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Wnars rha 
1960 

WMBG AM 

WTYR TV 

WCOD FM 

, 

W ill our rockets hove reoched the moon? 

Will the uses of atomic energy 
be a boon 10 mankind? 

And whot about broadcasting? Will rodio be 
a satell ite of television? Perhaps a new miracle 

of air transmission will be exciting the world. 

In 1960, as todoy, you can bonk on this: 
Havens and Martin Stations will be experimenting , 
pioneering, and programming for 
the listeners of Virginia. 

Holf the joy of broadcasting is vision. 

Much of the rest is serving. 

Watch the First Stations of Virginia in 1949 ... 
WM BG-AM, W(OD·FM, WTVR, The South's first 

television slotion, affiliates of NBC. 

./z· I r /'l /. ,/, ../) /. .. 
'J iO 'J .J !rIIIN/.J 7 I I/;YI/l/rl 

Havens end Morl;n Siolions, Richmond 20, Vo. 
John Blair & Company, Notional Repre~entative~ 
Affiriate~ of Natianal Broodcasting Company 
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SKO URAS AND ABC 
STILL TALKING 
STOCK PURCHASE 

END OF DISK BAN 
SA VES RECORD 
SPINNING SHOWS 

TV TALENT UNIONS 
CONTI NUE EVERY 
MAN FOR HIMSELF 

WEBS WANT THEIR 
REP BUSINESS 
TO CONTINUE 

CBS PASSES NBC 
IN POWER NEXT 
JUNE? 

3 Janua ry 19.,l9 

Twentieth- Century Fox and ABC a re still talki ng business. The re lS 

every indication that Skouras motion picture operation will directly 
or indirectly move in on American network. When and if it does , 
expect some ABC capi ta l gains gestures which will bring t op Hooper 
names to ABC . 

- SR-

End of recording ban came just in time to save radio lives of 
number of disk jockeys who were finding that few of them are good 
enough to hold audiences with chatter and old disks . 

- SR-

Tal ent union situation in TV is as cloudy as it was day 4-As (ove r­
a ll tal ent union) set up investigating committee. Radio actors 
group felt it had everything under control, but one after anothe r of 
unions have kicked over applecart. No talent group is willing to 
give up TV jurisdiction. 

- SR-

Income from station representation is important to networks. 
They'll not give up this part of the ir busi ness without fight. 
Independent association of station representatives made good case 
against chains before FCC , but battle has only begun. 

-SR-

By 15 June , CBS expects to be most powerful network in broadcasting 
history. It I';ill be roughly 40,000 watts more powerful than NBC 
at night and have 58,000 watts more oomph in daytime. These f i gures 
do not take into count wavelengths (position on dial) and other 
factors not measured by FCC authorized power . 

- SR-

MARKET RESEARCHER Indicative of what some firms feel about market research is election 
HEADS McCANN- of Marion Harper , Jr. , to presidency of McCa nn-Eri ckson during 
ERICKSON -second week of December. Harpe r is second president of agency which 

has been headed by H. K. McCann since its foundi ng in 1930. Many of 
McC- E accounts have clauses in contracts calling for special research 
services. Agency has been figure and fact minded since inception. 

INSTALLATION 
AND SERVICE COSTS 
HOLDING BACK TV 

-SR-

Problem of high annual consumer servic e charges for TV sets is hold­
ing back many purchases, retailers report i n con fide ntial survey 
conducted by lesser TV manufacturer. "When installation and service 
charges are more than cost of an adequa te AM radio-phonograph com­
bination. they stop buyers dead, " is way big radio-TV deale r 
phrased it . 

:jPO,~·SOR. l 'oL J . No. J. J Jd"""' .• /9',9. p~Mi.htd Iti, ....... '. ~ o9po",,,, p~bliaJl!ou In<. PoJJti<ul.ion of(l1:t. : SiJOO V •. 11"'''· ... SL. phil.,rlI:'p~i4 \ /, I'll. . du.'" ,,,,,' 'J, ,. 
101. "I\J c . .... ~"'! ...... oif"'<" iO II'. ~2 SI.,,v,,,,, y",. /9. ,v. . .=",.."', .. "rlI:, Iht Qd 0/ J"n< 5. 19 .. ~ ", p~.·~,<k'p\,'" P."" .. ! .. ",,, . "."_.o<d n ,,, .. ,,, , ~, I.~·,] 
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COLUMBIA (S A ) 
TAXES DISK-PLAY­
ING BY STATIONS 

TV SET PRO­
DUCTION PASSES 
MILLION MARK 

GROIVTH OF SELF­
SERVICE FORCES 
PACKAGE GOODS 
ADVERTISING 

AIR ADVERTISING 
INCREASE EXPECTED 
IN YEAR 1949 

BENNY IS GOOD 
IN THIS TOWN­
AUTRY'S BETTER 

RATING BATTLE 
CONTINUES HOT 

CO!l:TINENTAL MAY 
BE fIFTH NETWORK 

, 

Indlcatian of what record companles and Petrillo (AFM) seek in U. S. 
as levy against broadcasting stations playing home recordings, is 
Columbia (S. A.) tax on playing of records by broadcasters. Every 
time station plays disk, it pays 3 centavos to government which in 
turn pays royalties to recording companies and composers. 

- SR-

December saw LOOO,aaOth post-... mr TV receiver come off production 
line of members of Radio Manufacturers Association. RMA represents 
great majo rity of all radio and television set manufacturers. 

-SR-

Need of aggressive advertising by package- goods manufacturers is 
indicated by consistent decrease of counter (service) grocers. In 
1939, 45~ of independent grocery and combination stores had sales­
men. In 1949, it ' s estimated that only 10% are not self- service or 
semi-self-service . Products in self-service stores must be ad sold. 

-SR-

Broadcast advertising will not decrease in 1949, according to esti­
mates of industry statisticians. Virtual exodus of Standard Brands 
and a few other network advertisers will be balanced by greatly in­
creased automotive, drug, and insurance advertising. It's also ex­
pected that SB will be back on air before end of year when a new 
approach to using air time comes forth from new agency for account. 
Increase in broadcast advertising does not include TV expendi tures. 

-SR-

How local listening habits differ is 'indicated in town below Mason 
Dixon line. CBS station in area wasn't particularly happy it was 
gett i ng Jack Benny after 2 January. Gene Autry competing with Benny 
ove r this station regUlarly topped J. B. by 4 to 5 Hooper points. 

-SR-

Battle between NRI (Nielsen) and Hooperatings continues hot and 
heavy. NBC has signed U. S. Hooperatings and both services have 
signed number of important agencies and clients. Hooper has ... in­
creased diary sample and Nielsen is installing new Audimeters. With 
listening habi ts changing this year due to s ... :i tch in netwo rk pro­
graming, it is mo re important than ever for industry: to have rating 
service on which advertiser, agency, and broadcaster: ·agree. CBS is 
said to have signed to pay 53,000 per point it doesn ' t gather with 
Benny, based upon previous Benny ratings. If Hooper and Nielsen 
ra t ings don't agree (and they probably won't) it's hoped tha t con­
tract is very specific on what CBS pays off. (Benny has for years 
lived and suffered with his Hooperatings.) 

-SR-

Continental FM-Network is moving more and mo re in direction of being 
network first and FM (except as interconnection facilities) second. 
It's also following TV network policy of using transcriptions (in 
this case tape recordings) to service non-connected affiliates. Thus 
far AT&T hasn't decided to fight Continental as being "unfair to 
telephone lines." 

SPONSOR 

• 

I 



KCMO's Mid-America 
"R'ch •• , i" 'irne of peClce, .ole.! in lime o f "Qt, " 'Oy' e<<>"o"",1 

Roge' lIob.on obout .1. .. "Magi. Circl,," o'eo! And, Wolter Bow"". 

Sec'e to'y, " Mog;c Ci.cle" D ... "lopmen! Conference, odd" " The 

on",,,.1 income of the 'Mog" Ci.cle' 1.0. increo.ed in ten yeo" 

"om ,i. 10 .ixleen billion dolia .. , Bonk depo.'" hoy. gone up on 

.ome pOlio 01 rh 'Mog" Circle ' o . ",uch o. Ii ... hund,,,d p'" 

ce nt. l and yol"e' hoy .. doubled ond !tipled. The 'duil bowl.' of 

Ihe 10', OM 30', hoye become Ihe 'boom bowls' of the i .. ,,;u !" 

50,000 WATTS DAYTIME -Non.Direcliono/ 

10,000 WATTS NIGHT-a' "0 k 

Nolionol Represenlol ives 

JOHN E. PEARSON COMPANY 

'Ul4ate of Market! • 
IS 

KC MO', Mid-A.me.i .... Io<oled completely within Ihe " Mogic Circle," 

hOI olwors bee n .. big mO'~e' _ o<>d ii' , gening bigg"r ond bigg" '! 

for 'od,o couroge on Ihe " Mog ic Circle," you need KCMO', one­

.talion blonkel'ng of Mi d ·Ament" . 21) t .. " ... ie, 'n, id e KCMO', 

.50,000 ..... n m,,,w'ed Y2 miliiy .. h "'e .. - Ii"ened ... in ~66 

t .... n. ie . in 6 "M .. git Ci,de" ""'e, (g'''V t o .. n. i" o n mo p ). Cen'e ' 

yo", ,eliing on KCMO, Kon,o. Ci.y', mo,' powe r/,,' " o,ion fo r 

Mid .Am"ito, in .h " Magic (i,de." 

••• ond KCfM _ 9".9 Mega.y.'. ' 

KANSAS CITY , MIS SOUR I 

ONE station • ONE set of call letter s 
ONE rate card . ONE s ot on t he dial 

3 JANUARY 1949 3 



I 
SPONSOR REPORTS 

40 WEST 5'lND 

ON THE H ILL 

MR SPONSOR G . VERNON COWPER 

P.S 

NEW AND RENEW 

CEREALS AND HOW THEY'RE SOLD 

THE PETER PAUL FORMULA 

WHOLE SALERS' LAMENT 

DOWN TO EARTH 

GLASS WAX. MIRACLE IN 1948 

RADOX RESEARCH 

TV LA W, CONFUSION PLUS 

SELECTIVE TRENDS 

TV RESUl TS 

MR SPONSOR ASKS 

CON TESTS AND OFFERS 

".NETWORK COMPARAGRAPH 

..... PPLAUSE 

SPONSOR SPEAKS 
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411 lVest 52nd 

WRONG TOWN 

In IIXlk Lllg OH'r th,· U,·u 'Illb...1 I"~U'" of 
SI'O'l>OIl., I wa" to:nl(icall} shtlckl'd to IlOt e 

on page 28 pm cil!"ried :. pinur,· uf uur 
hOIlll.'SPUIl ph ilo'\Oph,'r and listed \\, IS\\I 
a~ Wichita 

BE' Luuy 
r.tlltraf AliJlI<lJ:tr 
U'IHW, Topeka 

.. 1I. ~"" r' I . .... ) . , hNrh_' , h .. nl.r" f", h .. lunR 
.'WO' ~ IIK'1Io " 'I~n'I" I ... '" I .... · .. ' ~ "nr .. r , h .. ",1.J • 
....... .. n, ,," ,, ~,,"1.1t ",,11."_ 

SCHWERIN LOST NO CLIE NT:) 

We notl·J ~' ith stlrpris~: thl' Sl<It,'I11,'11I 
ill your o...'n'llll~.' r ' Sl>lll" ("Spol\!>Or R,'­
rOrt" ," ]),,1.fW 2) that qoahtatiVl' radio rl' ­
""arch tl r~anl~atIlIl1S ".sIgned no nt·w con­
trach durin!! Nov,·l1llx·r. :tnd III «:\l'ral 
cao;c.·s lOl> l elM'nb •• 

Schv.l'nn I~":-l'a r, h CUI por.lt loll L~ Jiung 
f;lr and away the bi!!I:,·, t volume "I ~LJch 
wurk . and th ,' aN.,,· Hatl'lll('IH . If trUl' , 
would rcllo.:u OL I LJ ~ \\',' ,lon't know what 
till' eXl't·n,·nc,· 01 utlwrs III till" hdd has 
lx'l'll, but III No\",·mb...·r wo: Hl l ~igll,' d J 

nl'v. ('(lIltract ~Ith th,' N;Jtiollal Broad­
C:htUlj.! Compall\ cO\"l' rulJ.! th(' ) l ':lr 19-19 
and Ib) ,q.K'J C.) lltr,ll.h cJ\,l'ring r" ur 
11l:IJtlr Illtwurk prnJ.:rams and their cum­
m.: rdal.. Al> fa r a:-o the Sol'cond half o f th,' 
statl'l11ent !-'oe~, Wl' ha\'(' ltl~ t no dil'llts. in 
Novl' lllocr lIr 111 allY other momh. 

I t rust Illu'lI brlllg thcseo.:orn·ct f,l Ch to 

thl' attl-lltioll of ~lIu r rl'aders, TIl\' LlUnl ­
berc.1 rl('opk 1'\" , had to str<llghtl'll OUt IIIl 

till' r, IC,," o f thi ~ situation is tes timuny uf 
ho~ LllIICh SI'O-":SO Ii. i" r\'ad and b...·h.'wd 
through,.ut thl' illdu ~ tr )'. 

Ilof(ACE S, St.;lIwElI.r .... 
Prr5id~lIf 

.~IIII·rr lll l<.:s.\I,cI,· c.:.,pomlloll 
Nrll' " ork 

FA RM YOU TH A ND wnc 
\V(' II'l'n' pleOl"loJ to find till' pictu re of 

our Farm Pr~ralll [)irl"(' tor . Fr:1Ilk At­
wood. un l'mjot" -1-1 of til(' NOI','mba i~~lIl' 
of .!> 1'tJ"''>Of(. Yo ur :lrt,ck" 0 11 fa rm 
bro:ldc-a~ tlll!! haw 00.'11 illlcret ing and. I 
dunk . LlnpOI talll . This IS a fldd \\Iwr" 
rad,o call du all ( "'H "tandU1~ public 
~.' rVL'l' Joh aud .-II\'CIII·(· "l'!ling for CUIlI­
Illl'rcial "\".Il,,,.rl> 

St:ll;"n W'II C has :111 ... ad) 1ll0rlllLl,l: 
farm !>h cl\\', ti ll' WT IC Farnll'r '~ DigCloI, 
6\ 'i lei (.:5 -1 , ,\\ul1d,. ), through Sat rdil ) , 

(I'lcw;r IIi TII 10 J>o11!<' S) 

,\ L\ \I: -\\' II ItT II 
(jjf'J "' mK~ 
\JV \I\'S'I'EII Y" 

TIIC Case qf lite 
Sitiverinq Corpse 

., h,' Il llm,m lay ,rumpled ill the ,nov. 
In .In .. Uo:\\\a> t>o:l\\~~n 1,111 builJUlg, 
'lth.lU~h It ".I~ blll~'r ,'01<1 . 'ho: IHHe 

11\1 ~.~.ll .In,1 Ihl.' (ml) oh).:\!' nC.lr hc r 
ilkI.'" ho.l) v.,',e ono: or her , ho.:,. lhe 
1,1,·1." ,"11 nt:,lIJ~ llcd. '1I""IJ h .. ·r h"l. \Ih,eh 
1",II.C.1 .L\ rr<"h .m" Ill'" ,I' IhllllWl ,he 
h.\,1 h.lu~hl 1\ on" mum':I1I' herorc. 

I hI.' ,.Iun~ I,,,h r".>Ii,cnun. Yo ho hJt.! 
.Ii ..... ",,,· .. ·,, lh.' "'lUI. '>Cr.tL<.ho:J h,. he.IJ 
· ... d "t~ 'I" " ".i ..... · Ill' hll·,m.l·run .Ir,, · 
101(:' h,' '.J"I Itl lIonl"'IJo: 1 1':1110:0.1111 

I '.Ill'. "onl} lhc,,~ ', no 1111: 1r.l{b, M.L}· 
boo: ,um,' h"otllum hl'Ldj,l,h'J h"r ,lOd 
11'<)1. IItl '\llh her (';'.11 ,IoU rur ...... \\ hJI 
.In )'~U I hm\""" 

I I<'Ull.'n.1n1 1 1.111' ... li.l. ":-"0. Ihl' i .. 
)I'''''!,: I hr.',' du,"" pw,,, Ih.1l ho,:IonJ 
:. ,louhL" 

" ,\ntl "h.1I "U\ Ihe) bo: ~ " .I,lcd lhc 

(Solu'ion below) 
" Mlke Mystery" is, ItJtun 01 J IS· mInute 
tr~nu.lllltd mU~lt Jnd mrste,y show lUll· 
allie 5 ' r'l1 U wukJ, lor 111110",1, rtllQlU1 
0' lotlll Sj!on$o'ship on &(III l anl· Worlh 
a' hlliled sll1hons, fOI lull ,n lo,m)tlon. 
tlInlltl 10ur !;l)llon or .1\ 'tp'eitnl,lIn, 

IJ )\ 1\ I: -W 0 It 'll II 
fi'iliUI'i'lll'lIgl'illII ,1. in!'. 

III W J 7 TH st . NEW YORK " , N. Y. 

'HI SOlUflON 

" P ! . !ft'~ ..... ·.a .. '!P..... """.1<1 
• ~I' . p ..... ~I "'0 .... I '~ ~r'OI "0 0" I'~' p ....... ' 
.'_ p~'ft ...... .." • .. o ...... ,II>J .... ItCI .... WI' " ... " . 
I' " Il"" "11.'. I' PIG, ' 100-> • .., '00"''' ",", ' 100 ... 
""9\1' • • "'0', h ,d..,ft' ' q ... _ , I ........ 'I npo. p 

~~.;::"::, ;~:':::.~;;' :~!~ ~~~I,~":, :"7w~:; 
"'''I .UQ P'II 'pi' l py, purl 11'1' UII~' '_1111 nil Iu, 
·II" .IQ ",up., "" '.1 "'III1 "'W '.Iu'PI'"Q i~1 pO 
, .. 0 ..,e"l .I .. D ..... ' PoeJ"1 P'. ",,,,0'" "n" i "1 

In , ., . ~ : II: {rJ:I -M' " MI.I"" ," .. , ,," MI, j ., 
I I "",11M ' " ,.- .. ' ~ I.I "" .,111" 

"" .. . ,. , . , ..... " . ,' '''''1 ,,,.,,,*, 01 1'"1 w.o •• 
r u\ ... ~II"'" '0<_." .10l0i. II ....... tI ... 



UGRASSHOPPER ADVERTISERS"? NO SIR! 

Advertisers don't jump 

around from station· la-station 

... in Cleveland! They KNOW 

where they get sales results ... by 

reaching the largest audience .tes !~S~~~~~~rr 
at the lowest (network stalion) r. 

A typical example: The Forman 

Furniture Company has been on the 

air with a hall · hour program for 

twelve consecutive years! More 

~OOf that WH K is the retailer's 

choice in Cleveland! 

YES SIR! THEY STAY ON 
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Broadcast Eco nomy Better Than U. S. 's 

Bro:ldcast advertising !olarls the ne ..... ),c:lr \lith an eCOllomy 
that'~ OCHer j.!ene r'l ily tIJ ;11\ til(' Nation;1S ;1 whole. 111erc'5 no 
cxpeclation of a ~ i :nbk radio reccssion , turing 19-19 bUI the 
gener.ll business mdl':I. l\ill "land st ill or go h;1Ck a little unt il 
r\pril -,\ Iay J9-1t). 

luxur y Items Suffered Most Christmas 1948 

R('JXHh (m ill Ihl' Hill indicnt(' thm luxury i l CI1l~ surfe rcd 
most in the 1517i ..or-under Christ llJ.1S buying of 19-18. 111is 
indic;lIc;; tll'lt most industries , ,'xcept " nccessi t ies,·' ..... ill rel' ise 
their ad hlld).,'('t :. (or th is year. EI'cn t hc so<a lled " low.('05t " 
foods will Iw vt' to resc ll tll(' con"U II:er 011 Il$ill g thelll instend of 
higller<cst Sland;lrd eatables. Public pressure, it is expecl{'d, 
..... ill fo rce i!0v('tlll lll'n t ;lctioll \lhich witt en'lble fn rlll foods to lX' 
so ld Illlll<.'r "supp<.lrt" lel'e ls . 111is wi ll ke('p both the f,lrllK'r 
and public Ilnpp)" It's going to tnke sollle fi lllcy f{'{terll l hook_ 
kl'eping hOWCWL 

New Auto lines in Fall 1949 

AUlOmo \.J ilc hacklog is WIX'ring o il , Nc ..... "used C;lrs" no 
1011gl' r nr(' hringing sizable prellliullls and o lder cars a rc ;;elliing 
dO\l 11 to "hlue ix-ok" prices in ~ lead of t llc (ancy p re llliums 
\lhicb they broughl in 19H -1 8. New lines ..... illlX' Ollt this fa ll 
and with the 11C\l lilies will COIlK' intem iv(, broadcast ad vertis­
illg and gelK'ral adl'e rtising camp,ligns. 1111.'re was compa ra­
ti\ e ly liuk compel it il'e adl'e rt ising in 19-18 but Ihcrc 'l1 oc 
plcllt) in 19-11} willI no holds bmTcd. KaiSt'T-Fr;,:cr will be 
accq )(('d as cOIll\,x' titioll by rcs t o ( i nd ll ~try wil h K-F a lIllOl lllC­
illg a ne\l C;lf in Ihl' 10 \\ pricc romge whidl \I ill force Ford to 

ro~l'I ils qua lit } aPJX':d 10 fight for Ihe low pricc markct. 
(;l' IH' r,,] I\lotors wi ll a]..o ge t illiO Ihe fight sollle\l he re ;md will 
U~l' clll l ~idnolbJl' airtime lind ad\'(, llis ing space to te]) its 
CIlI'\'f<lld ~\() ry, 

Beller On the Hill Radio Coverage 

Wn~hing toll '~ IIctwork reroTters will Ix: giVl'Il ~O lill' hd p 
during 19-1(). In t he IhlSl , till's{' wlkcrs o f \l h<l l is hap]X' ll ing 
'>1\ til..: 11111 1l;1\'l' 1":{'11 forC('d 10 relr on ullllnic ia l kglllell who 
\\'C ll ;lt lu;ll1y pu blici t), Illl'll with ~onK-' l hing 10 S(' II. In relurn 
lilr a ]"Hls~ ihil plug fo r thcir f,lll , ritc elk'nt , "l' ldolll actua lly 11'­

que~h'J , tl ll'Y ;10('.1 as thl' eycs ,Illd cars for lK' twork COfl]1l1(.'Il-

6 

taton. , Now chain~ nrc comidering budgets \I'h ic ll will gil'" 
their D. C. cd ilOn> 111011\')' for n 's(:<1rchl'rs. It ·s long overduc. 

"Freedom of the Air" Appeal Is liked 

\ \ 'hik- just in ,\liller, president of Illc 1\'ati011 <11 As.....;()Cia t ion of 
Brna lkasleTS. haSll 't handled eH'r)' til ing to the sall~filc t ioll of 
the IllcmlX'fl; of the associat ion \Ihkh he reprc~nts , hc has 
handled Ille "fr('l'doll] of the a ir" issll(, ~o well th;lt iIIallY of 
Ihem nrc willing to for<.,!e l his " messillg up" thl' industT}' code 
Ol'c.' t.lt ion. T hc code b f>upposed to IX' pracl ically IOO~ olx'Ta­
Ii \'\' qarl ing j mlU'lry uf this r l' ;lr, bu t iI'S already ndm itted 
Ihat it will be more brcach('d Ihall olX'yed . J udge ~ I i ller 's 

I'rohlenl is l\ hCII tn be tough Wi th his 0\\11 Il1CIlIlX'rs and whcll 
10 forego til .. whip, " r ll.'edoill" h'ls carried him owr thc 
rough ~1}() l s . 

A New Twist to Increased Postal Rates 

lncrea,;c ill postagc r;lIes, whieh will come III' aga in in Ihe ncw 
Congress, will haw 11 \';lrk'd b.l cking. OIlC off- the_record pica 
fo r ti ll' lIew rates wi ll lX' tlla t thc}' m a}, actually pcmlit an 
eventua l re turn to lower rates tll rough cfl lC icnt ;Idvcrt ising 0 11 
the ai r and in the prcss. Onc o( till' as~ is rant postmasters 
po ints to the accomplishnlCliB o f Clnadn \\'h ich has s..ll'cd 
hund reds of tho lJ sand~ by p ract ically e limina ting the Holiday 
peak lil rougil adw rt ising. T he pre-Christma s Cl t",d'l ma il 
pc .. ak is around OcCCIllIX' r IS with t ilc bulk of Ihemail delivered 
before 11;cclllbc r 2-1 . It 's a lIew twis t this "inc rease thc ra te;; 
so Iha l \I·e ( '; m rl'du((' the lll la te r ," bu t it Ilia)' work , 

Anti-An titr ust Ad verti sin g? 

EXl'ect i, lCrc.lscd pllb lic-infon llilt ion,l l adw rtisi llg by milk, 
dai ry products, baking indust ries and food cha ins, Thesc and 
mnllr o ther industrial groups will be il rHong those hit by the 
-10 nnt it rust cases reporled 0 11 the OIgcnda of the l.A~ p.l r\lnell1 of 
jus ticl' .mt itrust dil'isi'lil. Since till' dq };1Tt meIH mlly ask for 
higher lX'nalt ies, includ ing s ix·month jail SClllCIlCC'S and $50,000 
fin es, n1.1 nagell ll' llts in tlll' thre!l tcned indust ries a rc plmm ing 
COlmll'r 1ll('a~url'S in the fonn of gOltd-will ad l'ertising. Build­
ing mat e rials, tl'xti lcs, tciepilone cquiprHclll , radio and tele­
\' i~ i on rl'Cl'iwrs a rl' a ll Ullde r [)ep:lrtIlW1lI of j ustice eycs .11 

prC5 .. nt. r act that lIlost T V sets of eqllal ability nrc priccd 
within a dollar o f l'aeh o tl ll' r has lI ·t 11l'lr" .. d the rad io industry. 

Undistributed Profit to Be Hit 

L l\.Jo r will sta rt using the air this Spring LO point til<' ling.:r at 
the fact that only ) ; C; of C(l rl'0ral~' p ro hts \I·e rc d istributed in 
1()-1S. Som\' co rpomtlo lls can expla in the reason for this but 
o thers a IX:' JUSt plnying it sll f~' , li t Ihe expensc of ~ Iockholders 

:md labor, sa)' labor ('C01l0 Ill b t ~, E~t ra lax on ul1Cli~ t ri\.Ju l l'd 

profi ts may rcsult fmlll 1 ;lblJ r '~ ca mpaign , 

RCA Chai rman Sarnoff Ex pected to Work on NBC 

N IlC's losing n fl' \\' kcy aCCoullt S ami progranls will r.1f\·C th.lI 
Ile l work l'wllIlIa lly to ;lCl'ept an ow rlwll lin ),! with Re /\ 's cha ir­
mall of the boa rd, Oavid Sarno rr in clla rge . With Frnnk 
Folsom (SPONSOI{ It l'po rts, NO\'(' llIb(' r 19-18) in Clllllllliind of 
I{CA's Ill.lIlllfacturin),! ac t ivit ics, Sanlo lr will devote a solid 
percentage of his t illl\' to N BC. T hc reslIl l will IX' hc;ilthy fo r 
all bmnlka~ t :Hil'l' rti"ing, 

SPONSOR 



MORE THAN HALF THE NATION 'S STEel 

IS PRODUCED IN THIS WWVA AREA 

" 

WfSTERN 
pfNNA 

A FOUR-STATE AREA RICH IN OPPORTUNITY 

Hard steel and soft coal combine to make Ihis 

WWVA·land a solid market for alert adver­

tisers. h 's a land rich in people-more than 

eight million of them; it's rich in re tail soles 

-nearly $4 7-'2 Billion Dollars Annually; ii 's 

rich in potentiol-every day more industries 

are surveying the area to locale nearer their 

supply sources. 

This lour-slale area tha i makes WWVA·land 

includes Eastern Ohio, WeslernPennsylvania, 

West Virginia and Virginia. From it come 

more than hall the nalion's steel, more than 

half the nalion's bituminous coal. You can 

reach it with one station, one cost, one 
billing-with WWVA. An Edward Petry Man 

can tell you more aboullhis land of opportunity. 

50,000 WATTS·· CBS·· WHEELING, W. VA . 
NATIONALLY REPRESENTED BY EDWARD PETRY & CO . 

Notional Sales Headquarters: 527 Lexington Ave., New York Cit y 
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YOU MIGHT GET A 425-
POUND WHITETAIL 
DEER~-

BUT. • • 

8 

YOU NEED 
WKZO-WJEF 
TO MAKE 
A KILLING , 

v 

IN WESTERN MICHIGAN! 
, 

If ~oll 'rl' ,. IIOll lill.:,! fur hi~ Il( ' r ~ ul.- ,.. in " ' ",,ll'r li .\lit·hi;'::<l1I 
,ia rOl. Ii ... yu u 'n' ;.!ul to II " ,' IH·a rl. ~ or 11,,111(' " Iali o ll ... III It ·11 
.' n ll r " tur~ ' "ff(>{'t; r'('(,'! 

IIt-n"s 1110' r":,,,o ll : I",.."f .. r .. ,.. ra.li" rt' ("' plioll i ... "011-
'-(' rl u·d . W .. " II'rll ;\ l i,· hi ;':: :l1I j ,.. IIl1i'II" " W. - 1i:1\" a tldinih ' 
a llli ,Ii " , i l il " ""al l of rildinj.:" nrlOl1 ll,1 I, ll" lIr, 'a Illal alllu.,, ' 
"olllp l l'\ t ' l ~ " r'·'("II,.. ;'; ' '''.1 rl'(' ''I'liOIl of OIII ... j. I., ,"IOIlioll:'. Ill' 

III lIt It' r \\ h OI ' IIIt' i .. 1'10\\ pr. C"II ;; I ' tPH·lIl l ~· . JlI·opl .· ill ,,' · ... \t· rll 

:'I li t· h ij.!all ""1'1' th .-ir ra.li",.. IIIIH ',1 (llm os l (>.\"cllI~ i ft'I\ · 10 
IH':lr_l ,y 011 11", ,, : ... , ·11111 111 " 't' ll ,ry for fllr:l way ,.la l iull" ! 

Of all IIII' ,.. talioll ,. it. W"" lnli ,\lidligH Il . \\ I'ZO. 1\ .. la-
111:1 ,,"0". a nd \r.lEF. (;rll"d H:l pit!,. ,I" II". IIIn.'( ,"'fll/ f llt,j("1I1 

fllIIl f:U{o('lin> jul,. r:("lJllOmj("II/ . IW'· 'HI .~I ' tilt,,.,, 1"0 ,. taliun,. 

11 :1\ " : 111 I ·.\ . · .. pti,," a ll~ altral"li,, ' ""llIlli llali"" rail ', , .. 
Elf,·, Ii,,· "", ·all,.,· thl ' .J :u lll1lr~-F, 'I.r" : Ir.' IloI'!wr ,. 11"",. Ilwl. 
fur T .. I;.! U.II .,01 Tim,· 1'''ri,,,I,, . WI\ZO Ila,. .111 '1IlIa·l. illl! 
.i .i. II', Sha n ' of .. \lIdil ·I" ·" :111.1 \\.IEF :, ,."Ii.1 :!;I. I'; ill IllI'ir 
n ',. p' ·'" i, .. ..i Ii i''' : 

1., '1 II ,. or '\\(' r~ -l\IIU1I.,1. 1110 '. ~ I '" yo" a l l IIII' fa. ·t,. ~"" 
11, · .. 01 ;d ",ul \\·I· ... ! '· rll .\lil ·lIi).! .. ... .'\0\\ '! 

III"" 1"1",,,"/1/-",/ "II" II"" ,i:;.·. "",Jr ,/"",,, , f ."I"" l/ i"I,il-~"" 

FETZER BROAOCASTING COMPANY 

Aver y- Knodel, Inc., Exclusive Nafional Representatives 

411 " 'est 52nd 
ClIlltlt ll lcdfrnur /ltlR"~ ) 

that ha~ a t least tl'."O lK'wswort h) angles. 
It is onc of tlK' fel'." serv ice.t)"p .. • fa rm 
programs that has full cOllllllercial SPOIl­
sorshi p. As a P.1 rt of our fann ser" icc, Wl' 
have launched the $20,000 WT IC Farm 
Youth Program to help boys and $! irls 
acquirl- plm-bred breeding stock. 

T he Clark Farm Equipment Company 
of Hanford, Ill,;nufactu rt'rs of Clark 
Cutal'."a) IlarrOII'S and whok.""le dis­
tributor~ of scl"eral other lines of f:mn 
equ Ipmll\t, took on the complcte sponsor_ 
"hip "f Iht, Fllrmc-r's Diliest ill February of 
this )~'~r. T he Clark Comp.1n) has fi\'l' 
Illinutl's of cOll1mercial time ~'ilch dar, 
usu;>lI) divided into fivc one·minute an-
1l0UIlCUllt'IltS, for diffeH'11! ill-illS of l"lllip. 
Ill.:nt. COllllllerClfI1 COP) is fUTllIshed by 
:\11 :>genC) with the undcr~tandil\g Ihilt II 

will be revised b) the fann director to 
make II fil sllloolhlyinlOthefarlllnewsof 
theda) and olher fealUres of the program. 

I\~ [l wholcs.1.k' distributor, the Clark 
CIlIllP.1lIY brings in frequellt mentions of 
rdail dc:>lcn, throughout its territory, 
adding loc:!1 illtetl"'t to the cOllllllerciah. 

St;>tion \\". IC retain~ full com rol of the 
editori;>1 content of the program, the on!) 
1l'3) til;>t a ~(' rl"ice progr;"llll can operate, 
Il"· kd, under:! spoll~rship arrangemellt. 

T he WTIC Farm Youth Program was 
dl'\'I.'loped b) the st;ttion in co-opera t ion 
with the "·1 1 Clubs, the Vo<:<ltiollal t\gri­
cu ItuTe teaclwrs, and the bH'\.'ders of plIre· 
bred 1i1"('~ I ()("k ;n our arl'a. The ~ t a t ;on 

l>C t up a r.:voll"ing fund of $20,000, Il'hich 
I~ uSt.'d to bu) purebred dairy and b l (1 

heifers. whICh <Ire consi ~ll-d to s.:k cu-d 
4·11 Club boys mid girls or to Voca t ional 
t\ gricul tUTc s tudents. Thc youngster 
bcCOIl Il'S CO.OWIl('f of tlw ca lf wi th Stat iOIl 
WT IC <l nd s igns a note for the pUTchas.: 
pricc payable, without i nt l're~ t , in two and 
one.half }ears, The brl'('d :lssociat ions 
seil-ct the calves and detennillc <I f,1ir pur­
cha~ prin'. Th~' " .11 Club agents and t he 
Voca t ional I\~ricu l ture teachers ~uperv;S(' 
tile C.1Tl' of t he animal. Our objl'Ctiw is to 
ellClluTage farm you th to build thdr 0"'.11 
herd~ with good fou nd:lt ion stock. Sillcc 
,\ Iay I, Il'l' hal"e purcha.;cd thir t)'-cighl 
an;lllal~, and W(' arc cnjoying the finest 
co.operation pos~jble flOlI1 ,111 concerncd. 
\\\. bdil'''l' thl~ projcct is unique, and w(' 
hche\'(' also that it will have far-reaching 
T .. sult~ in encouraging young lll'op1c to 

hccomc f:m ll operators. 
WAl.TFH J UII :-'SIl' 

Assi.'iWllt Gener.1I ,\ fmwj!I"'T 

\\'TI C, /I'ITllnrl! 
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T HIS powerful 

is terrific "box 

minded sponsors, 

ratings, 

Ziv shows 

builders for result­

tops in Hooper 
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for profitable 
selling­

I NVESTIGATE 

Repre\e nled 

" 

~ ... "'~ .0 .... MEEKER 

1 '''°'''''' New yo'~ ("'<ago 
Sa" f,onC<I<O 10' An9~le. 

Cloir • • McCollough 
MClnolil!nljl Olrk'o, 

STEINMAN STATIONS 

.Ur. Sponsor 
In c .... !1t 01 A dvOI.tisin'J . nd Sallts Promotion 

8.'el F.brics, Inc., New Yo ... 

Then- .... as 110 pr\' \'lou~ Ba ll'S Fabrics ' ;Jd \·l·rti~jng history for Vernon 
Cowper to absorb whcl1 he was hired, "}lHI.all" accent included, by Ihl' 
Ihomugh1r Yallh'c firm in 1930. Th('r(' .l<illlply wa~I1't :lIly Bates n(\\Tf' 
ti~i l1g. Th,' tall, (·asy.1):oillg North Cuolinial! I",d to ~ t art from :.cra teh . 
lib first assignl1lcllI was Ih;] [ of prom(lIion man fClr a 1930 chang(' in the 
Bates distribution . T he fol lo\\ jng year Ikltes b.-gan 10 aun'ni!>(' in t rade 
pOlIX'rs, and Cowrcr's dcparuHcllI ('xpamkd rapidly from till' Orilli,,;]1 
baltered dcsk-and. telephollc opermilHl, In Ihe follo",mg IS }ca n., Ba tes 
"1~.'nI ("\'a-increasing amlllllll S for advcrtis ing (mn:.tly C'Olor pages ill class 
mag,uincs). Cowl'cr now nms a dcp;'lrtlllcnI Ih ;'ll includcs cWTything 
from artbl~ 10 a complete mot ion pictul c crcw. 

&1tl'S Fabrics. largcs t U. S. prod uccr of COllllx'd fabric~. sells n product 
Ihnt k'nd s il self Ix'st to visual advertising. In 194i, lIsing IlInga:ill('s nnd 
1I('w<;l':lp .. rs, 13;1I('s :.nld 136.296,04 1 ),;'Irds of f:lbncs and d id ;'I gro:.s 
hll:-ill('ss o f $(1),iSS,SJi. l3.·lIC.\o h ilS fc il tll.1 1 radill could l1e\"('T Idllilcir 
~1ks stnrr ;'I nd <.II h,1s ncwr 1I!'<.-d il nal iolla ll )'t, But , thc comhin<lIion 
of 13.11(':. .md ld('\ision was ,IS natuml as ham and eggs. \\'ilh a v isua l 
product 10 sdl, n background ofpmducing fanc), relail fa shion sho"':.. alld 
a IIIO\'ie cr\'11 3(ICPI .1 1 making sal( .... pro1llotiOll m illS, CUlIoper h,.·gan 
looking ill 1IIid- 1945 for a TV :-liow, fnun_1 il in Id .... g .. nk K>le ,\IcDolllldl 
<111..1 Girl .-\/1(1111 nUnl. T h .... silo",' 110('11\ lx-fore Ihe NBC_T \' canl<.' rilS in 
SI.'pl"lIlh<:r owr titc " fu ll " IlCl \\"01 k. l3a l\':. c.\ lwets 10 :-pcnd $2iS.OOO 
fnr ii, Oll l of a $ 1,250,000 budgc!. in 1949. 

Cov.pcr l~ 'Idl 311o'arc of Ih{' fact Ihat broalic.1M advcrtising II'orks 
h\':.1 \\he ll it i ~ IIctl.prolilOtC\l. hoth 1. l lhe Irade :lIId toconSllt1l\.'rs. 13;'1ll'" 
do.: .. a hig )lK'rt l!.1ndisin j! Gltltp;'Iign ill TV cilie .. , 1'I,1rticul,1rly o1 t IltUm .. u{. 
"11c C.ml,rcr c()n~ idcr~ it ltiCI eo1r l), til 1I1\';'I.5u r\' tlw 'i,1 lcs dll'-~li "\'I1('''':- of 
'1 \', htl( il h,1 .. \ li rrcJ lip Irelllendotl ~ ulIhll!>i:Nll anlOllg Bat('li ,I cakr~ 

and CCt\\-pl't f(',;h Ihal his TV adwTli~ill!! is ho ld i!!g ils nll11 \1'.11. 
III CO\\ IX"" h"me in Sc;lrborIJugh. Nl·", YOlk. Ilw f;'lmil y's T\' .... t l ~ 

lin mnrt· Ofi l' ll Ih;1I1 it i .. <lH. CoWI1\'r':. I\\'(I ~ JlI"II . fr}' d:llIghl('h, 1 ... llIi .... · 
,a}!\' Q) an<.lll ll lI} ;'I/,:l' (", hal~ t,1kcll n\'('r ('Illllpll,td ). Thc moppch a re 
"Ir~'ad)' \'('1\'rall \il-v.as ;111<1 ';'I I t i nl('~) \\itl!erillj.l (fl lic$. BUI , CoI\per 
",1)'\ IItlh a .. igh of rdi\'!, Ihl')' likl' "<lnd.l, ·, ~ h()II s" {'\','II /1)(' had () Il .... ~, 

.<;.., "''''",,'' ,/I, ~,~ r I /,,, ..... ,,,, •• 1 .... 
/I,,,,, ~" ,·/··di., ,,'.,,~ '" Ir '"'' I .. d, ,," """/"I'''''''/I",r,l,, "/"1,,,,,. I.>J •. '/" ... ",,, ... " 
,,,,,/1, I""""",/.I',,",~I,, .~ .. " ,../1,,/"/ .. , }"" I, ,, .. u "",,,~_ .. , 
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A DVERTISEMENT 

[3:1') In t Ill' 1l1O~ t rC(('u l SUfVC} of i':on h D akot<l 

listening Columhiil's aHilin!c, KSJB, led 
;I ll other SlntiOIlS by a margin of two to Olle, The survey 
was made in S('\'cn T<:prcscruati\,(' COllnties ... 11011(' "as 11 
COllIH}' having its OW11 radio stat ion. 

There arc t\\'o main reasons why KSJ B leads the held. 
They a rc rrogral1lllling ;lnd powcr. KSJB takes full ,Id, 
vantage of Columbia'S facilitie s and builds loCI! shows to 
fit the schedu le. North Dakota listeners like that. 

t\ S ror power, KSjB rcach('S out to cover the ridl, 97 
(QUill)" tri·~ tate market clcarly, consistent]}', wi th ;(X)() 

I 
I 

CBS 

IN 

)fARKET 
\\ath unlimited a t 600 Kilocycles. By maintaining this 
power day ;ond night thl'), hold and build audience (rom 
(':ITI), morning until sign otT timl:. 

The Ib lr ner tr\.'nds, charted helow, arc haSl--d on I ill 
c<J lIs made by Conlan SUTVt'}'S in f\UgUSt of Ihis rear. Calls 

1Il,uJc in Stutsman, Bames, Griggs, rOSter. Kiddn, Logan 
and Lai\lown: ("Qulllics, North Dakota. 

For :l vailabilitics and completc Sllrl'C)' results !'L'(' your 
Gl'O. Iioilingbery rcprCS('lltative or wli te dirt'Ct to Station 
KSjB with studios ill j amestowll and Fargo, I\'onh DakO{;l. 

6:00 6:15 6 :10 6:45 7:00 7:1 5 7:10 7:45 8:00 8:1 5 8:10 8 :45 9 :00 9:15 9:10 9:45 10:00 
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W Fe I 
INTER- OFFICE MEMO 

To Mr . Lewis Avery 

',\',11 1a ce A. Wa lker 
From 

Subiect 
Hooper Index 

Copy 10 
Adv. Age ncy 

.. 

Dear Lew: 
Here's one for t he 

book -- your sales-book . 
that is I 

Comparing the Evening 
Index for October-Novem­
ber 1948 vs. the corres­
ponding period in '47 
l'IFeI shows an overall 
INCREASE of 46.5r; in 
sha re of audience. 

No other Rhode Island 
station can make that 
statement - and make it 
stick! 

B~/tt U-<4
8
..-
rd 

s 
\'Jnll a ce Wa lker 

ABC 
$000 WA TTS 

OAT & NIGHT 

WAlLAC£" WALKfR. c.~ Mil', 

PROVIO(NCl, l nt Sloe,o lo n 8,10"'0'. 
I'AWT UCKIT, ~~O /Min $t. 

• 

AVERY·KNO OEL. INC. 

p.s. 
See: "Wulh, . is Commerci., " 

Issue: Jun. 1947, p.,. 13 

Ho .... impo,l4Inl .. ~ s~uon.1 wuth ........ ,,;n,. in .,Ii· 
cuitul. 1 "us? 

It 's not ort,'n that a m:ljor ll"I~'Ork mulct will drop a r{,\·l.'nuc-bringin~ 

nctwork ~h(w, in ordn 10 do a public ser\'ice job with the till'll' slot. II 's 
eWlI rarer when the network show is iI ti\'('·a ·w~"'ek Strip, But , that's 
exactly what haPrll.'!lcd whl'" NBC's HolIYlI,ood a!lliiate , K"I, had to 

chooS!.' bctw{'\.'11 carryin).! the fmst warning fonxast s ocan)('d at the grOIn'!"!' 
of C11ilumia 's citrus c rop or carry ill).! Chesterfield Supper Club. Although 
OleS(erfl(' ld griped bitlcrl}" and much pressure was brought to bear on 
K f-" J, thC' W('~t Coa~t sta t ion is still carrying the fanx,u s piping.voiced 
we(1tiK'r COlllllle lltS of fi,rl'aL~ter f-"Ioyd Young, at their usual time. 

EI'cll though Kf-"I has a 51 rHng 51: 11:>e of mdio's public st rl"ice rI."sponsi. 
hility, droppinj.! SUPfWr Cfu/I was 1I0t e lHirC'ly "ltruist ic on their rart. 
Kr-I S LLr\"('y~'d listcner reaction In th t problem, tell ing IistenC'rs that a 
choice had to Ix' rn.1de lx, tl>.·C'cn the frost I>.·amings and SUPJx'r Chlb. 
,\ccording to K FI , tile r~'tLIms wen' owrl>. hC'lmingl)' ill favor of continuing 
the flllstcas ts, with til(' rmin running nell rly 500 to 01lC'. To the awraj!l' 
lis tener, the fmstrn~t" llX'all \'ery lillk. To till' citrus ).!TOwcr, with a 
million ·dollar crop likC'l)' tn he wir1(.'(1 out by frost if he isn' t careful, it is 
\'('ry seriotls bu~incss. To KFI. this n"l('anl that in this caS(' 1hC' fruil 
grol>.~'rs C31lk' fi rst . 

At lasl ](TOrt. KFI and Ol('s ierfidd ha\ e kis:;cd and made up, Clu!Stl'7"' 

fir/ if SupPt'T D ub has rl'lunlcd to K FI (as of 13 Occ..-mbcl), ahcr ha\·in).! 
h.1d a short nm Oil KI\lPC, IlolI)'\I,'ofJd I>.h (' re it lallded because Newell· 
Emn)('11. anxiom to rewin a 11(11) wood OUtk't for liggett & Myels, had 
bought tinw aimosl III dl'Spcration . All houJ:h alilhe ruml-d feathers have 
ixt.'Jl smuolhed Oler, bUlh thc agency and di('t1 t have leame<! thai mall)' 
a s tat ion wkcs ils I>.eatlwr (orC("a~ tillg vely seriousl)'. It is more thnn 
public S<'flice, It b a 1"!1iI1 ("ctor in building a s lation 's repull1lion in Ihe 
cOllllllunil), in \\'hich it has to d(.. busill{'Ss. 

p.s. 
See: Thol~ MI, .,.d Mrl. Duol 

Issue: Stpl~mbtr 1948, p.g~ 53 

U,. I.dio'l "Mr. & MfI." formul. b, Io.n.f""d ' '''C­
cUlflllly to 1~I~vilio"? 

The l>jX"cial 11111"0r of radio Afr. {) Mrs. shows can cOl1"le Ihrough on Idc­
\'isioll as Ed lind I\'l!~'en Fit:gl'rald ha\"c (Iemomtrate<! with their early 
('wniul! ~hol>.·()11 \\'J:.TV. Theirs is the first rl"1~ularly tekdscd married 
duo scssioll. InSlead of till' t ) pic:11 breakfaSI lablc setting, the Fit:· 
!,:er.l lds mo\"{' caslly a!)(MIl a facsimile of their own [jvilll! room. No one 
fir..-I acquaimro with tlk'm a ~ hreakfast·lime I'oices owr \\'J: WIIl.lld fail 
to r{'C( .. .!ni :~' IhC'ir f;I\'Mill~ in acl MJl1 on tI)(' TV SCm:'n. 

The spread nf tilt Mr. (! l\frs. fo rmula a sure· fire audience ).!ath~rer 
1>.111."11 pr<'I"l(' rl) und('r,wod ;IIld handkd is ~ lill l>low. because ft·1>. coupl~ 
St,'('1lI to l!rnsp Ihe ps)"Cholngy Ihal 1l):lkl'S Ihe (onllula dick. In fact , 
,\fr. () ,\frs. $I1Ow5 th,lt qart "ff hopcfulJ) with an nprro.1ch of 11ll' shol>.·· 
man~hip Ihal nppeal~ In nne brand of ('SCape. lulIl).!r) cars arc still faihll).! 
ht.'("nu~· Ihe prinC'i llab don't qllitc undl'lstand Ihe listl'll<'r !>alislaClinll 
till")" <lrC \T) ill).! to rulfill. ,\nwlng Ihe simI>.' S I't.I,""SOR lasl reported on, 
I\ k-rr) & Bill Reynold, (\VB" I]), R<lltill1oTl'), and Poll y and Perry ,\ 1<11"1 ill 
t \\ 'LOL, 1\ lillnl'nl"llllb), afl' lillI>.' IIlf t lic nir. Olhl'rlo arc Illorc t hnll 1101dill)'! 
thdr 01>.11. 

TIll" J(,III1 'iol1:.- (\\' BB,\ I, Chica).!o), I>.hn W~"n' th ird ill Incal popul,nity, 
wh<:n ~1 'l.1 ~~(l1\ last rel'mtl, l, 1101>. tllp the li~t wilh !.jl'; of ;I\':lilnble 
li s tl'lll:r~, :lccorJill).! IIllh~' Pulse of ChlCHj.!o. 

SPONSOR 



IT'S EASY, -IF YOU 
KNOWHOW! 

W hy IS 1I tiM ! ,~ny gl\"CIl r,ldlo show m,l)' ~o Ilk.:: .l 

hous.: afire In on~ CIty, y.:t bardy "gct by" in .mother? You 

(and we) knew that It'~ often ditfcn::n('cs 111 the IlUdlO1CCS 

11It'()lt'(d. 

For 23 y.::arl'. wo.: of KW KH h.'W i: conc..:ntLltcrJ on knC'wmg 

our audi"ncc In this /,»IlTIiC"ular section. Wc'w; studl':" our 

own and our comp.:ttlors· progrJmming, ~urwy.:d our hstcn..: r ~, 

kept abreast of hkcs .md dislikes. We know the t"fX' of pro­

gram that f'cts list.::n.:rs· a ttention and buymg actloll from 

..::vcry scgm.::nt of our J ud lcnce. We "wrotc th.: book" {or 

thi5 ,nca ,mel ,I re st dl cd lllng It! 

Let us tell you th..: whok story . It"s unduphc;Hl·J III the 

Shr..:wport are.l. 

50,000 Watts • CBS • 

) JANUARY 1949 

K 
The Bnnlum Com~ny 

Reprexntativu 

Texas 

• 
ArkClnsa 
Mini • 

Henry Clay. GenC1al M a.lager 

" 



~ ".n'· : .. , On Su nday. September 26th. KVOO 
inaugura ted a sefl es of weeklv 
programs - known as "Assignment 
Progress'J. These programs are tc Il­
ing the stOry of constru ction prog ress 
on the new 55 )000,000.00 First 
National Bank-Sunray Oil Compa ny 
Bui lding, in Tu lsa. 

Featured clement in [his Fi rst N ariona l sponsored program are the voices of the men who 
build this struCture - the excavarors. stee l workers) ca rpenters, painters. a rchitects. con­
tractor and man y ot hers. By means of w ire recording: these men arc intef\'iewed o n the 
job and describe the wo rk they perform. Des ig ned to do a job o f capit al- labor re la t ions 
and ro keep the public informed of week by week p rog ress) th e p rog ram is :lnractl n,f: a 
la rgc and i meres t cd aud icncc. 

" ,·h si..r!.nlJlellt Progress " , :l K VOO originated p rog ram idea. is another first in a long 
record of achievement ! It demonstrates, once aga in . the kind of prog ram leadership 
which has made and will cont inue to keep K VOO Ok lahoma's Greatest St,ltion.' 

RADIO STA T ION KVOO 

" SPO NSOR 
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MORE IOWA RADIOS 
N MORE IOWA LISTENERS! 

Of- IOWA HOMt-5 

~AV£:- ~OI05 

58.2% 
-+lAV" ONrr<t-DIO 

8.4% 

I)W ; .. I' l u\\"a IW II II'" h1lH' radiu,;. 

II ,JjI ; h :I\ " 111'0 "'. IIHln' ,."t". nlHl 11. ,\'(; 
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li,. lt' l,t·n,I,i". 

" ' rill ' ror ~UHr , . "I'~ h"Ia~. ur :l",k 
Frl' I' ,t(: I't·,,·r,. . 

3 JANUARY 1949 
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NORTH CAROLINA IS THE SOUTH'S 

NUMBER ONE STATE 

AND NORTH CAROLINA'S 

50,000 WATTS 680 KC. NBC AFFILlAT~ • RAL~IGI-l, N. C. 

NATIONAL REPRESE NTATIVE FR~~ &- P~T~RS, INC. 
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CEREALS and how they're sold 

Breakfas t food adVertising is 
a $30,000,000 ~ame of follo\\'­

the-leader, played all over the media map. 
It produces results more than $500,000,-
000 is spent annua[[)' in the U. S. for hot 
and cold breakfast foods. Breakfast food 
advertising 11)0st frequen tly chan~es direc­
tion ovemight , and even today has no 
single school of thought as to its bnsic 
appeal. [n spite of about :races cereal 
air advertising is genemlly succ<'SSful. 

No one linn in the breakfast food 
field has been a pan'-sctter for the indus­
try in its adv('rt ising tcchniques. Nearly 
a ll th(' nJ.1kers of brcakfilst food s /taV(' 

their 0\\.11 pet theory on what Teally sells 
their product, particularly in blOadcast 
ad vertising where 50r-o of all ccreal ad 
dollars a rc srC11t. II0w('I'('r, almost as 
soon :IS one manut:lcturCr goes 011 a mdio 
or TV tangent of his o .... ,i wah success, the 
ot her firms in the field SWitch o\'(:r to or 
add similar program\. 

There h;'I\'(, bccn cycles 111 the seiling 
and aJwrtising of nrcakf;,q foods SI1lCC 

the di.)' in 18,5 when an nbscrv<lnt )'Olll1~ 
III Ie-me 11<llllCd Dr. J ohn Kellogg S:IW II 
future in prcpan.'(J cereal foods a~ "health 
diets." l\ lore oftm than 110[, these adver­
tiSing cycles have nccn motivated by ex­
pcdimcy. This has been tme especially 
of radio, and has heen T<'pcatillg itsclf 
in TV, 

'\s the [9-11) broadca,! adVertIsing c}'cle 
gels \lmlerw;I}'. 1he dir_advertislIlg of 
bre;lkfasl foods IS f.lirl}' c"eilly dis trihutcJ 
amont: bilSic I'ro;:-rall\ types. The all' 
::how:: of 91YO of Ih(' Ill1ior 1Il1llu fac­
IUTcrs "f ('very thing frolll com (h ke, 

;, 10 fartna br('ilk dO\\11 illlo rhe.;e ~pecii1[ 
catl'gof1e": 

T) I" 1',·,,~·,u.\",· 

\.Iull H% 
.... ,"'. 1,,1, 1<% 
Ch,ld" l' 
1' •• ",,1 I' 

T he Ill,"," r,'cent \"eh K I, l'l11!,I'I\~-J II) 
~ell cold cl' rl'a l ~· i ~ ;1 \\'(',1 On_t lllll 

'r,I,I ,.",~I.,,,,.,,,,·,Jhv'JIS' ,,/ L ~, '" "'" 
1/.1 """ 0/, ,,,,. ""'/ '" ., 'i " ,',/,/, ~, " 
" . ,,1 'u/"""I. Tlv ",~" .. , o. 
., },~",,1/0"'" 



September 1932 

Westerns 

__ ...1_ 

It,we oull i.cd mo. t cit.u l p,o,,,ml 
U wi"'u. "The Lo"" R.n, ,," ABC 
"'''klt c;an'inlOu ,cllin, Chur;o. 

All American 

Bob Emtrv ;. te l lin, , Io.in on 
TV Sm.1I fry Club (DuM ont) 
to .dwcrti . 1t .11 Po.1 Ulul. 

boy . ppul hu .1'0 outlutcd 
moot .howl. Aboy" J.d, 
Arm.bong FOf G-M p,oducl$ 

paiWl b) the 51-)car-oJd K(,]I()g~ 0 •. , 
\\ hose last ycar's net sales of some 
$90,000.000 led the fwld and aocourncd 
for ncarly a third of the total bu~in('~~ 

done in dry (erellis. Kellogg stalts spon­
sorship S January of a show whOS(' basic 
Olppc:-al is to the family audience. Th~' 

program is an audience particlp:uion 
show, Afothl'f' Knoll'S &St, ain.-d Smurda) 
mOO1illJ!s fmm 12 12 :30 p.m. 011 30 
Columbia- Pacific sta t ions. The sho .... 
wi ll be tranSClibcd 111 New York , and 
llireJ from KNX. It i~ fan I)' typical of 
the "(,un il)," shows being uS('() by break­
fa st food firms. some oth(,'1"S being I'ro­
jessor Qw'z (sponsored by Post ur(,'a ls 
Divisit11l of Gellcral Foods on an (,'.t. 

basis in 25 west centla l and south(,'i1s telll 
1lI ;lrkc l ~ for Grap(,'-Nuts Flakes), and 
Hrrdkjmt C/llb (sponsor('() by Gen(,'ral 
Mills. acro~s-thc-bo..1rd on w{'{'kday mom­
ings, and featuring a varil.'t)' of G-I\ I 
products. including brt'akfast cereals). 

The shows who~ appeal is prim:mly 
"adult"' are aimed generall r at the day. 
time audimce of homcrn.1kcrs. General 
1\ l ills1'ponsors I WO daytime st rips. Today's 
ali/drer! and UJ!h/ oj the World, to sell 
Whe:ltk>s and Ch('('rios 10 women, strc:<;s­
ing primarily Ihc Ihe ll"ll'S of "good family 
breakfast" and "healthy bod i('S for 
youngsters." General Foods' Post Di\'l-
1'1on sells Postum (a cereal drink) and 
Post BI:!n Flakes, primal il )' an adult 
cereal for dil-tary reasons, to the hOtI!ie­
wife via Por/in Fares Life, which G-F has 

'sponsored sincc 19o10. The)' :!re good 
eX:l rllples of the selling of breakfast foods 
to Ihe adult audiellce, :1 crel(,' that aired:lt 
i t ~ greatesl C rllph 'l ~i~ during the rationed 
w:lr r(·a rs. 

One \\'es t Coast adwrliscr, Fisher 
Flou ring 1\ tills Co., sells to all afl(,'TIlnon 
audj(,'nc(' of homcmakers via a five­
tin"ll's-II,('('k ly newscast called Ajlernooll 
Ilcddl ilifS 011 ABC's Pacific Iletwork. The 
~how, lI,hose sell ing (,'mphasis is on 
Fi.!iIK'r'1' hOI wheat cer('a1. ":00111," i~ 

Nighttime 1938 AI PUfU wu If yin" with hi $ "n" to u~1I G"pc' 
"ub fo r Gcnc .. 1 Food$ on NBC. Hc di~" ' t lut 

Nighttime 1942 he" Bcnny c"dcd thc ni,h tt imc bfU~ f .. t food cyclc 
nUi", G •• pC" uts FI'kc$ for Gc"c,,1 Food$ on NBC 



Ill!,' lah.·5o( III a Fis/wr cycle ot radio adwr· 
lising Ihar Ocgan Ilh(11 ":OOIll" ..... as 
introduced six }l·an. ago on the \\'c~ t 

Coast ..... ith c ily-by<i ty c1llnp..'ign~. ,\t 
thm time, ill 1942, the radKJ appeal was 
also 10 the daytillle ;lIIdi~~lll', since 
Fi.Jlcr ..... as lIsing ~]lots ill l'.umeTl·s 
participat ioll ~how<; plus S('kcti\'t~ an· 
1)01.ll1C('11K'11(S. In addition to tVtCfllOOIl 
1Ic(l(I/illfs, Fisher's hro.1dcaSI advefli~ing 
today includes a larg~' lisl of Or<'gon. 
Washingwn, and C,lifomia stations cMry­
ing select ive a'UluunCl'IlI("IHS, 15 IIl'\\'S­

casts per \\'cck 0 11 Fisher-1lwll(d KO,\IO 
(Sea ttle), and TV an lloUilrulwm~ on 
Seattle's KI{SCTV. Ncarly all of it 
is lI imed a t ei lhcr the 1}(Ill)clwlkl'r ami· 
iellcc, or a t lea~t at till' ;,dull audil'l1cl', 

The "semi-adull" sho ..... is " sually one 
of a highly advcnturous natllfe, [ilal 
appcals to the older adok.'!'Ccnt and [he 
adull \\hu cnjo}'s blood·,md· thunder. J\ 
good instance of Ihi~ is 'r lle toll(' Hmlgcr, 
~ponsored by Gcneral J\ l il1s sin~ 1941 for 
Corn Kix 0 11 a tlm.'C·tilUc· ..... cckly b;,sis. 
Th ... la tcsi examplc is National Biscuit 
Comp.1ny's -IO-markct c()\'cmgc in sdc<:· 
tive radio with thl' e.l. U('(i U)~I('T (Lou 
Cowan) show, a SOrt of S\.'COnd,<ousill to 

Lolle RmIR('T and t il(" IIct\\'Ork Straigl,t 
ArroU' show on J\ IUlUal, both of which are 
s taning their selling jobs for Shredded 
Wheal wilh the 19-19 season. 

The air sho\\'S of the major breakfast 
{ood adven isers that arc aimed primarily 
at the ju"cni)c market include two that 
arc an}(lng radio 's oldest vehicll'S for the 
selling of bre"kfast foods tn the kiddics -
Cencra l Mitis' j(lck Arms/rollR for 
Whemics, and Ra lston's T OIII Mix for 
I-Io t Ralston and Instant Rnlston, In 
TV, General Fuuds' Post Divisiun hns 
been selling a ll the Pust cereals in tum on 
DuMont's SlIIal/ Fry tl'lecnsts (i t shnrcs 
sponsorship with S\'vcra l advertisers). 

This is thc picture today. 'nil." selling 
cmphasis of the indu :>lry Icadcrs is now 
aimed at the housewife, Rl'Sl'arch in 

rl'Cenl yea,s has ShO"'l that about iO"r 
(If cereal purcha~in:,: is influC11ClU by 
wom""II, 20"(. by mel1, and the 10'( clitTcr· 
enl"C is shared br bo th, 50 thc nd\'crt ising 
a imed at wOI11('n is understandahle, 
Howe"er, theft' has I)('('n a rl'ceill up_ 
s ..... ing in thc number o{ hreakfast (ooJ 
shows in radio and TV that appeal 10 hath 
child ren and semi·adult ag(' groups, 

The trend is, Iilore than OI nythinl:! l'Isc, 
his tor} repeal ing itself, I t was to children 
that Kellogg ainwd a good portioll n{ its 
ad"ertbmg as carly as 1898. III the years 
th:n followed thc tum of tIl{' e('lltu ry, and 
during which most of the leading ecrcal 
companies gOt their s tar t, advertising 
urging the natinn's moppcts to persuade 
thcir p.,rents to buy So-nnd·So's Com 

FI"kl'S slackened in fan)r o{ adwrtising 
that s trcssccl some hig.hly questionable 
medical allei health ct.11111S. This was the 
era that saw the CIllt'f'g(11Ce o{ Kellogg, 
Post, Quakcr, Cream of Whcat, and 
Rals ton ilS major ('l1Itries in the race to 
sell brcakfast foods. During thc 20's, 
after thc J,'O"cmmcllt bl'l,:all to keep a 
strict eyc 011 adveltising claims, the 
heal th ad"crt ising was switched to vitamin 
copy and !:Is te-appeal claims. I t wasn't 
until 1929 that the grea t cycle of juvcnile 
brcak fast {Olld advcrtising got ulldcr way 
in carnes!. 

The Mmncap()lis. firm of Crcalll of 
Wheat was thc first to uS(' radio slanted 
directly to thc juvenile taste. In January 

(Ploosc lum to fxlce 65) 

Daytime 1931 II wu with " R.i .!n, Jllnio," on th<! BIII<! n<!!wo,k, 
th.t Whul<!n. tlied 10 "is<! lu" .nd hurl Ih,ob. Daytl'me 1949 Gentltl Food. i. lI.in, " Poll i. F..::cs Lile" to SIll Po.1 Toulou 

,"d B"n ft,ku on NBC h,yin, s! .. lld on CBS, OctohCl 19<10 
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'11lte Peter Paul Formula 
C'undy IIUlll llr: •• ·llIre r rinds 11 4·"·S4~llS'S resnll-I»rod.u!i ll ':. 

"irl n:III~' •• ... ir. · :14h 'e rtisi ll;: Itnd:.fe . J.ffU~ !Oi i n lo rndio uud tel .~ ,,· isio ll 

O Since 1937, Olll" of radio's out­
. sl:mding sclcct iw opera tions 

has bern quiet i), and carefully 
put 10gCII1('T hy ,he Conr1C'Cticul cand)'> 
making lim! of 1'(,I('r P:nll, Inc. It's not 
too d ifficul t to fi nd SCIc(1ivc c:ul1pnigns 
bigger than th" 390 prograills and 140 
mmounccments ailed (';lch \H'('k for Peter 
Paulo\'cr 126 st:l l ions. It "'Otlki, how­
evcr, be diflicul t iii fi nd a campaign cun· 
ducted with a tx-t te l understanding of the 
radio-se ll ing techniques in\'oln'<l, or which 
prcduct.'S better results, \\'hat makes the 
sdeClive campaigns th.1t sell Po.: ter Paul's 
)\ Iounds, ,.\lrnond Jo~, Chocic llos e l C, 

differ sharp]} from those of other adl'cr­
l iscrs i, tl ... 1t the carllJlai~ns revolvo.: 
around a central rro~ral1ling axis: 1\C\'\'''' 

casting, 
It is \li th r,l{ljo llellS, a lIidely misusc...1 

fOl111 of air selling, tha t I'o.: ter Pau l have 
huilt a radio operation that cm-tS thel1l 
S0111C $ 1.500,000 a year, nC.1fly Ill\' el1 ti re 
Peter l'aul ad \-udJ,;ct, and II hich pro. 
duces sonll' $15,000,000 annually in cand} 
bu~ i llC'S S, T his placcs ti l(' Connecticut 
fmll ill the tOp five b.1f.goods 1l1alluf,1C_ 
IUrer5 in the $1,000,000,0(10 (WhOk'!\.11c) 
candy indu:-.tr). 

Like 111O~1 collsi,tl'lII radio U<;l'IS, PCtl'r 
PlIll] gil-c crl,di t to hlOadr<l"t ackati~1I1g 
for a Iwalth)' -..1Il" pilture. Radin ha!o 
1'l<lI.lunx\ ,HIl'I"llllli} tilT thl'lI1 ,lIln' 

tlwir lll'ar-a(rid,l1\;'l1 dl'OI\"l'r} ill Non'lIl­
ix'r. I'l3i !lmt thdr numh:r one <:cllillg 
Ifhicle in r;ldio \ln~ lIell,. ["hn hal.l 
enter, ... 1 Llw 'kid of r.dio-IK:\I'" .... :I lillg fOI 
tho.: rll~1 tin ... Iluh a l'l'ric~ of 1' l\liIl(1Il' 
l'ilrU'II';ltl()lI~ 011 \'allkrr Sf/IIT111.: "'cln_ 
\\"I1l'11 th .. : Jlf! gmlll IXI,!<l11 to l'fill~ III 
dehni{l' ~,lk~ n'~lIlt~ at thl' c; lIIdr roullto.:r, 
of N(,\I Engl;1l1d, it <ot't a 11;Itlem for P,'\('I 
I';Jul ad\"l'nl~\lI:::: II hilh h;t~ Ill'n'! (hangl'd, 
neept lilr gradua l impro\'I.'Ilk.·llh Ul tl1l' 
tl"lhniquc. Th .. h.:·q il1dic,1 1101l of t il(' f.1Ct 
that I'l"!('l Paul;lIr ad\'erti~illg works w(']1 
c<l n Ix' found in tlll.'ir pllhli~1 1I'd l."al"lling~ 

in the decade SIIIC(' 1917 

1"Q' S<I /o"'o ... ~ I;".~.J "" Shd" 
19J1 $.17·I,3.1J Sl.5~ 

l\lj~ $.j.<R,JM SUd 
I'lJ'! SIS.~.21S $.1.17 
1')40 SW<>,11l SUH 
,')11 $(.oH.68~ $1.11 

1"12 M~1.J8j $J.M 
1913 S;"I.7JlJ $5.20 
1911 S717 •. 1\(] SI.SV 
IQH $I"',1,~07 "., 
,'H', SI.'J~1.0.W SI.'U 
I'H7 Sl.(,'l.I~S $.l-'H 

T he risc is slIift and relati\'d) steady 
except for the war y('ars, and has ix'('l1 

Ixlscd 011 a combination ofhollcst busilll'SS 
rracticcs:-a!!OO'l product and lIell·mn· 
ccin-d adwrti5inp:. Pcter [laul's n1.1~in 
of profit per unit i5 on the low end of Ihe 
b.1r·goods industlY (i t nms as high as 20% 
sOllll' timcs for manufacturers who "10.1d" 
their candy bars). It is probably about 
6r;. PetcT Paul ix'~an. in a 1'1('11 Haven 
knch('fl in 11) 19, when a group of six 
fricnds (including the late P- P prcsidl'fll , 
C111"in K. Ka:.anjian and the prCS('1lt top 
('xt'Cmil"c, George Shalillian, ,15 wd l as n 
mall .... hosc name r('allr was Peter Pau l) 
found~-d the fi llT1 that has ill tlw 1)'15t 30 
rears made f('1I" compromise:. with qual. 
ity. Thi~ hns hdd tru,', ('WI! dUlillj.! tile 
('rra t lC war } ('ars, when cocoll m aud 
clKlCOl.1t(' supply wa:. sharply curtailed. 

Sincc the swrt of I",ta Paul broadcasl 
,I<,k(,l"(i5in::::, the candy finn ha~disco\"cr('d 
all incT('a~illg llumbt'r of ft'a"llih IIh~ 
...ollll' IIcll....:aq~ work .... 0.'11 ., amlloOllll' 
dOIl·t. Sudl <I rund of~IX'Ciali:l'd knowl· 
l"lig~' It:l" 1X'\'n arqllin'd by the Plat!· 
rorh .. , .. a::!~'lIc)" p.p ag{'lK} for l'lery­
thin~ ('a~t of Ih(' Rockil ..... ; Bri ... 1d·ef. 
\\'hcdn is :1l!.:llCY for p-p 111 th.: \\oun­
(;lin alld (' .. oaq <.('i.tor£) Ih.11 agnll} radio 
dUl'Ctor Sh,,'TlIl.lI1 E. Rogcr~ 011("(' {'\'ClI 

allthrrcd;l booklet, FOil, Billion r:.an. on 
lW\\,ca~llIlg, 

Th~' lI1ajor J..:~'i()11 thM 1\'I.er P;lul hal'C 
karned is that 11('II"SC:lst<; sell i)C"<.t, :1111.1 
attract tho.: highc .. t audicllco.:-;, II"heli the}' 
aa' used 011 a ~''''k'Ctll'(' ba~is.' FRIIII tlllIe 
1\1 tillle, hOll"e\"er, Peter Paul ha\'c u!'(:d 



1 A new, per iod hu \0 be On the .i, for .1 I"ut two YUII ir. 
• o rd". to develop top .udicn(;Ci /01 c:ommlw:i.1 sponsorship 

2 . 
3. 

8", ... news p.o".ml ori,'n.!;", on ind,vid .... lsl.tionl, They ' ve 
• dv.nla,u oVlr network news vi. loc.l itorms .nd ... uth .. 

Five-minute newSC"\1 seldom develop 'Ihe f.ithful .e9ul" 
audience of ,.",,1.,1.,. I<:hcdulcd 15-minut" neWI p.o, .. ml 

4 News.:"I,," should stid. to news .nd Invc sellin! to ,n· 
• noun("'1 who .re wltsmen not ,cpo.\ers 01 c:omment. toll 

5 . News Ic.ipts should be w,ittcn wilh ,n eye \0 thlt pefson.lity 
• nd the p •• li( ... I .. slyl" of the m.n who bIo o. de,,!s the pro , "m 

A typi.:.1 " "WnOOm (WOR, N. Y.) Irom which Petti P.ul ncwl(:uh ori,inalt: .11 over thl United St,lu. Pdt. Pul's P,CKott RobinSOll , t ldt 

(through Bris.1cher, Wheeler) regional 
newscasts on the Pacific Coast netll:orks 
of ABC, NBC, CBS, and l\olutual. Cur­
rently, there arc two newscast Strips 
(MWF 5:45-5:55 p.m., :l nd T1115 7:30-
7:45 a.m.) featuriMg Bob Garrcd on the 
Columbia Pacific Network , wh ich Peter 
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Paul ha ... 'e used on and otT since 19.;0. 
The usc of regional Pacific Const net­

work newsc"lsts combined with selcctive 
newsca sts in the rest of the nation is not 
:IS contradictory as it ma), sound. There is 
a definite reason for it. One Peter Paul 
agene}' man SL"ltCS: "Sure, we usc regienal 

net works in the ,\ lounta lll and \\'l'st O);l~t 
sections. That 's because ['.:leT P.1ul fl'cI 

that ind1\·idual stntions on the ('.oa~t Jo 
not go to the t rouble 10 dt.:\"clnp that all· 
impo ri.ant h;lbH of lislcnmg to nt.:\\..c.hl~ 
that you find in the E"'I~ t anJ .\I IJ\\c~t 

( PI~{m 11IrI! /0 P.lgf 54) 

" 



PART SEVEN 
OF A SERIES 

"II ~n ad\"t:rthrng 1lI:11l wi ll 
take [he ( ;11\(' ul1 [(I cht'('k the 

numb,:, uf itl'lll:> til\' .. vcragl' ~!frpl)' 
dcakr sa l"'~1l1:l 1l 1Ji"1~ til r"'lldl,'. Iw'lIl1l1dcr­
~taml I>.h) -.c li ing ;>Jvcfli,illg i~I1'1 a mullg 
tho nl.·· ' I h!' t'~ ti ll' wa) tile vp III a drug 
wholesaler ('x ph'ill ~ wh) hb <,ak .... l1 \('l1 arc 
radio':. (it:. ""I] :,~ 1'lIKT<l1 ;!(\v('rl i .. ing',) 
grc:lh-''' \ lo~d bl"ck. Tlwt 11l' i~n't a .. 
Jiluch a ro.""J block to printed Illl'l.li;, .... Iw 
is to hro;>dcasting is \:1('''\ expla inl" l by 11K 
fac t th ilt bl ,1Ck and "hi((' ;Jll\'('rti ~illg can 
he -.('('11 . Bro."'dca~t ;>dvcni,in,!!'" weaK!>! 
problem in rC;Jchin,!! the 111l' 1l who rr::lCh 
the {('w iier is that the spuken word i" 
cphem<Cral, ('xcert Ul i l " C"Il ~l lll1l'r ,,,ks 
imr"c!. Gencrally, c"mlllncials (',,"'t he 
illlpri!'oOI1<.'I.1 ;11 prcx1f for m in a rmll11ll'r 
through wh idr the l11iddl"IlJaIi can h";'T 
ror hilll!-,df jl!~1 ..... h<l t i~ hci llg Jone 011 the 
air, 

Say~ a s<lk ... eXl'cutive of a Midwc~t 
dmg jObbl.'T, " 111 ks~ than 2()'; I)f lhe al­
COl1nt~ \I e l"(pr('$1.'111 ;Jrc we I'vcr informed 
{If theIr r:>dio nJwrthillg pl;Jn~, When 
we do ht'IH of I>.hat'~ heing dOlle 10 <ldVN­
Ii",' .;(Un .. uf Iht' phanll<lCl'utlc;lb, the 
hr";ld~klc s '1r(' lIHI<l Il ) so Cll l1fll", .. d UI" "', 

1-.:'(11) pr,·pn.n'<..l th;"l\ theY'ft' no ;J" .. i~wl1n' 
I>. h;' t ~'Il'Vlr tn u~ Il r to the produ(I" the} 
,lH' ~llI'Pl'o('tl to hl'lp ll~ ""U, SOlllt·di'} 
'-1)111'" dmg flrnl~ arv going tn fl':lli",' th :>t 
<I g(will r(lI1~UIIll'r :I(h l'ni,illg IWII1 frt'­
qllll1tl} nj;]ke~ ;1 plI I,.,d trl'de promotion 
exccll t in'. \\ IWI drug finn~ gcncrall) 
giVl' tl1('ir 0\\,11 ~OJk'; st :>fI i~ b;,d "nlJugh 
prnmoli.m fOJI thdr (IIJi" ;Jd\,l'f tl ~ing but 
wll;)t thl" gilt' IhuT johl"l('r,' ~Ii' fr~ i, 
wor~l' IId"r(' ;111) a<.herti~il\g 1l1:111 i~ 

ptflnllt,'<.1 to pr"pr>rc pr01l1(,tilOll m:nl'ri;' 1 
raJi" c,r OIhlTl>. j'i(' ) fl ,r ,alesll lC ll Ill' ought 

III I'll' fl'quirl...t In I>.cllk ,I I>.cek wi th "Ill'. 
Ollll' he', I11m.1!: tilt" rOI1I1<I<.., 11(' \\'011 '1 
~r<' lld hi~ linn's nltliley for a lilt I)J ..... ord~ 
iIIVJ prl'lt)" pk-turl's IlliIt Ilcithcr illlriguc 
lj1,r rl."l"l'.11 the tnll' adn:·rti~illg >-tor) in 
I .... rm~ th~' ",, 11"111,111 (;·111 11<;('. 

,. 

"You I", vl' to :.ell advC'rti ... ing in t crm~ 

that the distributor type of s.~ l e~ mind 
will IIlllkr~tal1d ," wn~ thb drug j llbh('l' ~ 
paning r(,Ill:>)"k. 

"Figllre~ havc ;1bsuhndy no iJllP:'Ct on 
ollr sa il'S st:J l!" ex('cl' l thoS(' figures wh ich 
appl} 10 t hl..'l1" 01>.11 sak~ qUOI"-$," b tll (' 
wa} olle clccl ric"al <"Ippli:ll1ce ~upp l ) 

dca kr d ebunked big circu latiun f'gurl'S . 
"Wlwt1 brochures wlk in t erms of million ... 
(lJ Ibtl'ner~ Ilf rc;"'da~, ;os the) m"~1 often 
do, Ihe)' 111.',' 11 litlk- or nothing to s" k y 
nll' ll who tllink "Ill} in lerms of 111<' cOllpk 
of hllndrl·d~ of rc t:>i ll'rs the} M' rvice l'<"Ich 
lllol1(h. S.1Ic~Ill"11 who (,,1'(']" ,Ill' ((' I;J il 
fronl dnn ' t g.'t tu() excitl'd ;10"U I 11 ;"lIiol1111 
;ldl'I'rti~illg circul,11ion figllfl". III (.1CI 
the)" aren'l excited 10..111)' ;looUt :tn)' fonn 
of n;' tiun,,1 "dv{'rti~il1 g. They've he('11 
'111illiclIll'd to d";Jth .' 

'" f ;' 11 advcrt i ..... 'r w11nt~ act io n fmlll the 
... ..,!c~ ~t " fh of di 'lributorl> he ll1tl~t 1' top 
-lS· ... WIC thinkin ,!! :md d Clii,!!n brond~kll's 

;J llll s"k~ I'rol1ltltiOIl IImleria l that sp('.1ks 
ill t erms (I f loc,li ;' l1d region,, ) ~1 1~ terri· 
t nr i,,~. It '« imptJrtal1 l of COllrM' 10 ~':S(.1b. 

li~h th;"'! 11 plO!!rOlI11 h bro:tdc:>q ovcr it 

I1ctw.,rk, if it i ~, bUI wha t i~ e-..;.cnlia l i~ to 
e~w bli~h tha t it i~ bro;'dl,1~t b) itlll"ortOJ IH 
~ta l itJn~ in our Nell. i\\<.on only collect 
comltli,~ itJn ~ 1111 \\'IWI the) sell nnt on 
\\ h:lt'~ l>old th(lIt ... ~ nd ~ (If !l1il e~ ;JW,~). 

"You c<"I n 't .;,;' llllIe (town 1l:tll1t' ddl'ted l 
rnl'lclwndi~il1g I'le;1 by eXplailling: that 
n'ur hrn;'dc:.~t~ nrc r(:aching 99,tK)f),ClOO 
li~I"'ll('T~: we balen't th ;l t Iltllnl1l'r of 

prt I~J'CCt " " 
\\'11('11 111I"t "hol, .... :'.kt<; atl' confrnn tt'd 

h) tli<' lh:tq.:l·~ "I it1en ia in protllol ing 
('i tlwr ;' lll'l"fti~illg (I f producI'" thl') db · 
trihll l<', th(') l'.~ pl:1 iJ1 hru'-ltld), II'lIt I'ro-
111Ilt l"l1 i~ 11111 thrir jf.b, E ,,"'n tho~ 
wh"ll'~;! I l'rs who m;'ill t,l in siwhl(' promo. 
tiun ~kp;l rlml'IH ~· ad mit clWI th ... y ,Illy 
tin n l ill} 1'1"'11 "f Ill(' I'nlll1(:tion th :1 1 ,'n' IIJ 
Ill'd' "ll', .) h(' ) know Ih:O l thc)' would "In 
:t 1"tI('1 jllh ('ll Ih(' lil1l'.~ thl') ll'l'rl':SCll\ ir 

the) rca II)' prorllc ted a ll the products the) 
d btribute, hut that , tile), in ~i~ t , would in· 
cr~';lS(' ttwir cost clf doing hu~iness 10 such 
,Ill eXh 'nt Ihat thl'y'd I!perate in the r('d. 

"Ou r margin of profit ," s tales a 111('(l iulIl 
size building su pply d ea ler, "is so ~mall 
that I>.'e Iw\' (' nOlhing to gain in promoting 
a llY of om l1a lionally ad\"('rti~l'l.l hrand~ . 

\\'I,' rl' simplY a centra.l .'>O.lr('(' of tile 
malerials a huilder lISI.'<; . Ilc has to in­
~I;tll exactl y wha t all i"llchi tecl specifics or 
at 1ca~1 a r('a~lla bl{' fil c~ il11i lc, ror U~ to 

promo te th~' 1ldvertising of allY of our 
pnxluct s would be a W;lStl' of lil11e," 

Whell th is part iculm >-upply (k'akr was 
queri(od directly about Johl1 ~.'\hlll'ilk 

prooucisof thi~ a~bl"'tos finn he ;l(llIlitt (xt 
Ihnt til.' bro1dcast progr;(111 down thro'Jgh 
the year~ hnd brought considerable bu"i­
n('<iS 10 him (he's a j . i\ \ !>t1ppl), (kalcr 
among other pnx.lu cb) bUI he didn't Sl'e 

what promoting tha i f;tet II'OU )(I get hint. 

" It ', the job "f the manufacturer to 
creale the dl' lll<tlld lor his pmcluc t, not hil> 
di ~triblllOrs', ) f('('1 that advertising is 
included in Ihe COl15U I11er pI in', :md ~ i llee 

gl'nerally the manufactu r('r SI..'15 till' re~all' 
price, not th(' di~triblll or, he 111t1 ~ t carry 
Ihe ad-burdell," i, 11K I>.·ay a numbcT of 
big <l nd little buiJdiltg stl pp ly dl'H ler ... ex­
plilllll'd thl'ir lack of ildwrti,dng promo­
lion or sdlill!( of mnnufnClul"ers' n(l\'er­
ti!.ing, 

" The field of product di~tribution h ;)$ 

beco!11l' morl' rInd more of a l>.·hOIl-Silk 
g i,11l! ·marke t 01X' r:lIicu1." ~ 1 :lt Cli 11 food 

eXl'('uti \e, "Thl' nt:trgin of profit i~ ~o 

~ nJ:lll , tile COq of ol'n;lti{lll ha~ incrt'a"",-I 

so ,ub~tal1ti;)lI y, alld the pf('~Sl1TC l'xel"led 

0 11 U~ to produ ce <\lInl1 ll t) Silk'S has bl'­
OOIIil' SCI 1!1 .... lt tha i we can'l :llford to do 

an)'thi' lg to indoclrilHHc onr CtlSlon1l'TS on 
wll:lt Ollr malltlf;tCl llrcrs arc doing. 1\ lore 

<lnd 1110rc I fed tl1m Iheprobll'l11oftdling 
11ll' r(,taikr w11:l 1'$ going all ill thl' fond 

·1 .... ,/"'" 3'; .. r"I1 ... /~b .. ,/r". 

SPONSOR 



ndwrlising fidd Il\U~1 l)(: Iht' jub of 11ll' 
mallufacltlrl'TS' field H'prl',....nl!lli\'e~. In 
a fe\l' inSIJn('('s Wl' hrl\T beell gil'l'lI a 
slx'cia l per-case allotl11ent for dl·tmlulg 
and W(' haw employed sp('Cial promotion 
sn lesnwn whose job is to rover rl'lallcT<' 
nnd illlpn'ss thl111 wilh IlIl' promotion 
thnt is bcillg plna'd bdlind spl'cific 
products. Fr~nkl )' I h:lV(' Ill'\'lT bl.'l·11 abk 
to prow thnt the dl'uliling did II' any 
good:' 

Asked why Ill'hadn't Ix'en abk to chl'Ck 
the e/Tcctiwiless of til(' dewiling. the food 
Illl'rchnndiSl.'r st:l t('d, "TlwTe's no margin 
for rl'Sl'arch in a whoksall'r's budgrt." and 
refu~('(\ to discuss Ihl' matter fl1nhn. 

It·s i! sad COlll llll'llInry on IIlCfch<>ndrs­
ing blll thl' lIIen who contnel Tl'taiil-rs 
most rq:ularly. the ~t:lffs of wholesall-n;, 
distributors, jobbC'Ts, and supply dl'alers 
(the nonwllcl"lILre vnries industry b) In­
dustry), are till' least adl'l'rtisinl! minded 
of all salesmen. They 're happy when dc­
rnnnd for a product has been crl'JteJ by 
adverlising but theY'n' not inteH'sH'd ill 
doing any advertising Illis~iolwry \\Ork. 

"Why shou ld we carry t il(' 1).'111 for any 
producl's advertising," asked" farm fecds 
distributor. "We're seldom consulted 
about how a manuf,lclllrer shou ld advcr­
lise <'nd somet unes we h:we 10 gl't tough 
in order to makc c .... rtnin that the right 
~tntion and progr:J1l1 is lIS1:d to cover ollr 
territory. We're clo$/,' to the fnrm-fc{'<! 
dealer and we have ~ fairly ;lccur"ll' pic­
tllrc of the listl'ning habits o( (:lmlcrs. 
Ncvertheless \I'C find that thc rccommen­
dations or soille still wet-bchind-the-c<,l's 
clerk who c~lls himself a ti1l1l'buycr is 
taken beron' our S ll ~l'stions. I'm not 
carrying thrl'l' f{'ed:; for which I haw rl' ,01 
dCIll<,nd "'-'('<,use they insist on using a 
SO,(X)() W;'!tt stmiOI1 to l'O\"l'r a 101 oftnri. 
tor)' instead of using loenl SWtiol1 s tl",t 
Me close to famlcTS." 

\Vlli'n askcd how the "n",'1 dl'lIl;'nd" for 
those Ih(('(,' feeds was inspircd, the f(,l-d 
man st:JH'd quile fr,'nkly that tlw SOkw 
SImian had il good <'udiellcc ;.nd Iwd 
"stirred up" the fanners to dem:JIld the 
thrcl' feeds in question. 

"The) han'n't got thl'1II st int'll lip 
enough to prl'vent OUT sdling '('111 some­
thing else," was the way he expla ined his 
romirlllou s road-blocking of Ih .... nOIl_ 
collforllling adwrtiser's products. 

Wholl'!;,,'l.lns arlO pro-st:lcctin- broad­
casting, as long as ii's USN illtelligently . 
They arc not impn'sscrl by nllI101lIlC~" 
nJl"llI schedull'S, no mattn how fin\" ti l\' 
programs lhat surrollnd 111(' .1nnOtll1((·· 
men ts. The)' don't doubt till' sdling 
e/Tl'cl in'nl'Ss of annOlUln'l1ll'llt :Jd\'l'ni~_ 

(1'/('(151' tllm tn (lal!(' 76 ) 

] JANUARY 1949 

l·rohlfi~ IIIS " 'if" broudtOusfing 

I. \\It"h ,,.:dl·r,, an' ."11·1. 1,1111 1'0 111 :1("1",1 ,,~. "Ialioll~ 'Ir 111"1 -
I' uri .... 

:!. TI"'n"" '10 or;.::a ll i1.illiu ll in radiu "' hu~I' j"h il i ... tu 
,·,,,bi ., . I'rnll','I.·. "r IIII· r..!I :JII"i ... t· Ih.· ,,,.·.Iillll' 

:t S.' I"I' li,, ' l,n."d,·",,1 ",I\,·rli"in;.:: i~ 1,,01 III'H'!. :11111,.11 """­
m,' 111 alld tnn litt1<- l.r0l!r .. ,'H 

I. SO"'', "Iali" .,,, al1,IIH'I\' .. rk~ "'1" ,,'1 "II"h".al,-r." \<1 ""I I 
:lir-a,I,.·rli .... ill;.! .. ' '''llha l ' .... " <II Ilwirj,." 

.l. Ilroa'\":I,1 : .. I,,·rli .. i"1! r"' IIIi n'" fa.·tllal ,..;,1",. .·Il'.· .· li ,,·­
'1<''''' li l!, .r'· ... i .. ,I ,·",1 o( ra/,,,.I.· ·.lazzl.· 

(,. Bt'",lIka .. I, ·r,. " "" lil!lIr1'" ill l .. roll,.. "f lII.illilllitH"n ... 
w hi.-l, dun't ""'an .. , Ihin:.: /" .... :lIt·'"1I'1I Illw h:I\. · In 
Ihill!.. ill I, ·r lll ,. or ",,,,,l r,·.I ..... r t"1I ... lnn"·r~ 

1·I·ol.14~ 1I1'" ,,-i f,1I "'1'OIlSO.*S 

I, .\dll ' rti,.in;.:: Illana;,::,· r,. kll"'" \t'r~' lill1<- of ,,11O"',,:II"r,,' 
prul,I"lll " 

:! . .:-ipu",."r,. ha '.' a I!r"al 1.·II.I,·nry 10 "t""\t'r 11..· t·n ul.l r)·· 
ra ll lt'r Ihan ;, .. lid.lnal lIlal·!..cI " 

:1. Tun lllalll' ,,,hl· rli .... -r .... t" l lI'd ... \",II-,, ;lI t·r,. 10 di ,.lrihult' 
poi ll l-<lf-~a l. , . li "l'la~ ... alll l :':;\.'-:,,,:I)',, "il lln .. 1 n"l'OIIl-

P"II"" 
I. TlwrI"'" li ll i,' .... ordinali,," IU'I"" t'n Illallll f .. ,l'llIn'r,,· 

.~a l .·" .. 11,,1 ~tt" . 'r l i,..inl! .h' p;,rl "1< '1'1" 

:J. Lt·"" ...... . · rt·t ·)' ab"ul ad plil"" :111<1 Ull in' hroa.h·a ... / a. '­
lilit~· fll'.,.I1~· :' rril,·. 1 al " .. "Id hdl' .'H·rymH· 

fl. '1'" .. 111,1<'1, ""l lill~ t.:" P ~· " I ... " IllI" I.a .,i, · is '111 a'I<1 I ... , 
li l ll!- ,,11t'1I h",..illt·",. i"I!IHHI 

I. l'r ... ln!"1 ,li" l ri llllti"" j" a IIlill.l "1'''1 ill n1U~1 a;.!'·I1'·~ 
t hillk i" l-! 

2. 'I'1H'n·· .... Ino lililco pn '_ I" " li,, /! uf":uIII'Hipn" 

:1. I.m·ali_dll;.! of l, n.; .. I,·a,,1 a.I',"·li"ill).! i .. a\·oi.It',1 ,"or,' 
,,1'1" 11 tllall all'· IIII'I.,.1 

·1. '1'"" IlIall ~ ,lIar" t' l" ar.· ju .... 1 "'1',, 1,.. "" a 'lIal' II' lillll ' ­
IHI~. ' r,. all.! ;11"'0 11111 "'t'l· lIli \",. 

.1 . Th,' fad Ihal il lal,t'" "11. ' I~ I'" of ""pr In illll'r,·" ,.. 
" h. ,lt· ....... '" "'H I, '"""·,,, :l1I1I11I.·r I" illll.rl' ,.." ro-lailo ·r~. a.,,1 
"'Ii ll a Ihirol I" "hrill;.! ','11' in 10 ""~ :' i. .. 1,,,, "fI.·o 
for;.::" I 10 ' 11 

(I, If a:':'· ''' ·.1 1ll<'11 "0111,1 " 1"1' tllilll.iH1! ofll<h<'rti"ill;'::" ~ :11' 
arl :111< 1 , Iarl Ihill!..ill ;':: of i l H" a f"rlll "r ~"llill!! , ,hill),:" 
1,0 ,,1.1 " Iarl hal'IIt·' li,, ;.:: 

" ' \ ;'::1"10'; "'" "h,,,,I.IIIHr .... 'm'.· all.·.,lio" 10 d" a l"r t'nll l",r­
a I i \0' a, II ,'rl i .... i II;.! 1111, I ,I." "'''I' ,,"I1It' form nf nlll I r,,1 a TIel 
"IIO" 'kill /! \, I,i"], .1,,, ·,.. ,, ' 1 1",1 Ih, ' "II .. I,· .. "I<-r i., lilt' 
lI,id,II, ' 

" 



Keel) it dOlvn to earth 
PART FOUR 
or A SERIES 

Tlw r:'dio t<l,tl'~ of lalll} hou",'\\'jn'" r<ll~t'J {'!I her 011 their 0"'11 lanu or 111 the 
(l1t~'11 drlkr dr.1'tlcaUy (rom Iho,1' of VIcini I) . like \I"Olllen on fnnll~, women 
\\orn .. 'n 111 larger urbnn n"Hn~ PlOgram 
l1l.!na~l·r" who kno .... Ill{'" al'out tilt',,!.' 

dllkrll1Cl'~ III last..:. and cater to thUll, 
hall rn1h'd (OIl'I'll'lllh Ih<11 11K), can 

'a\llll and hoJJ t.lfj,!lT tann ;J.uJr<.·nu-' 
\ \\{)J11l11'S '-t.T\-rn' program Ul'Siglll'd 

Inr cit) II'I<.'IWT' nOml:ll!) (.lIft anT.ltt all 

l'<.juall'fop"rtlun lOt (;11111 \\(\[11<.'11 'a~ dr"­
tlllC( Ir<>111 rurnl 11011-1<11111 !i,I ..... },·" mall)" 

fit whn", irHl'rl"S!' arc Ill'ar .. 'r Iho<;(.· of ci t} 
f1l~lrll' rlK' pra( tKat drtkn'l1cf' in 
Ih<':lT .... '.1\" of h\]nr: urd,lto.: the ncn"",ary 
\'anntlon IIll'll1rila"I" and ~uhj('ct 1ll.1Ilt'f. 

" 

Rural hOLl'l' .... II<.·." for o:.1lllplc, do 
much nmr\' prepilrauoll and cC}okm!! of 
(ood, tIll") bin k",s C;"llllll-d ,lnd prl'pnrl'd 
(Cl(xh. ncc"u,<, milch of \\-hat the~ 11«' i~ 

in \ iIlages 2500 and under) ~rl'l1d much 
1110Te tim(' III the kitchen tlwl! their urban 
cou ntcrpart~. 

, Fa~hion talk ha~ to deal lc~~ with high 
H} Ie alld more with lIulity clothcs and' 
adnptability illld cOIl\'crl1bllrty of garl 
Illl'llt!'. Pan) c1othl'~ for mother and the 
tCl'lhlgl'r~ :11"\ of cour~(' iln exccrtron, 
'I'd as Clilire Bmli~t(>r of Rum) Radio 
N('twork Ithac<l, "-'e\\' York ) plH~ It, 
"the"C young~teT~ dre~~ Shilrp <lud well, 
) l't 1110re thiln <l few of their clot hcs arc 
hOI1l(, lllilJe," Th(':-<' Illu~tration~ indi­
cille the (unJ:lIlwntal dilkrCIKl'~ thM 
alfecl ~pecitic progr"m arpml~ 

By !;<'k"Clin,!:: sul:>jfft 111"111'( of mOTe 
gcrll'r!11 nil I II rc and ~Ian t ing i I le,,~ spl'Citi_ 

Ii!'liteniu;,! t.'!'Iites of the 

cil lly, SOlllo,> WOI11(,Il'~ ~(' r\'ice progrmll~ can 
ilrpe,ll ::lbout equillly to ~egnwnt ~ of 
rurill ilild url:>an Hq('ner~, Such compro­
mi-.e dlorts, how('\"('r , ~acritice thl' 
"bemned program" lechnlCjue in Teaching 
the l<lrg('~t ro.~~ib1c audiencc with COIll­
ilion ta~te:;. illtell"~I', and rroblems. The 
l<lr,!::e~t ~lIch <llldi\'lln' <IT(' farlll liQerl<'TS. 

BCl1lJct' Currk(s I {OJll~uhlker's \'1 $11 

(K ,\\A, Shelmndoah. la. \. for ('.\<lmrle, 
detinrtd) would IlOt pull tll(' tyrical ci t) 
dialer \\'it h it~ hOl11e ll('lps as it docs Ihe 
\\'011lel1 \\'ho~ li\e" iI's ~I'L'Cia lly dc~igned 

to make l'a~ll'r :IriJ mor(' pll'aSilllt. Tlw 
';':II11C hold~ I n.r(' for till' K,\ \A Krtc/r('ll 
1\./lrlIk conductL'd ~y Addla ShOC111ilkeT. 
\\'h il l 11<1$ 1:>.:('1\ s.1id :rbou( :<elhng on otheT 
farm .-.eT\"icc programs applies to pro­
!!ranr ~ addr ...... ""'>d to tl1(' cou nt ry house-
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.... ·ife. She's equally sensitive about being 
talked do .... n to, and quick to repudiate 
selling talk that shows ignorance of her 
problems. TIle most successful farm 
women's service progrnms don't have one 
eye on urb:m listeners (even though the)' 
may acrually gather si:eable numbers). 

In fact, the clue to popularity with 
farm women of a stat ion's daytime pro­
grnmlng is genera lly in proportron to its 
understanding of important common 
tastes and requirements and the single 
purpose to fulfill them, 

When WRFD (Worthington, Ohio) 
started its sunrise-to-sunsct operation 
only a little more than a year ago it faced 
the solution of its programing problem 
.... 'ithou t benefit of popular network serial 
strips (WRFD is a nOli-network station). 

Every program on the schedulc was ap­
praised on the basis of the onc question: 
" Is it of specia l interest to Ohio's n lral 
people?" TIle schedule inclw('S women's 
programs, discussion of current local 
issues, local special e"ents, complete news 
coverage, local (Ohio) and national, to· 
gether with highl)' localized weath~'f and 
farm service infoml:ltion. This :lppro.1ch 
has built audiences plk'nOIllC1lally. 

It is no foregone conclusion that an)' 
one specific pattern of rurnl listening 
tastes will apply to ever)' rural area, 
Careful research alone wi ll re"eal p<fuible 
audiences for new program .... ·ays. New 
York 's Rural Radio Network (Ithaca) 
believcs it has discovered a pattem of pro­
graming that appeals to a substant ial 
number of lisH'nef!>. 

Since the network only f,!ot under way 
last J line it's yct tOO early to 'appraise the 
success of the current cif,!hi s tations in 
building and holding audiences. Their 
programinf,! tlwories, however, seenl to be 
working. On 5 Dccember the network 
expanded its hours flOI1l 11 :30 ;\.111.-

9: 15 p.l11. to start the day ilt 6:00 a.m. 
On II Dcrcmber the)' started broad­
casting two hours of square dane<' music 
until I I :30 on S.1turday niAhlS. 

In place of da, time S<.'rials, Iistel1('rs Aet 
straight readirtw; (colllinued) of gr(·;rt 
s tories and network.produced complete 
dramas. The fom'lula appears to be suc­
ceeding. Tlk' biAger test IlolS come .... ·ith 
RRN programs colllpt'ting III morning 
hours Ixfore 11 :30. 

Daytime serials arc extremely popular 
with about one· fourth the nation's farm 
wi\'es. Data frOIll the U, S. lloopcrntings 

of C. E. Hooper, Inc., re\'eal that some 
daytime serials are decidedly more popu­
lar .... ;th rural than with cit}' lis[('ners: 

City Mural 
SO,OOO II. o~. Ltndu I,SOII 

&,JwISIt lI".f~ 105 11 lJ I~ 

R'f~'IoII.'''~''J It.n H,U 
L.. ... &-;th" 11.41 18 H 

On the other hand, Youl1g Dr. ,\faIOf1(' 

is f;1\'ored by city lis teners 10.96 to S.iS 
for rural listeners. Popularity of SOniC 

seria ls is approxirnatel)' equa l .... ith bOlh 
rural and 'city people: 

0., G~I S~0r4Q' 
B;rSi,0 
B"alrf",' ,. IIclly .. <JQd 

(r& G)* 

Cit)' 

~,ono '" """. 
IJ .~J 
IZ l? 

Ry",] 

I'nd~, 1.SOO 
13.19 
IZ 71 

°Th<:w f'r,ue. t~l'.e""'1t Mt w~kly aud'CI><U, 

'\re,1 preferences also arlce! the POpUi 
lari t)' of daytime strips as comp;1.red with 
other program t ypc~. 

Seria ls, for example, arc more popul;1r 
with Westem farm women than religious 
programs, and almost as popular as re­
ligious music. Dance Illusic, far do .... 11 the 
list in over-al! popularit)", in the West is 
more popular with (aml wives than plays, 
serials and geneml entertainm('T1t pro­
grams are with women in other areas. 

This means an adveniser should kilO .... 
tht' individual area prefer('T1ccs before de­
ciding on best program bu) s. 

On 110 other program type i!> there such 
Strong and sh.1rply divided fl't'ling al1lon~ 
farm women as there is on daytime 
serials. There are prob:tbly no morc 
faithful listeners to any other form of 
entertainOlem th:1II thc "rE'):ular~" who 
follow from two or thrl't' up to a do:cn 
!>t'rials. 

In contrast to the group \\ho li~tcn 

regularly to soap operas are another 
group who vigorously dislike them .... 110 
narne them as the program type most dis­
liked. Attitudes of the remainillf,! half of 
WOIliCIl listeners ran~'e in between tht"'(' 
e"tremc~, 

\'('ry fcw stations make all)' ('Ifort to 
reach faml you th and )oullf,!er ch ildren 
with ("ntenainmCl1t desi::ncd for them. 
There arc exceptions, ~udl as K\lA'~ 

(Shcnandoah, la.) Ullc/e U'drrclI's Kid 
SIIOII', ;111 audi('fl('(" p.1rticipmion ~tll1t III 

which children get a chance to ~III~, tell 
riddle<;. compete in a l>relling be<' and 
other contest~. The',IIO\\ is on $.1turday 
morning in the K\I.\ mlJltoriulIl and 
~'oungstcrs dri\'e in from as far as 100 
miles to see and take PMt ill tli(' fUll. 

Spon'Or is Coco-\\'heats. 
(Plcase IlIrn /0 (l<1[;( il) 

I. Ru,.1 commenl,lot' mUlt ~nDW /'ch. He'e', Dotothy lindley (KSIB, (,e.ton, low.) chec~in~ 
2. F"m school plo",mlluppllmenttuchef effo'l1. WLS', "School Time" h.1 wide .udiencel 

1. B.by contesls "I h.,dy farm .nnu,I •. WFTM (M,ysvilll, Ky.) COVill onl for N. Y. Stofe 

4. F"m particip.lion p'O,,.ml "I diffl'lnt . KMA', (Shlntndo.h, low.) j,. "Plnny Allction" 

• 
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MIRACLE IN 1948 
sh.r~· u( .;a In.;a ... 111411 his (.;aillt in ;Uh·4·.·.isi .. ~ 

tlamld Schaf"f dOl'~I1't {j"'1l 

hi~ 11111111'11.'( nm' pmulIC"t. 

Ct.!" \\ ,LX. I k i'n't ,,\','11 (('rtam that 
h~"11 ttJlHm l 1h(' Cia" \";]X tra,k·n'l)}I<,.' he 
h;Js i'XJplIl:lrb.:d !\;t'v,'nlwk" hl' \, CUT­
TI'Il II) \ 1'l'l1din~ (n ,'r $2,0IIO,OOU in adwr· 
Ihll1 f,:_ Owr $ 1,unO,uou I) j.!oing illt" 
radio \rthttr G.-Idlrn- 011 CB~ diul)' and 
,\fCI'I 'hI' '\h~~I1~ fill CBS.P.1Clhc. So'l1m­
Jar' ii' 2:30 p.m .) 'Illl' rDt j .. j...'OUlj.! illln 
11"""I'.ll ... :r .. 1l1ll11ll.lga:il ll", 

\ lit t k nn'r 17 lH',nlll'- ag.) S. h .• f,'r \\ a~ 
I'rallil"l1~ broh'. \\'hat 11;1<1 hwlt hi, 
!>IN!1t' ~ III ,h" "l \TIl ";lln' ill "hieh hi' 
(;uki s..'.11 C'Almp;my op<.-,ntnl a wall hu,j· 
11\-'" IkouT. fllnlllUh', ;II1U J.: Ja .. ~ \\,u} 

" 11'1 ",ukillj..( 111 hi).! IlKtn.polit;m 
nlH,'r Thl' r,.:r,on;,1 mnglll'1islll and 
urln' \\hilh Iwd hlllil 111, comp,my 
((luleln I h.,' ,pr~'<lu \\ IU,' l·lloUgh. from 
1')41 WhUI :-"hafa {lIumkJ hi, bU'''in('~~, 

:lfll'r l"l"ll-:nlllg a .. ~<lk'~r1loll1 {Ol ,I Bj;._ 
Illilr,k, ,'\Jlllill 111kl,IiI jl'lilll and v;lrni,h 

30 

firm. uillil 11)4(, \\11\'11 ScIJ!lf\'r l'lllplo)" 'd 
ClIllph .. .' II -,\Iilhull . Inc., a' ;1,C,' ncy for till' 
company. Ill' had \lrilll'l! all h i~ OWl! itd­
\'('nising cOlllllk'rdill~ :UlJ hlack .lI1d 
\lhik cop),. I k had laid,o llt 11I ~ prilltnl 
.1d\'{'rlis lllg a nd hOllght h i, 0\1'11 IllIk', 51:"1-
tjoll by <;1.1 111111. I k' h,lll ,Imp!" .... ·d , ' \l' T)" 

:"In'a fu r 11IIk' am.l prllltl'd 1111.'(lIa. I k 

;JJ lI1 il~ Iha l II;: W':l'" h.1T,C:lin hUllh'T bill 
c1i1iIllS Ihal if 1111" .. I1U),· .. , h ad Illl' In\ ;11 

insight 11(' lkwlOJ'1.'l1 III obl ajnill~ dirl'(( 
r(· .. ul l ~ (rnm l';ldl adn·rti, ill ,!! dollar, 
hH);ldc;hl "d\'\TI I'tIl)! coliid ,i llg " 111.'\1 
..... ,Il,!! Ilfprlfh\ . Ill' ' 1111 fl'l·l, 111111 hi .. honk 

1O\\n '1;1 11.Hl t-.:F'I R h:J ~ Ihl' ligh ll-q huld 
011 it- ;tudinlCl' of .111\' , 1;1\1011 In Ih, 
IJ;lIIOIl 

Sd,'C\i\(: Tau II, adH'r \l , ulg a .. 5.. h;1{,'1' 

hnughl II oll l l'nw.lull·d any Olill'r ;Id\'l'!'­
li5ing Illl"UlUlII. Th' lI dido ' l lIk' iltl Ih;ulll' 
IN·d II 10 IIIl' l'\chN'l11 of (l 11 \('r nwdiil. 
I h~ ~d\("dllk in 11)-17, 1ll'f(lr~' 11l' (Inidnlln 
im'a<1..- Chicl).!" and hi)! tll1ll', 11':1' Ui ~ I a-

tiun~, 1\\"0 trade pilJX' r.;, ;md 22 news-
1);11 ..... ' r~. Alld Ihl' C()IlIhlllaliOll suM all 
Guld &'al wax pmducl~ dfccl iwly. On 
~1 ;l\ iCll" h,' bough I till' IlI." l ~po'" h~' could 

hnd (or hi~ a Il1l0lti lCl.'IIIl'nt5 and II\' uS('d 
q uartl·r-!" .. 1gl' nl' I\~paJX'r cop)' tn ~II PP]{' ­

Ill,' nl hi, broad.asl ad\"l, rt l~lIlg. 

It wOTk{'d III &haf,'r'~ <;c.'n·n SI.IIl'S. It 
l:Jid a gigantiC l'g:.: ill II\(' Wnldy CII)·. 

All md, po.' lll!.:1II finn \I'j l h om' 1'I'III.IuCl 
ICuid ~il l 1I'",n'l <;l' lIing all}'l hillj.! bllt 

G\a~~ \\';lX (l1I1,id,' of Illl' urig tll .l l I(' fri· 
IOfY) i ~ <;c.'Mom til a I"-I'ilion to (oTCl' tllv 
Inhu\loll through cnll~lIlIkr dUtland It 
('.111'1 \\~I il Ihat long, s.. h;] f,·r'~ :1111101111('\'­

nknt !'<'Ilnlllk alld qllartl'r-paj.!{' ads \1('1"(' 
hnn;.!lllg CIJIl,IIll"K'rS into stnrl" III a,k for 
CI;I" \\'ax. I'utllic ~\(lrl" dtdn'l C,1TfY 11ll' 
I'rudun , \\"h(>k~.1Il' r~ 1I ,1,111l'1'(' r Iward of 
GI,h" \\'ax lind IlltY Wl'Tl'n'l ill\pr(' ~Sl'd 

n" 1;,,/./ ,>;,,,/ u,,~ / .. ,."" .... " ... , ,. \ ,<I"lh 6"d So"lh 
I",k,.'.,_ I/"",~ .. ~", II'i ... ,~" .. " 1/""1",, ... I,',~", 
U .,.""'~ ",,,I I ,,,~ 

SPONSOR 



IT'S 

NEW AND SENSATIONAL 

() () GOLD SEAL 

GLASS WAX 
IT IS'" 
~"'CT ... 
GOlO II . . ...... ' ..... x .......... ---.~. 

• Cleans 
::~:-.......... Polishes 

• Presert·cs :.::::::':' ':':. ::; z: 
T""~M" 

:!r~~".! GI . .. 

r- E~. GI." •• 

~G.!~.:':~. 
~robl. Top, 

IirMI ..... 
@"Ch",,,,;",,, 

@'s;d;~;:. .= 

.:!r~':.~~h.!!' • .!. _ 
:::;.~.::.. 

" 

"ONCE YOU TRY IT YOU WILL ALWAYS BUY l!.l: 
WE HAVE IT 

, One or Ille full'p.g e . dve/l ilcmenis tll,1 broke resilt,nce to Glon Wax in Cll ic.go 

A !",picel "edito,I,1 type" GI.n We. newspaper .dYl!ltisement nOW used 

'GlaSS WAX' 0 EASY 
TO DINGY 

·fl'''t :'GQ II,( Seal Wonder Cictlllcr 

1 PRODUCT Of THE 
GOLD SEAL (OMPANY 

C[4]III' S 3U J(i"ds of lJirl ill 3U Seco lld s 

with <l 13,sm;.rck, ;"';o rth n <l ko ta firm \11th 
11 Dun ami Brad~treet cfl:dit r:!tlll!! nl 
$2,200. '1111:) hnd oc(' n caught I,WI "h<:11 
"playing IXIII " with a htli(' guyonl) lu h. 
stuck with slOck that didn 't mo\'('. Th\) 
hadn't "Sc.'ell " til\' q ua rter-pngc IIC\\~' 
pillX'r ad~ ;md the) hmln'! heard .lny " I 
Sdw lcr'~ tla} tinK' ;UlIIOUIlC(;lnellts, l'hdr 
g':l1er:l1 ;II\1Iudl' wa~ "col11e bnck ;mJ ~' .' 
us next year:' 

Ilaro lJ Schafl' r couldn't allord to lIait 
Uli t il Il( .. ~t year. Class \\ 'ax had to bl' 
~olJ then anJ quickly the bankroll 
wasn't going: to s t reIch 100 far. In dt's­
Ix'rat~ln, Sl;.hafer ;lI1d hi<; adVl'rti,ing 
a lter e~o. Ray 1\ \ ,thuII, decided t\l ru ~h 

inlo print with full_page .. J~ in the nl'WS_ 
i' .. pers nil C las~ \\'ax. The firsl nd~ \\('n: 
quickies, their elfret was planned to break 
down r('~isln lla' at the wholesale leveL 
'111e can occup,,:d almost one·quarter of 
the page and the pmduct llses were gll'CIl 
impflrt:JI1t di~pl ay. The ads did their 
job. Wholesa lers could SCI' the ads e\'el1 
if they hadn 't seen the qUilrler-page copy. 
They stocked Class Wax and the fabulous 
sky.rocket hislOry of ,\merica's llurn lX'r­
nne [9-l7 19-1S product SUCCl'SS was (In. 

No one at Class Wax or C1Jl1pbell­
f\ lithun was happy about the firs l ads. 
In fact it II'aSII't lImll an editori.11-ad 
technique lI'as ckl'clol'ed that prill tcd 
media copy began 10 kl'Cp pace with the 
imp.lct of hroadcast ad\'('rtisinp:. Since 
C lass Wax was a Illultiple usc it<'lll. :. 
pictorial news tcchniqlle was idea l. ,\ 
two line scn rchead nms across the l'ntire 
advert ising page. It 's loc;ili:ed reading 
"New Class CJe;Uler Comes 10 (SI. 

LOl lis), " the m1l11e of the city bdnl! 
cha nged in e,1ch area. Price is giwn real 
display since Gold Seal has es l abli~l('d a 
re tail $: .1(' price for the product ami r.lir_ 
t radc protects it where local sla te laws 
make this possibk. 

\\'holes"lers are notorious ;IS hottle­
Ilccks. In tIl(' caSl' o f Cold Seal which 
d is t ributl'S through 1I10 re types (,( relail 
out lets than pr:tCl iC<lUy an) olher product 
or fOlI11 of I'.oduct, if whoil'S<1lers won't 
stock thc itcm Cold Sc,JI i~ out ofbusilll'Ss. 
Glnss Wax is sold ill drug store!;, grocery 
SinH'S, SIX'Ci:llt}' s tor('$, jl,lillt ~tore ~, dc­
p:lrt lI1ent ~ t ores, llutoll1otl\e supply ~ 1\1rt'S , 

h .. rJware stores, f!I'C_:lllt!_ten_cent ~lC1 r e~. 

dcllcnle!lSCIlS, a ll.! in fact in I:\'ely 1\'IW 0/ 
(e ta il otltiel that call h;mdle a r ack;]!!C 
goods product, 

Since selecti ve radio alol1(" nn iI l·on· 
scrvatil'(, sciwdule, couldn 't !t1t~l' dl~HI 

I>ution in spitc o( its dT('Ct i\'e moving ul 
the product 1'10111 reta ilers· ~hdl'l's I lar"l.! 
Schml'r and Ra~ ,\Ii thu ll dt'c iJ l'{i III C<1m· 

( P/('(I$C furt! to P,I,!!<' -.1\ 

" 



Stn:DAY OC TO BER 10 , 1 948 
1-THrn -12 34 5157 e n 01 2 3·150 7e;9012 3~ 56 7 0901 234 56 7 890 12 3156 7 69012 34 56 7 890 
1-2000 C B a D A D A D D B Y D CD Z A A B 
1-2003 C C BOA 0 ADD B Y D CS Z A A B 
1-2006 C c a D A 0 A 0 D' B Y D OS Z A A 3 
1-eo09 0 C B DAD A DD B X D OB Z A A B 
1-2012 C C·B DAD ADD B X D OB Z A A B 
1- 201 5 C O B D AD A DD B X 0 os Z A A B 
1 -~01 8 COB 0 A 0 A D D B X 0 CB Z A A B 
1-2021 0 C BO A D AD 0 H X D OB Z A A B 
1- 2024 0 C B DA D A D D D X D OA Z A A B 
1-2027 0 C B DA D AD D D X D CA Z A A B 

SUl:~ 10- 10- 48 
I -TIY.E-12345Q7890123~557890 123456789012345G789012345678901234567090 
1-2030 C C B D A D A D D D X A CA Z A A B 
1-2033 C C l D A D A D D A X A CA Z A A B 
1- 2036 C C B D 

D " 
D A D DAY A A Z A A B 

1-2039 C C B D A D A D D A Y A A Z A A B 
1- 2042 , 

C B D A D A D " A Y A 0 Z A A B v 

1-2045 C C ;, D A D A D D A Y A 0 Z A A B 
1- 2048 C C.B D A 0 A D DAY A 0 Z A A B 
1-2051 C C 3 D A D A D D A Y A E Z A A B 
1-2054 C C B 0 A D A D DA Y A D Z A A B 
1- 2057 C C B D A D A D D AY A D Y B A B 
SET UBR 13 WA S LISTENING TO 'ifJZ IlS.'i YORK 

Ho • • ", lislet: Rldol (Aboye)Radox .epe.t CO Yltrl 60 ,el l fo. two 1 S_minute p eriods. Top tine in each time legment indicate! lIo me numbe, and leHell "0" ,,0 .. 11 

UO\¥ nlany listen·· and \¥hy? 
Radox can nJlswcr most of 
Ihe Obj(,CliollS thus f;"lr chal­

Il"ll}: lIlg quantitative rr'('a rch on the si:e 
of radio audiences. It call he economi(;,I, 
It J~ nLCum tc. It is ddinill\·C. It is prac­
tic;,lIy as illlll1('d,<lte as di;"lling itself- if 
that spl'ed IS required . I t GIn give flow of 
,Hld i,'nce inforllltl tioll , and minute.by-
11lillut<: listening figures if t hat's desired . 

for th~' IIldl vidunl progWJ11 sponsor, 
Ilgure" 011 "'ho W;"IS listcJlJJlg 10 his pro­
J.!r;'l J1l I" "u illcil"Jlt. That infoTm;nion can 
lx, obt;lilwJ directly fcom Ihc Idetypc 
t:lhula tiOlh which arc made whilc 111(' pro­
..:ral1l IS on tIll" nir. ror statIon listcning 
IJIdill'~, the hO!lw-hy-holllC' listcning rc­
I'f)rt IH;"IUI' e\'('r) Ihne nrinUle~ pre!-oC'nls 
~'IIt1rI1lO!I~ (l)J\lpilali<l1l dilhcu lties, :11-
thou~h ;J ta~ is cu t hy thc tel('tYIX' 
11)(,nltor \,lhuI.1Ior at the ~.mle time a .. ~hc 
I~ I ~'pin~ hn r('IVlrl on n regula r pn::;!c-ty[X" 
Idtl) IK' m;]lhille. The information on 

" 

this tape C;"lll be t ransferred 10 I B,\ I card~, 
so tha t nny type of ill f0 n11ntion desircd 
can be rUIl otT. Ilowcv('T, Rndox plnlls 
cnll for n simplified compilation of listen­
ing data vi;1 automat ic recorders which 
;"Ire being sct III' to ga tller figur<'son num­
ber of hml1es listening to a ny pa rt of each 
15-minute time S('gJllcl1t ; tOlal homes 
liste ll ing to a s tat ion during the JIlorning, 
afteTlloon, and cvcning of cadi dar; tOla I 
5(" tS in usc in allY on(' arca . The detai ls 
will St ill be 011 teletyped repor ts tlf lis tcll­
ing: ('vcry three minutes but the auto­
l1l:1tic recorders ""ill make ;"I\'ailable 
"perifi c in fonn.1l ion , withou t all)' 113.\1 
madlin(' M h:1 l1d tabulat ions. 11leS(' re­
corders reduce the delivering totnl figures 
to n·ading the face of c:Kh counter :I t 
correct iJltervals. T hese autom:ltic:lllr 
compiled figures :lrc equivalent to thc 
fa ting infonnation which is rdc;}S<"d regu­
larly by I looper, NielSCII, amI Pul...e. 

ueh m, ... b" of th p. nd II ••• di.1 i ~ lI i. lI.nd .. hieh 

him 10 " gislfl hi •• uellan 10 th P.09 ..... 10 .. lI iell 
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station. (Rig"t) Typical Rado. li ~htn i n g pOlt 

l h 'y call also be set up to dcliwr much 
more t han ra ting figures, just as do the 
deta iled Radox teletyped records. 

AI Sindlinger who heads up the Radox 
listening research organi:"1tion feels that 
quant itat ive informilt ion is only the be­
ginning of gnod radio research. He even 
rates his Teldox aud ience analyzer quali­
ta tive check-up on why the audience 
listens, as only a step in t he right direc­
tion . (He docs recorded depth in ter­
views to discover the rcil l reason why a 
person Slates he likes or dislikes a pro­
gram.) Newrthelcss Radox, ew n in its 
present stage, is an important advance in 

rndio n.'scdf'-h Radox makl's tl\:ul. lble 
;) family director)", detailing each set in 
each honw wllidl i~ moni!on'd. TIle 
director)' give~ the essen!inl inforll1n!ion 
on ench honll' requircd hy nn adwrt i${'r. 
Thus whel1 a !>1'1011M",r rcceives .1 report on 
listelling to his pro:::raL)l It could be 
pO~~lble for him to discover eXilCl ly th(' 
type of f:llnilie~ he is re;'lching. TIle 
director) gi\·es economic nnd educatloll;'ll 
dat;'l 011 each memh.:r of the family. It 
gi\"('s magazine :1I1d ne"'~parcr reader!'hip 
hnbits a~ "ell as wlmt they cI:li1l1aretheir 
l i~tening h;'lbits. In the latter ~ec tion 

dayt i1l1e ami ll ighttimc fll \'ori te programs, 
liS wdl .1S favo ri te ~tations liTe recorded. 
It is int('resting: to note thlll the listeners' 
stlltcment of their fa\'orites seldom 
pamllcl~ their .11'10<11 d ili ling hnhits. 
Radox makes no attelllpt to t;'lhulnte whllt 
listellC'Ts SIlY the)' like, on ly wha t Radox 
ea\'esdroppil1g hWII's they lis ten to. 

There elll be no quest ion as to tlie 
IIccumcy of the Rlldox index. Every 
home sCt monitored is nctu;'l lly in opc'rII­
tion <IS reported. 111(' Radox n1('thod is 
simplicity itself, nlthough dewloprHen t 
costs haw alre.1dy nln over $160,000. By 
II s imple piece of l·quiprnent costing $1.95, 
which i<; installed in the receiver ocing 
checkcd, it is possible for;'l sped;ll centml 
office to li~tcn-in ;'lS frequently as desired 
by;'l telephone line connection. The mon­
itor listens in viII another earpholle over 
one enr. When i1 set is heard (0 Ix' in use, 
the monitor, through an earphone oyer 
his second car, listens-in directly to one 
stntion ;'lfter nnot hcr in the are;'l be ing 
checked unti l h(' fi nds the progmll1 to 

which the set in the hOllle is tU llcd. When 
bot h e;'lTphones bring him the SlillIe pro­
grmn he knows and records the sta tion to 
which the home set is dililed. \\'hcn two 

~tllIIOll~ (II ,111I1r,'<1 art' carOIll),; th, 'm~ 

rrogr;'lm, as hnprcns ill !Hany !;,l·ltn., of 
the cnuntr~ ~T\cd by IlHllllpk ,tl"l1~ 

cnrrying the rrogram~ nf thl SoUIl. net 

\lork, it has ocen found th.ll th, 'I 111011 

lire seldmll III ph:l<;(, With larh (Jr!kr 
On ly the sWtion to which till' 'mill" 1. 

nmed will SOllnd cxnctly the smm trom 
the Ct'lltml-offK"e monitnrin)! r"di" r('­
cei\'crs;'l~ it doc~ from the home Other 
~tlltions .... iII ~ound as thllugh 011,' car WIIS 
echoing whnt th(' o lher car wa~ tU:;'lTlllg. 
111c mon itor never tru'l~ to mcmory 
logs, or other inform.1tiol1 of whllt \ Oil the 
;'lir. She \'erifie<; with herellrs thl' ~ laliolJ 
to which e;tch horne in ha listening p;'lncl 
is Ilmed. Only II Ni('lscn Audim('ter re­
cords this tyJX' of illforlll;'ltion. 

Cornmalld('1' Il lI rold R. Reis~, \\llO I~ 

<;ind linger's electron ic "brllins. " has dc­
~'e lorcd an ;'llitolTl.1tic monitoring system 
rtmt will enllb1c Ihe work prcSC'ntly heing 
done through manu.11 monitoring to Ix· 
done br electronics. A~ \lith;'lll ('Ilgineer· 
illg devdopmen t tilllc t;'lblcs, It is not toO 
defini te when c1('Ctrollic~ will take owr 
from man\lnl operations. Howcver, one 
thing is certllin - Inrgc <;calc cx.pansion 
ocyond Phil lldc1phi;"t, II here the R;'l(lox 
teSls ;'lre !x-ing conducted dt'pends a grcnt 
dea l on Rd~s's electronic monitoring get­
ting-otll of the llibomtory alld into rl'gulnr 
dai ly operation. 

Rndox's experimentlll s.1rnplc in Phi la­
dclphill cove ts JS homes which h.1W 54 
rlldio receivers ;'lnd six television seiS. 
Philadelphia wi ll Ix> s.1ll1pled completely 
through moni toring a panel of 300 honlC'S. 
Sindlinger promises thllt Radox inst;'llln­
tions in theS(' hOllle~ will be complet('d 
sometim(' during this Spring. I\\ollitoring 
for th is regll l;'lr co\"Cmge of Phi l;'ldc!phin 

(l'lease turn 10 page 70) 
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selective 
radio 
trends 

a.sed upon the number of p'0!l,.mi .nd .n­
nounc~menl~ pitted by ~pOMorl with 11.lionl 
and indlud by Ror.blugh R"port On S,r!· 
ectivl1 R.dic Advert;s;n,. Reporls for August 
'41_Jllly '48 •• e n"tlged as. baH~ of 100 

250 -

200 -

150 -

100 -

50 - 83 12 

l3usiTw:os uncertainty prc\,l'll h d t he exp,,"clcJ ;\)o\'c rnbcr up:.urg{· 111 
sc l('c ti\'l~ broadcast advenising. Nat iona1 index dropped to It'vc! of lnst 
August \\'ilh only Drugs and Tobacco hold in g thei r own. Beverages and 
Confectionery rCGlptun.:d some of October's loss ( 11 point s), I t was felt 
th :H right after election select ive broadcast ad\'cnising. usually one of 
the fir ::. t forms of advcrt isi ng to respond 10 chn ngc in business cond i­
tions, \\ou ld sec the stan of a number of ca mpa igns which were being 
held in nbe)'nnce, i'!ow the expln na tion fOT the slow upt urn in se lec t ive 
advcrtising placement is "Tnlllmn's all ituue," nnu what it's going to 
be. Regionally all art'as excep t Pncitlc and Rocky Mountai n \\'('TC off 
\~ith the South showing the gn'Me-st loss, Evell the We-st Co.1st was 
onl y up 1 point, Cla im that T V is ta king Illa ny selectivc radio doll ;1T$ 
i ~ gCllcTnlly held thus f.·u to be ill vn lid. 

APR 1 MAY 

Areas 1948-1949 

Mlddl. 

Southern 

'. 
" I:: ' 
". '. 
". 

'" , 

:: \I ,,-
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I 
--1--1- --- 1- 1--

I Automotive I 
-- 1-- - 1--

I ] 
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or", thl' tol.ol. '''OM", II 'OI. ,d . d., • ,1",1. <",,,oo. t, u ' itv no ",. 11" ho ... "'"V dl •• ", dl.i.I .... , It " . v 1"<lud . , In tho l"cI'u.toY""o, h , ho .... " . tho .. "' •• " .... ' 01 ... y 
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I n Ihe highly compcliti,·c sO;J.P 

business, il u.kc$ fasl. powerful selling 

10 launch new produclS with a 

flying Slart. So it's natural thai Lc\'u 
Brothen uses plcory of Spot Radio 10 

introduce its new detergent, BREEZE. 
Starling wilh the nalion's hard-wall::! a rcas, 

BREEZE hilS expanded mnkct by markel. 
using Spot Radio 10 hammer home powerful sales 

messages. SPOI Radio staru workin,!: fo r Lc"cr 
BrolheN well before announCC!mcnlS arc 
a ired . .. through prc-campaign Dlerchandising 

of Khoou lcs thaI insu res aggr('uh 'c market. wide 

retail support. Dcdcrs know this poICnl 

medium will bring in cuStomers, and they p repare 

10 welrome them wilh stocks, disp lays and 

p romotions. As a rCliul!. Lever Brothers 

anains profiu.blc "olumc fasl • . . 

and then mainlains it with continuing 

BREEZE Spot Radio campaigos. 
Whethc:r r ou ha'·c a new product to cstablish, 

o r an old one that nl.'<'ds new sa les. Spot 

Radio can do the job. Find OUt aboul this 

powcrfu l. flexible medium-how if 
works and how to work iI-from )·our 

John Dlait man. H e /mo ws! 

JOHN 
BLAIR 
E. COMPANY 
~ ~ 
NATIONAL REPRESENTATIVE S OF LEAD ING 

RADIO AND TELEVISION STATIDNS 
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sails into new markets fast 

BRfE7f ..Ju."' •• , " "~,.JI,J 
h F.b.,J Ai, .. ""., At""7. 
N .... y .... , "'" •• Yo •• 

• Spoc D'GI.sc."in.t ., ,-dio ~"~"i.'~ 
of .n, rIP< (from bfl~1 'nnoun<omm" '0 
full· haul po,t,.m.) pl . nnt-d .nd plKN on 
• lI~ .. bl~ m:uk ... b' ...... l .. b." .. 

.' 
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Sing in ~ Salll 
the man behind over 200 Successful sales curves 

rur the SP"""" f ill!t·fl'" , .. d ill sales. Sill giu' S :1I11 !lfC.<; .!J1t,. a unique 
uPflur l ll llil y. F u r 1I,' \', ' r ill rmli"',, hi ." llIry has th e r.! h .... ~ 11 a p e rsonality 
lik(' ~n lll .•• 1I\! \" ' r bc fuTe! l\ pro~ r;lIn scric ... wit h SlIl ' h all otll" l :lIHli,,:.: 

feTur.! II f mfljur l'alw. !' II" CI''''' ,''' ltllhr(lk,' 11 " .\" a ;o ill~l .. fai lurt!. 

Th.,I'-" ar., !' Iroll l; !' llIlplll e !!l.;;; that ,'arry trcllwlI.ioll ." wd~ht wilh 
pro" I'"O'ti, c pr" g r:111I I'llrc ' lw s.:r ... ... if .s IlPlwrtccl hy fa e h . . \n,1 f(l e l s 
In' lI:l\,<- ill a llllluian c:.: ..• high lIuolH'r,.. congratula tory te t leT"'. ex­
I'fI·l's in ll .;o nf r"at :l1}llrc"' iatiulI by a.h'l'rli"cr;; IhC III ,.clH·.~ . 

I ... rurc alll i ;If t t' f ~ I"ril '" l,a (,I;, ',1 with th ., , 'OIi.: rtll. ' (il!llfCS. 

TI,i" 1.'i -lIIi ll llle' I ran ''''c rihf'd I'ro.,;r:1I1l "t,' ri c,; is lilt, "hn,.' 
~' UII Hlolool III p r lldu l:I' r'~ ldl" o \Vril." win°, or Icl l : flIHlIU~ 

T S I fo r ful l (\O'Ia ils o 1)'~ llil .. 5 ing ill ' 5:1111 ',; I rCIII.' nclcHl!' 

IlfIpularil y alHI pu ll , Ih., .,lInw is to' a "" l1ahl y prit'ed o 
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TRANSCRI PTION 

New York - 47 West 56th St.. Co. 5-1544 

,\la;.:n :lIllI> allil hi ~ nrciH'!< tra lind 

• '"11,,,,.,,,1 I .... ·•· !",,"~~ 

• ," .. " r II ~", .. r". II,.. u,,~ 

SAL ES , IN C., 117 West High 51. 
Springfield. Ohio 
Telephone 2·4974 

Chicago-Gl2 N. Michigan Ave .. Superior 3053 

Hollywood _ 6381 Hollywood Blvd .• Hollywood 5600 
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{ \I'~ll F ( \:-1 111 ."11111\: \f,'rriff 1.111,,"', IIrr('rly l1ill~ 
jllr(;('(. -'/"''' _,(Jr • .,1 1/1(' " 1/ mllt'I", I'm ... ¥'·· :..';!IIH'I// IIf 

" \1"!:-"':;III' '1,h,· 1/ ... /.-:' '''~Ird .... Ulll/IlU 'If H: 10 /,.111. 
'/'I,i .• ,,';!""'III of ,,,,. l,r0f!",,11 i~ 1/ jllshi,"1 ,II .. ,. ("11(/(/11(/, .. 1 
I,y Ui/fl 1,1I 1l", / lIfi"/I, Ioiu./.llfl11'-' III(' ,flU,,"lI. /11/11 /111' 
1'" f,,. 011 1111'1111' " rIf'n ' lIlllf1/ ... 1 by f/II' _,fllilli /I P. vJ I'"ord jilt/I i liS 
11("(,<'"'';''' 1II1I/.1.~·llrrllllll""'·"·_~ lil'flf lI'ilil II,.. ('111111111"'\ 
1m lun. ,",1/ H·,,,II .1";,' fint _,j, /.,1,'('11'/.'_ 1.1111,,11 ./Ild 
Urmlji"''' dil' .~ 1.;.0(10 "Uflil • .jl>ll.,j ""~_,. 

results 

\(:1-'''\( . ): l 'I ,.e('.1 ,1;1"('('1 

t \1':-11.1. \\:- 1-: III:,T!)I!) , (JII 'I'lI f, ,,I'I1·. f) \"/1/1' /11111" 1'. 

'" '1'1, , t"/('I';~",I it- jirM IIIII,ill" fllllli IIII' I.,·" is S. 11,,1" 
Cu/l"n' ;11 H"H'ril 11;11 •. (Jill' 1"'''''"' ri'>"; IIi! /,·1''('1' .• ' 
j,.",,, """H'. 1I~'ff' l" tllf'lI/".,i,," '''111 ~fllllf> II;J!.III flllfll","!;!", 
"If'r $:!O(J II f1rth ,if jllrllilllr(', '1'1". ff/IIO/l'illl:! '·'·f'"ill)!. I' 
.'lIn,'\' ,if fll/I ·till" 1I1I",IIlflllfI' I"''''fI''~1 0"" """r J.J IIf'I'''J1'~ 

<l1I1'"rI .. 1 'I' " "'..,,11 'if' i,'" i" J!. /1,,' I"-"I'iml,' IIi ;!III', t(· /'''·'I .• '. 
'1'1", \· .' lwlI' '/1'/1,-'" .t;; I.(J(J(J. 'Ow 111'1/ I'H'I/illl! :?II //Iml' 

1""'111" 11'/", '/Ild "~'II ,1",1../",''''1 li .il. '" ,I". ;!"I/,.,.",. 

""'11"\"'(111; "'"",. 

(' \['''1 II I \"'1 "bll ,]!)': iJi,,",' I.m",. ,/i .. ,,-/,,,. ,if 
( ·'I,.r/'JII 1£1<'/1\ (',,,d.I/,f.!. "'dllll<l. ,.,,,,,ltw,, ,1/1' /Ji'rlif' /.111'" 
l,.f,·, i~i" " II/''',!!''"ff III", ('/t'i' 'r ,. 111'/ ""'1 ,- 'n"" "If/ ,·j,.,,,,, 
II fJ:,'jI) ".111. I" "J!"'III j,'(oll"'~ r .. "I.i,,}! "f·"'''''''''''lillll~. 
0" f '''/1 "/"", HI \'" "1111/1''-. ",I, filII'" 1'''/';''' fIr IIII' "'('il'f'~ 
/" I,, · ,I<'''''''I''"U,''' "" ,/11' ·/'Ilflld .. ,;!;,illp /J," l,.f,·,·",/ 11', ..... 

"iJ"fj'lllfI .. /lII,ililll! ;11. /{' '(.;,''.' 1I"I"f", '//1 /"" ,',,'UIII 
",,,1.1. ,,,,I III ,." / n .. ,f. i,". ",,,I "1".,1'111' , ,,,,I. i.·.. '['I,.../i 1' .• 1 til,,; I 
"'I II,,· j" I/"l/illl!. 1/"",1,/1' I/{,.'" 1/". 1"/""'1,1. :!:? \"'1'1111"". 
/ .. "II ;elo :'.0 /11 "."'" .• /" 

( W":I \ !,\fljl , \C \\1 : [1 ,,,, ... I.,wn. 

U ,\UIOS 

C \I'SULF: C\sc lII ::5TO ltY: 

.\(:Jo;·;XCY: \\"'m. n. Wei nlnuh 

'I"~ bo/~fl'" ( m /jo scI saJ('~. 

/-.'/11',(:>(111 Q.ffi'rt,.1 (I SJO gift nT",ijirolc UII II ,Y O/'('/II#1e( ,,, 

1111 .. '1'0.,.,/ -1,111' 'l ow,," 1'i"IH'fS i" the "n'U~ c(J/'t!n.'f/ /'y Ih" 
CHS· '/', . "l'I1 .. "r/.-. Cl'rlijiNltf' ""-'S IW/lorcd fit faa! mhw 
100IIIni II SUI mdio ( \{Offd 5i.1) f,y ,,/I l:.'n/cr:'O/l r",fio 
,frt,/ • .,.s. "'0 Ollillill Ihe c("liji(lIl', ,.Wm.,.s I/(ul 10 lI',it(, 

1: lIwn"" Uwli,,'s h"me u.Dic('. AII/,,,"£b the (lJJt.,. Inll> or/i." 
!-"'Ilk/ III/til ",idlli/!.hl. 'J'II(,.~"(/y. 16 SOI"f''''/'''', OIv'r 9.000 
'('q'll'sh 11"1"(, "v"';fNI/,\' 111111 lilli". 

CIIS.T \ 1'11 0 ( : 11 \ \\; ''' 1'";,,, or ,h(' '1'" .. ,," 

~JAGt\ZI:,\""I~S 

:' 1 'O;\~OI!: Tde";.;,,,, G,,;,k 

~ :'''',sl I E (' bE II b'] Oil Y: Tdl·"; ,.i",/ (;11;,1,· "('("it/, ... I TJ 

/I (II> ,II(' 1/11/11 rill IIU.,!i 1111/ 10 i IIcn'I/S" III(' c; rCll/ut; (III uf thei, 
IIlIIp.,:i"". A y(~'''$ ~III1M";/'tioll to lit£' IllfIbvl:illc pIllS I' 
5111f1/1. ,. i :",1 /I ·fl/,." 'J" . 1('11 If ( 11111 p.1I if,"') IIlY(' oJJ('rNI for 
S.1.0(l, ' i(',n"1> "V",(' iI,.I:("II" s('",1 tl",ir IIIOII('Y direclly I" 
11/1' III"J!,II:ill(" Tltr.'(' OW"III;III//(' (1111'0111'('('1/1."1115 'f('n' 

'/SI../. "III' 011 ('ftch of /"l' ,Jllys of 11- 13- 11 ,\'0/"('11111(" , 

Fifl"'''11 11II1/I1f(~1 1,>lk,:. ""closillg III(' l,riN' ,if II,e SIII,,'cr; I" 
,iUl'" /1 '('((' r('('('il'(v/. 

\\ \'1.'\, {\('''' \orl.. I'ltO(;H.\ .\I : 1·",;"",(' a" flo"'lCi"mr"'~ 

UAnJO J\N'n T\T SETS 

1:\ 1':"'> 1 I.E r;\ .... I·: III ~TUH Y : " K" MII. /-'rUII /11111 Ollif'." 
II JlhJl\ "hilllsil',,1 /,"1'111./ .• 11,,11' is 1I'''lI'il/J!,jllr(,II;les ill 
{,lti(,flf.!." f'"111 til(' " bit ':' "f 3 1<1 50. II.' ('1';,11'111'1'" fl)' 'he 35U 
j'llI "'II,'rs .'(,lIt ill 1'11/·1, 'I'f~ '" 1 •. 1' ,.i'·/I'I'r.,. Sllll·.~ 'if tllC SIIl"1 

,/rt' KI/MII . /H,M fl/"I 11111"·1/<1''''11 IIIII'PI·/. "l/ff,Clil',' rrt/ll 
IlIi~,,". I/ml 11/1'>·11'1111//1"/ IIIIPIII'I dm~~>1/ '"11/1,,,1 011;,·. 

."'illl'·I' .• Im/l·... lill;I"I/;1I11 I/I'II~/"'IW'" ,. K"hllll"J;I"" 
COllri.,1'.·· II'II~ I/II/I/('/'('fl il/ 0,·/"1,,,,' (m', i.O()O ((>(I'Ii' .• U jOf 
,'''/''('1 i I"i "II.~ "111'1' /)f'('/1 " .... ·.·;,'1'11. 

I'W)(;U \\1: "",,1.1:0, 1'.:011 :0",1 011;" " 

noUl~o 
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1( ... 11'11,111.' I".'" ii, ."". 1'11"/. 1/;11111 ,.,,1111 /'In·"lly. OIlIlIH'''' 
i 1/ ~ 1/ i f!.III. I,'r; "",I'. " . ..., '/' I' 1,,1,·,.; ,,, ~/I/I' ;1111111'/11;11'/ cul/,,,IIIII' 
"r"lf M ·' IIWhlt'." ·rlti. 1·,"1/1 /1'(/' rt·IIt·ul,·,' IIII' f,JI""'i,,!! 
\/<1111111,1'. 1/1/1/1",;,1 f//fllli,.,i",,~ 1/ ','1'/' I{/C'~ """(I~\'/"'f'/III;"",', 
il"/if',,,i,,/,!. ,/",,1/',· I,,,hli, ' I",d IH1'" fllll/ili",.;;I·" will, II" , 
. .. /" ('i,,1 jI1 ,1I111' ,.;" ,./",.i.<i "" . " ·lIft,·/, I. I III' rill II I I. \1,/1,­

ll;.!; 1I f!. I )iff"'I"" 'if,11I' ,..:;o;I///IIlIIlil'· .•. ".,.< .• 101"11 lit' ,..ill ".1('· 
I ;M' '1/1 fllllll'l' "/,,,11.' "lwH' lilt' /'1/1/ i .• I",,~ '."""!;!" III 1111/1:, · 

1.,I,·,·; .• i""., j"1'/",' ill l!/IiMill;! pm_ •. ,,·.'. 
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In the New York Market 

television pays off 
... on ATV 

S'a';an WATV a ... age, 402 
viewers per dollar 

Station "A" averages 238 
viewe rs per dollar 

I· 

Station !lB11 averages 212 
viewen per dollor 

Station "c" averages 182 
viewers per dollor 

Station "0" overages 157 
viewer< per dollar 

GiJ 
"E" 99 Station averages 

viewers per dollar 
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HAS 

KENTUCKIAN A ' S 

IROQUOIS AMPHITHEATRE 

The World's Most Beautiful Outdoor Theatre 
A CIVIC , NON- PROFIT ORGANIZATION 

adttt+ef~ 
the only radio station SERVING all of th . 



I' 

, 

BACKGROUND 
LATE SPRING '48 

TH E WHAS ANSWER I 

Ilroadway legit box office had sagged badly ... Hoad ~how bU5inc~s 
\\as also off ... I.'\"t· f),\\here mOlic hous/.' gros~cs wcrc faJing. 

It \\ as a F:loolll)' prospect for KCnluckiana's Iroquois Amphilheatre. 
Coming up was the 10th ann i\"(~rsar)' season of summer outdoor 
mUsi(,li shows ~lagcJ by Ihis ,i,-ie,non-profit organi:.wtion of 
louislillc. Risinf; production COStS demanded greater ancndancc­
yet the [h(,:ltrc was in a slum p. 

\':'I-IA5 stepped in (Q prol-ide ,he :lnswcr. The Arnphithc:llrc's 
promotion:l! campaign was ol'crhaulcd 10 give il more pOpUl.I! appeal. 
The tiekel·selling slOry was wo\"cn into :m entcrtain ing musical 
broadca~t with star \'ocalisls, actors, choru s and slUd io orrhein:!. 
\,\' I-IA5 suld 2~ Louis\ilJe firms on ~haring the COSt widl the station. 
And for six weeks, "Mu~ic Under The Stars" lOok 10 the air­
telling LouiS\" iJlc :and Kentuckian:a listeners of the Amphilheatre's 
summer HtraClions. 

ru, of I.U.,10 ViC/o, A. SI,.,li., 0;''''0/, WHAS , "om 
Jom., W. H . .... ing, P,.,id • .." loui,ville P,,,k ''' . olli<ol A"o< iolion : 

"Our books ha\"e JUSt been closed on our 1948 sam mer season. The 
results arc ex tremel), cheering to aJl of us on the board of the 
Iroquois Amphilheatre. 

"The:a lre box offICe rece ipts in general were down thi~ summer. 
In the face of this IJre\'ail ing situation, the paid :atlendance and 
receipts from ticket sa les :at the Amphithe:atre thi s summer 
su rpassed those o f 19·i7. 

"Much o f thi s success must be credited to the new Slar salesman we 
had on our side this yea r-Station \'\' I·IAS. It was a great job your 
staff did in producing this ser ies of elaborate musiGl1 broadcasts. 
Out it wa~ an ('Yen grea,tcr job the \'\' HAS programs did in promoting 
more busines~ (or our box office. 

"Ple:ase con\"e)" ou r sincere thanks 10 everyone at the station." 

lich Kentuckiana Market 
SO,OOO WATTS 1< l -A CLEAR CHANNEL 840 KILOCY CLES 

Vi<lo' A. Shol i" Oi,.<,o( J. Mo, W~n ... Soles 0".<10' 

R ( P.(S ( N 1 EO NATIONALLY IIY (OWARO PETRY AND COMPANY 
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Th4' 

t ~h{M.rlJ like to 
;lll<'\\l'r III(' ques­

lion fmlll the roilll 
of "kw of mot ion 
piClun' pro~rnlll ­

iliA ill t li c:lI (' r s 
\\ Illdl is perhaps 
mure ana logous 
than fmm radio. 
TIK), t hen' is :1 
)! lnwil1g {l't·ling ill 

tdt \'I<, 'Ol' Ih,1I the ha~ l c ItS"fIllS of film 
prngr;uning \\,11 j.!m("rrl ill T\'. 

Ihut i\ a -.elmol of though t ill mo tion 
rieHm ' tlw;l h;r boo kil1 J,! tl1;11 hd ic\l'S 
show .. of npl'()~ itl' or diffnl'llt mood~ 

<;houlJ ;Lrrx'; I T .. Idt hI' , ]<1('; a dram:n ic 
~hllw "" ilh .1 cornlJ~ ;1 I11l1 ~ ic;11 .... illl a 
1lI ~ .. tl·r~, l '1< Thl" H ' '" ;j \\{"; llth nf l ' X"-

P(' rllIlH' t I l .. h OI" tht .. uen ..... of SUl h a 
thl~ l ry. On d k (I thl'T 11:111.1 , .... mK· of t he 
OWl"! '<lIClc ..... rul Cnl1lbIlMt i<1I1 ~ ill the his-

101) ,, ' thl' 111t . IlUII I'KIUIt iIlJU ~ I r} IO.Trc 

tht rc .. uh ti l t'<oOking .J)ll"'~ n ( snnil:u ' 
mooJ .IIIJ I ) pl' Till " hurror:' "II\Ys­
tl'r~' aud "0 inw " I .... M lkrtl J!~ a rt' """Illplb 
01 tlll ~ pr,'ll!lc(", 

i\ 10tllll, p ClUn: fX I'I<:; Ik"ncc nil 11li'; point 
ha ~ ,kmon ... triltl'ti on.:r the )"l'ars th:H 
(h\'(\ i .. 1111 pil t (.1111111 1.1 , In fa c t , con · 
~ider" hk danger lil'~ ill II call'gorica l rcpl)" 
til .he qll('~ t l "" , ' I Ill' llIon",: Il ( you Ihil,k 
you 1101\'C iI ddmltl' all ~Wl' r, YOII ,!rI ' ~lln' 

II, Ij;I\'l' all l'''IX'ril'lIu ' .ha. pro\"('" the 
npp .... sltl" 

If ~uch a r('ply could wnlKlcll tly b: 

Mr. Sponsor nsks ••• 

"Tht' ' hlo( ' I~ I',·o;.:rallling' fU"lIl1da ha~ hall 1'(,la­
ti\ I ' I~ ~tlod !>oUI ' I ' I ' !>o~ ill rot,litl, hili I dOll ' t IH' li e n ' 
i t ;Ippli, '~ tu 1I '!t' \' il»illll prn:;r:llllillg HII Ihe "a~ i!>o 
o f good s lww llIall!>ohip, I~ it lllt' rcforc :uhi ,..:ah l,' 
fo r a T\, acin ' rtil»t.'r 10 ha\"( ' hi~ progralll . for ('x­
a luplt ' a f 'O IlH 'd~ ~ ho\\', follow anolitel' !>olio,," of 
:o' illtilar moot! and IYPI"~" 

Dona ld W, Stew,,! I Advertising M otn ot !l'lr 
Tlte Tu/u Co., N, y, 

g i\"('IJ, It might be ro.:assurint: to the T V 
i1d\"l' rli~r; howc\'('r, he IIII1St , I am afra id, 
be s,,1 tisfietl to put 0 11 a good show that can 
stand 0 11 its m\11 f('"(.' I , The na ture :md 
mood of thc adjacent ~ho\\' wou ld thl'l] be 
of academ ic interest ;U1d Ihe d fo rt and 
(',wrgy cxpended in arAu ing the poinl 
mighl wd l be dc\'otcd tl) more b.1~ic 

mgrcdil'l1Is which ddi \"a aud i('"nces, 
I"'rh aps then' ~hould be some e),[X'ri. 

nK'n taliOIi on th is SCOT(', Two drama t ic 
shows fo llowing ('ach o ther on II Sunday 
night might \'('r) well prow hIghly suc· 
c('"ssfu!. \\'ho can 5.1)"? 

In mo t ion piclU rC' thl'aler booking il l­
most an}'thing call happ.!l1 ; SOIlI(' o ( the 
n'~t unrrolll i~ in t: com binat ions of«'n 
pro\'(' in (net 10 lx, ou .s tanding hil S, We 
have lealllt'd our lesson ; n" ..... we pre·leS' 
them fi rst. We take nothing fo r gT;"l!l1l'U, 

P t TJ:1t G, L t VATIl J:S 

/)irl.'e/or oj Tele:l'isioll 
2(1/11 ('",nIIlT},_P fJX, NI.'li' )'ork 

It df.,: .. not Ill'C­
('<'\,1ri1r follow that 
\\ Iwt holds tnl l' 
and j~ pm \·l'lI III 

radio applies to 
11ll' '('"Il UIlUS ex­
perinK'l1 ' of the 
\ id eo m (,"lhtl III , 
Yn u C:1Il b loc k ­
PlOl!T;"I1lI Illtl, ic , as 
I\ C h,I\'l' unll l' 11\.'1l' 

at \\j\E\ \' , Ill th grcat ~ucr('sS, BUl l'ar, 
pkasure i, not pa r;IHd 10 eye-fatigue, 
Thcre'~ a 10llg nlo1J tn fntln ..... ' "I(' fOic till" 
answcr i~ rl'adll'd, It i ~ rcgre tl nblc thaI 
the CIDI in fi ndi.,g Ihis out 00111('"5 high, 
But ~~IIIl"r IIr I .. t .. r till· ('>. p('rtmc!l1 IllUSt 
he m.ld .. , 

I ra lhl'l SIl"I"II..'("t thm hlock_prngralllin l! 
in tde\" ; ~ ioll "", 11 no. prolT H<' s,1Iut;lr)" as 

il doc~ in rad io, The beSI sou rce of ex­
p"riellcc In draw on is Ihe double fea turt' 
of the rno\"ie:s, It is 111 )" rC"Colleclion thaI 
Ih('"r('" is usuall}' a diwrsity of types in Ihis 
killJ of ",1rla}" This could b('" ascribed 10 

.hc ('('()no lllic cost of putting . WQ Grade A 
n'lIwk"s back· to-back, I 11.1te to beg a 
qucs tion, but tekvis ion can ' t take a 
p igj:.y-b.1ck ride 0 11 radio this t rip , 

T ED C OTT 

Vp in chargt oj Programs 
lVNEW, Ntlll l'ork 

It 's :1 shame in 
TV Ihm Ihe all­
swer to .his type 
o f que s t ion , so 
\'ital to iluwrt iseTS 
and agl'llCics, is 
1(0(1 to discus~ ioll 

and dcba.e IIh('1I 
facilitks a rc :I\"a il­
abk th rough sta­
t ions to detl'nnine 

audkllCc pn'fc I"Cnc(' o f '"mood " proJ! TaIll­
mg through actua l eXIX'ric llce, 11K' 
\l lmll' indust ry profits by kno v. in!! vil'w('r 
wnmg hahil ~ and it is 1101 tOil soon for 
~ I a tions and networks 10 octl'rllline S(:c­
jng-hearmg a lt itudes ,'s, pu rdy aural 
r1cf('relln 's, 

But as III radio the: d i~\Cry of th i~ 

kind ofaudicllcc prefcrc l)c{' i~ beillg k ft to 
acc ident , Thi~ \\'a~ 11i(' 1\1,11 111(' r in which 
block p rograming was "disco\'cro.'d ·· .... hilc 
I \\"a~ a t \\, NEW, \\'h)' and ho v.' n Sta­
tion hllids ih audiencc o\ cr a period of 
, ('\'e ra l hours was :uwly:cd onl)' a ft .. r .1 
I'lIl'1I(111 )(, lIa l radio rating was ~us t:l i neJ at 
till' sta l ion (or mOlllh s n il cnd, 

'1l'i('" I' j, ioJ} ~ ta l i'I I ' S, profi t in,!! fl"< ' l11 
rad io's ~' );rx' riC llC(',sholild block I'rot: ra lll 
e Xl'o.:rrllk'llta lly to uc,ol1li ll(' audience 
,lItltud(' and 11111 k a l'C so \" ita l a qucstion 

SPONSOR 

1 



(0 debme and discussion, 
WReB ! E.1rly television experiences 01 

ofrer to a limited degrce a d efilllte answer. 
A \"iew(' r.surwy made whil!: I was a t the 
Schenectady station, determined that 
v iewers, who had been sl'i'ing televbioll 
for a number of rears, wanted hou r-long 
or kmgcr programs. This panel of 
v iewers (o\"er 50% of those owning sets in 
clu' area and represent in:: various eco­
nomic levels) planned their viewing 
evenings and w:mted 10 be assul1'"d of 
sC\'eral houTS of (.'ntertainment . '11115 
held WIC for j uven ile v iewing a s wel l a~ 
for "informative" progmming. 

I t is my opinion that if block progrilln­
IIlg is scheduled without a break , it Ill.ay 
be more than the audience can take and 
they llIay s tart shopping for o ther e nter­
ta imnc nl. HO\\'l'vcr. if the v1cwing audi­
e nce is gh'en a ten·minute b rea k all 
inle rnlission as in the theatre, bctwCCIi 
programs, a seventh inning stretch 
block programing can be the :mswer to I 
building a nd ho lding aud iences. 

J UDY Dul'UY 

PrcsidclII 
Vidco £1't'Il/S. Ncu' )'ork 

I t is e ndrd ) 
possible for a TV 
advertiser to ha\'e 

h is television show I 
follow another of 
"similar t ype" a nd 
s til l draw t OP 
au di ences pro­
vided there is a 
recognizab l e 
dlange of the<1 t ri ­

cal mood betwccn the two, 
That may sou nd cont radicto r}'. but it 

rea lly isn't , For example, let's suppose 
that a TV a dve rtiser who is spollsoring :l 
dmm:1(ic show finds a good til1ll· period 
available following another drmn,ltic 
s how, Suppose, too. that both shows 1IIe 
roughly simila r as 10 fomlat, <1ppeal. starl 
policy, etc_ No ..... , would the lldVl'rtisl'r in 

question lose an} thing by following a I 
show tha t is basic,111) simila r to his? 
\\'ould the audience j!row tired of ~('i'ing 
" too m uch of the smile thing?" 

I think not. 
' Il,e a nswer lies in one o( the funda. 

mental rules of good theater. When a I 
"clirtain raiser" is prescnted with :LIloth("r 
and longer play, o r when two p lays arc 
presented ill the same evening. producers 
have found that they get the most (.1\"(lr_ 
~1 blc audience reac t ion by ach ieving a 
change of p:lce- by following comt'Cir 
with tragedy, or vice versa, The forlll of 

(please trml to (lage -16 ) 
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nt·,,,· JO(': 
In rent·lllnJ.: \lur aCllllt} "f t hl P,1,! fcw 

mont hs at \\",\1 IE·;>' h aml. It 1<; "\'Idl'nt that 
In our mkn"t: errorl In our local ~uth 
Flonda marh·! wc ha\'\' lx'I'n gUi lt )' of 
l1I1:lcct in "upplring rOll wllh pmp,."r 111-

formallon, \\e intlCnd 10 eOTT,...:t tin, <I\'l'r­
~IJ.:ht br nl<:an~ of monthl )" le ttl·I"". and 
lx'Cau<;(' we t hink II'l' mar find ;rdwrtl,rng 
pi·opl,' I\"lth ,III Inll"fl·,t In dn'clopJIlen t "f a 
rath'T ul1\1~ual mdepl."n<knt ,(;loon in :l 
Clllllpi:lltlH rnarku. l\t' haw dl't:idl-d to 
pnnt our ll'It,·!'. a, 111<1nthly adwTlJ"""Ul"nb 
In ~r''':-;''Oll. 

\\',' I\anl 10 brm'-:" thh "Ut nght In Ihe 
Ix'ginning, h<-cau~I·. thou.:h \\\·'\"c had Ihe 
magazin, ~1'1 up our IClla in T\'ading t)'l>e, 
11m kttl"r and thos.: which \\ ill follow an' 
Ilt',imtt' at{('lI1pt~ 10 al'<IU<lillt folh \\ ho hm"C 
thl' rt'~[lOlNhlhtr of alloC"alJng hro<ldcm,t 
budget- wilh \\:\lIE·:\ll:ll1l1. it~ 1-"'NIUlwl 
and It~ progTt"""~. 

Orw more point. j Ot.'. ThIS IS franklr an 
,'xl>erllnenl. ThiS t}"lx' of prc><:ntalion 111a\' 
1I00t prow {(1 he nc:lrlr a~ Int l"Tc.<=;ll ng to ad· 
vert lsing folk~ up :\orlh as II I~ to liS IOt'alir. 
and rf Ilns ~1'Cl1h 10 h,' the GIst·. we'll cll.1ngl' 
our plan to <)]It· of mort' eOll\"I."l\tllJllal t ypo.' 
\\'1."11 nn-d ~uggl><;l1ons from rOU, ,m(l if rou 
can pick a wurd or 1\\0 of ad,"ICI' from tIlt· 
lrade. 1\\"'11 al111rt"Cmt{' Ih<l l , tOu. 

The ~I"rr of \\ ,\ 111~-:\ h;lIm IS an mten st, 
ing one, wc' think. but WI." llawn't tried to 
tclill before, tx.-cau-.c Wl' Ju~t couldn't de· 
l'ld,' how 1x ... 1 I" dn It. Frankly. \Ie can't 
Sl'C hoI\' the a\"l."ral(t· broadca~ting ~!at lon 
tmdt' IXlpt."r ad Call he toll 1lltl'rt~ tl n!:", or of 
much value to {nlll,·hureno, 11Il'n' arl." 
1">(,ml' verr nOlable e~Cl'ptH>I1~, of cour~e, but 
IIII' u~ual ad Just dOl."~n't sa\" mueh III the 

lIay of tangibll' \:I'i, 
<knn, of a siatlon '.<=; 
wurth. Sunil' ad· 
\"crtl~lllg s tatJ"l1 ~ 

:Irc f;(I wdl known, 
thou.:h. thai re, 
I1l1nOer co p r i~ 
prob.lbly all that IS 
IlCCb<lry, .. rath l."r 
hhe th\' d,f(crcm'l' 
bctlH'UI announce, 
Ull'nt" bruadca.<;t 
dfectwcl}' for \\...11 
,'~ta bh~llt'd prod, 

KU:\,(;I,k uc t~,andg(o~s .. I'inJ.: 
copy plu~ a good ai r 

<;alt ... man (II I)I'Olll'r!r prOl11ntl' ]Irll<!lIcl~ 1cs~ 

thoroughly \'slabh"h, n. 

\h' ha\'c ;1 local ~lIeel",,~ ~1<.Jr~· I\t' hke tu 
tl"ll ahuut \\":\lIE :\11:11111 Ihat cl<-mon,tr;l1t·~ 
thi~ dkcII\"ci}' T here's a ~rnall. c"1I111olra-
11\'ely Ilt'\I' mcn's sture in :\11<ll11i. not 100 
f:1I"(>T;lbh IClCall'CJ. willeh had bI'CiJlI1,· l'on­
I"lnCl·d tllat radio hroadca~l1n~ jl!~t wouldn't 
produce for ll~ buslne",,_. Thc qurl', Pl."ler 
h: ,·nt. had u~-d an :,l11blllnus schl'Cluk of an· 
llouncenll"nts on a nt'twnrk nUIl l'1 ht're, a nd 
tn put It 111 pTl"ld~·nt :--;a111 1, 1111J,:<"T\ Inord~. 
"n<lthmj:! haplxlled .. 

Our "'llt~lI1.an. Dan O·Slll·a. connrlC\'d 
111111 thaI 1\ \\"a5 jll~llhc IYIX.' radiO that \\'a~ 
IITong In hiS ,aSl·. n(ll til<' mcnlulll, wah thl' 
result that ht, hought a n'Con~tructl-d 

AOV£RTrS£ME..I'<T 

r\nWfll'an I.l·agUe b.,II .:allll· on \\ :\111 
0lll' IIII1C thl \\" had I \ill ~ht:,u: do In" 
"oll1n1t"Tl' ial~ a .. wi'll as thl' l:al11l. ann 
srgr1l'd .\rt Crn'll to do ulhn "d, rhoft.' 

tun. (;r"l·lI. 'Y"U 
hnoll \\"a~ fill' uf 
Xl'\\ York"lt-aclllll: 
;lIr m"rl"handN'(S 

To \I~. Ihe result... 
\\l're 1110"t I!ratif~ 
111.1{, bUI tIl tht· 
chl·nt. thl"~' \\IT,' 
pl1(:nullll"na l Th" 
J.:ilrnl· W:I" (lla}"d a l 
niJ::ht and thl' nnt 
morrHng found 
fourteen ,)r fiftn'n 
cu~tnllll'r" \\31tmg 

"'IIEETZ fonlwdO/,rs 101'I)(:n_ 
:--;hn'u and O''''he;, 

took ;L phot"J..'Taphn duwn :1\ aboul 1O;:1O 
,\:\1. fou nd t he salt'S clerks unable to wart on 
Ihl' trade and bOlh were prc<;st.'tl Into ...... rVln; 
Ih,·ms\."h'l."s. Br 2;3' or :(:()() that aflnnO<In. 
l'I."«:r Kent was ~uld out of 11 healthr ~Iock 
of adn'rtl",-'CI,lem, (Jackets_ SlIl ts and ~1)("Irts 
~'1IT1~), and had Ill<..>\'l·d a largl' \"oluII~(, III 
n<lll-~dl'crtised Items. 

;-';011, though Wl' risk makmg a J,:ood ... tory 
',o\lIld mcrl,<hhk, the I'cl<"r Kent rl"/llJrl 
d, X'Sn 't l·nd herl.". The 5tore r~ O\\·l1t·d and 
operall'd br two ;lgJ:(n's"I\"l' fdhms who 
couldn't " "rill for shipment from ordir].lry 
~UI)plr ~ourCl·S. \\'ilhin two d:lr~. t,hcy 
hought up tIll" stock of a Il-<;s s\JcCl'~~ful 
mcn's ~ tnrc (non· \\:\IIE advcrt"a, joel 
mo\"<,11 It 10 ltll'Ir o\\"n ~hL"l\"e~, houj:!ht <I fell 
more Aml."rican l l'agul' g,Hnc~ mcluchng til" 
ganws brO:I(ka~ 1 at once on a ~lInday aftcr­
noon. and li~len Joe- they sold 0\11 agam! 

We're scndmg rou a ~ign('C1 S!at.-m,·nl 
from Ih., l'.·tt'r Kent f"lks, JOt', hL'Caust.' \\"1' 

Ihink Forjoc & COI11I),ln)' nla ), wish to ~ho \\ 

11 \0 a fell' people \\'llh :1l1 I11tl!Tl'st III ~pCl t 

con-rage. IIIJII('\'{"r, Ihi" ~I"rr Isn't (In­
IImn!y a t<'l<limul1Iai to thl! l'ffl'Ct of \\,:\1 IE­
:\ llal1ll. It provl."s. ill$tl."ad, that broadea,t 
adl"l"rllslIlg. hnught carefully. will polY off 
like n<.> ')l l1<"r Illl"dllrm can Of COUr.il". \'t' 
han- an ob\'iou~ ad \"antage at \\:\11 1 ... -
:\lIarni in Ihal II<' ha\'l' found It m'c ",s"r)" to 
prol'idc OUr;cI\'l'~ \11th the ~~ll1l' II!ll' pr<.>. 
f\:~~lol1:l1 fol ks a~ 11lH\orh~ h<1\'\: 1111 hand 111 
:'\e\\ York, 110111\\"0«1. dt WIIl'11 workml!, 
for an <ldl"t"rti""fon IIK<11 or ~p"l camp'Lil:n~. 
\\l' an' thus ,(ble tf! elllulall' 11ll" -e(l'lc(> 
rt'Il(1t-rul to nl:t II ork c!i("llb b~ (X'I worh 
,,!liu's Tlus t ypl.· of op,:raluln I~ 1."\1)4 milT. 
bm th<"11 we can aCford It. n..·,·;]U'" I\( (("1<1111 
.. 0 mudL grealt'r ~ pTll lll>rUon "f .. ach dnllar 
~ Ill' nt Wll h u~ than do nl'!lIlIrk anili:1I,' <If 
network n·\'Cl1u.'. 

Ilop.: Ihis WIll pnl\'t' ot IIIh'rhl t'l y,,\!. 
joe. Orop US;I InK IIf sugg",lIoll ~I }1lur 
en!1\,{"llll·[lC\.' 

I '.~ Should mid Ihat I'dl."' I'l' 
son. BIll Shl'ett' 111<:"11) port 
6:30 1':\1 on \\\111· ·:\llaIUl 

If,\\ p<oI1' 
el. \'1' II ,(I 



Cl1lcr t;lIIUllCIII i" til(' "<nlll' i lhe~ '1{' hutl! 
piaysl hut till' "mood" has "':'rn IllOOilil'd 
IImil II I~ in cIll/ntrrpoltlt \\ ith tlw pia} 
Ih;lt rrlCl'tkJ H. To j.!iH' all l'),ampk (11 

that, In', luok at Tllr Tth'f'lrmll' ;lnd Tllr 
,\kdrum or thr 01,1 \'Il'~ Crrlle and 
Or.llf'uI. 

I'rohll11l of one produCt·t IT) illl! tn tOp 
anulher'" 0;110\\. 

Thj~ Gill not, of COIlr-,{', b.: c:lrrioo OUt 

illddlllltdy throul:hout an C\'dlill!!. Therr 
is a much highrr fa li;.tul' faclor in trll'­
\'i«i,m than in rad iI), wherl' "block pro­
!"(.lIllill!!.·· ha~ had liS biJ,:J:<."o t <"UlC("ii). Rill 
\\ithin the r("a,;on,rbl. limil nf t\\'O or reI" 
haps thrl"'\.' show" back-to-back it shou ld 
work sllc«('l'.-.. fuJiy in a(tr. rd il1)! <lnd hold­
ing a tde\'l~i()1l audirnc('. 

In tlk\r"'lIl, It \\I>uld nnl'''ltall Ihe 
prollunr-. of h'rlh ,h" .... , <!lnill;... tll)!e",.-r 
III ..... 1111' malllll'r .lIld ~II('JulinJ.: the 

dram.uil \\nrk~ tll\'~ arl' <!oing to I'rl ..... 'nt 
-,(1 Ihat (ol1l(~I~ Will IlOt folk) .... (OIlW.I)" 

bUI \\111 Ix' countHp"inllV l-y hr;I\') 
dram.1 Of 1m lodr,lIlIa. -I hi" \\ ill ,1\'oiJ thc 

J-\R'H""\ ,\I J1RS IIALL 

EXITulJLf I'n),fu(tr 
TII~ Thralrr Cui/d. ,\ 'ru' ) '01'1.: 

4. 

. \S 
.\S 

1/""i(_ . 
I J ", " 
", -,,. ;, ('''''111/,,, 

Ito •• .. 
'I "II" r I 1111/ 
'/JI/f.l ,. .1""", (iF f.!II'If..". 

,j"J! f,I' /. "1/,.,.; . :J 111I"i,· I/. . 1 ~·1 
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. r l " • ." / . /;" 

""" 1/ • -"II. \J " I, · "" , II.,; •. I 
• l l/Il ," , . /,-" "r I.·, ~ f, 
/'11/ " • I I, · , HI,f' /, "HI I., . ;, .i, ." "'I 'r; ""1'/,. II~ h ' l 

IIi,... . . '· "111, .... " 1, ·/ I "I,.", I I '.' 
<II' ,I."., .' 11, ./ " .' '"'''' '''' • , . ' '' '' 'u/ j , 11'/·" . 

I I, . , ., . • I :.r,. .,..·· ''' ' ''''· ''1'./ . ... 1111/." 
'''·' '1/, / .. " .... " .... \ ,I .' IId/, " ' . '·"If/ 
" . I/If. . • .... , ' , "1",1 . lIn '''1'" . 'I,." /' . " I ,I,. I, . I " /11 '"" I. ,,, .. , ' '"",' 111,,\ 
' 1" 01 " , . ." .",; ,,, , , .'" I ,./ : 1 \ ' I I, · ' ." '/1 I ' 

'. '/11:.:,. ' .11/ /' I.f' ." " " II" , . 'I · 
, ,,,/.,, ,. "' ''" i, .. , ""I!." , ," <" ",." ,. '1/1 '" .. ' . II,,, . 111/" '( I'". ... .... ", .. ,."" 
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R . ' 11 ,·,.i,·· . II" 

"IIIII' ~ ' ' ' ' , "net ,,!<>t"It"B ra~ 
A .. ,It.. · A.fl eo", I B "'t,ie,,, FoiZ 1'lt t I.,,~~t hd"I;~t Pt f 
t/O't ""'tl. e",/o, I ' "''''' 

-eOttl"rt" It'~t IIp 0 "t., 
Folt. 1 1'0", , Pto, 

"lit Lhd e""tll l BA.f1 'p'?' 01 folt. 
t.. ,,., Up S "'''Sic 

Itttl 01 

CONFUSION PLUS 
(Gmlinurdjrolll fx!Rt Jj) 

inlersullC application. 
Thi~ nppli('s as wdl to Ih(' sl;ne c"n­

sorsillp of \TlOvieS. Toc!..1Y, ~\'''n .. tn l"" 
haw ;.tal(' censorship bo..1rds, and at 
lea'i eo c ities maimain local boaTd~. 

llwir Jurisdiction li"s in the showing, not 
iii" transpoflmion of films. Since all 
concemru \\'ith the sho\\'in~ of ;.ponsored 
TV program films today haw gOlle 10 

great lengths (0 scc that thl' films are 
"~ui lable to br sho\\11 in 111(" living room 
of American hOIl1,.'s" Ih(' probll'lll is not 
likely 10 ari~. I lo\\,('vcT, advertisers a.nd 
bro<ldca~lers alike will haw to keep in 

I 
mmd 111(' r~1!u l miolls of thl' Nnt ionnl 
Bomd of R~'VI('W, as wrll as local rrgu la. 
tions thai arr often morr stringrnt. 
Oth(,T\\'i5o(', thr local ccnsor lIlay havr a 
I('giti rn'l t r compl;lint, sincc rcccption of 
TV programs on home SCtS is oonsidrrcd 
by most Iqml authorities to be a "public 
e}'hlbuion,'" 

Orl~' of the (actors \\hich complicat~ 

th(' sho\\'in},! of TV film~ is that they are 
seld, 'm rC'ie\\ed by td('ca~ t(,Ts in ad­
,arKl'. and :'lfC <>h0\\11 "cold" to ,·;"w('rs . 
1llis som.'tin]('s produe('s odd results. 
Some years a.go. KTLf\ tt'karst a film 
aN"oul I:ood posturt'_ It \\TIS nil intl'r<'sr· 
inl: short -suhj('c l film, approved by the 
I\mrric;rn Medical A~iation. 011(' of 
thr SCCII('S show<'d a YOWl},! lady ill a 
night 1.'0\\11 climbing in to brd. Scwral 
vi~ ...... ('rs, \\<ho had tuned in la IC, enugh l 
tilt' scrll(' \\ it llOlit all}' explanatory pro-
10J!uc nnd pfflllll' tly ca li("d tht' T V sta t ion, 
nrw~p.1pCrf., rIc., e lc., to complain about 
the " lx'droOln scclle" thcir kldd i('s had 
h("e l1 cxpo!'Cd to, Ewrythmg: was .\oC tlled 
pt:accfully, bitt 110t until ther(" had beclI a 
f~' \\ nervous IllOll)('lltS on Ihe !,aTt e)f t li(' 
statioll management. T his example wr ll 
!o('rws a~ a Ir!'oSOl1 to sronsors of TV fil ms 
\\ho may be including rnatl'Ti:1I in their 
programs \\'hich can be rarti.1 11}' ll1i~­

in ll'rprt'll'd. 
I\ n)' o lher (lut'~ l ion of "I. 'nod tastl'" 

in TV programing, Ilhl'll1eT in prog:rams 
Of '1I1110UIIC('I1I{1ltS. Ih'(' or film, n('[work or 
loc.11 l-hould I ..... Jccid<'d b...sicaUy by 
So.:cti(m 326 of Ih(' FCC rC},!u l:ll ions, 
Tlli« ruling ~t;stI'S: ··No po..' NII1 ."ha ll utter 
allY oh<;(rl\(', indecent , or rruf.-lIlr 1;11\­
)!u:lgC' by T,ldio eOllll11unieat ic.ms." Bro.ld­
(. Iqer", hal·e aen' plcd the word '"r;ldio·· 
a, .11'1'1)in::: 10 TV OIl- wt'li. 

"part fmm the I('gal problrms Ihal 
Mi"'l' out of Ihc ,IClllal tran~ll1i''''IOIl of 
TV ",-;n ll1 ing~. thel'(' arc Ill<m), IX'hind-­
Ihr-,,((' I1 N> pitfall , for ti ll' ;Idl'('rti~r in 
the pr("l'aTal illn of T V progr;II 11~. 111e 

(I'It'II!;1' IIITII 10 f'lIgr 50) 
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Central New England, 
shoring the not ion's strongest 
tontentration 01 radio sets , 

{15r£1I5 L{JII~ lind -Iltr£ItTtY fo WrAC 
a .M.B. S,udie~, Hooper Continvio9 Mco~l)remefl' 

'nde)lc~ ond BenSon &. SensO" Radio Oiory Survey 
all provide (onclvil"" prool of WT AG's domin

ont 

rodio audience in Centrol New England. Mosicc,",u· 
selts (Ine (Cnlrol portion 01 WT AG's market) wi,h 
98.9% lead!. Ihe notion in radio sel ownership­
ahead of every stote, the 110lionol overage Clnd thai 

01 ,he Norlne-ost and New England. 
SensO

n 
&. Senson's Diary Survey 01 Worte"er 

and 54 surrounding cities ond lawnS, conde
Med 

here to quor1er houTS, gives WTAG ,he largest 
audience a \ % 01 ,he 1010\ lime. On news periods 
alone, WTAG O(luolly otlroclS more than holt of 
l\1e entire listening audience. 10 make 0 one ~to,;on 
oudience out 01 0 mony $Iolion oreo . 

When You Buy lime In New England, 

~~{hza~ 
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WHO STARDS OUT 



IN 
Til l..' p.1I il ' l lt. I'a illtl'd t'i;':"l r · ~lutt' I lid ia II d it! a f:ootl jul. 

of hrill;!i ll l! the peop le in. of tli >!' l i ll l!([i~hil1~ 011(' ~Ior(' 

frolll a ll o th c r~ ... lll1l i l t'\ery1wd r 1.:1(1 a wooden 

Ill tli :n l. Tlt t'll ~O II1 c1 I(Hl y 11 ,11 1 to ,' reat{' ,,{lilli' Ill'\\ 

(' 1I:lI";II '\e r " 10 a Ural'! the (' I1 ;;. IQlllC I"l). 

It' !; like that i ll ra tli n lnd,I). E\t·ryllody kllow., the 

job r:Hlio (';Ill ti n ill (';lliill ::' til\' (' It,, t o lllc r ... ill. But 

1/ '11 0 s lands oul " ill fro", (i f yO llr ,.. to re'" i:- :.till I('t"y 

illIPOI"I ;\ Jlt. It "s got 10 he l ilt' ri ght ,. hm\. 

Tha l '~ Illl y.-;o wall Y (If tlH' ('ulIlltry's biggest nnd 

"'tllarll' ,. 1 :!(f l 'Pf! i .""' " '' ;I n - turning t o CBS I lal·k:lp.I' 

Prot: l'am:-, Tlwy·\(· fUlllld it pay" to lI'IIC ,.how .. like 

SII'/It·tW', II )' Fri('l/d I rIlHl , or Arthur Godfrey nul 

1111'1"1' ill frollt. 

Tht'fe ,In' 21 sl'omorcd CBS P,u:kage Show" 011 the 

;t i r \( III.J ~ - I Ii(' 1,11"::1,,.1 op era I ion of i I ~ k i 1111 ill a II r;it! iv, 

Bul il tl ()e~ rl ' l ~IOp the re, Bi~h lllo\\, III work vI' WI the 

iii .. , are olht' r ~ ll ow"" l';lIl~i n~ ti,t' \\/'olc fil'ld of pro­

[!,TlI II II ui tl;.,(. A l11oll ;..\ Ihe ll i. \c r y li k (' I ~. i,., till' "lIv\\' 10 

~ 1,lI1d ill frI ll II of YOllr " l o r e, a lld \' 01 11 I he ('11:-10111('1'''; in, 

(For il l"' talh'c. hale YOll 11I'.II'd I.ire with 

1, lIi?!i.~ Or 1Iy f ill 'oritc II lIl>llfIlldl) 

-



CONFUSION PLUS 
(O:m/iuucc/jrom pa~r ~6 ) 

hig!!l'~1 !wad,Khc hnl' l ' in till' qll~· .. tiOIl 
(J f T\' T"-'rfonlling- riJ.!ht!'. 

' illes, rlg-hts hu ';!k do 111] in .... ·\lTal 
irnl'"n .lJlt " HcgOl ie .. : 

I , Dr:rnlal l( ,lnJ dr<l m;ltK\I'I1lIl~k;11 

work, '\I('h .1 .. plar .. , open'II;!", grand 
np,:ra). 

2) \ l 11'i~al U11il1"hit ion .. r,,-:rfOrtl ll'J III 
i1 nonJmllla (ic (;1 .. 1110111 '1 1l~1(' tllll nbcf'" 
<;01(, ... hackl!rowld IllU'1l for l ivl' and 

lil m l'ro;.!r;1I11<;, etL t'\'l'rything fmm 
&'l'1 llOll'll I II l' lul''',) 

0) i'\'ondranmt i( Irtu.uy \\ork .. nOI 'd <;, 

.. hur t , (\J ill'" dL) Ih,11 hall to hl' 
adapted fo r till' \';~uall1l"dlul1l. 

~ll1q of the import;lnt \,orb ill thl'H ' 

fil.'ld, arc co \'CI"l'J by 011(' form or ;'lIlothcr 
of tht' COP) right lal\, citht'r IInder st;nu­
tll r)' en!') r ight o r unde r common· law 
cop}'Tight E\'('n 11l:lInial that is helicwel 
tn Ix' in the public d0I1).1il1 1l111~1 he ('x­
a lllUll'd , a~ fr('queml) ;'l T V JX'rfoTllI.1nc(' 
C:l1l hl' d Oll{: only With 111(' per1lli~~ion of 
tlll)<.(' "ho ('or1!rol the TV Tight s I ('x;Llllpk : 
11 CIJP) rI~ htl"l.l music:ll arrang('Il }{,llt of 
SOIlk,' old puhlic domaill tUlI(' , likl' S lt'lUIC(' 

nil'l'l"). 
NI,t a l\\";1)'$ i~ the right to perfmlll :1 

d mll1:ttic "01 k, (lr "GI II :1 film , :I clear-cut 

Mis THAT-UN 
TilE 
YOU GOT?" 

\ 

)---''',1' I"''' '' .. , I>i."",~ , II,, · 11 .·,1 

lIi" 'r \ '"IIo-~ I",~~,· , · . I ",,~,. ,,;1 1, a 

I,,,;,," 1"",,1 I"" "" " I ... ", .. I.,·s "if!. 

," ,,, ~I, . 

' 11 ... 1· 11'0 ','1.,, · II".,;,,:.: I".· .. ",,· .. r 11,,· 

"" "'''1-:'' ", .. rl," Ital.."la r:o" . il~ iot 110.· 
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I'III!. ' II"'I '~ 1"1:1,,'" II,,,,, 11,,· ",,·r,,:,!' · 
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II ... ~I'J:.~ f .. ,· II ... ,,10,,1., "f '"",-110 

I t " ...... 1 ", 

\\ It \ " , :.!f.,." ,,, ,. 1, .. 1.1 ,", ''' II' /1"0"; .1 

II ;'"', ;~ "'". "f II ... """"'''1' "I""'·~ "f 
II ... :'\":01; .. " , \\ dl ,· ,,~ .. r Fr ..... Ii. 

I" 'I "" ~ r"r II,,· r' '' ' I ~ : 

so 

W 
D 

A 
Y 

FARGO, N. D. 
NBC 970 KILOCYCLES 

5000 WATTS 

dung l nt11 a IlII )<."al"> ,(go, noboJ) 
caTed l e r) much about wTiting <l clau~ 

cul'Cring T\' Tights Into cnntr:lCts. There 
wa~ little Tea~OIl to do so, Rut t(xla)" 
\\ ith program proJucers 
around lilr millerial , there 

.scrambling 
i:; oftl'n a 

nwrT}'-go-mund be(lIeell wTiters, rep­
re'o('l1tativ(' ~ . a~1(' nts , pmUIiCers., actor~. 

I1l1iOIl. d C., 10 get cieaTallC(' on ri~h l s 

befllTl' <Ill ad\'l"f(i~' r can feel Sife in 
giving :l T \ ' I'crf0l"1n;111{"(,. It is a tedimls 
hut :I lle(l'Roar}, w~k , The ad\'('ni!'l.·r who 
Illcre ly t ake~ sol1"11.' hlxly' ~ word that he 
has tin' Pl'Tto l111ing righb for T\' is 
t :lkinf! ;j bip: chal1C<'. It makl' s nil ditter­
el1<l' If the p..' n'OIl dealt with ~inc('rdy 

Ix' 1ie\"('~ he actua lly is thc !'oole ho luer of 
such right$. 

Such a caM' IIccuTIed recen t ly \\hel1 
Phi lco prrllli(,Ted Titr I'hi/co Tclrl' jsioll 
1'1,lyito1!,<;f' on N BC-T\', In cle<lring Ill(' 
rights to po.:rforrn CeoTge S. K:"luflH.lll"S 
alld Edna Pl' rber 's. DillllCf (1/ EIght, 
Kauhn:1II a~~lIrcd NBC ,11ld I'hi1co IhM 
he had all thc T V righ t:>. He ('\"('11 had :I 
con t ract to I'I"OI"C it. Phi1co 1I"(, l1 t ahead 
with pl;m~ to tCkcnH the pl:l)' 011 a li\"(' 
ba~is o n NBC"~ E<I~tem T V N('t\\·ork. 
Other s tations Ilcre to caTTY the sho\\' via 
film record in!!, wl1l'Te IheTe was 110 net­
work $I..' fl";Cl', \\'11<'11 thl' arrang('lllell t$ 
with K:ltlfn};Jn were made, Phiko fe lt 
that it W<l S all S<' t for th(' pTemierc. 

" fell" hours before th(' tdecast , a call 
c:m1l' in from ,\ktro-Cold\\TIl-{\ laycr, 
who ha,1 made a IIl<'morahle film of tl1{' 
pia)' years :lgo. It "C('1l1C<.1 that 1\ letro had 
a contract with Kaufman for the film 
which s ta ted ~C)l1lewher(' in the fille prim 
that ;m}' $lIh~qUl'll t uS(' of Dillllrr t1I 

Eight on fi lm coliid an i), be dOlle with 
.\I('( TO'S :ll'l'rol";l1- ,\ let m's approval. 
",!ded .\ !et m. wClulJ co~ t $i;().OO. K:ltlf­
marl" .. righl~ COVCl"e'd t('le\'isi"ll. bll t only 
Ii\'(' tdellsiol1. 

I'hi1cn and t-.: BC IWT(' ~tari llg :t prece­
(knt "lltlaTdy ill Ihe fan'. 1 (fi lm record­
ings, which the T V illdu~lry carduli ), 
avoids caWng "t1lotion pic !tlf('~ .. lI'ere 10 

be COlI~idered sOllnd movies, all)" Iltllllh('r 
of <;imil:lT ~i tll:lti(lns 1l1iglu dewlop, Sum(' 
of til(,111 l11ight "\' Ul call for re t roacIll"e 
pa)"nk,'nt~, and 1'(I~iblr illcTeaS('d union 
.. call'S iflile word gul al"utlnd , Phi1cn;md 
NBC, dc,pit(' 11ll' fact that th,,}' IIW(' 

anxiotl~ to ,I!(' t \\ider cliI'era!!e for the 
premiere (If til<' n..::w Phiko .. how, decided 
the whole' thing was :1$ T i~k }" a~;1 hOIll('_ 
11l;lde sl<'"l'l"ddeL The .. how 1\"('.11 Oil thc 
air lil '~' uil ly . \\ 'hell l'hiko IISC" film 
n';ln~l"ipti(jn~ hereaft"T, Ihe}" will check 
wi th ;111)" 111<>[iol1 pictu re company in­
l'Ot\"(,,1. 

Sinn' th('l\' is 11{) oq.::lIli:; lt ion which 

(1'/r<1.<;f' tum to pa~e 55 ) 
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AS - FORT WORTH MARKE T! 

* Toug h luck , J u nior ... jUH ~how. how impor. 
ta n t b'Hh $i:u a nd cove rage Can be. But dow" 

T""as way two freq uencin p('rnlit you to sclect thc 
market which b"u fils your bud get ... 570 for local 
pcnCtr:lI;on .. . 820 for broader arca cove rag". Both 
arc CQu plcd wilh 101' ,,,lent in progranlming and t hc 
mon modun engineering and t"a..scr iption f:I(:i1 ilic$ 
On WFAA. 

Rcp ,., . n • • d N o " onali y 

EDWARD " , OM' AN Y 
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Like Jack's 
beanstalk. • • 

T eletlision tou"ers con grow sky-high 

(M;crmghl . but it tak(!S more than just a I~wr to 

make a tdel.·ision station foremost in its 

community. \V\VJ. TV, now in its third year 

of operatum,;s a firmly established leader 

in the Dc/roi( market. It has taken full 

adoon/ogc of tis two-year "hl..'(ldstarl" to stake its 

claim on 1M lioll 's share o[ desirable local 

tdroision features. And, III rough its NBC 

Telet';sion Net/mrk facilities, i \I WJ-TV has 

stretc/u'(J ils "SCf'in8 pou:er' beyond the horizons 

to bring Detroiters an ClWI greater dit'crsity 0/ 

entertainment/co/ures. Unq~lcstionabl)'. 

II'IVJ. TV is the one best tc/n'ision "buy" 

TODA Y, in the multi-billion dollar Dl'troit market. 

__ -,'"'~RCSC'-"C'-":C'C:":c'CO·cc" ____ -,COO·O·:·:'~·:·C'ccO~.:.C'O"C'C'CCb"'-":"C[-,D:[:':ROO~" ,-"::[CW"S'-___ W W -II ~~~ 
Nal",,,,,' 1I,""' .. "I"li .... " Till'; /;HiIIl;~: I' II(I/./.I.\('(IF/II (.'1/111' IN I' V U 'IJI 

ABOCIUl AIO '" SUIIO~ •• j 
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CONFUSION PLUS 
(ColllilUlctljrom p<1~e 50) 

Ilold~ any large gl oup o f literar)' I"cr­
forming rights, thcS{" ri,l!hl s lllu ~ t bl' 
cleared in ('VC T)' caS(" lI.'ith tho.: lllHhor~. 

a,l!c1l1S, publishcr~, or heir:. who arc con ­
('cOlcd. 

,\ Ius[e rights a re usually lii\'kkJ inm 
two classes: recording. ami perfo rming. 
i{ccorli ing righ ts arc Ilea rly a l\\~I )'$ 

clcnrC'd with til(' ,\tusic Publishers Pro­
(("Clive i\~soci;lIiol1 , especia lly where till' 
recording is gninl! to Ix' lhe sound track 
011 il film. Pcr(OIll\ing rights hav(' 10 be 
ckarcd with ASCAP (Arncric.111 Society 
of U>ll1poscrs. Alllhor~ and Pub!i~hcr~ ) 
or with B,\ I ] (Broadcast J\lusic, Inc.) 
This isn't always cas)'. At ]e,ls l 85 per 
cent of the ASCAP IllUsic is tied in, as far 
as its liS(' in film s is cOlln'OIcd, wilh COil­
tracts that forhid its !I~ generally in 
films outside of (hearers. This ilia)" stop 
the uS('" of ASCAP mu sic in TV s ince 
contracts ran Out on I January 19.J9, 
prohibiting the showing of ~ronsored 

films and announcement s that contain 
ASCAP music. Also, hOlh ASCAP and 
B!\ll mnke a distinction be tween "grand·· 
nnd "small"· rights in music. A "~rand" 
right usunlly inenns staging n number 
with appropriate costumes, and "sl1lnll " 
rights mean any other performance. 
"Grand" right s COSt more. BI\II con­
siders that nllything short of music 
"funhering a plot, or teUing a stOTY" 
i~ a "small"' right . ASCAP thinks differ­
('Iltl)" and generally bdk'vcs tl1;l1 nn)' 
sort of cost uming or product ion given to 
.1 number is a "grand'· rig-In, including 
often its lise as hackground music in 
othcrwi~e-silent films. 

T he qucstion of music rights in films 
brings up anotheT vitnlly important SCt of 
rights, talent rights. Sponsors u sing Ii\"{' 
programing nre u~ually quite safe in rely_ 
ing on agC'neics and produccrs in the s ign­
ing of current TV lalc'nt contracts with 
actors, singers. writers. etc. But , "POll­
sors IIsing film progrilming. pilTliculilrly 
I lolI}\I'ood product s that ilrc scveral 
years old, arc often pln)"ing with legal 
dynamite. 

Since 1937, most Ilollywood contrilcb 
have included il clausc which states tha t 
the TV rights to the artist's work on film 
r{'S1 with the producing comp..1Ily. Con­
tracts that do llOt have this clau se ,Ire the 
ones that can cause trouble. R('(:entlr. 
P,Ir.1l110unt Pictures' Lo~ Angeles station . 
KTLA, fou nd itself smack in the middle 
of such a case. Blilnche Mehaffer Collin ~. 
a leatllrcd player in a 1931 thriller Gl iled 
Myslt'T)' Trou(lfr, marched into court with 
a $ 100,000 suit \I'hen tht, liIm was tele-

J JANUAR Y 1949 

vised. She q,Hed fir~ t of a ll tha t her producer or the broadca~ t ~T. The satl~ t 

origillill cont ract had prctt r cll'arly dr<l Wll 

the li ll~ 011 \\" herc the fi lm was to he shown 
(in the,ltcrs) nnd tha t no mention was 
lll"de of T\' sh()\I' ing~. Whcn shc mnde 
t he pictu Tl', \Ii.;.-; Collins sa id. she hndn ·t 
becn paid for an} su hscqucllt usc in !ele­
\is ion. III addition , she claimcd that 
since old fihn~ often televise poorly hcr 
fneinl inla].!e was "distoru 'C.I."' For that 
too, she w,IIUed par lllel1l . 

As S I 'O:':~OR goes to press, the Collins 
Cil!>C is ~ f i ll up III the Hir. The (' If(,(:1 011 
theTV i ndu~tr)", however, has lx'Cn wid('. 
Some ndven bers hn\"(' lx-coflle leery about 
IIsin~ nny kind of films, ('veil Whell the 
T V righh ;I re clear .... :111 and res t with the 

apPu);lch for a TV adveru ...:-r using" film 
shorh , or all )" ot Ill'r him f,ITl' i~ to i n \·e~t i .. 
gil te thorough ly when he buys. It ,hl('~ 

not mcan t hat he has to S\I·l·a r o{f 'lllll~ 
clll irelr · 

Evell tht: sponsor of h\·e programing. 
with hi~ wit-nt ~afdy covcrC'li hy T \ ' con­
traCl ~. has a probl('11l which i ~ a second .. 
cousin to the Cullins casc. ,\Iall)" ~pOTB 
progrillllS (~Ilch a~ the Gillett e T\· light 
cn rds, Chl"terficld ball g;Ull('~, \';Ir il'lu ~ 

Speciil l e\'cnb, (·tc.) sornct Ul1('S sWing their 
TV camcra s around to ca tch the eKcited 
reilclloll of the crowd. Va riet )' sh()\\'s 
(such a" "rexaco S',lr Tlied'''' il lid Ph il 
S ill"ers Show. e tc.) \\"ill include shot s of the 

• 

SURE, 

/' AU 1 

so inC Chicaoo sta ti ons 
'" 

Ct1n "reach" South B end 

.,. hUt" the aud ie nce 

LISTENS 
to WSBT! 

y"" "au~ li, ~, ·,,,.r~. m'~ IlIcn,ly ~i~ II ; ' ! ~ ~r'·II ~ t h . 

f"r P' ''' ra,lI" ;lull"rs. Li~ tt: n'·ts Ort: "hal 
""I J,'t:1 ull \\:'1 1"1'. 'I hi _ _ 1,, ';ull i . tl ... o',·r· 
wh.'l m;"jI: ,.]",;,." •• f !i _ I " lU· r~ in Ihe s,: ,u,h 
1I " lI d mark,,1. ;\"0 oth ... "~I; on- Chi .. np;" . 
1.,,·,,1. or ,·I .. ·"herc-f'\"t' li '·'''n e~ d ".,' In 
:' \1"" . ,,{ \ 1I.li,· twO!. \\'.or l' I'r< ,,,ry ~t·,· II ""l', ·r. 

N ATIONA L 

9&0 ~c . CBS 
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audience applauding an act. From a pro­
graming :'Iandpoint , it's good TV. From 
a lega l sl:lIldpoint , it can sometimes be 
b.ld business. 

I! C('ntcrs pnmarily 011 the qucslion 01 
" I~igh t of I'ri\'3C):' first {omlulat('d b} 
the laiC Juslicc Brandeis in 1890. Th(' 
Right of Pri \'acy Gill be a nebulous thin!,: 
:n l imes. and there arc many intcrprcla' 
lionsof 11. It is upheld as common law in 
16 Slates, upheld by statute in tilTC(', "on­
the_fen ce" in four, denied completely in 
two, and "indefinite" in the rem.llning. 
It applies to TV in Illuch thc S.1IU(' way 
thm it applies to rnol ion pictures (nel'''s­
r{'ds), .~ nd Ihe govcming la\\'~ arc the 
same, 

[n general, when an ('wnt is considered 
to be of "public importnnce" the bn latlcc 
of the In\\' is in the fnvor of the "public's 
Interest"' (ix, til" TV viewas') as reg;'lrds 
th" pnv<1C)' of the spectators, " l inus the 
Iq:n l terlllll1nl o~!) tllnt ll1e;'l llS th;'!t SpC'C' 
I<1tors, even movie slars who rna)' have 
ironclad TV-appearance rights in Ihcir 
cont racts, h;'l\ c a lot It'Ss legal privnc)' 
coming 10 Iht"lll in box ~,1 1 S ilt M ad ison 
Squ;'Ire l.nrdcn than thc} arc ent itled 10 

a t home. 
O.K, So qx'ctators <lI public e\'('IUS 

dCH1'! ha \'c privacy. \\ hnl then is the 
problem? 

Thc law has I \0,'0 loopholes. First . the 
"wn1\'cr by conduct " (whcre }OU nrc nnd 
what you'rc doing) dOC!' not npply in 
evcry 51<1te, It is not recogni:ed in ;'Iii 
en~s ill New York, Virginia and Utah. 

Thc m hcr "out" conccms the cxtelll 10 
which a spectator bccomt'S pm1 of thc 
production of n TV show. T he courts 
haV(' cSl<1blishcd th;'lt a pcr~t1 !'CCIl on tl1l' 
newsrecl screens in a crowd sceliC (ICHlg 
shot) has 110 court casc agaillst the Inovi('· 
makers, l-IoweV('r, if the camera ill this 
enS(' the TV cnll1('f;'l a t a public e\'clII­
sin1!lcs om;'l ll ind ividual in the crowd and 
pr()C('("ds [0 make that rcrson part of t he 
show b) shO\\;ng a S<'rit'S of react ions to 
thc C\'CllI , a si~tl1ed rt'leal'<' is rlCCCS!l.1rr. 
Olhcr\\"iS<'. tltt' ~pOllsor Inay wind up Oil 

thc wmng l'Ild of:1 1:1\\ sui t. This applies 
particulnrl} to unscheduled ad·llb ilHcr· 
vicy.~ nl public cvcnt s wherc nohody 
hoth<'rcd to ha \"c a rcic.1>;C form h;'lnd}. 
Thl' ci:!m:li!cs Ihnl c:rn be collected ;'Ire 
si:cnt--Ic, Thc rewrd ~Uh~t,1 11tiat('s Ihis. 

Thcre arc ot lll'r IC~;'II prohlcnh> Ihnt 
fncc Ih(' T V ad\'e rt lscr. Unti l Ihe ~ llU;t ­

liOIl wilh tll(, rmr~icmns'lInion is stmight­
('nnt out , rllnny Iloli}"wood'In.1Cic films 
\\ ilh Illu ~ ical :-fIumhmcks c<lImO! be 
~hnwl1 III TV. E:Kh film h,j ~ 10 bc chccked 
cmcfully. al1d the word of thc pmducrr 
or tllC film di~tnblllor is of tell l"IO t enough. 

,\dvcrtisers whose T V proJ;r;'l ll l~ arc 
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\ 



sho\ln in bars, night clubs, theater 
Yltl\lll 111 b.1rS, night clubs and theatel 
lobbies, hOlds, camps, etc., hav(' a 
peculiar lej;al prublem on th('ir haud;.. 
Surveys haw sllO\l'l that TV 11.1s in­
creased b.1r profits up to 607,', nnd an 
advcrti;.cr has a righ t to f('cI that thl 
la\'em-keepcr is "r('aping whae he h:l~ 

not SO\\11." Ycars ngo, Pepsodcnt won 11 

suit ttl res train theater mallagers frolll 
broadea!>t illj.! AIIIOS ',}' AJldy to payinJ,! 
customers in theaters. (Pepsod .... nt 1)('\'1.'1 

cnforn-d the decision, after realizing the 
promotional value.) No advertiser 1"1.15 
PUt the case to a lest )'et, bUI th .... re is iJ 
possibility th,1t this sort of his tnr)' may 
rept'l1 t iISl.'I(. ·nl .... only preccdc'llt laid 
dO\l1\ in this respt'ct has bet'" against 
theaters, hillis, elc. 111e), C:UlllOI show 
cnlnl1lercially.sp()nsnred or sustaining TV 
programs OIl lalge screens h.'fon.' p,1id 
audi£'nces, \I'i thmn pt'nJliSSMlIl of till' 
sponsor and the broadcaster. 

l1l('le IS actually 110 b."lsic S1.'t nf rule" 
that ;111 advert iscr can n ..... 'Il"llJrize to act 
as a j.. .... nerall)' suitable guide to TV 101\1' . 

[ ,ach case is a problem, and must lx' rI}t,.'1 

with carefu l attention to the f.1ctS. T Ill' 
cuurt S of the land, when dealing with 
radio :lnd TV pmbll'llls. haw of late 1"11,'('11 

"grnll t illg rdief" where it S('(' IllS mmt 
warr:uttcd, C\'('II if till' facts of the e,1N' 

(":tn', fit 111ly stalldard legl1l 1"l.1I1ern. 
If thl'Te is such a thin~ as a legal "mk 

of thumb" for 11 TV sponsnr, II should be 
this: "Invcstigate /,..fore, 1101 'if'cr, th ... 
fact." 

PETER PAUL 
(Om /inuet/from pa~1.' 15) 
The Coilst sta tions put on a newsca~t 
fU n it l1while ... 11I1d )"l1nk it otf, nr n"lllVC 
it elsewhere. We prefer 10 buy 1llldi('nc('s, 
il nd to do it we buy Ilews shows Ihat haw 
built such an audiencc. Whl'lI we call't 
find thcm, wc JUSt have to crcate them 
ourselves, although wc'd rather net hl1\'(' 
to do it and we a\'oid doing it whene\'er 
poSSible ... 

In this agellcy man's SlaWlllcm lie t\l·O 
funda mental pflrliolls of Peter Paul's 
radio thinking, ThC'y do 1I0t tikI.' to build 
their audknces from SCT1ltch, as nl.1ny 11 
t imc salcsml1 l! and station rep has leaml-d 
the hard \I'ay. Wherever possible, Pet\' r 
Paul buy shows tha t have held down 
th{;r IlCWS slot for sc\"cT1lI )"cars (Ex, 
amples: Petcr Paul llewSCOlst s 011 WOR , 
WNBC. WHO, WeN. WBZ, WSM Cle. ). 
Whell this can', be donc, Peter P'lUl dT 
what the)' consider to be the next bc:.1 
thing ~Ild bu)'s I-minute spots ill frollt 
l1 nd-back of est;1blished Il ewsca~ t s, f{'Clinr 
t lt" t tl1c), gN much the smile etT('('t sinn 

(PlrtlSI.' IIITI! 10 p..IRI.' 6") 
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l,LC S·I, g 'IS to \\f\IB i 11 KanS,1S Cit 
\ 1/ WI11 ... ~0· , --------.::-- -'.t ___ 

Resolution 
for the New Year • •• 

5 ,\' ing to ,,'HB in Kl1nsas Citr for incrcl1scd sa les in 
1949. ,\lHO merc handises and l1dvcnises. " ' lIll pro­
motes its programs, its sponsors a nd thei r products. 
Re~olvc now 10 reach-tllltl sell-the Golde n K" nsas 
Cit)" l\larke tland dornin;1tl'd by \,/1I n! 

10,000 WATTS IN KANS", ... 
OON OAVIS 

IJi) . . ,./J.O"" n 
~I JOHN' SCHILliNG 

MUTUAL NETWOR K . 
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There is no hocus-pocus obout CBS' leadership in delivering large audiences_ 

Proof: 9 out of 13 programs which switched networks during the past year 

won larger audiences on CBS than on any other network_ Which explains why 

mare advertisers continue to turn to CBS to lift their sales curves_ , 
The Columbia Bruadcasting System • 
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The "HILARIUS" in the Olympics,! 
Station WHEe In Rochester .... . 

•••• FIRS.T BY LENGTHS! 
WHEe is Rochester's most-listened-to station and has 
been ever since Rochester has been Hooperated! 

Furthermore, Station WHEe is one of the select Hooper 

"Top Twenty" stations in the United States! 
I",." HG"~" ~I",. do,;~g ,; .... 

•• 
~aTlON ~T ... nON STATION 5T ... nOr-l STAnON $r...rION 

WHEe B e 0 E F 
MORNING 41.7 25.7 6.5 3.0 14.3 6.5 
8,00.12.1)0 .... M. 
MO<Id01 ,~'ouo~ f,;. 

AfTERNOON 37.5 32.0 9.3 6.5 9.0 5.4 
12,1)0·6 . .00 P.M . 
..... <><><101 'h.,,"gh 'd. $''''>000 
EVENING 36.6 3 1.1 6.9 8.4 13 .8 1'00.1<"., 

';" S .. , .. 
6.01)·'0,00 P ....... SEPTEMBER-OCTOBER HOOPER ,1948 0"" 
S\o\doy .h'OUgh 501. 

I,,"" bofo'~ </"""; I ..... 

BUY WHERE THEY'RE LlSTENING:-

3 JANUARY 1949 

Mt" IE R GANNUl 
UoOlO CR01)P 

N. Y. 

5.000 WATTS 

03 



PETER PA UL 
Gmrul!udjroul pag .. 51) 

djakr,; 10 n~w'-Ca't~ 'paru<:ulnrl) In thl: 
momml! h()ur~ II.herf! most PIP m'"'''ca~ts 
are heard) tUlle in bdor{' the Ill'II"S ~ t arts. 

and ~ta~ tuned for -olll( lilllC <lfh'r it'~ 

ova. Thu .. , the comm<.'rcial !1Il·,.s..1.O::~' 

Il':tlhl"- 111'''''' audil·nees. 
\\'hy n('w<,(a~t~. anyway'> 
Thi~ j,; a qUl,~tion often a~kl'd of tht 

P.'lcr Paul ag{'ncil'~ Thl; answer lil'~ III 

thl' :ludil'TlCl' ('omr'hition of 11('"'Scasl~. 

Ih·;,.('arch ShCl\lcd Peter Paul. ('arh in;ur 
:ld\t'rti~ulJ.! hi,tIlry. t hat til,' audi,'ne,- dur­
ing ,'arly-monllng. Iloonlim(', :l1Id (';Jrly 
l:\l'nilll! l1('"~CaM period .. alrne"" par;,]­
ldkd t he r('n~l:ntag(' of 111,")1, women and 
(hildr,'n in the L S. population. The 
';"'t11(' hn:akdo\\ 11 hdd an n\:n rmlre ~trik­
Ill!! r,lralld to the n:J<ltiw amoun(-. of 
men, \llll1len .llld childr~'n .... ho arc nll­
'UIlH.'~ (If I\-h:r p;1Url; ealld~ rrodlltt~. 

Thi~ i~ til(' undnl~illl! 1~'<I"-("11l .... ,h) Pl'Il'r 
l':lUl arl' cHIlI'lnted tht:ir nl"w-...ea,t~ :'IIC I he 
bl',{ form uf ;IJ\"l'rli~ing th,'} can us<:. 

Thac .1r(' twO addltlOilal fanor ... that 
'tr('ngtilln this belief. RCel'n t surveys 
hav(, ~howll Pcter Paul that nearly ,Sec of 
th(' mor(' than i50,OOO r(,tail oUII('h for 
Pl't('r Paul candies ha\'e a radio reCUH' r 
:;omew'her(' ill ,h" slOn·. Almost the same 
f'!.·TC(·ntagl· of reta il rrorrk\{lr~ arc regular 
lisl('ner~ to Poer Paulllcws'a~ls. Thus, 
(heir nl'w",";'I~IS alC, so far as mdio­
l'quirped ,(Ore~ aT,' wncemcd, a fonn of 
pomt_of_;;"1k' adlenising. FurthemlOrc, 
dcail-rs Inotoriously hard to sell on any 
radio adH'rtbing backing for a produCt a:. 
a Tea"Oll for st(l(king up on that product ) 
are "'ell aware of thl' facl that P,' teT Paul 
adwrtising works for them too. Thl'y 
C.1n hear It work. 

Of considerabl(' II llrorl:1I1C(' too is thl> 
IUlnO\,er factor III l;-nunllte n('wSC;'lsts. 
,\ 10~ 1 Pctcr Pau I nC\\'li-Ca ~ts aTe this lC'ngth, 
a fe\\' ar,' 10 lIlinute,>, None arc shorter, 
P('ter Pnul disco\'('red thnt thc IUnlOI"('T 
m audknn' ill thl.' IS-minllh' n,'wscnsl is 
extremely lo\\', running around '; 101{ 
wherc I he pnrt Icular IlCWScaSt has built an 
('~tablislwd habit of listening:. Besides 

!X'mg a good reason for :.1 icklng 10 one 
forlll of radio adwrtising, in this case 
news, It also mcans thai !'('ter Paul get 
rctail v<1lue in adw n ising a t wholesale 
cost. It works ou t likc thi~ , On a typical 
P(, leT Paul newscast wher,· the l'lltin..' str ip 
nms on a ,\ londay- thrOlJgh, Fridar basis, 
Pcter Paul's usual purchase is :"\ol1day­
Wednesday-Friday. This ('nabk's th~,tlI to 
reach something hke 901{ of the regu lar 
audiencc (Ihe id('nl cross-scction of Peler 
Pall I consumers) at 60"'"; o f Ihc cost for Ihe 
full week. Peter Paul cn n therefore 
~tretch their budget ever mOTe mar­
kels, Icaving th(' ",talion Ihe re la t i\'e ly 
easy problem of selling th(, newscnst on a 
Iwice-ll('('kly basis 10 somebody else. 
Sinn' P,' teT Pnul buy only the lOp ncws 
shows Iman) of which have long wai t ing 
lists of prosp{'ctiw clients), and hold on 
to the top ol1es )"('ar ill and r ear Olll, fcw 
sl a t ion ~ complain. 

OI1CC having spoiled a l1('W~Ca$t thai 
the}' Ihink 1\ ill do Ill(' job for th('m, Peter 
Paul tum on the pr('ssure, through Iheir 
two agcllci6, to gl! it. If Ihe period is 
not for s.<1le, Peter Paul will try for (ore­
and-aft I-minutc announC('ments, or try 
to buy Into it 011 thc odd days, I t i~ often 
a 113it ltlg gam(', PCler P:1ul,howcl'er,nrc 
contell t to wal t somctime~ (hr('(' or four 
)('ar$ unti l they get what Ihcy want. 
somn hing few ad\'('r lisers aTe willing to 
do, Sta t ion managers gCI the imprcssion 
that Peter I'nul is a firm with a one-t rack 
mind, but the l('scmblanC(' is more pro­
noul1red bC't Wcl'n Peter Paul and the 
~I\la rt gin-rummy playa who is building 
IllS w'inning hand in OIlC suit by a patien t 
pick up ., evalunte. " di~nTd 
rout ine , 

The elld-product is high ... r ra tings, 
b<'t u 'r nudienCl's, nnd octtc r S.11eS for 
Pctcr !';'Iul. On(' cll'aT l'xllmplc of how 
this works ou t in praniCl' is fou nd in the 
New York market , a Ha te thll t spent 
11~'.1rly $,.."0,000,000 for cnndy produc ts 
last Yl'ar, 53r-; of whic!> w'a:. for bar candy. 
Th~'S(' figlH'>~ 1ll(,;,!Il, to l'~' l er Paul. tha t 
theT,' i, a S,4 2,OOO,OOO ['Otelltial markct a t 
\\'hich to pin-poilH thcir ad\'eTlising n1<'S­
slgc. Fi l',' !1l'w$Casts arc Ih('r,ofore us.cd 
on fnlll stalions to SoI.'Tl'in' t ill' Ilmrket. 
T woo f Ilwn\ ([)tUl C,ardll,'r on \\'.1: Ihrice 
w'~'~' kl) nl i 7:10 ;1.111.; Charles F. 
1\ \cC1rlhy on Wl'\ BC thrice wl'ekly at 
i:JO i:~; a.m.) fall ntll~idc of t ill' 1':00 
.1.111. ~ t art fo r Iloopt'ralings, bU I thl' llIail 
pull til pl'riodic Peter Paul conte~t s and 
I)jr,' r~ ~how Ihal the), nrc holding Ihei r 
own \\"dL The fi)!ures for Ih(' o th('r thrt,(' 
~hr.\\'s indica\(' clcllrly .... ·hy l'l'ter )lnul, 
h:lI'ing had ellch of th(' 111 for fiH' or more 
),'ar~, cont lllUl' to pay thl' bi lb , T tl(' 
thrl'(' PlesCotl Robinson, K,'nn(' th Bang-

SPONSOR 



han :md Fred Van [)cvl'lter- are the 
top-rated programs, news or otherwise, 
for their time periods, They also top the 
opposition on independent stmions, 

I'n ioJ: 1-1: IS ~ .'" , 'nriu " .. (~l)' 
WOK II'C RS II JI( W ..... IIC 

(K"binoon) ("~,,.) ("\R,,,"_, k l') ('\c"", 
lIub !;mllh) 

! 5 J I I t, 1 .J 

I'''iod: If 6. 15 p.'. , ,h,,,, ~~"l'l)' 
W ..... lIC I \TH!' \\'JZ \\Olt 

( 1b"~llan) (~vcrdd) ( "~"'" 
~l'ort.) 

J, J 2 6 I 5 

/'"iod; D;j/)-If:·1J p ..... , O""~ ".-,,*1), 
WOK wcns \\'J Z \\ :-WC' 

t\'~n l),ov _) (!'Il"nNI ( ~ I ; ""~l.) ( ~l rOttI ,) 

4 0 2(1 2 0 l J 

These figures, fr01ll a typical N, Y. 
Hooper rating period (Sept.-Oct.), show 
graphically how Peter Pau l builds their 
selective newscast success, E'-Icll ofthcsc 
shows features newscasters who are well­
kllOlloTl local (n nd sometimes national or 
regional) personnlitK's, To nvoid nny 
suggestion of "pressure seiling," each 
show uscs an announcer for the commer­
cia ls and a newsc;lster for the ncws. Each 
show has carcCully lx'Cn built up as a 
listening habit , and has occupied its 
marginal time slot for as long as a dozen 
or more years. E.1ch show features plclllY 
of local ncws (something nctwork news­
casts can 't do cfrect ivciy) and local 
weather rcpores which are a must. Each 
newscast strip is sponsored, to reach the 
maximum audience at a minimum oost, 
for 15 minutes, three times a week. 

The same selling thcories arc being 
carried over into T V by Peter Paul. T he 
candy liml is currently sponsoring fil m 
spots on WJZ-TV, New York in time l 
slots as close as possible to T V newscaSlS. 
They arc a visua l preselltalion of the 
fami liar radio copy themes, baSl'd on 
quality (" ... the finest sun-ripened coco­
nut") and taste (" ... the best chocolmc, 
the most delicious coconut and almonds") 
that have proved a success with the llCWS­
cast audiences, Petcr r ;1lI1 expect to 
increase t heir cxpcrimental TV budgets, 
if the medium pTO\'CS a success. Early 
indications are thnt it is, sincl' the product 
itself and the package have a high eye­
appea l factor and thc T V films are care­
fully and expert ly done. A sizeable hunk 
of thc Pcter Pau l ad budgct may even­
Ulally go into TV news, just as it has for 
radio news. 

Petcr Pau l were lucky in finding their 
idenl selling veh icle in marginal-time 
news periods, handled on a sckct ive 
basis. T he cont inu ing successfu l usc of 
the medium, howcvcr, isn't luck. It is the 
result of careful study of the advertising 
lessons learned in over a decade of 00111-
petitil'e sell ing. 

) JANUARY 1949 

CEREALS ON AIR 
(Co111illuedjrQHl page 23) 

of 1929, the), started Jolly BIll all(/ Jaue 
on NBC. The program was basically 
built around a teller of fairy tales. Re­
actioll to Jolly Bill mu! Jan.! was quick 
in COOlIng a fter tllc sponsor tried OU t a 
few premium orfers, Ilol'. ever, it wasn' t 
tOO 10llg before p:m.:nts began 10 yell that 
the slOries, which were growing lI1cn:as­
ingly blood-curd ling, were keeping the 
youngsters awake :111 night. Bill thc 
blood alld thunder rush was on, 

Irene \Vicker as the Siuging !..<irly on 
WeN in 1931, switchl'd her to NBC (or 

nation-widc impact. POSt, which had 
been sponsorll1g Heal Folks on £3hu 
dropped it like a hOI brick and went 011 

NBC with 1'0111 lI 'wg, The Slaty ,\Ian. in 
1932. General ,\!ills added SkIPPY 10 
their growing list of programs and wcnt Oil 

NBC (Imer switched to CBS). During 
the su mmer of 1932, I leillx Co, wcnt on 
CBS with J oe Palooka to sell Rice Flakes, 

Kcllogg, which had been sponsoring 

Kellogg decided to collcct upon thc 
r<Jute of gunfire around the dinner hour, 
took a dccp bre;rth and added Buck 

SI50,Ooo,OOO ... t htl '~ th e v. llJe 01 Ihe ~i !ned contr' Cls wit h which KlEE-TV 
beg" n telecti ling J.nully 1, 1949 . . .. And the spon sors can 'l be WIOn!, 
becuse KlEE-TV is lhe only lelevi. ion slal ion in Houslon, Tuas, the lorgest 
market in the gfut SOlJ thwesl. 

IF YOU WANT TO SELL HOUSTON BY 
TELEVISION YOU MUST USE 

HLEE-T 
" The Eye. 01 Tuas" .. , Channel 2 ... HOIJ Iton 

H o uston Affiliilte of the CBS Tele vision Netwo rk 

EIf,e li .. " 
Radiated Powe/ 

16KW 
Studios: 

Milby Holel 
Houllon 2 

ADAM J. YOUNG, JR., IN C. 
i2 Eu, 401~ 5"",1 . . . N. "" Y",k, N. Y. 

M;,"'f Hilt 9-<X106 
S5 f." W .. hin.,,," SIt ... 1 .. Ch,u~", 'I 

And"vo,3-SHB 
627 M,II. Bu,ld,n, .. _ S.n f,.t><i,.,,, c..1,1 

G.rt;.ld 1-7950 

._8 So~' h H,II SUM! ,l". An~I~. C.' 
M,<hi~." (20) 

6S 



\~HO'S 
GOT 

FIFTH 
SURVEY~ 
lhll' ill~ SI'4) \'S4)H I

:- (·: II ·li l'. ... 1 ,1;1\", 

'"'II n t·.,· ... of :"1'0 11 .-.0" :11141 :lfh (, ,' I i.-: ill ;,! 

it;!" III ',' 11';111" pap" " "(':uliu;! I ... h i b 
":tttll' Ihi"k alill fa~ l . E:wlt ;0, 110 \\( ,,1 

:, :"' llo\\Jtallill;! 1,,'(' 1" "'(' 11 1'(' 1'01' 

SI'()\SOIL Bill l uci a., ' Ihi ll;! .... an' 

h:1I1 ill Ilw .... lIn t'\ li l, I.1. So ha el . 
ill fad . Ihal (·(','Iain z (·:dolt ... ~:d ('~-

111<111 an ' lakill ;! 0',1 :11111 O lllllllul n i 

'lI1"\t ' , ... 0111 of IIlflIJ"",I I ~ :HIII n'p n-­
""'lIlill" ,111 ' 111 a .. tll,·lo-dall· '~ lI jl l( ·:-r ~ 

1'111' 1' 11 ,'1'11:1"'" of' I,'a tl,' papl '" ."' pan ', 
" . ... 11111 :, 111'01111" , .. jlll:llillll. So. 10 

"" .\IT:"o of I,'all,' palw,' :-1',11'(' "t' "':; I L 

1001, fOl' I III' ,lalt , 1111 IIH' ;0;111"'1" ' , 

the 1 st Survey 
O~cember 1946 

the 2nd Survey 
January 1947 

11 :1,.. ju ... t I II II L" -' I' -:' 41 1.1 . ' l'I w rt'l .. fI' f"ullt 

I'ltl,li~ ·a lil'rr :L:;;\I . 



the 3 rd Su rvey 
March 1947 

helt . Sear l \' :!.ooo '_111 11 1,.or,.: <I ud U:;j 'IH ' ~ 

I 
the 4th Survey 

January 1948 

SPOlXSOH n'a lly I'omi ng in lo it ... 0\\ n. 

~L:)OO pn ... h 'an l,. w"ll l 10 ra d io · lll iod ,'d ad· 

till' 1)1l 1 ~ Ill agazirl( ' "h lming a g:lin O \' t ' T IIU' 

the 5th Su rvey 
? 
• 

\Vlto':o:- g UI 1111 ' .') 11, ~ 1I1 ' V ~'\"':' \\ c ' ,·( · 
ill 0111' .I.it'd "I 'a r', :11141 f ,'allk"- we' "c . . 
\ 1:1' , - l i,'.'cl of loo ki ll g a l OII1'- l w o -

Ii "c-:llul- 1'0 1I1' It "' II - i:o':' 11 t: - 0 I d I' a I i II gl"i. 
S PONSOr( i:-; 1l1O \-ilig a llt'll.1. A~k 

p Hil' lIaliolia l I"t'P" C)'oI · lI la l ive . 0 .. 
a~ k ~' OUI' II t'al' , ' :-; 1 :-' 1'011:'0 1' , alTolIlI1 

l 'x c t ' lIlin', 01' li ll ll'lHlp'l". 

lor buyers 01 broadcast advertising 

BEWARE! Th~ '"d IUry.y , Iwo YUfI old, ;1 .,.;" m.I""1 
the round., und.lcd. SPONSOR wu 'wo ;I1UC' old when il 

wn ~rlt .ho"," , W,',. '0' up-Io·d,." • • nd d.tcd, luruyl. 



Rogers on C BS, Gt.'nernl Mills, nlarmed 
at outcries that Skipp), wns becoming n 
blood bath, dropped It and came back 
fnst with j,l(k Arllls/rollg, a w;lIered dUV.11 
nd\enturc series, v.hich in the l'nrly days 
of 1933 \\'a5I1't tOO much of an improl'(" 
ment. Ilccker Produch lx'~a l1 ~pol1soring 

Bobb)' IknsOl1 (I-I·B:1r'O, on CBS, Rals­
ton, \I'hose profilabk (er('a l business p l ny.~ 

second fiddle to it ~ (:11 111 feed bu"incss, had 
1x-cn sJ'OIl"Oring $tka/M)' flaukllls, a 
three· t II11D _ \lcckly comed~ • detfftivc 
show on NBC Juring 1932 and pan o( 
1933. \\11en Rat~lOn ~a\l how the trend 

• EJ 
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(( SfRVING ANO SHLI NG 

\\'as goin~, thc), dropped Ila u'RIIlS. and 
grnbbcd off Tom Mix, stra ight-shoot in' 
cowboy s ta r. Other sponsors from the 
milk drink , alrldy, and food fields fol­
low~-d the cefeal companies into ad\'c rt is­
ing's newcst green p:1stu re. 111e bark of 
s i .~-shootcrs and the roar of disintegrator 
rap dro\l1]('(i OUt a ll but Ihe loudest of 
parcnl 's ou tcries ngninst the "mennce" to 
their kiddies' pt.'ace of mind. The kidd il's, 
whose appet ite for both the air adn'nture 
strip and the various forms of hOI and 
cold cereal sold to them seemed limitless, 
literally ate it up. 

'1'1 ... ""I' I'I~ i"" H( fr"~.' · " 
1'",,11., I .. 10 """" " " ... Ir .. , 
1'"1;1",, r""rI,"I ~ ;~ 11]( ; 
IIl ' ~ I 'I;":~~ :1'"'''''' \\ I II\\' 
li .~I "", · r ~, 

\\,.' ,." ""IIi,,/! II,, ~ I" 
'''". ;011,·".,,,,, 1""' ;0<, ,. ,, 
il',. j"~1 ,,,,, . "f II,,· .. r;",~' 
'''''' ,,,,,I ,Ii, , '.~;Ii ,·,1 ,., ,,,,.,.,,,, 
"f ,',."."",' II,al :,, 1,1 " 10' 1-1 
I'Ll ~ I" 11" ·.~I .. ·,,,I,,loh· '''­
,.",,, ,. "f .. ,or f:lr", ,,,,,I 
,.",all I"" " r,,,l i,, a,,, li," "'" 

, ~"",. " "'1r",,I"" ,, ( 
"·ao" """,,,II'''~;ll:.t 1"""' . ' 

H. ' ,,,, " "~,..r 11'; _~.l'i ' · I"rr' 
II", "",I' "'''' ,,,II r, ' nln·· 
ill l! " ,·lli,·I...·,,· .. , . • Ild ... ·~. 
1,"1 i t IT .u,.,,1 ,,, II .Iwl II", 
I!r,';o1 " '" 1", .~,;""l i,..·,1 ,.,· 11 -
ill l! ("""0' i " h,rr, "a,. ,., ,,1 
,,,I iuju i" " ,, 1;0 It ·,. i , 
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During the ),e;'lI s 1932- 1935, when the 
juvenile cycle hit the all-time pcak of 52 
commercial and sustaining shows on nil 
the networks, there were a few (vcr)' few) 
hold-outs among the cereal manufac­
turers. Crealll of Wheat ran Angelo PatTi 
and Alrx/ltuler Wool/COli for a few ycars 
(1931 1936) In addition to j o/l)' BlIIand 
jane, which left the air in 1933. It gn\'e 
up in dis,6'uSI in 1935 , and grabbed up 
BIKk Rogers for a six months run. POSt 
also sponsored a nighttime comedy strip, 
Tou)' & GI'S, for a shOrt mn in 1935 on 
N BC. General Mills had BtU), (]ud Bob 
on from 1932 to 1938. Quakl'r started 

I thrCf.' adult -appeal shows in 1930, Phil 
Cook, Geue & GIt'UIl , and Earl)' Birds, but 
threw in the towel arter a couple of years 
and bought Dick Daring and Babe Rllth 

I for short runs in 1933 and 1934. The 
!Hodest I\ lid-West milling finn of Little 
Crow l>-l illing Co, (Coco-Whents) bought 
the jolly JOt' program in 1935, and 
quickl)' established distribution in 60 days 
or broadcasting 011 WLS, Chicago. 

[t was premiulll ad\'ert ising tl).1t PUt 
Ihe brnkes on a booming juvcnile cycle, 
The cerea l ad\'ertiscrs discovered that in 
order to swy a jump ahead of their com­
p(·tition, and to k('('p the enthu~jast ic but 
fickle audil'nce of illOppets continuousl), 
urging their parents to bi.l}', there had to 
be premiums, Lots of premiums, And 
cOnlesls, Lot s of contests. And secret 
clubs. Lots of clubs. And olTers, Lots 
of olTers. And more premiums, pre­
miullls, premiu ms. premiulIls, and pre· 
Illiwns. 

Cream o( \\'heat ga\'e awa)' cowooy and 
Indian pictures and ran contests offering 
cars, bic),ck s, sporting goods, etc. Gen­
eral Foods' Post Division ga\'(' away 
Illaps, bcclleware spoons, cmouts, rings, 
memberships in " Inspector POSt'S Junior 
t)ct('Cti\'c Club," etc. CA' llerall>- t ills, who 
thrives on T1lzz.Ic·dn~z l e promotions, led 
the fidd with mood pl:111e5, J ack !)emp-
5(')' nutogrnphed jigS.1W puzzles, dishes, 
rings, games, and books for varying 
alllount s (,f hoxlops. I Iccka-I 1·0 piled 
up carloads or huxtups in exch.a nge for 
COWOO} sui t ~. tic clasps, bracelet s and so 
fOl th o Kellogg offcred a Il'lIed of ";)]Ofl'l­
rllllt', S lOT} books, InO\' i l\~ picture IO)'S, ;'Illd 
other I1fl·1I\iums. QU:lker had it s Babe 
Ru th Club Illcll1bcr~hil's, books, gliders, 
~ p~1rt S g~'a r, and a long stling l,r contests. 
n a lston (.if.'red Tom ,\l ix photo~ , lucky 
rings, ;md ot her frontier gear for the topS 
of Rnbton bow... Th('re \l'<:re many 
others. 

i\ factor that lllallY cercal linns had 
overlooked CiUllo.' to light Juring the 
H,II/lr oj tht' Box/ops. Prcrniullis worked 
fi ne, and juvenile radio !'Old wcll , .. until 
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SOIUE.' COIllJX'UIlJ,l firm cank' alon~ ~lIh a I 
bigj.:t:r and "bener" prl.'mium. 1111:11, the 
S,1\cS, .... 'hicl' had shOi ahead durlllg the 
big push of th(' promOlion, ..... ou ld drill 
back lI)!ain as till' juvl'flilc audience, .... 'ith 
a you thful d isregard for the har.t5S("CI ad­
verlising mal1.1gers of the cercnl finns, 
..... ould ~kefully urge their equally haraSS('d 
pareflls to change cereal br:md s again, 

SonlCthing had to gi\'C. Mally ri rnl ~ III 
the late 1930's begnn to switch from the 
llIerr) -go-round of bk>odcurdlers and into 
nighuime programinJ,l . Cream of Wheat 
dropp<.>d radio altogether, and d idn't pick 
it up again until they started with Urrak­
jast Club at tlu' end of 19~ I. I'ost CcrCll ls 
dropp<.-d most of their kid shows, and 
went over to nighttinlC program ing .... 'i th 
shows like IVc, Thr People; lklitL'C II Or 
Nol; and Bllrll s ant/ Allen in 1937, and 
J oe E. Brovo1\, Joe Penner, AI Pearce a nd 
Booke Carlrr in 1938. Crl1er:11 1\ lills 
stuck (and has ever since) with J ack Arm­
strollg but added daytil1ll' radio like 
Arnold Grimm's Vtl1lg111rr in 1937 and 
later nighttime comedy and sell-c tive 
sportscasts. Kellogg had short ro ilS on 
NBC in 1935- 1936 ~'ith Kellogg College 
PrOIll and Girl Alollf. and kep t the Singing 
uldyon the air until 1938. Quaker took 
a Oing on NBC with KaltelllnfYfI"'s 
Killtkrgarten and ,'-"argo oj Caslelelt'ooJ (a 
d..1ytime strip) and added a toncd-do ..... n 
version of Dick Tracy. 

TIlt! coming of the waf in 1 9~ I brought 
another cycle to breakfast food ad\'erl is­
ing. With the b'O\'emment urging .... ':Ir 
workers to eat big, heal th)' breakfasts of 
unratiotll>d breakfast food , and the metal­
and-paper shortage ringinJ,l do .... " the cur­
tain on kid 's premiums, the makers of 
breakfast food hopped on the nutrition 
b.1nd ..... agon. I\ lore and more cereal ad­
vcrtisers began to sell to the house ..... ife. j 
and 10 the fami ly. Juvenile programs 
d ..... indled do .... ', to a fraction of ..... h:1I they 
had been. r\ few ..... ere picked up for 
cereal sponsorship. General I\ lilIs bought 
the S(:mi-adult ume Ranger in 19-11, and 
has been selling ali~rios ..... ith it since, 
primarily 10 a nighttime audience. POSt 
Cereals had a IJ-weck run with l}(JII 

Winslow in 1942- 43. Kellogg bought 
S uperman (ne\\.'est of the moppet 's a ir 
her()('S) in 1943 and ran it umil 1 9~6. 

Wartime radio for the breakfas t food 
adwrtiscrs ra llgl'd mostly frolll night­
t jllle comedy and music shows, 10 ne .... -s­
casts and dayt ime radio. The majorit ), 
of it was at nigh t, aimed at the adult 
listener, Genernl Foods was olle of the 
earliest to usc a thoroughly collstructive 
chi ldr('11'S program, the superst ition ­
bustinJ,l House oj Afystrry 011 I\ IB5, which 
it acquired for Sunday afteOloon sponsor-

l JANUARY 19 .. 9 

wcsc 
f.· .. 1II .JOliN 1'" IO VEn S 

To 111(Jsc who <1 8k liS to lIen'pL 1" '1' il1fjuiry 

deuls, 0 111' , III S \\ l 'l" is i\' O. 

1""'0 I hose \\ hI) \HUll a fn:c ride hy gi"illg 

away Illcrdl illldi sc lind geLlill g pullliciLy 011 

lillie paid for ,, ~ ot her ad vt'r lisers, our 

i HlS\\ Cf' is SO, 

1'0 I hose \\ ho tr y lu tClupt tiS 1.0 dou hlc­

spot hy o lJ'eriug co ntracts ror lilllC signal 

a llll{)lIIlCC' IlH' 1I1s il l a 10\\' rate, our a lls\\'('1" 

is NO. 

AN D OUl' a nswer' is NO lo all Olli eI' bad 

pr~l cticcs \\ hi ch pll t the radio industry ,wd 
oill'scl v(';o:, ill j t.">o panly. 

B eT 10 nul' litany good frit ' lull'< a nd 

cu~ltllllcrs ,,·!to h:l\'c 11";".1 guod "ra(:. 
li( '(''';. Wt' c ,\:lcltt l our Thanl, ,.;, 

wcsc 
(::\ 
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~illp III tilt: l:ll[~'r POll( of till.' 19-10'5. 
In [he relll:lininj.t fn>. ) l':lr:!> [hili kd [0 

the prC'!-l nt d;lY sI tu3tioilS in hf(':lkt:l~1 

IilOd adwnising, liler(' hal c Ix'cn few 
basic cli:!ng<'s III ~ro<!ralllillg. The 
ju\'('nik show, olin' 111(' l>,il r W:lS (J\"er, 
n·turn~·d to newer :lnd bi~cr pr(,lIIiulII~, 

Ihis t'nll' with ;11\ :llOlIIic {wist \\'h('r~' \"(T 

po~ihk. But a lthough their numb{' r is 
inth'3sing slowly, in proportion to the 
:l1110UIH of hfl'akr;"\~1 tood ;"\d\"l~rtbinl! 

Jirt'Clcd at oldcr )!rwps. there is little 
likdihood [h.lt then' will be a return ill 
radio to Ihl' (lwrpnlwring blood·rllld· 
thundl'r Cyell' 01 tl1l' cad) 11)30·~ . 

RaJlo:><'lIill,L! [lid:!} is b<llanc{'d Ix-llh'Cli 
"..>]]jng Ihe hOlllemaker and IK'r fami ly. as 
well as hel ch ildrm. Television, which 
has wiuK'ssed Ihe re-{'n1ergl'II CC of the 
jun·nilc program as <l sd ling factor (a 
future SPO'~OIl progmlll study), for {'x­
ample Ihe 5v.ifl riSt' to faille of N BC's 
I/Oinly Doody. lI\ay bring another s tory. 

\\'hl' ther hrea kf:lS[ food :!dv('rtising in 
T\' will repeat Ihe same mistakes as it 
made in radio is. at the mOI1lCIH, any· 
body's /luess. Bro.ldcas t ing dt:spite tria l 
and error adwnising on the ai r has proved 
that it sdls ... brcakfasl food, 

SOUTHWEST VIRGINIA'S fJ~ RADIO STATION 
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For over 24 

WDBJ years, 

has mai ntained 

FIRST pl a ce 

In PRE STIGE , 

CO V ER A G E, S E R V ICE and 

LISTENE RSHIP In Roanoke 

and most o f So uthwest Virginia . 

11('n"s ,lit old lillll'" wi l li ~Ol lllg jd"ilS~ ( )I I t' :;ood 
('\:tntl'll' i", all 1,1J'j\ ,j,' u l pl"orlltJ l io ll d"IJ:l l' l llu.'1l1 :>(' 1 li p 

\I, ilH'n'a. ... (· li'';[''ICI' 1' <llId 41 ",,1(· ,. iUTPplant'(' 1'11 1' \Oll !' 

,,110\\ alld \(1 111' pnJ<ilwl. 

\:.,1. F,'( 'I' ~I\: Pt' h 'I'~! 

WDBJ CBS· SOOO WAnS, 960 KC :k 
OWII.d alld Optrat.d by the ~ ?"\ 
TIMES· WORLD CORPORATION ) ( ; . 

R 0 A N 0 K E, V A . if" 
FREE & PETERS, INC" National R.preUlItativ". ". . . 

RADOX 
(GmtitwClfjrvm Pd&'C JJ) 

wilt be mallual and Ihl "l' M' ts of figuf('s 
will 1)(' regularly released for lislening in 
Philadelphia hascd ufXln these homes. 
TIll'S(' will hc plOgrat1\ ratings. Icngth of 
time the a\'erage listener is tuncd to carh 
plogram. and the numlx-r of fam ilies 
list{'ning trI each program. It is planned 
Ihal tltis informalion ..... iII be t<'lt·typed to 

subs.crihcrs wilhin IS minu(('s after their 
programs me off thl' air. It \.\ill thus be 
possible-. if dcsirl'd, to hold a pOS \ · 

1n00t{'1lI in lhc bro.1dcast sll/dio directly 
:tfter an :t iring, 

I lowe\'er, Al Sindlinger s tre~s <l\ all 
times Ihal quantilati\"{' figures hal'(' their 
limilations. ,\ high rolling for a program 
do.'s no t gi\'e tlie sponsor, ;md lor thl' pro­
duccr information of wlwt kept thc audio 
cllce listening. TIle Radox figurc on the 
holding power of the program (the aver­
age length of time lislell l'ls sta), wi th the 
sho\\') gi\'cs a more conr1usivc pictu re of 
tIll' aplX"al of :l s[X'cific broadcast but it 
st ill is (111)' the hcginning of \\t1:1 t .111 ad_ 
\'l·rti$(.·r should kno\\' about his program. 
'T1IC next step, says Sindling~'r is Teldox, 
which dectronic.1l1y n'porlS 011 what 
pands of Iistcners fcd about programs. 
Each memix'r of the pand h:ts a dial in 
his or her hand ..... hich permits the regis t ra­
tion of five vaJia tiOIlS of rl'act ion 10 a 
show. By moving a pointl'r, each [X'rSim 
Tcgisll'ring his reaction can indic<l\e that 
hc thinks till' program is: "superior:' 
"good," " 11l'utrat." "inferior," or "bad." 
T I1l' Tddox program anal),:cr p.lllt'l is 
cOlllpo~d of a m<lximulll of -10 pcrsons 
and is frcquent ly much lower. ,\ Tddox 

1 l"l' llOTI I!h·cs nOl only Ihe averagl' Il'act ion 
to the program but the pand reaclion on 
a ll fi\'e k\'\:ls: "sur~.'rior," "good," "ncu­
tral," "jnfcrior" and "bad," It is thus 
I'ossibk for ;, ~ponSl)r to avoid kidding 
himSC'lf, which somctimes It:lrr~.'lIs whell 
tile "slI]l('rior" camcis oul the "had" and 
th .... rq xlTI shows a t:lir ly high r~';"lctioll 

level. Ilowe\'('I, Sindlingl'r doesn't feci 
that ('\TIl Tddox gin's a true pictur .... of 
the apl'cal of a program. I'" feds that 
it' ~ l's.'<.'ntia! that till' ~I'0n s(>r know why 
each pmwllislCIiCT rl'aCI~ the way he dl}('s, 
Tn obta in this infi' fIImtiol1 , Sind linger 
pUIS hi~ third fiwlI1 of rl·~{·arch (Ih'rordox) 
10 Ilork . This is a vaTi;! t iOIl of Ihl' depth 
il1lcrvil'\\' form of l'\.'>,('arch during which 
till' rl"I'0mll'lIt i_ a~h'd ques tions :linll:d 
.11 IlIlC(>wrin!! tl1l' n .. ·.1..:.ons.\\ h)' he lih·d 
0]' di_likcd porti(Jn~ of n program. With· 
out H."olli:illg it, th~' ;ntl']'vil'\\l'C is actually 
]l!'o)"t:hoall:lIY:l'll and is k·d Ilk' ntally by Ihe 
h;U1d until the tnt(· r.'.1son fnr his re­
actions arc ohtniLl ... d. Nonnal dq)th 
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air with 5000 watts , WGH - a pioneer voice of over 20 years - reaches 

out to further service for the 200,000 plus radio families in this vital and growing market. 

H ere are population increases trebling 1940 census figures - effective family buying income 

many hundreds of dollars above the national average - and now a 20 times more powerful, 

low cost radio medium to deliver you the entire trade area. W GH 
~

~:' . • . ABC for Norfolk, Portsmouth, 
- FREE & P ETEH.S. ]XC'. £W/IIJiz-t N(lfIO IIflI Rtprrrtlltlllil'tJ Newport News 
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inter\'iew" are IlinlN;1 at ohtaining this 
inforinat K'l n l'>u t Simllin j.!c r gocj; further b}' 
rernrd ing thc inte rviews, Since an in; 
f1{'Cl inn (\f th ... \'oi(c can o ft cn Ille'an 
ahno~ t ;1" much as th .. :It tual words u-.cJ 
l'>" a re"!"(lIllknt , the truth b arri\eJ a t 
much murc accuratcl} th:m I:oy a SUllO­

s::rarh i~' rcrurt or an intcr\, ic\,c r's 
n ",mo l ~' 

R nd(l'( i ~ quick !'t'ldm; can be fai rly 
mriJ . Hl·c.nrJU\, Ilkc all inkn_i\c qU.1Ii­
ta tl \'C Ic~ardl , IS till' ~ IOI"C' t of thc 
thr('('. It isal,n thl' nlCl_ t \'lI lu lll:olI: in lhe 
Ions:: nlll . 

Alt hlllll!h R;"ldnx h;"l~ only fleCIl 'lper_ 
;"ltcd \'i:l tl' k r hom' hne conn\,C'tion$, il is 
claimed that till- "''lUK' 1l l( 1I1itoring: (;U l be 
"ceollll'li ,hcd \i" radio and h ~- radar. 
IXlI h o f thc l.1 l1c r monitoring met huds a rc 
a t rr('~!,'l't only in the' labm mory, T he 
fn ci th.'l l 1{.1d"" i, I"l",,('nt l)" (i(oJX'IlJl'llt 
lI)'On telepholi(' linc {'Olllll'Cli(m from Ihe 
hOllle Sl't to ti ll' cenl ral 1i~ tl'ning )'Oint 
d id n(l t mean th.1 t RaJIlX i ~ restricted to 
tckl'oont hOIl\(:~. 111l' full 300 Philadel· 
rhia honK' ~lml'k \\ iII han: Ihe coneet 
bal.'lnc(' of tl'ierh" nc and 1101l-teJcpholle 
hon1("o.. It is abo imrurtant to Ilo te Ihaf 
SUldhllJ.!(' r dU6 no t ha\e 10 pay for d irC'Ct 
I lne~ fmm each home 10 the cclllmi e;l\"es­
drorpin l! )'Oil1 l. T~'Jc rllClne lines are run 
from the hI) nll. ~ 10 ~ I-litdlin~ poill ts and a 

No Fallen 
• In Keystone 

IIOWA) 
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single hne i ~ (un fm m Ihl' s l-\'itc h i n~ point 
10 Ihe IHonitoring cont rol. 11lUs cost of 
lines i ~ kerl to II minimum. 11lis is jm ­

rort .1nt ~ irKI' the radio indus t ry i~ fi~ht i ng 
Ihe sleadily incr('ased COSt" of r(''-Carch a t 
rrc"Cnt If I{adox wc(e 10 be tHore costly 
th.:111 ctlrTent (.1ttn:;!, '«'(vices it could not 
hope «Ir aCCl'plallc(·. It i~ 1101 more cx; 
rcllsi\'C and sincc it i, :'l mOle inu))edi.1te 
form of rl"l'Carch and unql1e~tionab l)' 

more .1CCUla te. it may be tht· ,'llIS\\Cr to 
the need for inliu1l11ltion on " hoI'.' 11lnny " 
reorl!' :'lIe listming. Tddox <"Ind He· 
cordill( 1I),'lY l ikcwi~ be Ihe :'Ins\\('r til 
" \\hy" thcy Ii$tt'll . 

TIlc bi,:: prohlem for Sindlinger i$ I!l get 
them all operating (egulntly as qu ickly as 
rossible , . . o l1ly by regular r rogra m by 
program, ~ Iation by stat ion r(' l'o(ls, will 
the fi nal answer to his rc~('arch useful I· 
ness be rcaehed. . . . 

DOWN TO EARTH 
(Co,,(iuu l.'ll j rol1l pass 29) 

Sla t ions Gl rrying Ihe ,\Be or I\IBS kid 
strips of cou rse ({'aeh many f.1 nn children. 
T hcsc 5ho l-l"5 , howe\'er. var)' in )'Opu larilY 
nOI onl}' bet ween thl'm sclvcs. but fmm 
:'l r{'a to area, quil l' ilS much .1 ' do da} timc 

Arches 

Sate~ ll1en dOll 't 11:I\'c to wear their 
a)'che~ to the nuh in KC.\'lOtonc .. 
\\" ) 11' ,!.!et~ I1I'0Ull <1 for them. The 
town itl'l'1f ilO ll 't nHH~ h bi,l:".I!'e r th un 
II ~ la t i Hi(', out Wht'll H<l cle,1 to thl.' 

scria ls for adults, 

Rural Radio Network a irs pro~ralTls for 
child ren in both the 5 10 ycar ~roup and 
tl1(' o ldcr you ngstcr.;. . ,\t fi rs t R ll.N 
SPOiled the young j uvenile programs 
Dump}' lil t &ar, Ollce UpOll a Till1t, and 
d mm.'ll ic presC'Il talion s of ad \'c'nture 
storil'S dOllC live, s t raigh t r ... ading o( aJ . 
\,entrrre claSSiCS, eIC., .1 t 4:4 'i p.l11 . on the 
theory Ihey'd hllvc time after arr iving 
hOl11e from school to l i~tell while hlwing 
milk alll! cake hefore ("hore ti lne, Thc 
youngsters themselvcs protcslOO the time. 
T h.1 t , ,,,id RRN, shows how wrong you 
call be hy gucssing the apparently 011\";­
ous. RC"l'arch sct thc r igh t l ime as 5- 5:30 
for tile 1l10pp('tS, 6:45- 7 for the older 
group, 

Youth sho\\'s arc r Oll/I! RPD, th rice .1 
w~'('k i!llen'iews and J iscus~ion5 (usually 
via tape rlmrdings) nn 4-11 or FF" 
matte rs, For straight entcrtainment 
thert"s BUT/ (? Sto""),, a pair of Lum & 
,\ bnc rish m aracters \\ ilh a nll1ning SroTY 
about fa nning. 

Rcaching fa nn fa rl1E l i~ at night is il1 
many W.1y~ a IllllCh IC"S com plex progr,lm­
ing problem than at any other time, 
dcspilc Ihe fa ct tha t kss j" actu.1l1y 
k1101-I1' about nl ral ll ighuime listening 
thnn is kncl\\ll .1bou t dayt ime listcning. 
The plObl-cm is fi rs t limited by thc fann 
f:llllil}'s goi l1g w bede..rly. By 10 o'clock 
some Joe-;. of their mdios a rc off. Region.11 
diffc rcnces a ffecl this avcragc figl1re con­
sicierably, 

Thc second simplifying ('kt11ellt is the 
(ael that farm familics, gel1{'rally ·spcak. 
ing. lih' the 5.'l111(, killds of e'lifertaimllcnt 
programs as cit)' d .. ,:elkrs. From this 
point, hOI-l'e\ 'cr, the ad\'crtiser who is 
interested in Ihe most effect ive appcnl to 
fan11 audiCl1({'S will find ql1cstions multi _ 

Hi ,!.! R(\('k ~ aUlI Slol1e Citic ~ :uut plyinj!. On(' reason is that both quanl i. 
10M! olh~' r to \\' n ~ '(l lli (' i t i c~ in la tive (how many) and ql1alitati\"(' (\I'h }') 
W;\lTlan<l . it Ol!comt'~ ;l IJa rt of rcsc;"l reh o n farm audiences is extrcmdy 
one of thc "orlt l'. mOH 11I'o~ lle rou~ IllC:lg-er. (Farm audiCllCe rCS<'arch i ~ thc 
markets. su bject of ;"l fo rthcominl! SI'O:-:SOR rl'po rt ,) 

Th(' W'I}" to hu il cJ a t ri uml)hal 
II rch of !,a lc ~ illto lhi>! ;Irea i ~ d ear; 
u sc W ) IT, Eastern lowa'~ 0111), r n s 
out ll' \. .\sk thc " atz ma ll (or fu ll 
tlelail l' . 

WMT 
C ED AR RAPIDS 
SOOO Wolh 600 K.C, Doy & Night 

IASIC CO LUMBIA NETWORK 

In Ihis lIcar-Vacuu1ll. ho we\'e r, lilllilro 
rCSC.1 rch studies rlu ~ the cx~ricllCl.' o( 
s ta t ioLlIW~llll e ha \'(, tu rned 011 j;(}nK' light . 

The 5.1111(' gen('ral pattern of nlr.'ll reo 
~ I'\t)ll se 10 1llu ~ ie programs durin!! Ihe da} 
S('('t l1~ to h(l l..l goc.xl ;'Il ll ighl . \\ '·th exccp­
tiOlI of rcl il! iou ~ mllsic, ""hidl is more 
pnpul.'l r with worl1~'n, " nldtil11e '" l11u ~ ic is 
.1l'1lUt ~'<.lll ally popular wilh men and 
women. 

Ocspn c exc('rt iol1s tha t can be dis · 
cu\'c red ill certain arca~ whl'rc impona1ll 
l1l11llh~' rs of lislell('rs dOll't fit the pIH(enl , 
th(, great 11l.1jority of f.'lnn audiences lih' 
k ss :;n rhi~licatcd. "cornier" plays Ihan 
their urhill l (()Ullterp.'l1 IS. 
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The U. S. 'ioopermings inJica lt' th is 
tendency, and nUlllerous lIlor(" lim il("d 
survcys agree s t rikingly wi th it. T he 
following comparisons arc illust rative : 

m, ... du 
C.ud (II, (Jr'Y 

(C"m~1 (""1~~fOUC 

.. ~m~nt) 
Vt I. O. 

Cll ,' R~,nl 

~n .OOIl '" ove' ":lId~f 2 •. ~~1 
13. 11 1 7.l~ 

II .8J 1(, 1.\ 

<1.70 11.11 

BUI ci ty ra t ings arc significan l l) higher 
for thc fo llo\\.·ing shows: 

('it ,. f("f~1 

<O).tlO~ 1 " ""'f l'nde, l,S/tO 
\\'ah~, \\";",,1..,1] 20 .80 9 .8') 

In .. San,lHm 17.111 " " Fill ' N PfdU Gmt 1\"", 1.~.30 9.'1l 
.I I •. Dht"'<I,It/N""Y '" " 16.l<) 

There are, of cours,", o th("r dcmcnl~ 

cOlHribu(ing to the bias; but the d ement 
()f sophisticnt ion (wh ich is closelr ill\'olved 
wilh individual expericnce) is a major ol1e 
nnd cnll bt' clea rly discerned in the (" x­
nmp/es chos("n abov(', 

An appro.1ch to rarm audiences, tha t hns 
been employed infrequently bu! which is 
of gr("at significnllce to adv("r tist'rs inler· 
cs t("d in reaching large rura l audienc("s 
a long with u rban dialers, was used las t 
J anuary by producer ShernwlI Dryer on 
the Arnericnn Bro.1dcast ing Company I 
series £xp/(JT ing the UnkllQU·u· (Sunday, 
7:30-8 p.m .• sustaining) in n drullIa called 
Ghost Ril"/:r, 

The drama iiJust rat("s thl' Il'chniqul' or 
using Icstro e1Herta inl11('1H forms lik e 
corned)". dramatic, or mystery sketches 
and thei r combinations to appe~ l to rural 
ears by us ing agricultu ral subject matltr. 

Ghost Ril"ef W<lS tht, SlOr), of a rOllng 
Veteran fan ner and his \I if(" who werc 
thr ("nt("llcd with loss of their crOps and of 
their newly pu rchased raOll occause of 
choking weeds (the ghost river) they 
couldn ' t cOlll ru!. I 

The c rops w("r(" Si l \"("(\ through the usc of 
of a new chemical disco w ry (2, 4- 0 
for shor t ) so sd cctive in its ac t ion that 
it killed Ihe weeds wi thout h<lrming th(" 
com. While listening to th (" hum,1n 
s tory of th (" young couple's s t ruggle to 

S.1VC t ll('ir fa rm , you Jeam about thc new 
wonder chcmical nlld when and how to I 

me it. 
Ncarly 15,000 f(lTlllCrS, ga rdl' IICrs, and 

j ust plain curious Jist("ners wrote for the 
ffee booklet dcscribing 2; 4- 0 . Ob­
viousl)" progral11s us ing such uniwrs.1l 
appeals, whill' still u t ilizing agricult Ura l 
subj("ct -matter, h:lve an a tt ract ion to 

both urban and rural nudiellces. 
No less impoTlnnt Ihan rcaching th (" 
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dl'sir('d far lll aud i,'nC\.' is till' manner 111 

\\.·l1ich Ih(" ad\wtiscr's sell ing rnessagc is 
presell ted to the lll. Ntt\\"OIk originati(JI1 ~ 

pose .1 special problem . 
But , lei 's look a l what farlll broad· 

casters with sd lmg rl'cords have le;1f1l('d 
about reaching 1:1rJ1K'rs. T heir disl illed 
eXlx' riellc("s re\"("al principles tha t a r(" a 
guide to ilI:u e r results. Intclligell t appli­
ca t ion of their methuds oft,'n C:1I1 l1le:m 
the diif(' rl.'ncc bel ween high and low 
cost sdling. 

The sponsor 'S IlK'Ssal:l(" must be rela ted 
to the progr:l nl (whether it 's ser \"ice or 
st lict l)" t'lltl.'rtaiI1l1k'nt ). Tht COIIIIIIl.'rcial 
is rdated to the program to Ihc maxi· 
mU Ill extellt p raclicabl("- in t h(" fo llowing 
three W:l)"s: 

I, The St:)'lr, or 1\ I,m tier oj l 'rrsfll t<ltiOlI. 
Experiellce has tml~ht the successful f.1rm 
program mm ounccr th:l t .1 sel li llg Illess:lge 
dcli \"('red in t he S:lrlle general manner :lS 
tha t of the progrmn COnti.'1lI has a low 
psychologic(l l hazard to o\"crcomc. If 
ta lk prec("des th(" sponsor's llI("ssag"e, thc 
lis tener is a lread) conditiOl1('d to keep 
listelling. A diffelellt styk of pr("S(' llting 
tll(' COIlln1("rcia l lltl'rcJ )" (l sks t he listell(' r to 
step ou t of h is lllent<11 Woo\"('. 

It 's for this reason that most f<l fln pro· 
grams discOUf(lge transcriix"(\ nnnOUI\c\.', 

IlK'lltS. \\' IB \\' (Toreka!. ol1e of Ih<.' 
natiOIl '~ p r<.'mi(T faml s';I'ion~, 1I'0n', 
allow , lI1 C.t. m1l10Ullcelll,·nt (In th(' air 
until dglll o'clock n' nighL Ccm:rnl man· 
ngeT Ikn Lud) discowrcd Ihm "fort'ign' 
,'oices, not in t he 11100d of the rrogrnm, 
irritntc hb l i~tenels. 

On,' s tud)" rel"cnlcJ Ihnt li~tl'nl'rs JIl a 
CI.'rtain lIhlnnCe rel1 lCl11bef('J nothmg 
ilbout the li r$ t or las t COllllllCtcial, bUI (('­
membered the midd](' OIlC excqllionall) 
\\.·c!L 

Why'! 
T he progra m W,l ~ a dialoguc belWeell 

Ihe stmiOlI fil nn d irecwr ilnd the Coullty 
,\gricu/lUrnl AgerH . The midd le cllm· 
mercial WilS don ... as a dialogue oct \\.cell 
tile f,lrm dir ... cwr and his annoullcer in the 
s.1me toile as 1 hc pr("vious d iscussioll . 

2. Tirt Ll.lllgudge oj tir" IlrO<ldcll.! t. 
l>oing: IIi(" coll llllucial in t he familiar 
t("nllS thl.' followers of n progrnm ar(" 
ilccus!Ol1l("d to h("ar from thei r fa rm 
counsdlors and ot h(" r friendly slmion 
voices sccms ridicu lous[y obvious. Thc 
s.1mc psychologica l fa ctor work s here as in 
t he inSl:lnc(" abo\"c- kceping lis tening 
easy b)" not clw ilging :.igna/s on the 
listcller. T he audiencc doesn', a[\\ays get 
this bl('ak (bu t the sponsor is the biggest 
loser). \\'("'lI come 10 tlK' reasolls short f). 

WTIC 
gOMINA,1E.S 

THE PROSPERO\)S 
SIIUrHERN NEW ~"(.Ut..,,~ 

, MARKEr 

' .. .. 1 W. Mo.en'r , Viu·" u. _Ge". Mg' . ' Walle . Joh noon . A .. , . Gen. Mg •. _Solu Mg', 

WTIC ·. SO,OOO WAITS REPRESENTED N ATIONAllY 8'1' W H O & CO. 

1] 



~ 
50 G8 
KHMO 
SERVING 

HANNIBAL-QUINCY 

COUNTIES IN 

/ ,"0,,,'0"' ..,-;;,v 

( 

S auI'({JA/ 'ANO 

IHINOIS _ IOWA - MISSOUti 

N .... TlON ... l u,,- JOHN r. PURSON (0. 

-(/""''1!WD 5U 
~f..:t 

,. 

W '> \,(, I~U hI,,.d ..... ~ooo .... u. 
"'-\.:.Y' (,.".. ,10< r .. """ Q..'"'' on 

It.< C .. 1f .ftd .s. •• "b !.<>ui,,,,,. 1"«n<,, 

... """ .I .. " ....... "' • ." .. ;01, ,;...., ........ 0«.1 
,,", .. U"'~.' i.,/,'", .... , \};' l)SU hH 
dc:,"or<d , ",~h '1~,li'1 of ,n"~"'J 
wnsu .k ....... r-t· .... ,,,'" ".~~I~." 
• nd """""'011' ,0 <II< So ......... C.,Iot'" .1. ,"e: ! .. onn .. ,,,, .. r II"""". ~, ......... I ... ,,· 
... ""nol A"I""" T .. I".e: I 'n"v"";,,. 
U"''''' So .. "",.,10" M ..... "'r.1 Aud'""., ...... 
1'"",1'''''''''' .1>\1 Of-<r.<, 

OR~~~NS WDSU 
1280 1.( 

ABC 
All i li " l. ,­w.", 

\\'TIC U lan ford, Conn.) Farmer's V'gul, 
is :l typicnl apostle of this philosophr of 
talking the fmmer's l angua~c in voicing 
the commcrcial. At t he r('('cnl Eastern 
States Exposition, hundreds of farn1<'ts 
and their" 1\("5 came to the Clark Equip. 
ment CompallY's booth ~rcciaJly, the)' 
tuld attendants, "to S(>(' the 1Il."lchincr) 
rrank ,\ tl\'ood talks about." 

Clark, a! a r('Sult of a special ~ur\'cy of 
s.ales attributable to J.iITmrr's Digest, 
credits the program prim<lrily with in­
creasing the dol lar volume of , heir busi­
ness on certain equipnwll t IOO~ o\'cr the 
previous p"rind "hen tht,} wt re not ming 
radio. 

). Thc Mood oj tllc I'rogram. This is 
;'l1otheT follow-through on nwking it (>n5), 
for prOSl'l'cts to I1lninti'lin il1 t en~ i t)' of 
Ibt('tlil1g. I f the conllllcrcial enn't lx' 
logicall} lillkeu wah th(' domilHlIlt 11100..1 

or tone of the program, it IllU~t cOfltr,'1dict 
it as Imldl} a~ possibk. 

A .. triking ~ \~mpleof Ihi~ idl',111l actlOIl 
i~ Ihe wa) the ill5titutional colllmercials 
for The ::i,m lliC).:o Cas and Ekelric Com­
pany ar~' h,lIIdlcd (SDC& E underWTJ1("!i 
K~nJ'~ l IGUle' 011 till' Uwuh), Thl' ;'In_ 

l1()t'ncl'T doing: Ihe commercials carries 
mer into his work the <"111)e quality of 
nuthoril} bkllded .... il ll friend I} infor· 
11),1Iit )' ,lnJ ~'<lOd ";11 Ihal dlaraCtcri:~ 
Ih<' appro."lch of t\J,:ricullUral Director 
Ho"'ard Krodie. "ho dOL'S Ihe rrogr:lIll. 

l 'ttl itics, genernlly, don't ha\e too good 
a n,11Tle wnh fnnlll'eork. Toewn ,"lrre:l l' 
to talk down or o\('r their lu'ads would be 
f;'l1al to t h~' desired puhlic rclmiolts e!Tect. 

SDC&E Advcrt ising f>. lnTl:JgcT Forrest 
R;'IYlIlond ('~r l ;'l i ns Iha l \\'hell the), look 
the show in ,\ \arch of 19-1 i Ille)' were 
f;'lced "'it ll Ihl' problel11 of not ocing nbk 
to stlppl} electric ~l'n' ict: to the rural 
aren$ of San Diego ;'IS fas l ;'IS th(> r<'C] uests 
were oolll inJ,: in, TllCr .. were, of cou rse, 
ICI!it imatl' reasons. Ne\,erthel("!is, tllC 
company fd t the s('nOU$ nool of a "ay 10 
talk dircctly to rura l pl'nple, and decidl>d 
Ihal hr giving ~nJ('l hing 11K' pr~ralll­

the) ('Ould ask fur pa ti~'n«' and under· 
~ I anding for t hl'ir 0"11 I'robl('lIlS, 

The l1I ilH) compan) 1'10 .... has Ihe good 
will il soughl, ;lIld contilllu ... tn p:l} the 
bills for lIoml' on 1lIi' U.Wc/I, 

Station fann roi toTS. frCtIUt:ll lly com· 
plain Ihat ('fll11 l1lercial copy for f;lfIlI pro­
gral1l~ is 100 often "rilll"ll by j';(lnU'Ol1e 
who ne\'('r wore a SI\'('lIt\ pair of o\eml1s, 
or luhrica led 11 pork prl"luCl ion thu.'. T he 
~p()nsor or al!~'nc) lila) ami frl'1:llIl'llI l)' 
d".'~ ill~i~1 their copy hi,' rend "a~ is." 
;-":ohody i~ qllicker to det~'Ct <I l;'Inl!ulIg(' 
Ihal i~II'1 hi~, t l1;'111 a f;lI'Ill('r and thn l 's 
had, For Ih(' ~pUllS(lr, that i~. 

Ei~ltI\' per cell I ot the 11\'\\ II't'ahh 

er('il ted each r ear III the Ulll tcd State~ 

comes nOI from natural resources, no t 
froll1 industry, bu t from the products of 
,\ griClllture, Radio is a tremendou$ 
faCtor in a ll direct contacts with the 
people who creale this wealth and a rc re­
ta ining a si: eable share of it. A knowl~ 

roge of .... 1la l to look for in fa ml program­
ing and how to make fa nn commercials 
do more "'ork will gi\,e an), faml sponsor 
an oo£t' o\'er ri\'a ls who fai l to j!:et tIll' 
facts and rUt Ihem to work. 

GLASS WAX 
(Gmtlll lll'dJrom page 31 ) 

bill\.' the (ull.page new~paper ads, I he I)IX' 
tha t succC('ded so well HI al icn~o, to oren 
all market-., On a ::.clectlve ba~is Ihe) 
bought particip;llions 011 rro~mt1ls wilh 
knoy,n .;clling Iccord~- Oil Arthur Cod· 
Ire} '<; early a, lll. program ill \\'ashmgton 
and New York, on Lcc r\dalll~ ~how in 
5t. Loui~, on Ruth Lyons prOj.!r:lIJ1 In Cin­
cml1mi, and on Ilkl" y,'omen-appt'al 
hlo.1dcasts in c\'er} market invaded, 

\\ II h Ihis combination Class \\'a>. 
lx-)!an 10 rid .. a t idnl \\'a\(' of ~1Ct"('SS. 
Ilaroid Schafer becamc, inille rub1ic (>),e, 

th .. modem Horallo Alger, L'nlike mall) 
<;l1C(,-,~~ful busin~s men Schflf('r i~ read} 
"iIIUl.!;, and able to collect Ul'on his 
p1t(' llonK'IHlI SUC('('S5, He knows ho" to 
hilndle himself at b.mquets and other 
t)!'CS of public galhcrinp.s, \\'hen he 
i'Il'1 Illilking public appcar,lIlccs, Ha}' 
,\ li thun of the agency is subsli tutinl! for 
him, ;lIld Mlthun is no slouch ilt tunlinR 
t l\ (' clever spoh'lI phrase. Schafer looks 
the part of thc Bismarck, North Oakow 
ho} who mild(' good . 11(>'s good cop>, and 
thousands of lines have been and :Ire 
hci llg writtCll abottt his suc~s, 

Only the Harris borsofTon i fa me h:l\'(' 
co'mpctcd with Schafer in Ihe public rags­
to-riches ere. Schafer is wi ll ing to ndmit 
tha llhe d ire ha\'(' rolk'C! wl'l l for h im. lie 
almost d('('idcd 1)ot to sell the produCt 
kllO"1l 100"), as Cold Sea l Cla~ \\'ax . 
When L H. Wallack, manager of special 
brands of the household division of the 
u., ,\I . Iio lling~hcad Corporation of C"llll ' 
den, I':e\\' JersC')' sho\O.ro him the pink 
liquid, he s,"l id h~' wasn' t interested III the 
product. 1-1.- didn'l think that a windoll 
cleaner tJjrer~,,1 a sleadr sales pOlemial. 
I I ~' ~'xplain~ thi$ by saying, "Out in Non h 
Dakola wlll're I live, IW don't have to 

c[(-a n \-; IlC!(l\IS \ ~'n- often. " 
It \\';'$ (\Il l} bccausc Schaf .. r cou ldn' t 

:.kep lhal nigh l (he was at " loe.11 hotel), 
thill h .. d idn't IllIS~ placill J,: his firsl order 
for t ht' pink liqUid tha t ixcntHc C lass 
\\'nx, I-k hn5 iI u "Il1endou~ amount of 

\\'11\'11 he was ~I ill awake at 
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I a.nl. Iw dl'ciue-J to get up ,1I1U \\ulk hUll­
sdf tired . Hl' thought the mirrors in his 
hotd roolll requiaod clenning so hl' ttiro 
the pink liquid on theill. Theil he dc­
cidl.'d to clcnn thc windows, nsh tm}"l>, 
floor Imnps, bnth IUb, and the bedroom 
furniture. lie bt.>cnnll·, to quote his 0 \\11 
words. ''!.In'pl}" impresS\:d." Since Ill" wns 
in the wnx business he wa~ s till worril'd 
about taking on a nOli_wax product. Hr 
Joodlrd on a shcet of paper. 111e product 
Idt a wax·like film that protected the sur­
face. Natumlly It(' wanted to justify 
ImnJlin/,! the product so th ... namc GI;tss 
\Va .~ cnllw to him. He e\"('11 designed Ihe 

.can (pink the sam ... color as the product) 
and eH'r)' thing that \"(:r)" night and by 
four a.m. he \Ias knocking: Oil the door of 
Mr. Wallnck's room and orckring t\\"o 
carloads, 

111at ') how the name Glass Wax was 
born. Thc product fi rst C<lIl1{' Oil the 
market in the sewn states wh('re Cold 
Seal was building a wax busilless. The 
product is s till manufactured by R. M. 
Hollingshead Olrporatioll. Howevcr, 
whefCas it was shipped to Bismarck orig. 
ina' l), and orders fill~-d OUI of that town, 
today it is warehoused throughout the 
U, S. nnd orders arc filllod (rom these 
bonded wardlOusc stocks. I( Harold 
Schnfer had Ix'en ablC' to sk .... ·p that night 
h" wouldn't bt.' hend o f a llIulti million 
dolla r operation wday . 

There are other Class Wnxl'S on the 
market, despite tl", f.1Ct thnt it was a 
name Ihat Schafer d .. odloo. -n lat's be. 
eauS(' a Washington aUom"r decided to 

first regis ter Go ld &al as trade mark 
ralllrr than Gold $eal Class Wax. Today 
the nnm" is th{' subject of op.:n hearings 
before thc trad,,-m,1rk cOlllmissiollcr in 
Washington . Among the finns fighting 
Cold &.'al 's application is not only thc 
pain t fiml fOr whom he used to work in 
Bismarck. but tlw Johnson Wax firm in 
Rncinc, Thc latter hasn't a Glass Wa x 
product in it s line, but objerts to the 
rcgistratioll of any namc which includcs 
"wax" n6 part of its titlc. 

Anoth"r of the "objectors" to the Class 
\Vax registra tion is th" finn that mer. 
chandises Waldorf Class Wax. This is 
onc of the cnterprises of thc fabulous 
Jacobs family who are said nlso to coll t rol 
B. B. Pell (ball point) corn p..1n)' and Illan)' 
other big moncy.making corporat ions. 
Schafcr doesn't f{'("1 that thl' othl'r tlnns 
using the nnllle Class Wax hurt him tOO 
much. He gags when hc SC'('S thl' names of 
Sparklc Plclll Y Class Wax, Flash Class 
Wax or any of the other window waxl'S 
bUI thcre's nothing he cnn do about it 
wltil thc·final decision 011 th" trad(' name 
i$ handed do\.\Tl. H" also dO('sn't like to sec 
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the t.-u Hurial adv .... rtt~lng fllrmuJa cllpkd 
hut Ihcre ar" ,l lmost as man)' firm~ cup)"­
ing thl." Glnss Wax full'p.1g:e newspaper 
ads as arc cop)" ing th" Glass Wax name. 

Schafer claims tha t he do{"S j us t <IS \l'dl 
with Gold Sea l C b ss Wax in a markCl 
wherc ont" of th., other Gl:lss Waxes has 
pfl.'Cro('{1 him. lie just USf.'S his a ·gu lar 
fu ll.page neW~paper (onnula and gOl'~ to 

work. I lowcl"er, selectivc radio ha~ becn 
rt.'p lnced wiih Arthur C..odffl'Y's day time 
coast- to·coast program. Gxlfrc)' had 
done a top-night job selling 011 a local 
basis so that when his d;"l} lime pmgra m. 

thl~ p,bl 1.111, lIa", .... \ p;-.mJ .... J til ;lll hour, 
Gold Seal bought a 15-minutt.· ~Iice of it 
Ii)r CI:lss Wax and C.odfrcy·s "Ilip('·it-on 
and wipe-it-off" chnnt has :l lll1ost becnlllt 
a secondary tmdcmark for [he proJUCt 

Cold &.'111, lat e in in vading the \\'t~t 

Coast, dO('SI)' t drpcnd upon Cod frc) 
alollr out thl·re. Th,,) have th" 5.1 turda.\ 
bro..1dcast of ,\/('('111, (' ,\lissus <1 150 s...·lI i ll~ 

Gla~s Wax. 
Schaft't is a realil>t. Even if he thinks 

Godfrt.·y is sligh tly terrifiC, when 5.11('s re­
qu ire an ext ra push he doc"n't hesitatt.' tll 
oknya second regional network progralll. 

And 

" IJ~~. f,~'" bI., rk ,6..,1', 
11~' r )·mj.~"1· "",0/.> 

l'rf w. 1'1 .. r. 11m', b~;{s flii/; 
nile /0< m\ tII~ ' la, (I"r 1m til) <ill"l" 

A",I 'I'll Inr liN lillie b<J) 
,1"" h,·", i~ the /"", .•. 

"B f I" a ag 1I for You, 

Mr. Advertiser! 
Thet'C J"y" III T~x"", the wool crop IS mC,t"urcJ hy the carlo..1J. 
mste.IJ of h,tgfuk Texas I~ fir~t ,lIoong the statcs III she~p r,ll~lIlg 
anJ wool pruductlon. AI1J most of the anml,t! yrc!J IS I'nxluceJ 
111 the WOAI Dayt ime Primary Ar".I1-. 

AJJ th..: c;lsh return""" from cattlc, COlton, "pm,l.:h .1 few more 111 
which T ex"s IS first <I nJ yOl. t hal"(' hu!gmK Ix>ckrthook~ rc,IJy anJ 
\I,:ai tmg for WOA I·:tJl"('rtiseJ proJuCl S. 

In thl" prospcTOU< territory . \VOAI b th..: only "'Jngle meJlum 
,'Ifordmg complct" co\""r,tge. Think \\'h,lI th..tt mean~ in high 
homes per Jon,1T luw COS! per ""'de anJ ~e ... your l'eHY man 
,thaut ;"l\'allablhcics, no\\' . 

'11 \1 051>' . H."'. ,_",,,, 
" .'" ,'" .. 10,, __ '''''.A~ I '''''''' 

~'I 1"1 ..... ,, "' • •• 1 M"""$ , ..... 
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KMLB 
KEY TO RICH 

NORTHEASTERN 

LOUISIANA 

MARKET . • • 

\ 

• MONROE 
LOUISIANA 

FACTS -

• 

-KMLB serves a 223 million 

dollar market encompassing 

97,4 10 radio hOllles- all "ith­
ill KMLB 's 0 11(' rnilc\,()[ f con­

tour. In nrca this includes 
17 r<l rbhcs in northc:lstan 
LOll i~ i;u \:l nnd J collnti('~ in 

Ark:uu • .-.s. 

"RMf ,~po'! 

5,000 WATTS DAY 
1,000 WATTS NIGHT 

• 
A frtU A lEO WITH 

American Broadcasting Company 

• 

Taylor·Borro H & Company, Inc. 

S<'hain nl .... ' In,I ... ,,, thai on('of 'he Te.1-.oI1" 1 
I\h~ lI.1tion.11 adll.,rti ... illg, rnllH'li:h weI! 
a ... rm:ldc.I' I . I, lin! ;I, dfl'l.Uh' n~ 1l10~1 

]''1.,11 ,hh,l'tl~illg i~ Ih.11 10fn l :ldll"rti'l lig 
;111\,1\ ~ plan lIl' 1I1e priu' 01 Ilw product 
,IIIJ ,I ddllll!in' pri,'" i, .. doom j'nrl of 
11;lli'II1.11 (OP). 

G.Jlrq N,'I .. h) III IIk'II \1o lung till' S9c 
rllIl ill1d 1Ill' 1I~ quarl I'ri('(' on l'\'er~ 

broadciI,! 1 he pri("(' " il l! IIlIport:J1H Ill· 
ga'd ic lll Ull'wr} blnck nnd \\hlll':Jd :lJ~o. 
Codfll'), i ... Schnf~:r'~ kind of n ~1 J t"' llInll . 
I k h.1 .. 1lI;]..!l' it \"('r) cic:lr l ime :Uld tim.: 
:l,!::Ji li that hl' cioc-n't like to wl'a",1 ",{lTd 
:ldwrti ... in:: COP). Only a .. hor t lime a/.'O, 
durin,!: a hlf):ldcaM, GoJfrt')' 11OtiCl'd ,hal 
the tUb.1 o f a I\lu~ician on the ... how didn ' t 
shinl' n ... hc felt it .. holild . So right during 
the program he ill~isl<.-d Oil poli~hillg the 
tlIb..1 \\ilh CJns~ \\'ax and telling the 
1i~ \(.11U1R audll'IKe whnt hc "".1 ~ doing. 
When )ou'l'e ~1ll(' lhinR to ~dl sdl it 
dOIl' t pia)' around wilh fallc}' 1I'0rd!!o i!> 
bolh Schafer'~ and Codfrl'r'~ advertising 
credo. 

I like 1ll0~ t m iracles, C1n!!o~ Wax didn't 
ju~ t happen . It hap pened bo.."("au~ the 
maRici.1ll !lever dmppl..'d his wnl1d when 
he irm&.'d on h is fa('('. JUSt bcc:Jusc 
bro.1dca~tjll!-: didn ' t con\'in('(' t he bis::.ci ty 
~IKkers (",·ho ll>s.1k·rs) didn 't Illeal! th:Jt 
Schafer dl'fll' I"lI..'d it. He knew it sold Ihe 
("O!hUI\\(' r, When he di ~C"O\·eTl.J tha i he 
Ill'Cd('d nc"'~papers to sdl the middl(,lIlnn, 
he uSl'd llCW~ p.1pt.' r~. 

Bu~in{':<o!!O lIIir.1ct..'!!o are still comJ'Ounded 
of pnrt luck , part ~""ca t , and rnrt 01 ""iII· 
illglU'!!o~ to accep t the fan ... of ildl'er ti ~illR 

life. 
Cu ld St·a l rell1:Jins a Bbl\mrck , North 

l):!kota bu~ine~!!o. It ... IOtnl cmplo)'~ 

number ~1igh'l) k~~ thall 100. The rcs t 
(If ih s,1It':o nmb..1ss.1dor~ arc l in)" mdio 
wnl'c'" nlld linle wnrd~ printed 011 pil ip 
nnd ~ tick p.1f'1.' r. 

,\nd nf ('lll. lf:oooe the re· ... alll':J)"~ Ilnmld 
Scha fer. • • • 

LA MENT 

Ill).:. hut "w~"d like a lillie d :l." .. \\l lh (lur 
di l ('(: 1 ,,<-' lIing," i~ IIll' way " II(" jnhbn pUb 
his I('altlnll . 

\\ hok,,;'kf~ like lk akr","oOpcrlll ilc 
ad\'l'rt i~illg ( .... hne 111 :1 I1U (;\(IIII('" .tIld r('­

wile, .. ]wn' ('O~ t ~l ju .. , a .. IOIlJ.! •• " the 

hun.klT "r "I:lhll~ the ,f)-OP lkal d(16n't 
(.111 "1'''11 tlll'lll Fl'll of tl k'ill :1f\' II ,lIim! 
til ('\'\'11 d ll'\.k t l ..... hroadra .. t .. ill ord..r !O 

01.;:1\ thl' bilt .. tor ,1l(' manllf;llIllll'l'. rhe, 

fw l th;1I till' hur-tll'II ofsdl ill!! o( ;'I II) ("\>'01' 
1'1;111 ... hllllJd hI.' ~h(,ulckrl'l.l bl Il l!,' lI\dllU ' 

laCltIH'r' .. ~k l n iJ 11Il'1l , the ,t,l\iol1 ... ak~ 
~I,lff ... ,llr bl Ih,'lrnn"C'r irtinll'l1l.t Ill'tl',ork 

WKNB 
1" (llf r II (/ rl r nrd CtllIlI ly ,";/II! inJi 

_-1 .. ".'11 " , ,'.t 

FORJOE & CO" Inc, 
.1.' ,'" ~ 

* SHI.f. fh e complete 

HARTFORD 
NEW BRITAIN 

. lIarkcl through 

WKNB 
The CIt'" nWII/It! S llllion 

on j,'·IO 1\ rs "'ith 1000 Willis 

HARTFORD 
11 A''I'I III'II Shut 

NEW BRITA IN 
113 M.in Stfeet 

,/P" 
A l1f2 

BILLION 
DOLLAR MARKET 
spread over two states 

T~k~ our BMB Alld l ~...:: ~ CoY~r. 
.'111 M"p, m~td, It .... lth t h ~ 
I,Hut S., Its M ~n~lIemen t "buying 
power" "lIuru, ~nd you'll stt 
Ih," KWFT ruchu ~ billion ~nd 
~ h ~1f doll'" m .ul<tl IhH sprcads 
oyer ' .... 0 9r~"t iUtto. A lett~r 
10 UI or our "repi" w lU bring 
YOIl "II the I ,'tn. H wtll ~, ellr· 
r~n t avallabilit;u. W ri te tod~y. 

KWFT 
THE TEXAS·OKLAHOMA STATION 
w,, ~ lfa r.tc.~,ooo W.l" ..... flt ~ C_C.,s 

Atprtltnled by P~ul H . R~y"'er 

Co., O1nd KWFT, 801 T o .... ~r 
Ptlroleun. Old; .. O~U"S 

SPONSOR 

r 

• 



CO.flp progr;:> m sa le"men II ho tie into th(· 
deal. i\\an) comment favor<,bly 0 11 the 
thoroughness with whkh the t ravellllg 
sa lc~ St <' lTs (If scveral of Ihe t r:l liSCI iPlioll 
fimls do thdr job. The Frederic :iv, 
Transcription S<lk~ Inc., <' nd LOl.l CO\\,;lI\'S 
org<'nizlltion I';crc p;>niclilarl} singled OUt 
for prai"". Ziv ntakes a special!} of not 
going into a t<'rritory to sell a dl'"lcr­
co-op plan until tilt' wholC'So1 lcrs have been 
sold 0 11 the plall. Then and thCll oilly 
docs thc Ziv snlcsll1lll1 go to work on the 
retaiJcrdircct , I laving th<, blessing of the 
distributor helps the Zi\' nationwide s,1les 
stPIT- hut Ziv s..11esmell knoll' in advance 
that any assis t Ihc}' are given b)' whole­
S,11e s.1.lesmell is strictly unexpected and 
grav)" As.1 matter of record, most e,t. 
salesmcll hll\,(' discovered that when it 
COffi('S to selling programs they have 10 be 
manufacturer, wholeS:ller, and station 
salesmen .11 t he So1. tl1C til11 (" 

\Vholes.1.lcrs are the first to admit that 
dealer co-op bro.1.dcasting deals arc morc 
often sold by network co-op departmen ts· 
and transcription s.1.1cs staffs than they 
are by any other group in rad io. "After 
all since program producers stand to mak(' 
the 'real' profi t from the sale, they 
should bear theb urden of the s.1.les costs." 
Wholesalers arc not generally impressed 
with the promot ion efforts of bro.1d­
casters, individually or collectively. Ex­
plained a Southem Califomia au to ac­
cessory jobber, "Newspapers, Illag:nines 
and even billbo.1rds are promoted to us 
collectively. Nobody sells liS wdio, unless 
his 0 ""11 personal busincss is at stake. 
S ta tions t ry to sel l us time, not as much as 
they should but they do ev('ry so often. 
Once in a great while, a net work will pitch 
some promotion a t us. Program pro­
ducers will tr), to sell us on getting back 
of dea[('r-co-op plans, after they've sold 
the m;lnufaclUrer. But nobody has ever 
been in to sec liS to sell broadcasting as 
an ;ldvertising medium. It 's amazing to 
me that broadcast advertising has grown 
so great wi thout promotion .1.l the whole­
sale rs' level. Eighty-five per cellt (If a ll 
consumer merchandise is middlem.1lmed. 
To igllore us is bad busincss, I think." 

What this wholesaler didn't know was 
that until this year all thc factors in 
bro.1.dC<"sting II.1.ve failed to unite to do an 
industry promotion job. I t has been 
every facet , network, stat ion. for itself ... 
a.nd the devil take the hindmost. This 
wasn't too b.od for the hindmost dUring 
the past six years b...,<:ausc there seemed 10 

be ellough business for everyone. Whole­
salers wcren' t neg[encd much morc th a. n 
top_flight polic)' men of great corpora_ 
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lions. On thl' one level tlm t most mher 
IlIl"<iia ha\"e bC\:n ahle to work lO!!l·ther 
( indu~!rr promot ion ) broadC':l~ting has 
failed 10 dll a creditable job. 

Wholesalers feci c~r\1lill that :>';,!cllcies 
havcn ' t the ~light ('St idea of til(" middle-
1l11ln's problctll~. t\t the drop of a Itat 
they'll clril!! OUI a piece of promotion de­
signed by an agcllc}, to prove that Iller­
chandising mell a t agencies live in a 
I\ \adison Avenue world all their OWII. 

t\d \'Crti ~ing men ill t lte whoks.1.k field, 
aud the)" arc few and far betwl'Cn, ('.~plain 
tll.1. t theirs is a thallkll'SS task . "Nobody 
loves a jobber, ,. st ressed one jobber Ildlllan. 
"'Nobod) thinks thaI distributinn is a 
necessary charge against product cost. 
There are a few wholesalers in the food 
field who have by primte brands, buil t 
themselves into keystones in their field. 
They have done it through advcrtising. 
Many of them usc radio. They have 
achieved import.'l.ncc through their pri­
vate brands, and advertising. 

"Wholcs.11crs arc a facility whose im­
portance is a lways underestimated. Some­
day some manufacturer is going to build 
an advcrtising campaign on the- air around 
his wholes.1. lers and discover that a whole­
s.1.lerc.'tn respond to kindness tOO," crystal­
gazed (he adver t ising executive. • •• 

Yes 

MODlRN HOMl PHYSICIAN publ1.h., •• 

baullh! WDNC, Ih. 5000 watu- 620 

kc cas ital ian In Du.ham, N , C. R",ul,,? 

1000 baakl ,aId p.,r manth! 

Who' do you wont '0 sell more 
of 0 1 lower cost? 

DURHAM, NORTH CAROLINA 

The Herald-Sun Station 
COLUMBIA BROADCASTING SYStEM 

Rep. Paul H. Raymer 

SSO Me SOOO WATTS 

Nle AffiliATE 

11St04ARCM. NO . DAM OTA 

(omes • 
In loud and dear • 

In a larger area 

than any other station 
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Bi- Weekly Sponsor 
With this is;iUC ,.,I'O'SOI( b~~lInll'~ ,I 

biwl'l'kly rnppearing c\'tr} other ,\ Inn_ 
day), Uut rl'a~lcrs 11m note littk· dlffa · 
ell('e oct ln'en this and I'reviu:.h i~'>lICS C'f 
the olle and nlll} m;>ga:ine publi,hl'l.l for 
huy..:rs 01 broadcasl nJlertisim: r hat's 
not inertia. The il\du~[(y in \'OIing for 
the ac('ekraled freqm,'nt) of this publi('a­
tiOI1 did so ahllo~t uni\'l'r~:lll}' With one 
proviso "bul oilly if th..:rl' is no changc 
in format or obj~'('tll·('s:· 

T hilt do.:"n·t I1)l';)O that -,1'(1'501{ WIll 
stand slill. SPO,\'SOR nr(1orls i~ expand­
(,d. Sr/rcli,'" Trtuds \\'i ll ahen1;'u' with 
T \ ' Treuds. 1Y 1~('5U/rj i~ Sdll.\ lu kd fu r 
e\"('f} other l'~lle. So is ul1llrsls nnd 
Offer •. Un r/K I fill ~ill nll,-rnaIC wilh 
Oul/wk, a new analytic<11 feature, report-

. Applause 

Department Siores 
It I~ ~l ef,11 ye:lrs :lI te r Ihe National 

As"OCiatioli o f BroadcaSI'-' !" (k cided to 

proVo.' Ih il t rad io could sell for del';1rtI1"K'nt 
stores. It is howel'c r only in a f,-, w case!> 
Ihat the "J oske Plan," tHlIl l(·d nftcr thc 
dep.1rtll1<' l1t sto rc in Tcxas which coorer­
at l'd wilh the plall , ha" neen put 10 usc by 
broad('astefS, Lel' IlaTl of the NA B has 
made numerous app .... aranc('s hefon.- rdail 
gmups but tlwrl"~ bcl'll I'ery, \"t:ry littie 
act inn 011 the P'trt o ( depan ment stores. 

Ol1e tr.1 l1sc ript illl] org:lrli:~ltion , in order 
to sell programs, to dCpaTllHellt s torc5, 
h<ls virtuall) to illsult the "d ' lllal1 n}.lCr~ 

allu frc qlll' IH ly uocs insult the lll to their 
fa(;Cs. They're, by and la rge, black-and­
II'h ite nd\'erl isill!! Illell and bil \"e to be 
proJdeu hard If) " take a cl"l.1I1c(' ·' with a 
IUtdiWIl ;] 1)lllI t II'hidl the)' knn\\" [itt Ie. 

One l;lCtor that is ignored h)' dep'l rt-
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mg Ull thjllg~ 10 CO IHt'. Thc obj<"Cti \"i t}, 
Ihl ' imensit) or rcS('a rch , Ihe \\"h a t -make~­

radip-tick fom lllla, the neil's bdlind the 
Il .. '\\~, th,-, consistent debunking of puffcry 
:lnU ."ham attending many r'-'ports of ad­
vertising's suC('esscs and failures, remain 
1II1ch;mgcJ. The highl) 'pic!Orial , easy-IO­
re;ld lorm;tt ct'}nt intl(~, 

\\'ith eilch successive l>"lh' .... ·c eX I)('C1 to 
gill' "ddl-d ~ ll bslallCe to SI'OSSOl{ ' s ('Tced . 
publi_hed in it s fi rst iSSl I(': 
"SI'O.\'SOH is Ihl' Imdc "1II~n :ille jllr Ihl' 
IUdtl llhojools Ihe bro/.l{!CIIslillg (l1/1 'l?'l"lisillg 
bill, As sucli , ils oJ1jfclil'e is fo lio (l jabjO{ 
Ih" .I/'OIISOI". That job (15 Ife sre II boils 
&unl 10 tllI·S: 
10 :;il'e rill' S(IQtlSor u'h,1I he Il« tis ru ullder­
.< /tIlId <Uld r.Ui'Clild)' use hro<u!cli5r lldl'l'rlis_ 
Illg ill (11/ (,sjot"!m 
I() Si)r/ oul l ir,· jolU' /lr()(u tc.W adrerlism!; 
tll(''/IIIItIS AM, F,\/, TV, FAX ill Iheil 
/lreS<'l l/. tI£I}' ,...rsluc/il 'e -
/0 tlHlke (l'f ry /ill( oj rd iloria l ('(mlt'lll 61<1/ 
,md d !'ili 10 /Ile s/'ol1sor-
tv look <II IJrO< lIlcaS litl~ ,](I l'erlis ill.~ iSSl!es 
j<lir ly, firmly, ,lIld collsrrlKlil'eiy 
III promole gotH l br/)(ulc<ls / a Jl'er/js i"~ 

£Ii1I'C l /is ill,f{ thor is f!l)o,l jur the spollSlJr 1111.1 
good jur Ihe Iis/eller. 

The "Canadian Broadcasler" Speaks 
" Th(' campaign to r('move the word 

'spot hroOl dcast ' from radio's I"emacular 
and to sllpplam it wllh 'Sclective Bro;>d ­
cast ing,' which \\'as sp<"nked in C:maJ a 
by IhrC'C AU-Canildn Illel), Guy I lcrocrt , 
J ohn Treg" k and Spence G"l ld",·d l, and 

n1<'l11 slor,-, adl'er tising IlICIl is that gCllcr­
ally spc<1 killg broadcast ad\·ert isin!,: has to 
be creatcd by thel11 that ~·ill in tUn! (' rea t,-,. 
on the pa rt of their customers, a lisw ning 
h:lbil. <hl('e houS(' ..... i\"es rcali:e that thcy 
can hi'M d'-'p.1rtll )(' rll sm re <1d \·e rti~ ing 

11eWS Oil n certa in station at a certain 
hour, they listen , shop, and bu y, 

T he lalest example or this is the habi t 
de\·elopcd by Oue ll(' ttc·s of PortslllOlllh , 
New Hil illpshirc ol'er St,1l io11S WII EI3· 
WFI\I!. The slore had bee n using ol1e 
daily ten-minute program :n to .1 . 111 . and 
\\·as about to cancel it and s lX"11d the 
moncy ill bl:lC'k nml white ..... ith a ll tl )(' 
rest of Its budget . ,\1 th is point the sta­
t ion executil'Cs ",'ere ca lled ill , re lUem­
Ix: red tile "Joske Plan" and dc\"eloped a 
"Junior J oske P[an " for the store. 

T he s tore 1\lanilJ.,'emcn t liked tl1<' idea 
hut ..... a rned thc s tatiun thaI if il didn ' t 
p T(,duct:, it nK'ant :ero business nfter :1 

11 \\ eek teq. T he ~t:l t io ll went to wo rk 

in the Unn cd States by Piltd Ra) Ill.:'r , 
startlx! an industry-wide and intcr­
national dcb:lte wh ich S('Cms to be bearing 
frui l. 

"Sr>(), sol( , an AmerlC'an Bro.1dcast i n~ 

Illaga: inc, announced a ('OntC!' t in its 
August issue, in an attempt to suppla nt 
theoffending ' 'spot· ..... ith 'a better word 
The clll ries Tolkd in, including such 
brain-waves : IS 'Bucksot R:td·o,' 'A ir­
blurb.' 'Pmhe;Jd Programming ' and 
·TclhwtiSClllent .' There wen,' 19J ! 
suggestions in a ll , illld the j udgl's brou gh t 
it right b;lCk to where Messrs. I/erbcn , 
T regalc, C11dwell iUld Raymer had 
started, wilen they announced the winner 
-'National Selectiv(',' ",·ith six nllll1eTS­
up suggesting '$eICCtll'e.· 

"There has becn sollie passive f('$ i ~t ­

al1ce and nO! a little nonchalann', bUI 
all in " II the industry scems to j!o along 
wi th the idea that "spot broadca.:.t'· and 
"spot nrmounccnwnt ," with entirely dif­
ferent meanings, ('annot fail to confuse 
laymen , and st ill worse, lime buyers, 
besides displ;l) ing a I'ocabularic defi· 
ciency whi('h 5o.'el1lS OUI of pj:lC(' in md io. 

"T his paper, though lacking the ('oura!!e 
of its contemporary, SI'O:-'SOR, in sum­
I1mri[y rcwriling th.- dictionar), to su it 
Ihl' convenience of its adl'crtisers. bows 
IU popu[;lr dCI1l:lI\d, and, h('nccforth will 
discard Ihe misleading "spot ," in fnl'm 
of tile slightly Il lOre cumocrsome but 
l1e\'o.'rthekss 1I10re explici t Selectil'c 
Broadcas tln~. ,. -CwlII ilian Broot/C(l s/ef, 

and promoted the pl:lIl which in\"oll'ed 
differe nt programs at d illc r('1l1 t imes of 
thl' da)' to reach ditTerellt SCJZlllcnts of the 
storc's custonK' rs. The plall has beCIl re­
new.-d <1 nd the stofe h .. 1s rcwTsed " down­
ward sales cur\'(· through mdio, The sta­
t ion had to work to develop Ihe lis tening 
habit. It d idn 't j ust h"Pl'cn. 

Broad(,,,s t advertising can and docs 
produC'C s,1k s for d": j)'1rtlll(' 111 stores or an)' 
for m of retail or Ill illlufacturio l,! activity . 
It seldom produces unk!'S it ·s promotcd. 

Despitc Ihe Ihous,1nds of .. 1dwrtis...·rs 
using broadcasting it continu('s 10 be 
al1la: ing thaI so fcw ha ve Icamed that it 
has to IX' fed prolHotion th:lt the ('on_ 
sumcr h:IS 10 he gh'e l1 something to make 
he r d<'I·clop Ilw listening habit. 

Wil fred Phaneuf and f- r;lI1k Welch, 
owners of Ol.ldkIlC·S, logcther wi th 
WI-IEB_\VFr-. 11 afl' jointly find ing out 
hoI\' well the magic of t ile " irl,1 l1cs ~·nrks­
whclI it's worked wi th. 

SPONSOR 

• 

• 



It 's easy for a radio station 
[0 say, "Ad"enising will soke 

)our problems. JUSt buy some lime on [he air." 

[, 's easy to say, but it isn't always true. For 
ad"en ising can be rea lly eflC<:ti"e only when 
product and package arc right-disu ibUlion 
healthy-selling appeal sound. 

This fact is acknowledged at \'\IL W', and 
sen ,ice is geared to mcct the issue squarcl),. There 
arc facilities -not found at an)' other radio sm· 
'ion-to aid a manufacturer all along: the li ne. 
There is a "know how" peculiar (Q ,he area , and 
man power ade<Juate to help yo u reach a position 
where advert ising can reall), do a solid job. 

HERE'S AN EXAMPLE,-

In 1943, the manufacturer of a proprietary do ing 
only a negl ig ible business in the \'\IL \\1 area, 
approached [he nat ion in regard [0 a radio cun· 

paign. Upon our advice. hc first signed with 
W' 1.\'\" 5 Specialty Sales d ivision to obtain di stri· 
bution. He then began his \'\IL \Y1 campaign, 
sponsoring three earl Y'lllorning qnaner.hours per 
week, usi ng: \'\IL \'\I's staff rural entertainers. 

During ,he last five years, this advertiser has 
been a stead)" year-around advertiser on W/ L\'{I's 

ea rl r-morni ng schedule-is now sponsoring sewn 
(Iuarter·hours per week-and has engaged the 
sen "ices o f Specialtr Sales eight different times. 

\,\' L \'\" s Drug j\l erchandising Departlllent has 
also gin'n full suppOrt 10 this client, in the 

.'. . 

ma[(er of checks upon di slfibution and competi ­
ti"e posi tion, dea ler and consulller attitudes, t he 
design and distribution of display material, etc. 

The res ult ? Sa les have increased steadily in [he 
\\='L \'i/ Ij"·Statl' areOl -ha" e now reached a tota l 
mo re than thirty times g reater than when the 
advertiser hegan his \X'l \'\1 campaign in 19,13. 
And he has used no other media in this area. 

Yes, The Nation's Sta[ ion (an help you soh"e 
r our selling problem in many, manr ways. And 
when rO ll have soh-cd it for \'\Il\'\' -land, rOll 

pretty well know the answers for the nation. For 
\XlL \",\I's Merchandise-Able Area is a true cross 
section of America , A vast territo r), where almOSt 
fOllfteen million people li" e-an area which is 
co,"e red by o ne sta ti on as a network covers the 
nation. An ideal proving ground for products 
and ideas. A proving ground fo r ~u((css. 

THE N ATION'S MOST MUCHANDtSf.ABlf ST AT IO N 
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