . ru{li()-clIIl y h01H('~ 

hale an a \'era~c o f 17.9 I"" minut E'" 
of 1i ~l e ninf!. In video homes du ring tilt' 
sallie hou r, a l'l'rage rad io tistf'ning i ~ 

22.0 mi nu te>;. Hd ""C(' ll 10:00 :111(1 
11:00 3 .111 •• the fi gu re is !H.G ill radi" 
home!'. as compa re(1 "ilh 2g.0 minu tf>s 
ill TV hOllies. Betwecn 11 :00 a.m. anfl 
noon. the rarlio .onl ) fi gure is. 20.1 a~ 
ag.ainst 28.3 minutes ill T V 1101l1f';;. 

Q. How will spot radio circulation 
this fall stack up against othe r 
media? 
A. " c ry wcll inclf>ed. Badi o will still 
g i r e you the b igg.est (·ircuint io n. As 
a lre,ul )' pointed out. tot a l rall io cin'u, 
lation is 42,900,000, reachin g. 9(1 ' ~ "f 
the Unite(1 S tat es. ;}lui radiu·olll ~ (· ir· 
c lliation is 27.900.000. rC:ldling (,;{' '; 
of Ihe t·. S. :'\0\\' COIll JHl rc these with 
T\·. with an cstimatell c irl' ul a ti"n " f 
1J.500.000 this Odohf> r. n·ad linp; :rv , 
of the U. S.: S{lW n/{l ), f.' vf>"ill g I'os/ . 
ci rculation 4.0:{1i.2·1(,. ff' ar hing 9' : : 
Life , circula tion S.:GI.r.:W. rf>achi ll!! 
12 ..... 1' ; Th is /Peek. ri rr ulati ,-m 10,(ltlG:. 
;) (, -1. rea('h ill g. 22'; . 

Q. How do radio outl ets stack up 
against TV outlets numerica ll y? 

16 JULY 1951 

A . Had io brnadca.!' ling o tli le ts "t ill 
dwarf T V I. ~ a I·a .. t 1Ilf' :: ~lIrr· . ,\ I o~' reo 
('enl fi c urc;; shOll dwre Il l' re 2.17:-1 
Ai\1 rtldio s ta tion" ill the L' nilerl S ialei' 
in 1950- 75 111nf(' than Ih(' 2.09H in 
19.1.9. The FCC has froze l! the IIUIlI· 
ber nf TV ~ l a l i{)1 I " at 107 anti the 
frec~.f' 111;, )" cOll tinuf' for a year or 
more (sec fref>l.f> (list"uss iolL . Jill ,!!" ' ·12 ) . 

Situl .":ul!o business 
outlook 

Q. How is spot radio buyin g shap­
ing up for this fa ll ? 

A. (h ... r·all. ) oU ... an ""pett ~P'" hu~ i · 
nc ~ ~ 1" I'e Ilf>a\ ~ . ,,' itll ~ta li <)lI !" i ll llt 'lI­
Tr ar< '(I ~ rC"l'in~ 1100111 ~ al..,. . arid 
111('>,' ill T\ arf>a ~ either h ,\ ldill~ Iheir 
" 1\1\ lIi .. c ly, or sh"\\1 ng a 1II0llf' rai e in · 
neaS!' o\ cr la ~ t fa ll's Inu le. 5Ia l i .. ,n,­
s llowill g Ihe I ca~t illc r ... a"" in ~al e.~ I\ ill 
he ,hose in II ... hig l ll~ C"l11ll1' l iI1\ c. 
hugf> T V Illf>l mpolitan lIH1 rkel ~. like 
\'/' 1\' York Cil}. Chictl2'" ;lUd L.h \ 11 · 
gelc~ . 

TIl(' Ul'~u rl!e of spot r:uli» hll ~ ill ';': i ~ 

follol\ illg a "" lI l iIllWII _ I'"tlo'rll. S I'OI 
hro~,(' all rM-'onl~ ill 1').')0 "ilh a ll a ll · 
t ill l(' high (If $ 121.0011.(H)O ill t"tal hill· 
i ng~ -ll carl ~ 5 12.000.000 more thall 

I .udustr i(· ... . ",. it-,. SI)('ud tift· mo.'" ill SlUt ' ,'(ulif) 

8 20.000.000 

Foods 

8 1 _0 00.000 

Gasoline 

S I.oon.uuo 

Tobacco 

S 1 1.:)00.000 

Drugs 
Suaps 

:SIi.ouo.ooo 

Beer 

:-;a .;;uo_oUO 

Clothing 
Candy &soft Dr inks 

Jewelry 
Radio & TV Sets 

Soyre..: SPONSOR e sl i ",~le lo r 1950 

!ooi8.tIU0 ,tItJU 

Autom otive 

!ooi;;.ono.noo 

To ilelries 
Household E~ui p menl 

!ooi:l. lloo.ono 

Insura nce & Banks 
Agricultu ra l 

Products 
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-1',,1 -"tl' ~ III "'-1'). III It}.i!. ,1'11, .. 1· 
tII~ I" e·liuHIl,·' .. f .lallOII [I' !'[('.'\·lI l l1' 
1;\(". nil ~igll~ p"inl II! nn ('1f'1\ hi1!1!I'1" 
l.!W-- "f ahoul ::J.'i;!JIlItI.lM"I. 

Q. Why a re more SpOnsors bu ying 
into spot this fall? 
A. l·riIlHlril~ . il', l",n H!.-c 111:111.1 lin· 

li" nat "pOII",r,. arf' , It't· rca,.i ll ~ Ilwir 
IIcl""ri. ralli" ,·fl"lb I" a.hf·rli ~l· in 
T\ . Bul. ... ill'" T\ "1IiI (f'\"Ior,. (AI', 
I,f Ihl' Ih']lulali,," ill (I:i lua rl., ·I,. all· 
lI·rl i-(' r,. all' I,u ~ illg illl" "p'.1 ra,li .... I" 
rf'a. ·11 Iltf' 110 111:1'\ marl.I· I-. Tltl· r,· a rt' 
01111'" l! 0f"l/I f('a""II,. I"". (IIII' i,. I,,,inl. 
<:(1 "UI f, ~ J",.I'I,!t \\ '('".!. I'fI·,.i,lcUI .,f 
\\"'1·,1 .!. ('''IIII .. tn~ .. ~I" li oll ro'prt"Cul,I' 
li\l". "Our l,u,.i lll"'" in ;01,,,1 ra.li .. i· 
111,11 Ill' II' .... hc 1,,101 "I'U\~IIU. 

"\\ 'II\ ? Bp,·au-... 111I'l!"~ I ' urrl'ntl~ 111"1"1' 

""II-UI1I{' r mlOlIl'l ill I il~ ulali,,". an,1 
Ilth"l'li,.t'r~ lin' ~"ill;': ;. 11 .. UI [" ;':1.'1 il:' 

\ 1I"lll l'r fa, I"r I" , ·" u,.idl'f j,. lltal ill 
"II<' '1 \ ·-Ialioll !"ilil, .... lil. f' l 'j ll~ l, u rg h. 

Hi, 1"""11,1 :1IIt! Bunaln. "hen' Ihe 
prill!!' T\' Ii IIII' i,. ,.01.1 "U I. 1,,,th Ill''' 

a lit! 11:1I>illlal 1, ... ,a.I,·n,.1 a,hrrli~" I " nl"l' 

,lil "YliIlF III"'WI ill, II.':'1I1 inlo "'1,,'1 ra· 
di" ill ,.01111' ,a·No I" I. I'!'" III' "il t. 
• uml"'li l"r_ II h ... a. ~ (,II '1 \ -. '\ fili al 
rO 'a",, 11 i- Ihll l ll le 1,',,:I( I" Il"I" r,~ 11 11'111-
-('hl'~ an' "\I "-II ,lill~ full ,·ff" rt · l .. pr" . 
1I11,IC '1",1 r.I,li .. I" Ill>' hilt : t'"n{'lh 
11(,,, j . al1""'rf'~ 1 ill ti ll' 'JI" '- l i~'11 lu·I",,:. 

Q. What e ffo rts are broadcasters 
mak ing to attract advertisers to 
spot radio ? 
A . '1'111' 1IIIw,· r"lI. illllll, (' lIwnl < I" .. ar l. 
(·a~ t ~ ' r.- nf!' .. flcril1~ II! a ,]\,·l'li,.. ... ,. ~"" k -
illt! -1',,1 r,u li" al .... I"" 11111111 I" 1'1' ""111' 
pJ.. ll'h. ,,\erc.II ... ,,·. TIt"n'-_ 11" ,I . ,u]," 

th,," ,,:1t. Ilml ~"""'''f'' lIitll "'lwfi[ f""1II 
tl1(·,..· ·' llI r. ',. ... TIll' palull dal,. \\ I ... u 
\.,,, ;1 01 (·;1,11·, .... ,,,u ld . il 101l'·1. ;'11 IllI'ir 
\\a ll ~ al,, 1 IIail f .. , l·u.lout ... ..,. I., '·r,,,, ,1 

ill :H" "11'1'. " 1"'"_"1_ lIi ll ga ill f'''"1 
ti ll' ill .... I.':.·.·, 1 1'1I'1II"li,,"ul dT" rl ". tI ... 
Iwi j! III"III' ,1 11-" "f iJll a~itlJ lj ll u ill 111"_ 
::raill ill j! a- l 'I".I ,J,·,'~ I "r_ I\al.,· (,,,til 

Ih"il' 1,lha rtll I .. ].;lltI,· till' ill"' ''']' (If 
II. 

11"1" Uff' jlH a f,· .... I'pi"al I'f"Ul'" 
li,'uu l ,·fr.,rl. t llal l'I":l<k,,"I<'I_ ar.· "111' 

1·1'llill),: I" di n" 'I~ 'U~"I'- ilil" ~1"'1 r .. · 
.Ii •• Ihi- fHII : 

I \\ (; \11. (1.·It·lan,t. ha- jll-I .... 
I, ,,-,·.1 ;111 :lI l ln.I;I(· 1"",1.1 1'1 . "lI l illl'!! 
"!la.II' , I(id,·. Ih, · :""11."'. 111101 11;::11· 

IIa\.. rio -II" " '1"'''-'''' "III ' ,If II ... 
1">1"1'1" ""Ii" ,,/f,·r,.. II". -twll '1'1"111-
th.· lilllhll/.!- "f" _11 .1 ,'1 " f (, .:17:: 1111 11)-
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IIIt,h ll.' " IICI8I" .-" III II I I, .. ,1 [11>1 1,. . .:"lIr· 
\!'~ "h,,"rti Ihll l :n "ut flf ,'IeI"1 ](10 
111110" ill ru~aho!;!a ( : \>lIII I ~ Ilhl' h"m, · 
1 "11111~ I {''' IlI ;lill a radio: 1"'01'1(' lIi lh 
( a, radi ... " I.,>t:1' t l1<'ir ,.,'1,.. 11I1'11e.1 " II 
7~'; .... ( Ihr l ililC tl\l' ~ :lfr thh illg. 

2. \\'C \ L_ l ' ltil.tdl·ll' llia. Ita- ],q:,ulI 
a {' ''IlI'cnlrale,1 pr(>~ralll 10 Iwu-I'.I>u iI(1 
j . ... al pro ,~ ra l l'" f"r ~ I""-' i fi , ' da"~I' ~ .... f 
d icnl ~. J "~"I'II T . C"lIu .. II ~. I i( '" pres. 
il le lil . sa~ ~ il "rJ' prc~"III'" 111(' "llI'lI in l: 
~I "l ill a .I thf' In ~ , · II ra, lio Ill'\ 1 fall 
H~ il IICle r I la ~ 1".1'11 ~"III ;n I'llilade1. 
pl.;,,:' .\11 ' ·:I.;tU'I,lc "f Ihi~ 11"\\ <'on· 
<-'. '1'1 i .. \, 'C \l"~ l ;'i· minull' S ltc'J f ". 
If.I/lfcd. in II h i. It a ~laHr r ;:cel", ·I,. 111'\\' 
I ~ "n~al!c ,J ~ Olin;:: lIomel1 frhlll Illc ,.(1. 
" i"t ~ e.,Jumll~ of l'hi la , lcll,llia· .. II r"". 
jJill>t!r,.. lal'l' I'C<""I'nl~ illlf'rI i"lIs ill 11 
111II U"rol l' "f "" Jl lll ll li, ' 1,';11. TIU'IH'" 
gm ltl. lIaluralll . \'"It1,1 l,c la il(l,,·,1 fo r 
fl )(,,1 or h .. lI-cillOlll al' l'l i1l J](""e firlil ~. 

:{. '1' .. ~hO\, Ihal " I" ,t filii;" i~ sti ll 
Il uing a 1"!II'ul jl>h ill a '1'\' lII:lrl..' .. 
\\ IlT . r.tmrl" u; ·. ha. 1'111 " ~ Uk all ,·ITt ... ·. 
ti ll." p:lmpilict that I )('~i n ~: .-,,~. lel .. . 

li.-il>ll ;$ ;::r"\l i ll~ ~ 1' ''~a li''' llah in Ih,· 
C:lr"liu:I ~- \\i l h ,.r l,. ' luinl llpl,:11 ill 11](' 
l a~ 1 12111<,,,".,,. m 'T " 'In i~ ~rnllil1!-!. 
101 '. Ta l. .· SUl1<la ~ lI ig hl ffIT ill~ l allf" '. 
111 Ihc cig hl 11 :l1f·II"ur l .cr i "ll ~ bt 'l"cen 
(,:00 :Inti 1(1 :00 1'.111" \\ ' ltT r:llill;':~ an' 
III' ., ix. ell' lI ill ..... 1('. s li ~ llIl , d",," ill 
"ur. \\ hrrt· ;~ Ihe T\ all<lil'It('" \'"m. 
ill).: fr"Il1 '~ Th i~ .·ha rt ;ol ",,, ~ it "UIJIC~ 
fr"11) ('"nll'l 'liliI C ,.[al i"u . 1111.1 fr"lII 
m'(1 Ji"" 'I1" r'l i""cr ..... _" 

Q. What's t he o u t look in spo t ra ­
d io ra t es th is fall? 
A. (:e l\<'ra ll~, ~"U 1':1 /1 ' ·:l.lwl·1 1 11"'~ in 
.'/'\" ,·a l It(l,, -'!'\, ;t n 'a ~ 10 I ... III' Ihi~ 

:-'1'I 't '·1I1 111' 1". "hilc 111" .1' ill TV area­
"i ll h"I.1 I" l ite ,.. Ial ' t- (Iu", \ ,.tra" 
ill Ihl' \,ill'] 1':lInr n "'I'ull l f l " II I:'. , . 
( ' i, I. ·r. of \\ " Y\\ . 1." lIi"l:ill l'. I( I .. "'~' . 
1,'1;111 ,.f II .. · \ ~ -, ... ja l i"11 "f 11,,1"1 "']1' 
,I"HI \ 1"II"I",lilall :'-la l i"I1". \ 1 a J un,· 
1111 ~' I i .. !-! ill " ll j,.1l :,1'1'"1 21) ;ol ll1i 'lli 01'­
,·ral"r,. parli, ·i "a l",!. III' _ai ,1. "!ill'Te 

111 :111 .i.i', "f iii,' 'lali"ll 1II,·ul l,, ·..,.11il' 
I,n'''''nl ill,lil,1 Irtl t1lf'ir IllI'al ra l ,'~ 1I,' f(' 
I" II!' ;/11'/1'/1.".'/ l!ti ~ fa ll. nr 1111 ,1 a l· 

" ':1111 1""'11 1''''''' le,1.'" 
ri~I"r \,1'11 1 "II I" rCl'ul l : " . \ IIlIml >{', 

"f i .. ,I"I1I'1IoIl'l1 l_ I,{'n' -hi ftiu j! t tl ti l" 
-ill;: I., 1'(1 1,· "a ld p"l it'1 f" r !." III l1ali"I1 ' 
a l mill I ... ·a l a'1 ' vllnt.~. II lId ,,"IIIt· " 'I'I'f' 
allll"ul1(' ill l! ;1 - ill;:11' rail' for a ll 
hullr· ... 

Q. Are u nd e r-t he -counter ra te -re­
duc ing deals o n the st a t ion level 
still co nt inuing th is fall? 
A. Yc •. hUI a "Oll<crlCllllril,' i" hcill/! 
ma,I, ' [" ,. lal11l' " UI Ih i", har~aill.k, ~r. 
mcnl [~pC of ~ 1 'lIin;! . A dozcn ... lalioJl 
fI' I ' rt '~ (' nl:l l il(,~ polled III ~I'O .\ ~OIl 

aprt'ClI. Tl ... fllll~ a llll 'luil c·ullolli.-illlh . 
Ilwl \\r ll olcr 40', of Ihe r:lliio S l~ ' 
lihn~ ill Ihe l ' II;I NI Slalcs illdu lgcfl ill 
('oll·rl,I,·al-. \ lIIaj"r rrlt ~on fOT Ih;$ 

~(1' r/'l Ih il11" I t'. ri ~~ill~ of mte:; is Il lc 

~' 't! 1I ('ollll'e lili flll a lll""g the ;:C l atil)n~ 
(or imlllrtliale (' a ~h hu~ il1l ~~. ' \ I·, ·offl. 
iUt! 10 Ihe FCC. IIwrc lIere 2.1)1)3 , \ :\1 

r:uli" ~ I alif'" ;; ill Ihe l ' uilcl l S l a l e~ 
,d liell ill 19-1-9 !,! f"~"",1 S~Oi . ()()().OOO. 
III If);;(l. tllank,. lar;:ely 10 Imolllillg 

ualit ,mll ~pt>L "u~inl'''s z .... oll1cll 1(1 a 
;:r"~- S.1:ia.ooo.oou. hul il hnd 10 he d i. 
li. l e~1 am,ml:! ti ll' nal i',n·,. illl·rc:t,. illg 
1I1I 11Ih .. , of .\ .\1 ~Ialihll~. l:!rIlIIII {mm 
2.111);: 110 2. 17.1. '1' ... t(II." "III' cxample 
"lft' re,1 J .~ \"<,1 1_ BanII'll . ;;:t l r~ dClclo jJ ' 
111\'111 111:tlla(!cr (or J ohn Blair ~ Com. 
pal\~; " 1'I·uria. hdoTl' till' lIar. 1i:t,1 " Ill' 

la,lin ..; taliu ll. \fter II ... "ar. il had 
·i'( ('(lUlllill !,! l'I·I.il1. \aI1lralll . a ll iiII.' 
IHI' I'''llliuuint; II ' r "mp" I" ~ 1; 1Iq ,l ~ f"r 
1!II,..i ll'·~~.·· 

Q. Who is t ryi ng t o e lim ina t e 
t hese sta t ion ra t e de al s, a nd wh y? 
A. :\In~t ~ [a t c allli I'cl1ioll:t 1 IJfo a,I( ' a ~ l ­
," 1I,.,,(wiali(ln~ alll i ti ll' rcp,. IIrc ur;::illg 
-lal i" l1_ It , "Ii('k In mlc (':Inl mle~. 
I'rrllal"~ Ihe 1I1(O ~ t ullifit"d {·florl i!' ],e. 
ing ma,lr I.~ 1111' rel 'cll[ h fn fllll'd Anil . 
ia ll'~ COllllllillcc. l'cilllt·(1 III Ihe hi " "h 

. 0 • 

re'pCo·tcll illdu"ln leadcr. l':t ul \\ . 
( Frilll \IMCllt' ~ " j.:.cllc ra l lIlanager <If 
\\TI C. lI arlf"rcl . C..,ln. III Ihc ir leiter 
1>' I lI'lll(o r~ anil i:t\<'" 1 .. ,.1 ,\pril. 1111' 
C, ,,ltllli tl ,·,· tlrgNI ~ l a li ot1 0l,,' ra lnr;: to 

" 1""1' ' ", h c:. ilillll · ~ " hat .o."'·I,·, ill ill ­
" n',htll~ ralh. \I ~(l illl pli" i[ in Ihl' 
Idtc r lIa~ Ihr 11I'1IIC,·II- lllc·liuf'>o 111",.­
-ag.. ·: !,Ilop ,. 11I ~ hill ,l! IlII[i"lIa l ~ I'''I ra· 
.Ii" ral l',.. 

'1 hI.' ft'a -"nin;: "f till' ,. la l i"II,. i~ 
d,·a r. TI I(,~ 1,,·li r l " radi o rail''' arc al. 
1 " a,J~ 1 .. ,1.,,, tlH';r Inll' I'a lll('. 

Q. Ho w d o sponsors fee l a bo ut th e 
un sta bl e spo t rate si tu a tio n ? 
A . \ (,." "f IhclIl. Ihinkilli! ill Ic rm,. 
of II ... 1'.· ... '·11 1 1II ·1""rl. r:tdi" ra l,· ~ I a~h. 
",," 1.1 lil.e .0.1'''[ rn, l in II) {" II"" ~ lI iL 
\I:tr~.·ha l l. ~ I'r;tlt . al1"III'I' ("r 1':",,11. 
i~ rCI'of ... ,1 t" \'f' ,·:ll1Ia,.,.i l1g ,..1:lli"lI>­
.d"lIIl II .. · po"-iloi lil .' " f n ',liwing rale~. 
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UP 

~~ '·~A 
\\~¥ 
~LQ 

of WMAQ program ratings* 

More and more listeners in the prospering Middle West are 

joining the big WMAQ family all the time. 

For instance, in spite of a slight seasonal decline in all 

Chicago area listening during the first four months of 1951 : 

53% 
66% 

of rated WMAQ quarter~hours showed 
increased ratings. 

of rated WMAQ quarter-hours either 
increased or remained constant. 

Contact WMAQ, Metchandise Mort, Chicago, or your near­

est NBC Spot Sales office NOW for assistance in placing 

your so les messages before this ever-growing audience . 

• Pulse of Chicago 

N A rio N ALB R 0 A DCA sri N G COM PAN y WMA q . " .... 
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lludln L,·bl.IIH, Ille 11 .ldat·ol I), 0011 

I , urlcn\ly ofT r~ltli" I l.'mroraril~ II hile 
Ill' I!aill" l'n';l lb \. i~ Hul oriolJ" fo r un· 
,i('l· tli, '·' IOmlll'r ,h';l b. 

lllf' preat llIajh ril ) of ;111 a;,:clIcics 
.11It! adll' rli-I'r". Ihough. ""uld li!..(' 10 
-I't' under· II1l'-nJUll lcr deab !'Iuled a ud 
-laliOll r:1l~ ,.labili7CII al :1 rcn"ollal.k, 
1, ·, eI. 'Ih"._\, ~lInc)ed h~ "I'Oi\~O '~ 

a!! I"f'ed tl1l'~ 1,"ldei n .. 1 li!..e \" .~~' the 
IIlt'l liUlll dcg ellcrate illl O a doa!"·and · 
- uil hu"i .lI's", I f rate~ I,'e rt' to 1JC<'ollle 
\"0 dH:ap. Ihe~ feel, thc lIwdilllll itself 
\,,)[lId IWt'CHlIt· ~1l~1'~·\. I Sec slatl'lIlell l 

LISTENERS KNOW 

1.\ Jell \\ ;l,h' III \11 . SJ!UII~O f Ihb, 
page 1:-0,) 

Sito' radio a,'ail,abilities 

Q. How easy or difficult will it be 
to find spot radio availabilities this 
fall? 
A. Cellerall) , ~polls"r~ will hc able to 
fill tl spot <I\'ailahilit ies (, <ls il ), in TV 
a rca~; not ~n easily ill Iloll-TV areas. 
B} ami large, )IOu'li find Ihe g rea te~1 

THEY May Be Missing Somet hing 
if They Don't Stay Tun ed to This 

On-its-toes Ne wspape r Station 

WE KNOW 

70 

YOU May Bc Missing Something 
if You Don't Invcstigate 

6 
Independe nt, Unaffiliated, Indispe nsable in t h is mull i· 

million doUot market 

Most lis leners t unc WJPG som etim e e .. ery Gay , W e make 

jt o llroctj" e 10 them to stay l uneG la n<)ct 

INTERESTING AVAILABILITIES NOW! 
Because We Are NOW-and Recenlly!- Full Time 

PHON[ U~ ABOUT AVAllABllITiH 

P~onc lo,cp~ H c,, ~oy M<C,",,~ , In~ .. O~, N~ljon .1 Rop. 
14·10 on I~c ~j.! • ! ,000 w~lI , d~fl'mo • 500 wolh nj S ~1 

r usl. II ill 1)<.; fu r d lC jl li me "rami l) li~ · 
ten ing" periods~7:00 to 9:00 a.m. 
breakfast lilllc; 12:00 Hoon to 1;00 
p.m. hUlI'h time : 5;:-10 to 7:00 p.ll!. 
~ upper t im.... I II TV area~. (Ia) lime 
slots ,,·ill h(' lI!o~ 1 sought aflcr, ralher 
than cI'cui ng periOl.ls. when radio will 
he compeling aga inst th e \ ideo au(1i· 
cllce. 

.\Iosl ad agen(,ies, no\\' mapping 
their fall SpOI rallio campaigns, are 
.. Ireadr conlcildillg ,,' illl the rush for 
(I a~ time ~po l radio al· ai la Lili li e~. Typ· 
ical "'a ~ Ihe COIll!llelH SI'O:\"SOIl recei\'ed 
frum l'aul Gumbinncr. timebll ) er al 
thc Cumhinner Agency for Chap Slick 
amI Chap·alls, "'hie], hu rs fall spot ra­
dio O\'er ~OIllC 35 sial ions. "Business 
i!" so goO\I a t 1l1O~ t of the top radio ~I<I' 
tion s." he sa ys. " thal one of Ill l' big­
gcst prohlellis is gcuing al·a il ahilitie~ . 
TI11II's why l'lll IIlappilig oul our au­
IUlilil calUllaigll llcl l in a<lrance this 
sunlillCr. A good sial ion li ke "'FAA. 
Dalla~. is usually ~old out. amI it's only 
as a special fa\'or Illal Ihey wanglc all 

opening for lIIe:' 

Q. What factors are making it 
easier for a national spot adver­
tise r to buy availabilities this fall? 
A. T II"o key trt'm1 s are opening up the 
1l ll llliJer of uI"libhi lil ies a n~lIi ollal all· 
\ ' (' rli~cr call aClluire. Fir,.\, thc nel­
,,·\1tks are rclcasi ll g: ~o-calle(1 "fringe 
limc" I,) tlwir Hfli lialc:< I" il ich, ill somc 
CH~e". > i;: excellenl. Tire 51atiOlls arc 
sellill l; Ihis acldi tiona l l illie to naliollal 
au(1 lucal spol bll) ers. The rcason the 
nt'ls urc rclca~ing: this sust:1 incr limc 
i;:. of COII~, to CIII COSIS. Stations arc 
pressing 10 gel .~ uch lillie 1,c('au~c lhc~' 
,'all ~ell il 011 their own. 

Q. What product categories will 
be most active in spot this fall? 
A. ~"ap~. foO\ I .... and d rug!' will he 
IlI'al i ('~t ; hUI ~ lati'''1 reprc~cll l ali\"es 
fI'I '"rl that breller~ lOr I>t:er \fill lllake 
thei r ~ l ro l1 ;.'c~ t ll!1 tionaJ spot effort!' ill 
)'·H r~. IUlhe ,., )H P (,<lli'gory. H .llle ~ta· 

li o lls a fC II(H rit ,,1 ahout P S G'~ re-

IS YOUlI SUI' 
SIIOWIN(; '! 

~;("e '''' fIC 'IU' 

SPONSOR 



Big double outdoor odvertising sign on one of Knoxville's 

most heavily traveled streets-another unique promotion 

aid** used by WNOX to sell itse lf, its programs and its 

advertisers . 

AND LISTENERS IN THE VAST WNOXVILLE MARKET ARE 

DOING JUST THIS-ENJOYING THEMSElVES MORE THAN 

EVER BY LISTENING MORE THAN EVER TO THIS GREAT 
SCRIPPS·HOWARD RADIO STATION. 

WNOX IS A BETTER BUY TODAY THAN EVER 
AND IS GETTING BETTER ALL THE TIME WITH 

* 
* 
* 
* 
* 

MORE LISTENERS THAN EVER-
(Knox.ville Seh-in-use at all-time high na felevi$;an campe!ilion) 

BETTER SERVICE AND PROGRAMS THAN EVER-
(More for your money in every way) 

HIGHER HOOPERS THAN EVER­
(Among the highest in the country) 

BIGGER MARKET THAN EVER­
(WNOXVlllE area is booming) 

MORE ADVERTISERS THAN EVER-
(With many wait ing for vacancies) 

CBS - 10,000 WATTS - 990KC - KNOXVILLE, TENN . 

Representatives: THE BRANHAM COMPANY 

U O ther, a re movie trailers in all leading theaters, many outd oor a d ver_ 
tising signs st ra tegically localed, bus cords on both sides af bu ues, taxicab 
cords, window d isplays an busie st street in town, big posters o n express 
co m pa ny trucks, leiters to dealers , a monthly maili ng piece to h undreds of 
g roce rs and druggists, courtesy announcements plugg ing prog rams, and 
a nyth ing else it takn to sell -to gel listeners_and keep them . 



It's fill 

i"dis/>fI/ab/e fact-

KL IX 
isKLICKIN' 
ill Idah o's Fab"lolls 
Agricllllllre F.mjn're 

MAGIC VALLEY 

1st 

1st 

56th 

F tJ rm l/ ilr/.:.('/ 
/11 Idohu 

Fa r /JI ,\ J (Ir I· ('f 
11/ th e I lIler­

mOIlJl!";" Ir esl 

Farm )\I (/rkl'l 
/" 'he ,,"tlIIOI' 

KLiX 
isKLICKIN' 
tl l/{l George Ilollillgbery 

C(/II prove il' 

IOIiO Kalis 

()" I.i II! 
TKill Falls. 
Idolio 

" ," ","./ ,''''', t ...... 

!? ,jrl,y \! of/lllt1i" 

n U/rI(/f'{I,I' /i" .!! SYS/l' lJI 

I !"Im/..- (' \/r lntyre 

r . /'.:S' (,"11 .\Igr. 

72 

"'II' o.: uHcdtaliuu" "f "p rill;,! "pul dri\. ·~ 
f .. r Spic S. Spa l l a lld Tide, lInd easinl; 
lip ,If Ih,,~c fU f J oy, I.ilt. Drcllf'. a rid 
ulher P S. C produ('[s. P oS. G spoke,.· 
Int:lI. though. report Ihe ,'urlailm" llt 
"as Illcrd~ lime.' II.' cild Ifi,h lh.! P S. 
C fi .""al ~ca r 0 11 ,'{O JUlie. Colgale, 
l'aln."l i\{'. l'e!:1 ha~ also cu r ta ilc.1 it s 
"1'''' , .. d lell uli ng rrccIIII}: 3ml "O llll' 
rCfJrc"I'n l a l i\'c~ helic\(' it is in the proc· 
c;:~ \)f "it ll(lra lling ih al1r10unceU1cnl~ 
fHlm TV area ,. au,' (' \lll('culratini! Iheru 
i]1 lIon·TV :He!!;:. In the fO"i\ ("alt'g"ry. 
h,,~.ell f"",I,. and hreakfa,:;1 ,·,' reals ,.- ill 

~("j a 11I'al~ flla~ thi" f,lll: .Ind in 1111' 
,Ir ug g rouJ'. ([eo,loranlS a lI(I ('oslllclics 
Il ill he pl1~he.1. Wilelm"t i", TeCurn ing. 
IIt·al·il) to "pol : " ... i~ Bromo ~f' It l:I'f. 

f'a ten t .Irug", lik(' 1.),lia E. f' iuk· 
ham's \'e~etaIJIt' ("OInl't.un.1 and .\ Ius· 
lerole ,111.1 Perlu;:"i n. lIi ll I,e I'rolll" led 
ll(lfIl on "pol rarli ..... loul larcd~ in the 
'-:oullwrll markel". The anti-hislam ines, 
Iqi ll;': In n'rain lIani ng. pu],Jir' .·llri· 
,,~ it ) in Iheir ("old ,·urp'. lIill pr"hahlr 
"Ie p lip liIeir 1I<t l io ll<t1 "p"t ('(1\ ("rag('. 

The hard g,,,,, ls ~JI"1 I' idure i ~ 1111 -

n~r l aill . d(' lIelhle lil "n ,.u r plll .~t's p i l(~ d 

up ill re lail (Jullets un III!' olle \rand 
I like T V "el;:l. alld \larlimt' ;:1H> r l aJ.!e~ 
.. f vi lal luclal part,. "II Ihe olher hand 
I likc ck'<' tri l'al 'Ipl" iarll"c", \ . H)' a ll il 
la rge. }(JU ean e"pe('1 lUllotlrol,ile". like 
1)0,lgc. (\u .-liu. and Kai ",c r-Fra~.er. to 
I ... a,hcrlised "" a rcgiorwl or 1'>I'lIl 
",pol ",ale,. I. a", i,,: raz.,r hladc ... likl' C il· 
I(' il (' aUfl S iller ~Iar , 1,\ he pll~llc(l 011 11 
lIIas..~ natio nal I,a,:i ,,: and :lg ri (" ullll ral 
1,:,)od~ 10 IJ (' I' r"ll1ot(',1 ,m a l'artinri,H 
lu .. ale ba~i~. near I", iuh of ,li ,..lr ib u­

I i"lI. 
,\ I i~cellallc"u~ l, r",liwl ,... lib, ~ h (), ·". 

air lines. :lIHI tdcJlhmle ._HI it-e. lI"ill in· 
" I"c a .~'" thcir u,.age "f ~p"t wdio :1 !! fcal 
.leal. The ~al1le al'pli,>~ I" h"ok pu],· 
li,..llI'r~ . m",· ic.~ :llul IllaglLI:i II C"', " h. ) 
will luake e"lrl\·~tr()ug dl" rl" til lure 
the l'ul,li, ' I\III\~ fr"lll Ih"if I i, I,·o ~d~. 

IJI".titul i (j Il ~. " II Ihe ')n ler .. f Ihe FI "r· 
irla Ci trU5 C"lIImi .. ,.. I"" .1Ild the Rilu­
l1Iiu"lI~ C .. a l In~tilllt' .. "ill ~ I ~ III , I pat 
II-ith tI" 'ir I'l"n('1I1 ~p"l ra,li .. ,· IT .. rt ;;. 

II. mel ,·r, I:tr;.:.c "" rl" Hal i nrr~ " iI" Iialc 
Il"! I.cell ill .~Jl(lt radi" hefore. \I il l 
I'f" l,aIJI ~ pu lr'l" Ih(' fi(' I,1 t u,..illg. in~l i­
IlIliOlla l a,hNli,..illrl. I II all a lt "1II1'1 
I" ro 'al'll til<' \,,_ I ,..;11,·,.. tlll"I' I]('. at!gf<'~­

~i\e ,i;:a n'l1e '-"II1Jl'lll ie .. , li~ ,' 1'. I.oril­
I.ml aUlI I'hilip \J .. n ·;,:. \I ill 111I,10u l, l­
,',II~ ~t,· 1' III' Ih.·i r .~JI"I radi" ('",'era~,·. 

Q. Who arc among th e top users 
of spot radio? 

A . Fur 11 dull:ir,..-a u.I- ';lmh l'I"<'akd"', n 
of ,.. pol r1Irlin reI eHUe III prnd uci 
;f ro'III'S' see dla fl ! pagc G7~. Ac('o rJ · 
ill g, 1,) a 1'l1'O'loSOR sun' e~ of slali oll rep· 
re",ent!!ti I"Cs. these lI" il l II(' am"lIg lire 
lop 21 1 IHI) (' r5 of spul ra .lio thi s Fall 
I not in raIlk onlerl: P. S. C; u:\'er; 
!'t'le r P:1ll1 Call1 l~ ; Brock Ca lldy C"IlI' 
pall): Coea·Col a: CO lltine ll\al Oil 
C011l 11an}: Resl FOOfI ... : E,,~(o: C('lIeral 
Foods: Phi lip i\ 1 "rri~: BonJ. 'n: , \ll an· 
li C" Ca~ &. Oil: Bohc rl lI all : d·ColI: 
Wil,lrool. 

Ageucies using Sit .. , 
r.ld iu mus' 

Q. Which advertising agencies 
place most national spot advertis­
ing? 
A . An'o f(liu ,!! In S. C. Horahaugh. 
Ilw ffl llo\\" ing a re irlci u,lc(1 amOllg Ihe 
1"1' I.') s pot placin g agcllt'ies in", in 
"rrl('r of ratl~in~d: BBDO: YnUll!? S. 
H(l J, i ~'alll: B Ul h raulT S. I{ ~a u : Bio\\"; 
\ ' , \\'. A'er oS. SOil : B('nt on &. Bo\\"I(',.: 
Te,1 Bar'/!,,: Wi lliam 1':~ I }: Will iam 
\\ \·ill \ra lllo : J, \\' aht'r Th"III P~OIl; 
Ihlll 'er. Fitl:geral ,1 S. 'sHII1 I,le, 

SitU' .·,adiu I ... o~ .. allls 

Q. What are the main trends this 
fall in local-level programing? 
A , O,·er-all. yo u r an e), pel·t Ilt'\\"~ allli 
,li~ k j ockc~ I'f(lt!ram ~ lu I ... Ihi' nlO~t 
,..,>llghl -afle r hi (I (lc r", ffIT tire pu ],lic ,'ar. 
,\u in,' rea,..,·, 1 inlerest Ila ~ I!eell ,,11,'"11. 
t ..... in rcligi"\J.~ ~1""1I" ,~. I,alticiptlliou 

IN DANVILLE, VA. 

BUY THE 

OLD ESTABLISHED 
UU.L' S~<D ' 0>0 

HIGHLY RATED .. . 
•• <~.o < W ' N"~ ,. " 

ABC STATION 

I WBTM I 
HOLLINGBERRY 

SPONSOR 



THE CHICAGO WHITE SOX STATION 

Chicago's BEST 
50,000 Watt BUY 

A MARSHALL FIELD STATION 

REPRESENTED 

16 JULY 1951 

NATIONALLY BY 

AVERY·KNODEL 

7l 



Ever hear about the little package 
that went to Fort Wayne 
(with $750,000 in it)? 

WOWO's real~life, "sell~out!1 

drama with a happy 

ending and a ~~ 

for everybody 

'V111I1 IWI'I" 'o(''[ ill Fort \\'a~' Ilf' mif:ht 
jllSl a~ , 'a~ily I,al" hapl""1I'd in lI"u~t"l1 
or ill :-an<l1l1<'1I1" 0'- ill Hi,·llIlw lld. ra. 
!'Olilll j,: it htll'III'III''', 5,'ell., \n )\\'O ill 
Fori \\ aylli' ar r;lII!!cd a Jll<ldl'~ l liu ll' 
IIH\rri,,~,' IM'\ II ~'I' I I 11,,- (;I", lieu \ I rl', 'til l~ 

C,lIl1l'tlU Y aud TII E~ .\l Rl S' ,1I1/-,ir- b) 
No/II ~ I, ow. 

JII ~I OIlC·,PWl"lt 'j' hour at our' o'clock 
"\' l' r ~ SUllda)-hu\ \,ilh "u"llp-h pcopll' 
ill I~ I'"tllllif'~ li!'t.'uilll! (or lilt' .,I ,1)w 
10 10"",, ( Clad!!'II'i' 1!tI ~ ill" "~ ('()O' (. \" 
.• ,·11 S7.-,o.(JO(l", or ! h (lr "i l loll nlt'r~ ill WI,' 

11',lr 1" ".'1 lit' -IICI! a dallwf for 
I, ('aln,. Ih>!1 shonagl's b"l!:t!l to ,k­
"']"1'_ "n l,·f._ 11:101 I" Iw Ioa( 'k,,,ulercd, 
II", Iu-'Il iu/! "(llIIl'all) had I" .~j/!II oiL 
";lldl il". l,r ('a lh. ;l lld (,1 111':lrk 0 11 ;1 n ' , 

Ioll'lalll "" I'<1I"<lliOIi frollll ll<" Bo lh ~IIO" , 

\\ hal :.h"lIl I hi ~ \11"11 HoII!. pi"d 
I,il" '" 1111" I'II'l"d III 10" IIWII ) CII". I "lIlI'r~ 
t"" ' 1lIid" ;111,11",] ~ 1 <lti"ll \\ 0\\ () alld 
il ;; " 1'''1l ~ ''r'' illl" Illi ~ llJJlbll<l1 "~dl, 
'tlll "" l'n·di'·'IIIIO"III '! 

" Music by ROTH" 
pied piper of 

Fort Wayne and 
poinh E, 5, Nand W 

I( olh I;; II", Hlall 

";111 II ... 111"" I; .' 
1111" "' 1I1Iilwl" 011 
II", f,lIn" II.~ \ Ii h , ,11 

H.'r l,' 1'1",,;! r .ltIl . 
(.II!1di,l!" I .. "lI l1i (( II ~, (I ll" "r r<ldi,,' ~ 

'II'.~I "'r~;llll,' lIil.Jr<k I ... "llirl" P' 1l 
dln'lI;!h hi ~ 1I111.-lI"al ",I) 1\, " h"" .'· ou l. 

s pecial izillf! lite specialis ls ill any 
rtllIsieal mo",1 YOII ""111,1 1I1("lIliOIl, All 
liti" wilh a h ~PIl"lil ' l]lwlil }' lI-hil'l! 
H'I ' rtlS 10 ,,"rr"lI uri 'l !mll'S mt'Ssage will i 
IIrge all(/ fnll/p"l.,irlll. 

Hl<-r Bolh , leii n'r" ,1 h is fril'lIdl), 
krll ... k"lIl lo ~I-" 'lisor f.la, ]i('u \. \\"'0 \'\"0 
Illlwrapl',>d l l1 i" <I ) Ilamil(' I'r"pert~ Oil 
IIII' d, '~" of ForI \\'aYlll"'~ 1(111/!11I'~ 1 
l,rMlwet. \~' illl n Ilard,hillill/!. fad, 
fr ll, ·,f hr(l ('hurl' to "1"", , wilh a ","al' l'~' 
~ 11I01(11i1 ' lIIdili"lI di" .. I" I'lay. \\ (1 \\ ' ( I 
m'Hlr· ,III il1lnwdialt· rc,~al('. ~()Oll. 1', ', 

'1111',,15 f"T Ilw ""\\ "'1" ' I1~"r·,.],'"fh·1 '\I'r" 
1I""i ll f! ill fr"l11 IY "ollllli.-s al a ral,' 
r, l!anl,',] ,,~ Sialitlli "lid ~ 1'(lIIs"r ;." 
·· I".rd('rilll,; Ull the I'IWllnI11l'lIal." ~" 
\\ 0 \\ If;; lillh· dram" ha, 1 a hal l]! .\ 

Eve,y Glo ~ie ~. heo'e, deale, w,'~in 7S mile . of 
fOri W ayne re" ,h .. ,01." im;>Ot l of " M'",ic by 
Rolh." Th.,me , " Yoh" I>oy,ng 1o, on oil b~'ne, 
NOW _wh~ nO' ho • ., one 'n<loll .,df' 

cndillf,!, aflN all. And BOlh'" rtell "POIl' 
SOT W()II't Iw s"ld illl" ;; IIIHlag,·l;. This 
lime. il'S :1 ban k. 

'[f;i;j(ftll'ltJ 
romps all over the clock 

in Fort Wayne 

.. :\ I II ~ i, ' ]!) H" tll"" i;; jus t IIIIC 1'1 IESA! 'HUS 
s h"w "artli ' l;! l.dl'nl fees alld lillie 
"h"r!-!, -,; for \\' ()\\ 0 , H" f"l'nl ly Telea;; ,·'] 
""II"IIT of Charm" ami " \~ ' a}lH' Kill~ 
~('n'lw, I,: ' arc 1\\(1 "Ilwr~. Ah";':l'lher. 
Ilil/l'/""11 TIlE."',\1 Ht 50 " it"",.. .11"1' rtl ll' 
lIi ' l f,! ill Furt \\ 'a~ III" e\" 'r~ "t>,·k; most 
t f 11 ... 111 .~1 , "1,] I'i!!hl .11"1>1111.1 Ihe "II' ill 
' lIldi~· II' · t' ~tln' r'~:- . litre, ' wi lh more 
i~I(' II .. r~ lllall all .' oll1\'r ;; h"w rlUlllil1~ 

al till' 5allll" 11111<'. 

~illl"" FMl \\ " ~ I'" i~ al"'"1 a~ ..]"~(' 10 

I~l'i",d 11~ allY (''' lIl1lHllliI Y l'\",'r I;;. this 
TII E~ \ 1 III !' ;;I " "'I'~:- ;; 1,,1') ,.a ll ~ for a 
rI";;, , .. I"" k ],~ ~l a li'''I~. :I;':" lll"i, ' ~ .111,] 
~ I'''" ~''r;; ill ,,11"'r 'I n·,,~. 5"",,, Il l' tile 
Ihill!!.~ ~("lIill;':' " lilld,'d I'''"pl, ' "\"l'rr­
\\'111'1"\ ' lik,' aho,lI lll ES \(" II L';: 

for stction 
Slfllioll ":111 I' ~l\ Iltt' "h"I,' ('''ii i o f 
Til E:-; \ I Ill ':' " il II II", fir.~ 1 2 , ,r :~ ~t1I(",,­
h ~ I\ "" lal'·IlI'Jlad .. ,~ 1 n '~ "r\""il" .111 rl'.Id~ 
a lld \' ;Iilillg 'IS r1l'1I i' alo:-.~ "1'1'''rl l l1lili, '~ 

" , 

( 
/ 



I 
il 

comc up_ En.:r}- I'M~ihle prod uct ion 
aid to gi\'\.: I .. ca l r:ld i" profc~~ i (tual P:II"C 
anti polish ___ \"oice, music :lIId SQII/u/ 

effects t(t short-,-u l pr .. ,hH"l inn expense_ 

for agency 
Agel/CY C;111 eas ily alltl em-cti\'c\y bUllci, 
cl ie llt s 0 11 radi o I,· itll T IIESA I-Hl ' :;;' 
kec n. Ilard-lii tt ilig prc,"cnta t imt ma t('_ 
ri;.1. T IlF"$AIJHI 'S offers the ag"llcy 
t;:s taLlished big-name lih " ,,"s , . , lI" il ll a 
tale nt-p!u s-ccnlloIl1 Y li t"r}' 11 0 u thersen'· 
icc ca n ma lch _ 

for sponsor 
Spol/wr C;III choo~(' the exact Til E· 
SA(1HIJS show to) fil his audi"lI ce, auJi­
t iOIl ii, check ils rc"ul ts in o tl ler IHa rkcls. 
S po nsor wi th a sm:dl !Judgc l call bu y 
" hig time" talcu\. li e call take to the 
air at ull bclic,-abl y 101" cost a nd get 
I'rorcd ]ocrfo rm:lllcc_ 

• • • 
Complete lIlldicllce-lmildillg prumo/iun 

h ts 1':Il~k (·d lI" it h ruat .... ial 10 rllcrch:ln· 
disc Til ESAl HUS s ll Ows locally: biogra­
phies, 3111101lllCCllle ill :lIId fea turc prcsS 
releases, ph otos, ph olo all d ad mats, 
exploit a ti"n carrlpaigl ls, 

Your THESt\[H US shows gel tlJC 
nalion's hilS lxfurc th ey're hi ts-52 or 
more sclec liOlls ('I-e r ~ 1I1011Ih - pf(lvid­
ing Ilew IlIlIes I,-el l ah ead of Iheir 

pOpU\;U-il )' peak. It. ~ ic lihr,~r}' (,f O\-o::r 
5,OOOselc..: tio lls I,jlll 11('I ,kl " ~"lI tillllir l' 
fo r 2H progralll "erit.'S-j~ illdil'id u,; ' 
shows. Hce, ,rded li( ·- i ns, cn ''''-l' lug!'.])re. 
b roadc:ls l aI IIlOUIII', ' lIlen ts , 11I(."d IIIU", ic, 
\'ocaJ Clles, voice lra,·b. ,," " ml e n-ecl." . 
ri me aUl I wea lher j illg l, ''', cnlllnwrcia l 
iillgles. special \I "li,ia ) $hnl\"., ('Ic. 

@eJ{NmlJ 
talent·roster grows! 

New big-name shows are pilill f; inlo th e 
big econo m)' package all lhe lime! 
$ pi laln y's fanl oll" '"/Jollr of Chllflll ," 
"The /I 'II)"1re King Screwr"e," ""Sms "f tlre 
PiOlrcers" a lit! ., Iff/I/~ SilO/(' IIIr,} llis /loil/lJOIt, 
Rmlch IJoys" ,Ire fo ur rcecnlncwcomcrs 
10 Ihe TII ESAI" HUS fa mily-all wilh 
rcady-m:llic a udicnces in lh e mi ll ions. 

"The 
WAYNE KING 

Serenade" 

whose f amolls, 
hOIH·Y·lon(',] t{'Ill ' 
po has !leCOlIIl' ,I 

fa mil ia r and lwlovcd natioll -wille ills l i­
IlIli oll . Qu c of tll(' m oSI am az in g 
examples of c' ~ lIl jI1t IO Il S aud ie llce pop· 
ula ril y a lld CUlI lIlIc rcial sucet;:S$ in Ihe 
his tory of radio_ 

" Sw,n9 o nd Swoy 
wilh SAMMY KAYE" 

' 'fRAN W ARREN SING S" 

EDDIE fiSHER, ARTHUR FIEDlER cond""ll 
"Conce rt Holl of Ihe Ai," now feotured on "Mulie by Rolh" 

THE NEW ERA IN 

" HANK St-lOW ond Hi, 
Roinbow R"nch Boy," 

PHIL 
SPITALNY'S 

"Hour of Charm" 

ha " WOII (>ue "f 
Am l· ril'n',.. IIl ltsl 
failhful allol dl'11I1Cd 

f"II III' illt! .. - huilr 
durin!! a COlllil lllOU ~ J I-"a,ll ' "f ,·oa.-;I· 
10·CO.1,, 1 " l'on50r.-;llil' b) ........ \ the 

grea l U. S. iJrall d IWIlWS. \ i'<>IH' rful 
"clling inllllcJlci' "n '" " f .t'. ' \lIlaica" ! 

Among the many other 
THESAURUS shows : 

$01015 Of THE PIONEERS 
THE SING INC "'MERIC ... NS lOt. ff_~ 110<\" Mol. CIooMj 
CL ... UDE THORNHILL AND HIS O.CHES'.A 
LAWRENCE DUCHOW ... 101 0 HIS REO .... VEN O.CHEST .... 
VI NCENT LOHZ ... 1010 HIS ORCHESTRA 
CHURCH IN THE WIIOWOOD 

HHE'S JUNE CHRISTY .. ,'~ ,~~ Jotwoy G~O'";. '; 0 .... ' . , 
RAV M<KINLEY ... 1010 HIS ORCHESTR ... 

OLD NEW 0.\(.01015 (J"'my I ... N o"d m. "0.1'0 E;~hn 
NORM ... N CIQUTlU AND HIS MEMOR ... IU MUSIC 
... fESTIVAL Of w ... LTZES 
MUSIC HAIL VUIHIES 
SUM IRV ... NI AND HIS WILOCAl5 

I HE .... THE SOUTHL ... NO SlNC*"C ICold," GOI. O.ml.'t 
DOWN H .... MONY L ... NE 
RIOIN' THE RANCE 
ORC ... N ... IRIS 
lISHN TO UIU.T 
MUSIC IN MA.CH TIME 

Send for TH ES:\ CHCS' c"mIHeh('n~ i,- e 
brochure lo,h y! 

"THE TEX BENeKe SHOW" 

~ 

JOHNNY DESMOND 0/1 

"rhe My,;< of Mon~"II"n-' 

RADIO CORPO RATION OF AMERtCA 

RCA VICI O R DIVISION 

63U F iJI I • • h ·. · ....... ' ·,· ,r ' -"rl< :!fl , .'".". 
n"',-.. ,, .. 11"/1,,,,,,,,,/ AI/ .. nl" ' hrll,,, 



Il r" .:!I;tIIl~ . h,,,uclIla J.. ,· r !tI')f!r.I!lI ~ .. 1' 111 
m ll~i, . d prugnulI- ·LUl I.·,l f" f hil ingunl 
lU:l rl..eb . Hea -oll f,)r II II' p"pulru il l o f 
l h, "~' pru ... r ,IIHo- , h tha t t h l' ~ gin : 11.1-

1;011 11 1 afh t' rl i ~( ' f" intiUla te ('"nl(l(' \ " jl h 

the -I)('clal Ia .- It ',. of local a u(' j c n ('l"~. 

I II TV ar!'a . , ,.pon;;" r.\< :He bu ~ in;:: 
mi l' da ) tilllc p"" g r:l llb :lIlIt ~ pC(' i 'l ti /.cd 
·11,,1\ ' ~\wh I'" '" j,o rl-'. fo rci;:: n 1 ,lIlg uag~' 
.11111 lHilr~ illal lill1(' . \ I all ~ " Ial ion ;; arc 

l utHl iug :W II OIHS aroUiul ti l!' 1'10<..'1... in 
1J j"(lcr \0 inrrc,l;:e pril lll' afle r.lllirl ll i;: lrt 
lillit' . One exa mple i ~ wor. ;\l' " 

' ", .r\.. . " hid . II",. a h rC \H ' r~ "1""1,,01' 'Itl · 
\"ll i ~i l1 g III .'l a .l lI . 11 1 J"t ';:: uhl l ra\e", ,,\ 

--~ -

I'ul ,.c ' U l'\l'~ f" r \\ \ E\\ 100 oj l>( It ',1 I', 
-~ ..t?2 .000 r,,,li,, hOlllc.~ ilt 12 (,o llll li c~ 

"f JllCl ropu]i tan Sc" \ "rl.. · \ ell J t' r~c~ 
foull t! :~::: .I f: uf thc homc" IUm'd 1, \ 
rad io ],d l" '{: 11 Illi ol il ig ht ami G:OO a.llI . 

\ more l! cl ,~il cll h ... ·,I\..do l'lI of ,.pol 
r,I(li" p rog ram Irend;; is f"UlI lj ill all ' 
~I' t' r~ 10 ( j tl c!'t j "tl ~ bel,,\\". "a ~\'( 1 "II a 
1Ialional A:\l ... tat iull ~ UI"\C\ C"l1fjudc I\ 

IlI- S I'O",.UK. 

Q. What' s th e o utlook in news 
p rogra ms? 
A . 'I'l l(' h,,0111 ill t ll' '' ~ prolO nu tl ilt l! ----------I I 

I I 
I W HHM 

I 
I I 
I MEMPHIS I 
I "ind ependent--but not aloof" I 
I IS I 
I happ y to announce I 
I 

th e reappointment of I 
FORJOE & COMPANY 

I I 
exclusive 

I 
as 

I na ti onal repres entatives 

I effe ct ive I 
I July 16 , 1951 I 
I f 
L - - ------ I -
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"IIWC ti ll; ","" re,1Il "a r b r"kt· l·,'"l illue" 
lI li a halcd . 1·: , "I I ("II "" i ll p. ill the Wilke 
uf Ihe Knreall fi ~ h t ill f'. ad ,"cr l j 5 e r~ a rc 
ha llk illg 011 th e fa r l llia l a l!(licIICC,. I, ill 
.-ti ll be inle n ,,,tc,1 ill ti ll' po~ t 'l\"ar 1lI11)!' 
up a ll,1 a j ittc ry l\>;i 'l :lIrd Europe . 

\ I ~ p i('a l r C$ p ' fIl"t! frOIll sl'o."\""m-~ 
",un'cy call1(, from \\ illia lll J. '\dalll~ : 

pr"l! r'lIlI fl ir!'f'"lor of WIl Ee. lI oell c$· 
tcr ; ' ·111 tun ea"C$ o r {k'(' rca"e~. "'pnl 
III:" " Sl~lIlS 10 he Ihe pro~ram Ih at 
pull" Ihe g realesl ;t ml iellcc . a~ ,,·d l a~ 
the olle 10 1,. l1 ich I'p" " ",,, r.;: I"I' IIIa ill 101· 
al. ·· 

Frolll Vern Limlb lade_ commerciili 
ma lla~ t' r "f KF\' D. LM /\ u;:cI\..'S; ·· \\'c 
11;II·c lIoli f"eil 11 0 .~ lIh~ l a lt li al i lll" rea~('~ 

or il,>(· rca .... cs ill ;H1I pa r t icu la r I ~pc 

pr"gra m, II ilh tIll' exccpti on o f a ~ rca l · 
e r lI e \\"5 ]I .... pul;l ril ~ I],y "u r 'lIl, li e llce~ 1 
"incc Ih.' Korea ll liar . . . : . 

"11<1 from J oyce :'I I. ChapllIall . ad­
\"r rl i ~ ill!! ami puhli61 y (Iinx-Io r fM 
\\ JBK. Delroit. 24·hour s lal ioll 1,] lich 
pl" c~cn \.;;; HCWS c,·err hour,,,u-lhr · l1our 
in co·operat ioll " illl the Detr" it Tim es : 
" The a lll\ic llci' fo r II C,,"" hroa llca 5 1 ~ ha5 
heell ",,"adi" incrc asing O l ('f Ihe 
111"11 110". Xi ;:htt imc 1-I 0"I><: r ral i l1 g ~ 
,H l' ;:'I"I ',IIO"r Iha n c,·cr ],ef" re:' 

Q. W hat' s t he outl ook in di sk 
jock ey prog ra ms? 
A . n i~ \" ;" .. \" ey "h,, \\, ~ a rc rUllI ll ll g: 
Il l>( ·k·a llil · lI ('('k lI·ilh IICII S ill illc real"Cfl 
Ilu h lii · a ll ,1 ",p"" I1 ... " r po pula r il) . Ilcre 
a rc I~ I' i,·a l rC l' li e~ f ... . m :; J'O;o.: ~ OIt·" "ur ' 
\t '~ . e -.: plaill ing Ih i" trcilll 101la rd Ihe 
h, 'a l ~ lI"age o f p iatter."p iIlJlCr5 ; 

Hi ll HO<.:he. I' r"lIlOl i" lI d ireclor for 
\\ Fil l{. Ba ll illJo re . sa~ s : '· 1 J.d iel e 
there ha~ ),e,·u , ~ deli ll ilc ' rPlIf! "I 
\\TBH tOll ard II IMC ili .;:k j O('J.. ("~ pro· 

~ ra lll .... . Th i~ h" .;: aJ, .. o heell '10 1" j"cd by 
olH 1t ,lI ion,.1 rCJl . T he ",·a ,..,,11 for II . i~ 
i" I n Ill lilf l illex l >(, l l ~ i , i' p:. rl i(' ipa l i t1 ;! 
allll"ltI lO"e llu 'lI t "h ,,"· ~ Ihal wi ll 1i :1\"(' al · 
Ir:t(' t il .· ra t iug". It i" th l' "l' ini" l1 f,f 
~ "lIle ' ''" ''pic 1 1 1 :~1 Ill i ~ i .~ Il l\" o ll l ~- fl' Jl I ~ 
I" T\' , ·" ltIp,·l itiflll: ' 

:\1"rt' OlI ::I . C. ,IItI. I'l"ogr;ulI Ilir,'('l o r . 
\\'C II :-;. Ch 'lf l e~ t "lI. \\". \ :I .... e pnr !.>-: 
.. \ .TOI,lillg I" Ihe lale~ ' 11 .. "1"' .. !'ur· 
I", . II llieh lI·a" ("<.I IIO II ICI('11 ill Chark,,­
,,,;1 fru lU \''''' ·Ilt l>er. 1950. 1I1 1"Ough 
\1;11·,.]1. 19.") 1. till' tl i.-k j' M · J.. C~ pr0f!. r(l lll~ 

.-, >(' 11) I" f,e ,I« ill i-! f,c;<t:· 
Chii n ' 11 11 11 111,·1. I" .'~ea n · h 4Ii ...-'<.:lor o f 

\\,,\ E\r. \ (' 1\" Yu rk. Ir h ,,~c Arl F" rol 
1I,11.-1I1II11 ·s .I/alill('" ttJta l ~ III' a " e~' \.. · 
I ~ · ilUdicf11 ·\· of I.tI:2.l.000 : ··0 111" ] ak~t 

~un' ·y l' rO\ c.~ ' · " fH · l u ~i \"d~ lha l lhe 
p"~I . lII i d u il!h l autl i" lll"C i~ II '" \ imitc') 
I" II I;: hl· ... 1I I ~ (11 11 1 "u.-II latl·.n ight wI,..k· 

SPONSOR 

., 

,. 
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WCBS ANNOUNCES 
THE NEWEST IDEA IN 
ALL STATION-BREAK 
ADVERTISING! 

't'1 , 

~ , ~ ~ 

I J'-
WCBS hafl. a l way~ been the Oei't 1>tation-break buy in !\ewYork . >=ow 

it's better than ('vel'. Now WCBS ofrer~ adv(>rtiser~ a new plan. Now you can 

have rour commercial!' delivered by your choice of WCBS loca l ~tar~ : 

Margaret Arlen, Jack Sterling, Phil Cook, Bill Leonard, Tommy Riggs 

and Betty Lou, John Reed King , or Harry Marble . 

Their fami lia r \'oices-heard at unexpected tim('i;-mean aim attention 

to your recorded announcementg. And extra ~a les. 

Their entree into New York hom~ i~ your entree . .. thei r !'uc{'cs!' can 

be your ~uccc~<;. F'or complete information about ~tnr-studded 

stnlion brcaki'l ClI!'IlOm-cut to your product. ju:<. t get in tout h with ... we as 
New York', # 1 Stotio!l • Columbia Owned. Re presented by Rodio Soles 

,. 

, f 
~ I • -



SELL! 
... over Wester" North 
Carolina's Most Powedul 

Radio Combination: 

ASHEVILLE, N. C. 
" hl' Mill' \\" :1\, the l'lollomi{,ti war. 
du:: dr.-Ili-l' ".n . \" lea.l, Ihi, t.i~. 
\,'C:llt!J1 '1I .1I1... ,' 1. \\1 ,mol 1':'> 1: 

WLOS Promotion : 

S ~ \\''il' 'I't K .... !'.1(('· 

."'cr,lIl 'g i, JIILLBO \lU> .... 

\\· I ~IH)\\' 11]'>1'1.." 'i 

IJIRFCr .\1 \IL 

WLOS PersoniJ/itics : 

1' ;-":( :1.1', HI:-':C_ l l illl,ilh 

])R . I\OI' - \\' I" H'rll NMlh 
e, .. "lin.l\ 01111 (;,,1"11'" 
\Ii" J OI l ,'\ 

tRI' [) IIIU)\\':\_ "''''I'' 

.... I INN" I UY F_ \\"OIlU: II 'S 
'>Iu.w, 

WlOS POWER : 
,-"Hili) \\' , 'l! ~ 1);1\_1,000 \\ ';Ilh 

:\,ighl 13/10 I" 

9:!I)oU \\'a ll , IIJl.j III( 

Ashc; villc's Only FM Station 
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" roWI',J I,·"dl ~ f'll 1,,,,.1 ;"II" 'nisl'r, 
null 1"1 Ihe !;!'l'at 1I.IBl!:' am o ll!; 

"mCL II .,,' pI.hlll< h . 1 .<.; 1 lh g l\'1" 
}f)1I .1\-1;1,11-.1 f.1I1 ~ ' 

Ask The 

O. l . TAYLOR COMPANY 
,,~."" \'",.1.. { :hi"'I-:" 
J ," , 11 1-:,'1<:_ .... 11' I·,.,",i l< " 

/H C,/I/ ' II' II' r; l (: 

WlOS, WlOS-FM 
ASHEV ILLE, N. C. 

Ifl""",,1 ",,,1, 
1!.~ , ... " .... ,'" 11''''''IrQ '' ' '' ~ (~"' /"' '' Y 

t' r:. (I~ laxi (Irilf' ''" :tnd ,..hon·o ... I,·. 
, .. "t...~. r\ I"t of 1K' '' l'le arc felUrllill)! 
IWIlIl' lal{' flUIlI "lId, (J ro lil1a f ~ ad i, i· 
ti.·" a .;: I i"ilil1c; "I' .tll{,IHling II,e 111(';1· 

II'C . hall g :UllC;<. dul> Il1cctill!!:;:;- a ll uf 
I,hich III:lk(' f", a It'r~ ~lIb~ln llti a l 
all1"unl "f di~k j" •. ~".) .adi., li"tellillg 
afto·, lI\idlli~ I 'L 1,,,/11 Ilhilc dl' ivi ll!! 
h"llIc :111(1 at·lloHll' III'f"re I"/'Ilr illg. 

Q. What ' s the outlook in women 's 
home ec onomic programs? 
A. )],hl ".1(lliulI;; I"('p01'1 IImt a ll ill· 

IT('(l,;;:ill;: 11I. lI1hcl IIf ~f1" " 5"rS arc hu)· 
ill;: illlo 111,'.~e ,11I~lil1 le cllil -(' lllll ~holl' ~ 

f" r the hau~frau. Thei r rea~"lIillg f U Il~ 
Ihi.~ \\.1): " TV ',·Illllell·s pr"gtalll~ 11 11,' " 

til" adm iuN II) 1'"lell l , i,-tllc of heil1)! 
able l u displll) pr",l ut' l~ \' i,;;:,w lly, Bul 

Ihc l'IJusl! lI" ife. 1'lIs~ I l"u~'{' kllnillg. 

""!lId Tlilher havf' her ,1" me;;li.· 111 1· 

\ i.'l' nfTen:d ill cas)". aural do~cs." 

Ollt' 1I01111111',;: p l'ogralll , l iro.:"lo/ " I ... 
;:el" a I'i:; he~lI"in,!: nil h"d, \ !'I l (111'/ 

TV il' Fa) 5kll"lI"l. lI e r 1'"IIIaIl',;: pro· 
gram JHl~ heell a i rt'] tl a i l~ fu r Sel't11 
~I:an; ' "I K:5FO. S .. n Fralll' i;;.,..I: 11"1\" 
~hc'" al,..) lle: .... 1 fi,t' li ll l(':. "t'ek l), 011 
,,' /JIX "'ikll,'I/. " 'I KP] \.T V, Sa/\ 
Frallt"i~ ' (}. WFIIB. :\l ar} lan'l. rCllurt" 
~ troll~ S I"")II ~o r in/crc,,1 fllr liJi" fa ll ill 
::>/' 0l,/,io' fUll , iI's rill! 10 Coo~', alli l 

E/'.'ry 1I'(l1i/f/ll' ~ I/lIlIr: as , I"es KFVD, 
L,,~ A lI gde!1-. ill il s. SIIO/II/llIg 1111'/" $. 

Q, What's the outlook in House ­
wives' Protective League pro­
grams? 
A. S!'ulI-",u r !,,,rtwII,al 'uII III 111'1:5 
,' ''' ';:r:J I"-,,,- .)ullriu Salli/l' , S/arfif',/I/ 
:if/III/I' m,,1 lite a fi e l !1PIIII lIol/.I/'u·i! ,,'s' 
l'rfl/I'c/iI '" 1,"111'111' "II,", - i" slt3pillg UIJ 
"I r ll";: ill musl .. f il;; 10 Illarkds.. Ed 
\\ '''0'1. CCIll'ral m:lIlaper f'lr Ihe 111'1. 
prugrall1;:; al CBS Ibd io Sa ll!s. lul,1 
:'I'O-'SOH; ·'Ou r l'lI"illc~" Ihi,. fa ll 1 ... 11..,. 

as tl L<l tl ~ 11 il 'lI I}(' a hell d of 1 [j~1 ~ . 'a .. 's. 
- l' I'/'1I ill TV :H C; IS. likc W .. ~hillgIOI1. 
II. C. 11lld lI oII Y"'''''ll, I II sOllie T\' 
1Il'lIlcb. though, it Ilia) 11<' (Iol\"n s.Hllle· 
"hal. 1\ 11 in al l. I,u ~illes." wi ll In' \"(' r ) 
~,,( .. 1. Wh~ '! B,'t·au.~c III'L pro;:,r"" Is.. 
lI ilb Ibeir Iooard" of huui'Cllif" Ic~krs, 

IIIIIT ""',1',·,1 .,I·,'r Ille Ins t 1(, ~eill"!' Ilwi 
lllt'~ .·:In ~dl 1I\'·n'II:JJlIli~~·." 

Q, What's the outlook In religious 
programs? 
A , 1·: xlt"III .. I~ PI"IJl\lI".lIIg. " , 'UIl(,I"t' 
"Ul1ll11ar~ "f 1IH' IfC1I<1 is. w rapl,cd "I/ 
ill lIlc n'l"lI"l Ilia. Ie III SI'II-'~(f l t lor J u lm 
CI"ghorn. gelll'l"::d IIHllw;;cr .. f WIIIIQ. 

,\ICllll'hi~: ··Y .. II "ill fllld alltoll !:\ a 
~rcal many elali,,"._ in Ih, ' South a 
IWllll.I(· int'rell"c ill 11,t' llul1Ihcr "f reo 
liri ... u .~ I'r'lf!ranl.~ . .\ I ,,~t of Ihese an! 
(""lIIll1cr"i:l1 prog ram".. h,)u;:hl nmll'aill 
fur h) illolc]l<' n.lcn l crallgcli~l ~ a .](1 
cI' (llIgcli"l i(' p l'ca ~· he r~ ~ IIJ 'I'O rl (',1 h,· 
t'''lIgrl'gnliulI''' UII a rt'l:d')lIal ba~i,,'-' 

Q. What's the outlook in public 
service programs? 
A. Spnll~nr;:; Ihi ;:; f:d l (';111 lIIah· 11 ,.cr~· 

SIt ... 'I,·,j ],U) in puhli. · ~t'n-it'c programs 
-IILI~ ) oft,:::! hal'" a ~ trul1g I"cal illl· 
pad. The IUMI J""filahlc ". "ulhur;:;hip 
Ilill 1,1.' Oil Ih, ,>l' ~latiulI ~ "hidl ha" c 
II."C(I ilUilrinal iuIl ill dCldopi ll;! urig i· 
naJ s.h" \\,,,.. rallh'r Ih311 d o.:pCIHlinl:!: "" 
IhJ } :lI·W·li\·ta of Inca l -"Ilt'eci,·n lakers. 
ill :'11 ,,!To ri 10 fi ll !I,e till lt' ;;Iul. Il clc 
ll n' ju", three ran d""1 ~alUp les uf inlel· 
ligl'1I1 1'11],1;(' eCITiee pro~ r alll;;: 

\'. I ,. Hents"Il. """II1I1'I"I 'ial I1lall11ger 
of W\II.'\. SI. I'aui. .\ l illl1., rcporl;;: 
"\V],CII Ihe .\Ii lllll'"ola ·Ii lll Viking I)i · 
l'i"i"l1 wa;; r alll',1 I" ael il'C "",cn i.·c. 
\\ ' :\I J:\·". ;; Io('(: ial crCII\!> (I{'pa rl lllcni "cul 
a unil ttl Camp Bu,'kef. Ala .. tu ·r .. Hnll" 

Ihe hr,),,: " W!'I IIS s tafT an ll (>Ullo.:e r. 
I)rodut"t'r :trill "lI gillcl' r /lcI" 1o CalliI' 
Huo.:h'r: taped a ;;crics "f onc·ho ur 
shol\",.. CUIIII) Nud"I" l:epolI, wh;!"h 
"ere ai r eX IHI:,,;<ed bark Iu Ih e 'I",in 
eil ie- allll reit-a,('d Oil $lIcl'l'~,.il"e S UI\ · 
dal· :dlc r llovl1s. Lislene l f/ 'SpD \l .;:e ? 
Th" .. "all<l;; "f l"ongral ubloq lell ers. 
Sl'nu~"r resl""I~? Our 11l1l1l1 rc,1 >:lllt/n· 
s" rs \\('lIt Iwgginr:. fur j usl a men tioll 
.,f Ilu'i,. '1:111'(';; Oi l 11'1: 'I!,.i~'",.·· 

WII O. !le;< :\1 .. ill('!1-, 1'>I, a. has bu ilt a 
fl'l'lLlali"1I r" 1 il ~elf a". a l'ul, lic sen-· 
i.·;: ~ 1 :l1ioll. OUbllllldillg amtlug il­
s.p:1I1. plu)!s \If I" cal allenlillil at<· ils 
£/IIOf/f'(l1/ H"Ii"f "rojf'!"1 program. 
1\llicl, "a _~ ('ll li ... I,·,1 li;<\o.: III' I';< 10 " cl](1 

'''liS .. f fn"d , .i 1.1100 pa red;; III neetl y 
ElIrllpca lls: / " '/<'HIIB' f ·ono/!. ill whit'll 
I"cal I'd;;' I' rolokms a r.' tli >'Cu;<:«:'d :lI1d 
s."iI"e,l : "f'II '~ (lml j ' ielfS tl vuul R..!ig. 

RESULTS PROVE 

500,000 
MEXICANS IN GREATER 

LOS ANGELES 
LISTEN TO 6 HOURS OF 

SPANISH 
PROGRAMMING DAILY ON 
KWKW AND KWKW-FM 

ASK FORJOE 

SPONSOR 
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Sherman w as right! 
In describing Ihe slralc~ic importance of Atl anta , 
General Shennan likened th e city to a point 
in the palm of hi s hand . Outstretched finge rs 

represe nted vilal supply rout es on which depended 

the life of the Confedcrac)'. 

" / dOle Illy fisl 011 AII""/(I ," said hi' , "and 
I wplllre Ill e who/" gr{'(11 SO lllhl' (1SI." 

\Ve relate this incident-nol that we enjoy the 
reco llection- but because, in effect, the 
S:l1nc dramatic strategy applies for a successful 

sa les attack on this regi o n today . 
In its ro le as the distribution center and commercial 

capita l of the Sou theast, Atlanta wields a 

tremendous sales influence on the entire market. 

Concentr:'ltC major effort on Atlanta through Dixie 's 

most powerful advertising mcdia- WSB and WSB.TV­
and mak e an impact that will be felt throughout 

the entire Southeastern Empire. 

wsb wsb-tv 
THE VOICE O f HH SOUTH 01'>1 'U.CHTUf STlffT 

AOilialn/ 1(·;11, TIl( AJ/arrta hmrrral arrd Tlu Atlarrta Corrfl;lul;orr 

Rrprrurrlrd b}' Edward Prlr,· & Comf>arr y , /rr(. 
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;"": 1I n(1 COll lllry /lUIll t'. a pu hl ic ~c r · 
I ice prngram ~la l1 led 1<11' ani r,lfl ll 
111,mell. 

FiIJ(llh . \rC ,\f{. Cbdallii. ha~ <Ie­
H'lupNl a Ileat gim mk k in ih Ask Cily 
1/011. ill whil'h .. pl,(· ial t'\"elll ~ din'( 'lur 
f) •. mal,l C. 1I ~,lc I}llt'e~ ( I UC~liltn~ (If c i, ­
if' inleTl·~ t 10 I" it ~ ha ll offiei ,lk 

Q. What ' s the o ut look in nual 
music progra ms? 
A. 1\ ~ tr ictl y local Irc/II\ lI a ." rt'jJOrt­

"(\ In 5 1'0:-'."011 h} WII BQ. \l e lll\!h i ~: 
' There is a ,1, 'Cl itie here in alJ(licw'" 

I'rcferf' rlf'e fo r tlw ~n.ralled Il i ll.h i ll~ . 
folk o r \'I;' c,.te rll Illu."ic, \re ha\'c a ~ lafI 

ha ml \\hich al "111.' l ime I'la.,C(\ hill hi ll ~ 
m u~ i(' a l l1l ,, ~ t l' :\d ll ~ill'h . lIo\\ cler. 
ti ll' I ",y~ ~ \\ itdlt_'(II" a ra the r W"lli!; t i­
('a t!!(i IYJlt' nf hillbill.1 IlIllI' and a pI",d 

deal of ~ t Tiligh ! danrc UIl15i ... hord"r­
ing ( It I Ihe Dixie Lan<1 .!Olyle. We ,,10-
j{'('le,1 In thi ... for II time. bul IH' a re 
1;(1111 irwed Ihnt I,. whllt the li.""'I)('r 
\\ aIlIS. 

Thi~ telidellC~ tOllard ~ophisli( ' ati"l1 
~l't' Ill~ ~polh_,<1 onl~ in {'e rlain area~. ],1." 

( ' au~e llIall)' ~Ia li oll~ e l"ewhere rcp,trt· 
e(1 a I'nnl illu ing: j.tlteTl~"1 in f;!l' lIu inc, 

THE 

so 

FASTEST GROWING 
MARKET IN AMERICA IS 

BATON ROUGE 
WITH A 

257 % INCREASE IN POPULATION, 1950 OVER 1940 

321 % INCREASE IN RETAIL SALES, 1949 OVER 1940 

(1 949 SALES S 154,000,000) 

Ever~' surve,' made 
. 
m the last 4 

the NO.1 wars shows WLCS as 

STATION 8 A.M. to 6 P.M. 

* * * 

WLCS 
REPRESENTED 

BATON ROUGE 

-- ABC--

BY RAMBEAU 

1,IO\\I!·ill·thc-I"Atll' hoo~ier ru ll ~ic . Bob 
:\ldlt'r. "Top Ii alid of 1\ ... C')\"Ja fl(I ~," 

,.ti ll p.ct .. a IWll\'Y !it'll'ncf (lCCeptallCt'. 
lI'i lh no lIlotierni."lic folderol in lIIusic 
allo\\·ed. ",hell hi~ barn dance musi­
cian~ pla~ 011 Uob Aicher Presenls 011 
WLS. Chicago. Arid lIone,'boJ IIardy. 
WBOI\" . \ew Or\(ollll$, conl inu C'!! 10 fare 
well wi lh ":,pir it ual~ a nd HH·t'I·lalk 
I1I I1"ic:' 

Q. What's being done to improve 
spot progra ming? 
A. ~"Il1(, of the mo~t dynamic efTnrl~ 
li re Iocin f;! made ill clinics cotuiucled 
by .\;;'~<wia l ,-'( I Program :::eT\"ice ;1Il,l 
B"uiul(',H .\Iut'i,·, Ilic. 

Tlrr H.\ II clinic~ Ihrnughollt Ihe na ­
ti"n halc heen .~parkc<l loy Carl 
11 ,ln'llin , B;\ II ,I re." iflenl , ,Iud Glelln 
U" II ,erg . 1\;\ \1 (lin·t'lM o f Hali(lll re· 
la l i"n .~. I Fo r progra ming lip." gleaned 
fr"llI 1\\11':1- hrna(ka~ll' r ('lill i, ':'. :'of!(' 

Iocl"I'. . ,\n in lerc;<lille pha~e nf 
1\\11"". 1I111, ic licell~illg efIMt ." j" Ihe 
II'porl 1l lille rlin ill J:. the Ircl1(1 toward 
mu~i, ' in la, \i(l. 1\.\1 1 halldl~ the 
1f]"alka~1 mu".i(' perfD rrl1irl~ r il,thlS of 
'JIIO I'llhli~hing finn s "ilh \'irtllall~' 
!till' , of the nation -~ f[ulin/ T\' (l lll ­

It'I". \ !I\1l "I'oh'"man tDld !' 1'O:'\SOIl 

Ihat ··.· il1ce \\ (' ~tilr,,:d ill 1~ 1 (1. Ille UH' 
IIf (1111" ' >"I'~ rigll! Illu".il· ],~. Iorn;r(kll".ter". 

Iw~ ('''l1l inlle'\ I" iJ1I'T<'a".e." 
TIll' AI'." dinir~ nre ".parked L~ 

\ I"uril"- 1".\lill'lI " \ ;\Ii lellt,ll. , ',1', 31111 
~!:<'11I'ral ".ale" 1111lnagl'r. AI (I Iypiral 
AI' :5 eliJ1 i, ' for ,')(1 " Iation opt'ralor;:. 
fn r ('xHlllple. tht' ~lIgf;!,,;::t i on W 3 " made 
Ihal IJi ... k j(lcke) ~ empha~ize " l1lDod 
hlclI'k pro~ramilll!" TiHhe r thall jU~1 
pla~ fal'Orill' rt'l ·" r(k It was further 
"'lIgge~letl tilal 11 11 1r;1I1 5C rii't ioll~ he 
l'nde(1. nil tlw ],a,.i~ of reSt'arch done \,~ 
;\ Iuzak : "t\" Ivr ,'ar ly.tIlorll ing IJCJ!J'~ 
nlll~i( ' : " 'I" fo r laler·ill-Ihe·lllnr llillg 
rll(" ld ie(\ ,"outlcr; "C' (nr earl~ after-
11,"'n rda.xa linn . 

Q. What practical a dvic e is avail ­
a ble to advertisers sponsoring spot 
programs? 
A , TIH'~r l il"-' gl"alll,,1 fnllll 11,\11 el ill­
i(·~ . ,. \rnuld h(' helpful : 

L \\ ' :\ II·h "UI ("r ,Ii"k j .... ke),. \Ih" 
lI a ,.I<' lime II ilh """ 1".10111; ..-\w ll l'T. 

SPONSOR 



PREFERRED NEGRO MARKETS PAY BIG DIVIDENDS 
,,"("gro ndio hlS $Olidl~' e.ub]i,hed it, clfellil!'nc>-' \" llltiollll .1JI"Crtisc:rs .. \ ny 

n.hcniscr JIIlr!' of Ihe .'>1cgru ;\ L1r~..,t potcnti~1 l~ n oplllrc il (orn-fully ,l nJ 

dfcc!inl~- b~' u,ing :\cgro rJJio--thc .lire,1 mUle I" :\cgro "l]C" 
SOI1lI." uu\,unJing ex.llllp!"" uf th .... u>c uf this me.li l on he founJ .l!llt>ng the 

ful10wing SUCcC's<,";;: 
,\ b~c, .I<h<rtj"r, ,!'!unn ;n ' d ~, il! «,t~i" 

:O< Ctf(' Jr ..... "..,J ",.t) ",.Jiu." but ~~I'r(l 

r,dio. ,\fr cr tho •. h'-l,i.~r ,I.cid,·d 10 ?urd, .... 

this I)'P<" ',f ~,h "fti;i,,~, h j'''''p"d to "«>1,,\ 

plo •• in leu th .• " 0". l"H. od,., b.~r ~JH'-
Ii..,,, fol io".'! ."i l. 

A 'ul i 'm~1 ", • ..,. ,.in ~ d.cid.J lh .'1 10. 'mi.' 

dIceli,·c medium 10 i" , ... ..., Ih.;, .;" ul"li"" 

",. 110. use of ~c~'" r"Jio_ \ 11",. "~no ,,~d, 

c~"'p,i~n, <i,cu la, iuo i""en"J b)' ~I)'''. 

T",,, b"',,,( .«uun" bou~hl ~c..,ro ,.J;~ ~nd 

i"".'$<d I" .dJ;,'o".oI .",',,, ,tte, 1.,1., , h,,,,.J 
. h .. p ,ise. 

A .:i~ ,Ir<" •. 1.1".11;." h.d • Jen .... 1 ! ,""6 
io, ... ... 

:\ !<lQ,hpa$l. ~J'nl; '.r. " fl., J inon "'i\, 

jn"~~ .... " hi! ,," CIt'O I •• dio ,,1\,,1.11. t o .huo<l 

CI'O')" X,jt ro ~r." 

Th., • .• re "'~")' ",0,. <u" 'pl." but Ih",~ 

I;, ,, ,, .ur 'Ypi<>l. Thei r ,~,J;<I; ~.!<'O R.dio 
JoIi,·." .. r>' pn>hl1hle .• "J JI 10\\ CO' I. 

(1110"" 

-'to ... 

THE NEGRO MARKETS LISTED 

ON THIS MAP INCLUDE 

8,000,000 LOYAL LISTENERS 

National Advertisers 
Flocking to Negro Radio 

Tile "01,,. "f 1""'.<011, I,igh.,elur" .d,·. r· 

li,i,,~ Ih,,,u ~ h ".~ , o ",J,,, <'II be ,m o.led 

W bJ' ,,,,b p,..""i"'·"1 "'lioo.<I .J,,'rr;'." •. 
!I,iS!ol Me)e" ( Ip.".,), Cul~.l e· l'.I "',,li\C· 

Pc« Comp,,,"}' ( \ 'd ."J .", bh •. b""l .\1 ,..,.· 

~illr; H. C. Krlllrd)' C""'P~")'; \ ,no,; .. " 

S~foly It .,.o, C" mp"np 11 m FvoJ. ( ~u".n 

\I ... ~ .. inol, (~<r'c'.'l h ,oJ. (~ u'.' J clJ), 

Crirtin "h"e Poli .h, I JI . , ,,a Ilr''''og ("",,,. 

P''')'; \I o".,, ;;h Win .. L.,.,- \I "". (Jelit. 

\I "'I-', io. ), Cb'"p.,I., Wd,h'. \\ io~, \01· 

phu'~, R"~,, l ( "Q"n 11.';fd", .. i,,~; .\l u, .. ,'. 

l'",,'.,dc, T h"01 \ 1c.\n !'Oh". ~IU'." ChJOl ' 

p.,;t"" \ 'dHt , G ordnn I:IJ~ing \ 'onlpJn)', 

1''''l 

New Media Market 
Approach With Unique 
Programming 

Thr n'ediun, ,,· ... in, ''''''I -':cn, •• "fi,cdl .. 

""J 'p<'cin;;oll)',; ".1"" utli' "j', In. this 
" ... Ji,,,,, pr .. pcrl)-, "0,,,,<\ )' «I."eJ ".g" 

"1 .".1', ) ,,,., <,,'.r;,,; .pp,,,~inu\d)" ~.O(lO. 

""" :-' C""'c, "ith ., p""h_"i", P"'"'' ,f 
"H' $i,.OO'f,(lHll,llllll in ~i ;mp,,,unl .If,'. 

-':,·~,o p'U~',l"" Me 'p,·,itie.III .. ' J<,i~rocJ 

1M ,roJ dilt"<lcJ ,n ,h. ""lnl,i,u"""1 prr!e" 

en«', "r Ih. ".~.n ,..>p"I .. ,i .. o. I' '''~r~n'' 

f",[U,.J 'f<' m,,;,i,1 "I>I.'l.li,"",.»I, :-' e~ro 

~U.'\ ,clt-b';I'.', .".1 :-.-•• ,,, no", .".1 Wm· 

",uni,)' il«"" h ch p'"~''''' .CI. OS J p"bli~ 

r, dio ","diu,," r'''n'''lin,~ I), .. inlere,! "I the 

~q , " in h,& <,,,,,moo; ,, ]OU i. bu,1t J ...... nd 

h) p .. ""o.lili .. . ,,' h",,,,,·. "ho ''''cr • 

I"',i.,J <>, 'im. h,n' elubJi.h.J , h"m..,1> •• 

."lidl.,' "i, \I Ihe ~'e ... , •• p"puJ ui .,,,. <Jhrsc 

e,?p,i.n,.J pcn"",I; , .. ",I.''''eo enjo)' Ih' 

."nliJ.nee .nd ""1"'" ,,1 ,h.i, ~ e~,o f"l1n". 

i"~, ' I I",) knu" ho" ,,, !,oIk ,h. I,"~".~c ,,( 
Ihe;r -': e~ro ~udi('''<r .oJ p<ol ,h. <.tit' lH • 

.,,0 ,,, ... \\,110 ", ... ;n,un> itnp><1 

INC. 
II!W TD" 

10,.' .... 

REPRESENTED BY FORJOE & COMPANY 
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Mobile, Alaba ma 

BEAMED TO THE 

BIG AUDIENCES 
Who Are 

RADIO'S STEADY 
Year-round 

82 

LISTENERS 

• 
• 
• 

hillbilly 
sllorts 
colored 

WKAB is the ONLY st a t ion 
in t his a rea wi th a Merch a n­
di se De pa rt m e nt to bolst e r 
distribution. 

Mobile, A I3b3 m3 
Rcprcscnt<l';vcs: 

THE FORJOE COMPANY 

2. It I,. 1U,,,j, ... I" IJUd .. ~e\eral d.j. 
~ho\\~ {'''mpl'li,,/! "i!tlUIt'I II (,O IJ~J y \I il h 
} our~ . 

:t I)"n', 111';:1""1 local U'\lII.·", a ud 
, I t." 1l 1 ~ in nl'l,." .~I'(JII ". 

I. \UIEl" 1l'1" l'arlieip,lIj"lI ~llO lild 

hi ;: h l i ~hl g u("~I.-. ""I 1111 ' iulcn i{'IH'r. 
:'i. \('\er 'all .1""11 I" g UI'."I.~ lilt a u­

<l if' ,we 1,;" l i .. ipali"1I ~h"" ", , 

Q. What advice would he lp in th e 
tim e buying of either programs or 
a nnouncements? 
A . A ~f'oSSUfl Hlne~' of l ill1d'u ~· (, T.­

I'r"ui!hl forlh (hi5 li~1 "f "aH l io ' l.~: 
I. I)"H 'I ""IUI,an' r'ltill~'" Ililh"UI 

"oll"id"rilli!" Ill\' 1' • .'rn' lI !al!t"'o('err"r hI\"' 
I"r. Thai ' Ita~' hl" tilt' ,;.ole basi" fu r 011(" 
~I''''II I 'l'~ li ,, !:! another. 

2. DUIl'1 u,,"e Bo\ 1B fl ;;tlre.~ " l illtll~. 
'1'11(') arc ,I 1;!lmil, le ) "f(bl iek loullllll~t 
I,e applied ;l gai"~ 1 kn'lId..:oI;:f" .,f IIle 
II>("al ~ CI'III". 

:\. Do,,'1 fail I" {,' lIl."i,l"r a ,,1:.li"II ·" 
1'l allll; " 1; in il ." (HI li rOll llHullil y. A rep· 
ulation f"r illl~';:rit)' .. arTie.~ m("f 10 11 \1' 

;Hllerli~(', 1 pr"dul'IS. 
,I. DUII ' t merl nuk 10fal lile pro· 

l!rmll$. F' rcl l' l<' lIl l). thc~ IWlt." l'll l llll$i· 
1I._li,·, " al('~·a{'li\e f"no\\itli!"~' 

.;. 1)0 11 't \I:I,," le Inll' lll of 100('al fiN' 

.-,,"a1i li e~. t:il{' Ilwlll th{' dWII(,c 10 ,1" 
' ·"l1llllc n ·i,d .• ill Ih('i r 10\11\ ~ 1 ~1t'. 

6. J)"u ' l fai l I" ~ul' l' , \"i~c I"\'al "ho\\,. 
l·arduIJ),. (hl"1"'('II, hll~ia~ li, ' wkll' I'all 

10" I,e~ortd l' IJJ') daitll~ ~(iU a uIIH,ri l.t'. 
t ' ;IU~' ~ FTC tn.ul.I.'. 

7. 1)1111 ' , bu) 011 Ilw ba~ i " IIf pll\u~ r 

"f afiil iat i,-.u alone. TiI"~r: implofialtl 
dlara l ' ll'ri~lirs "f ~Iat i utt ." should ,,'1 
lo lind tHl~ f'r~ to " lIwr fal · I "r~. 

::. DOIl'1 I ,u~. a ... " IHatll'!" ,If fat"!. "" 
IIII' I,a~j.~ (If aUI "lie "f 1110) fn{'I" T';'. 
(;",ul J,1I1 .~ af(' l,a~",1 " " a ~ I II(I~ .. f all 
1111" fa( "". 

'J. ])",,-, bill" ,-ul'l'l) dU ' l illlehll ) ­
.. r (if ~ u u 'rl' all alh l' rl i~"r "r a{',·llIn.1 
"~ITutil, 'l \Iilh ;.11 till' tltarkl'liul! ,"ltl 
"tlWt' ~Ira lf" g il ' iufllrrllati,,1t alail:d,If". 

I"\\" '''~I fattur. reb t ilC t'a~e lIilh 
II itich lillld)l] ~ I'T,. {'an h<lol Ihc m (com· 
I'aff'il t" IlT"gnllll,,"I, ami fael Ihal a 
1111 of "';;1'11"' ,'an he "' llIe("ze(1 ill io Ihal 
(,0 H-cund" of p t"cl" i,," s lime, a ll ('on , 

tri""tf' to Ilw it" 1'01' "laTil~· . 

Q. How arc station-breaks faring? 
A . People i ll the Ir;lIle !;3y tll("rc j~ a 
"c,,"~i,lera"l e " trcml all";\~ frol1l pur· 
,ha~l" of ~lal i "n·J,rl"nh, wilh Ihe pIa } 
I-"j ll ;:: 10 olll'· miIl U l ~' : ' III"llm('{'mell l ~ . 
\\ h~ ? T~ pil'al of 11105(' ,.[m·c} cd 1I"1lS 

l ilt" l'mnmCHI flf \\'("II~ B,lrtlCII , J ohn 
Bllli r S. Con'pall) : " BCl'au~c morc !;POIl' 
.<ors are fan,rilli! t he ;:: reMer amllunl 
"f '"I' ll ' }U II \";111 j " lI"k illl" {in~'-H1inule 
atll1<,u n{'CI ' lt'III~. " 

Q. What 's the outlook for three· 
minute pe riods? 
A . ViTllwll~' 1I (011·(';l.i~kl1l. :\ fell' ~ I'()n' 

"." rs. like Chenille\. nlwe u~CfI cXlf' lld­
t'd {'ulIIlllt' rcia\ pcriod~. Bu l. Iial ing 
rleh iel ell IIl liformil~ of lillie ~ I o l\i llg. 

~ l alilJn~ """ do,,', l'arl ieularly cn('tH]f' 
age tl1o' u~e "f Ihe~e pe r in,ls. 

Q. Wh a t ' s new In double and 
triple spotting? 
A . II} alli l hHi!e, "Ial ion r('l' r('~enla· 
til('~ a,ul l inu":hu~('r" lITe urging tHo r(' 
~Iali"n". II, d i ~IICI I>'C II ilb Il li" type of 
~qUl'CZl' pial' Thcy rl'"svll, i l '~ 1.,111 for 
the ~ta l i"Jt ami ('e rl ,l inl y k ill for th .. 

~p<ln~l>r. " li!;teJlIT IWilriui! 100 ""Illy 
('"m ulel'd"I". nll(' aft{'r Ihe ",her. i~ apl 
, ,, I Uft, "fT hi.- rad iI> ~"I ill (Ii ~gu,l. 

Sit' urn. ion 1)l1~ 's 

Q. Wha t 's the trend in spot satu ­
ration buys? 
A, TI'I' infillnlti"tI "f T\' 11,,1\1 itll· 
,," IHlltlill)!. } "I! {'an (" 'l'ed "IHJU~"r:< I .. 

( j'/f'lw' lur/l /ll /,"~e :6) 

]". 1),," '1 l if' !I,,' limd'u~" I:~ 1' .. rHI~ II'!!!!!!!!!!!!!!!!~ 
( if ~"II ' I"l' a elil ' lt t l . h ) ill~i~ l jn)!: lin 

apl''''''1I1 "f <"wi. ], u ~. III Ill ... iut,·rim. 
g, ,, ,,II'IJ~~ mll .1 I" , ~ltal'l ... ,1 lIl'. 

'I 'YltC 0.' SitU' .ime SltOn­
SOlOS .110(~ h",·in:.! mos. 

Q. Wh a t 's th e outlook for on e­
m inute 3nnounce m ents? 
A. ~Iafifln l"('pn:<"llIat i \ ' I'~ :llld lillii" 
I' II} ("" ]"epll rl tl,i_ f"flll "f ~ p,, 1 fa,]i" 
i_ (',nreIlIJ y mll~t ~"u;,:llI ;tft"r. Thc 

KLIX 
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THE' 
FACTS 

ILY~~ 
Tremendous negro, rural and re lig ious audiences_ These three sections 

of Georgia population form the basis of Ge o rgia 's two "Three R" stations. 

WEAS in Atlanta and WJIV in Sava n nah, th e fi rs t two markets in Georgia. 

These thre e elements constitute the overw h e lmin g majo rity o f the pop-

ulotion. Only WEAS and W~IV give you a complete coverage of Georgia 's 

" buyingest" audie nce. 

WEAS and its 10,000 wotts blanke t the h eavily po p u lated At la nta area 

and environs. WJIV (Savannah) and its 1,000 watt coverage brings in 

the rich costal plains population. Adve rtise rs need no t look further when 

they seek the most important part o f the So uth's biggest market-the 

three R's. The Family Stations payoff in results! 

• 1010 KC • 900 KC 
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,'Tetu.·'n·l~ P'"O!I'"(tutS (1I;(til(t'Jle 011 'ocul st(ttiolls (,·(ttlio) 
TlTl[ 

BER T .. NDREWS 

e (Cll 1I 11 0 WN 

ELMER D .. v. S 

,. " ',H,NE fREDERICK 

P " Ul H .. llv EY 

H[ .. DLI N[ [DIIIG N 

.. L HH'ER'S S PORI S DIIlEST 

ROBER T HUIILIIGH 

T[I) .. .. LG NE 

.. R PRES' OENT 

TYPE 

II • • • 

N._. 
II , • • 

H,_. 
II .. " 

s ... " 
Hh l 

G ..... , 

/0,0"., 
r ... ", 

G • • "., 

G ..... , 

fi ...... ' 

...... 

" ..... 
""11' 

'" ",---

'" ... 
." 
" 0' __ _ 
." 
'" ... ... ... 
'" 
." 

TIME TE ST E D EXPL" " A,'ON 

' $ m'. ' _k ,... hrh ..... ,., " ..... , .. ,-C,C,,'.C"".::::.' .. ',C.C .. '_c------
--

'" G ... ,. V D ••• , ,. ..d I.'" ' .... ,,' 

,,, N,. , "d """"., -'-----, .. c ....... ,.,., 

'" N ... iO''':':'':':'':':-:..: _____________ _ 
, O .. , •. $ _k 

'$ "" ,$ .k 

"' ... ." ......... . t :-=::.:'=------
H,. , ""»' I, .. Ch i .... 

..' , .. 
,O .. , • • $ .k , .. N., .. ,t<! b, To,'or G ... , 

... , .. , ......... , .... :"'---------------
,... C ....... , . ... • 

, .. .. . d ..... .... "" •• " .. ""TI 

' l ..... l .k ... ... ' ., Id •• " ,. I, .. , . , U. S . .... ,d .. " .lth E ..... d A, •• " 

Mu tU" l NEW S REEL N • • , , . .. 11. ... ' 1 .. , • • 1 0k I·" G. · Th .· ... ' •• • • 

M .. RY M .. RG .. RET M<IIH' DE •• , ..... ,... f. ..... , '" 30 "" . $ :' :' __ -":"C- U".,."' ,.''' .. ,-,-,-------------- ­
&0 "" . I .k'--__ ,~.:' __ :hl . .,orol • • ' :":"~" ",--__ NO SC HOOL TOO .. v Chnd"" , Sn.. • .... , .. ." 

PERfEC T HUSB .. " D A.d ,..,tI,. '" 30 .. ' • . $ .k ••• fi ,or" R.u. ' .... M G _______________ _ 

P' ''N O P l AV HOUS€ 

POO LE 'S PARAD ' SE 

ROGUE'S r. .. Ll£Rv 

M.". .., 
." 

30 .... , _.. ,<I 1"." ," •• 1< 

r ... ". ... 
30 ""', .1. ... 

(;EOIIGE S DKOLS KY f. . ..... .. , """ . 1.' ... 
HA"RY "" S ME II 5 ... " 6 . 0, .. 1 .. , U "'0. I, •• ... 

l i\ ' l i\ 'IJIA iVi-I! 

f)Dly WWCA 

.--\\' \\' C I\--. 
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Progr.'l mm ed loc.'IlIy 
400 ,000 res ponsive 

to over 
listen -

50,000 rural people, 
100,000 

ers ... 
30,000 Negroes, 
industria l workers and four 
nationality gro up s. Polish ­
Greek-C roa t ia n-Serbia n. 

,--\\' \\' C i\---.., 

The only radio station serv -

ing and selling all the rich 

Lake-Porter County mar-

keto 

M . .... "" .Tt", 
I'.i .... · ... d ..... 

",,,I. , . ........ , .. . 

W '· . .. , . . .. " ,o.nd· •• 

• • • • 

,--\\' \\' CI\--, 
1000 WATTS FULLTIME 

1270 KC 

Dee O. Cae 

Hotel Gary-Phone 9171 

SPONSOR 



bUlldl 111';\1 I mdi" ,..1IIH(lli" li (' ,1111-

paigns thi ~ {~, II ill ]",Ih T\' all d lll ll l­

TV market .... Till' r,:.1"" "" : ( I I I" ,·x· 
11]"it sl'a-<ona] ... ah·s delll;,lItl,.; ( 2 ) I" 

prCltllol t! prndlll'l,. a l a ~pedal p"rind 
(I f Il le \l cek: I:~, to .;-ell llla ~ ... ·tlf·l1l 'lllll 
g"lld" ahead of cnlllpl'li lnrs: l· l ) 10 
laurwh 1)('\1 pro,hwb. F:l llin>,! ilil n cal· 
I!l,lO T} 1 :I re ,lI l r~ rl is('rs lill' B .. Ilt'rl 
11 ;.11 Cl"th.· .... IIho l,ill he lI", ing 51'''' 
ta(lin in lI11lrkcl ,; Iln"ug.hnul Ih .. lIa­
tioll 10 win thc J,;lt'l·In·~(·lloolll":l,I ... t" 
~cll goo,1" d,·,..ig. llcd Iw rt it'ularl y fUI" 
autunm , 1(, 1"'11 pre·Ch rislmas I,u~ c r.~. 

In cat .. ~"q 2 :In' :Ilh ertise rs lilc 
Uff'. II hkh i,. l:uLrlching: an tltllI OUnCt'­
I1Iclll ('aml'ai,!Il in -;-0 lilarkd,. sci .. · ,]· 
u1t·J fClr ThuE,lar~ . Fritlays. and :'i:I\' 
urda ys. a~ cnp i ~:; 'I f the t\la ~ilzinc hit 
)lcws",latLd ~ ill lhc Hlri,HI'" lilarkels. III 
category :~ art' .1dH·Il i:<!'rs like l.el(' 1" 
Brothers. ,. lcPl'ing lip it,. ... pot r: .. li, ) {or 
HillSo ill 70 Illarlel s. for Spry ill j.'i 
lUarkels. in o n1er 10 ha ttlc hard again ... t 
!'t iIT ('oJllpdilio tl from Ps.r. nu(1 Col· 
gate. f i ll th.: saJllC ent egory is Blatz 
Bre win g Compan y. \\' lli ('11 hopes 10 
gain suds "'LlrrCil1ac~' wilh the ai(1 of 
saturation spot rarlio ('ollie fall. ) Typ­
ical of calt-~ory " is I'r"t am, a nutri­
tional sU]lpICIllCIiI for ]JC(lI,le wh .. ,liet. 
which is currclltl y launching a ~p(l t ra· 
dio "al1lpaign ovcr 200 stati,)lIS to fa­
miliarize the ]luhlic wi lh Ihe bmwl 
1Iamt'. 

Singiu~ cOlllluel'ci.lls 

Q. Do singing commcrcials still 
havc a potent sales punch? 
A. The allSlrer front ag"cney ]lI'oplc. 
r~scarchers . mit) s ingiug l'U lllillCrcial 
wrilc rs is an un,]uali fi c,1 ,.) es." Jerry 
BI·ss. Ijce prcsident 01 the Frank B. 
SaW(IUll <1gc ll (, ), ( which haurll cs tlie 
Hoherl Il all l'olnlncn' ials l , 5<1 )": "Jin­
glcs aud ... ing illg commercial s arc as 
popular a!' C H ' C. Brighter jillg]l'S arc 
what c"~'r~onc is s('ckiug alld t" main· 
tain s ing ing CUllImcrda] popularit ) tllC 
maill id(:a is to 'kc,'p } " ur ('otllllll: rcial" 
fre~h':' 

Lallllr Grc)' of Ihe fatll . ,u~ Lanll Y 
ami r.inger r.rey c011lnlt'rcial writin g 
,1 110 ati(1s !'OlJ}C ha('kgrOllJul. "TI1t:rc 
was n (Ict"iille in tllC u~e of SlIl g lI lg 
cOllllllcrci,lls in 19-19 when c\'er~ on e 
was si tting hack and Ifailing to see 
I\hal wo ul d haPl'cll ill TV. Bul. ill 
19.'iO, \, hCIi ad\'c rli~crs Ifith limi\ct) 
l,u(lgcts rcalized Tr Ila,. for hig jl()(·k. 
cthnnks a lld that radio 1I'1I'" IH:! re 10 

161ULY 1951 

WCSH 
PORTLAND 

1925 

WRDO 
AUGUSTA 

1932 

WLBZ 
BANGOR 

1926 

WEED & COMPANY 
Nationolly 

-t:o -t:h e 
BUY-WAYS 

of Maine 

HOW TO COVER 
A THRIFTY STATE 

Few states have more diversified industries 

than has Maine with 1363, not including 

agriculture and commercial fishing. 

People prosper better when their dollars 

and their labors are invested in many en ter· 

pnses. 

The Maine Broadcasting System stations 

serve more of the homes of Maine's em­

ployed men and women than any other 

radio group.';': They speak regularly to 

these thrifty people who know values, buy 

wisely and enjoy the good life. 

Rcp,~scnlc: tl b~ 

BERTH A BANNAN 

N ew Eng land 
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"As Necessary to Us 
As Our Transmitter" 

"Spons(/(s want preshge and listener appeal. ASSOCI ' 

ated Press news gives them both - plus a mass 01 
listeners who ale conSCIOus 01 the product advert ised. 
Also, AP news gives our 'casts high ralmgs," 

Charles C. Smith. General Manager, 
WDEC, Americus, Ga. 

"National, Regional, local - Sponsors 
Renew for AP Newsca,,, 

"Sponsors slay wilh I'IAVE newscasts. fOf insla:'(l 
Mld·Conllnen! ai' is now in its fourth year. Com 
weaUII life 01 Kentucky is now ,n Its 111111. 8_ 
Clothes and Studeba~ef are botl! completing t 
s llIh yeal. 

"WAV[ uses Associated Pless uclusively !Of 
news. But WAV E has ils own fitwsgathering s'a~ {i 
lour !rained, lull-lime reporters 101 louisville ntwl 
one year AP used mOle Ihan 100 stones phoned In.: 
I'IAVE newsmen. Aft news partnership II>IY5 both 

Jim Caldwell, News 
WAVE, louisville, 

"160 AP Newscasts 
Sponsored Weekly" 

'Since WITH was es ! ~bhshed 10 years ago, we 
used AssOCiated Press Ilews continuously, most ! 
lime ucll,lsively. OUI AP membership has been a 
satlsfacllon 10 us. OUI AP semee has 
Important resul1s. . satlshed 
rleal deal of station re~enue." 

Thomas Tinsley, Pre"idel 
WITH, Baltimore, 



Associated Press ... constantly on the job with 

• a news report of 1,000,000 words every 24 
hours! 

• leased news wires of 350,000 miles in U. S. 
alone! 

• exclusive state·by·state news circuits! 

• ollices throughout the world! 

• 100 news bureaus in the U. S. ! 

• stall of 7200 augmented by member stations 
and newspapers ... more than 100,000 men 
and women contributing daily! 

--------
Accuracy, truth and live·wire reporting 

have established The Associated Press as 

the world's greatest news service. Alelt 

broadcasting of AP news builds peak listen­

ership for stations and sponsors. Faithful 

audiences have confidence in AP news ... 

and they have confidence, too, in the prod­

ucts linked with AP's reputation 10 r 

dependability_ 

And .. . AP's accurate, live-wire coverage 

is available to broadcasters on a cost-of­

service basis. 

For full information on how you can get 

the benefits of AP news service ... WRITE 

TODAY. 

RADIO DIVISION 

THE ASSOCIATED PRESS 
50 Rockefeller Plaza, New York 10, N, Y_ 
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A/(tw ... 
MORE POWER 

on 

WGTe 
5000 W Day 

1000 W Night 
Directiona l 

* 
MORE LISTENERS 

on 

WGTe 
New , deJr signal tremendously 
increases coverage, J t t rae t s 
grea ter audicnce and mo rc lis­
tene tS, sells mo rc buyers. 

* 
SAME lOW RATES 

on 

WGTe 
C reater powe r, broader cove r­
age , more s:Jlcs. at prac tically 
same low ra tes for fo rmer local 
coverage. 

* 
MORE FOR YOUR 

MONI!Y 
on 

WGTe 
GR EENVI LLE , N. C. 

FilII Timc- I 590 Kc 

MutLlal AUUi(ll c 

John E. Pearson Company 

.- I ;I~. Iht'~ lu rnt,.1 t •• ~ln~lII~ ('flnmwr' 

(-jal- <ll1d 11,.,\ 'rt· a- IUll'ular 3~ e'('r: -
LI 'n ,,"1I. li-. II lI 'p .. r.· li-t ('l 1f"r~ ' ... -10 -(1 

1'1 ~{ h\\ l'ri ll B"_C:tT. ,h c.orporal;"'1 
ridillikh hilI(' II') prejurlict' ngni l1.1 
,i ugill;':' ( ' lIll1lh'n 'ial •. \\ h" 11 ::idl",-rill 
to'1t'nll~ 1111:,11 1., -(1 ~ill f!i ll ~ t"('l1)IlIf'r<'ial,. 
Inr -t*\,-ral hi;:. IIUIIII' dif'nts. :l llIli" IIf'I' 

, pad ioll \\;1,. f:l\orahlc. 011'- of Ihl' fa· 
l"li"~'-; ,I l :alllplu·11 5,.up COlllpa l11 
{"OtHIII.-rda l Iwanl un Club 15. CBS 
1tUJ~it-il l ,-h'm. 

Q. What types of singing comme r­
cia ls are pop ula r? 

A. Cumltl('rrill l ~ l,i ll eoulilillC 10 ~In'~~ 
I\all ,. ,.:ullkl. (II' poll..a hackg roun rl,.. 
O('l'a,- i. \I1al h ililoilll "r Illarl'h 1ul1 l'~ 

I,ad. up 1'>('(11 r"I1,lilio ll". 

nol~n Hall Clulile - h lle. IIr" M'ntl l 
Ila" a 1,,,nHlIl·. /"o" 'lIIl11 l'I"I"lal pla~ I'{1 In 
Ih,· tUII., of .. ~I I. l l1ing Tllr"lIgh tilt, 
ParI.. Ow ' [Ial""; IIlt'II'" "a"." pilf'h 10 

,. \\ h"11 lil(' \ all ... Go • .,. I p·L"I'·l ' p."" 
It,,~ H o~ .... If \\ ' \ E\\ ' illf"I"IlI '" thai Illl" 
ramnll._ \Iil, ·. ~h,,,· \'rJltIl Il"l"dal ~ ori.;:i . 
Iml l) f"alllrin~ 11 Illalc ;\t'gm 'I1wrl"1 
(IIn l rh ~ l l iin "''l:l iOlI 1101' lI ~" fil C I oil"" 
1111 0 gi rl,-. Ihr.·. · 111,'11 1 I,ilh 11 1110 pi. ·· 
"Ol"'foll(' In'lIlh'-' II" aC'{"' JIllpallilll!'IlI , 
TIll' C('or~ , ' It. \d",ol1 a;,t " lIl'~ .If S<'I II" 
nC{" 1 1HI ~. adl t'r l i";II ;,t ~11l'{'iali~ l;; for 
,. u,' h fam.IIl'" mh"rli~cr nalllt'S a" P"p. 
,.i·Cola: CCIU'ral Eh't'lri l' IS ) w e ll!'1' 1 : 

\ a li"na l IJai r}: Ft.',ld.'r".Quigall : \ 1 .. · 
11allk Carpel a l1l1 Blu.· Coal, clllplo~. 
a~ 111311) a. I I I,,·npl., ill ;; .)tIIC of IllI'ir 
[·.Immt'r/ ·inl !,I'ndili on" ( Irio, g ir l !Ool .. · 
i~l . guilar, I,i a llo. I Ja~~ (huills. lroill ' 

"(jIll'. Irlrrlll'et. 111111 l' i" l ini~l), 

Q. What does a si nging co mm er­
cial cost? 

A. L:ulII} tm.] Cinl;" r Cn') f) fTcr a 
" "lII ll lelt' rl..'(' nrd,·d j irrg lc ,.cri, ,,, for s ix 
lHol1 l h~ I/)I 'a l 1I .~" f;;r ;1,. lilll, ' a" SK;O. 
TI, i· illduol.,,,: l' I( 'a li " lI ;lIul IIrililig "f 
jil1~1c ,Hi lI . j , IlI',u lh. u~ ai!c : :111 1'1'0' 
, lu.ti .. 11 alld n~ "ln lill ;! ,·,,~t !': fini ,. lw.1 
111",1,' 1" alii] III~· ,--ill i!: 1I1It' "f II,,, 
1"1" ,',,: i l l~ l"ulIlI ' nl:t1 I ii,) 1.;lck(! l"l1Ill l1l. 
'1111' .. lIl'·' ~ lllI'II1 1.,,· ,,1 lI· a~.· rate I,. olll ~ 
;;..:~: •. ; f"r I';wl, ~I I' ·I·. ',,~ in' -ix [111111111,. 
1,,·ri.,,1, 

'1III'ro,',- u" lililil I" "",.1,., I'ro,III'" 
li,," , '"·1,,. lIlu,.i, · i alt~ paid al .\FHA 
H·,oI. ,. I ) I'" uf lalcnl 1I~"'1. and 1.]1I·l llI'r 
a(ll crli ... r i.,- 1'1("<1 1. n ';:: i,jJl<I\ or IIll I ;,I I I ' 

1,1, 11 11 ,ulol I. ) li lt' " ,' in· 1;lg. Bul \111 ,·f· 
feelill' ~ ill [!ill;: {" 'III1 I1lt'Tt·i1l 1 .·an Ioc 
ilia' II' In fit .rn~ ·i..:.· 1,"(Ii!,· I. 

Q. Who a re some of th e ad vcrtis ­
e rs us ing singi ng commercial s? 
A . '1' 111 ' li~1 read" lil... , a \\ ho'~ \\' 110 
of \1IH' ri .. rm IlIdll ~l rr I\ ilh 1Ialll ... Ia,., 
!:>Iwll Oil : 5onolone: \I .. haltl.. CIlIf",I: 
Ba nl t' I ' ~: l'a h,. l : 51. J" ~ '·I,II·.,- \ "'p irill : 

Cro'-Ia I:la m'a \\'illt's: TI't.'1I1iPlh c.'I!' 
Iur ~ F.I\: \!i nu le .\Jail l III HI a fr o,,1 ,If 
1(')('.11 ;u h,·rli'('r ... I n fa, ·1. il I!' th. ·,..· 
'-l lInll loca l a.h ,·rli~"I"" 1, 1\11 an' "1,011 , 
.nling. jil1[!I.· ... ('ol "I'ing :\ 1.ltl1o-r ·~ na~: 

\ 1I1 '- lI li lll:~ 113), Ea."''', GrmlulIliu lt 
I b~ lIlId II lher ",u.'h O('l.a-i oll'. \\' ''rl,1 
Br.)udl'a,-lin;,t" :; ~,. ICIl\ 1"I·1",rl· il ... 1II~' 1II' 
1"' 1" ~ I a l ioll' ....e lfing th, ·~,· "p, '(' in l 0( .... (1· 

~ i ,,11 mu.ka l rh~ mlllgs to a.l\",·rl i ~ .·r~ 

ill Ih,· ... , · " HI"gori L-;; : r n·,I;1 j" I,d"f~ : 
('llIIrf'f'tion" f) "Io rc!': (IruE- "tnn'!': .I , .. 
l'urtm"lll ,.hlrcs all ,1 olh"1 Ilwr('hal ll-
1,110 nm 1111"1'" "I' four 1\1-.'1.. (· .1I1lI' .li C! lI ~ 
I'ri .. r 10 tlw " ]1' ,(, lal ......... ·(I"i"l1 il·. ·lf. 

'1'.'.1 lise.' i .tt ions 

Q. Arc nationa l adve rtise rs in­
creas ing their pu rchase of tran ­
sc ribed syndicated programs? 
A . Y.'!'. \ :llio)lIal adIO'l"li-'t' I'l' arc pl3c' 
illg Ilio n ' and mort.' 1U0IH') inl,l local 
an.] n'j! i(,nal market.. ill ol"ll"r 10 IIU j!' 

11)('111 lI ... ir IlL111o rJ... '1'\ 1'00t.'ra~c . In 
IIH' 11'('1111 ' .. Itaro l !'pflt 111111 ItII, ·hll, l;::d · 
0'1 1 Ili~ hl ",hOI, ... I rallH'r ihNI "'}lIIlie.llcfl 
I'l'tlj!r.lul ;;' ;< U('h as Iho~t' "old h) Zil . 
\l G\I 1I ;l<li .. r\ttra(' l ioll ~. Il CA Hcr.ml · 
;Il/:t . :Iud C'Jo.Jlllall arc fi lldin}-! an ' ·I,' r· 
ilu 'n ';I,-illg Il lark,·I. 

Tlw Fr.·.I .. rt "" \\ '. Z i l ' C tI!I1P:II I}. 

I,h;"h l,a(1 a OIw'prng ralll hc;.!il1llill !!. til 
19:n . 1,,~l a~ jJl'Of luc .-,; 21 "l 'Hli('alc(1 
jll"llrWIII ... for II hi('h "1'"n"II(,,, :lIlllunlly 
pal ;-, 1 Z.OOIlJltK), Iwa rd ul ,' \' IlIor,· tlmn 
I.fM"' _wlio ll". Fr(111l 12 natiou.d ;n l· 
I('Ui'- l'I'$ ill 19·1i.i. Ih(') IIOIt h,);H 1,,·\1 
,,'er 121 1, IlIalll on a "" ' ''P l'lI,.i~. 
' \lIl1l ll ;.! IIII'IIl an: C .. r a c .. la. Il e A. I..{'· 
It 'r nrnll lt ·r~. \\ '·~ l illJ,:I" ' U "'I ·. ford. 
h.ain·r· FraI.CL Cllr~ ,. l er. I'fon l iae, 1101" 
<Ieli , \1"1 0 1'1,1,, all,] I'SC . 

\1111111111 ].U.·illl'''" i,. 11"fin i ... l) "II Ihe 
II I'r:ra,h' f'JI' lilt' I'r"gJ1lI11 Ir:lH .... ri l ).:r~. 
A. II. ~:ull l. ro .. ,I.. . m:lllil j!1'T o f lie \ Hc· 
.·, .... 1.,,1 I' rogr;r ll l :-:cni,"'''. 101,1 :-1',1'· 

IDAHO ' S 

MOST POWERFUL 
.0,000 WA T TS 

KGEm 
BOISE . 185.000 CUSTOMERS 

SPONSOR 



~~~~~~~p~~~§§~-~§§::~ d)::l ~ r • I 01 

~ - "We're from Milwaukee and-we want you to see 
that your $ $ $ go farthest on W EM P" 

HIGH HOOPERS! LOWER RATE! 

PROBLEM : How to budget $125.00 per week '" 
Milwaukee? 
ANSWER : On WEM P:* 
$108 pe r week buys 14 - 1 Min . or lOO-word Announcemen ts 

for 52 weeks 

5 t i. week ly In the "Coffee Club", 3.5 Hooperating 

5 ti. wee kl y in t he " 1340 Club", 4.6 Hoope rating 

4 tit weekly In the " Old Timers Party", 4.2 Hooperating 

Tota l Dai ly-12.3 Hooperating<\ 

Total Weekly-57.3 Hooperating 

ON NET STATI ON ': 1* 
$122.50 Buys 5 100 d A 

. • -war nnouncements for 52 weeks 
5 h. weekly in the Early Morning Show 66 H . 

, . oope ratlng 

Total DaiIY-6.6 Hoopcrating" 

Total WcekIY_33.0 HOopcrat ing 

Not,,: ComP" '."on ;, I ... IDO , 
wo, , u N~ l wo.~ Stu;o" __ , . 

<ost would ~ Sl OJ.7S IH" WCt~ . f o. 1 Mill. 

ON NET STATI ON 0;;: 2' 
S\16.20 Buys 5 - I - Min . or lOO- word 

Announcements for 52 weeks 
5 ti. weekly in th e Noonday Program , 4.8 
Hooperatlng 

'AII H<W"~'.';"6' Io. u J <J ~ O<l. "~" . l'JH 
C ... "p,d.~ .. , .. ~ .. ,i" , A""", .,,4 ••• <1 •• / " . 
,,,; .. w,~ '''''' •• " .. " S:OQ " .,\1 ,.6 ,00 P.M . 

. . 
Total Daily-4.8 Hoepe rat .ng. 
Total Weekly-24 .0 Hoopcrah ng 

For $50, $75, $100, $150 or more, you can buy 
2 ti mes t he audience of Network Station = 1 
2 Y2 tim es the audience of Network Station = 2 

Joi n other shrewd 
schedules on one 

na t ional 
of the 

advertisers using high -rated , low-cost sat uration 
nation 's strongest inde pe ndent sta tions! 

WEMP 24 HOURS OF MUSIC. NEWS AND SPORTS 
HUGH BOICE, General Mgr. • HEA DLEY RHO, National Rep. 

16 JULY 1951 89 



:-on: "If all l'fI'~~' 1l1 il1lli('alilJll~ llIal,,· 
!i,lliff'. Ihi" full \,i ll h(' lilt' higg.C_1 \cal 
in HC.\ ~~ nriitah'd I'r(,gran . -al(,-:' 
Re.\ ,...~IHlit·al(',1 I' r" )!rtl lll._ Ilt'gall ill 
19:1-; \,ilh lhrf'f' pr"gram ~ .. ril·_; ll"W 
ha~ 26 pro:;rall ' ~ bci ng ("a l ri('.1 01 cr 
2S.; ,,[, lt iu ' I,.. . Fiftt'('11 llali'"lal a(II~'rli ~· 
f'!,.. an> am"" g il~ (' 1111 '('111 ,.Ji('llI-. in· 
,.Judi!!)! Frigidail ". Cl'IIl'ral EI .. dri, . 
Phil.,." !'S,C, L(, I <, r nl"ll\('r~ . nc.\ \ it · 
I.,r (1Il t.l,..tI~ IlII a {' '''''P ba,..i ,,), 

·1"", _, I'cp~i C:ola. L('I"r l;r"llI"r ;<, 
Lllnl' l'r l PJlarllla("al I Li.l('rillcj. ~t{'f· 

ling Drug •. Dolri ll. C(,II('ral Fuo(k 
:31,ifl 1\ C(.mpall~. ,\nl f' ri ('a n Ilolll(' 
I'ro(III{I ~ a rf' lIulIll'f'I'f'd among ils lIa· 
[iullal dicnl". pr('~cnl alHI l'a~1. 

Cllarl"5 \[i ('hdson . [,I(' .. "h .... ,«' IlIor(' 
Ihan 20 I'l'ugratll~ an' IwaHI on nu· 
Illcruu" _1 ;lI i" II _. l't'flnrb prflg raJil ~alf" 

10 "mh "1 ,on·.)1'· a· Eno'" Fru il :-a1t~, 
Bhw ~"lulI(, \\ 'a"h illg .\I 'l1'hillc C .. rpo· 
rali ll il. am i til(' " ('n IUl"~~ llilitif'- C"IIi' 
1';1I11 • 

ILlrr~ f', G""tII1l3n Ilndio P,.",lw · 
linn_ lal)i,,· hUlld ... "b ,.f a(h erli-!'I'" , 
naliollal all.! loea!. hu~ ill)! OICI I:: J" Han-""I. I' u hli('it~· ,lin>('lqf for 
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WHOD • • • 
's proud to announce 

It IS 

tvlovin around wIth Smdln' Mary Dee 

W HOD's Sellin'est Female D J 

Sm,'in ""MY Dee 
~ ,.,boJq~·s Sup'" Feme!" D,J. 

Thl~ , 'ar man th 
Th Mar' D 

31 am: ... 'rs·ary In W HOD's public Sf'(. a~t,~,h. 
'Jrogram tart~ I w,lh the b,rth of Ih" slat,on 

WHOD • • 
al a rrOi. to an IOUtiC thl.: opening Of Its new ~l ar'. D ... SIlJ'. lOS 

'I L.n" dr H'ffon A, 'nu n ·h( hCM! of Pl tl sburgh' ...,.., ... 11 
tr H Ir t AUg!i 

WHOD • • • To 

." 

11,0' )f r'allor 
,tlsburgr 

to Pol i. h - S~o . ... 1 - Je",i .h - It6lidn - S,uk 
C'06ti>ln - Hun9 4fi,," - Ne9'o - Lilhu6 nidn. 

WRITE FO~ SALES CASE HISTORtES 

Rep,esenl"d Nat ionally Sy 

JOE WOOTON 

- A,abic -

IN TERSTATE UNITED NEWSPAPERS. INC. 
545 Fifth A~e. 

NEW YORK 17, N. Y. 

\1(;\1 Badio \lI ra('l ion", 1,I IU~t' 1'1'0' 

gral1l5 ar(' heanl 01 cr 11101'(' Ihall 2(1) 

~Ialioll" frum .. oa.<t \0 ('ua,..1. rcp'/fINI: 
"".(> ha\{' h:td ('o n~tallt I'Cllel' ak and 
a I,id(' \'a ri(' l ) of a(h,'rli,,('f' , lo('al a~ 

1\'('11 a ~ nal ivllal." 
Tf' I (,I, a~ s . 1.05 \ llg(' It.'5. rt'a lurc5' such 

p ..... g ralll· a~ Illll'fl)u rd }Ulllool ee all ,l 
}ofw Chllrk. rholllas. \1 01'\011 Pro· 
d lldion~. Clt i t'a~ ..... hal ',· d 'lIlc wcll I, ilh 
Tf,,' Jr't·.5 /('rller~ all(1 Thi$ I.. Ihe Siory. 

Q. Are top -notch transcribed 
shows ava ila ble to natio na l adve r­
tisers? 
A. \1tholl;!h t rall~('I'iplioli finu .• oIT~'r 

a lali"t~ o f p " ogl';)JIl~ ( 1Il~",lI>r~. lIlu"i· 
.'al, ~".II,,'pf'la ) 1111' lIali'>llal a{I\('rti~(']' 
ral 'f'~ Ihe I'rlll> l"11I of alililahililic~ ill 
all Ilw marl..,' I", II" lila) he inl('re~t('d 

ill. F"" 1If'\1 IraIl5(' rihc(1 5holl'5 art' I .... · 
iut! 1, .. ",111","1. Tho~(' 'Ill III(' lIlarkf'1 an' 
a lr('ad~ \,('11 lil'd up ill mal1~ ar('a~ . 

Bill all a,h ('rl i,..('1' (all ,10 vll.' of ~(,I ~' ral 
Ihillg;:; II .. migh l pi('k a Ilf'\\ .• hu\,.~· 
If'd illg all til(' m:lrkds l 1t"~ i l1t .. r('~ t('d ill 
(" ,,\('ring b.'forf' 10l'a l or I'f'gional eli· 
/'11 1;: half' ),,,ug ht lIla ll ) .. f thf'Ill, I[e 
migh l hal (' a ~hm,' prv{ltwf'd (';..tiu:- il'(,· 
I~ [fII' hi~ U;:(" IIc might IWH' a pro· 
gra m tailo r 'ma, l" I .. I li~ ~p",'i fi "a ti ()n", 

Th(' 1'1',,]'1"11 1 (o f long·t"rm ~h ol'· ~. ,;2 
"l'i .",J{'~ or Ilion'. lm~ (>a~('d ("o ll-iill'r' 
I1hl~ Ili th pl'udUdioll of f('IH' r "hvI\'" 
alld 1110rf' ,'pi~o,k" d"lI l' h) rf'~I,ull.;:i. 
1,1f'IHtHl ll t' I'!' , . TII(' a,I\(' r li~t' r ]10'('(1 II " 

lon g.' r "igll HIT f.,r \Iant " r ("olltilllli ll l:!-
" I·i~ •• ,I,' •. 

Q, Does a transcribed program 
cost t he adve rti se r more now than 
before? 
A. \'1, IIIl'n',,:-f' ill taleul ff't'~ ],~ 

,"lUd llilig lil..(' 100' " pr"n'~ ~illg. in· 
''I'f'a>('~ alit! "tlw r fa cIoI'''' ' ·'''Itrihlltill g. 
til lligh cr (,0,,1 o f tl1o' fi lli",h('{1 I'rl){hwi 
ar(' f('1t H'I'\ littlc hI 11 10' 3.ht"rti",,']', 
I: ,I-j,· ff'a-,',~ i", \,,111;11 .. ;:ale.-, \'\'\h'r(' 
11 Irall"' .... ilol,d ",h"l, 0111',' "a~ ('o ll ~i(l· 

,'n '" a g real ",U< '(" '~.' if "'I ''' IL~ .. ['(',I ill 
,.."tll" 2~MI Ilwrl..t' l,.., 111,,,1"1,11 .,1\ ",I II '("C".",· 

ful ,..It,,", 11<\1' 1.,1\,' :{tlll .. I(\11 regiun:.1 
allli " I' l, >('al "'1 "'II ~ . ,r",. An (lI h f' l'\i~('r 

",til gl"l a If,ln-"r il ".'] ~ I "JI' f'lf f ... >llI 
-"' :~ 10 S:~.)(l all d Il ighef jlcr ('pi;:"dl'. 
,1 ('I1I' IIi1 illg IIl ,on 111:Il' ~e l awl :-I,l lion, 

Q, How popul a r a re tra nscribed 
programs in comparison to nc t~ 

wo rk offerings a nd live local 
shows? 
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IN 

FAJ,,1-

• • . WINTER 
AFTER WINTER 

1I1{;1i Il I\TIN{;S m.d I .OW Ilt\'n:s ..... ke 

IlItle,tende ... "rN"~1C 

" ' hen \ '011 '-Iull \ 'our . ' 0'111 ,ilud " ' intel' Selling. n ... ·lllclllbe.· This • • . 

IN COMPETITION WITH FOUR NETWORK 
STATIONS. FROM 8 A. M. TO 6 P. M •• 

INDEPENDENT WNEB HAS MORE LISTENERS 
THAN THREE OF THESE STATIONS COMBINED! * 

These Are TOil UntiugN ' (on C.'II (j .... , \ Tour lI.ands OI1 ~ 

In Tilue '»erjods TIt:t. Are Acn;'"I,'e To YOII. 

TillS \ ' . ;An ICU\' WNIlIC, Tim WOlleES' ... ;1l STATION TIII\T S IlU .S! 
' Hooper R<, p o.'S Oct . 1949-Fcb. 1950 

Ocl. 1950.Feb. 19 51 

WORCESTER 

MASSACHUSETTS 

NEW ENGLAND' S LEADING INDEPENDENT IN NE W ENGLAND 'S THIRD LARGEST MARKET 

. 
Repre lent.d by : Th. Boll in9 Compa ny, Inc . ~nd KeUe ll .Cart ••. Inc. 
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WE BD 
Proves A Moot 

Southern Point in Atlanta 

*"Separate but equal",­
that famous phrase hea rd 
but seldom seen, came true , 
Hooper-wise for WERD in 
May, 8 :00 AM to 12 noon­
Monday through Friday. 

WERO'$ Hoope r Audience share 
equa ls the best sta llon in Atlanta 
today Here are the Hoopered 
facts' 

WERD -23.Z 
Station A - Zl.Z 
Sta tion B - 19.7 
Station C - 10.6 
Other AM "d FM - 23.Z 

WERD is the most economICal 
radio buy In A'lanta 8r,(l on 
every At lanta dial cO\ter~ the 
area shown below 000 
watls. 

9Z 

W rite for proof of performa nce 

Represented nationally by 

JOE WOOTTON 

Intersta te United Newspapers , 
Inc. 

545 Fifth Avenue 
New York 17, N. Y. 

A. Trallsnibcfl I'robralll~. \Iilh their 
Ilig.name ;; I "f~ and bil,!.budgctcd. 

~ m""lh IJTotluClions. arc ,,,day m"re 
Implll:!r Ih(1I1 c I'er. Standout of die 
pa~t } ca r lla~ hcc1I Zi\"" 130/d VeIlIUfC. 
~larril1g lIumphrc) 1I"l,!arl ,111.1 Lau· 
rCIl Bacall . Ilell [ll n il 500 ~Ialiuns. A 
breal..,I,,\1 n ,I f il~ ,'aricil Iypes of SP, III' 
.~or" rc\~'al s.: hrell.;rS :\.'j' ~ : au lo deal­
ers. J(j' : : fo o,1 p rodlKH. 'J' : : fUTIli­
lure slf)rc~. 8 r : : lUUllfl ries , i '1 : ap­
plianee rlealers, 'l ':, I II 5 hrclepnrl. 
LlI .• noM flN/lllre lind a 20.2 ralillg­
IIIi<'c as h igh 11~ Cfllllpcting ~ho\l"~ al 
tlw ~allle periol!. Wllclilcr IICI or local· 
Iy origilw led. also douhle Ih., ra l ing 
of Ille show" Ihal prcccclc<l it. Anolher 
Zil' program. Ihe Gil)' LOlflilfln/n 
Shllw. ha(1 1111 11.2 ra l illg in Olllaha 
SUllliay ,I fl e rnofl ll - lopping all ils 
('o l)]l)('till)r" f"n mbil1l;(\, ,111<1 a h ll(l~1 

Ihree Ihnes Ihc ralin g of Uut11 Ih" prc­
cedi)]g a l1 (1 fullowill g 51101l'S nil the 
~,Hlle lilllC schedule. 

At'cor<iing lu Benllell S, RQSlll'r. MI· 
I ' erti~illg manUl,!cr fur ItCA Ikeonl· 
iugs : "Ou r progralll~ norll1all~ rio :l>i 

II cll ... ftt'n ],ellcr. from 11 ratillg st'111,1· 
p"in l Ihan Ilctll" rk olTerill:;s. Fo r cx­
<ll11ple. A /lou se ill the COl/lllr)' g,,1 a 
highe r rll l ing ill Pnrll:IIHL Ore .. Ihall 
tllc lld\.-ork }(lek IJenu)' Sholl' which 
pla)ell H!!<liI15t it :' Other high-rlilell 
I{C,\ ~l",\\ .~: ..111111 M(Jry, 11A ill Oma­
ha , \l,L.: The /fmlll/ing 1I01lr. X.5 in 
Sa il FnilKisco , 

\ IL .\I ,<; ho \\ ,<;, likl' The S,ory 0/ Ik 
Kif,f(lre. Thr Advt'/!/lIrcs 0/ M",·sic. 
TIll' l!rlff'r rumily. Crilll" fJoes N ol 
IJu),. AI 110m ... Willi. I.iollelllarr),wor,·, 
l!:Ih ul1iforml y lli gh f[lti ng~, ;'I IC;\ I i ~ 

plut ie ularl r prullfl ,If the houors '1II"lIn l­
prJ 10 i l .~ ~h"wi'-: JIIGM ThC(llre o/Ihe 
Air n.'t·t'1111" 11"011 a CitlillOIi :1t tllc Olliv 
f; laie (Tll i \:cr~ity E~ltl<'alin!1 hy Ibdi (, 
111" ti lute, 

OIl C of the (;00.11111111 ,,11' )\'s, LeI 
r;,'"rgc /)0 I,. fcaluring prinltl' e~e 

Georgc Valclll ine. h:ls """,,i"lelll l) 
wllked UI1l""!! Ihc 1,,1' ;; un III!' Pacilic 
Coal'l and fur 20 (JIll "f 27 IlIOllt lls 
1",1 all I'a("ifil ' \c\\I"tlrks ill ratil1g.~, 

1'''IJ1Jlaril~ "f C",Ullll(l1l !"' h"l1" ~ is al~o 
II)p',ccl b ) P[" lI1ol in11a l ~ 1 111l 1 ,., Ilc· 
"('l1lh .whcn it~ /(C" R)'dl'r. ;op"nsurcil 
by ti,,· It I.. Zt,jp.lc r Plickin :;. ClI lII' 
pallY. 1111;; Iward .,11 WTIlC. Tu ,;."'al(lo­
,.a. Ala .. II", ~lali"JI Icasell III" 111"l'ic 
Ihca tro'" fUf the "" hihili"l1 o f Ned Nr' 
dl" 11I<)\' le~, F"r a ,l mi~-i"ll. cach 
~" ullg~tcr h: .. ltn ~ulllili l lilli' IlnI]lpinl; 
f"r 11 Zcig], ~ r prnducl. OI'I' r Li(Hl kid ,. 
packed the 111"" thcatre,.. 

In, ·IUlle.1 ill Ihe I' ll r iel )" of I"'pli lar 

o tferings :I\a ilal ,I.· 1. 1 lIali')jml. j,.cal 
(1 1101 regil/llal a fil"crli scrl' i." thc /Jelllrice 
I,a)' S holl', i\ Hicha ul I-J. [ lIm'iIl. Inc. 
\ Bufbl .. 1 I'fngr'lIlJ. il features song· 
~ tr(.'i'S Beatrice KHY. v( ,t'a )ist Artic ,\Ial­
I in. brill' lIlale ("h"[lI,, ali(I guesl "tar", 
\vl1ilahlc: 1.')(, IjlHlrier-llOur prugnllu", 
t\ complete I'fOIl)<)li')11 kil \"i lh a lesi­
,~,I kkk·"ff jJf<ll1Iolinn gilllllliel.:: goes 
I. il h the show. Tclewa)'s H1Iflin Pro­
Ilu.'lio1l5 Ille .. 11"llywoofl. o ffers c"rn· 
c{l~ 1\ ilh 1'0111. IJick alld flllrr)' pi li!; a 
larf" I), of o lher lrunscr ihcd 'lI'ailnb ili· 
lics indudiug: Hiders 0/ Ihe P urple 
.:'ae;e: }oll/l Charle. s TholllIlS. :lI1d 
S /rlll/(!.e Wills. 

Q. What type of program seems 
most popula r? 
A. .\ lyslerY·llOh·enture ;;hUW5 0 11 Ihe 
nf( lcr .-. f Fi, 'e .l lillll/e ,I/YSluies I Il CA ) 
amI .1f.l'.~/cry 1I0llsc ,G"odman) 5CCIII 

10 be 10 Ihe fnrc cl1rreml). Ru l tl lcre's 
al~o 11 llt'l1\'Y Ilc ll lalHl for jlll"cl1ile~. like 
Die!.- Cole III rur Mililary Ac(/(!/>wy 
, \1icllcl"ull I . folk II1U ~if- like Hllrl Ives 
,,,'!rOIl' (G"mlmllll ), <11111 " 'cslem s like 
eiM·o I\id (Zil') . 

Q. How cos tl y w ill transcribe d 
programs be thi s fall? 
A. Tiley wi ll 1·,If),. dcpel1fling Oil the 
~ize "f tile lII ,u kct, and. ill !"'ome ("aSt..,.. 
Ihe " tl1ti"n. noM Venture. for ... >.:alll· 
I'lc, "0 11111 eMt S15 ]ler h"if-h.lur pm· 
pranl i n " rllr,,1 Il1l1fl..ct. b UI Si.'iO ill 

'ell Ynrk Ci t~. An n CA prng.ralll 
I,jll ral1gc from $ ~ " I (,\cr $200. 

Neh vork e o-oJ' s hows 

Q. W hat is th e fa ll outlook for 
netwo rk co- op prog ram s? 
A. H,' re's nne H'3nH'lIt "f radin Ih:lt 's 
picki ng up h ill ing,. left al,,1 righ t. Hcrt 
I bu~,·r. ('I,.np Ili[l'<.:I,)( (If \llIlu al 
Br"a.ka~li ll (! S),,,telll. r;'I'"rl.' ~a l e." (Ire 
UI' G(,' : "wr 1a ~ 1 ~ .. ar. SUllllller hill· 
il1).:~ art' 1Ie11 ahead of ~prjne' :l1Id Ille 
fall pro,mi>'l..'l' 10 I ... II ... 1,,1' !<Ca~" l1 in 

JOE ADAMS 
REACHES ALL 

NEGROES 
IN LOS ANGELES, 

KOWL stoGO WAlTS 
CHAR CH.jlNNH 

lOS ANellES • SA"''''' MON ICA. CAlif 

SPONSOR 



\ 111:', hi~h ' r}. \' o:,,~ prUJ!"Ul'" 111(' ,11"11 ' 
lIi r cl~ g" IH'rHti ng Ilw !!Tl'a l(...,. t jll l ('rc~ t 

lI ilb L('\IICf' 1I s ix HII ,I sClcn hundred 
~p() Il S0 r " pi .. ki u:,t up Ihe la!J for F lih oll 
I.e"i".. Jr. 01 1 :l iCo ~ ratin ll "' . \Vun l fwm 
J\Be i". that bi ll ". arc H",," going oul to 
I US sponsur~. a :,t aill~ 1 :;:n u~i!lg Ih i". 
lIle, liuJ1l a )car ag". On a dollar IHlsis. 
ABC hilli ng!' an' u]' 4:{r ; uI'cr fa"t 
}car. :\1Il iulial 1Idl" ' rti~"r~ I, h" an' 
"na pping up thf'ff' ll\"llibh ilili, '''' illl.:IIIII" 
S, ,, ·on}.Vat..: IlU lll , S in(' lai r Oil. [, ltcrn:I' 
lional Il an('~t('r. al1f1 ' \ II\ ('r j" "11 \ is· 
cu~e Corp. ' l'll!' AII1II Ig1llllal(,11 CI" tilil' ;,.! 
Workf' r,,: of AlIlI'riea (C IO ) "'I'0n~or 

-'Amcrican F"rum "f thc Air i ll \ C\\ 
Yo rk Ci ty. \\'!lshill 1! t"u . :uHI n ... roit. 
Furlhrr illl\i"a tiull $ (If ti ll ' 1>":1T'lIrT\CS 
of thc l"u lInlq llIa y he SCI"If in thc 
llLLlnbrr of SpUII!'ors ,d u. IJart- s igllc,l 
"l' for A BC ('o-up II CWS prog rams: 
Pau l I 'lar\"c~ 195t. 11 4',11\11111 ' Edil ion 
193\. EJulI' r iJ:n i:;: W.I). and ;\ i<'uli n 
Agrol\~k ~' .I :q /. I'aulinc Frf'dcrick. 
wOllian ll Jl :t I )~ 1 al-a ilablo: 0111) in Ea~l · 
ern 11/H1 Cf'lll ral rllll l' lOll rs. IJa~ lHore 
than half 11 humln·,1 spo ll ~or,,:. illclllll· 
ing (1I'IIarllnl'nt ~ton ·"' . household ap­
plianec oulll'l ~. d cmll'rl'. a nd iaurtll rif'l'. 

0111" reason for g reater illlcfe~ 1 in 
('C ,-OP progrlltllillg: il' Ihat sl'0llsor~ I' h" 
ha \"(' 1 ()~Sc ·,1 II hUlIllI .. 111 10 TV ~ho\\'~ 

in rncl ropuli lall ,1Tl'aS are using: "o-(lP 
as a f"rm (Of inSIITtlI1l'c. Cost'( 'onsciolls 
a<h'crt iscrs are CWlcll1'orillg 10 pi npoin t 
II'eir f'{fu rls Ihrough spot and ("O-OJ! 
progra llis. NBC alld CBS. car h of 
whom hal c 11 eOllple of ncws sllOws 
a l'ailablc "11 ('O' op "a~ i ",. a TC r UJllor('{1 
10 be gctt illt: n-ad ~ to j um lJ in with 
lwlh fe, -t. 

Q. What 's the fall outlook for ad­
vertisers in s!,onsorship of pro ­
grams already prepared and script­
ed by library services (available via 
radio stations )? 
A. With a sharp In'n,1 IOIl',1r(1 Illlls i/' 
a nd ncws. more a(herlisl'rs an' hu) illg 
tlwl'C lop lall'lI! musi(' "llOlIl'. I'xpc rth 
built ll1UI l'l'r ipll'l l. (11111 ca" il ~' ll( laple;1 
I .. sf' lIill f: on II,c Io. -:t l radio St1lti" l1 'c\ . 
c l. r\ li brary sf'TI' icc Inda y is Ill"Tf' 
Ih1ll1 an irhlr:\f'd (."" " ...... ·liu(I o r rI.-1·onls. 
It .. omists of a series of OPf'II-(' lIoi high­
fieldit )' radio tran,;c riplioJls along wi lh 
pro,rl',,~ illilal l y wril t ... n ~"ripl '" n lT('r ing 
locat ,lllIr OUllccrs rf'cnnl l·UCS. cO!lli!lu, 
il)'. and other prugra!ll ai lls. 

\\'hcll a n ad l'crtiS"r bll)$ a sl'rif's 
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WI Be 
Indiana 's 
First and Only 

50 KW Station 

WI Be offers 11/1 of Hoosierland in Olle profitable 

package-plus importam out-of-state " bonus" cov­

erage-and at the lowest rates of any 50 K\\'T sta­

(ion in th e middle west_ 

Within WIBC's 0.5 MV contour live 1,068, 166 

radio families* • •• with total buying power of 

$4.985.952.850.00. ** 

·194 9 8MB 

"1950 Salcs Managcme nl SUT\'cy of Buying Powe r 

Ask your John Blajr 

man about valuable 

tjme, bjg coverage, 

low rates nf. .. 

WIRC 1010 KC 
BASIC 
MUTUAl 

The friendly 
Voice of 'ndiana 

INDIANA'S FIRST AND ONLY 50,000 WATT ST ATION 
1070 KC - BASIC MUTUAL 
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YOU SELL 
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Jacksonville, Fla. 's 

MAMMOTH 
Hillbilly 
audience 

when you buy • • • 

ask Forjoe 

fiXLA 
wilh 

UI ,IJ 1111 walls 
on lllO kc 
l]lV l~ rS 

The Bi lJ 
5,OOO,OIJO 

LIIS f\IIIJI:Ii:s 

Marla:l 

ilild 

BUSI J\l I~ SS 
II' •. 1 

wn J\I ",~ Ill-'U l. 

fro m a ,.1:l 1; ' )I1. he cCI~ Il n tiO Il (lIl ~ 
kllO hll l l1 lP llt at ["" c" ,.!. pl u.- ;] ('(Ill­

[iuuing. ; I1 I" 1; r:ll o.;.\ ",·rie,. (I f pr" g nlll b 
o f llC' I\, ,, rk rJl u ~ i ('" sil o l\" ('" Iibre. \ inC' 
lcaolillg lihra q CVIlIP:t ll ;,"", sen ie.' ~ la · 

I j,m,. \1;11, lhl'>c l'rtl;; HlIll-: \"" wiated 
Prog Ttl l1l ;':('1"\ i f'(-. \ t' \\ Y"r~ ; Capil" l 
Ih·c<l n b . I l u lJ ~ \\ " h,d: L:l u;:.. \r"rlh F,'a-
111 1"e P rog ra m,.. \el\ ' 011 : C. I '. 'lac­
Cregur. L .. ~ , \ llg/-Ie:,; HeA B l~ " 'n k' , l 
I'rog ra lll ~CT\ ie,·,. 1'l llt.,.;luI'U" 5 Ih''' '~ I. 
\ 'ell Yurk: :;(',.3<'. \ ell YOI'\..: :::':111.\· 
a rd n ndi<l T ra il ,.\'! iJ,(;" 1I ,5,' 1"1 ie., -. \ (, If 
Yurk ; \\ " rI .l B r" :ld(' a ~tjll g ::-~ -l rm. 
SCI' Y"rk. 

Q. What sponsors are buying li* 
brary service programs? 
A. r: t'~ i "n a l a nd l'l('al a{I\(· rti ~"r~ ar(' 
th,' 1,('ad,' ._1 11 5,' 1'". hut all ill(, l'e:ls ilig 
lIU1 ub,, !' of na tinn;,1 tl< h t' rlise l'" arc u,,· 
ill :': Ih,'llI, too. \r • .., rld, whi(' 11 ,,(' 1'\ i ('(";" 

DOO " u!o._cril ,er ,.Ial ion", Ii ,. l.!' alliong it , 
I) "ir al " 1 " 111.;; "r.~ I'hilip· ... "66 " Oil 
C') IIlIJHU ~. Ka i ~f· r · F' ra l.f'r. B(JI',!cn k (" 
Crealll. aud B" II.li, T\' , BC \ TI1I'"au, 
ru,. ",i,i L'l1 s"nices o l e r :;00 "uh,.Cl'ib· 
,' r ,, 'alioll,., \.o"(1.-IS ."I f IIJ lIa l i.m al ad· 
I c n isel', ( largd ) HI, a (Ica lc r ('o·up ba· 
,. i .;; ~ . inri liding 1)", lge. Fo n l. Coca Cn· 
b. f' hi lc. •. Burdell. 1.1l1lg.\r " rth FC(l · 
llln~ I'r"gra lll ;" li ,,15 Hol,er! 11 1111. 5" (lr" 
H,w l,u(' J... 1\:"1\ iualo r. ,,",,;oc ialo' ,! P ro· 
g rll lll ~"n if'{' li " l ~ \\ 'c"li l1g h')IIS<: ]),' al· 
er,.. lI o u;<t'hnhl Fi mlJ l!'f' Cnrp., T h)o. 
l al,. \ il.:1l11ill". To{I'! '" \pplia ne,'l", 
Slall(ial'l ! a ll ,1 ,,111<: ]',. halt· eOlll jl.:1rablc 
li ", l_ of 11a l i"11:I1 ;< I ,n ll ",o r~ . 

I Q. What so rt of shows can a spon ­
$o r bu y? 
A. \ \;, ,.1 \ a r i c\~. 1.0" it n'l i g i "JlI ~ m il ' 

,. i('. ::'p .. ui.h tll u,. ic. Il ixie Lam! jall. , or 
"lt al ha l \' ) " 11. \\ '" rld. "ll id, als \) of· 
fer- <! ift 'oce(l"io l1 a lld "e:!,;on al jill:;I,'". 
11 ... _ Ih' adii nf' l's like Hick lIa,rllles all.1 
N'l S,' lfu/'f!.fI" . palrioti\' Ill usic a ll '! 
r"luling", Ijlc Forton,1 A m(' /'iclI. ril'er­
h" al Inll.,i \', li ke 8" '<l lIIuo(1/ j umhon;/' . 

He A i,. pr.Hld of W(t),TIC " 'illg Scr.'/I("ll· 
I, h id] g." l a :H 5 raling ill .\llulkalo. 
\ I i ll l" : Cltll re lt if! Ilt l' IVi/dll'oQd, wilh 

11 2;;.1 raliug in ForI \V1' )"I1 .... IlI d , \ s· 
,' .... iall·,/ · " r"g rll lll ~e(\' il ' e Il a .~ d inller 
11l 1l .-i" . l ik,· (:(IIItIl.'1i,da (/1/(/ Sifl'''' : 
~II,," Inlle>- , li l t! C'II/lli" Cli ffs. Capil") 
hll >- a I]('al \Ve"tcrn ~('rt' Il :l<i,· . Alllf.1 
/,,,,/;(,( IIWII/If" f 'fll if!slII" II ; a Ki ll !! Colt! 
l> i,;,·111I 11 1 "'Hid,, ). l.auS·" ·Ufllt 1111>­
da~" ieal rIIu~i <'. Th e C Oll e"11 /loll r. <1 >-

1\t, 1I ;I " fl, lk. Nid, ,/,s oj ,he f' lIIple Sf/gt' . 
\I .. , 'G rcO!0 r ha ,; Alll eric(IIU/ allt l a NIII 

SPONSOR 



Sl"mc(l~!' of I /Hsic . . ":;" ~ .t< " ITer .. la le 
el'ellill !! dr('a Ul ~ IlIlb·ie. Sl lI ili,:'" So· 
nfl/ II allli a "i.~ I(' r ,1/1I t:!!iIl S NII{,/'o fH r 
III(' "ma ll fry. Slmll la 1'< 1 prO\ i dt'~ a 
SlltJT / ,~ PI/HIde ,\]1(1 Holl.! wood Cll llill ~ 
-na l'rali l' ~- mi Jl t! lc'd Ili ll l IIlIl~i,' . IIrucl' 
[ (-Ii" S A,."oci ak ,., "f II " II ~ 1, ,, .. 01 . "IT,,) 
a r:luge froll l I' ill/o 1'('11'" ill A,.i; 1J/10 
[" Tllf ill.' From C" 'fI/ U,wms, Tl lc~e 
a re ollly "a1l1p l ('~. Eadl lihrary ha" 
IlIa llY lIIort' - r<'l' re"ellli l1g <Ill l' ''':('<'P­
l io llal l " w·cO~1 programim: "PPo rll1 l1i lY 
fOf II IP ('('o l lllnl~- 1I 1i l l< l ,' ,1 ~I","~or , 

Q, What 's the fa ll outlook for 
frequ e nc y modulation radio? 
A. Frcq uell t'} IlInd lli:tti " 11 r ,ulio. Ili tl l 
its cl11!,h a".i ~ 0 11 fill {, IlUl ~ic . fitl,~ l il ~ i ll 

rcprodudinll ami fn'c'\" 11 1 frolll "Iat ic. 
i" a !'t'nl hoon 10 d i ~,: r i l1li ll a l illg li"I(' II ' 
c r,... BUI frolll a t;Ulllllu' l'(' i:t.i a lld a udio I 
l' 11I 't.' l' iclI' poillt . olll ~ a hand ful of F\ I 
,..la liOlls hal'e a ll ~ lh i ll ~ I" cll i rp alooul. 
11('('e llt l),. (; (,II(- l'a l Ell'f tr ic \ ppliall l'('S, 
Inc .. s ig nc(1 a 2(i ' \\'('ck "' I'0n ~nrs- h ip of 
:Sylll pholly /Ifill each Fri da~ nig ht 01("[ 
Ihe 1\1\1 and F.\ I :'la l inm of \VQX IL 
\' ~'w Y (Irk, At Ihe >':tlll!' l illl t'. olher 
Ce lleral Elr'el ri(' d i~ lr i hul') r>' ('rlulra(, l' 
e(1 for the SIl Ill(' prog ram 011 til e 13 F~ I 
stali oliS of Ihe Hunl1 Had io Xcll,'ork 
in Xl' \\' York Sial," Po werful \'\;';\ 11'1'. 
Ilear Ch arlottc. \" C .. find ;;. hus illess so 
pro ll1isiu;I it is- Oil Ih (' air 1I10 re Iha ll 
IG hours dail ~' ami CIII'e r" pl) r lio ll ~ of 
sh ;;.Ia tcs. I'alll It B (' I1:;..m. prO(lueli oli 
IItalHlgcr of K" YL·r ,\ !. S torm Lake. 
Iowa , n' por l ~ Iha l 2KS "', of tllc hOllies 
III IJ Ut'un \7i,,-la C<l U Il I ~ arl' F'.\ I· 
l'rplippl'(1. and Ill a t Ihc ~la l il)]l rt.·r,:e il l' ll 
-152 phonc calls rC' l u ('~ ti ll ;': tUIlt'S 11 11 II 
lIl us ica ll'a rl)" II cOIlr1 ucletl. \\'I , ilc !'Oll1 l' 
F;\1 ~ Iat io ll ~ hall.' f, }ld e,1. olher ~ t a· 

l iOlls. li kt; WAS il alll i WG :'I 15· F.\ 1. 
Wa~ lti l1 g t oll, D, C .. \rFL \' . Philmld­
phia, aud KOCY·F.\ 1. OklallOll1 :1 Ci t ~. 
aTe th ri \' iug:, So i:, "Iw rgt' l ie \XT~I I\ 
ill I{ocky .\ lnUII!. ~- . C. AIII I ~oml' St'('· 
I loll ~ rcporl a 111illOr IlI 10 1l 1 ill Ihe sail' 
o f ki lS for 'lita lil~ F:\ I 111l1(' r~ a nd filII ' 
p l i fi t' r~ , 1I "" '(' I'e r, F'\ I i~ sl ill sulfer ill t; 
froll l adl' ('l' l i ~ i ll;': lIIa lr llrl r il ioll due 10 
11l"k nf c ir<'lllat in l1 . 

Q. What so rt of c irculation can a 
sponsor ge t on FM rad io? 
A . Ind u"lry ~pok(", u l(' n !'a ~' th aI j l'::c; 
of llw IWll!(' "CI~ ill ihe {' t1 il<,d Slall''' ­
or roughly 9.11tlO.OOO - a rc capahlc tlf 
l lilling 10 F,\i. Hcce il ef;< arc u~u a ll y 
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F .\I ''' III ~ labl, ' III1,d", ~: F.\ I· \:\ 1 ph' lIh ,' 
g raph,.; and '1' \ ·F \ 1. T he d lid di ll i­
" lIll ~ i~, tl l" II i! h, tkll lint (, Il ll ug h 1" \1 · 
\ .\\ r el'e ilcr~ an' Iwill!! di~lri],u ... ,1 i ll 
a 1't 'a~ 1.1 1(' 1'(" IIII' ,1,'malH I i ~ 1lt'':11 i c~ l. 

Hclln·,' 11 "pril alHI \ I a~ , L9,) I , the F\I 
])~' pa]' t mt' 1l1 nf t llc "'\al ilJlIl1l I\ ~ ~"da· 

l i,," of Hndi" nnd Td e\ i".iull BN ad­
,' a~ l l- r,; ~ u r\,l'~( ',1 1 2;~ 11I1o l , ' ~ a l ,' 1':I,l i. , 
di,. t r i b ul " r,~ ill ·11 ('il ;(' ~ •• f la ~l""'~ , 
Thir l ~ ·,. i\. of the II ( I i ~t ri l , uli nll ,HO ' a~ 

'1ueri l' ri- or r:.: :', n 'l'"rlc,1 lIIa IIlI Llt'-
1 II rcr~ ' ". h ip ll!(, ll l ~ inade' lualc, \, ',nil 
Iialf nf 1111 'H' II ",-ri. ,,, ((,0 \ r(' IHIl'It'(1 

• I n 

llt..ll lite ,kr1],llld f"r 10'\1. \ \I 1l,,,d ,'I~ 

('\c,-,·(I,·d lite ""l'pll, ' :"ill.i,II·1I1"III, 
a~ n ,.i;: 11 Hf F \ r ~ 111:1110'\ l'"l(,lIt;"1, 
j[)': " f Ih ... 12:1 d i~lrihlll'''~ h('lIel",1 
llml tilt' d"malld f(Jr 10'\ 1 1(,(t'pl i!>11 i~ 

g,n·.ll!'r ill r ur,,1 tll 'lll ill IIlt'lr"polit.U[ 
al't" I ,~ "~p"{'i"JI~ ill ~II"III lUll II~ 10 
ll1 i lc~ l,c~,m,1 tilt' ra ll;:I' of IImjol 111'1-
\I"rk f "ITl'lil"I, 

Q. What ' s being done to im p ro ve 
FM 's circula tion? 
A. \11 "III'our al:! i llj!: "I(!on rlll't~'H"till(!o 

ALASKA ! 
Proof once again that the powerfu l 
KFAR-KEN I combination is the mos t 
potent sales force in all Alaska! 

N UH " xci /Bin' / l{dSk.l AJlifidf t>S jor: 
NBC-ABC - MUT UAL ~E~N .......""" .......... 
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Back 
in the 

Saddle 
Again! 

Y.'". t lu ' " B,'lIm. ing Bu '" 
1. ·" ... ·.1 B<I\. " lIiD Colli,'. 
t, .~~t. ,. had'; III I\:·'\ UZ Juh 
11'1. Bin'. '"'" uf K·;'I UZ·" 'uj. 
" Ian., , '.'111/' 111' "jill "Clllli."s 
f ;"rrl ll:' I J :HU A.\I 10 r :nu 
" ,\ 1 ,100 ih'. ;11111 " 11 1111 11 1011 

IIfJf·,/fIIl'I~: · i :1111 h. I U:II4I 
1' ." lIi;.::I!II ~. 

:;'1' 1' "I' ~ HIII ' ,.a l. ,,, "i l l, a 
p nnl ' lI ail' "a l" "" 1:I 1I "I ... h~ I '" 
111; .. 1,· n ·j'urtr.!.ro ': lkin;.:: .... ;, Ipl' 
it ll' I Il uupl'/, I. i "I III'~' (III " .NUZ 
-IIi D (;,,/Ii,>! 

Fo. J~fo'm.tion C.II 
FORJOf 

N.lion.1 Repre'elll.live 
o. DAVE MORRIS 
Gene •• 1 M."'ge, 
., KEvslon. 2S81 

" RADIO RANCH" 
P. O. BOX 21 35 
TWX HO 414 

, 
-' 

futufe .Hllill ;ulli 1'1'1011)0';""<11 "<)'''J'' 
"r:lliv/I ',,-'lIH'l' lI 1~ '1 hn,a,ka~lrr~ a/ll l 
'1I1IIIIIf,lI"lurl'l~ II,." ;I 1I1I', -l i ll i! 'q,rt" 
·("lIlali l,'.!' ,If 1",lil )J(Irli,,:'> Iwld ill ]:l1t" 

JUIlt' ill \\,..ltill!!lulI, U, C, 
\1 fi'~I, 11!!'!'p lIa~ ~(!lII" ,lis'lgree. 

IJIl'ul "II ll.' p.,rI~ .. ( ili-Iril,uli,,". a m:m' 
u(wlurt ' r.~· ,,"nc~ ~Ia."'il ' l! tl'~rl' "erl' 
il t IC:l~1 11.'i.(l.l') F\ I· \ \1 ' ;lIli,, __ ill di~. 

"ilIUlo,-,, ' illl,'ul"ri{'_ alll i all .. ,l.lili"II' 
al 12.tl7:! ill f" c t"r~ iln(,II I"ri ('~ . II"" . 
"Il' r. ill g"i ll(t tllr"lIgh llit· 1II:lIIU( ... ·. 
IlIr~ r,, ' lalli,-_ ,,(I( h ,.II,l i l i,'" \\,'n' uulnl 
a_ ].')\1 F\ I "('I,, ,li"lri/." I('oIl" 1I:1I':lii ­
:l ltll"ugll 1I ;1\\(lii ha,.. n .. F\I .-I;lli"lI. 
\.-.1 re~lI h of IIII' "e,,".i"lI. l,r"acl. 'a_lcr;; 
Ilill rq",11 fulure "l1urlaf!C>< ill Iheir 
n '''J!(,l'Iill' arCa" I" mallufac ture.-", 
\\ hC11 "h ••• rage- c~ i "I, l.rtJ.lt lea"ICr" \I ill 
f' !I'lIanl Ihi" informali"" ,,, S.\HTB; 
il lIill l llell I' l' (til ell I .. ,111' In \I \ ; 
,,'Ii~h , ill lurll. Ilill tr:m"mit Ihe dal a 
IIcd,[~ 10 IWLJllIfaCl ul'crs inl'oh-NI. F\I 
',n, .. ,I" ""il'r" Ilcrc c\Ircllld~ 1,1"",,1.. ... 1 
"ill, II.i" Illeelille .. f Illilltl,., "II C ('''III' 
1I1I'1I1ill;;': I .. ~1'1l\"OU; -, \1 I,,~t. II,e ~I . 
tlill;! I,f /-'\1'_ ,ir .. ul:t l i"l1 pl'"hlclII" i" 
,,"I fOf !I.e hul·air ~ I :ti!e." I .. :wlllher 
I,i~ ,le\l·I"I"II('lI1. radi .. :111" T\ "d 

lIIalJuf:\, lu re r. lire ('"IIIIt,..I ilJ!! a SI( IO •. 

IIOIl "lull) III • hL~ ' " IIIUU'Ill(',,1 IIf :-c1 ~ 
h "m 1111' fI 'tail"r I" 111(' 1"1i 11l', 

Q , What's t he outlook for FM 
" f unctio n a l mu sic ?" 
A, Vcr) ;,:: r iJ ,,_ "FlIIlI'tioll:d lIIu:;ic." 
I\i l h il" "1'l'Cpill!! oul" l,r "llli leralioli 
"f ('ollllll('II'ia l", II"~ IlI'eli a lIIain~la~ 
IOf ;1 hmll lf,,1 "f F\1 ~ I :rIi"II;;. nlullg 
II it II Tr,Ul~it Ha, li .. ,11111 S I"fI'C;I"li ng 
Icu"cre.1 l'I""II II('rc ill l' li,. i"-\>u~I, 
\\ 'hell Illc FCC la,,1 \la) " "I(' refl F.\I 
,. Ialion" tt! ,li1!'('''lIliuuc "fulI<'I;"II,,1 IIIU' 
~ il' " hr"a.I,·a,.lillg-. I :~ of 1111' 111 fil( '11 a 
I". I I~ pllnr~t..'{1 I'elitioll urgjn~ the C('III' 
lIIi",-i"lI I .. rL'C II II"ill/'r i l ~ ,f l'(' i"i .... . '1'1 11:' 
"Iali,,"~ 1II',I, '.lc,1 Iliel IH're all~l .. h 
";111 ;,::11 1 h,'IIIt'j'1I \ \ 1 awl T \ , 

\I, m'olcr. \\'\\ 'DC·I-'\1. \\ a~h ill ;,: I"". 
fill',] n """I':lrall' IoIa:;1 "g:Ji ll ~1 lire FCC'" 
fiat. II .-Jaimc,1 111:11 111(' C""l1l1i",_i ll" 

11;.- "itlll'd l, ·'! Io~ II,. , .... :11111 .... 1. IHr. 
111 (",1 :Jnd 1!I~"pi.' IjCII" "f II" , III" a llil 

1111 ' COlllllli,..i'III·" fUll, Ii"" 1II(' fI ' lllldl'r 
11,:11 IIII' lII"""I",li"til' l'IIIIII"'li l .. r~ "f 
'fllt ll:li"lwl lIlI ,-i, " I'fOP"1I ",I. " ' ''hi" 
1;,., I'r:w" ~"I'IlIt,,, li"I' :. , Ii l'l,[,t rcfl'" 
,',1",' I" \Itll,:," (·"I"1"":'li,," . ,\ I,i..], :tl . 
II'p ",II) illi lia"'.! the FCC'" h;m "II 
"fWllli""H] '''Ir~it'.'' If III(' FCC 11,1",-
1i,,1 lI'I,'r"!' i,,, ". '(' i~i."" it i .• 1"-I I"i" 
Ilwl 1' \1 "'1_ II ill • af" tI,ei, fielll fllr 
~ lI n i lal I" II ... :'::uprCIlII' Court, 

1 '.·,ansi' lCadi::.::, __ 

Q. Wh a t ' s th e fall o utloo k fo r 
t ra n sit ra d io ( FM rad io progra ming 
a nd a d ve rt is in g dire cte d t o bu s 
a nd t rolley ride rs )? 
A, Hu~inc~" 11:- 1I"\lal 1'(,lIdill;': :t hiS l1 
('ourl ,lcl'i"i(," VII il~ I(';,:alil~, Trall~i l 
Itadiu C(jllljJall~. 1Ii lh hCll1l'luarler,. ill 
,ile l ' nioll T'II"I Bui ld inj,:, Cil1<'innali, 
11I1~Ult('>'" f ully I .('[it iUllccl,lw I ' ,:OJ . Cuurl 
of \PI 'eOlI:;, :I.I-..in~ il IH re""""i,lt'r i l ~ 
I'arlin d('('i,~iH" Ihal Trl1l1",;, 11;.lIio 
·'''''IIIII'.cial~ .Ire ·'UIIl"I I I~ l ilu'i" ' HlI. II(!' 
I·a,,·c llil') , k~l r"" "fn'('llolll of .tl h 'n . 

liun ." \I('alillhil, ', Frunl-.. I'dlegrill, 
,.al,,~ III'llla!!!:r "f 11 · 1{ Ih:pre<>clilal ilc". 
II hi, I. !.;lIulln Tr:IIl"il Iblli .. ~lilc:<. 101(1 
,,1'0,\,,011; " \\ (' ;,ro: del('flllil1(',1 I., II iu 
ill II, i. 1i ;,: 11l fOf Tr ll11.~it Bml io· .. lifc. 
The C .. urI <If j\f'l'l'al~ hilI ing lurlle,1 
,101111 OIlr petiti"n. II'C'lIl a"l: il 10 Ihe 
:'::uprl'llll' Cmlrl Ihi ~ fa ll." 

Q. Wha t ' s th e curre nt s t a tu s of 
Tra nsit Ra dio's sponsors? 
A. nu,.illc ~~ i" "till fl ollin,? ili lo Trail' 
"i l Hn.li .. = ",' lIing e""liuUl."', Olll~ flnc 
ad'Cl li ,_cr, \Ijl~,. Lal'I'l'1Ill)ri l'~ fur .\er. 
I inc, (autell"I!. under Ille illlPfC""ltJl1 
IIt:11 ("!lIlill\l(',1 Uh' llIi!!111 hc ('1J1I~ t r \lcll 
a,_ ('''''tempt .. f ("llIr" Bul :,fl ef Tr:m. 
"i, lIadi (l explaint ',1 Ihe I"g-al "i lu1I1101I, 

Ihe aL·.uu,,1 1111" n·in~lalL'(l. Trall"il 
Ha.li" 1t01l I .. ,,. m"re Ihall Ino Spllll' 
"or,- u ,- iug: il " ""' flicc~ ill 1:\ ei lic,.., 
ltll""Ig- II",m C"lII illcll lal Ib"illg, 
Br.,'111 ~ \\' illiam""" Tol'a"c", Fallll) 
F;lrll'~r C.1 ' 111~. \\'I,ile llll li l 'I •• 'I"I II:lcal , 
:-' Iag- B(,cr. Bell T,'I" pholle. 

Q. Wh a t does Tra nsit Ra dio cost? 
A , The raIl' i ~ ha"ed u ll II,i~ rule-of. 
Il,u lllh f"rrn ula: 5 1.00 pl' r 1.000 e u~-
1"'II,'r~, T lil' 1I1.1t1} "'W"(,~", ,. I,'rie:;: 
Trall"i l Hwli" ""a~'" C;ln II(' "ulllllle(1 
lilt ill ,hi~ I) pica I fj'f'lJrl I.~ Dill-ifl G. 
T:r ft , lI.aJ1a~cr. \\ 'CT:-'.F\ 1. Cill"iI111<1ti: 

" \l j,,!, Cib.'. Ihl' I.,('al rllil ll :,;,:cr "f 
Fa 1111) Fa!'!II,' r ca ll 1li.,~. illf"fillctl U~ 
Ih,lI ~:"." , ill Il lI' Ci ' lI' illl);!li ~I"rc" werl: 
an'rag-i lll! "1'11\1'(:11 (,'; and if r I,cioll 
1a~1 ~{":r r "rillr I" Ihe Tr;lII,.jl lIa, lio 

IS \,oun SU I' 
Sl/OWIIH,'! 
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What's up at D~@[;3[S ~ 

Everything! (EXCEPT RATES!) 

LISTENERSHIP -Highest ratings · in t he stalion's hiscory . 

day a nd night (TV oOlwilhsmnding). 

1 ~ 
~ 

RETURN S-I·f d ifferent sponsors lIsi ng: \X-' CFL exclusively re· 

pon steadily incrc:lsing cffcCl ivcncss. Other adver­
tisers a rc defyi ng I he "sum mer slu mp" and siay i og 

on as nevcr Ix-(orc. 
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A loan company says. " \'<'c 're douh ling our 

time purchases. a nd wc're lIsing O~lY 
WeFL! " 

A used car dealer says. "Our :I(jvcn ising is 
keyed 10 d irect rcsu lls-and wc're buying a 
seco nd (add i tional) IS·minute sltip ove r 
WCFL.'· 

A TV dea ler adds a second strip across the 
board. 

BUSINE SS-Morc loca l III1tI more 0:1Iio na l (1Ih'crtiscrs arc 

now rcprcscmcJ on W' CF l lhan e"cr before. 

• An oudience e1l;mo led 01 well ovet ONE MilliON heard a recent Whi'e 
Sal( nigh. game againsl rhe 5 •. lauis 8rowns! 

WCF L An AI' Affiliote 

50,000 WATTS_l000 ON YOUR DIAL 
666 LAKE SHORE DRIVE , CHICAGO, Ill. 

--
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You 
Can't 
Sell 
Durham 
Without 
Station 
WDNe 
DURHAM, 
North Ca rolina 

5,000 W ATTS 

620 K.C. 

PAUL H. RAYMER, REP. 

100 

(,;lInp:li;:-l1. \ ftc r 12 \\t'Cb of Tran~ it 
Harii .. , the ~a l, '~ in th,,:.e ~I"n'" are now 
,I\crag-illg 7'; :thule !a,.. t ~ "ar:' 

Q. Is th e re a n y c ha ngC! pe nd ing in 
T rans it Ra dio programin g? 
A. ~IJ. The ha,.i .. ill!!T ... ,I;clI! \\' ill :-lill 
C"lIlillllC (" he li ~ l cll:tlJ lc popular lunC!'. 
Other ,'lerut'n l~ are ea l 'S ll l f'rllle\\~. "ilh 
aCCl'n l ,, 11 I"cal i l ('Hl~: l ime 5 j ~ I Hll,,: 

',eatller reports: sJ!o rl!- !'C"Te,., C"I11-
mereial" arc ~p"It, ' , 1 :.1 lell i'l fi, e lIIin · 
ut e;; ap:!r!. AltlhlUgh IiC\\'5papcr;;. like 
the ::i t. 1.0ui,. I~os l /);5/I(I/C" lUli l Wasil' 
iug''' '. I 'osl h:n e hla ~ l cd allay al T rall ­
... it H:t,]i,. c" nmlcrcill l ... , c'ont,' n,\ int! 
the} l'apila l i ~.c "Ii a "ca ptm e,1 111l( li· 
ence:' :1 sun c) that Puhlic Transit 
C~J]Hl'au i cs 111lllic in dghl cilics shml cd 
"VI't CYS' ~ Il;I" .. cngCt ap llrO\'a l, 

S . tu'e(-,.I s t ill;",' ______ _ 

Q, Just wha t is Sto recast ing ? 
A. Sln n.·(.'.h ling i;: an c"du~h'c !'en i. '(, 
" iTcr.,.1 II ) :- I" r('(' a ~ t C"rp"ntlion uf 
Anwrit'a ( IOn Fifth . \".'H UC . • \el\' rH r~ 
II. \ , Y.J "hidl " ITe r,. ll1allufadurcr~ 
a ,alual.I., "our-lillalin ;,: 1",,[ in tl lcif 
ll1crdlalldi"il1~, F\ I rwli" i~ u~, 1 I" 
funnd p .. ,,;,:rarn;: c"l1" i ~ lill g, "f U1u~ i(', 

11.,llwnwking tath. and e"lIlmcrc i al~ 
int.) (, :10 SUI" ' " lHarkd ", gil illg ~ I HJ]l· 

~nl» ( m"rc Ilian 2,;1 1 j:. "" l' c r ~ anll dr l1 g. 
SUllt lr) IIl:ln ll fac turcr,,! all "1'1'"rlullil ) 
I" hit p"kll i ial , 'U"I"IHN,. al Ihe p"int 
of ~alt·. Of "'IlHtl iI1111"1"11I1I('(' I" Ih., 
"I"'"""r i" Ihe fae l Ilial more 11];111 400 
pe r""lIal "" I'\' icc call ~ :II'C l1 1(ul., to "lil t­
".cri l.i l1g "I" re- CH'r)' I""ck, TIlI'St, call .. 
are l11a,\.' I,) IltCl't'hand i"ing expcrts 
I, h" ,'lIc'"lral!" rdniln'!' I .. 111;lil1t a in 
a~ l c'IlJah' ~t,1t k I('\ "L~ :11111 .li'l'la)' "p.III ' 
~ •• n"(1 I.Tt"III" I ~ in IlTI,mim'llt I'""i li.,m< 
" n tllC ~ 11Ch c;;. Th.,~ fr<'l luclII cun· 
tac l ~ a".·urc Ihe fdail"r .. f n 't'Cil ill l!" 
the 1 .... ·1 Tc>-u h ;: Ilf I'TIII11(\liIlIlS ~llf'h ;1" 

--Breakfasl Ball1 ll1cl" :11 1~ 1 " I1 ,,}:tl 1-':1111 ' 
iI ~_" \'~'\\"I'arlf'r : .. 1" :11111 ,'"Iurfui P""'­
I~'r· at I,,,illl " f ~ale an' 1I,.,'d I" "l1ppl~', 
m"111 the hr,, ;III. 'll,.b :U1,[ foc ll.~ a ll l' ll­
titJn " 11 till' pr", llIcl .. r,'alllrc~1 ill tl lf' 
pr"lllotioll. 

Q, Are sponsors satis fied w ith 
Storecas t ing resul ts? 
A . ~t"fl'('a,.ti1J g. I1U\\' ill i l ~ ~ ix l h ) I'nr. 
11;1:< a I'CIIl'\\'al rail' "f Iwll"r IIHLrI 70' r, 
~1'(l1I,."r" ~lIdl :1:< 1.l'llI:ral 1.',,''' \. ... , ~\,if1 

S. C"mpan},. Libh) _ \l cSeill ~ Lihby 
hal-e bcclI u ~ing Ihis nwdium s ilwe i[ ~ 

ilM.'Cp tiulI, Since thc fir"t "f the ,car, 
77 new ad\"l'r l i~ers !I;I\ C ~ i~ncd lIil ill ' 
dUlling Jell-O; Krah; Becdl ·.\' ut Baby 
)-".)(1:,; y e. ... Ti;:~u e:<: lI urmct Chili CUll 
Carne ; ,\l inuli' .\ Ia id 1.c111ulla. lc ) Ii ", 
\ ' ;11 S. Ballman, So.1 1c... l11aU:lJ,!cr of Na­
ti"lIai Tea C"I11Jla ll ~. ,.a~ ~. '- \~'e knit"" 
tha t our 5 Ioref<a,.1 :HIII ' rti;: ing: [lr,,­
tlIICe;;: :m increa"-C in pr,,..ll1cl ". alc ~ o f 
fr" JIl 2,,)' ; tn 1.'10' : :-

Q, Wha t new deve lopments a rc 
antici pa ted in Sto recast ing? 
A. H('('elllly, drug <l lul rlrug ~ ulldrr 
manufac turcr;: h;I,'e hegun t il aggrc5' 
~ in' lr mcrchandi;;c all(1 I'rnlllo le Ihe 
"a l c~ flf their prod ucts ill !O lI l'cr l1Iar· 
~et ,., Thc IJr" t,lem of c ""r(linll li .. n 
here prumisci ttl be a te rrific one and 
~lnrcca:< 1 has hf'cll c(l ur1 ~dlinl! hoth 
ll1anuf:u; t llft'rS aH~1 rC!ai]cr:< as lu the 
dCI'cI"pmclIl tor hasic f"Tl1Iula;; f('r 
Ilw rchaurli.illg: the lill(', .\ IIlIlube r of 
rir ug pr"rluecrs hare ;;igllc(1 up fliT the 
~ t llrc~.' a", ting st!f\' ice. ;111([ il is (,"I>eclctl 
Ihat rlTug~ :'111] .Irug ,.lIlIIlric,; \\ ill ad,1 
:1 ,.uh5tantial 1'11111 to the allllual super 
l11ar~ct "ta~e:' 

!lole ui' I'e .ts 

Q. Wha t do th e sta t io n reps do 
besides se lling tim e? 
A , l i,'p~ nft' l11"rc ill1l",r l'lIll in the 
,. l rucluTe "f 81',,1 radi .. Ih:l ll Cl'er hc· 
f,. !',·, FrIJm ·'I.a, elllc lll 1"'lIIHlct':o!" I hc~ 
hal'C ('l.~h~ ·d int" l'''lIsu ha nl ~ f"r their 
· l a l i'!) I'" '!)I ('Icrr pha"c fl f "pcl·a[i"n . 
Ed"'af(l I'clry_ fur ('XillIll'l.·, c\eTc i:>t.'t1 
Icallcr!'hip hf making a "I UtI ~ "r ,.pul 
radi" dT. 'di' clLe:.s ill SI_ I.,lui". Thc 
" a tz ' \ f!C llcy gut·" ill hC:l\i l ~ fllf r,'· 
.,.careh (I",11t ,\:\1 ali<I '1' \ '). :!-Up!,li.,,, 
' I:l ti ,m.$ lImlliulebuyer" wil lI ,alllalill' , 
dala, 10hll Blai r ha;; 1:lk, '1l an :lcti,'c 
role ill "uggc"tirrl:; pr"~ r :lIl1illg impr", c-
1111'111;; I ., i t; 5I a t j,) II;;, FfI,,(' So l'c1cr". 
rLI ;I~(':< :111 illll" ,rtani inr" !'m:!li,ulal C,'II ­

Il' ihuli"ll with its .·h i rl·,,[(.>CIC d i llic~. 

F"rj lle Ita. or;oanized a l-!roll l' "f S"gr" 
"Ia tillll!; illtn a cnali t itll1 , 

/\11 "f li lt' n ' I' ;; nr., illt'T~'a;;i n l! l ) ae· 
IiI',' in TI 'Collll1lendi ll jt illll ' flJI·" I1ICllb. 
s..t t illg uf ralt' s t rllctun', ill fal'! , all ) 
:J~ I'cf'\ ,.f staliun IJ"lic~ . Tilc sla l i" n,. 
ha, e tLlTlll ,,1 It, thcnl fl,r g uidance I",· 
ca u~.· tllc), arc bced IluW "i[ h ~rt'atcr 
ti iflil'uit y ill :<ellillg l illlt' tbmt wa ~ u!01H11 
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in pre·"ar. pre.T\ d;!I~. \,ht'r li " l' r~ 
1,i'ue fiL in the loug rull. [IIHI1 the lIel' 
r"le "f Ihe rCI'" IW'alJ~l' \,11(11 1111"1 arc 
duju,!!. ,.CflCS I" lIM"-,' -p"l ratlio an 111 ' 
'n ' :l.ill ;: l ~ (' fT" r lill' nu·di u lll. 

. "0,,(0 i gn-. a .. gil a;.:e 
ma.okef 

Q. How can t his market be reached 
with a minimum of waste? 
A. F"l eig ll ·lallgu:lee g roup,. lerltl 10 

",ngregll lt' ill th, ' 1III' tn'p"lilan alea- . 
making il ei l-~ fur the :Hh('rt i~ l' r to 
pln'p" irrl hi ,. Il!l';;..srl;:e. \ l' \1 ' tJ rk. \ "(." 
J {' r,.l'~ alld C" lllll'(' IIr ul. \\I lh a lolal 
pop ulati "n of ,. li g ll1l ~ I{',.,. tha ll 19 iH1(1 
n half Illi ll l"l l . halc L:;UO.(M)() Italian · 
~pl,,,l..illg P('up!.;: 2.200.00(\ Yid(li ~h: 

",cr ,')00 ,000 P"li-h : '()O.O! H~ German: 
100.000 Spalli~ 1l. III tilt' ':=;''' ut!IIIl''1 
Hea <If 1111.' L". 5 .. !.{'I\"'t·rr ,'l.OUO.OOO 
and ~.';uO.Ot)O :::- 1':l lli,.h"~I l('a I..I llg fol k>­
I tIIo-tl) ,\II' \rea ll.1 an' lor"tCtl. 

TIlt' Fnrcign Languuec QlIalil ~ Sd· 
I, "rl.. ha.;; eollC'f' lel] data ~ ll u\\'iJlg '" c r 
four lIIill101I1 Ilali a n ·~pl'a l.. illg I'e uplt, in 

SOUTHWEST VIRGINIA'S p~ RADIO STATION 

~UR .) \"\ 
~.(IO \').1 "~_OO 

. " '''., \''0\ lI.lJfl l'\I· \ .... 

Sr.1 S I ~ C~f. 
W l)l~ J 

23.3 
~)O08 

23.3 
tH o~l 

38 .1 
7 :\ 01\ 

40.8 
H7.:> 

c o,~ .. 

" 
23.S 0.1 

25.3 

15.7 0.3 
19 . 1 

11.9 0.6 
1).1 

20A 3.1 
9. 1 

tc. E. HOO PER, J nco 

Gel/be entire story from FREE & PETERS 

WDBJ CBS. 5000 WATTS. 560 KC ;J( 
I Own " d and Opfllcted by th e ., • 

. TIMES· WORLD CORPORATION / /"i . 

, R 0 A N 0 K E , . · V A. '" 
.' 

FREE & PETERS, INC " National Repl"e$entotiv". "'. . 
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11 J11llrl..eb ll nd lIlMt' Ilrilll 1.:;00,000 
l' o li~1I 1i ~ h'I1 {' r .• in 11 IlHirkel area~ . 

:::- urpri ,. ingl ~. {t ' I,- IHh crti~(' I'~ ha lt' 
ta ken achan lage !If lhe :l\!lilabilil~ of 
thi ~ ,al uable dala a,..ellll-I,' j[ I, ~ FLQ\ . 
m'('"r(li ng 141 Ibll'h \\·('i l. Pr('~ i (I {' 1l1 of 
Ih,' urgani/.at ivlI. 

Q. What about th e Ita lian-s peak­
ing market? 
A. \ n'('enl Pul ,.." ~ urn'~ for' \\ 0 \. 
\t' \\ Y" rk. I'cI('(l!t:-d liral ill \\ ·O\"~ 

area lhi _~ IlJa rk{' t Irwiudc,. .')\';.0011 
r:Hli o· h"lIlt,,,. TI II~ HH;, rage [utll il} con· 
,.i",l ~ of 1.11 l ... rs'!Il~ rl" agai n .. l a elll' 
"loll' ult: rag" o f 3.30 PC/,';:O ll " . '1\'0' 
th ird ... )f the h .di :uH II31-ke\ hlJlI ~(, " 

"In':- arc fon'i gn·horn (j u ~ tif)'i ng 
h t' a\~ d;r~lillle I'f IJgra miul;l. \\'i lh ill 
'his g roup, the Malioll 11II~ a I i": 
g n 'a le r IUII t'· in Ilmil '11I1l1-",til11 (, Eng· 
l i~ h .la ll g\Jag~· ~ lal i"u", I'r .. "r .. f lhe 
pulli ng p,," e r "f thi,. I ~ P" of pr"g' fillH· 

illg \\a~ (]clllolI~ t r ale(1 I .. Ihe l rld o)· 
Tli roml llll C, lllpa ill. lII a lllLfa("lu n'r~ of 
Progresso Fooll.", This SP"II :"OI' booked 
:I quarl er·hour IIIU~iral "h"" I "i, II;r ~ ~ 
\"'r-I..l ~ I and u!Tl'r('d 10 hroadca." t a 
r('(.:<> rdill g, "f a Illl';;.~age from '111~ ,.pel' i. 
fil,d reiat il C in Ilal ~ In return for a 
S2,OO I,r"of uf ;:ale. Wi th in Ill ,) " ccl.: ­
h,' \UI ~ ~" S \\ll ll ljlcd that he uppt'd Ihe 
a llt(' 10:1 :3 12.00 proo f "f ,,;J le. III Ihe 
l'a,,1 cighl 1I10nlh;: "0 mallY p('l)plc 
"rwPPl·.1 up 111i " " Ifer Ihat 111 (" ~I'0 ll,,"r 
I.a" had I .. dQul,lc hi,. ai rt illl(' i n onler 
I .. hr"a, ka.'1 pla~ ];a l' l.. ~ " f I he mc~.a ~('­
from Il a J ~ . 

All Ad,(' rlt',,1 "llI<l~ lllmle f O I 

\\' 110\1. \('11 YOI'I... ",ho\\l'(1 the al ('r· 

a~l' "cI"·i n·u,,c fl ~ ures Iluring ltali:1Il 
I' r"gra l1l periud~ IIl'H'r fdl bd"w 2.')' , 
fo r <l lll I';' minut" I)('riud. elcn d uring 
tlr l' \';1 ;1) III"rnillg. u lI,1 H'aelll" ] a;.. higlr 
a~ (,0 '; ,;:cb · in·\l ,o(' ,luring lire l'l"ell ilig 

I"'r i,,,k Tlli" 1t " li:1I1'''fi' 'illd ll& urar· 
I.. et. ;:a ~- ",ht'rh' ,." I"1l11k'" a~ IIII' ",j-.; tll 
l a r~c "I' llHlrh '1 In 111(' " . S . 

Q. How can a spo nsor ca s h in on 
th e Yiddish marke t. 
A. ])u rillg Ilw "ct·k slati " 115 WEV ]) 
and \\' 1.111 I"' alll al 2.:l{I(l.OUII 1}{"'I)I(' 

ill '\CII r"rl.. "'ilh 11 "illc 1:lriclY of 
pr"gralilill ~, \\' 1.l1l is I'urrt'rrlh- hr"ad· 
.. ;t~ till ;! 12 h"ur~ <If ' · jddi~11 pr"gra uI" 
a lld 2·1· h "u r~ "f '\n 1; I". J ,·"· i~ h mate· 
li;tl ('''''r) 11("'1.. f"r -P"I1,, ')r!;' :t ." (Ii \er"i· 
fi,'rJ a~ :-;af"":I' ~t" n's. Crn" rlll'd 
CI "II)('~ . I' .... d er S. C :lJnhl,·. and 11 ... 1('1 
Oil,I<>III '11. \\ \1(;'1. \'l'W York. ga r· 
IIl'r~ ,I fal ~ fit·, · "f Ihi~ IIwlld "ith il~ 
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I DETROIT ••• 

LEADS ALL OTHER INDEPENDENT STATIONS 

43 OUT OF 58 QUARTER HOURS* 

1< Detroit Conlan Report- April 15 Through 21 , 1951 

anel ••• IN THE AFTERNOON • • • (12:00 N-6:00 P.M.; 

ASK 
HEADLEY· 
REED 

I BETTER BUY 

IS 

THE NUMBER THREE STATION 

IN DETROIT Network "A" ......... 24.1 

Network "8" ..... _ ... 20.9 

WKMH •. . .•...••... 13.6 
Network "e" ......... 13 .3 

SHARE OF AUDIENCE ' 
Network " 0 " ... ...... 11.9 

Independent ... ....... 9.8 

Non-Rated Independ-
ents ( And other) .. ,_ 6 .4 

- .-

IN DETROIT 

• 



" . \mr-ri .. nl!. J elli~h Cnntlnn of 5 1:11·· ·· 
elcr) :-'lIllrln~ fn' lI l l :? ; :~O I n 1;:10 p.ln. 
l:r' lnfkn~1 in 1 ·. ugli~JJ. II If' I' r" grn m fen· 
lurf'· hI]! ,..Inr. Hf Ih.> Alnnit'a n·J ell i,;h 
('llle rlainll l{,ll t \\or\rl .. ueh n!' itellll) 
y,ulIIgmall. ~Inll) l'i,·OIl . .\I {l i!.'hc o}· 
~her. nw l lIalT~ IIcr~ hfieJ,1. I'reH' nl 
"J)(IH~~' r" vf tilt' I'fOg1"n1ll nrc \~ hill' 
Bo. I.. ~pnrl..lill~ 1 '\('Il' rni!c~. Barri"ini 
Cn lld~. nlld I. !{nl.."II(·11 1-' .. ",1 l 'ro(lu <"I~. 

Q. Although th e Neg ro market is 
., large one, isn't it a low-i ncome 
one? 

A . A rN ·t' lll Dnuiel Slnrch .. un e) for 
fhnllY nHlgn7 ine ren'a led Ihal the IS,. 
O(~UlUO .;'\I'g rfw.!' i ll Ih i" counl ry {"('II' 

, Iilule n SUi Lilli"H IlIIlrkel. B(l(lio is 
I" ' ill;.' f(>('''8nized as Ihe m~·diurn Ihal 
l('ndlc~ (Irea· nol I"uehell hy Xl'~r" 
~1i,' 1.. masalim.·", Th is. ""lI plell II iliJ a 
g rollillg n,,'a rcue!'» ,If Ille hefl ) inl'ome 
nf Ihe ,\egro marl..el , j", oInl\\ing nJ· 
\ e rti~('Ts 1(, the \c[! rn markt'!o 

I'referred J\cg ru \l nrkel .!'. Ill, ' .• n 
llell c(>l11\' inaliO) I) Hf \q,:rn progral11 
.. I a li"n~ rl'l' re,ellted h~ Forj"o.: ~ Co .. 
't'" Y .. rk. repn rl ~ il rl'marka hle inler· 
e~1 10) IIn li. ,nll l nd 'er l i~e r.!' . 

Last year, WIBW listeners sent us 
a lmost a qllarter'mil/ioll J f}llar5' in 
cold, hard cash . 

Think this oyed 

When you use WIBW, 

our listeners have con-

lidence in YOU, too! 

This money came direct to WIBW 
because our listeners have absolute 
confidence in the merchandise we 
talk about on the air. 

When our listeners hear allY product 
advertise d on WIBW, that's a ll the 
recommenda.tion they need. They 
Imy. 

"'S104,SOO.9} r" h4' 0:,11;1. 

Ser .. !ng mod Se lling 

"THE MAGIC CIRCLE " 
Rep:, (opper PubH.ollon., 'n(.· UN llIDY, Gen. Mg r.· WIIW' KelCH 
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' I hrnu1:h.)ul II I(' nation. (md e~J'c, 
eja ll) ill Ihe SOIlIIt. nuli o ~ I alioll.!' haH' 
e merger! for Ihl' prime I'urpo~e of cal" 
lurill8 thi .~ rich IImrkd. )I:t ll ~ of litc!'e 
»tali"ll~ ll ~e Hlh·stanr!a rrl l)rn"r,11lIiJll,; 
amI lilernlJ ~ jllsuh Iheir Iislene r~ wilh 
'· \lI·mlr 'Iunlil }" r!i~e". 100 IllUdl em· 
pIHl~i~ on hluc:> JlUiuh('f!1-. alld " Ialki ng 
dOli 11 " 10 tilt' audie llce. J oseph L. 
\\'ou\ml of Inter~ tale Lll ilc.1 Sell"spn' 
pcr,... hl<", ( rndio r1jli~ion ) IHI !1- IHllleS 
of gelling logell u'f wit h 10P"UII"h Xc· 
l! ro l,ropTillHel"s ali(I ~{'l1jllg up il (" n(le 
rI,· .. ig llt" \ \0 ra i5e Ihe lelel of prog ram 
, '011\0"11 1 on the~l' slnlinlls. 

\~ ill Ille cn~e of oil ler lIIil1ori t ~ · 

;.:wup~. Ihe Neg ro has a strotll! sell se 
or brand l o~ ah~. Beca U:;l' ite hn~ al· 
"n)" fe lt (lis.-riminnll'ri again~1. Ihe 
I('r~ fad thai a ~la li uH rcmOI'l'S ~o1l1e 

of Ihal fe(·Jin;.: lor " Ia lkitlp" dircctl y to 
Ililll 1!' alJllo~ 1 c llough Iv gua rantce Ihal 
he lIi ll ~pcnd his Jllone) 011 lile prod· 
uel S a l)(1 !'('n' icl'~ :1(h-e r1i!'ed (lll Ihal 
~ Ialiort, 

Q. What radio advertising possi­
bilities ex ist outside of the conti­
ne ntal U. S.? 
A , I IPn" ", some (\a la on ~ood markelS: 

AlIIl'ri("1Ul repre~elltn l i\'e~ for 51(1' 

l i"l1~ ill Ihe IS.OOO.IlOO'populalion Ca · 
lIadian lIIarl..el (Wel',1 S. Compa n), 
Adalll J. You ng. Jr. . IlIl' .. 1)011(1 111 
C, " ,ke, and J osepl l Il er~hey .' IcC illl ra) 
~(] r tllilt an ill<"rca~ i ltg lI ulllher of 
\lIIeriCtt u a'''' (' ni 'i-(' r~ a re \laking lIJl lo 
lilt' \'11;<1 ~n lf'~ !,olt' lIl ia l allll;.:"od hr:l1Id 
of radi o :11 ailahlc in Cnn:j(la . (5 1'0:0-;· 

"OIt'~ sel"oll(l iSH1C ill Allg u~ t ,.-ill ,·on· 
lain a ~I't, .. ial ~l'di(lI l (le,lit-ate,1 In Ca· 
1I,I<Iinil hrnadca~ t ,ul,·erlisi llg. ) 

Puer1 .) Hicans !'pl.·ud about S3·W·, 
OOIUJI1I1 fOf luainland prodl)(' t~ alluunl· 
I) . alld I,e r:oollal inl"'lll t' leI cis «re ill, 
("I"e(]",itl!!. Ahholl l.d l l llf"re'~ 0 111 )" ahoul 
l ';O.Ot~) rH(lin se l ~ IlII tlw i", lnll(\. (lU' 

tltnr itie .. ",cem to be under 1I1f' illlJlrc~· 
~i(lll li ra l aholll th rf'f' familics !i.~ten 10 
~ 'ad l ~e t. j\hIl O)~ 1 all programillg is ill 

:-IHlIIi~h. 
lI illHlii ita~ liIoTe lit ,lI l ',oo.oon rarlio 

1101111",... The 4('{,.oOO i ~ I :IIIlI~ r: •• ' l..e'\ 
up an ill<"l>l1I,· of II''' I"C Ihan S mil mil· 
lio u 1:t.~ 1 ) "ilr. [\llltld :;r:,OOO t"lIr i ~ l ~ 

, lr"Pl"'" 8:~:'i IIli llioll in Ihi~ \ ('ar·rouwl 
1'\f",lli"lI\all(1. Bull.. uf pr,,;;r:Hlli lig i ~ 

ill Etl g li ~ 1 1. 1"I'litaimicr ill Ja l'allc.~c :111<1 
III>('n lio. All of til!' I .. p llc t\\ Orl.. ". ha,'c 
10 .. ,11 "li tle!, alld tla l i.ma l ;Hh'c " li~"f~ 

Il<l\c 8,,101011·,1 "I' Inall )" l illlf' ~Iob . TIl<" 
CB~ oll \ iPl ill IImlOl,. llI. KC .\I B. nI l"' 

r i ,'~ "\("' r ~ lhill l! frolll " ;\rtl lllr C"dfn') 
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lU1I1 Ii i.;; F'riellll~" :lIId ··Slrike It tlid,·· 
10 ··Perr) \lawil" allll " Brie l,lcr I) a~."· 

The 10 rtlliio 51a l ion~ in Ala51..a can 
thallk If' lI" l,, Sam fllr II ... re('"1'u tl ~ in· 
creaSCII llefen"e appropria liuns which 
have sent (I ho~ 1 of frcc·!ll>emling: con· 
structi on "orkers UI) 10 " :,c"anl's fol· 
Iy." ,\Iany sponsor!>. snch as Blatz 
St.-er, Philip ;\Iorris. Ko l) nos. and Bi· 
Co Dol, arc ~ ' )clld i l1l! mone)" tn ;.:el their 
share o f the market. I' r,,;,:ramiul,; 
mnges frOIli di4 jockc}s ail.1 50,'1' 
0llCras to lIell"S pNgr(lm~ iIIlll lil'e ma· 
jor league ""~b(l ll gU ll1e". 

lleJ,fiulia I ::" :.:e:.:l::.s:..' _ ___ _ 

Q. What a re the adva ntages of 
regional ne twork sponsorship? 
A. The nalion'll ,Id\"('rtiser ("all sc!t.'(;1 
hig secliolls II he re hi$ I'rolillct !Oales 
arc "cak: "here he wanls to increase 
d istri bution. Heciol"" lIels ofTer him 
a sc\ectivity /101 llVail,lhle with lIel 
spollsor~hiJl . a range 1I0t ;lI'a ilahlc 8ell· 
erall) via a "ing le station. Alltholl} C. 
!Jeric rro. Ceyer. Xe\\ell S. Crancer 
vice presillell t, ci l l'~ Ihi$ (' '(tu llple nf 
radio's regillilal "i l1l3lioll 1011ay : "All 
alln·r liser lI" ith lli"tr ihuliOIl ill approxi· 
rn llte l ~ 20 Slate;; I OIl~ IHllIted recional 
net rad io IJUI nen:r sl ... ·mec! (0 be able 
to s\\ ill ):; p ri me l illie Jlcriolls. Prescn t 
coml iliOl1s ill Ille radio field have 
r hanged this. 1'\0" h(· (':Ill get what 
he wall i S II i tll plelll )" of st ation (·ooper· 
ation." 

Q. Wh at 's th e fa ll outlook for re· 
gional net work sponsorship? 
A. j\ spokl..'S1l1an for the huge Don Lee 
network . II'hi('h has 4.') stations I1 10ng 
the Pacific Coast, told S I'O~SOIt:·'Our 

hlisint.'SS \,i ll be lit I1n all ·tillle hig h 
Ihis fa ll." Am ong its Illall} currellt lIa · 
lional alld regional a llvc rli~rs are Bor· 
den. Doldn . Vikin8 Soa p (Los ' \ 11· 
geles ), Hullinger S ta rc h Company. 
SlIlIlehaker, and \Vi llirool. 

T he onl) doml 011 tlte IlOri:wl1, ac­
cording to Wythe Wa lker o f The Wal· 
ker Com pan} : wrhe nehH,rks are 
cll lling ratc;; a nd uUllerl'at uing Ihe me. 
ll illm." Thc Watker Compally repre­
sents J'aci fi c I'\o rt!l\\'cst BroHdcasters; 
Z·Bar I'\ctwork (1\ \0 l1 lall(l); tInll Ok la. 
hon11l Groll p Bruadcaslers. 

A Paul II . HaYlller Compan)" spokCl<· 
lIIan says the regional networks ther 
represcnt show iJusi ness illc reases ol·er 
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a lil..e periud last )(·ar. Tlu.' jl..:C l atl · ll~ 
1:It:cline statiol1s in Culifllrnin an' ~uJ,· 
stanliall} ahead o f last }I·a r·~ 1 ' I1 ".i l1 e~" 
indudillg- the i'UlIlIller IIl',nlh.'i: Ihe ,\ I i · 
lona Uroadca~lin l!-. S}SICIII nnd III(' \"\\ 

England \ lajnr ;\I arke l grnll!, re porl 
s imilar billine increase--. 

Cooll bliSilll.-"s fllr tlnee region al lIel 
accounts ( L Olli' Slar Chaiu: Ol-tallnllill 
Net llork nnd Ihe ",olll!r\I('".t i\'{'1II ork I 
are reported h) Ihe O. L. Tn} lor Com· 
pa ny. The sa me holds Irue fo r Ille 
Inlennountain nCl\\ o rk repre;;.cntc(1 hy 
J\ l'ery· Kuoticl. TIlt' outl"ok f"r ttll' 
Nell EII~,I alitl regioual lIeI. alc" nlin~ 

II' \\,'c.1 ~ COUlp.1I1 1 i~ IlW~ t fllll\rahl(, 
fl Uli1 an A.\ I poilll IIf ,ie" . 

, \1 Ihe ",lIlIe time th:1I w~i"n;11 "u ~i· 
IIl"'~ i~ .lU lilt' IIWII il1~ . tire 1I(' \\ e ~1 reo 
~i \) II!l 1 "p lCIIi alllhJIIIl'C ~ tile aOi liali f) 1I 
~!f !I 27th ~talio ll to ib ~ r'lup. The Fi· 
.It'lit} Brol."II·IHill~ S p lC11I 1111' •. a 
croup of h"1111"10111\ "Iatiolls in Florida 
Ilhieh hc~an ope rat ion last F'el,rllar}, 
i" pru1!rallli ll~ 18 hour!" a ll:,~ . The IIrl 
repol'l, lIIall~ n .. liOlla[ and re~ional 

nd\'('r li~r~ . 1 he pru~ r:lmin!:! f' lre: 
sports. toea ll) p n,fl u. c,1 ~h()\\ ~ . and 
tr:lII :!C rihed pru~ralll~ frolll IIII' major 
trall~rill( i ll ll r.rlll ~. 

18 of the 20 top-rated 

programs are on CBS 

•.• and in Buffalo 

CBS is WGR 

.AN O BUi lD ING . BUffALO 3. N. Y. 

Notional Repre •• nlol've., Free & P.It .. , In t. 

ho J. {"F,·,z"J Fj,zpo,,;c. 

I. R. {"/h"J tOlln,be't)' 
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• 
I S a BETTER THAN EVER BUY! 

~ ~ 
WOAI ha s olmos t 5 times the NIGHTTIME coverage of any other Son 

Anton io s t a ti o n 18M B!. 

DOMINANT BY DAY 
WOAI ha s olmos t 2 12 times the DAYTIME coverage of any other San 

Antonio station ( 8MB I. 

and DAY 
W O A I leads in Hoo pe r ratings morning , aft e rnoon and night. ( Hooper's 

cont inu ing s tud y; San Anto nio M etropolitan Area l. 

DELIVERS MORE AUDIENCE 
WOAI, since 1942, has increased its radio famil y audi ence 108°0 - this 

a ft e r e rro ne ously e liminating all TV fami li es in area a s pe r ANA . 

FOR LESS MONEY! 

106 

WOAI has increased its basic hour rotes only 
13 Qo si nce 1942. Radi o famili es ho ve increased 
84°0. On this basis WOAI might logically increase 
its rot c fro m 5340 to 5624 an ho ur. 

Still the MOST POWERFUL advertising 
influence in THE SOUTHWEST! 

San AnConio 

- G' OW IHG 
~:..I(:?' """1011 ( 1/1 

Rrln t/tlllr,/ N alion"lIy by 
IDWARD PrTHY ,'I; CQ,\lPA N Y, 1i'.'C. 
New Yurk, Ch;,~ "u, l os I\II,l:ti CS , 51. l ouis 
DJtJ ~1 , 5~n fran eiHo, n .moi! 
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H,lI!io Ha" i. ''', ~ "lJ'll 'Iuickl) ,li ", 'o\I'1" i~ -ollldhiug -111" ';111. 
P,wk .'cl il ilo ca .• il }, 'I,·" ,I. attnu;tive d larl" ,Ind lal ,I",., j " "/!HI 

II(' Iwli l'vl' to lie Ihl' tIHl.-! ,':.:lell ,. i"" ('o llqwlldiurn of ha,.j(, itt · 
fnrm'lti oll abou t I';lIlio l'Vl'I" pilI 11101'1111 '" i ll orrC pla iT. 

A (,<I n , f lll alld \'X\(,II .• j, (.: " II I' W' )' t,f IhE' PllIire I'{-'",'a r!'h field 
brougllt 10 Jiglll a 1;I !' i"l y of va lua l,lt' in fo flll 3. lio ri. th' I'{' an' 
f ,WI,. that l'IL'n indu ,.lr ), \':\11('1'1,. fUfgd in tl\(· pH·"" of ' ·\t'r~· 
day opl'ralillll. SUtll\! of tilt' .• "urn.!,. fro ' lil Il hi eh S I'O'\"~O I : 

made il" "t'ICd ioll : A. C. ,it'I""tJ Cu. , Thl' Uio \\ Co" Pul ,,', 
tWDO TI,I.,\ i,.iwi Sliney. Tn·'Hle:.:. C. 1::. I-Inopt-r, CBS . .;\BC 
re~{ ' ; lr l'h, Audit Burt'au (If Cin 'lIla ti on;:. P IH. 

III tlf'laii ing tIl,' flroad ,,"Opt' of radio'~ POlt'rage, ('0111 11:11'3 , 
1,le figm.· ,. :lff' g; iwlI for 01111'1" p rill('ipa l media, Til .. -!I Ill! ' 
gut'. fur l ' U~t", J .. ,. I hUll I1IIH'h dot'. ra dio 1'0,.1 10 rf'"eh a 
gill'u II lItIliwr o f li " Il' I 1t'r~: lI llii'll Iype", of prognllll- .10 Ihf' 

1110,.1 t'!li,· it' .. 1 jult: and it OII' (hw-,. Ihe ,. p ol-t'U lIIt'dilJlll eotllp:II'I' 
II ilh prillit'd IIh ·d ta ,lIld TV? 'I'IIP,. .. aH' olll ~' n fCII of tlu' 
(jU C,. t iOll,. all-Ilt ' r e ll . 

Hadi n Ba,.ic'" j,. 1\101'1' tha ll it prim pr of clc lllelll a ry lorl', il 

hri ll g.,;; u p,lo,dale ulall}, c'h:U1gt llg fal'lur' - I1I1I11I,\.'I' of !'adi .. 
· ct ,;; -old liI ,.1 yl'al'. ('a r'l' lHIio populal ion, radio <l mllY hOIlWo, 

A" iI Hi4 ,X a l ti lt' ri~ 1 11 It' ll _ 11'111' ... · 10 IlIc'ale 1':It·" -1I1,j,"'1, 

....... 

lUll 

II ( · ....... r "II,Ii,! I I t; 

III I1lItii .. ' .. billin:.,: .. I:!O 

1\' l'iuw Ii. ... ,· .. t·.· .. "IU'1I11 

\\ hh " .. di .. I " .• 

" \\ h r,',' li .... · .. i,,::! ,al-t ' " 

I,I:U'(' ill hUUH' I:! I 

" Itlulin li .. It'"il~ ill '1'\' 

hUIIII'" I :! co 



1. How many U. S. homes have radio? 

96 ('1'(, ho~c .od ios 4 <;~ hove no ,odios 

2. How many sets are there per home? 
Source : .... Be Rele.'c~_ 1 J"ouary 1951 

FH""II' 1/,,'. I 11/ (111 1(01 

f j 
o ,,," ' - '''''''30 

On e . ed io sci 
22,054,000 homes o r 5 3 '< 

Two .od io scls 
13 ,232,400 homes o. 41 ""~ 

II(lu' Itudiu ("OUl,UIt"I!S Icitll TV 

R.dio', 90% s"ty,,,lion comparu with 
.. na,ion" l TV ... "".,ion of 20% . Phvsi­
cally, 37% 01 Am .. ic.', homes ••• 
preu nlty Ollhid e , .. Ie.i.;on', coverage 
. re.: "II of the cOllnhy. ",it!. ne 9li9i. 
ble • • cepl ion s. i, fuched by ,.dio. 

Three rodio sets 
4 ,410,8 00 homes 

0 . 10 'r~ 

~j 

@ 

rID 
@ 

Fo .. , . odio sets 
2 ,205,400 hom es 

0, S ""o 

Altog eth.r , this od ds li p 10 71 ,900,000 home ,.dio sa" no", in Ul e, 0",in9 1949 aboul 10000,000 new ,.dios wtte sold : durin'J 1950 
14,000,000 .... e . e sdd. Source: 0, H . C.ld ... ell , e d itor of "Tele-Tech" mag"i" &. 

3. How many homes listen to the average program? 

Evcn ,ng lIycrllgc 
Aver.ge e.e ~ing ne t_ 
"'"r~ .he'" d r. "" •• n 
a udience of 3.3 10,000 
heme,. 

108 

Dey evcregc k umu le ti vc l 
Ave rage f,v e_ti m",· • . ",ee l d . vtime rad io 
, he ", du ring Dec .. J an. 1951 ru ched ID,bO l ,' 
000 hom", . 

Evc n ing ovc roge (c umulotiye) 
Ave rage ene.night ....... eel n"t"'o.l r.dio 
,how .lUling Dec .• Jan. 195 1 . eached 9.931 ,. 
000 home< one e. mere limes ov er lour ... ee \ 
per ied. 

SPONSOR 



4. How does radio's circulation compare with other media ? 
Sources; Audit Bureau of Cir(;ul"tions, NBC R~s."rch~ 

Medium 

Radio (estimated Oct.- Dec. , 1951 ) 

TV (estimated Oct, -Dec .. 1951 ) . 

Radio-Only Homes (estimated Oct .- Dec . 1951 ) 

Saturday Evening Post O 

life" 

This WC!ck " 

C irr. ula tion 

42,900,000 

15,000,000 

27,900,000 

4,036,246 

5,351,630 

10,006564 

" of U.S. " 
96°0 

33°0 

63°0 

9" " 
12% 

22% 

· Most recent ABC reports. life & $~turd~y Evening Post, 9 months ending )0 Se ptember 1950. This W.e~, b monlhs ending 30 Se ptember 1950. 

5. How does radio compare with other media in delivered audience? 
Source" Various, Se" b elow 

Radio (Y2 hr. once a week .1vC!ragc evening program ; Oct.- Dl!c, 1951) 8,190,000 pt:!ople 

TV (Yl hr. once a week average evening program ; Oct ,- Dec. 1951 ) .. 6,003,000 people 

Saturday Evening Post (1949 to 19501 4,415,000 people 

life (continuing Politz Study ) .... 5509,000 people 

This Week (July 1949· June 1950 ) 7, 149,000 people 

SOURCES FOR FIGURES ABOVE 

RADIO: 

' \ ... ·rll:::.- H! 1"'l1r i\"i.·I •• ,,, .. a.ing 11.3; (),.'ra~.' 

hOlll,"s r.,,,du'" 'III h", i ~ "f II,iOO.OOO r;I, I, .. 

hOIll .. ~_3 .. ;(,I,OOO. i\1uhil'li",1 h.,- 2.] Ii ... · ........ 

,"'r h" .... , I" :::h,· 8,190.000 1'''''1.1 •.. 

TV : 

A" "r,,:::," , ~ I",,, .. '·"·u;u::: ,\lUI r,,';";'; 01'(,. ",I. 

jn~I .. <I 10 I'ruj.· .. la\,I., r"li,,;;!: "r 1:1.11. ,\ "' .. ,,:::,. 

h""I<', r .. a .. h,·,1 "" I "hi~ o f ) :i.000.000 TV ("",i. 

1; .. ~-2.0iO,OOO. l\Iu llil. I;",1 Io~' Ii" ... "",.,; I"'" hnn ... 

10 :::iH' r..OO:I.I)OO. 

SA TEVEPOST : 

5"" .. r" "_(:,,,,I; .. ,,; .. ::: I' I"" ~' "f .liu:.:: :."i",· A,,, li ­

.' " ... ·s. 1919. NIlI;n:,: .I:I1a fru ." 1),,,,;,-1 SI:.rr h 

C""~"nlt-r )1:.:::'I1;iu,' R'-I' .. rl Juh' 19·19 10 J".l<' 

16 JULY 1951 

19:;0. Gru .•. "",1;,·",·,· 16.9112.000 '"nll'I, li,·.1 h~' 

",t'ra:::,' I" 'r" "nl .. ! ,,"Ii •• :::. 2(,'1. :::i, ," 1.11 .;.000 

r.·",I, ·r... I'''.e,.~ ",'r, ' hb .. k &: " hil,·. 

It FE : 
5 ... ' r ... ·.-I' .. !iI " "" n,I.,. ;oi".i,,;! ,bl" ( .. ,,'" 11",,;. ·1 

5." .... 10 e"".""", .. 'ho:::" ~.i,, .. H"I,,,r' J"I~ 191<) I .. 
J", ... 19.;0. f;rn·. "",Ii,""'" 2.1.').;0.000 IIlli1I;l'li",1 

THIS WEEK; 

""""u,·._ Il;,,,i.,1 "'." ... ·1, ( :""."" ..... . \i ":.::" •. i,,,· n.·. 
I'"rt Ju b 1'.11') 1<1 J"".' )<).;0, ::'ill';"::: ,Iulll, .:onw. 

Cr",' ",,,I i.·,,,·,· 2].829.000 ",,,ltil, I;.·.1 I.~ :""r"~w 

1"'''(''''" "f " ... in:;: ( hI , ... k & ", hi •• · 1''':;:''). :10'<-. 
:::;" .• 7, 1·19.0()O ... ·~.I.· .. ,. 
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HIGHER RATINGS 
In BIG To w ns In SMALL Towns 

San Francisco 16 .0 Hotliesbufg 29.6 
l o uisville 21.7 Zanesville 26.0 
Minneapolis 16.5 Youngstown 21.3 

He'll cholk up high ro lings (or you, 100' 

MORE RENEWALS! 
6th Y[ Minn.opoli., con.i".nlly outro'"'9 ;",po,ronl 

.. -'work ,lIow •. 

5 Y Ne ... O.I.on" <on,i,lenlly d"n'."ng " 10'ge ond 
loyo' "ueli" .. , •• 

4 Rol .iglo, (On,i,l"nlly •• lIing lor Co,olino Po ..... r 
and ligh l ("mpony. 

He 'll cholk up more renewals (or you, loa! 

EASIER SALES 
. " 80<1<)(1810,1,.',191, ,h. hiSlhe" ,aled ,how On Sun<ioT O/I.,noQn In 

" " 80<10" Bloeli. hOI ,h. mo., 10101 1"' ... ;119 audience of On1 _how .... ·u 
.~., hod On 'he 0;' ond " toke (ltodu "',," 0,,"'on<l,"9 ,"Y"ei'! 

Jom •• H. I ..... Pgm, Dj,., 5'010011 Klao. toh Chorle •• to . 

• "rod .. , "'orb rhe 91" b,oodc .. ,' of 'O"on Ilo<~'. /0< 10/10 C'" ...... _ 
lou;."i" • . OUt 10'." Hoo p •• • op. oil n ........ k ond loeol tOmp. ,;,i •• 
P·09"""· .. Roy D. W,II,o",,_P,o'.' .... d".'r •• ,ng .... g.ncy 

."w. 0'. Ito';n9 ".m.nd ..... 'uce ... ... ,.It 'Ol'on .,oe~' •. One. " "0' 
n.t ... o" '" ,.,,,It.d,,I. ,.fod,.' 1o, plo, ·b, ·plo, Ipon eomm,'men •• . 
" ... ould b. dillie"l. 1o. '0" '0 opp,ec;o'. ,lte d.'uge 01 e,,1I1 .. e 
,e<.,·"ed 01 ,It. "",j"n." 

John I. R""edge, ....... , . G.n. M9'" S'O""n WVJS. O .. ensbo,o. Ky. 

He ' " cnolle up eos;er sales 'or you, 1001 

,Ofl 
AM + TV: TOP RESULTS! 

BOIIOn BI"di. on TV; , oh&ody p'''',ng ,h. /0""" •• 11., . "e' . 

Sponoo,.d by big.no",. od".,'i .... on rop TV ,'o';on, in, 

r • 
NEW YO RK CITY, CHrC .... GO, lOS .... NGElES, W .... SHINGTON. O. c.. 
DETRorT, CINCINN .... TI, D .... nON. COlUMBUS, PITTSBURGH. CLEVEl .... ND. 

lANCASTER, 10lEOO, MINNe .... POllS •• ICHMOND, NORfOlK, .... TI .... NT .... 

HURRY-YOUR MARK ET MAY STILL BE AVAILABLEl 

WRITE , W IRE O R PHONE. 



6. What's the size of the out-of-home audience? 

City 

Philad e lphia 19.8 

Boston 23.1 

New York 24.1 

Cinr:inn3ti 20.5 

St . louis 21.9 

Minn . -St. Paul 25.0 

Chir:ago 20.8 

A~ef.ge q~.de, -hou' $eh· in. 
us. 01 "in-home" ,adio 

listening 

I 

r 

I 

I 
I 

I 
I 

7. How many car radios are there? 

Mclropo lit" ... Area 

AII""I" 

Birmingham 

eo.lon 

C incinnati 

Det,oit 

lOI Angeles 

Co. Radios 

7 1, 100 

/)11.100 

288,200 

138 ,400 

716.700 

130,900 

501,900 

857.900 

AulO r. dios inltalle d. U. S, 

Per , e ntage 01 CII" eq uipped wi th ,.dio 

RadiOI ,n public pl.ce< 

Average q .. "tle,·hou' •• h·in_ 
"Ie 01 "out_of.home" ,adio 

li, tening 

3.4 

3.4 

3.5 

2.7 

2.4 

2.7 

2.2 

Mchopo lilCln Art'a 

MiM'"" poli •• St, Paul 

N ew Q.lu n< 

N ew Yotl 

Philadelphia 

Ri chmond 

SI. Lou;, 

San f'ranci. co 

Washing/on. D. C. 

t9,tOO.000 

5,000,000 

Source 01 fig ure. immedi"lely "bo~e : N BC R ..... ",ch, J" ny"ry 1951 

8. How long do they listen daily out-of-home? 
~u,~e. BBDO ,cport on TV, 1951" 

Perunt 01 additional lidaning 
added by "out-ol.home" 

le ll 

17.2% 
14.7% 

14.5 % 

13.2 % 

11.0 % 

10.8 % 

10.6 % 

Cor Radios 

17 1,800 

81,)00 

710,000 

)OI ,bOO 

43,1>00 

23<4 ,800 

150,100 

151 .200 

Non_TV H"mu TV Home! 

AV ER ACE LIST ENER h •. 23 min . 1 h •. 20 min . 

HOUSEWIFE 1 h •. 10 min. h •. 03 min. 

MALE H EAD OF FAMILY 1 h •• 26 min . h •. 22 min . 

" OTHER" MEMB ER 1 h •. 29 min . 1 h •. 32 min . 

~ Nole: A .. ay from home listen;ng .. ", large ly autom"bil. r .. dio lillen;ng. The 8BDO panel , h" .. ed 51 % 01 ih membe" . ulo-.. dio equi pped. 
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9. How does listening differ hour by hour? (by number of homes) 
Source : A. C, Noel'on, J"~u,,,V 1951 

Time of O~y Seh -in-V,o Time of O.y Seh ·in-Use Time of Oay Seh-in-Use 

E) 9 AM.IO AM 6 ,709,000 G 2 PM.] PM 8,121,000 0 7 PM- 8 PM 11 ,538 ,000 

0 10 AM.ll AM 1,682,000 G 3 PM.4 PM 7,995,000 8 8 PM - 9 PM 11,8 20,000 

(0 11 AM-12 AM 8,058,000 Q 4 PM.S PM 7,838,000 E) 9 PM. IO PM 11 ,726 ,000 

0 12 AM_ 1 PM 9,030,000 Q 5 PM.6 PM 8,2 15 ,000 ~ 10 PM-II PM 9,469 ,000 

0 1 PM. 2 PM 9 ,657,000 W 6 PM.7 PM 9 ,594,000 C) 11 PM-12 PM 5,299 ,000 

10. How does listening differ hour by hour? (by % of homes) 
50u,,0 : A. C. Nielse" 

~ Tunin\! in r; Tvni"9 'n 
Homes with RCld,o Only Homes with RCldio plus TV All Homes ' 

9·10 AM 21.4 16.6 20.6 
10·11 AM 24.5 22.5 24.0 
11 · 12 NOON 25.7 25.7 25.7 

12· I PM 28.8 24.1 27.4 
I · 2 PM 30.8 18.4 27.7 
2· 3 PM 25.9 16.0 23.6 

3- 4 PM 25.5 163 233 
4· 5 PM 25 .0 14.3 22.3 
5· 6 PM 26.2 13.6 22.8 

6· 7 PM 30.6 11.4 25 .7 
7· 8 PM 36.8 10.9 30.6 
8- 9 PM 37.7 8.6 31.0 

9-10 PM 37.4 8.5 30.6 
10-" PM 30.2 7.5 243 
11 -12 MID. 16.9 5.4 13.8 

"E"ept home. heving "0 , ,,dio. 

11. How many homes are reached by the top 10 radio shows? 
Sou'ce: A. C. Nielse~. Tot,,1 numb ... r 01 homes ,,,"ched. ""ottlqe 01 second lI~d third w<:'eh of Mey. 1051-A" .. ,,,0<:' Aud,,,"CI) B",, ~ 

16 JULY 1951 

1. Lu x Radio Theater 
2 . Jack Benny 
3. Charlie McCarthy 
4. My Friend Irma 
S. Talent Scouts 
6. Walter Winchell 
7. Mystery Theater 
8. You Bet Your life! 
9. Mr. Keen 

10. Mr. Chameleon 

No. of hom"s 

4,274,000 
3.855,000 
3,771 ,000 
3 ,771 ,000 
3,646,000 
3,520.000 
3,436,000 
3,394.000 
3,394,000 
3,143,000 
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12. How many listeners per set? 

N. 't . Time Ro;IIlio Audience TV Aud ie nce 

0:00· 7:00 p.m. 0.11 0.83 

< 7 :00- a :00 p.m. 0.11 1.01 
m 
Z 

8:00· 9:00 p.m. 0.7 6 l.11 

9:00·10:00 p.m. 0.7 8 0.78 

6:00· 7:00 p.m. 1.02 0.'14 

1:00· 8:00 p.m. 1.06 1.17 

8:00- 9 :00 p.m. 1.07 1. ~ 3 

9:00.1 0:00 p.m. 1.12 1.12 

0 :00- 7;00 p.m. 0.54 1.46 

7:00- 8:00 p.m. 0. 54 1.17 

8:00- 9:00 p.m. 0.49 0.87 

. . . 9-00 10'00 pm '" 041 

- - I 

6:00- 7:00 p.m . 2.21 3.21 I 
TOTAL 

1:00- B:oo p.m. 2.37 3.41 

8:00· 9:00 p.m. 2.32 3.5 1 

9:00·10:00 p.m . 2.3 I 2.31 II 
13. How does listening vary with the season? S"urce : ,.. C. N'e' fe r 

s c·!-i" ·,,le _ _ N· 'l~t · ; ,...c b p.m.-12 (!'l id. ~ D~y.; me b a.m.-I> p.m. 

40 
~- .. ;' .. t-... 1:1 .,-

30 
..... ; '. 

~ . -.... .. ; • 

' .. i '. ;; 
~ .. 

# .... , 
20 

"'" "" r-. 
10 

0 
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14. How many stations are there ? 
Sourcn: Nelworh end TV Digul 

ABC CBS MBS 

RADIO '" J_ '" '" 1<--

I DU MONT I TV " " 60 

·iV st"tion, hllve multiplo .ff:li /llions, p. rl icul.rly in one-,t lliion 

51.lio".- I>72 
m. ' ~e ll, 

'M 

15. How does listening vary by city size? 
Source, A. C. Nielsen (Averege lIudierce by cily site) 

SmCl l1 & R" '1I 1 
1, 223,000 li,h ne', 

Mcdium -si&cd 
1,023 ,OOOI;,lene" 

", .. I I 
. '>:'''~'J; 

NBC 

'" 
.. 

TOTAL 
WITH 

INDEPENDENTS 

2,251 

107· 

Mchopoliton 
981 ,000Iil le n ... 

Totol 1" ' 0" 0' 5-3,227 ,000 Numbe. of p,.og.oms ove'Dgcd he.e-IOS 

40 

3D ."('«tWIt"' lou riu,iOlu in Iis'('nill~1 

~~ 
_. 

~. .. ~ ..... ~, -- 20 

10 

r APR. MAY JUN JUL AUG 

16 JULY 1951 

SEP. OCT. NOV. DEC. JAN . 
19S1 

o 

Che rt, lell, tr.,u the ,/111101101 pellern in .edio !istening. A. edv er_ 

Ii"" h ••• long been . ...... 11, Jenu.ry math the pu~ of audience s'a, 

.. hil. July rep'.'e"h the /rOllgh. S~mm~r dip 01 th~ l i"~ni"g c~ .. e 

h .. ca~.ed many 'pon.o" to regard ,~mm.r radio a, a poor b~y. 

6udience.wi,e. But u on, 4gency ' 4d io relea.ch upert pointed oul 

10 SPONSOR. if the ave.agu 01 three month. nu. F'ul 4nd t.ou9h 

a.e comp4.e d. diff e rence i. nol nu.ty u ma.ked .. il IIppU". 80lh 

"'9h .. nd 10" poinu .re ulremu ",h,eh I .. t only a ,ho.' lime. and 

con.equenlly '''ould nol b~ rega.ded as "9nificanl in them.elve>. 
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II. £-'o.sl oj' ''''fuulcfut fulve,·tisillY 

1. How many radio and how many TV homes can be reached for a dollar? 
Source. Tn" Biow Ce .. ~" 1'150 

Rod io_ 16 1 Te le"jl;on- 87 

Ho mes P<" 00110' 

Penon' pe r DoHar 

Radio_ 

371 

T "I" vilio"­
m 

2. How does network radio compare with other media in cost? 

J Cost -pcr -thousa nd Audience 

Net Radio (a ) 2.23 8 .289.000 
Ave'age spon,ored evening .... II·hou. 

Life Ibl 3.18 5.509.000 

This Week le i 3.34 7,149 ,000 

Net TV Id l 4.23 5.889 .000 

Sources: ( .. ) Niel,e" .. ,e'''qe .. ud;e"~" .ating O(' .. O .. c. 1'150. (b) $t".ch, July 19<4Q·June 1950' g'o. "lIcl;en~e Poli!: Study 1950' .C) 5'lHt~. 
Ju y 1949·June 1950; !d) Ameri'an R"leorth B~ruu, Od.·De~. 1950. 

3. What would be the cost of one announcement 
on enough stations to cover the U. S. ? 
Source: The Biow Co. 

I • 

• L · 
• • 

116 

hening_ 

$3,500 

Dor­

$1,150 

SPONSOR ~ 



.. 

16 JULY 1951 

Th is powe.h,1 .odio yo;ce ;s hining 0 11 ,000,000 population 0.1'0 in S impo,tont stotu 

ond is opl'n to ad" .... isers ot the lowes t .ote ot on y mojo. stotion in this region. A 

tremendol,lS buy for Dction ond sales thot is establishi"g new records fo. ad .. e.ti,!'u 

doily . Plan you. schedules NOW. Put this powerful 50,000 Wott voice to work '0. you. 

CKLW----
50 ,000 WATTS at 800 KC 
GUARDIAN BLDG .• DETROIT 

Adam J. Youn9. Jr. , 1M. 
National Rep.uentaliye • J. E. C .mpuu 

President 

Mutual B,oodcos.ing Sy.tem 
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4. What's the talent cost, rating, and homes per dollar for various 
types of radio and TV programs? 
50,,"c'. I\. C. N ell""_ T~e B,ow c~ .. J~nu~ 'y 1951 

TV RADIO 

IA''''''I A." "'I A¥eulgc 
Progrom Tolent Number Aye .age I"om'" Home. Number Tolent !Number Ave rage 
Type Cost Ptog.om. Roting Prog,ems PI" S Prog.oms Cost Prog.oms Rilling 

Situation 
Comedy $11 ,000 8 18.9 8 '" 8 $10,700 " , .• 

V.riety 
Comedy $11,700 " 18.0 " '16 " $19,500 • 10.2 

Gene .. 1 
Dro",a S 7.500 " 26.7 " '" " • 8.000 , 8.2 

Mystery 
O.a ... a $11.500 15 28.0 " ,<5 " • 5.<100 20 8.' 

CO""" 
Music S 15,800 20,' 82 • 1,800 • 5.' 

Popular 
M",;c S 9,800 2 lU 7l • 7,000 5 5. , 

V.riety 
Music S 6.500 17 19.b " " " $10,100 • 8.7 

Qui, & Aud. 
Partie. SII,bOO 17 22.1 17 127 17 S 5,900 10 7.7 

5. What are some typical talent costs for radio shows? 
(compared with TV) 
SOIl'~": The Biow C o .. J~ruory 1951 estimafes 

All .1.0"" ore )0 minules unleu othe .... ise noted. 

RADIO 

5;luolion Comedy 

Ald.ich Family 
lile 01 Riley 

Glln ll rol Drama 

D •• Ch.i.ti"n 
H"lIm".k Playhouse 
C"~,,",,de 01 Ame.ic" 

Mystery O.omo 

Nid Carle' 
Myste.y Thutre 
M., "nd Mrs. North 

Audicnc ll Part icipation 

People A" Funny 

QuiK Giveaway 

$/).4 Oue.lion 
80b H"w~ 

118 

SIO,OOO 
$10,000 

$b.OOO 
$b,OOO 

$13 .200 

S2 ,300 
S5,200 
S7,500 

$8 .500 

TV 

0.* M .... F"mily 
The Goldbe.':!1 
Stu E.win 

$8,500 
S8,750 

S12,750 

Hollywood Se.ee n Te,t $3,000 

K."II Thutr. (bO min.) $Il ,bOO 
Siudio a." (bO min.) Slb.5oo 

The W.b $8 ,500 

li,:!hls 00' sa.500 
PI"inelolh.,m"n $) ,750 

P"ul Winchell $ 12,800 

H ,OOC Ch"nce 01 a lifetime $3,150 

$8 ,750 $1,500 Slop Ihe Mu,ic 
(30 mi •. ,e ,:!ment) 

RADIO 

Quiz POOle! 

20 Que,tio., 

Concert MUlic 

Voice of Fi.estone 
Telephone Hou. 
Rail.o.d Hour 

Populo. MUl;c 

Vau':!h. Mon,oe 
Content. d Hour 

Vo rie t y Comed y 

Red S ... lIon 
Judy C ".ov, 
Jack Benny 

Variety Mu.i, 

8in,:! C.osby 
G .... d '01 Ap.y 
Geu Autry 

$3,700 

$8.000 
$11,200 
$ Io.soo 

$10,000 
$7,500 

$20, 100 
$9,800 

$18,800 

$25,000 
S5,2OO 
S7,500 

A." "'I I"om,,, Hom es Num ber 
Program s per $ Program s 

" " IS' 

7 ' <2 7 

, '" 5 

21 2" 21 

• '" 8 

5 127 S 

• 158 • 
10 IS. 10 

TV 

Good.ich Cele brity Time $7,500 
lu~e it to Ihe Yun $3.150 

Voke 01 Firestone $13 ,500 

You, Hi, P ..... d" $28,000 

AII"n Youn':! \11,500 
Ken Mu" .. y (60 min.' $20,000 
Col':!"t. Com. dy 

(bO min.' 
Hou. $50,000 

Godfr.y'. T" lenl Scout. H ,500 
Showlime USA S21,OOO 
O.; ':!; ... I Am"teu. Hou. SIO,OOO 

SPONSOR ~ 



WlST VIRC;I "" A 
STAT{ CA PITOL, 
CH,ullSTO N 

"',.is is Ute --"0"" of rndio 1n 

tbe webs story 
WCHS is the statioll \,'j ,h the h ighest o\'er­

all lI oopcr:llillg! With fi ve ~ tatio ll S in 10\"11, wells ha~ ,13, 1% 
01 Ihe to lal audi cIIH:-llIore Ihall twi fe the sh:ll c uf Ihc nexi 
ran king sialion! This eSlahl ishcs WCI IS as l otH in the Cha rleston 
.-it }' arc:.! 

WCHS nlll~ aw:.y wi th the S< OIC ill Ihe 
hinterla nd as ~h'J\\' 1I by thc 1 :lI e~ t B ~ IB fig ure~! The) ~how Ihal 
the 10 lal pi cllIfe dis( luses t bal \Ve IIS g i \'e~ ) 011 worc tha ll (1/1 
the ot he r fO li f ill tCfllI ) of 'otal l i ~ t e llillg :mdie llcc! 

WCHS I ('ad~ o,"erwhelm illgly ill lOp r: llcll 
)hows! T he I looper slIn'c), sho\\') 111 :11 \ \'eI IS leads the fidd ill 
8 1.1 70 of all rated CJuarter 1I01l1~! 

WCHS ad\'cni -.ch h:l\e the Ji"n" , h,llc of 
the :tmiiel1('c bOlh ill :m d uut 01 the , il )' :lIea-:lIld \'mrf Ch:IIICl" 
a rc 6 011 1 Of i Ih:1I )011 will be ill the highest ralelt ~ pot ill 
Charleston r:ld io :\1 Ihl' lill ll'S }ou're Oil 11ll' air! 

Th e Char'e~tult~ U'. l ' a .. Ihu'if) Stor!1 iN du· Story f,r 

WCHS • 580 ON YOUR DIAL • 5000 WATTS DAY AND NIGHT 

16 JULY 1951 

-
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III. B~ulio"s Billings 
1. How much money, in gross figures, has been spent to buy network time in 

recent years? 
S o' , r I: \~t" I~ fc''''e l ;c ~ Buteau 

19$1 + 01- 1950 + 0' ..... , 1'149 1948 1'147 
Firll 5 Manit., from I'i'SO "om ,94, 

~ .. , , 
$3) ,060,678 + 9.9 '"; $70,744,669 + 11 .6 ';"r 563 ,403 ,583 $62 ,265, 105 SS9,250,'iI64 

~ .' , , $25,260,89) - 8 .8 61 ,397 ,650 _ 4. 1 64,013.296 69,697 ,590 65,756,517 

~ .. 
, 

S 14,582,390 - 12.0 H .124,62" _ 17 .1 42,342 ,854 44,304,245 .n ,HG,loU , . 

i' " ' . 
• " S 1 ,668 ,217 ! _ 5.2 22, 718,802 I 22,372 ,711 16,091 ,977 _ 10.8 18,040 ,596 

TOTAL NETWOR.K GROSS TIME BILLING 

/J9f9} "" .'00.329 

/J}507 '183.'00.000 

Lml] S 80,572, 178 Hi." 5 month $! 

2. How much money was spent to buy spot radio time? 

130 ----------------------------------.-y-------~ 

90 --,--r--------1 

60 

301'=-,,/ 

120 

1947 
5 90 million 

1948 
S 1 00 m ill ion 

1949 
S108 ... ill ian 

1950 
S 120 million 

1951 
5 132 millio ... 

SPONSOR ~ 
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FOR VERA E WITH A + 

Il .. : (,; I O:\" .\ 1.1. ' " 

I . .. e..; .:\. I .• I . " 

'" • • 

'" 

WGY and only WGY with its powerful 50,000 wolls serves 53 counties 
in 5 northeostern slotes. Included in this tremendous coverage pictur e ore 2 1 
major metropolitan markets eoch with 25,000 or more people within its re ta il 
trading orea. 

IIfJOJ'U( .... "" n 'I:,'" 11' ... . 11.1111 ,·Ilfl t ' lill 11' 
HUE TH EY ARE 

;-.; t: W YOHK 
UUNY 

AMSTERDAM 

GLENS f AllS 

GlOYUSVlllI 

HUDSON 

JOHNSTOWN 

ItINGSTON 

.\IASS ,\ t.: 1I USETTS 
ADAMS PITTSFIELD 

NOIlH ADAMS 

NORWICH 

ONEONTA 

ROMI 

rt-;I( .\Io:\"T 
lAUE 
IINN INGTON 

SUA TO GA 

SCHENECTADY 

TIIOY 

UTICA 

RUTlAND 

IUIIUNGTON 

..• odd to th is the home counties in wh ich these 21 cities ore loca te d c nd you 
hove 0 richly concentrated market of 2,980,000 p eople with sp enda ble inco mes 
in excess of 3 billion doll ars 

: ,,,> In Ihe 11 county area recognized by the Commerce Depo rtment o f the 
: State of New York as "The Capito l Distr ict", the actual 8M8 county by county 
, breo kdown showing the percentage of radio families comprising a sta tion's weekly • 

• 
'" 

nighttime audience is as follows, 

( :(IU,v r)" \\ C) "';'1' \T/4 1:'\ .\ ..,;T\T!(IS " "';T \TI(IS C 
ALBANY ,,% ,,% 63% 61% 

(OU/M8IA U% ,,% 25 % 35% 

FULTON ,, % " % 14 % 12 % 

GRUNE 81 % 19% 19% 36% 

MONTGOMERY 96% 31% 16 % 21% 

RENSSElAER ,,% ,,% 53% SS % 
SUATOGA ,,% ,,% U % ,,% 
SCHENECT ADY ,,% ,,% ,,% ,,% 
SCHOHARIE 91 % n % 16 % 
WARREN ,, % 19 % LS% 
WASHINGTON 93% ]1 % ,,% " % 

With a 8M8 overage o f 90 1'; W GY lea d s its closest competitor by more 
than 451 f fo r the combined 11 co un ties of New York Stote 's Copirol Districr,ln no 
instance does a ny are a ra dio sta tion surpo$$ W GY in the number of nighll ime 
listeners- even in home counties, In day lime listening one slalion en joys a 
sljght ma rgin in only one county. Here is the actua l stolion b y s la ti on co mparison 

su rlON WGI' {SD,DOD WI 

STATION ,I, (5,000 WI 

STATION 8 (iO,DOD WI 

STATION c (1·S,ooo WI 

'1'0'1'\1. \\ 1::10:1\.1.)" .\I ' III I':'\C": 
0 .\'\ ;\ ICIIT 
418,160 

163,910 

101,910 
IIS,SIO 

4S1,230 
111 , 940 

113,360 

121,120 

So remember, for complete coverage of a vast 53 county 
area plus concentrated coverage o f Ne w York Sta te's 3rd 
market, the Capitol District, your best radio buy is WGY. 

Rep, .. e nle d No riono ll y by NBC Spar So rel 



1'7. Ti".e SI,ent wid. ,·,ulio 

cOII'llIu·ell .vitl. o tl.e,· ".elli" 

1. Percentages of population spending time with radio and other media 
during a typical day 

SOUf(~: seoo ~utvey. N,.,v("'nb., 1950 

Rud SUNDAY NEWSPAPERS _ 

Rud DAILY NEWSPAPE RS 

Rud MAGAZINES 

lidell to HOME RADIO 

li,t.1I to RADIO AWAY FROM HOME 

View TELEVISION IN HOME 

View TELEVISION AWAY FROM HOME 

'13 % 

93% 

,, 1>% 

82% 

25% 

23 % 

10% 

2. How do TV set owners and non-owners differ in their media activities 
during a typical day? 

SOu't~ BeoC Survey. No ........ be. 19SO 

NON .TV HOMES T V HOMES 

Rud SU NDAY NEWSPA PERS 94% 93 % 

Rud DAI LY NEWSPAPERS 91~~ 92% 

Ru d MAGAZINES 119~c. 60% 

Lilte ll to HOME RADIO 87% 67% 

Liltell to RADIO AWAY FROM HOME 24o~ 2/>% 

Vie ... TElEVISION IN HOME 87 % 

Vie ... TELEVISION AWAY FROM HOME 11% ,., 
" 

3. How much do people listen each day per home? 

RADIO ONLY HOMES '-________________ ... 1 4 .53 HOUR S 

HOMES WITH RADIO & TV I 2.63 HOURS 

ALL HOMES ' I 4.06 HOURS 

122 SPONSOR ~ 
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" EIIYllfJIJ)' l.fJJ'I~'S A ··.UI ·S7:1.;1I 1 .. • • • .l/d"lllIISIIlI..\ 

~rUL ~~Launches" One With Glamor 
,RYROllr l(l\"('~ :I lIIy~t .. ry 

':1ml the.,· like 'em bl"tter 
mpl"',1 lIl' in ]!rrtly pllek· 

's how J':l't: I" th.> ""'"o\\"­
)" Sla llOIl dUII' n Tulsa way, 
r with II ""a l llrill" to hypo 

r illt('r('~1 ill Ih(, Tul~1l (,har­
~ 'SI' "'110\\', .\["Y ~!'I thru .rUliC 

IY lli"~1 l~l'UJ. promotion 
it bUlIl'hed fl.nulh{'r pol!"l1-

,,'Iorit,\' 011 tll(' ~t" nlust Ir:lil 
'hill' \iUIl'" -:\ tmil tr:'1x('rsl'd 

I tly I.y f"fm"f I'TCL'('rs. 
IIlillH' il .,.,,~ Peggy Fowl(>r­

~I~r <or 1'uk,'~ f1lllloQS Patti 
Wh'l ow,," is re"ognized a.' 
,'s Ill"'" 1'0pular woman 

TO'('CHII," f<,alllr('01 in Lifl' 
.~I' 11,_ th(: ,Iisk jo{'kcy's dar!­
'OS(' I'('<'ord ~:dcs during the 

mouths \"I:lI("d 5.000,000, 
~tllrt I,t J.:1'UI" too. For 

Hs-h('fnr(' slit' hit the ""ill' 
~h(' \\':I ~ 1':Tlfl .'s stnr vo~nl, 

,', "ho do,~('I.,' ,'('sembles her 
sisl('T illl i! RiligS with si mi· 

li"l:', W:l9 the ~e"s.1.tion of 
IS:1 !l or~e ,"how-billei! ns 

• ,·~t<'r,\' Ring-H," 

b' 11 op:.lonJ.! Cnssi,ly wns 
011 I h,' I:\s\ 1"'0 "ights of 

I"', 1;(' k('1 "nil'S zoomed froUl 
1 !lIeut KTI1L lItnl Ihe preu 

T,I/>I' ('I", ril,~ ".1I!1,"l'ry Sill!/("" of ,be 
1.l'fl, (1/11)]'(', IfOlwlllhfJ i" 

,',(,1' I'TI'"i '/ ,,"' !", Hl'm/ ",mw.o"r Itr /1'1'/ ' 1" ""d l' ro",tlIifJ' 
" .... ~~(' Wo/I:" "'ill, SnWIII!1 1'n!/.'~ /lIIn,/, 

,,.,/,.,,"',.,/ II!! .11",4(1' (,'''Ti/' 
.Ufll,,'!/('r Crll',,, /lrt('/WIII. 

1"' j.(U'1 u,·(>'!!; II J.! f~.I1~-~ to, I:"r~~ t h.' 
":'I I ,"~"'r,I' :-<l!ll:,'r ~ ""·nILl.I', 

Fur 110(' li,.st t;,n,., Ih,' " .... 110 .. 
sil:u 11':1 .• hUIlj.( 0111 for SII('], lUi 
"""nl in tl,,' TIII~" f:li r l:'rnlllld~ l.a 
v'llnn. The s hu\\" "':I~ "(""I""I,' I~' 

~old 0111 1'",' Ih(' I,,", 1111"'" J,('rf'>rIli 
:lllce~, 

:'IJnsked ,,11.1 1<11' ,,1.1' 
fUllr bri('f : 1J '1"' IH"a''''e~ ill Iii.' [H,· " " 
wilh ~"tIl lll ,,' 1''',I(,'s Iln lld - biujl" ;IIj.( 
" ~I <1"killl:" !l;rd 11,11" nlill "1' .. ""(',,, 
SI'(' \\',,"1 .... 

With a I!'.-,I F"r,1 ""u",·rl'I,le 
,·""l ril,,, I"'] by Ih(' ()kl:llu)II'" I!i~, 

tril'! F,ml .\":"II('r" a~ 110(' "ri~.\', 
IIl·"d.I' :!O,IIIIII "1""'Iut ('rs tr;',<l 11 .. 'i. 
hU'k :<1 1rU<'~"ill~ ],,'r IrIl(' 11:11110'. 

1'1". re"nlt \\"[(~ [("1:111"1:", Ei~h'." 
iii·., l«' r ""111 uf lIw ,,:th'i:d "lItr,' 
hbllk" lour .. 11<<, nallll' "J·:l.!li 1"1';:"," 
A""II",. 111 jI<!T ."'111 I:"U,'ss",J ;0 

,'n,·i"'.I' Hi <11,,10 f'''1Inu~ Ila ul(". n~ 

1'('1:'1:"." I."", II(ll' UI h~' :-<h".,', .\I :IT· 
J.!a'('1 \\'hltiUI:", :'lIar," Fo r tI, :'Ilarl)oa 
Tilton, .1 0 l'-i,,,rr.ml, Iinri.< ]I~,1', "I,'. 

TIl<' ,·01l 'I':lT.111\'(' f('1I" wh" 
;( IH,.,,'d "1"'1:'1:".1' Fu\\1 ,'r'" ~ h:I '("[ iu 
:1 drawIII;{ ,\,. Ill,' II,'\\" :U,H'"!I"loil,' 
to ~liUla\; Ihl' lill:<1 l'('r furll"'I1"", 
w\",,, 1'('1:"1:.'- w,,", 1I11",:'~k'·,1. 

1'1'1:"1:"." is t"':ll l1 "'<! !I" ":'II,.,. :'11,,1 
,,,1.1''" "II II,,' ".\ Ir , "".I \I rs . :'1\,·1",1.1'" 
.h,,,, UI','r KTI·!. Fri ,1;,." "'I:"hls '" 
,:0,), wilh ili a I.· \"("'"H~1 ,I"h,,"~ 
Kirk, 

" '!lI "I:" ~1 lit' I'il:hl ","~i""l ,1""l:'h, 
t"r~ "f Tnl",,'~ :'Ilr, :I"d :'Ilr~, 1:"1\ 
jau)iu ~'u\\'I"r, I '<' I:"J.!." 1II1t)' ,non 
juill Ih,' r:olk~ I.f lit I",. "I,ie- 1;<1\('" 
:"In;"h ",,,I .:"Ii" 1'.'r,"":llili.,. 11"1111 
h:I\·,· 1{'I'l'l, .h"""t:IU<lti" ,,~ 111I'ir 
lo:«'k!:,TOlllld, 

SPONSOR NEWSCAST 13 
YEARS 

Clark(". (;""'] rIOlh,'~ in Tuis:, 
r('ro.'''II~' siJ:"",t n'lu'\\',,1 t'lir "1'" 
mor"'\\"~ :\,'W~ ']',,"i::;ht" ",·,'t 
KTt'L, UHlrkilitt Ll .' ,':IT"' SI""I~'lr­
ship (If th(' 111:1111 p,lIt_ lIi1o:1011,1 II,'W'­
rnsl lI'ilholil !I IoI'(,'1k, I';') )""ilolinl:", 
!Ie" nc,,",,'a~I"r \lr I\TI'r. h!l~ ~(,r1'l'd 
'II Ill<" "~Iik,''" fur t 'l:1I'!;c'~ "0,,1;1111' 

"1Is1y sin"" hi~ t"'urn t"'om ~('ni"l' 
ill\\" <>r lot \\"!IT 1 I. 

"\\'1' ,I",,'j th"',] [' ][ "ul'('r," ~'!.I's 
\ ' io la ,\,,1011', wll"r,is; uJ.: tI1 !1Il!l(!cr 
,I f 1'l.1rk("~, "'0 .r"INII"".· "ltal Ih i ~ 

1""l:"r"", 'l,,,' ~ i.,r 11._. \\" , h'SI it 
,','n' ,·:,n· r"I1.,·- :llld "('ry l",r\o,li. 
.'" Ii.'· ," 

II"rr,I' {'lark, '. Slur" "WII(>r, "I" 
t" 'au !,,·rsulw11.1· (null ,i"'1! '0 , illl<' 
(III th(' IW"~"a~1 ",,,I ,I"," Ihl' ,'"II, 
11,,· .. ·;:01 Oil , Oll',' olll'lalldiuJ.: ~I • .-J,· 
or ":1lu\' ih'm. Xnl ""I." d,'<" th,' 
Ill' "' I"""li", ,,'11 hl'l lih'r;,]I~ 
1,lIn,] f(',h of 1"'01.1,. 111<'111;<11' II:I\' i ll:: 
hp:It'1 hilll "11 Ih,' :tir, C\[,rk("~ 
\\":1'; n~illlt 'I~ uwn \"l'r"on "r 
"1"':1'11(,,1 t(>"hll;'1I1"" lon~ l' l'i,ln' III<' 
f:IlIIOII, ,I o.k.· ~lIn''','' 

NOW 
CBS 
IN THE RICH 

FORT SMITH T RADE 
AREA OF WESTERN 

ARKANSAS-

KFP W 
FORT SMI TH , ARKANSAS 

Owned and Ope rated 
By KTUL 

JOH N ESAU-Vice President 
Cene ral Mana ger 

AVERY - KNODEL, I"c , 
National Rep resentative 



V. 'VI.e,·@ listening tnlws J,II,ce 
in d.e I"une 
1. Where do they listen in radio homes-only? 
Source: Tre"de' Sutve, Y IWeek of J~~. Ib22, 1951) 

38.9', ~H'~ Sl.S ": 34.3" 31.b'f 17 .. 4" 18.Srr 15.5 '-; 19.0r~ 
LIVING ROOM KITCHEN BED 

ROOM 

h.S' ; 1 .10"; 1.0.2 '( 
DINING 
ROOM 

0.9'-; 1.1 " 2.1', 
PLAY 

ROOM 

2. In TV homes, where do they listen to radio when TV is on? 
~Ollr,e, Trend". Surve, X IWcc L 01 J"n. lb·22, 195 1) 

32.1 t; 
KITCHEN 

28./)' , 
LIVING 
ROOM 

25.0 '( 
BED 

ROOM 

7.1 ' 'f 
DEN 

I 
3.b 'f 

DINING 
ROOM 

3. Where do TV set owners listen to radio when TV is off? 

12·1 

40.9' , 
liVING 
ROOM 

27.3'; 
KITCHEN 

18.2 r; 
BED 

ROOM 

b.8 ~ 
DINING 
ROOM 

I 
4.5<-; 
DEN 

I 

I 

8-12 Noon 

12 Noon-6 :00 p ..... 

6.10 p.m. 

0.9"; 1.8'( 1.5« 
OTHERS 

ur;. 
PLAY 

ROOM 

2.3'; 
PLAY 

ROOM 

• 

• 

SPO NSOR ~ 



\ 

ONLY A 

COMBINATION 

THE GEORGIA PURCHASE OF STATIONS 

....... A 

AGA 
ATLANTA 

S,OOOw • 590kc 

CAN COVER 

GEORGIA'S 

MAJOR 

MARKETS 

loIl(OM 

WMAZ WToe 
MACON SAVANNAH 

lO,OOOw • 940k c S,OOOw • 1,290\(c 

( ALL CBS AFFILIATES ) 

THE~'o- OFFER S ADVE R TISERS 

AT ONE LOW COS T: 

• Concentra ted coverage 

• Merchandising assistance 

• Listener loyalty built by local programming 

• Dealer loyohie~ 

- in three mojor markets, 

Represented individvolly and as 0 group by THE K AT Z AG ENe Y, INC • 
. . 

NI W YO~ I( CHICAGO ATlANTA. DAnAS KANSAS CITY SA'" f~"'NClSCO 

, 

UVUNI.H 



VI. '1'17 I,o",es • 

'" 
1. How does radio set use vary with length of TV ownership? 
So~,re: TrendH Survey x (W"el of J/In. 11.-22. 1951 ' 

TV Homu 

A 
LESS THAN 1 YR . 

• BETWEEN 1 AND 
2 YRS. 

C 
OV ER 2 YRS . 

l One a' Mote 
TV Seh in Ul e I Rad iol in Ule 

61 .7 % 11 .0 % 

60.S % 10.9% 

54.9% 13.2 % 

O ne R.dio 
in Use 

7 .0 % 

6.8 % 

7 .8 % 

;o~ T ... o R.d 
in UI , 

3 .1 % 

2.7 % 

3.9 % 

Thru R.d i o ~ 80lh TV and 
;, U .. R.dio 

0.9 % 4.4 % 

I 1.4 % 4 .8 % 

I 1.5 % 4.8 % 

2. How does radio listening vary (in New York 
with length of ownership? 

homes) 

Source : T.end". Su,~ey X IW eek of J on. 11.·22, 1951) 

Ni ne or more 
qUllrler·houn 

Five to Eight 
queder-hour. 

On. to Four 
quarte,.hours 

No time spent 

4 . B -. 

13. 0 

18.4 

63.8 

9 MONTHS O R 
LESS 

I 
----

-­,-
, 

4.4 

ll.8 

27.9 

55 . 9 

10 TO 18 
MONT H S 

Radio Li ~ II:n ;ng between 7: 00 p.m. o"d 12 :00 midnight 

126 

5.6 l 
18.0 r--------I 

" '-

33.1 

--

43. 3 

19 TO 24 
MONTHS 

Rad io But Not 
TV in Use 

6 .6 % 

6.1 % 

8.4 % 

9. 0 

l B. e 

25.9 

46.3 

OVER 24 
MONTHS 

SPONSOR 

I 

~ 



SQOA- DC .... ST 

FIRST AGAIN 
in the Big 

Houston 
Market! 

950 

Febr .. "ry-ltl"y "ooper Ueport: 

14 of the FIRST 15 Daytime Shows 

14 of the FIRST 25 Nighttime Shows 

5 of the FIRST 7 News Broadcasts 

Are Heard on KPRC 

- ::' -. 

KPRl: leads by 31% ove.· tile second station 

16 JULY 1951 

i .. 'rof,a. Itatl"d 1 ' imc P('riods 

HOUSTON A·3 51 L ________ ..I 

5000 WATTS 

NB C and TON on Ihe Gull Cml 

JACK HAUlS, Gene.o1 hlol'ogc' 

R epf~.~nt .... d NOliono ll v by 

fOWA~O PETR Y & CO 

-

127 

-



3. How does radio listening vary with length of set ownership? 
Source: Pulse I~c <"",. :?- W OR. December, 1950 

14.7% 

r-----~---------------

r-------..------~ 47 % '0,,"",, ; 0 

Radio Li , le ll ;ng 
7 p .m.-12 Mid . 

9.6 % 

DECEMBER., 1950 DECEMBER, 19~8 

4. What's the difference between radio listening in radio-only homes and radio­
pius-TV homes, by time of day? 

Sou'ce: Trende. Survey X Wee~ 01 Jenuery 16·22. 1951' 

r-----, R~dio .e h·;n." •• in r ~dio·only 
homel 

43.9% 11.4% 27.0% 17.3% 21.1 % 22.6 % 

; 23 

EVENIN G 

6· 10 P.M. 
AFTERNOON 

12·6 P.M. 

MORNING 
8.12 NOON 

SPONSOR 



There is always a most efficient way to do a job .. . 

WTlC's 50,000 \'Jails represented natlooally by Wu(!"& Co. 

16 JULY 195 1 

WIle DOMINATES 
THE PROSPEROUS SOUTH ERN 

NEW ENGLAND MARKET 

Pa~1 W. Morency, Vice·Pres.-Gen. Mir., Waller Johnson, Ass!. Cen . Mgr.-Sales Mgr • 
• 

129 



how to 

save money 

in television . .. by watching 

the ball games 

Comes the baseball season, and some peo]>\e in advertising suddenly 

discove r there's more to tdevision than network prog rams. What 
they "discover" is something as old as broadcasting: Sl)ot prograUt 

adve rti sing. 

For those ball games you see on you r screen arc Spot programs. So 
is thal homemaker s how you r wife watched yesterday. And thal 

Western that had your kids digg ing s purs in the S()fa. And thal half· 

hour mystery show, and that featu re-length film, etc. 

Yes, Spot progl"ams cover pl'actically C!vc ry form of television enter ­

ta inment. They may be li ve or fi lm ... day or night ... long or short 

... directed to the enti re (amily, or to one s pecific member. They can 

be a ll these things - and much mo re. Spot J)/'ograms can be you r 
highway into successf ul television advertising. 

For S110t 1)1'oyram adver tising saves you money. Compared to network 

rates, it saves you up to 19% for the same peri od ... ove .· the same 
stations. S:n-es you more than enough to take care of the extra film 

prints involved and their distributiOIl to stations. 

Spot pl'oyrant aci\'e rt ising savcs you money in another wny. You're 

never saddled with " mus t" s tations, or minimum s tation requ irements. 

And you get more for your money with Spot. You 're a more profitable 
customer to the stati ons. So sta tions clca r time more readily ... 

cooperate wholehea rtedly. 

If you'd like to know more about Spot lIrogmm televis ion ad\'ertis ing, 

just call any Katz reprcscntati \·e. You, too, may find that in tele­

vision ... 

you call do better with Spot. JJ[uch belter. 

THE KAT Z AGE N C Y, INC. Station RC1>resentatives 

NEVI YO~!( • CHICAGO ' DElROI! • l OS ANGELfS • SAN fRANCISCO· ATLANTA . DAllAS · KANSAS CITV 



TV MAP rOB 

I 
I 

o 

I'. _.pleIIIe .... htd"cle: 

• TV lI.a.e. " • 
... rlle .. 

• 'J'V _.f.... re .. re-.e.' ... .,. .......... . 
• TV ... ..,.r. .,'PI •• ........ ...... .. 

- L 

Denver 

Aibuqult . q .... 
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NBC. ABC, DTN y,. 

NBC, ABC, DTN Yu 

No ("I.y dll. 
tJBC ABC, DTN 1.1, '521 

NBC, ABC. DIN 

NeC, ABC, DTN 

· 'BC. IIBC, DIN 

NBC. ABC, DIN 

">.!BC, ABC. DIN 

'JBC, ABC, DrN 

'>lBC. ABC, DTN 

"BC, ABC, DTN 

' ndenl 
ond"nl 

y" 

y •• 

y" 

y" 

y .. 

y •• 

y" 

y" 

No ("I,y by 
1.1, '51 J 

ABC, DrN Y'I 
y .. 

"BC, ABC. DrN y,. 

NBC, ABC, DTN Yes 

"BC, ABC, DTN Y .. 

y" 
"'BC, DIN Y .. 

'IBC. ABC, DIN Y'I 

NBC ABC DT N Yu 

NBC, ABC, DTN No 

Y" 

"den' y" 
Y .. 
Y .. 
Y .. 

nd~nl V .. 

,nd"nl V .. 

NBC, ABC. DIN Yel 

H" R, " p, 

P, t,y 

Kltz - --

K.h 

A.,'y· Knodel 

H .. dley· R .. d 

Av., y· Knod,,1 

H " •• • P . 

Mu l. , 

H .. dl".Rud 

ABC Spol 5.1". 
Pet,y K,. 
NBC Spol 5.1". 
Rlym,r 
Radio Sal"l 
BI.i,.TV 

F" , ... P"I.,. 
Pet,y 

B,.nhtm 

H,. R. & P. 

P,t,y 
F", & P, I, .. 

P,I,y 

-

Officel N. Y., Chi., 
Pith., San Fran. 

Wu d 
R. dio Sal .. 
ABC Spol 5.1" 
NBC Spol S.I, . 
Offit". N, Y ~ Chi" 

BOil .. S.n F'I"., 
lo A., Po,II."d 

Fru &. P"t ... 

Pehv 

Oklahoma City (Okla.) 
90,200 TV sets 
WKY.TV 

Omaha (Nebr.) 
78,800 TV sets 
KMTV 
WOW.TV 

Phi la delphia (Pol .) 
858,000 TV sets 
WCAU.TV 
WFll·TV 
WPlZ 

Phoeni x (Ariz.) 
38,200 TV sets 
KPHO·TV 

Pittsburgh (Pol .) 
265 ,000 TV sets 
WDTV 

Prov idenc e (R. I. ) 
152,000 TV sets 
WJAR.TV 

Richmond (Va ,) 
82,000 TV sets 
WTVR 

Roch es ter ( N , y ,) 
83,100 TV sets 
WHAM.TV 

Sal tTakeCity (Utah ) 
46,600 TV sets 
KDYl.TV 

KSl.TV 

San Antonio ITu. '-
46,100 TV sets 
KEYl 
WOAI·TV 

San Diego (Calif.) -
100,000 TV sets 
KFMB.TV 

San Francisco (Calif.) 
197,000 TV sets 
KGO·TV 
KPIX 
KRON .TV 

Schenectady (N. Y.l 
158,000 TV sets 

• 

1 , 

" , 
1 

5 

1 

" 
, 

, 

• 
5 

5 

• 
B 

T 
5 

• 

CBS~NBC , ABC, DlN No __ _ _ 

CBS. ABC 
__ "_BC. DlN - -

COS 
ABC. DIN 
NBC -

CBS. NBC. ABC, DlN 

CBS. NBC, ABC, DIN 

CBS, NBC, ABC, DTN 

- -

NBC 

CBS, NBC, ABC. DTN 

NBC 

CBS, ABC, DTN 

ABC, OlN 
NBC. ABC, C BS - --

CBS, NBC, ABC -
,"C 
CBS, DTN 
NBC 

Y .. 
Y .. 

V" 
V .. 
y" 

N. 

V" 

Y .. 

Y .. 

V •• 

Keh 
BI.i,.TV 

I 
R.dio S,lfl V 
K.II 

.NBC S~I~ , 

Pelty I 

Seme e. WA' r 
Weed IBo.lo, 

Berlh. Bu~ 

No ( .. I. y bv BI.it.TV 
1.1, '51 J 

_ ____ --'.~"d"'io S.tl .. 

No ( .. I.v by BI.i •• TV 
~'52J Pelty 

N. _~B~'!'"~'~".'--_1. 

No ("laV bv 
1.1, '51 J 

ABC Spot St/; 
K.h 
F.ee ... p.tm 

WRGB ., _____ ~.'____~CBS , NBC, ABC, DTN _ Y'" 

Seattle (Wash ,) 
85,000 TV sets 
KI NG·TV 

__ --"NBC Spot Sel' 

No (rel.v by 

~Louis (Mo.) 
293,000 TV sets 
KSD·TV 

5 CBS, NBC!.. -"~B"CO,-,D"T"N,---,I, .. ".,-,'5",1 Ulei,.TV __ 

5 NBC, ~BS, A!.C, O~ Yes 

Syracuse (N , Y. ) 
122,000 TV sets 
WHEN 
WSYR·TV 

To ledo (Ohio ) 
93,000 TV sets 
WSPD.TV 

Tulsa (Okla.) 
74,200 TV sets 
KOlV 

Utica (N , Y.I 
43,500 TV sets 
WKTV 

Washington (D. C.I 
265 ,000 TV sets 
WMAl.TV 
WNBW 
WTOP.TV 
WTTG 

Wilmington (Del.! 
69,000 TV sets 

B 
5 

Il 

, 

Il 

7 

• • 5 

CBS, ABC, DlN 
NBC 

CBS. NBC. ABC, DrN 

CBS, NBC. ABC, DIN 

ABC 
NBC 
CBS 
DTN 

WDft·TV 1 NBC, DTN 

TV Set Total (NBC ellimate 1 June, 195 1) 
htimoted Seu br 1 Septe .... be' (NBC) 

V .. 
Y .. 
Y .. 
V .. 

K.II 
H .. dle.,.R..d 
(BOlton_K,tle 

Certe,l 

Coole 

12,169 
13,500 



tot \.et and ,tal ion. 
N ,ber of ,ell 

A,uquerque (N. 
S 00 TV sets 
K J.TV 
A les (Iowa ) 
5 400 TV se ts 
..... I·TV 
A anta (Ga .) 
1 ),000 TV sets 
V. GA.lV 
..... ) .TV 

iTmOre (Md.) 
) I ,000 TV sets 
YAM 
V Al .TV 
V IAR· r v 

M.I 

8 1ghamton (N. Y. ) 
4 .100 TV sets 
.., I!IF·TV 

i ,mingham (Ala .) 
5 ,900 TV sets 
V.FM·TV 

• 

• 
5 

• 

" " 2 

12 

Affilialion 
Inle.· 

connecled? 

C BS, NBC. ABC , DTN No 
~- --

CBS. NBC, AGe, DTN Yel 

C3S, DT N y". 
ABC, t-: BC Ye, 

A ~C, DTN Yel 
NBC Yel 
CB3 y", 

13 CBS, ABC 
~ Rc·rv 

B lomington (I nd.) 
1,500 TV sets 

.~_''-_ NBC. OrN 
Y •• 
Y .. 

' TV 
E ston (Mass'! 
7 1,000 TV sets 
~ Z·TV 
\ lAC·TV 

I ffalo (N. Y. l 
~ 5,000 TV sets 
\ ,EN·TV 

( arlotte (N. C.l 
, ,900 TV sets 

" 
• 
1 

• 

C BS. NBC, ABC, DTN I Yel 

NBC 
ABC. C BS, DTN 

Y •• 
-+Ye. 

C BS, NBC, ABC, DT N Ye. 

~1T~'_~=~ _____ J,--_~e~B~5 .~N~B~C, ABC, DTN ---r Y~.~. __ 
( ,icago (111. 1 I 

' 0,000 TV sets 
H KB 
\:NR.TV . 
\ ; N.TV 

} '1BO 
I ncinnati (Ohio) 
: )8,000 TV sets 
' ; PO·TV 

( RC.TV 
\.W.T 

' cveland (Ohio) 
.'7,000 TV sets 
: EWS 

NBK 
XEL 
llumbus (Ohio) 
19,000 TV sets 
BNS.TV 

l W·C 
TVN 
alias-Ft. Worth (Tex .) 
21 ,000 TV sets 

• 1 

• 
5 

1 

" • 

5 

• • 
10 

B , 

! 

eB5 
ABC 

Ol N 

NBC 

ABC, DTN 
eB5 
NBC 

ABC, CBS 
NBC 
ABC, DTN 

e B5 

NBC 
ABC, DTN 

Y •• 
Y •• 

Y •• 

Y • • 

Yo. 
Y • • 
Y •• 

Y .. 
Yo. 
Yo. 

Yo. 

Yo. 
Yo. 

Weed 

t-:., R. & P. 
Pe l·v 
K.h 

Bolling 

R.dio Sale. 
Raymer 

Me" \.er 

NBC Spol S.le. 
Pe~ 

'-l .• R. & P. 

Weed 
ABC Spo! S.le• 
N.Y.- Ben Berenhon 
Well-Keenan & 

Eickelberg 
NBC Spot Sale. 

Br.nhom 
Kah 
Offiu. N.Y. Chi. l.A. 

Colum bUl, Dayton 

Br.nh.m 
NBC Spot S.Ie< 
K ... 

BI .. i •. tv 
H. Stovin (Canad .. ) 
S .. me u WlW.T 
Hudle y·Reed 

tl D.TV 4 CBS No (.el.y due Branham 
·FAA.TV B NBC, ABC, DT N 1"le '52) p"lry 
!B"A"P".TV,-,-~~_~~~~_-,5 __ ~N~B,e"."A"B,e,--____ ~ ___ ,-,F" .. ".~,_P._ •• _,, __ 
avenport-Rock Island 

(Iowa ) (III ,) 
T ,600 TV sets 
'H8F·TV (Rod 1,I"nd ) 
~·OC.TV !Oavenpo,t) 

ayton (Ohio) 
30,000 TV sets 
( HIO.TV 
Il W·D 

/etroit (Mi-: h. ) 
)91,000 TV sets 
VJBK.TV 
fWJ.TV 
(XYI .TV 

/rie (Pa .l 
)8,000 TV sets 
.eu 

• 5 

" 5 

2 

• 1 

" 

C BS, ABC , DTN Ye, Avery·Knodel 
NBC Yel __ ~ Free & Pele., 

C BS, ABC. DTN Yel 
NBC Yel 

CBS. OTN Yel 
NBC Yel 
ABC Ye. 

I 
CBS, NBC, ABC, DTN Ye. 

Hotl ;ngberrv 
Same a, WlW. T 

Kah 
Hollingbe •• y 
ABC Spot Sales 

He.dle'Y· Relld 

Grand Rapids (Mic h .) 
79,000 TV sets 
WLAV.TV 

Greensboro (N. C.) 
69,600 TV sets 
WFMY.TV 

Houston (Tex.) 
CO.1 00 T V sets 
KPRC· TV 

Huntington (W. Va.) 
44,000 TV sets 
WSAI.TV 

Indianapolis ( Ind. ) 
138,000 TV sets 
WFBM·TV 

lacksonville (Fla,) 
32.200 TV sets 
WMBR.TV 

lohnstown (Pa.) 
93 ,100 TV sets 
WJAC·TV 

Kala ma;r.oo (Mic h.) 
38,000 TV sets 
WKZO·TV 

Ka nsas Cit y (Mo.) 
122,000 TV sets 
WDAF.TV 

lancaster (Pa.) 
101 ,000 TV seh 
WGAL.TV 

lansing (Mic h .) 
53,000 TV sets 
WJ IM.TV 

los AngelC'S(Ca lif.) 
933,000 TV se ts 
KECA·TV 
KFI·TV 
KlAC·TV 
KN8H 
KTlA 
KTSl 
KTTV 
Louisville (Ky.) 
92.000 T V sets 
WAVE.TV 
WHAS.TV 

Me mph is (Tenn .) 
86,500 TV se ts 
WMCT 

Miam i (Fla.) 
70,000 TV set s 
WTVJ 

, 

2 

5 

, 

• 

" 
l 

• 

• 
, 

1 

• 
" • 5 

2 

" 
5 

• 

• 

• 
Milwa uk ee (W isc.) 
243 ,000 TV sets 
WTMJ.TV 

M inn ea polis-St . Pa u l 
265 ,000 TV sets 
K5TP.TV 

J 

(Minn .) 

wrCN.TV 
Nas hv ille (Tenn,) 
31 ,700 TV sets 
WSM.TV 

New Haven (Conn .) 
158,000 TV sets 
WNHC·TV 

New Orlea ns (La.) 
57,500 TV sets 
WOSU.TV 

New York (N. Y.l 
2.390,000 TV sets 
WABD 

WATV (N ewark) 
WCBS·TV 
WJZ.TV 
WNBT 
WOR.TV 

WPIX 

Norfol kl"Va .l 
69,100 TV sets 
WTAR.TV 

5 

• 

• 
, 
, 

,. 5 , 
" 2 

1 

••• 
11.:. 

" 
• 

es' 

CB: 

e" 

CB~ 

eB 

eB 

C. 

en 

eB 

eB 

eB 

Af 
I" 
I" N' 
I" 
CE 
01 

NI 
el 
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CI 

N 
el 

e 
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C 
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IICA_~8C ...... a"hK"-m"t. 
and .·"It" ....... a , ~ hb,.",1t I~ · '" l,a,lI> 
'" t .... " .... 01 "It,~-hl!th f""I,wnn," _ '" 
,nc,,·~,..· tlw "'UM"", ""JO)11"' ''' ,,' Id,·,t-,,,,,, , 

U{;rlcls flrsf coslom -6vi/f (JHF siofion 

-points the way to more TV -lOr more 'people 
A lthough tclevisill l1 IIOW rcaclll's --I5 
million people iii more than 12 million 
homes, thous:lllds of Cflm mlillitics arc 
still too far from e.\:isting sta tions to be 
a-ached b~' {lilY progmms. ~ l nr('o\'Cr . 
IOlIde r prescnt cond itions, many ci ties 
with limited prn~r.u n sen 'iec wa nt , but 
can't ha\'e, additional TV slatious. 

I II p rep,lrat ioll fflr Ihe c~hl hlishmcn t or 
a l'(,unl ry-widc tdc\ b intl lIl' T\'it-C , BCA has 
pionet'n>ci for many )'l·ars ill ultra-high­
Irl'< luclley ,(U IIF) rl'l.l'ardl. 

ing f..cb IIt'l,ded 10 design the 1X'1I! l ' Il F 
l'q lIipllll'l .1- inc! I.d l1.g I rausm i I !t'rs, rel,' i,-
l' rs, aud l'(lnvcrll'rs. :-l"HC pmgrmll~ (III 11\l' l 
aiT liming the full broadcast day arc IlSt,d 
by nCA -and other lllal1llfacturl'rs, t(X) ­

for large-scak' field (('sis, 

From . csulh of th is I,;unttring, He,\ ~'nl:i · 
lK>('1"S ha"c dt'll'rmint'u thot I'r'ddit'a! Ullf' 
t'(luipull'nt ean bc built tl> SN"C tIl(' I'u"!ic, 
:m d that prest'nt nCA \ 'ietur tdt"'hiull )ch 
(',m 1)(' rt'ou ily adap!t'u 10 gh'c (,flually fonl' 
pcrfu.m:lIwe (Ill both UHF onu " II F , 

• 
~f'C the 1(ll c~t in rmlw, kIIT/liolt . awl tkr-
1 "'Illes fli HC ,\ Er/IJ/JI/iu" 1/111/, 36 \I '. /!JII, SI . TtxlaY_HIl l'X]loI.: rirnctl la l station bllill 

by BCA at Bridgeport, Conll., i~ supply­
iug {hl' practica l l'xp.-'rit'l1cl· amil·ngillcer-

N . r , l \tillliH wIL is frcc-. /laditl Corl'· 1I11\ /II('r- 1\,,,11 I" 1\( \ ~t l!"cI~'·llO". ("",,,, _r."1 U IF' 
icC/,llCA /l"i"'III~, /lwfi/J City, N. r. 211, N. r. 11,.",,,,,11.-.,,, "I~ , .• 10 ,OJ, ,,-;:ul'" ,"h,dule, 

16 JULY 1951 

RADIO eORPORA-rION of AMERleA 

World Leader In Radio - First- /n TeleVision 

135 



, 

, 

, 
, 
, 

• I 

r 

• 

'I 

1 , 

'} 

FALL • In line ••• 
Comillg lip! These desirable availllbilities-

SPOT·WISE . . . 
FilII r;[(i ng fr'!II1 L lllr< '] alill P illl1il'U. i\ IUT)ia IllI"S top !r~ll·h, two ra, 'CS cI'er)' afternoon during meet. 
2U "c"om] or 1 llIinute ~pot ~, S(,2 .. -,o; :; ,..n'oud lilli e ,.jt!Jl,d~. 52.), 

"Tlu: \V( I ;\[\'\'~ ;\I\r.u;·· ,.Iarrill~ l'ull ) ]JrtIlIH IlUIII] all.! Arl il ,\Jarr. 2 : 1.)·:): ~{O 11. 111 . .\ lulI,lar thru Fri,la)". 
~(1 " 't,,'m1 ul" I llliuuit" "1',, \,.. :;:(,:! .. ,o: :: "(,(,"1101 lilile ".i(!I1.1b. ::-2.>, 

"1 1,,1.1.\\\ ''''11 :-~IIl\L Ttl~\TItL:··. lo!, slar". ill hTCl'1I da-~ i l'''', ~;:W j1.III .•. I :OU p.lII. ;\1,,",1,,) Il1fll Frida). 
20 ~'TOlid "r I millulC 51,IOb, 562.50; U ~n"JIld lil lll' ,..ig ll als. $2.:" 

":'1 i\I',\I'U::. TI.I.£IISI O\ I\ U\ S", lil e alill rdll! rnllll(ll1)1 of illlportallt 1'\CII1~. 7:UU·7:1;' alld <1g'1 ill a\ "luI 
uf da)s pwgralllmil1g. 2U S""Olh\ or 1 IUiUlilc ~ 1,ol jea ri y 1II1(\ l:.lc rel',"a l l SIUU; H sc"oll(llilLIC ~ ic llal. S 10 . 

.. \1.\ E,\ll IlF \"\11 \. "l"H I\" IlwalTes, f"a lu Tt-,; fi l lLl~ fOI" adio" fans 11 :00 1'.111. TIIIIL ... (iay ;wd Frida) 
e\elli ll ~.~ r""I',-t ·li\t'ly. 2ll s"cOIlIl vr 1 Illillllle ~I'" I ,., S62 .. ;0; ;; ~,'e" lLd lilll. ' :. i glla l ~, S2:i. 

" 11. .1.1.\ 11111>11 CI'· ... T I:I!'H,"', }"lIr falnri\. ·,. I ia ..-u,ukr T('I .. ~nipli<!u . "-limby ;tfh'TlloUIIS hef,,!"., ;wd 
"fin Filill '1 h,'HIT<' .. f Ihe Air. 20 ,.,· ... ,ml or I IllillUt.- ~puls. SlOU; g ~n'nll d t iLLl!' ,..i~IL(l I ,,", :S 10. 

" 1:"<1"1":- ~ :;\uI'L~. :.". fIlJl.I,'llglh \\(',. Iern fu r Ih., )O llllg ill twar t. (,;oo·():.l.l ]>.111. \J.m.!:.y Ihru Frid;L}". 
:!U .H~\·ulld "r I luillllll' ~l'u \:". ::> 1011: :.; H ...... nd lillL" :. i g ll :d~. S 10. 

" \!oOT:- ~ :-i\IlIII.I::-··. \\ "~Inll ~1;l r ... (11101 \\" · ... t.-rtl ,Id ioll 10:UO 10 11:UU a.lII. 5a turtla}s. 20 second or 1 
millute ~I'{lb, S.lU; :.: scc<!tl(l lillw ~igll;tls , $20 . 

I'HO(;H,\:\I . \VISE .. . 

"WE\TII~.U I'EII~IITTI"\G"'. (wcal]lc r fOfel"a sl ) Of "ST,1I1 rOll TO ...... ICIIT" (Sna{lcr Tclcscription), 6 :55 • 

i:O(l \,.111. 1""~r;1Il1 ,. Irip. i\Jolltb) IIL rll hi.by. 1 lilln ' ralt'. $ 1:\0 all'] S:W la ll'nt f,·,·. 

WMAR-I'V 
CHANNEl 2 * BALTIMORE, MD. 

Represented by THE KATZ AGENCY, INC • . ~EW YORK • DUR OIT • KANSAS CITY • SAN fRANCISCO 

CHICAGO. ATlA NJA • DALLAS. LOS ANGELES * tELEVISION AFFIUAn OF THE COLUMBIA BROADCAStiNG SYSnM 
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Daytime is the best bet 
The TV ad \'crli ~l' r lI ::> in !; ~ pOI \' ideo j,. gCllc r a ll ), wa din g itl It ll ­

familia r wa ter,.. I\ e 11t"cd ,. 11 1(' arl.~w(' r ,. to ('\'(' I"y llt illp; fWIll 
" Wlllll pr('. ' i ~ l· l r i ~ !- pol klc,·i.·io ll ?'· to " Wha t kind of ra il' 
prot ection ('a n J gel t' 

'I'l1e,.(' ;l 1I ".W(' I· ... a re Il el"(', ill !:' I'(I J\"SUI ;'" Fall Fad ~ ,.cdioll 

Oil ,,-pol \ele\ j,.ioJl. Tht' l'ardul r(', ,,it ' " will lea l'll Ihe la l C,.1 

a bolll ",pili vi dco ra il' ,. and ,'u·I,.. 11e \\ d('vcioprllt'll l,. in ,. pol '1'\' 
progra m,., \,1IIual)lc l ip,. ur t hIm 10 eul "0,..1". in ,. pol T V. 

Wi th ,.pnn,.ol',. Ica ritlg IhC'i r IJ:! i .. On' 1" TV al'aila hi ii lie,. in 
the "1'"1 mcd illr tL. a lld till1c!.uycr,. \{ (Jud l' ring whe re 10 lonk 
lIex l fo r a g01H1 "1'01 T V bu y. S PU~SUH·,. look·,.e(' illll) tile (,011, 

fn,.ctl .. illla l ion nil "1'01 TV a l'aiL, hilil i.,,. will Ilelp lHallY all, 
\ (,l"li,.(, ,,,,, gC llhc il' 1J('ar ing;-, 

OliJ f' 1' il il po rl a l11 to]lil ' ''-~IH' h a ,~ the p rogr:lIlling II'('IU.I,. 
ill ,.pol TV ( Ihe rC~lI ll of a ll ali lJll\li d t' ,. 1I r\'l')' of T V ~ I a'ioll~ 
011 j ll,.1 ,II i" q lle,.lioJl ) - arc hl'Oliglll inl o the li lllcli{:lll. Whal 
type::, o f ~ Ir OI\''' li re 011 the i ll (' rl'a ~(', a,. \1(' 11 a,. Ih e dl'l'line, al 
TV',.. local k\'d a re olltliw 'd fo r II lI' TV !- pou,.or a nd hi~ 
agcnt'Y' \Iilh ,~ pt.'l' i , d l' ll1pl1a"i,. 1)11 d ayt imc vid eo, \\ 'hil' ll lead ­
illg a(hl ' rli ~r r,., awl prodtl et gm u p:-, lI"i li I,c heavily ill ~pOI 
TV llli ~ fall '?- thi,.. l ' OJrlt ' ,~ ill fOl r Irea t lllf'll l. 

WIlt.' I'I' d o you go f roll1 Ilt' l'e'? Th t, index at the r ij!ht will 
~ ho\\' you, 

16 JULY 1951 
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SlIn' ... , Im ... h '" 1 :111 

lell"'" llllli C'II "'" I :I!I 

h"it.lhili,it·" I to 

l' rul!" . lIlIill ;! 110 

"',,.,,':1"(' I 12 

,"c' l\\ u l" k "U _UII .. !tll\\ " 1 12 

'"" I\\u rk II"tr l! r .IIII S .n .lil .. • 
hit· .111 IIIt'OII .. H II in""" .... .. ". I I I 
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Snow C,op" H. T. H.mihon !cen'.rI , M ... o,, ', P"mpll, . y ..... , ,.p' .1 ,pol TV clinic •. Belo .. 
(4th I,om 1.1t). Glenn Gundell, .d ."0 •• Ie. m9 ' , N.tio.,.1 Deity Produeh. i. 9ue.1 01 honor 

Q. Whtlt precisely is spot televi­
sio n? 
A. In tilt' ',,,nl· of "II" - 1;l\j"'l ... ·prc· 
"'{'lIllIt ill' r,nll , 'Ihc 1\:311. \l,WII('\". I II{,.: 

" :-:;1'0\ ;III,"rli '~II'r i~ ,.,,1 a pn.gr:UIl 
Iq 'I' , , , il\ 1, ,,1 :1 tilllf' ""'l!m" ll t. SIHJI 

a,hcr t i~ill« I,. a Ili~tilll ' l :uhrft i",iuJ.! 
111I ,oIilll11 \,i lh II WH~ [1111',.11'1, 11 11 l\llli "X' 

du".;,t! a<l\allt arC~. :'P' " j,.. d ie 11It'lli· 
UIII ,\I lil' h ;,:i\f'~ } Oll "lfi llpide fn 'l-dotH 
uf ~clc(lion lIUlU!!).! Il li I r l l'1 i .·iull ~ta­

,i .. II-, r<,!;anlk~". of IIc t l,url-.. allilintiun. 
.:'jJU! IIltlkc ... po.".iblc thr 11\11 10 ... 1 IIl'xil,il · 
il~ in ~" Inl"ill)! } ullr '[ V t'allll"liJ.!1I , .. 
lim(',zuIlC ,(,datiun,., ",·a.ullal laria· 

li,,"- tu a ll tht· ",)/'\' i31 Tt" lu ircltlf'nt-

"f ~V UI I)"" I'IV,JU~· t alld J llcnltalldi~, 
illj! p ia .. ,.:' 

13 ;.."ica ll~. ~ J!v l T\' ,'an be f"on~idcrrJ 
a,. l1Iar"e l .h~ '1IIar"et buyiug o f 'IT 
limr o r pr"!!ram,,., announ('rlJl(,Uls. par· 
tieipa ti oll~. and .!Olatiuli Ilrrah thai 
flor". 1101 imolrc ncll\Ork fal· ili l ie~. and 
... hit-II orrratr~ al I()('al 1I1ar"et Icw'!. 

Q. When is it wise to use spot 
TV? 
A. Thr main l' irl ul'>' of " pOI TV arr 
Ihe ".:IIIIC a~ Iho,<c of ~po l ratlio Itu~ ill g 

'$('(' H'<'lion 011 !'op,.t r:Hlio, II. (I';). 

11 ,,"c\ cr. Il lcrc arr lIthcr (al't"r". t lHlI 
;II't' IK'('ulia r 10 T\' ;. lo.H', Lt',: 

I. \'cl"orl r:lliio lin1l'·all, l · tal l 'nl. 
t,,~ I_ hal l' gOl)c up. bUI al 11 fai r! ) prc· 
dillalJI\! ral r . . \ !'IIlOrk h' le, i ~ioH lillie' 
.lIlII·talc!!! "V~t.~. "11 tlt e:- o lhcl' halilL 
11;\\ c bCt'1I I>lIil,lil1!! fa,.l rr, and nvJ,od~ 
II ill pre.liet II il('r r II lI'~ "ill ICl'eI vfT. 

II IIla~ bc ... i".c Iv CVI1"illrr ~po t '1'\' 
if ~o u fi'll l Ihal IIch"lrk '1'\ ' i~ I'ril' ill:': 
ibclf o ut of yOll r bUtI)!rL \ goofl ('\. 
amp!!' of Illi" i" Ihc allllvtlllt'ct l ,h:t' i~i"n 
"f tltc Flo rida Chrll- CVIlHlli;;.,.ivn h. 

u-c "pol '1'\' in ('Vllj Ullt'lioll "ilh olilcl 
IIIrlli:l tlti.;c fa ll. Tlte Cvmllli~"ivlI rea· 
~"Il rtl lila!. if it " fTC I II Ilu} a net 

~h"". a~ IIHICI. as $ 1..'1\1;).1 I(lt) of ils I " v· 
milli"'Hloli ar bu(l;,!rt IIoul,1 hI' t :.ken 
UI! ). .' TV IICIlI'nrl proj!ra111in~. 11.i;;. 
""ultl Ic:.,, ' lil1lc r,' ''m for all~ thill ::: 
r l~c, '1IItI::'. II I(' frlli l j! I'OllCn- IlI rll"<1 I v 

"pot nu li" and T\'. 

~. Thc ~'l UI'C/C pla~ i- ~ti ll opt'ral' 
illl! Ilhell il (' " lilt''' I" euvlll1t'1l1ttr l TV 
alailal,ili lk~ . a n d d .'ariuj! T V 1Il'1l1ull 

lillit'. Thc "itualiull for fall d"c~IL'1 
look IIIUt:it Itt: l lcr. :-'I'vt TV m(l~ he nil 

:I( hclli .-cr'~ all""CI". lJudrr t'rr laiu , 'UI1' 
diliolli', if Ite ('an 'l dear Ihr lind of 
lI('IIIvrk limf' 1Jt' w:l1ll;: for a 1f'1"1 i~ioll 

NH CO·OP'S PROVtDE FLEXIBILITY : WHEN CLEARING NETWORK TIME PROVED roo DIFFICULT. PURE OIL BOUGHT "WHO SAID 



program r alllpaigu . ( F"r delail~ . ~ P4rlic ip.' i"9 shows i ~ d"'ytm.e TV .'e bi9 .pot "end. "J To Get Rudy" i. WPTZ hi' 

section O il net work TV lIntilahiliti"".. 
p. 1.')2. ' 

Q. How many people can you 
reach with spot TV? 
A . Station reps fi gure thai ) Oil ('all 

rc;u'h just as lUall) Il{"opic II il b ,.put 
T\' as you (':111 II ill! (111 )" nthe r {"rm. 
Thai means thai Ihe putcllti :,1 ,.p"t TV 
au. licnre is (,loU::: of IIIC famili t.'S in 
the 11. S .. \'ia "." lII l ' 1,1 .. 'lOO.noo TV -eb'. 

Q. What is the cost-pcr- thouund 
in spot TV? 
A . Nohody }cl h(ls h CCl1 ahlc to ligure 
this tl ul accuratdr. ::il'cl'ific !Opnl ~h (lwi'­
:tllli spot allllOlI lI' c lllc n b- (',Il l lit' (':I \ (, U ' 

lale(1 I, he n the IlIark ,'!. l ime CO,,.!,,, ral ­
in~;;. 31J(11:,lcnl 1I 1HI pT(>( lud ion d,argc." 
arc kilO" .,. J\ few l i lllchu ~(' rs at agel! ' 
r iC'$ have fi g ures Ihal I h t '~ 1I!"C "ril alt'­
Ir. BioI\' Compa ny lig.ure.;; clIO " IIml 
Ihe a l'e ral;c TV l'tlsl·llI!r.l lw u;o.;:lIltl i,,: 

1.2.),Chie;lgOl: S.Y7.CJclda!l\ l : 1.%. 
Col umhus: $ 1.:1;;. j"\cI\ ' urk: S I.Otl. 
Phila dclphia. ( rigurc.~ :lI e d t' ri "ctl 
frOIll ~BC-CBS alcragc r;t l inJ,!$ rcpMI ­
cd b~ TcI{' pII I ".~ fur D,'t'cm l}('r 11)."10 
prnj('(' lcll :.g:lilll'1 c,.tima led (·o-t". \ 

Q. Is spot TV still a good tes tin g 
ground for network TV program 
methods? 
A. The cuSIS "'oul(11Ic r: rC(lt fo r night­
timc ICl' li n;,:;, Hut for all (ull crti l<cr \\ hu 
",;1111 5 10 g d ' Iis r". 11 IIcl ill TV. da)­
limc ~I'0l TV :. \a"ws o r fillil :olm"s arc 
a gno,1 pil"t o llCralioll f"r pu",. il ,l" fu · 
Iun' Ilcl\\'ork TV . ni~ h l or da~ , 

iTATIONS WHICH FITTEO ITS SALES TERRITORY 

Slt .. t Tl' lime .·uC es 
und cost s 

Q. Wha t will t he rate situatio n 
be this fall in s pot TV ? 
A, H~ Ihe eml of Jul} 11)51. al."u l 
h:.lf the TV slal ion~ ill Ihe ('OUIIU'~ 1\ ill 
IHlI'c 1.000$10>,[ Iheir !'Ulc c;lrd ~ tner 
s pring 19;;1. Thi~ i ~ 11,,1 Ihc cnd, LIe· 
f" rl' (Xlobcr, Iherc will bc addiliollal 
rlliscs ill local spol ra lt. .. 'S. Sample: Ef­
fcdin' I J uly, Ihc rla"s ""., spol rales 
for ullc,min ulc (11I1I.,unCCIIH'nl :O Oil 

\'(3('$ K,\' BIL Ln~ Aug ... le1-. 11!1 ~ 
j UllIjled from 8 \(1;) 10 $200. up al.,11I1 
22'-; , 

O'·cr'al ' . if a spnns.j r "aliI" 10' hall' 
Ihe 50rlme lIatiollllidc Spol call1pai1!n 
Ihis fait hc. h;l ll Ia~ t )car in ,i,k'H, 11,,­

ing Ihc sa ine t illl!' ~Jol" .,n Ihe sallie ~Ia' 
l inllS .. il lI"i li CMI him aboul 21)', ilion'. 

Q, W ill local spo t rate increases 
stop a ny ti me soon? 
A . . \ () nile can ;In:<I\I'r Ihal, I'/"okl' 
b l ~ IIO!. ' ''u can I'\r ... · r l In -"C(' lor(ll 
~I'(l l increa,.,~;; fo r qu ilt' ~om ... lilllf', f/, I· 
1.,\\ing clo .. c1} nil II ... pall ... ru uf nt'!, 
""rk T \ - nile incr('a,..('~. 

Q. What can a sponsor do in TV 
in t he face of constantly. rising 
ra t es? 
A. Ba"iea ll }, he e,IlI rc-cI'a! ualc hi1-
"1',,1 (' alilpaigll~ frrt luCn llr, as rnle~ 
1 i~c, :,ill{'(! Ih,· cII"t' IICr-l ho u,.'lIu l \ i{''' ' 

,'r,., "II " "(1lclcr linU' ~I"I t, r prlleralll 
h,' IIalll, I .. hu ) ne\\. Ilia) \.1' going 
'\""n Clt"1I if "I I"~ ~o up, hc can '""llClid 
lI1"rc lII ,ltW' ant i <Iill g ... 1 hi~ m"ne~'~ 

"'" th, 
Or. if Iht,,,,,,, " " Ill""" "1""1'1 f"rth­

t" >llIint! in Ihe IHltI;! ... " he t',111 ,10 Ihe 
fuU""ing: b) !ouml' j uciil:itlu" littlchu}"­
iug. :uul careful c,"amillaliun "f ,I\'ail­
ahi l i l i~, all illhelli,.." r 0':111 ~Jri h hi,.. 
mOIlC) il ll" IO\\'c r 'l,rin',1 li u];' pe r i", I,.., 
llwrginal lillie SI"IS, anti 1, ,~:-t: r -p r it'('{1 
pl'Qg l':rIU:', \)a} I ililc p rogrami ng " ill 
Ilt' ;L hig IrcllIl dlis fa ll. 

Q, What kind of rate protection 
ca n a sponsor get in spot TV? 
A, ~Ialiom are g ... ncra ll} "fTt"rill I; thl: 
u,..u,, 1 ralc I'rnlCClinn, Th j" ilnlllu nt~ lu 
.. i ", ilIOn til .. ' prtJtN"linu again'l a rille 
hilt', if he n:llc"",, or IJU~" hdure Ihe 
nf'" rat.' gill'" inle> efT,'t,!.. 

Q. Wha t is th e fall o utlook for 
progra m costs in spot TV? 
A, L~lt"ill TV ct:llioll' art' III' :Ji!aill,,1 
Ih,· "antc 1-illt:llitlll il1- II .... "cl"orb. It 
"ill ('0,..1 till' ,..I(llinn,.. Ilillrt' In ",igu lip 
ril-dli1- fllr SpUI'" pIll "";!!.'>-. murt' for 
f(':l tltre li l ltl~. mUrt' fur uniCHI ' JllOr, 
111'11'(' rur 1 .. 1"111 fl' t'>- Ih :lll il ,lid 1",..1 
fnll. 

:'ill< t' Ihc ~l1ua l ioll dI(1I1~"~ " .... onl· 
in;:; In Ih(' mark('l, <It,,1 II hal Ihe $pon· 
~nr hll)~ in Iht' markel. Ihcre is II " ac· 
t'uralt', "It'r·all P<'rt('Il !:.gc r.~ure, JII~t 
.tu,,·t l"l't'ct ~tltlr ~I'.'I pr"t!ram dollar 
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1,11',11 1 1,,,111 IUIit" ,, ·I ~ I I .. J:t" it· 1.11 a· 
it .l i,1 a \ ,'m- a;.:v. 

Q. How ca n an adve rti ser keep 
down his costs for spot TV? 
A. II all d t' I\(,IlII ~ "I' hind ~ "1l'1f' u~· 
1 1 1~. ' [ hr.,.. ar{' ~"11'" of till' III" re fr p· 

'Iut"n ll ~ ·"ff{'rr'.[ 'll'::;':(" l illll ~ I J~ a.1 :lj!CIl' 

,'i, '~ :1111 1 n-p_: 
1/ 10/1"'(' (III (1I1I"'IIII(/'''II'llI I,..,'r­

.,11 111' larl'fuJl, fu r ,"a ilal ,i lili l·~. 1)"11 " 

['UI " 11 IIJ(' Ioa. i- IIf ra tin ;,: . a lum'. Tn 
I" firu !' " ill l )011 1 fil lll l, r''' [W 'N. ,'111' 3,;. 
" .. \\a~ · of j!f'tl iu;,! JI ll- _a Ul,' elT(~ ' l i\(" 
IH"~ 0 111 of n filill H IIII"IIII ' " II lt'1i 1 or 

· lali" 11 '.r('ak. IUI'·'li;w l{' 111 1I 1";.: ill <l 1 
lime I"'r i",k .1111 1 .1:I ) liIl 1o' '[ \ I,o:<". i· 
I, ilil if'~. 

' /lo//n' II Iln)~f(I/II IIwr ~I a~ 

:I \\ll ~ f r" lll I 'r" [e llt iou ~ "\<'r1l ll lllill1: "f 
• u' 'te ...... ful I , ~' a l 'I \ p r",!! ra m·: 111 (,~ ' I f' 

lI'lI" lI) I .... ill l! ,1,,111' un " l i;,! h l I lil<l ~" 1 

,oul , ,,II I' n,~ '" ma~ ~O III' "ilh,, "t 
,u lll,·(/ ..Ir"li"'II'·-- . 1·.\ " lII ill(' 111'\, I'ro' 
i! ra ltl ~. ami 11" \' pn ,)! I'alu I, 1"-" ('an~· 

full ): ) "11 , 'a ll _ \'II 'dilll l'.~ lurn "I' a 
.... a I hUI. 1),," ' 1 j ll-I 1'1:1) il "u f, · and 
II ~<' ullh "hal f"" n IHuh ,·1,.(' II ~"'~ . He· 
m" Il1I,f' ~ Ilwl tIH·r;:,. "' !a,, of ~ uppl ) 
311,1 d"lIla ll,1 all,1 11' .1 1 '1 \ " ff, ·.- III1U ~ II' 

" ·,, a nl ,. I" 110(' "rf'a ti ,(' "1",uH, r. 
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STATION 
MANAGER 

AVAILABLE 
(dlle stcltion sale) 

• Civil: lIIiml!!!1 
'I'illilily lIIilll 
• EXl:dh:1I1 1'1:1 :111'11 

, l'im:sl n:l'l:n:m:l:s 

Prc{er East 

Box 4'1 
SP llN ~)1I 11 

S itU. '1' \ ' .;n'.lilahililit~s 

Q. Wh.lt will th!! availability sir ­
uation b!! this fall? 
A. It "i ll I,,· al 1"u~1 a;; ligh t a~ l a ~1 
\ /·.1 r . a lld in IIII' Illaj"r '1'\ 111:111('1,.. 
("1'11 l i!! llIN. 1!<J\I(· l cr. Il l(' 1111"1' 01 , , 1' 

ill a,;,il" lo ilil i, .. " ill hI' gr('Hla. 

III vIII ," ""1.1_. ir ) UIl " I' ) uur 1I).:f'1I ' 
l) arc ~h"ppi ll(! rOI' 111.\11 '1'\ l illl ,· Il l' 

pl "il ralll,.. )\JU 111,11 fill d Ihe illllll, ·, l i· 
;I ll' -iluuli,, " Ihi ~ t.1I ("'(f' 11lf' 1 ~ li J,! ht. 
T II<·H. if ~ "II - I a ) ull Ihc cha~.·. )01/' 11 

fill,1 Ihnl )! ' '' 'II l'I" ·lIiug ,.. Ili ll I,, ' ,.11"" , 
ill1:; 111' IM ·ri,,,li, ·a lh . Thi,.. i.- iiIif' lu 
r:lk hikl'-, " Itid l 1~a\(, .~Iilrlt'd a kill/I 
IIr ' I V IIIII-i"a l ,·hair_, ('all.~iug mall) 
a t!" ' ni-f' r ,. I ., 1Ii" '1' illln Ic·~ 1" W'Il-i\!' 

l iull' , IlIar(l iu.d h,.u r,. . am i " henl" " I,r»· 
g /'a ll'~ . \I nll ) a ! I\\~ l1i" l' r" "ill a l~o ~I ;U 
I'll ill II".ir premium lill1(,~ , hul ,,;1 
11"" 11 III .. rre! IIJ\ ' Il '~, 

\JI IlIi ,. II II:'a ll_ Ihal all a,h (' rti~\' r 
,.. 11<., lrI.tU'1 II!' fri ;!hh'II f" \ all'a ~ fn ll il "1',,1 
'1\ Ihi ~ f;.1l 1" 1111' ~ 1't'llIilll? lar !.. of 
a'tlib], ;liti. ·... !:'- l i..l, ;H"U II.I . Thl·}· 11 

I,ro],alol ~ ~ I "", III' ir ) " 11 ']'(' pCI'~i~h · u 1. 

Q. Wh!!r!! is it best to s tart look ­
ing for good spot TV availabiliti!!s? 
A . ChIll"', ..... .1" (' 11l(' ~ '1I 01 .... ·\11' HUbl f ... •• 
' III I' I I II~' III lut'a lJ\ ·I,ui l l pa rlir il!lIliulI 
pr o!! r<t lll ~ . {'_pl'lial)' ill ,b ~ lilllc llOlIr,., 
,\ ,.i/al, I.· "ullll .... r uf T\' -Ial i oll~ a T" 

I UIII',' ulnllill !:; 111IIeh of 111I'il' pr"J.! l';ulI 
(' Ifurl_ "" II.i~ I~ II!' of ~ hn \, ill nil ,.f. 
r"rl lu .·1I1 1'l1 ~" 1I1l' ","n' or Ihc ~ I'''I 
hll_i I!P. __ ti lal i ~ g"illg. ],('gg ill g fu r I"..\., 
"f lilllt', ~Ulll" ag:i" IIl'it-- ,,111 1 ad, erl;,. , 
cl'~ . (',,".lil ill ll".! Iu Ildlllill ": o f ~p(ol '1'\ 
ill 11' 1'111_ "f ~I a l i n ll 11], 'al~ a ll ,1 ;11/ · 

1I0 1II11'1'1I1('ul-. \I ill ha\ c Iv fII (' ril :t ul 
III .-ir Ihin!" llI ;! :11,,1 tin ll'l'lI ~ ill~ 1111'111· 
o r l .~ ",. ./ n'-III t. 

Q. Will it b!! !!asi(!T to cI!!ar spot 
TV program tim!! than n !!two,k? 
A, '11 ", ""lIn,,!.. fOT ra il, kl~e,1 "" (I 

!oo 1''' ' '"I: ,.J1I ~· !..1I1' lO r 1'·:l<lill J.! "I ' p~ a lld 
~l a li !> I1,.. , i~ .. ~ •. ,.." It',. '1>,1 IIWI ~I "· 

l i '"I ~ "III l11n ,' II ... ,· ,11'.1 lillie lil !..illg: 
;'1"'"/111 . 11111 . 1111' .- Iali,on· .• " lal,··I'IIIII" 
1m," on a Iwlll " fI,,, 1" lIg ( :1I1I lou) i ~ a ll 
a,, 'r.IC:'· .,r ;~! ) "' II I ~ ill "" ' f ) 11, '1" 01 1.. 

d" lI:zr , h:II'l:t ".1 ill tit, · I,"~ lilll~ nih'. 

lI n a ~ I" ' I ' I\ l,u), III I' ~ t:t l i "I1' ~ " I:I!..,·· 
11"11'" I'n~" i· ,liZ , .. -l ill l,IH·d .-1 I , r' ''I ~ ill 
II,, · 1'11-" ~!I" I lilll" r Ol l" , 111 ,,11 11' ( ","d ~, 
-l ali" l1 _ 111 (11.., · 11 1" n' III. '", " "11 ~I' .. I, 
,1111 1 ar. ' II I"n' ill' liw ',1 I" ,·I, ·ar oIinwu h 
Ii" .· r" r -I'''"-''r~ . 

Q. Wha t are th!! mai n fall trend s 
in local-I!!vcl programing? 
A, From a ~ p(,l' i a l ~I'O'~OH ~ lI nc\' of 
T\' ... I :t l i"ll~ "" Ihi,. f!l/('~Ii'/II , I I Ii ~ ·I'al. 
le rn ~11l('rg (,ll: 

OX TilE l\tC ItE\:-, E~ \ c ,,~ ~hv,, " 

a r(' (!aillill (! ~j(':lI l i l ~ i" pOJiularil ) "i lh 
11'(': 11 ,i,ll'v ,ie"I''''''. :11111 " 1'1' "il-l.il1g 
ul' Jl I "III ~ IIf I""'al a l1l 1 lIali"I",1 "1'011-
·"r,.IIip~. '1IIi~ i~ Ih" ', ill Imrl. 10 Ille 
hi.,: 11 ill lr rc,.1 ill "ar nell- :lIId Ihe fal'! 
Ihal T\' nf'''~ \Cdlllillll{'- ar. · 110\\ I,e· 
cOII,i"g IIH,n' al'l'ollll,li_IINI. WTC\, 
\lillll{' a l' l/li~, r"r ",ftlllpll'. l'"illll'll oul 
Iha l " :1 l('f~ bc"lth ~ iller. · .. ".. ··· had ap­
pC:l fI ·d 1'<J11l in 11"' i .. t,,'al o f l1C\\~ 
,.11",,- :l nd a.i. f' rli- t' r,. . 

(; \'u,1 I, .... al pa rli l' ip(l l ill ~ IHo~rall/~ . 
1I-lIa lh H,(' mll~ital·' a ri('1\ ,. h o\\~. are 
" II Iii; ul'l lt'a l : are \ f' r~ JWI'U la f lIith 
I',u/I ~I'''II-''r~ g-i'ing' 11"' 111 II I'ig jib) , 
\"1 .',, \\' \ .\ \1. Bahillll,f{' : "The ],ulk 
"r \\ \ ,\\1 ';; IJII~il"'~'" "II Ila rl il'il':t li ng­
~ hu\\ " j_ from II,,"· I,wa l alhcrl i,.(' r~, 

"i'[1 Ih .. 'lal iulla l ~llvll~u n' Il('al) 1)11 

-Ia l ion I'r('al.. ~ and Italiona ll l·lnoll'll 
arlj:l(.'CI ... i(>" ... Bcpu n ,. \\ ' In( II. Chiea, 
~ .. : " \\'BKB 1",,. illt·ff'I ... ·d ill 1I1111l1}('r 
to f di" UIl< on I'arll(, lpaling ~holl~:' 
\\ 'I\J . \liami. rcpo rl,..: " \\' ilh a ll al­
erag-c or 200 cliff(' rcnl lu(':,1 ~ pol1~or~ 

u~ illg \\'T\'J ead l 1II01llh . '\I ' !.:II C 

r"lllioI il lIe\'l' ~~;' q I" ol'CI1 III' a 101 of 
pa rti.-il" ,lin;! pr" 1,: rall '~ ' \,I,erli,,;ing­
"i~ c. I ll<' If(·, ul i._ 10 1':Il'li" il'aling 
,..lllJl, .-." 

\I~u ,Iul' 10 he arull",1 Ilt i ~ fa ll lIill 
J,, ' lIlufl' f"'alllr(' fi lm pro;:}';/lII". . llwrl' 
J .. ,:"I "I,,'rh l':tI'lugf'-. 111" 1'1' auol il'tlt"c· 
1'II11il' ipaliUJI ~h,," .- . 

0\ TIII~ DECHE \:-:1·: E\ (''1.·pI in 
(""oIl'lII ta- .. '_. tile :Imli"II' I' i,. lI earing 
a hil Il lill 011 ' I \' ''''C~ I IiIl ~. ullC "f Ihe 
l'I" """r pr,,:c: ram I ~ IW"', COll/lIll'Teial 
,·.Iu, ·ali,," al I'r/)gralll ~ Ihal arc j,~ t ,..('(1 

I' r illlnril~ 011 " Ia ll" ra l l1"I' 111:111 \ i~lI a l 

1II'Pcai arf' k~~cll il/ l!' 

Q, Ar!! ther!! a ny notic e abl!! tr!!nds 
'n daytime spot TV programing? 
A, re", Theft·'" a Ift'n.1 11)";11'<1 l.uil,I, 
in g l' I\ 'al '1'\ I'rog ";II II - thaI i ~ 'l'!,) 
,.iillil:.r III Ih,· (1a ~ litnl' IrClII1 in lIet""r!. 
I'r"r r.ll1lillg. TV ~"' I i"" ._ 11:11 ,· 111.1 11;1 
III''''' lilt' ,.allll' lind or (' a~' fon llul:. 
IIIHI Ih,· 1. >(":.1 dj~1.. j.I,'!..f·) rcl' ... ·,.."ll t;;: 
f,,1' I'adi" ~ 1 "li,,"~. nllt. lilt' I'Hrli"il':/I­
i n~ I'rllf! l'a m. "fl ell a ,.hu\\l'a-c huilt 
:lri,ulIIl :1 Jlllplilar I.wal III · ... ""ali l), 
al ill I" ra (li,, '~ " llIltTllill;! 111 :1 11 ." i,.. I,c-
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THERE'S NOTHING WRONG WITH 
TV SALES that UHF wolit cure-
and Zenith has provision for it ! 

This Turret Tur,e,' " 
is built into all 
Zenith TV sets 

remember ... 
with UHF on the way, 

the goodwill 01 you, 

customers is at stoke. 

The sets you sell today, 

they ' ll expect to use tomorrow. 

L 
16 JULY 1951 

i\ lon' TV ~ l H l j. 'n ~ ... 11I"f(·T\ · l'r .. ~rntll' 
... :in <l Jodl,'r -Ihan'''''T 1,,1.-, i~i"l1 
CIltt-rl :o iullwnt ! Wit h ,, 111 hi ~ UII I lit"" "Y 
- and TV inV('1I1nrj"" ,,' all nll·ti " ,.. 
1 ,jj( h- ~"lJ " " 1,I'- III y or r'-",,',)I1 to pilI 
UIi V 10 .... ork IllUk inl" sale. f"r )011. 

And Z"n;'!. 01 1011,- j.( u :'r<I!ll,·, ·" that 
c,,-ry t<:'l.-, i,ioll "('\ i1 I"" {" "r h"ill :nul 
sold to 1IIt'I'III,li(' hu'" I, ,,ih -in I,m' i';un 
for 1 Ullt'r ~ I ri"" 10 r .... d, (0 II", IlL'" U II F 
challlH'l" wilho,,' " t:OIl \t'l' l<'r. 

Ti,· ·il' " " ). 110" •. • I, ..... ,,,,,",!!).! I KJl U"! 
\!I,I ~." rl I", .. <.ill).! Ihi, ,· .. ",il1j.1' lI'w ,"'0'1 
"f ".1..\ i,i"" ,·"I,·rl"i"'II' ·III l"'I:o ~' .. . 
",i,, ).! Z"uilh', prtf,i,i"" f.,r I 111" 10 
build llLur .. ~a l , ·". gr.·alo·r pmfil ~ ro r ) "U 
- flO W . :11,,1 ,n 11", d:o, ~ " I",a.l! 

I. .. arn II,,' f lU''' "" 1' 111" I, ~ " ri l ' " ).! 
lu, l u ~ . 11011'. fflr ~ '>I1rfn" "'op ~ of Z" "it h ' ~ 
"I"~' lu'n",, 1 buuU,·llit], ·" ·'U IIFT,·!t·­
,;, il>,, - \\Io:oI II 1,-\\],,,, I I \1t'''fI_ 

T u '0'' :' .\I " illl'; , ('0111 ">11 "" w! 

--- ---------., 
IlNltH RAOIO (OUOlATION I 
6001 We,' O;.~ .n .... """"., Chl<G~o 39, lII'no" I 
r.'~~'.' ';';"G~ :."':..~:: T~o;,::.'. "UHf h l •• , .. oo • . • Wh'" I 
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c"wing <I hig f:wlHr ill pr"~r:1111 ].uild· 
ill~ h) loca l T\ ,. Iali"m. Thi" fall 
HHt1lY :1 ,Ia~ lilllc I'rup.ralll I, ill I't' , ',,11' 
"Irlldc([ arouutl Itlc<ll I'cr"<lualilit'~. ufo 
t CIl radi,,·rc{:ruilf',l. 

\\'illl 1I,' II,,,r~ ,,, hcgiliH inl! 10 PI',,' 
~ral1l , I a~ lililC ,Iramal> in T\·. IlicH' i,. 
a :'!'fUlling lenllcl)/") f"r I," 'al '1'\ ,.Ia· 
li"lI,. Iv program film pacl agt'" ill 11ll' 
da~ lighl h""r_~, The,.c fillll,. arc 1I _.11a ll ~ 
,,('11..'.' 1, '(\ "" Ilml Ihe) arc a Ii 1,,'111. "rllali· 
ner" Ill'" 10 (IPIll'al I" Ih(' ,1i"lafT, i",,· 
f' r!', 

OlltN" i!'('. Ihc prl);,::ralll "i IIHlli"ll ill 
~J!0 l Tr is prcti ) lIIu t h lI lt' ~alll{' a;;: il 
"a" 1:1,,1 fall n,. reg<trrl,. J';tlntu:e "f 
l)pC~, Thc ",cr·all 1111I1I1,, 'r "f '"1,,,1 
IH'''e-ra m,. I'll a\m(J~ t CIl'fy slalioll h:,·. 
hm,,·I·l' r. h""11 ~teJlPcd lip. 

Q. Are there any special program~ 
ing trends in nighttime spot TV? 
A. ) c·. jlnrc :- Inl i"n~ are gving ill 
f,'r Ih, ' 1)J!c (,f lule· h',ur film ,.h .... " 
Ihal ":I .• pi"tIt't.!rcr\ b} \\' 1'1\ , \, .\\" 
) "rk, "iilr it ,. \ i;:.111 Owl 1'11"11/1'1'. 
' I heH' :If<' bei ll ).' !-odle,lul .. d ill ular),:iu al 
lil11e, ar"lli lll l11i dlli 1:;111 u~u:llI~. alld 
:lfC ]'it'killg up a lut lIf lIa l iull a l ,.p.,1 
TV hu ~irr(',.,~, ,\ll,rl' ni;:hlti11le "1'01 '1'\ 
lIc""ca~ l~ "' illl)c ar"luI,1 thi,· fa ll (l lI",.t 
Lig T\ ,. Ialium· Ii:"r iru"l',·a~.·d lliei r 
1It-I,S ,.tafT,. ,~i nce 1n,.1 yearl, \Jarl ) hig 
ui ;!Jlltimt' ~p" n~ Jl:l r kage;:; "f all I' ]'1',. 

"ill 11 l' ar"uwl. an inc: ren·c ""cr 1:I·t 
, enf. 

l\ r "Jl,ll~ . lro ,tl. l~ in lIigl ut iltlt' 1'\". 
. llIc 10 lad .. of limc ~I"I,. in Idlich ,,\{I. 

liun,. call build pr,'graltl~, nrc les" pro" 
(liClil l,l r Ih"l1 (!a~lilllc . \ 1 .. ,.1 I'ig a{l· 
Ir rli ~('r" are 1"\J~ill ~ fur g. ,n,1 "dja· 
('('lIci.~,. f')f 1I I1rr"II11 C" J1Ierrl" al"! 1"" :lk,. 
I,hen the~ ~" !-olrnl'l'ill f! ill lli f! IrUirrw 
~p"l TV. 

Q. Are independe nt TV statio ns 
emerging with definite program 
formulas? 
A. Tiler" Ht'<· ""It ~ix. all ill \, '11 Y"r~ 
Hlul 1.0,. j\ Ili,(cln. I W 1'1\. \\ ' \ ·I'\' . 
\VOH·TV. \CI' Y"r": J-..: 1"1 .'1"\ '. J-..: TL \. 
1-\1. \C-T\ , 1.0!' \11),:,'II·~1. .\ ' ,':nh a ll 
of 1I1t'11I (II\' - t ill \lUlling "ul 111('il ,," 11 
I'n.g ra lll f .. tHlllla,., ;\(1111 ' "f th'-1I1 ha,. 
"It1t'rp:,'d II illl Ihe ~illol .. f I'Ii-: rn ·, 'ul "in· 
,l c l~'nli"lrl ,,1;ll i.III" f"rmllia tll ;11 11'". 

A COMPLETE TV film studio. 
In Hollywood (28) since 1938" . 
TELEFllM Inc. live & cartoon. 
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Ilwil,' f:lIIl"U" h~ SCh ) "rk 's W:'\F: W 
mrd (, Iher!" in ra,liu. 

Prft!!rnr ning 011 in,lejX"Il.Il'lll ~ t ati"ll" 
r OIl ,. i,.t" Il]ainl~ .. f a fClI IOIl'-c~t Ii,. ' 
·hl q, ,; (':lriel). ('""kirr g. quil. Clc , l. 
ami '111i le a Il Ul llber or fcatur e film 
~ht)\',.. \\ 't'slcrn fil m ~h,,,,~, ,.pl, rl ~ Jlro· 
;.:ralllltrg. a n,1 ne,, ;ocasts, I'r\Jgrallllll).:' 
I;: gC l ll'T:llI~ ~d up 1)11 a ~l)mclI "'l\ hil· 
111'·,111"" I,a,.i,.. Wi th no rf';11 nttelllj.Jt;;: al 
I.j"ck jJl·"l'ran.ing "r pr"g r:1Il1 ing in 
c"ull tr qlfl illl I" IId""rl,.. I',cepl in Iht, 

ea,." of ~]lnr'" pllI'kages :m.1 adjHcl' ll1 
~pvrl" pr"!!rnrll~, Oue flf tlH'~e s la· 
ti l,n;:. a l lea,,1 t "'TL \ j. ha,. achieled 
;:;la lHl"ul P"I'\Ij:lril ~ IIjlh ,ieIH'r~, 

F:\·CIlIIWlh , lI'hell Ihe (rcclc i,~ "tT. 
lIell sial ions .Ire (Ill til(' air. and titl' 
"ha olic \'tITtell l !'i tIHlli" 11 ~elll~'s d",," 
a hit. ,Iefill ite prog ram f"flIIUla" \\ill 
"lIH'cgc :I I ind" I't.'Il II l'u l T\' s lati '111:-. 

Q. Will possib le lifti ng of the tel ­
evision " freeze" affect my fall · 
plans? 
A. It 111:1)' :lITe" t yo ur fall }9.;2 I,lalli', 
lou t fall 1').') ) i" "latus (lU ll. FCC's 
r('("elll an llOlUtli't'llIClIl (,f 2,000 pr .... p""c,1 
'IT ;llIonl\i 'lll~ [OJr IICW st:ltiolls in Ihe 
I er) high and ultra higll fro.:(IIIl'I\(:iC ~ 

IIa· likc l'l'en iug Ihl, lid Iv a I'an.lura·" 
].u,\:, Far rr,,1lI ,.ettlillg the (llI e ~li,.,n of 
111'11" " t ;l li" Il~. it pnwides gri;:1 rnr all· 
,Iili, .ual ;r rgunwllt. 

011 Z:l Jul y. 11I'a rill e-~ oil Ihc,..' all"c.1· 
li, m,. ar(' ~cll"( lltl e,l I., UpI'll I,dhrf' tilt' 
C(jnJllli~~i(tIl, It \ ,':-lim,I"'11 l lial be· 
11''''''11 gUt I (I n,1 !JOI) IlC r;:.,n,; ,Irc sct'king 
I" h,· he.ml - iududill g c.luea l"l :- wh" 
a rc "Il l In e,orlll:lrk dwnllc1~ for Ilwlr 
tll'lI "Xdll"j,'t' lIH'. All urluffi('ial e"li· 
IIwt('. ha:-l,tl hll llt,rlllill hea rillg pro""", 
oIur('. figur e;; il '\I,ultl I:lkc "Iotolll 11 
~t'a r to heal Il,at 1II,IIly I'c(lI'I(' , :'\a· 
I lIral1~.l lr e Iwarings II ill he ~ 1)CC.led up 
• "' rl ~ i,ll'Tabl~, pel"ll:l[.I.-, b) suhs tiluliutl 
"f IIrillen fur .,ral te,. l illl"nf, 

I ~ \ell '1. •• 11Inilrf! Ihat c"cr~ "I1~ ' agrc,'~ 
\111 :J 1I \ .t ·~liotl~ :111" II" o l1e ~ i, ' · 1111.: ~Il' 
prell1e c..ll rt 1111 FCC. 11,. Ila:- [.Il't'll 
Ihreat"rh',j II} "I'P"Ilt'III" of Ihe ;rll'l(":r· 
li"l1 plall " h .. 'lll e~l i" 11 FCC'~ rigiJl I" 
!-oct :I~ idt ' ch:lnllcls ror e,lllc;Ll i"l1 . therc 
i" ~ lilJ a " ' ry pf:ldieal ~' 1I 1,dll('erillg 
l,roJ[Jlc:rLr. Tlwl("~ lit) ~llorlag f" of Iran,.· 
l1I illillg (,tjllil'"ll'1l1 riglrl nOli, 11e~ll il e 
t ightclIiuJ! l\Ial l'l ial~ c"nlr .. I,;; in fa cl 
• 'I('r~ largl' m:Jlluf,l"llIf(' r I,. ~hjpping 

I r: trl ~nJi l\l 'r~ nul "f li re r 'JlIllIII' 10 

ea~h·""· l lw·lilie r .. reigll customers, Blit 
there Iti/l Itt, u I'n,loIclll Kilh TV reo 
,-ci r/'r· huilt tt) pil'k up Imlay's \'c ry 
h igh fre'pleney challlrc l,. .. \I"~ I "f Ihe 
lIell' ('Top uf ,.laliulIf' wi ll hal'c to Iorva{l· 
ea~1 ill Ihe higher uhf f"hanneis. 

S""J1.[~ -Irait;h lf"rw:lrtl enough. If 
dl:lnnC I ~ gel cro"dc([ lIn one p:lrl of 
IILe ~pt.'(! 1 rUlli, "PCII up nell" on('s where 
Ilwre'~ mo re r"\lIIl, But I.ue diffi('ult y 
1"l lh lI ll ra.hig- ll.fre' I\I(' IlI 'Y ')perat l(1Il i~ 
thai thc e fT,-el j, c tTall"lIlitling rarlin ,. 
i;:; on I) 30 m iles. of half of Ihal on 
I hf. And ju~ t hUI" guvII reecplioll will 
he Ilu "nc lll11" ~ for ~ ure; it \\ ill \,:1T~ 

olfa~li"f1I1 )' r"-1.'"rding t" lerr"in, ~ i llce 
cleelr"nif' "al(,s fof Ihis 1" lIgl h h clraH' 
11111t'h lilc light walcs alltl ('an only 
\rHleI in ,.Iraigh l lirr e~. 

Furlher. II ·lel i~i"n ~I IIl:ller;:; " 'ill 
11("C(1 ht'a, ) pcr~uadill/! to huil ,1 a lIell' 
hr.·(·,1 (If T V ~CI ('apahl e vI pull ing in 
uhf ~Iali,,"~, They co uld , of course. 
HHII..f' ('onH'rler;;:, Bllt (I n cxt ra hox 
ho"k,',1 "l' It. Ihe fall e) liring r(lOIll re· 
cci , er ha" ne,e r ~une over "ell in Il le 
I'a~t. eilher from al1 cllgillceri ng or all 
a , ·~tllt'l ic point "r , iew, Witl\(,~. Ihe 
failure "f F\I cOIl\er l ('r~. 

,,,. HilI re,.en:l li ull~ II"hic:ll 111:1)' 
hale hCCll ' 1J(Juri",hcti hy Ihe i(lea of :r 
ra~h uf new TV s t ali"n~-5-o(l1l-ma~' 
a~ ,(,·11 he f(.rguu en. It "ill cont inue 
10 he all inc rea~inpl r frHnl le ra t·racc 
ftlr a,ail"bililie;:; ('Il 107 tl,It', i ~ion sla· 
liun;; for 1110,.1 "f al",IIrI'r ~e,tr an,\ 
po~si h\~ Ipnger. 

Ne. wo.ol," "'."0'. shows 
(TV) 

Q. Are national advertisers using 
more co-op shows as spot pro­
gra ms ? 
A. Y{'l;. ~"I1\(' rwli Oll:l1 <J(1\'t'rli ~e rs aml 
a fell I,ig rt:!! Iunal a. " c rl i~'·f;; :ITt' be· 
g iulling I" ,.h"" Ul'. Iwrt' an.1 tht·TC. 
u"i ll g t·v·"p [,r"gl:rltl~ I,iterr Ihe} can'l 
(l) g" 1 nelll" rk d e:l rnnCf" ,,11 a ~ 1 (lli(lll 

f"r a program, an,1 (2) whe re Ihey 
":111', fi nd a Iftt ,;tl ,.h,,", liLal "uit ,; their 
aolrcrli"itl),: pllrp""e~. I'ure Oil is U~· 
iug IfltO SI/id 1'h,l/? as (I co·up ("ia 
Let.: HI1flWll) l'U ~nll1e 17 NBC·TV a f· 
filialc ~. n\(I,_lly ill lil(' E<t~t. huy ing il 
throllell ~ I :llioll rep~ r:lthcr t11l111 
Ihrlllrgil l1 .-1 ll"rl.: ,.ales. Thc CampllCll 
,";"up COlllpany ( "ia \'(' (lnl Wllecloek. 
Piliktoldpilia ) i~ lI,.;ng an ,ABC·TV 
f;uni l)' tIJtllcd~' l''''UP, "I'll(' UlIgglc.i. nil 
KSIJ·Tr. :-' 1. l."ul~ as a pi l" l ~J101 "p . 
er;ltinll , and [-"(, TI "ill BTI'w illg C,nl1' 

SPONSOR 



Eyes and Ears 
a GOOD CITIZEN 

Yo u do n' t declare you rself a good clttzen. That distinction is something 
you carn-t hro ugh fa ithfu l service to your community's needs and aspi­
ra tio ns. 

Ask our fello w cit izens in D ay to n! WHI O · T V has become the recognized 
forum for D ayton's civic effo rts. D ayton turns first to WHI~ - TV for 
programs in the public interest- just as D ayton's civic leaders come to 
us fi rst for a ir tim e in support of their most important causcs. 

T his identifica tion with civic causes has won W HIO· T V a un ique place 
in t he hearts o f a great commun ity. It has establ ished, throughout our 
broadcast period , a listening preference and an aud ience loyalty which 
we ma ke every effort to continue t o deserve. WHIO-T V is represented 
natio nally by the George P. H o llin gbery Co. 

I IUII.WIP· ".IJI"II_ .'114'. "iM j I - ..... ' • ... · 1 

WHIO-TV 
is currently supporting these worthy organizations 

Armed Forces enlistment 

U. S. Sa.vings Bonds 

Red Cro5$ 

Civil Defense 

Gno:en Cross Safety Campaig" 

Community Chest 

Social Security 

Montgomery Co. M inisteria. l Assn. 

Dayton Council on World AlTair, 

U. S. Air Forces 

S t . Eli~abeth HOSI)ilal Fund 

Cancer Drive 

Cerebral Palsy Campaign 

Save-A-Life Campaign 

YMCA 

YWCA 

Dayton D ivision of Health 

St. JOlIeph Orphanage 

Boy Scouts 

Girl Scouts 

P ublic School Activities 

Paint-Up and Clean·Up Week 

WHIO-TV a lso sched ules regul ar pub lic service features such as the 
weather a nd m a rket reports; and scheduled public services included reg· 
ularly in participating programs throughout the day. 

gUM ,:roo 

--
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,'·f~"COI'I.: ,H'ofl,'nUlS ncniln"'.~ 011 'ocn' s , n';o lls ( "'V) 

TITL( TYP[ 

AMEH IC"N fOHUM "' THE AI" r".", 

CACTUS H" WU1. Ad ••• ,." 

COUHT "' CUH H£Hl ISSU ES I", .. , 
OO WN NO " Q.I. 

lifE BEC IN S " • Pu, ' 0."."" . 
MA GIC cO n At; [ 0" ... 

MO .. OAY .. , GHT WHE ST LIN (; s. ... " 

'" "" PUBLICATION 0 ..... 
HO~LER OERBY So ..... 

,,' RUGGLES f, .. II, C . .... , 

SATUH OAY NICHT WHES TL I .. G S .. et, 

SH AOOW " '"' CLOAK S.,""" 0, .... 
Stu OS' PlACt 0" .. ,11, 
THEY S TAND ACCUSED 0 ..... 

..... SH I .. GTO .. "'[POIIT Di"."i, • 

." s .... O THAn H,. , 0." 
WKE STLINC TKOM GHIC ACO S."" 

I!a ll ~ 

lfilll! 

lan, 1. 

i" ."'p"m'Hing J\HC-T\ '$ II"n'$' 
fro/ll Chir(l!f,n "II WE\\ :->. Clpn'­
alld th r'l"t." l'e IlJl ... ~ haliia .\Be T\' 

Q. Wh at ne tworks carry co-ops? 
A . Vi, lell {'",oP_". ~ 0 \1'11 rlllli. fo llo ll 

FOR QUICK, EASY 
REFERENCE TO 

YOUR COPIES OF 

SPONSOR 
get the 

beautiful 

SPONSOR 

binder 

al only 

BINDER ORD ER FORM ••... ... ..•• ...•• ... .. ... 
SPONSOR 
510 Madi'on Ave. 
New Yo, k 2'2 

Pleu" . end "''' Binde, holding 13 ;,. 
' li e. and bill me la l" ,. 

NAME 

FIRM 

ADDRESS 

C ITY ZONE STA TE 

IMPOR TflNT ; 8,~d." cC"''' i~ 'wc "«, 
", 'e f'I 'co, 1950 .. ,.~, of SPON~OR U 
'2, lb. <o"'~w ~ ' 1 I .. ~OI 1951 i"~.,, PI~.,,,, 
, ... " . n.",bo .. 1 o. Z ,n bc •• , Ic ,.d,r". 
" •• of b,nd. , d«".d 

i44 

APPEAL '" TIME T(ST(O ()(PL"NATlO" 

r . .. , I. . " .10 ..... , .. ,.. .... " " •• " " . " .d " ... ",. '.".j,. '" .w ", •. , ., ,,, C .. '., II .. " I .... ,.11 la l" , . ... ·91". -------
Ad." '"" JU .. ,. •• ". Oil.",., " ,.,,,., I"." 
f ... II. ,"" ~ Mi. •• " . P"I, . ..... • ;1" ..1" , "- .In, .. 

Ad. 1t '" ~ "". •• ,,, H, .. " ... , ...,1 " 
, .. ,. ....... 1 ••• 

Child". ,," n .. '", , .. , .. H, .. ,Ii .. " ,.'" to" , 

h .. ll. ,," , ", , •• ". W«,"'" fro .. Col ... b .. P" • • • , 
f ' '''", '"" , ~ "' .. , .. j '" ~ h ... , ,.," .'Of, .u. ....... " b &<"" OOd 

C • • "., '" ~ "' •. , .. ". M . d ...... " ,h'", ,.,iI" ... •• 111 . ,,, ..... '" ,.11 , 
G .. "" '" ~ .. I • • , .. ,., r , .. II, , ... ,0, ",.It, .. .u. cn"". "onl .. 

f . .. . I, ,," , .. , .. ,.. w,, ''', •• t<_ Ch"", 

" .. II, '"" JO ., • • , •• ". H,,",., 0 •• 1,.- I ...... I" · ... I.U •• d ...... 

G ..... I '" " ",., 
, •• ,,, '.1 ..... . ' ........ • ... 1 .. ".' h."" . ", .. , .... , .. 

f ... iI. '"" " ", •. , •• ,.. ... ,h •• to"l" ",(fd."d ... "'" '" ." .... 
r , .. II, '"" u .. i • . h. ". I I< , C."; ..... "" .. ..... • ,,,.,,1 •• 
r''''ly . " " .. I •. , •• ... ". T" .,. I . C. S •• )" ,.d ,.," ., .. , 
c ...... ... ,. , ... •• ,.. 

1'1 ' 1'\ IllIwh d ie ~allw I'a ll c nl Ilu' ~ d" al 

rmli" III~ t\\"I'\..~ . The l'I'll ior 1lf'III(lrk ~ 
flvlI't g', ill for 111('111 lil lII'll. hut the "11t­

n 1 1 t' 1 " ', rk~ (II HI 111"," lalllal ,11.' 111 

rOlilidill;: Ollt the ir ".('h,·dul,·". alld ill 
prol'i, li ll ;:' "Ialion,. "illl IIcl""rk"('n li, 
br~' p rn~ rnlll~ avai lablE' for ,a t. · al till' 
100 'al It' ll' l. :- I'O\ SO U":- la lt·, ' d l{'ckul' 
"II""~ \HT l,h"l e' Iklt Uu ' I,,"t ha ~ 
.::;:~{ ; of I hl'lI1. \HC-T\' ~l i g l lll~ IilOT< ' 

t hall 2')',. IlIHJ \' 1:( II", fe~l. 

Q. What's t he out look fo r fa ll in 
TV co -ops? 
A. Thi" d (' I" ' I"I~ I" n lar;!c c :\I!'lIt "II 
tile' I'tJ~ ~ ihll' lif t ing of Ih,' " fret·zc" "n 

110'11' '1'\ ~ln li '·II~. h thing,. ,.laIHll1o". 
1Il'11,,"l~ arc ~" Ille lillll'~ r,.l'T~ of slarl· 

illg up a "'''' ,p ~!'Tic~ .. lH'e;III~(' il'.- l!:IrEI 

I .. ,, ·, ·;tplun> lIu· tilll (' ["I' a Jla t iullal 
adl (TI;,.(' r. 1ll;1rl~ ,.r whum 111'(' I'n,~,.illg 

'1'\ ' Ildl\"rk ... fur ;1\' ail"llili l i(·~ 11ll' ~ 

Il tll<: II'1 g"l . If tlt e [rn'z(' ~ I HluIEI 1'I>llIe 

"IT. I .. ok [<I I' Ill"re E' '''' ' ' II ~ho,," 10 ,Ie .. 

lei. ,1' ill 11I" l' lIill<! allfl ilfte l'l lfl"" IlI,ur,.. 
\ 1'1'"nling t" lIl'lIl" .. k (" "o!' ~""n ' ( '''' 
tI",·(, ",,,"J,I I'n,l>ahl~ I", 111",.11) d .. ~. 
tim" ,Ira", ... 11 "1II /' ''1:Ikil l;:'. 11l ' ''~ 11"'[ 

~ 1"'I1 .• ~h"I1 ". CI'I,. ""u],1 I .. · i ll lillt' 
lIilll I,,..al '1 \ ~ 1t "\I~. 

Q. Who will be among t he big 
use rs of spot TV this fa ll ? 
A . \ dl""kul' II) :- 1'U\,..OI! o[ ,.1 .. li " " 
rq'~ a"d lilll,.jll ,,, · r ~ ~ 11 0)1I'~ IIt .. 1 111t ,~f' 

Po • • :.c ... "" .. b •• " 

"lil' lIl " 1110 1 lIl'('('""ari l ~ ill order of 
loillillg ~ 1 "ill lIP tll110llg lh(' 1"llder" 
"he ll il (''' lIle.~ II, ~p"l 'n ' lillIe pur· 
.' Iw~ (',. Ihi~ fall. l'l' .. el,'f'\' Gamhl('. 
C,.,lg:II ('. Palll loli, ·('.I'cCL Len'r Broth· 
, ' r~. H. J. Il c~ llold ~. Li !!gl'l1 So '\ I )cr~. 
Hi tn(I('" I'hal'llla('a i. Hi\'aJ l"':lI'killg Co., 

1l 011,,01l. Sl'IlIl illil Il i('~ d ... ,.. SWlld llTd 

Bnllld~ . Gt'Iwral F(,o.k lillie Jil l'" 

\\ ' anl Ba kin g, Trif'n J'.-o(llIl'I,.. \\,illI· 
1'001. an d Ih ... 1:l l'iou", [lu lu dil' i~i"tl" uf 

Chr~,.lcr. Ford aud (;"II<'1'al \1 (j1 .. 1'~. 

Q. W hat produ ct ca tegories will 
be active in spot TV th is fa ll ? 
A. I\~ ill ,.pol radi". till' "xIlI'd ali'lIl 
{ .. r fa ll i ~ 11 ,,11 ti ll' le[lliill;! ("u.1. drug 
[lnd ~oap lllal1l1fa{' lu l't-' 1'~ \,il l I'l' a l Ille 
I"p uf tl", Ill'''JI ill "pul '1'\ ' ~pel1diHg. 
.\u I" 1\(h· l·rli ~ illf!. plu~ tlte a,ht'rlb ill g 
(II I' aul" :w ('l',....oril~ . ha.- J,('(-' II li;!hll' r 
til(' e;HI~ parI "f Ih j~ ~ e" r IlIali la.-t .. 
hUI i~ 1' \IW(tl'd t ~, IWIII1<'" 10;11'1-. ,.Irlln t!· 

I ~ if the ~ (Ph 'l'~ I' I:O Ill " ~ oJf ","11r"l' 1I1Ilt{'· 
ria l ~ UI"J .' n ·dit I ' ''l1lwJ~ "11.'" a I,il. 
\Iudl Ihl' ~alllC III ill ).! h"ld,. 11'11(' for 
a l'J!lialln',.. nlld I'(l di".'r,· ,d~. ~jl1t.:l· 

d r·a ll · r ill"' lIlnri, ' ~ :tn' ri.lill !! hi;: h alul 
1I1"~1 ,lenin" ...... c~!' ill;.! Ih,' Chri~llHa .­

>l'''~''11 ,I~ a ;,:: ,,,,,1 "'II' f.)!' Ilwlll. 
1\, "'1' nll,l "in" "I"'""o l'~ lIilllw I,a" k 

hell1 il ~ in ~l'0l T\' tlli _~ fall. "i l1 l'" . ' 1 j. 

,l r nl'I" of 1"1'111 ~ U" ( " '-~"" [<II' lhi ~ I'r",I­
u,'1 ('a lq::ll rl ' lfl' g"o,1. '1'110'1'(' "ill I", 
'''Ill(' ad;1 il) " II til<' ],arl .. f I"adillt! 

ga .• aud "i l fil'lll~ ill ~p"t T\'. hUI lIIo~ 1 
"f III(' 1" '" I;II 11 .'Ii ,' a,II('rli:-I' r~ ill Ihi~ 

,·ntl·!!" r.1 an' "1 ... ·I1< lil1 ;5 lar~,' amOIlIl I ,. 
ill IIl'1w"rk T\'. 

SPONSOR 



t. 3, 
s all 'I'V-

\rhCH Keith ;\ld"'::CIlIlCY llccidcd 10 "gt'! 
in on the ground floor of tel evision" , 
lie really wenl all oul -spent Ih rt!c 
years as camera m311, stage manager, 
program 8upcn ' isor, prolluction lIl:m­
ager and script.write r, all il then ;:lIlllc(1 
three more years in tclcr j.;: ioll sa les, 

before joining F oS: P. Today, Keith 
obdous ly qualifies as a true Telerision 
Specialist. and is anx ious alld real ly 
10 se n "c )'OU. 

" Sen'ing you" is the m aUl reason ou r 
TV IleparllllCl1t has grOlfn so tremCIl­

(Iously in the past fel" rea rs, c\"c"n 

l 
1 

tbollgll I hc~c ycar~ hare of cour.~e heen 
olles of c l\o rmou ~ gro\\lh for I clc \'i~ioll 

ill general. New mel!, new account s, 
ncll' highs in billi ng - they'rc a ll a 
reflection of F &- P's hasic pbilo~oph y 

that our biggest job is to lldp you get 
the ;,:: rea t e~t possible value for you r 
TV Ii ollars. 

\\'e Ihi nk a VISit with allY one of our 
"Colollcl~" wi ll COI I\' ince rou that I\(' 

reall y "'ork at thai job - alld thai ",' 
(10 il zrdl, here ill Illi s piollcer g rol1p 
of w(lio and I clel'i~ioll !'I:ltion repre· 
~el1 l a li \'es . 

" nin'r_ll)' of ~l ir h; g,1U (Il .. \,) 

TI> o lear_. U. S. ;\"al> 
Thr.'p >,· ars. \ :.·neral El,·,tr;t' Co. 

Fi,,' lea ..... \\\\J . '1\ , l)"l .. oil 

Fret' $.. 1" 'h'l" (lklroil OHi,," 
~i u c(' Fd,tllarl. 1 <)~)1 

EXCLUSIVE NA.TlONAL 

TELEVISION 

REPRESENTA. liVES 

DAVENPORt woc·"' · 
(Ce"'al B·oft:lc~.!;"~ Cc>.­

WHO WOC) 

FORt WORTH _DA LLAS WBAP·tV · 
(STAR rElEG~A~'\) 

lOUISVi llE WAVE·TV-
(WAVE. Inc.) 

MIAMI WTVJ 
(Wometco TI>e4he.) 

MINNEAPOLIS_ST. PAU L WTCN·tV 
(DISPATCH PIO~EH PRESS) 

NEW YORK WPIX 
(THE NEWS) 

ST. lOU IS KSD·rv ' 
(POST·DISPATCH) 

SAN FRANCISCO KRON·TV -
(THE CHRO~ICl~) 

0, 

'~FREE & P ETERS? INC. 
~ PiOllrtr Radio alld Td,visioll Sialioll R'prrJmlalim Sill" 1932 

C II IC-AGO nETIW IT ATT.A'iTA FT. \\ 'OHTII 1100 .Lnrnoo SA:\' FIU:,\C ISC(1 

-
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'i, , 

C \I':-ll [C \:-1. 111-.1'011\: rM., C/I".inlllili IJork 1,,,IIt·" 
III/en/ioll In il.~ 1{J,i\ Ojll'uillJ!, tI"I' ".ill, /I T" ('.lj1I'II(IiIIlH' 

oj 1/ /1'11 bl/l11/'-.. " I/Ol/'IIS. 1 It(' II(OI//Olioll: "I \ " Ilaurel":­
·'I'olI.,on"il) /1111/ ofh'r 1"lf/iril'lI/im/s III/IIOII//cill!! IIII' 
"I't'llillt: oj 11/1 flllr/'- !m,ililies. I laill/iraion oj ,,/wllillg 
.111) fll/,>II'/lIlIn' figllre,1 .~/u/II"('(I I I..;n I'cr~(jIlS Jlnd·l·d /0 
( flnrl" hllwd ('o /lllml""'/ {o ::,.1\10 Oil 'he S(/I11/' .!fI,' (/ )1:111" 

Ill'/nre ui/hn,,! 1'1 /f/'II,her N lmli/iollS 1/ C/(' ,III' 5111/1", 

\\ I \\ T. ~ 'i " , ;'W.,,; "HIII. 1t '\1: T\ Hall:;.' r- : P~rlj,il",'i(!Il' 

results 

1:\1· ... [ U : ("\ .... 1 III "TIII" ! 'I !t("~/"msnr 1"1111 0 I/(//I-IIOI/r 
film /,In;:'HlIII. om'·lill/r. "orrilli! hll;I" "rll(' lIt/vi,"C (lild .~d/· 
ill!! /I la/lolin I",,, l'ff'llI/mlinll IllId II n}lllhilllll;oll ,·olllh· 

11111.,11. I i'·lIcr., 1t1'1"{' ,/sh'd 10 I'''olle ilt "'I';r n"ler,~ or 

/(lill' In 1/ I '" fnr lite "oc r. From II,i.1 .Iill!!'r /'(lll-ho"I" 
ro,1/1l1t ~q!)o. 11I1t'1I I rllUrfl'till 1111111 (If rd2 ,..,.If, lII"dl'r.~ 

/lrl/.p"" 1I'lu/1i "f .,'0111" ~l.:;OIl Olt 11,(,;, TI ' fillll L·rl/II/re. 
TI,,\' /l1I/,illllll'I' I,.,;" 1"!"J'llllllitIllS /in" is 111>11 .W/.! 011 T/' . 

\\ \ \ \1. It,d l i,,,, , .. · I'HOCIl \\1 : Film F,·.1l",,· 

'l'll"\"', 'l t: F"'lI"ln $. I.". \I.F"\I Y: Hi"""1 

r .\1''''' r r I \-- 1' III~T(Jln· Fi,..··/II;",/I,' {Ifl/ 'nmnll flllIl 

rll'lIilll! l"'Ilil'il'i/limls W/ I/- 1/'11'1 '·I'·/ff>l'l .. IlIIsi, "ulll',1 11(· 

11'lIli'lII III III!' "1'1111/"'1/1'.\' fllo,/ "/"I'r. TIII'llil'/': 1/ '/1/"1'/'1 
/11l1iln",,"r .1,·,,111/1 "" 1',,1 '11 JIIIIIIII\ .,1/(111. (h l'l /I 1"'1"1' 
1111 11/ 111//'1' /110111/'.1. 1 "1'1/1\1"1 I"I'I",/If''' .wl,',. of ::!ll.nou 
I//Iit, 'II 1/ dllll'lI III,il'l"I lIill, lilt t/(/r"rfiYlIlf!. I'I /WIIlIiIIIl C 
of II/'I'/inilllll/t"h ;..; 1,0110 'IItI,/1(' .'IUJl/SIII· odds TI ' 1/11.1 

tI,e ""Ir 11,.."111111 ",,'I",,~' 1",,111'111 . 

sl~ ln' lu~ S'l'r\'I'IO~S 

"1'0.\"5001:: ';:hell Oil Cto, 

c.\ P:-I ' J.t: C \:-E III~TOI:Y: Shf.'11 ;mll/gllrll/ell (I 15·mi~, 

/III', lInlld!l) '0 Fr ida), lIell'SClI.11 fel/luring AI. COIISlllnt. 
. Ifla ,h" fini1 shnl.,. COIISltlll1 illierviel~ r,j 111'0 5 111'1/ deal. 
('rs. Of/;' reporlcfl 2: 1H'lf C!lslOIIICfS lite rill)' IIfler Iht 
fir~1 IICID<"I'lM: Iltc secQ"d deulcr Iwd IIt'n /l ew ruMomeli 

Wllilifl g lor saL';ce ellrl)" 111111 Sllllle dll)'. O,her Shell ~IQ. 
lirl/lS i/l. til(' IIrell filld glls·nil Silks climbing sielidi/y up. 

I4"(Ur/ sil/("(' Ihe TJ ' shn/(" slrirlcd. COSI: $3GU p(,r lirogralll. 

SPONSOH: 11. \Y. La) .t Co. 

C,\PSllU : C.\3E lIlSTOH\: O~('ar '~ l' rizr Pnrtr lea­
II/res n/l·CtllIlCHI I"wlle "olls 11'1 ,·hiMren illfersflcrsed u'ith 
Weslern sO fl g.~. f:fl ("h chiM r (ll/ cd willS /I pri:e lor III/SU"CT' 
illf!. fI 'fu('slioll ('"rrecl/),: f!.('/$ (/ ch(lncc 10 lI:ill a bicycle, 
The sl(llIl: YO/llll!slel',< III/lsi scm/ ill (I. pi(,l ure of Oscor cuI 

from II 1m£!. nf 1,1Ir".~ po/{lin chi/ls- II/o/lg I('ilk IICIII/e, 00· 
dress, (lg('. 1111(/ II/'OIlC fllI/fIlier. NCM/ItS : 53.238 pieces oj 
IIIlIil in fife lI/ulIl"s delloling (I sales gross of $3.73·1.70 
III Ihe I'rr) 1II;lIillll/lII, Ol/("{"'I'{'ckfr tJrngrtllll cosl: 890. 

I'HOCI( \ \1: O·ral·' I'ritp Panl 

ICl~ CUI~JUI 

C \J'~I 1 ~ (' \ .. 1-" IIhTOI() : Icc cr,'11111 Stile., I, 'cre aD 
1/1"1"1' tfll/II 12' I ill Cmll/'s 111"1'0 111U'1I Ih.')" slIIl"/cd TI 
'</){III~nr.,lIil" /Jill. ill "I ,ile "I Jll/'s, Co~1II M"C,~ IIfler 19 
slwII'5 I:; ~:;II I'('r 1"'0;:'1"II1II! 1/"('/11 1111) 11/1: I""-,Iri/llllion· 

wi.'(' "1('1 Iril"c'/ dc,d..,. 1lIIllds: 1/1111 lite .'(/Ic.~ dqlflrlmelll 
fmlllil dl'lIl('r /"nsisl'II/f"C L';rlilally dill/iJl(llcd. One nel(" 

,1"llh" inform ell CO.I/II Ihlll his i,'c ('I"elllil slIlc., dOllbltd 

iN Ihe firSI III" /1 e.'h of !ti.~ Cos/(/ fl"(lIIf'IIiM'. 

]'HIlCB \ .\1: Ju"i",. Fr~ljf' 

IIOOIiU\T~ 

,\(;]-;\('Y: .\1 lien 

( \1';-;1 '1 E ( \ .... 1-: 111~TOIt' : This firm U'flllle'/ 10 I!I:' 

'1l1l1illl 1t"t'I,rrs 10"1/, I/'frc dilJ""/>1I1 i)'/JCs of /"I"'il'c uook· 
I/'I ~. Their 1'lI/po.l(': If} II/(·rl'll.~c 1I.~(lP./> of milk (lilil milk 

lu·",It/I"I., ill ('ool:;II;.!. Tllr,>,' $:.; /11111;"'1'01;0115 hcraldcd 

'''r frcr on",.,. AIIII I/Il/il n'~//oII.I. , I" ''',>sc TJ c/llI/mer· 
rill/.~ 1II/I001IIIc,' 10 :~27 fI>'llIe.~/S fn/" "l!K uookl(>ls: 1 ,3 ~7 
II/Ilil ri'll/lIl.f for lIIil!.: f,f/o/"/('/S: 1.7 12 I"C'I"lIIses lor /Ileal 

/mokfrls II/wi of ~.Ilf, r eqllf'.'I., fl "III 11,(1'(' Ilflf/icil!llliol1S. 

\\ T\lJ·'["\. \1 il,,":I<'\..' ~ 



T il t, IIH' •• ' nHHI(,'rtI tllclh.,,1 ,,{ li'iwh ing ;'1n:l 1l 

,·l1i1,lrCI1 to r('ad-tlll' uH'lhnd h~ \\hieh II t' \\' 

1(';II'I\('r" a~ Irail1('.1 :11 \li llefH ille Statt· 

Teadwr'" College-" as r"("" ltl ~ feature,1 WI 

" \fSTC I'm .. ' · llt .• •• <III \\ C.\L: r\" . 1':Hr~ 

"t h l'r SUIHI:I~ afternooll al Ihr{",- ,, ',-It"'1... 

li "i ll~ ('0,1 111" ill til(' \\ 'CA L·T\, an'" 1",(,0111 (' 

,.("h"olr .. nm " for olle-ha lf IIHuf. IlulI'lro·,ls .. f 

;ulnl! ,., I. 'am hroadl·ning. " .. rlll ..... hil f· facts 

a"oUI Hl(la,\'s liling. arc ta ught IIC\\. help . 

ful. " I- ills. I'ro(,'/O.o;nr George AIl(ll' r "OIl of 

;\ l irr" n:; I'illt, 5 1:11,· TCile!lI'r,," ColI, 'gc is. til(' 

IIIf,.I,·r:lIOr on tlH~"C (',hu-aliolllli ('I'TulIr:-"" 

II II ieh lIa I ' , · ('overed '<;11(' 11 slIhj" rt!' :I;;: ;\ H'ricl' 

R .. prf!um'I'f1 by 

c"-' 
Ie"" 
~"S' 
d:Jldr 
r ... l 
htt 
h ~. 
J mp 
r 

.. . _.L _# _ " 
~~/" 

"II the 1I i'" "f lilt' "Iid,- 1111(' : ;1 p'''gl";lIl1 011\ 

1'·3 tlll·I' ",.rkill g: a ,1' · I1H'I\ .~[rali" lI .111,1 ill­

f;. [rll, ·[i" lI 1"' ri",1 III , ';In ILl ;;:: " pr"g'.1I1I oIL 

linnl"11I1I (· III~ . \\ i,I, ' I'lIbli, ' illt('n'~[ ' ill Ill i~ 

OIH" of IIHIII .\ 1'''111111 1111;[1 ,..,'nit·" prll;;: r .lI l1 ~ 

(';lrri, ' ,j "ll \\ (; \ 1, : 1'\ , i,. , '1 i,I"""",1 in 1111' 

rael [ila[ aftl'r " ;wh ... h ,l\\ 1 1 l(:,~ \;Iti'lI1 1'I·1· ... il('~ 

an lI l'('r:,:;i' "f IHO re,pH',.."" for.1 "II I' ~ .. r Ill\' 
cOIIII ,II' I, ' I,rog:ra nl l'rll(·'·,·,/illg .... 

WGAL • TV 
LANCASTER, PENNA. 
A STEINMAN STATION '10" R MtCollo..gh. Pres 

WGAl r~ HOBERT M EEKER ASSOCIATES Chlca6j o , San Fran('I II(,O' Sew York. Lu&ATllleles 
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Network television rides micro­
waves in t he Be l! System's new 
rad io rclay systems and travels un­
derground in coaxial cables. About 
ha lf of the lotal television channel 
mileage is now provided by radio 
relay . 

BEST ROUTES FOUND 

But which are the best locations 
fo r t he radio relay stations? No 
charts exist for m icrowave roules.So 
Bell System engineers pioneer-pore 
over maps and aerial p ho tographs 
to plOl possible station loca tions. 

Then scouting parties take over. 
They cross the country step by step 
testing the most likely roules. Lik e 
rays from gigantic searchlights. mi­
crowaves arc shot frOIll point to 
point t o determine which o f the 
proposed paths are most suitable. 

200 · FOOT STATIONS 

Then the costly construction be· 
gins . Relay stations-some over 200 
feet high-span forest. mountain 
a nd plain. 

Facilit ies valued at $73,000,000 
are now used by the B ell Syste m for 

BELL TELEPHONE 

television purposes. This includes 
radio relay systems. coaxial cable 
and associated equipment- IS,OOO 
miles of television channels. 

COST KEPT lOW 

Yet the cost of t h is service is 
relat ively low. The T elephone Com­
pany 's total net work facili ty charges 
average abou t 10 cents a mile for a 
half hour of program time, includ­
ing both audio and v ideo channels. 
This averages less than 5 per cent 
of the tolal cost of a t ypical d rama, 
comedy or variety p rogram. 

SYSTEM @ 
PROI'IDING NHWORII. TRANSMISSI ON CHA NNlLS FOR THE RADIO AND THll'/SION INDUH IOfS TODAY AND TOl-fORROW 
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Standing room only 
Wha t"" happen ing in ncl work \(' I(,\"j"i ol1 lllC"e da ) ~ '? \\ hil t" ~ 

gnillg \0 happen Ihi,. fall? ,,'hal aboltt lIel\\ork r i.l le,.. and 
;!\'ailab ilit ies, p rogralil tre nd ", color Icic\·L.ioll. da ) t inw kIt>, 
\'i~io ll , ni ghttime tde\' ision? 

I lcl"(,'s when' you're goill g 10 fi nd Inilll )' of the al\.·\H' r~ r L'­

garding network Ic\cvj,.ion that you\'c hecn ,.('(· ki"g llli ,. ,. 11111· 
Iller. Here fI rc fatl,. cmn pi led frolll top IlClwork exeClltivl' .• . 
I,roduc(·r,.:., lillli Illeri. Cll lol" ex pert ,.. I1IaIlUfadllrer ,.. till H' ­

],u yc r.-, agency execu tives and leading rc,.carch orgalli za lioll ~. 
SPOXSOII'" Fa ll Fad~ ",('elioll on Iletwork TV gin'" ) Olt 

Ilctwork-hY'lletwork fad" on fa ll ra le il1 (' rca,.e~. hO\\ l il t, f, tl i 
".itlla l ioll Oil i1\'ailahiii l ic", ,. !Jape lip. wlw! to do when ~'O ll 

ca ll ' t cl ear network t imc. 
Prog raming, too. I:. thurollgh ly cxalllincd. TI I(," 11('"\\ t r('" lld ~ 

ill ~h o\\"~-th e gelleral tre lld..:. a,. \\ ell a~ dayt ime a lld lIight. 
time-are (li,.t: LI .~ "ed . In clu ded are lIew d e\'eloplll l! lI l ~ in TV 
ta lf'n L the grtlll' ing ·· .~tar ,.y,.tclll'· ilL 'IY. iH)\\ ni ghtti lm' prn· 
g ram typc;; ".1:lck lip again,.t da ytim e CoLtI.t (' rpa rl ~. ont \1(" bit­
,.i,. of populari ty. 

You'll filill tllf' la IC'" f,:i ct..: Ilf'rc regarding "41101" T\--tlle 
~till IlIl ce r taill ,,;u l,j('ct whi ch !ta ". t"l"f'at cd Ino re ta lk III thl! 
ind""tr), than allY tiling in rc("cnl y t'liI"- . 

Thc ind{,x a t the right ~iLo\\" ". the locati on o f Ihl',.t· T\' lo p i('~, 
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BIG COM ED Y: RESULTS ARE GOOD, RATINGS A RE HIGH, BUT, WEEKLY BU DG ETS ARE RAPID LY NEARING THE Sloo,ooo 

Ne.wu.-h, '1'\ ' ,oi.o.ouh •• ioll 

Q, What will th e circulation of 
ne twork TV be thi s fall? 

A , Ih 1It'l""r~ 1'~I;III It It ··, the 1t)7 op­
,'w l ill ;! 1<'1"1 i~ilJn ~ l ali"l1_ ;n (.1 mar­
~ ... ,. f (d 11\ C lb'~ 1'~lill1al " . II hkh lif­
m-," 11.:11 Ilwll' i,. .. "n". ",,'rbI" "ill 
I", rl· .... h illl:! Lt;OOJHMI '1'\ ,.1'1,. ;Illtl 
(oI.W, nf 1110' f;lIlIilll"- ill Ilw 1I<1,iol1. 
'Ilie' f(' nl!' II!) 111"1"1" ' \ \ ' ~ ' a l iull· today 

Ih,1II "11" ~";II a~,,: Ilwl"c ""11'1 I.c an~ 
III"ro' hI LIIi. \\ illl ~d -ale,. 11101 il1~ 
~I,."h. till" I, . 1111' lIullllal ~ 11 111111"r 

-111111]> ill 11 I'l'l i,II"-" • .. 11' - . lIIKcrt ainl) 
I .I·/'r ,·,,1,,1' in .l ... 1111111;1"- mind, Il('al' 

-,II'u rali,,1I ill .• ,WIt' 1l1.1I·~'·I" Ili\...e ,ell' 
'<lr~ , Chjt';I~\I. Baitilllnn·. dl'.I . all' I 
ti).!,h l" 1 ,·UII.utll. 'I' ,'p'll i, ,,,1111"01,.. II ... 
11I1I 1I1"' r nr ~"', in 1II;1I"~" I - "ill he 
;.I)(,U I 11](' ~:tllll'. 100. 

Nef ... \ '(uOk '1'\' fim.· nud 
I~r.,;!rnlll .ousts 

Q. What is th e rate situation go· 
ing to be this fall on the TV net­
works? 

A . O,. 'r·all. 1 ... 1"01"~ T\' m il',. I, i ll IK' 
UI' ;111 ;11, 'ra;,:(' of ."UIIIC 15', 10) 1 Oe­
l"h' l" :1_ Inlll p;ln',1 llilh JUlie 1')51. 
Tlti_ illllull"" al l rai>,, '- ill ,ti l l illh ' rlu .. · 
-ifiClllion- 011 all IIl'IlIo)r~~. 

'( h,o)r~ il1<'IClI,."" HI'(, lIul 1It,('n"a r· 
il) pro >(''t'(Jjll~ 011 , ( !la t 1I (1I1or~ l>u ~ i,. 

1"'1\\",'11 ti,,\\· ;11111 f:l lI. Ib lher. Ih,') ;l1'C 
("II""'" I J~ afTl'tI" rl b~ ,. Ia lio ll '],) ·,.lalioll 
IIl'lI"al"ll adjll~ I II1"" I ~ I II ral. ' ("anI,., 

\ lo~1 I1II!' iUI' ,, ·;t,.. ' .. ,.(',' 111 . .. h,' fa l l· 
ill ;': illt o Ih;5 I';tll l'rll; 

I. n alt-;;. af .. hvl" ;II!! fai d } ~ "' ; III , ill 
1II ,,~ 1 1;I1"~l' TV IIl11 r l.. . ·I_ " Iu-ro ' tl l f'~ ' ,)I" 

il ion' ~ I a . iu ll " II I',· 11,,1' ') IJI'rnl iu;! Imll 

Sc .. oh - A cOI 'I~ daylime !t e~ d, " Miss SUla~" lor C.P.P 
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th,' ", '1 lI1a r ~t:I i" fai rh 1\1,11 ~111 u .... h '(1. 
,\ f,'" \ BC-T \, alld 'CB~.T \, 011111'<1 -

,lIul'upf' talt,'tl ,. Ia l ;r.n_ ar.· IIHI~illg II \,' 
w;nd ;"lj u'>t m'·1I1 5. I,ul t h. , ra i 'l'~ are 
IIIl1,.tI~ :I I unili:! I!.'(1 ,. Ialion,., 

t. Hale- af(' dim"i,,;! I illl"l udill)! 
,.prt·iul rai;;(',. ill 1>,:1111''-'11 Ih",., · ;'::'-'lIc r ­
nih ;1II1I"UIIO'11 h} Ih,' ndl,,,r\...,,.1 ,II Hf· 
fili ;lli'll ,- l atiOIl~. part i c il lilr l ~ Iho"., ill 
llon-in l('to'olll)C('lcd arca;< or ,, 11('1(' '1'\ 
i .. ,. l i \1 n",,·1 an,1 ,.ch IH , ' "f' lI ill~ ~lr'lIIg, 

Q, What specific raises can you 
look for this fall at networks? 

A. ,\\ CBS·TV, Ihere lI'iI>' 11 n ile hik .. 
I h <ll "elll illl" d T('('1 I Ju l~ ;IIlIImlllill ).! 

III 12 .11', ;I\('rag<' inn't·iI"". Th ;~ I,' ill 
I,l rr :'/111 11'1111<11 ill !'IK'Cifi, > lillie ~I'~' 
llIf' n l,.. il I,. ,,, ,111 0 lillIe. TllI' rl' II ill Itt' 
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othe r rai~cs commg III pl' l" i .. dil·ally 
f rom vari""s slalioll." in 1\ II~ U ,.t. Scp' 
!emile r a nd CXtohe r. ,.0 \1 1l1 \ h~ f:,11 
the m er·all rate i ll <'rc;I ,~e f(l f e nS·TV 
II ill lot, .. hout 20 ' ; "" (' nllll'a r~l I II 

JUlie 1951. 
.:\' llC-TV hiked i t ~ ralc,. appruxi. 

1I13 1cly 23..5'-; 011 I Ju l ~ . a mi duc~ 11 0 1 

c~pcct to h;nc any tutor(" ra i >'('~ bc ­
twecn Iha l date a nd Ihe fa ll. IIol\\' I(' r . 
ind il ;,lu al s ia liulls ;,ffili:lle cl Ili lh ~ BC· 

TV 1I1lI)' do :'Ollle ra le adjll~ li ll !! up' 
lIards helwCCH IW W alltl fa ll. 

A BC-TV e" Il I..'i.: I:' 10 foll .. w Ihe ~ BC· 
TV patte rn to l>\J ll lC ('" tcnt !,chl!'('u 11 0\1' 

and fall. As o f I AIJ ;:: II ~t. th l'rc II ill be 
rale iU<'rc;tses 011 Ihc ,\ HC.TV 0\\ I1c,l · 
and-openllc,1 slali"us ill :liCl\ ' -ork. 
Ch icago. Dclroil . I.\J~ A ll e(' l e~. :lIId 
San FnuH: isco. Thc:'-c ra lc ill;.:rca;;cs 
\I il\ 1I 1'cmgc 231 (- . lIIH I lip 10 iJ 1.:;"-; 
for IIIf' Io a~ ic Cla ~ s ",\ " li me r/lle nil 
KCQ·T V, San FraHc i~cu. , \BC·TV 
,Joes nol :l lIl ieil':ll e :lIIy rale inc rca.scs 
0 11 ils a ffi li al c{1 ~ l al iO Il S hClllN!1I J ul y 
a ll(1 fall ( 111c nct llork had nul r('('e il C(1 
a n ~' o f IllI' uSII:11 :{(J. d:l ~' 11 0 1 ;('Ci' of in· 
c rea!;Cs frolll TV ani li:llcs a~ ~ rONSOII 

l\t'nl 10 press) . lout it i ~ likel y Ihal 
then' will he i llc rea..e~ h~ intl il id ual 
oUllels. 

Du)I(J llt (Ihe,. rio t :llI li(" il':111' ra te in· 
C I'("a~CS by its ,I II u(" I·:md.operatetl ,,1:1' 
lions hel\ICCIl nOli :l lId fa ll . The a ffi li · 
a lN; !IIay he a llotlwr ~Iot~ , Illt hflll /!h 
I)u :'l lonl has Hot Ilrell Iwlifie,1 of IIII ) 
affilia le r;tlc hikes as (,f I JIII ~ . 

Q. Arc rate increases p redictable. 
as far as a n advertiser is con ~ 

cerned? 

oll<: rale,1 ~ t a lin Il S. II hen tl ll,' l' f(' ("1 l iial 
the llulIllocr of l"CI ';' in a lIlar~ ('1 j lJ ~li f~ 
the illcrea~c , :liearlr a ll (,f tllc T \ 
hrQrulca50lcrs in Ihl' n '"l1tr) arc Iq ill t! 
to rCt:olll ' tl lc it I"s-"C~ "1HI ill\('~ l lllCn l ~, 

f! et into Ihe Llac~ , Genera l! ) ~pca~ i l1 p:. 
the cns t·pc r-tllOuSll lld I iell"erl! i ~ II"" 
c\ e ll after r:ll(' hi~ e,. Ihal1 a \I'U ;1g0, 

Q. Do rate increases usually hit 
ha rdest in a particular time ciani · 
fication? 

A. 'I'll ~01l1e <I'·t:ree . ralt' h ik ('~ 11 " 1wll ~ 
h it 11a n le,.l 0 11 "CIa~~ f\ " ni;,: ll lI ill1c 11 ("1· 

IIfl rk ral("5o, Th is i" a ("a~j ' (,f !' lI pl'l ) 
,,"(1 ,Icm:llu!. ~i ll"c 1 1 1i ~ ! llIlI' ,'Ia~~ ifi("l1 -

lioll i~ II H HlII ) lI1o~ 1 !oOllchl afle r, 11 (11\' 

(" \I'T. lI l'llnlrk rat c!' II'hel1 lil{' r,· i ~ all 
i l ... rea~c~go up ill ;111 dll~,.ifi \"a li O)II~, 

" ~ pOI1"h r ('a11 ;;ollll' li mc!' piek lip a 
harea ill in a "JOlIN" ti me da~~i fi l':1' 
lin ll II he ll n1lc~ a r(' ri,.i l1 g' . pWl' i, lcd I ... , 
iI1 I e" l iea l e~ ,'a re full y Ille atulie ll{'(, 
" ')II1I'0~ il ioli of (.IIJ('I' 1;1111' ,. I"b. 

Q. What kind of rate prote<:tion 
does a sponsor get these days in 
ne twork TV? 

A . Tl lC u~ual !'i x mOllth!' fro11l Ille 
li1l1e Ihe nCll' ra\l'!' l:!" iulo (,iT('oI' \. if II\' 
relle l"~ o r h ll ~ l! j,l'f" r(' rile e iTl'(" l il" ,Ia ll' 
o f illCrca,.{". 

Q. When will rate increase s slow 
or stop entirely at TV ne twork s? 
A. \'o].od\" krl(l" .~ . TIle n'lalj\ I· I ~. 

l> 1t';ul~' ~ iI U;lli"n i ll mdi u 1II' 1\,f)r~ ('I'" 
{' ra t i"I , ( a~ ('nmplllt'11 to T\ ' I \';l ~ 

\ Iaclll. ill'·. lUII (, r("("t'lI ll ) 1'ICf'1I ja(' ~ i ll;': 
up ratc ' 1111 II .. ~ Io.,.i,. o f i l1t:lell ~, 't 1 " I" 
eral ill f! ('11,.1,., 

Q. What about program cosh on 
TV networks this fall? 

A. li efI' . luo. co,.l ;; a r(" ",," li uuing III" 
lIan\. TIJ(' ~ il fI' tile re ·1l1t "f il1('f(',I,.",1 
prif'{'s fli t lIIa le rial ,.. ("",. 141 111<'1', !'I, t· . 

Color: NI " \;omml.\;,.1 po",,' on TV-s 110" 10" 

rI':lclicrl ullly aftf'r II HlIl ' '{'<I I,.. awl l l f · ;_::: ___________ _ 

A. ;\0. ::) la1io ll ;< I.ikf' tl .cir ra lc,.. nlltl te r a IIca r,('olHl'lct (· ,.atural i" l1 (If II... r:-. 
nct l\' Ork5 1 ",o~tlhc ra t C~flll ,mn('IJ ' ;1111 1 - Cillin- " ,::;. \Iill l nul i",. nlH l ,.t ;l t i "II ~ . Home Show: T.and ,way from racl st.nlu 
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('I< •• 1'111" Il ig l1t~r pr il"~ fur laleut . IIlliulI 
1:11o"r. lit cr!lr~ ri l! hIS. rchca,""a]:;:, and 
"'" forth . 110\\ ... ,~t~ t"J :I\ lumpu r€' 
"ith ,hn'" \f'a ~ a~" \\a~ p.,illto·,) " lit 

f''''j'lI lh ill Till1l' nta;,tad llc. i ll "ritint: 
a!.uul ~:.I 5ullilnll ;11111 tilt' Lilll'"l,,­
\I ... r('ur~ rlHie l ~ pro::ram Toast oj the 
Tou" UI1 CB~-"\ . \t.'('nrclin j! to Tim.', 
,III' talellt 011 the fir~ 1 ~h"w. " hich ill ' 
I IUllc.! th.> r3J,Il I"u~ t" ,1111 .. f 1I 00Ig"r" .l' 
lI"III1I1"r~t.' i li . "n~1 II UI,'rc S270- l1ra.-, 
li"n ll) a ,Iullali ult of ,..en ic,'s. T"da). 
[.1 ~u ll i\all ndlllitl.,.1 ,·alldi\II ~. he 
",'''1I1tl,,', gel Ih,· l-ame p,-"ple ... fur 
Ic~,. 11. :111 St2./lnO:' 

j'" iuto-. I "u l Ilu j.f,rll 1I"!,i,, ,..on. Jr. . 
CIt"; V.I'. ill Cll a rgf' " f \ ctl,·" rk Pro. 
~rlllll.~ . t" ~J'{!":'I IH : "Cf'l"lainly '·O,.I~ 
II ill , ·" nliIlIlC lIp l,un!. sO U1elimr~ ~I a 
rllpi,] ralt". nil 1I1"I\' ''rk T\' ." iI ",,'~. U,,"­
,·n·r. tl,, · "I,·r·all :l\ l'ra~,· r i ~f' ill s llo\1 
I '""h i~ hl;.:r:; ue ]I/,hilld Ih,· i ll !' r e a~, ·~ 

in I h,' lIal;(lII" i,I,· . ·"~I·" f· l i\ i .. ;;.." 
Cll~-" H"t.ill~"" al~o , .. hl",1 tll:ll it 

~ I i ll ,' .. ~I~ "u IlI i .. ;IIIUI1I (If .$.1.0110 a 

,,·e,· 1-.. " II luI' ,)f allll(l:-1 a,,~ I} p" of llIa­

iu r prn~ ratll'~ ('(I~b" III I'ul Ih .. ~ hll \\ 

') 11 fi lm. 

"e,work lime 
"":1 i.ubili. ies 

Q. What will the s ituation be this 
fall o n clea ring TV n et work time? 
A. C"ud 11O't"'''rk lill l1' al':l ila l,i lilie" 
"i ll I,,· iJllI"I~~iJ, I I' (or )" U lu "Io'ar thi ~ 
fa it. aud II ill "11111;1111<' , ,, I ... 11 difli, ·tdl 
I'rll id pill lllilil ~ 1I"h lillie a.~ Ihc lif lin!;! 
"f IIle leI"1 i~i,," fr,·{'l.I' Iori ll :'::~ ill IH'\' 
~ I a li"ll ~, \\ ilh ·10 «(,:{,.")'; I .. f tilt' 
I1l1li,," '~ (,:\ 1' ;,1('" lIHlrkl · t~ ~ l ilJ ht'ill!! 

-rn,·,1 h) ""I) "'It' ~ta l i'''I. 1111 } """ 
1I .. 1".)rl-.. ad, .. rl i"· I'l- "',lIlill;;' ill t1l i~ fall. 
"ill II"h ""III)llit' :Lk II ... d,'dro ll (" > I,r .. "· 
11'111 (u,lhei . 

Q. Will it be easier to clea r ti m e 
o n one TV n et work than o n a n ­
other? 
A , '"I TI '" I1 ) hUI ) "11'11 (ilhl. lI{'<'urol­
ill;': I" ~IIlIlI' I'fI'lilllil1;lf~ du·/'I-.." I" 
.llt"lIn li ..... I'III"I'-. Ilmt tlli' 111'\11"' 1-..­
"ll i" 1I 1111', · II,, · 11",'1 ,")2·\, ,·,·k T\ 
hll,ill" ~~ "ill ill ''''11' ' f"11 , ·a~. · ," I,/" 
.a~il' r III' I,·;.r Ii "II' lIil ll , '111 i:.: i~ 11('­
,a ll ," II ... ,,,, ndll"lk~ I \lle·l\' alit I 
I 11:,,- I'\, I I .. " ,· ,,·lill'llli ,.-1 ... .1 II' ,~~ lilllO' 
I" llt ro ~ llIli!tIl~ , III Ill' ~(l I.1 III"(l lh IIr 
,1";11,,01 fU I ,1 11,0I11o'r 1I,·III" ,·k. Ih ... I" 
Iliulu' "f ... h. ' l li~,·r .• . \,. 1l.-t1l" I'I-.. ~. III' 
,i,I"lIlnlh \I ill n'I" ;.:uara ll l1·,' 1" n',·"I'· 
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lur,' '1' \ ' lim" f .. r ) IIU afler a h ia lu~ , 

ahhuut!h Ih'>1 lIi ll d" il ;11 radin. 

Q. What can an adv erti se r do if 
he can't clear n e twork t im e in the 
a mount tha t he w a nt s for a live· 
orig ination show? 
A. I-I, · .'all d,) 'Ull' II( Ihrt'C thjn ;.:~: t II 
hc {'all lal-.. ., "hat li\ c linll' hc CUll !;!'" 
in ill lc r.--" ltll t'('lc(1 dti.·:>. 1111(1 w-c I-.. ill (·· 
",eol'c" " f his ~ hll" " 11 .. ther " uel ll'ork" 
~la liulI .": 121 he {'an pul lti ~ pr"J:lrlllll 
,111 film . ;.1 a, II\", 1 0'0,.1. a", 1 plaIT il 
Ihrnugit \I i~ (llt"IIl') a~ (I ~)l,, 1 " )lerll ­
lioll: "r 1.11 IlC ,'a" shill ')I\! I' I" a 
la l';u··"...--alc timellll) in )!. " pe ral ion uf 
~jJol l'rugram.~ a lld :11111"111 11"'11,,· ,,1 
;lI'a ila),ilili ('~: Ill' , 'an g.u 1111 .. IIII' lia " 
Olr 11 1g 11l l'ani.- il'tlli"" pr"J:lralll~ 11"\' 

l'cill J:l- ,..-t "I' I'l a ll IlClll"rl-.. .• I') 1111.'1'1 
Ih,' '-- ri ~ i ~ aud :1t' ,' .. nllwHialc m"rl' (It!. 
Icrt i .~cr~ "II" ".,uld "lhen,iN' lit' frl/­
~el1 uul .. f Iclcvi~i,,". 

Q. Who are som e of th e lea d ing 
advertise rs who have m a d e a 
ch a n ge from straight TV n e twork 
programing to s pot prog ra min g? 
A. One II( the OU I ~ I :IIl(l il1g exulI1pk", i ~ 

Bi~cI"'I'·Sallf"rd Carpet C"lIlpa u ~. 
" lli, 'h ellul ,1 lIu l e11'"r p ro 'l1IiuJII ;'Ih(>" 

11I'II,(,rk lill l(> f"r il~ ni~('lrlll' Then"" . 
Al la;ol ref' 0) r I. BiJ:lcloll'.:';a ll fnrd , 
Ihn ,ul:! h Y.!.B . is u~i, ,~ il .. filHl!'d .. 111 '1, 
"11 SO lllt' ;{ I :> tulitll1 :> " " U ~pHI hn~is. 
TI'(lI'hill)! Ille IlHlrl-..d ,. il "aul,. lIilh 11 

~I,all "f a f CII' Ja)~ III Illl'1>1 hel ll'('('1) 
" iri'l )!.~ .. f a ~i ngle film , Olher" in· 
dlld,,: :-; "' 111 C I'''I' \ larki ' I" 1'l' j l lll'''lIg it 
;\ laxIIll) \I ill l lilt' SIIOI/' Crul' M,,/ inci' 
rli,·I//r.:: I'cl',~i,C .. IH I llt r .. u;.:h Bi,, \, \ 
"ilh till' F,,},c t:m rfsnll Sholl': I( "".c­
ficl.1 I'ai 'ki" l:! I l lw,ugh Cui l,l , Ba,.,'''111 
,llld B"lI fi l-dil "it ll Slip/,)' Ifnf/r"l/OII 
Tl'NIlf(' I a,. ill ra.li .. I: ,111 ,1 ..... · II 11j!~ 
C"lIIl'all) I l itrllugh 1 ... ,,, lIun ... 11 1 "ilh 
If' iM Hill lI idol. 

Q. Wh a t a rt:! som e of th e a d va n ­
tages in s h ifti n g from the u se of 
netwo rk ki n escopes to straight 
spot buy ing for filmed prog rams? 
A . As Ihe ".,.ult IIf a j'I'I ','1I1 ~ I II. I ~ II{ 

[111' si lu ali,' 11 ,111 lU·llIi,rl-.. a\ ai l a" iljli, '~, 

111r' .... :.11. AI!" \lIT 1,.la l illt! n'I'~) I'"illl, 
nul Illnt "(ur II ... ,(fllll i' Ii " ,,·. "ll ,11.· 
Mil/II' ,.t a li 'III~, \"" 1';11 Ill' /0 I'J' ; I('.t ., 
" lwl! \"li IoUI Ihe 1"'li,,'[ "II ~ p"l Iha l1 
,, 111'11 l "l1 IoU) il .. " n 1I1'111 11 .-k:· Tlli ~. 

IIf " " Ul'~i ', i. .. I "~ ' H I1 "'· ~ 1''' 1 1':'1,',.11[(' "til. 
,'r 11 "111 1" '11" '1' 1-.. ral'·~. '1'1 ... Ka l/. I'llilil 
.. f \i"11 i ~ tl illi 11('111' )11-.. kiI W"""I" '~' 

\\ idcl ~ II~, I 1)\'(':1 1.1 :-(' "f Ia .. k .. f "Iali .. " 
anli labililiC!" . lIlak" I .. ·t""rk~ \ ir luall y 
a Split "1Jf'ral ioll, AI;;.o. Knlz ll(l d~ , the 
~pot IlIcl llHd a\· .. icl" \,' (1;;.1/' !'ircu la l iQI1 . 
as",ur.'s Ihe adve rl iser "f p r"111ptne,." ill 
airi,,;: Ilis film. al oil l,. IIII' r.·la liH I) 
pnnr Ilualil }' .. f kin" So"" llC fillll~ , ,Ines 
"'" add lu prugram ('n~ l ~ apprt" ' i a], l ~ 
if II ,,· jJwgram i" alread) " " film : ulld , 
-" i"n~ Illc rcvenue i" 111" ,,-' fn r a slalinn 
I,y Ih is llIelhml, "Iali""" lIill hc III llre 
indill(',1 III do a gO(1(1 p r"lIltitioli i"].. 

Q. Arc there any disadvanta ges to 
th is m e thod? 
A. Fo r ;OOlIlC adw' rl i~cr;;. Ihere IIr, ·. 
Spill lo u ) in )!. lake~ Ihe ";1I1I1'111gl1 "III 
from ullrit'r lII' lwork rah·~. IJIII als .. o u.l 
ffl ,m U11l\l' r II .. · Iwl l\'o rb' ~ 1' TI· iee". lik,· 
lIal i" llal ]lu l,li!' il ). " , ... ,n]i liai cil uUlli · 
cU'--C pr"lIlol i"ll. network rouli llg all ,1 
hallt lli ll;': (If film sh iplllcnts. t111,1 "~alc~ 
~ . 'n· icc" 1" I,i.·h llIar run fnll il gi\ing 
It'Clmi";11 a,It·;.--" ,,, a pr,,/,;ralll as~;~· 

tanl '.-I. If all '1(lre rtiH' r fecl~ he needs 
Iht''-/' ~eTl iee" nil a nal;,,"al ba"is. pa ri 
" f 11 i~ .• pnl ~avi llgs ma~ IIC H," Il,,"'c<1 
up ill h iri ng free- Ian(''' firll l~ "r ill I'a)· 
in~ ;I genc~ ' " ·ertillit'. 

Q. Would lifting the freeze re­
move th e advantages of spot pro~ 
g ra m buying? 
A. \ \,. It would lakc tI Inl .. f till' I'n'''­
" lIr(' o ff a'\lcrl isc r .. wll" Ila \'(' Iwe., 
furrcd inl o :op,,1 Lllyill ;': h) till' I(wk .. f 
li\(- 1It'l1I'" .. k lil11t' ~ I"I ~ . Bul. lIlt' hn~i,' 
H.h" lll al:!(:~ 1'·"~1. fI,'x i"ilil ~ I rCllmili 
11", $(l I11l', 

I-t·o;!.·."" .rends in 
net work T\' 

Q. What w i ll be th e m a in pro ­
graming tre nds th is fall in n e twork 
TV? 
A . Aflt'r tl lrce hig ,.f'a""I1 ~ <If 1"'II",rk 
TV ,-hOI,,.. 1I('III II rh, pa, ' l-..a ;.:r prll, It ... -
, r" . ,·lil· I1I". :111.1 (I;': " II('i,'''' hal" 11 1,,1 "f 
"~ I )t' l'i" I H'(' III ,Irall 111""1_ (;" I H' r~II ~. 
tlli ' Iliaiu pr .. grallling tn'l1I l ~ ~hu p" UI' 
lil-.., · Ihl~: 

1'1I0G II U I::i: .\ I "~I "f Ih,· Ioig. ~ II ' 
l",r,.lupl·" n'II,,·d)-\n ril'l ~ ~ h,,"~ Ihal 
"en' alll ll11.1 "urli c r I h i ~ ~ , ·ar. .~ lIdl n.~ 
( :olf,a1t' CUlllt'd), fII'Jllf . '1" '.\''''':0 S /n ,. 

n,c,l/ft, . . '11011' oj ;-;1101I'.f. II ill I" , Jmt'k 
10111 IIH'II' lI'i ll II(' f,'" lit''' "'" .~. s in!',· 

'--"~ I $ f,, 1' tlli ,~ I~p., "f ~I I"I' hal i' ~k )­
r' .... k,·I, ·,I . 

1/·/f'II .... /11 ru /0 l'fl~l · I ,,,) 11 
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, .. A ... " •••• , ...... 11 .... It .... , .1 . .... " " .. 1> .. 

,.. L.·U 'I , .In."" ... "'U" • ., . .... t •• • " 

'1'\1. 1-: :\'1': " ' ll , 'all I,a td, f" f a n ',, 1 
""I ,H ..... ~~ 1 ('1Il .. Iu ~ I a rl I],i,. rail i n '1'\' 
I"'I\lurk I'r" gr.ll lli,, ;! (a" "eI] :I" in '1'\' 
fi lII!, I. \dh"!'],,~ '1l1 .1 l'r"dll ... ' r~ h;1I"f' 
,.i~ lII · d ]'i;':'IHI IIlC t;,]CIII in II I(' P;l>t. .. [ 

',,"r~f'. ],,,, "'11:111) [0 1' :1 "I wcific 1'1"0' 
j.! ralll "ui lt :Hll lln,1 tI,, · ~ I ar. '011"_ ill 
a'],li l i"lJ lu thi,.. ,) d, ·f",;11 · tn' llIl ;;< 
;.: rn\,ill ;." al twIII"r]" .... ' 0 ';1-\11 hi ;;. II' 

j,r:w]" l"lc,\ lal"u' ,,, ;r j.!1'1I' ·T .. 1 ,'olll r:lf"1 
I,i Ia 11 "11)"",,,1',. lUa j or ",,,diu,,). allIl 
1]1('11 " ~I' 11" ' il ~" ni,":>' r"T :1 \lh,.le li' l 
"f ,.111>1, .... \,i liJi" thc Ildllllrk ', pr"i!lill" 
_ .... 111"·1 " ,-, ·. '1']", f(·, ·Pll l l,a';lil!;,:" "r \Ian 
:-i ill<'lair I" a 1"/,"11111 ', .. f Ilti., ~ IIII I,,· 
CR";. , 11 1.1 Ih, ' ,,· ..... IIIt :l1l1 1'" ],li"i l l ]'"il, l· 
UI', i~ ;1 j.!ll lll l '·\ lImpl.,. 
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Today's news tonight! 
KTTV Staff Uses B&H Equipment To Make Deadlines 

Stillion KTTV is attracting Los Angeles viewers with a daily "livc" 

news reel. The popularity of this feat ure depends on getting 
oll-the-spot movies of locnl events . . editing and preparing them 
for showing the same eveni ng _ . a lld maki ng that showing 

a jil!lshed production. 
To do this successfull y, d ay in and d<lY out. re(ILlin~s highly 

compclent starr teamwork, plus the finest equipment. The staff at 
KTIV who work with Bell & Howell camera, PZ'ojcctor alld ..,diling 
equipment have found it pedect for the job! Sho~t.n9 0 ." .. , ..... ~,'h 0 Sell' H.",.1I16mm "70" eo",..o 

You buy for life 
when you buy 

16 IULY 1951 

KTTV 1'1 . "" Unit 0' .. o,~ in II •• f ,hn Ed,hng ~oom. Mon in ,eo'" ,pl., .. 101 ... ,8&11 folIO Ed".f 

~----

Singl .. _C .. ... film • • ound P'oje,tor. Flrsl cholee of TV ex 
perl. lor previewin g film beto ... broadcasting ... and for 
showing film to cllents. ProJecls 16mm film -sound or 51 
lenl. Complete tIlm protection permits running originnls 
or work p ri nts without fcar of d~magc . Ch~nge from for 
w~rd 10 re'·e ...... or vice "crsa a\ Illck of a switch no te 
Ihreadlng necess.;try. Light. compacl . easy 10 operate. 

Matched For Your TV Needs 

BELL & HOWEll COMPANY 
71 I' M,Co"nr<k Rd., Chicago 45, '"ino;< 

16mm 70_Dl Came ra. T his ncwcst mcmber o f Ihc famous 
filtH 70 scries is built "'i!h prcclslon. versatile cnough 
for mOSI any TV Job. The 70 PL operales al 7 preciw. gov­
crnor_rontroUcd film s,,,,,,d s_thl' 2M" open segment shut · 
te r givmg 1/ 40 of a ~"cond "xpo.ute at exaCI sound SlIced 
(~.\ {'''mes). Can be adapted 10 lake film to whIch soulld 
Is 10 be addcd. Three_lens turrct assures you of the rtlitht 
lens for ~ny shot ... \nSlanlly . Al so has pm:lti"e '"Iewflnder 
with m"lch illg obJecllvl's .. nd parallax correCI;"u. "rmcol 
focuser, "nd hand er"nk. 

G~o,on ... d 10' Iii •. Dur ing life 01 Ihe product. any d.·fee ls 
In workmnn.hlj> or ",:11.,.;,,1< WIll be remed.ed free lex""pl 
Ir.1t)Sportahon ). 

Plc",sl' send me your booklet on TV equIpment _lIld 
how to u»c It to Improve my TV service' 

No .... Ad,h ... 

Bell & Howell Stot. 
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, , 

T hj~ t~ I'" u f tolt 'lIl " 1,.' r.ll iuJr i~ "\' 
1', .... ·\0·,1 I" ~ . (1\\. (I~ 111'11 T\ rll('t'~ :Iml 
l o l cH I ~ (In' IIlrnN' up. III !lu lu.le IIlo re 

11,1", i-i"l1 IHil{'r~. din .... lvr~. fl ro('"I'e r~ 

"" a ~"II"lal ,'w.I ... n t I... ~i". \\ '111'11 11If' 
-iluoti"n IJoI'l COIlU'~ (1·;.11) 'PUl I)(" lili l't'. 
11- II ._ ,)11 Ilw \\ I"~I C"n~t. , Iil'rt· 1 1I1l ~ 

,·'t'n I'l'" Io=II>UI' ,,( 11("1\",1"1.. "T\ la l" "1 
'n,ul~'- 1., -fall tit,. la ll '/i l I K". ~ihili'i ('::, 

ill .. II I'IHI ~'~ " f ,'n!cri aill lll('ni. 
I''''pl,' _';.!I!l.<I uIlI l l'r thi~ ,, ~,.. I'· III \\ill 

,·illin l it· u __ i~ II, ·d I., Inf iuu ~ "" i,.. ling 
~ I HJI'''. o r if t ill" lI:1 n ultl il. I' ill I .. , 
II ~(',I U,.. II II' J... '·I ~t " !lI ' "f U lit''' ~h,,\\ ~c· 

ri," " f J," lh. 
C HI ' \ '11 \ E \ e ll \ 1'1"\ : Thl' I'n '~' 

,' 111 I,uklll"" "f '· I(·a li,. ' I'Ti ,!! ru", pial" 
lI ill~ ,11 111 r" lIuII'l hr"ul!il \\ ill fI' luui n 
:.I'" UI 11.(' ,..; 11111' I I ,i ~ r,,11 a ,.. l a~1 f:t ll. al · 
Ih"u;.: 11 Ilwl.· I, ill Itc ~"IIIC jnief('"lllll-' 
I,a. b wl-'''' . If ll l-';.: If·- fUf ("0.1 11 1 .. ,,1. \el· 
''' .r J... ~ arc d"l l' flui'h' ll I" r !'lIH1iu a b ig­
fad "r ill ')'\ pl"fl l-'flllil " ",'aliull I l he ~ 
1",..1 mud, l!T<,ulI ,1 in rad j'J. 111.\1' " 1I 1 ~ 
TI~ "I1 I " ;::,il1{',1 HlIlIf' of il l ,ad. l . 

1"'1 "011) (\" " ' l'Ill illl, ,1 I .. IlO'e"lIl l' I> i;:/:=,·r. 
,'_ '1'\ l-'r"'\ ~ UlI'n" 11111"ll lall l ,,~ a 101· 
"III " ull.,\. ;I r (' illll'orl aHI 1'0,· I.. a;.: \, I'f'" 
, h l' t'r~ ... ,,1 a ;.:e ll~· i t·~ II ilh Ioi;: T Y ,·Ii· 
t· "I ~. \ l-', ,, ,;I i!"III ' , al ,willl' " i ll ill' 10 
lI al,·1I ' IC lll (l rk ... /t;::end .·". . a l,, 1 pa,· I.. a;::c 
I, n ult,l f·r,... 1I "l ill ;! l,hl' le 1110.<1 IICII e re­
a l iH' 111 1,'111 i,.. l",i"l! Itirc, l and lIell 
~ I I\I"'" 1':11 ~ a;.:{' .1. '11 ... I,;ilalll'" lI1a~ 1110'11 
!,I' .. " ill J:! ill ~ ill I I~ II rl in '(· l i" ,l. 

Q, Wha t 
t ren ds w ill 

specia l 
there b e 

n e twork t elevision? 

programing 
,n daytime 

A. Y" II'11 .1',' II d, ·fillil.· ,.."ill ;': Ih i ~ fn ll 
I" III' "'' " lild 'l " ~ I " I\\'" ill li,t, da~ l i",, ' . 
'1 hc~' II ill I ... I'<"f ~,, "alil ~ ~1 1 .m' · a ~ , · -. 
,,1,,11 ;': I I .. · l ill" ~ " f II ... 10. 11 / 1' .'imj/lt .... ·h"', 
"II \ IJC·"I' \ . ,l lId p rI) j,(llt l., ~ p"n- .. rt',1 
III 1-1';': " 1",,1-. h ) "" I!'fi, 1 iHh ,· rl iwr.". 
.. " li lt· , tl llill j u,..1 " ",', I E'l: illlIl'l,': till' 
111'\\ \Be·T\ ,..1,,,\\ ~ I a rr ill;: 1)011 \ 111(" 
d ,,·.' T!"'ir rll/ \lli,," I\ ill ! ... I .. p nlt-r . 
litill. 1.,lI l1" r 1\1:11' in~ln\l't. In r:;" ·I .. , 

l,ro';: IIII '1 1.1', al '"11" 1"a, li ltl-' 11"11"'1'" 

Iw~ I' rt·,li. 1",1 II,,· "\I'lIllI al " di,.." l'p' ·:or· 
'"W"" "r II .. · " 1", 41 ,..,·1 , .. 1,1 I,iul ,.. .. II I'" "f 
11I'1""r" '1'\ ,..1,tI\\,.. in " \I·~, r .. f ,..n. 

\1 II,,· ,../1111'" lill ll ·. 11 ,(' r(' "ill Iw ' w,wh 
III"'" ;. III' lIl i,," pai d I" .1 <1) lilil" IlL. ' 
Ill. ,l i, ~ I I"I'" "f i. "" ri ,d II .l llIn·. ' I hi .. 
111"'. 1,,";,: " 1I\;l i ll~ I ;" " f ,I'l\ li" ... r :I' 

,Ii". i· I"';.: illl lill;': I .. """"' i lli ll il,.. 11 1111 
"II tl,, · li' lla l Hi,. 1:l 1 .... : I \' tli ll 10: 11 " 
'I .. 1'.,\(: _(W I ~·I. Fil_,/ 111.",/",,( } ('/1/"1'. 

I" ;" r.,1J ru II ... 2 ::\(1 10 2: I", 1'. 111 . ,..1,,1: 
plait. r,.r 1"" 1" ·Ir",,~ "flhi- II I'" OI l" 
III !III' 1\1"", 

\ 8<:-1'\ II il l hOl e ,lI i.I., .'I/ SIIII . f .. , 
Cu ll-' 31('. l'aI1l1llIil.·. I't,cl. ill a ;1:{)o I .. 
:~: I ,) p. lII. 1"-·r iv.1. \ ',·ilh.'r \ IIC·T\ 
lI 01 f J)u\i ulil lia,.. ,III ~ furum li /,c.1 1.lan­
rtlr ,..boll .. "f I lI i ~ I } III!. hul ill i ef f'~t i ll 
111('11' i~ hi;::! •. L" \cr II r",.. . i ~ ,. .. i.-ll" 10,' 
lM' rf,'i,' lilll-' film "'nion. " f ~um ... " f il .. 
· eri .. 1 , l raHla~ .110\\ rUlI l1 ill f in , l a ~ lill l(" 
radi " . a llil \\ h ilt 'I,a ll I'! ta rm!!r al i,.. rf" 

portr'" , l1ol'l' ill),:' fu r " T\ "" 'r ial f .. r 
fa ll II l'I\\ " rJ... 11 ... ·, 

\\ 'alo ft. I" " . fu r ", ,, " 11' lIellI Of l.. "'~i ' 
i ll ~ "f da~ li l11(' '1' \ h!",·1.. I' r ,,;:ralll i ll ;::. 
' 11 Ii~ i~ n ·lat ilei .1 1II1<' 'l:I'I''f(>,1 I, ·rri l "f} . 

h ut if 1t ' ~ I ~ ,..hu" Il tn l ].u il, li l1 :':' ;t ,,'· r i c.~ 
"f simi laN' I'p' ·l.1 da~l ill '" T\ "1,,,,, ._ 
i l1i<, " 1,1,)(," i" ,.. u" I·e,.. .. ful. II ii' 1'1I~ l i l i l1 · 
T \ ' l' ll'lll" l un' ",a~ 1:1 ", · .m Il1alll <If tlw 
.. ,11 11, ' a"' l,j·d ,.. .. f da~ lilll" I" ad i". 

Q, Why do vie wers watch daytim e 
TV? 
A . A", 'o n lill ;': II , a 1'1 '( ','11 1 sll1 (l ~ morle 
It~ \ r"{'IIe.1 H ... .o«·31< II Itt lite \"11 
Yu rk a rea . . ;;': .. 1', o f Ih,· rd-l'ul"Il'III,.. 
li,.. If'11 ""III('( la;II; II ;':" u, 1111' reO~uH "Ii) 
Ille \ \\;t \I' II('" fla ~ Ii lilt' I i df~ ' . \I ,"ul 
2(1' ; ill lli"ul<'(l Ihnt il lIa' " r" lo 'l: ill ;':, " 
a li ll (lull 12.(,': illl'l u,lerl ··; lIlc ro, l ill ;':"" 
~ i.e .. ~;t, ., 1I.-e( .. 1 illfon ,ml;" Il I. 

Q. What 
tre nd s will 

special 
the re be 

network television? 

programing 
in nighttim e 

A . {' nlik, · .la yliu l(' T\'. I.),id, lI"i li _"1' 

a rl',,1 .1,', c l"I'IlWIII Ihi ~ fa ll. 11 .. 'r,' :tI l' 

fe ll [WII" '~ I N'( ' i tl l Il"cl1ll ... " :\ Iw",,, '" f .. r 
1I ;g-h Ui ll1l' IlI' l "nr" T\'. " II o f tI ' I' IIi;:, 
~ U1 T''-'l' f ll l lli f-d ,llinli' T V ~h ,, "' ''' ~ huuld 
lot' J,;1t"k tl li ,.. fil II ..... [>IIlt' " f 1111'111 11Ia l 
I,,· rCI·" III I',·.1 :J I,it If' lila",· Ihl'lII II llI '" 
··'· lIl l.' rIOi uill;': '" \ fell " f Ill" lII~~I" r~ 
,..1 11 111 ,... li"e S,I.,/"'II .,,,. a h ' " Iallll i,, ;.:- I" 
], rcal.. ,I\r!l~ fTtlIll 11 .. , fi ~ , ·, 1 r .. ul i l'" o f 
"l'rilal" e ~ c "' ,..I " , i,·,. IIhu,llIlIi l .. "f 

Imlf"r. ;\lId ;lrl' ;.: " ill ;.! ill 111('''' ' f .. r ,I,N" 
Ull1e l1 t,lT~ t'''J~ '~;'- I, "1111111111;_111. wlr· 

.·',Ii,.". ;':·;lml,lil'l-'. "" '. 1. 

Q. How do a ve rage nighttim e TV 
ra t ings stack up aga inst d a ytim e 
ra t ings ? 
A. (""III/,a ,.i ,.. ,11 ra li ll ;': li 1:1 I1"" '" "f .\ . C. 
\id" '11 r"r I' 1' I,i'-:IIIII,," lh ~I .. ,,,~ li tat 

"a ~ t illl1' a ll' r a ;.: ' ·'" a l'l' IUtlI HI ;': til'. 
lI i;.: I,"illl' · al . ' r :t ;.:'· ~ ,.. li;.: I ' I I ~ ,111 1'11 . II""" 
,It,· II,.. fi l-' u I" ~: 

\I H(\.,F ... ·II.l."~::O\ 1(.1'1' 1\"" I''' H 'I'\" 
I·H, ·"H,I\I,.. T,,,," 

III r:\. ,,,;,,~ I'"" 
~, .. ",. 

III I" '~ I· .. , .... 'n. 
!,'''~.'., ~i,1 
·I",~. , 

I ,., il. I ' •. ·,n I", II. "' '0\ 

~., , 
I'" 

Q. How do nighttim e program 
types stack up again daytime pro­
g ram types in popularity compari­
sons? 
A. G" II!'ra lh . IIII' 5'h" lI" IYI It.·" Iha l are 
Ilit ,."1 popular at ni{l.hl " arr~ Ihcir 1'''1'' 
u la ril ~ "itll Ihrlll I .. IIl{'i r (' a~ l ;tIle 
1'l\lll lt! I · I O:If I ~ . Tl l i ~ illdu.-I, ·~ IH ri l' l } 

"holl". 1I 1",ieo l'l a f id~ I ~ I'C". ,lIl(liclI<':I' 
!';tfl;. ·ipal;ulI ~ I "J\I"', a lld ,lroll1 l1". Til" 
r'·'f'r,..c is 11111 Iruf'. f) a~ l ll1lt.' '·", ' \1 icc 
, I . u "~:· Ilml :orl' ill ,.. lnwli ,e h'""ki ll;:: . 
.,hu pping. h, ·,tl Jl .I li ill l I ,r"l-' I alll~ ~ ;I " 

'WI ;':" UI,' r a l lI i;.:I 'I , 
11 ,·(' 1.' nn' Iii I.' fi iJu re~ fr " [11 t l .. , n ·,"'11 1 

'-:111111· "I /hl )'f i lll e "'~'I(,1 i,< irl/l \"" . :~ 
lI1arh· I, ~ ;\ (ke r1o',.. 1 1I,·,...·ar .. h ill 'i" 11 
,"" r k la"1 \l a l : 

1I/: I .. \ T I\·" I" 'I ·(· I •. I !(IT\· , . , TI' l 'U "11UA)[ 
Tn·I: .... ,' '' ) (1' .11: 1"\",; InYT I \iI: .1 "'1' 

"\"lo. IITrl\I I:· 

I "I" 1.11' ""~I" ... /..1 . ~r~~/lI~. 
I· .. i.,v 'h""~ ,<15'": i' ~ ,I"". 
\1" .1. .1. I , ·O T.' IJ" ~ " ~. " - 11'1.11'. 

,~ I .. ·l 
'1" .. • ,,·"u.,,'. ~f.. ''''-, '" -" .-, .• "" .. ,,''',-, ... 1I'. l r li1 9' 
, ·'K,t.,nc " co~n"u. ~r. ". G."" 
U • • "') hin" 'If. 

" 
:.> 7.1"0', 

'·""'·I';"~ I·...-.. ·~m. ~ ' .:;'. 1:[.(". " .. ,,~ .. !! - .f.'. ' !!. I '" 
II ~."- .n ~>'In" ~!! .• r; Hi .f.' • ...... ,,'''' ,>TI'EU"" I f. C,' :1.3' 

"''''''' ~ ,1,1,· •• ,.-•• 11.",,-urll 

It '~ ill lcrCSl in;.: 10 nul~ Ihal Ihe pc, 
ri.1l1 1 ' ,,\'c n.~ 1 II a". ' l 'II ItI::t ~' l hrou l-' I. , 
Frida ~. onl~ an ult fCllla l.·~ lIere inkf ' 
I il' II (-,1 \I i\ h " f .. ;;;lcr Ict:illl iqu('. a lln 
Ilmt IIii'I iCll cr;< rr"'p"n.liu)! a l " )I~ ' ~ .102 
"UI " f a 5allll' Ie .. f , (,.'). li e f" evn ,.. i.' · 
kill I i ' ·lIers uf l",tI, da ~ l j l1 l {, und It ig-It l. 
li llie T \'. Tile ~Iud ~' \I' a ~ uta.I" ,1· 1.:; 
\ Ial 1').5 1. iu T \ ' hullle~ ill ti l(' \ 'f'1I" 
YlJ r" 'IfC". 

I •- . 1' \ ' 11.'( "'",'k JC.U III;': • 

cliellts 

Q. Who will be the leading clients 
on TV n e tworks this fall? 
A . It ·~ ha r,l l(I ~a~. Elf'1I al Ih i .• lale 
,1:l1t-. ,.., ., "f ,1 1 I,i~ 1f'11'1 i"I"" d i"lIh a n' 
~ ail l I" loe 1 1I)11'i ,,~ hi ... 1.. ,," IIII' i r ra il 
I'lall ,... ~(' l l('ro ll y ~l'\ l l i ng IlUtl;.: ,·t I'm j,. 
1t' 1I1 ,... T he ' ''':I f!'~1 Ihi ll;:: ~ ."J ('an f "1 
I .. all ;lII~IIl' r Oil I I , i~ i,.. I .. "' I ud~ 11 1,,,1 
1, :1" 1""'1\ hal'l,c"illl-' . 011 111 fl rall ~ " U l' 
0\\11 '· '''I. ·I .. ,.. i''II,.. . 

Uurin)! J:UI II 'H ~ :111,1 F" I ,nlar ~ o f 
I l l i ~ 1'·:O f . f""d ;lIh ,·rt i,..er,.. " P" II I " " :H' 
II ~:L'lfIt I.OOtl f"T ~!:r" ._", Il1' l lI"I"" li llH'. 

.( "kll""o firm.-. ,Iuri ll ).: Il , i ~ per iod. 
~ Jll'1I 1 '''lilt' $2.200 .111" 1(1 . : l lll ll"i ldr~ ,u l. 
" ·l li -" r ,.. "' 1"'11 1 al","\ ~ 1. 7 .iO.t ~)(\ . \1\ . 
I"illll li l" llth.· rei ,.. ,· .. ,.. "' 1"' 111 ;""' "1 $ 1.· 
(,'lo.no() OIli d tl ... " 1;'1.. .... ,.. "f 1" ," ,../,1,,, 1,1 
' ~ llIi ll lll' · III . ~ rrl' l'li, '~ pa id f; 1. IBI.OOO. 
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II '~ inh" re"l i n~ I " lIule th at. duri ng 
th is lime, nelwo rk TV lillie sail's werc 
r unnin g !il1e lim t's o\'c r whal Ihe) \\"Crt.· 

fur Ihc eorrl',;pond ill;'; 1"'I)'monl h pcri. 
od of 1950. (Uasc(1 0 11 NIIC. CBS and 
ABC repo rls I" I'.I.B. l}u l\ lolIl 11,,1 rl'­
l>u rl illl!\ ' ) 

The la rgt.'$1 si ngle sl't'l1tler was Proc· 
ter S. Gamble. Olhch follow ill ap­
proximalel y this uHler : Bl') nolds T,,· 
bat.'Co; Genera l F""d,, : F"nl .\ \olur 
Co.; Anc hor. Hockillj.: Glass. 

)\'''w. h·t's lakc a (Iu iek I.,uk hack al 
1950. 

Fo r las t }ear, hasc~1 \ >11 I'ublishers 
Inf" rmalion BUTeau fi~ u rc's, Ihc~c ,"t're 
Ihe lop T V network a(h'crtist'l's ill 
gross TV network lilll(' iOn ic!' Oil Nne. 
CBS and A Be. 

1. 'H (/ '·MtI .' ·'h·",l· .1 '/C.";~,,._ 1II 5l) 

1. Fo.d )[ <>1.,. ("0 .......... ................. $ 1 .lI~ -;.o:;r 
~. II . J . n")noM~ .......................... I. (J.I~ . 4:! 5 
:I. \' . ! ... rill ord .................................. 1. 45". 125 
I. )I.'.\;onal I ' airy \·rnd .. n............... 1.:1~6.r.:;2 
5. 1l~ "Ha l ~'ood~ ('0'1', .................... I.I~~.I;1.I6 

Co mpa ring the IW" \\i ll ~hu" }UU 

\\ h ) pre(lielioll s a rc <Iiflic uh . Leading 
ad\'erlisers changl'(l their pOS II IO Il ~ 

drastically in SOllie {'astS, but all (lid 
"O llie moving hCI\Il'cn thei r full .yea r 
sta nding for 1950 tu1(1 ca rl) 195 1. 

What will hap l~11 this fal l is Irul y 
all )'hod )"s gUl'$S. You ('all luok. how· 
CI'cr. fu r most o f lasl }CM 'S IJig d ienls 
\0 he 3t lenst I'ery netin' in TV ltd· 

" tl rk ntlvt' tlising. \\ itll the general al" 
eragc uf mone}·spt:ndi llg fut time 1,(0-
in g up. 

Le.ldinJ! ud u;!en~ies in 
network TV 

Q. What agencies a,e tops in TV 
netwo,k business placement? 
A. Aga in. Ihen ' is 11 t1 clell ro(:ul pattern 
fur fa ll . 1\ SI'O"~OIt e"timalt· " f las\ 
) ear's agency siandings. ha"" .'d 1111 

P.l .B. fi g:ur.'S. shu"s IIIis a pprox imate 
urder. \\ il h esli mate(l g: r"ss T V b i l1i l1 ~s 

placed II}' Ihe ag-t'ucy: 

1.,~,'i~tI Jd .1' ..... ' •• ,' .. Xn IT 
I. J . W.lt ... Th .. "'l ..... n ........ ~ .. . 
2. Y"un,. I-:: lIubi •• ", .................. .. 
3. \1' iLli ~ ", . :.11 ............................ .. 
I. ).,[ct·. "a·.:.k .... " ..................... . 
~. 1111 1'" ........................................ .. 
.;. Ku .\n,·r ............. _ ........... _._ .......... . 
1. Wi n " au h .................................. .. 
... llu"" ........................................ . 
~. r ... "nt" k .lllId,.·1I ................... . 

Ill. "~n1"n $ .. . :,.kh ... 11 ................ . 

I ! , ,~n 

H.l'uu.Ol'" 
'.OOO."\J<' 
1.~~6.I.IOO 
1 ."~'I.Ollll 
1.76~.OU\l 
1.-; :19.1,"\1 
I.1 tlll.'J'HJ 
1.'11l3.""" 
I ~ n.5"1.1 
I.~ 1f..V"" 

Si nCt· til .· TV .-l ien'" .. f Ihe ailu, e 
agendes a rlO ex peclc(1 10 he hack lili" 
fa ll (although " itll Milne cx pellditurc 
shiftin g wi thin Ilg.·n,·ies). lhe ra nk or­
der tl f ngcne ies ill T V Ilt'lwork hu~ ine ~." 
..,lacl' llIen\ slloul (1 1'e Ttlughlr iO imi iar 10 
Ihcse lell. 
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CHANNEL 5 

TV 
West Virginia's ONLY television 

station delivers EXCLUSIVE 

coverage of the rich 

HUNTINGTON· CHARLESTON 
market 

W.VA 

c(36M/l € t s ) 
HU>lTINGTOf,l , 

MKLANO 0 

KY. 
CHARLESTON 

ABC- CBS-DTN - NBC 

Rep.esented Notionoll y by THE KATZ AGENCY 
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Q. Should an adve rti ser get into 
color TV now in o rde r to gain e x­
pe rienc e a nd goo d tim e franchi ses? 
A. :",,, rar a~ l'''IO('ri(,III'(' 1!O{">-, , 11(' 
J..'hlillni!:!,' f!:liuc,1 frtlllt 1I"rl-iug \Iilh 
" "I"r lilill allllnlllH"l'I11{'III~ I \\ lii ("h , " III 

101' h,I," i~(·(1 ill 1.1;u-i.. 011'1 II I,ile. allf l 
• • In ],1- u-ell ill lh ('atl' r~ 1 i~ f·\{ dl~' 1I1 

k u:-L.l,!ruulI(1 f .. r all~ 11"" 'lll ral" .,I", a,l· 
\,·r l i~f'r. nltl "i IlCI' 1111'((' IH.II', ht· :1 11\ 

r'·).l ul,'f I lp l \,,,rl.. t'I.I"r Ihi,. fa ll (l uling 
,llOj,'{,' "I('lIin!:! h"ur~ ''' II II Oil" 1(,111010, 
, .. -1111.,(' " 111 A f,II,lt'lli·,· ["r ,."IlII' 1'". 
1"lI l ia ll ~ \ :l hmlrl,· .illl!' ,.Iul. 

Q. How ca n adve rtise rs " hedge" 
against the day whe n there will be 
co lor TV on a la rge scale? 
A . F ll r all tHl,li l i'tlHl I :m··IO';. :I{'O '''nl· 
iUt! I .. [I r{'n'l l t ~1 ·fI\,.O l t d1l'd,ul' "n 
lilll! l'rt " luI I'I~ t"lk' IL a~ \ rl"ll(' r I' rn, 
Iludi"u", Ii al BIOnd i, \, )(',,, I'Ic ," ~"U 
'a ll ll lnl' \.IUI' fil ill Ctll tLtllt'rf"ial~, •• r 
""'11 'I \ film pll,~ r" II I~, l'rt •• lucc,1 ill 
I,,, I .. r Jilm, \l am .. { Ihl' ha ,.ic 1t'''''U II~ 

II{ I i~lIal air . "Iur I' n"'(" lIta l i"lI f"all he 
1""ml'll Illi~ \lal , T ILe rt'~lI hi llg. filJlI " 
,-all I", II~' ,I ill hla, l a",1 II h it.·, ami 
,an 11"'11 II(" u-.,d lalPr "ILt'll /,,,1"1" g(·I,. 
,Ill a udit'lh '!>, .... (lII I~· a ,lI t' Hi",·r,., lile 
I'~(: "i lh il,. Ned SI, ('/Iull ~"'i//U,t. arlO 

rI'I'''ltl''' IILlilill!! "!.IIl,. I" ,.hO' ,1 Ilwir 
filtu . I I""~ ill ,'"I"r, 1" .l ppI 'IIII '·IlI pr", 
,hl"~"-, lik,· \ :"11" A" l r}, a le a ln: a.!y 
,.,j lill!,! ", ,j, , .. fi llil ill alltie i l'llli "lI ,.f 
" i,k~l'r('a d ('\I!"r T V, :I11t1 u ,.i ll g tll( ' 

fillH~ "" Io lad, 1111 .1 ,"iiii' T \'. HI' IIL1!III' 
I,,'r . • -"1,, .. fillli "all IIf" ,.h"ulI 1111 flfl l' 
-\"1 ... ,, .. f e., I. 're:I" lill f!, CU:-; ,.r mil 

.. [lwl" IIl.i. Ii LIIi~1t1 1'''''''' "III uf II",· 
laj, .. nll"TI. 

Q, When wi ll co lor TV s tart roil ­
Ing in earnes t ? 
A , ) "'I 'It filld 11,:'1 Ih,' 1I.:I Ikrn OI{ 

/.! ' 1I11 111 Ili ll ,,11.'1'" LIp "'1II11' tl lill)! lilt, 
Ihi,., III I I, i~ fa it , CBS "ill II(" (" "oIill)! 
-"lilt' :ltl 1".u(" .. f , .,I .. r TV I,r"f rill"" 
"".1, 1\I~ ' l. t' llli ~ 1 ' (l11l1';"-f'~ 141 CB:-'~ 

'JO 11 " lIr- IIt~'l" uf hh ... l 11,,,1 \\ hil" 
Ihi~ [~,II , :11111 III," ;t')o I, .. ur~ IIr IIh .r" 
1\! 'I'lh ' .11 a ll [,,"r ' I \ \\. ' ''~,I 

\I ill I ... tI l",,,, a ll I II~ , ." \,, .. TV 

',III 1!LrIl "ul \\ ilh .. ul . l i"IU,I,illi! !II'f' 
l!I;rl I,I .. !... ;' 11, 1 IIILi l,. ~ , · III',lul,·~" 'tr 'a " , 
1IIIil<-. 1:lJ:-; II ill I", ,I,.ill¥ 11 111 ;1 111111<,111 

J"I, "f 1",I,ti" ill 1111.1 111'''1111>1;11 '' " II il ~ 
,'"IH' 'I' I .. I I I Il1l1l, ' Ih,· 1'1I1,li. · ,""I, 

"r" "!I ~' '''Il~" ,m,1 ''f' 'a ll" ;, ,]t'IIl;u lIl f"l 
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-(' I ~ [l 1Ic! 1111' 1"1' I' r":,:.rmll.-. lu ,,1 t:! 1 , ., 
l"'r~ua(l (' a ll III,' 1"a, ling ~,>I IIl:1l1 u fa(, 

l u rt'T ~ 10 lu m 0 111 ,.c,," '"111),11 ,1(' "f I'i. l , 
jilt! III' cn"~ \'t. I .. r , If Ilu' p lll "i .. i l ~ 
drill' ~f'I"'lhl' itll,l)!illll l i' lli I.f II, t' 1'1I1 ,li( 
a Jirt', 11, 11 llLa~ H _"C '1 II il'l (' I' c: r."l lh [lIr 
• " I"r Ih"l] all ' 1)111 ' tllII\ f!rt'. l it"I ~. 

Q, How soon will new color con ­
verters a nd/ or sets be on th e mar­
ket ? 
A, A ~1'O"~nrc I'liN' l1i 11 ('11 It 'adill ).! ~"I 
IIw llufa" l lIn ' r~ ,~III"\ ~ 11,,11 a ,I"'J'II "r 
,;(' IC H~,C., I Lltllhi[l" , \ flill. ~ 1 f' '':111' 
".11"""1 , '1'1,11 ,, '1',,"1 '. Cd"lIll1 L \1uIlI /, 
\lollarcll ,:5aphiu , C"I"r, rid." . 1111"" 

a l,, 1 a fI'll" " l ll<'r" , "i ll I,, · IlIalilLt! 1''' '' ' 
I I' r l .. r~ . or ~cl ~" Il lll '1" 'le I.f litem a fc 
illolll." r .. y giall b , He A, E1HI'T~"II, ·\ .1 , 
mira!' \l olo rob alld othe r" " "11 '1 n', 
1",,1 " 'L1il l iI(' pllhlil' tie tll1l11d i" rt'a ll ~ 
"Irullt! , 51.'\ ,Iclill"ri('~ lIill pr"I.,, ! . I ~ 

~ Ia r l 1'('111""11 5"PI "I1 II " ' r Ilml \){''I,'!' III ' 
her .. f I hi~ ~ t"a .. , I,y illl lll ~tr ~ 1'~ l i llHUl'~, 
\l a "_~ 1"'II, IIII: l illll i~ lwl c~ I I('('I t'l1 I" 
,',,111/ ' f"r al 11'1\,,1 11111 II I" I IITt,t' If·ar-. 

Q, What is advertise r and age nc y 
reaction to color? 
A . '1'1 11' inilial Tt'II(' l i"u H"'I II~ III III" 
t'lI lh ll ~ia~ li(", 1,,11 1II ,,~ 1 :1 ~" II I' i l'" ,11" 
IIH l"ui ll,!! thcir \' \ i(,l1 l ~ lu 1 11 ' ,~('Cd II ill l 
('auli,," , ~i ll"(' 1111' lilll il"11 (' il'("lIla l inll 
"f (" .. III/" ' I \' Il li" {a ll ~ Iill Hlall~ il II~ a 
~t·Lll i ,t'Jr.pe rilll l' '' l al :tel 11Il', lilll" , \ (,:III ~ 

1\\0 " .>7('11 :1(h(' rl i~"r~ ha\(' I"'cli air i,,;,: 
t, arli('il'mi "l1~ IHid :1LI11''' II I ~"'' II '''II I ~ . 111 
e ll:::,']'\' (., Iur ,,{' I \lNl a nd a tl il ia l, 'd 

> l a l i"II ~, hil i 1!lL1 1;':" llli , c il ,1"t:~II' l add 
1I f! h' ,uI",II , 

Q, When will live coas t - to-coas t 
television s t a rt? 
A , \,'1 "'l'lI .,fli"ia l- <I f II " , \ 1I1, 'r i,':' " 
'1'1'1"1,1111111' .\ 'I'd"t! I :ll'h CIIIIII' ,IIII, 
li lli, I, i l1 ,. la ll" II", 1 1I1Ii"II'~ '1'\' . 'al.I,·~, 

ar(' ~UTl', '1'1'1('1 i"i'III '~ "C"I,I ,'II ="I ' ilc'" 
111111'1 1'1" ,lril "II , I ,~ a ll "l-l ill(;(II"-, I" , 
f .. " , 111(' 1'1111 of Il l i ~ ~ . ·;,r. f'. ' rl lll l'~ 11111 
1,,.[ .. 1'(' 111'\1 ~prill )!, ~II i .. ,hl" .:L nk "1'\ 
"'1 " il'lIIl ,,,t alit ! 1'\ ,1;1\ ill_I IIJlal iou_ ,\1',' 

II", I'i;.: -llIllIhlill l! "I .... I.. ~. 

Q. Wh<lt will coas t - to -coast TV 
m C!an to spo nsors? 
A , T Ill"" "ill I ... II' " "mjn .. , ·ffl'."I- "f 
all E ,I-I , \\ ','-I T\ h,,,,lul' : 

I , 1\ ifll'w'''fJ''s 
1o,'IIIt'(' 1I Ea,.1 ,lI ltl 

Wilh II" Ih e lill !... 
\\ 'f'~ 1 C":L~ I '1'\ ~ I a, 

li"l1- Ihi _~ fa ll , '1'\ ' "l'0n~"n· lI ill I>t.' 
-"ipl'illg I.. illc-eop'-.. •• f IlIl'i r 1)I"f! rall1~ 
I .. Iht" \\ 'I'~ r C":I~ I a ~ Ihc '. nl ~ IIherlla , 
t i,,', III 1J\;111 ~ lIa~,., lIii ,. i~ a ~ I tlp'gap 
1I1e; '~ lI r(', \ cal,le l',I Il Il f'C li.", 1111'<1"" 
1111' ,,1It1 I" 111111"11 "f Ih i- 1'1",,111"111 . all .1 
lIil1 a~,.ure ~1'''1I~(lI~ flf fir~I,ral(' lilt' 
rrall ~llIi,.,. i"lI "f Ihl'i r "h .. " ,. and 1'((11" 
ahl~ Ili;,:: llI'r ra l ing,. - III" '11 ,.h,,"~ art' 
i ll Ihe pro locr lilllt· ~ I "t fllr "illlu itall t", 
11 11" pe:lk I i(, lI" ilig "II Iw lh ",a"I ~ " II 
111111'1 llI al.." Ilw ."i llllltiu ll OIL alai la hili , 
tie ~ IlIUdl ('a~i"r u ll l il IllI"r(' al"e tll. 'r, ' 
'1'\ ~ ta l ;\l1'~ "II till' \\'t'~1 C"a~l. 

1, IFI's/ CQ(lsl I" O/!./'tll/H - Til" re' 
Il" r~f" <If Ea,.I' IO' \\ 'I',,1 I'f" g r ,l llIillg" \1 ill 
,~I:ll"t t' LIlf'f)!i llf!'" 11 ,,1I~1\· \ .(l,r~ 1,llell r 

1'''''1. ~ tI fnr a~ H olI ~ l'tlo","r ig ill lllc(1 
' I \ ~h" l1' ~ i,. {'''lIn' rllcd, Ita,. l'IITt,,, 

1"'1'11 1"ll('iLe,1. \\'illt ti lt' t"Oll1plt'l ilJl l ,:f 
Ihc Irllll."' l"I ' lllillcll lal (':lltle, lI'a lr h fur 
a ~ 1"" 1I~ 1I1,,, u l"ge ill Ii\(· ~ !I"II ~ ]'caring 
Ihe "1'T<" llI {'ell ,i l l, II , . II ~ 11"1,,1" lag , 
\I"n' ~p\lII,.(l r" II ill ~ 1 1If1 1I "~ill)! 11,,11). 
1,,, ... 1 lall"ll l .. II Ilwir ~hll\\"', "iut'!., il 

"ill p r .,I .ahl~ {',.~I Ihem I,''',., Io"iug 
r ighl IIC\I ,I .. "r to '1'\ ,.l lId i"s allli 
clim ill 'll il1g liL(' II{,('" "f a ll cX I'(' I1~i\"(' 
tt('l Ea,.1. I.t>,,~ fo r m"T{' TV ('llu il:I' 
lell l- o f l) r "gral1l~ lile 1.11"\ !:(u/iQ Tlt e, 
11//," , 

Ii illeSt'olles 

Q, What about the quality of 
kinescope recordings? 
A , /\1 1 II II' 'lI' l ll .. ,-l,. n 'p,.rl a dl ~ · i.I ('d 
iIllP'-"Il'lllCnl ill Ihe (I" ali l ~ (If lillt·~ , 
('IIC "" I" .. rl filII , oIin'{' llI r ("!.Iilll~ 11 
1011', i ll t" rt'a~ .. ill '1 1I :tli l ~ . llI rill1! lilt' 
1'''~1 ~c"r , {iLlI' I" " I'I"I.' i[l 1 filII! e llllll ~i" l l "~ 
all ,1 ilnl'rm"11 I,r,o('t,.",. ill ;;: mNlulIl,," li e 
" "I"" b 11,(, illlpr"lclllclI l h I (' IlII l illl l(' , 

Q, How much does it cost a spon­
sor to have kinescope recordings 
made? 
A , ' Ill,· 'lIlL1,J.er "f I.. illt·"H'''JI' '~ 1Il11l 1t· 
f"r ~ I ",,,ill)! fi ll 11t'lIl Ol"l ~ I:tli (,"~ I;tTl 
lLi1i1 111. ' " .I ",tli,.t,( '" ,"' JIIlra< t. ~"II1" 
1II ra 'l g ,-"I.II 'I1 I~ IWlllce' 1 a.I\('rli~I·'" a ll1l 

111"tllllll..- " nil ide {"r "".' li" " ~" ' I'" r. ,r 
""'1\ I" .. ~1;' li ,," ~ flU 1111' I..ill l' .~dl<'dll l ( ' 

"il ll "I, i ('~ di" t!" .. f ,'a. 'IL I,rill l I" 
III" Hali"" ... . {hl,t' l' arr:L"t!, ' ulf"l' l- .u ll 
f" .. " " l' pliul for .'Iwh ,.l lI li, ,' I, alit! ~" 

"" , 
I f all a, h l'l'li""r lI i ll ll~ :I lilH' I)f h i "~ 

~ I " l ll for I'rila r., 1I ",e-;l~ "11 :Iir ..tll"f'k 

SPONSOR 



"r ,w,lili" n, f" r \' \ ,lIl1l'lc- llll' l ll '" >lC~ 
nIH as r"lIolls : 

,j '·'" rol'n~ d •• r,~ 
""' l ,>o r ,orinl 

.111(' ('II,.. II".\! XII< 
~UO S:::; .. t'~ro ~~ • . ', 

1;," .0 . :. 0:. 

Q. Are th ere any new develop. 
ments plannC!d for recording TV 
shows? 
A . YC"" ,\ j"inl BC!\ · \'Be [l r";('>('1 II:." 
11('('11 IIndenl:!), fu r ;;e\eral HI" "I II,.. will 
~ct il" fir:.1 clIg.iIlN'rill.:;!" le,,1 :1 1"'111 :m 
j uly. I f~ au a rmllgt 'lileul Idl('rd ,~ 
In,,1 ii' eOlllcra;; 3r(' h uokc(1 up 10 1111' 

Id""isiull ("3 1I1eITI;; so II;; I" ('aplure Ihe 
Iwl iOlIl IOn film :II 111(' same linl<' a ~ i "~ 
IrI('ca"t . Tllis fi lm i;; thcli ed ilcd in ln 
n !'inglc, ill1c'gmlcrl reeord lOr III(' I'rl)­
~ra ll l" Ilal"illO; he~'11 11I1Id ," ,Iin'el l). III(' 
rc"ul li ng film i" IIlIl l'h ,"lea rC!' II l1m 
~illl ~~ "u Jles \Ihid, arc taken ofT II TV 
lulle. 

H Ihe HC/\ ·.'>$C Ic<'illlirpJ(' \\"(lI"k ;; il 

II ill I,,· lin 'II i"C(1 f .. r ;::cllcr:ll u"c. lit". 

cn rdillg: t" II nNllt)rk s p,)J..e;; II HIII. CI.,..I 
llIar I,,· 11ig:hc r, a l fir~L Ih:l!) ~inl's: 1," 1 
Ihl, inlprO\e,1 (Iualit ) Ili l l IlIa~c Ihl'SI' 
r (,>(" lI"Ilill;:: ~ t1 H1dl II1 l) rc c fTl'l' l il"e. 

Q. Wha t ' s the trend in the amount 
of kinescope recording being don e 
by th e television networks? 
A . 0111' 111:Ijor l1el t":>I;I1I1111'" Ihat Ihl' 
GIl1I1UIII nf film ('armarkl'd fnr " i llf'~ 
ha" Ghout ,1"ullle(1 in th~ pa"t ) ~ 'ar . 
T o gil·t, ~"me i,lca of Ilhal II hi;,: "pcr. 
,tli,llI kir1('~'npj llg ha s I'el""mc : \'HC 
kjll~nl~s a ll a l'e ragc uf Il: h" urs of 
prog ra mi ng pcr I\"I~k. CBS sltips tlut 
:111 III~mJ!1' of 1.200 reels of film h, .... k. 
I)" Olle p .... Waru has .W kilH'!' ""HI!' 
tip fur !'adl Ilerfurmancc. 

1::\1' 11 II h CIl the (' :rhle rca. " III'~ the 
\~ '",,, , en:.,... . ,lcnwlld for kine" 11 ill rc. 
main ". ub~lan'ial. \'("twork Spukt.'SIll"1I 
l'"ill l ,.ul 111111 ~ t ati ~\IIs 11011' 1)11 the ca. 
blc u~c killc~(,tlJl6 I'el'a ll~ il IIUIIII lI 

Ihl'll! III sdll'du lc ,I.c nCl lI"or J.. prllJ!nl/lI~ 
lit 11 lillie " tlll' r than Ihe o rigillaJ IiI(' 
11'1('("a"l. 

~· J\I"·rn .... • week" 
l!ro~r"lIls 

Q. Wha t is the " alternate week" 
TV program theory, and when is 
it used? 
A. A" Ihl' ti l lt' il1l l' li('$" I"t'.~,· :iI"!' p ..... 
g rnm" II hid , lI l'l,,'ar el'cr) "nllll'r. "C 'k 
"11 a Icgular ,../ ·llI'd ulc. ll~ tm lh. 111('\ 
:,rl' til" 1'\1'IJ~'"I:1I<""CfI ~h,," ~ IpT':' 
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Your Key To Central Ohio 's 

Thousands of TV Kitchens 

Jean's 
ITCHEN FAIR 

with Jean Phair 

Jean' s Kitchen Fai r is a perfect selup for 
mo re sa les in America's fas test g rowing TV 
mar ket. Under the contagious enthusiasm of 
Mrs. Jea n Pha ir, this popula r new participa. 
tio n p rog ram is fas t becomi ng a " must see" 
TV show fo r more a nd more home makers in 
the big W BN S·TV a rea. 

At home in any kitchen, Jean Pha ir com· 
bines complete menus with kitchen talk close 
to the heart of every homemaker. She draws 
from a wide and varied background in the 
food fie ld-plus extended TV and radio ex · 
pe rience, with Q "top drawer" record as a 
home economist, to de monstrate food s, ap· 
p liances and other homemakers ' items. 

For pro gram resume and complefe details 

phone Blair TV, Inc., or write direct. 

WBNS -TV COLU MBUS, OHIO 
Chonn e l 10 

CB S·TV Ne t wo rk· Affiliated with Co lumbus Dispatch 

and WBN S·AM • Sal es Office: 33 No r th High Stree t 

159 



• , 
I 

~(' III('\1 0111" 1)('( \\ ,'(' ~ . " lIi1"1. a l ler ll <l l f' 

a~ a 1:lIIcI,'m l. 

Tlu' r!'a "OIl fu r LI .~ i Jl r: ,..u l h a pro­
Ifrn rniH1£ IIppr. j adl i~ (" I unll ~ ... impit". 
\\ 1Ih 1 \ 11111(' :Im l lal.<I1\ ( 'U .. , .. I-,OIL ­

~tnll ll ~ ri~in~. pU l li n~ 1111 fI ,·h,,\\ (,H'ry­
nt lwr'\\('el cu.\ .. I (',.~. ~ i\('" ,11(' lal l'lIl 

;1 " hn·atht't." lI lHl all,,\\,. lII"rc lillie for 
Iilli,.h(,,1 I, ro.l lk:li. " •. 

'1''' 0 n 'l'j'nl l.":\arHl'l(' ~ IIr " lIlil'rl lat<' 

W('f , l " "II",, ;;: /(01,,.,., \J OTl IJ!.OIll t!r)' 

l'rcJt'fll ,f alld .'i(JIII"'H'1 J/flug/Hl/1l T h/·, 
IIff/' "n \ ' IIC·T \' , ami Swrlif{/If T hell /r.: 

:md Jlllm,l & AI/{' n 0 11 CBS·T V. 

Q. Do viewe rs have 
following schedules 
shows? 

difficulty in 
for these 

A. Y('!;;, tlwr(> I,. SIl II1 (' ('''n fus io n. La~t 
111t!lllh, ;\.h('rl l",, \ He~ean:h l'OIUlu('!",1 

a ~ un" } in 7iO TV 11"111(,,, thr" uj!hout 
the \"CII York a n'a. inle n ic \\' illj: ma lt­
aru l f("lIa le \iel\ er" on Ihi .. I"pi,·. 

Some of Ih,' hi~ hlighl fil1(lin;.: ~ : I I J 

On l) 42' : ~'ou l (1 na illI', wilii/.ul Iwl". 
0 111' IIherr lalinf I\{,('k pro;.: rulii. 121 
Onl ~ 40~ ; kilO'" ill alh IIlIe.' of I"'r· 
{"nilll IlC(, I, hit"h IIlternal l' I. f a pa ir "ill 
I.e pn·seillcd. (~ I Olll ~ I()' ! eoul,1 

0/ tran scribed 

I1Ilu;cal radio and/ or tdel'ision 
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amlOllllcements for mc/' leaders 

of American industry as Gelleral 

Electric, Pepsi. Cola , Seaitest, 

Benrtu W dtC/' , Block Drug, 

Mohawk Carpet Mills, St . Joseph 

A spiri", Blue Coal, Shell Oil dnd , 

literally, a host of others, are 

ready to go to work for YOU. 

NELSON IDEAS, INC. 

Schenectady and New York City 

na me Ihe pr"f ram ;<che<llIlc(1 for Ih,' 
e\"e llill~ uf thc ( I a ~ .,f Ilucstioning. 

S' "III' :li ~! of l i(,\lcr .. IlI i ~" ~.,, ' il1;': 
~OIllC ;Ihcrll'llinc prog ra ms I~au ;:('" 

Ihe~ II" not klmw 111111 Ih(' ~ ar(' 011. 
II .mt'l (' r. ~IlIIiC 41' ; of the rN'I.II '"· 
\ Ic nl ~ ~a itl Ihat Ihe) felt Ihey Ilcre ;.:e l· 
li n;.: ·' I.H'Itt'r pro;,:rarns'" I. ) Il l i ~ 111<,111 .. (1" 

Q. 00 viewe rs seem to prefe r 
weekly TV shows over alternatin, 
wek programs? 
A. Ye~ . Adn"rlt'~ 1 figures ~ ho\\" Ihal 
(,:,, ' ; " f Ihe "~arnpl(' I'refc rr(,11 ""I'f'kl y 
~h" l\ s" i\ lai n T('a".., I1: 1110" ('as(' of {"I· 
1.,,,il1 ;': pr<'gram,," 

Q. What effect does the alte r· 
nate· week show have on viewin, 
patternsr 
A. Al"e" nlil1;': 10 A.h-('rll'"I: " I n ;;0111(' 

,";, ~t' "~ " a la r;.:" alltJie lll"(' i ~ -,,1'ar('(1 h)' 
Io .. , h prnJ,i: rarus. In fl th('rs. a joint au · 
d i(' rl e(' i ... small" In ~olue in"taUl1's" il 
;'I'pcars Ihal Ihr \\"ca~ (' r " f a pai r of 
;,It, ' rIl3I in;,: pr" grams hClwfits frllm Ih(' 
fad Ihal it a itcrnat('s "ilh a mort' IKiP' 
ula r I' r0J:!ram. \lort." Ilran (In('·lliinl uf 
all rros pOlitlenls {I" 11(01 ,.-all-II :In ~ Jlair~ 

" f Jlr o;; ranr~. 11"\lcl"r, ( .. V: \latd. at 
I I'a~ t 0 111' pa ir of alt.' rnalc " "(Ok prH' 
l!r;un~:' 

Q. Does putting a show on an al· 
t ernate week basis lowe r its spon· 
sor identification? 
A. T " SOllie ('\Icn!. ) ('S, BuL Ihl'n" is 
II l"oun lr rhaianeinl! ~ al"in;,: in eo" t ~" 
TIl(' \(h' " rlc~t ,.tu{l ~ sho" s Ihat Ihe aI ' 

, o ra ;,:" ~ " p.>tI~u r i,lclllili'"3Ii" 1I fi;':\Jr(' ~ f" r 
th e ,"urn'n l aheTn3tiup pf(l~ raUts 
ran;.:e::- f rllm a hi,d. ,,{ H7' ; t" a 1<", 
" f (,', . "illl an ill c ra~(' idclllifi,"ati",) 
{" r Ihl' s ix pairs flf ah crll:rling I'r,, · 
l! ra III'" a l 3:~' ; . 

~" 1. fllr 12 l" III1J1ilral in :! \\t'Ckl ~ I'TtI· 
l,\ ra lll ~ 1 ~t' I\ ... "' ('t1 un Iht' "a~ i ~ .. f li ll I(', 
t)l'e ;JlIII re latilt", 1'101,ular il ) ~ rall l!c.1 
fr ll lll a hig h of 7 1' ; to or 1"1, ,,( IS ' ; , 
" il" ,h.' 1Il.". li;11I run"i,, ;.: for II ... 12 
~h",,~ 1I1"O ,ulI<l <I.t' : . 

Q, Is it wise for a sponsor to think 
of putting his show on an alternate 
basis? 
A. ~a~ ,. A,hcrh"~I: "'the ahnuat(' 
I, et:k Id' " 1" i ~i<>l ' I'rll;:,nllll CHII I .. ,. ami ill 
IIWII ) . "a"~e,. alread) i~, :1 "~tTllllg awlj · 
'"U'"'" builtin allt l ('Ik~ "ti n' a , lI"er li ~illg 
I <, hid.,:" 
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7U1udJ ~viI& 
BESI DE 

16 JULY 1951 

The LOllis"illc Alc h 'o]lOli lall Area r'lllks 21hh 
in America. 

WAVE has n Daytime 8MB Audience of 
233,4·90 families. Its Bill8 Arc,a lUIs all Ef. 
fccth'c Buyin/; Income of more IIt '1II OIlC­

... utl-a-half hillioll dollar1O *' -or 66.'1·0/0 m. 
",,, ch os tlu: f 'lI/ire Slale of J{c"tuchy! 

\VAVE-TV was fi rs l ill Kenlllck ), hy more 
thau a yc.II' • • • is 1I0W .a Ih ird -yc'lr " c ler'ulI, 

lH'cfcl'l'cd h y the majorily of the 90,526 
TV sct-owne r's in and UI'01l1l(1 LOllis \'ili c. 
WAVE-TV is Ch annel 5 ••• fC;:llu res oul. 
slamJiul:; locul prog ramming .18 well as NBC, 
ABC alld DUllIont . 

Ask Free & PCICloS [01' the ,,-hole ' VA VE 
stOI')" Imlay! 

AM 
TV 

\II" \ t .' ~ ••• n~ , llm~ lIMIi , .. ,u~~ •• 
~ f 2:11',.1''1' r.tn lll~. In "~n'u. ~ )' an" 
:. ..... h .... 1 ... II. n~. Thl. mr., ..... . .. ,:rre.,". II .. ,I .. ~ .......... "r &\. •• 7 
bU ll .. ". ~ • • ' '' ''0' $:!,:;, b;ll; .. n for 
'h ."',<~ ~,~,~, The ':11"';"0 II"," 
I .. ~ I ... . n •• ~hhl .. " ',\\'J:". Ih,' ..... 
""" ..... .. ,"'. ,. 1:1 1% .. , " •• 1 .. _ 
....... I .. ", .... ":.n, .. . lr ..... n'; •• In 
.. h" " ",',\\' ,: , ' .... ."IIT h •• ~ • ''''" 
a .. dl . .... ! 

'Tio . ,.' \\ ' :'T \ ' e .. ,·."' .... ,\rea 
<0o,.; ... ::;'.,000 ,"mill ... , 

LOU I 
~ FREE " PETERS, INC. 
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1> the most 
complete study of 

AUTO RADIO LISTENING 
in Northern Ohio! 

STOPPERS FROM TH'S SURVEY: 

'1 % 01 '". 41', I IS .Ut05 in C"yohollo 

C • .,nly ho" . .. ulo .odi.s. 

A" .... g ... uto h ... 1.6 pO'''''g. ''. <19 % 
of .,11'0 .odi ... 0 •• on one '" ..... , . "OUri . 

/ __ \ Aulo .odi .. s 0 •• lu.nod On 74% 01 Ih . 

,i",. ou lO J 0 •• in .. se. 

AU lO ... di .. li"O"." in Cuyaho llo Coun ty 

... . I,,"e d 10 WGAR a 10101 of 4' 1,70' 
holf_h ...... doily (7 AM 10 7 PM). 

GET ALL THE FACTS! 
WRITE FOR YOUR COPY 

. -. 
~ 

• 

v rr(' .... 
W GAR Cleveland 
.50,000 WATT!I ••• CBS 

.:"~ fi '\ Represenled Na ljono/ly by 
RADIO .•• AMERICA'S GREATEST AOVERTISING MEDIUM if; !~- ~ Edward Petry & Company 

g 
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Premiums, unions, TV film ... 
Badio and lcic\,j"ioll an.- Ioaded wilh matters of irulll",lry-wid e 
irllerc~1 011 whidl no "j\'ch\ork" 01' "Spot"' label l:,tlI bc 
pi llllcd. In S P01\SO I\' ~ On.:r·all !'cdioll , adwrti ::cn: \\ill fintl 

thc latest IllCrchand i:: ing trend" rllhbing f'llUlIldcrl' with tip,;. 
on what's doing in the premillm ami <;01116\ field. Wrapp ing 
lip thc quick ly.moving lcicvi"ioll picture <Ire fOll r key \o pi<::-: 
I-Ioll yw(lod '~ fdm plan" for TV ; what llOlI.Hollprood inde­
pendcllt proJtI(.:cr~ a rc lip to; how ,hcll irc and ~ub,.criptioll 

It,ievi,,iolJ arc cluing: how agcllcic,.. and advc rli ,..cr .. arc whit. 
tling down Ihe . ·o.~1 of TV fllllll:ollltJ1Crcia] ,." 

A com:i,;c rundowll of the latc"" ulli on adivilic:- '~PlJtlighl'" 

the j llri.~didiollal "quabhlc !,ctWCCIl rival h.:('l1l1iel'III",. Ililioll:-. 

tdb how Itlli(lIl ~ a re reading In the prohlem of w('cdillg Ollt 

., ,,! II J~{' r" i V(':;. " 

With radio fighting !Jaek a~ai l l "L L'alamit r howler,., ami 
TV ,. till illeonlllld(' ly (,I.artcd . re:'can: h orgallizatioll~ 111I" c 

added liC\\, HTvice:::, ,,!tarpcncd lip "ome old olle ~. ';1'0-.::;011 
giv{'s a ddailcd oulline of jlt .~t wh:lt each rc,.earl'h oltlfillurll" 
ou t- illeludins '1t1 al il ali,c fll"lil" li ke Daniel Stan·h. 11 01"<1('(' 
St:hwc rill, Advertc,..t. 

Ind ex al rifihl give,; thc ex ad I(wation of each Oler,all 
lopi\'. 

16 JULY 1951 

• 

( 'out.·!",,.; lind IIr.·min..... IO!1 

Film Ir.-nd,.; 171 

" ·llI'll lr.· lind ";IIh.>,;('rillli"n 'r, 17:; 

'r, ' :11111 S llOr,S • n I 

'. ' " ('U!.;( ('!lUill;:: In2 

lI :liI nrd.·,' :11111 " ". IU·I 

111"" ' !UIIUtishlJ! I U:; 

' In ion..; .11:; 

' •. , ' ('nd.· IU7 
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COST· C UllING TRICKS ISH P. 182 \ SAVE SPONSOR FILM MONEY. ABOVE. SUBWAY IllUSION IS CREATED FOR AlKA. SElnER 

k .......... .. " ",,~ ,h., .. ,I" ...... .. ,." .... ... . ~.'M. 
.. ",,,.·h .. '''I I,,~h , .. Io n ,\",. ... " .,~,,' ""''''" •• 
., .• , •• "., ,I, ... '" . .. 10' "'''' II .... . 
... " ........ ,hr.,,, . ... d ....... ,,". ,hoi .,,,,., ......... 

::!:,~:;::~.~~":~::~::,.;:-:- $!O:OOO ~:,t,. :;';';':::; ., .. , ... ~" ... 
" ... . ~ ..... h.",. • •• \ .. 1 ..... I..-I~ .n ",,,",,,. ,',,' 

,,~,... ,n , .... .. 1,"" , ..... _,,' •• ".1 . .. . , .. ,r.. 
, .. ... . """" __ . n • .....- ,I ... I .. ,'," ... 11', ' '''0-
... , .k" ,. ... "", .•• ,-. 

" f .... ... . . . ..... ,..0 10 "" .... 1"" • • • .• • _ ... . 
1-,_ •• " . , •• , . .. ~ ,hOI . ... _, . ...... r ... ....... 101 " ••• __ ..... ,. _~ ..... . " 'M'. 0I ~' .. . 
,' ......... .. " . .. n . .. ,_ .... n ... , .. "., .. , ,,' ._. 
_ ...... 1 .... _ . 10\ ,., ,. I,,~ " .... r .... k ..... ~ 
r-" , ~." .. u . .. ,~ .. '" ..... ~ .... , . ...... ,~ . ... . 
' I..-, ... ~ .. ,." .. 1- I ..... , ... ~, • • __ J ...... _ . _ 
." ... 1,., • .-.. .~.'" ~ ... I ... ~ ...... ~,. __ •• ~ \ . 

I p "''''~'l ' ...... I "., ~ , .. ~ "' .. ~ " ............. 
f·.~ ,h •• • ~ .... , •• ~ . . . . .. . . ~" ....... , •• 1_ ,.- ._ • .. ··r ..... .. , .................. .. y , - , ....... . " 

... . , , •• • 1,1. , ,k. ", ... ... ,,.. ' -P , ..... 
n~,_ . ... k.' , __ ." .. , ~ .. , ,., ..... _ .. 
, .• , ....... , ~r.,,1 .K ,,.. 'I ....... . . _ ....... , •• 

1 ... 1 " , .... d 10\ . ... , _. _ . . ..... ..... _ .. _ ~ • 

• ~" , .... ........ I~ . ..... ....... • h, ~ .. ..... I..-
._., I .. ,_ ,~ .... _ , ....... 1 .M , .. , ... , . ~ 

7::'Tt~~~~~ ::, '..:.::~~~:::~' '0 ~ .-
. ..: . ::."1~,~;~' . ii:: ;;.!:' ,1 :-;.:.::. ' ::,~,; ;!:':'-'J':,; 
A I •• " ... ~~ ... ".", . . .... . , .. ~.' .... , _"., "~ ... ,, ... 

""" "~ ,, r N'" y".~ .. " , ",- ... " ...... ,," ..... .-. , ........ , , .. '''''' ..... , ........ , 
... " •• ,., r" ,0. . .. ... "" 
., ...... ~ ... '~M . · ........ 
, ..... r .. , ..... I., • "" 
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lIesenrch 

Q. Are there a ny new tre nds in 
radio rcsca rch? 
A .. Y"s. . Wilh radiu 0111 I" ~1'''llig lll 

il ~ ('!:Ji11l a~ 1I1t1,,\)f'r ,,"r 1,, \\ · ... , ... 1 """ 
diulI,. ,, 1"I lia rf'~"nrd l outfils. 11111(' ,.:\ . 

l,a," I,' ,1 lhr ir 1";"li'l ... (" r l' il·" ... . Il pn' arp 
~''''II" ,·xar"!,I.·,, "f r(, 'PIII 1I,1 , lili,," ~. ;L~ 

\". \1 a~ ,"II ' "hil l, "ill h" ... lal" l ill~ lloi ~ 
fall. 

Thi~ JUII.· (:. I':. 11 ""lwr a lln'II'"~' !'f 1 
J"I"a~/' " f II". fir .• 1 " /\ r":1 11'''' I" ·r.1 l · 
1I 1)!~. \ -un f') """,,"i~~i ,mr ll 1.\ 
Ct, 1. · l alld·~ W1' \ \1 " ~ lal , Ii~III ', 1 IIIf' ra · 
Ii" 1 ... II\1 ·t·1I ··in-i,I,·" " il ~ awlif' l1e.· ~ i :.r,,, 

mid ""II I- i~I~ ·" " " 'a ;u"li"' K.·r ~ ''' '. 
On ... · , ·~l a ltli _ IIt · , 1. I,} :1 ~ I ia , · ~ ~11l!1 ~ ,.f 
,"lilt· ( ~)t l "ill~ i ,It: · ;11,, 1 ""ul- i ol~" Ii· · 
1 " l t' r~. II,i. r:, l i •• "a~ 11 .... ·,1 I" I' r •• j. ~ · 1 

Il' )! IIIaI' CI" I" la ,,,1 11""llI' r;ll i ll l!" I" li lt' 
• " Ii ... I'ri ll',l q " 1"< ', , or lilt' " Ialioil . 

Stali"l1 \\r r \ \1. :tud "Ih...-~ n 'I'''''Ii',1 
flid, ~' rill ).l: ,\ill, 11''' '1" ' ' f" .. II .· ill1il.tr 
~lJn. ·} ;111,1 ~' · rTi, ·('. "ill Ilrll ~ I". al,I, ' I" 

,·i:.illl f· rt ·,li l f, or ' a lar~"r ~ 1t;JI"f ' " f II ... ir 
h.-" ·I1\ ·"". Ar CH" } lill"'!oll } . ' r~ .. \r,,"I,1 I .. , 
IlII Il ,c 1"" k,, ,,1 for all ill" "" a~ill ;':: 1111111 ' 
I".r (If " /\ "',1 1 1 ""I"'r; 'li rl ,,~" fr'"11 ;lO .• 
IIIMl ":rllrr ~. \\1,,, I'al " 110, · 11111-1 I .. ;.:aill 

frolll lhi~ IW\\ fa t ing If·dlllit[llf'. 

1Ir. S~dJH.'y B ,,:<[o\, '~ " rglillil.atioll. 
TIIf' l'ub.l'. k.s 1>"('11 !.:"P' bu.,,} wit l1 
~ rf'l: ia l ,,!liltiN' of ,l ul ·of·]lo)Ult ' r:uli" 

li ~1<'llillg . A f {,('('111 ~unq in I.i ( ' 11I('~ 

ill(licrllt·d that 45.5' , of lh,· pl")pl!' ill 
Ih('!w ar(>,I~ 011 11 '-11 mdi""'l llIipl'"t! 
alllo~ . E"alHpli'~: 7 )(,.700 :Iu lo·radio,.. 
in Chin rgn. ~: .;7.!)tiO in Los ,\ ug"[!''' , 
:~III.c,fHI in Philal ll·ll'hia. 

:;.,ill ill ,Ill' l al1,il1~ "Iagt: i ~ Ill,.. 1110,..1 
allll>ili"lI ;; applir"a linn so far "f , \ 11 · 
\I' rli~ing Hr"" at ch Bureau. Inc:;; 
t Alllll ',.1 Ulli{lu,' p"i"'-of.;;:tI,· 1(',.. I;. .. f 
flulio \ {' ''~II~ rW\\"'l'al'{'r~. F" II"\\ing 
Ihf' If'.L11 o f ,\ 1"",11:111 [·' j(' ld allll 01 111'1 

hu ge Ilqmrlt1lr nl 51"r,.,.. \1 '1 t' ~ 'S 1 ~ 
~" ri" I1"[ ~ plarmill f!. a 1,',..1. A,. I'fI ' l j. 

"u~h n' I,"r1(,11 in ,..1'0\ ,..011. AHB I la l· 
I;l'''' lilt' aelllal ~ a l ,'~ n '~ uhill~ fr"m ;L 

~"ril-;; "f :\fl.~ iu a Iw\'~paIH ' " alll\ a 
""ru',, fOr r:L<li" ;J IlIH>tlnl·" llwub. \1"lIl' ~ 
"1 "'111 " 11 pr illh'd ,Hh"rti~ill~ "Sadl} 
" pwl~ thai ~I~III "n rnoli ... , \ }"ar of 
~ u.-ll 1t ' ~I ~ J.} " HilI tlmm;.dwlIl lilt' 
I . ~ . "Iw" ra, l i" 1111 ' 1,,1' ~ :lI" ~ lIlall ill 
,,\, . .. <).") '; "r I lh · It' ~ I ~ . 

Ha.I" ... Ilt l • I,,\\ ·'· ... ~ I ,·I,·o·lr" lIi, · I ('(·h· 
lIi. ltH'. I,hidl fllll'"l i"III",1 ill I'hi l :ItI ,'I· 
I'hia h.·f"I"" ,.r,,;;;.il1)! ,1,, \, II l a ~ 1 ~ (·ar. 
111:1 ) I ... fI'\ il , . .1. 
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Q. What about trends in televi ­
sion resea rch? 
A. A ~ (he "ca blc" snakes its I"a ), fLl r· 
Iher \\'est"'a rd ami th e advert ise r slake 
in T V iIlCreal'C5. rcs("a rdl sen 'ices hal'(" 
increased 10 keep pace , For I·xalllple : 

Vidco{lCJ( has j usl a{I{le(1 a !'art T wo 
10 its nal ional rcpo rl . Thi" inclullc5 
an a udic llcc breakdown for nclwork 
program", Jj"leller react io!, to program 
aJ!J to commercial Oil an ·'O'x('ci lclIl. " 
'·good." " fai r" !<CaI O' . Vi,lcodex hal' 
also heen doing a Uflicnce lu m o\,c r allll 
aud iellce fl ow slu,lies. as w(" 11 a:< prod­
uct purdHls(" slu,l ic5. Oil (I "p,-eia l bas i ~. 

Trcmlcx rcpo rl ~ Ihat. C" II It' fa ll, il 
will report 0 11 mure inler·t:" nll t'Cleci T V 
d ties Ihall the 20 11 0 " c"I'ered . T OIal 
nUlllber o f cit ie" to he ,lddcII ha" lIot 
I'ee ll decide(1 o n ),el. hut Ihc~ will ill­
clu<lc either lI ew \, ("sfern ma rkrt :< jU ~ 1 

;ul <lefl 10 the cab le or smll" already 
conncclr ,1 and not inci udr d ill Tre ' lI lr~ 

report". Another proj ,-e\ell plu" !<Cr \" 
icc frolU T ren, lex : a ' ItHlfl O' rly f"po rl 
{>II sponsor. idcll t ificalioll fo r ncl"urk· 
luh'erl ised pro(lu<.: t.~ . 

American Resea rc h BUTeau i ~ COll­
sille ring ad<lil iOIl of BMWIl and DO'· 
lroil lu ils li ~ 1 of T V mark(" I5. AI 11 u-

Four basic research techniques and their weaknesses 
TECHNIOU E 

1. Meter 

2. Phone 
coincidental 
(.) 1I00p~r, N~w Yo rk 

(b) T .... ndex. N .. w Yo rk 

(c) Con l.n . .. a ...... 
Cil,. 

3. Diary ,.) 

,., 

Vld .. o d .. x, Chicas o. 
Ne w York 

An.~ ri • • n R .. s.- . .... h 
Wu r ..... u , ,1I/uh i"lI­
lon , D. C. 

(d T .. I .. ·Qu ... 
1..0 ;' Anlt:f' I ... 

4. Aided recall 
interview 
Pul .... N .... York 
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SERVICE 

N. lio n. 1 .. dlo r . linlJSI n . _ 
lio n sl TV r. lin,_ ooth p .... 
JUI. ble 10 101. 1 r . dio/ TV 
home. in U.S. 

R . dio .udienr~ fo r 102 <, iti ~s ; 
TV a udlen .... for 25 e ill ... ; 
radio rrv <,ompari.oon" for 64 
ci lle, 

Nat io n . 1 ra dio . ud ie n .. .. ra l · 
in" . ba~d o n 20 .. it i f'~ i n 
wh i .. h TV p~ n.'l ra lion ~qua l 
10 TV pf' n .. tra lion nation a lly : 
TV ra lin (1 in 20 of l. r" f'1! 
In lf' .... o nne .. l .. d d li ... 

R a dio a nd T V a udi .. " .... r a l· 
Inlll i n a ny a r ... u pon r .. qu .. H 

Quan li lali ~e . n d qua li la lh -e 
TV a u di .. " .... r a ti"..: " r '·pu.. .. n · 
1. li~ .. o f . 11 TV ..... 18 (Ml ci l­
i"", In .. lud ..-d i n " u r ~ .. y. ) 

Radio ra t in «" fo r Washin..:_ 
lon, D. Co ; TV ra ti"..:" .... p .... . 
Af' n' a liy .. o f . Il TV a .... U .nd 
(or ~ i " in di.id .. a l .. illt'S 

T .. lr" ;slo" audie n .. r ra li" ttA i ll 
Lo8 An« .. I ... 

It a dio a nrl T \ ' . udi ..... • .. r a t· 
in«s in 18 d l ;"~ 1'011"1 ' 0 
ro • • I : r . d iorrV .. on.p ... i . o " . 
in 13 .. il i .. ~ 

A UDI ENCE AND RATI NGS 
INfORM A TION 

Sh an:, . ' ·e ralJe. 10 la l aud i_ 
e nce: " Nie\o<'n Ral i .. ,," (me.· 
. u re. a ud ience for s ix m in · 
u le. o r mo .... o f p...,,, r a m ): 
e umula l i"e, minule ·b,..minulc , 
!low o f . udi .. nce 

Sh arf: o f a udie n <'f'; a ,-e r .,:o­
a udi~ n<,e 

A~era( .. a udi .. n .. e ; . h an: of 
a udi .. n .. e ; . u d i .. n .. e com po. i­
lio n l . p o nsor id .. n li fi ... lio n 

Sh a r .. o( a udi .. n .. ., ; . ... · r . lI .. 
. udi .. n .... 

Tola l . u d i .. n ... n a u di .. nu 
.. On1I>o, ilio n ; qu. lilalh-.. r ..... -
lio"" 10 pro( •• m~ a nd .. o m· 
nw rdals; d .. .... r i p l ;o n o f ~o· 
do-e .. o no mi .... h " rar l • • i~ li ... of 
•· ... h h om .. 

T o ,. 1 a ud i.,n .... : 
rompo$it;on 

T Olal a udi .. n .... ; 
fompo~ ilinn 

T n t,,1 . u ,l i .. " " .. ; .ha r r " f ,,,,. 
di <' I1 .... ; . .. d i.·" .... .. on'I,,,. i li ,," 

limc. tllri't' 

lila) 

~'i l il'~ III)" rf'porll·d 
hr ctH('rcJ .. " 11 " II Ilua n erl) 

nlII/lthly basis ill ~ It';lfl. "ollle fall. 

Q. W hic h resea rch organizations 
g i v e qua nt ita t ive information 
about rad io a nd t elevisio n and 
wha t does th e da t a consist of? 
A . In oullin,' form, IlI'f!" !< " hat cij.! I'1 
J'rifl<.: ipal fi rms pro" i,II' in ti l(' \\:11 of 
I. rOa(k-a~1 me(lia resca n ·h. 

A ll lf'r;CIHI H" ,~I'{/rch /l 'If"IIII. \nl iuJia l 
I'r l'~s Bui ld ill )!. \\'a~hin !! I "II . I). C. 

( a l .\l hfllhl ) TV " Ci ly I! " pur l ~" f"r 

SAM PLE 

Fhed ; e lee l..., .. i .. me· 
I ..... on a boul 1.500 
rad io, 3 50 TV ~c l~ 
( T V aa mpl .. "ow 1>.-. 
i n&' .. n lar"ed In 1'''''­
portion 10 ~...,wth o f 
TV); •• mple. be lHI· 
.. d .ecordinll 10 . n· 
d O-l'conomie .,. Iali n n 
10 rt'U of U.S. 

In rad io, ra ndom; . 1 
I~"I 600 p h o " .. ... 11" 
JH''' fil y d u rinll .how. 
In TV, fix ed h o m .. 
bale; . 1 le&.'1 600 
pho n .. ... 11" p .. r d ly 

I n radio. random . 
" 'il h al lea. , 1,000 
h om .. s i .. urh .. ;1,. 
phOf..-d. I n TV, h o m .. 
b a oe , 500 ho n ... " 
phon" d 

lta ndDm 

T abula t io n o f 9,200 
home •• ro l.t .. d fo .. r 
lin1 "~ • ' · ... r ; d ia ri ... 
k e p I (o r On .. ""1'1. 
o f .. a .. 1t m Oll,h 

lta ndD"' ; n .. " ~a m _ 
pi" « r o ul' .. . <:h 
monl h ; di" r i ... " " 1'1 
0 " .. " .. .. " ..... h mnnrh 

n ."don. ; n" " ~"n" 1 1.1.. tt: r " u I' ""d. 
m m!! h ; dio.i . ·~ " " 1" 
0 " " "N'" r "d. n"'nlh 

WEAKNESSES 

I...... o f . p .... d : 
"001: m ... . uru 
(am;!)' li", .. ni ng, 
Ih a n ind;' idu. 1 
b .. n ur ( amil;--

h i«h 
.. h o i .. 
r . lh .. .. 
.... m -

Ilo.-~ nol 0 .. 011,1 .. ... ·( 0 .... 
8,00 a .m. o • • f t .. r 11 ,00 
p.m.; . .. t l r i l' l .. d '0 
,.ho"" o ,," nr "';; do ... no l 
. .. a .. h . ur. I 1i .I<·n ...... hip ; 
d o ... n 'H rrBeh " II li ~. 
, .. " I" l!: " 'il h in home or 
oul of h o m r 

1II ... .. 'rr n ... "1 , ".Ir i('l .. d 
10 ~ .. "." d " , '" li. t" ni, ,!!: 
I" ' r ''' u '' Ih; I" '"'''''''' ,,( 
dlnr, ' d ai n ... d 10 a rr .. .. 1 
li<, .. " j " l=: h ,,"il.; h u ma ll 
r. h .. ri"«~ of mrmor) 
.. 1"'11 rerurd in /: 

1II00lili r n nr,'a , I,,· r · 
. "",, 1 i .. I.· r .; .. .. ' i .. 
" hi .. h " " ,,,, ,,,1.,,,1 L, 
a . It .. ,1 In r l' .. ,,11 h i. 
1.>1" " ;" 1=: d"n,,« " 
' 1'. " ,, ( ( " u r "r ti .. · 
ho"r~ 

II"n. .. .. fn hrn " ,. o f 
n ... m"r, ·; .·I,,; n,,·,1 I,· n· 
d'·I1 ... ' nf ' '''' I,,, ,,,I .. n l h. 
" ~" /:;;: " r :II " li"lrn;n/: .. .. _ 
.. "r,l i,, /: ' 0 I .. ,,, ' l u ... I;n n 
j, ""It.·,I ; ("ii, In r, ·" .. h 

1 1i ' 1",..- r , in .n.a l " " 'as 
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make the 9?oru 6;U/JUt f!iJu/to/twje 

a nd get ALL THREE 

In ,hi. t'e",endo ~ . oil ono go. 
(C'p;,,,1 of NOlI" . ,,, l ou;""na, 
fOI'.,,, TeXOI, ond South'" 
A. ~on,,:u. only KT8S oA . .. "II 
,hree o' .he •• plu. benefit>- (1 ) 
ex"" me.d .. ,nc!i,ing. /2J over 
300,000 Rod io ''''''ilie. ond (3) 
... ide cove'''g' ... hett pu rcho.ing 
$lowe. ;, "'gher .hon "v.,oge 

IS 
SHREVEPORT 

10,000 
WATTS-DA Y 

5,000 WATTS 
NIGHT 

CHANDISING 

710 
KILOCYCLES 

NBC 
Naliona l ReP'"ele"'a' i" e: Edward Pe lry " Co., IIIe. 

IT'5 HOII ER 
you think! 

Miami is h o t this Sum mer - . hot 
with sales · · hot with the greatest 
Summer Tourist T rade in its 
history! Thousands more every 
year learn that M iami is a great 
Summer Resort ... d ear , sunny 
days, blue skies, cool breezes 
and reasonable prices. 

Yeah man! Ask T he Bolling 
Company about the M ia mi 
Market in t he Summertime. Ask 
'em too, to tell you why W JQD 
keeps cash registers hotter 
than hot ... ;}11 yenr! 

J"'Mli I/o l.c",rr , C,h ... 1 MGO~g. ' 

S,OOO WATTS , 610 KC, NBC 
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\,,\\ ' '' r~ . Phila. I"ll'hia. CI.iclI )!"_ 
I I>! QUiHlf"dy T\ "Ci l ~ Ih'I''' rl~ '' 

it, r CIP\claml. \\ 'Il ~ l ling l "l1. B .. hi lll"r;-. 
h " .\ I t>11 1 111~ ·'.\'aliol\:l1 H.' pnrl,;·· "'I 

(I:~ ,(' If'1 i ~io" marl"I." ... hQwill!! :Ludi­
;'lIn' ~il.e for ":J(' II pr"gram. au,Ii"Il('I' 
' ·Oll1p')~l l1 !)lI. \ i" \fch> 1.It'r !'o" 1. , i ~\, illl!' 
I.) Icn~lh "f ..... , 01, "I"rsl.il'_ rildin ' . , 
'1'\' _Il ti l ili("~. 

::<lmpl • ." "f al..) ul ;;1)0 lIf1' u,,<'(1 fur 
"il ~ I'('porb: lIaliol1:11 n' pocl" are h:I ~,.(1 
"II 2.2ll ' l T\' hnlH/·~ . ' I lit.' di;lr~ 1111'111. 
od i ... ,..11I1ularll ,\ HB II'·d mi( IUf'. 

Nol)('rl S . COII/O" .t. Associll'es. 1 10:~ 
\'i '~a lldnllc ~I.. l\: an"11 ~ Cil). 

fa' 5 111 .... ·i;11 iml i" id ua l (·il) rcp"rl~ 
lJ~ arrani,!I' II U:: 1I1. Ibdio r:ll ill::;" (.,,[. 
In ·" .. 1 loy t"olw('nlra lt .. [ olll" I"'('k 1(,11" 
/,11',111" ("" ill( 'jlh'lI lal ~un.'~. 

(I,) .:31" ... :ial " AI"('iI Sun'e~s" h~ .iT· 
r;II1~('III(·nl. Harlin C<ll illg" for a :,1;1' 
lioll·,.. (' (unlold/' lH;lrkd a n ' ... izU"l udin~ 
"u l~ i ,l l' IIU' 11'11111' ('i IY. Omaha and 

"all~a ,.. Ci l ~ ma riwi 11[('a5 SUfl f'}" ,1 h i 
dil le. \\ ide~pH'ati 1I' I('ph" III' (ni nc i. 
(1"111.11 h."'f: lllzi(lu,· u""''(!. 

C. E./IoolJ(·I. hI<' .. JO F.. 10 SI.. \'.Y.C. 
t a I Hill li., Il ooperat jll:;" 1 ~ ('l'flrl . 

ffl r al,,)ul 100 ,· ilie.~ laflill~ ill fr ... •· 

'PW1WI fr"lI! IIn('f' :1 111<)lIt ll I .. 11m'" a 

~ f';It. ;11"r.I:;'· I, imlllllhil ' 
( I" Ci'~ .I,~ " ' it ~ ralin;:s. (If ""I'\ n rk 

radi .. pr"<-!ral!L~ -- puh l i~lu 'ri arHi liall r 
ill Ihf' ,..UIIIII:('r. 'I hi" i,. a ('omp ilal iolJ 
<If radi .. au,liclH"f' r .. tin g~ jlnloli,.lU'ri 
Ihe jlfPI ioui'II ill\er. 

I ' " T\ ·II"lllP """I'('ralillg~. pillo. 
li ,.hl'oI 11I"lllhh for \ '1'" Y..,rk. Lo,.. \11 ' 
,wh'''. 1l('I I"<>i l. Olll('r lIlajor '1'\ ' (·i ti f',. 
~ · .. \4·1"('(1 l ,i IllHn tl ll ~ 0 11 1I1f' 1l\eragr. 

loll \I "lllhl~. ("il~.I,~.(· itl ralin}! 

In·llIl.· "n ,b~ aw llli~hl T\'. 1)a~li lll l' 
la lill ~ - h} I :; .. r :W- III;nutc illl('C\:tI ~: 
"1I'llillg .[ \ r.IIing 1I"nol ~ I ,~ .11l " r (1(1. 

lIIinut,· illl'·nal,.. for Itl\' fnllh\\itl~ (. j . 

lit'~ : \Ilanla. Haltilllorf'. 1~((,..l oll. Chi· 
";.}!'" Ci nr inllati. CII'II·land. COllllllj,U ~. 

llalla,..·FI. \\·"rth. Lo,.. I\ II)!"I",.. LOlli,..· 
, ill,·. \ Iih.aukl·", \\ i lll h'al"lli~.S I. I'aul . 
\1'11 Y"rk. l 'hil:l(\(' lpllia. P itl -hu rgh. 
l' n'lj.kllfe. :, .. h Lak.' C it ~. :'al1 ,\ n· 
1"lli, •. :-:111 I)i.,p". ~an Frall"i",, ·,,·f)a!..· 
hlll'1. :"1.. 1."lIi,... :'~ ra, u,..('. Tnll'd ... 
\\ 'n~11 ill].:.lol1. 

1"1 -'hn'" lilll"'" I,·a .. h. '1\ 11 .. ,lp. 
"wlill;':" f"f ;lIo1i, iollial f la ~,.. alld ('I.'· 
lIini,!~ ""' r a Il l n~··n"'lI l h llf'r i",1. :: Ia· 
li ,)U r:llill;:~ ;11"\' p il"!) I,~ l .l· l lIinull· ill ' 

I c nl1l~ fl'l \I Olllolay ,1/1"u I,' .. idal ,kll ' 
liul<' h'1 ,~·a~I~. Ill' half· ll<1ur." f<ll" "1 ' " 
lIillt: p .. "C!ralll". r"lIlll;!c .. ]'I,· wilh lia · 
.lio lloo l,,' ral ill ;':~. all,1 pllhli,..h.·.1 fllr 
,..:111 ... (' iii .. ,. a~ !i~k.r ill (, I ~ .. I '''If'. ,.". 
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CCjll [ur Los Allc,clt· ... ~el\ Yurk, and 
Stil l OieCio. 

(f) ;'I'loJllhi) (" ily.h).t·;I ), IJro(ldca~: 

3u(iicnc('" rcpo rt. ,\ ~ in :; i c 1'0ili rrU' \I ilb 
1\\"0 se<' l ions; Ihe firl't ill g raphk f"rm. 
s(~ol\d in la hular fo rm sholl"i ng h1"l'ak. 
(lolI" n of ,;('"ls· jrr·\JSC arrd sha r(,·o f·:llIdi · 
cm'c by tiU I(' of day and hy itll li,·if]llal 
stations. 

Telcpl lOlle (" tJilw idf'nlal Indhofl ~ I ill 

use(l . 

A. C. Nielself COIII/IIIII)' ;'I lain offi cI' : 
210 l lI oward 5 .. , Co hi{"ago; Nell' Yo rk 
(, ffi( 'I' : 500 Fiflh '''·e!HlP. 

I .. ) National Rad io ludpx. givi ng 
rae\io program ralings, ~l! l s ·iJ1 · ti 5('. av· 
e rage awl ience, lIIillllt(·.I, ) ·minute all' 
lIi(· t]('('. 101 .. 1 hUlllf"s, I'Ulliulali l"t.' (Iu di· 
cnec. ami olhr r Iiala. Ba!:'erl Oil ' \llIli· 
meier n~ordilleS in 1,500 homes. 

(b) Nalional Tel('l' i ~ ion index. 
Same monthly H' !,orts for TV as giw n 
fo r fallio in «(() abu\('. 

(c) H('"giollal .& LO/'al Heporls. 5aml' 
mOlllhly rellOrlS as in (a ) ani! ( h I 
ahove: I'al' ifie C0351 ( nulio) , Nell 
Yo rk ( rallio &- TV), Chi( 'ago ( ra(lio ) . 
Lo.., Angel('s (ra(lio ). 

1/11 l ' rog ram·i\I(lrkel Ral ings. ShOll"' 
ill~ the extenl 10 \\"hil' ll huying of (lI. 

d io a(HI TV·(uh-('rlised goods is af· 
f{X·ted hy oll"fl(' r~hip of rallio or lelcvi· 
sioll !'I,ts. COltlpil('(1 fro ll1 j\ mlimeler 
d.-. la plus a prollud (·\tc<'k of II" lual 
buying. i'olalt"lll's p rogram prl'fl' ren{:es 
agai nst the Iypes of prociueis 1IS('" (1 by 
!"1I'u ple 11" 1. 0 lisli' l1 10 spcc ifi (' program;;. 

(e) Ht·g.u!:.r f\ 'I'0 rt ~ uf the sales atHI 

mOl"elllel1\ of food mId d rug prodl!'"I" 
in relail ~\()f('~. COllsi;;IS of the Nit'!· 
~I'n F 0 0 11 ill(l("x al1ll Nic\Sf·n Drug 
Inllcx. 

Thc Plllsc, I"c., 15 W. 46lh 51., N.Y.C. 
(a ) ~hJtllhl r radio rcports fo r N" \I' 

\" ork. 
(b ) l"Ii l11oll l llly radi() reporl;; fo r 

Phila llt·lphi a. Boslon. Chi('ago, Cin · 
l· innali. WaslliuglOll. Los Angcles. 51. 
Loui", San FnuwiSf"o. Bid 1tl!onl], Bir· 
mingham , Buffalo, Nt,1\' Orleans, i\ lin· 
nesot a·5t. Paul. Oelroi l, All anla. 

(e l ;'I lonlhl) TV r('"I>o riS for l\t'\\ 

Yo rk. Cllirago. Phil allclphia. Citwi ll ' 
lIali. Los Angeles. Jlosloll. C!('I·c1aml. 
Oa ), lon, 5 .. Lo uis. Columbus, 5(1tl 
Fratwjsct" WashitlglOlt. Birmi ngha m. 
Buffalo. De/roit. New Orlt·an". :\ I i llll ~' 
..ola·SI. Paul, 1\lla nl.1. 

(t l) TV reporls hil11onlh l\ for 51 (3 ' 
, ' UH', Ihn'£' l illles lea rh' fo; S e ll ' 11 11. 

len , four lilllcs )e;rly fo r Onmita. 
(e) MOJlthl} rl'porl.., Oil Ilel\\ () rk 

ra,lio prog ra m .. in ol"c r t ll"O mark els. 

16 JULY 1951 

NORTH CAROLINA 

THE SOUTH'S NO. 

WPTF· 
NORTH CAROLINA'S NO. SALESMAN 

No rth Caroli na Rates Mo re Firsts 
In Sa l es Ma n ag l' ment Su r vey 
Than An y Othc r Southe rn Stiltc. 

.More North Ca rolinians Li ste n (Q 

W PTF Than Any Other Statio n. 

N Be AffIliATE I., RALEIGH, DURHAM 50,000wATTs 
and Eastern North Carolina 680KC. 

NATIONAL _EPRESENTATIVE FREE & PETERS, INC. 

. y y yyg y •••• yy -.y • • •• • ••• •• ~ 

WDXB 
CHATTANOOGA, 
TENN ESSEE 

T he lVa/ioll's 

No.1 
Independent 

(8 / I.M. 10 12 N oo lI ) 

(lfcording /0 

HOOPER 
.1Iarell-April 1951 

r cprCJCIIICr! bl' 
FORjO}, 

YES, I SAID 2 
\ j I I, 

'. 

THE 2 MAJOR MARKETS 
In Nebraska 

0"2 HOMETOWN STATIONS 
In Oma ha a nd lincoln 

AT 1 COMBINED 
lOW RATE 

Write For Sales Details 

KBON Omaha 

KOLN Lincoln 
P>ul R. frJ. Pr ... (., Cr"'I. 1.11'. 

World I II .ur>"C~ Bldg .. Om>"> 
N,, ' , Rrp.: John E. p~>"O" Co. 
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I UMltUN 

\llAWWt(\ 

" Radio Station 

WAYN( 33 OItOItOA6.l 

* ONTAlIO 1.I1I(A 70 92 

cnUGA 
35 <ORIlA ICl 

<IIINANC.O TATU 

10MPKINS 7 5 
STlUI(N 37 

168 

SC~UllI R 

12 
2. 

DHAWARI 
; (HEMUNG ~ fLOGA 

IROOME 

BMB Nighttime Audience Families 

WSYR 214,960 

Station A--164,720 

Station 8 - 148,340 

Sta t ion C--76,920 

Stat io n D --68,970 

GIUNf 

(r) ;\ Ionlhly reports on nch,nrk TV 
prop:rams Ca rr ie!1 in olcr two Illar!..cls, 
na l illg.~ and ;;f'ls·;n-u$C :lrc c") IIOI.'lc(\ 
h~ a ;(I('I \ recall inlcn ';cl\s. 

Teh·.Que P.O. Box 693-1, Lns Aug-clc;;. 
Cali f. : 260 Ke:uny SI.. Sun Francisco, 
Calif. 

fa ) :\Iollthl r TV J>ro~ram rat i n~s 
for Los Angeles anll Sail FnlJlciS('n. 
Total 3 U1licncc ami audience compo~ i . 
linn incl mlC(1. 

( b ) Occasiunal s llC(: ial ~ u nc}s o f 
TV C\)l1lmcr.-;nls 011 a popularit )' hns;s. 

Trf'fl/lcx. 3·n ;\11Ulisoll An-" N. Y.C. 
(a) ,\ iollthl y radio r('porl Oil 20 

cili~ \\hich 11<!I'c a T V penetrati on 
cq ual \0 the national Iclcl' isioll pelle­
!ra ti on. Cilies ,'ary occasi ounlly 10 
maintain this C<]Uil'u i c ll (,(" 

(h ) :'I. f(l lllhl y report (If cI'clling TV 
~how ratings fur cil;!';; on Ihe inler· 
connecTed Ilctwork. 

Sp(.'(' ia l ratings "an bc gotten for 
radio or TV ~how~ Oil sho rt /lot icc. 
'!'r lt'phonc coi ncirlcnt al mcthod is used 
In enliret data. 

l'i.lcO(lex. 3-12 :\lruli"o ll th e .. . -':.Y.c. 
(a) :\Ionlhly. imli\i.lual cilr rcporls 

O il TV for Allanl:!. Ralti lllnre. Bnslnn. 
l;u fTal". Gneinnali, Ihr lon. Clc\elalUl . 
Columhus. Chicago. Delroit. Dallas. 
Los Angeles. :\lihl aukce, l\"cw Yurl.. 
I'h iladclphia. Pittsburp:h. ~" 1 •• Hlis. 
T olerl o. Wa~hingto l1 . Incl udes sets·i n· 
lI~e . .!'!J;lfe·"f·audicllce, ratin g. l' iCII·c rs· 
per,sCI J,~, 15'lIlillutc ;;:eglllen!:> rfor each 
day of till' fir'" \,.C('k during the month. 
Full c,/\rrage. sign,oll 10 siE! ll .nfT. 

(iI) ~1('llt l ll )' Iletwork TV repnrts 
rM :I II 63 Ii'lc" i ~ lo ll lIlarkels. Gilcs 
,by "f h1'nl1dca~ t. ",hether ~Jl"I1 S1' rc.1 
or ~ u " l a ininJ!.". II111l1her of ('i tie~. tllUlI ' 
ber of hUlllr;; reach, rating. etc. 

(co) S ... -.:o nri Ilarl o f (h I aho\'e li,;l;; 

l illJ(' o f all IIl' l T V prngrams, audic lI("(' 
, -ollt l'n_~iti()lI. op illin ll nf pro~ralll. 011 In· 
iOIl of eOrlllllf' rcial ,m ' ·Exr"CI lplll. COlOr!. 
r aif" "<,,ale. 

Q. Wh ic h resea rc h orga niza tions 
give q ua lita tiv e info rmat io n about 
rad io a nd TV and what does it 
cons is t of? 
A. Fo ur n'~('areh oll tfits l ... ok illtn tll (" 
more II1\'ohc.1 ' 1"1'..0;:11011:; "hi .. h 1'];1 j! II C 

rad io :11101 tclc\' i~iun ~pol1~on·. I II C:lP­
~ lI lc fOrtil. 11<'1'("'" \, h(lt Ihcr d Ol. 

, /d",-IIeS/ N,'w"rell. I:U A I],an ~ Sireel. 
~ •. \\' Hnlll ~\\'i" k , N. J. 

t :l ) ;\lul1lhl~ rpl'Mt", li t led "Tile 
TcI ('\' i~ioll A II(li(' II<'" nf ,],,,,Iay" Oil a 
~ lIh~ .. ril' ti'lIl ba~ i ~, CUI','r,. "[I1II'" rlali l 
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Iclc \' i ~ i ull pwLlclI I" of l lac (1:1)" t, } per­
sO/mil) inh-rvicwing 750 NI' \\ Yurk 
a rca tclcl'icwcn, 

( t, ) Spl"(; ia l (IUlili lal il c ami quanti­
latjl'c TV slml ic!! ( I r prugmrlliug, lui · 
\'crlising, cOlUlIlerciAls, "Ie. 

(el 5p(.."(; il11 Iluali lal iH' allti ' Iua nti­
ta l i\t' fn <\i o rt 'i!("al'l'h !;Iud ie>;, 

(d ) Specia l qUAJi ta l il'c and (plll,"i ­
lalive mArket re~a rch ;;Iulli.·s. 

Advcr/isillg Rese(lfch IJ'II{'(/II , I" ,. .. 70.~ 
CCll tral Bldg .. Scallle. Waslriugtun. 

Irregular. h) - Arnw gr'l!Ienl s tudic;: 
I"ompa ring lhe sall'!; t' lTect il't' Jl e,;", nf 
radio nnd ne\\ spnpt·, udl'ert i." illa ut Ill<' 
rc ta il lel-eL i{cI ;l il s to re s l)!' n cl ~ eq ual 
a mo unts in mdi o a ntI lIe ll'Spll per to 
sell sa me item , J\BBI fin d s nu l whil·ll 
medium brouglll &'1 les lI ra! res tlll . 

Sclm:crin Resctlfcl, Corp. , 2 West 4(idl 
S t. , N.Y.C. 

(.1 ) Aud ie l1cc lesls o r rUllio pm· 
{trams a lld comlilercia ls 10 (ii!;C(ll'cr 
" ' iked" al\(I " disliked" part ;;., <HI t! wh). 

(b) Samc as (a ) Il bMe. for tcle­
"isio n programs aUfI commerc iAls. 

(c) Scparale tests o f sponsor-i<lcn­
ti fica tion, pwd uet-acceptancc ; al1l l re· 
latee! lUa rketi ng problems, 

(d) Aud iencc 1 ~ l s of fi lm.-. 

/Janiel S'areh &- SwOt 420 Le xington 
AI'C., N. Y.C.; 101 E. Onill rio 5t., Chi· 
cago. 

( a) MOl1 th l}' rcpo rt on TV COllllller· 
cials, show ing a udicl1ce rcact;ou, bra ll d 
acccpt allce. 

(b) Spt.'c ia l pre . a lla l r~es (} f TV COlll ­

me rci al sl •• ryholl rds. 

Confesfs nlld •• reminDlS 

Q, What is the fall trend in con­
tests? 
A. Coult'Sts ha\'c hl'(' Ji a hcal'Y f:1\"or· 
ile of advcrt iscrs latd) allll all agency 
cx perts in Ihc fidd pre(lict (' I'e ll more 
COllt estS ('ome fall. Tilt') poi lll IIUt. 
howC\'er, th at ulII re r Ollll';;I!:> I1I CII II few· 
er rl'S pOlises to each illll i\ il lual 11IIt'. 
Spott illS conlcSls 10 Iwoid n c rr",dcll 
rlclrl is the kc) In ~ U\'('c ss rul rei urns. 

Q. What is the fa ll tre nd In 
premiums? 
A. P rc lll iull1 !! II1I \ c bel'lI 1>" til l' lip' I 
Irel1ll nvt' r the Pllsl ('II' )enrs. \V. 1' . 
Lillard, presidc!!1 n f l i lc l ' rClIl i(l 1l1 Ad· 
\'(' rlisillg AHocia l;ol1 o f Alile r i l';I . re' 
pu rt s 11 ~() ' ~ i llc l't' n ~ ( ' ill :om·1! (J lTl' r~ 
" I'c r the ]la- t }clIr ' lIlId .a.!Jnlf. Hut 
there will IIIl I he nil illc ft'a"e in ne:\1 
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CLUB 1300, WFBR's great 
daytime audience show, has 
the highest Hooper of any 
radio show in Baltimore one 
hour or more in length. * 
This is it! The show tha t does 
evel·y thing. that a lways pbys 
to a full house, thn! has 
bro ken records yea r a ft er 
year, tha l altracts vis itors in 
s uch droves tha t t ickc!s a re 
gone mont hs in advance! This 
is the = 1 radio buy in Balt i. 
more - fal' a nd away the 
leader in it s time brackei­
o r p r a c ti ca ll y a n y o t he r 
bracket! CLUB 1300 is J. lI//lsl 

in Ba it imore! 

Other WFBI1-buil t shows a rc 
ma king history, 100 ! Ask 
abou t MOrlli,,~ i ll Ma ryla nd, 
Shoppin' FUll, J\ felody Ball­
room . Every Woman's H our, 
and others! 

~ May. 19:'1. HOO I'lCr repor t. 

FABULOUS 
RESULTS: 

VEGEtABLES 

A 101)1)1 lI (fl'l:r l isrro/Z CLUB 
1300 tri,'({ II COUPOII wrilt>· 
I I! ollr r . Th rcr annooncr­
mcnlsbrOURhi9.000 rep/irs ! 

FICKEn 

CI.U 111300'8 lII _c_lIZrldro/l(: 
(UIIZ(){l n('f"m rn / 1110/ fllrrr 

u'crr a Il"w lickrls mailablr 
{ur Momlo.l' br()(ulcosls. 
Thrt:f> days lilter . hI" d u/: 
011/ {rom omlr r rrqlll"sls 
{or 12.'j.OOO tickets! 

CANCER DRIVE 

IV(' /00/. CLUIJ 1300 to n 
l(Xul t" m trl" (or OIiC broad ­
cast. Tlc/.-('I hold/'rs - (I/o 
/JiR dOIlOtiOIl.~ ) paid OU'!' 

S IGOO.O.O to AIII.' riculI 
Con cl"'- ,5oci,'I.\' 10 .<;IV" Ih r 
rCRulnr show! (No biR 
I/ (Wl eS , either!) 

'OOD SHO W 

HiRR.wl c,'ou'd ill l1oltimorr 
Food S how history C(IIII C 
to Sl"r 0" 1" broadcast o{ 
cl.un 1300. 

. . and Olhrn< 100 numerou s 
10 m Ct// iOtI. 

ABC BASIC NETWORK . 5000 WATTS IN BALTIMORE MD. 
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At h:QV. it'l" a 2: 1-hour-a -day joh al-l ;.: rl~",,.. i\l · l y 
"rUlllu till ;": i ll t h e r ig ht pla ces fur il ", ' lIh'crli"crs . 
c:lrI·rull y 1,l.l lIlI l'd p ro lll<JlitJlI - IICl'''I':lJlc r , tlc' ll c r 
CUIIII ·,.. l s :.nd "' pl·d.d Iheil ll' r t ic-ins- i" (III(> rl' '''''''11 
"hy ullr r :ltill).! alll i tHlr luc:d :llId uati", ... 1 "illill ~ 
arr cun ... i"q,·nl ly hi ;..:h . Spol rCl·c lluc -l.i"c. KQV i", 
:11111)111,: t h e hll ' ru'c .\lulu .1i s t a tiu'I S o r th e n:lliu ll . ... " .... . 

KQV PITTSBURGH'S AGGRESSIVE 
RADIO STATION 

Bas ic M ... b .. at Network · NaU. Reps. WEED & CO. 

A value PLUS 
In "BRUSH CREEK 

FOLLIES" 
!!II!!!!!III with 

HIRAM 
HIGSBY 

on 

KMBC 
KFRM 

PLUS ONE-·Brush Creek Follies' is 
in ils fourTeenTh successful season! 
PLUS TWO-Ploying again To a live 
audience from The sTage of .he huge 
new KMBC slud io playhouse! 
PLUS THREE-A greal new arrange­
menl an commercials for adverlisersl 
PLUS FOUR-An oUlsTanding new 
promolion and merchandising plan! 
PLUS A DOZEN -Wrile. wire or 
phone KMBC·KFRM or your nea resl 
Free ond Pelers colonel! 
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" A CREAT BUY", 
SAYS OUR 

COMPETITION! 
! Iot ft., M, •• hi. 'I.U ... Ih.I .. III •• 11M ..... hl> 
.. hll. aalu.e _III .... iI Ihao WO l 4 ._.""" d_, ..... i. " '11., llot •••• .. •••• ,,,_'1 .. 
M ••• hh ' 3~,_ 1.101 _~I'U'" 4." . 11 •• 
l.ta l BMB ..... IY, .... OI 01 ."._ ........ , WOl4 
Ih ....... r" • "u', .... 1 ... ~.I Ihl ...... ... ••• "«t" •• , ...... , ., ..... . or : ---

Ii_ro' ..... I~. " .I ... ,UI' •.••• I~ •• ". hh. 
1 .. ,., . , '~'h QU4lUY ...... 11 ....... c •• ,,, Clta • . -.. ." $~... !t,,~., ~' •• 1 .. , 4"'~. l'"", t ••• 
...... .. d 0111 ju~" c •••• ..... ","I... w.n. I .. 
'ull .... n. 

' HOOPlt: RAtliO 

Radio Station WD IA , Memphis, T enn , 
, .... c. P .. ,_ Co. . R ........ l . " .. 

fall'" nop of prcmimll "If,·r,. , AI ail· 
ahili l ~ o f de"im IA ... r.·a~ull:lhl~.pricl'1.l 
i l f'lII~ for prem ium lise is Ihe rirn i ti,,~ 
fat lor. Practically all pu'mi ul1l offl'r", 
are sd f.li<luidatinl;. ,.tilll ula lf' har~nill ' 
huuting by ~ I~"~nrs 10 ke,·p c,)..,1 Ilm.' Il . 

Q. What is the tally on th e num­
ber of contests a nd premium of­
fers run recently? 
A . H .. rf'·;; a brt 'ak(loII'II "f r, ,(,I'llt 
('o llt ('$ l$ and o ll!' rs by 111'l wtlr~ ~. All 
l·.'I:cepl '\ l utual l'omhirll' but h A,\ I :111\1 
TV. 

UJI .~ II!' ( /1-'" Jr .. "",l .\"/le 

J~n"nry , " '" " F"l,r" ... y , 
" ~:l " )I",~h " " " 

, 
Ipr ;1 , , 

" , 
)[n) " • 2;' , 

Q. What kind of advertiser is us ­
ing contests and premiums? 
A. Ahhtlugh Ii~rs o f rt)ll l e~'s and 
premi ullls run lilt- ::am ut nf II1lUlIlfac_ 
lurer;;. most (,OI11C froll! Ih,> small·il elll . 
hi)! turn·on' r catf'f!nr~· . For e.;ar1lplp, 
(,.; '; o f the 10.000 firm~ IO'\i " prumol· 
ed pre1lli uIrl ofT"rs I:I~I ~,'ar were fn"d 
producNs 01",1 1)I,,('~ors. 

Ju,,1 a few exalll]l l ... ~ of IIIf' ~i"d, uf 
firm.;: who u;,cd ,he;:1' l)fomol io" t im. 
lIl i~' k!; Tf'{,putly: Bdtll lW. Co]::;ale·I'alm. 
.,li'I'·I'''CI. XO.'l:zPlIla. C"III'nll FOilIIs, 
el'IINal :\ l ills. lIuclso" PapN Xapki"". 
1..I'\I'r Bros .. Lipton Tea. I' r()('lt'r S. 
Cal" I,II' . Ph ilip ,\I "rri~. Lnllg inc,,' 
Wil tl la uer. Ch, ·$<,] .r" ll::" \ laullfaclul" 
iug. I'ill ."hurr :\1iIl;:, ~ II 'rling I) r llg, 

Q. 15 there any diffe re nce in the 
handling of contests and premiums 
on TV and on radio? 
A . YI'~. TV's Ikl"Oll~tr atill g; I'n\\" 'r 
pcrlllil~ the -"poll.""r tn -"how ofT his 
pll'miulII or pit·tun' lilt' pri7e", in hi", 
l', fll" ';: I , A~cl}(')'mcn 1. 11lI· I, · tried 
premiu lU "fT,~r~ u" holh A:\\ and TV 
rel,ort thai T V "rillf'~ ill "~ali~faf' l"rr" 
r('t ll r,,~ , Ioul " " t "C('I"~~~lTil y ~p, ... 'tal·lI· 
l!'Ir ,"1('~. a." cUlllpaTf'd "illi ra,li' l. I'i,·· 
IHrill":: a Ilrc!Ilium or I,ri!.,· earl C' "I­
"" i"abl~ I'tluml"ran;.:. tn". if I! ""II~ :u e 
11('\ up I " c'I;l'cd al ioll", ,\ to,..t pn'llIilllU~ 

l,n '.·, 'llt 110' I I CIIltJll~ l ral i '"1 l,rul.II'11I IliL 
T \'. "I ILCf:> <Ire IHl Il ,II"'I! 1",lIer Oil r,,· 
"in. E\"mpl,': !lel' I]Je lill'c_"ler. I,h ii' ll 
";! cI~ I II~ I 10('110" '<:' 11 I hi' lilll'~" of a '!' \ ' 
I'e' ,·i ,,'I". 

Q. What are the outstanding con · 
tests and premium offers made re­
ce ntly? 
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A . One conl e:-I, lIoluhlo.l fur ib puh. 
licil} nlil l public rcl :ll ioll" Iry.pr04 Iuct;:.. 
i ~ the link·up hClwccn GC llcr:11 ~ I i ll ~ 

3ml Mcrr ill LY!1('h, Pierce, Fellner S. 
[kane. TIre foorl linn un.! "lock hr,)k· 
e r o udits join ed 10 pul on an " I like 
Whea liC!; I JeCau~c .. :. cunl l!:"l , wilh 
S25.000 ill COIll IllOU sloc!.." • .,. 1i ,.,.1 
prizc. '1'01111 o Ulla y for I' ril.es : S50,000. 
Win ncr can II"C CX llC r\ ndvice of ~Ier · 
rill Lynch 10 huy hi" po rlfol io. Un ique 
offer prornOIe!' When lic~-nml lhe iden 
that " ju;:'1 plain folks" ca n Il u~' ,.Ioek 
in U. S. hus ines". 

Anolhe r \'ery succes~(ur prolllotinn. 
II r(.'Cent offer Ity I],e 111111"011 Pulp 80, 
Puper Company, CI)I; I the COIlL Jl.lI1 Y 

ahou t 5250,000, lIud;«)1) use~ Irolh rn· 
d io ami TV, wan le,1 to get "orne me:ls ' 
ure of Iheir r~pecti\'c sale" pull ; Ihe 
narki n·rnuking linn was a l"o a ft er a 
hronrl s:l!nple of cu"toruen all(1 polen . 
tial (' u;;lolllers for bie r mllrkel " un'e)'~. 

The q uu rter,o ('i!.mi lli o rr , Iollar t;rlo 
was run up Ity filling "orne 500,000 re· 
que", ... (or free napkins, OfTer wa" 
mllde /l\'e r \VGN, Chicago: WHZ. Bo;;· 
Ion ; WHZA , S pring fi ci ll. Ma",-~.; 

KOKA , Pill shur~h; C"LW. Del roit ; 
WFlt. Plri tadcl phi ll: ami WO B. ~c" 
York. John R C(lrnhli ng. \VOI{ wo rn· 
iug man. ]lulle(1 .1 renwrknhle 18 1.000 
inqurrll..'l". TeicI i ~ ioll coverage { 'li llie 

from:lO CBS·TV ou ll et~ t:lITr} illg: lI ud· 
"on'~ Rritlc &: Croom show. COl11pany 
i ~ reporleclly "Iealled. Ulay rellC:! t tire 
offer ,Iellpile the cOI1.!' ide r:IJ,le ex pcll.<t! 
- wh ich Ihey 1iJ,[lIre I HI!' ulrea.l} COl1l1' 

huck in fornl of incre:I ~(.'f 1 ~a l e~ (111(\ 

\'aluu!rle puh l i c i l ~" 

1'V film • rends 

Q, Wha t is the tre nd in use of 
film for program ing on TV? 
A, ,\ recent surrcy hr Paul White, 
\ icc presillenl of thc \'a ti onal Tell" 
\ j"imr Film Council. if1(l ica l~ that un 
a, e ruge of 17 to 19 hO llr~ of fi lm per 
w~k ill Imxl on the tn 'crugc TV sta. 
li')I1, T his (lJ1]ount!< to ulrolJl 20r~ of 
Ihe 101;11 t iUlc a \'ailuhle on stutions II illr 
12·!rnur.u·(!a y operu tion~. Wlr itc pre. 
diet" th (lllr)' Deccmher 19.il film ullagc 
will Ira\'c risen 10 30 jr . lie IlOints o ul 
Ihnl at Icalll t",o hig nct"ork TV sho,,'~ 
will re turn in tire full IlIr fihll , in~tea,[ 
of Ih'c all hefore. 

Q. Are 
tre nd s in 

the re a n y signif ic a nt 
TV film co mm e rcials? 

16 JULY 1951 

D 

-in 300140 
Quarter Hour 

Daytime Periods 
Monday t hru Frid a y 

2nd in 8 Periods 

Look at the Share-of-Audience 
You Get on WFBL ! 

20.4 

Siolion 8 

All , oling. "0," Hoope. W;nle • . Sp""9 
I!epotl-Oece,"be" \ 9.50 II .. ~ Ap.;I, 19$1 

Compare and you'll buy ... 

W FBL 
• Syracuse, N. Y. 

13.6 

& 'ETERS, INC . f~cI~,;ye Nof;on,,/.I:'p . .. enfol;u, BASIC ____________ _ _ _ __ 111_ 
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To an Account Executive 

with rodio 

budget 

problems 

ond on 

J'(' rhal" l"" liD"- ,w'l'r ' 111.,IIt-. 1 Ih .. flD l!rDII l'l' 
III 11.'''-' ''''' '' '' ha l l1' oI,li ll:: 0 .. ,,, l1 in:; an,-" .. r "31('11<'01 

IIii' ell' an , 1,. .. 1 01 a pi"" . hpl';II:: lh rollj:.h Ih .. 
Icrul.· lo lar k .fIIl of [""'a. \1]''''';11 ])" .raL 

rna, ],,· po"" riul mll~ie lor ,h .. ,r .... · U orltl .'\' '''''/10'1 '' 
frolll >ucl, in j; r .. di,·nl ., " t' , Illore ;mo·n '. I(',1 in 

" ""HI III buyi!!!! "' ... , r. I' r~ f" l tl) h,."r , I ... lu" . ;r 
made b)' Ih .. ,,·;1 .... ,,31 pllnl.. Ihe d llnl ,, ' hanl 

'oar. of c"rll IUlIi,,!! a b.1rLIK",n l Ih., hi .~ of a 
Ihn·,hf'r -1K'"inJ,! kr" wi. " I .. 11 l'.' lot t(> n>orro .. ·~ 

i' r/·3'1. /01(11" ,1/.8 million ",-us nJ lillabl .. soil 
1"0(1" .. <", ''''lUllS "n nb,,,,,lt,,,r,. "/ (,jIli n ,lrj'I , J. 

10'<- 0/ ''' l' ,H/lhm'& 10m) JI"",,)" all/I cOlwibu,f' /0 

tAr Mit-I, ,II" <"O/, j la I<{,flfl /l " j low'u,lS. """"" " ,. 
(,, '" obo,,' III .. mlli.mlll 11 1"" " 81'. 

'11 ... half' (l"n' jll II I!" "<)""'1 , I" .... hi, ·" l "10 l"!' IJlIlr 
..... ·.'\..·.,11,1. or a- pi, .. lo- i_ (11.010' 1/ 320lh Ihe 

-iLe <) f all 1I\('r~ J!P 1" .... 11 Ian". If l O" ,{,pi ,ha t 
'''II Olll!hl 1<, ha" , II :: ,,1 ,1 min .. ill tin' l.a, 'k j ant ;11_' 

10 mpPi ),Ollt ""IIIL1 q li,i,, !: , ·,H _. '·"llI llate )(1 111 

• il ll,l li"n .... I'li an 1" .... 11,, ' . . I"" ,'-s ,{) .. U~M ,<oil 
1",,,lur,,s mo, .. " ~,,,'{' "",h ,,'''' ,11111/ 1111 lIl t' sol" 

",lil tS ;11 Ill .. " o,Id. 

[1..(" ... . 'ou .la-h ,,"I f"r II ha l r;" ,j IlIlwll 0' ~" . 
J" ,il(>d l'~j:_ a nd a jl:la"_ "f milk 1 ", Ilih· IIl a ll )' au lo .... all 

i. '" II IIl;! hi- r:l<li" I" W\IT an, 1 _illiu j: II"" n 
a l hom' ,,, a 1, ·j.un· l)' lIo"n-,[ay III ~ al .. I 

- ;l.Ih n:: · ' {'ak. S" t.I'· 1I nl;Hilll! coru dl'il' l'inS .... ·i,1! 
fi r _hI)" .·1,,1.11,·,1 Im''' ·I. tn"kr jI.;Intl'n 1"'3'. ~' r.a w· 

Cia .. C >,a,i"" bn·a\.. On \\ \11' 1.a- " l"' I" mia l 
auol i ... u',. 'wllh iu ,~" 2.;, JII ' c ... llo lld o f mort' 

Ihan 1.1 milli"" 1'''' '1,1,· 111111 il t" "I jl:tl_ a l 1/2 
12f,() ,inw ralo· l. It '·" mar\.. ,·, ""n h "' 3 ('hill~ 311.1 

i n [ a·hlll 1" .... :1 \\ \IT " ·fl , I,... •. 

/'/"'UI" ,1\/, ,1,,· 1.. ,,1; /1/,1/1 J'" 1101.111,,,,,,,1 ,/u,'I. 

5000 WATTS 

Day & Night 

600 KC 

BASIC COLUMBIA NETWORK 

A , \d\t, lti~(T~ : I rt' 1o:1 1:'llcill~ inert·a ...... 1 
1'1"1II11I('li on co~l l' "ith Ct)~I'C l1l1ill~ 
IIwllll"ls 10 kCt'jI ,hc ,.ric(' of TV fi lill 
l'Olllllll'r"iall' al'olll III(' ;;;all1l'. Oil th (' 
aU'r;I~f' . a.;: Illc~ lIal'(' Iwcn. ~p.:'C ifical­

I}. II ... (' o.~1 of film .;:t ock ha,. t :IJ",('11 1\\ 0 

pricl' jUllips in Ihc past f a montlo-. 
\'\,hile laho r hal' rClllaillf'fl rl,la t il e1~ 
~tahl\'_ nl l, (' , I'ro<luctio ll ("o~h half' ri~ · 
f' 1I a~ 111,11. 

To [,alanci' IIIf' up\\anl ~J!iral. a g l 'lI ­

(' il"" a ile! !' )J(,1l50n- ar.' lonking mMI' 
dn~f'I ) al fanc~ carll.' ra 1I'0rk (lIHI am · 
lli l inu ~ St, tt ing ... . SClf'ral largf' agl"n­
I" i."" rt '])(lrt all illf'rl'as ing rlIlI,!b('r of 
l'lraig hl, d('n)t)lI ~ t raliol!- t ~pl' ('Olllllll·r· 
,·jab- lil ('·acl icm. II ilholll ~t op.m"lin ll 

or 3I1il11ali oll. ,'" ill lilt' pal'1. stop·mu­
lion i~ tlw 1ll 0~1 \,xp('u,.iu' ,, 'Chnil lll. ·. 
anillw ti"u no.:!. 

An"lher Ir!'lIrl i~ Ihe illl'l ilabl ... ,I,in · 
ning 0111 Il h iell is laking plac(' ;unong 
til(' rallk~ of TV enlmn('r('ial film pro· 
rlll(' ('r!'. The !'maller ol)('ralo rs a r(' fincl­
ing it Inugh to get a "t;' :HI~ ello ll;:h 
11m, flf "'o rl. to I.('cl' g oing . A~ 0'''' 
prOlIIl('"('r rxplai l1cd il: " If "I' could 
jll~t f'.I't an nt/lr r a ,,.{'('k, 1' 1' 1'11 a small 
Oile. Ill' coull\ ket,p going, Hut the 
f{'a ~1 ;lIld famine I) 1)1' o f () p~' ralioll i~ 

"hal PUl5 u,. 5111allc r Ic IlOl"s out o f 
hu~int~"." 

I(I "5 U" of Ihi" conlrae tinn in film 
onlfib I\ ill nol 'I(' f,·1t fn r a Idlit r ~('I 

Jlo~~ il ,l~ a ~ear-blJl ,iiII'll it is. tonJ", 
fflr tligh<'r prices. \lany firm ,. iI:lI c 
h('ell worki ll:: alm',~ 1 for nnth ing. j ll51 
tu hu ild a rcputali on : Ih.·} '\'t' got I .... 
llW ~ (' up fnr ~nn1(' nf th., I('an }t:ar~ . 

Compet ition "ill kt·rp qualil~' up alld 
Jlricc~ 1l1011.' ral l'. howl·l'('r. "n t·x paml. 
mg 1 1 ,. II ~wo,,(1 inle ... ·,.1 In T V filll ! 
cUllllllc l"(' i al~ will ('murt ' that. Look for 
mun' '" .\ Iallr ill 1I01l} ,, 00{1" 'aLt,l ... nn 
fi lm c"Jollucn.- ials I.!WU the lll('ehallies 
o f East CO;1."I-\VcSI Coa~1 liai~m a rc 
,.. lrHi~ hlelll'<l onl. 

II II ' I ,·",.1 '1' \ ' .. ~·"o ... 

Q. What can sponsors ex pect from 
Hollywood in the way of films fo r 
TV this fa ll? 
A . l' ully"·()<ul. aft(',. l!'h iug T V m ill 
I",,)"';; fll" ) C;1I""", i ~ Ilej! illu in;,: 10 fI ·al i:r.c 
tkll il ,. fll lu !" .· Ina} 1,('11 dCI'.·lul UI'''II 
a guo,1 IHlrJ", illg rda li "Ili<hil' wil h If'tc­
I i,. i,," . )'" u' lI filu l lll"Tt' awl 11101"(' film 
I'J",III"I'r~ Il li, f:oll. i ndlld ill).! ~ "II l\' of 
Ilw II lajllr "' IHl l io~ a,.. ... d l a ,. l ilt' i1ll1.'· 
Jl(,'II I ( · n l ~. "pcll ill!,! tlll ' ir rdm " : mlt ~ alld 

n ' I I ' ;I ~ il1 ;': fi 1 11l ~ 111: .. 1.· "II I ~' a fCI" ~rar" 
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agu. Uther" " ill \,e mal..iue ilion' !l lu!» 
0 11 a ·' to,orll.' r" ha"is for leadi llg TV 
d i(' l1t s (lml networks, Til'" rCCl'nt ex· 
ai llpies of Ihis IH'lIII: HolJ\' rl L. Lip· 
p.'rt, 0111' " f Ihe film capi la r~ ace in · 
dCl'cnli"1l1 I'ro(lucl'f~, has re·scored ( ill 
a i'1k.'Cial de .. 1 wilh the Alllcrin lU F.·d· 
ewliolL of ,\ Iusic ialls) some 20 of hi;;. 
.,rO( \ucl;;' , nud has been s,;' lI ing them 10 
T V ;;.tn tiOllli a" u package. wi lh "Hotller 
IUI('kuc;e of 20 filll1 li cX llC('led for Ihe 
£:IJI . COIUlllhi(1 I'iclu ws subsidinry, 
ScrC\!1I Gems, has shol hlO trial·run 
half·hour ,er;;iolls on fi lm of du !'Oltt 's 
Ca~'alcade 0/ America. at a repor ted 
ellsl of $22,500 each, using Ihe .'xlcn· 
:< i, ;' Colull1bia ~ I udios in Il ull} \\Olod. 

Q. Will the ABC· United Para­
mount d ca l mean that more Hol­
lywood films will be ava ilable for 
TV? 
A. United Paramount Thcal n.'"l! tlo~ 
not nutke filIUS. But since UI'T is the 
I(lrgcsi IIwllic exhihilor in the co untry, 
ill' II lcrger "jlh ABC has ca u>'CI I a Ire· 
lIIell(lous umoun l of talk in Ii olly\\'ood. 
This alol1l' m(l}" he enough 10 proll 
SOULe o f tilt' maj or studios, like J\letro 
nlld \Vamers. who arc (IIl t i.T V, into 
hl.'Coming more active in \·i,leo. or into 
ldeasing ~ollle o f thei r olil fill1l ~ 10 Id· 
e\'l.;<IOIl. Also, since UI'T is an old 
11an~1 al buili ling eXI)Cnsi\ c slage l'hows 
\\i lh n(lme slars, it lIla y IIlcan Ihal 
lIIore 11 : IIU C talent 1II(l)" flock this f(11i 

10 T V, and l)!' rhal)S tn T V film s. 

Q. What a re the main advantages 
Hollywood has in making TV pro ­
gra m films? 
A. Willi 11 011) "ood. film.makillg is nn 
.,!'t:lhlished IJU"iness. ' Illc best technj · 
('a l hrllim·. un(1 the l)t:sl·knowlI lalent , 
arc Ihere. The weather is usuully ex· 
cel lent for outdoor Io<'a lion sIH.)15. L(d)· 
tJwto r} work, fo r fi lms and rl ... ·onling, 
is Ille I, o rld's fi ucst, ami Clil l o ft c li 1)(' 
turlll't! ou l fa sler than l:'imi l:tr work in 
the E(lsl. Wilh 1111 itlcn'asi ng lis t o f 
big slUl lios and indepellllclIl proc\u(', 
c rs c lIgllp:cII in T V film (Ieth' il i"!l o f :111 
sorlS. Ihe 1I01lp'ooel firms :m' IJU iMing 
a !Jig b:wkloC; of cxpe rience. 

Q. Wha t a rc th e disadva ntages 
facing Holl ywood fjlm me n? 
A . l loll }wnoll 's "s ]10Il,;o r," unlil TV 
('H ill" along, W it S the box·offi ... e. ,\l\ 
li lm 1II<' n tlcrl' cOllccm c li wi th tI:iS 

luming out pictllfes t lw t "Quid uppe:11 
to tile public. Now, 1I011pn,()(1 is hnl" 
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.-..... , ... , 

the 
PLUS ~ 

,:) .. of the 

~ St Louis 
<~ 

~ /1 Ba 11 room ., 
, , 

3!.yl§ sold th ese 
~ d . a verttsers 

The "St. Lo ui s Ballroom" pili! is prOlNotioll! lliJ,:ger, hcn cr t h .m 

c \'cr! 24 shects, exteri or bus and strectc.:!r tarJs, interior bus and 

strectt lr l llnOU llcemeIHS o n Tr:lns it Rlll io, neWS!'l['Cr disrlay 

ads, s],eciJl nuil pro mo t ions Jnd J'c rsoll:l l :ll'I'C';lranccs, I'ro­

mot iOIl ;lnIlOU Il CCIIlCntS o n "XOl\: .I re sturin,!: .1 w idc I' l us for 

"S( . Louis B,d lroom" adl"crti se rs. Ge t dct.l ils fro m your 

J o hn Bl a ir m:m or from KXO I\: tod;IY· 

_ Be STATioN 
" lOU11 A 700 
11,; .O(LMAR .(H(\INUT 3 
1l0l(-1000 WATTS' FULL TIME 
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Cl(Y(UIID'S fAitJ STATIDII ' wJw ' CID[UIIO'S~SQll' wJ W • unrullo's ~ 

Chief Says: 
.. (hiefs lotol business sure is booming, 

lei Cleveland merchonls lell you why: 
The ir spot lompoigns send soles o' looming; 
(hief Siolion's shows sure make folks BUY!" 

LOCAL BIZ 
TRIPLED 

Toke your tip from local sponsors, They 
know Cleveland-they demand results. 
Since february, local business has 
tripled on WJ W - Cleveland' s on ly 
network station with net·colibre day. 
time local programming, 

CLEVELAND'S ~ STATION 

sooo w. 

IN MONTREAL 

it's 

CONLON REPORT 
Sept. 1950 

0/0 sets on 24.6%-
% KCVO. Mosby 5000w-

AM PM EVE 
67.4 51.0 50.5 

70 KXll • 
AM 
30.0 

Cra ney 
PM 
45.9 

250w­
EVE 
45.3 

Clllad;t'" FIHST S- Ia fi o ll- wise III 

IiiI' w;ly~ Hr I'HOGHAi\lMING, 
I'HOi\10TION alltl ~ I ERCJlAN· 
DI S I ~G .. , gives yO Il rhe cover· 
.tw · and the li~ l c llt' r:- l tip Ilccdcd 
10 do 01 n'al :-t'lIi ll~ jol, ill thi" 
ril 'l. ,uarkt" ;1 r cOl , 

All Others 
AM PM EVE 
2.6 3.1 4.2 

5e", illg Ihe most people ill Ihe 
10rgU I o.eo of Rich W e5te rll 

MOlllollo si llcc 1931. 

U. S. Representative-Weed & Co. MON'I'ANA 
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iug 10 learn to "ork to Ihc -"pecifil'a· 
I t ion" 31111 Purll,o ... es of adn' rtisillg, and 

to \\ork with ageJl('if's 311(1 clients, This 
i,. not an cas~ thing for an imlustrr 10 
lcarn allllo ... 1 o\eruight. Also, there is 
Ihc I'ruhlrHI of (Iistallc(' he l wCl'n New 
Yorl alil l Il o lJ ~ \\'00<1. T he bulk of e re· 
a ti \!" 3{hCrli ... iu;; aelilit ), a" \\e ll 8.!i 
thr hea{lqlJarle r~ o f all thc Icalling TV 
nctworks. is in Ihe En"I, Uoing " 11 01-
1),""00(1 sho",," in radio means a con· 
staLlI $Iw ttling uf ilt hl1C II I'a('k and 
f" rdl I'etwcen .'\l'W York "'HI L. A. 

I 'V "en.,we fi lm firms 

Q. What 's the over-all economic 
picture amo ng feature fi lm firms? 
A , .\laking a ser ies o{ film calls for a 
hefl) hallkrolJ alill rhc halllers arc 
JIJ ~ t ifi~lb l ) war~ of ",ul'p l ~ illg Ihl' fi llan' 
dal hacking. E\en rhe rc..'ogllizc(1 top· 
1l01dleTS filld IhcllIS{' h es making, intri, 
catc ,!I'al,. 10 as>'urf' alJc(pratc fin ancing. 
pro(lucer of Ihl' I'armlise 1s1'1II11 anrl 
Example: Ihe deal J erl} Fa irbanks, 
FrulIl I'II{!,e Delel'lit-e series. (.'(:(' ntly 
\lorketl oul \\i th hi;,; Official Films of 
\'cw York undcr which Fai rbanks "ill 
1'0~8 produ('t ivlI and Ollic ial wi ll h311' 
(Ill' 111f' (l i ~ l ribution Cllfl. 

&('all"e of ti le hi gh cost {If produ('. 
lion atl,l rhe limited lIIarlet :H'ui lubl(" 
1:lIlil Ilw {reelf' 011 11('\\' TV staliollS is 
Ihu\\l'd oul. 111311 ) prollu, ' {'r~ Il re un· 
ah l{' to 81'1 buek prod uction co~b on 
fir~t rUIL ... of Ihei r pr"dl!{'I~. 

Q. Who are som e of th e leading 
producers and wha t types of pro· 
g ra ms are t hey turning out? 
A , 1\ l i~ 1 "f !l-11t .... ·e~"{u l film protiu{'crs 
atul l)I,il-31 pn,.ll1dil'us miJ! ltt incl udr: 
'I'ex t/.otlc HUflger) , Biug Cro"by 
t ri,.~,< idt' Thcafrr ) , Fi:llllillgo I :iu/'C,.. 
mmil. Hvlalul Ik'('IJ I Siu fllti" 1. Film· 
I"ne I U/I' 0/ IW,,) L FJ)illg; t\ l'i{' l ure~ 

tCcm' Alllry). Fn·,lcri~ \\ ' , Zi\ t Ci.'Co 
Kidl, I'rnektcr Wig Slorrl. lI al 
Hu.:wlt ( Nuckc/ Squl/(ll , Bf" rHanl Ka r· 
1"11 U'd Ukc Tn S~c .. J, l'ar:Hlluunt 
I II"' rcs/lin,1t from 11(11) If 0(11), Consoli· 
,lah,{1 ( UII~/cr KClllor! ShOll I. lul cn rn­
tj"lt:!1 TI,J.'· Fi lm Uolm Kicrall '.1 Kalei· 
dllsrO/JCI, 31111 Loll i!' \\"eiss ICmi6 
K 1'11/1('1/). Crill/illologis/) . 

Two II"W illllif"a linll" Ihal rrllll for 
T V " il l lw('otlH' more' plr uliful arc il le 
,1"31 ]'dwI' t'll Onidal Films (1lI ,1 Jerry 
Fa irklllh, lu t' .. .:ru(1 tlw ,I],o l". i\r I'nr· 

SPONSOR 



il llLOUlit l' id un's·ll al Ilt ,adl negolia, 
tions. Impo rt ll rlce of film as :I pr,,· 
g ram ",ouree is pointcd lip b) Isaac I), 

Lc," ~ -s fc;;: igllali on fr om CBS ho;tnl of 
d iredul"S 10 tle"ott' fu ll limc t,) Ofli · 
cial Filrn ~. I lie. (o f whieh he's chair· 
man). OHieial jU~ 1 to"k t'I'er Jerry 
Fn irhanh. Ille .. 11 " lIywtloll .base,1 T\' 
fi lm producer. 'l"lu' ('olllhillc has dn!'C 
to a million d,)lla rs capilaL and il Invks 
like an a ml lit inus prog raul nf film pack· 
ages for tclcI' isioll is gt·lt ing under war. 
wil h Fa irhanb turn ing oul the film ,. 
(with a biggc r bmlget ) awl Oflieial 
{Ioing the markcting on a wide SoCa lc. 
It 10oke.1 for a while as though a " im i· 
lar dellJ mighl go through hetweell Pa r­
amount Pict ure~ and lI al Boach St ll ' 
d ios, ParalHolIlll. which ()WIIS a pit"(;C 
of Oui\10Il t, had plalls fo r pro(llici ng 
fi lm 10 bl' u~cd ,,'"cr til!' llu.\l onl TV 
nctwork. Price of S4,500,OOO for 
HOltch faciliti t-;; \\'as rUIIl'He(1 to I,c ae· 
ceptable, but the hoard of P'lramount 
fa iled to approl'e tILe pu rchase, Lat est 
is thai NBC. through TV head Pal 
Weaver, has llegotiate(1 a (lea l that 
brings Hoach fac ilities inlo SHe oril it , 
of \'Veslcrn half-hour films regu la rl ~' 
schedule(l 011 T V - Lone Hanger 
(Apex ), Cisco Ki(l (Zill), Gene Au­
lry (Firing A L ami Ha nge l{iuer (Fi r ' 
ing A)-are the othe r four, Dozens o f 
other regular T V fil li l packitgcs ,IfC Le­
ing sold on IOllg-term contract5 hy such 
firms as Un ited Arl isls, Consoliclate(l 
Tclcdsion Prod uclions, lIarry 5, coo(l" 
lIlall Profluet ion~ ami otllt~r~_ 

The;:Itre nnd subscriher 
TV 

Q. Will theatre television and 
subscriber TV affect you as an ad · 
ve rtiser? 
A. Yes, in Illree W1WS. First. \ou-II 
have In buck hotll S)'~ I C nlS in b~ r ing 
rights fnr tnp entertainment- prine i. 
pallr ~port;<, Tlwatre television. HI· 
remir a th ril' ing, though sti ll sillall CII' 

lerpri~e, Itlar be count/',I 011 to get a 
prefereLltia l IU I{I fr om -"ports promoters 
with Lnx-ofli ec jitters, i\ lall Y prnmo­
ters like tht': Iheatre arrangement, 
where (/Ut,of-towll ~ho "illl!s don'l cut 
into the gate. Sub$<; ribe r TV ~ till try· 
ing ils wings experimentally_ coulil 
qu ickly huii{l itself into a l11ulti -lLli l· 
Jion (Jollar busil1t'~S_ One sY$lcm env;· 
sions all init ial su],sc rihcr list of 100,· 

( PlcClse lum lu I)(' l!c 17'1 1 
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YOU MIGHT CLEAR 
15' 7·3)t" * _ 

BUT ... 
YOU NEED 
WKIO·WJEF 
AND WKIO·TV 
TO GO OVER THE TOP 
IN WESTERN MICHIGAN! 
\\1KZO, Kalamazoo, an.1 \VJE F, ( ;ra ll.1 Hal ,i.ls, ha"c lIet'lI 1";lIlio Ic:"le l-" 
in th eir hom e (-ilies for ilO long thai ti lll (' huyc r .. a lllolllatil':dl~' r ('('og' 
nize 1111'111 as li,-.. t dwil'cs "in 10WII", HMIl S llidy 1'\,.. 2 pru'"e,; Ihat 
\VKZO·W J EF an: :111 l'xcc pliOlWI lill y rur rllrnl W(',;tern Mil'hign ll . luo. 
S ill(-_: 19" ~6, WKZO.'VJEF IllIn- iTwrf'[l"ell lil (' ir 1I1I(11I"li":lt ('(1 Autli~IICt'" 
II,. .16.7% in Ihc .i:tYlim c _ . • hy 5 2 .9% .11 lIi ght ! Hul h e rc· .. Ih~ 

fru>;l iu g H n Ihc (-a k!": "WKZO·\V J EF 1I0t olily .Idi" c r lI " out 570/0 morc 
li"tc III!'"" 111(111 Ilw next·helOl t""o · .. lat iOIl "'IHiN: in Kahllllllzoo a ll.1 (;rHlI(I 
Hal'itl __ lIw)' ,,/so f "O'" 20'70 I('.~.~ Iii",. II" , 'wx'·/J/ '"~I f-" III/,itlUli",.! 

WKZO.TV, Ch:IIIII('1 ;~. i .. t he "fIi.-inl Basic CBS OUIlc t for Kahtlllll:l,(tu· 

Grall,l HII"i.I,;. It is II IH lllti"lc'lIl11r kt,t SI'llioll , iH.-rvillg: fivc \,\' (:,; Icrll 
l\lichig:m 111111 l'\orlhcru IlIIli an:! (-i li cs, wi lh a t.llal huying: in ('11II1t' tlf 
1IH1'-C Ihall 0111.' mill a hllif "illinll .Iullllr~ ! \\' KZO·TV·" {'o,"(-ra g:I' ;)rClI 
c lII".-al-t.'1'! 1:J3, 122 llf".~ , IIll1kin g Ihi .. Anlt'riclI'" 23)"41 1,·II,,·jsiun 1II11r· 
kCI-ll/lt'It'/ of .~III -I, me'rl'poiil(fn I-i'i.·~ tU -"" tlltlt" M('ml,/Ii"~ or _HitHni ! 

Bc ll c r 1,;(-' thc whu le Felzcr :<tory IOtl:l~"! \\' ril.- .Iireel IIr a"k ~'utlr 

A ,"c l"y.K nmlcl n'I'I'''-'''culnl ivc. 

*Cur"di,, ~ \Va rlU .- r,I ,.", "f .he ~a " Franr;.r" 01)1111';" (:1,,1, ~ "I Ih i- .. "rM ·~ r l·,".,r.! 
u n :H,, ~" 2 :'1. 1942, 

WJEF WKZO.TY 
(d41N GRAND RAPIDS " tJ;P4 .M WESlERN MICHIGAN 

AMP KENT COUNTY : AMP NORTHERN INDIANA 

IcaSI 
, 

WKZO 
t#fA IN KALAMAZOO 

AMP G_EAlER 
WESttR" MICHIGAN 

ICBSI 

ALL THREE OWNED AND OPERATED 8T 

FETZER BROADCASTING COMPANY 

Ave ry-K nodel, Inc., Exclusive National Representatives 
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1 'h e 
.,i(·ked ...... el 
UIiNwe rs 
JUr, Uallin 

Orj!allil.c - or· 
~alll/C - organ· 
i(.c ! S top Ir)ing 
tu c ar r ) the 
"h,,11' 10:1£1 11>< ill' 
<Ii, i<1u31 ... lIIuj 
,.tarl ~harillg Ihe 
IIIHlku fu. all ill' 
Ilu~ l r~. Supporl 
l o t he 1 i mi l 
B r" ,uka~1 Adver· 
li,.illg RUTeali fo r 

tla l i"lIul proulIJti,m. S upport 10 Ihe 
lilllit Ih,' l'1 111(' a,.~o('iHr i oll ((,r rc;,:iollll l 
Ilr"llI otioll. S Ul'pnrl to the limit the 
t'il~ or di .~lr i(' 1 u ~~Hdati oli for loc1l1 
prt,nwl ion, Ir 111l'n' i" II '1 " lIell 11 11 itS · 

~ o~' i :ltiou , ,.Iall "IIC. 
E\{'T} dim/: 11 1'r(' ,H I "u~I" r !'pcnd ... IJil 

('nnC"er,,' ,1 a~~IK ' iHl i')11 ~11 11''' ae t i,il) , 
(' \ eq 1"lur Iw "/1lJtri],lIt c~ 10 il ~ lIork, 
('Il rri .... ~ .I"nlol,· )/' ''·anl. Fir,. !. hi,. .!' Ia· 
lio ll ],1 ' lI l' fit~ fr"HI tI.c rC~lIhall l ,.111e of 
r~l<li" a~ a 1lIl',liuJU. TIII'Ii hi ... ~HIC"lIIrli 

11/1 ') hi~ pr"lIIot l"" ~ 1 1tfr ;Iff" frcc.) from 
mil' It v f IIl1' 1 1f"'c~~ih " f .!'.·lIil\~ rodin 
11 1111 c all IllIrl. .)01 ~ dlill p: I. sl 'I'I'ifi(' Sill· 
Iilm, 1;111 (" nll.1 III"O~rlllll . I f 11U'\ 11('(·.1 
tillllllllllili"l1 to 11('11' ~I'II Ihe 11IC<.liulll 
fir,. l. II,, · n~~ ... ' iali(Jn Ihe~ ~UPI)lo rt ~ II P' 
Id i r~ il. 

In " III' llTl 'II . 10,.";111, a ~lI ' I " 11110 hall' 
IriN) hr;':1I1I11I,.1 l,rolll l ,linll . JiI..1' it. 'III () 
"'H r~ .llm III!" !" .. uIIIl'TlI Cnlifnrnia 
Br()all. , .. ~ tI · r ~ I\ ~~ ''' ' iali''n I"lii :t I 111('111 ' 
I'PT' '1" 11111 il ha ~ :;::, I'll) illp. IIlt'i r 
II", 111I·iT '-1,,'(' i:11 ('111111'"':,:11 [I~ O Pl' ~· 

1fl,"1 .1111 11 11(' i r I. · \i(·~ o f lilllf' for ~1' 11 ' 
I'ral 1Ij('1'lill:':~ a nd .... <l1l1l11iltrl' Il .... t i\'iri .... ~ 
iii I' "lIll'bjl1jll~ l y, Tit ... 2.;O· IIIIU'"T!> in 
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n ' llfll ell" .'"dio do '0 sell ilseU UlO.·C cffec.icel!J '0 

lId ee." ise.·s? 

Douglas Ballin , Jr.1 Ad~.di1i~g M.ft.ger 
Whit,h.1I Ph.,m.c.I Co. 
N,w York 

,; lIIall ll1arkcl~ \\prk ami PH ) ,.i de b~ 
~i(l c wi lh IIIl'l fOpC, li lnll 50,OOO'llal\er "" 

" Tough" ach e l"l i;:cr,. of Ihe vlcl print · 
cd media ~hoo l , IIho wou ld,, ' , ('\ell 
grall l a l illl("' ""Ic" IIHIII an illl('nie\\. 
hal e g il'cn 11U (1i .... 11('f'S In ... ale!< commil· 
Il'es repr('>ocll ti l1g Ihe enli re indll ~ lr ) . 

T he} ""IC " CCII impr .... "sf'(1 "ilh 1111' 
lIelihali t ~ hf rc~ .... lItdl prc:,e11lali" n;: on 
behalf ()f m .lin macll' up h~ Ih ... ""SO· 
rialioil. " itholl \ ~o 11111 .... h a;:: t llc lll1l1le 
cof a ~ i ll!!le ~In t i(\n melilio lle.1. The} 
lIale hccu Iir,.1 "liniN!. \hen grn l ilied 
" ilh Ihe refrl'~h i tlg 1I00elt ) o f (,OI1I I,Cl i. 
lil c ~1 :llioll ;:nlc~ J1\nn :I ~(' r,. (,hOIK'rlI l ing 
in ~l e,," of IIl1a("kinp, IInrl.ing logel her 
In hrlp till' n.hrrli,.cr lir ... t Ir~l. 1111'11 
ll ",C rad io profil n bl ~ , ' \ 1111 Ihf') ha'''' 
houglll II he rr 11.1') hm e nCl e r h.)u;;dl1 
before. 

Olh('r 1II(·(li;l 1,,"(: 1Ig.1' lell Tllc.1 the 
I nlllr "f jni ll l jl l"o 'lI1l o1i oll, It ·~ m.lio·" 
til rtI , 

Il nllEIiT J . \kt\:WIl E\\:; 

1//l1I(/~il/g /) irrC/Vf 
SOll /li .,,.,, CII/ijvl"lliu 

Ilro/lflrll sl cr5' 115$0(';II/ioll 

11 ,,1/.111 (lot! 

Mr. W.de 

l: :lIlio 1I{.'f·(1:, III 
I"'(!:liu t' .,n fidellcc· 
ill it ,..el f. From 
(> r.le l" fal.i ll!! I" 
";' lIin:; j,. roing 
,,, IH' 11 I"II;!, IlIInl 

n':l1 1 f" .. I""~I "f 
!"ad i" If, f"JlOII. 
It II ill \,, 1.(' ~O Il1(' 

~",,( 1. II /l 11 .... ~ I 
pril·ill/l. 1111,111 IIlI 
o f Il1I rt! ... ork. 

In IIII' h"nl'~ l illillking , lq,,, rl llll'lI l. 
I·,tll i,,',. IOUt ·1i i~ II" l nll~(' r IIIn1!ic fnr 
Ih(' a\"m~'" "tl ll ·,.li",, ·r Ihi .~ tOllch 1111,. 
tlJl'I,rl'lil'all, gnll(' 10 1 .... 1" 1 i,..ioll. Fell 

.. "dio prople ;(' Iuall y knn\\" hOII' o r \lit )" 

,I(h erl i~er~ a n(1 their :tll-ClleiC8 arc m:.· 
iug m liio. e\en Ihough Ille) h[we u;::ed 
it :, tendi lj m er 1Il:t1l ) )ear~. I' rr,.r llln· 
li /)n ... of ra(lio lime for spol or neillork 
lIli~s tile point by a mi le, al ill Il(h e r lis· 
cr,. \I ho do 1101 tllrn 10 some (olher me· 
dia II:tle to wnrk out Iheir 01111 cam· 
]ll1 ign all(1 11 .... 11 hll ~ it. Hu(lio could 
"ell IlIrn 10 il ;:: "ucrCO's f,,) II(herl i,..cr,. 
"ud find (lu i "hy Ihe} nrc ~ lill Ihere. 
,111(1 II hal il II ill req ui re 10 kf'C'p Ihem 
thrre. 

l1 (Jnl'~ 1 " ridu g in ra.l io Idll he nf 
uIIl1O,.\ importance ill the future. RII' 
(Ii .. mu,.! bllse i l ~ r"lC.!' (· I,,~e r 10 il,. 
1 .... llIal circui;otio" Ihl1l1 to it:. pOlelltia l 
(' i l('lIlalio l1 on a giren ~ t ll li (o n . The 
pl ll ~ lI udi('llcC ill radio ~ I "rlcd 10 gn 
hd .. re tcle\i ~ion ell ic red Ihe picllU C' 
lIi th Ihe ::,.earl~ illl'l"eMed number of 
", lali uliS, Iml r;ldio .Iiol nol mh-r rli,.e 
Ihe rnet Ihll l 11lt'l"c ,Ire "i, or :,('1 e ll ra· 
d io ,. llIl inns in 11 (' il ~ .-. r arl'a loelay 
II hc re Ihere Il e re nn l) Ihn.'(.' " T fout" 
IHCl'cding 19..1-.;. I lHl u ~trr 5pol.~llIell 
IIh" 1IT .... ,;pcolking againl'1 n ile rrdllC­
l i"n ... (>1I1.~ i{l e of TV Il ren~ hale igllore<1 
lhi~ fal' lf) r as though il di(IIl ' 1 ('x i ~ t. 
hUI il {Ioe>, and Ihe r('~ uh find,.. Ihr 

IlIhrrli""r ,,·ill. IN-~ ~ellilJg pO\ler I' ia 
r:llli" Ihlln he h:1I1 "dorc. a l Ihe sli me 
pric('. and dc>-pi t(' Ille illcrea·e ill r:ldio 
II Olllr~, 

TeI ... , i" illll . o r .... " ur"r, i", p rett y de li . 
lIi t, · ill il ~ C'ouiri bul iull 10 rlll lio·,. ('i r .... u · 
iali.ln 1o,,;::. alll l a~ far n,. ra(l i(. i~ .... on· 
('c1"l",1I, n \1'11'1 i ~ i "l1 1101111' -" I" ,uld he 
cOIl ... i,Je re<1 h~ rn,l io III 'tbe 1'II I1IC UI II II ' 
lH" r r.1riio cou,.id(' r;:: Ii~tcn in g: in a lll O-
1Il0biil'l'-a Ile finil .... plu~. To IIU mind . 
Y" II C:III nil longl' r l'Oll nl 11t (' '1"\' h"I1"'" 
tIl' rnllin hO IlH'~ ",. well. 

If tbe Ihinkill g i ... I" il! ht altd Ihc prie . 
in:.: is r igll\. Ihcn r;lIli n ('11 11 gl' t d lJ\\ II 
10 IIIe ha rcl la~k of ,;C' ll ing il ,. hnu~c 

SPONSOR 



ill "nlE'l", Hadio IlL"I·d ~ a ra t .... ('a nl thai 
slicks. A,kl'rtisefs and their agl' IH: il's 
don't like (I t"als. Deals arc 'U" JlII.eh 
lib· q uick $;uHI 31HI Oil" 11\'\'('f kl1o\\'s 
wh" re tht· IJOll olll is, I ,'s 100 I':IS" tu 
look a l o,iIe[ 1lL!',lia where c\'('r~ Iwd), 
kceps Oil , 11(' sa m(' Lasis. As an age l1-
cr, we think I\{' ull(lcr ,,; l arll l rad io and I 
',e ... till lise it HI(,I'I.·s~fullr fOf ou r eli ­
ell l ~. nad io has lwe I! making it 'ough­
('r fur us to . 10 that for !OOHU' lillt l', \Ve 
I, Qui(1 \lclcollU' a chang(', 

h:n- W ,\ I)I:; 

['nrll/ cr 

GcoO'C)' Wa,1e Ad!'CI'lisillg 
CMCllf!,o 

Mr. Bland 

Now, I h a , 's a 
goo(1 (l llCS l ioll. 

' \ Iul II U" :lnsw,'r 

is wrr simp!", 
I\ ll r,nlio has to 
flu ;,. to hel p sell 
lIIOfe of the a(l· 
,"crt i! ... r"" protl­
lit- Is . ;\ lid k('(·p 
ull d"i llg il. Ami 
prove it. Thai 
answer Illig h I 

sound lik" a n o\"('r-silllplifk'atioll , and 
the way to ,rccorl\plish it Iliay be tlc­
I'ious awl difficult. but that's what it 
boi ls {Iolnl to. 

Otlwr IHC(lia have had lwnl limes 
in thc past. Ou tdoor posting was chao 
olic aIH I vcrr nr~sr unlil it orsani~,e<1 
itself an,1 ''''gall to prove its wort h to 
a(h'ertiscrs II ilh case historics lira! 
coul(ln' l be ignored. SI' \\'spapt'rs look 
a ,..','erc lieki n£ wilen cI'cry a.l\"ertis("r 
ruslled to rad io ill the good 01(1 days, 
and Louru,'C(1 back to a lel'I'[ h igllcr 
than ther cn ' r enjoyed ill tilt' past. 

Badio has a nwrdlanllisi llg job to 
do. if it wanls 10 res tore its position. 
The a(II' ,'rli,,; l1g manager has 110 COII­
\ ic tiol1s abou t olle ItIt·Jiulll ur anotl ler 
- just so lOllS .1S il St,lis his lIU'rchan· 
d jS(' ill tire IIHlrket. F or ~' cars , maga· 
lines a nd !It'\\'spap,' r:< lra"I' g il'l'l1 
strorlg !'",illl-of·sa l., nll'rchan,lising 
support and ~ It'ady .l in .. 'i:1 LIlail sup. 
pori to i t ~ dicnt~, tQ iusure tha i ad· 
\'{'fti 8iug (I"ilars IlI ul1i"lil'(] inlo sa l.'~ 

dollars. Yet ca(lio is unly now begin­
ning 10 bestir i l.~clf in l iral din'd ion. 
al.l(l Iras much to Icarn hefore it 
adri, 'I'Cs tht' ('x l>ccil'Il('e and s u(-ct"~s of 
it ~ cOl11jll'ti tioll. 

T heft'"s lIothing wrong with radio 
Iha t good prngranriug WOIl" t cure. ~Ir 

I Nease /lim /0 page laS ) 
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SPONSORS GET 
"PROMOTION PiU$"-

ON 

WDSU 
* Co lorful Truck Posters 

Promote WDSU Programs 
Throughout New Orleans! 

• Everyday- Railway Express tru,ks travel all over New 
Orleans, ,arrying WDSU's posters that spotlight top 
progroms. These posters are seen- by the people who 
d o the listening-and who then do the buying. Another 
powerful "Promotion Plus" for our sponsors. 

NO OTHfR NeW ORLEANS STATtON OffERS SUCH 

CONTINUOUS " PROMOTION ~" TO SPONSORS! 

• Write, Wire 
or Phone Your 

JOHN BLA[R Mon! 
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- • appoint a new rep 

• 

__ --.~m:cr~e:as:e~y:ou~r:p~o~w~er~~~--
- • change networks 

tell t':he;-~:--':"----____ -. 
world' 

about it in 
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000 ~<'I·{j\ull'r,. : al 82.00 per " cd .. thlll 
prol' id( 's a fOflni il:ll.Jc hu(lgel fur hu~­
illg rights. 

St'Colld . Ihl'alrc·,' il'wt' rs a nd ~uh· 
,.crihef-I,jewcrs (pri ncip'llIy the lall er ) 
lIill (Irlll>" uff 1',l rl (,f lhc II IHli"nCt: IIUII 
lied up excl usin'l )' hy commcrd ally 
~pom;orcd lell" isioll. Parliall y orhel­
ling this IMS in audience i8 the chan.-c 
dIal s.uhsc ri her TV wi ll ~ ct ofT a llolhcr 
1\'11"1.' of ~et bu) ill/:, Iherd,) illcre:,,,inl,( 
lotal audience fur a ll program~, 

Third , ~ub~r i lM" r Idel' isioll shapes 
up II~ a possible co mpeti tor for IJroad­
i'asl time. Tlwatre TV o!,eralt's on 
closell circuit (N BC halHllcd Ihe rc­
cenl Louis-Sal'old hou l as all a~ide to 
it!' regula r nelwork telecasts ) . Ihere­
fore .Ioesn' t infrin;.:e on all }' ai r-l ime 
which an adl'ert iscr coulil hu }, Sub­
-"Crihcr telel' is ion , howel'er_ musl eilher 
huy t ime 011 the e;; tahlished ~ Iations or 
build sOllie of their own. It's unlikd~ 
Ihat an )' of the subsc rilJc r S}s l elll~ 
would huild a ~Ialion j usl to pul 0 11 

10 hours of e ll lcrl aintul!1I1 a lIel!k. ,wd 
Iht' freeze si tuat ion IIwkes s latiol1-
building el'ell lIlore unlike! ), Conclu· 
sion: su],scriher T V "ill be in thert' 
scramhling for al'a ilabilit ies, 

Q. How 500n will th ea tre TV be ­
gin to compete for e ntertainment 
and audience? 
A , II's .1lread y begun, Bolh the L() lli~· 
Sal'olll fig-hi alld the La.\ lotta·:\lurph) 
I,a ll il' II cn ' pilwil ilin'tlly III TV· 
('([\l ipped Iheatn'~, The .. iglll Ilw:llrC'l' 
honk{'11 up for Ihe fir~1 I,uul fj'ad lC. 1 
22.000 "II~lolll!.' ri'. "hi[t'lllI' H'l'ond ,,'a!' 
\ iell"l'.1 I,) H' III(, 2i.nOO i' lIlhu;;iasts ill 

II tllt'a lre~ with Il\an~ mo re IlI r l1l".1 
allay. Promoters IIere h.II'I' }" for Ihe­
alre T V had "ddt'l l 82:::'(.,;0 to III(' 
gross of SI16H)() lalen in Ihe gale 
o f l ilt' Lalllol\ ;1- \Iurph y l ill. 

HeA is the prilwipal 1'upplicr of tel· 
('l'isio l1 ills lallal iol1s for Ilwal n ':;. IIl lich. 
illt' idell l:,lIy. cosl al lea!'! $2,;.000 all 
101,1. T he compa ny, SPO,\'SOIl ICllfl]('d. 
recenl ly hookell o nll'rs for O\er ,")0 
s llc h unils-whi"h C:ln pn'jt'Ct irnage~ 

picked up by wire or o\'c r Ih c air. I-I alf 
o f [ hc~e. or 25. were o rdered hr War­
IlI' r Tlwatres. O ne i n,lu ~l r) 5-ecr pre­
d icts 100 T V·equipped rrUH ie ho uses 
by the cnd of 19,,)1. Di strihu led among 
sell' ral citi e~. tIll' comb inc.] patrons of 
el'ell 100 Illcaln'>' "ould nlean a millo r 
audience los.~. But I'rogramwi;;e, thea· 
Ire tc!e,'h.ion i!< an :ICl i,'C " ompcti tor, 

Q. When will subscriber television 
get underway full-scale? 
A. HL'l' t·iufnrmt,.1 opinion from tli· 
red or~ o f sllh~IT il '('r '1'\ ' I helHseh 1" 

is thai al lea~ t six IlHHuhs ,mil )1ro],a. 
I , I ~ cll'."!"f to a } .. af ,till go h~ 11('f(o[I' 
II nything lil .. a re~ub r nl'{'f:1lion • all 
l!i'I goin~. J'IIO""J'i,~inll ju~ t r('Cl'lIcJ~ 
\\ouIIII.ujl n Il i!!lll} >' U t"(,,'~_flll ~O·da~ 

... "t ill Cllicagto, "ltill' S/lbs,-,il..er· j i_ 

.'10 /1 a ud Tel,'/l/e/," are planllill~ \('_ I ~ 
fo r ! hi~ -UlIlIllI'r (lilt! e(lrh fall. 

II I OtJl~ lile lute fall ~ill ('"m.' 1",­
fon' ti le FCC" ill lot, abl t' Ito hold hear­
ing~ nn Ihe Ihn',' ~}~tems. l ' n'~pl'l ' 1 is 
for a drawu' fl llt Iwarin!! al thaI, ,.in("c 
Ihe FCC \,i ll prol'lIbl) >- till haH' Ihc 
TV '1 lIocalioJl prohlelll (In il-< halld ~. 
OIl<'C a .k'Ci~ion has I lCell readlt'(1 Oil 

the ~}~lclll". il rna r \\en Iw illlolhcr ~ix 
Illolllh~ befort, st'l ". ca n I.e "'i red for 
suh${,:ril.. ' r 11".1", Look for $lIh"'fil~'r 
TV [10 gel IIml('rwa) corrwll'rt ' iall) n,,1 
('a rti (, f than next ~pri n ;.:, 

Q_ What are the differenc es be­
tween the three systems of sub­
scriber television prese ntly being 
ex perime nted with? 

• 
In Georgia's third market ... FIRST 

0. .. '11 ... ·• 3.d ..,o,k., i. a 
.... yinll m."k.I, I S'SO ,. Ioil 
MIl •• u< .. d.d $110 million. 
1"1 will bo II'."'.' b.c ....... 
., 110, n. w $600 tn~li" .. AEC 
"yd....... 80mb foci 11 Ii .. 
Plo .. I, 110. CI ... ~ '. Hill Dam 
o .. d Comp Gord .... ope ... ,ing 
.. , ..... C .. podiy. 

in selling 
power ... 

FIRST · ..... ·-Wise 
A« ... di .. g 10 Ihe I"IeU " .... p., s ....... ,. (0 •• , 
'SO-J ..... 'S I ), WROW io fi." in 110. m .. ,n-
'''II with 34,9~.; Firol i .. ih. ofle ... _n wilh 
36,S%; , ... 1 01 .. ighl wilh 31,3%. WROW 
loa. ,; 3S.S~. in 101,,1 ... Ied p •• i .. d., 

FIRST (power) 5000 W 

WROW·. paweof .. , Skw .ig· 
nol d .. mi .... le. II.. " .. g .. " .. 
m .. ,hl, d .. y "nd nighl We 
ha~e (;g .. ,e. 10 p.ou ;1. 
Ot .. . k Hudl.y.Reed fo • 
camplelo in'o,m .. ;io,~. 

in the market 
(oldest station) 
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His Sponsors Alone 
Make a Sizable Audience 
Fult on Lewis. J r. is sponsored loca lly on Illo r e tl l:Ill 3 10 
)\ l ull1a l sta t io ll ~ lor 572 ~)(h crti scr!'. The rus ter o f Lusi· 
IICS~es rcprCSCllktl is lu .. [olig to dC[!liJ here, bu l Ilris brier 
slIIHII1:I r y show,," thei r scope: 

9:l a ll 10lllOI; ' , · a g" lId o's 
19 " " ... ~ III,,,I~' :.. .. 1 r",."i .. r ... " .. a"; .'~ 
6 (" .k .·.." 

51 ba llk ~ " ",I s:"' il'~~ i" ~li l", i ... , ~ 
2" Io n · .. ·•• .. . : .. ,,1 1","1.,,.,, 
5X hlli/.n,, :.:: 111 :11;> .. ;,, 1 .. fi r"" 
29 "":1 1, i, '" : .. ,,1 n il Nlm,>:.,,;.,.!! 
14 , I " iri.,~ 

30 .1f'1.,. rl ""',, ' "''''I'M! 
23 , I r"~ ~ 1" ... · ~ 
16 fum! 0""" 1" ''';''5 
,13 r" .. lIi1U ... • " " ;'I,!,l i:l llce ~ 1 <l rI'8 
I i \,,, ... 1 ..... ,..· ~ 1"r" S 
14 j.· .. ·.·I,· r., 
14 1:o ",,,l ri" ~ 

25 rI,:, 1 ,, ~ , :.I'· :111<1 jlls llra ll t'c a~"" .. i,·,, 
9 1 ",; 'o>,-lla, ,, ''' '' ' 

llis l'f,'gr"111 is lire urigin'l l Hews (,0'01'. It "ITcr.- loca l 
:1 {h ('rti~crs n(,twork pre><tige. a r('all~'lHad l' mill faitl.flll 
allclif'rlt'l.'. :. lIatiolla ll " kU()\\/1 cllulr .wntat"r- nll .11 l"cl.I 
lime ,'Ol't \,itl. pro-ratcd t;llcnt co!'-1. Silll'C tlwl'(, ;In' ')lori' 
tllall son i\ IBS st ati"n~. llien ' ilia ) h(' all Ql'clI iug in ~' ou r 
I",·ali l). CI](·, 'k )Ollf .\l uilial 01111('1- or Ihl, C, ''' III ' ra ti\c 
l'rugr:1I1I I klwrlnwnt. Mutual Broadcasting Syste m , 
I '10 li p ,ad II a r. NYC W (or Tri],w.e TOII't:f, Chil'ago. II J. 

A. /J"QII!~~' iS;OIl, ti le he;;.t·l(llO\\' 11 s~,,­

le11l. i~ o'\I.C(1 Lr :t'..t:n itll Ib dio Corp. 
of Chil:ago, It ;;. IIletho(1 is to ~e llll out 
OJ ,'er Ihe air a garble<] ima~e o f the 
le],'{'a~t hcing 501(1. Th is (!arhle.1 image 
lIIa !... c.~ no ,c;en~ 0 11 the ~UhN; l' ihc r ·;;. 

M,' rL'f'n UJlko;;~ I. e calls ti le telephone 
COl1ll'a l! ~, a$Ls 10 r~eil c the " Ull ' 

sermllhling" sigllal o\'er h i~ telephone 
"irc. Throug h a connectioll l>e lil cell 
teicl' llont' and TV ~t. 1111 fipera!.lr 
!'CIIII" tlnuug h the UILSCnlll1h li ll~ signal. 
\t the sa me lillie. cu~ IO ll l er lias a l> p~i­

fi .... 1 ('har(!e addCl1 10 his I, ill. 
/'''OIlC/II·S;O/l. di d niccl~ in its '.X)-day 

Cll ica~o I(..'!' t. Take I,'as S6,6~H.OO frolll 
~OO te~1 fa milies who pai(] "ad ll1i s~ ioll" 

II) teiCI is.cd lIIov it's. Olle ull (.'(! rta ill l) 
relllai n ing is the photic COI1 .p:lll) '5 lI'il]­

ill!!tless 10 c00l-'e rate I, it h /Jhollcv;sioll 
Oil a hig' sen Ie. It \loul.1 meun 1II0re 
e(luipll1cJlt ami sen ·ic ing'. ad(\in; 1\ 

complete hookkecpin~ operation II) HII 

alrc:HI) o\ c r-Iu:lded telepho nc ;;r~ t c lU. 

Subscrih f!r·I ' is;o /l. is (I self-coll tll inen 
a\taclllllcnt 10 the TV ~eL (le;;i:'; lIe(1 br 
5ki:lIroll EIt.'(· tr(\nic~ & Tcici i ~ ioll 

Corp. of SC\I York . !lere. too. a 
"cra1l1hled ~i f!lIal COllie;; o' er Ihe llir. 
Thc un"cramhling ill dOlle h) inscrting 
a Il<' rforale<] jJunc h-ca rd into the SlJlall 
d"''f'o. ler II hidl has hecn houked lip to 
Illc TV ~t. These I'ullc h-ellrt],; (sillli· 
lar 10 th e 1B'\1 cards use" in 111 ... , ,1\11-
lIi l.C'\ :Irilhilldic) II o lllll l)c 501. 11» mail 
fr"lII the eompa ny's office. mig-ht he 
Io roadl} dist rihuterl lhrough clmi ll ~I<lre.~ 

lind lIf'''s~ta ll d;;, Eac h CH H\ 1I'0u l.1 1ft ' 
;;"0(\ for .1 ,c;inglc pc r forlllancc. 01' 

... ,u ld I,e 1I;;e.1 for a \,cek's suh."('ri l'ti on 
,It'l'cndi ug Orl fir lll 's polic). 

With r ,c.c. appro\ ai, SIIII~c,ibcr. 

I'isiolt \,'ill la unch 1\ lest uf its 5,'Stelll 

o,cr WO B-T V. New York ill the- mid­
(ii I! o f Septcmhcr ,Ir ~'gillnin~ o f Oc­
tober. Ate() fllin~ to Skial ron's presi . 
,Ieul . ,\ rth ur Lc\ ey. OIlC or llIore col­
lege foot hall gam(">' 1\ ill he hroadea~t 

tl.is fall OIeT Ihe ;;y ~ l clII. IIc'!' also 
planning to apl ' roach uOII·prfifi t or· 
g'all ization;;. \ike the Herl Cr",os 1I11d 
Canter FUlIlI <I II the pl,s~ihi lit y or rai ~­
iug lUOIh::Y fOf them \ ia ~pccia l c lt a rit~, 
I"cr fo rlllallccs. l.e,cr ;;(.'C'; r;llc,. e\ CII ' 
tU:III) fnlling to a,; little :IS 10 or 15 
('Cll t" all 110ur , .. hell the !'lIh~riher~ 
h.lal 500.000. 

Te/,'/Iu' /l'f i .~ tht IH'I\',:.~ I \Iritlk ll.' ;u 
l"I) -;I!"YOIl-go 'I'V. Ik,elnpctl I ,~ .1 

~nHlp "f 11"II~woocl fi llil c:o.I.~ ' ll li'l.'~ . ;t 
rcn'lI l l) ;,:ot hac!... ing frorli l':l ralilOllllt 
!'i"'ure>, II hich hou ght a 50r r i ll t c rc~ t. 

Tdt'IIII'i<" " orL,. 111111'11 Ii!...c ,'; /" J.Sc ri/)('r­
/ ' ;" iOIl , hut II 'C~ .1 ('nil1· I", -.7 nllad ll11l!l1t 
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ror uu,.naullJliug ol('r'l lle'ai r imac,:"", 
rlll llt"r 1111111 a pUII<:h canl. Backer:. of 
till' .!')'!"II' HI consilll'r Ih e co iu hox a ;;: ig. 
uificIlll1 1'<lTall"1 10 tlll' Ilwalf<' hox of· 
ficl'. poinl o ul Ihl" sal' iug!' ill hookkt"t'Jl. 
iug mill laJ,or. Accoflling 10 Paul lbi· 
bourllI', presidellt nf IlI tr rnal inll:. 1 '1',,1· 
e ll1l'lef Corp. and \",1', fur TV (,f Par:I' 
mOUnl l'i l' lUre!", tlw ('oin box IIU'MIIrC!' 

Ilm'I' indlC;;' hy h\l' indol'S 10, !" i;\. 
inclu 'l" allil will ("oH 825 plu;;: a S50 in· 
!'L111alion CO!;I. 

Tr;.I,. Ihis ;; ulll mer ill Ih l" Ln" All ' 
~('It'!< fringc arl'a \\i ll all"\II' r ,.uch 
'1tH~lio ll" as II'hellll"r all k ilul ;;. flf s('IS 
ca ll U"'f' [hr Telem eter !.ox an(1 lli lt' lh· 
er r('(""ptioll wi ll hI' a ffecl!!fl hy thcm. 

TV und slulrfs.· _____ _ 

Q. Will sport events be te leyised 
this fall? 
A. From Ihe 311 \'crli ~r'!" ,icl\·pflinl. 
the ~i\ualiol1 rega rdil1g TV sport ... for 
fall h:. ;;: 111'1'cr 1,10kc(1 wo rse, III 110 

ollwr Imlllch of TV pro1!r.11lIillg :.rl· 
Ihen' ... " lJ1any hu r/ill"S for a spo nsor Iii 

clear. mn re ca nl;; !'lad,,',1 agai n.<-I him. 
The Xa lional Collegiale Alhlelic A ... · 

sncial ion hos been the I.'ad (' r in Ilu' 
org-ani z('d opposilinn agailisl gCllI'ral 
t('l{'easlin}! of college sporls thi,. fall. 
Till' ,CA/\ II fe" l\Cf'ks ag.o .!' lappe(1 
a m,~ratoriUIli 011 TV pickups of fnnl· 
ba ll ~a nl e;: pl ayerl hy il." mcmher 
J;Ch()o ls- wllich !lldurl" the l11"j(,ri ly 
of IIII' uatinu':. lop collcgf'." tlml uni l' ,·r· 
"il il's.. TI1f' Uni vers it y (,I I'cl11H<} II'ania. 
seekiug a ;;hOII .,10 11 II le~ 1 c ..... e. ha;; 
!"ignifi.'(1 it II ill go ils OWI1 I"erry war. 
and tl lInll' T\, ing of all il.'" hall ~ame,.. 
Hut. Ilh> NCAI\ i;; slickill l;; 10 il ;; g llm;, 
ma)" ~ Iop olhe r ;\CAA ... ·/Jonl!" fr011l 
pia} illf!' fOf •• ba ll " 'it II P"1lI1;;} II'allia, 

Thf' SCAA 's 1'- 1 ~1I1fl : l('icI' il'- io li p id.:· 
up.!' an' prfl\' iH~!OO harm ful tn Ihe fo .. l· 
b" lIlJOx officc Ih.11 the)' will prrll1i t 1111 ' 
Id,·\' i"ing o f oul }' o lle gan\/" b~ lin)" (of 

il;; lI1CHlIlf'r!" d uring: Ille .!'cas.() II . U-I '~ 
h ,l'p TV out Lhis \I'ar alld !'N' II hal 
hap!>"II :<-. The)' ma)' make thi!' da·i'<- ;IlU 
"lick. 

If ) ou'r(' shnpping. o r p13u ni llg 10 

shop, for TV ;;Il"rl;; Ihi." fait. \'0\1' 11 fill c! 
t lw ~ itua l ion I\il l he Ol1e of l~u~ 11 ~ 1l'(I· 
d iug. high COF-!;;. and llIufh nrgll l1l('lI t. 

Q. What is being done about the 
threats to spo nsored TV sports? 
A. I' rohahlr nflt enough. There I;; 

16 JULY 1951 

I 1"-_' 
An Amazing 

Vote of Confidence • 
In WOW! 

• Here's the Story 
WO\V's "Follrth Annual Farm Study T our" tvas 
announced on June 1 on the "Farm Service Re­
porter" Program, (6:30 to 7 a.m, weekdays).* 

Farm Direccor :Mal Hansen simply said that the 
tour would be to (hc Eas( Coast; would last 15 days, 
and wou ld cost about $500.00 per person. 

On [hat information ALONE, u·ilbin one week 
125 farmers responded-\'(IITH CASH! 206 others 
in the same period wrote for information and appli­
cation blanks. 

Reseryations made in one week represent a $72,-
500 yote of confidence in WOW's service to farmers. 

So large and instant a response PROVES chat the 
great \VO\'\f·LAND farm markcr is solidly behind 
\'\fO\V-and \'\fO\V's farm liSteners arc tOday (he 
WORLD'S FINEST CUSTOMERS for any goods 
or ser \'lces. 

For ayailabilities call the neorest John Bloir Office , 
*CO·SPOt-,·SORED BY : 

Garsl &; Thomas, Coon Rapids, Eo,,'a, Pion«r lIybrid 
Corn: Handled b)' lhe Compton Agency; and the ,"'alnut 
G rove Products Company of Atlantic, Iowa: AUen 8; 
Reynold, Agene)', 
WOW's " f arm Service Reporler" obse"'ed ill 'lh Binh· 
day June 19th on Ihe air. 

f.ANIC P. fOGAUY , Gl n.ral Monog.' * JOHN IIlAI ... COMPANY. hpr ... nlotlu. 
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WWRL 
NEW YORK CITY'S 

Sales Special ist 
.. \I ,,\C~ '\ Icrc hand i"e F \ ST. 

ht'Cll u ",C 0 11 \\ ' \ ' HL \ tHi r ~alc;; 
~t"ry "f\ct ~ Ihrougl, ': to : 

1. Millions of Foreign. 
Languoge Listeners 

*2 . America's No. 1 
Negro Market 

' Pul se RepOrt Oft l~ q"~'I . 

\ 011';"11 matdll OS- If rr 11. 1:5 I/% il 
_,..!lil/It I"" u '~" or lId,I' '' __ ;II !; /Q' I';gn­
" " '/11011/1." /i.r rJlI/'5 it> I h .- ir lI a t; lt' 

10) 11 11 '"'' .•.• ,ltd, j: ' ''''l' j . a I) ill ma r­
~ '- I . ", ,,nil -J::" j ll ll ah t'rH .. il ll a -11e­
d~1 <'ltnll'3ij: 1I ... or. I., add Ih,,· .. 
I'll"}, J>r "fi lll l ol~ MIt'. , .. )," " ,,\ ~r- 3 1l 
r:UII I,aij:nin '\ ,.'" \ m ~ Ci t ) . \\\\ ll L', 
rf, td J: II . I .II n J:"a~1' Ii _I> UH ' ar.-: 

"'pim;-" ('QIi-h :-) r;811 
( ,{'rmall 1I1I •• ja ll Li thuanian 
• ,(..-hn, lola\.. Ftt'll l'h Ut.. ra mian 
Iltou j!:a rian :-" i-- Gn .. ·" 
• . . \1101 \\ \\ tU : _ ~).OOO "au . il,l. nal 
i . 1"';1111,-<1 " ilh - IJot'd all) d("< i1t n~d 
BII,I - tK'o oll) t" ,,, I III ' ~d J>TOIHlmU in 

1/1/ II 11"'[(''''~~J to' !.'r I lw" lIti . !.' ' ''"'' 
\ .. r l. I :i l } oll 'a. 

WWRL Se lls Am e ric a 's 
No. 1 Negro Market 

:\"J .. " I> _ hut _. \'01l01) Y U1akhp. 
\\ \~ IU: . IHIII' Il! "ni,, ~ t",wer (,I 
aol, I" ·'. ill J:, "" ,W ' "r ~ (;il )"< \" 'l1 ro 
\ I:.r ~d ,.1 R.W,(){)() "il h " II,,-ir ' >\111 " 

flll "rilt· pr"I: ' ~ u,~, _ . III .. )' ar" 11» 111 
li _ h ' h f'r~ ,I> <I I' h \\ WHL .ltV" 5 a ~ : 

Df. t,.e Sho w 
Spo.1s D'8~" 
Sp j ';I~.1 T ;",~ 
C; nd~,d l. 

M .. ,n,nK Spir " ~' I. 
Son,l b, B,lIy [Ch,in. 
s,o " "da, N;lht ~pi , i lu l, 
C ~ ... Wa tk in' Spj,;lu." 

· . , >I" .... iall ), ,'1'",Jut"'d with IlwlIl in 
mimi :- EII 1,( ; \ Ol lll 'HOf)rCT 
IJ \\ \\1) \1r.IIT, 

(J"I, u U XI. ('a n -0 .. H(·' l i \ ~" M"\I 
11 ... -. I'i::. ",n ,l, t_ In \ .'" York e il)', 
II .. ,,' , j,,-t _na to h 111<' ·" rfa .. ,'. I"" 
I:H )"U' 1", ~I"n _ n'"II ) " .. " i,,;.: " itlt 
\\ \\ HI " _"" ,.f,,,, l ", u" lr"l i u" (] I I I .e.~ 
Fort- i!!" .I.:au ::.",, ::," 311<1 :\";,::ru \ Jar· 
1. ,'1_, 1'10,·,/. ,,,,1,, . :orl l l ."'/~" "U' Xl. 
:".l il;,l,;I ;,;, ,_ thaI ' .In .,.J I I,,, >"". 

IN NEW YORK CITY 
AT 5,000 WATTS 
and 1600 KC. 

WW RL 
1926 1951 

25 th Ann iversary Year 
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· " UIC fi;: lrtin /! ;: ni ng Ill! IIga im t t lll"'c 
pres-u.l' .. fro lil l 'Iut.i( \.' the i !ll 11l 5 ' r~. 
hUI il '". :>IHlr:u lil'. Tlt i ~ i,. ho, .. il ha>' 
heen >, hul'i nj,! up : 

S " QIlSOrS- \ ,,' all "''']'''01". a nd .-0 1· 
I~ . '$ :lre im .. h C(l. or inti midatell. I,y 
prc:>".ure fro lH tire \ C \ /\ . L.) .)la e n i­
l er~ i l) in C:l li fnrn ia. f" r i n~ la n('c. has 
", igncd up lI i th lilt' Clwno\el ,lea lN 
gr ' lup in Ln~ \tt,!!ck,. fll r a >,ca ~ .)u of 
". ix ~ r j rl ( · nulc~15 . Il cp.-.rIC'\ priec i ~ 3 
$200.000 ~uar3 l1t ec hl' Ihe C;-,Cl rnici 
j:!rvul' agai n."1 a ll )' Ion..: ofTi l'e I ,,~ -e>,. 

pl u" l imc ('barge;; nn '" " BII and ('\, 4 5 

• I f li lt' ( 'llt Hl'r:. pid,ul" 
111 S CII )'(l rk. a ],U ~ ill L.""""h' rr · . (! rnll l' 

ha;; ,.el up Ihe " Fai r TV PractiCe,. COli " 
m ittel'." a lld n"w illt en.! In pel itioll lire 
FCC f i Ji' a 1if" ' Il."c s ll~p(' n s i l!ll fo r (Ul )' 

hrnarlca~ lc r I nc\,\ ork or ~ t a tion ) who 
star ts pia) iug f" .. b ie I I ilh Iheatre TV. 
:';porl5 ~1'I\II ;;or" rep rc~l'nte( 1 b) S . W. 
t\ ) c r I /\ t la uti .. Ikfi nillp:. We],sle r Ci. 
gan ) hal'\' 111.'('n putt illg I' re~ u re nn 
~ I'0 rt ,. promolers Ihr') II!!"i1 tire a~e'!('r, 

" 11(1 halc I "'~II tr ~ i'l(! to work nUl (' ''m· 
prml li t<e p ropo,.al:.-.. 

NesNlrch- To Il il ],aek a l daim,. 
Ihal '1'\' i5 llulTt li'r illg the sl'Mb b.o .. 
le loca"l(:rs and arhe rli;;crs ha,'e III.'C II 
doing ~nnl(' rc,,('a rci l ing of lilt:: ".i lua· 
lin l1 . t\ n 'n.' 111 c.\ ampl, ' i", the su n (') 
1Il11(Ic It) \\' I' IX, SC II yO!'~ . ami r('­

ported (lil in the 21 \ Iar is>'Ile of !' 1'O:'l' ­

son. Thi!; SIHH': )' ~ ll n '\ ed il la t s l'(] rl ~ 
a tt cnda nce a l i' hllli .ou Square C:nrir ll 
,,'a5 (I e fi ll it d~ 5Iimulalc.l- in ti le l(Jug 
, u lI- h) tci"\i 5inn. I\ ltnul d gll l uul (I f 
IU IIf III(' "ell ,",,1']... \ i C\H' r~ r!u iZ1cd 

~a id ther had SI.'C1I :1 nCII' ~porl fo r Ihe 
fi n'1 t ime on T V_ Of 111t.':-C, ~ j ('r had 
act ually gone 10 sec ,he ,.porl ill al'li nn. 

When faccd wi lh 111C$e fig ures, 'lad j· 
SOli Squa re Canlcn';; \'CI' I Iri".h told 
,.1'()~~OIl: "The 11('111;11 leiel i;;il1;! of the 
{' \(, Ilts lI'as 11 01 nea rly ai' (lam;1i! ing 35 
the g real impro\'enJ(,1I1 in Ihe ,, \'cra il 
' Iual il )' o f TV cnlcrla illllle,-111 Ihis p3;;1 
" inle r." 

Olher ~ Uf\'C ~;; I lh o~c lIladc Io ~ Je rr ~ 
Jnnlan, 3nd \\ '"o(I"ur ~ Cnll('ge } sho\\' 
Ihc samc thing o\'e r a ," \ o \er :lg3ill , 
T\' lII a]... C!; morc I' ie \\ cr;. ;; ll<I rt - 1" ) 11 _ 

,.. -j"u -. 

CII .. in~ 1'\ ' cosfs ___ _ 

Q. What can the advertiser and 
agenc y do to keep th e cost of live 
television programs down? 
A , T hcre are certain ('o,.ls O\'cr IIhiell 
a ;;ponsor hM little n r no control. 
Thei'C include s Ia l ion o r IIct \\'ork 
d largC$ fo r !'Iud io ren la l du ring re­
hcar~ab:, eM I of ph r~ i ('al laho r pul in 
O il thc ~hnll \. iH:ls I. ) sla l ion It.'e hll j· 
cian". I\ages uf both 3('li ng and I1nll' 
ad illg I'ro::; r:lIII la l('111 (whose mini · 
ilI u m ~a ll1 r i es a rc fi\ erl a llllo~ t {'III ire· 
I~ I, ~ Ull io,. ag reemcnt ) . 

It mig hi seem frnm Illi ;; tha t there 
1, Il ' t I .. ueh e ilau ('{' f'lf ('f"0Ih11l1} . nul 
lilc re is ct'onomi zillg go illg on all Il le 
l imc. a l111>1 Ig imaginali1 e II' r i l , · r~, II i, 
rc.- llJ rs . :11111 p rtlllucer5 wl",\'c aC(luircrl 

Nt W S-hom BINGHAMTON , N .Y. 

ABC 

WENE 
BINGHAMTON, N.V. MARKET 

NOW 5000 
-WATTS 

CALL RADIO REPRESENTATIVES , INC, 

SPONSOR 
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co~t~ulI ~'i "u~. I<'~~, j hi~ IJCn.~ n'pen t­
ing: lhe ori~ill31 ",n ipt /Iud il· Ilrc'pro' 
duelion 1'lalluill(l i", II II' 1,1:\1'\' I" o!'<lI C 

1110;;1 1I101l C ~, K.'cpillJ:: thc e3~ 1 I"II1;tll 
i~ an olw io u", tlu:.u(l h lIut ll h\1I ~'" .Ie­
·ira b lc. fi rl'l ~ I C IJ, 

Sett;ll g~. prtlp~, ' Iml I i~ua lf~(JulH l ef, 
fect:,. arc tilt, be,.! ph""',,, 10 luo l- for 
ul1l. (.'(;essa rr CX llCn,.c, EI, 'n hdorl' i l -~ 
fi unlil.cd in Ihe 1""I-ill1:; """"1'1. t' leq 
;;cttin J::. prnl" an.1 e lTed ~ 11"u l,1 Iw 
pain~tak'lI;: l ~ .'xa lllin.·'\. I", il aj,,,,,,­
IUle l) 1lC( ·c!'..;Jr ~ ful' all itu tlH:n tic per­
flll'mitlll'e- u r ('ou ld ,.vln(· Ic""> eXp"Il ' 
,.h 'e 1mb,.litutf" I,,· r'"H1.I ? Iu;,:c lluil) i,. 
thc a nSI,'\·r. 

To I.cl" CXl'cu"...·· IJUldcl'cl l ,"pun"" , ,.. 
::oCI'cral pwduc l ~ of TV ingcn uil ~ IHlI'" 
":OlllC a loll t: ;11 III(' I'II" t )C(II'; ulld"ul ,t· 
C(llr more ,,-ill bc f"ulltl as cxpcri clICI' 
piles uJl, One o f thc;;c is lilt' Tele­
Prom pler fi r!'! Ir ied n ul 011 Ih., mara· 
ilIOn TV "~oap opcnl," 1'h .. First IIlIn ­
dre(/ r CflrS, Actors. /,,,:;;;\(",1 for rc­
hearsallillle_ em. ,,'ad lil cir linc:> frolll 
the la rge " rul1l1inJ:;-- ,..n ipt tuml,,1 0 11 
ro llers oIT-sI31:;t.''----mudl lik(' Il lI' I1lU~;C 

roll ill a 1'\;1) er piano, 
,\ nlOTt· rt."Ce lll aid is Tclell1cn,.ioll _ 

"hich I ir luall )" eliminatcs ~ts and 
lilah'S strikillg illusil)lls pON'ihle. Telc· 
mension projc(' ls pielufc!" o f lliw l(· ;;cte 
--aruund" ;tIl aclor. lu rnilll! (I illlre 
,.tat:e ;lItO 11 I hree·,l ill u·n~i ,,"a l ll pl'car­
ing sceHC, II call el ,'11 apl,car II! I'ul 
an il l' t or rig III ill to It ~( 'e Il C " hiell hal' 
beell prcI iou sl ~ fi lmc,l without Ilim, 
For cxam ple, Ille lil c aetnr ~ 1 ; II1(h ill 
the middle o f a shl/Ji ll ;11111 i ... aJlIHIH'n l ­

I)' run over by a ca r- c:\cepl Ih (" Ihe 
<'ar ;,; cll lircl) (,n fi lm! Th.: jJo"'!'il,ili, 

tic~ of Illi s dCI· ice are on 1) 1101\' being 
CXI!lored. 
~cw aIHI tirall"'t'" ill u ;:nliOIl ,. like 

Tei t:- I'romjllrr and T e l,·mCII ... iOII slulU ld 

11 ,,1 l.Jiml .111 al lt e rl ;,...:!' lu tll~' I(.hll' .,f 
Il ~ill~ ,,1,ler. [, ul ell Uall) clTI't,ti , c, 'I \ 
h"ChnillU(''', Iklll prujt"t"ti"l1 .. f ""'Tn, '~ 
lin a trall~!u ('t' . lt ..c' TI,('l1 ~n ing .I~ 

hnekg,rvund re ll1aill~ hi1!hJ ~ eITI. ... l il\", 
:' ul l("r-i mp.u~i tiou of oue co.oll' ra illl;il!" 
uri ll llull 1t'r i~ anvll lcr ,. lalll la ,,1 gilll­
mick. " "Iht' illu ... ioll~ ill a n I1lg;l'ian'~ 

bag o f Irie b can II(' ",.c,1 ill '\"\ 'n 
hci,!llh' lI efTI'Ct alUl I/Jllcr ('0,,1: IlIir­
ror .... " inli~ iI , le" Ihreaei ,. to IIWII ' u li­
jceb, ~I'Ct' i ;,1 lig hti llg. Itl 1111'11 1;011 tl ... 
I'r ine ipal ours. 

Q. Wha t cost.cutting methods 
can be used to redu ce t he price of 
TV f ilm comme rc ia ls? 
A , As ill lin' leiel'ision . I'f"' p r .. ,liw. 
Ii" •• I'lannin1! I,. the 1Il",. t iml'Ol't'l llt 
~i ll g l c faclor. TI.i" ~ Iwili d illcl ud,' ,,01111' 

Il'r} hern }' th inkill!,! ah'JU I thc l ~l'C of 
film \( ... ·ltni 'l u{'!st 10 he 11.-,eIL " Lill" 

a" li on'" film" il], »Ounl! ;IIMcd \alt' r i ~ 

thc , ' I ... a l )c~ I , ;l\crag illg ahoul $ 1.5011 
fvr a olle·minute cOllllllcre ial, B~ ,'U' I' 

Iras l. full l\ ninwli on run ... 10 83,000 u r 
mort' for a minUle: "hile ... lol'-lIIoli"" 
t " herc rl"a) ohj l."CI,. appr·;tr to IIW\ C II} 
IhemsetH'" I C051 ... tilt' 1110,.1 al ~ l ·(jJtOU 
for a ~ in~lc tlnC-IlLiuuto- ('oIlHllcrcial, 

Once the Iype nr '-'o ru]. inal ioll "r 
ledmi'lut'S is ca rdull ~ ,\tt idC(1 Oil, 
fr om a l'ales-e IT~ ·l i\ e ne ... ~ alli;l!'" ('\ " r~ 

1:15t detail of the CUlIIllIC I'cin l ,.h"u l,1 tlf' 
Iho roughly Ihra~ l lI''' oul alil l ... ,'1 elm, II 
o n Pili)"" \\' here t hc rc-~ ;til )' quc,.li"" 
vf Ic(' hui.:al p rohll'lIl~ tllc I'TIIII11(,(, I' 

s lloul.\ Iw n~I-ed to ~; I in llll,1 g il'" I,i ,. 
:"h icc, The ilion' ;I l! rOl luccr k ilo" ~ 
abOLlI hi~ di c" t"» ,,"fI 'o,",' ,ultl ,' ''lIc''pl 
of Ihe cOIrlIncrcial th, · I",tl e r jill> lit' 
( ' a ll dll. AII. I l"lcn c\er)' (Icillil i,. 
\\orl-e,1 oul hdoreh;tlld . Itll' l'I" ~ IIIIWII 
Ie;;,;: e hancc of 1111"r Im~ ... I("s 111'1\\1'0:11 a.l-

Nu l Ih e li ig;;,-·:. t Slaliull _ IHII Ihc HI(: HUl ill 1'",.1 
Il('r t hm ls.ll ld h"IIl('.!! I'ca..iu·d in ~1111"il1 c· .. "/01.(1111 -
I' ll " i r('lI'" . , , I III' illdll ~ l.-ial m ctrupuJihl1l a "":1 "I' 
335,0 00 I'l·0 1,1." CnH'f Ihis eOllll':wl lIH1rkcl "ill. 
\V BI\{ AM ;ultl FM, hnlh fOI' tl,, · pri('" uf 11111', 

CA .. CA .. OS .... ltlo 
.p ......... dil .pp ••• 
'10 ..... 10 ... ' t h o y.a. 
... d ...... 110. • .. ti •• .i.,. 

14_SHUT BlllBOA IDS 
bl ... k ••• 10 . compt.le 
'hU.d . lplo r. M •• ktl 
• ••• , p.omotin. WIBG 
p •••• am •. 

WINDOW OIH' lAYS 
., .p ... ,.,'. p.od" ... 
fa .. di.utly 0 .. Wal .. ", 
S' • •• r-d.w .. 'o ...... -
,h . ... Iy . ... 10 di.pl.y 
... ,hi. b".y th ••• fa •• • 

DIRECT MAil II." .,,' 
, e.ul . ,ly I • •• Iec.ed 
d • • I • • Ii.u. H •• d·loil_ 
tI ... b ••• d.ideo 1".' 
mo" '1'0 .. 1." . ,"m_ 
poi . ..... d "'11' ., •• e 
... . p . '."on. 

10,000 Walts 
Philadelphia's 

Most 
Powerful 

Independent 

RE,RESENTED BY 

Rcrdicr 
Repre1entalive1 

Inc . 
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When you' re making oul thol sched · 
ule for Ihe SoU'thwesl don ', over­
look this soles . winning poir of 
CBS slolions. For ovoilabilities and 
ro les, write, phone or w ire OUf 
repruen lolive s. 

NOllonot _.pro.onlafl " • • 

JOHN BLAIR & CO. 

18~ 

\cr li ~f'r .lUd film Pl'oJu(',·r. It', 01)\;· 
ou~ l ) Ie" .. c~ pcn~i\c to I·ha ng" or (Ii ,.­
('"ani :I .-,('('11. ' II hi(' l. h:!:: lWI"f h' '(:11 
~hoL ,1';111 I" ,...- rap 1)111' a he r ,," 1,.. ac· 
tor;;, ('amCl"a IliCII , p r"p,.. tlIlIl a ll the ae. 
('(!>.."or i.·,. hal ,· b,·,'n paid for. 

Il er.- an- ,.O lrW lIIu r.' t:' l' lIcral, aflll 
I I'T) pI'flint ·nl . I\a},. to I.. I'CI' .1""1\ 11u­
CO,. I of a film ('a lUmeT" jal : 

1. Tq to ~Ih'd u tl' a 1.1101" ,.d uf 
hlO, a l1.1 prd"rnIJI) lIIore. all lit \111' 
.. am(' ,jil lf'. Th.,} 're d\f'apcr hI make 
al1(l illl li ,jJ ual CO,.I j". I~,. thall \1 111'1 ' 
1: ('''ItIIIl,-rei;!1 is ll1:ul, · indil ioluall }. 

2. Fri lls nrc lIi, 'c l ookill ~. hut ~ hollid 

I.e al() ided if 1101 a h~o l u"'h 11'~ 'c,,~an 
fur "',,1·11. "' Th,·~ " inl' lml,· .t:pe"ial .... p,i 
";11 (' fTc,'!... I "hidl h:ll c 10 h,· fa rmed 
nut 1(1 a ~ 1 ... c illli ~ 1 111141 ('o"t l'onsid"I­
lill ie lillie and 1ll011(,,). I' I·ilt'·on". pOp· 
ons. fa lil') lill.· Ilnrk. Find ,jut b.·fo rc­
lIall(1 1001\ mlldl il will I'''.~I :11111 hOI, 
111111"11 ,''''ra lililc 11111 .. 1 I .... a lloll .. d. if 
nil }. 

:t Ilal C an ag"I II') rel'n.,.,>nt ;lliI C 
,·il her 011 Ih,· 1'1'1 al a ll limt'!' or al 1"a,,1 
"a"il} a\'nilabl,· 10 1111' prodll('(." r. IIc 
"flc lI IIC'>'J,;. HI a~k minor, IoUI IWH'r· 
Ihdc;;",. il1 lpo rl an1. '1tH'~ l io,,;;: 0 11 dela ils 
as the "'orlllllcrf' ia l pr.)~res ... ',.. . \ pro· 
dlle.' r fecls IlCll e r II hCIl h,· ,'a n jlul Ihc 
Il1Ir(\.' ,"" of ,I, ... ·i .. iou 011 lh,> ael'II"')' 

mlln'" shou lder prc::ul1IalJl ) Ill<' agen· 
cy knOllS it ;;: dicllt's IIc(, ... I ... LI'I IN Ihan 
liLe pro(lue,' r. 

4. OW'" 1111' hask plall for II ... "0111' 

mcrcial lIa;; he"11 ,k'{' idcd 011. ~ ti ek 10 
it. I\o sint: le "OllllllCI'f' ia ll'an eler put 
ol'er el·cr) lI lil11; an o d, e r li ~,'r 1I0uid 
lik."· I" ,..;J}' 1,1,,0111 hi ,. produ ... t. Alld 
then- ar!' a 11. 0 11 ;; :111<1 \''' I)S 10 sa ) 11"'111. 

Bul a II"dl' l ho ll~ l l t·', uI "01l111"· I' ... ia l. 
f' :lrcfull ) prollu('cd II ill d Ol a ~00, 1 job: 
II IlI ('h hellcr than a C'onlln"rf'ia l Ihal 
..c.'CIUS 10 hc a II ) bri~1 C'olllpro llli:-c.' b,-· 
1\' (,'(."11 Ih !"f'f' ~ li lTef(' ll t i,k .. ,.. <ilhall(",·d 
") dm .... pco pll'. Thi,. gOl'" 100 for 
.... \ N ·all!-lI l ion 10 ,1'·la il. Cllan~inp; all 
in nf)(' n'HI.· lillie (Iclail afll"T all tl ... film· 
ing i ~ ,Iolle hn~ (,MI hll llt l "I~I~ "f dol· 
I;u~. B~' rca!'onahlc. 

ill.lil o.-d e .· :lIul '-.1. 
Q. Is mai l o rd e r a dv e rt ising co m ­
mo n o n ra d io a nd TV t oday? 
A. On rn din. m;1i l " r,]" 1" ~ ' " Illill lrl ''' 10 
lie all iIllP" I'lltli t 1 ~ lw "f a, h ~·rl i~ill ~. 

S tatinllS \, ilh 1!'''H ll i~I(' ' ' f' r · I·(, PlJlali () n ,... 
lik, ' \\'CKY. Ci '1<'inll:lli. \\'\V\' \ . 
\\,1",,'li llg. all,1 "Ihrr~ ,,11II" c Iluilt a 

namc for hOIll'$1 ofT,-r:;, cOlilinuc 10 do 
well. 

'1'1 ... "Io r} is difTt'n-n l on leI,-\ isioll. 
S h~ "l t r~ and Il)·h)·n ighl .. "ho mOll·(1 
in 011 T\' and sold " it ' lftr" milli on" o f 
"ub~ t andanl it t l11 ,. hai C killed T V IIIl1 il 
,mler. Th.>)"\·c gill'n thi~ potclI!i al ad· 
H-rlising hOll3nza a blark I'~" > Ih at \,; \1 
prohabl} 1 3~" ~f·a r,.. to I ... al. I\~ u~ lI al, 
cn'ryolll' ill thi" ('nd 'If TV a(h crlis ing 
ha,. },ecll la rn-d wilh II ... "a mc bTilsh 
and 1111' I" l,;i l illlaic adl " rti,.,.'r pllt ont 
o f husi n, '~~ a long 1\ il ll 1111' II ) .b) .n ighl . 

Just 01lC iml i(,:llion <If 110\\ loll' illo' 
T \ ' l1Iail unl('f ,·bh : Scw y .. rk· .. I-lor· 
,,1(1 Ka)l" last )i'ar a 11)1' nmi l·orti,·r 
,1(h'l'rtiscr "i a TV, has 1I101'c(1 int o pro· 
g ralll pal·kag ill g. and ad agcll("} 11'" 

li"it)". 

Q, What is the tre nd in pe r- in ­
q u iry de als? 
A. Tlwrc ha .. t' l>e('11 d"le rmine(1 ,·iJorb 
to di scouragc pcr.ilUl ui l"), mainl ) b~ 

• in Rochester 
it's WVET 

• WVET has ma r .. local accounts 
Ihan any olhn Roch .. sln Sialion. 
(Many sponsors sp.-nd ALL Ihr ir 
adl' .. rtlsing budge! wilh \VVET!) 

• \VVET has morr programs that 
W ill " 'in and hold Summntimr 
list .. ncrs ... alar away from homr! 

• \VVET off .. rs YOUR cU .. nlS BET_ 
TER r .. sults p.-r dolla r inl'l'St .. d. 

IN ROCHESTER. N Y 
Represe nte d Not ioncJl' y b y 
THE BOLLING COMPAN Y 

SPONSOR 
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~ l a l iuJi rCl'fc:>t: ll la liq ''' . I .. 11 1,,,·1 c ·a,.,,~ . 

Il lcr feel. P.1. is s iru pl} a .~ u hl .. rfu~e 
10 gel on III(' ai r al a ... lleape r ra l,· Ihan 
a slnliun 's rale' I'<lfl i pe rnlil!'. II !' IIU\\'" 

a la ... k .. f ('''lIfirlc lIr'(' ill Ilw " Ial ioll',;; 
a hilil )' 1\1 pull hus;nc,." and ull rie rmiut·" 
Ihc ent ire ra te ,. t r uc tufC. 

HN'en ll} ' Ill(~ Ka t1. I\ ~I")(' }' p"iIIi"hNI 
a t'o mprc hellsi\'e IllCI11Ura lllluli i Oil 11 11' 
\.-Iwle llIail " rdc'r suhj l'Ct. P ui ll t II UIiI ' 
ber one: Xu. 1'. 1. deal" aC"I'plt'( l- ur 
"u"lII ill(:(1. H"hcrt j\ I('t,ker Assu" ia lcs 

ag ree' : '" " '" rl .. 1lI.1 a('rcp l a ll} 1'.1. h r · 
de rs and plncc' "nly legil ima!!· lIIai l· 
un l,·r aCl ' ( .u nt ~ Ilm l 11lI\ " .'stahlishcrl 
credit raliliEs a lll i 10",,11 ac("cplmwc 0 11 

ma il·urder ;;Ial iom .'· i\ lany otl ll'r r(' I'~ 

lIrc :.imi larly upP" :'oCfl I " 1'. 1. bu;; iru'J;;;. 
One sla li('1I. WAjlL MOl"g(mlm,n . 

W. Va .. !II'IIII;; Ihis 1'" ."1 I'ard 10 ('Ilf luir. 
e rs "ho ul l ... r·;II' luiry ad\'ertisillJ;: 

" He y"ur il}(IUi f) . I'UT SI(lIId<lul 
Conlracl g ua ra n l('('s } ull a" lUI,' a ral(­
as a ny olhe r ad\,('r li".· r, If }uur prud · 
u('1 is dc'roc lldahle all(1 pr;('ell r ight. 
~ OUT co". l IHI a I"lCr .il1l lui rr has;!' wi ll 
be MO HE thall ca nl ra ll'." Sial inn 
,llcli poinls hul Ihal ils lisle lll'r,. Irust 
i l: im'iles Ihe (,Il'lu i rcr Iv J1 1a('~. a fuu r 
week nrcl" r a l card ra il'. 

Itle rehand is i III-f 

Q. What arc th e p ro sp ec ts fo r 
m e rcha nd isi ng h e lp from ra dio a nd 
TV ne twork s? 
A , N!'Iwork acl\"l' l" l i :!-l' r ~ . buth AM <lml 
TV. will (' Ionlill ue t il gel "Ny li tt l.· Iii· 

r lXl Ule r('ha ll d i ~ ill 1:; a i. 1 (r"l11 I hr' 11,'1,. . 
HI'a sll ll fo r Ihif' is ill a t mi'n' halld j ~ i ll ~ 
il' a IUI:a l prujlo!:- itiull "Iii('11 ('a ll he 
ha lldl("d h~t I,) l o(~ a l I' lnli"II~ . TIll' 
net work,.. le;;'l~ ia ll) (lu i i •• I (In, h ...... · 
e\·er. pHl\j,lc a i ll ~ I.) 11, (" if ~ 1 'l l i " I I~, .' 11 ' 
,--· " ur(lg" IlIl'rchand i,. ing " uPIl\>r l at t ile 
!toc<l l 11'\"1'1. CB.:o::. f/lf c:l.alll lll". 1'1I 1 ~ 10111 

a rl'l~ u la r l1left'h anl li ~ illg I'r Ol Il (,l i"" 
s h(-el fnr IIHlse sla l iull ~ ",hidl :,uh~r i lll ' 
and a l;;o gin';;' IlIun lh l} I, r ile,. fur 1111" 
hl'sl ,,11' fl' dis p la , s o f an !I11\,' r li;;I' r ',. 
proriul"l. Had i .. IIc' l l\or~ e lTorh "ill c :\. · 
pallil ill II. .. fall : co uld IJI' II ,.. t rull ~ w i!.. · 
ing poi II I i ll l'f.o~ l ill~ l i ll ll' ~ al,"" . 

Q. Ho w a bo u t m erchandis ing a id 
for a d vcrt ise rs o n N ation a l Spot 
ra d io a nd TV ? 
A . T V s l a li oll ~. c:o;cl'pl I\,ht'TI ' t h t'~ 

sl.arc· a Clotlll1jf.n Il l('rc' h alll li ~ ilig I lcI':'I r l · 
I11Cllt wilh a c() lI1 l'ani"ll fad ir. ~ l a l iVIl . 

11 ft ' lIul likel )' I" ,I" all} 11101 (' IIlI'rChllll ' 
(I tloi llg Ihan Ihc) ,10 I WI\' • • \l an} T V 
~ l a l i "IIi;. th, .se til L .. " 1\ l1gclt'~ partil' lI ' 
IMI)' , a re hl.':\\i l} i ll\,oh cll. '""I'{'(' ia ll ) 
f(. r ccrtll i .. parl iei pali oll 1' 1 1(1"~ . III 
EClicral. C(Olll ]Jt:lil iu .. sl'ur~ li lo r ,' Iller· 
c ha mli"i nf! a ill. 

On ."1',,1 ralli ... lIali olia l :1111 , 'r l i ~ e r,. 
1I;,,'c !fItO\\ II a n ill .... ra~ill l! inleTl',,1 in 
Ihe lIle re hand i ~ing hell' I hl' ~ ra il cx· 
111 . .'('1 fr um I(.cal !!'tali o1l:'. Anll , fll c!"".1 
wi th a hard.'r ~dli1lg job, AI\ 1 " latiollS 
arc' gdtill~ 1I10rc ,1I 'l ive Ulcrc ·IHulI lis;' · 
wi "\'~surnc f{.r Ihc fi rsl li llie, 

T •• Ihc ranks nf In lll itil>Jlall } s l rn ll l:l 
II1 l' r{" ha l1(l i sil1~ s ta li "'l ~ like WI. W, 
Cinf" ;lInali : WWL. N"I\' Or l ea ll ~ ; 
W ING. Da}lon: WIRW. Top" ka; KF I. 

L,,~ \ ug.·I,· ... : 1\.:-- '11' ~I. ('a ul : 01.11" .. Ih· 
1' 1',. ha l c 1"'c'l1 all, le,1 ~u l'h ~ Ia l i"n- ;j' 

,\ '\ IIC. \,.\\ Y/lf~ ; \\ 1.5. Chi<-ap ', ;11111 

KSL. Sail Lakt, Cih . K:-i L lI a~ al"a\-
;:i'l'lI IIIc n ·llnnrl i,. ing­
,.11"1'1 ... ,1 il IIjJ 111'1I\' il } at 
uf thi ... \ear. 

" lI l'l'orl. but 
Ihl' het1.il1llill~ 

\\'\ lit:. ffl r 1':\allljJle. ha" i l ~ "OPN' 
al ioll Chain·l i).dll nillt:," II ) \I hi( '" 6]2 
~ I urt .... "f t ill' Bohac!... Hal~ l l>n. Granll 
l'nh>ll. Fmlfl Fair. K ing :->upl'flIIa rkf"l . 
lUL(1 ~l lIl p\\ r ll l'Il(1ill~ ill IIIcl n'f/I. litan 
.\c'\\ Y(l rk (" "lll('rali' \\i lh '\'\Be ael· 
\I·r l t",,· r l<. l\ cI\,l'I"l i ~(' r " II ho OUI a 2(,· 

111.'('1.. ('''nt nll' t ,, 11 "Be" nag~fl i p ~ Ia · 
lilJl1 ~'" a l II'a ,.1 a II I'"C ~ . 111111 n ftCIi 11, (1 
11(' l'k l!o ill a pn ,fcrn',l ,..tUrt· jJ lI~ i l iol1. 
I '::\ ( ~' u li l'('" I'f the ~ i >.: f"hail1~ I IH ~- oil 

"fll"n (lh"l1 l whil' l! pT, .lluCI ill 1(. f!CI 
p .. "fl·rrl ·,1 p,,~i l i n ll . tlll' rell) ei ill lill :tti ni-! 
a n} ha .... ~ lcl' ht"l l\ ('e ll ,. lali 'lI} ;Jlld ~r,, · 

"~' f ) 1'1"rc' c'mplop .'CS. 111 rNurli . 
"'''Be prulllu ll'~ ne\\'~ lhre (l 1 .H' lIill ~_ 
(I ll Ih(' a ir am i h) luanin.,: lalcl1 l. WLS' 
~ 1I 11l 1ll e r !lwrehalld i ... ing plnl1 i n\"h t'~ 
Oll'r 2.u()() dlain J;lnw s ; hn" nlread ~ 

l'I" .. II l:!.h l Ihc " n liric Fa rlll('T "talion 
IWlllY 11 " \\ llati,,"al :1('r"lI n l ~. 

Unions 

Q. Is a n ythin g ha pp e ning o n th c 
TV union front t hat will a ff ec t ad ­
ve rti se rs ? 
A , Y"", hut il · ... II Il I \1:1g('" I hi~ t il1 l1' . 
'1'(,11'1 i ~ i,," All tl lt.r il } ·~ 1\\ " ' } ('ar ('11 11 ' 
trael 1I,I' ''' II 't I' ''pire 1I 11l il l k ,(,Cl1lheT 
1,).12 : b ut :t lIe l' 0111' I'a n he nl'l;'l l iatc ri 

E-H Consolidated Rating s Show CKNW 
33~% ahead of secon d station "X"! 

" Canad a ' , 
TOP 
DOG 
an Ihc 
Pac if ic 
Caas l " 

16 JULY 1951 

, 
Apri l 1st. 1951 IPOPULATION RADIO HOMES

1

. RATINGS 

Vancouver City 

New Westminster Are~1 

lOO-Mile Radius 

Consolidated TOTALS 830,000 

117.110 

21/YY' 

254,810 

C KNW 
"X " 6 .6 

CKNW 
" X" 2.4 

CKNW 99 
" X" 6 .9 

CKN W 8.4 
" X" 6.3 

(Ra ting s are a 'lcragcd lor aU pc riods, n ighl an d day. 10 ' thc cnli re wCl ck. using Ihc latc .1 

.c pa ... 01 Ellio tt . Ha yncs Ltd .• fo r NClW W cstm ins lc r. Vancauvcr ond Ihc 1 OO·milc radius.) 
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THEy'RE FROM 
MILWAUK EE 

and 
THEY OUGHT 
TO KNOW .. , 

Ren ewed Six On e· Hall 
Hours Weekly fo r Another 
Year with Ernie "The Whip" 
. •• Allot/wr I'roo! 111111 

,rrtl/uy S(>lIs GQotis ill 

Nr" V Or/pulis' Vas t 

DOC TIRED? 

- --. ~-

DOG DA YS ARE NO DAYS 
FOR A TIME-BUYER 

n"'r,:,, ah'i.lul'·'r u .. I",inl in '''Ilui,,:! 
' ''!if.,-If ,1111\ I""kin~ I", " ... h .. · , 
r,,,I,,, 1"1)' in "I'" ,,( .h" 113110.,, '· 
1" ' 1("" "'~rI..H_ . \lI l Ii", .. "I .11<' >,' -3r. 

. I ,,~ , I . , )~. 1".li<l3)" ~",I ,., .. " \1 " ,,· 

""t' ' I"'II~'" """fi,m 110,,1 ""I,,, j . 

''' ''' I,, '" ;101"- 111 .;11;: Iou )-. \",1 in 
1,,_ \ II!:..!'''. 1\ 1 ' II ,,, ,,·i-It-lil' }' "n'T_ 
!!r<'~I !'f n ,"'" I"" ,1"lb, "JU'nl . '\ 0 
1<-_1 "I 1.3 "'1'Ji I( II ill Ib,· 1""1" ",ill",,, 
1'/'" "'''1111''' '0 t:"hf" rn", IIIJrJ..d " ,HI 

I". "'>II· iol, n' .1 ,,, ,ul'l. k " ,Ih"", 

sooo 
WATTS KFVD 1020 

KC 

THE CENTER 01 YOUR R"DIO DIAL 
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if IIU' ('ll~1 'If IiI iH~ ri~,·= I,) 10' ( in :1 
fi,,( ·alll'a r. It haslI ' l , I"ne 11 1(1 1 leI. 

Tlle-r(' 111(1) he flrohl~lIl~ i .. j~ri~di('. 
Ij"lIal 1.:11I 1e~ " hidl ari' Iwillf: fOilflll. 
Tlw;:e cau I('ad 10 jllri ~(licli"l1al ;:Iril.e~ 
I' hich Iwld lip prO(l u{'li"l1 on T\ 
~ I HJIIS. frCfJl","tI ~ rllll up {', .-h. a ll.! 
up~cl ~(· he(IIII t'~. 

\ min"r ~l.irllli~h i .. gll ill f I'll lit:· 
hH· ... 11 Ihe T,·lcli,.. i"lI \utll .. ril ) ;11I,lllIc 
:;'·r ... cl1 \ clo r,.. Cu il ,L '1'\ \ d ll im .. il 
,..houl(1 reprc!'t;1I1 (I II :., lor~ ;11\ 011'/·/1 ill 
T\'- h"lll Ii", !Iud 0 11 fil m. :XTc"JI Ae· 
lu r:,. Cuil,!' 011 til (' oil lcr h:'lId . II .. " 1'('1'­

r'· ... ·I1'" nil or)!:l lIi l.l'd 1I1"l i"1I pict ure 11,'· 
1,,1,.. . ,..,·c,;; 11(1 reaso n III l11al.., : 111 ex('pp' 
li ,,11 ill Ih~ {' it,.." (If 1,d nr~ makill;; fi lill" 
f il l' 1('1f'1 i~ioll. To ~dllc tlli~ "qu al,hle. 
\' Llli l Ila ~ bC(' 1I h,)I<ling c!"r liol\" al 
.h .. prillcipal I'r"dlw~rs Hf '1'\ film ... 

S .. far IIIf' I id or) ha~ /10 11 ... I .. Sn"'<'11 
\ cl .. r,.. Cuild. Elecl i"l1~ al Ape\ Filll1,.. 

Bill;: Cm:,.!.) Eli le rpri .. e". Ci:-i'" Kid 
I'idure-. lIal ll oal' lI Slll\ li .. ~. J"rr) 
Fairb:'l1l.· Pil'lure ... all ,1 FI ) ing \ Pi,·· 
Ittrf',. "lto"e,1 S \ C; o ul ill f,'onl Ii) a 
"ouill of 1:1i,J h. I::' 

.\ mudl IIHU C l i"lelil ,·oll lt.,.' i~ nil 
be\llf"-II li te \ al;'. lIal \,..~, o( ·j n l i"ll of 
HrHa.tl'a,"1 EI1 f!ilJ".'r~ S. T(,",: llIIio: i llll~ 111111 
II ... 11I1('rtlal iolial Brol herh .. od of Ell~ " 
Il' il'a l Worker.". 

\'A BET. Olwe ;lIdepell( lt'lI l. i ~ II \)11 

:.nilialed \, ilh Iii I.' CIO, 1111 .. (,hll lm('l­
COl t'ri llg' ellf iIW('T,.. 1I IIli 1 ('(' lIl1 if'iatl~ 111 
1",11 , j\BC a nti .\BC. The rila l IIlIioll . 
IBE\~ , i ~ 111 1 AFL aflilillle who,_,,: f", Il ' 

I fil I' I \, ilh CIIS jll ~ 1 rC('(' I1II ) e\pir<:<1. 
1="0110\1 in;: Ihe expiral io ll of Ihe CBS 
c"lIlrad "illt I BE\\,. \'A BET filed \Iilh 
,he \'a l iollal Lah"r I kl:.liulI~ lI .. arol. 
a"l.c(1 I" rcpre,.cnl Ihe CBS ell ;,:i l ... cr.'l 
a lld lel: I'lli,·ia ll •. 

T" fllrl) ... r ""lIIpli"ll1 o: Ilt t· jurisdil" 
l iVllal I l i~l'lIl(' Iof' IIII'Cn 111(' \FL :lilt! 
C [O union •. Ihl' IlI lerna l illl l:11 h~Ot·ja · 

lillll .If Tlwalre ~ Sta;,:e EtI1pl,, ~t.'C~­

"hit'h " 'prl"'f'II I~ 11 11 1)11\1 011 1 " .. rl. ~ r~ 
- i .. I.eel'ill ;,! a ll ,'1,· 011 Ihe I'r""·I'('. lill e~. 

I \T5E t: la i lll~ Ihe ri~hl 10 I cpr ..... cll l 
"('rlai ll "11I '('ialil. ... oI l.xtll, il'i:llI,. ~udl n~ 
fillil ,·,Iil ,.r_ a lHI ... ·ar 10I,.j"'(· li "'1i ,..I~, 

1t (,~II 11, .. f 1111' \ UIII 1"'a ril1 l-!~ :111.1 
(111) 1'1"rliun_ " llidl 11m) I ... hd.1 \\ ill 
~d Ih(' franl('I,,,rl. for fllillre 111011':', 
ChIlIlH"~ (n , ' Ikll \A I:I':T. if n ,I,"IT"11 

;11 il ~ alll'llll'l I .. 1 : 1 ~l' CI::;;; cliginl" '1" 
.111.1 1(1'hlli" ill ll" all'(11 f10lIl 1111':\\' . Il ill 
Ii" lOll . a l if'a_1 f'H a "hil,' , ~11('('(' " ,.. 
f"r Ih, ' C II) 1111;011 '10 111 ,1 /<1 1>10.,101 1 
III1'all fllrl ilci j u r iHli"liuna l " all If' ... Ililll 
,.llwr ", 'II,\' \I~ ET ~ llIl i,,"~, lil.(' X,·\\ 

'''rl. ' .. \\ 'OIL 
\III'''II )! I I ,I ... ,., · :"lrll;:gl .. ~ hetl'L'en 

ulli un ~ .1 ,m·1 dilcl' IJ~ a lT,,' .. 1 a( h er li..c l ~, 

IIIf' repef{' u "5 ioll ~ .. f a ~Ii ll j llr i~ dic li oll' 
al " :llIle ('a ll "flt'lI ('(l U ~(' IIlIpl t'lt~all' 

~i, l e rKult '" 

Q. What about th e question of 
subversives in broadcast ing - is 
there anything you as a sponsor 
s hould do about it? 
A . The pwhlem " f "hal. if all) lhing.. 
10 tlo nhoul COllllllllll i~ l ~ in ra, li" and 
'1'\ " nll ~ l i' ulc· :. li ('kli ~ 1 1 prop05il ion. 
011 Ihe O1IC ha llll i~ an (\( II,-rl i,,(' r ',; dt'· 
~i r(' I,) (l1'oi,1 IUrfll\ "rahl,' IJlIb lie reae· 
li"ll I" Ilis prodll ... 1 or I'(,m) ,an > litroll l!h 
a,'clIl;lI l i,," .. f hiring II kuolI'lI l' ulwcr­

"ile. On IIIf' ulher hand is II de ... irt' 10 
IIlal.c HIre- a pe-r~o n is ae11l1l 1l) ~ lJh \'('r· 

~ i \'e "d .. re llcpr il in g hill l u f n Ii, ill;: 
ali(I a repulalioll , 

l' II;('Il ~ hal C f01l1 1l1 Ihem~l' hf'~ righl 
in Ihl' midd le "f Ihe s tJ l ller~ il C prof, · 
lell1. The AIilCril'an F(.'< I,·ral i" i1 "f Ha­
(Iio . \ rlish, fo r e"a mple. look Ihe in· 
iliali' e in Jlrop,,~ ill l! a ~)"Icm ,.!, ich 
I,,,ullll'c rmi l ador" a ('1I:'lIl'c I .. III15\ICr 

puhlif' d luge-l' again"l Ihl'lI1 . S in('c I hi~ 
mach incr~ \Iac" -cl up. T<:I"li ... ioll A II­
Iho ril ) hn" j ... ine<l ,he " l l1dll~lrr·" ide 
C"lIkrcl\('e-" II lti ('1t ind mlK the A I\" \ 

5,000 Watts Full Time 

John H. Phipps, OWner 

L . Henchel Graves, Gen'l Mgr. 

FLORIDA GROUP 
Columbia 

Broadcasting 
System 

, . 
Notionol Repre~enlo l;y e 

JOH N BLAIR At-tD COMPANY 

So .. the(l~te.n Rcpresenlol;YC 
HARRY E, CUM MINGS 

SPO NSOR 



,lUI' Ille {"Ul' 1\ ',.. 
II w"rk~ li" l' Ih i~ . \ "1'l)1l~"r 1111" 

hal' ind icat iun" Ihat O' If' ,, { h ;.., ar l or~ 

is or Ila »; 8.ul'I,' r.s;11' ra il a~" IIII' prf>,.i. 
,1.'111 of Ihe ,j"" fu r :I ~lall'lIlf'1l 1 ],~ duo 
il1l];1 i.hml ;'1\ 01. (',1. If Ul!f' i,. \Orr 1i]C'. 
tll (' fn ur A's pre.-idl'ut f"rll llre]" il 10 
lh(' :"III'r l;.-(>.-. If n"n,' i~ un IiiI'. Ihe 
actnr ilrloh~1 i ~ illl;..-,I. tlm,ugh h i~ 
uniull. 10 ~ u lrlUil "!I('. Till' :Hkcrli ;;f'f 
ti lell '11I1k('.- up hi" min, 1 nfl ,'r relld ing 
the :u-Ior's ,. la II'Hll'nl. 

Aclu al). Ihis arrllll;!I'IIIl'lr t i,. 11,,1 
111('111. ahll" u;!h it i~ at If'a,.1 a I"gical 
",Iep. Olher un ion~ a l'l' 1\I, lc"l11e I" juirr 

tlLf' C"nfl'n'IH;(' i f Ihl') desire. 
One L1l1i"n IIh ieh ,I,,,',. 11 ,.1 illl elHI In 

juiu l it!' Cullfl'rellCC bn_ ju,., lauU(.·h ..... 1 

i l ~ 111111 1lI01·C t" ,'f"ICt·1 il,. IlII'1llhet;;. 
T he H3(liu \Vr jt e r '~ Cuiltl uf Iltl' Au· 
Ihor'!, I.-f'ag llc of AI11.'ril"a ha,. a;;kf',1 

the FC'(leral C""llllUlli" /lli um COIl1l1li,.· 
", jOII 10 hold a Iwaring on \I helhe r ,'ef ' 
laill I1l'1 works half' l'~ l ah li ~ h ,'rl a h lack· 
li"l of alle:;"d ;; ul ll"('r~ i lc", The BWG 
Ih ink!' Ihat such hlac"li,. l ~ {'x i" , IIml 
wan l" th f' lIIa llc r Io r"ugh l "ul in lo Ille 
"1)1'11 . I f s uc h a ~i lll alinn IIl're IHOW·,]. 
BWG Ilouid a;.:l Ihe Fcr In ('1111 Ihe 
Jl ra ~,t ke hy cxcrci~inF i l ~ ]i {','n~ rc· 
11"\\ Id right,. , 
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~te", broadc ,;ast codes 
nlld cellso.oshi.1 

Q. Is gove rnment censo rship of 
radio and TV a n increasing possi. 
bility? 
A , ]' ... ,halll~ 11.,1. :""111" "\lrf'mi~ l ~ 1a 
hl11111f lll "f ",llu·'II"r;; . !'ubliea l i"II._. 
" lc.1 11:1\1' a",l" .1 fill' il f rllill lim,· I " 

l illif'. hUI j l ' ~ 1101 li""] ~ I" Itapp('n , un · 

I",." Il l(' ;II,IU-Ir} ('a ll ' l h,llldlc il" ,>\1 11 

I'ruhlcl1I"" 
HIL I ra,li,)·T\' 1"" IHI. · a ~ l ('r~ arc lal · 

illt! II" .-h:m. 'cs. III \\ ' n- llilll;!I"" r~~ ·f' .II · 
h. !II 1111 \"M{TH 111111011,· .,f 10:\ Id.,· 

~:lI " l e l·.~. FCC Ch1l imHII I \\'a)llC CU) 
1I111 1 5':lIalor 1':,I\, ;n c. Johllson gale u 
·;~o fl " wami ng. C' I~ 1,,1,1 Ille group 
Iltal lie ha.1 hC'('1I g"tti1tg c(lllll'iaillh 
from \ iewcr~ HI Ihe ru le of "OIHC 13 ,. 
dil~ till Ih e alcragC'. 'l"hf'>o<' ('·"1I11'11Iilll,. 
]Iall ~ I rc""':'ll --akohnl i.· 'Hh c rli .s ing:· 
·· indc' ·c lI ( · ~. "b."ccJ1 it ) or !,rofalli l ~,·' 
,mol ··lIl i,. ]cadillg a.h cfli~i n g.·· 

:'i('lIaIOf JoI1ll ;;011. "ho (11"'1' I'r"p".~c,1 
li el'll~illg 11101 ic .sIal'" (a l Ihe li lllc of 
ti l<' Ikrgllla n·Ho,..se lli ll i 1 J(.'a,lJilll·~ ' , ad· 
Illi lt c.1 Ihal -- I li"c " 'k'l i,. ;.,"· · .. 1'111 

lIan .... 1 ,1.(' b l ~'arll'a ~ I C f" ng1li . I~1 '·I.rl,' 
gra lll eXl'C,.,.C". 

I 
\"A BTIl i're~idcn l 11 M"]'] Fdlo,, ::' 

]1:1 ~ ,. la rlc.1 Ihc mad,il1CI, ro ll ing 10 
f"flll a l'''Jlll1litt~ to I"ok ill l" Ihe lIlal · 
11"1'. T h i" pWIlP 1\ ill male --all illllnc, I 

I 
,lialc all,] th ... rou:::h i'l\c~ligalioll of all 
tl1l' a"l'ecls of prumulglll ing: sta lldarlis 
for '1'\' ... ill com;u ila lioll wi lh rcp· 
rC~"l1 l l1 l i, .. ~ uf gUICfl IIl\CI II , l'ulJl ic, ..-il' · 
ie alld ol h,· , special g roup;;." 

B~' fa ll. the J\A HTB \\i ll hl'g ill (Iraft· 
ill g: a IIC ... · p ro posf'.1 .. "dc of indll ~ lry 

JlfaCl ic .. ~ fo r T \ ' . all.1 prol'a]'l), for ra· 
dio. If :-l lI li"ns an.1 IU' llfork" go alon~ 
Il ilh it. 10u'lI halc 1'1 ]1(' Iha l muc h 
I1I1 're " ; I ~cfu l a])olll the --goo!1 In ... lc" 
" f ~o.,J' radi" ami '1'\ -holl",.. 

Hut ... il 1\f.n·1 III' !!(lICfllllICllI cell' 

~"r,.llil" It will hI' ~,'If. r;'gu]alion . 

Q. What changes will be made by 
th e new NBC Radio and Te /ev;sion 
Broadcast Standards? 
A, Without lIaitil1g fo r :tn oll' r ·a ll in· 
,h l ~ln ('(ldc 10 hf' (11'111111 "]I. \"BC ha" 
('on}(: " ul lIith a I1 l'lI 3~.pagl' hoo]"lel 
of rad ill·T\' hrua(ka~ 1 ~ lal1lbf(k Jo· 
~"I.h I I. \1 (·c,'llncl J. Im·,,;' ]I, .. 1 .,f \I:C. 
~ l lI l l'd: " Thi_ i~ "01 a 11cgalil l' code, 
1I0r un' lit .. · rul l:~ H'~ ll"i (' lil '·. Our \IlC 
I.·od, · of ~ Ialtlbnl~ pl01;.]C-" a :-cl of 
I' ra, ' li (,;I] l'rog:ra11lill!! g U;lirP0i' t.;. \.Il idl 
lIi ll m:. ],, (' il 1'"~~i l> l t' I" imprml' 10,,111 

'kfio J .7ines! 
IN 

TRANSCRIBED 
SHOWS 

THIS IS THE STORY 
260_15 miflv te episodes 

Sind.i. R. r.ning Co.-I>S m.,I . I.t 
W.dingl.ouse Electric_IS C.~, d. 

M.r~,h! 

Bord.n Co. , depl. do .... b,n h, in. 
..... nc. e:omp'ni .. , .uto .1"1.,,. 
b ... -.tt prodvch 

SO THE STORY GOES 
260_ 15 minutc cpisodcs 

Dept. .10'.1, b,nl., ;nlu.uce cOlli. 
p'~iel. b ..... Ic.-.II ptodue: .. 

THE WESTERNERS-
sta rring Cllrt "faHcy 

156-15 m invte cpisodes 

Coff .. , nou., b .. r, d.pl .• Io.e., . Ie:. 
-repe ... through 1,40011. succu. 
.j~. b.o.dcull 

JOE EMERSON 'S 
HYMN TIME 

156-15 minutc episodcs 

THE HOMETOWNERS 
156_15 m inUle l' p isod.u 

Applinc... d . pl. slo.e1, p.inh. 
".clof1-.tI prod"ch 

Also-Newest TV Hit! 

WHAT'S WRON G 
WITH THIS PICTURE? 

1 5 min utc TV QuinN 

Prius_Jackpot ! 

5-0.wl'ck frcqu cncy 

~rtoJZ 
RADIO PRODUCTIONS 

360 N , Mi~higan A\'cnue 

Chicago I , Illinois 

Ccntral6·oIlH 

187 
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, 

To Cover 
the Greater 

Wheeling (W. 
Metropolitan 

Market 
you need ... 

WTRF 
High Hoopers (A'g. 24. 5) 

low Cost 
The ECONOMICAL way to 

SEll 
The Wheeling Market 

Check 
THE WALKER CO. 

IS YOUII 
SLIP 

SIIO\VING? 
Tlu'rp an' 7I1n.OOIl I1U'II. 

",mlll'lI all~1 dlildr.!11 within 

/lHI'lIIal ht':rri ll~ ,li " I:II1 ('I' flf 

lOur Ir,lIu'lIIi llt"', nil ~II II 

hll\' j' ""lIIl1'l hil'l! 10 t.o ll IlwlII '! 

If ~ "lIr "l1l11ll1'tilllr i" g-dl ing 

I,""'im· ...... 111.,1 ,1111 .. hull "' 

II : I\I"-IIH'II 'UII ~ , .. l i l'I ,,·,1 

• 11111 

)'fIlW .';1.11' , .... .... IIl11f'1,W ;! 

MIAMI 8mH, flORIDA 

IIIUU ",,,u, "j IIOU 
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our prog.~nl1l.~ alHl .heir lI(h Crli~ i ng 
lllt",..~ agc~. 

The 11l!\\ \He ~ l all(lnnL •. ,' olllloiniul! 

raeliu 111111 \ ;<Il''' rur the fir-I l ill1e ill a 
ne t \\ orl ('o,lc. make ,.ollle "p'~' ifi (' 
(·hangc;;, Id,iell II ill " Ik .... ' ,ull crl iN:r", 
plannillg 10 he 011 ,\ Be rallio IIr '1'\ 
,hi,. fall. 

l'rQg/"m/l COIIII..'III-T ightcr ( ','ll lfUI,. 

011 the guoII In;; lc. Illoral ,ahH..'$. ann 
I l"(' hlliquc ,~ of ch ildren '" pro~ r :\ln,.. 

llIy "lcq progralU~ , l1e ll'"",'u,,l,. alul ol h· 
e r ~ 1 1O" I) IK:~ " ill be ill forn'. Ih'gu, 
la li on !If pr!l)!l'am ~'O lllelli i~ nwr(' ('x· 
plicit than ill till' 19 I:: " IIC ('ode. 
whif'h Ihe IIC" Olle rC l'h!('e~, TIle reg, 
ul n lioll ~ ill "IIC',- Ih" \ I,ouk of ~ I illld· 

anl~, illl' itlcilla ll). a ppl.l al"o 10 pre­
hrua'\l'il,.t "arlll-UI'S' You ('a ll ' l "Tltek 
a dirl ) j l.ke. gel II hig laugh, alHI II'CIl 

go (Ill Ihe ilil" ill 1111' middle of it. lI u\l­
e,cr. lillie rCf! lIlillioll~ UII m~~l cr~ 
~ho\\,. halc IICe Il l ift ~,(l. 

Ad, crlisillf!, (,011//'111 "lore ,.Irill· 
gen l fl'j! ulati" Il" \I ill hc ill for<'t' ('(Hc r' 
iug PlOtilicl "'"('('plabilil ), \II ti ll' II,.U · 

III " BC lu"v"~ " ill loe ill furce. plu- u 
fCI\ lie,,' 0111:,.. ,. lII ·h a,. "h('l kill~ u,1 
,·l1Iilll;< hll ..c(1 011 ,.Ufll'I,.. ti g.hlcr regu· 
btion,.. un rile u..c uf "cow ('akhcr'­
alill --Irai l.-:r'· al l. ,ou n/·I' n tCI .I,.. 

I II tl lC ma ile r o f "lenglh of a.her· 
li" ing mc--agc." "He im5 lakcll ;. hol.1 
"h:p in eOll1 hinillg Ih" permitted 
1'·Il f! lh ,.. of plu:,:" ill hOlh TUdio :LI1II TV 
,..1.0"" in 0111' tahle. 1I0I,e'er. \BC 
ha,.. j!i,cII ir._I'H 1111 " "Ilt. " S ial"" lilt' 
111'11' NBC "fide: "5 ill"" 11,1", i,-illil j,. (. 

clc\'clol' il1J.! lIIe,Jiulll , .. \ ' BC . , . Illill' 
pl'fmit C,\ III' rimc nlatillll ill t clel' i ~ jon 

l'I"C~c Jlt ati"" ,, II hich d"pnrb from 11,/ ' 
~til l etl TI'flllirt~ II1C IlI ~ . ,.ulJj(.~ · 1 to a pl'ffl\· 

al 011 a program-h) -program ba,.i ;<, 
Ilc n ' arc Ihe I,a~ il ' limi talion': 

'" )1I-:!<1<\I,t: U,'WTII IlX XI" 

I ",j" "'" ~ .. ,' "~""~.I 
XP .. '" , "",_r t· .... ~n"". 

l'r .. ~,.,,,. 
l' .... ~ .. '" ( lI o}' ... I\ .. f".~ \f",. 

I )1 in,,"-' I XI~~'I !l 1' ,~ fi " ,'1 , • :/10 • . 1', "'" '" 1: 1'> :l ,." :;!,II" 

.', .. 
" ~;"I' .. 1,. 

:l" :I:~" .. '" ~:, L M - ',u 

'" 1:, ~ :1'1'" 

'" 5 :I~' , "-,' . ~,: I '> , an 
,w -; :"" I,"'" 
(JI'.'rullll~ "flJI" "/ lI/f'" 11,·ro· lire 

~, .. t'" " f II", Ili).!hli).!llI,. frlll il tl.i ,.. :-ee­
li"'l "f ti,l' ,11''' ;\ IIC ('1,,<1, '. (",..-r;uf! 
ti ll' Ilalldl;lI~ rlrI,1 d f<1r1l1l1 '" lOr I>ro: .. I· 
rlbt lIIall'ri:.1 ill r:14 lio 111111 '1'\ , 

\I""'rial 1I1II.~1 he ,~u l tlliitied at h'a~ t 

I:: hlllll' ~ in 1,,1 ":IIl" ". illl' llIdili g. ,.nil' t ~ 
111111 lI ,iI, ' rli ,.ill)!. ,,1 ... 11 " Ii,, '" ~ h",, ~ a!'l' 
il1l"III" 1. '1':111" fI ~'o l'dilll:~ and fillll~ 
IIl Il~ t hI' i .. a """k I" ,f"n' lll",u ll'a,..t. 

\BC r(>$cnc;< Ihe right to elo a 
" f:ulc" 0" a f!1(lio Or TV ~hol'. 1.lli'n 

tllcre I,. lin ) ~cf iuu" ' luc,. lillll o f a por· 
tion nf il hein~ objcct ionalole ill " lIIan} 
\ I11Crk-lI 11 h01llc,,,.'· 

Serial dramalic l'rogfa11l~ lI1u~1 keep 
Ilnll II the ir opcllillg ,,~ nnp~l;; of pre· 
f·(''t li ng IIl"lalimell l,.. YIIlI ca ,, ' t let li1" 
tener,;;. hane: in Ihe lIir. ei ther, "'hcn II 
-cric>- i" Oler, Sll~ ~ ~ BC: " Whell ~ u('h 

" I' ro~ ram cml,. it:> "eric" of ],roll(l" II,.I;< 
1I \'l'f ;\' IIC'" beililie>.. Ihe 5- IOf) liue of 
Ihl' progra ul 1ll1l ~ 1 he "a l i 5- b{'lori l ~ CO il ' 

d Ulled:' 
You f all' l make (' roi',,· plug,;; fill' nil ' 

lither lIe t lltlrk 's "hUll I)II ur 0 \\11 f,r a 
~ lII''' 1 ,. l ilr ';;1 ill s Ul'h " lIa) Ihal il "ill 
" di' e rl tile au di( ~ llcc fr011l S BC At the 
limc ~ u,'h prog ram i ,~ I'r~.' ntci l O\'ef 
.'oll1p('(ing fa<' ili l j e~." 

MR. SPONSOR ASKS 
t e(mlillllcd /rolll Im!!c 177 ) 

futll il}. fOf imtance, furgol aJ,IIul Ide­
I i~i"n l'lI l ircl~ 011 S U1l(la~ lIi~ht ,.. "hell 
Ta llulall Ballkh~.1<1 caUle 011. Shc hall 
~ u ,' h an oUI~lall(ling progrnm nOlhing 
{'ould l'ol1ljl-ct e II ilh il (ur alldic. H'(.~ 

T\'. o r the {'urner mo, ie. or gill rum· 

"'~'. ' \1111 Ihefe arc ,) the r gUOII pro­
grn l1l~, 100. Ih"l ('all (''' pturc all(liencc,.. 
TV eCriaillly ha,. no l1Ionop"lr on tal­
CIII all,1 i,lea,... HCA 1;< $Iill Iloing. " II 
righl ,,' itlt rccurd~ <Ic;::"il l' ('oml}('ti ti oll 
fro lll TV and "IQ,io:,'$. Whclllhe 1101cl· 
Iy of TY has j,eg ull I" wear "fT. a~ it ;" 
already (Ioillg. Ihe be~ 1 I'l'ogra1ll~ "ill 
).!I'I Ihe audicl1<'c-lIl1fl radio ~ 1' ''III, 1 hc 
rea,l) lin, I eagcr 10 a~ 'I'('I '1 l" rl l ~· hal· 

Icngc. 
1l :.,lio has pll'"I)' of I'c~eaf( 'h 10 do 10 

prul e its imllorl alll'c ill IlII l a ) ' ~ ern of 
'1'\' , Cme hi,..lorie~ of fil e )t·ar ,. ago 
~ ' a n ha, c 110 hearing 011 il,;: e fT,.'t' lilcnc"" 
"'Ila y. Yci therc a rc ('c llailli ~ ,)I(,tll ~ 
o f I'X(' ilill ;,! "loriC!" ma;lahk· lo,la} ,If 
III1..'fI' ha llll i~ illg po~~i bilili (..... I'ool",ra· 
tilc c iTorl.". whid. h;I\'c ~ iclll.-~1 iIllPfl'''' 
.. ilc n."ult,.. 10 ad'·crl i~cr". ,\"d 1110,.(­
IIf(' 11.1' ;:: IIIric" a(herli~ill:': JIInnllgl'r" 
\\:Ull In 11I';lr, The~' 1I,,(.,t:! Illcm tv {'on, 
\ ' ill( ' " Ih"I1lN' h c-;:;. ant i Iheir lop lIIall ' 
agerlll"li. that rllll;" (':\lI ,.. Iill hI' :1 1111>,..1 
t\,·"ir:r\,11' IlIelliuUl 10 II ~~ ·. 

" cl' .. haIHli ,. ing . I'f 0l!!'ltlllin~ all,1 re· 
~, ·a n ' h. It ·:; a formula d'at "a~ IWf'OII1-

pli.-hl'd re.~ lI1t~ for olher 1I\1·, lia, It 
~ huu ld ,I" ti,e ,.;WIt' (or !'wli", 

1),\\'1]1 Ht.,~N f) 

/} irCl"lor (1/ Adrer/is/IIK 
G. Krll ef!,l'f Ilrrll'illl! Co, 
NClnlrl: 

SPONSOR 
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But not when it' s at theil" lingel"tips in RARD* 

An im port ilnt ap:c'JI('Y li1\lc IHI} cr 8ays : .. The ma r],,!'I .'; 10 bl' (lcI'dopc'll 
by r;1(lio a , t\" r rl j ;:i n~ arc ~ek'( ' letl joiUlly 11) agcH(" }" nwl cl iclll. 5,,)" 
\IC ;:tal't ill l\lillll csota anti Ihe ollty inforlual iOIl I\(' l"II'c i ~ from ;1 

!"ma ll ~ \;l lio ll lip there. 1'11('11 I harc 10 go II/, I/lI' r,' (,,'rsollflily amI /(Ilk 

wilh tll C sIll/ion s ami I'coplc 10 find oul IIlu"ch 11/'(, KflOd all/I II !tidl arl' 
lint good jor us:' 

Such fir sl hn!1l1 fil"' i{1 ~ufl'e}~ lak e lime and ell~t mOIl t"y. Ollty a fcw 
bu}ers of li mc IlIHI il I'o!'sible 10 1I"0rk thai \l'U}. 

SO it 's n boon to buyers clcrywhcre "'hen ;; Iation ~. likf' WCY, 1lI;,ke Ihe 
inforlllati ull Ihey necd ,n'nibble ill the S HDS radio ;111 (1 tclel' ision JlIlIl. 
tications all{1 ill CO\'SUi\ !ER \ IAHKETS. \lnrl.:l'l informat ion. CO\"f"f' 

age iufu r"lati"" . Aud icnre informat ion. I'rognlm in fo rmation. 

When ) ou'rc compll rill g .s1;lIion:; ami thcir mar~e t s.. it p3yS to ch('t.'k th,' 
Sefl'i('c·!\{b as well m; the ii~ t in )!";; in nADIO AD\,F.:Irt"I SI.\C n \TES 
AS J) DATA.- ill TEI.E\' ISIO\' AD\"EHTl31'\C RATES A:\'J) IMTr\t 
:111 ,1 ill COi\'S L!;\iElt .\IAHKETS. T h<, }" ma~' ~are }OU much furliwr 
~e" rdlill g: for the iufofll ,atitJll )011 WlIll t . 

• Formcrly t hc Radjo Scelioll of SRDS . 
t Form crly the Tcle~ i s ;o ll S"cl ioll 01 SRDS , 

N ote to Bl"Oodcostel"s: 
61.page S POT RADIO 
_\IUTIU:\' II ,\XDBOOK 

111 th c 
I'H U-

l'lIyel''' 
of lilllc tell \\ hat thc \' \\'a ll\ \0 

kilO\\, aluHl1 ,..lati()II~ . I I ('I"e' ~ a 

IIt'alth of tillH'·.~(' l linp: ,lilt! pro· 

Illotion ideaE', 51.00, 

3ll No"h M"h>gon A • • ny •• Chic.g. I. III,,,.,, ' N ... Y.,k • 10. An!lol .. 
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A flfTl1 PA n Will A'PlAIt NUlT I}SUl 

PART FOUR 

TV \Io~t .Ii. li "llar il~ art> de"i)!lw,1 for 'lC('a~i,,"a l 
UH' unh. \'01 ~o the I 'J:=i I "Tr Uil'liollan ! 
1I!1l14l1lU"~ { .. r :'lJon~r".:· [\ is a{,\lw lll all ,-a;\ . 

,,,·rt'a.1 ... ,1 Ioo"l 'Ill lilt' lI'I"I;"ioli arl. 1{1l11 ,.'r than lI.ill~ 
.t ,,, I .. ol up an ". ·.·11.;"11111 " .. rd . 'Uhf'11b.'f" lI"ili T" .. ,I 
lhr\}lI f! h it,.. , -I,tire , '"ut r lll:. for all vl"t'r·all louk al t in­
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LEGS, RIGHT 0' LEfT Cu ruun If'rti­
ca ls . either ~trctchcd or on tflll'clf'I'S. 
o r SIIPllorttng part of til(' Ilcnnanent 
curtain bordcr. 

LENS LOUSES Peoplc who waH' when 
TV cnlllC'1'n pails :ludiene~. 

LENS TURRET RClohlng d(,l' iCC on TV 
{'arneI'll ca rTy inll two 01" more lenses. 
an" one of whieh can (Jrlkkly br 
1111111'<1 into Ilo.~ ilioll for shooting. 

LENSE S 

3Smm 'Il"Id(' fUlrl(' Sp('('d: f3.3. Total 
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angle of vicw in hori1.Onta1 : SI.S . At 
<4 fed actual dis tance from object t:tkcs 
picture equal to bcUlg 31~ tll'tual fC'N 
from object. 
SOmm. It\\O inch' Spero: f1.9 . Total 
:ulj;lc of dcw in hori7.ontal fi('I£I: 34 . 
At <4 ft'et actual distance (!"OIll object 
takes picture ('qual to bei ng 21 2 actual 
fC'('1 from obj('C'L 
SOmm , gil es you large dcplh IIf foclls 
dollying in and oul , IItlle (ils tonlon . 
less c\ilncu lty to follo11 fOClL'l. 
90mm . 131~ inch) Sp('c(!: (3.S. Tolal 
anglc of lie\\" III hori1.Ollt ni fi(' ld : 19. 
At 4 feet from object ~ l\ ('S IlicluJ"(' 
('{Jual to beln e 11 '1 art ual feet (rom ob­
ject. 
13Smm . (512 Incl11 S1)('('d f:.l .tI. Total 
:lIll'!le o f riew in horizont;"!l fi1'ld : 13 

At 4 actual feN (rom object ghC5 pic ­
ture equal to being I I actual inches 
from object. 
8 ~J inch 1215rnm.' Speed : (3,9. To­
tal :;!ngle of \"iell' in horlzont:;!1 ficld: 
8 . 
13 inch Itelephoto l Speed: f3.5. To­
ta l ang le of \ ' !C\\' In hOI·i1.On lal field : 
5 At 100 act ual fCl't (rom object 
gil'es clo.<;('-up . 
IS inch (telephoto) Specd: (S.O. To­
tal ansle of vicw in llOl"izontal ficld : 
4.S . 
17 in~h 'telephoto ) Speed: (5.0. To ­
tal ansle of vicw in ho rizontal fie ld : 
4 
2S i,.,ch It('[(' photo' S I)('('d: f5 .0. To­
tal angle o f ricw III horiwnta l fi eld : 
2.75 . 
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Zoomo , LeM tl.>cal leng ths: 5 to 22 
inches. Speed : f5 .6 to f22 . For use in 
quick an d continuous var iation of fo­
cal length from ext reme long to very 
c lose shots and vice versa. G ives ef­
fect o f camera "zooming·· i n on sub­
jec t Wit hout. mOl' ing camera 0 1" chang­
ing len :<; . U~ed outdoors and to great 
adl'anta ge on such s hows as K llk l a , 
Fra Il &- Ollie. 
BoloWJto, LenJ t~ocal length: 7 inches, 
Speed : fl.J. T otal angle of vi('w in 
horizonta l field: 10.5' . 
Extrem ely fast lens used where ligh t ­
ing is unfavorable or of mi xed color. 
Sometimes at boxing and wrestlin g 
m a tches. 
Refl ecto, LenJ }o~oca l length: 40 inches. 
IActualleng th : 16 inches.) S peecil var ­
jable ): f8 to f22. Total a ngle of View 
in h orizontal fie ld : 1.9 . 
Extra long telephoto focal length bu ilt 
into s hort. compact moun ting to avoid 
interferi ng with other lenses on tu r­
ret, 
Elect,o. Zoom One of the la tes t types 
of a utoma tic focus ZOOlllar lenses tha t 
is pa r t icularly adapted to studio use . 
/'.lo t ,, : Ve rtical angle of view will IX' 
only three quarters of the horizontal 
ang les given a bove because the aspect 
!"atio o f the television camera is t hree 
by four. For example : an 81 2- inch 
lens which has a hOril'''()ntal fi eld angle 
of eight degrees wllJ have a ve r tical 
a ngle o f on ly six degrees. An eas y way 
to remember lens sizes and com pa r i­
sons is by t he fac~ tha t tlle larger th e 
lens is in size or number. the closer 
a nd tighter the s hot. 

LEVEL, VO ICE LEVEL Test o f mike po­
s ition in p icking up talents· voice fo r 
best qualities in relation to camera 
placemen t . p icture. etc. 

LEVI TATION Flyin g a prop or actor. 

LI BRARY SHOT ( I I t~ilm shots used 
in a show but not recorded es pecially 
fo r it. (2 ) S hot taken from a library 
or store of shots ke l)t in the hope that 
t hey m ay at some timc bc useful. 

LI CK An a d lib mus ical ph rase usu­
ally not in the score. 

LIGHTS Defi nitions tela\\' p rovid(! a 
gloss ary of lights used comomnly in 
television . 
Fill , Flat a' Bolancing Light Used to 
provide general over-all ligh t and in 
particular to control contl'as t by soft ­
cn ing shadows which al·c 100 harsh , 
o r bringing up illumination on back _ 
g round objects so that princi pal fea ­
tures do not s tand ou t as much . 
Modeling U gh I Used to brin lt out some 
spec ial feature of the subject which i~ 
not properly accented by remainder of 
lighting. It need not be a very strong 
light . but is usually fa irly sh arply fo ­
CIiSed to ens ure that only fll·ea desired 
is illu minated. Sim ila r to hot light as 
oPl>osed to flat lighting. 
Key light Used to poin t liP the h igh . 
l ighL~ of t he s u bject . talent, or main 
feature of s hot. Us ually placed highe r 
tha n camera to gh 'e beLler differenti a -
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lion between upper lip and n ose shad ­
ows. Lens may be determined by the 
requiz·em en LS o f t he key light bet.:a use 
it's key ligh t whk h illuminates the fo­
cus of in terest fOI· scen l.' or se t. 
Rimming 0' Oul/inc- Light Used behind 
main ta len t or subjects 10 prOl'id t' 
means of separating them fro m back · 
ground. If t wo colors are simila r and 
t llere is s t rong r isk o f their fail ing to 
separat~, t h is light is es tablish ed at a 
very high in tenSIty fro m above and 
behind so that the ed r:: es o f all objects 
it is des ired to e!llp IJnsize a re rimmed 
ill Ii~ht . Ha nds. for exa mple, s pa rkle 
due to light from behind being picked 
up a nd reflec ted by tiny hai rs as well 
as refra('t ion due to skin surface ch an ­
nelin g light rays t o fron t. This type 
of ligh t is almost ah\·ays necess:lry un­
less the background is of defini te pat­
te-rn whic h cont rasL<; with s ubject 
ma tter. 
Kick ~ r a, BooHe, Small ligll t uscd as 
lear t ro.~s light which may sll ine up­
wards or down\\"a z·ds depending on the 
e!Tect required . Used extensively on 
Paul Whitem an , a nd Wayne King 
s hows. 

Cbe Liqht Also knOwn as oble . bloop­
e l". or eye ligh t, A sma! ! spot IIsually 
nlounl ed on camera wh ich adds li t t le 
to over -all ligh t , bul b righ tens t he 
eyes. face, etc . a nd causes eyes to glint 
an d sho\\' with a brightness which is 
never Obta ined with the lighting nor­
m ally u~('(l. Good for faCial ('xpres­
sions when set with con trolled rheo­
s tat, 
B,ood 0' Btood,ide , 1 1 Floodlight u~ed 
to il!u r.l inate whole set. 12 r A Hoor 
sta nd type lig h t with wide angle used 
for genera ! fil l. 
Cod' light ing Light ing. usually a scoop. 
dircrted on the subject from a point 
behind. the fro n t being regarded as 
t hf' ~ide fa cm g the camp!"ll. Back hght_ 
ing and kl.'y ligh l in g should be sam(' 
d istan ce apart and sa me wattage, usu ­
a lly 1.000 K W. 

Spotlig"l s Baby . J ~ KW intensity 
(fo l·mei'ly ' 2 KW, 

Junior 2 KW in tensi ty 
Sen ior 5 KW intensity 

Right Angle Lighting PoltNn Bas i c 
slart for most ligh t ing set Ups. 

o (Bock Ligh t! 

X (Subject ) 

/a 1<0, 1;"" 

(ComN a ) X 

o (Fill Light ) 

LI GHT AN D SHADE Va riations fro m 
calmn ess to tenseness. softness to 
shouting. which keep a TV proctur.tion 
rr musical nu mbers f rom being mo­
notonous. 

LIGHT a RIDGE Control board f rom 
which the ceil ing and lIoor lighls are 
remotely (·ontroJled and operated 

LI GHT FLAR E While s}>Ot in TV pic­
t ' lre caused by improperly UM'd or 
badly 1000aled 11001" 01" spot light. 

lI Gt-lT L !:V~ L Ambien t or general in­
lensity of illumination on a su bject or 
tcene measured in foot-candl es. 

LIGHT MET :::~ 1I.:eter u.~ed to '\1 mea­
~ure in foot (·flndles amount of Hgill 
on lile set: 12' Indicate the amount 
of re llected light from aelO l"s and props. 

UGHT SCR IPT Chazt us('d by tl1e 
li\i lltln g tcc hnk,a n to record }>Osition 
end mlt'llsity of the jjghls to ce used 
in n given TV seen I.' 01" show, 

LIMBO Any arc:!. not within the set 
a t·ea . used fot· ('0\'1.'1' shots, super·im· 
I>ositions, montaf!P ell·ects. fiip cards 
ulld s imilar devices. 

lIN~ A single sca nnmg line ac ross the 
picture contain ing hiRIllig l1tS, shadows 
and halftones. 52~-line definition is the 
U. S. sta ndard for telc\·ision . 
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LINE OF SIGHT A stra ight, unob­
structed path between two points. 

LINEAR ITY UnlformHy of distribution 
of a r~ulnr picture or pattern on a TV 
picture tUbe. 

liP SYNC Or LIP SYNC HRON IZATION 
Dif('ct recording of sound from scene 
that is being ftlmed , This term usually 
pertains to film commercials where you 
can see actors and their lips moving. 

LIVE "On - tile-spot" tele\' isi n g of 
e\'enIS and/ or people in contrast to 
transmission of film or kinescope ma­
terial. 

LI VE CAMPA IGN A 5('ries of shows or 
announcements by living performers 
as contrasted to fil m or recordings. 

LIVE MIKE , HOT MIKE A microphone 
t hat is on and l:'unsm its everything 
YOU say, 

LIVE TITLES Titling material whieh is 
televised directly by studi o camera 
rather than s Upplie(1 from slides or 
film. 

LOADED (I) A show or script having 
an o\'erwhelmlng amount of hard work , 
( 21 A script containi ng fa) excessive 
camera shots: . bl action: .c ) difficult 
sound or mus ic cU('s. 

LOCAL Show originating in local sta­
tion or in the town In which the sta­
tion Is located. as contrasted to a net­
work program, 

LOCATION Any locaUon outside of 
TV studio where you are televising or 
fi.lming action, 

LOCK JAW ( I ) A tired , uninspiring, 

lifeless s inger, (21 Talent. who speaks 
with little or no facial expression. 

LOG A record kept b)' s tations and 
networks of evt'ry minute of telecast­
in l{. Including errors. It is r('(JuiTed by 
FCC. 

LONG HAIR A l('rm orten Rppl!ed to 
(R) serious mus ic : (bl the critical at­
titude of "a rt for art's s;..ke," 

LS.LONG SHOT Shot actually or ap­
pal'ently taken with the camera a con­
siderable distance away from the sub­
j(,l' t , When people arc included they 
a t'l' far enoul,lh away so that their fea­
tUrf'!) arc not. c learly discernible. _SCI' 
camera shots,) 

LONG UNDERW EAR Sheet music. 
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LOOP Bend o( slack film left above 
a nd below the gate in threading a film 
camera or projector In order to prevent 
the intermittent action stra ining and 
tearing the film, 

LOSE THE LIGHT T erm used In direct­
ing cameramen as " move to next. posi­
tion when YOU lose the light," 

LOW PRESSURE SHOW Typical easy­
going TV aproach. For example: the 
Chicago TV tl'eatment. 

M 
MADAM E CADENZA A flighty Cemale 
vocalis t , 

MADAME LA ZONGA Female who 
moves, shakes. dances nel'vously. espe­
cially wh ile on camera. 

MAGNETIC RECORDER Machine, port­
able or fixed, wh ich records sound on 
a reel of wire 01' tape. Cost, $90 up. 

MAGN ISCALE An object produced in 
larger scale than actual Size In order to 
make clear details that would other· 
..... ise be inetTccU\"e 01' indistinguishable 
on TV, 

MAIN TITLE Title at the beginning of 
a TV presentation which gives show's 
na me, etc. 

MAKE GOOD 'II OtTer to sponsor o( 
comparablE' facilities as s ubstitute for a 
TV s how or announcement cancelled 
because of an emergency. (2) Compen-

MAKE UP 
talent. 

Facial makeup, etc .. on 

MANUSCRIPT o. SCRI PT The wl'itten 
TV play. Usually mimeographed Cor 
direction and production. 

MARK-IN Ot MARK THE PARTS (I) 

Outlin ing position of actors on studio 
floor with chalk or washable paint. , 
( 2) Using colored ])encil to mark script 
to make It easiel' for tnlent to identi fy 
his lines in first run-th rough . 

MARRYING S lang for th e photographic 
combining of the sound and pictUl'c 
portions of a film In the pl'inter after 
editing. 

MASK 1 \) Shield placed before a cam­
ern lens to cut otT some portion of the 
camem 's field or \'Iew. 12) To conceal 
by use of scenery a ny ponion or sct. 
backgl'ound . tlies, etc. 

MASKING PIECE or WALL Section m'­
bitrarily used to pro\'ide a backi ng (or 
sharp or definite changes In camera 
angles. 

MASTER CONTROL Central point at 
which all s tudios in a TV s tation nrc 
linked, and ( rom wiler I' s hows arc fe­
layed fol' transmission, 

MASTER SHOT Single shot occasion­
ally taken of entire p iece of dra maUc 
action in order to facilita te assembly 
of cOml)()nent SllOts of which it will 

fina lly be composed , (See cnmera 
shots) , 

MATCH DISSOLVE Perfect o\'erlap or 
cross fading f rom one scene to another 
where persons, objects, or propefUes 
are in identical positions, and you cre­
ate illusion of one subject. 

M8S Mutu:ll Broadcasting System. 

MC Emce('. Master of ceremonies, 

MCU.MEDIUM CLOSE UP nlis term is 
gradually being replaced by more spe­
cific term, but m eans a shot that cuts 
off actors or talent jUst abov!.' the 
knees: also wide angle shows objecl 
and some background. (See camera 
s hots.' 

MEDIUM SHOT Or MIDDLE.DISTANCE 
A shot of subject or set showing only 
part. of each, Midway between clo,sc-up 
a nd long-shot. (Sce camera shots,) 

MELODRAMA Exaggerated, romantic, 
exciting, and improbable type of TV 
dmma. CharaCl.('rs are usually over­
drawn a nd stress is laid on action or 
situation, 

MICRO_WAV E T V relay from mobile 

". ". ,." 
.. {' 

,,' " . , 
',' , 

" . 

unit to studios or in conneclion with 
coax as Nashville to Louisville, 

MIDDLE 8REAK Station identification 
at about the hnlf-way I)oint of a pro­
gmm as in Pil ilco 01' Kraf t dramatic 
shows, 

MIDDLE GROUND Refers to mid(lle 
portions of playing area of s tudio 01 ' 

set as contrasted to foreg round 01' 

background. 

MIK E 800M A mike on long telescop­
ing arm which may be extend(>d or re­
tracted. swung in a wide horizontal 
arc, and raised or 10w('J'ed , Boom Is 
usually mounted on a mobile platform 
that f:lcilitates its mo\'em(>nt. 

MIKE HOG Talent thM m anages to 
edge co-workers away from mike, 

MILK II) To exhaust 01' ext ract every 
possible bit. of humor or p:lthos out 
of a scene, s ituation. or line of dia­
logue, (2) " Play to the live nudience" 
as Milton Berle docs so oftcn, 

MINIATURE Any small m o d e l s of 
houses, cities, automobiles. etc, 

MIST SHOT A TV shot or s Ull photo 
that is taken th rough gauze 01' with 
lens out of focus to achieve sort or 
blurrt'd effect, 
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MIX (1) Opticai. Gradual merging of 
the end of one shot into beginning of 
the next, produced by the superimpo· 
s iUon of a fade·out on to a fade·in 
of equal length. (2 ) Sound. To com· 
bine sounds of several sound·tracks for 
purpose of re·recording t hem on new 
track. 

MOB SC ENE Group of performers sen'· 
lng as a crowd background saying 
"hobble-gobble" or "no, no!" or "yes, 
yes!" 

MOBI L.E UNIT Field television CQuip­
ment mounted In truck.~ , and/or trail­
ers. generally used tor spor ts. special 
events, and other shows not picked up 
in studio. 

MOCK-UP Facsimile photostats or rep· 
Iica of products or con tainer to be dis­
played on TV show, usually actual s ize. 

MODEL. (1) Miniature cardboard rep­
lica. of a scene or set made by art. de­
partment, usually for purposes of ex ­
periment or discussion before the nats 
and set are finally constructed full-size 
and set up on the s tudio ttoor. ( 2 ) 
Miniature model m ade to be used in 
the actual telecasting of a show in such 
a way as to give the Illusion oC being 
a full-sized construction. 

MODEL. SHOT Shot in which models 
are used. For example. when small 
model ships noating in a studio tank 
a rc shot so as to give the illusion of 
real ships at sea. 

MO DELING L.IGHT A light source so 
placed and oC such intens ity as to 
bring out the contours and volume o( 
a subject. Opposite of tlat light. 

MONITOR ING (I) Technique of con­
trolling picture shading and other fa c­
tors involved in the transmission of 
both picture and sound; this usuall~' 

occurs in the control room and/or at 
the t ransmitter. 12 1 To check show or 
spot content and transmission with on­
the-air pictures. 

MO NOSCOPE TV camera tube or slide 
which contains a simple picture or pat­
tern used for test purposes. 

MONTAGE Impressionistic assembly 
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of short scenes or shots designed to 
bridge a lapse of timc 01' forcibly de­
I'elop n plot situation by brietty indi­
cating the passage of events within it. 

MOOD MUS IC Background music to 
establish or intensify the mood of dIa· 
malic action or scene. 

MOTIVAT ~ ON The reason or appro­
priate cause of a giVen el'ent. whether 
inferr ed or in the spoken lines or ac· 
lion. 

MOVIO L. A Special machine used by 
ed itors for viewing film in small s ize. 

MR. AND MRS. SHOW Manied or non­
married couple gossip or gab show . 

MST Mountain S tandard Time. 

MUGGER (l ) Person who Insists on 
working too near camera or mike. ( 2) 
Milton Berle, Jerry Lewis type facial 
antics. 

MUL.lISCOPE An opaque s lide. 

MURAL. Photographic enlargement of 
set or scene used to give impression 
t hat the scene actually exis ts in studio . 

MUSHY 
right, but 
poor. 

Meanin g the sound is al\ 
t he microphone's pick-up is 

MUSICAL. ( 1) Type of light entertain ­
ment show containing considerable 
portion of music and dancing. (2) TV 
equivalent of a musical comedy. 

M USICAL. CL.OCK Type of musical pro ­
gram with visual multiscopc news type. 
Part of tes t pa ttern and clock. Music 
background and frequently tliln com· 
mercials interspersed. 

MUSICAL. CURTAIN Music used at the 
end of a scene skit or a playas finale 
or curtain . 

MUTE NEGATIVE Picture negative of 
a sound film without the sound-track, 

MUTE PRtNT P os i t i ve film print of 
the picture part of a sound film wit-h­
out the sound-track. 

3S MM Standa rd motion picture size 
film. 90 ft . to t he m inute. 30 ft. to 
chain break, (See film information.) 

16 MM Small size film currently iJeing 
used for most film commercials and 
kinescopes in TV . This Is about one­
t hird as expensive as 35 mm ., and as 
reproduced on T V, \'ideo-wise. is com­
para ble to 35 mm. However, 16 mm . 
suffers somewhat audio-wise. (See film 
Information.) 

N 
NABET National A.'Isociatlon of Broad­
cast. Engineers and Tech nicians. Usu­
aUy TV camera men, some soundmen, 
and light technicians belong to NABE.'T, 

NAPA Na ti o n al Associatlon oC Per­
fanning Artists. 

NARRAlAGE Technique whereby one 
of t he cha racters in a set . story. or fil m 
does all the sound voice over tells 
th e story. 

NARRATOR An otT-camera or back­
ground voice known as VO or Voice 
Ol·er. 

NARROW ANGL.E L.ENS Close·up lenses 
.. 90 mm., 135 mm. , etc. Picks up 

small portion of set or ac tion. 

NARTB National Association of Radio 
and T elel'is ion Broadcasters . 

NATURAL. SOUND SoUnds of act io n 
whose source Is shown in picture With 
sight and sound simultaneous. Also 
called synchronous or' sync sound. Op · 
posile of non-sync or otT-screen sound . 

NBC National Broadcasting Company. 
NBC-TV. 

NEGATIVE Film or kine in which the 
natural tone values of the picture a re 
reversed ; it constitutes a master copy 
(rom which a large number at positive 
prints can be made. <See posi tive.) 

NEMO Term Ilsed to desig nat e any 
telecast picked up by station crew 
which does not originate in their own 
loca l TV studios. 

NET o r NETWORK Mult iple TV or ra­
dio s tations linked by coaxial cables or 
microwave re lay. ( I ) CORst- to-coast 
network-a group oC stations covering 
th e whole or greater part of the U. S. 
121 Regional Net.work-group covering 
a defi nite segmen t of the country. (3) 
Spli t network-selected stations of a 
network used to meet specific distribu­
tion or sales e !Torts. 

NETWORK TIME Telecasling time on 
an affiliated TV s tation anlilable for 
network programs either olf-cable, film. 
or vin kinescopes. 

NEUTRAL. Theme 01' background mu­
sic used under \'oice over announce­
ments. 

NEWSREEL. Film report of CUlTen l 
event. 

NICK ' EM Direction to m usicia ns to 
play number or passage staccato. 
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NIGGER t~orlll of M'recn 01' filter used 
In studio Iightmg. usually to co\'er 01' 
cut do\\'n lIl!h l frOIl1 ::o lmng spot 

N OOOlE ! 11 To Jlla~ a few bars of 
bal'kr:l'ound music usunll) behind titles 
kno\\ n ~h noodling. 12, Tuning up of 
mIlMl'allll..'\I'umcnlS. practice runs, etc, 

NUT Usualb- the compil'tc cost o f pro­
dUl-1I111 a Irl(,\'\510n or moto show 

o 
OFF CAM ERA 0, OFF MIKE Position of 
It pC'l' fonl1el' Is a IIlUe too far from 
('01111.'11\ o r mike. 

OFF SCREEN o. VO ICE OVER NA RRA . 
TION Any nal'l'ati011 tlHlt Is not lip 
sync. 

Off SC REEN SOUND Non·.l;yllchl'o ­
ni1.l'cl sound that o r igln:lICS In limbo. 
Ma~' be hf'arct without seeing COITC­
!>pondlng plcture-, 

OFF SIDE Olf-color skIt. action or com-

cd)' HIl(', 1'001' tastc. A "hlue gag." 
Tabu. 

OFF .THE·CUFF Also ca lled acl lih OJ' 
Ynudeviltr, Phrase used in connection 
with ])rodu('Uons whi('h nre televised 
without script 0 1' pl'elim ina ry camera 
pl'cparalloli or lehea rsa l wherc the 
producer ("ails (or CRmcrll switches a nd 
tokcs 3$i action ()Ct'UI'S, Most on- the-
5('Cl1e ('vents and many s mall stn l lon 
stud io shows an" produced off- tile-cuff. 

0 , HENR Y Thc l ag li n e 01' climax 
s pcft:h o ( a dramMic scqu("ncc ('onsis t ­
IIlg o( a sUI'PriS(" or twist c nd ing. 

OLD COW HAN D Exp("rienCt"d person­
(1('1 III' staff membel' calk'd upon to es­
cort impal'lant gu("sts, c lien ts" cte. 
about till' SllIellOI>. 

OLEO An~' 1'011 ClIl'tnlll or bat'kdrop. 

ON CAM ERA Tnif"Llt 01' object i.<; 011 

tl,," air, .. IX'ing tekvl.'cd ('llhcl' 
UI' huth si(!ln nnd SOlUH\-wiSl' 

ON THe AIR PrOIlI':'lIn in pro('css o( 
tf"IN'ASI in" 

ON T HE BEACH Nol l'mpJoY("I\ol'wOJ'k­
In' ·t("adl1v nt l\w 1I10111cm 

ON THE BOAR D T\)(" ("n!'lIlccr or PCI'­
,mn,.] on till' control hOH1'(\ 01' assiJ!ne(j 

to ('nJIIlC11 1'111>111 at Ihat limc. 

ON TH~ HE AD Show wh ich s tarts ex­
;JCIly on sched Uled lime. 

ON TH E Li NE Men ning acceptabl(" p ir­
lure Is leaving hel'(" on way to thc 
tra nsmitter (or teleeast lllg. 

ON THE LOG Has Ix"cn l"n~cred III tht" 
studiO record 01' log rc:tul rccl by FCC. 

ON THE NOH o. ON THE BUTTO N 
Tel'm drnot ing pcrfertion in t iming. 
focus, e tc. 

ONE AND ON E Inst ructions to an or­
ehesl rn to p lay one \'ers(' a nd o ne 
chorus o ( a m usical 1UIll1 lx"r, 

ONE AND TWO Instrudlons to o l'c hes­
t ra or soloisls to p iny or s ing o ne vcrS(" 
a nd two choruS('s o( n n um ber. 

ONE·SHOT ' I ' P ictu re o ( si ngle sub· 
jel:t, j)("rsoll or OI)jCCI. filli ng p ictu re 
scl'("en . ~ 2 , A senllt cOlllllle l(" in on(" 
IIlstallme nt. 13 I A s ingle show not part 
of a reg ularly tcl("("aSL srr ies, a s T il e 
Marci l 0/ Dillies, ned Cross, Nal iol/al 
Sa/ely Weck, e tc, 

OPAQUE A complete slidc as (!i~ tin · 
guish ed (ro m ;J transparency 

OPEN COLD To ope n a sholl wllhom 
I a I thcm e; I b I musical int l'oduction, 
IC I l'("hears31. 

OPEN END A T V k ine, fil m . or s how 
that lea ves the comnU'l'c ln l spells b ln nk 
for them to \xo Hlled In a t th(" point of 
broadcast. 

OPEN LEFT o. RIGHT Co m mand to 
p lace subject to cxtreme Icft or light 
o f p lanncd pict ure o r ca me ra pickup, 

OPT ICAL A tr ick e ffcct dOlle mecha ni ~ 

ca lly, pennlt t lllg t he combining o f two 
or morc p ict u res or fil m frames In on~, 
creating \\'i pes. monta ges, dissolvcs, 
some (ades l\l1e1 o ther e ffects. 

OPTICAL PRINTER 11 \ Devlcc fo r e n ­
abling imagcs f rom o ne film to br 
photographed on to a nother tilm b~' 
means o( ;J 1(, I1R. (21 USt"d ill making 
reductio n prints a nd [ 0 1' special e fred s 
a nd lIi ck work. 

OPTICAL LENS Lens focusing imnge o f 
scene to \xo t elc\'lsed on Ihe light -sensi­
tiv(" p lnte o ( ca mera tul)(" , 

OPTIC AL VIEW FtNDER Dcvlee on T V 
ca mcl'a used by came rama n to accu ­
rate ly (mOll' a nd (ocus seen(" or object 
10 be tclevls<"d, 

ORIG; .... ATE 1 I I To iSSHI' a Rhow (rom 
a particular location, 121 T o Imve been 
tht' fil'!;l to conc("i\r a nd l't't.'ord a bllsi<' 
TV Idca, Illa n , 01' trclmique. 

ORTHI CON Vrry IiSht·5(·lIslti\,c RCA 
ca nwm tube uSl.'d In fi (" ld cnlll("l'as for 
lIlu~1 outdoor pkkups. 

OSCILLOSCO PE Eh!('tronic tUbe for 
I'irwl ng th l" p lt'ture out llut of a call1er~ 
dlnin Us u;Jlly us!'c\ to cvnluatl' and 
rontrol Sh(Hlm~ OLll'rlltors, 

OUT , .... THE ALL EY Obstnwl NI or oHI 
o( thc ranp.e o( the ('fl tl1~ I'a or nllkc . 

OUT OF SYNC 111 When the T V Ima ge 
on a I'rcciver serecn IS Sl'en to ro ll vc\'­
tically or hOl'lzontally, It Is usually the 
rel':ult o( the rl'Cci\'cr circu its being o ut 

o( sy nchronization with the tmns· 
mllted s ig nal. ~21 Wh en sound nnd ac­
tion are not rep roducin g COITeetly 0 1' 

i n synchronization . 

OUTLINE Also synopsis or sometimes 
scenario. The fi rst b riefly writte n ac­
coun t of a show or film in gcneral 
t('rms. T he writer nced not Ix" a TV 
expc rt. 

OVERBOARD 1 \ ) Too muc h o ( a ny ­
thing. (2 ) T V s how Which exceeds Its 
a llotted t im e. (3 I An I'xcessil'e o r ol'er ­
acted cha r3cten zation , I'" O l'ercut. 
over-port ra yed , or. in m usic. Ol'el' in ­
te nsitied. 

OVERLAP Also known as d issoh 'e 01' 

optical. T rkk sho t in wh ich view [I'om 
cam era is combined with anothel', 

p 

P,A. Public Address . LoudSI)("nker wir(" 
system used in TV studios, IIs lInlly (or 
d irections \ 0 people who arl" not wear~ 
Ing ca ns learphones l • 

PACE Ra te o ( o l'CI' ·all s how, music , 
skits, 0 1' d ellveo ' of Unes. A \'arintion 
o( pace is used 10 (" xpress a va riation 
o f thoughl. 

PACKAGE A spednl shOll' or !';("I'i("s o f 
s hows bought by nn adl'crtiscl' ~ U S\l a lly 
rol' a lum p sum ', wh ic h includes all 
com ponen ts ready to tekenst. 

PAD 
t ("rial 
timc 

T o add actio n , sound, any mu­
to fi ll the 1'f>Q UII'ed on-the-a ll' 

PAN o. PANNtNG Gradual swingi ng 
ot camcra to light or left aero~ a 
scene to sec segment s o( the SC('I\C nl> 
('Ilmern moves. 

PA NEL Mastel' T V or L'adio eOlll l'01 
cOal'd. Us ually ill mastC'r eont l'ol roonl 

PA PIE R.MACH E Su b stflllc(" m:ld(' by 
corn \; ining paller. Il lue a nd w(\I(' I', a nd 
usuall~' cooked. F rOI)l It nn' mOldrd. 
usu{l ily UV(>I' a 1I'00dcll 01' \\'il'r~ n t'ttm ~ 

baSI', t h re<' -dimt"nsioll lll, il'l'ClI ul al' 
f hn l)cs suc h as statucs. fl' iezl"s, rocks. 
plastCl' decorations, 01' wood enl'\'inll 
clkl'lS used III TV sets, I'te . 

SPONSOR 



PARABOLA Or DISH PAN • 11 Special 
direction microphone mountin g, usu­
ally circular in s hape used to pICk up 
crowd nail;('. band music. etc. (21 Cir­
cular object used in picki ng up 01' 
throwing out T V microwave. 

PARALLEL Base of a platform which 
is hinged so that it fold s together for 
casier striking and storage when the 
flat top of tllC 1)lalform is l'rmoved. 

PARALLEL DEVELOPMENT Device of 
nar ra ti ve construction in wllich the de­
velopment of two pieces of act ion are 
represented simultaneolL~ly by s howin g 
first a fragment of one, then a frag­
ment of the other, and so on nlt ernnte­
Iy. FreqUf'n tiy used in Marti/! K(we 
and Famo/IS Jury Trials. 

PARTIC IPATIN G PROGRAM A single 
TV shOW sponsOl'ed by more than 011(' 

advertiser. 

PATCH IN To tie together electrically, 
camera chain, mikes, lights. etc. to 
form II. circuit. 

PAY OFf o. PAY OFFS 11' Solution to 
plot of a drama. ,21 Tag line of comedy 
gag. (31 Final music selection to con­
clude scene 01' ac t . 

PEAKS High points in the t('Chnical 
variation of visual or audio portion of 
TV show which mayor may not be ad ­
jUsted in the control room before 
transmission. 

PEDAL PUSHER The organist who plays 
background or incidental music. 

PEDESTAL 11) Least expensive type of 
camera mount or dolly in gen eral use 
at most stations. Does not have boom 
arm. 121 Indication of picture voltagr 
on "e.R.O." 'oscill oscopel associated 
with each T V camera chain. 

PENCIL TEST Photographing or film­
ing rough drawings in animation to 
check the smootllness of tile move­
ment. 

PERSP ECTI VE \ I ) Audio : Relation of 
volume of speech -sound to tile size of 
a speaker in TV pictUre. 12) Video: 
The depth of tile image. 

PESTS Unwanted TV fans or hangers-

011 who frequrnt s tudios for auto­
graphs, jobs. etc. 

PHASE Of IN PHAS E (1) When th r 
shutter of camera 01' projector is mov­
ing in conect relationsllip to the inter_ 
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mltlent movement of the film so that 
it intercel)ts the light at precisrly the 
moment that t he film begins to move, 
and allows the light to pass again at 
precisely the moment the fil m reaches 
its next s tationary position. ( 2 ) Wlwn 
the above is not the case, sllutter and 
film are said to be out of phase. 

PHOTOGENI C Or TELEGENIC Subject 
malter or talent which lends itself to 
thp making of a good TV picture or 
photograph. 

PHOTO TYPES Stylized appearance, as 
Victorian , Gay Nineties, English, e tc. 

PHYSICAL PUNCH TV scenes 01' situ­
ations dominated by forCl'ful physical 
acl ion. 

PICKUP (J I Origination point of a 
telecast. ( 2 ) T ile quality of picture. 
sound. lighti ng. or ncoustlcal values of 
a given seq uence. ac tion . 01' talent in a 
TV show. 13 1 Electrical device or arm 
which picks up sound from a tran­
scription. (4) To pick up action and 
sound by a television camera and mike 
and transmit them. 

PICK IT UP o. PICK UP CUES ( I ) In­
struction to talen t, sound, or mus ic to 
respond more quickly when their cue 
comes. (2) T o perform \\'hen a s pecific 
cue is given . perhal)s by stage manager 
or cameraman. 

PICTUR E The image teleca.~t or ap­
pearing on monitor. 

PICTURE GATE Opening in front of 
projector o r camera lens acro.~s wllicll 
We scene 01' film pa~ses as it is exposed 
or telecast. 

PICTURE LINE STANDAR D Number of 
horizontal lines scanned per second 
for each image or frame. Present U. S. 
television s tandard is 525 lines per 
image. 

PI ERCED T V lettering cut through an 
opaque or solid surface, backed up with 
translucent material and illuminated 
frolll the rear. 

PINRAIL Beams at sides of the TV 
s tudio to whicll wooden or metal pins 
arc attached and to which tile lines 
frolll the fl ies or li ghts are tied off. 

PIP E Slang for telephone. "Get me a 
I)ipe in h ere ." 

P.L. Private telephone line to facili ­
tate more rapid ca mera set-ups a nd 
cllecking. 

PLANT T o establi.~h idea or something 
in tile beginning of scene. situat ion. 
or s tory to be referred to later. 

PLASTIC l l ) Plastic p ieces: TV or 
sta ge scenery which are built in three­
dimensional form to show and empha­
size thei r quality of ma~ .• 21 Plastic 
light: light which brings out the tlnee­
dimensional qualitil'S of set , !:cenery or 
talent. 

FLATTER A recording or tl'anscr iptlOn 
!L'equently used a~ the audio portion of 
a silent film commercial. 

PLAY.BACK (\1 R{'pl'oduction of fI 

sound-track III studio dUring film 
shooting to enable action or additional 
sound or both to be synchrOnized witl'\ 
action. 12 1 Playing or recordinG fOJ 
audition or reference purposes ullmedl­
a tely after it IS madr. 

PLAY OFF " Exit "' mus ic. background. 
or otlll'rwise us('(1 at. end of comedy or 
dramatic scenes. 

PLA Y ON Music used to bring TV pel'­
fa nners "onstage." usually when the~ 
are playing to hve audience also. 

PLAYING AREA Physical space in a 
s tud iO occupied by set and talent in 
which ~cene is pickcd III) by camrras 

PLOPS Oter-accented pronunciation 
of letters "B" and " p " resulting in dis_ 
tortion of sound . 

PLOT Planned action oC "what hap­
pens" in a TV or radio dramatic or 
situation show. 

PLUG 11) Mention oC a name, SIIOI\' 
01' advertised product. (21 Looselr 
speaking, the com mCl"cial announce· 
mrnl. 

POCKET SHOT Picture to fill the gap 
between MCU and BeU. Usually coven 
upward from till:' "handkf'rchif'f" I)ock­
et of a man. Extremely good for "char­
acter searching" effe ct o f pannIng with 
actor while h e or she moves around 
set. It's possi ble to follow like tlli.~ with 
a "pockrt s llOt ." whereby Beu might 
bring dlfllculty III keeping subject 
fmmed, and MeU might Io.~e the inti­
mate effect. 

POINTED WIPE Optical whel'f' a wedge 

silaprd area of one piclure moves int o 
or out of the al'rn of a nother pIcture 

POINTILLAGE A paintmg technique 
whereby a 1)lane surface is buill up 

PORTABLE UNIT Field TV equipmrnl 
Wllich call be installl'd where ne('(ird 

POSI TIVE (II Film in which the ton!' 
value of the l)Jcturr corresponds to 
thollP of actual sc('nf' 11'llich it l"f'PJ'(" 
sents. the cillrk Ilarts of the sC('lI(' ap­
pf'anng dark 111 plcLurr, and till' li1j:ht 
pans npJ)enring lil{ht. (21 A projecUon 
I)rint from negllthe film. 

POST·SYNCHRONIZATION RecordIng 
and adding sound to f\ film 01' kin( 
after it has bren shoL. 

POT Sla ng WOld for any volumc·con-
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trol dial or fader: may be calibrated in 
c1cdbcls. 

PRACTICABLE Real. Actually to be 
ulIt'd. In contrast to something fake. or 
lhl\t Is Inst:llled for a esthetic purposes. 

PRACTICAL Constructed TV scenery 
thal can be used In a normal way; as 
n door or wlmtow that may be opened 
and closed. 

PR EE MPTION Recapture b>' the sta ­
tion or network of an advertlser's time 
in ol'der to substitute a special pro­
Gram or universal value. For example, 
when the President speaks he pre­
t'mpts the show regularly scheduled at 
that Lime. 

PRE-SCORE ~ I I To co mp ose and/ or 
l"ecord for a mm before the picture has 
bcen shot. (2) Recording any sound 
before TV film is shot. 

PR EVIEW I I! The show or program 
rchcarser! befoz'c it !.~ televised: also. a 
drcss z'chcal"!;al or warm-up session for 
studio audience. 12) To give a sample 
of a TV show. 

PRINT 
original 
tUre. 

PROCESS 
film. 

Positi\'e copy of film from 
film negativc. The true pie -

To develop and fix exposed 

PROCESS SHOT Ot OPTICAL Ii i Film 
combining real photography with pro­
ketcd backgrounds. or model sets. or 
drawings. 12, Shot in which special 
process is used such as Dunning or 
SChuffun proccss, as when a SCE'ne is 
PI'OJecte<i (rom slide or film all th e fE'ar 
of a translucent PI'OCCSS SCfcen while 
thc ca mera picks up Ih'e action In front 
of the screen. IFor new T V process 
shots SCI.' Schuff tan a nd Vistascope.) 

PRODUCER Guiding figure in chargc 
of a ll the wOI'k involved in the telecast_ 
in!; 01 a show, announcement. or film, 
and who b(:ars the ultimate resPOnsi­
b!lt ty for its entertain ment value and 
comlllcrcial success or failure. 

PRODUCT· USE STUDY A statistical 
measuremcnt of the u.'iC 01 a TV spon­
sor's I)roducts among I'iewers a nd non­
I lewers of his show. 

PRODUCTION Another generic term. 
usualb' refers to the building. organiz­
ing. a nd telt-castlng of 11 TV show. 

PRODUCTION fACILITIES o. FAX All 
the physical and material TCquifl'm\'nt.s 
01 a television progra m ; including sce­
nic eI('sl.:n. construction. and E'xC'cution. 
pamting, flrl work. wardrobe. make-up, 
jU"olwrtil"ll. tilline. a nd special ('ffccts. 
IJoth 1'!.~ lIa l and sound. 

PROD UCTION MANAGER Also ('nUNI 
proeluctlon fllJ"('ctol". Individual r('spoll­
~Ible (or sU]lI' rvlsing and co-ordinatin!; 
of clforts of variuus specialists, station , 
nnd agency I'llgagl'd in tll(' cre:ltlon of 
n ho\\. 

PROGRAM 1 I ) Cotnnwl"cinJ program-
01\(' I)alr! lur by th,' :l{h·crtlscr. I:!, SI.L~ -
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taining Ilrogram--one supported wholl)' 
by the network or station and offered 
gratuitously in the public service by 
the station or network. 

PROGRAM BALANC E Proper arrange ­
ment and effc:ctll"(~ plnnning of lIlusical, 
dramatic, and other clements in a TV 
SilO\\'. 

PROGRAM EFFECTIVENESS Degree to 
which a TV program meets 1'leVl; ng 
cxpectations and achieves sa les results 
anticipated by sponsor. 

PROJECT ALL An opaquc slldc. usually 
3 x 4 lor projectall machine. 

PROJ ECTION TYPE RECEIV ER A TV 
recch"er usinG optical pl'ojection from 
a kinescope tuoe on to a large screen . 

PROHCTlNG T o increase the volullIe 
01 the voice so as to be more clearly 
heard at a distance. Talen t off mik e 
projects in order to be heard. 

PROJECTORS Used in TV for sUJI ma ­
terial. They Include : 
SAlop: takes cards or ol)aques (n ot 
transparentl only. Size of cards. nlso 
called Salop cards, usually 3" x 4~ or 
6~ x 8" . 
P'oj"cIAII: gray telop and mulUscope 
usually take both op..'lQue cards and 
t1"ansparencies or s lides. Size 01 cards 
IIsually 3w x 4w; s ize 01 s lides or trans­
parencies 2~ x 2. ~ SUdes may be made 
on 35 mm . film . on 3", H x 4 ~ glass, or 
on film cards and come in double 
frame, mcan ing 2 - 35 mm. films on 
edge: and single f rame. meaning 1 _ 35 
mm. film on side. 

PROP TRUCK Portab le ca bi net In 
which smaner props, hand props, etc. 
and/or sound effects are wheeled to 
an d from a stud io. 

PROPERTY MA NAGER Individual 1'1.'-
sPOnsible for obta ini ng. nnd who usu­
ally looks nftcr. the p ro lJertles of a 
,~how, station. a~ency. etc. 

PROPERTY PLOT Detai led I i.~t 01 
"props" I'cquired Cor any given show 
and tlsnall>' drawn up by p rop ma n . 

PROPS A. PROPERTIES All IJhysical ma­
t('rials uS('d In a scene. I.e .. furnishings, 
decorations, or articles utilized by ac­
(.Ors in portraying theil' respectlv(' 
roles .. 

PROSCENIUM ARCH Low wall which 
usually divides studio stage or sets from 
s tudio audienct'. 

PROTECTIVE fLAT Set lIat nddition to 
pre\"ent camera I w m accidentally 
shooting off or 0\,('1' set. 

PROVIS tONAL CUT Cut in a show 
planned before telecasting ;n case of 
I>ossible need. 

PST Pacific Standard T ime. 

PUff 1 I ' Exaggeraled praise- w!'itt('n 
lor pubHc!ty pUI"j>oses. (2) lIighly fa­
I'ornbl,' cons l ructivc criticism of a TV 
show . 

PUNCH IT o. POINT IT UP T o accent 

or emphasize an action. sound effect, 
music, or line of dialogue In order to 
make it more m eaning ful. 

PUT A SUTTON ON IT Direction IISU­
aJly (.0 musical director to gh'e a clean 
dec:lsh'e ending. 

PUT A WATCH ON IT To take an ac­
tual timing of a show Of scene. 

PUTTY BLOWER T rombone player. 

Q 
QUICK STUDY Pe rson who has the 
faculty 01 rapidly grnsping essentials 
of a situat ion, s tory line, action. 01' 
changes in script. The successful direc­
tor. cameraman, or soundman is usual­
ly quick study. 

QUICK CUTTING Cutting camera shots 
so sh ort that they follow ench other in 
mpid succession on the tub€!. Unless 
used for special effect. \'ery poor TV 
technique, 

QUICKIE Type 01 film mad(' Quickly 
and ch('aply. 

QUONKING Distracting con\"el"iia tion 
or aclions by individuals who are not 
connected with sh oW, bllt a rc within 
camera or mik E' range. 

R 

RACKED UP TV or radio apparatus 
that is situated fairly pcrmanently. 

RAIN Fine scratch es on ki ne or film 
which become fUled with dirt and dis­
figure t he image. Usually acquired 
lrom repeated usc and age, 

RAKE Used in connection with scen­
ery. To rake a set or lIat means to 
shift its postioll or angle of alignment 
for more suitable placement, lighting . 
or ca mera pickup. 

RATES ( 11 T V time char(:les only esti ­
matcd by statioll. 12' Net (:\ross mte 
Iprediscount). t 3 1 Net mte IIJOsUlis­
countl. 

RATING P e r ce nta !;e 01 a staUstical 
smnple of TV viewers Intel"l'lewed per­
~ on:llly, checked by telephone, or noted 
in viewing diary. who reported view­
ing a specific TV show. 
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RAW STOCK S e n sl tl ~. ed fil m wh Ich 
has not been exposed or processed. 

RDG Radio Directors Guild. 

REACH \Vhen a wriler or crea tol' gives 
an obviously contrived solu~ion to a 
plot . 

READ FOR STORY Meaning to gr t 
the general idea of th e action. ta len t, 
etc. Hasty examination of script. 

READ THROUGH Us u a ll y t h e fir st 
reading of the script by t he cast before 
the dry run. (See cut below.) 

READER Derogator y term given to 
talent who sounds and looks as t hough 
he is reading 01' reciting his lines rath . 
er than giving them life t hrough Inter· 
pretation. 

READING HIGH HAT Reading 01' por· 
t raying a script in an aloo f, unbel ieva· 
ble, lofty m an ner. 

READ·Y P ronounced reedy. Quali ty of 
unnatu ralness by ta lent giving viewer 
the fee lin g that he is recit ing rather 
than talking. 

READY Signal by director to TO and/ 
or camerman as warn ing of intention 
to use an exis ting sho t., pre\' iously 
planned shot. technique or combina · 
tion of shots. 

REC Radio Executives Club. 

RECALL A method of m easurement of 
the n umber of people who remember 
viewing a TV sh ow after t he telecast. 

RECONSTRUCTION Real or true to life 
reproduction of actual scene 01' event 
for the purpose of more believeable 
telecas ting or fi lming. 

RECORDING Means of record ing visual 
nnd/ or aud io action and sound on film , 
kine or phonograph discs. 

REDUCTION PRINT ( 1) To produce a 
16 mm. print of a 35 m m. film by m e­
chanical reduction . (2) Substandard 
!'ilm printed from a sta ndard negative. 

REEL The spools \dth fl anges on which 
fil m Is wound . "One reel" is 1,000' In 
35 mm. a nd 400' in 16 m m. 

REFLECTAR LENS Extra long telephoto 
focal length built into short, compact 
mounting t.o avoid interfering with 
othel' lenses on tunet. Focal len gth: 
40" (actuailength : 16~). (See lenses,) 

RELATIONAL EDITING Editing of shots 
to suggest associations of pl an , se· 
quence . or idea . 

16 JULY 1951 

RELAY STATION S A sene::. of 10 .... pow­
er , h igh ly direclionnl, micro-wave relay 
stations sepa rated by approximately 30 
miles, connecting ~wo widely separated 
poin ts, used La pass a telel'ision pro­
gram to d istant stations that are not 
or cannot be connected by coaxial 
cable. 

RELEASE PRINT Final print of com· 
mercial, film, or kinescope to be de· 
livered to TV station , client, or agency. 

RELEASE STUDIO Expression used by 
director or producer to talent and stu· 
d io personnel indicating end of re­
hearsal or broadcast. 

RELIEF Elevated to a third di mension. 
TV displays or material as opposed to 
an elemen t in two dimensions, or fl at. 

REPEAT Show that is repeated by fi lm 
kine or re- telecast. 

REPLACEMENT T V show or talent that 
substitutes for a regula r show or per­
sona li ty who is on a vacation or sum­
mer h iatus. 

REPRISE Repeat of a ji ngle t h e m e 
a fter straigh t deli\'ery of a T V com ­
mercial. 

RESEARCH The checking by wri ters, 
producers, directors, m usicians,· cam· 
era, or sound men through sou rce mate· 
rial to a uthenticate or imlll"ove their 
efforts on a show. 

RESOLUTION or DEFINITION Degrf'e of 
reproduction of detail of an image, 
scene, sets a nd/or background after 
transmission t hrough complete T V sys_ 
tem to receiver or m oni tor. 

RESOLVE CHORD Musical ending. 
las t note or som etimes passage at end 
of scene or show, 

RETROSPECT Show se qu e n ce which 
fades ba ck and pictures something out 
of th e pas t. 

RETURN FLATS ( I) Na rrow scenery 
fla ts added to the sides of a set to ex­
tend or confme the background so that 
cameras shootin g at a ngles will not 
over -shoot or get oft set background in 
the pictUre. (2) Used to add depth to 
some a rchi tectura l features of sets. 
such as a window return or a man tel 
breast re turn. These return flats arc 
placed in back of the window or man· 
tel. ( 3) Used to finish all sets for 
shows which may have stud io audi· 
ence, 

RETURNS (1) Amount of mail re­
ceived as th e I·esult of premium or 
other stimulus on T V or radio shows. 
( 2) See return fl ats, 

REVERSA L or REVERSE POLARI T Y ( 1) 
Film process th at results in change of 
film f rom positive to negath'e or vice 
versa. ( 2 ) POSit ive print without the 
use of a negative. 
Usua lly rest ricted to home movie 16 
rum. production; however, upon occa· 
sion reversal pri nts a re used in 35 mm. 

REVERSE SHOT or REVE RSE ANGL E SHOT 

Worked In conJunCLlon .... Itll t'xl::'UIII; 
shot. Same subj('ct or oUJect S('('n from 
exactly opposing angll' by means of 
cutting back and forth betl\ecn two 01 
more cameras. Used for emphaSIS and 
changed viewpoint. 

REVI EW Comments Or rrmarks made 
by a critic about a particular TV sho\\ 
or TV Pl'I'sonality. 

RE-WIND To re-wind a rcel of film 01' 
kine followin g projection so that it is 
again ready for telecasting. 

RHEOSTAT A vat'iable resistor. POts, 
faders. shaders, lights, even camera 
dissolves and opticals are frequently 
made possible through use of rheostats. 

RHYTH M (1) Period ic, regular, har· 
monious beaL. 01' cndence, (2) The op­
posite of rhythm is time which usually 
has an i l"regular beat or cadence. 

RIDE GAIN To keep the picture qual­
ity and VOlume of sound constantly ad­
j us ted for proper transm ission. 

RI DE IT Instl"uclion to swing instru-
ments to ad lib. 

RIG ( I ) Device used to hold, move. ot· 
control object televised. ( 21 Setting 
overhead lights on a seem'. 

RIGHT A camera or talent direction 
meaning to til(> person's 0'.1'11 right as 
he stands or faces a t that momenl. 

RIM LI GHT, RIM LI GHTI NG 0 ) Around 
Lhe edees of the subject. (2) Spotlight. 
ing from the back, designed to bring 
individua l, talent or subjects out of 
backgl"ound by I'irtue of their bright· 
n ess. 

RI NG MIKE Microph one installed o\'er 
boxing. wrest ling, or such e\'en ts to 
pick up audio or sound portion of TV 
p icture. 

RISER Small plat forms u .. <;ed to elevate 
camera, talent, or sections of an or­
chest ra so as to secure a better picture , 
U~ht.s, or balance. 

RTMA Radio and Television Manu­
facturers Association. 

ROLL ' EM , ROLL IT Order given by the 
TV director when he wants a projec­
tionist to start film portion of TV 
show. Also known as roll film. 

ROLL UP Trick ellect used to chang{' 
from one scene to another wher!'!n 
first picturr begins to roll from bottom, 
,'e\'ealing second picture. 

ROSTER STUDY A TV \'iewers survey 
wh ich helps the intervie ..... ed set o\\ner 
recollect his vi{'wing habits by sho\\ing 
him n list of TV shows 01' s tills from 
those shows he could Im\'e seen at a 
particular time. Similar to St3~h 

Study of TV Commercials. 

ROTATING W IPE Optical techniqUe 
where a line moves Ol'er the screen in 
clockwise or counterclockwise dlrec· 
(ion, seeming to uncover another scene 
as it travels. 

(1'0 be cOlllillut!.1l 
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~"O,,,(J'I · ... 1 ' ,lil"r~ ,lit ' ~' ."'I Illu,d . af· 
1"1 II""\..." "f iuku,. il,' n'~".lrc h f"r Ih. , 
F"II Fad" )·~ u " . Ihal 1I"IPr I ... f"n' lI('rt' 

·1"JIt ~ 'JI.hil' "PI"'r'ullilj, · ~ .... prullli~illg 
,'_ fall ]/).)1. Th,· I.a rr aj"" a.,' lIlan~: 
Ihe ~:tll' . illlp:'~1 "f ra,liv a,,,1 T\ i, 
" ft"11 " It ",),,' llIliIlC' But a " .... I of 
',lul;(III : c I. ' r) ll,h, ' rti~;Il j! IIh~ljUIll I' 
I'~'- " I ,,;tl. pilf 'III .• f"l" 11 tt' lItI,,· ar~ . 
11 ... (" , 110 _u !o.lilul t' f"r \..."ml;ng "h:., 
I " II ·r, · ,I •• ill~ \\II~' II 1'''1 1l1"I('rtakf' an 
,1,1I ,' ni.ill ):, l-ampaij!lI . 

OUI of II", h('ill Y 1'.""rllll" .11 IIf "IiI''' 
to .p'III-"r,," Ihat 1'1'1)'~OIt '_ ('(Ii l " r~ un· 
, H I I ' rt' " 1\1' higllli;: 111 a I,alll lfili. 

I , CIt.'d Ji arlici,Hlliolls III I'arl} 
IIIOrt/;lI ft 1,/"ogffIlIH-::-taliul1 rep- ~al 
lhul i:I~1 10 : ::IH) a . III .• 11,,1 IlIlIr a;:" 
-lli"II~ mar;: ill ill _p"l lilill'. I,. Ill{' 110, ' 
to '_1 ,. 1,<1 UII Ih" IIl.u·l,'I. 1'l"Iwli"alll 
1"\, , 1'\ ra.li" .lali"l1 k,~ a III" '- llilig IIWII 
1" " ;':' l'alll: ri ll' auoli"llL'" ar,' III reI'. k,~. 
,II. illh l n ' ~JI'>tI';I'" \I",,"ill g IIlt'li PHI" 
Ii, ;Pllli"u, " \1"1111 aliI II I .. ' rf' frill II 6:0() 
I .. '} :oo. d"l J<"'fH lill ':': "., II,,· - !OII;,.., al1(1 
1It ,J1\"" ' " Ju. 1 a)",ul allli llill;: _,,101 "I"," 
II ... a i, 1,1- itt'" "tII" " lill;,! tII(' I," pa r· 
t i. i pilli .. n .. I ,." ,· "1 lu!. ";I·~I\'OH. pa;:,·' 
l 'J·:M I. 

2. / , /, Iwl ll ' " ~( " /' ,ml ltig.It',I/ l f·". 
,1"/1 ,. , ... 1 .'II.,ni,II'''' \rilh 11 ... III'-u r~ ( ' 

.. r 1\ . 111:1 11) ,III ".h"lli-"1 loa- r.,lill · 
' l" i.}II',1 Iii .. ,· IT' . 'i,, ' ""'""r\... .-a .li .. 
}HlIl/ f iltH , ' ,, "'11 IJI' ' 1II1H":"" ill -"11'(' 

.. I IIII' } ~ ' I'""'r 1 .. .... ·1,,_1 I'a, ~;I;.." ·~ 111.11 

II ... rr"'" " r\... · ,'.It! " IT". f"," fa ll -Jl""" ' " 
.llip, 111 11111111 '-,,?~'''' 1,h.,1 mir hl 11;1\., 

11<"'11 I\ ''' II~ f"r " "" ,"I. "rli', 'r 1l1iI' I,,· 
,.,,!! III r i ~ 111 f •• , ) 1111 . 

:\. IlIln/ IJ!. 'II('\ I JI"'ial/l/w~ ,,/'u'oa.l. 
" I.III,g lli,l \ 'III \"'11'1\1 11,011 -"III" Inl' ~ " 
!r h,rt i"'r" hu , .' f',rrlill :-,,,mi ,.J,·!:rIl · 
nail ' ," ."Ii" ill 1111' ~"ulh\H'~ 1 ;Hi ' ) \\ '61 
" rr'- uh rul Ih a l 110" 1 '" , m.lililH i IlP'[ a 

I.u-I, 1' 1I ~ 1t 1',,1il'\ rll,- Il'ar" '~ j)id 1"11 
In',\\ II'al ,h" I' ·' p"".i l\· \ "~ r" ;1]I.li· 

CIll"!' "UIl 1M ' l't 'ad,,'11 I';" all 1II~ ... ca"'trli' 
IlIllllhcr .,f ~lali"lI' ? I)ill )"11 lll VI> 
Ihal forcij:n.la llJ:u:lJ:c pmg.ral"'" pa} 
oul ullu,,"ually III'U . Th,,,,I'. lilltl " ,her 
"'}-""I'ial I~III'- "r hroa,ka.lill(!. :;udl a ... 
Iran"il r:l(l;o .... lun'l.'a"t, cla,."il':.1 Itlu5ic 
I'r,,~ r:II1I:;'. "fl!!11 lin' lai l"" lIla, I, · ful' 
~ •• ur prflhlcm:;.. 

I. Checl.: !O/f·cosl lilm,,} ~!·rdc .. 
I'Wf.!fllIIU- OI1(' "f Ihi' '.'al :-('(' rcl :- of 
Ihc lra.lc i. thl' i,,1r Ihnl i" I",illg 01"111' 
{or a f"11 1I111iolllli all,} (f 'g ional a,h er· 
l i .-,·r~ lp lll ~ II g re:l l I" all} I.oeal :,III , ' r' 

li:!!'r" l " ilh Ih. , ('xp.e rll ) ,.rrip1<',J :11111 
prograllwrl pa,l.agt's (' IIITI'IIII ) l ... illJ:! 
1'111 ou l b) I"adill !! liI,rar) ,"en iCI '~ 
I f,,rtllc rl} t'alle.1 " 'II ,~'" li1 "ari,r;; l. 
Th.,,.., " h"I'~ arc alaila l<l,' I" (I II ~In· 
Ij"l1~ ~ 1I h..(.'j;I,ill!,! I" "1H'11 libr:I '~: eall 
h(, pi('l!'(1 up fill" a ~I)";: I)p('a u~' Ihc~' 
l'I ' I)lt',.CIl\ ,'\Ira r , 'It'I IU(' I.) Ihe ,. \a ' ;OIl. 

'1','1 mall) g" 1 ,up rali,,;:;; ill Iheir COlli' 
Illulli'~: }lrol idc 1I:tIIII' ':I!rlll aud loca1 

TIPS ON FALL BUY INC 

In Ih. fi~e q .. lllion .• nd •• nl .... ' let/ion, 01 

'hil 198 P''l' f,lI F,ct. I" .... : PON SOR', 
51h, ..... , 10,lh num.'ou, .i.,. on ... h,t'l 
, •• il.bl. lor .. dio .nd TV lponlo"hip ,hi, 
I,ll, ... hich er. Ih. b'll bUYI, ... h.1 10 know 
when buyin'l. 

Ev.n mote Ih.n h .. ,lolo .. , .it ,dv .. tiling 
(.nd "p.ci.lly r.dio) oM ... big ....... dl 10 

lhe wi... R.dio·, l,I". promotion .• nd .. . 
,earch n.bbin.u hu cost i' h ..... ily in p ... . 
li'l ' Ihi, year-bul the medium h., hidden 
depthl, ev'n in Ih . TV m.,k.h. Th, trid i, 

10 plumb Ih.le d,plh. and d ..... ou l the rich 
" .... dl. 

On Ihil P.g. SPONSOR locuu" on • 
h.ndful of Ih, buy,n'l opporl"ni ' i'l ,Iuei. 
d.ted in Ihi. F.II f 4ch luuI. 

all llVU n ... .' lnl'll'~. Ilal.· ~"lIr lillll,1" ') t' 1" 

,Iw. I.. rr ' p~ :111,1 lihwr\ ~l'fI i ('('~ fro, 
hi;: h,·.I ' nl l ill )l pr,,!,!ralil-. 111<'11 gd li ,.1 
" f - llIliOIli- allli runrl. 'I- ,.tll'I<' lIu" ..... 
11\ 3il:.10I1'. 

,), J_<lI)/,- 1"'11 1'f 1111 111 1'11111 1.'(' /" ,; l ,n,· 
g',IIIH I{ I "U hal" II l,n.,lu.1 1"," ;:111 
). \ ""mf' lt . \ "11 ' ''' \\, '11 a,hi. ,·.1 I" ill' 
\ ",. li ;; ;l1 ,· Ih, ' \1""1"1' - 1',, ' li" il':II""1 
1"''';': ' ,1111- III I,~· (,,'u,,) "II IW11r11 ,' I, · ,.. 
-1 ,11,,,", Hall;: ill;: a 11\ 1,1 ... " , frll'H In 
.1.111. I" :~ 1',111" 11" ,) "fT,"',1 an ",h" I ' 
Ii,..,!" d, 1l1""·l rali,, .. ,11111 "i~pl:l\ 11,,10, ,'. 

('. " (11 ,..11 mllI'IIIII ;!. 1'1 1111 "1'l lm · 
IlIlIilil·.~ II I ""\,,,~ .. - III"Il )!h Iillll'lIill)! 
T\ " il l h,· a. f.uilful :1- Ihl' tII ' I",,!'I.,. 
,111,,\\ ir 10 I ... , 1' ''' ';i.rall1,. lil., · /:nllt 
1. \,1/1' ;() ('II/I. f\\ 1.\\ 111111 \Bt::n' l 
.111'1 .... /1;1..· 111,';('11 IfI :~1 II ill 1 ... 11' 1111' 
I:tlr" lIl<lrrr;rr;: al"II ;:' an,) 111.11 I", lIorl l, 

c il t."C'kjng fo r Pf()gr:lI11 ~I'rm ~o l"'l-hip. an· 
I1IlUlWl'menl ;;.. chajll· h l'('ak~. 

7. Check (1t'a;/(1Uc IOP'IIOlch 'ran. 
sai,llions- Ros/oll /lIad·il'. Cis('o Kid. 
Goit/en Gare Qllarlel. I.olle Nllng,..r. 
80M r enll/re. 11011)110011 1'h"'(1lrr 0/ 
Stars. /lor 13. 101", Charles T ltomas 
S hOll". I.e/ George Do /1 arc e\::llIlplN­
"f ;;, up~'rb programing alailaJ,le III rc. 
gi '" ,al ami na lional a, I\'(' rli~rs \ in 
Iran;"lTipl i'lIl:'. '1'1'1 Ilwir n u rnhn i~ 
meagre: n{I(,1l Ih., mark"I:- ~ .)(, Il{"('d 
mosl a rc u ll:ll·ailalll('. Be ,.1 ",II ;("c i ~ 10 
ch''l, .. k firm,. lile Zit. _\1(;\1 I{;ulio 1\1 · 

Iracti'''I;;'. " .. ottman. '1'51. l ' llm:m. 
' f iche!." "" ' lat'CTI'lt •• r on,} I"an l \1 !tal 
1"1"(','111 "fTering s. an ' alailal,ll' 11" 111' 1"('. 
B!' carr,ful Ihal prt.gr:llll Il:l.~ c Hllugh 
"pi~"d , '~ l!' kl'(,p r un niu/! II 1(,";,: lill1c: 
I'r<j,ludioll i,.Il'1 h~al) 111(>,,(' ,1:1\ .... In 
Ihe TV fici () fi rrn~ lil. r l'lI i,('.1 Td('\ i· 
"ion I'rllgraI11 ~. Badin Su le.~. Kulz h'lle 
~ u('h film o fkrill;':s a:- fi,e,~iflc TllI'aler 
1111(1 Ihc CCI/e AII/r,\ ShOll", T he} 'r(' 
""'1h audi liouiug. 

::. I.ook ililo lIiglrl/illl e mt/io s/(ll;on 
/"Cllks-In H.·(·U' 1ll"!1lh~ IIt ~' I ("" l'cCTl 
a marl. .. !1 shifl from 10 I. ) .')(l,"(,r" ",Iu· 

lion hrc:.l ;;. ill Ihe ,Iirecl i,," "f .mc-min­
IIle allll()Ul l('CmCllh. A~ 0 r(''' ult . -oml' 
(' hoicc ;;.Inls n il dwice ~l1Ili"n~ aff' npcn 
fur tl,e fir,.1 liml' ill I'(,(,CIII }ear". It'" 
adlll ill c; lI~ ha r,1 h . d,) a r,'al Sl'1I ill 50 
"onls.. hut il call 1)(' done, Check r",,~ . 

9. Ana/Fe 'hc IJOssiiJililies o/mar· 
{!illal lime- Sill man~ ~el"' ~ a~1J 10 
p.m. I,a~ ulI ~:.lah l l' lillit', II '~ d iITl'r· 
~' 1l1 I"da). "il ll nrrln ~ ~ l n l i,)Il ... :>c ll ing 
I i~ l lt IllI""u~h 'hI' nigllt. Bl'l'r~ . ni ;,;I I" 
,Iril'iug f:la,,~N' . • lru;,:;; al'e n f('11 t·ale· 
~Mi{'~ II ho) 1,111 C juiu ,'d Ih .. :,(, (' r llIi,'· 
trighl I'ara.}(', Six :l.lOl. i ... I1 ·' a ... mnr· 
rillal a,. il u"cd 101 he: ~l'ar:. a~" ... Ia· 
,iun" li \... c \\ ' 11 0. \~ LS. and \\ n \ 'I' 
I'r"'I'.1 Ihal ,hi;; i- rho;, (' li"I('. \I"r(' 
a,h,·r, i·, ' r,. 1. 11 .) \\ il I.l,lal . 

10. " or!.- II i," II .,., stallOIl·r/,·ar· 
al/c(, I'II" -/"' \\ jlh ,I .. ' -irahl" -I \ lillll' a 
Illi~ hl~ ~C:l f('{' "'"llIlll.,.di l). 111011,2111 

"ho,,1,1 lit;, giH" l II} a . h,·rti~ l' r_ and 
a;:'1'11I il'>' I" I";.-: i'·al lill ..... d. 'aram·c H,, 'h· 
.. iqll"-, ::'al;"n "'perl Fril' :"nlol,' r 
II ill IlI'll' CI~~ ·T\ alltl il,. a.l, erli~"I~ 
II itb 111:11 ,h"I't~ .. \lall) a tillll'I'u~cr i­
j,II';,1 for II ... i .. t._ Ill' _id('~ ;:" l1 ill ll -I,,· 
li"11 11Iall .. ;;:elll~' nl I" l'a~ ~ , .,. I .... 
1",11'11 - ,10 .. , \\ IIAS : I'\' I1n,. II _t·'I~lIli"n · 
(I} IlI'\\~",~'1 II,al', "1,,' 11 {.,r IIlIIl,'UIIC(" 

1111'111.; Ilral \\'~ \1 · 1 \ ' . TCI/'U·S.H'(' ]rUII ' 

hOf('C I~ tlH' I lt"\ ill IllI' hall\...: Ihal 
\\'\1 1':5 ha" (I 1II(.rrlillg IIlall \,1110'" pall' 
i" l ille lh(' .\11'111,,10 ;,. an' H. TI' ~ If(lll'' ' 

iU r ~ .. ur lillll'l>u.,rr,.. 

SPONSOR 



ou thlnh 
ZANESVILLE, OHIO has a metropolitan population 

of 50,000 
ZANESVILLE, OHIO has 750 retail establishments 

doing almost 65 million in retail sales in 1950. 
ZANESVILLE, OHIO has 73 wholesale establishments 
doing over 42 million in wholesale sales in 1950. 

Only 0 N E radio station - W H I Z - serves this 
prosperous Southeastern Ohio area. 

WHIZ has a daytime BMB of 27,280 and an average 
share-of-audience of 61.8 per cent. (1950 Conlan) 

SEE John E. Pearson. He can tell you how WHIZ in Zanesville is 

, . 

b~~e~ than ~ou thrnh 
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::i:tl~ 'fr-· 
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I ~ • • ,,' i'i:t .-

Ibdi" .... ,d C:.II1CII ill \\ •• ,.hingIOll lead tough li n'", 
11 \ Tool hog or die for 1111'111. t\ d07~'" ollH'r guy:­
ari' hrl'al lr ill g .10\\11 their 11(.'Cks c\'t'ry d ay for tha i 
,lIlvl'rt i"i llg hllck. 

TIlt" rl';I!'ollll: Tilt' \Xra:-hiugloll area h,/ :-o 110 I,·,,:; than 
17 r,u li'l ;.Iali"u,.! ,\ wl in ili ld ilioJ1. ' I .lai ly 1 ... \\,S­
p:'p<'rs, 4 u'lf'visioll !'>Ialioll s. 

BUI WWDC :.a lc1-lllt'll thr il'e 01/ IIii:'> t"oll llwlrli on. 

For jUl'ol 1111" rt'a"nn ... If'II"'/}C s(·I1.~ ~(Jud.~! ... 
al low, I" ..... {'Ol'>1. 

We .lI w;I),s kill '\\' thi :'> ract. Now we've proved it 
II' ill , :I :"eril"s "r le,,1,. a s tou gh 3S th e Ad\'crlising 
Ht' ''('areh Burt'au eOll l, 1 IIwkc them . 

\Vt' :-l ill,kt'd \\'WOe lip again,,' hig dail y paper:- ill 
dirl'd 1'00 IIpd ilioil 10 sec whidl pli lled he.<;1. We 
Irad ull r f lll:;e l":< no:",.;CtL bUI wc' re happy wilh the 
r. '''11 It 1'. 

W .... I likc you 10 ~"e Ihe figurcg 
Blair mall , or drop us a iillc. 

. j u ~ 1 ;'\sk your 

5000 WATTS-24 HOURS A DAY 

W ASHINGTON, D.c. WWDC 
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