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First it was."W 

NEXT it was ••• 
-----------------------

AND NO 

PITTSBURGH'S WINDOW ON THE WORLD 

Pioneer station linking the East Coast and 

All Owned .IId 



NETWORK TV­
UNION PEACE TO 
BE SHATTERED 

INCREASED BIZ, 
LOWERED PROFITS 
FOR ALL FOUR 
NETWORKS 

"SLANTED" NEWS 
BLAMED ON 
SPONSORS 

PUBLIC AND 
MILTON DIAMOND 
BROUGHT AFM­
RADIO PEACE 

TV SPONSOR 
LIST PASSES 
2 ,000 MARK 

HEIDT'S FIRST 
RATING BETTER 
THAN EXPECTED 

HIT TUNES 
CONTINUE AVAIL­
ABLE FOR DECADE 

PERSONALITY MORE 
IMPORTANT THAN 
PRODUCTION~IN TV 

17 January 1949 

QUIet unIon situatlon in te l evis10n '1,'111 be s hatte red by s t rike at. 
major network withi n next few months. Efforts a re being made t o 
avoid strike spreading to entire TV broadcast industry but no one is 
certain conflagration can be contained at one web . 

-SR-
All four networks report inc reased business for 1948 a nd all four 
chai ns will also report lower net earnings for period . Whil e webs 
will plow millions into TV i n 1949. losses from visual med ium will 
not be as great as they were in 1948. 

- SR-
Whereas only 7 % of newspape r readers, who claim newspape r s are "un­
fair " in reporting news, attribute "unfairness" to advertise rs, 32% 
of those who question radio's "fairness" blame advertisers. Lis t en­
ers need education on broadcas t news accuracy and "fairness . " Th is 
is part of conclusions of latest National Opinion Research study . 

- SR-
IVhile practically everyone has c l a,imed credi t for the Petrillo music 
peace in radio and TV, and AFM attorney Milton Diamond is r eally de­
serving of most applause, it was really public's lack of interes t in 
live music sans disks that brought about resumption of recording . 

- SR-
Over 2.000 adver tisers are currently using TV to sell wares. They 
range from 20-second announcement sponsors to fuil - hour play under­
writers and presenters of full evenings of sport. Results cont i nue 
to pi l e in (see "TV Resul ts" in al ternate issues of SPONSOR ) . 

- SR-
Horace Heidt's initial rating on NBC of 11.7 against Jack Benny on 
CBS of 27.8 was several points higher than anticipated, cons idering 
tremendous Benny "breaks" that appeared in newspapers week before 
first program. Most critics feel that Benny will have to p resent 
bette r programs to keep 27.8 standing. 

- SR-
ASCAP mus ic (and this still includes the majority o f hi t t unes ) will 
continue available to sponsors at no increase i n royal ty rates over 
past seven years. Extension of contract between l i censing group and 
broadcast industry is for another decade. 

- SR-
Arthur Godfrey is proof t hat personality continues more important 
than any entertainment formula or technique. God f r ey, without the 
slightest semblance of TV production. is num.ber t wo Hooper- and 
Pulse-rated program on visual air. Just telecas ting God f rey ' s 
"Talent Scouts " program is enough to make viewers look in . 
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R E PaR TS ••• SPONSOR RE POR TS ••• SPONSOR REI , . . 

STATIONS ON WAR 
PATH ON 8MB 
COVERAGE REPORTS 

RANGE OF COST­
PER-LISTENER 
REPORTED 

NO GIVE-AWAY 
PROGRAM IN 
PULSE TOP TEN 

COLGATE LEADS 
TOOTHPASTE 
u.~s. SALES 

TRANSITRADIO 
AND STORECA$TING 
ATTACKED 

WPIX EASED 
OUT OF TV_WEB 
OPERATION 

WINDY CITY 
TV EXECUTIV ES 
FEEL IGNORED 

• 

Pressure cur r ently being, put on Broadcast Measurement Bureau (8MB ) 
is ter r ific. Stations r esent salaries being paid top management of 
industry research organization and plans for more definite figures 
which a r e in 8MB works. As long as figures don't point finger too 
closely, s tation managements don't object to paying for research in­
fo rma tion tha t 0 Cten doesn't help them. When fa nnula is developed 
that ac tually may take business away from them, the yell is loud and 
furious. 8MB President Feltis is having tougher fight on his hands 
t han he had when he first sold industry on organization. Sponsors 
and agencies are generally pro BMB. They don't have to pay for it. 

-SR-

Art Nielsen reported to Radio Writers Guild in Chicago, range of 
cost-per-listener being paid by sponsors. Highest cost was 1}1 

cents per listener and lowest l/34th of a cent. 

-SR-

Give-away programs disappeared from network programs November­
December rated among "top ten" by Pulse in five cities in which 
Pulse is currently reporting program listening (Boston, Ch icago, 
Cincinnati, New York and Philadelphia) . Pulse's "top ten" starts 
with Lux Theatre and concludes with "Inner Sanctum . " 

- SR-

Colgate Toothpaste is number one tooth scrubber in U. S. It's only 
Colgate-Palmolive- Peet product that leads its field. Stepped-up 
campaigns by con tenders for number- one slot are planned for 1949. 

-SR-

Attacks on lransitradio and storecasting, two important parts of 
future FM station operation, are appearing or are scheduled to ap­
pear in newspapers and some trade journals. Tenor of negative re­
ports is that transit riders and store shoppers don't listen. This 
has been researched as being untrue. 

- SR-

Pressure persuaded station WPIX to wait until AT&T had more than one 
coaxi al cable available before starting a network operation. Shar­
i ng one cable between five originating stations was more than four 
regula r TV networks could take. Station will be in there battling, 
come April. 

-SR-

Chicago TV executives are furious at way they are being ignored by 
agencies and their own network officials in New York. Hope that 
Windy City would regain some of program origination power it held 
years ago s eems faint now , but Chicago pioneer TV station and pro­
gram men fee l that quality of picture will be better, etc., when fed 
out of Midwest. 

SPONSOR 

, 
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INTERMOUNTAIN 
NETWORK OFFERS 

20 HOME TOWN 
MARKETS COMPRISE 

TH' 
INTERMOUNTAIN 

NETWORK 

UTAH 

KA Ll, Soh lok. Ci.y 
KlO, Ogden 
KOVO, P,o.o 
"OAL P,i ... 
KVNU, l"'ilon 
KSVC, Ri<hr~ld 

IDAHO 

nICD, Boi ••. Nampa 
KfXD. fM, Boi,e.N_po 
KVM V, ' .... in foil. 
lEVY, P ... o'''U" 
KID. Iclah" f oil. 

WYOMING 

K\'RS. R ... k Sp, i"g ' 
KOW8, l o',,"';e 
KOfN , C",p.' 
ICWYO, She.Id .. <> 
KPOW, Powell 

MO,",1AJII A 

KBMY, Bim"g. 
KUf. Mile. City 
KMON , Greal fall. 
"YES, Bu!!e • 

NIVADA 
KRAM , lao V.ga . 

I(ALL 

of Sah l ake Cil y 
hy S'a'i_ 

of , .... 
''''.' mounlain 

N etwork 
and ito 

MIS AII'<I;o'.' 
• Under Con"t\O<lion 

17 JANU ..... Ry 1949 

EVEN MORE 
FOR '49 

All wilhin the po~' yeo r, Ihe Inlermounloin Network hos added 4 new 
sloliora and further improved 'he faci lities of 7 more stotions. And 
the re h(15 been no increose in role. 

So, for '49, you (on buy 20 sial ions for inle nsive <overage of Ihe 
inlermou nloin wesl. Or, if you prefer, you can buy single groups exoclly 
os you wish. 

Note the <ho nges durin9 t he past yeor: 

$'0';"'" 
kOVO 
I(VNU 

I(fXO 
I(VRS 

',,",0 
kPOW 

"0 

kMON 
U ... M 

kSVC 
I(OWB 

More Power, Better Frequencies 
Ci., $.ote fo. merl, NOW 

P.ovo, Utah 150 wa'''. 11~O I(C 1000 won •. 960 I(C 
logon, U'oh 150 wa",. 1230 I( C 1000 wam. 610 1(( 

Nampa.Boi .. ·, hla~a 2SO .... 0.11. 1230 ICC 1000 .... OH •• .sao I(C 
Ro<~ Sp.ing •. W,o. 1SO Walt', 1400 1(( 1000 .... 0.". 13~ 1(( 

She. idan. W,. 2SO .... 0'", 1400 I(C 1000 .... 0.". HID kC 
Pawelt. W,a. 250 wa!" . 1230 I(C 1000 .... 0" •• 11~ 1( ( 

Ogden. U.ah_Naw aP"'. o!inll wi.h jO()O .... 0''', pi ... di.e<.i .,..,al"ed pawe._ 
a .;gnal equivalen! ta 16.000 wat" of pawe •. 

New Additions 
G,eo' f oIl ., Mont . ~ wotl> .s~ k( 
10. Vega>, Nevodo 1000 wo." 920 ICC 

Ri<V,eld, Utoh 1000 wo'" 690 k( 
lo.omie, W'O. 250 .... otlO lJ~O I(C 

THE INTERMOUNTAIN 
NETWORK Inc 

r.7'l~~":;I'0~~ft: Inc . Notional Represenlati\les 
H_ y • •• 

, 



SPONSOR REPO RTS 

40 WEST SYNO • 
OUTLOOK • 
MR. SPONSOR, WILLI ..... M HELBEIN • 
NEW ..... NO RENEW " 
P.S. " 
sun ..... ND CLO ..... KERS •• 
BOOSTING THE SPONSOR Vi ..... TV " 
F ..... RM RESE ..... RCH .. 
SELLI NG FURNITURE IN C ..... NADA ,. 
A TRA NSCRIPTION IS M ..... DE " 
WHO USES RADIO LOCA Ll Y? " 
TV TRENDS " 
RADIO DIRECTORS' L ..... MENT 3. 
IV PROG RAM CO MP ..... R ..... GRAPH " 
MR SPO NSOR ..... SKS " 
SPO NSOR SPE ..... KS ., 
A PPLAUSE ., 
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40 West 52nd 

AW ..... RDS 

Onc of our ~ 111'nl _ h. ,,-, .I~kl-J ". to, "'-... ur" 
for Ih('ll1 cnlain inforl11 :! tinn rci:! tlH' 10 
:lllnll :!1 :lwarJ ... Ihm OIl"{' aW:!r(k d by differ· 
ellt fh'iOC i;' t i" lls ;Iud pu h licatiollS, 

\\\ ' would likl> to 5('ClI(e :I lisl b) nal11C 
ul Ihc ditTCTCI1\ :lwards that aT{' mad" cach 
) ,'ar to r .. dill St ll1iOIll>. a nd for "" h :! t t h('$(' 

award" M(, gh('n and ""ha t Illllq lx' done 
to be di~ihk' to qll fil i fy for th~' I.Wf ... r<'llt 
<J""':!nh. 

S III::UXJ' ,\ . KAUF.\,,\~ 

IJirCffot, ,\ fe.lia (,of I<.'s.'(l rcl, 
AI/ell (( He)'IIo1tls. Ouwl"l , "'eh. 

. :'I'I":"J I( '~ \Ia) 1 ~1 ~ 1~. tI .... !t h .,' """ .. n 

,,,,,, .. 1< I" , ",,~~.Ic"s"" !!. I"" ...... " ...... , " , . 
k ,,, ln,, ... . 

A GEN CY "CRYING RAGS" 

" k' tt~' r in )om (kc(,lIlhl.'r 11)48 i:-~lIl'. 
""rium b} // ,,1 Davis, Publ ici l ~ l)irrClUr, 
Kenyon &. Eckh<frdl , I' I;{('('S all liw cr) in}! 
r;lgs in thl' agclK} Cnnwr, Wc t :!kl.' issue 
wi th ,\I r. I). Ivis as KOTA. 5.000'11.' ;111 

C BS affil iate. Rap il.! Cit), Sout h D;lkota. 
eI(X~ coopl' rat(' to i t ~ f ilII .. " ex tent in 0111 
promot ion , ho th nat ion al and 1(1l·'11. wlwil 
llK'rch;IIlJ i~il1;': 1l\,II l'ria i is nn hand. 

J\krchandhinf nw tcr;a l, ,IS fa r :l ~ Wt"T\' 

con(('rnro, incl llJ..·s b x 10 .: I~!>y ph()(().. 
graphs, post,'r ... rl'c,.rded I ral1!'Cripl iom. 
program elm:! l1wik J to KOT" hl>ll'n{'TS, 
r lu~ Ji"l' ' 1)l lt ; 1Il1l01l IK~·llle IIi S. 

r\ r"orjJ,mi: ation lll' rc in the I'roll1otiol1 
'JIlI.! l\k'rcl ' ,1I1Jbin}! lJ.:partIH~·nt as~ures 

all) "gl'ncy, hro,ldcastl'r, or t iull' bu).:r o f 
continued anJ accurate Ulform,ltioll rc­
g;ItJing I'rtJmotillu of their prO!!r;UlI. 

Th("lugh thl' prohklll (?) i<; impnrta lH it 
i!> cCltainl), not :! knutt ) prnbll'l1\ . 

J ,\CK B. \\'[ '1,111'£ 1:-< 

/>r rt'{IQI' oj J\ j('Ych<lU'/".' II1,1: 
KOTA , KOTA .F,\f 
fl.,.",,1 Cit)', S. n. 

EXPLA N A liO N? 

N"B '~ " I),,':,lcr G~'I'I\.' r.l lI \'t' R.h.lin t\J­
Wrl i.,iug" buuklct 1\1, llk' no .11 te lllpt to 
Ii'l l t he complo:te "tor}, of {killer cOI'lx'ra­
t i\c ad\'{'rt i~II1J:. In till' firM ,,1:1((', this 
r('S('arch wa~ duuc car lier thi~ )('ar .11 :I 

tim" \\'h,'n llll'ra ll) hll lldR-J~ or 111.'''''' 
,/(o"k'r-cu-<lp p l;n l ~ were j u, t Ixginlling to 
C(/11\1: 11110 bl' JIIg, III ti l(' .... '('('>IId plao.'. I 
don't N:li~'n' t her.· is a n)' "aellUl I COUllt "' 
of such :1rr;1Ilj..'(·IIIt·Il[S sinH' t h(,((· lIlu, t he 
humlrl'ds (If qrict l)' kl("a l ;II\J rl.'}!ItJu a l 

(I·ft'lISt' lur" /0 "',~j' 'J) 

Your Sales 
in Houston 
will Match 
this Index 
WHEN 
YOU USE 

tIft 
FIRST 

IN 11111 

FI1!~r 
SOUTH'S f l ItS' IIIAlIl(ll 

All " v i t a l stad s ti cs" 
show that Ho ustOn and its 
great Gulf Coast market 
arc g rowing lustil}', 

Depa rtment store sa les 
arc li p 23'lr for the fi rst 
I I months - tOps among 
Texas cities, Build ing per­
mits fo r I I mo nths ju mped 
from 565 .080.064 ;n 1947 
<0 592.273.372 ,n 1948. 
Harr is COlln t}' popu lation 
increased from 740.000 to 

780.000. 
T o Jell Homton Il nd tbe 

Gul! COilS! , buy KPRC ­
FIRST IN EVERYT lllNG 
T H AT COUI ...... 'TS. 

K'~fusTON 
950 I<IlO(Y<l£S . 5000 WATTS 

NI C 0" .1 raN on , ,,_ G"II C. o . 1 

' o< ~ Ho ,,;. , MonOlet 
Na l;Oftalt, _.p, ... nl.d 10, fdwa,d , .," & C. , 

• 

• 



1.1" 11 01 j;1I \\p 11111,,1 (j.llIlil llml ".ll"di n, '~ ;In ' a 

lII ile Ifl ore 1111111<'1 tlU~ 111:111 .-\ BC r;lII~ ill \1"111('1"<'\, B\I II 
~h"w" Ihal A I\ C:',~ 1 l" l llmd~ ill a pri~.p ,·nlt·b o(a:t·.;; "f 
Ibe r;"l io fami li.·,. 11lt'1"t·. In I wo· l hir. l ~ "f Ilw ()~ C",H 
t. m n.~ ,'1 1I.l it ·.] J " . ID \ B. al ],';1:-1 SO';':' of Iht: r,I<]'" rmllil;.·~ 

111111' Tt'glll;u'ly I;, ABC. 

1i~ "'I1t·r~. gl % of rill ' radi .. f;tluilw,. III II II~ Califon"" 
1'l"lfol" l1m ,"'lIkr ar. ' fI'glllar ABC fall-. L'p mill ,10\\11 
lilt' t :0;1.-1. ,\lie ro·;wh.·,. 'J."i~" of (II/ ra, lio fami ]i,'" ,II Ihe 

")0% H\I II I,,'II,·traliou 1, ·\t' 1. 11\ )ollr 1"1' ' ·"lliloiIWli"l1 
of l·ol ,'raW'.I" " ,'<1.-1. autl higll f,tllllr;", 

On the coast you can't get away from 

C ''''''. ,d,," " " n(X"."'" ",,, , .. ,,", " '''1' k,·,·,,, 
"l1~h rq: i ~ l n_ I>u._~. i._ 111 11 ,. al"'111 11_.1110, t\,, ·or.l iu!!" I" 
l!\1B, 6 ~% Olf Cil i. 'o '._ r,,, li,, f;ulI ili, ·.- III lit· It> .-\ lie n·!!""· 
larly .l\ Be'" 1,;;':-1 1I ll<' ,.hOl' ,..1.001110 ·.1 by prolllolioll _h, ",. 
1I1;1 11 ,. ll il" .10 1l Ii lwlt, atl.li ,·n.·"" '1111,.;.1 ,· tilt' loi!!" lIfh;1II 
(l rf'n~ ;\.~ \\" .·11 a_ ill ,.;,I,·. 

ABC 
Ft r 1.1 , 1:1) \"t.; II ,\ C I-: ... A BC~ l lI1l'fo\,(·.1 f,wilil;" ,. IWI " 

1,.10,.1.'.1 ;1,. ,'", ,·rag.· 10 9.").· ~% of .11.1. I'acifi" Cna-I nllilo 

f;tlllili,·,. (r"I,r' -""ulilll,!9:l% (If ",,;\,.1 rCI;lil-il]"~) ill """ 11 ' 
Ii.·" II I"'n' 11,\ \ II 1"'IH"lfalj, u , j,:. :>0% o r Ildl" f. 

1.\1 1' 11 0 ' ":1) FAC I Ll T I 1-::0' . • . A HC- III<" C"a~I' ~ \ I "~ I I "m 
" r flll \"'1"01"1... 11 " \\ .It·lil,·r,:. 22i.i.-,O \\al1,. of I"I\\I'T­

.-1 1.2.")1 I tllI'l " I h;111 Ih.· 1i"\1 1l1O.~1 1'011 ,·dlll 11,'1" nrk. '111i~ 

il1,.]I1'],'.~ nil 1\ ;)0 ,000 \tal kr,.. hli ... · a_ 111;111\ "" ,111\ 

"Ilwr "";I~1 11I"1"ork .. " :U % illnt''',..· 111 f",·di ll:'':' dl1flll~ 
1111" l' a ~1 ~· , 'a r . 

1; 11":,\'1'1-; 11 FI. I-:'\ l lI ll.rn ... )"" e;1II f"<"II,. \""r ""tI.',. 
;1111"1<"1 1 ... II<'r nll ,\II£: I'a,·ili,·. 1111) ",:. f"11 ,,~ '.") "",11"11-. 
"ra~ rl1(I11~ a .. 21 -a ll ,.lral";.:i.,,,II) h ... ak.1. 

1.41 " E ll I :O!"lT ... A HI : Io ril1:;_ ~ "II ;tlllhi~ al ,1' -"-1 I"'r 
I hnll";111 d rad in f,1I1I i I i.,,:. a.~ 10\\ " .. "r I, HI<' r II lill l a 111 .. I h, ' r 

1':1>';1'1<" ;\,.1"0"1... \""" ,,,1.1,-1' 1',' ""\ - \\ 111'111," I ' ''I J"<' (II I 
a t ~n;H IId""rk "f illlo'lI,] I .. I,,', t,;I ~ 1" .\HC 

'I' ll E '1' 11 1'; .'1 ~ '1'1) ,\ Ill : • . . '1'11<" li i.·hli.·I,J H"I'M II"f. ,,1,],--1 

"""-"'1._1/)11 11 ... I',witi,' Ctla~I, 111"1"" 1,,\1\1 : "rh' ]" I; 
\,.;11'_ (II, a lloll1<'r '1<'I""ri... a11l1 .. " .In.· .. l ;n 'lh"lIl1d'~ 

:'-1111<1.,1 (:",,-1 ~II"\'-aftc'r 1:1 y, ' ;lf_ ,'II 'l1I"l!wr nt"!""rk 

AB C PACIF I C NE T WORK 
". \ Oh J<> " .... ~.,.U<l 1'1 ••• ·, ".1. ;-57l.<)-I",.o" 1700 _,,,.,, "I.'".' fll "" Il JI ,.", . .... _~, ,. II 
III , ..... 1\1\-.:0-1 " •. '._u" . · _.:If>,) ,.~" .. , IU.~ .. 11\ ,1'0" 2..31 '1-,." I " ""'" " II, ."" • \I 
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10 Billion More Cigarettes 10 Burn in '49 

E\p .... r!~ in till wbacco ti...·ld j l)r~'loI.,(· anot!wr j', mUl'il:-<, 1I1 
_a ll' 0 1 c igar~· tte~ for !QW. Figurl>s ju,t rd .... aw d for 1948 
(n ll ~ uJllrtioll mdll'a te that it r;I~$('d 3bO.OOO.lXlO,000 cigar­
l"t h ', iln I1lcrt'asc of 10.000.000,000 O\l'r JQ47, Big radin 
ad H'rtr' l"r ~ ,h<lreJ thc bulk of th.' ~r l lOkillg rl lCrGI!'('. Biggcst 
hromJ in{"f",al'(,' \ ... a:; Camels, wilh ,;)k ~ upped 3,000.000,000. 
u :aJl'r IS still Luck) Strike which added 2.000.000,000 to it ~ 
ciga renl' s..,lc 10 reach an aU-tirl1C hi /.'h of 107,000,000,000, 
Bot h Clll'."t..,fx .. ld and Philip ,\Iorris added ['000,000,000 
,' lHokc~ 10 "ak~. Incrca, ed ~rnokillg amollg the older group 
and WOml'll i~ "aid 1,>,rll ;!CCOWlI for the exp..::cted IQ49 ne~ 
hi,!:.h , 1"he ci,!:.aa·ttt' Qu~ine,~ at thl' mal1ufactu rer ' ~ le\'el i" a 
:-;1,(l{'() ,OOO.OO() indll ~ t r\" 

Meager Movie Earnings Will Continue 

Rt'ason lor mOlion piCHlH' industry 's great illt eresl in T \ ' 
Gin be tr;ICed to curn'nt t'arning piclurc of Ihc l-Creell business, 
En' ry big <ere'l'll (JrgaJll : atif>n ' ~ lIet in JQ48 was way under 
\\ hat it \laS in '47. Thl' dl·cr.·ase ra llg .... s fronl around JO I-Ic( 
for 20th c,:ntury-Fox In SO QQ', for Columbia /licltl res 
."elS will con timl(' dowll in IQ.J9. althllu~h \\' rile-off of big 
picturt' CO>(O. rlla)" hclr t Ill' hn:lI1ciaJ ~Im.'menls thi" rear. 

Auto Dea lers to Patronize Own Ad Agencies 

COlH rol o( nutnmotiw dl'a lef'" a.t..-crt is ing allowances b} till' 
hOllll' ofhce~ of Iho;,> aUlOmulin' l"olllpallies is causing conSldl'r­
abJ(' trnrest alilong lk'ail'r, . ,\ \ore and 1110r(' associat ions of 
deal('r ... \lIlt br('ak away rrOIll par(, llt or~an i:a tion 's ad \'cr­
(i,ing aJ,: .... nc) and Simi ~p('Tldil1g "th('tr own rnolw).·· Re­
... trmnt of t rade action i ~ conternpiat('d b} ol1e loca l deakr 
group. Othcrs ;Ire jusl talkmg tnugh. Act ion i~ heinl! speeded 
b) a number of ag .... ncics Ihat would lik .... somc of Ih(' at lln­
lIIo ti\"<' corn ill rre 'C.'IH control/cd hy a (ell' bi,!! iI<! .... ncil·~. 

Rising Opera ling Costs Hit Stations 

ne~pit,· TV's gn)willg 11111'0 I"l anl'l' , sc ~'era l l; r r<!,' ,,1" 10 "ta l iorh 
throughou t tIll' L'.S. will have to ill \' re;).-('" their ratn. Thi~ 
~ ill h., pa!mKed h)' a rlll Lll lx-r o f ~ lIla ller ' ta t ion" cUl t ing their 
I;l ll' ..... hn lul(·s in orJ ('r to in cfefl "o..' biIJ rl\i-l~, lncrea!'('d co~ t of 
Jorng t-U~ lIIl"~ "ilt bc thc IIlnll\'atinc H'Ol:-<n1 in bnth illoves. 
n uring IQ4'-o, hroadca~ t s t01liull operating Cll"t, ro:.(' 011 ,III 
iI\'('rapl' (If \il', ~'llh <;(II I1C ~ t;ltlOIi S fi llum:;! lila I ilwy had 
IlI mrl'J -10' ,\ k\l \1("(, able ((J hold Ihe luI(' but t hC'lc will 

t--> ... hu ll- Of'P"rtulIrt\ for II'l'1Il to do ~J;n 1')49. 

"Room-size" TV Screens This Year 

(:I"t " J tdl'\' i ~ inn ~d ~ will gn ti p during t9-1IJ. Therc \nlt he 
ju .... -prill' rl'Cl' i\ ('r ~ hu t thl) 'II Qt' jU~ 1 that TV M' t ~ IIw t 
han' 1:><:\'11 huilt In ,J priet, aud wh ich will h(' llIirlll~ lOp VOill' 
,mJ r iCIlH( qU illit }' rv recci\'lT wrth "rnom-si:(, <erecns" 
~ rll Cl rKril ll} h : priced a t $500 

6 

Insurance Companies Copy Government Policy Plans 

Insu rance lobby, it now' appears, ~'ilI be able to defe;1t Trunuul '" 
compulsory health insurrulce this rear. Onc rcsult of H .S.T:s 
campa ign fo r guvcmmental insurance will be thl.' issuance of 
ne\\ pol icies by p ri\'a te companies. TheS(' will incorporale 
manr of th(' suggested gO\'cmment policy's features. New 
policies wi ll be air adw rti$<'d widely \\hell H .S.T:s bill goes 
dO \l11 (() dcfeal. T o avoid unfavorable public relations , no 
adv l.'f(i $ing will bc donc on the rlew form of private health 
iLlSll rance until aft cr Congress has considered (he health bill. 

"Preem " Kick·back lor G,t 's 

Disbursement o( G.l . insurance pn'miUlIl~ Juring tht! latlef 
half of this year will r('ach ncar!) S3.000,OOO,000. This wilt 
materially retard the dO\l11ward consumer-buy ing trend and 
hdp re tail busin('ss w'hich wil! be crying wolf by that time. 

Fruit Canners to Move Stocks by Selective Radio 

Cannefs and canned fruit distributors will lum to S('lcctiw 
hroadcast adn 'rti ) ing tn 1110\"e the lTemendou s quantit y o( 
call1l('d goods that ha\'(' p ikd up in warehou ses during the 
pa~ t four mOlllh ~. PreS('11t wholesale im'entory is twicc \\.hat 
it W:lS a lear ago, w'i th consumer buy illg of more e"pellsi\'(' 
i t e ll1 ~ n llliling aboUT ISC'; bchind 1948. Succcssful u S(' of 
... d ectl \·c b ro.1dcasting b} Birdscyc (ro:en fruits last fall has 
mdicated 10 fru it men thai radio can move sp;:'cia lly priced 
food~. 

U. S. Industry Migrating to Puerto Rico 

Rush to cstabli ~h faclories in Puerto Rico has jl:rO\\'11 to land­
slide proporlions. Long·tenll tax cxemption provis ion and 
lo~··cos t l{lhor for new' businesses are very inviting to man) 
rabrica lors of products requiring man) man hours and an 
ullchanging >oCmi-tropical climat e. R('celll decision of thc 
go\'enlm .... nt not to compcte with prl \,a tcly-o\l11ed commercia l 
broadcast in:;! stations has al so helped man} big corporations 
mak e lip thdr minds to inn\'c, Fear of pOSSible go\,cnlmental 
intelfe l'ellCe held back some big compan ies which no w fccl 
":.afe." PUl'rt () Rico will recci\'e plenty of public re lations 
broadcast time in Ihc Sta tes, and i ~ e\'en considering buyin .!! 
tlllle to sell the "t ropicil l U.S. b k .'· 

Union Hopes for Own Radio S~ations Fade 

Yl'U or a number of uniollS to own their own broadcasllng 
sta tions and to operate Ihem as r .... gular commercial radio 
oll tll'l ~ is tx-ginn ing In pcter out. Fact thai 17,\1. the fin l's t 
t )l)(' of aural broadc<lstillg.jusl h ;'l~ II ' t Illadt, tile commcrcial 
grade. added to iI number of li cell ~es tuMiing back their con ­
~t nl c t r un pl'fmits for A,\\ ~ tatiOll s. is causing a nu rnb('r o( 
Utopia-mindeJ labor uniom to look a t Iheir bankh{jok~ 

No 100"lo Removal 01 Tall·Harltey Re straints 

There \\"i ll be no r\'laxat ion of many of thl' T aft -I Ian Ie) lal'l(lI 
rC)!lIlatiull ~ dl'~pi te t hc forthcoming so-ca lled rerea l of Ih .... 
ac t Uninn ~ will not re-WIII thc I OOr~ freeullm of :lCtion Ill .... )" 
had undl' r t he \\'aglla Act . Fight o( AFL ami C IO for com· 
pktl' rl'pl';i1 of T-II bi ll is window drl's~ ill ~ (or rncllllx' r" hr l'~ 

T illll' " III b..:: boughl or Ul I IOIl ~ 10 ~ll " repeal" o f aCI i f Con _ 
gre~~ apJX'ar~ In ignor.· wn JII ,m y of 1:lhor~ dl'nl<lrld ~ . 
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Nevoda, New York and North Dokato have high" •• pel <optlo incomu . . . 0 1 

Jhown by ,hi •• Iole-bY·$lole breakdown of the ove,og" income per pe150n. 

KFYIt '. "irani yard" •• North Ookolo •• hot the high!!u 

per (opi.o income 01 any 10'm slole in Ame.icC! .. . 

o '01 51,678t And ... overoge per (OpilO ;"(om" within 

KFYR'. I! mitlil/o!! line i. 0 lop SI,465.50 .•. 010510;1'51 

$1407 fa, Italian " AU and $1320.60 for Slolion " 8" . 

Thot's be couse KFYIt', lig nol gets aut lorthe •• - and 

.Ieo.er .- la (ov". MORE of rhe N.;",h Cen/.ol ilatu· 

K F Y R 
SSO KC 5000 WATTS 

NBC AfFILIAT E 

REP . JOHN BLAIR 

B I S MARCK , NO . DAKOTA 

I 
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... Vr. SpolUJor 
P, tsidl' nt 

Htdb'Ol Watch (ompany, New yo'~ 

TllIft~ II\< ~~'ar~ III the "" :lI ch business, and 51ill a "ninc-to-midnight 
gU}," \\lil lianl I kll.x'in is lhe t)ll"" of exc<:[!!I\'(' who can be found in his 
"h ipping room almost:l." o ftC'Tl as in his office. H is prol--X'nsi t)' for running 
th ings is reflec ted in the direcT, single-minded ;'II'pro.1ch to bro..1dcas! ad­
\"crti"ing of his product, \ \ 11i1e mo"t of his cOnll'N itnTs (,l11rloy sdccti\"c 
3nnounn'lHcnts. chain breaks and lime si!!nal s for radio scl1in~, Ilellx'in 
ha~ used a singic lI.cc\.;l)" h.1.lf-hour program for fivc years, with direct 
results in the foml of matcrially incT(':lscd sales each year. 

Of an cS11m,IIed on'r-a l1 anllual adwrtising bud~et o( $600,000, aboll! 
911';, or rou~hly $530,000. i~ spent (or the Hdbms show, Quick As a FldSh, 
heard owr ;o.lutual a t ;:30-6:00 Sunday afternoons. 111<.' nurnb.:rof ,\IRS 
'tat Ions nO\l; carrying the prof!r..1!11 (415) is a far cry from the 250wr 
which Ilrlbros tir~t hoke into network advertising on 18 January 19H, 

The w<lIch companY'b radio hislOry has ~en relatiwly unim'olwd, 
marked as it is by on Iy one imrort;'lI1t change in fonnat since liS incept ion 
\\111."11 I tel bros madc its debul on the air Its program fealUr .... d the black· 
(acecollledia.n~ Pick and Pal. Six month$later, in July of 1944, dl<'Y were 
repl<lced by Quick As a Flash, an audicncc participation give.away ~how 
and a pionecr in that now h .... avily populated tirld. 

I-I cJt-ei n' ~ $Iucwd knowledge of radiO \'alucs wa~ de1ll0n~trated la~t 

Spring whrn he "as arrroached by N'BC to air his pro!!ram owr that 
1H,'t\\'ork a t an earlier tilllc Sunday a(ten'onn~, the 1:\1i t bcing thl promise 
of a "I1CW" audienC't' and more li'tCnCTS rer dollar. The adJit ional cost of 
u~in!! thc ~l"nior network lIas IIOt the sole factor that decid.'d Hl'Ibocin to 

remain ..,,1 th ;o.tutuaJ. He \Ii",,-' Iy reali:ed that Ill' had OIlC of the choicest 
tillle 5r'Ot~ on ;o.IBS, with Quick As <I Flash on the air at an hour when that 
network Jominatcs the Sunday radio ~ccne, JI1~' w the IliJ~" llIy~ter:' 

illJdi~'ncl', Thc Sh,l.iOlt' imrn('di;'ltcly precedes th .... Hclbro~ ~ho"". 
I klh·i ll 's predilection fo r tra\"('lin~ . .... hich l-dore the war took him to 

CenCl·a. Swu:erlanJ, the watch capItal of the world, tivc timl'S e'·err 
'ear. tillJ~ him jumping around the U, S., checking his ""les outlCB, I k 
nel"l'r make' il tnp "IthoU! also checklll!! 011 tho: impact and ... ale;; rc~uhs 
of his rrogram in thc territOries he l"i5it..:. I k kllOw~ that Quick ,\.~ a 
F/,1.Ih ~db I klhros ""'atche~. 
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411 'VeNt 52nd 

operatIOn:. of this !oIlrt \\11ich ~ItIJd Il<mll.\ 
be uncowrl:J. 

All w(' trK'(l to do in this booklet \>'",1$ 

report the l'XIX'rwncl' of Illany of OUt 
Il)\.'mbcr stauons as il Ill('ans of dranMti:­
ing th,' )treat potl'l lt ial n:'pre-scmcd by till:' 

type of adn-rtisiu!/. We \I,'1l( one Sh'p 

fllrther and d\.'SCrib\:d some of the tech ­
niques of §Ct.-king, So..' lIin ~, and h:mdling 
dcnkr-C'OI.Ip('rlI llVC <ldVcrlislllg. Our ro." 

search faci lilil's just don't lX'nlllt thl" ex­
haustive ;mel c.l.pclIsivl.' ~tud) that would 
Ix- nccessary to prOduce an), thing like a 
complete rl1~lrt un dcalcr-cu·op Hdvcr t j~· 

illf!. As a ma tter of f;le l , stich a I\.'pill t 

would prohably be (Jut uf dme by til<.' 
linll.' the I"CSI.':Jrch was colllplcl('ll, and il 
would ha\'c to lx- rcviSl'd a lmost da il) in 
orlil'r 10 m,lke il ('ntiTt· ')' curreet. 

We arc s.n isfl('(i with our buoklet if it 
has h'ld till' d lcct of lI1akin~ radiu sales· 
men conscinus flf tile possibility o f obtain ' 
ing m'lIlufacturen,' support in all Clt ..... ~ 
whl're a local n:tailer ha)) branlk'd Illl,.'r· 

d\a.ndi~ 011 hi)) .. heh 'cs, Don't forg~'t 

th.·1t there :lTl' m.m}' otlll'r form!> uf CU'''P 

bo;iJcs a SO 50 splil on thc co!>t of adver· 
t ising. Some manu f.1cUlrcrs whu jO!>1 
won'l con tribute nnything to the COS t ot 
radio advcrtisin!!, nevertheless l'Xl'rt a 
s t ron!: influence 011 their retailers whidt 
o ften resuits in their decisioll tu take aJ. 
vamage of radio advert ising. 

,\I . B . MITCII EI.t. 

Direrlor 
Broddcdsl /hltoe rlisillg 
NA13, lI'ilshillJ:fOll. D. C. 

AN NOUNCEMENT SOURCE 
C1n you supply us wit h th l' addro:ss of 

K ent & Johnson and any other wri tl'n, 
and comp(.ho:rs who SJX'cial i:c in crea l ion 
and pmduclioll of spot amli lUlln'lllCn(! 

\\'. J. IIE'D£.RSO"': 

L. n'. RaruSt:)' 
O.II'enpml, f lltl'.1 

.. 'tin"" ,,,,0.1 , .. I,l .. ·~, ... h" ... I .... ·" ~.' ''' . 

STORE CASTING 
As far as I am cUllccrned. this articll' 

(on SIOr<.'Glsting) is jusl another o nl' in 
the long lme o f slll ll1d, thoTOllgh. ,JIll) 

authcnllc pil'n'S IIt,lI arl' a goud hahit 
with yuur book . 

STA:" lEY -' osm.tll..­
f 'rfSit/elZ/ 
Slorl'«(lst Corportlll,m of Americd 
Nfli' York 

17 JA NUARY 1949 

the first television station 

in the Mid-South ..• 

. Wit o p:lrdon:lhlr pride w~ point 
to thr fin .. Trln-ision job \\,~ICT 
is dujnl{ for its clienn. Onr !:O<XI 

f' :"" ,:::;. ~ r .. ;uon: .-\ s!:ln of six ty "orl.,ol{ 

~.!i .. '~''!'~(~_G_:, ')'J '~I!. with the fin~sl equipmro t a'·:lil-
, ~~ - - L.i. .. 'kJ:' ahlr. W~I CT is {"ompJl"lrly 

>lafh·d. compktl"l)' "'juipprd f"r 
ao)' ;usit;'omrot. For in~un~r. "ut 

new RCA ~ l olJilc Uni t eornpl,·tl" with ~ fi, ro·"a,·,· rd~ )' 

_ Or ul. .. our studio and trans· 
IniU;n t;' ,'qui1,mcot -- a1] ReA_ 
thr finrs t moory can buy! ~ I o"il" 

equipmrnt iii UrI! & 1I 0w<'ll. Ean· 
man, aod .\ur;,ol1 for sou""l with 
modrl; l[ounHn ral,id fihn Pn)("_ 
r~K>r, .1ml IIdl .'.; 1I0wrll prin t.- .. , 
with :I n"uplrll" <!:Iff "f produc· 

tltr i"h donI'. 

_ In addi lion 10 onl" studio 28 

by 3 1 ("rl, W:-O ICT has a spacious 
audi torium 1("al;nt;: 1,050 proph: 

w;lh drruin t;: roonu, S("cnl"ry Slor­

af{f'-tht worh! Our pro~ram 

library is rqllrl r w;lh up·tQ· the-

of a ne," mrdiurn in Ihe 

. What ahout Sl"U' .\re prople 
huyin.;; thrill ~ You urt th ry arc! 
T he qurst;on is : 1I0w lont;' will 
suppliers hr ablr to mrrt the de­
mand ? Wr Ir ll you ... 11 this, br­
cause it may \.Ir thai you :"'1" onr 
or the agl(rr s.s i,·c :ldwrtisrn who 
capita lize on Iht trrrifie impact 
$2,000,000,000 :-Olconphis marle!. 

WMC. WMCF. WMCT ;\al ional R.-prt'!l'ma ti ,·,-s 
Thr Branham Compan\' 

O",'ntd l111d opa l/ltd by fhe Commrrcillf Apprl/i 

CHANNEL 4 • MEMPH IS 

:\FFILIl\TF.D WITII NBC cas DU MON T 
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HOW TO MEASURE A NETWORK 

A~ radio ha ~ g-ro\fll. ~() han: till' IcdllliqllC.!o! of I1lca~tlrillg a 

lIet \fork '!) :UI "lTI i .... inp; d licicllry ... 

;\lId with ciu..:h n .: lillclllt..: 1ll 01 ~ tln cr tnhniqllc. ~BC"', :'\0. 1 

posit ion ill radio becollle!; /!IOrt ' illlpn.':~!'Ii, c: 

More total audience_a \fcckly LOlal oj :~, i{lt).oot) IliOn.: r:,clio 

fa m ilies ill the cn:: ll ing' thall :1 11 )" mllel network . ~,~,o(J,OO() l1Iore 

ill th e daytillle. IJ~IJI -'\"Jl" "ll 1<> J)\I~ 

More overage audie nce-On a natioNal ba...,i:-. . th e average ~po ll !;orcd 

e"en ing pr06'Ta lll Oil '8 B( : :lllr:ICI...,; \ 11"0 la rger :J llCii c l1CC 

than Oil :til)' otlll.: r llCL\\'ork. 111 the dayti me. A' Be·..., :IIHlicncc 

More popular programs - III !:ipi te 01 IHililcrOll:o. progT:l1ll !'Ih i It..., 

thro llghout th e yca r!:i. 1'\ Be COlllillll C:,) (() han: the Iarge..., t 

lHlI lIbcr of th e lIloH popular progTalll ~ 011 lhe air. T Ilt.: pn.: .... CIll 

scorc-15 or t il e fir~ l :.!.1. I·ku .k,,, II<HJI'lk,II "I .• - IlIII""'IlI ,·, , ~1 

More advertising dollars -Adn;niscrs ill 191 5 ~ pClll m 'cr 

scven mi ll ion dolbrs more ror racilil i c~ 0 11 ;\ BC tha ll Oil :111 )' 

other Ilc t\,'ork, IINUU' 1'111 

More advertising effi(jency _ U~illg both li me and ta lent cm l ~. 

NBC d c livers I I ~~ more hOlII C~ p CI' dollar lIla ll :l il y other Ilcl\,'ork 

in th c daytim c ;lIlcl I (J(:~ lIlorc ill Lh c t.;\ 'cning. t ,,\ 11I"""Il"'''_' 

SlIch aft' 1/11' /no/)Ult/()/j ,\ of ... 

NBC ••• Americai No.1 Network 
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NEWS RATINGS 

KFH GEO. 
GOW 

STATION B 

STATION C 

STATION 0 

IN WICHITA 

NOON 
NEWS 

14.7 
8.9 

4.0 

1.5 

EVENING 
NEWS 

13,5 
5.9 

7.0 

2.5 

"Loles' Report - Win/er-Spring , '47 & '48 

George GOI\, KFlI Nc\\'~ COllllllen tato r, is 
'I liE r~di(l ncw~ authorit) in Kansa~. III' j ~ on 
fhe air three tilllc~ d:lil)' : noon, ca d) cH:n int.:. 
,Ind :1( 10.00 P.M ., 'IX {il1lc~ wCl'k1r. li i,terri fi c 
populari!} i\ borne till( by hi~ phcnolllcn.d 
Il uopcr r;Hin~~ dml ,1\ YOll can ~cc ;l h o\(' K I'II 
,Iml Gcorf.:c Gow h.I\(' a[11J{)\( :1.\ many lj\{cn­
cr~ as the o(hu three \,'jchila f.Hlio ~tation' 
COlilbincd. II)' anI ... talld,lfl!, KFl r i ... TO PS! 

5000 Watts -ALL the time 
" 

10 P.M. 
NEWS 

11.7 
4.4 

9 .6 

0.8 

CBS 
SPONSOR 



New On Networks 
SPONSOR 

I",.·d..,.n · .. "h .. cc" ( : .. 
'n,,·.I.., .. , ·!'"I, •• CC" ( ;" 
lro,,,",, & ( ... 
lIo"hlo'Ol ., ) I\, e n Inc 
~"''' )' 'I" .... · !'I, ..... I ~. 
(:.'".· ... ~f ~. I.·clrl(" ( ~ , 
(;.· "~r~1 ~·' N .. I. CO <1' 
1.I1!.1!.~'1 I\, ~I.·).' .~ "t""I,.h C" \ ;" 
l .nnllh,..~ ·I\ 1'1"""'" I\".~h 

(;." Inc 
\l1:>n,1 -'b r ll.orlm· en 
\ 1""';11 n"""ht I h ·"llh I'< 

\cd<1.'IH A.~n "I (>",,,h., 
' ,111"",,1 IIh,~ "1t e" 
I·." ,.I-\~'I" ( :" 

1'" ... 4<" I\, I ;.""hl.· I ~, 
M,,,II .. \<11 :1"10 "I .\",,·.1 • .,. 
I'. J . Mhh" , :.. 
... ·rn' ... ' 11.",h., • • I".· 
II (fll .• ,,, II . 1\ I", & ( ;" I".· 

' ~"I':o,,<1~" " ..... ".1. 

AGENCY 

111111& 11 
111111& 0 
~',"" ... Co n .. & ""I<1I,,!! 
II ",..-, 1I'>f;" 
\1~ .. \I~n" ~. J " hn & \ .. .. "' , 
'''"nl!. ... Kuhk" n , 
' ·""nl!. I\. Kuhle," ", 
" ' ''''II _l l m''' ' 'I, 
I 1" '0' I . I"·", ..... 
Kall,h J ... .... 
1I.".1onull I\. Ky~ " 

\I.'C"",,-.'rk~""n 

III"" 
(:""'P'"'' 
\I "llnl!..·. 

1 : I"''''' n, ~ 
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Renewals on Networks 
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I.~",. Ii.o, e n 

11 .• 11 I'"".·h '1 "I"" ' .·,, ( :" 

110'''''1."11 •.• ,, 1. lf~ I".""",,·.· I~ . 
l'hllll' .""rrl~ I\, I ~. I.td Inf 

' .. ,,,klo l'II; .. m~,"' 1 ( ; .. 
I',·.uk"", .1.1.1 •• · .. In. 

I'.".·", .... ( ;.",,101., en 

M J . K" ) "(lI.I, '1""" .... ,,1 .. 

"~"oI.or.l 1I ... ~" .. , Inc ""It, 011 I ~ . 

r .. ,,1 ( ," 
II hl,,·h,.11 l·h"rI"" f'~ 1 C .. 
II lilian> \1.I ~ h·) J. en 

AGENCY 

I ... " liu.".·,, 
I'ua "~ J"nu 

..... Ii.",." 
111I1Ial1l ~.Sl)" 

"",.nun I\. \1""1'''''' '' 
I ~~ ,,<,~ • . I'll Z!1.u, .. I .. _!'I.' ",,,I.' 

r""" •. 1","" I\, II ..... I,, !! 

"01" "'" ' .... nA &. K"hl.~"" 
11.,,1> ... , II . Orr 
1" " ' 1". (;""~ I\, Ikldlnl: 
' ...... II ;,n' . I. " ul~ I\. 1I ... ,h) 
\ ·,."nl!. I\, lI.uhl .... '" 
\I' ;,lh, I\; 1>0 .. ,,1"1: 

' .. "n ~ , ... I("bl.-~'" 
III,," 
I ~.""'n~ .. C . (;,,,,,101,,,,.·, 
EIlI"I!.I,," 

Ii"nl" " I\, II""I~~ 
I :"",p,,,,, 

I '~nn'. · FI, ,!l. ..... ~ 1.1 · ~"m',I.· 
1111II.,m hi)" 

J . II al, ... 1 h U"'I""'" 
11.,,(" 10.,. 111111 .. " .. &. Cf."", 
f'K"" , I ;"' n .. &. IId<11111l 
11 ......... _. It I llu:.I.I· S" " ' 1. 1.' 

NET 
1: 1\ , 
CII-. 
(:I I" 
\Iii , 
(: R' 
1 11( : 
(: II !'I 
( li S 
1:11, 

\111 ' 
\111 ' 

\IIi !'l 
lilt. 

C II-. 
' III " 
I I\C 

(.II!'I 
(. 11 ' 

NET 

' lit; 
t. 1I !'I 
, lit · 
'III 
' II I 
' III. 

' lit. 

C II ' 
lilt : 
en, 
\II( : 

CII >; 
(: II !'1 
'lit: 
'Ill ... 

C lI !'I 
CII, 
'III : 
\lIt ; 
, 11( : 

C II ... 
I: 1I !'1 

' III 
, III 

I. II !'1 
\ lIt ; 
t: II !'I 

STATIONS PROGRAM , limit. 1t..t . du •• l io n 

1\ 1 
1,.1 
1 .. 7' 
,.HI 
1 ~1 , .. ,. 
.­It., 

"' ,.,1 
" U,7 

1.11 

y,,, .. 1."<'1.) ... .. , 1. •. ; " "1\ I t LIO·~ pm, 1> .... I,; \J "I., 
J ~.' 1. Ih'"'''' .'u" 7.1,.10 I, n '. Ju" 1; '1 "I., 
, .... . IhO'. 11< ,11)",,,,01 ....... I .' '.m I,n" ~! .. J.. ,."n, ... ~" ." 
J"h" II . ... .. "" •. <1)"; S"n I 1~· , ·.la pm , J"n 1, 1.1 "I., 
(, :1 • .1 •. " ( , .... " ..... , ~ ~· "'''m . I' .. b _~, I . " I. , 
1. _ 1- II"",," I'M ')'; " I 1\ T~' _I 11'·t I"''' J;In .\, ~l .. I., 
1 ,.''' Il U'' . to'''; !'I. " '1·'1,,\11 pm ; J ,,,,~, 1~ "I., 
1',, 1"0 " I f."lm~, ,'~ . '1.111 · 10 ~n': J .LI ' ~; ~1 "I., 
h'M .. · •• ' .. 1 !'Im. l!.; 'u" ~.~:_101 p m ; II • .., 1',. 51"h 

V""" " r". " Ha)', "'u"- II 1_1 .. IR (t~ ,,,'n "I I); J.,n '. ~l "I., 
\I •• ) '"~ .. I I h.· T,,",, ; S u n 7,.\11_7 ,~_, P"" J 3 n 1, U ,,~, 

' ":o I!1. ''' I.m .. . ~I .. " M.lI.llI . '1' ,,'1 h ~_~:,m pm . .. .. " 1, 
( :"",,11"'''1' '' ' T nTh ".W·M I""; J ~" II , ~l " I. , 

" "I. . II ",tt ' I :>I. ~. ' ,," TI("~ , II I II '11' l A \_.'I' " '' 1)0', I" \1 ,,~, 
( ; .. • •• t \ .. k ,'.' ,.". ( :4 <;_1 I"" : J.'" I b, ~ 1 "I.. 
II",. ) ( .(;0.1. !'I ln ~", !'II .. , .l' I ~_ LIP 1''' '' h n I ~, .~1 .. J.. 
l ib" J .• r ~ ", ," : ' .>1 I I · 11 ns " " " J., ,, l'I; ~1" h 
II"" W (; " 1 \I". ~ U". ,,11.11 .. ; S., I 1·1' 1 ~ 1'''ll J " ,, ~:' "I., 
1I ~ "<1) 'I",, : .... 11 1 I ~·l .Ut l' " '' J .m ~: 4 "I.~ 

n"_·~,,, ~I/ 1(, ,I,,,,,I,,,.,,,~,,'~,".,,,"I"~ ... ,,I,J,,,,,·n.,,,"""~"/ 

STATIONS PROGRAM, timlt , st.rt , dur.tion 

" " " '" I H i 

'" 1.1" 

-" 
11.4 
m 
'" '" " .. 
I •• , 
I ~.I 

I"~ ' 

,,­
II" 
1 4 ~ 
11" 

"' ,,' 
" ,~ .­.. 
'" I ~'I 
,~ 

" 
'" " '" 

F . .. .I \\'arl"ll; , 'h 1"·1 0:.10 a n, . Jdn 1.1 ; 1,\ "I.. 
11, .. 1" II ... " "' , III \1 I~' '\·.I· I ~ ,no; J ., n I: ~1 .. ·J.. 
I. ....... I ... " ".n: 'I I"\I ' n II .H- Il n."." , J d " 14 , ~! " I. . 
II~ .. "I. I"')', !'I ~' I D. IB,lO p m , J :lIl I, _'.J ,, ~ s 
IU"n.lI .. , 1\ ,'01 K_~;.j. 1''''' J~" \: 51" J.. 
J " .I )- (:" " ... ~; " H .,.In · ln pn. , J .on I , ~l "I.s ' I .... h " , ,, ,,. ~ ... ; " ,I IO ,.III . IO:U p"" J .. " i; Sl "I.. 
,,,, If hun' .h~ 1I ..... r! " , In ... rI..,., 'I'll ~:.l"_ln I"' '' ~-~h I, 

~1 "~. 
I ... on 'nO II, ,,.·. ; """ 1"·,,, •. 111 I"''' J;o" 1 ; 'd .. h 
I;,~," e" '",, )' ~ .. ,. T"I<l , " ,," b:lll·7 I' "' ' J.," 1; \l "h 
II ~ ,I .. , 1" ''' 1.10': 'f" '1_'1 .IH P"" I'.,b I , Sl " k . 
1 ."u,'Jl~ I ' '' ''''," ~' !'In" '. I ~·':.ln pm , U,·t 1 ~; 51 .. I., 
II ) .tl.,,, .. I.", •• : \I n " I Q· III , .U'I"n : J a n .1, ~l" k. 
JOIn .... \II~.: !'I~' II :.1" · 1 1 ,,,~," : J"" I , H " h 
11 .. 1.11" ,,,': '1" , •• ,,111 ""' ; J ,,,.4 , ~ l "I. . 
~'I~hlnll & Uu". I " 1l (:1"" , \I,,,. " :.\lI . ~ '~~ I"'" 1>.',' 11' , 

' I "k~ 
~; ,I r ,,~. , ... ·101 ; ~ I "" ~ Fri t. _',, 1 ~ I' "'' Jan .1; H "h 
1,.,1111' -,1",,1 > I'l~ ) h,," ",'; F,I ttl- l"""Op"" J .m 2S;~! " I. , 
'1 h I, I> " 0". 1.1".; Tn M·~,_IO (1m , J"" I ~; 5 1 "I., 
t·, .. ~,,,'" f'l ~.S;.IO pm ; . ·,' h I : Sl "h 
I : II"'~ !'I.' role., Ibn" , ' I .I ""'tln, t '. l lt·M:.I" 1''' ' : .1 .• " 11. 

~ 1 "J.. 
II"S""''''': It I \\, ' 1'1' II ,~ ~_Il n" "" , lI~e 17; ~! .. ~ ~ 
III I!. !'I I",« , 'ITIIT. 1· 1 I ~ P"" 1 .. ·(" 17, '1 .. I. , 
' '' ''''Il Ut . lI a """' ; \1 '1 II I F I "U' _I ~ ~ I,n>: II • .., 1" ~1 "I.. 
(;"I<1I" Il '. I ~ "t ' \I I II .... 1.4 \ · 1 ."" ; 11.· .. 11; 51 .. I. > 
,\1" "." I.I,,~ , IIT\I I.' 1 : 1 ~· I ,ltl "n' , 11.·.17, ' I "h 
",,,,,·.·n 1; ,,11<1 , ' 111 10· III:lII 1" .. : J~n b; ~l ,,~ , 
(: ,an<1UI.' 0I""): '"IIU ;,UI_ 11 I'""J.," 1 ,~1 " ~ ' 
II" .. \I:o,,'~ . ·aml1}, "'U' _1: \lI· t rno; J~n t, ~ 1 "1.< 
!'Inn . .... ' 'f"" .•. ""a. I >I r;o; II I II I f j.;4~·; ,"' , J ... . ! l, 

H"h 
101,,·& T~~ .. , '~ I I 11 _1 1''''' J .on I ; \1 "". 
1,,1. .. M~"n ... . ; II 1'\1'1'1' 10,t 'i· 11 " n " J " " ,I ; U .. I.. 
( ;~ " .. ' '' If), . , ,, M_~,W pn' , 1> .... 1\; ~d " I. ~ 

National Broadcast Sales Executives (Personnel Changes ) 

NAME 

J1~II)" .h"''' 
\10,,,111 C~ ..... II 
lI."h~ .. II . ~· .. rll.u' .. 'n 
C"ell ( •••••. " 
\1,,101 .... .1 J,or,I.,,, 
11,·" J"II~n 

FORMER AFFILIATION 

11'1 R~·. 1I~ 1I.'I.~ (I .... ,a ".~. 
"'''p,·rl". 11"l. lnQ Cu. 11. .... ,0 .. s l, ",~ , 
.wll •. '.~~UI~ 1\30h . . " ...... "'Il' 
II K\lu . " " I. " "", 1,,<1 . • sb .II. 

NEW AFFILIATION 

II Kt , . "''' fK'lm K"" .. n ~ '1 ~I. m !1.r 
\1 n\tll. 11.111 " .. ~ I , "'I!.' 
!'I .• n ... . I I ~ n. I!. ' 
II II ... " . ,\1. ... " II .. , I. m ilt 
, ."",', > I~ m !1.r 

JI ... 11~t:",,1 
I1 nll) M ,,)" ... 

Chaml .. ·, .. I C""'''''''C~. S." .n. I . :I~" I~ ... W(" M'<' 
Jull" 111,,1. &. I : ... 11'''0".1 

\\ " {;t. KI(" II" ..... <1 I " ,10.llr 
"\', • "' ,or no I ,~ ~ ,' 1,,_ ,I . m I:' 
".KI-. r .. ·." .. I 4.1I . ... I,mll' 
""1'1' O ll" .'n I t " h . ~I~ "'~, 
K( ;FJ . 11'" "".1 .. ~I , "' Il ' 

II .. )' S . Mn'" 
JIm !'II ",I" 
~;. II U, .. n 11",oJ,'11 
1', ... 1 S . lIn .. ,,, 

"11.('1' . 11",,,1.·)' C" lIf .. ' ~!1. I"":lI . I . ,,, ~, 

A<1"", J . ,,,,,n il J,. , '. , . . ' ''"",n 
1."1.11 , 1110 • .1 ... " (.:>" :0 .1 ,,. d. '''' 
' ,.n'~, 'I' .1!.,' 1l ~ I ~ "'Il' 

• ::\'"e,,- ::\'" •• tiollul S.·I.·.·.h·.· UU!ld ... ·ss. ::\'".-" . •• 11.1 n.-II.·"-.-" UII 1 ' ,-1,'· 
, -isioll. .\.1,'.-."' isill;.f .t\gellc~· l"ersolilie i Chuu;.fes. S . a' ion 

n.·.tr.·scululive Chnuges 



Sponsor Personnel Changes 
NAME FORMER AFFILIATION NEW AFFILIATION 

" .• ul ....-. 1I,·,f,! 

1\ .1 'I<.n"" 
Fr"'n. lb.",.. 'I"rh .. ,,,,,·,.·,,·C (;,·n.,.:>, ;111115 Inc. 11"", •..• ,. ",."" mll. •. h(ln,,· """lIa"c.· 

d,'p' 
!'ih,·,., 1,,·11 1111.' m~ 1:0. (:1" .. ,· .• """,,,, , .. ,,,,1 p,,,ds )<,.n'~. sIs 1''''''' m\l.. 
~h mI!.' 

1\1111"", F c,~,,: 

\\1111"", ". 'b, 
",ocr"r .".d (;",,,,,,,. Co. (·I"c1. .... ""0 d.,p' 
''''''rk,,,, .,-.. I.·phl1, ....... 'f,·I.·I!.,,'"'' c",,,,,- I . , .. ~, 

... ,,"' .... , I' fllf,!, 
'ltchl!!"" U .. II ·I'~ ,.·"h .. ",· C". liN' .. ". '" In c " t.~ , .. " . ,n,h 

" ft" 
1I,,,!!.art,, III,\~. J"h" ' bncu.-k ",uuJ"lft·ln.umnco· 1:", 1I".,on "'" "'''. , .. I>' ml!.' 

,,,~,,c ,,," "'!!, 
... "."d" .. ILah .. ,a",d.·. Inc ..... Y. ~h mll.r 
(:til"' .. · S.,f'·'r Ka '", C" ( 1"",,1 I"c ,Ih·). Chi .. I!. •. " "" "'I!.' 

··Il,,:> .. IIL 1'1·", ... 11 
C;"".I!.,' J ~·'h·,I"'.,n 
1("''''<1 \\ (;""'1,, 
ti. ~I {,,,·I,,.·, 
lI(1h.,., .. 11",,'11 

""1",,,1,, Inc, (:hl .. ~,~, ,,, ,,, I" ch!!~ au'" ,,,.11, .. 
I·"ck .. d :'<,,,',,. C" C". 11,'1<01 •. <1.,." . , . "'I!.r 
F,u"h""f Tr.,I!,·. Co ul c"" ... h. L,,!. Toro,,"'. 

';.m;lolb" ~I. "'!!.t 

S.,m .... ''t·c "I' 
"am ... "1' 
Sa",... ,,, 

Jnh" (; n(l'I\I.I." .. , R"h~<I II. Orr • ...-' <;.dl" dl, C"mphdl , .. "u" Co. Camd .. n:'; J .. ndl" PI!.'" ,ul"'y 
l·ad,~.d ;11 0 '0' C ... c.-o. Il.-tr"lI . 8'. m\l.r '· ... d \I III'", 

Itl ti.1 .. 1" 
I d" ... ,11 ",,~ 
f(~1!. Ln" ", .. In 
11" If,!ht ;I" t ch.." 

Co'u",hla I(~eord~ Inc, ... , I .. """I!. mAr 
"',,,,, .. C".II .... ,·"'· 1I111.'{:"IIf .•• 1. p"'n. ,nl!.' 
II lid,,,,,, C" Inc. n"n"I ...... , 

I:"nt..'ndorf tnlll·d n~k.·,Io· , In c. S. F .. ad, ml!.' 
t." ..... "'''' l(a.lI" I< '·hl1""<1.r"ph (Al'". ,,' L. "d. ml!., 
!'i •• m~ . ","'. ,I. ".,,'" mAr 
-';anw. \\,·~t~Tn $ I ~ "'Il.r 

11~,h ... K. 1· ... 1..0. 
1','''' .... ,·,."k 

(,~"'·r..1 r"",t~ (:".". ,. I . <1.N. "'I!.r o f .1. 
\le,",l", 1'"."" •. ,. "'t.. 

.. "me. "" In cht. ••• 1. dh' 
In.",·,bl n~,,1.. "f ':""~d,,. "''''0 ''' ''. ",I., m<1.' 
Ur"nl!..·.(:ru s h C". (:hl .• ,. rron. m<1.' {, ' .. ,m Kay II hl,tl~ C ...... , I . ~,h ml!.r 

(;111"'., .1. K.>'~'o" 
I",."hi ". KNI"" J, 
""""""' J Kuhl".o" , J. !'ichl>ift·. 

" ... CH·, .... " """,hh' C:". Cllld 1"1' ",, S"",.· . • ·>t·c ",,,ducer 'IT "I!."'. 
Irmo.,unt..R,·q"" s,," Ibrl><)<' '';.c~I,,\I. C ....... 'n UI"I!.". "dv dl, 

<; .... ,,'"'' l'~h'I ... I" ...... , • s" n'<1.' 1I'<1."""",Sa"fn.d Ca."", {: ... Inc ..... Y • I!.,'" "'~ ",\1.' 
l'.' I!.1<··I.I"n HI",., ". I" ~ •• , 'rl" .. h!!.~ ,1I.,rlho. Sam". I!.""",' ml!.' 

tlOll 

Illmam K. !'i .. ," II' II. n""" •. ", \ . " ... dl" peon' dlr M,,,,,,, C .... ". ~ .• Y .. 1"·,,d "d.'. pr"". dh 
Sa",~ .• "h· "'!!' J J. 'I'~~·I". J •. 

lit .. ",,, ·,· ... h"ch,· 
.'<0"'" ", \\'~ .. I 
1.,'fIr''''''\\'urid 

J .. c"h ItUI'''''<' It"·"~<j.'" Y .. ad" d .. ", 
II lid .. " " 1:0 Inc, lIu/T,,'o ".'. ..... mr . I''' ",~rn AI. "'I!.' 

"am~. ",h. 1''''' r.·, ,,'I!.' lie .. ,.", .. I~ Inc." Y. pllh , •. , "'I!.r 

New Agency Appointments 
SPONSOR 

Id ... , .. ,,1 Co,,,. (:hl 
Idmlr:.1 (. ... 1'. Ch'- . 
111<,)' "fll" (:"rr, II.·"~'HI~ ..... J. 
\h"'.~ ·L" .. I.. (''''.I'. 1·""I.",d OTt' 
Ir I'''', ~ ,:".". /'"1 ... ' ,, 0, 
lin \~, "f ,,,,,,"ca. Ilo'"'~''ll''' J 
".kl.. O· ",,'d ' "c. S. r 
1I, "'~h ""u,h Inw"e:,,, \I''':t)~. ,"",'" 
IIrD,,,I.I''''''·. Inc. , ..... \ 
lI,.moc n"" ... r~ (:" I"C. ,....- " 
J ..... C~a,a" S. I" 

Cd",,,,,, eMp ..... \ 
t:~'lIfi ... 1 f·"",I. {;". L I 
(;h~lfon,~.,,,,.hl .. n 11311. Id·.,n,k(.I,) 
Chl~"t.". Itocl.. I ~b",' &. I'~clhe 1(.,II,o"d. C hI 
n.""",,, ''''''rlch 11"',,1,,<1. Co, 11".h 
(.Ind,, '''''' II"'"I"I!. {.o. R,·"dl,,1I. 11 
1-1,'''''' C ... ,. I 
t:"h~". (;"ldmol1','\; C: ...... " 
C" ' .. nl"' I)"",,'. Inc. L. I 
C.'n~lIn ,"'n C". Cit!. 
l;u""I~"n , r:tel...·' C" .• 
eVA e""" "." 
n .. lI"' .... ") I'< c;., 'nc."'. ,'. 
"")I~ I·"cl..l n \l. e". L""I!. B.""ch" J 
,. I< II n .. ,wln<1. Co. IIN,n ll 
II,,, (~I'y I("hh.· .. ':" ....... ,. Ib"en I;.",n 

..... u,,,· Idld'~n.'''c, I,. A 
I' II I l,ch ell. lie. ~Iolrl~. 
,.".~ ,,"', \I"""hc.otlnt. Co. (,r.,,," ... .. ,1.. .... I) 

• 1 .. ".ln\l.-I".1I T"h"cc" ,:" I" ... , , 
I'''~h'' I< ,"" .,,,., e". I'hlla 
I'ullc ..... \lh,· .. I'ro.'ucu.' \ 
I', ,,,.h,,,,f Trallcr Co, 1I"uoll 
"~ ,, ,., ... I""n"".'~ (;". (hl..b,," (;,,111 
""In'," Ilr"!!.C;",,,. , •. " '·,,,,I",·nc.·....- J 
Ilnrh.cI,,·r 1I.~ ... I"t.(:". III .... ,,,,,,, I'., 
In'r'<~""'".''''''' \If A C ... I)"U". 
11111<' Ihln 1',,,,j"ct.C,,. ,. Yo 
I'hll ti..,h·ch ""It-~{:",p.l,hl, 
ti.,·u (.1 .... ,_ •. , \. 
1.,,, ••. I .• d.... , 

I.!{" & C~"".I'" '''~l1r~'' .. r (Al .... · ... 1"111,· I,·"., 
I."r, C ... "I)" c"rr .... \ 
\1.,,,,,· (:""n,·,1 ,... .. ,d~ I"c. 1'''''''.",,1 'Ir 
I"h" I( 'h"l'l<- .... (" .. , ..... Itochrllr' I 
''''d, ,-",,,1 1·""IIIe,. C:". I, . ,I 
.... ,,"h ,-"",',n ""1""), Cn. '" .... ,ch ~Lth 
I'" d I~r (:1. ,01. ".".1 uct .. ( :", I' " 'It'rI '''' ! ;",'f 
I'"""", ..... " .~ ('".". U ... , .. " 
""notl, 11',n"'I',.,,',,cl~(.". I'hll" 

I~",h I\"""~,, U"·,,,·,)' .... I 
"''''''' .• ". 1',,1.. 'If \I. Co>.' \ 

,I t. "'d,lIlInll.l;', ... I 
"I..l'·"""'" Inc, ,. , 
",.,1,,1.. IIIII.(A'- ... 1 .. ", I'~II~'" II 
"t~"f",d L"~,r~",.I.-. Inc .... ,,"'h .... '" C.".n 
""lnkr I>rllll. " ... "un •. """" .. ,,1 0 .. , 
fa)I". (."'1" ,\lIb"e,· \I 

",,1.1 Ibnu(,.",,'''''_ I ..... ". I 
, .• " \loll"""I1.~ L" ll1c.""-. I 
I '''11." 1",,,, .. ,,,. I·bl"tl..]d' .1 
II "I~.".( ",,,I,,,, 1.01 h"r~ .... I .... ,.'" I ".1"",,'" J 
'I 1\",·~I· ... lloll.,'"", I 
1\"."I".I-"c",II.II._. ",,,,,, '-""0 "." 

1.,,11 (;"",')" Cnfr ..... Y . ,.,' In chll." ,,,I. 

PRODUCT (0. mvicfj 

R"dl". 
E'ec.rI .. r:"'~"" ,,·frlA~.~"'f"S 
,I!tln. dIu min""' ,II.· 
In!Nlocl..lnl!. ;1]0 ",Ino n. ~hlnf,!I .. , 
":." .. 1,, I' ..... , .... , .... ,' C,,'" 
Ic.' crt·an •. dal.,. ".0<1 8I""'S 
.It ... ".·.·1 
~' .. "·5 e l",hlll~ 
II & ( ; Fn'nch "'n~. 
':a""h'<r'. fa."." . ... ,,, I(ad,,,, Ir"),,, n 

1'1,,'. dl<trlhu,o. . 
I·", .. k •• I',,~ Se""" , .. IH'.I,m ,," ' ,<rAII.1!. 

' .. n~,·". Tc,.·,,,,,, ,lIr" ,,,hi ... 
1'",'" 
"0'''' '{"lIrnad 
It.· .. . 
11 ... ·' 
C ' rc'" ,·"pt,rl .. ·• 
\I N,·.du,hln!!. 
':".m,·.'co 
'·~n. 
C .. , c~ ... . 
L"n. .. hen,,· "In.,. 
\1", .. "111,,.-," l'la" 
"lrun!!.h.·"" do\l. fo",' 
II, .. ·, . 
\n~d·II .. ·• {;Old '1 .. d •• ' h.,I,> p ... " ". 

11"",,, n"y m' .. c"~' •. """, ...... c,,"'·. F'''L.· .. c"o l..~d " ",d. 
1i"I, " .. ·"a "'I~"'. 
h ... ·''',,,, 11 .. , .. 11".1, II.·",,,, 
lIh,-tlkldlm",·,h. , (:aI!.~''''I''' 
ti."I"" 
(:",., •• h .",dh.l!." 
T."II ..... 
A""II""c ... 

( '"m~.01 
1· ... f .... II,,,,. l'II" ... r Iw," 
.,-."cwu. con,hhw ''''''~M .. r" 
IbIT) " •• ",. 
" .... 0 
(;1 .... j'<r~ 
I "nt."hl. Ro)·,,1 C""",":ln. T"n 1" ... ·n. " 

",I~""",,., Cll!.:'''''' ~. 

""""'"". C~ndy ""01'" 
f,,''''" 
1I~'O' \;~)·I".d C"",m I'k '". 
IIII!. ( :h"",,,. ~ : h ~rr)' (I '"''' )' C"'n')' h"r~ 
I'"rm .-""1"",,·,,, . ~0 ",,11". 
1I"""II"n ".",." 
n"I..,·.1 h~a" •• I'k""'~ 
It~ .. "", .... ",,~f 1t~""~I! II .. ,,,~ II,)' 

1 :1,.,-",,·, • S~I f·I',,"~hl nt. 1\'", 
II~,'< 
t;""n •• ·~. " "<110, (;r:t)" , 1 ""~"'ln ,I •• "u. 

dln, ... r ""l'l<InA, ,I ... ",·. 
('hn.I,~,,·~ " .. ,,1.. ,,"hll~h,·r~. mlr ,,,)'. 
\1. 'r:t"d :tl!.~n .. ) 
11' .... ·01. I"~'·c~ .""'~Y 
"'11m',,', 11"'h. II .,,,, 
, .r)·~ '.,II"~ 1.111' ,u"n, 
r~), .. , .I"", ... ", .. ,,,h"· .·I, ..... lc ".,~hlf1<1. 

nuchl" .. 
t'rul'M ShlrU. ".,J .. m" •• ~ptI,,",,.,,,,, ,,,',,,,·k.·,,o 11"1I",,d , ...... 
II"", .. ,,' , ~" .. I... 
II .. ,·,·".· "",,,,,, , ,,!;tnl f",,,( 
u"" 111 <,h,,,,I. e h"h,·. 
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p.s. See: "How TCflific ;1 Tr.ruitr. dio?" 

Issue: September 1948, p. !e 44 
T.,."it.,dio i. ,row;n9, . im; ,.. , for::-n.tionwidc co~e .. ,e 
of m,jar m.r~ eh. 

T r:msitradio is stead ily ~rowi nj:! to Inc point where nat ional adwrtiwrs 
can bcj.lin to lay plans for co\'crmg specific m;1rko:ts intcnsiw ly. Trallsit 
comp.1.nics in Cincinna ti , St. loui~, Houston, and Scranton.\\ 'i lkcs·Bmn.', 
have been rh(' fi rst to s ign cont racts wi t h Transi t Radio, Inc. TIk'Y art' 
nlmos! 100<;0 F '\ (· I'l.'CctVl'T ('quipp • ..'d. Addition.:l1 contr:lct'> hn\'!.' bccn 
Sij:lll'd with tr:ln~ it companl('S in Ilunc m~toll , WeSt Virj:!inin. anJ Worces tc r, 
J\lass."1chusctts, Whl' f(' insta lla tions an: under \I'ay. Nel-.'CHiatlOlls a ft; 
npproachinj! elw.' signinj: ~tagl' in Washing-Ion, Baltimore, Clewi:lIld, 
Indi:ulIIpolis, and "alls;15 City, Whlll' :-"'ew York, Boston, Ph iladdph ia, 
&.1ttle, and Portland, OT('gOll , arc m the t:l lklllg :llld 'nr t'quipment . 
t{'Sting stage. 

TIK' fin.t tnulsit radio succ(.'~s ~tor)' comes out of Ilouston where a 
" IMgt> dOWI1W\\11 dl' I)'1rtrl1l.'nt store " ~pent eql.131 amounts of ad mone)' 
on TR and n(.' \\'Spaper spac(.', StOI'l' SP(.'l1t $131 for 15 spot alll'l(lunc('· 
ments [0 ad\'(.'rlisc ny lon s iockings-no other medium.was used for th is 
lest . wpy rc:ld . "Rl'sular $2.25 s tockmg~, special a t $1. 12 Monday and 
Tut-sday only. " 1llirtc('n spots \\'l' re ust'd on :\ londay and two on Tue<.da)'. 
Two hundT("<i and fi fty p('Opk asked for stockings. The following Sunday, 
sam .. ' copy and s.1nlC mOll('), We T(' u~ in a 1l1'1>o'papt-'r. On ly 6S inqui ries 
resulted . 

p.s. See: " Oil .,.,d th", Op", •• " 

Issue: JUUI'Y, 1948, pI'''' 41 
Th", op"". d",buh i,., TV with hus SpontO""', Wh. t of 
thill/tl/fit of tltlltvis",d op"".7 

Some of tht: crit ics gave it the works. J\'lost of the trade press gave it an 
" A" for (,/Tort, and said caustic things about carl1('ras that blew OU I and 
make.up thaI varied bet w('('11 sunburn and ), el low j aundice, BUI tIll" T ex:'l.S 
Co., identi fit'CI (or years I>o'ilh r:ldio sponsorship of the Melropolitan Opera, 
considers Ihe tdCC:\sl of the opening night of Othello on 129. NO\"l.'mix:r :In 
inll'rl.'Sting and profit:lb1c experiment . 

Tdccastin~ the opera was a l a~l·minute e\"('nt. Texaco had long held 
first refusal rights on anY:TV versions of the orera , :'I.nd wlll"n ABC presi. 
d(1l[ Mark Woods <lppro.1ched Texas' Don Stewart (Mr. SpolISor Asks, 
3 January) I>o'i th :l $20,000 package dl':ll , T('xas signed, About a wcek 
later, and with no run. through for Ihe cameras, the complete (2 to minutes) 
Met production of Verdi's Othrllo took to Ihe visualllir. Texas is (rcc in 
admitting that it ... ms a he:'l.dache, The concilia tor)' arran~eml'OIS ..... ith 
the Met's m:toy union~ ..... as one n-ason , Then the Mel mana}!cmefll , fee ling 
that the c..sh custOmers in till" Diamond ' lorse.hoc might object to being 
.scanned, 1>o'OUldn 't pennil ABC technicians to place tilcir cameras ..... here 
they couk!!!ct Ihe besl result s. \\'ouldn't pl'mlit the inst:lllal ion of mcchan· 
ical camer:'l.-<:oollnl; del' ices (tlm,-'e cameras blacked Oll( durin)! Act I II ), 
and fOI'Cl-d ABC 10 do its ell/r 'IICu intl'Tviews amidst the d:m er of h:lck· 
stage SCt'nc.ch.1nging, ThaI [he opera wen t on lOt' \'isualair a t all is st ill 
a mirack-' [0 m..n), ARC·TV exccu th'l'S, and to Tl'xas, 

Texas must share some of the blame for till' nOI-qUlt ("Sl1CCl'SSful lX' r· 
fo rmance, Man), of thl' ,\BC and Tcxas top.lt·\,eI managl'nX'nt crowded 
III front of Ihc camera ... dUTln S! the l'':Hlr inte(vil'ws to pa l each (J ther Oll the 
back and talk lengthily of " thl.' ir du ty to t he nmsic.lo\' ing public," The 
tdc\'iewl'r, l'xl'tx ting to ~l't g];IIHour, got b rass sWt'a t ing lIndt'r hot light". 

To 1\'xa ~, ho\\'c\,er, 111\1 ~ t go due crc(hl for lakin,:: a chane'l' 011 ~uch 
shon IlClticc, 11m kno\\'in/! ill advance whether or not the opera would 
make ,::ood TV farc, To ABC, crcdit a l~o gocs for nmkill/! 11ll' most of 11 
tough ~ Ituation . and coming up wilh man)' .1 start ling close' lIp of Ramon 
Vinar, U d a AlIx rnl"C'. Leonard Warren,etc., a~ thl')" san~ the f:l Il1OlIS score, 

11 J"NUARY 1949 

Remember the" 
story about ~ •• 

fulton 's steamboat 

that grew into 

the big ocean liner? 

Th e huge beovties that rush 

Cicron the Atlantic toda y 

are Q for cry from the 

m o des' lillie steamboat 

Ihol fl r ,1 churned vp the 

Huds on Rivet. So is today' , 

W·W-O·C in Wenhington a 

for cry from 'he W-W-O· C 

of (I few years 090 . Todo y, 

on bolh AM and FM , 

your soles menage over 

W_W_D· C soih oul like (I 

mighty oceon liM:r. Gel the 

fu ll dory from your Fo rioe 

mon lodo y, 

" 



Leave us now join 
Before /L'C wipe (he old slate clean 

Ld'l) sillt.: a '<;Oll~, let's pen a paean 

To ct'crylhinj.f in '·18 

lFhich we Il'OlIld like to celebrate: 

To Hadio. first, a cup of cheer 

For winding up iLS biggest year, 

Knowing full well , while wc're about i t, 

That nOlle of u!> could live without it. 

ll~il to a year of r.:-lad relations 

Between this network and it;; st.;ltiullS 

From \ Vesl Pal m Beach to Pugct Sound, 

And, huy. bring on another round 

For the nine-anel-ninety mi ll ion fol ks 

\Vilo listen wee kly to our jokes, 

Our songs and st.ories, new::; a nd dramas­

I I ere's to them all, their pnp!'; and !llamas, 

Their s islers. un cles, :lunL-; and othe rs 

Including in the LeYer Brothers. 

To Pt'psoc!c nt 's Irma, l'almol ivL"s Hroohs 

'1'0 Phil and all Lhe other Cooks, 

To Ches terfields and that old peachy 

Godfrey guy, and Don Amcdw 

(Thl' " l.w.:ky·' hoy )-to Vauj.!hn i\lunrw 

And l lawk from whom all Call1c is flow, 

To .Juhnny and to Philip !\ l orri~­

You're all okay in our thesaurus. 

Hasn't i t been a dandy year 

For fI ll the the'lt.ers un our a ir ! 

The " 15th s traight'· for chmnpion Lux, 

Ford looking like a million bucks, 

E lectric's show where J ,iu.Je Helen 

Is standi ng 'em in the aisles, all yellin ', 

While Armstrong, H nllmark a nd Pruden tial 

J ust keep on being existential. 

T hrec cheers, we say, and I..hrcc marc cheers 

For a ll th ose dough ty engi neers 

Who worked t hc nig:hlrlong and the day,long 

To make those records that can play long; 

A ll of which jus t goes to prove 

vVe'rc a lways in tiwtmicro.groovc. 

Hcmcm hcr t.he day when Gene ral " Ike" 

Stood u p before Columbia's mike 

To raisc a coolthn:..'C hund red g rand 

For Europc's hungTY kids? We stand 

I lats off to " Ike" nllll his Crusade 

And gu)'s like hi m who make the grade! 

A pair of Su lka 's best pajamas 

T o g-l"ace the ga ms of Lowc ll Thomas. 

Ami now let's pay ou r p ropel' dues 

To Edward l\ lu rrowand his Ncws 



'hands 
Than which there is no super·duper, 

Ami let's salute our Averngc Hooper, 

And all our shows-and there an) plcnty­

'1'h:1t broke into the louj.!h "top twenty." 

Hooray for Sunday's Peerless Tonic 

Which millions call the Philhannonic. 

(In this conncction, shout hooray 

For Standard Oil-that is, IN.J.I.) 

\Ve would be (\t,.:relict in our mission 

Did we not honor Television. 

Man's glassy essence, thee we toast, 

Now on your way from coast to coast 

Toward new horizons. Hail TV! 

There's more in you than we can see. 

Rochester, Jack and l\ l rs. Benny 

Of happ)' returns we wish yOll nUln .... , 

And here's a cane all Illndc of cnndy 

For Lum 'n' Abner'n' Amos 'n' Andy , 

Shoot Homan c:.mdles to the sky 

In praise of dear old NRI, 

And while we're on the alphabet 

A pox on l.:S lest we forgel 

I HEW ... HIlG ... 

IlbracadA FHA nnd NJ\ E, 

Four fanfares and a furbelow 

For l\lessrs. BBD &0. 

Sullivan, Stauffer, Culwell, I\aylcs, 

\Ve know lhat you will never fail us, 

And may lhe ligh t of yon gn-'a t St.ar 

Shine gently on you, Y & R. 

InTholll]lson's name we shout our sko.11s 

And we're all yours in Henton & Bowles, 

On, Procter! On, Gambl{d On, Gallup and Hoper! 

Let bygones he bygoneli for each horoscopcr, 

I.cl's pin n sprig of holly on 

The falllous Croshys. BinJ.(' and John, 

And wilh another wreath adorn 

The brows of Gould and l\liss \ ':Ul Ilorne. 

For Varil'lY's "mugs" and Radio Daily 

A long locomot.ive and a willow.wale}'. 

1Vell . .. '·/8 IVa.;; mi~hty (iIlC, 

NolV lookillg out toward 149 

1Fc IVish from electronic science 

The be .. ~t to all our friends al/d diellts, 

To cueryolle ill Uadio 

A hug beneath the mistletoe, 

l\'c',,(' only iwrl)' lI.:e call 't list 'elll ... 

This is ... The Columbia Broadcasti ng- System. 

' ... . , • 
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J amison feels like a new man .. . 

ee 

AI/d Il'b), 1I0t? •• we ;i151 bired bim. 

Mr. Jamison could be almost any \'(,(""Cd and Company 

n:prcsc:nt:,tin:. He CII11<: intn our life \\'dl recommended. 

And he looks to us lih· the son of ah:rt, l1:1rd working 

expert who will fi t right into ollr ofg:lniz3tion, where 

we're doing more business for (ti l of our clients than 

ever before in our slIccessful radio hi story. 

Like all the other Jamisons here at \\"'<:cd and Compan)" 

he has :1Il Il1st inct ive :1ild highlr profcssiofl:l l grasp of 

any bro,llicasting problem that comcs his WJr, whethe r it's 

••. tlU ad I't'I'J i sa's /)fob/ell! .. . fI broad C lISle/" ' s 

proM elll ... tI rllll in !}I'nbl elJl or . . ,fI l ei e l'i sioll !,rob! elll. 

Above 311-Jamison realizc::s that the basic commod ity 

he has to sell is sc' /'I' i u in an intricate and highly 

spc:cialized Jicld of advert ising. He 

I)[ovldes it honestly ;1I1<.1 expertly ... 

and the resul t .. :IH: already beginning 

to show in good bLtck figures. 

Like all sllco::ssflll mell , J\ l r. Jamison 

rcds good abou t his business ... and 

\'d.:ed ;tnJ COn1pan~' fed s good :toout 

.\ I r. J;unison. For ... \Oll '1 ( .( • ... 

,\l r. / tllll i JO II CfJult/ Ill' t ill)' olle of 115. 

rctelio (lIlel teiel!/rioll 
Steltl Oll rejJreSeJlteltllJeS 
new york bo s ton c hic :Igo (I e t r 0 I I 

C 0 II I P a 11 Y san francisco at l anta hol/\\\oou 
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In thi~ typic. 1 " dr''3-'em_in'' elothin'3 ~hop , B'IIl~Y , th~ man whom ~. tu .. l; o n _announc~m~nt .. dio m.d~ ramous, ~Iar t ed in. uspiciously 

Suit and cloakers 
,,-i." ,ilIIIU.IIU.·.·uu· ... S-:IUd _h.· .·US.UIII.·I'"S nu.·Ii. ill 

111e men's clOlhing war is on. 
Lcd by the " Big F ive" of the 

manufacturing reca ilers (Bond. R ichman 
Bros., Robert Hall, Hov.'a rd. and Craw­
f"rd, whose ne t &l les n ;lumc adds up to 
o ver $21-1 ,000,000 n rear), the chains arc 
fiJ!l1 ting fo r a bigger sha re of the COIl ­

sumer's clothing dollar. Togelber, these 
low-priced clothing cha ins spend Ol·cr 
$8,500,000 a. rea r in select ive radio ad w r­
tising. Bro.1dcast ing is the day-ill -and-day­
Ollt advertising medium of these cha ins, 
t he chief means of keeping cheir names ill 
the minds of consulllers. 

The effect of rad io 0 11 salcs is Teported 
by a 14-store clothing chain in the I:ook 
RadiO Acl~,"l ismg for Retailers by C. I I. 
S'-~Ildage , a s tudy conducted at Ilarvard 

Business School under a grant by the 
Columbia Broadcasting System. The 
chain placed 50% of its newspaper budget 
in rad io in Scptemlx-r 1939. Fift een­
minute progrruns were used, six t imes a 
week, with no nttempt at uniformity of 
program t)"lJC - bcSl program in each 
locali ty a va ilable for the job was used. 
5.1les increased 34~ during the first four 
months of radio ad\"('Tlising. T wo years 
later, in 19-1 1, in a corrcsrond inj:: four 
months ' period, sales were SO~ higher 
than t he indust ry nverage. Clothing 
chains know that rad io is CUlilu lative ill 
effect. that it takes at least six mom ils in 
radio to get resul ts- and the)' usc the air 
steadily, nhnost without exception , year 
after rem 52 we~'b a. year. The)' arc 

generall y skill fu l burers of time. In 
rad io, as in newspaper space buying, they 
operate as local merchant~ and usuall) 
obtain the local rate. The large blocks of 
t ime they purchase enable them to get 
discollnts above those otfunl Oil the 
average rate card. 

Turn 0 11 the rad io any time of the Ja\" 
bet ween 6:30 a. lll. and I I:';S p.l1l, in all) 
of the markets wheTe the"",, clOIhillj.: chnin' 
ope ra te, and before long )0l1·11 hear ;1 

clothing colllillercial The manl1l'Tnfrn' 
sel1tatioll \dl1 vary With the ch:lin, put th 
basic ap]"X:al will ah\ays be till 'lIn~ 

price. To IX' sure, fn~hloll and or 1'l"e(I>-('· 
ness of al teration~ Will b..: mentioned 111 

1l1any of the COIllIIl(:rciab, bu t the IIKIIIl 

pitch \\ i1I l'C cellten.>d aeou t rca~lIl s v.hy 



R.dio helpllo b"ng.n open,ng d.y mob 10 Bond'i Fifth Avenue Ilore. Polin Wile c.lled 

6 SI";onl-39 Announcemenh 

UONDAY1 OCT . 2 5TH 1:59 WHOM 
'I: 34 'A'1:CA 2 : 00 \'IIIlS 
app. 7:45- 8 \'IOV 2 :37 WLI B 
8 : 30 WOV ~ :1 5 m~CA 
8 :35-45 VnlE;:t ~ : 30-4 5 I'ILIB 
9 :05-15 ':n,:CA 3 : 30- 45 ','/I tlS 
app . 5 : 15-30 I'IOV 3:30 I'IOV 
9 : 25-30 ,,"-IB 3 :45- 4 WJ,:CA 
app . 10: 00-15 WINS 4 :30 Vl INS 
10 : 14 l'lLIB 5:00-1 5 IVINS 
10:34 .... 'MCA 6 : 04 WHOM 
11: 05-15 WMCA 6 :15 WI NS 
11:15-30 WINS 6 : 45 \'n:CA 
11 : 20-30 \'ILIB 6 : 59 I'/HOM 
11:30 VIOV 7 :15 WOV 
11:44 I'/HOM 7 :34 WMCA 
12:30 WINS 8.pp . 9 : 00- 1 5 WOV 
1:14 WHOM 9 :34 VlMCA 
app . 1:15-30 IYINS app. 1 0:00- 30 \'IOV 
1: 37 WLIB 11:03 I'mCA 

'he ch:lin 's price is low: faclOry-d if('n.!O. 
you. low overhead , oU(oQf.,he, way lOll 
Tent:1 1 al'(':I, no oo<;.tI)' fixtul'('<;' OT ,how 
win<k,w'S. elC., ete. In il !!ellera l ~I<;('. 
any ClIl(' of the chain names oould be 
"uh~lII u ted fOT anOlher, ilnd the awrag .... 
Iblener would not f('('1 ill(' collllllercial Yoa" 
(lu t of chamcter. Only til(' <;.pccialis t , the 
cal\'fulli~tcneT 10 11"1("11 '" clothing COlml,,"'T' 
cia l ~, "l11IIJ recogni::e the ~p('Cificrop)' pcT' 
",,,,alit )" of ~'ach cha in. 

111l' clothing WilT as it IK)\I rtlg~'~ diJn't 
jlN happl'n. It is a result of l'connlllic 
c ircllIllSt.1nC('<;.. Retai~ers had klll") .... ', for 
month~ Ihat ullit saks Iw re declinillg al1d 
illwntorks IllUullting (' I 'en though s.1 lc~ 
I'ohm\\, wa<;. teel .... ring on Ihe lX'ak. The) 

C.owd . t o ne 01 eight iI0,e. Ih., Robt.t H.II open. 

kll("\1 thll Ilw cnn5tIlHer Iud rl'[lk'lli~hed 

I 'i~ f", .. , .w,u· v..lrdrnb., ·, and 111:11 hi .. rl',ll 
PUI.lM""'!; I ... '""t'r 11;1\1 tk't.llned a~ 11 K' 
priet '" "f I. 'ud anJ rwr.i j:!()oJ .. had II .... :U. 
Yd I'" ';IM. v.a~ n:ady I" r,1Ct' Ill,' j",u.' 
\11 111 iI quil k l~"""\i1rJ IlTicl' ildju~ lll ll.lIL 

011 I·' O,.wl .... ·r I().j:-l. Cral\r.Jl·J CI,'IIll''' 
i lllll<llHKl,d a !O' ; CLII in r"tai l clolhing 
priu'" 1111 111 IlIrtlt..:r "o t icl·. It ":1""'( 
Ihl hr.-I llit Illal C"rnw[ord had nlml. It 
had U,I l'rin'~ IS'; lasl Spring, and Illl' 
~I;"h h.,d ("ml~"J litt Il' or no an.~ll"l). Btil 
ill tlw [.,11 of 11)4:3 it was ditkrl'lll. TIK' 
dUl hin'!', 100Jk it hard, lX'caIlR' il 1 .... lr· 

SPONSOR 



tended the prin' break they fl'lIrcd. They 
too. had been looking at sn lrs ,md inven­
tor)' (igmt'S. -nIl' independents c rird to 
thrir s()ur<X.'s of supply, "What can rou do 
to h('lp us Ineet Cr;lwford nnd Robl' r( 
11<,11 colllPl' t itionT' 'nIC sources n~kcd 
thl.., clot hi('rs \0 mnkr up their minds 
whdher tile), wanted lower pricl's or 
Ix'tter values at pre"ailing prices. Prier 
cuts up to 407c appcar<,d spottil)' around 
the cOllntry. 

Crawford is taking it all in its :.trid(', 
-nlis rCM, it is spending $250,000 on (i\'c 
New York City stat ions half o f what it 
spent from August 194i- August 1948. 
On \VJ Z it spom;.ors a 15-minute a ~ ll. and 
p.m. lle\\'SCast , with ,\ I;lftin '\gronskyand 

City with sewn (,o-Illinuh' proJ.(r:ull~ 

(WI-IN, now W~IG,\1 , mdio Ill'wsrccl l, 
136 fi ft een-minute programs, 12 t ... n­
minule, 12 (ivt'-lllinu!e pmgralll~ and 36 
one·minutc anllot llleClllCtltS_ 

Crawford Ilctted $883,671) in 11)45011 
nt'! sales of $17,939,017. In 1946 nrl 
sak s rose to $26, I IJ,J85 (year's ('nd 
January JI ) for a net inmme of $ 1,724" 
450. Early in Septrmber 11)48, Crawford 
anlloullced that its clot hing \\'ould also be 
sold through lrasl'(l departlllcnts in select 
departtllcilt stOfl'S from coast-to-coast. 
,\lalldel Bro thers in Olicago is the first 
store to lease it s mcn's clothing d('part ­
Inl:l1t to Crawford. This is part ofa lllO\'I:­
ment among the clothing chains to seck 

fi)\:in g in the mind of thl' Ij ~tl'ner of tlw 
H:JII method of or<'rating. T he Ibwnl'r 
Illust 'l{)t dnidl' h i~ 10)":111)" n...·tlll ... '11 a 
progr;lIn pcr<;o naht)" ,md Roi-crt 11all ,t 

Il1l1~t be al1 lla ll . 
The gr.Hl\h of RO["'<'rt Ilal1 by thl' IN' 

ofrndio has b..~n phl' Il(l llll'llnl III t hl: trUl' 
nll'anil1g of the wo rd. In I1l11e )"I:ars thl' 
chain has grnlln frolll Olll' in \\';Hl'rhury, 
Conn., 10 6S ~tore ~, located III 111(' kading 
lllarkl:t s from ,\ \assacilu!'.C tt s to T("xa~. It 
had 28 stores at til\" end of the war. 
Fifty p:r cent of its growth has coml' dur­
ing the laSt 21 1 )"cars 25(; o (lhc growt h 
in 1948. Hall plans 10 add 100 new UIlI fl': 

in till' nCXI fl:w ycars . 
Robert Ii a ll dOl'Sn't open a sto rc cold. 

HA l l 
e~, 

1,"';",,0 on 11 M.rch 1948 . R. dio is m.jor medium uud by Hdll to pre-Ie ll • town on ill " f.d oIY , howroom and bale pipe rack " merch.ndi.in'3 

Taylor Grant rcspcctivcly. It splits 
\\'1\ \GI\ I's RJ./(/io NCll's RccI wi th ;lliother 
sponsor, altcmating 3- 2 every other \\ eek, 
and it SPOIlSorS thrcl' dail )" 15-minute 
rccord shows on WQX R. nle othcr 
$250,000 is used for l1e\\ spaper 'ldvert is ing 
- to pick up dai ly business, a dirt'ct n 'l'u lt 
of th(' nee('ss it)' to push the 20,( slash . 
Forty-ninc of Crawford 's 70-o<ld stor('s 
arc locat('<i in New York City's metro­
politan <lrca . The rcmaining 22 arc 
located ill cities in Omnccticut, l\lichigan , 
and Pl'Ilnsylvania. In 1947- 48 Crawford 
blanketed a ll stHtions wl:ckly in New York 
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more ou tlets for thdr Illallu faetttrin~ 

capacity. 
Robert Hall is the one clothing elwin, 

among all o thers, that OWl'S its success to 
radio, It is till' biggest user of select ivc 
radio in the clot hing indust ry. HaWs 
theor)' is 5.1 turnle markets. II blankets 
on(' ar(';t , with 15'lllin ut(' Illusicals. Ill'W~ 
programs, IO-milltlte ami 5'I11illute nell's­
casts, and one·m inute e.t.'s. T Ill' cm' 
phasis, in lUost nf its programs, is the 
content , rather than pcrsonalitit·s. No 
personality must conl!.' bet ween the ,Idv(' r_ 
tising message ,Ind the impressioll it is 

It hlankets each arC;1 wilh programs ;md 
mlliOUIl<X.'nl!.' n ts for 10 da)"~ beforc Ihc 
opening d;lIe. When ,I Robrrt Ha ll ~Iorl: 
opens, it is part of thc cOllllllunit)". 

On II J\ hirch 11)4S, ci!!ht s tor('~ l\"l'rc 
op<' lIed in Chicago. II wa~ a ~Uh'Zl'ro 

day, but bro;ldcast ad\'e rtisillg had ~() ~old 
Olic;Jgollns thnl long queul:s wait,'J to 
gt' t into thl' sto r(', fm lll 9 in th(' lllolllill.' 
Ulnil 9 at night. Indica(iw or th. J.lpid. 
it)" of I~ohcrt Hall" ~ I:Xpan~I(111 ;lTe tlll"-l' 
opening dal l's of Sl\lrl'~. 011 30\ugust, a 
store \\ 'a~ ('jX' lltod ill Louisville and;-":, h. 

P I.'(l$f tunl IQ I'<lg,' 56) 

" 



TELEVIS ION 
STATIO N 

AVE-TV' 
",ILL B E 

ON THE AIR 

THIS FALL 

Boosting the sponsor 
1\ lore TV COIll Ilk.'rci ; tI pro­
gr:'ln, prornot ion is hcrng 
dlVlC to .. I:'I} h} TV advcr­

tlscrs, but thl' hulk of It 1<; s t ill "cr} much 
thl J'lH1HlIll flf till' inJh idual IlCt"ork or 
... tation. Thl'rl"s hardly a TV slatiul on 
tht., air 111 19·N thai (\0(''<11' 1 havc .. t le;'ls t 
SIlfll"!>OIt of a J'lTOj.!T;ulll'rOlllC'l iul hud),'<'t 
10 h) PI.I raung,> and mail rull (for TV ac'~ 
\erti ..... 'l~ <,111\ the fllll~t t;lIIgihle nldcnce 
"I T\ ' ,il.l'.ing of ~rw"''-tIrt.'J programs). 

Th{'s,: hud)!l'" arlO !:-..·ll1g ~rrl':W thinly 
",,'r ;tIl l'\'U"IlUt.·;!<.IIlf! II~t III pr'lgram 
~p,,"~"r~, TIll" ;In·r;l\.!(' T\ _t.Ltioll 111.11'­
;I\.!\T and hi, promntlol' 1ll,1Il "re wdl 
.I\ .. ,m: (,I tlw LId th<l l T\' I'HlJ!ram pro­
motIOn i~ mnk{\. It bUlld~ ;IIUJIt'II(t' .... 
I,dl" -dl "<- t ~. lnlO\lr;I I-!t.·~ furtl1n ;,d\'lr· 
11~!Il. 111 1\' .ll1d ;.h" ...... ;111 ~dl~ til, ... ta­
lI"n 110"\'\\'r, dlil' til tho.: 1'1t' ..... m.d") 

" 

COS I of TV Slat ion operauOI1 , program 
promotion COIllC'S 111 SPUrtS, morc 0((('11 
than it docs III a c(lfilil1l1011 ~ 110 .... . 

\\'hell a no.:w spoll~rN.l sho\\ COIU(,S to 
any onc of t llC four major ol'eralin :;( TV 
Iwt\\'orks NBC, CBS. ,\UC or DuMollt 

there is lI~u;"I} a send-olf campaign 
\\ ith ads on the radio p;lj!<"" of Ilcwspapers 
in cities \\here the td('ca~1 will IX' sccn, 
Promotlon:J! plug ... are arr;mged \ia s ta­
tion hrcilks (~lidcs, (lr OCC.1SItllw ll ), film) 
:'Ind the en'llt i~ SOIll(' (tI1lC!'i mmoullC('CI in 
uade ad~ to th{' mduslI,)'. From that 
point on, It i~ lart!dv up to thc ~t:ltiol's to 

prom,,\(, mdt, idu:.1 P1,)!!ralll~. Tlu.' t hrnk­

in:::, of most lilt \'''1 k '1\ ' prmllot iol1 111 'n r, 
Ihm thl.') ha\'(' \1111(' :md '111>11(')' onl)' to 
~lIlhe TV (;)ufi ties ot (hdr 11l'(\\ork, ;'Ind 
,hilt ('Olllll1U(MI~ prolllolio'l 01 ~pOthor('J 

T\'l'nlgrall\~ is ('l tl1l'1 ;1 fUllt.ti(IIL (If dwir 

· . ~ L.':O'''''1\1 '!;orAl i ON 

WAVE-TV 
W il L COVER THIS AR(A 
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d'iagram 01 KDYl.TV·s g o ll CO¥ f;J'gl WU snn 
where¥e, 51. l ouis IO ¥ln or 9,m" 'l Ith I . 

SPONSOR 



atli1imed T V St:ll ltl11S or th .. ad lertl"" r. 
N BC nms a once-n-mont h seriC'S of t rade 
ads fcatu ril'~ snlu tcs to the spomored net· 
work TV sl\O\\'son NBC·T V, nnd has paid 
t rihu te thus to shows Ilk .. I lou'''), Doody 
il nd fllti/(o Tt'iCt'isiol! 1'/(1),11011.'(. 

Si1ce lIowdy IJilOdy is a dail) stnl', 
N BC hns cona'llt ra ted a good deal of net­
work promotional clfort on it to sell the 
or m t ime segmellt s of the popular kiddie 
show, The show, for promotion pur­
POSl..'S, is a nil tu ra l. One ft.'ccnt tic-in hild 
1-!ou'dy DoOO)' riding in Ihe annual .\Iacy's 
Thanksgiving D ,I), Parade, later ..... orked 
out ajoilll promotion ..... ith )\ lrlC) 's when a 
Howdy Doody doll weill on &.Ie dUri!'g 
the Christmas nrsh at the big New York 
s tore, The promotion pilid off wel l for 
Howdy 's spon sors (Polaroid T V Lens :md 
Unique Art M fg. Co. ), as well as for NBC 
and )\·Iacy 's. Some 10,000 Howc! r Deody 
dolls were sold in th ree weeks ilt r" lacy's 
fOf $ 10 apiece, and window displays and 
eountcf d isplays fea tured the T V t ic-ins. 
The fesull was increaSt."CI viewing (or 
Hotl'(ly Doody, a &"1lcs promot ion storr for 
N BC, and larger audiences fo r the com­
mercial lllessilges 011 thc program. Rob 
Sm ith, who with N BC cont rols the ' -Iou'd), 
Doody program, also has his O Wn promo ­
tion stan' working on thc \'ehicle, 

On the station level, TV program pro­
mot ion is dovm-to-carth . Like the parent 
TV nctwo rks, a good deal of the p rogram 
promotion done is of an instit ut ion?\ 
nature, often (ea tu ring unS() \d sustai llers 
ra the r than sponsored shows. A good 
half of the T V stat ions on the ai r today 
arc owned by ne \\'spape rs directly (such as 
the Nell' York Neu.'s· W P I X , and t he 
Ballimore Sun 's Wr\lAR·TV) or arc T V 
offshoots of l1ewspapcr-o \\11ed ;\ 1\ \ st ,,· 
t iolls (such as the A I/aul/1 j ourua/'s WSB· 
T V, the [kl roil Neil 'S' WWJ -TV o r the 

SI. LUJm I'(J~I Dr~P.lt(h -.~ KSD. rileS!.' 
~ I a t io ll s rccei\·c continuous supptlrt, l"'-lth 
fo r themselves (in nil inst ilUt iunal ~l' n "") 

and their adVertisers (d irect ly) Il ith fn'(· 
(exchange) ads on thc radio pages, ~ lx'C ia l 

list ings, publici ty in the radio and go~s ip 

columll ~. t ic-in \\ indow dbplars II it h the 
prtpcr's advcrt isers, and various d irect­
milil prn lHOt ion to the p:lper's subscrilx'TS. 
Su ch promot ion j ~ a " plus" for T \ ' spon· 
~ors. \\ ho frequent ly reciproca tc by shar­
Ill!! COStS on a two-way (sponsor.~tatill n ) 

prnlllot ion. Tile r{'m:liuder of the coup· 
t ry's -lO-otid TV sta t ious h., l·e, for the 
most part , workl'd OUt prolUotiuna \ t ie-im 
with ne\\' ~papcrs ill thei r ci ties (such as 
Paramount 's KTLA and the Los Angd es 
Daily NCII's, and WBKB and the Olimgo 
Sun- Timt's, or WDsu: rV and the Nt'li' 
Orlf<ll1 s 111.'111), Thcse tic-ins make it 
possible for the two mediums to bmtef 
promotional space, the usua l deallx' ingan 
exchange of ads and pcrhilps 10GII news 
and picture serviccs for TV spo ts Of pro· 
gmms. . In such a casc, the new~pilpcr­

b."1cked promol:ons arc virtua lly the &"111lC 
as those of a station ovm ed enti rely by a 
newspaper. 

Newspapcr-Ixrcked promo tions om do 
much to build ;l sponsor's program to il 
high level of viewing . T he promot ion 
docs not have to be (,[aborate or costly. 
In T V progTil lll promot ion , ingenuity 
often takes over Whell the promotion 
budget ru ns short. 

One n :amp le of this is the D(l dy Neu's­
WPIX p romol ioll for the (;lorl<1 Su'anson 
Hour . .a I ;-m inutc segment of which is 
s~Oflsored by A. S. Beck Shoe Co. A 
port iOll of the show (not Beck 's) is called 
Chefs Holiday, Each week, the chef of a 
famous restaurant is ca lled UpOil to gh c, 
some details of a recipe for which he Illa)' 

( I'lease tum 10 /JI-Ij;r -10) 

at the fa'ir in typic.1 c", linary (omp~ ti t io n uy l ~, WBEN-TV (B",ff. lo) starls its 
N", -W.y M.rk~t (omm~'(i.I . 1t was typi,,1 N~ws (st.tion own~l) bui ld-up 
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window displ.ys .. e l,eq"enl with WPIX promo­
tion. N ew YOI~ el s ". slopped by rv 

VS. 

FOOTBALL GAME 
8 p',m, Saturday 

r_ .... , T __ • "', .. _." "' .. , 
,,,._ .... , .. ~., T_ ~." •• , .. ... ... " ...... "" ..... , ... ' 
All U ef U. flem. Foo.bcll one! 

&."k"ba ll Ga", •• w,fI &0 ToI"o.' 

" 

newspaper .dv~rt isi n 9 is . '~ 9ul .. fu t ... ", of mOil 
TV st.tion promotion of show. 

store perlo ... 1 .ppu"nces by the mystery gi rl 
h ~ lped WABD (N y,) plomole Whel.n ', 

" 



PAR T FIV E 
OF A SERIES 

l~hat' s going on in 
farnl research 

.:\"u. " ••• ','" 11111 4· 11 • • • J i lid ,,-...... h4~re 

is .. t' i. s4~ ldO IlI S4~es .h.! liJ!hl •• ,' dn~' 

\'nlid t:lnll nuJil'nCl.' doHa 
Il>e kind Ih:1I can help iI 

Il.IUtllmJ ..... k'CtiH' nd'l'ru ..... :r hU} the most 
rffi'.pcc t ~ Jor hi, IlMIII,,} 1'</1'1 ('as} 10 

101lIl b) 111111(' mnjonl} of l.\!M.·~. in fatt. 
11 i".11'1 :lI,lI labk tl1 nil. In the few ca~s 
\\ h.;rc It ('Xh'" II I' "\1'1 limIer lock and 
kt'). Thol' an' .1 k'" unpurlam t'xcep­
lion~. Till"":, h,,\\,'\'l"T, arl' ("onfilll'd to 
Imlih:d Tl1!iom. 

\\'\10 IInJ how 11l;l11) li"tUl, \\ hen !lIC} 

I"IUI, wh } thq li"Il'1I thl'l><-' nre SOI1K' of 
Il1l' dllUl'II1' 01 [hl' 1ll';lf,V:lCuum in which 
xok-rci\'c ad\lTtI '>l'rs ~Ia' IllO!>l ofll"1l IOfn'd 
to I'u}, brill h~ll'nl'l~, 

\ lorl' Ihnn S(4) 'I01llon .. ;111.1 1l1'11I} 1I10Te 

dWIl thai tHllnt'lt'r !II prograllls c1nim to 

serV(' farm fnl1lilil'S, Ilo\\" 10.\'11 Ihcsc 

h ) po11K'1 icaJ fmllil ie.. arc -.cr\'ed, hO\\' 

lo~al the} ,ITt.' (0 the .s.:TviCl' ,,~ a qU('Slion 
Ihal"s imporl:llll tn Ih ... job a stillion Gm 
do for a fann spollsor, 

On ... a):('llC) \\ ilh )l'ar<; of background in 
bu) illg farm pmgrmns fo r il ~ c!ielll~ 

claims it kno\l s of (JIl l)' -111 1"'nt:rWIIS, :II 
prcscnt. 011 SI,11101lS Ihroophoul Ihe COUll ' 

I ry Glpablc nf dom):; a Tcal sd lill): job r.'1 
a nallonal ad\'('rtl~'r w:lllting to f('ach III(' 
farmer and his famll). 

T hl' numher of such programs is Ill'arcr 
200, accordin,!! to ,/1Iolhn lind ('quail) 
COIllpt'tl.'n t :.ollrc(' in thc filld . But III(' 
head of 11 reS('arch oT,l!:lIl i:al ion whose:' 
work has i" c!lIdt-d l'x l\;,nsiv(' sl lIdil's (If 
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ruml and S1lla IlIO\ll' audiences insis ts thm 
IlwfX" s no fini tl.' anSWl.'r, no reasonable 
possibility of pU lf ing Ihe fin,!!l' r on all the 
CIII lent prograills wilh bot h audience and 
"",1I.abiliIY worth consideration by a 
national S('k'Ctl\"c adwrl is('f , It is diffi­
cult 10 r,-'SOI\c II'M.'S{' vicwpoints, 

\\'hat stat lOllS ha\'c important farm 
lludiellccs? \\ hl'll do Ihe)' hilw them? 
At what lX'riod~ of tl'M.' da) and ni,!!h l do 
the)" have them? I\ nswers to thl'S(' qUi.'S­
lioll ~ a rc important to Ihe' faml adwr­
liS('r. Important, Ihal is. iOU.' is to kllo\l 
", h(' ther Ill"S buying air imwpack(-d wi th 
jusl Ill(' ("ars ho: wanls. or ju,t aiT filled 
with words and music and few real 
pmsJ'Ccls. 

$olll(, reasoll.,bk applOximatioll of the 
;lClUal number of (;lTIll 1ist('r1 ('rs de]iwTl.'d 
durill,!! a ): iH'1l period would be fine if il 
weT(' avail:lbll- in <l ny funn. But ("\'el1 
Ih.1l wOlIJdn I be enough, Art.' the)' the 
rigln prosr",.'cls? T hm's \I'hen' Ihe quah­
tali\"(' ekmenl ellter~. It s Wlk' f(' audi­
l'IlCl' fX'scarch louches 111<.' problem of pro­
~ram pfX'fl'T{'llc('s Ihat il !x'Com,-'S tml}" 
\il:11. bl'cau5(' JX'Oplc Wile prOj!rams and 
stalions, nOI advertisers. And if you kno\l 
\\ ha l large !lumbers of pl" .ple in a certain 
arca li!.;(" to 1k':1r It', 011(' ~ood indication 
wh(' lher or !l\ll a ,!!'\ell program stands 10 

a ll ract ur r{'pel pms",""h for a giwil 
pruducl. Take Ihe claim Ih:1I there arc 
onl) 40 I .. cal fann pn)<,!raills on which .. 
naliollal adwrtl"cr call rdf to do a job, 
If Ih •. , agl'llcy ~rok(,so/1lan \1 1m mad(' th is 
5ta\('I1I('11I had ill m ind :1 program 111m 
wou ld nOI only mt Tacl and sl'l l Ihe' crl'alll 
of h i ~ client'S prosrl'c tS in H gil"('l1 alt'a. 
but a progrmll thai wou ld .11 ..... I,'nd high 
in .. t ittn ional pr~'Stige 10 Ihe fi n n nanK'. hc 
\I'm. probably lOti !'l'llCTOU S in his ('S t ll ll:Hl', 
"]" \\,'11) such pn~ral1ls might Ix- a 11l0i'e 
accu ra le number. 

I f Ihe cli(,llt s' obj(,("l i\'('S an.' hedged 
abou l \l ith such spedali:cd fX'quireIH<.111S 
Iha t on ly 40 prrlArarns ac tua lly fi l h is r('­
quin."l1 ll'llIs. Ih('11 t hcre can be 110 qu a rrel 
with the al-,I(llcy estima te, ThefX' arc 
IWlJl} fX'il..<;oI1S. such as limi l(-d dist ribu­
lion, d(11l<lnd, e ll"., thai might limil 11K' 
llumhC'r of programs tha i cou lJ do the 
1l("l"l's .... lr)' job, 

'\ssumrng Iha l a product ha~ 11:1I101lal 
di~tr lbl.llion. 200 ilia), not IX' a bad "in· 
forml-d l'Slmwte" of the Illlmh:.'r of pro­
j.!rallIS rl':l( hing a ~uh .. tall\ial f:1nll audi­
,11('(' thaI call alld llOl\("- done <l $atis· 
fa ctor), ~l1 l nf! j'~l for nali'~1:1 1 adwrtl sc.'rs. 

l u ~ t \\11011 is a ""ali~faCl()r)' program"? 
~\ ,-C!"lain 50.000 watt .. 1:1tion pou rs it ~ 

~ igll;'l l ill\() a IIl'l11l'lldous c<n II(' _r: li,il1): 
<:ollntry, It broadcasts all ('arly.morning 
10.minlllt' program s ix dap 01 Il'\'t.'k, 52 
\H"'ks a }','ar , f{';ltllrrng in{or!na!ulI1 of 
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Selling filitnitiwe the Canadian way 
I .h 'i .. ;.: .·.UUII .'III· .. i'lIr.· 111:11111.·:14· .... ••••• 

ill ~lolI'r.·:11 shu\\'s I '. S. n."UI S ho\\- i.·s 410114' 

.0 \\'hlk h'lail hOIl)<: funmchil1J,! 
• slOTt .... ha\l' ,",,'l'll u~jllg U. S. 

radio 'u(tT~~fll ll}·. fumJlur," 
llMllu/;«:IUHr .. in th(' ~ t .lh·" hawn', Ji~· 
,-O\'Hl'(/ ;! "UlH" .. (ul lortnub 10 "...II hom .. 
fumi .. llIng.. .\ 1,"11 11(.)( co\','rin::: malltl · 
1;I«Ufrl" hilH' 11"1.,,1 hr",:I,k;l,t WIlC 

Blcdn .... S;mlnrd, .·\kXill1dl-r Smith but 
'"\HI 1I1,'lf rl'lfllJ (If ..... h.((· .... 11 .• 'n'( N"CII 

<UJ! .. tanJulg Ih ... " fl:tllng of 1111. ..... , firms 
I thai '[ \' 111m m:lk(' ;1 J,:f,'at .. 11":11 of 
.htfl"llnU but (nil in Ilk' ,-j'''al air 
rnnJiwl1 tll(') 'n- 1ll;lkul}! ha .. ", .. In .... h. 

II ', difkrlilt ill I ~rl'l1l h (:alldda. TIKI,', 
U\'('I ·t;llinn CKAC, \\OIHr..:;iI, till' Living 
HII"m .\i.1llld;KIlIH'" ]w\,c bn'll .. dlin}! 

funlltll(\ ("fl!1tilluou~l) .... ,tll ~~Ill I'rt.g(am 

(,t ;uloth\!' 0\"<'( 2S )('ar'. Thl' 1t1l1l;tUh' 
(~II11I';IIl)' I' Ilw oldnl r",,':I'I,1) . "J\'l'rtl ~t'f 

'"l Ilw 't,'II<"I. 11;11 illl.:' 111;llk II, ;lIf dd-ul 

,. 

III 1923, Olll' YC,1 r :Ifter Ih, oulll'l sl<lrtrd 
~:rdlll.:' rr('IKh lis1tTK'r~ in ,\lolltrcal 1111.1 

Illuch of Qudx'C. 
'11K' Lj\irll.:' Room (mil i~ ~)1I0n)r1Kllh 

IhrloUj.!bolil Fro neh"lx"lking C :m:ld,1 \\ Ith 
hom, funll,hmg_' Thrir eUrr(11\ radio 
pn~r;II11 has !:tt.'t11 planned to ach;c\"l' JtJ~t 
Ih:1I h '~;1 lal'111 ol'l)(),tUlllly hour 
callul Ell Cilmll,ml 111/1s I.e Vimir (SlIIn' 
iIIA'lii IIII' Uring 1«11111). It i, III it~ IIl11th 
)car. 

There \lOl' 111 .. 11) oth"J pruj,:rmlh ux'd 
b) Ilw SI'lOl1 "1H' Ix.fon ell O',I/Ilmli. Balk 
III 1921 2-1 Ihl'), "poll"Ol'I:d ~}ll1l'hnll} (011-
cert ~ ullder till' dlrcellf)J) nf ,\I 1~lmo .. d 
TUJJd. Th" \lil!> follo\ll'(1 III 1111'11 hyall 
In~lnll11CIH;tI Ino \lhich dotrbkd ~1I1j.!'Flg 

'Oil/: .. of Canadi,1Il folklol'l'. rh.' In' It'U ­
IIll'tHal trio \la, rq,lacni by E''('llillg,~ oj 
IIIe COllli (Nil nll'I, whid- hroughl t(l 

CK"C"s mkropllOlll'S stich Ildl known 
folk ~ingcrs as Conrad Cmlth" .. r and 
Jacqudilll' 13,:mard, 

All thl'''': progr;)t1l~ brought ~i=01b1c 

;'U<ll.-"(C$ 10 CK,\C ;mJ IIKfl'a~"lg bu~r­
III'~~ 10 t lw Lh ing Room FunlilUr(' COlli­
pany. 11-e) wcn',llOll'CVt"r,just rooJpro­
grams hrin)!I lIg guoJ music of a !'Opular 
varil'IY In ,\Iontr.'al, 

After ;, numbcr of ) <'al"'; o;omuhing 
dl(fere11t wa~ requircd, solll(,tilillil to Ili\'< 
IIl'\I 1I111"'tu~ to bolh sak$ aplx'al :md 
li~h'llillJ.: , ,\ Jocal slall l \I':'S de .. ired 
T ll('fdoll' 10 good music \\'01S added 
salul l's to til(' rrl'lI(h pari~h,'~ (countil'S). 
DUring !II<' program (iI'S olily 15 Illillutl'" 
111 It'nglh) Ihtrc \I'en' tll'O lllllSIC;,1 5('1('('­
liol1~, On eltch pmgra l11 1,(,1\1\'1.'1 Ihe 
I11U~rGII !Il1l111'l('(lo., thcrt' was a ~nJlIlc to n 

( Ple.t~ IImr to fJ;1A'e 60) 

SPONSOR 

,\ 



PICTURE STORY OF THE MONTH 

1.listener preference il ,,,dully ch~chd to detC'lmine pro­
!I."n type 101 which th .. ,,· ",n . udicllcc 

2. find,Ong program 10 fi ll • n-=cd. , p.oblt:m of Ziv'l AI Un,t:., 
H"b Go.don, .nd John Sinn (It:h 10 ,i,hl) 

A 

K"[·\·\·'()·"~I~[~'~'·[·(·)"·\""" 
", 

" • ,. 

transcription 
is made 

Transcnptiorb Just diU'! happell. Thousand .. of 11).1.11 

hours, plus:t wri tabk infinity of toil ilnd So,Wat, J!O inw 
puning a successfu l progrrun on .... 'ax. This is l OS' 

1X'C;ally [fUI.' of open-end programs, wh ich ar(''Sponsor('<i through ­
out t he COIIIl I fy by thOUs.1nds of local and n,'\Iional advertisers 011 
a select in' b:lsis. T y pic;) 1 of what is dOIlO: CTl'a tively at t r:lnSCrlp­
tion firms like '1'5 1, Goodman, NBC.Rcrordrng. Capito1, Associ· 
:It.,:d, Cowlm, and h1onogram. is this picture-Iold wk of thl' 
cona:ption, birt h, lind li((' of Fn:dt.'ric :iv's outstandingly success­
ful scm':" Ron nld Cnll1lan ':, F(Ilooril(' Slory. From thl' prt'pl"Ol:lram 
(cscnTeh , ' til the SpOnSOT1l' pub l1cit)' i!> ched:('d. the Zh opcT<ltion 
IS thorough , painst akin j!. ;"md ;"Jud it'I"lCt' huildmg. 

3 star 
'

os sO'gned who ... , l illt:nt:. ,cnpl.nct: wht:nt:vt:. pOll iblt: ., lOon u • p.o,ram i, dt:cidt:d upon . (bt: low) Ron.ld 
• Colm.n, lutt:d <i,ht , ,ign, 10 hudlint: " F.vo,itt: Story." . (M.n.gt:. Wolf and John Sinn .1'0 lutt:d) 



4· promotion planning I~ ,upc,vi ,ed by F,ed Ziv (luted cente .). P,o­
!ram must bit p,omol.ble bldoft ,ecorded 5· casting 

8· cutting room d e ter mine. 10 
1i , len", hUrl 

• "ui u ten! 
when p'O!l,.m 

It:chniul qu.lity which 
i, bro.deut by ,t.tio", 

• • 



11 • pressing disks i, done IInde. ,rul prc"u.". T"nlCl iptionl mllit be perlnlly ccnte,td, m.de undel corlect dim.ti, conditions, .nd .. or ""I,lIy m.d" of pl.: 
tic m,ted,' which .esill! Wet •• nd yet develops no lu,f,u: noile u nudle ,Iidu in the ,.oon . High fidelily is possibl e on tr.,\lc,iptior 

12· stock room 01 .,nOlmo", c.p.city is 1I"lenti.1 since ( •• nscription 
~rml h,ve thollwnd, 01 dil~' ludy to be distributed 13· publicity chicle is nco:.elury u POltltr5 .nd clipping, I." indiutior 

01 prog •• m', orFfntivenen '0' ill loc.1 .nd n,tion.llponsor 



To 
• 

attona 
Sckct freely allY numbe r o f !'!Ital io ns - Oll l' o r a thollsand. 

Sck cI fred r the markets n:quin:d- an d o1l1 ~ ' ,h os(.' mark ets. 

Sd cc[ freely the best ~ tatio l1 ill each m a rk et, regardless o f siz e o r 
Il ctwork afliiiat ioll. 

SdcC( fn:dy the best ri111 t: III each mark et, n.:ga rdk ss o f t iltH.' '1.0111.': 5. 

f) oubk lip ill a ll~ ' mark et \\' il en.: IHcssun: is Ill'l'cicd . by lI si ng 1Iluhipk 
sWlio ll S. as lll u hi ple Il l'wspa pe rs a rc JlO\\' used. 

fl ca r programs includ in g cOl11mercials bdore they go olllhc ai r ­
a ssuri ng sta ndard txcc.: llc ll cl'. 

Get l'xtn.:md y \'aill ab le { n.T local Illerchandising su pport o ITcrcd by 
mall~' ~ ta l io ll s fo r nati ona l sd ccti\'l' program sponso rs. 

Get the pOII'erful ach-a llta~c o f local 
wi tho ut ext ra cost. 

. . 
ll e- lip o r CUHIl a ll llOllll Cl 'lll Clli S 

Crt the freed om o f a t\\'o week::..' l':lll Cc llat io ll clall si..' in stead o f th i..' 
uSl1 al thirt<..: <..:ll. 

CO llt rol adn: rti ~i l1g fo r ~<..:aso ll a l o r clima tic cha nges or fo r social or 
rac ial d iffcri..' nCl's. o r for allY o th er illtdl i1!l'lll sail's pu rpose. 

Paul H . Raymer Company, Inc. 



r Advertisers 
., See what other national advertisers 
have been doing over the past twelve years: 

• 
RADIO NET TIME SALES 

% IU(REASE OVER 'Yo INmASE OVER 
Y[AR NETWORK PREVIOUS YEAR NATIONAL SU((lIV6 PREVIOUS YEAR 

1937 56,192,396 23,117, 136 
1938 56,612,925 0.7 28,109,185 21.6 
1939 62,621,689 10.6 30,030,563 6.8 
1940 71,919,428 13.1 37,140,444 23.8 
1941 79,621,534 10.7 45,681 ,959 23.0 
1942 84,383,57 1 6.0 51 ,059,159 11.8 
1943 100,051,718 19.0 59,352,170 16.4 
1944 124,680,747 24.6 73,312,899 23.5 
1945 125,671,834 , 0.8 78,583,644 7.2 
1946 126,737,727 0.8 '82,917,505 5.5 
1947 125,450,000 H .I ) 89,600,000 8.1 
1948 133,461 ,000 (Est.) 6.4 100,739,000 (Est.) 12.4 

',oodco";l\g V. o .boo. 

II/crease 19+8 over 19J7 

I' ariollal i': (' ("wo r k I"a ri old Selec ti vc 

137% 336% 
Natio ll a l Selective Broadcastillg has Ihc g rcalcsi pOIcllIial for 
IH: \\, busi ness de\'(~ l opllll: n t. It is dcsti nco to be (he.: la r~CSl nat iOllai ad r c.:r­
tisin g mediu lll thi s coun try has C\ 'e r known. 

Radio and Television Advertising 
N n o ) 'or/: N OJIOII Dr/roil Cbiml[o H o//pc-oor! SITII FrIlllcisco 

-
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19.j,s 

Loc;ll ('.,mnlf..' rei;ll hnMdc;l<:tinj.: 
j, Ik.';lrl), 40' ; Of;lll ;lir ;lJ\'('r­
tl~il1g, Rl'\I~~'l.1 .. ~tinmt .. s (or 

show tllilt \\hill' $ IJJAfi l ,lXXl was 
~P(!l1 ilt [lte pa.,t 12 monlh., for Ill'twork 
Ilille, $15fi,(l.fh.VOO wa~ inwQl'd in lillle 
br n:t ,tikrs. ThiS w:" (J1l('- third lar~(' r 

limn the to tal ~ rcllt 1$ IUO,731),000) by 
national adn'rti'i.'T' on lucal 'talloIl5_ 

Sjnc~' 19012 1\0 (·"l1Iprdll.'lt.~ i\-l' ~ lIT\'('} 

h'I\ Ixxn nl:ldl' on \0, hn is \Ism).! till' local 
<lIr_ .. \1 th;lt Illlk' C, II , S;.mda~', \'i~t1in!! 
Profl!"' ~( ,r 01 nl1'"l(,"'~ l\dlllill1'tr:l\lon :It 
1lll' ll:ln ard (;r:lJuatl!" School nfBl1 sjJl ..... ~, 
madl- a stud) nil rl'l.ltl ;lir ad~'eTtr;ing 

~Ubq:qC~111Iy publi .. lll'd I1lld.' r thl' IlI k (If 
I<tu/i(l,h lli.'rli., i llf.! / vr Rflullcrs. ToJ:l)' it 
i~ ,till thl!" nllly :ltJthliritati~-l' hunk un tlK' 
~ l1bj('Ct 

Tlnll' ~ cll:llll!l', s'1IltiaJ.,'("s ranking of 
rdatk'r, ",illl! till' :llr b no 101l/.'('r :l{-CU_ 
rate. 'nIl' nlld \O,hleh S:lndag(' filkd when 
hi ~ hOok \O,'a~ puhJt~hd in 1I}.j' (tllr('\.' 
)l';tr~ :lftl'r thl' pt'fjod during which Ihe 
dala W(lS clI!lll'ikd ) h;ts COlllil1l1('(\ until 
~I'o'stln d(,'(idcd latl' Itl II).jR In r .. 'port to 
11:111011<11 nd\t' rti-..'" tll \\h"t {'.\Il'll[ their 

retail ou tkts (lr(' usjn~ fhl' :J;r , 
II 's ditfatllt [hall 19.j2'~ r('purt. 

\\'!K'reas fumilllrl' and olliee supply re­
Iilik:rs hl'aded S.1nd;lgc'~ IiSI, ;ltIlOrnoli\'(' 
dl.'alcr<: (including 1l:l<;()lille statioll ;llld 
(l Ulon1o tive supplil's) Il'ad all r('wilers on 
till.' air loda}" Wheren~ Il2"~ o( the re­
tail('r~ in Ille Sandage S.11 l1ple \O,nc (umi, 
ture and <lr oil \C(' ~uppl)' rCfnikr" l.j..jf'i­
of S I 'O-.:"oR'~ ~al1ll'k, which is rclati\'('ly o f 
Ihe san .... sill: as s'1Ild;:lgC'S, Wl'!'C auto IIr 

auto ~u l'ply dcalcr~, Th('re'~ a r~'a~ 

for this, 
H onk' furlllshings ~till :m' 111 limited 

production J U(' 10 lack of pmpL'rly aged 
woods, l' IC. :ga50line ;md oil arc a\'allabk to 

IllCCI all ocmand,and compet itlOll for Ihe 
au(()-~upp l) dollar is very IKlt. The d~'_ 

mand for ;lUlOlHobilC's is ~ tlll \\'ay al:l'ad of 
product ilMI, hUI whel'l.'lIs hflllle fUrJ l i~hings 

han? no rcsot ll.' vahl(' {or ;l va}' lim;I<'d 
Olle) , u<;(od C;l r~ h(l\'" heen a v('r), lusll 
profit item. The puhlic, which h;lS not 

been trailll'J 10 rcslyk' its hOJlll' , has hl'l.'n 
Imilled to hll) Ilew cars rl',l:,ul;lrly, 

The re~u lt h(l ~ IX'e1l PlclllY IJfllloncy f<JT 
C:IT~ and pl(111), of profit for autnf1\otin' 

d..:akr<.. There has ,1lso been an un­
pil'aS:lIl1 nJor surm~mding recent <lU!Or 

muth'l' fl' t ai ler operatiuns which h;l ~ 

filrced t helll to h'Cp ad~·ertising. T hc non­
avnilability of new car~ bcl!an 10 ('a<;(' 
toward the cnd of 19.jS, K aiscr, Fr<I::.~'r 

d('alers beg-lIn;l mOTe aggre~,i\'c 511('S cam­
jl:ligll, All this has re,ulteJ in :ltHO:ll ;) tivl' 
d".alefs leading all r('tailing on the air a~ 
th(, ),('ar canK' to a clo;('. It '., no accidmt , 
l'ithcr, thal I J" ~ of all th .. firm; liste J by 
the National,hsocial;oll of Broadcas ters 
as sharing the COS I ~ of retail nJ\'~'rlisil1g 

were autom ot; \'e firm .. Only hO'lie fUr' 
ni~hing~ wilh 17'; ;lnd hOJS<.'hnld appli. 
anc('S willI 101";: \O, .... re r('pr('S::ntl'd in the 
NAB rl'wil-co:ll'craltVl' aJwrti~ing r('porl 
a~ lx';n~ ;lherhi of Ihe all torn:nivc field, 

o..'Splle a large number of firlll ~ which 
indicate a willingness 10 ~harl' ill 11t ~' T('tail 
radio adwTtising en~IS. onl)' a few home 
rllrni ~ltillg rl'wilers are currentl}' on Ill .. 
:!ir. A~ IIldieal .... J prl'viou,ly, Sn ndag~"s 
Tl'pJrt , baseJ on !I).j2 dat;l, li~ ted thent as 
nUllIlx'r OIli.' ;lIlIong retail ad\'('rliSL'TS. 

A llu lllb('r nf home furnishing dealers 
"xpl.1in their currell t rdat h'Cl y limite.! usc 

IItn,' IC t·ulilt·rs , .!'Pi .... . \ia· ill IH 12 
,ccolding to C. H, S,nd,ge 

II .. ,,· 1C.·fnil.·.·s ' ;!'Pit-d .\ir in IH In 
according to SPONSOR surve y 

r Ulni "'" & a/lin Iupplie. 
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WOrn,,",! we .. 

". I-

14,4 B.~e,iel 

' .9 Builders .nd b..-ildin, lupplie l 

' .5 Entefl.inm""t ... f .... d .nd 'f.in 

R.dio .nd TV 
7.' 

D,ug. 
7.0 D,ug Ito,U 
6.7 f low"", ~tc , 

' .6 So/I dJin~1 

••• Hom" /u,ni.hingl 

'.7 P.inll and ~.,ni.h"l 
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·porred "or r he rh'sr r hue 

of the nw.'diutll b)' p()imin~ Ou[ tllm while 
their sourCl'S of supply IIldicate a willing­
ncss to share in the costS of ad\·cTlisinj.( , 
thc rewiler i ~n't oblOlinin~ CHou~h of ;'In), 
onc nmnufOlcHirer's product to justify 
ad\'ert ising il. 

"Wc'lI twgin to spend 1I1001('y for radio 
and morc for advertising 011 television, " 
explained onc lllidwC'S t home fUnli shing 
Slore, ""hcn we havc Ihe produCi 10 sell 
and 11K' public SlOpS being car em:)" . 
Wc're spendin)! a good de:.l of mOlle} now 
but it's ror hOlISl.ilOld appli;mCl>S (refrib'er­
moTS, radios, (ckvision recch'ers, mld elec­
trical ('quipn"ll.'nl). Housd'Okl applimlcc 
rct;'likrs are sevClllh in rank on.ier among 
thc dealers usillJ! bro.'llicast advertis in)! 
and mall)" home fumishing ~torcs are in­
cluded anlOnl! appliance dealers. 

Sandage combined hardware, household 
appliOlIlecs, .:Ind lumber ill his index and 
still reported the combinnt iOll only 5.3% 
of all reI ai l uscrs of the medium . S I'O~­

SOR'S index gin-s appliances 6.7c;. of all 
retail broadcast advertising users, ;\ s 
indicat(oJ previously 14t;; of all mallufac· 
tut('rs, who arc willing 10 contributc 
(b;'lsed 011 NAB's Sl1lllple) to their dealers ' 
bro;'ldcast ad\'ertising,;'Ire clltt(1uly hou5('_ 
hold ;'Ippli:lI1Ci' lIlanufaclUrers, 

If r:KIio (2':; of relai l :w\,errisers) werc 
added 10 the household applimlC(' group 
(6. 7~) il would mak(> thc combin;'llion 
third among rc taiiers using thc air. 
NAB's report shows 8.i('~ of manufac­
turers' sharing costs of air timc are radio 
companies. If rildio werc combined with 
household appliances ill the NAB list it 
"'ould plan' the radio-appliance group 
first ..... ith 22 .7t;"~ among finllS pemlitt ing 
dea](' r<OOpCrar l\'e :Wvcrlis ing. 

Ret;'lil ad\'Crlisin)! and sdl in~ of drugs 
have d(oclilltoJ to a new low, " lore and 
more the IlImlufaCllln'r is required to p rc­
sell his pnwluct. Whiie ill 1<)42, 4.6";" of 
Ihc rCf,1ikrs on the air wcre drug stores. in 
Sl'O~' SOK'S current samplc OIlly 1.5 ('"~ are. 
For the 1I10St part it is only the big chain 
operations such as ]{c)(;'lll, Owl, :md Sun 

(ploosl' hml 10 /Mgl' 60) 
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tv 
trends 

B.lld upon ,h~ numb~, 01 p'o!'.m~ .nd .n. 
nouncemtn!! pl.c~d by sponson On TV It.. 
tionl .nd indutd by Ro .. bu!h Repo.1 on 
Televilion AdUltil;n!. BUline" pl.ced lor 
"'on,h of July 1948 il used /0/ e"h b.sc 

l3ecaUl.e of a ch.1 nge in publ ication date of TV Tr(,lIds, two months' figures 
me included in this report (No\'ember and Dl'Ccmbl'r). In SI'O~SOR'S const:lnt 
sample of JO citks. 15 sta tion s, Network business was up in November and 
sl ightl), otT in December. In the constnnt b.1sc " Na t ional & Regional Select ivc" 
C.1tl'gor)' and the complete Selective Index, advertising placclIlent increased 
both mon ths. Grea test increases a rc s til l being registered in loca l-retai l category 
with business jumps continuing to tx· ll ma;;ing both in the total .1nd constant 
base placel11enl. 111 loc:ll-retail the rctaikrs placing the most business a rc st ill 
Radio, TV . .1nd Applinnce dealers. On the networks, Soaps & Toiletries which 
have lagged behind. ('xcept during October, have dropped ngain. T obacco 
dominated the TV Ill'twork field ill December. In Nationnl and Regional 
Select iw placelll('Ilt. Jewelr), led thc parade in December as might be expectcd. 
With 35C(; of the tow I TV advertising in this category. it plac('d a bigger share 
of business thnn any om' industry in either Network, Local-retail or Selective. 

BREAKDOWN OF TV BUSINESS BY CATEGORI ES " TO TAL" AND TEN-CITY TRENDS 
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BIG THINGS 
are NOW in WORK 

for CKLW 
tk DETROIT IJ~ • 

U't 

We'lze qoi.HAf 50 kw cd 800 Iw. 

r IN t49 ~ 
Watch for announcement! This Greater Voice, fost ering Good 
Will on both sides of the border, will give the Detroit Area's 
best radio buy a sell ing wallop beyond duplication in this market! 

Guarlliall BId!J., /Jelroil 26 

J. E. Campeau, President 
"Idam J. } 'U/m!J . Jr" Ifl c" Sa~' Rep. 

II. IV, Sf",,;'1 &1 Co., Canadian Uep. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

5,000 Walls Day and Night-800 kc. -Mutual Broadcasting System 
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PART EIGHT 
OF .. SER I E S 

RADIO 

!otin(', Ray ,\ 10r1<an , and 
sma!l.'r agcncil.'S like Bill 
ROf!<lw) and Ad F rkd. 

the heads o f 
Rogo ..... {Neff. 
If a smaller 

aj,(I'l1c), is ilH"olwd and the head is a 
ri~I i<)' lllInd('d man, he i,. usually thl' radiI) 
di rector as \I {'II as Iwad of t ill' ng.'llcy, 
11lis is (,\'(,11 t rue In sollie l a r~' r agencic<o, 
wilh Ra)' ,\ Ior,:!an b";n J:( a typical ex­
ampl." 

IlIRECTORS' 

Sin« ' most ngn lC) presidents and I'lan~ 

bo..1.rd I1X' lllix'rs haw conK' lip to t he ll 
('Illillenc(' th rough hnvln,:! ix'en aCCl}ullt 
('x('Cul iw'S, ilnd prcvi,)u s to their a c, 

~tmll~ ha\ ill).! oc'l'n cop), 1ll('l}, tI,e}, jUq 

t lJlcra t ~' broadcast adwrt isill j,(. Inllard ly 
it i ~ n COllstmH irr it ant sinCl' the)' arc 
forn 'd 10 make dl'Cis ion~ in a fidd II I 
which t he)' ha \'c \'er} lillIe backgrou nd, 

It has ix 'collle :llmost a tul (> for radio 
\lirl'Ctor!> 1101 to " ,,1.'11 " broadcast au vl'r­
tising too hnrd nt plans board nll.'~.'till g'. 

LAllENT 
hon .... ill his U\\'U u.o;'::.I .. izucioll 

Sa)'s nn .. ,\ iadison A\'emll' agency radio 
d ir(,ctor, " \ \'hell I su b m it a IWW U"l' of 
radio to our plans board, I lI <;(' til(' be­
littl ing appronch. I ne\'e r COIll., om 100'0 
for a dknt 's usc flf thl' a ir, li lr 1'\'1' lenmed 
tha t \lh('n I do so, I am usuall), voted 
down in lllCt'ting, And I know that 1'111 
no t alon(' in th is. Other agenc), radio 
\'.p.'s ha\'(' told 11}(, that tlK'/ ha\'(' hnd to 
adopl a similar appm .. 1.dl, 

" I don't Illlan 10 infer that Ill)' agcnc) 
j" mll i" "dlO, \\'. ' c,1.n ' l ix', \\ '(' han' 
/)\'(' r $3,000,000 in radio hil lln!! alld it hn~ 

N,(1 1 con .. tant l)· incr('ns ing, 
l{;ruin d ir.,'CwJ"; a rc ' triclly 
a ll all (~ lIa ly ill tlw np:('nc) 

fidd . ~" .. tlll'r (" nil of ., .. Iwrti, ill j.! ha~:, 
d .. parIl1l!.-nt l1l'nd In lIgl 'llCics, T hcr .. ··s 
u,ua li ) n Cl'l'ntiH' head , nil art dn'ector, a 
Illl.'din d,rt'Clor. ('Ie .. hut tht-r(-\ no weh 
anill1a l :h;' l1la~a~ II1 " dlrt'Clnr, a hillh.,anl 
din.'Cll lr, n l1ew'par"', dm:. lur, <)f a 1'111111 -
l)f'S; lk directo r. 

,\ ... a rt',tl lt , a rnJl1l din::ltor', r('<;po l1, j. 

pili! ic, mn!!..:' frolll plirdy nJllll llis tr.r tiw 
and policy mnk lUj! 10 .1Chl<ll1 y producing 
program, that go on till' n;r for ng(~ lC)' 
c11l'n 1 ~. TIldr Ix .... ·(, an' :t' V:lril"ll ,b th(·iT 
fuoc uom. T hty ra ll).:{ (mill ti ll' 1.!111l"lI t ~ 

that Iller an' nOI 1~:rrll'lhd to <;c ll rndjo 
to diem" 10 h;lJl !carin).! \\lll'lI cliolt 
chml}! .. ", III ,<rjr l ~ nrc Ji~lh .... :J 

TI ll" r.-.JI" din,:dor, whn IS hn.1 and 
fOHIl)(",1 ;111 l'\('('U lI \,', hn., ns his j.!H'il(l .... 1 
in (r,l,a/:111C) p",~'km Ih. faCI Ihal III is 
..... Id')lll I'('rmitl l'{] In ~Ul!g, ... t rad io :lch '.r, 
("in )! to "\I'r) d iul1 " I h" agl'nc)' In a 
plan~ nuard 1})('l"tin\!, Ill' I" u~lm ll } t he 
fili I) \"oi«' in ( ight, pru.hro.1dc,1~ 1 ad w r, 

l i~ill g. 1'lIwl ,""tIS fn.'ql1l"1ul), ar.' ..... 'H·n 
tf) 11111' ilg .. lIh t indlld ing rad io ill a rt'COI1l ' 
Illlndation to a ll ad vc rl i",'r, ' I II!~ i~ ex, 
pl.lil ... d hy till' fOld that rnd i" i, h ; I ~:l rd­

(>lI~, i t '~ Il'~' p r" hl ,lhk to ,Ill a)!<:llcy, and 

36 

I1II1St plan" hoards Iwrso~ lIll'1 C:I lHe up to 

\ '.p . ~ t a lll rl' thmu;.:h Ihl' hlnck' lIml.whit. ' 
r:.ther t han thl' radio fi d d, 

With compar,1tl \'(' ly (,' \\' I'X('l'Pli' lI IS, 
hC II,I~ If agl'I1c1I'S arc not radi" m,'ll. 
TIll'rc ar(> (>XCl'p tIQI1S ~uch l iS Roy Dur-

" If 1'1'(' heard uncI' thm onl' pictu re i ~ 

I':ort h a thousand \\'ords, I'\'(' h('a rd 11 
hUlldrl'd, .. f l iml'~. I wondl'r what I' XC\J$(' 
th '),' 11 han' (or dod~ i ll g bro.1.dcast ad wr­
(isin g \I'h{"ll television l"'O('collll's n ntioll ' 
widl', [n th(> fl' \I' llK'l,t ings we'\,,, hnd Oil 

I. \ rad ill ,I in' l'I "' i" " j I" UII I Ii IIllur i II II j .. ,n, II IIr~ : 1 IIi :t,a I illn 

., Tl lI' ft · i .. II .. " " 1' 1 iOIl II il hill ;111 :'l,! " I)O'~ 111,,1 " otl.,. lil.. , II,.. 

rn ,li" ' )"I " Itl II II ' II t 

:1. '1'1 ... r ;lIli ... lift ' , ·lot i ... II" , "II I~ ' >" "'Illh .. III "II :I ;':: "II" ~ 

,, 110 11m. 10 li ~ hl (or hi .. 1IIO , ,) il l111 

, I, Ha dio ,kl ,al' I II I"l l l 1'1',oIi l .. .. d,I""1 ""IIII,a n ' " illl l't"lil .. 

o f .. IIII ' r p a rt..; "f IIII' a :': "I H'~ 

h . I ':\"r~ 1",,;,::ral11 IlrlOdll " ".1 " II 111, ' JI, ' I .. "rI,,. I" HII Ill, ' 
11,,01,,' 1' " 1", 1 " illl , , \, · t ~ 1I ... ,;"I, 'a .. t 

" \\ 111'11 a ra d i .. d"l'a r l lll r lll ;1 ... ", i ", I"1I1 I'" /! H",I II" ' ,, 1110" '.1 

'11 ,1 'I r II ... '\. ' l' ar ll ll" I,1 I" 111" '11111" .. j'llli"J" a", 'nllill 

1"\ 1"' 111 i. " 
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using thl' visual ai l medium, the show·me 
boys have concentrated their fi re (>n the 
lack of ~errnanl'ncc of thc tcicv'sion 
pictttrc. 

"Most radio directors arc likc myself." 
this v.I'. concluded, "Wt' know that our 
clients I':i'ln l broi'ldcast adwrtisinl!. c\'el1 
if their advcrtising IJl;'Ulagt:ls alc just i'lS 
scarcd of it as arc our plnns bomd llIen. 
The rcsult is thi'lt our bromlcast ndwrt;s­
ing billing colltimles up and wc don t h:n'c 
to carry thc torch for the nl('dium ," 

In spitc of this radio director's sanguine 
fe eling abou t his lone·wolf job at the 
a~enc)', I'e admitted th:ll a numlx' r of 
campaigns had beefl cancelled from time 
to time due to his plans board not know. 
ing what radio was all abou t. 

This lack of agency understanding of 
radio advcrlisin,l! despitc the fact Ihilt thc 
medium has been producing for owr 20 
years is another of the radio directors' 
laments. 

"Radio's 'no mil'S' operation is one 
thing that floors our top executivcs," ex­
plains a j\ I ichigan A\'enue agency radio 
director, " In most other nK'(lIa thcre arc 
some ni les that seem to work, Broad· 
casting, Ix' in l{ an erHertamment medium, 
has few Hiles and frequentl y c"en these 
won' t work. Radio's ntks are general and 
many memb('rs of our plans bo.1rd wan t 
specific yardsticks by which 10 measure 
adv(,rtising campaigns-in advance of 
their Ix-in,:: pu t illto operation. I rrankly 
refusc to assure them of any broadcast 
advert isi llg succcss before we go on the 
air. Imitations (and we cou ld of collrse 
copy an)' successfu l show on the air) 
seldom hit the heights of thc program 
Ihey carbon, A high I-looper show wry 

seldom rcscmbl('S ,morlK'r prol);ram in the 
' First Fiflecn.' The facsimiles frequentl}' 
reach si:i'lble audiences and scll a pR'at 
dcal of merchandise but are not gloriOlI~ 
successes, 

"All advertising is a g,ullble, Ill}' p lans 
bomu admits, bu t bro.1dcasl advert ising to 

Ilwl11 is the grcatcs t gamble of a ll. The) 
refuSt., to ad mit that millions may buy the 
S(lIUra(IY i::1'('lIllig Post ,mel nl'ver ~e a 
dietll 's au that is in the issue. I looper 
and Nielsen force them to aCCl'pt the faCI 
Ihm millions rna) hal'{' their rad io r('· 
ceivers turned 011 and Ilot lis ten to olle of 
our progr:II11S. \Ve can't kid ourselves 
about bro.1dcast adverlising and we can 
abOlIt om advcllising in printed media, 

" It isn't the gamble that really worries 
ou r plans board," this Chicago adve rtising 

T hat 's or course as far as prog:raOl COSts. 
II would naturall) not COM us a, much ror 
time bu t top wlent is more co5tly than 
tirnl'. The re~ull is that very reI>. of Ollr 
mistakes are made qUiCtly, \\'l" nJ;Lke 
nUl';t of them coast-to-CO<lSL Brother. 
when I>.l' miss. we miss ror <111 to heM. 
T hn t isn't goo:l . It dOC~Il't Illi'lke my Job 
of kecpinl); Ihe agency -.old 011 broadcast 
advertising an)' ea~ier. Our ag('ncy has a 
small number or big cl ients, WIll'Il ..... e 
lose one, a l1umlx-r of our Slalllosl' their 
jobs, and our ra.li\) directors (m), pTt.'<k­
ccs.-;ors) have Ixx-n known to lose theirs. 

'" helieve it's lill1(' ror brOrl:ic:lst adver­
tising to think about the problem ofestab­
lishin ,:: a controlled test :lrea, where we 
can make mistakes without shooting the 
bankroll. " 

l'xccutiw contends, "it's the fact that A related lament is the lack of radio 
whl'n we make a mb,take ill radio it takcs showc:lses. CBS has showcased a number 
place on a s t a~l' that's floo:.:lJi~ht('d for 
ewryOlll' in our ciielll's or(!ani:at ion and 
:> 11 adl'('r tising to St.'i.'. 

" ,\\isl ah 's ill brondcast advcnisinJ,! fre­
quen tly lose us our accollnts. \Ve call 
hide tI)('m in other media." 

The fact that very little has been 
worked om of a pre-testing nature dis­
turbs most radio ctirectors. Also Ihe fact 
that it costs huge sums to test a p rogram 
that is natiollwi<k' in appeal. 

"None of the unions has established 
sci'lle for test rUlls of programs and com­
Ine rcials," points out the raJio di rector of 
a West Coast agency. " It makes no scnse 
to test an idea for a program unless we 
have a top flight cast. To con tract that 
cast ror a l3-w('(,k nlll would cost us as 
much for a t ryout :IS it would for the net . 
work or national·sel(,ctivc run of show. 

of programs, Ta/enl Scouts, My Friend 
InrlCl. ,\/y FlH'OTi le I-lusbmlli, with ~'reat 

SIlCCl'SS. ABC has also shown :I few pro­
grams t hat have proved cornmerci:ll1y 
successful; The Fat M,III , Stop th(' Afusic, 
Breakfast Club arc thrce of these. 1\ 18S 
also has prCS(' ll ted a (('W, bUI agl'ncy men 
feel that, by and larg'c, showcasing IS thc 
exception not the rllk. The radio director 
of a I\ljd\\'esr agency with offin's in New 
York <l nd HollywooJ expn'sscd himself on 
the showcasing problelll in the following 
manner: "You can always point 10 a 
number of cxampks of nct \\'ork-show. 
cased successes, Even Ihe program­
sterile NBC sllccessfully showc.J.S(·d Ihe 
day t im~ Fred Waring program. But til(' 
Ilumlx-r of prO'Jrams showcased repre· 
sents less than JC~ of all thc commercial 

( P/I'o.lSC Ilint to page .1.1) 

'-rohle IlIS ,,"i' h • he .. u~dh"l1 

I. YOII .,,('1' tu" 111111' 11 of ..Ji"II I" w ll"11 Ihill ~'" 

ar('II't ~"il l ~ ~"",I aud I"" liltll' " III ' I! thin :,.:,.. 
ar, ' 1i1H' 

:!. Fm,i liti" ,. fur r,':" prr_II·,. till;': of prU~ralrl" 
:Irt' lI1i "",i rl~ 011111",<1 lUll"; 

2, II la[.;I'''' n tH ' I~'i'" "f pru~ra rll to ."ali,..f~· tlU' 
I,i~ "\("' l lli\" ,.; . Inl l au"I Ir ('r I" 1,,,,,llu', ' "':110,,.. 
"',,u l l ,. 

:t C l il' nl,.. ", ~ ' I(lurll ;tt"'t'l't tIll' fa. ' , Ihal radio i, .. 
:r Ilahil-f,,"nill~ adl,'rli"iu;.: JIledium :-,,1-
, /"111 :.:uu,1 UII!. ',.." ' IM',I .'uul il lll"II",ly 

I. H:uli .. j " un.' IlI, 'dilllll :It!\,'rli"" 'r,, "'I'l l ... ,, I" 
:11'('( ' 1'1 011 (ai tit 

.i, CH"III" alway,.. h:I"" .. I. tn li ... t"11 to it "r"~ralll 
H II tlrl' Ili;.:hl that ('\"r~' llrill :': :;:(1('", "r"ll~ 

(I, e liI'll I" ",, ' Idolll prel"'HI tIl kn,,,. h"..- 10 
IlalHIJ. ' auy ,,1 111'1' adl, ' rti"iu~ IIl1'diurrl l'll t 
r:ldi" th, ' ," all halt' idt'a,. alo"llt it 
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:\. T ln ' rc'" ,.. Iill lu" rlllI " lr " 1,,0.-,, ' "l'lIin~" h~ 
,.. tatiurr ,. ; 11111 Irt't\q.rl.." 

I , H:uli" ,.(,I.t " 11I 1':1"1..,.. III' it" ,'WII 1/1 " 11 " IH'I! 
1111'.' IIla[.;, ' ,'rror,. 

, I , U:uli" ',, u lli lilll, ' r." aI'" nul in "ru:Hk:l~lill ;': 
tHII ' • . \ 1!"'Y Irair ill a hrfl:III,'a,..lin;.:' '11'1",,1'1.. 
" .\(,, ' uti le ,'ollf.'r"u ,'" j,. "nulI' lhin ;.:: 10 ~IIIIII­
""I' :11 

(" .\10,..1 ... tatiuu" a ud 111'1""rl.. .. tall.. .. ~UtI,1 
llrand of prllllloliurl j' ll t 1I II'ir t'lJ'url .. ar(­
... dd" II 1 , 'on,..j"h' lll 

I, ( :urTll,w" 'i:IL .. "1'" ,..Iill a I:III :.:hinl! nlalt,'r 

II. Il ard i." an.'·Ulu' I.."( 'p" rt','"rd,.. fur 1,,11;':,'1' 11o:r'1 
t,," ~";rr" 
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I I 'lll ' III . \1\11'( . to pili dn\\ II a ~akl> Illn~,l~l' OIL the 

I/Iwlt III'.!, \\('; llthy Pacific Cll;\~t markd , lilly 1)011 1.I·l' and lilt Ill(' 1ll,11\... , Olll~ 

tlil' ))011 Ll'(' Ill'l\lor\.... with 1.'5 ~Iatiom. call n'li-aw )01 11' Ilw.','a~(' from 1(';lhili 

<'I'I'ry ililportant bll)illl-( l11ar\...I ' t 0 11 tIll ' 1',ldfic Coa,'t. 

Pacific C()a~1 pl'Oplt ' li~t('11 10 thl' ir OIl'I! In<::d 1Iv\\\Of\... ~Ialion I;; t ll('f than to 

olit-or-towil or dblallt l>tatioll~, I)('('all'" mf1I1I1I ;lIll~ IIp to ij,{){'K] fl'! I hi~h 11);'1 \... (' 

I ('liabl!' lon~-rall~( ' 1'\ '<:I'pl iOIl illlpo",i hil '. II ta\...('s a 101 of ICI(.'alnd lI'or \... , tn t i/J1IS for 

,til tIll' pl·ople In \\('m yllllr radio 1lI1 ' ~sa~e , a11l1 ()1I1~ D on I ,('I' h;l~ t'II(1I1~h of Iht'lIl. 

II"'h 111~"'II".I'r"'''',''f "' 1111'1 11 1I11,0 ....... /' , , ',,,. " ..... ,\11,110. 1 .... <:.11,1" D/r<""o/A./'t,II>II/I' 

, ,\ "'11111 \" .... 1 III ~ 1. HOllY'" (Ion ~I!.' AII~O. 'l.\' /l,rrr rr 'II,,/ ",11/ .,11, J01 1:>. IILAlk .. (IlMP,\" Y 

Of the 4S Major Pacific Coast Cities 
ON LY 10 3 7 25 
have ~hIlO"~ have Don lee have Don lee 1I •• e Do" l ee - 01 all 4 and 2 othel and 1 othel and NO oIlier 

net .. or~s "elwor~ ~ta"On5 net .... ork ~tation network slation 

• , Ii '., ~AAA AAA Ai A "', ~" '.£}p. . . -

SPONSOR 

= -



,l , 

• • 

DOli I.t'(' ha~.1 ~ t.lti(Jll III t " cry cit)' wllcrc tIll' otll~'r tllfCl' Pacific Coa~1 Ild\\'urk~ 

han! OIlL'. To l.'U\'Cf Ihe 1'1.:.)1 of tIll! Pacific Coa.)! (115 "outside" market coun ti l,.'s), 

f'\ct work t\ has 11 ;.la tio IIS, f\ct work il ha:. 3 !>tat i(HlS, and i\et WUI k C ha s 2 sla tiOI I')­

hut D Oll Lee has 32 slatiom, 11Cicc 1I~' /lUUlY as the ot lll' r three Ilet\\orh {'(JIl/ iJillcd. 

0nly DOli L Cl', witll ·m slal iulIs, ha.) fad litics to CO\'CI' huth "j ll;,idc" and "oubidc:" 

I'acifi(; Coa.;.1 lIIarkl'ts , wht'rc O"CI 1 3~: million pL'ople enjoy a buying income of 22 

billion dollar.~ a year. 0011 '1 I)\\~' rour Pacific Cuast r:\diu Llindfoldl·d. B\1~' 1)011 

Lt.'C ami (('neIL the u;llOl(' rich P,lcil1c Cu:\!>1. 

Tlte }/atioll~ Greatest Regional Network 
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"~I usic.·· Ihe ~ge longftllo .. · rem3rked. 

"is Ihe unj\trsal language of mank ind." 

And good music. rrogrammed al"""'5 

o\er WOXR and WOXR- F~ . is the 

langu3ge Ihu keeps more than half a 

milhon N e,",' York fam ilies conSl3ntly 

tuned 10 these stat ions. So co nsta ntly, 

ndeed. no o lher stalio n ca n reach them 

so cf fmi\'c1~" These famil ies 10\e good 

Ihlngs as the), lo\e good music ... and 

can Jfford to bu\ them. too. Ad\'ertisers 

regard them as Ihe most in\it1ng seg­

ment o f this biggest and richeS! o f 311 

market s. Whate\ef language ~'ou s r eak 

... m3\ ... e heir you spuk II more prof­

lIabl) through IIlUSIC' 

ArlO WQXR f M 

RADIO STATIO NS or HI£ N[W YORK IIM[S 

'0 

BOOSTING THE SPONSOR 
(Co>ltiJlucdjrolJl p.tgc 23) 

b.: f<lmou... Thl' roromoulM1<11 tie-in COlIX'~ 
l·a,iJ}. E\'cr)" \\u·k. 1 .lbl~· clrds arl' 
rl;lC~'d 1111 tIll: t<lbks of tlw rcqmmmt 
whoo;(' chd 11il ~ Ix-..·n ',eI('("tcd. Thl.' cards 

pili;.! thl' sho\Oo·. and gi\'e the time and TV 
<;hanl1d on which th!' 410\\' can Ix' S('('n. 
Sillc~' till.: ~how u~'S 52 chef, III a }car'~ 

lime, tI'CH' is an l'\'l'r-~rnwilll! numlx'r (If 
I:lI.'ttl.'r<I:.5>o diner, who~ attl·ntion i ... 
uir('(t~-d to thc show. ,\ . S. rkck gl'tS a 

\'icwil1!! bot:k.t frOIll thi ~. and from othn 
Dl1ily Nru,s-W PIX rofOlllotioll ... ~uch :I' 

{he lic_ill 1\lth Ste m':. depllr lll1 l'llt ~lOrc 

\\ indol\' (ealUrill ~ F"shiolls 011 (I BudKCI 
hab (I he 13...'d: porI ion ), f tick's cOllfi.'('­
tion~ry SIOTI,," \\'indo\1 dj'pl:I):'. l\li ;.5 
SII ;m"()lI ', apl'l'ar:mC(':lI fa,hion :.how~. n 

T\\'A fligh t 10 P ;lri5 for ,I look-sec at l1ew 
f;l~hions. and a con tinl1 in~ ..... r1I'~ IIf ap_ 

I"nranccs of ·the "\10\Oo'S St,lf .1r various 
fa~hit)r1 ;md social functi<.oIb. [n ne:trlr 

cvcr) ca-.c. the c\'\'nt 1~ 1'lu:.!:.:~'!;1 \\'1.'11 .11 
advance 111 Ihc 2,SOO.OOO·circulmion 
,"cln. 

SarliI.' 'tatioll~ haw f()!.JIld that llir "bill­
bo;1rding" of a 'p<)Il-.or'~ ~hllW inefc.1<;(" 

th~' o\"('r-:l1I clkcth'\'Il(,,~s (I( thl' prngr:un. 
while afi"ordillg til(' ,talion a cnn Wllicnt 
and low-('osl method of prollloting Spoil . 

-on.'" TV pro!!ral1l ~. "Billt'loan.l'ng" i, 
T\"~ l'(]ui\"akllt of coUrt("5) hroadc:t!>1 
allnouncen .... 'nt s. Vinua]]) ~'\'\'r) COIll ' 

llIl.'rc ial rorngnull th;1\ ha~ <l1'lX'a'·l'l.l (lI1 
Cle\'eland '~ WEWS has Ix,n billbo:lrl1t-d. 

TIl(' WEWS billboarding fnl"lllui n CIlI)· 
",'1'<. lI~u; tll y of 2-b}.2 ,Iidl", !>Q1ll(' til1wS 
II Ith 3S 111111 film .. I rip:.. Such hillho.1rding 
j" sl'l f"'~p l ;lIlal(\r)' fi)r 111l' 11l(l~ t p :WI , :Illd 

a rl'cordl.'d IllU ... iC:11 b;1Ckin~ i~ l'nuugh to 
",up],l) th,' au,lln )'llItton. It i, pron:lbly 
Ihl' qllickl'~t (01'111 of TV progr;ltll prnmD­
tilill to,!!,'1 1Illdl'r \\ ;1)'. II u:;.. ... TV to ~II 

TV. TIll" WE\\'S ,. lll'" d"p,II I11WIlt Will 

"Igll:m nOH·rt ls, .. r, ;Jnd in 1111 hour or tlO'O 

tlK' ~llIIi"n\ art ~ t o1 fr Will h:II,· tl1l' C:lrJ .. 
ill (he \\ork,. 11ll' cilrd~ ..,r~· 11 .... '1.1 " II\'~'" 

011 ca. .... ·I, for tlX' fir~t dol) INloi lly that 
.... ·1111(· n~'nill!l) ;IIlJ lau'r tu!Ul-d on'r In Ih(' 

"(d lil>n'~ fll ll1 I,.h Whl'U' "Iidl:~. IIf 16 11\111 

alld 3'\ 111111 fllll1 "\rll" ;Jr~' 1Il.llk rr.1II1 

\\'E\\·S· \'i~'\\I'onlt, thc prl~l1l!li"lI is 

doubly l'Ikctin,; II giw ... :l quick pro .. 
IllI.t"'II,.1 pl1~h \41 111..'\\ ~1"ln'<lr~'d ... h.,I\". 
mlJ Il"lkl'" ;.J\'~·I (i<;('r~ ,1\\'are "'''Iit'l inX'~ 
\\IWII thl' ;Idn:ni'-Cr i~ rd'l),in:.: .1\ hlll11l' 
rill' l'h'nin),! of till' d;! ) hl' ~ignll' hl~ COl" 
Ira~t ) oftl1l' I.lcttlwt 11li' ' Ialioll i, illIl'(­
l·"!l·d in doin~ lI1orl' th.m Jlr...1 ,<'lIing 111111 
trlll.- or <I I'r .. ~r;t ll1 . 

1\I11{1ng [he COIlUlll·l"ci:.I ... h.l\\· ... Ihu, pro­
ll1"t~-d 011 \VE\\'S arlO Plll 1cC)'~ Touc/u/vlt'li 
~Til'~, SI,md<lrd Oil Co. o( Ohio'" Tt'/c_ 

n SIOIi Tr),outs, Liff- NBC COlI\·1.'1111011 
coverage, Ccnernl El l'Ct ric's local ",poIlStlr­
~hip o f ba.o;('ball C\·01l:.. RCA's LauKh 
In,h Ihc Lalfits, nnd KaiSl.'r· Fra:er·s d ec­
tion .ni).!ht tl'l('('a.~I ~. F or each of these 
'poIl"Or~. \\'E\\'S' relati\'ely inexpclI"i\'c 
bi liboondlllg, backed by newspap..-r roro .. 
motions in the Scripl"S. /-Ioward papers 
and local 1l"I.:rchandisillJ! lie·in ~ producro 
j.!rl·ah.·r audi('11CC' \\;Ih 110 COSt hi the 
ad\·erti~'T. 

Thc tic-in promotion:,- orWI' IX and the 
"hou~' ad" prommions o r WEWS arlO lIot 

uniquI·. The) arc mcrely repr(,SI.'llIati\'(' 

o f Ihe IYI"C of colltinuotl s promotioll done 
by SI,1Iiol1" like WFtL·:rV and WCAU­
TV in Philatklphia, WI3KB and WeN; 
TV in Chicago, KF I-TV nnd KTLr\ in 
Ilnllywood. KDYL-TV in Salt L,",kc Cit)', 
WREN·TV ill Bufralo, and KSTP-TV ill 
,\1inn,·apolf,. 

S.11t L.1.h· City':. KDYL-TV fl'Cl'ntl }' 

ran a pron lOt ion for 11ll' Andcr5(111 J('welry 
Cump.II1Y, a lucal n .... ·rchalll, that is 
t ypical of top ~pollsm-stmioll pmllloti(}nni 
t il'·ill~ which produce gr{'aler \i{'\\ in:,: for 
hoth. KDYL-TV tci('(a..,t a di.;pI.I)' of 
52,SOO.OOO Yoorth of H <lrr}' Wil1~ tOI1 'S 

fWllous UIWllOIiUS in a two-hour p ickuro 
11,(' pmlllotionni campaign was .1 rcat 
ballyhoo operm iOll , wi th t ic·ins :lrranj.!ed 
Yolth nl'w~papcrs. the Junior Chal1lbC'r of 
COIllI1Jl,'rc(' Fa ll f.bhioll :.how, a nd with the 

'l)(lfl<"o1,r. Ncarl} 100.000 people were 
brou ~ht dOlllllO\\'n in Salt Lak{' Cit)' for 
til\' c\'cn t . <lnd <.Ollie 2(,.000 pa .... ...ro 
throu,!!h Alldl'rson's during th~~ two· hour 

show. Thl' ~ponsor r('(ein'd e:l:l ra prolll lY 
I iOI1 in thc fonn of a ~p .. 'Cial KDYL-TV 
,\Iall 011 llic .'llrccI ~h o\\' (luhidc Ihc SlOrl', 
lI'hl're the l'~ tril crowd~ OCC;lIIle \'I.m of 
another 5ho\Oo', which had thc SPOlI'<l('S 

0\\,11 store for it b;1Ckdrop. 
In BIIJfalo, till' O ;lIlah)'·Faxoll Nu-Way 

l\l ;lrket s rl'Ccil'('u a sinll iar promotional 
b ;Jckill~ (rOI11 ~ t atillil \\ ·BE..'! ·TV with (he 
t\\o-tinll..' tdcc.1~t of thc Nu.\\'ar Fret' 
Oll,kin!! School . TIll' 11141fdlo El"omillK 
I\'CII'$. \IIIICh OWII!> th .. • T\' ~ tat ion, 1\'01t 

all-out ill its dforts. TIX'I'\'('Tlt 1\ '.1:' fl'a; 

IUrcd III thl' oaily TV colullln, on the front 
!,ngc \\ ith ~rcc i;J 1 fe;'lturc ~tori,·s, pluru,:cd 
in truck ... ij.!n~ on th~' rnp~'r'~ lk· )jn·ry 
truck .... and incluUl'J in Ih,' 'Ia lloll'~ COI1-
t II1UOU~ dir~'C I -ll1ai l pr(~llOti()ll' 10 de;lk-rs, 
l'o('t'OI\' ll'r~, a nd prol'ri"'II'fS o f public 
pl.lccs wi t h !-(' " , 

l)'lIlahy-Faxon I'll! 11)'1 a tlnt HI dO\\11' 
10\1 11 Bulf.1.lo to hOIl:;"· thl' ~,\·~'nt , nnu 
WI1EN .. TV jlrtl',.!rmn I,,:rsollild hdplod to 

crea",· the ca illwal a llllO"-phc rl.' for tl1l' 
conkin!.: I .... ,,'.ons conduct .. ·J hr Kallwrill(' 
Sl ilfford. Set, wcre in'talkod by WBEN­
T\' in Ill':lfby 1'\lI-Wny ~ I orcs. ;lI1d thnll~-

(I 'IM~ Ilml 10 P.!Kf (>0) 
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Thc IIstcner,S in your lap \\hcn "M IK E MYS­
TERIES" arc on thc air! Music. mystery and 
murdcr mcct in IS minutcs of action-packed sus­
pcnsc, aimcd at rivcting intercst in every word -
cvery minute. A La ng-Worth "Network-Calibrc" 
musica l show incorporating a fast-mo\ ing mystery 
gimmick by Hollywood's ace \HilCr, Ho\\ard 

Bro\\nc (alias " John Evans"). 
Evc ry " MIKE MYSTERI ES" show spotlights 

a.ca psulc-sit.cd crimc. For the solution, your lis­
teners arC in vited to Illatch wits with Homicidc Lt. 
Evans. But they don't Icarn \\'hod,lllit until they 
know lI'iloscllsit - a Lang-Worth twist wi th a 

"Midas touch "~ 

For furthcr slcuthing on the chill, thrill alltl ~('ff 
of"M IK E MYSl ERIES", corner your radio ~ta· 
lion or Its rcprcscllWlive. 

LANG- WO RTH 
iCililll' C III·O g\'iIlIlS. illL 

/,Jclwork Calibre ProqraHrs al [ocal Slatioll Cosl 

STEINWAY HAll, 113 West 511h SI.. New York \9, N. Y. 
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FARM RESEARCH 
(Gmtirwrd fro m ~I~(, 25) 

response 10 a s ta tion 's p~r.I111S can I!i\'~' 

a good idea of the covl'ragc of a sta t ion 
for part icular t )1X'S of pr~r:uns. But :1I 
best this is only ~top-gap mfon n.t(ioll. 

A ll ool s i andilig {'XC<''P110I1 10 th e gCllcml 
deanh of [anll aud i~'nCl..· sw dics is the 
cOlll inuing sur\'c)'s of Or. r . L. Whan of 
the Univcrsity of \\'i('hil 'l. Wichit a, Kan . 
Wh:lT1 ' ~ sw dil's co\"('r rlldio listcning in 
K:U1 S<lssincl' 1937 :md in Iowa sinc{' 1938. 
lI is reports have attainrd wide rrc~lIil!c 
and ;!ccept :IIlCl,.' ill , 11(' indust ry. 

Analrscs of Ihe Wh,m slUd k's fcw ,lI, 
wilh dist inct r<.'gional \':lrial l0115, somc 
impon:tnt b i:lst.'S which infl uence d ilfc r­
cnet'S in ru ral and urbnll progr,nll prefe r. 
('ncc!>. It is possible to :lI'PI), the r('su lls 
of such analysis 10 Iowa and Krms'ls local 
programing in such a way as 10 s trt.'ngth ... n 
periods devotl-d to programs of specifi­
cally rural appeal. So defin itely individual 
is the Oavor of local rural preferences (as 
emphasi:ed in previou s articles in this 
scril"S) Ihat it wou ld be danl!erou.'> to t ry 
to appl)' to other areas facts that may be 
largely pccu li:lr to K :m SllS and lo .... 'a. 
They arc not rcprcscm :u ive of all fa ml 
areas. 

The general lack of f.1nn audience data 
doesn'l mean that a number of broad­
casters haven' t S\X'Tlt r\cIU)' of mone)' 
digging OUl uSl1blc faclS. T o ci te 
anolher examplt', ,\ rt hur B. O lUrch, 
O""ler of the KMBc.KrR~ 1 team, re­
cently followed up the early r<.'scard' 
that rl'Sultl>d orif.!ina lly in sett ing up Ihe 
KFR~ l transmitter to radiate its signals 
throughout the heart of Kansas fl1 nll­
lands. KFR~I is l1S,OOO-w:m er, da)'till1e 
only. 

It has 10llg ix'Ctl his cont~,nt ioll that 
technical cOllsid('ration s prevell t adl'­
qua te r<.'cepl ioll in many rural areas, and 
that rcsident s of such areas lack a f:lir 
shaw of high quali ly pro~rallls. c n ll' 
Federal Comlnunical iolls ComnlissiOlI 
has had under consideration for a con· 
siderable l inll' propo5<11s to authori:e 
a group of .. superpo\l· ... r ·· "tat ions \l1lich 
would guarant('(' a ll rural areas lop­
notch program iTll!" and adl"quale signal s.) 
L"1sl Sepll'fllber Mr. Church had Rotx'rl 
S. Con lan and Associales do a coillei· 
dental study of the KrRI\ 1 gt.'lIeral a l"(':l 
com prising 82 cou nties in th\.' hea rt of 
Kans.1S. The cities of Ilutchinson and 
Wich ila, Kans.1s, \lwe l'xc\udcd. Five 
neighboring Oklahoma and four Nc, 
braska count i ... s ..... ele illcludl>d. Kr H, ,\I 's 
only serious rival in the survey arc:! W:lS 

KFBI . Wichit <l (another 5.000·wat ler). 
with KFll.~\ consis tcntly havin2 the 
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ben cr of it. I'\ \ r. QlU rch is kno"'" . I ~ ;I 

commercial broadC:l$ler \lith ideals. But 
he dec;c rycs much Cl'l..>dlt {rom adw r, 
tis..·rs for spending his coin in rcc;carch (0 

demon strate how impTO\'ed prO!.:ramill~ 

and beller si~n :l ls affcct l istl'f I "I~. 

T d~'phon... CO IIlCldel1lal sHldi~"S owr 
scveral }e:m. III ru ral areas h)' the S t. 
Louis market. opin ioll. :md radio reS(':!rch 
finn of Ed ward C. Doody and Compan} 
revca l :1Il am:l:inl!l} comistl'lt P:lltCn) of 
wh:u might he c;Illed " 1\'Clmical consider' 
a l ions" in thl' dOlllin ;m~·<.' of c('r(;l in sta, 
t ions in both Iheir rtl ral and urban 
coverage. 

The studies hav ... CO\'('(l>d areas from the 
northeOi boundary o f Kl,ntucky to the 
SOU theOi end of Milll lt.'!'.Ota. In all cases. 
withom regard for program types or l1(' t' 
work affi liat ion, s]X'Cific stations S(.'rvjng 
rural areas have dominau>d their I('rri ­
tories. 

Of a number of variab les the mosl im' 
portant unco\"ered by Oood} 's analysis of 
his data arc s tat ion power, ll\.'anl('SS of a 
receiver to s tat ion (closely related to 
power), and effecl iw prolnotion by til(' 

~ t,lIIlJn . Ineadl D oot.l} nlwl ' lud~ (III, or 
IIlOrt: of these \'anahk's \I, , I ~ p H' .... ·m fur thl' 
~ t a llon lcad in~ the :II\.'a. 

Otl"ll'r important variabk~ H·\'~.II~'\J h~ 

Doody '~ aJlal}~ i s ar~' proximit y to a IIl't 
""ork out lel . ,md competition of !'o('H'r,,1 
11('( .... ·Ork outl('[s in the S,11l11' "n'a Pro­

j.!ram appcal docs COU1II also bU I to all 
amn:ing d~r('(' Ics~ than technica l factor:.. 

KMOX, St. LOlliS. is Ihe most po ..... erful 
in the St. Louh markel (50,000 I\"alt ~) and 
al so Ihe l!lOSI ",·ell kllO\l1l. In a rca.'nt 
stud}' covering a J(k:oUIll}' spread around 
Ihe cilY .lIld COUIll ) of 51. Loui~, K..\lOX 
led in 32 of Ihe ·10 q U:lTIer-hou r pcriod~ . 

K XOK (5,OOOwat ts) in rhc same stud}' had 
scvell fi rs l and 29 second places. K XO K 
has dOlle a fin e job of promotion in the 
last few ) \.'ars. 

!\ second Tl'CCIil study found WT AD 
( 1,000 watts) ranking first in the n ine 
count ies nround Quincy. IlL , as well as in 
Quincy proper. It took fi rs t III n iliC OU I of 
ten hou rly-rated periods. T his, according 
to the g~'lIeral pattern emerging from 
Dood)".'> studies, would be expecled be· 
cauS(.' WT AD is the 011 1)' IlClIIo"CIrk ou tlel 

fIRST IN THE 

I:l~ • • 

DAVENPORT, ROCK ISLAND, MOLINE, EAST MOLINE 

F M "'--IOl.] /0. •• 

Basic Aff ilia te of N Be , 
th e No . 1 Network 
woc a<h'erl i ~", rU l: h Ihe biggesl 
and richesl mJusl<ul center betWcen 
Chiuso and Om~h~. Minne~rohs 
and 51 Loui. ~. nlu co'·cr~&e 

of Ihe rrosrcrOIJS 1 0"~· l llinO; 1 rum· 
109 nc~ on \\·OC·f~' \\lIhOUI . JJi· 
lion~ 1 cos. \\" lh w mpklC duplin· 
d on b01h SI~lions del i ,'" Ihe enme 
NBC z.,;c,"or \; scheJu le UI<J loe.1 
rco~"ms 10 I h i~ , ieh r •• mrng u tA, 

Col. B. J. '"lm.r . ".,;<1_"1 
hnl_ S"nd ... , M"nGg_' 

D A V E N P 0 R T , lOW /It.. II. ,O UI I 

• 
fREE & PETERS , INC ., N otional R e pr esenlot ivel 

., 



in tlk Itnm,dl.lh' ,lr~',I, ,h \\ d l ,h t h~' n1n~1 

rl)w~rtulluc'll uutk!. 
WHO, P ..... '\IOllk~ ;o.OlI(l watt~., had 

'In,' fir"t pl,IC~' and ~'Igllt "''\:tlnJ~, III tlw 
<'111"11,' 'tUJ.I " 11\\0. I lmln ibill. ,\ 10. 

2S0 \\il((~ Jumillil tcd Its htJmc Io\\n and 

("OUIlt). JlI~ ' ",·In\\· Quinq 
In Ihl nnl ... CUIIIIt\· r~'t:IOIi ildp'XIH to 

,\lil'-Oll (I t \', hl\lil. a third r~<:"m 'luJ) 
,hl)ll,,1 t< l.LO ;,{KXI wau,) fiht in nil1' 
"Ut of tIll houri} tJ l ing, \\ !-iO, I)" ... 
.\\0111<". ;1;.:.1111 ,dill, ' til f'lr "n~ fir' , tlnd 
,,'\('11 .... ·cnnd pl.lc.·, "CLO. \la<;ol1 
Cit". w:1s dW:1rf~-d lll"n' :1' in th.' QlIIIIl]' 
,111.1 !o.L LOlli, :1r(',I' 

T il ...... · .1Tt' t) pK.11 "x,1I1Ir1l:" 01 'Iudi," 
which ,how thl' Jlllllinamx' nr ,lilt· ,WI ion 
o,','r otlll'r~ ill which th~ prl"\"inu,]} nkll­
t iunnl I."chnicnl f;]ll\l~ an.: invohnl. 

l1c~ldy ~Igg~·' t , tht t~'ntnti\'\' conelu­
,inn th<lt progr.1m ;11']k;IJ <ICCOlllU' for a 
certain ,kgr,'.· of jndil"idun] nlldi,nc\' 
rrdat·net', bllt thai g ... ·nl'tal ~ttlti()n .10m-
1I1.1 I1C,· i~ tIll" prim,lr} audil'n.:c bui ld"'r 
Ilhl't lll"r throu)!h 1'O\\~'r, ]lrnlllotiull. 1I,·t­
wurk al lill<lIioll, <>1 th..: f,l(( it i, th.· fili I)" 

'tat ion in th, .. iltL;\. 

StiJ1, III<' findill;':s 01 the \ C :'\!icl$l'fl 

) 
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Olllll'Jny r<'produced III thc t ab l~' ac­
CO II\ ]lan~ iug thi ~ stor}'), ~howrllg ~ tmng 

o\(' rall \'ari. ,tiOlls in pru;.:ram prd.'rcllcc~ 
bt:tw""11 urb;lII tl lld rura ll i~ tl' tk'r~ . <.Uggl'''' 
th.1t 1\ lu:rc ~lIll il nr bi;L~~ ar.' l ' lI\ ]lha~ t :ed 

and nplortt:d Ih rough prol1lmiull . a sta ­
tion may }!n"Ol ti r ~ t rengtl ... t1 rura l :rud i­
"llCt"" to c.,rtilin programs, Ju~ , tl ttl t . as 
a n10lttcr or fact. has hu'n accompli,Ik.-d 
1:>)" lIumb..rs of ~ lOItiol" ,~ .. c '>PO'SOR fo r 
O~'Cl'II\I.x't Ol lld 3 ,1anuar} 

To te~t the dr.'Ctil'cnc~, or such pro­
gram dt'lekll' ll11'nt , h(lwC'\·cr. eOll b fo r 
qUOlli t Olt l\ (' n ·"'-' .1 rch intu progrJ II\ ntt i­
tut.k, and pr • .fl'rl'nc,·s. 

\\ht'n the Irnnll .1 l ioll al Ilnr\'l'q cr Co, 
~lUJied thc nmll ,rplx'a l or thcir CBS pro­
Wilm 1-/!lT!'cSllif Sf<l rs. the}' 1I0t on I} ~t up 
tlw ~ llId )' 10 IinJ hn\\' the .. hoI\' \\'a .. bC' rn ).! 
r('Cl'Il'('CI J ll lOlI}! tlK' ir prosP('CIS, bllt how 
by fu rthcr spL'Cia li: l'd programing Ilw), 
11IIght broad,'11 thc show's apP" al so .1S to 
a tt raCI mOf(' !ist t.·lIc rs frum amoll,!! tlll,ir 
]ltO,p,'CIS. 

T hese stud it.'S. ca rr it-d UlII by tlK' radlu 
r6,'arch Jcpa rUllt'f ll o f III\' 11;ltl'l ... tc r 
a~t1lC}, ,\tcCann-Er ick<..t lll . u:.c thc La:_ 
ar~fdd-S t antOIl Pro)!ralll /\nal}scr and it .. 

SOOOWQfls 
600~ilO(""les 

• JII , I a,k rau, 
Rarmel '~P'~'~"Ia ';"t 

as...ociau-d tl'Chn iqu.·s, Similar Ill{'(hanical 
dcvices ;lIId psychological I1lcthoJ s arc 
clII]llo}t'ti b} othe r a}!cncics. and also by a 
numb.,'f o f indepcn<icnt rescarch urjZani­
: a tioIiS. 

Of cuu I'S(' Ih~' fact tha t Ililrt'tst oj Shlrs 
is a Iwtwo rk p rORram mak(,5 a dilT~'rcncc. 

Qualilath'c pro'Jram analysis is an cX]le!l­
, iw t }' ]lI.' of re~:lfch : only a f.:-w StatlOfls 
haw lvc r u tili:l'Cl it. 

It Will Je tua l1 y takc both qua llt itall\'c 
and q tl aln :ltl l'<, ch,'Ck-u]ls to unco\'cr thc 
fu ll wcakl h'S>o('S o f mud l tha t is hopdully 
labl'kJ " fil rln prograllling"-Jnd also to 
..how ju,t how sou nd and df{'(ti \'{' i ~ othcr 
prog rmnill jZ under thc s...1 1\1 ~ labd . Thcrc 's 
no r .. 'a-.(,n to doubt, howel'cr , that ways 
will tw fOlinJ to rurni~h th.:- Il{'('cssary 
raCt , a t a reasonable CO ,I whel1 farm 
adlt·rti", .. r .. wak" lip to what , 1I,'y' rc rni s~­
in).! ..... ithuut (h('III . The fll rln lI1 :l rk(,t is 
tOo big tooay to be ).!i vCll th" short shrift 
that r(·.;careh ha~ hand~'d il during the 
pa~t d~'Cade. Sincc it can n O ll' be scrn,d 
hy na tiona l ad l'CI t iSCh at a profi t , rc­
s!.'a rch is buu nd to be call1-d in t il W1('o' "cr 
huw III S!.' 11 it d ft'Ctiw ly, 

DIRECTORS' LAMENT 
IOmtifllu',l j rom P.1~C)7) 

\lw;.:rallh 011 Ihe a Ir, '\ \0'>1 ~howca§('Cl 

programs an.' Ihe rropl' rty of thc net­
works, 't'Ql.1 can count 011 your finJ,'<'Ts thc 
ShoWCilltt'tl prograll\ ~ that a re pr("S{'IIICd 

for aj.!~·nci~'~, and you ..... on 't rt"quirc morl' 
than till.' h;md 10 COlrnl thL111. 

"Whilc it 's truc ," COrnlllC'lltl-d this radIO 
dirl·ctor, " th .1 t radio is a ,1t.·c1inillj.! adwr­
tisin).! mediU1I\ a lld t(']{'visi(lll is g(J injZ to 
IJk<, its p l,1Cl' as ,I major medium. tI,1' 
T d ,l~ is IIIml} years away, Sinu' Wl' are 
;.:nill j.! lO hav(' 10 split budcl'I" h..'tl\'( ... ·11 
raJi" :llld tde\' ision , we mort' than ,·, '(' r 
fl·quirc major showca"jllg in bo th forms of 
hm:klca~ 1 aJwrtl ~ illJ.!. I think that ,Iw 
1lC't "" orks .111.1 ill.kl' • ." ndl·111 stmions ~h()lJ IJ 
faCl' thc probkm 110\\', ho..fon· cl icllt s be­
con ... .- d i,turbo.'d abotlt j.!.lmblillg ill l'Oth 
... 1)1111.1 and ~i f.!lIt 011 the ail." 

" Thl"r<"~ tl.) much puhht lt}· .,boll! th .. 
l UI tU IJ'·~ 1. 1<11<)\ lo tm ~ l'olkct." 1;lIIk illS (IIIC 
radiO dlrl'Ctol' of all a:!O: I\C), 1ll.1juring in 
dll}llI1ll' :'o\:ria"- " nl{- fc:<u lt is IhJI our 
t h'lIt- ha ... · t lK j,ka that \\ , l'.1y . '\'('T),nnl' 
1lI111'" t han t lll'y'rL' \\"orth. ,\1,,,1 of (lUI' 
I'l klll I!.h k,~ Ih <1 11 ~5nO a ,, <'('k for Ii \'('> 

~Ilt)w~ nnd "\<:11 <>1.' 1 '~t'lI< , •. ,ldol1\ .'!<c('<.'ll 
<,7'iO I"'r I'ro~r:ml l'aell 1I.'ck, "1'111'1',' " rc 
f" ll I' fO,!!I'<1 I11" li <1Y II r n ight 01\ tlk a ir 
p; ld ng ~ I ;r r ' lIluch 11I0r~' thJII llin al " 
\\"ol lh. 1'0\1 1 you 'd Ill·'·l'r bdi"I'r that if )'\1\1 

r.';I,llh.· d il ily pf~~' .1nd Ih. tr.lJe 1'''1">(: 1'' 
(If ",h ',' lt i' lIIg, ,h lOll)! a~ perfolllll'r" .1,'-

SPO NSOR 

• 



E A 5 T ERN Sales Manager 

W EST ERN Sa les Manager 

Wythe Walker 

Tracy I'v'ooore 

S51 .51h Avenue, New Yo'~ ( 

6381 Hollywood Blvd., Hollywood. Calif. 
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UIIS"·.·."S 

This question is 
om' thaI kads to 
c<1s), gene ra li :,,­
lions. The answer 
to whether live or 
c.t. campaiglls me 
beUer for the na­
tiona l sc1e,ti\'(' ad­
vert iser depend s 
primarily on the 
type of campaign 

hcing pl:u1I1cd , nnd wh:>! thi'll campa ign 
must accomplish. 

Certain rulsic point~ should guide al­
rnost any advertiser in making a choice 
between live and C.t. 

I . Wl1111 is lite natUTe nj till,' prmitlCt? 
Even ad\'(' rtbcrs who Illilkc 11Iore than 

one product find that the hC'st way to sell 
onc of them Ill"), be with IIw copy, and to 
sell the other c.t.'s arc neccssary. If the 
copy fX.inls to 1:-c gotten o \'er to the 
li ~t('ncn; arc many , and 1l11:st be dcliwrcd 
ir a co l15istcnt manner, c.t. 's are rrobnbly 
the answer. If they ;lrc (cw, and depend 
larj!clyon the indh'rdu:.lloc<l l persoll"li t}' 
(Ill , Jinx!, Mary Margarc/ McBride, ctc.) 
trc answcr limy be livc copy. 
2. Is the SCl/illg 10 he &IIIC na programs or 

slallOl! brraks? 
Live ropy hilnlloni:es better, on the 

whole, with li\'e shows, illthough there a re 
exccpt irms (~uc" as WN13C's IJob Smith 
Slww wher(' e.t.'s me intcj!ra ted through 
f1lU sicill illtroductions). With ~ t;ltion 

breaks, it is not always rossihlc \0 tell in 

'1 

Mr. Sponsor asks ••• 

'\TIICI·t' is a "I<tce ill lIaliolla l s(·lcctivc calll­

paiglls fOl ' ho t II live and c. t. IU'caks ami all­

nUlI llCCIIIClIl s. 'VhaL s h 0 1lld hc thc dc tc l'millillt; 

facturs in thc II SC of encl. '?" 

James B. Melick I G.n.,,,1 S"I.$ M"n"!I"f 
Am.rlu" M"ill'-P'or/uch Comp""y. N. Y. 

ildvance if the announcer wi!1 suit the li ve 
copy . hence e.t.'s arc usually the ru le. 
J. Arc tiIIT/! allY "t'driab/I's" ill the radio 

sellillg tcchlliqw's? 
Some adverliseTh have found that their 

best selectiw results have been produced 
by service-type announcemen ts (time, 
weather, etc.). Others usc holiday, sea­
sonal, or some fOnTl of local tic-ins. 
Bulo"a Watch has built an extremely suc­
cessfu l business around live (for the most 
part) announcements which feature time 
and holiday variables. On the other 
h:md, Pepsi-Cola. not concemed with this 
fa ctor, sticks to its famouse .t . jingles. It 
is well to beDr in mind th .. 'lt the oosts of 
making e.t.'s to meet cvcr)' possible varrl 
able in service announcements would Ix­
prohibitive. 

Let me summarize 01)' answer to your 
question this way. The advertiser choosl 
ing between Jive copy and c.t.'s should 
first review his radio selling approach. 
The answer should then be fairly obvious. 

JAMES M. GAINES 

IJ'rectar of 000 Staliolls 
N BC. New York 

There is p lenty 
of room in broad­
casting for both 
live nnd C.t. cam­
piligns. But the 
an swe r 10 your 
question boi ls 
down to thi s . 
Straij!ht live copy 
does a s tr aight 
job . E.t. an_ 

nouncel1lenlS (';111 often do much more. 
Some ndverliscrs sell their product on 

Iii" b.'lsis of immediate need , as for ex­
:ll11ple cold remedies. Such an nd vertiSi'r 

may be better off with li\'e copy, a lthough 
c.t.'s can be made in advance to cover 
moSt of the obvious tic-ins with weather, 
stOnTl, and other conditions. Many ad­
vert iscrs use loral shows where the voice 
doing the commercia ls is a local person­
ality. An advertiser who bu)'s programs 
on the basis of personality can "'ork com­
mercials into such a show as an integral 
part of the whole. We do thai with our 
0" " show, Start the IJay \\'lIh a Smile, on 
New York's WMGM. 

111e great majority of nationDI seieuivc 
ad \'enisers get the greatest rcsults for 
their advertising: dollar when they con­
duct their campaigp on an e.t. basis. 
E.t.'s have more polish, and can be done 
with fancier production than the a\'ernge 
10c;>1 station can afford. When timebu),­
ing is done on the basis of the tillll' and not 
the ptrStJllalily, this becomcs a matter of 
great importance. 11,e advertiser knows 
thDI the quality of his :mnounCCl1lenlS 
will be consistent in all markets, and not 
dependent lIpon the mood, abilit}'. physi­
cal oondilion (night announcers get tired , 
yOIl kIlO"'). and attirude of the lor,'l l an­
nouncer. True. it costs more 10 make a 
good e.t. than to send li\'e C(lPY to a local 
station . 111e resuits in most CilseS will 
morc tban justify this cost. 

A good jingle, or a good drnl11atic-t}"J}C 
spot. can do a rcal !'ellin!! job. Some 
jingl('s get a continuing "free play" when 
kids and houscwives go around humming 
them all day. There arc loiS of in stallce~ 
of cases wherc the jingles ha\'c caught on 
so well that the cilmpDign produces more 
rcsu lts than e\'cll the best agency or spon ­
sor estimates. Fe"' listeners mind being 
sold sorHcthing when they arc being enter· 
tained at the same lime. 

LANNY AND GIl"CE:R GREY 

Radio productio!l5 alldjillg/I's 
New York 

SPONSOR 
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The main ad­
vatllage of a liv(' 
spot campaign IS, 

I bcli('ve, ('COIl­

emy. You get an 
announccr for (ree 
with your time 
purchascs. You 
save thc moncy 
}OU miglu have 
put illlo singers. 
rnu~ician s. a sound effecls man, aCIOrs. 
and so 011. In addition, you s.1Ve I he COSI 
of sludios, masters, pressings. and pbtage. 
You can also revise your c:unpaiplI 
quickl)'--in fact, overnighl as well a~ 

incxpensiwly, to accommodalC seasonal. 
weather, and priC(' changes. All you haw 
to do is mail (or wire) OUI new copy. 
whcreas il lakes at least ten days to gel 
new prl'ssings made and shipped. 

Bul of course live COP}' also has its d is­
advantages. You never know who's 
going 10 delivcr your copy or how hc'lI do 
il. He may tum out to be a cousin of 
t-.lonimCT Sn('rd. You can't make use of 
music or dramatized announcements or I 
sound effects. You'w got to use straight, 
one-announcer copy- period! You'll also 
lind you g('t fewer words in your live an­
nouncerntnts because mally slations, 
when sclling live announcements, pUI 
word limits Oil them th at are far below 
what you can gel in easily if you were to 
record your copy. For examplc--a li\'e 
chainbrcak is often 25 words in lrogth­
but you' ll lind it easy to get 35 words into 
a recorded IS-second announcement. 
Those eXira 10 words come in mighty 
handy! Remember, too, it requ ires a re­
cording session to tum OUI another 
Chiquita Banana or a Willie the Kool 
Penguin, or a Bromo-Seltzer train. So if 
)00 do n('('d live copy for quick chan);cs, 
and want to use devices which can only 
be done via transcript ion, how aboul using 
recordings and making them opcnend ? 

Boll FOREMAN 

R(ldio all,f Teltl'isiOlI (,,oIlIllI('1cill/s 
BBfJ&O. New York 

,\ d('Cision could 
be based on onc 
simp l e applica­
tion. A national 
advertiser either 
needs a Iccnl pcr­
so nalit )' or he 
doesn·1. If hl' 
d()('sn'l. a Irnn­
scribed SPOI Ihnt 
can employ sound 

effects, vocal groups, name personalitics, 
and dramatics can be more effoclive. 

n -JANUARY 19-49 

"Drop dead," one of his listeners wired 
Like mosl clt~·tion prognosticators. he hlld a sli;;:ht touch 
of fool-in'lIIt1uth disca:>c ahollt the n.· .• llil., :'(.lIIe uf his 
listencrs ~IIPJl lj ('(1 a laric[y of comment s on hi5 COlli' 
llIelltari,·~. the m .. ~ 1 unfl3Ucriug IIf .,hicl, hfO (Iuotet! 011 his 
firsl po~t·eI ('t· ti"lI IIruatica"t, 

It'", Ihi· cOllIbination of ;mou sl)Orl'lIIall~hi]l ;lml goot! 
5ho"lIIall~hip Ihat kceps ' \hc Fultull 1.('" i·, Jr. program 
\·crr milch a li't'. Fur t'I"'f} lislelll'r 1,lw recOlltlllcllIl. his 
early demi~e, there. are a hUlldrcd 1"10 rCf! islcr ,ioll'lIl 
apprO\ al , , . hUI II het her Ihe), tell him to era,t! back ill 
the "o<)II"orl lJr IIl1miliate him fur pfc~id(,llt, Iht') li·I'·1l 
[0 hi5 prOW3111 lIight after uight. 

Currell tl ) "p"lI.ur,·,1 011 1I1,\re than ~oo ~tillioll~, the 
Fultoll l..el' i·. J r .. prU/-!fillll eOIllIllIlIl& .. ;1 \ ,,-I :md loyal 
audience. It alionls local a(herti~('r~ lIel\\urk pre.tige 
al Io<'ai lillie cu~t, wilh pro.ralc(1 1:l.leut eU""t. 

5illl'C therc arc more than 500 :\1115 -lnliol1~. IllI'rl' lIIa~ 

be all upcnillf!" ill ~uur c ity. If yuu walll a rc:\,II'llliide 
audil'lIce f(11' :1 dil:llt (or ~ollr~clO, iU H·'lip'll(' IIPII. 

Cheek }tJur ',, ('01 1 :\Iulual uullel- or 111(' CO'''pcr:llill' 
I'rugram ])epartmcllt. Mutu a l Bro adcasting System, 
I HU I1rua{iI, a~. :'\ ) C 18 t ur Triuune 1'(>11 er. Chic;If!() 11). 

" 



NORTH CAROLINA'S 

GOLDEN TRIANGLE 
WINSTON-

'y' 
HIG.H POINT 

No.1 MARKET 
IN THE 

SOUTH'S No.1 STATE 

288.700 People * 
$271.683.000. Retait Sales 

$410.987.000. Buying Income 
'* Cop. 19 46. 

S.l .. Manag @tn@nl Survey' 01 Buymg Po .... " 
lurlbe, reproduct,on nol hoe'and 

Fallm a's Ba~jl Rathbon!? ;)1l1l01lIlCL' lllCllI 

Call1p;l i~1I \\'a~ extremely dlc(ti\'l' bt.'cnusc 
It CllIplo}cd something liln! cou ld not be 
produn'<l locally till' IlIlll.~.lIal and alh.' I1· 

tloll-wming \'oice of ,\Ir. Rmhhol1(', 
Lucky Stnk("s campaign of constant 
TepNltu)Il d('ptl1d~ 011 a lll("(hmllcilJ Tepro­

dUCIIOIl of citlwT \'oice Of music Ihm C:ln­
not he prodllCl'd b} cvcry st:tIlOIl, used 
with 11K> pr("(iSl.: dcfilli tion the agcllC) 
Illight i'rquirc. 

On tlK' other hand, if Ih\, ad\'crti;;.>r hns 

tlK' prnbklll !If reaching a spl'cinll:<,d 
group ,md is anxious to h3\'(' it go ou t 
;U1U bu) till' product as <IHickl} as 
p'lS~ lhk, tlwT!.' is no morc clrCCl lv!,;' m.' lhod 
Iha!lllsing a local pcrsollality who h;'l s de­
\"dopt't.! in IllS lisleners a feeling 01 con· 
liJcllcc in "\'cf} product he'.n"COtlll1l(11ds, 
His pt'rsonal SCill of appro\':11 i, a gUilf;'ln_ 
1(,\' thm , b.'callsc h is list('flerS ha\'e fO llnd 
satisfaction III their usc of hiS prc\' iollsly 
llll'ntiOlled products, Ihc} Will abo be 
happy with hiS ]all'sl r("Collllll('ndallon, 
This personal rdatiollslup that has 1x'\'11 

established 11l'I"l'('1l a 10c:11 perS< ~la]il\ 

and h is audience GU illOt he improved Ilpon 
with a tr:mscribcd an1l0lJIKCnl('nt or, a t 

lw~n ' t been } l'!. 

W,LL, A\I B .\\cCKA1'1I 

,\ l(m'WIIIR I Jirt'c /or 
8/,.,ioll \\ '1/1)11, I~ 's /,m 

DIR ECTORS' LAMENT 
(Gmtil1ucdjro/U p'1~e .J.J ) 

Ii\'cr li stt'lh:rs 10 adwrtismg at n 

ahle COSI (a nd most nalllcs do thm) ,II hat 
we pay tlK'1Il i~ immaterial." I 

Few radIO directors have prilllabk 
lanK'llb aOout tli\'ir dient ~. The tUI}' 
p('ro.' llIag, ', who C;1Il be r(,hll.1d('d to t;'llk , 
Ilbh(,s thaI chents would tell t ht'ir agencies 
thclr ohj{'('1 '\'{'s .1nd thell k('('p their hands 
oil proj!ram~ and cOlllnK'rda!>" 

" It '~ hild l'lH1lJgh what most cli.'lIh 
wmll Jone lIul ' their progrwlls, hut IIhal 
they a~k liS 10 do wil h their Colltllll'rcials 

IS bo..'} ol.d reporl ing. For ~l'ars r hav(' 
had 10 Iis t cn to clients (prcsid('lIb, gener:l] 
nwn ;l\;c r ~, sales lllallag('r~, aJ\'l'rtl~inj.( 

, l1 r("Ct(.rs) \11". "Ialt ofl with thl' dis­
cJamwr, 'of rou r",' ] knol\ ;rb~o luteh 

lI() thing abollt radiO but I 'm entalll tit:;' I 
if )011 chang.,.! . ,.', \Vuh thi' prelude 
tlw}' j"('mah' tll .. c"mnK'rcia] and dig a 
hok ~IX k<'l Jt'C'P ill wltlch to bur) it. The' 
great CIHlmK'lnnls tlwt ha\'(' b. .. '('n bro;ld· 
cast l\;In' IwC'n th .. work of <ldl'l'rtising 
<tg.'nc) m('n IIh,) I\'t're glH'n a probbn 
;lIld ,,,IH'J It. T oo lIlan} C01 .ks may 
m"k(' trouhle in tht' kit ch.'n ,bu t 1I11l'1l YUIl 
h:l\'(' too m .. n} advl'rtis ing l'Xl'Cl llln~ 

til(') .1\"(10) prol]l1L1il'\' hloadca~t adler­
li'"l),!, Frallk]) I lI\lIl't l'\'l'n Iw hl"'e in 

18 times ° day direct 
from our stud io in the City 

Room of Th e Newark News, 

WNJR is the only New Jersey 
s tat ion offering (omplete 
notional and local news 

coveroge. 

"'no,h., .. elusIve ovoilobi'i ,y on • , • 

the radio station of the 
Newark Evening News 

1I.",,,.~'.d bY, A V ERY.KNODEl, INC, 

WNJR 
91 Halsey St., Newark 

MArket 3-2700 

SIMPLE ARITHMETIC 
IN 

MUSIC LICENSING 

" 
BMI LICENSEES 

Network. 
AM t,896 

'M TV 
Sho't·Wav~ 
Canada 

394 
40 

5 
150 

TOTAL 8MI 
lIC[NS[[S .:...:. 2,510' 

YOII e'~ ~auu.~d of 
compld~ cov~,.g~ 

when '1011 p.og,.m 
BM1.I;c~nsed music 

' lis 01 j <J nue'y 10, 1949 

, . ' 
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our OWIl ' pla l1 ~ 1 .... I:tn:l' ruLIIIIW. r H's/"'1'1l 

too Imlll} gOlld adwrtising ( mnpaiglls 
lou.<.cd up III 'plans board' lllct'tillgS:' 

\\'hl'l1 radio dinx-torll put the broa,icast 
:ldvertisi"~ illdustry all thl' sc,lks Ihcy 
find a number of Ihmgs wm'ting. They 
would likc a celltral SOU fC(' W which they 
cnuld tum for facE' about broadcnst ad­
\'('rtisillg. TIll'Y think that B,\\B (Broad­
C:lSt j\1casurCl1lent Bu reau) I!> it si zable 
adv:JI\Cc over prcvious m(' thod s of n:;Cl' r­
tninin.c s tatiou co\'('mge and the), hore 
that its cxp:llllkd .<.crd cc \I ill hI,' a further 
Ill'lp to tl1{'1I1, 

"Co\'I'rage information isn't ('IJr:.lph,"· 

~ays the radio direct or of a Bostnll adver­
tising agency, "[ would like to bl' :lhle to 

tum to some bureau [Jild be abk to tllld 
Ibe :II1S\l er to Ilhat type of progriull the 
South or ;'lJl) part ofthc U. S. ~\, hSll'ns to 
most. I would like n source fnr Solles 
effective1}ess figuf('s for br(mdcast ad\'l'r­
tising. I \I'ould like to kno\\' what has 
beel1 dOl1e and what call lx, done to stirnl:­
late rl' lail and wholesale olitlelS to get 
behind a tHlt;onal broadc.lst c;'lJnpaign, I 
know that yOIl at Sro:-;SOR a(e trying to 
report this illfonn.ttion for us btn whel1 I 
m'cd il I c:m't go through a number o( 
back issues to find what I require, I want 
the infonnatiOIl at my telepholll' l ips, 
Besides it's hard ly the job of a Irade p:lPl'( 
like yours to 5(.'rve as an i:ldustry in(or­
mation ; Icming house, (SI'O:-lSOIl hopes 
iu years 10 COlliI' 10 be (Ib/I' 10 gil'l' any lIdl'l'r­
tisillg eXl'culit'l' Ihe illjormlltioll he requires 
ill tIIISU'CT 10 (/ simpk telepltone call. WI' 
allSU'tT hmrdrrds oj calls a lnoll /It 11011' ami 
do our best to SI"l"I'I' spml.wrs OIld tltdr 
agellci~s. WI' admit tlrat w~ hat'l' II long 
way to go bejore !I'e become (1/1 industry 
c/ellrillj! house bill we are lryillj!.) A radio 
dircctor of an a~('n c}' )!cts wry littk 
broadcast induslr}' help in his daily job, 
As a matter of fact h(, stands very much 
alonc both in his agency and ill radio. 

"The radiodirector o( a big agellcyis on 
the hot SC'lt. Ewry new program his de­
partlllent rreSl' tlls Illa}, tx'Coll1e his e,~it 

door," 
\Vhich is one (eason why so few "new" 

ronm~rcial proJ.!rams are heard. One top 
network man moving to an agency re­
cently symbolized a great deal o( radio 
direc tor thillk ing. Said the ex-web man, 
" I 'm not buying untried programs. J 

like my head out of a sling. Showcase I 
tlWIJl, i( yOIl want to do business with 
me," 

Th ..... "' .... I.", .. to " I •• dl" di ... d"" .. d I~ • • < ~., cl 
"'0" . .. dlu<lon wit[ b. I~. ,.W.d 01 I~' 1 .. 1 01 
SPO NSOR', " Lo", .. t" ,.,1." II w!lt oco." in Ih. 
Jl Jo.,,",y In .. , 
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Advertisers 
~~ with WF.~L 

" I ;~'ish /11 (',I/Uphlll " ',,1 II 1 . /' 
,I, . 'illl' (,/lflpl'l'lIllfl /' I,'{I/(' I 

011 I l' /" I' . f' ,/" ,;1' 111"1"('1111 11 1 I.I'II'l! I" 
.... I' '(' 'I~'" IfllII / . /., 
•• , " / ' "/" IIiH , .. ,illlll/IIII" /)U I' ,\11 , . 

(I//I"///I"/lI, / ,\/1 1< .. ' I . " 
; 11 II,,' C'I ' /I/I'f'/ ,,",·r.:· ) (1 /',' II/,'f/, 

John ;\hll'phy, ni\ . S;I!C" ;\ I ~f .. , 
. C, \: , ;\ l uc\lc r ;\\ac;(ro ll l C(), 

SHARE OF AUDIENCE 
WF8L offe .. ycu th e bigge't cnd b", t Ihg.c of cudien«'. 

He,e·, th e , e <",d -

C, E, HOOPER_TOP 20 STATIONS IN THE U.S.A. 
Mcy,Jun e June.July Jufy, Augu,' Augu>l ,Sepl, Sepl .. O", 

Mornings 
Ahernoons 

ANO IN SYRACUSE-

1 1Ih 91h 71h 81h 11th 
131h 11th 8t h 51" 

May through Oelober - 1$1 Mornings and Afte rnoons 

SUPERIOR PROGRAMMING 
Wilh 16 yeo" 01 b'<>od'o,ling e'pe,ien<e. we ot WF8t ~no .... 

the f,ke, ond di,l;h , ~I Ce ntrcf New Yo.k tilltn" ., , 

de.;gn "u' p'09.om, to c'" o<1 Icyol , I"i , hf"t ti.tene., . A 

f,,11 "off c"he.t,o •• olci .. .. ¥e le,on ne .... men, " Fo.m S .... i<" 
O;.e<lo, ond ",ony c the. Wf8L pe"onol;lie, ,on"ib"te 10 Ihe 

doify f;"ening pl eo.II.e cl the Wf8L clld;en<e, WfBL penon· 

ofi l;e. ho¥e t.o.eled 4,000 ",ae . Ic oppec, befc,e oudien .... 

lOloling mc,e tho n 40,000 th,cughcul Cent,of N .. w Yo,k 

du,;ng the pc. t Iwo yect>, 

MERCHANDISING AND PROMOTION 
O""gne d ." hlp ycu .eu yc ... me,<hondi, ... Wf8t .. Promc.;on 

Oepc, 'meM u,e. t .... y meon. 10 p,cmcte yo", p,cg,om ond 

you. p.odu.t, Ne w'pope, cd" <". <o.d" di'pl"y" di.e<1 

moil, O,ug cnd G'Ote . , mer<hond;ljng pepe r! • , , oil e." 

u~d efle<li .. e ly Ic Ie/I ",,,,,hond; ... 10' WF8t ... I.e,'i ...... 

TOP FACILITIES 
WF 8L ;. p,o"d cl it> ne ... ",cd ... n ""dio •• C"nl,cl New Ycr' ·' 

~ne" .... 0" ",cd",n ,od ic lo<il ili", . A¥citoble to cll <om· 

m ... n;.y .,.:. cnd I,cte,nol g."up •• the.., ... od".n ""d,o. o.e 

... "d dcily by one c, mC,e g,o ... p., A, ,,o .clel moncg"" 

fi nd the " ... dic. ideol fo' .he ... cl ... mee l;ng., 

Ask FREE & PETERS aboul Currenl avoi/abilllieJ on 

WFBL • WFBL· FM .~ 
BASIC CBS ... : 111 

IN SYRACUSE . , , THE NO . 1 STAT~ 

" 



SUIT AND CLOAKERS 
(Con llnurdjrolll page 21) 

\i ll(" re~p('ctiw l)'. On 10 Scptcrnocr thaI' 
was a £A·s .\Ioincs orx:ning. On 2J &p­
lcmk'r ~torl'~ \WTC op.med in ,\ tinncarolis, 
St Paul, ;Ifld Oklahoma City . On 21 
Ocwr.cr, ... hen Rol~rl 11:l1i opl.'1Jl'd:l storc 
in \\'ichl(:I, K:ln ~:ls, :I k'ul'r c:llne to Ihe 
hOlllt" o lhu', saying, in p:lrt, " I W:lS in your 
'- tore }('~(erday, and the plalC \o,-;JS teem­
ing ...-i lh pt.'ol'ic, Afll' r 1"'-0 .lap of hu~i ­

ness hac in \\'idlit:l , i{ol'l(' rl 11;111 i~ all 
old e~tabhs l1l'd bll<.itll'ss, " 

Ror.m 11;!l1 h" .. 21 ~t(lres in Nl· .... Eng-

MBS 

land ~unti l August, 19-18, kno\.\Tl as else 
Clothes}, 19 in the New York metropol. 
itan area , tell in Chic.1j.:(O nnd a store in 
,\Iilwaukcc, [)(>troit, IlnU'ton, New Or­
lean1', ,\tlanta, Dallns, Fort Worth, 
Arkansas, Gnr)' and \-bmJllIHld , Indiana, 
and Tulsl . 

In Chicago, Rnlx'rt Hall uses si;( sla­
( iom and in Nel\ York , \\',\ lCAandprac. 
t icaUy ('\'cry station fTOrn 930 kc. up. As 
a su~idiar) of United j\krchants and 
,\ I ;U1Uf;'lCl llrc~. Inc. , with holdings of tex­
tile mill, . imd finishing plal1l~ (h;}s large 
furcigll holdings, too), Robert /-Iall is 
theoretically in a ~tronJ.! position as the 

• TSN 

KMAC-KISS 

" 

Howard W , Davis, owner 
REPRESENTED NATIONALLY BY 

John E . Pearson Company 

lIIerch;mdising emJ of:1 I'cn ,cal op.:ration , 
but Robert H:lll st ill buys frc.m i O to SO% 
of ali clothing it sells. It manu(:lctmcs 
none of ils women 's clothing, 

Robert /-Ia ll's cop)' is slanled to n.'ach 
the h."lrgain b:lSCIIWIlI consumer. It 
pu~h('s it s llIinimullI overhead, the fact 
Ihal its stores aTe ill low renl areas, barc 
pipestem racks, bare walls, cash (ml)" low 
mark-up, ),el high qua lily \\'Orkm:lnship 
:lIld lalest sl)'les. E.,ch commcrcial 11renS 
OUI of n JO-scrond jingle: 

When Ihe vailles go op, lip, up 

And Ihe priccs go dO\\1l, dO\\1l, dowlI 

Roben /-I alllhi~ se:lson 

\ViII show you Ihe reason 

Low overhead, low overhead! 

T he conll11ercinl (changed el'ery t\\'O 
111(lnths) thnt follows i~ in dramalic form, 
IIsually a con\'ersalion between t\lo'O rer­
StlTb wholllan:lge, in the course of a high­
lightcd situation, to j!ct across the base­
mcnt notc hy tdling about Robert Hall's 
low overhead no daborntc stOTC (ronts, 
Uti show \\' indo\\'$, no dcClIrations inside, 
oll ly row on fO\Io o(pipc r:lcks Hall's new 
t\lo'ist (If the tried-anu-Inle ''ractory-to­
you" pitch , 

RolX'rt /-Iall is the supcnn"rkct chain of 
the clothing chains. Its stores have 110 
show windows (glass brick lakes the plnce 
of show windo\lo's) and thc storCs usua i1 y 
I1n\'e a pmking lot attachcd for the use of 
custOl\lers, The elwin is estima ted to be 
doing business at the rale of ncarly 
$J5,000,000 annually, and its bill (or radio 
is tl\l' largest of all til<' chains- about 
$ 1,750,000 n ),CilT, 

Rohcr t /-laWs use o( wdio is the logical 
extension of Baflley's- the inderemient, 
011(' storc clothier who ran a hole-in-thc­
I\'all, OIlC of the lTlall)' Srllnll pull-lhem-in 
cloth ing stores that lined 7th ,\ venue, illio 
an institut iOIl by means of dramat ic wdin 
copy. Barney's "C.1l1ing- All Mcn! Clll­
ing All ,\kn! To 71h Avenue and 17th 
Street!" is perhaps the 1x'S1 known com­
mercial signature in scl('(liw radio, 

It was rir~t \l~1 in 19]~ during the 
I fauptllliln trial which WNEW, New 
York im.lcl'elldl'lll ~tation, \\'as co vcring 
int(,lbiwl} , Ihmey 's n'mlllercial~ were 
spnt(('<t ;]11 through the trial reports , and 
his signature WO\$ Ih: ard bv milliolls of 
\is t (.~lcr~ III the liletropolitan are;] during 
Ihe cour-.c of thl' trial he b still 1I"iug 
radio in Nl'\\' York Cit)' ill the ~ aturation. 
lIlorn-'tll-nicht . ~e\l' ll -dn)'s - n -weck man-
1ll'T In the tulle o( $150,000 a year. 
Hanley is til(" origmator of Ihe sellsa­
ti(~I :II' colHlIl('rcial lise of radio to salurate 
a markl'l. 

I Inward wng the firs t clothing chain to 
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USo: co-op and programs, I1rst tl) strl'!>S its 
program!> beyond disk jockey and news 
sholl's. It srcnt o\"er $300,000 in network 
co-ops on such programs as /-Iou'ard 
[A1.1uill's on CBS frOIll '29 to '3 1: BUll! 

BnmJlnd oj Sougs for two months ill '32; 
Silow of ,11 1' \\'I'('/.: from J anuary '40 to 

April '41 and the Adt't'uturl's of Hulldo/! 
Drummoud for eight months of '41 and 
'42 all half-hour shows. 

On WOR Soldiers of IIzI' i'rI'SS (re­
"ordcd) was sponsored from 28 F,'bruary 
1943 to 17 Nov('mber 1946. T he show 
changcd its name in August 1945 to 0111' 

\ flltl'S CkSliI1Y. From 24 Novcmber 1946 
to 12 OctotX'r 1947 S/>I'Cial Assi/!lWl('lll 

took over thc S<lllle Sunday 12:30- 12:45 
p. m. spot. On 12 October 1947 to 15 
February 1948, I\.klvin Ell iot , nCWSC0111 -
lIlentator, \I'as sponsored. 

Howard used selectiw radio a t the rate 
of $ 100,000 mmually for 30 years until 
thc war and shortagc of mcrdlandisc 
fom.'d them to curtai l thcir radio opera­
tions. In 1947, Iloward spent $50.000 011 

WMCA for programs and announcc­
ments. 

EffectiveJanuary 31, HO\l,tlrd will spon ­
.or Georgc Bryan s ncws show on WCBS, 
\ I_W_F, 11- 11 :10 p.m. Tab for the pro­
gram will run to about $45,000 a year. 

Since Apri l 1948 Howard has been 
sponsoring the boxing matches on tcle­
vision over WARD. a progranl which is 
costing the chain $100,000 a year. All its 
major commercials arl' on fi lm and one­
Illinu te in length. 

For a while, Howard featun.'d a 
I loward Clothcs Man, a ..... clJ-grOOIll('d 
model who was shown to the audicnce on 
fi lm. Viewers were told that the model 
..... ou ld appear at important social or sports 
events, and that the first person to recog­
nize him would ('Ceivc a suit of clothes, 
two shirts, thr~ ties and three handker­
chiefs. The promotion stullt workcd all 
right for Howard's, but not so well for the 
model. He was so hnrasscd by prize 
SCE'kers that he threw over the job. 

Howard's advertising is a cOlnbination 
of price and fashion. Compared with 
Robert 1-lal1's, it's s traight. T he 43 
Ho ..... ard stores arc distributed mostly in 
the New York met ropolitan alea. as arc 
Crawford's. TWl'n ty-eight of their stores 
are in the New York 1r1ctropolitan area, 
three in Chicago, tllTl'e in Philadctphia, 
two 111 Boston, and onc each ill \Vorcestcr, 
Syracuse, Upper D<1rby and Providencc. 
Ho ..... ard ·s booming $3 1,iSO.406 in net 
s,1lcs for 1947 puts it in the Big Piw of the 
rewil chains. 

Bond is the colossus of the c1othilll! 
chains- the largest manufacturer of men's 
nnd \I'omen's clothing in the country. Its 
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net sales of $83,2 15,404 in 1947 far sur­
pass those of its nearest competi tors. 
Its Fifth AVCIlue slore in N('w York and 
ils Cincinnati store in the Terrace Plaza 
hotel (pictured in a Life magazine report) 
arc perhaps the 111'0 most functionally 
mooem large clothing stores in the 
count ry. 

Bond has 59 stores in 47 cities, coast-to­
coast. It buys tillle on stations in ap­
proximately 36 cities- the leading mar­
kets in the country. Bond has bt'Cn a 
steady user of selective radio, day after 
day. year after year. It uses only 50,000 
watters, and as a ru le only one station ill 

-

each marker. Musical clock programs arc 
f:wored , but it uses a scattering of new~ 
programs. It never buys less than three 
timcs a week and :.hoots for nine. II 
uses marginal time, earl y a.m. orlater.lll. 
Bond uscs selective broaJcast aJvcrtising 
becausc its greater nexibility enables it to 
hi t the particular markets that it wan ts 
to hit at a particular time. 

Bond spends 3% of its !let saks for ad­
vertising, and about )0--40% of this bud­
get in ra:tio. In 1947 Bond spent close to 

$1,200,000 in radio and is currently spend­
ing at about the same rate. 

Bond has plants in New Brunswick 

In the center ofthe dial 
in 
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;-..: J., Butl;tifl, ;uu.J Roclwqct, and ib 
manufacturing capacit ) I~ <': lmTlnou ~, 

Since 22.1ll1l<' 19~5 Bond hn.., bn'lI o;("('kin g: 
to rranchi ..... · 200 nll'n'~ \\''Car Storl'~ 

tor()l.lghoul Ihl' L nill'lI Stall". Tlll'''­
~ tore~ \\111 i"x'C(}llIl' ag"llI~ tor Bond 
Clothing and 1\111 ;ldnpl Hond', p rln', 
promotion, cn:JI I ,\lId o l lll'T olx'ril lional 
dl't.1ib. SUII," r ll l!~ 1 be in citk~ or lawns 
o( at l~'a't };,001'l J'Ol'ulat ioll . 

l30nd I~ follo\\' ing a t a'lId which 111:111.1 

clothjll~ (hains hale lX'l'n 1'1If'<u in:,! since 
Iht 1930'~, that of locat ing in higher 1'('1' 1 

arca~ \\'!th la rgl'r ~to!~·~. Expl'rilllce ha~ 
~hl!\ln Iha t a good locallon 1\lth big: UlHt 

" 

pe r lIIlI! 111 oH:rlwad. nnd is 11 ddi\'crl'r o f 
lal)!er profi ts. Rob..·rt Ilnli is the onl), 
plnn t chnin that is tumin ).,' back the clock 
HI th j~ rcs l""ct by locOlting in low rent 
:1 rc'1l~. 

I3ond\ r:ldio sellin}.! j~ a combllwtion of 
pri.:~' and inst itu t ional. Comtncrci.lls;l re 
~ t mi;.!IH . (' r1l phn~ i ~ on price and \'alHe is 
r~'~lrnil1 ('d . Thccompntl) docsn ' ! indulge 
in rricl"ctl tlillg pl1llllo tions but it i~ pro­
motion minded. It herald,'d it s Fifth 
An.' rlIl ,' store orl'uin).!. la~ t fall , b} j:! ivinJ.: 
a\\'ay a $4250 gnbnrdil1c raincoat with 
,'vcry ~u it bought a t that price-- one to a 
cu~ tOl1lcr . In lkccmbcr. Bond d""" 'I', d 

Thi~ \\'a~ not a retrcncbmenl on Ihl' 1':11'1 
of Ih..: chain , but nwrcl) a sign:11 toal thc 
programs had served tite purpose of 
plugging Ib,' ne ll' fifth ,\I'l'IlU(, sto re and 
pushlllg thc Ill'W fall line, Bond copy is 
s jnl[H'd to gil'(' Ih(' impression o r s a\'ill~ , 

withoul <lctunlly 1l11'lllioning an)' thinl: so 
bl atant ns a price slash. 

Richman Broth('l'S, wilh n('t 5;IJcS in 
19~7 of $3.s, I~O ,000 , hns Ix .... n Iis ing IIl't · 
\\'Ork :lnd ...... ' Iccl il'(' radio (or IIlc PH st 13 
years. f o r the ]1:"1 dpJn yea rs it h:ls ani) 
us ... d '('k c t i\'(' , and a t r rescnt is usin~ 
n (' w )' and sl'o rh progr.1l1h Oil a se lecl i\'c 
basj ~ in 14 o( it ~ 5'; Illa l'k(·ts. ,\\o-Io(rt '" 

'::::CCC''''' _'' pnckaJ,!cs al1' top franch iSl'~ in the indio 
I \idual lllMhl , ~mcc Richman has Ix>CIl 

;1 consistl'rH user of r;Jdio. The 65 ~torcs 
:lr,' locilted ill 5') eilks, tnMt of .... ·hich <'m,' 
COI lCl 'ntrm eu III Ill(' ,\lidd]r \\'l'~ t and 
[:Is!. Sa]e~ ).!aill ~ fo r Richlllan SiIlCl' 1939 
h:lvl' lX'l,.' 1l ~ol1ll.'wha t ]arg<'r th:lll fo r the 
clothing illdu~IT) as a Ilho]e, Their indr x 
for 1947 equals 233 rl93!) equals 1(0) , 

48,870 
MORE h 
1946 b t afl in 

y the flew 
Corrected BMB 
report. 

Th(' b,1Sic app('al to thl.' consumer is, 
"Richman Brothers flaw thr \':llu e~," 

hecause the company i~ org:lni:ed to 

rnmUlf:lctuTc and sell Oil a vo lulI){'-at-low. 
pricc basis :Iud call aITo rd to ddi\'cT qual. 
ity rllcrch;mdi:.c in quantil )' "dirrct from 
faC IOI'} to ) Oll ," Iticl1man BrothrTS, likc 
Bond and Howard, uses straight-se l lin~, 

in~tituliona l COP), 
[' r<,ntis CIOlhcs folloll s in thc Banl<'Y' 

Robc.'rt Hall tradition ofad\'ert ising. Th,' 
small, eighl-slore chain , two in Ncw York 
Cit} and sL~ in Ilorth<'nl New Jersey, goes 
Hamcy',; and Rol"'Crt Hall one better. I I 
nnt only dramati:es its operation, bUI 

pcrsonifll' s it in Ihl' fictitious charactl'T of 
Sh:m'·thc·Wcalth Prvntis. Shan.,-d lC· 
W<,alth PrclHis i~ ;Ill expan sivc, liheral , 
frimdly pcr~Il;llil)' who lo\'es c\'crylxxty 
;[Jld who want s to j.'i\'e a lot (or a little. 
I"k per...:mifil's <.'COIlOIll) , and th('Te'~ no 
"IId 10 thl' Ihillg~ he WOIl't do (or a CIIS' 
totHcr, lie "xpfains that thl' custonwr al 
l'r<'l]tis dOel-II'1 pay for crystal chand..:li('rs, 
dOt:sn't p:ly 11ll' Illiddll'man-Pr,'ntis 
nwnufaC(llTl'S ih own clothes; and ir 
)Oll'r(' sho rt of cash, hc'II('\'en loan you 
IllOnl'Y for thl' purchase which you C:lll pay 
back, al no l' ''tra cost , in "tiny lillie ptll" 
1lll'lIt s 

!'rentis , likl' I~ob..: rt lIall , ha~ iUllIl'd 
it~ hack 0 11 till' trl'nd IOwnrd larger storC'!' 
in exp<' llsin' arva ~. It:> SIOI\.'S aI\.' locailxl 
ill otll .o( .. tlw. way locations, dl'coratioll~ 

inside arc plain , 11I0stly piPl' racks-it has 
1\\'0 \\,;dk .. up Hl)fl'S. The chain spcnds 
aboul $12;,000 a Yl'ar 011 tltr('c station ~ . 

It lISl'~ disk jockey shows on WNEW, 
Nl, ..... York , and WAAT, Newark. The 
chain 's bi ll program is the Bill Slater 
m.c .'d Slwrr·,h". Wrllllh Jlrr!llis give. away 
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A I'I ellcerpl from 0 leit er 10 

Chief Sio l iol'l 

. ! ~ho\\. un \\'0 1{ ~' \ '('r)' TUl'Mb > ;n 8:}tI p.lI1. 
Cleveland s I'rm l is U()('o, o \'c r $l,SOO,OOO a )car 11('( 

I ll l O ' Nlll . ".,idon' 

..• -- (1 I VIIAND ..... 
JOOO W_ 

I 
~aks. JO(' Cohen, prl" IJelU of the chain , 
h:l!> btult his ,dhl1,L! ph ilosoph) around til<' I 
prl'mi <;(' th:u Ih" ~ l11 n ll elwin or indcpcn J . 

lelll milS! 111(',', tlw sat ur:uion t}lX' of ad· 
vCr( isinA I.:jlh scnsi'l IlOlJalism rathc r than 
JIl!ot Ll u l ionaliSIlI ~ rnarl promo t ion . 1I0t 

pill>( adv{'rt i ~ill J!. ,\ 11 :lIlnOllIlCCIl'ICTHS 011 

P re llt is COl llll1(' rcial ~ :lrl' liv('. In a IIIIlC 
y,iwlI 1lX'Il 'S clothmg sal ('S ((> 11 20(;, 
PH'IlIis 11l1w('(j nll<.'ad ")hockingly >;ub • 
.'>1i'ltH iaU)' . " 

Kit'I.:') Cloth.,.'>, a ('h ;'lill of loJ slor.,!' ill 
BOS[OII , Ncy, York , and Phililddphia . hM 
b. .... 1\ sho y,i llJ! :.i)!LlJ\ of bn;'Oll1ing a s({'ad y 

Ul>Cr of radio. Th.: chain uses rad io in I N('w York onl), bu) ing ('conted music 
pro~rmns on WN EW, W INS. and :1 11 til l' 
~ta t ion br('a k ~ Oil \\ILl B. Currc1lIly. til l' 
chil in is spun.'>Orirl l! wrcstling lIliltchC'S 
('v(' r), lllUrsdil) n ight o \('r W P IX, 

Tht' lIlanu faCIUrin)!-rC'til iicr chain op('r­
m iolls ",ill lI Lldou blNly com inu(' 10 grolA' 

Ihrough md in, The sa, ings in l ilT~(, ~c:l l e 

I production :lIld btl)ing an' pat enl . 111 _ 

v('ntoril's in p rop ortion 10 10 101 1 sa les Cilll 

Ix- kepI low bo.'C:lUM' cen trally locil led I 
war('hou sl.'s (1Ia bJ(' (,(lIciellt !O(' rv ic i n~ of 
mallY ou t k' tS, 

-nl(' ind('lX'ndC'll t Cili l st ill aPlwal to ti l(' 
I consumer 011 Ih(' basb of f.1 shion and --;:================:; I -.('n 'ice. PC't w:t). Re<lvb COlllpan )". N:lsh· 

ville. T('Il IIl'SS("(' , II('v(' r US{·~ 01 pr iC'(' tilg in 

;ask 

;aholl' .:lIe 

STf\TlON'SI 
IN' 
IUC IUION'U 

lV ~I n G - ·-\' ~I 
\V C 01) - .')1 

\V 'I'V Il - T , -
Fi":oil ~tat ioll !'i ill \,iq;illia 
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its commercials, but ~' lIs th(' ad"ic(' that 
1l"lt.'11 " shou ld dress 10 sui t I h (' occasion "' 
ilnJ b ills ilS(' lf as '" kndqu:l rt ('rs fo r Sty le-

I 
Con scious ,\1,11" 0111 appro.1ch (~ug­
I-'c~ tcd by WLAC) Ihat quadnlpk'l.! li lt' 
voluillc o f b\ls ill l'S~ s incc 1936. 

In 1939 til(' ind('jX'ndeli t r(' ta ilers, in. 
cludillt! dl1)nrtlllenl stOfl·S. sold 7i('~ of 
: 111 IIK'Il 'S c1olhin~. Though Ihnt p ropor­
t ioll has d wind led 10 noon fOr;, the}' still 
acCOUfl( for Ihc bulk of f('lai l sa il's . Th(' 
il\"('ragc rHen 's cloth i ll ~ re(ilil(' r sp(,lId~ 

41 . 3~ or his budg(' ( in rnJio. 
TIl(' indepcndcn t (,Inikr is morc nl'X-

I ible than th(' o rgnll i:('d clot hing chain , rtJ rI 
h(' can shift 10 lII('(' t chnll~i llg condi t ion s 
wilh far g reater C:\..o;(' t hnn the /Ilnllufac_1 
Imini! ({·Ini ler. Shou ld Ull il sa lt'~ coo­
t illu(' to d rop, Ihl' rnanuf:lc t ll ring end of l 
Ihe Illnllufacturin l! rl'taikr may be the ('nd 
Ih :lI will ho ld Ih(' chain up fi nancia lly . 

Whale\"('r ('collomic ('x il!('nci('s bri ll ~ 10 

Ih(' clo lh ing industry as a whok, ;llId 
mallld:.c tur in!-i-(e lai l ch"ills in panicu lnr, 
0 11 (' fac tor remains. T hc r~· l ai kr , be he 
la rb'<' or small, ha~ a pro\'('d h('ri l :lg(' be­
hind him, bu ilt up br daring ilnd originnl 
llle(Ch:llHs. /"k h:ll> k'anll'l.l l'ven mOrl' 
thnn nntioll:1I :ld \'crtisl' rs nlld most olll (' r 
rewiicrs. Ih:l l consiM(,111 usC' of radio sells 
1I1en. 
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BOOSTING THE SPONSOR 
(Cmrli>lII{',ljrom Jl..1J:C 4(1' 

mlJ~ Ilf \\'on'k II ~t\(ll'pl'r~ Iloch'd !mo 1h(' 
Morc~ to \ll'l>; till' TV ~ho\\', ilftcr .... ·;uJ 
~t:lying 10 ... hor for thl' gfl)Cl'nc~ th.:)' had 
hC;)rd tll<.ntro!l(J and sc.'l'll ,kmOlblr:lI(.J 
in the \c1('caQ Not onl) was tilt> show all 
OII1!>IOlIlJmg Idcc<lSI for Ihl ~p()l1~r, hut 
i1 :ilro comhinc,llh .... l"x,t rell l tJn.'~ of a pro­
motional campaign fo r Ill(> q;uion. 

T he TV prO<,!rmn pronlot ioll Oll t l{Xlk for 
19./0 COnt1l1Ul'!> to sho\\ th .... bulk flf such 

pro1llot ion !', .. :ing done h)' Indi vidual ~ta­
(lOllS. TIl(' major network.;, many of 
them cOI1 CX'n wd with promoting their n', 
cent Slar losses (or gains) and scrambhng 
around for Ai\ I husiness, do not considt·r 
T\' program prol1lotion current ') OIlC of 
thl'i r major tasks. But already, "C)I1lC 

Il(' twork offJCinls arc taking the ctle frOIl1 
lh(' ir affiliatcd and n~1wd T V sta t ions. 
They ill"(' ICilming tl'a t a sponson:d show, 
properly promoted , means not only 
greatcr aud iencc:s and bettcr impact for 
their ad\'crtiscr's commercials, but a 
bettcring of their owr-all indust ry posi­
tion. 

SELLING FURNITURE 
(Omlirwl'lljrom pagl' 26) 

Quchcc parish. During tile trihute there 
was a brief description and a short I: istory 
of the county Later the sa]IJt('S wen: dt,­
\"ott'CI ead' wcek to a different cit)" in 
Canada. Thus to the lis teners brought to 
the program because of the :tpp<'a l of J;!ood 
music w<>ll sun~) were addcq listelle rs who 
wan\('d to ht'ar .... ·hat the prog ram hld to 
say of their horne parish or town. 

'Ill is promo tion dcvic~', OI1C(' ador-tl'd, 
has fleWT heel! droPPt'd. \\' ll('n it ..... as de­
cided in 1940 In chance tIlt' charaCler of 
the show to a talent opportunity hour, 
saluteS to Iillt'nt from diffl'T~'nt towns and 
parishes .... ere subSl it\JIt'd . The program 
trawbJ throughout the Prm ll1Cl' of 
Qud:l<:c ..... ith t\lO road !oho ........ going COil, 

~tant l) and comtamly !idling the Living 
Room r Um illlrl' or g.1JlJzation, TIll 
Cll.1 tl'<lU T heMer, when' the prOj.!r:ull 
or igil'atcs, i~ sold out practicallr (>\w y 
Tu ... sday, till' night of tht· hro.,dcast , a t'd 
gen('ra ll ) hundreds arc turned away. 

Tht' success of tlK' w](ont ·hltlll program 
is PO accidl' rlt. o.' t \l,,"'11 IQ40 .1t1d 1948, 
IO,fXXl aud itions were giwn to promising 
t'T1t e rt;"l itwr~, fl\(' r 700 lIf whom \I '~'n' 

IK'ar.! Oil th(' slu ,w, For th rd' ~uccc.'ss i\'e 

p . .'af~ (1 944, '45, '46) the D,10mt T rophy 
(F r<. nch·OmaJran radto's Oscar) W.1S \lOll 
n) Ell Cltoll /all ' I>mlS 1.£ Vimir, Cilrlildial' 
l i ~H:1\ing indict'S ind ica tc that it 's Ihe 
n1l)<'1 popular even ing ['i·minute sho\l', 

Conte'l.1n tS are not lirnit <..u to thc 
PrO\ inc,- of Qud)("(" but h:1\'l' COl\1l' (rom 
as farawa} a~ \\·rnnirc.c,NovaScotia,and 
LdmunJstul, N, R., in (acl fmm ", hcre\'(' r 
FrelH.h j", spokl'n in the I'ro\' ina's, Lik(' 
thl' graJ uates of ,\ l .1jor Bowes' program rn 
th(' Stal l'~, wi l111('r", in E~I Chmt/mil ta ll-Ill 
<,ear<.he~ go on to hccorne top {'nt('rta incrs. 
ROl h on t he Canadi;lll Broadcast Com­
pany rr~'nch Iletwork ,HId on local FI\..,lCh 
s tation "" enterta iners Ilho \I'('rt' first h('.1rd 
on this program arc (l'gularl r featured. 
F('ature ... ing('rs in nightclubs throughout 
Quebec owe their first chance at (allle if 
not fortune (taknt S.1I;lries are not too 
bountiful in Canad;l) to the Living Room 
t;llt-llt program. 

The importance of a takllt showcasc 
program as a commercial whicle cannot 
be undt' restimatl.'d . When NBC looked 
(or a program to hold Jack Benny's pro­
i!ram it tumed to Phihp Morris' Ilorace 
Hddt 's OriJ!inal You/Ir Opporlwti/y HOllr, 
\I'hich for the firsl broadcasl aid beller 
than .1ny o ther program has against 
£X'nny in many ),('ars. Jack Benny hit 
his highest rating of the 19~5- 194() scason, 
27,8, whi le Horac<.' Heidt 's Hoopo..' r.1tinJ:: 
was 11,7. 

Finding real talent , properly prcscl1ling 
it , developing thc habit of list('ning and 
con tinuously promotin).! tlK' vehicle arc 
certain W.1ys to build a good commercial 
program. Ert Chan/a>rl has been on Ih<.' 
air since 1940 in its present fonn, 

T he success of til(.' p rogram is not 
questioned by U. S. fumi ture mo1Jmfac­
turers. Whal is ' lsh 'd is how the sponsor 
has oc'Cn able successfully to market his 
product through Ihe progr.1I11. [n U. S. 
there a rc Vt'fy fe\l' national fumit ure lin('S. 
(Kroehler is 0I1e of the f('w, ) T he cost of 
shippin}:: fumiwre tl'ous.1nds o( miles 
f11.1klo;; it d illicul t for .1 fUl11ittlr(' company 
to compete with loc,1l1r buil l products. 

The Living Room Manufilcurrers in 
Canada hilWll't had 10 face this probl(,lll . 
The French.speaking population in 
Canada is .1 compar.1tivcir tight group 
cellt('rillJ:: in tIlt' Province of Quebec, ,,1 · 
though scattacd al~ throughout t l1l' 
EaStl'l11 rr()\'ince~ . Thus Ihis fumiture 
org;miza tioll IIl'aded by Marn-l Lallgelier 
IIMn 't had to worrr ahout too high ship, 
pmg chargl's. The program, hcing only 
15 nmnr tes long , hasn't ix"'C1l too eXIX'11Sivc 
and it has a famil}' fo llowing as most 
talent opportunit y programs 11'1\·c. The 
Prench-Canadiau tS a homebody-and he 
buys his fumi ture from till' spollsors of 
CII ChlHtla llt. 

The sponsorship is .1n irueresring ex­
ample of IittinJ::" .1 program tn the market 
of a ll ad vertiser and tl1(.'n promoting th<.' 
~how for all i t '~ worth. 

LOCAL ADVERTISERS 
(Coll/i>!ul'djrom page JJ) 

Ra) tha t a rt· bro.1Jc.1 ~t -adV('r t isi l1g 

mimJl-d. The drug stores that Me on the 
a ir usc a good dl'al of tirn ~ hut there 
a ren't too lIl ilny of them using [lnw. 

\Vhlle de1'artment ~ton's gelle rallr an ' 
Stil! to be corll'erteJ 10 using the broad· 
cast medium, the)' rank S('Cond among r('· 
lail uS\.' rs of air l!r1le, just as thc)' did in 
1942. Though td~'visron is converting 
some dcpartml'nt store dil'ilards to the 
broadcast medium, mosl dep.1rtment 
siore adverlising executivcs .1re funda . 
m('lltaliy black-and ·whit"'llll'll, They USt' 

.... ·hat th{'}, know. Thdr bro.1dc3Sting is 
frequently jusl "token" adl'ertising, 

Import ant for national adwrtisers to 
note is th.1t groceri('s, which in Sandage's 
report were included with cat in!! and 
drinkin.!! places to atr ain a combined rank­
ing of tenth (4.1~ of all (('tail ad\'er­
lisers), arc now third among users of the 
medium, beill!! 8,90} of all retailers on the 
air, 

Growing importance of food stores 
using broadcast advertising is traceable to 
the increased percelllage of the national 
income that is being spent for food. It is 
also t raCt.'able 10 the (act that so many of 
the food ou t lets no longer depend upon 
the sales personali t ies of the men behind 
the counter but arc giant market (self· 
service) operatiollS. 

Je\l'ders, who ranked fourth alllonJ::" re~ 
l .1i l advertisers in 1941, are ninth in 194$. 
In 1942 they rl'prcscnl('d 9. 1 "~ of all r(" 
tai lers using l"lroadcast adwrtising. Dur­
ing tht· pasl rear tlwy accounted for only 
~.2'1 of all ret:lil hro:ldcast advertisers. 

It is not possible to usc any index as 
100"-; indicatil'e of what a nat ional adver­
thier's outkts think of broadcasting, 

CooIX'ral il'e adlwt i~ing al low;lnces heir 
in 011 ... case, T hey haw no bcaril1~ in 
.1t1Q(her. f\ \(~l'S clothing rCI.1i1ers are im' 
portant users of broadcast adwrtising 
(So..'C Stilt 11111/ Clo.lkers pa),((' \9). Ne\,er· 
thef{'s:. , they rank n('xi to Ihe bottom of 
til{' lis l of manufacturers sharing adwr­
tising COStS with tlwir d~'a]{'rs (only 1.C>r'(, 
of a ll manufactllrers in NA B's dt'aler­
cooperati\'(' r{'[lort ), In 1()42 men's w{'a r 
rank('J third (9 .5"7) among r('[ailcrs on 
thl' air. In 1948 tl1('Y r:rnk('<.I fifth (7.3%) 
:ltllOllg stort'S who sdl via till' .1ir. 

No natiOllaJ adwrtiser C.1r1 oH' r1ook the 
adl'('rtisin J.( his dl'ilkrs lISC. He ",hould 
not, ho\\('ver, lx, Hli~I('d by UIl{'xpl;lincd 
figurcs or pe l"Cl ... ntages. SI'OSSOR prit1l s 
ih r~' tail air .1dwrtising breakdO\l11 only 
to oJX'n the door to COlbtrltcth'(, th inking 
by nalional ildwrtisers \I'ho hawn' t used 
th i ~ (orC(' to IHO\'e thdr products. • •• 

SPONSOR 
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It's an old 
ROMAN CUSTOM 

... but not ours! 

'VI: like: bun:ls as much :J~ the: ROIJI:lIl s-bu t Hu l to rc~ t UII! 

Sudl laurd ~ as the George Fu.') lc:r Pc:,bod)' Award ... the 

Adn:ni.')illg ;lntl Sd lillg Culd ~h:dal ... ami the ci t:tliUIl or 

the.: ~;lI iOIl;d emlileil ur ElIgii .')h Tcadtcrs ror I',he program 

which did 1110.')\ 10 funh tr li slclll'n,' tllldCrMJn<iirlg and ap­

prcciali o ll o f our litera ry hcril:lgc·' ... 10 1I11..' lIliulI :l Ii:\\" wC\'c 

n.:ccin:d ... arc a ll in CCllIi \'c fill' 1I1I II) cOluillll C In hring good 

th eatre: 10 r;:l( lio ... 10 make 1!)·19 our most .') lICCl'S.') rlll >C;1 r. 

"THEATRE GUILD on the AIR" 
Every Sunday Nighl- ABC N'TWO'K 

UNITED STATES STEEL 
., 



Why Two TV Com paragraphs? 

It \\'il~rl ' l mon.' Ih;m two yt'ar~ .I~U 

thilt a Id('Vlsion n(·(work. an) Il('(wnrk. 
..;('('I11ed a Illinlgl' despite ,11I\!lIeric:m 
Tc1ephOlh' and Tdcgr;'lph COl1lpan) 
promises o! earl) 0!"'t'lllllg dat(·~ for ih 

coaxial cahle. 
TIll' mirage has hccolIU' a fad . On 

II jmlllary. Ihe East and 1\I1<.1wesl werc 
)Oin\'<..1 b) coaxial cable (frolll Pitt~burgh 
(0 Ckwl;1rlJ) and pmgr;uns ""('rc prc­
"lnted by nOI 0 11(' hUI four TV chains 
,)wr til\' c'lllk. As though 10 mark thb 
lX.'Casil.Hl thl' ~cund I~ SU,' of SI'OSSOIl as 
a bi"""" kly preSl'l1t~ Ih first 4·11\·lw(lrk 
TV prol.lram Comp .. ragraph Unlike it" 
n.'h'l.rI'lr r .. tHo 4·l1elwurk program Com­
paragraph, "I,(),'SOR deV(l(l'~ onc sid!.' of 
thc (;Ill,fold ch:lrt to an East and (he 
other to a i\ l id .... ·C'St schedule, using 
[;Istl'm Stnlldard Time for (Jlle alit! 
Celllnli Stand ;lrd Time lilr Ihe other. 
\5 )('I the coaxial cahle is nile-way 

from [;L,t to West. It will be SC'vcml 
""ceks lX'fore till' cO;I .~i;L1 cabl,' I'('c(l lllcs a 

Applause 

TV's Profit? 

Th,'f' ,Ir, fe .... · prnlit~ III 1,!t'\ Nnn 
1<1.1.1),. II's 1\llIerica's gr,'at" ~ 1 rl"{l-ink 
"d\'('fllslng busincs~. Th,· rrolit~. ju ~t 

.. s 111 thl' (',nl) day~ of radlll, arc ,11!llfht 

~-ntird) in til(' h/)1I11.' reCl·il',·r mnnur~lc(tLr· 

'III-! I:>U ~ IIH.·S~ and in the manufact unng of 
TV appli;1Ilccs I it-nS('<;, ant('1lI1as, c<lrr} ing 
ca'-Cs. e tc. ) 

1\ rHllnh~'r <If ndH'rli"t'r~ lIqng th,' 
nll'diull1 I ... Ilndmg it profit;lhlc . There 
I~ a j.!r~mer I1Innhcr huyinj.! T V tillle 

" 

t ",,, . .... ,I ) laulit) ,1IlJ pt.·fll1Ih I Ill' .\ IrJ ........ ~1 
tn f('cd programs to the East. 

TIIC ,\ IiJweH i$ ll;rtllr;ll1~ mother 
1\l'I\·i~h ahollt its TV crea tivc abllit). 
WBKU lClHC<lI:!O) is a piOlll'er 0/1 thc 
'-islial air and feels as do other 01icago 
r\ ' stmions Iha t Ihe ,\lidwes t I'a ~ SOnle­
Ihlng to ofkr ,\merica. 'nley do nm 
W:HU to h;1I'C Chicago ix'co1l1e the step· 
rhild it is 'in radio. For the good of a ll 
hroadca"ting it were b{'(ler that il l1evC'r 
Ix-colllc jmt a TV way.s tation. <l switch­
Ing point. 

llwre is a danger or thi~. There is 
moTl.' than an el'l'n cha nce that I iolly­
\\(xKl and Ne ..... York will dominate the 
,'reaIIV(' ~ide (If T\'. jtl~t as the)' ha\'e 
gro\\11 to dominate Ihe creative side of 
-;(lund broadcasting. 

A si:able arllount of dollllf volume of 
Cllll1rncrcial brn .. dcasting (lriginates in 
Chicaj.!o ;md the I\Hdwcsl. Spol1sms are 
(herefore in a position to forcr Ihe l1et­
work~ nO! 10 ignore the Windy City . 
Broad ..... ay and Hollywood and Vine ha\'e 
dominated tile CI1tertaillllk'llt world of 
Americ .. for a long time. 11w t 's bcrause 
thc rcst nf Ihe U. S. has pcml itled this tel 

happcn. T he gf('ms of til(' theatcr. 1110-

tion picture world and rOldin wcre. for 
the mosl part , nOI bom ill Ncw York or 
I loll) wood. Th('re's litt'" rem,on \l'hy 
Ihey hal'(' to l' rHl.'rt ain from thl.'rc. 

If sponsors do nOlhing about it. 111<' 
(WO coasts ..... iIl domini1l(' TV as thcy 
ha\'c all other filnilS of elllertaillll1cnt. 
SI'OSSOR 111 presellting two T V companJ­
graphs hopes to focus att"ntion on the 
possibil ity of this dual 1110nopol) con· 
tilluing. T ltl' 1\ l id"'C~ 1 d('Sl'r\'C~ a chancc. 

A "Different" Aid 

,\ \uch as it 1Il<l>, d i ... turh RCA ~{()ck· 

holders, hrnadc;lqing h.ls hall its gre .. tesl 

...... 'l· .j·!ll·t .... ~lrk Progr,HlI c..mpnmgraph 
and TV Trends in (hiS is~u,,) without any 
,'xrl'ct:llioll of direct sales rl'M!IIS at Ih is 
,tag,' tlf the art's dc\'('lopnlC' l1I . T he)' 
havc joinl'd ~ta t ioll opt'ralOrs. program 
build"h,lmd Ihous,1nds of crcatin' men. 
ill making tlleir colltribution~ toward~ 

build ing. :1 Ill'\\' ma~~ communications 
Illl'diulll. 

Of courw praClicall) CI',' IY01\(' in T V 
~XIl('Ch 10 collect upon tclevision's pos· 
~ibi1jties e\'enlually. Wiliit sl'n"":SOI\ 
wan lS tn npplnud is till' Ank'ricall Way. 
the willing lll's~ of a lX'opk tn gambit' 

,hOi III Ih ... ,mn ot the pa~t (\cl'aJl' . NBC, 
which for yea rs has created nonc of it:­
st"r programs, is now plannill,l.! to com­
pct(' \\i l lt CBS in bu ilding en tl'rlainmCTlt 
;lIld public service ~rograrns. Its loss of 
jack Benn). Edgar Bcrl:cn and Olariie 
,\IcCarlh)" Amos 'N' .. h illy, and the 
pending loss of perhaps two more of its 
top·raled prngrams is forcing NBC to 
pro\'(' that it 's SOIlll'thing more (cur­
rellll), ) than a lint· fac ility for t ransllli tt in \! 
sponsored pro!!rams. 

Niles TramrHell for years has dnne 
cvery thing within his rowcr to win thc 
lOp programs to NRC. 111a t he hasn't 
bl'en able to compete in Ihe capital-gains 
swecpstakes is no rencrl ion on his rnanage­
lllel1l abil ity. 'n lCre's no RCA stock· 
holder who is ill Ihe POSil ioll of CBS' 
chainllall of the hoard, William Pale}" 
and who dominales C BS. Trammel l 
Ihereforc has Ilc\'cr b(,(,11 in 1'aley's posi­
t ion, able to do plact ical1y what he 
want ed t(l wit hout consent of the Board 
of Dir('Ctors and leading Hockholders. 

CBS has for ycar~ kd Ihe broad· 
casting parade. promotionw;se. It has of 
Il1l1re r('Cl'llI years buil t some \'cry ente r­
laining programs. NBC didn't have to 
worry 100 much about promotinl1 and 
wilh its commercial air \, irtually sold 
out. it had lillk' timc in ",'hich tn build 
1IC' ..... personalities or programs. 

' 111e situation is no ..... chOlngcd. J USt as 
\\'N BC. in ordl'r 10 fight WCBS and ot her 
Ne ..... York outkts, becamC' a personality 
under j im Cnines (now head of NBC's 
owned and opera t,-d statiolls) just so 
must N BC pro\'(' til .. t it's not· sterile­
promotion or program ..... isc. 

And all broadcast ing ..... ill profit. 
T herc'll hc bigger audiences for sponsors, 
and rOldio will haw an increa."<.<d impact 
011 thl' United SW tt's. 

millions on the futurc of a husi l1l'ss. 
II iSI1'( only the Sl<1 t iOIl OWliers, (he 

ad\·\·rtis.ers. and th .. agencies who art' 
gambling. There art' Ii(erally Ihous,1nds 
(a lld thcre ..... ill he thous,1nds 111ore) of 
ordinary I1 Il'n [l1ld ",·nnK' II. hoys and girls • 
who ar" in\'{'sting thdr tilllc and dollars 
in the bl'1ief Ihat TV is the great art and 
husilles$ of tomorrow. 

In no country in thl' world. besidcs 
Ihe U. So, nr,' so milny .... i ll ing (0 ri~k sn 
much on thc fUlll r,·. This is what has 
.nade the na tion great. lll i ~ is wl1<1t wil! 
make T \, I!reat. 

SPO NSOR 



Listeners In Kansas City's Primary Trade Area 
VOTE FOR 

7~ KMBC-KFRM 7eam 
Thc fir .. An'" Ha.],,, Slud)' or Thc K"n'~' Clfl P,,"'"r) 

Tude Arc" ,h""$ Thr KM JlC,KFR;\1 Tcam far in ,hc Icad 
" f all hWadra,errs heard in Ihe arc", ;\h,lc in Ihc fall of 
19,j ll by C .. nlan ,. Assodales, Ihis smd)' i~ h<"li<,,..,d .<> he 
.he IJr[:nf {"incidenlal liunC)' o f ih kind C'~r c"nduned, 
fanual dal3 fronl .his , urver .. I nw.e .h"n IUO,ouU ( "II. 
is I>uhli~hed in .h .. ,c I",ok,-The KMIlC,KFH;\1 Team 
Area Stud)' (Kansas G . ), Primat)' Trade Area ) , ehe K;\IIlC 
Area Slud)', anJ the KFUM Area Sludy, 

Thc,c Area ~eudie~ which w,'er 8 a.m, 10 6:}O p,m, 
,hrouf:hou, one wcck. (KFHM is a daYlime ii,aliOll) ending 
in u rl}' Onubcr, eKCludc the IHgcf ci,ie,: b".h Kansn 
GI)"S (Missouri and Kans~s) Sc. )o,('ph. Topeka, Sa lina, 

Il u •• h,n"on ~n,1 \V"h,.~ , ' 1.11'\')' ',,1 "II " I "h" h lu'~ 
heen ","dc hy G.n b n, 

T llc Ki\IBC ArC:I Study pro"e~ Ki\t13C is the 
must li~tcnnl (0 5t:lliol1 (daytime) within <In :n 'cr· 
1ge rll]ius of \I ig h!ly ove r JOt) miles frum Kan· 
~as Ci ly! 

T he KFlti\1 Area Study pro\' e~ KFH;\1 is th e 
mo~cli~ccned to (daycime) station in Kansa~ within 
KFRl\1's haif·milli\ oh comour! ("FR'\! is a day· 
limc stalion.) 

KMBC Area Surv ey 

KFRM Area Su rvey 

'.7 r:-~_ ... '.7 

KMBC -KFRM Team 
Area Survey 

' 1(0'''01 City "i..,.,y 

Station K A 
F 

B C D E F Sial ion K A 
M 

B c D E F Sial ion K A 
M 

D C K D 
F 

• 

R B B R 
M C C M 

These graphs ilIuSttale Ihe I>crcene af:c (If loul audience 01 KMIlC 3nd KFHM, as de· 
Icrmined br ,he Conlan ~Uf\'e)', in .. <>mpHi~n CO lhe vlhcr leading sead"n~ (If the area. 

There were n Kansas, 5 Oklahoma and 4 Nebra~ka 
counlies included in ,he KFHM Area Sur\'c)" (\Vichi'a, 
Salina, i-iu,chinson excluded) wilh a pvpulalion of 1,0 11,· 
750 ; all wilhin KFI(M's half·millivolt rontour, 

In ,he KMOC Arca SUrVl' )' ,hcrc were 61 counties, (Kan· 
ns Gt)'. Mo., Kansas Cily, Kansas, SI. Joseph , Top·"ka ex· 
cluded); a ll wi.hin KMIlC"s half·mi llh 'oh daYlime coolour. 

In the KMBC·KFRM Area Sur\'q' for Ihe KanS3S Ci,)' 
Pri mary Trade area, as defined b)' Dr. W , D, Brranc, now 

rcs<'uch dire{tor rur Ih" 10th Federal HcsCf\'C J)i , u;n, 
Iherc wC r" I}S counlics, ... ith a lou l popub',on .. 1 1,(1')<).· 
5} 1; a ll countie~ hein):: wilhin the haif·null,\'ult dJ11 ,mC 
<on"'u rs of KM RC·KFR'\1. (Mec"'I'" l i'~n an'a' n~mc,1 
wele excluded.) 

Onl)' Th" K.\IRC·"'I' RM T"am deli'cl S complete ("'''r· 
age of ,he ~ r<,a ' Kan~as G . )' Tradc aru ! Th~ "'.\\DC· 
KfHM Tcam pro"ides Ihe fl"'~1 <'(on(lmiral ( irrulae ,"n an 
advl'rl iser {3n bu), IU {over this hugc, imp"rI~n, IrJd,' art-", 

KFRM KMBC 
OF KANSAS CitY Reprnented Nltionlllr br 

FRrE & P£TERS, INC. 
For Kansa s Farm Co~erage . . BY MIDLAND BR . . • 

E 
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• Attentio n Time Buyers and Advertising Mandgen : 

T<1lk about POWER AND RESU LTS-one program pulled , 
11,129leltersat one o'clock in the morning . We would 

b e glad to give you the particulars. Write to us. 
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