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loneer: 

WMBGAM 
WTYRTV 
WCODFM 

The dOYI of rhe covered wagon are gone, 
bul in Ihe field of commerciol brQodccl1ling Ihe 
lime fOf pioneering;. now, 

Someone mu,l biole Ihe Iroil . 

In Richmond Ihallomeone ;, the Hove'" and Morrin group 
of .lolioM - WMBG, rhe NBC uolion; 
wrYR, Ihe NBC·TV affiliate; WeOD. rhe FM IloliQn , 

1" 1944 CI fun poge new.poper OdYerlilement heralded 
WMBG', faith ill televi'ion. The oclion wo, unparalleled 
. .. Ihe indl,lslry wOI omoud. 

On April 105, 19.048 WrVR, rhe loulh', first 
lele"',ion i/orion, began commerdol operOlion . 
TQdo y Richmond hal network TV progrClming. 

lote in 1947 WeOD, Richmond', firo' FM Italian, 
W(U on Ihe air. 

They join company wilh WMBG, in lefvice ,ince 1926 . 

Thi, ;, Ihe pioneering record of Ihele Fi,,' Station. of Virginio . 

Haven~ and Marlin Statio n s, Ri , h mo nd 
John Blair & Company, Na tional Rep rese ntolives 



fRANK fOLSOM 
NUMBER TWO RCA 
EXECUTI VE 

"W INNER TAKE ALL" 
ONLY SUSTAINER 
PULSE TV TOP-10 

DIffERENT TYPE 
HOOPERATINGS 
TO BE RELeASED 
SEPARATELY 

SEPTEMBER TOPS 
fOR I'IGAR AND I'INBC 

AD-DOLLAR GETTING 
TI GHTER DAILY 

f M SERVING 
REGIONAL NETWORKS 
IN TEST AREAS 

November 1948 

frank folsom is now number 2 man at RCA , parent company of NBC. 
His toughness, straight from shoulder thinking and speaking has made 
him heir apparent at great radio co rporation. 

-SR-

Pulse TV surveys of New York and Phi l adelphia for September indicate 
only 1 sustaining program hits top 10. CBS's "Winner Take All" 
hits 7th place with 20.7 rating, far higher than most radio programs 
rated on comparat i ve basis in TV homes. first 2 programs on Septem­
ber 2- cily basis are "Toast of the Town" (CBS) with 38.8 and "Texaco 
St a r Theate r" (NBC ) with 37.9. Sports rate 3 and 4 , but on indi­
vidual city basis (nonnetwork) sports dominate September reports. 

-SR-

C. E. Hooper has decided not to mix U. S. Hooperatings with long­
establ ished Program Popularity Hooperatings. former will be issued 
twice yearly and wi l l be sold as separate package at percentage of 
r egul ar subscribe r 's fee for other servi ces. I'/here valid, projec­
tions o f p r ogram popu lar ity Hooperatings to entire U. S. will be 
given subsc r ibers 24 times yearly at no extra cost. 

- SR-

Indicative of financia l health of progressive broadcast stations, 
WGAR (Cleveland) and WNBC (N. Y.) had biggest month in their his­
to ries in Septembe r . It was an IS- year r ecord for WGAR and 26-year 
peak fo r NBC' s key stat i on. 

-SR-

Adve r t i s i ng ' s need to get more for its dolla r in 1948- 1949 is being 
s tressed by most s ponso r representatives appearing at NAB district 
meetings. Typical of ad- managers' remarks are those of Dale C. 
Roge rs, of Mid- Continent Petroleum Co r poration, who stated in Tulsa, 
"Things are tightening up and the advertising dollar must be 
st r e t ched." 

-SR-

Regi onal networks without benefit of telephone lines are being 
tes t ed throughout nation. In Oklahoma and Southwest, KOCY-fM is 
feed i ng 8 AM stations and fM statewide netwo rk from its 938- foot 
tower i n Okl ahoma City. In Ohio-Indiana, WCTS (Cincinnati) and 6 
Ind i ana f M outlets are originating pr ograms and relaying them to 
each othe r . It's said relays via fM can deliver better signals than 
the best gr ade A l i nes now used by regular nets. 

SPONSOR. l'oLJ. ,,'0. I. ,\·<1f't,"w l !HB. P"bliwJ """,Uo/v ~1'<;Pon">T P"b/wlilm. fB<. P""Ii#U_ "1!.1l"~': S8QO V. IIM.'~ SI .. P~iJDd./p~", H. Pd. 'Jo"I' .. ~. I-:J,,,,, • 
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REPORTS ••• SPO SOR REPORTS ••• SPONSOR RI 

CBS LEADS 
IN F'IRST FALL 
NIELSEN RATI NG 

HEALTH PROGRAM 
TESTED BY 
JOHNSON & J OHNSON 

tV COST-PER­
THOUSAND IN N. Y. 
ABOUT $15.40 

S ELECTIVE RADIO 
INCREASE PACES 
ADDED COSTS AT 
STATIONS 

TV SETS INVADE 
TAXIS, AIRLINES, 
YACHTS 

MORE PROGRAMS 
FOR LOCAL STA­
TIONS ' SPONSORS 

FIRST UNDER-$30 
PM SEt ANNOUNCED 

, 

Effec summe r programing on network evening program rat~ngs is 
indic< d by Nielsen report (released 18 October) for week of 5-1 1 
Septemhl'T Instead of NBC's leading the parade CBS has 10 programs 
in first 20 "average audience" ratings, ABC has 7, NBC 3. NBC 
didn't show up in rank order until number 8. "Mr . Keen" (CBS) ranked 
first and Columbia had programs ranking 3, 4, 5. ABC's programs 
ranked 2, 6, 7. 

- SR-
First compr ehensive attempt to check effect of public service pro­
graming on business of a semimedical nature is being made in l'lindy 
City St arting 18 October Johnson & Johnson is sponsoring 13 weeks 
of "It 's Your Life" produced by Chicago Industr ial Health Associa­
tion i n cooperation with about 300 health and welfare agencies. 

- SR-

Pete r Langhoff. Young & Rubicam director of research. presented 
figures at 4-A West Coast Convention indicating that in New York. 
cos t - per-thousand viewers at present runs around 51 5. 40. He imple­
me nted these figures by contrasting sponsor identification figures 
of TV with radio's. Former were given as 70- 80nc. radio's contrast­
i ng programs 30-40~ . 

-SR-

Only national selective radio business is reported to have increased 
in 1948 at same ratio as broadcasting stations' increase in cost of 
doing business. National Associat ion of Broadcasters estimate indi­
cates selective radio will hit 599.000.000 in 1948 against $90.000.-
000 in 1947. Average over- all increase in broadcast advertising 
(gross time sales) will be 7.4Of over last year - from $357.000.000 
t o 5383.800.000. 

-SR-

TV receive rs are being installed on planes (Capital). in taxicabs 
(independent s in Chicago). and on private yachts. According to 
"Yachting" . 1 yacht cruising up East Coast from Virginia to Maine was 
vi rtually never outside of TV's effective se rvi ce area. 

-SR-

Adding to supply of t op-flight transcribed programs made available 
at local level by Ziv . Cowan. NBC Radio Recording. Mayfair. TSI. 
Goodman. and MacGregor. Broadcasters Program Service wi ll start 
serving over 200 stations this month wi th weekly package of programs 
on cooperative syndication plan . Pat O'Brien's "From Inside Holly­
wood." daily l5-minute program. will be first delivered. 

-SR-

Fi rst unde r-$30 FM radlo rece i ver publicly announced is Emerson's 
AC-DC FM model No. 602. This is not the AM-FM set which SPONSOR 
i ndicated several months ago would be available this fall. Latter 
is sti ll i n planning stage with production difficulties not over­
come. 

SPONSOR 



in Central 

and Western 

Oklahoma 

our 

AUDllN(! SIZE ~"tI """' I,,,·i,, .. ,, h J 
'Iuar~ rr.h<)ur' for ~tl ,"";:"d"" !ot"~ r,l 
in ·11 e"ucral " lid "',"C"," CI~I"h'''''d 
ruun';," " "r<' """"'"rI'.! rarh .hi. ,-rae 
ill 3 Li.h'llt'e lid;'\" :::tUth -~'''Hlu;,It·, 1 
bl- .\ ", Ii,·,,,.,· :::" ,,,:\ •. ' ",:, n ... ai'. "r 
tl'i. d,ofl'lI;:h.;:"i " ~ . t lld~ .or rd.lj" 
li'h-"i,,1' UI' '''dibt,I,· [ ... ,,' ,-ill .... 
\\ KY '" li:all \ ""'H", ""p"'·rlllal;,,· •. 

• FAR MORE l.ISTENERS Morning - Afternoon - Night 

• far more 

• • 

listeners PER DOLLAR 

• 

.. _- ----- --- ---- --

I) .. " H' "'> II I" "" ", HI "' '" II", ", .. " • I ', '" """ ' , t ,""., '" Til , I" " \ "" I ,",," " II" I """" ern T"". I '" I- 'I'" I " . ~ I ", ,,,,,, 
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SPONSOR REPORTS 

40 WEST 52 NO 

ON THE HILL 

MR . SPONSOR; H. M. SWARTWOOD 

NEW AND RENEW 

P.S. 

STATION MANAGERS' LAMENT 

TV COMMERCIALS' LIFE 

THE CUBAN PICTUR E 

NEW NAME FOR SPOT 

THREE WA Y TlE·UP 

LIVING HABITS INDEX 

THE NORWICH·FA T MAN TALE 

RELIGION AND RADIO 

THE PROSPEROUS FARMER 

SELECTIVE RADIO TRENDS 

MR. SPONSOR ASKS 

TV RESULTS 

SIGNED AND UNSIGNED 

TV TRENDS 

".NE TWORK COMPARAGRAPH 

CONTESTS AND OFFERS 

SPONSOR SPEAKS 

APPLAUSE 

• 
" 
14 

" '0 

" 
" 
30 

33 

34 

37 

38 

40 

54 

60 

6' 

76 

83 

90 

'0' 
'0' 

~ .~ R. r.It~~. !'<-, .. , ..,.. 

, 

I II II' r I III J 
I' II I, \1. 

" 

I 'r J ,1.~I. I"'·k . 
! '. J.~ ~.,., 

I,,, ,~ / " 
, /1 .. " , •• t: ~ 

1)'''''',.1 , 
.1. "",,,,I. ( ,,, 

~ 01 ... 
II, I .. ,. 

-to " res' 52nd 

REPRINTS 
.. \\'1' would lik~ writlt,} pl. .. tlnission 10 r~" 
print th .... Bread and Cake s tor) . the ,\Iilk 
stnrr, and the "Share the Olst" pnYJralll 
story. 

\\'AI.TI: I\ , \ . ScA'I.U-': 

f~lldlO, T\ ' [it Mil/ iun ('IClurt /)il'. ! 
IJirr( lor 

QllIl/ity B<IkfTsoj Amrricl1 Cooptrl1lil't' 
SeU' l'ork 

\\'e thol"Ouj.!hl) elljo}ed the ,midI' 011 

Transit R:ldio ill the s....ptcmocr issue of 
SPOSSOR. \\'1' thought it covered the 
subjt'Ct c:o thoroughl}' that we want our 
S,1il'SIllCIl to cMr)" a cnpr of it ill their 
s,11e-s 1ll.1nu:lls. Plrase scnd to Ill)' atten· 
lion twelve cum ropK-~ of this issue 

\\ '(' han' nOi a!> )CI r(':lcht'<l till.' pm· 
motion Sla~e nf $ 1. Louis Transit Il.adio, 
but w(' would likc to consider a brochu re 
rl'prim i!!!! allnr parts nf thc abcwc art ide. 
Will )"IM.I grant us permissinll, with proper 
credit ? PleaS(: advise. 

rOs n,R J I. BROWS, JR. 

SI1II'S Promo/jail lJirrc/fn" 
KXOK, St. f.ouis 

• SI'O.''''Olt'& 1".11<")" I. '" p.·.,,,h .,'prl"'I"~ ,,( 
I, . ... I ..... '~ In m,,", ,.,. .... , .. "", "hh<:m' d rl .. ,~", •. 

TV RESULTS 
As chairm.11l of Ihc tdevisioll commil · 

tec of llie As..';;ocL1 t illn of Nalional Advcr· 
ti~rs, J aln "rili'l~ to ask ynur pcmlission 
tn quo\(' from your TV R CSI4//S Cczf>sul(' I 
CAl.$(' Ifislon'(,s that .... Ul frequentl)", ,11 thc 
cvcning mcc l in~ of thc ANA nil 26 Oc· 
\(Iocr which will bc d('\,olC'd cmirely 10 
tell'viSlon, 

OUf f!('ncral ickn would oc to havc somc­
(llll' lik!' BCIl c'r<luer rcad th<'St' ca"C his­
I(lT k'~, givillf! due c r('d II to SI'O'SOR as IIIi'" 

!,(Iu rc~'. /\ SYOII kl)ow, thl' rc will~· prob. 
;Ibly -100 01 till' Icadln!! 1I;llional adwr· 
ti~'rs ;llId mOJ"l' than [00 l\:cw York 
aguK)' mo.Il a lld publi~hcrs' 1(' pr('~·lll;J· 

,ih'S prco;l'nt. 
C. J. 01 IUIA-': 

AssisMlI1 Adr(Tli~ill,!! nira/or 

f '!IIlr'/ SI!ltl's NIlIm" 0.." N . r. 

ON "DOMINA nON " 
I rl'ad your \ \'d'hcr ,\\(ltnrs artil: le in 

IIl l' Ot-tnh('r j'Slll' \\ Ith nlClI"l' thml ordinal Y 
mll' rl'~1. 1 hl thnughl Jlrll',l'~"l'S which 
lX'r"mdl'd i\ l r \\ '('bN.'r I" dwnJl hl ~ 

I'/rll\f' hml 10 f'lTl!r ('> \ 

More 
listeners 
per Dollar 
.. . in Dollar Rich 

Pittsburgh 
\\ '"'C:;,,. ll"i\T~ "011 mOl"c li ~· 

!l'Ill'r- doll ,lr for dlll1.1 1" 

111:111 allY orhcr ~ I al ion in Ill\" 
pOlcnl i'i ll.;llU fC.h Illarkl·t . 

TIll' (orlllll];1 ~ill1plc! W..: 
.,-(i,·c I' ltIsLlIr~hc .... lIlOr(' of 
,\ hat thn \\ a 111 10 hC:lT 
24 hOllr~ a d ay. 

Spo rts- news- music­
special events , , • are 
ple ntifully ble nde d into 
t he kind of programming 
that ha s made WW5W a 
loc al listening habit 
through sixteen succe ss· 
ful years of broadcasting , 

\\'e'll he '-( lad to do for YOl! 
t lit, sa me skillflll ~alcs'L:l'l ti il L: 
jol, \\ e\'c :lccompl i~hcd with 
I hi., fo r,mLb for a IIOSI of ~pO I I­

<;01'». · Il;lliunal and I'/C,II. 

Get more list e n e rs­
more soles- per dollar in 
this dollar rich marke t . 
It PAYS to use •. . 

ww~w 
PITTSBURGH 'S 

Maior Independent 
WWSW, Int. 

She " Ion HOIeI. Pillsburgh, Pa. 

*Ask Forjoe 
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During 1947, Mid-Americ6"S spent over 
5% of the Iota I ilmount spent for drug 
sto re ite ms throughout the United States. 
Over 188 million dolla rs for toothpaste, 
prescri ptions,'and other dru g lines! 

Drug stores are popular with KCMO's Mid-America 
au d ience .. . not just in Mid-America's sma ll town and 
suburban cities-bu t in the .1111: ,, '5 ni ne ma jor cities. Of 
III[ cities in the United Sta tes, Ka nsas City ranks 8th in 
drug store sa les (1 sl in cities under 500,000). 

Mid .A merica's lis tener-buyers spend heavily at drug 
store counters. To reach them effectively, center your 
selling on KCMO, Mid·AmericlI's most powerful 

slaliOn. 

50,000 WATTS DAYTIME - Non-Directional 

10,000 WATTS NIGHT- BIO k 

N"rj"no' lIep'e.en'''I;. ~, JOHN E. PEARSON COMPANY 

' 1947 'l,ou d. u'l ,to.1t fltu ;pls in 213 Mid· 
Amltfic~ countilts-o.t. f'om S.llts M.n. 
.gltmltnt's 1947 SUfYfY of Buyi.1g POWIt,. 

/
JT' / , 

·f oJIJJI(>r: " f'l(>i.} 

'0 
KCMO's Mid-Ame rica 

o 

MID·AMERICA FACTS 

Populalion, 5,435,091 

..... 0:. 

A,u, 213 counliu insiolt metasu,ltO % millivolt "U. 
Mail ,e'pon,e f,om 466 countilts (sh~dlto on m"p) 
in 6 sl.llts, plus 22 othlt ' st.tu not I"bulatltd. 

Popul~tion Di.tribution , Fa,m , 49 %; city, subu,b.on, 
~no sm.lllown" 52 % . 

Nit! Avlt''''le Incomlt : $3334 per f~mjly .· 

Net Ave''''3e Income p", F"mily in 9 M.jo. Ci ti"s: 
$5606 . • 

K.nWI City: 9th in 0,"'3 .to'" wle. in U. S. (1,1 in citi", 
IInO" , 500,000). 

D,ug S~I", in 9 Mojo, Cilietl: $92,594,000 ' 

Tol.1 Mid·Ame,iu 0,"'3 $..1"" $188,284,000 ' 

tlnd KCFM •.• ·94.9 Megpcycles 
KANSAS CITY, MISSOURI 

Bo sic AB C l or Mid·America 

ONE station. ONE set 
ONE rat e card. ONE s 

of call letters 
ot on the diol 

NOVEMBER 1949 
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YOU MIGHT HIT SAFELY 
IN 7 CONSECUTIVE 
GAMES*-

, / 

" r· V 
I r 

• • 7 ¥ 1/ BUT. 

6 

YOU NEED 
WKlO-WJEF 
TO REACH 
FIRST BASE 
IN WESTERN MICHIGAN! 

\" IIlall('r "ha l :11l .,lwtly I d l " ,\"t Ill . ,nm ,-an' , LUI"'\'; yuur 

pr,,;,:: r:IIII,.. .... \t·r l h,- f.· ... · .. ·· i n tu \r,',..I\ ' fll .'\lidli;.!:.II. fr'Hn 

Iii., ",'I " i.II' , Till ' ··f.·u.·.·. ·· ill \\ •· ... I.·fll ."i,'hi!!lIl1. i,..HI'III;tll y 
a w,,/I IIf ju.!ill ;! Buill irni,..ibl, · ulttl illd.wihl.', it kt·"",.. 

nuh.i,I, ' "1 ;lIi,," .,, fru'll h"ill;': Ilard "jill "II~ ki nd tlf d c­
IWII,lal,ilil\. A 'lIl 111<111;.::11 "pilliun", .liIT!'f lI"; In ... IHlI 1"1/11 .<('.' 

tlli :- 11111,,..11<11 ".,.,. Iili ull . tilt' f, ',..u ll i,.. :Ipp' lrt ' lit til '·H · r~­

II~I~ ' : ,, ///' I"·,,,d,. /i,'II '1I / .. 'hl'ir IJIfIl n·p.iflfHtl II/I/{. -/.\ rutllt'r tlIIIII 

/" 11'1'1,10 11 1/11 Jmlill;!. " "II/ sid,:' .'/f" i ll ll ." 

Fu r pruuf'. 1;11..,' iI 'Iui.-I. lu .. l-, al lh,-,.., ' 11 ""I'''f Hqlurl lillllrt·,. 
U alll1ar~_Ft'I.r ll ; l r_'. 19111 ). Th(' ~ ... II~I ". ("r ill"'t;II"·~'. th il l 

\\ I,Z'I ill I<i: ;dilillaz"" Iw,.. "\;,1'1 1., l "lI r fim" .~ fl~ .I!.I',.", ; 1 

\Io r uin ,::- :-;har .. _"f_ \lld i""~T a,.. Ih~' 'I~ "\I ,..Ia li" .. (h.').f. '; \,.., 

I (,. I' ; I 111:1 I \\ .IEF i .. (; r;ll1d H;lflid", 11;1 " (,. ';(, ",,,,', , ('''' ' lIill ,l!. 

li "' I~ ·II<· r .. Ih a ll II,,· ",' \ 1 ,.lali"lI. 

\\,.',j I ... h a pl'~ I" "" ' ml ~"II fill I I a.- r;II·I,.. • • • <II' :I,, !. I\ \~'r~­

"" "oI ~· , . li lt·. 

FETZER BROAD CASTING COMPANY 

Ave ry- Knodel, Inc .. Exclusive National Representatives 

( 

continl/ed from ".,e-4 

$42,000 into KO IL weTC' s t rikingly similar 
to thoscofthe E. I-i;mscn Company when 
ther droPIX'd their $25,000 into WllOR . 

Of cour.>c , you nlll~t leali:e that J\ tr . 
W.'bbcr 's Omaha is <1l;out three t imes as 
hlTg.' ::!s Pr.rtla lld. A Portland auto­
mot ive accoull t spending $1~,OOO on 
WI'O'~ would be abou t <1S big :l deal as 

I
lh.' Wcbbt.-r ,\lotors dcal in Omal1<l, 
Vicwed that war, I think thc IlanSCIi pur­
chase fm lll WllOR is an e\'cn mOI l' strik­
illg example of thc technique of putting 
a ll YOLlT eggs ill olle basket - but a good 
basket. 

The aewal E. HallsCll schcdule is: 
\\·.·.h·'n }{"und.ul' ,dO- f>:~.s a.m. TT:-A 
"<'1 .0( Ih,; I'.n 6,5~- ;~ . , ~."'. ~I TWTI':-
"'~h Tin... ., Ill- 7:1.\ a.m. ~IWF 
1.ll.,,~ .. n<~ W",k ~;.IIJ- ",n ~,"'. ~1\\'r 

I)im~ I""IIW 11;J(Io-ll IS p.m. ~IT\\T~ 
lIan,1 by r ~'n,a,,'1 (,:VI-- ".15 p.m. ~IT\\ TF~ 
:-""ru R.,,,,,,I,u,, ,:05- ;,151,.m. ~IT\\TF 
:-p"tts l( oun,l.up ;,00- 7,15",",. ~~t 
Se". of 1"< W",I,I 10:55_11 JIO ",m, 1).';1\' 
"t" .. of 11", \\·.,IId 11:55_1VIO p.In. 1),,;1)' 

JARO HESS 

,\\UI( I(A \ ' CARPEI'TEI( 

I'rl!sidl!tll, U'POR 
Pori/ami, Me. 

I would like to have the sct of fi\"C 
pictures by Jaro '-less. 

j\ ly subscription to s l'O ...... SOR was re­
IICwcd on 15 August . Docs this ent it l ~ 
me to the pictu res free o( charge? I( not, 
kindly scnd thcm to me billing me for 
saillc. 

R O BERT r . KELSEY 
Secolld vI' 
)0111 1 H,wcock M u/ual Life 

TIISll r(lllCl' 01., B(J.~lon 

How about a ~, t of those J aro Hl'SS pic­
tul"l'S in vicw or thc fact that we ju~t rc­
('e nlt)' rel1CWl ... t nur subscript ion to 
SPOSSOI\? 

If you're going to make it tough anJ 
~ay \\C h:l\'(' 10 pay for the pictures, ..;end 
tiwill anyhow and bill nIl' $2.50 for Ihe 
Sl·t. 

H II.1. Kl"G • .I I(, 

A!il'crlisillg ,\ lmhlJler 

Inl,'rtw limltl1 ,\l il/illg 01mpau), 
,\ l iUllC(!f)(J/is 

~ C:",n' '' l .. <nh ... ·<1".·n .·"" ,,· .... I,.·, lw ) ,,'" 11,'," 
l' i" I ' <Co'~ " I ~l.~ ' J"" x"t. ,,'11 .. 'I""I I""~ .... 
""h~' ,h.· M" " ~,, h"" " •. 

WRON G elY 
Your ~ t ory 011 \"~AU 111 the Oclolx-r 

i~sHe was 1I10~ t V.dCOlll<'. 1 10\\"\'\,("1'. wc 
would lih ' to (';Ill you I' allell t iol1 tel the 
fir~t paragraph ill which you SlY that 

(I ' feMe lurn /0 paRt' I I ) 

SPONSOR 

• 



Overa thousandl . • steners 

FOR TWO PENNIES 

A ''!fi\.!i!'. 11 hiiiiii ' 
~ AM:"q:r_ A 

M!'iii- h 
Wt'il ' 'ii-

We talk to your customers for pennies-and they 

respond with dollars, for there's real wealth in the four great 

markets of the Northwest covered by the PNB stations' . These 

9 stations deliver your sales message to more than 3Y2 million 

people, at a combined cost of 8'10.37 for 'a daytime spot! 

PACIfIC NORTHWEST BROADCASTERS 

WASHINGTON SEATTLE-KING ELLE NSBURG - KX LE SPOKANE-KXLY 

OREGON PORTLA NO -KXL 

MONTANA Z NET BUTTE- KXLF HELENA-KXLJ BOZEMAN - KXLQ 

NOVEMBER 19-48 

GREAT FALLS -KXLK MISSOULA-KXLL 

THE WA LKER ca ., 551 51h AVE " NEW YORK • 360 N . MICHIGAN AVE., CHICAGO 

841 National Building. Minneapolis, Minnesota • Lillie Building. Boston, Mouat"husells 

IS Wen Tenth Street, Kansa s City, Missa, ... i • 3JJ Cand ler Building, AtlonlO, Georgia 

PACif iC NO RTHWE ST BROADCASTERS 

6381 Hollywood Blvd .• Hollywood, Ca lifornia • 79 Post S"eel, Son Flondsco, Colilo.nio 
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(lIun- ,/".:'1' 1(;0,.,1.'>1 "costs /( .... ... . . "ull i ... I" '11 /i'oll/ ,/U' 

/(IItf,!IHll!f'? Almm" . . , .H " 1101 (,"tino/.r.) 

' I ~)da\' vinlta]h til t· 0111, (,Ollllll Oil i,\ Ihal .. till ('0 ... 1::. Icl''' than . . 

'ItIClar a ll 'Hh crti:- t.· r l,y ('i1rcfull ~ t·lwo:-ill;,!" hi .. Jllt'd iulll (':III lillY 

('i n' lIla tion (thai j .... (,1I .,loIIII'fS) fw' t ' oll::,idl'rdhl~ l~'s .. thall Ill' 

lOulti ill 1 ~n9. \owhcn', for t·\,tlllp l ...... 11;1" the l'O;:-1 of it {'1I:-llIllh'r 

Il roPl ll'd IllI / f l' 111;1 11 ill l lcl \\ork radio. _' I ·'I[lllllll_'''''.''' 'IIII'C:' \1\1 1'J18! 

' / fI(/II ()/I '/lf' r(' ill fl l ' l l f flf k radio dill's IIf' ( '"st 1/.', li ll/(' fl.' Oil ens. 

'Ioliar all 'Hh·c rl j :,c r·~ dollar SpCllt 011 CB~ dd i\l' r~ from:1% to 

57% lHo rt; lis te ner::- I k ll l 011 a ll Y o the r t1c!\\'urk. Fill' the :-(THnd 

) car in iI 1'0 \\ . CBS :-poll sorcd pro;,!rallls k \\t; <l;,!ain ,n'na;!,-d 

the lo\\"cs i cosl pL' r Ihousalld fa lll i l iL'~ ill a ll tl t:! \\ork rad io 

- ] 3% lower I hall I he ;\\ 'craj!c for I he ot he r I h ret: tiel \\·or\.. s. 

Today"cosls less"m:!y he Iwo words inaudible in II ltl~ t 1,IaCto'S 

IlI m ll ;.:- lIollt the land. ],UI Iht: y call he ht',m) ill I: :ldio. 

and III ost distillct ly nn Ihe Columbia Br~ttka~ l i ll ;':- S~ ~ lL'm . 

CBS 
-II h"fI' 99/){)().onO /wo/J/e ~(lIh l" urn "f"·~." 



TheSflUNG-
rOWER, 

of Your SPOT ANNOUNCEMENT 
Goes uP or OOWN with its 

ram 
Assoc ation-

For :Inoi :Ibi li tic!>, !>ce your neares t John 
BllIir i\ lall-or writc, wire or phulle Johnny 
G illin , I 

I 
I 

"* 

I 
I 

I 

., a le,n laku il\ (ole I,or its bad!;-
!;POT AOVERTI!>ING geh il 

" PROGRAM ASSOCIATION 

For the 19·18·1!}.I9 se:lson, \YOW has the fines t line- up o f 
programs ('yer a ired on the sta tion-the IlEST of NIlC­
ih e BEST of loca l program s-ihe BEST of f'I,"EWS. That's 

why \\'O\V wi ll continue to be t he s tation "most people 
listc n to most" in thi s .. rca, .. 

That"s why your SPOT ADVERTISIXG on WOW wi ll 
reach the largest a\'Hilable :Iudi c nces ~It HII times. ' 

TWENTY-FIFTH ANNIVERSARY YEAR lOHH I. OILLIH , JI • • 'II'. " 01 .. 'L, MGI . 
JONN .""1 " co ., •• " •• , ... ,aflVI, 



,10 \\'"s' :;2 .... 
(o nl i nu ~ d from p.g ~ 6 

Wausau is loc;noo 150 miks air line from 
Mil\\'au kcc, :lIld that WSAU competed 
with (he ratter's SO kw weco. 

Also, since 11K' survey was lll<1dc WS,\U 
has switched to N BC. 

W . J. DAM.\\ 

CeIll.Ttll ,\ 'antlCl!' 
WT,\f.! , Afih('(lukee 

II- weco "I ,'our,,· r. I ... ~~'NI In~l>I1"n"~ r, .. II>. 
lOCI air mlJ~. In',,' \\au<,.u . 

BREAD & CAKE STORY 

We arc VCTY anxious to havc a copy of 
the issue of SI'OSSOR which COntai ll l'CI the 
Slory on how the baking industry is 
using radio. 

I ha\'en't any idea which particular 
issue this was but it S('('ms to me the SIOTy 
ran about six months ago. We'd ,tppreci­
a te it VCTy much jfyou .... ,ou ld ha\'e some­
bod)' locate this issue and forw<lrd it at 
your earliest con\'cnicllcc, and bill us for 
it . 

I got a great kick out of your Scprcmoc'T 
issue, particularly the article on Acfl't'Ttis· 
ing Afollogtrs' Lillnenl lind the SlOT}, of 
"Skipp},." 

W. S. CLARK 
COmmi'rciClI Afmlllger 
WJEF, CrlUl(1 Rllpi(/.s, Mich . 

.. Copy <A '\1',11 1 ~~1 I"ue .. I.h "1 ·"".It"'''',,1 
II,,,,,,, ""d L;,ke S" ... y" h". h~,' " .,''' ' ' It . n~~ .. . 

DOWN ON THE fARM 

In the October 1943 iSsue of SI'O:-'-SOk 
I read with lnten,'Sl your article til[(>d 
5:30 a.m. 011 Ihe F,mn which ~!llve a good 
accoum of the illherellt sell ing possibili_ 
ties of the heretofore lookrd-down·upon 
agricul ture and fllnn programs. 

However, there was a point stressed 110t 
only in the title but throughout the 
article on which I am forced to disagree 
with },OU. 

A fann program, if ~'e arc to agree 
.... 11olchcartcdly with }'our art icle, must be 
on the air in Ihe emty morning hours in 
order to Teach the r.1.ml{'r and sell the 
sponsor's produce or service. May I ask 
you how you "oold fccl if you were a 
r.1.rmer in the early morning hours .... ·i th 
the lempcr:uure appronching Ill(' lx-Iow­
zero mark and you were facing a S(:ssion 
wilh the cows and chickens-would thnt 
be the rime to nppro.1.ch you with a selling 
messnge no matter how fine or sound that 
message might be? Thi~ i~ not en ti rely a 
sumliSl.' O1S far as WNJR and myself-arc 
concemcd. Statistics from the Rildio 

(pItasI.' lurn to paRt 81) 

NOVEMBER 1948 

; 
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'" 
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-= 

• Estimated Primary Coverage ••• To the .S Millivolt Contour 

Reach and sell (hese 120 W' I·JB·domin:ued counties, 

bulging with the r ecei pts of a 75,OOO.OOO.a·ycar mill­

ing in dustry, a S365,(JO(l,oo(J·;t·yc:tr li vestock industry, 

a $223,OO(J,(JoO·a.year candy in dustry, and a cash farm 

income exceeding str'm billioll dol/llrs.' \X' HB gets results 

for less. Send for complete CO"Cfagc data. 

~~~;~ WATTS IN KANS"I 
OOIDJ ' DO~ f~~~!! ~ 
(;3[jiji] JOHN T. SCHlll'NG 

MUTUAL NETWORK. 
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Radio 10 "Oomph" labor Output 

CUlI]l;lign 10 ~timul;u~' lll,m-hOlll outpu t is ill the ..... nrb . 

Big probkl1l q ... m~ from .. hon l<lh"r <,uppl}'. gl'l1('rnl availability 
of Jllh~. rind conwmitmll ];u.-k n{ ltKt'ntin' for workers to in­
cn'a .... · m,hviuu;11 I'rodm:thl'lll'SS. \\'jth rR'~~UH' being put 
on (mils tn fe'duel' proJull Tel;"] prices. productioll per ma n­
hour Illu .. t Pt' Lll'l'nl <lUU lal-tc'r Illu .. t be ]'rTsuad ... d to pUI that 

l'XH;1 sOll\dhinp: into l i S \\nrk. HmaJcasting will Ix called 
upun to ..... ]1 tIl<' i..iL'a to tile work in!! man . In dumble goods, 
Illall-h"ur rT(,ductu!Il h", JroPIX'J from :111 inul'x of 100 in 
1QJ'J t ll 1)(1 rolf l<)~ti, 

Luxury Ad Budgets Will Take to Air 

Aun'rtbing ro, r IUXUT) lilll's is bOlund (0 be illC'r,'a scd within tIl(' 
11I.'X! fl, .... m'!I11h~. 111 lact M'\'cra l cOrp0nlll' budget s nrc alre;ldr 
hcing r{'\i>o{'d upwnrd~ . Nl'w cnlnpaigns will be announced 
aftt"T dl'cti\lIl amJ rnehu will (Uld it$.('lf recei\' ing incr('a~s of 
from 10 In 2St; in ll1en\ clothing, t\:"x tik ~, b.-alit)' aids, and 
;UllomOllVt' "uprlk". Cuwrnlllcni sIX'nUnl!!, which will be 
lIllrcn'c.'u nClll year, d(l('~ not .,pp ... nr In hdp nnIH'sscnli'lls. 

Inflation Worrying Media 

J'rohkm worr) ing most adwrt ;~mg medi:' is inflation. Ri"lll l-! 
o,~ts nf rnl1lnl(lolhtil':> "'ill no t pnlllit inCfC;'S('S in ati\"('rlisillg 
rdln, )"1'1 tht') "'ill force hro..1dca~ t crs and publications 10 par 
hIgher ),noduCliun CI'~t S. ,\l( J!ot ll1anufnClurt'r~ whil~' di~ttlrbcd 

abnut lnnallnl1 klloV. thn! inc reas.( . .'u co~ t .. can be pn~~('d OIl. 

()n the o lher hnnd, nuwrl ising mevin in il number of Cils\''S 11,l\'C 

found ;In ]llcrl'asing rl'~i~ t ;HICC 10 ral C" incrcnS(.'$ and hn\',' had 
10 adju,t raIl'S downv.";Jrd. 

Secliooallncome Changes Nol Paced by Ad Budgets 

illlonw .. hilI in thl' I'a .. t Il' ll YCilrS has Ix'ell nway frolll New 
Fnglilnd ;md \hddll' .\tlan tic .. tatl'!> tn Fnr \\" ,\>t , Sou theast , 
Southwl" .. t, ;Ind Northwl· .. t InCOll1l' ill the latter lilur rq~ions 
IlIul·a., ... J IrOlIl1 2'1'., of national Jl lCOnll: to Jil;, v.lth t ill' 
l'-... dmc 111 till" r;J-.t hung fmlll <12(; 10 35';. rh(' Cl' l1\ ral 
~ 1 .1I,·S dunng till" JO-)"";Ir lX'n"d han' rl'llliWWU l'l irl), ~ \<III(" , 

;lh"'lrhlng ;thout 2'1'; of till' nallOlJaI Ul(<I!I\,'. Adju~tll1<"llt of 
ad\l.·r\l~in,li apl'n'priations hn\l' JlIII bn'n in rn 'I"' rtloll til till' 
( h;wglll!: II1(Ol11l' ~tatu~. 

, . 

Box-tops to Again Lead Premium Field 

The 1::0l-t'IP, a runn ing Jokc among au \'crtiSl.'r gag~t('rs, ..... ill be 
back in fnrC!: as a paymcnt f<lr pr,'miul11s i:l)" the middle of Ill'x t 
"pring. ,\ lai l and d(Klr-lO..ucm couponing IS being so on-rdont' 
that the device is I"sing some of its impact. 8n .. adca~t-plllgged 
prl'mill lllS ohtain:lbk wnh bo:)~-top S arl: th" III';>;t IHlrd-hittiJt~ 

:tl1\"l."rti~ illg devicl' sclwdull-<.I accmding to post-otllCt' n1C11 who 
ckaT the lega lity of alll1Jail~'d prelllitltn ~, Incrt'al-(' in lrd class 
nmi! CO~t~ Il' al~1 a ro..·llSC,11 for lkclille ill Illail cOlll"lIling. 

1949 Price Slide Will By-pass Farmers 
,\gricllltllre departll1eltt i~ Cl'lWill that price~ will sltde fur ther 
thiS )"l',lr and the first half of nexl rear dnpitl' gowrllllll'llI 
~ lIprnrt. Sp<'cu lators an' ('x["Cned 10 take a licking but priCl' 
.. Iidl'-off i ~ not e~pectcd to affl'c t fnrmers thcl11selve~ other than 
emotionally. By plan ling sea:;on of 19-19, it 's l'xpccled that 
fnflll price indc~ will slar l climbing. and pl'lI1ting will reach an 
all_tilllc high. Europo;' will ~till need ewrything thl' U, S. can 
prlJ.rJuCl' ill tht' form of ",od . 

Make Them Eat Salads 
Big" job of advertising" is to l'Jllcatt' rcsidcllts of U, S. to cat 

f.1r m prodUCt" in b.1sic qate ilS \·,'gctablrs T:l ther than a~ nu~at. 

U, S. i~ !lilt a wJ:(etabll' eating nation which is why f;trlll co-ops 
nre ta lking abou t a brnadcasl call1paigll to chilnge lilbk trt'mb 
.. . :md incrcasc" farm iIiCOnll'S. 

Cigarelte Sa les Will Soar 
r\ ccording to the BUT(';l\l of Imemal Rcwnue , cig;lrelle ~ks 

will hit;11I all- tillJ(' high ill !9<18. Sales arc ('~pcc t ~'d to double 
]la.-war purchases wi lh broadca~t advcrlis ill~ finn~ dom inating 
tile industry, 

"Cold" Rubber Starts Ad War 
"Cold" rubbo..r tires arl' standing up so w(,11 that an ad\'l'rti~ing 
v.·ar Ix-twecn old lil1e cOlllp;lIlics ,111d those who wi ll specia lize 
in th(' nl'W s)"l1thctics is cxpectl'd. Corpor;lIions comroll i ll~ 

huge ,;ourCl'S of crud.' rubber nrc pbnlllllg all air (;1l11l'aign to 

ill1l're~s va1u('s (If ni1.tllml latex 0 11 au to O\\ller~. C11l1paign 
llIilY be initiawd by a~s()ciat!o ll of cnld,' rubbl'r !Hell or by 
tirl'llhllll1f.lcturers. Techn ique and "fron l '" men nrc not s(" 1 

as all till' Ifill grn.'s to prl'>'S. 

No Change Foreseen in FCC Status 
Po liticians have gh'l'llli t(ll' nll l' l1t ioll to Ihl' Fl'Jt'ra! uHl1llluni· 
ca l ioll~ C()llIl1li~~i"n during till' presidential cillllpaigll ill ,l!. Ex ­
lX'c tat illll~ ,I rc that Ilw rC" \1" 111 be little change 1Il the c<11lIposition 
'Ir t Ill' G1111111i~ ion arler l'k ct jon:> du(' 1(1 Ilw fact thaI the Ill"lC.'ral 
block hcad,'u by lJl.'nny and includin!! Ourr is no longcr pllrt 
of FCC. 11llJustQ will be ;illow\,d to run it 'o('lr a~ long as it 
dOl'~II't ~tl r up ;my IWlUll' b ' lIeqs. 

Power Shorla ges 10 Be Explained on Air 
B,'(!llll'l.' of illll'end ill,l! l"I\\"("T $hort'lges.. in 111 (1 11)" n'g;oll~ l,ll'ct ric 
uulnil's a(c Cl<l'('Ch'J to iner,'a,..· I1ll'ir ad\"c r ti ~ing nppropri;I' 
liullS in "rdn to l'xpJain io C"'hl1l11l'r .. why tlil' ~hor t ll1!e s ,'xis!. 
Radl(' will l'l<pJa in to Nt'v.· Enl!land , Ck\"dillld, Ch icago and 
Nnn hv.'l,,, t why thl" rl: ju .. t i~n't t' llOUglt l .... l\\'eT to go around. 

SPONSOR 



It Took CENTURIES to Make This a 
Advertisers Rich Market fo r Alert 

Is 
Than More 

Produced • 
In 

Half 

This 

Coal* of the 

WWVA 
Nation 's 

Coverage Area 
Nature endowed this four-slale area of Western 
Pennsylvania, Eastern Ohio, West Virginia and 
Virginia with untold riches in the coal thai 
turns the wheels oj indust ry-that furnishes 
heal, powe r and light for countless millions. 

Day and night thousands of men are busUy 
engaged in mining these Black Diamonds, in 
hauling them by river, rail and highway. The 
weekly earnings in the mining and its depend. 
ent industries are at an all-lime high-which 
means plenty 01 spendable dollars lor alerl 
advertisers. 

With one slation, one cost, one biJling­
with WWVA you can reach this lour-slale heart 
of the soft coal industry; with WWVA's friendly 
programming you can make sure your adver­
tising message reaches into the homes and 
hearts of the people who make this mining 
industry great. 

For there are more than e ight million people 
in this area, and they spend Four and One­
Half Bjlljon Dollars A nnually in retail sales 
outlets. Ask an EDWARD PETRY Man about 
this great WWVA area. 

- Bjtumjnous, that js .' 

50,000 WATTS·· CBS ' • WHEELING, W VA. 
NATIONA L LY REPRESENTED BY ED W ARD PETRY & CO. 

NOVEM BER 1948 " 



13 little colonies 

that grew 

into the U. S. A.? 
Sou nd$ like th e story of 

WWDC in Washington . It 

s la rted oul s mall ... and 

th en it g rew ... and grew 

into the BIG p o werful sal es 

sta tion thai smali adver· 

t isers use in this ri ch morket. 

You r own so les menag e 

w ill go over BIG on e ith e r 

WWDC-A M or WWOC· FM. 

Gel the full story from you r 

Fo r jo e re p resentaliv e. 

Jlt'. Sponsor Director o f Advertil ing 
K,i lc:.·F,uC:f ( orpar. tion, Willo w Run, M khi'l. n 

K· F"s Hank Swartwood,:l d('Cp'\"oiccd s.ix footer, stepped illln his job 
last !\larch and has Il('c il hoppil1g around like a cal on a hot brick evcr 
s ince. I Ie- rccci\'cd his b .. 1.sic tm in ing for the 24-hour KoF working dar 
w'ith the KaiS('r Col1lpany on the \\'cst Co:15I, \\h(,l(, he wa ... 1 consult:mt 
on ad n'rtisin j.! and pu blic relat ions durin/-! the fabulous productiou-TC'COrd 
days of World War II . Likc othcr key c.\ccutiws who work for K-r , he 
is imbllcd I, .. ith a tcalll spirit rivaled on ly by the s ight of Harl'ard alullmi 
\.Ihooping it up at the annual Yale ga me, :lIld thinks le$Sof working Ion/: 
hours than IllOSt ad mc n. 

This high exccLitive 1110r;llc has paid 011 for K-F. The auto firm hi"l!' 
CO I11C up smiling this )'l':Jr, kK,kinj! very l11ueh like the first I\'i"l l rolllpetit ion 
the esulblished lemleTS of the auto industry haw hi"ld in two deeade~, 
K-F advcrtising, an operation clol>('ly intcgrated lI.i th sales promotion i"l nd 
public rei.1liOll!, b l10t wholly rcspo l1$ibk although 11 had Illuch 10 do 
with K-F 's SUCCC1>S. In 1940, K-F's first ]"('al )'cm of prod ucti 011, Ihc fitlll 
IO~1 $19,000,000. In 1947 thcy tUn1ed on thc PICSSU]"(' , advcrt iS('d i"lud 
nt{'Tchandi:.t'd their car~ i"lJU!re"-:> iw ly, ronw Ttcd WillolI" Run from an 
Clllpt } 1),1111 10 a hUlllming industli.11 " lnlll , flcw sheet Sled in i"llnight by 
chartcr<'d plan~'!> 10 kccp the ncXI moming's ploduct ioll lines nl(JI'i llg, and 
cancelcd the los.. .. .'It )"ear's c nd wjlh a $19,000,000 gain. Tooay, mLIC 
than 250,000 K· F's 1 .... I·e becn bought by motorists, and radio has ~cn 

givcn thc job of maint aining thc &1les 1><1ce. 
I\ \ore 11\0111 halfof Ihc SS,OOO,OOO advcrtising budgct Hnnk Swartwood 

is sl'c lldin,l! goes for radio. Like r:"ord's .1d manag .. r, Ikn Donald'<;olJ, 
Sw:lrtW(100 is an ('X-radio m.1n and;"\ gr<'.1 t booster in his organi:mion for 
hro.1(kasl ;Ulv{,fl bing. K-F will sponsor radio and T V d{'ction-night 
cOICr:J.g{,OIl ABC, cOll1pel ing ..... ith Ch{,l"Toict 's radio covcrngc on NBC, 
alKI Na~h 's on C BS. Thc la~t ..... eck in OclotX'r it tX'J,!an sponso r<:hir of 
Cu)" Lombardo alld '/'Il{' Tllill ,\Iml on ,\IulUal. This J anu.1ry, K. F \.Iii! 
~ Ialt ~r<lIlsolillg \\' illch<'l1 on ,\Be (\\'\\" s cont ract ..... ith K-F is th{' .111_ 
tillJ{, high il] l.1lcnt cllMS for ]\ew~ast{'rs) .1nd will supplemelJt Il{'twnrk 
C(1v{'r.1g<.' Idth ~kct il"{' r.1di,) 011 110 SI.1110115 in (.0 l11ark~' t s. S\\"<1flll"ood 
i~ also a gr{'at boo~\('r for Ih(' climate "11 Ihe \\'CSt Coast. OI\lb.1n island 
hide-ou t III tit{' 1'.1cilic North\\"~t. I Ie St'CS vcry littic of it thC!'(' d,1 YS, 

•. "'~'. 1,// " i/l. d"."nl" II nl f'n~hill. ~~~/I"~ "/oJ,,,., dll"''''. a.J ." ,~ ,,, \·~,h. """ 
r •. H . '''~ di",',,,. 

SPONSOR 
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VERA GE and 
LIS T ENERS 

Depeudable ((}l"erage wi rh 50,000 watts ... 

Faithf,,1 listeners because of qualiry programming 

These rwo facrors have made KVOO Oklahoma's 

Grearcsr Station. 

Advenisers, since 1925, have learned to accept KVOO 

dominance as an estab lished face. They regularly 

provc this dominance through flslng sales cur\'es of 

KVOO advertised products in this great :lnd gW"\\,lng 

Southwestern market where higher than average 

income means more speudable income! 

EDWARD PETRY r.. COMPANY 1NC ", NAT10NAL REPRESENTAT1VES 

NBC AFFILIATE UNLIMITED TIME 

16 SPO NSOR 
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0,1<" , " ,,'" n" ,-. en 
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oI a la "/iri"piflj! /" li.e.!!! 11t'11" illf"I"/IIf1li"" "", 

III"t'f io".,'.,· plIlII'(I"II.·· 
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F"r a ll 1/11' inr"rmali"" ~ ml 11t',·oI ;.1' ''111 
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WIHIO 
+for Iowa PLUS + 

Des Moines ••• 50,000 Watts 

CII1. 11 . .1 . 1';, I" ... r. 1·,·.·.;.1,·11' 
I '. \. L"~'·I. 11.·.;.1('11. 'I;'''H :!'' '' 

FUEt-; ,", 1'1':"1'1-; 11 :-:. I." '" "'\"ali",,;,IBq.r" ' ,·"lalj,,·, 

" 



If you re looking 

for a " I" natura -

20 

\\ FI I II". 11'''''',1,,, lill II ;!,,,,,. 
ill;! ,kll>;<",1 I., ,,,,.n!!,,r.,',";! ,I 

\1,,,,,I;"'f hrll.l· ,-iol." 1,:l1f.Io,,"r 
\1\:-1'1-11' • .-r"'~ ,,' :! ,;,·I.~·1. 
'\ .. iI- II"" ,,,,,..' . ,, ", It", 
::;",,,,i.I.' TI .. · .. , ,,,., i ... ', ''''~ 

'·''''' loI,·h··''I"·,,,I., """'1"""'''''' .. 
r,.r nJo"h i- "'·"'''I,kl.' 01",1 ,Iiff.·,-,·", 
,11,.1<', -' .. f 1"1' ";,101",·, "\h""n 
1.- \1, II"iol"," "' 11 ... \".;,;:.- • ." 
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;~ ~"i ,,~ ,,1"""-. , .. "',,, ;"';10",1 I." 
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IT'S A BUY 
ON 

A8C 
sooo WATTS 

DAY & NIGHT 

WAllACE A WALKER. Gen. My, 

PROV10INCE, Th~ Sh,g10n 8,h",o,. 

PAWTUCI([1, 430 Mo;n SI. 

• 

~VERY-KNOD EL , INC. 

I)·S. 
(Su " AIt~t,Midn;,ht Aud j" nc"," SPONSOR, M. y 1947, 

P' 9" 13.) Wh il t new d~ve lopm"n t s have thet~ bun in 
. fl e"midni,ht p'og"min,? W h,t n" w ilu d ien c ~1 ale being 
' ~ilch ed? 

Of [hc il!II iUIl"s 30. iS05(>8 pa~~lIgl'f ca~*, ill !t'ast 7i'; afC cquipped \I ilh 
radins ~'\'cralillilljoll CXPI"I.·~" trllC\.;.. :m: silllilnrly cqu iPI 'cd. Cn[il 1"(" 
CClll ly. ["~. dri\'cr"ol [hes.,' \l'hlc!e~, 10111 i~t" and [ruch'r~, Ih'rl' ignorl'd:l~ 
a filclor ill af' c]"·midl1i~hl pm!!Tal11ing. Radio li!<lcni llg 011 [he IInlinll'~ 
hlghwnp i" ;"It i l ~ pen k OJ( 111ghl. "' \0"1 drlwr~ on londy Hn:ICIi('S of 
~I;]d, if lhey hal"(' a rildlo, Him lIon III kn'll Ihl'l1J~cJl"l"" nL1lll .... ·d ;'1I1d. 
1\10rl' 11111'{)rtant, nwakc. Onc,' OUI of TaIl!!I' of Ill\" (t'w big·cilY "(;1110I1S 
th:lt nntinllt' their rndio selling aCli\"i[ic~ dUlillg Ihc \ll't· ,<;ll1all 110111'<;, 

Ihey hav<.: had wr) link to h"tl'llIQ. 
Out I'll til<" \\'e"! G"JilSt, one radio chaill i, now progml1ling to Ih(' 

11ighltilllt'111otori"'l. 'n il' reccntly.forn~ed Pioneer Brn;ldca,<;ting S)"~\(,111 

ha~ IfrgaI11:l'd a I1l'l \Iork (,f II 'Ia l i(ln~ in Ari:OIlil a1h.l Sou thCfll C,lifolnia 
to air progr;>ms \0 111010ri",ls OCI\I'Cl'l1 1l1idl11ghl aild 6 ;1.111. P iOl1('('I'''' 
prc<;.itil-nl, Bob "'tonis, ('''rCels 10 $('lIli111e to hotels nlld ocal1l'ric~ along 
till' wcll·tr;lI('k'd rOIlI('S Icadmg into IIII' \11'0 \ \ '('"a'm Slales. whl'l(, in 
July o( Ihi~ )l'ar S('111C 86.()(X) touri~l s -"I'C11l Iwady $12.500.000. 

To il1~mt' Ihl' fan thaI I\I()[ori ~l~ will hSll'll III pl(lI1 ecr'~ 11·""ali(,n 
wcb. J\ lnrr i ~ rescnrcill'd Ihc subjecl of II'hal sl ay.up.lalc l1lot"ri .. l~ usually 
dial . whel1 Ihcll"~ "«,l1:<"lhing 10 dint. i\IIIrris' discoverics form"d Ihc 
baSIS I<)f l'iOl1cc r',<; progr;>111 Sl rUC"lUr(', which OOI1~i~IS of 11(' lwork·(cd 
r('oordt'd l11U ~ic ((rol11 a sludio ill f lo llywood) plus fiw 111iIlUIC-" cH'r), hour 
o f locally.hnndled news. wca ther, road, and traffiC" inforl1lnlioll. Srccial 
bulletins .,boul mad hloC"ks, fog, frost, ete., for 1110torisb' ix' lldit, 1\111 be 
lossed in \\"1]('11 Iwetled. 

If tilt' I"cft icalprograming or [ill' P ionl'er olX'ralioll Illa kes mOllc)" and 
,hows definile sales results for il ,<; advcn isl .. r", l'iol1Cl'r P,c~id<.:nt J\lorri<;. 
expects 10 i' lcrca$(' Ihc s izc of tht' nClwork . moving lip the C.,lifomia 
consl firs l , Ihel1 ('a~ l ward. )\ torr is IS confidelll tlwt il will work, :lnd is 
fi,1H in his be lief thill Ihe full potl'ul ial of t\I11Clica'", after.midnighl r:ldio 
a(ldi(, I1("(' has only oc'l'n slTatciwd. 

p.S. 
(Su " P~hillo PI.n~ a..n lifting ," SPO N SOR, October 
19 4 8 , p'g~ 112.) Will banse, iptionl of comme,cial pro­
g .. ms be pe'mitt~d shortly? Wh~n willlhe , eco,ding b"n 
be lilted? 

}\llhou).:h Ihl' C:Oll~tlllwr l'rc~<;. has made il ,<;('I.'lll Ihal H'~ l1I11l' t illll or fl'coni· 
in!! i<;. a 10llg \\"ay (Iff. till' ("C1~ an" ali illdicaled ill SI'O,,"SOH ~ rl'I"1(1r! of lasl 
1111l111h, Ihal Ihere i~ vcr)' liltk scp:l rnl ing till' ,\I1ll"fican FI'dl'r,llion of 
"'tllsid;UIS and 11i(' broadcast r(,cording i l1lhl~ l rics. Jam('S c. Pctrillo '!> 
hid (pI' ro):lII1l's cm'cring IIIl' p('rinJ in \Ihich tht' rl'cllrding ball has bl'l'll 
in vlr .. ct I~ morl' 10 Cfcil te il b,1rg:lIl1illg pO;;Ilion rmhcr Ihan 10 nctw,lIy 
oowill Ilw c; ... h po~il ion 1\ hich I hl' ;1C('('pl ;',K<': or ~uch ;1 d:lilll \\"(llIld plac., 
hlill. 1~ ("'l1I11P tl0I1 01 rl'Cording, 1:><.lh for Uln"lIll1('r di<;."" "nd hroadc,'~t 
t·. I. \, \\"ill hc t'lkc\U;"l.ll·d l .... -for<.: Ihl' hr!>1 of tl1l' ) (';If. "'t,'mb"lship prcs.~lIr(' 
011 ,hl 1\[:"\\ p r"sid"1l! \1I1I1I[)1 Ie ",,1'Crl' en ough [0 (,)I"I:-l' him In ;ICCl' I" 
k"~ Ih;!t1 he hi'S .kci,kd, ill ;"lcil";'"ll', until II)~,>, 

Trall<rnl .... ·d 111Usic in olll"_llII~ldc;I."1 pCI' ;JR'., ;\lld or ~1,ll101l ".[.'" will 
hl' r"Tmith"(il·I!.'1I bl"forl' tht' (II'''' or tl1l' ~l';ll". Library 1r;1I1"cril'li(]lI~:lfe 
(11K I,ICIIIT IIWI fl"ll1,'111 111 I Ill' "I11;\)hf" d;lS~. !'<·Inlh., IIh,) Iw, b"'l'lI 
lil'luin:,! till" lh,' "f tHI1"l1ln,'1 d"k, '"r hrl~'ldl\I!>ling j, III :111 Ullknabl.· 
l'oslllon ~h(ltlld Ill" I'c1"lml lihrary rl'cordm.!!, (<II "Idtjnll~ IIIIhlllH ... m1l' 
'Pl"l·j .• f lO\hld.·r;llillll. 

SPO NSOR 



IF we should try to oper,H":: ,l Sl,ltlOn In, s.'y, N..:: w Engl.mJ 

we'd m;,kc a tCfflfic flop . We dOn't "~J10IV" N..:w England. 

But for 23 y~ars w~' Il;lti\'c Southcrm:rs at K\VKH ha\'e work.'d 

hard to know (I" rywmg ;lbout our listeneu' r refert:nccs, III 

thu MM. W<!'W! built ;I ne;lr 'perfect KNOW· HOW III this 

amI. T ho:: rcsult I~ th;l t KWKH is TOPS III this £Ir'd. 

Of ;11\ CBS St,lt lins co\'.:r.:d hy th..: Hoopa St;ltlon Llstt:mn~ 

Ind..:xt:s in the U, 5., for cXJmplc. KWKH rat..:!' 10th III tho.: 

morning. 9th III tht: c\'enmg. M J)' \\111: s.:nd ),Oll the r..:st of 

the ': \,IJ~'nc..:? 

50,000 Watts • CBS • 
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K 
The fiunhlm Comr.ny 

ReprcKnt~tl\'cl 

TeXAS 

LOUISIANA 
ArkAnSAS 
Mississipp'i 

" 



• CAROLINA REV EILLE 
• MUSIC FOR THE MRS. 
• PIEDMO NT FAR M PROG RAM 

" 

Plus- NBC'S 
~~ . 

PARADE OF.STAR 
NETWORK SHOWS 

ALL ON WSJS AM·FM 
THE STAnON. WHICH 

SATURATE 

NORTH CAROUNA'S 

GOLDEN TRIANGLE 

W I N S T ON­
SAL EM GAEENSBO RO 

It.S. !Con tiuIIN/from fJ'1gc 20 

It·~ ~ak 10 plfl ll triln~crib('d musk-il l programs after the fir~1 of the 
H'ar. :-':0 m:tt\(,T hoI\' milch (Dnvers.1Iion is mack 011 the ~ubj('ci . the ban 
\\ill be> OH'r h) thai time. 

p.s. (See " Cul. lns Produce Sal" s 
SPONSOR , M .. ch 194 7, p~'le 

. ~nd P,oblems Too," 
34.) AfI~ any new 

national ne lwo,~ .. dve,ti se,s sell ing vi. cUI-ins? 

' I h(' Kai'eT·Fr<lzcr Corror;l{ioll. HOW ol1e of T:ldio's big-time ;)d\"eni<e!~. 
j, the ]i' h 'S I lItl\'l'ni'<t.'r to tiC ill iI_ local de~ lers through "IOCill identifica ­
tions" or cU I-ins. K-F dc:>lers will plug lhe new 19~9 hne in cU I-ins h!'ilrd 
on The A!iI.llt14rrs of tile Thill ,\Iall, Olll' 0(\\\0 (Ihe nl lll' r: Guy Lombardo) 
;>Jr~how~ r~H'ntl) placed b) K-F on ,\hllual. 

Like o ther ,\luwal adH'rt;scrs \\'ho are u~ing cUI-in .. on II'cir sho\\~ 
'1('e rHiLll('T~, Inc. Ililh Teclltrnrl'/'S Club omd Trimou/lt Clothes Idlh 

Siler/ocl.: /-Io/mes, NC. ), K-F kd~ that I ll(> ctll·ill cOlll lllercia l, in whic:1 the 
1I<' l11t' (,t lite locnl J('a lcr receives a plug in I lt(' markCl he is .<erving \\ ill, do 
11'11("1t 10 increase dealer coopcrat ion a lld support 10 K-F's IImicnal 
oro vert is illl!. 

K-F expc("l~ to cont rol l ite \lSC of thcsc C\!I·in ~ carefl' Uy, since Ihe 
lkakr oUl lets arc closet) coJ'l1ccted wilh K -F. They 00 not want to rUrl 
the r i~ k of having air copy in~(.' rtco into their shows Il hich is not ill k(.'('ping 
\\'ilh Ilw j!erl ('ra l IOlle of Ihe Ilel work col1\mercials. K-F and its agency, 
\\'i ll i;"l lll I L WC'i ntraub, ;"Ire fu lly aware of the negalive results that can 
l( me frO I11 poor ly-h;"lndJcd cu t-ins. 

The cut -in ("(JIl lrllercial (";' 11 increase the flex ibili ty of Ilet work radio, 
K -F fecl ~. bU! il works onl) wht"ll it is clo~dy supe r" ised . 

If your SALES MESSACES are on 

CH A TT A NOOGA 

You are enjoying the PLUS of 

WAPO fm 
A ffiliate d wi th 

NBC 
National Repl esentatives 
HEADLEY.REED CO. 

SPO NSO R 



I, ' ~ "u "II" tlf d lc f"ll.. ~ Idu,\t· IW"l1 l' ll)' inr: 
I' ,,('dic Coa~ 1 ,\d\\ "rl.. ,., .\ t' raw: .m ,II< ' I . a ~i.~ , . f <I 1,1 11" 111,11' 

l et Ihal - ill n ·:dil \,-d"" ,. II · ' ' '',. i,.1 al :dl '!' J,.lJ ' l il a liuh· Ii!...· 
p:') iHf!' fo r tilt' h, ;I,· in lilt' ,f o1l;.d lll!!1 .. . :111,1 i,. II ' , il l ill h" 

you ;)"kcd your",·lf h ow II ll1ch tlwl ho le i ~ cO"' lillg )Oll ? 

C 'II ;" "" \He , .•. 1" ...... ,, ',, '; , •. "I,,, I"," d,,· ''' ''''." 
~I"r~ , ," 1';l<'i fi, ' ( :,.;,,.1 lIC'\ ,,,,r!.. C""'J<1W' .. ,1""'.111'" \\,' 

Ih i,,1.. il;" a ']" I'J1<'d ,.hall U' f"" a ll ~ '!ll " 1<> I'; 'Y ,·"Ira fOI Ih.' 
It .. h· ill Ilw ,I"ug hll u\. Y"u'l! le<lf ll ",Wit· .,,.t,,lli,.hing 
tmll,. Oil 111<' t·oll1l 'J;.h' pic lure. 

NOVEMBER 1948 

Em"""", ~ I ,· """""" ,, , II""·,,, ""'];"-0" , hi~ hl )' illtl':t rt ial J,a,. i~- I'r"\' " Il la t \'ad , "f Il w fOll r nt'!, 
work" on lite I'a(' ifi (' Co:H has al le;H 90~; eo\,.,rag(' of 
Ih l' "U!IfI: markel (AIIC Itas 1)';.0; ) .,.\,lw ll1 (' r it's liUle 
Lc IlLOtLl:O\C in 'h e S"'l' lUlas' "haooll'. o r Lig Long I1cach. 

On the coast you can't get away fwm 

ABC 
Fl'LI. 0 IY 1: 11 .\ (; E , .. In ,'''"nlt rO "I",r,' B' I U P"''''lrah''lI i. 
~,( .. ~ ,.r 1,<'I"'r; : .. ,,11,," irl<l" " f ; ... I'nl\ ... ,II .... ilili.·~, ')I.'~; ,,( II.!. 
I','n('" C"a-I ,."1,,, f.UI"I .... I') '"; "I il_ n'I"il ,,,I<'~J ,m' r,'~d\t'.1 
I.)' \ 1\(.. 

1'\ ('11 I \ ~I:\(; , \ 1' III E '\CE ... E"'T\' 11"'"11, \ Ufo I',,,·if ... i, a 
I ... ;Io"r I", ~ t hall II ... ,,,,, ,, tI, 1 ... 1, '.,', ." <'r:'l!" ""'11 nil! II'M 'I" 'r, aw 
",'', :Ii~'; ",,'r I')' ~, ; "",I",,,,"ill~ \ llI: 1 '~'·II ... h", I,,·,'" ,I. .. "'I' 
11''''I"·r.·,,a·, ,,,,I\,,,rl. f"r 10 "lit "ftl", I".; I:.! ,,,,,nth •. 

1'1« I \lI lT I 0 '\ ... ,\" ollwr 1",1" urI. "oll,i'WIlIIy 10:1'-1.. ;1_ I"'" 
",<:m,_ "il)' ,10 ... i"II''''' ' (Or,."".,i"l1 ,h" ",,,,,,,_h il ' 1))"1 ",,,~,._ 

\1\,;', [.r"" r"II1" (,oIl ... 1 ,01,,,"1 "".I 1'_1<',,..,1 '''. (' ,,,,,1 f;l lill;!_ 

.I,·[w",1 ,," ;!",,,I.h,,,,., 1,," \Ill d",·,).!",· }"" ,I,,· O"<>I'·r.';!,· "uol 
th,· ["""" ,II' 'II 11",1 11<'11'- I"" ,.( 11""1 "'r~, 

\' \11 \1l 11,IT IE." ... \Il( .Iill ,.I1<-r, ",(r"'>1',h "",th"],il,, 
1',1"\Ii,' 1,,,,,,1 a",ilal.ili,.". ",dll,h,,~! ":I~J· ')::101 1" 111. :-"",I.,~, 
(,,:'U. ,;I~ ' 1'.111. 'II"" .. J.,~ , ,; (11) . ~ ;:I ' l (0.111, :-"I1Irol"I-, 

I.n\n : 11 C():O-:T ,\HI: j,nll;!' ~"" alilhi. al" ""-1 , ... r ,I",,,· 
"'W) radi" lami! i". a_ I"" ,or I"''''r tI"III "m "II"'r I'".-.h,' "'''' 
""r~. ,\" "",,,1,,1' ,,,' _a,_"J,"IIl<'r )""',,, "II" C,,~ .• I 1I0001I"rl.. 
lOr ill"·,,,1 10, )"'. ,.,Il,,, \lIe. 

ABC PACIFIC NETWORK 
X EW WHI t.:: : :10 H",l.ofdl"r I'I"/~ Clrd" : .. ;:00 
I I ETllI JIT: 171~1 :-;Ir"h Huil,I;II",;':I>' (11"rr~ ttl:!! 

ClIl e \C O , \I "r"hJu,Ii·, 'brl 1l1l, 1,lin~ ' JlFla\\~,,' !fll1() 
1.1):-; , \ \ (; 1-: I.E:-; 1>;\(.,1 ~IHI'''' 1l,," Io· \ltrtl· III ,I"", :':·:1111 

:' \.\ VI I \ ,\U:'U I: I.'>.; \1 ' ''\1",'''l'' 'r~ :->m" , . r \ Im".l :!~,.; 1-1 

" 



There's a lot more to it than this ..• 

and 
ee 

In bee, che[e's a compic:rc SCOf}' behind chis picture. The man is a 
\'\h'cd & Company representat ive. He's almost always welcome 
where\'er he goes ... \'Vh)'? There's a lor co it that doesn't show 
in a receptionist's friendly smi le. 

There's training and timing, associations and experience ..• 
There's a lor of knowledge backed up by a lor morc bard work. 
Basically ... there's rh(.' fan chac he never wastes time. 
He means business ... he ca lks business. 

He knott'S specifIC markers like rhe back of his band 
and he "ilks c/Tccri\'c coverage in them. He knoll'S 
how to get maximum results from evcry penny YOli slX'lla 
for ad\'cnisint:: ... he Ililks Spot Radio. 

Spot !{ adio is a highlycompiic:ucd as well as a hi,!.;h ly profitable 
medium. The ex\x'rt knowledge required (() usc it corrccrly makcs 
\'\ '(:cd and Company scrvicc indisrx:nsablc (0 any radio advcrtiscr. 

radio 
. 

statton representatives 
new york boston chicago 

compa ny san francisco .. aclanta 00: 

detroit 

hollywood 

SPONSOR 



STA'rION 
MANAGERS' 
LAMENT 
PART FIVE 
OF A SER I ES 

e Too few tirncbuyers, account cxC'Cu tin~~, and ad\'('r­
lising managers know Ihe stat ions tiley buy. Tha i 
me re than nny olhe. lamCll t IS a major griJX' of 

stat ion man agemen ts. S{,u ion managers not only compla in 
that ne twork SPOllWIS have VCTy liulc idt'a of tlw sta tions tha t 
make up their IlClw(.rks, but they alSoO compla in that bUyers of 
;lnlIOUIlCI.' I11Cllh and sd('Cting p rogram s fa il to gCl ('WIl a sk(' tchy 
idc;'l of t he individua l stations on which they buy time. Each 
S[;I t ion d iffers in SO I1l~' manner fro m most o lher slatiom. 011(' 
ll1al1 a~(' llJ('n t is \'('ry promot ioll1lllindcd. :luOIher is pmgrnm­
minded, and still a tlmd i ~ llI('rchandi~ing -rnjndcti . 

Seldom docs a SI;l t1on place prOIlMJlion, ll 1(' r(h:lI1dl~jng, ;lI'd 
prugraming 011 :Ul equal b.'~is. rn::qucntl)' loca l rondltion~ 
for((, broadcasl (,l~ 10 stn'~ Ol1l' raetor aho\'(> ;mo lher. If a 
station is a llied \\ lth or OWl1l'd h)' a rM.'Wspap<'I , publicity, \\ hich 
is considl'red pan fI( prolUlltiol1 , collies to the ~ talinli naturally 
through imra-oll!ani:iltional deals. This clwbks the station 
management to ~o furll ... ·r in In lI'K'rchandisin~ and sollIdimes 
local proJ:ral11illg. In other cOl~es \\here local ncwspapc'r,; ;Ire 
anli-radio, managCIlll'llt b fmeed to promote all {he tulle, In 

fighl Ihe lucal pal'CN T1ul'll'r than 10 cxrect ttWIll tn coopcr<'ll' 
in publicil}, lind prollll'ltinll . 

Stallon I1l;UW/.'Cllk·nt is hUllmll. TlllI ~ \\hell olle e~e(,u!l\'e 
hOlt. COI1'K' lip I hroll~h proJ:r:nn Ilperaliol1~ . he's frequently ~ I}ll\\ 

con:.ciol1S. Anothl'r l1l;lIlng('r hns (,(,11K' up Ihrllu~h l'ngin('crin~ 
;md h~"~ ~('rll'r;lll) fOlll1d clwckmg {Ill' qualil\' of the ~igllal 

strength of the st;ltioll. \\'lll'l1 a sail's cxccuti\'l' of a 0;{1I1i(l11 

Eoe,opl, loom lypieal 1,.\", of JI.I;on m.n.getS ind iedle Ihdt gl;pes ... 
difftl nly I,ttle j,o m st.tion to st.tion bul th., they dre lui .ehts ,.. 

,. 

'.' 

• .' 

• , 

.' < 
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I'ruhle liis ,vii h SI.ulI~urs 

\11 ·J'"II."r. "aliI f'lIntinuulI' "rullluli"l1 for their 
prO!!rall) . 

:\. \llhuu!!!1 all ].ro'I,I,·a.lill!..' i· loc·al. f,'" ;ul,,·rli',·r· ill. 
du.I" ill . I'>I'lrinali"'l "f ·Iali,,", ill th"ir I'rI·. I,rn:uka-1 
,,1;\1) • 

I. :--""".or. failt .. n ·,dil.l·l il "t .t<.1li o ll' oIu lIot. a. III·t""rI ... • 
,J". IWrllli, -1I1I1I1 H'r lli a lll·,· in ·f'!wdlll.·· 

. 1. I 0" lllall~ ad,, ·rt i.,·r • • 1. llIaud liI..ir a~'·II,· i. · · hll~ lilll( ' 
b,' !'''''''r "f 'lali"l1-

11. ." ""II-,,r_ f""1 Ihal "' I '''Irk I.r"<ldf·a ·l i)l~ i - ah,a~ - th .· 
IIllilll<.1I'· in ra,iio 

., 

I "" IIlall~ a,h"rti'"r' "Iaf 'f' ,iwir _dll ·d ul. ' · a lit I 1111'11 
j" I"TI IIlir;H·]I·. to hal'IWII all h~ thell)·t'!,.·· 

:~. TI,, ' \L"li·./lI \"' 11111' 
\"' 11111' ( hi.·;,!!" i\f l r~ "", .. r - tI",,·, p"rll l il II ;IIioll " iol, ' 
"I""n ;, I iOIl 

.1 •. \, ·( •• 11111 , ."., lIli,, ' - ha'.· lilll<" ( '011\;11'1 "jl h ; III',· rl i.irl~ 

ill' '!" 'ra I i"l1 

6. 1.I,('a l ·laliulI- "illl i"I('II'(' "(I"' ra !,!, ' a rt · i::llon ',j fu r iii!,! 
"ulll"\. ,llill """'r !!rI'al "'IIUU-"- li:!hll~ 

\ 1,.·, ;'::"'I'"i," art· ""itl"'r 1·'l l lil'l'l'<I. "ur .11··ir"". "f 
f"I1""ill!..' Ihroll!!h. '"It'f' a ,·a llll' .. i!!/l i- " la (·,·.1 "i lll a 
-I a I ill" 

l'ruhlt'III S \,'it" hroad c ast illdllstr~' 

I. ilr",ult-a -I;I/!! i· f''''''lall\l~ - . ' l li 'l !! i l·. ·lf ·hur l 

1. Pro"I"lj"'1 i· I"" frl'ql"' l l' l~ a IH" ',·-·ar., " ,i l :J1l .11 1<,1 a , l 
i, II"::ra l I'arl "f :.ir ·h,,,, 1II,1I1, llil' 

::. \l a,,~ 'Iali"" ft ·pft·'i ·"lali,,·. 11<1\1' I"" I. i!! II Ii . I .. f 
_1;1 I i, UJ. 

.,. I "" ri'" r ; .. Ji"·,,i •• · 11I"1I ""Ii -Iali"", 

f ,. ·11,, ·r.··- [OJ" 111t1..J, fOJrlrlul;, Ihilll.ill!! \"" Ii i I].' 
I ft ,;"j, ,· Jlr.,!,!n.II,111!! 

·11r ,·ft,·· lilll, ' nlali"" 1 ... \".·.·11 II11JII I" ' r "f .lali"l1· 
"'n ill~ ;til a n 'a alloi II ... 11<". ·,1- of I h, ' art'a 

II. lIadi" i· all I"" pro,,, · \0 I ... "rnl,arra."·,J I>~ "o"llIH"ft ' ial 

'I. 1'"Iol i.··, rd,·, i-I,arl "f a ·,«\;""'-I,,,.il)'·" 1,"\ Ih. ·ft··_ 
I .. "ltill!! "rOil!! "iii, I,r,,;ul.'a-lill:.! I".ill!! a l'll_ill"'_ 

III. 1"lr" . j,,'III-lr~ """I" ' rali"n "nl ~ al 'I,' ·;.r· "h"11 ,I ... 111_ 
.111'ln i- ill Ir""Io]" 

has become sta t ion manai!er, and there 
are more o:.ale~,trained station managers 
than any other kind .... nere they kno .... 
a great deal about the broadcasting 
hu~ines~\, the '{a tion i~ apt to think of 
the sron:<lT as the coun of la~t appeal. 

Thus each ,tat ion ddh'ers somethin g 
different from the next ,tat ion. The jobs 
they do are not based neceso:.anly upon 
their resources. but upon the thinkin1! of 
the ~tation mana(!er and his executhe 
~tatr. It is true that 0\\11er"h1r of tnC 

Hations ha\'l.' somethin!! to do with the 
"Cn'ice \hey render but s tations under the 
same o,,"11ership run the complete gamut 
of spon'Or sen'ice: from domg practically 
nothing to actually obtaining distribution 
for a new product. It is therefore vital 
that an ad\'l.'niser reali:e the ser .... ice that 
is a\":lI lablc from the stations he's using, 
whether they be pan of a network or OUl­

iet~ bought for a selective c,lmpaign. 
RequC$t~ for pm:;!ram promotion b)' 

practically every srom.or or his agency 
!:!npc <;everal station mana(!ers. Yet 
many timcs a manager finds himself 
having "f'Cnt thousand~ ballyhooing a net­
work commercia l only to discover next 
sea.."on that the pro~ram hc p'romoted has 
mon>d on to anOlher nct\\'nrk and i~ 

actually competln,C .... ith his station. 
There is on I) olle way to be certain that a 
pro!!ram .... on· t ~hifl and that is to check 
and sec if it's a Jlctwo rk-o .... 11ed package. 
A ~pon'Or \\'ho buy~ a network-O\\11ed 
program is in a posi tion to expect bener 
th:Jn a"eragc station promotion of his pro­
gram since the station manager., can be 
certain that they \\,on'! be building ao 
audience for a program that rna)" mo\'(' off 
their stations . 

.\l any statiom pride themsclws on the 
promo\ ion thc)' do for programs. Thc)' go 
to con~idcrahlc expcll<'c to make up pro­
motional folders which arc <,Cnt \0 account 
executivC$ a\ the aj!encie~, \\"h<lt hap­
I"en .... "tate many stalion managers. i~ that 
the reportS arc rOutN to the publici t y 
l11en at the al!e"cic~ and the tllllchu\"cr~ 
<'cldom s.ee them. 

".\ la)Oc it'~ a link- thing hUI I hlo,," 
Ill)' top. ~Ia[cs one qation executive, 
.. .... hen our rr{'~lmation of a program rro­
mollon i~ :Icknnwkdgl·d by a fonn rnq, 
car~ initial{-d \'or a publicit)" nl<1n'~ Sl'cre­
tar\, \\·h\ . ;111 ... r \\'e ha\'l lx"t:n imrnr­
tuned h kitef'.. tclt·j!ranh. and e\"cn 
lekrhOlk' call~, to get OUt and promote a 
program. <.()lm~'I1C at thc n:,:cllcy dOl .... "·! 

think that it's important ('nou;.:h to ~J( 

d',"'"ll "nd WTlH' U" ;1 lettcr ahnut nur 
dTort, I'll 11l'\"('r know" 

., PromlJlinn," ~aid ;Innthn ,tatron 1I11n­
<lg('r \\'hik he poundL-J tho.' dl,k. "cn't~ 

Pica."" /1<'" /() /IORe 1'.6 

SPONSOR 
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Life expectallcl of a TlT cOlllluerciill 
sun ... • IUlisl h.· 

•• ,' ~III.I t»11 

NOVEMBER 1948 

R<"f'.:,illl,,(1 ha.:d:'\.YIl ,ll'unJ,I- [("1\ ~-:1Il rl!.: llr 111,~<.·dm._ in .Ull'''\[H~ th.lt 
11k.1tCa[ (".[ ,,[ t-nl;.IJ~·.I'! .IJ r,lralld. III .1 n<.·~.'U\<.· \\,1\ t~< '" 1.\' 

'<'I'lL_III,": urn".! trvlll th. .11:-1.' ::;:un"' 
t\:~illnim: Bur \\ltho.'ut _.\rduJ .. ,n,,,ll1[· 
111';: In T\. rq"tlth'l\ ~-,Ul k.1J h'.1 t<>I,lli\ 

nq:,ULh' r,'.KtI,lll In'nl '1'-'h'T' T'" f< 

, .. :ard! :lln'aJ, UlJi~-. t,~ th,lt th .. '1,;:11(­
r[U",'UllJ :;...'[lUl,:! ,,( th,' \"',I:l[ .llr ;,; 

n'm,'mr..:n-,.i 1<.1Il;a th;u' r,IJ,,, •• :llll!;: ill 
a~ Ilm,h ;1 -::-,.... I" ,';1",,> ::-"01,' <1",' ,'I 
1',' .... ~,·I I\\\ll"~ .U\.i Lnll1'\' th.m~' ,II 

\<'Ca;m ""' { ,"'ll<.T'; ",1\ th,,;\ rtft .. r !"\ 
.. "{lt1lIH,'r":l.1I ~ hl th'~""'l'f r.IJi,l.· 11"\\f\ ,'; 
Ih" T\' ,'OmnK.'fI:i.11 Iwt _Ultl'J [,1 T\'!"U 

U~lLl~ T\ h.l' h' !l.lh' I r:,',' ,",\: 
(\C\ [1111.: h,- ":,,. l'" tho 
..1,'1 .. > nK,Ul ,_ tll,lt T\ ,",'111 .. 

, -
\\ \C 

"'Il1<.' tli" t:>\I,:,I~' .. : 1.1(1';:., \\11 I ,.. 

J"-_L';I1<"j tl' h.lh'.1 ,)'1111 lIlt\, 'f. ,t 

... ,tl .. 'ut ~<'I"tltk.>n ,'I ,I, I. \\ -.! • 
:-"'111,' rh.I><" ,I T\ '" ,,. ,,111 , 

f'".""j 1II,knrmd\ n'f"" ·f r m,m\l 
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'!lp"ci~lIv "nirn.'ltd, ""~I!; uccll"n! "billbo •• ds" wi th ... hieh to ope" . nd dose TV p.o­
".ml 8"u ... ,,, v;"wen ,.It condit,on",d to pic tuIl' h. dem. ,ks, " hillbo •• ds" Ii"" lon9 

-~ . 

live vs film ,dvo"!,,, cont<rnd (,1 m is 1.1", but livIf comm\!,ci.h pe,mi, 01 !,ute. nuibility . 
NBC's Bob Smith (left) displ.y. Pol.roid but uses li lm (.i,hl) wher> ullin, product-un 

sign oils 

.. 
C<ln be ,eputed time .nd time. Edipse Sinp Producls' TV short , " Th" Bu utilul Drum",," 
'"ts Pow",,' model, ROlem.,y (o lli , .... , to lell just bit/ore 11.lions 1''1' "!ood-ni,ht" 

I. -, 

r'.~ " or ... 

==---------,---­----===:.---------------- ---------=---

11K' "billbo:lrd" tyre of ,.knllfIc.1tioli 
II IHell 01'1::11 and cJo~' ('itl1t~r ~pOl or pro­
grmn. The publIC has l'CCIl mndniolll'J 
to acopi ,\I-G-\! '.!' roaring lion, P,lr3-
nlCJUn(s "now-carp ... d I'('ak ;uld ring of 
Sian:. \\ allier Bmllu-,'" 5hidJ, L!lli\'('r~al . 

Inlemat!Ollill's re\'ohlll/.: glo lx', d C" ;h 
pa rt of il~ Ih~'ml' r fNC, SinCl.' 11",,,<;(, 

.. hou"' ..... ld!> a rt' a kIW. pll' .... l/fe forlll (,f 
«.111.',,111.111,,1111', auJiello's JUIl ' I cCllllplair. 
For till' TV .. pnn~r, hll' .... · ad!> Ju 1l.~ well. 
HI'Il.', Ihe billro ... rdul~ shuulJ h,' m llfrlwJ 
III l'a~lly.r(-cuglli:ed t raJI'Ill<lrk s, wilh or 
\\!thoU! a wdl-knowli pmdu("t ~ logall 

5011IC1in1('S it Gill II1c1ude mon', 
General Fl'Od~ ailr ,\Iax\\dl Ilou,... 

Cotlee) u!>(- ~ a typical anim,ltl'd blllboarJ 
"II ,\ frct tit/' I'r('5S. havillg u'>Cd II rr('\' i­
ou!>ly ai<;() on Tr v (1nd D" It thnth Oil 
NBC-T V), TI1l' opening O'lltalll~ the 
('!>~' Iln' of ti ll' .selling principiL'" lI,,<,d Inter 
III th(' program' .. o)mlllcrcia].!' In the 
romnll'rcial prop,-r, thl' 'CHing i~ dom' 
"lIvc" abulil tl1l'('c out of four t Ull~''' . 

I kl (', Gellera] Foods and their 'lg/:ncy , 
Ikntoll &: Bowie), prcf('r to lake no 
Cha llCl'~ 011 viewer fa t igul' . E\'('11 the tilrn 
C( ,lllllwrcial i<. fr( .. hen('d up Pl' riodically 
by \'arymg the tilrn alld till' .. ;>](os .. ]lid. h)' 
aJdillg .1 IICW ul'.:ning, Il I'1 th(' Gellnal 
Food~ "billboard," Irke that of Texilcn, 
Gulf, GIII(,[ I(', alld m.'lny o t lwr aJ\'('r­
tiSCI.!'> , rl'mailh COlht;Ull , 

111(' ~traight Ii\'(' COlIllllcrciill I!> Ih~' 

c:J~ie!> 1 cnmlllercirtl (0 rept'n! wilhout 
runninp: in lO th{' law of dillli nr~hin!! re­
turns. r irs t of all, till' liv(' comllll'rcia] i~ 
usually intl'!!Tillcd mill [hc .!'hnw so 
chonlughly Ihat it is ditllculc to ldl ju!>t 
wh('rc i t starts and SlOpS. s,,'cond, it is 
l'a,y to var)', OCC:'USl';] Ill'W C(l$ I UI1I (' (like 
1\ I. rtha Lo~;]Il's colkctioll o f ;]pmll ~ uS<'d 
in Swift & OllllJlall), TV ('(m 1rll('rci;]I~ ) or 



another product (rolll the !>ponsor's line 
(like Cul('~ on Il'r the Prop/c) adu~ the 
clement of fre!>llI1e~ Ilec",",,,,u)', Third, 
s ince it b not on fi lm, tllU~ 110t "pcrl1l<1-
nent" tik(' an e. 1. 5'1"01. the Ji\C COlll rllCr­
cial can I'C donc with Ilew cop> . Ill'W M'b, 
11('\\'.,...r'" nahtiC'o, and lIew pmdllcb wilh­
out d..'\'iaun~ \'('ry far fmlll the ha~ ic com­
mcrcial <1pprcJ;lch. SonK' Ii\'(' COlllllll' r­
dais do tcnd to fall 1;110 dcfimte I';lUem~ 
which :Ire hard to v:lry. t\ :..'OCKll:'xalllplc 
of this is Tl'xaco'!> pllch01.111. \\ hidl \\ ill Ix' 
h:lru put to apJX':lr fre.h once the no\'cl!) 
of usil\~ a C'II nival b.1rt.wr wcars olf, One 
added faclOr irl u~inp: Ii\'(' ("Oflllllcrci:l l~ i~ 

tlmt thcy m rl of tell be of the low-prc~~tlrc 

varicty. This is usuall)' thl' ho\\', to-d,,-It 
type, such :IS ~\lll1il Kitchell's Kddualor 
Kitclrw stint in which all the kitch('n 
~ildgetr)' is Kd\,inator-produccd. but 
used as ~ lrl unobtrusivc bHckdrop to 
Kit chell 's ('Cokcr), del1loll~tr;ltions, 

MmlY T V advClliscrs call ' t usc li \'c 
commercia ls, For onc thing, thc)' arc ex­
pensive, For anotlK'r, there is :llwa)'s the 
risk in livc product dClllonstr~Hions that 
something will j.,'O wrong, In ccrtain 
types of programing sports, new~ ,1nd 
sped11 e\'cnt~, spot C<lntp .. ugrs, ctc. 
it is impractical to U~· li\'c talent (or 
commercials. 

A good d('al depends, in the repctit iOfI 
of film COlllrl\ercials, 011 the contcnt and 
trea!Jllent of the COflll1lerci..11. TV film 
comJl1('l cir.Js o\'erly h('a\'y 011 selling, or 
which resort to the irritant tedmiquc. 
havc a short lifc in terlils of their effect i\'('­
ncss on \'ic\\'crs, 11le "cut(''' collllllCrci:l l 
(of which morc will be s:lid Intcr) is 
:l!lother thing which can be cx trc ll lCly 
effective the first few timcs it is see n and 
theil, like a twice-told joke, bcgill to lose 

( P/ease Innlte /I(I~t' 64) 

"How to" commercials have a low fatigue factor 

-- --'-...... 

--

-- -
j 

M • • th. Log. n chng", chole .nd . p.on from leleus! to leleellt, but Ihe 'I. lw.'1s Icitchen le lling 

-

A new , plon, ' ne .. dish , ud M.rt'" L09.n h on .nothel tel":1l1 fo, Swift & (0,0"", NB(-TV 
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IU/I" /11'11 IIJ ,-';I'() y .... OIC .. ""IJI"" 1111 /1I/ PrI/(//ill/ lfIll"II";1I 

The Cuban picture 
nllo.·n •• · fnhn lo n s S .. I .. S fo r Ishnul rudio 

O,lg:Jtl'-I'ah11C,li\·(·-I'L't't (Cru­
~, .. :II'IS $,: Cia ~pc:nd ... $ 1 ,5((1,­

(Kill III Ib $2,fKIO.OOtl CUNm ad\CTtisirll! 
hld).!l t ,n r"din. Th,' ,,'umd J.!ro,'<l\ !;O.:IP 

corl'urali01l III thl' Cu["lIllllarkl·t, P1O('ICI 
& Garnt-k .5:Jhal{'S, S.\.), 'IX'nds neflrly 
SI.O()().(J("M)of .1 $I,;(J(I.OUO hudj:(l' l on tll{' 
air I( tIll' U. ~. p.1(enl romr:ulies Wl'r" 
to ... ,xnd al Ihl' '\,.11l1(· r;lt)o (or hro.1dcast­
ing In Ih(' 5I:1u·". CPI' w(,u ld he ~,x'nd inl-! 
S42,fKK),OOO and I\'\G S2t',OOO.OOO. 

'11e5(' IWO organi:.lli,m I'll)' houNo at 

.1 tirm' on huh Cuban nel"Mks, C\ lQ 
:Jnd Rile.· nlC} haw :ldopted the d:ry­
I imc "'flo1p-ort:ril formula (or Ih('i r Lat in 
Anll'ric.lII audil"llle... Dram:l tic strips 
(no\,(']:1) swarm ;111 o\"r the network 
scll('duk~. Unlik(' in the U. S., the ell1o­
liona l l'scllpade!>c'1IlIx' lward holh d:JY :md 
nigh l , \lIth tht IllUlllx'rOllc h('ilrt tUl!gcr, 
nil' 1~1~/rt /0 lie HOrJI, 'lch i('vinl! til(' ilIl1:l:­
ing audknn' ratillj:( of.J 1 (ill 11ll' Cul"'1n 
{'qui\'all-Ilt of th t· I Ilxlpl· ratillg~). AI· 
though CPI' iUid P&C in lr"duu'd d:ry_ 
tillll' 'o('riab to (he isl;rl1d. 'f'Ile 1V:;1r111l Ik 
Bum i~ ~I""I('I1!o()n'd bv 1\('''10\'\ P,oJUCt~ 

for KI"('''IO , " 11(' 1111>-1 \ 1"" pr .. ducL 
Cuba i ~ iI r"dill_murd(·J 11;1l1on. It s 

1.J,121' ""lIar\' rnrk~ b k~~ than ,hilt of 
l.oui"i.II1;1 1 ~~,Sn)}l" 1 II h" ... ~-t A,\ 1 and 
If> Jlnrt\\,I\ l' Ir;UNl1l1tl'l"" \\hik Ih .. : 
Pdr •• 11l SlaH·lla ... 3i '\\1 ~(alion~ ;md 1111 

~h,," \\",'\"(' Outkh. !-.I1iprm·nt~ uf radio 
rnriq''''' I/Om till: ~I.lh'!i to Cllh .. an ' 
;"d tl! h: ~r"';J I l"T (h,m ,hirll1l.llf~ to ;111 

(Iw ('("Jltr.11 \l1M:ri[;l11 11;11iol1s C(lJlIhmcd. 

Cuh.I·" f'i11'u lal ion j .. o",'r S.OOO,OOO, 
:rnd "11h ~l l ghll)" mOH' Ih,m Irq, p-cr .... ms 
rl'r (.rIl1II )" thi~ I11l·1II1 .. ;1 hlll t' Il'~'; Ihan 
I ,()(MJ,(I()( ! IMlU ...... ll1,ld.. ,Ill til(" ist;lI1d. 
,\l lh"I Il-: h tht 1;I .. t rq"l(,,1 19·m) imlica\l'd 
thut (,nly oJ\{" OU I of fiJUr fillllilil'S "wiled 
'lJIe or morc r;ldlo In;l'i\"l'r .. , II i .. csti· 
111;11(1.1 oJln'lll1y Ih;ll ·17'; of :J II CUhl11 
tlOm'l hl!ld~ OWll ...... · I ~. Whde listl'rlll1g in 

)0 

Ilw U. S. /\, nms from a daYlillll' sUlllmer New J ersey runs it s bllsincs;; ill Cuh.l. 
low of 1.79 1istcncrs pcl lislening sel to a Thc Esso firm Oil til" island i ~ SIand1rd 
mid"inter high of 3.2 (or [('rlain high- Oll o( O lba. Bo th CnlselJas & Ci:l 
app"al pl1lgrilllls, c)t I1ll" 1OO listencrs per 
sel 111 CU!'!;I run fmlll :1 daytimc 10" o( 
2.1 to a night timl' hi.:h o f 4.2, figurcs that 
resemble T V \"it'win~ indic(·s. Thcn.' arc 

(e"'CT radill homcs, Ix'rccm age-wisc, ill 
Ctr l:1l1 btu more {'ars g:lIher around e,lch 
receiwr, 11lere is :r hl·dj.!e on Ill(' lisu'n­
ers-pCT-list('l1Inll-scl figur('S. Th{' h(, lI{'r­
than-U. 5. fi1!\lrcs are lil<1dc possible hy 
Ih(' 10"'-,ncOll1('-I:I"OUI' '>('t owrk'rs. Th(' 
wdJ·to-do do not dustC'r :I round ;r recei\'cr 
any 1110 rC' than (hcir COlinterp .. lrts in lire 
485Ia(C5. 

0111' grc;r l reaSOIl (.)r ra\lio's grcm 
:rppC'al is tIl(' low literacy ra t l" which 
hal>lI't riSl'1\ a great ell'll l e\'('n though 
lllilt1Y workl'T~ nrc nmking Ilul'e tinll'S 
whm IhC')' (lid in 19-11. Olilipulsor), 
edllc:rtion is dl'Cri.':Jsilig Ihe percell\ :rge of 
the I'opul:itinn wlto Tallk ~lIhnonna l cn 
thdr thrce r'.;;, hili it willl"ke j.,'C llera tions 
!x·for(· 11{'" .... 1),1Ix' r r('adcnJtip Ciln hul'\' 
to appronch a poilU colllpar:lti\"C wilh 
Ibt(,lIer~hip. TIli~ is 111(" rl':!"111 \l·lty "U(" 

:I high 1"I('rn'l1I:Jge o( ad\'ertising hudg{, l ~ 

;.; rlnwl"{1 illto hro.Kic;IqinJ,: :>nd why 
radio i~ Ilso.'<I b) rrilClically c\"l"f)' 111.1I1U ­
filcUlH'r sed"';n)! 111."1 ..... di .. triblilinll, 

Only I)", nf Cub.11I Ill'tw,)rk bmad­
cast ad\'l"fusilll! bU"'''I(''S n riginillcs ill 
Ihl: Unilt·d Stall'S, lk~rllt th .. f.ICI th.11 
M J"ll'r n'uI o( Ihl ad\erli~il1g is ror prn~ 
dllu ~ (radc·mark(·d ill (hc U, S,\. This 
i~ 1't(:(,lUcl' Ihc U. S. prodU( h , "lIh \'('r) 

(l'" .. ' xn'pt inns, MC ll1('rch;Ill .. li ...... ·d .md 

often 1II.IIlUt:'CtUlC'd b)' Cu '~m (("'TI"'"a­
liolls. E.., .... ) producls .11"(' ICilders ill the 
1-:, ,5 ;Uld 111 1 Irdd ill CuI,,!, ye t il IS o lily 
by I"('UlO\(' colltro l tlr;lt St:H1d ard Oil of 

(Colg:u ('- PalnlOliw_ PN"t) and Sahiltcs. 
S. A. (P rocter &: GamhlC') 1lI:l1lufacwre a ll 
their products loca lly. Both offcr a ll the 
items (some undcr dilfeTellt trade n:lmcs) 
which the ])'1relll comp:mics merchandise 
in the Stmes and a number of loca l r!lo­
ducts Ix-sides. TIle latter are Jlroduct~ 
strictly designed to mect compet it ion, 
"",rd ' as Palmol iw Toothpaste which hasa 
fornlUla collcl'i,'ed to competc with a 
loca l product. 111e loc'll looth paslc, 
Gra\'i, has d(·\"clopcd an ama:in$: follow_ 
ing on the Island. 111(' lead ing three 
t{)( ,thpasl l's. in Ord('1 of sa le;; arc; 

Gravi (k.cal product ) 
Q.,lg:lte 
Fo rhans 

and all lIH.' broadcast ing CKH'IlSI\·cly. 
Gravi, which Slarl('d with ill> druggist 
compounder s.l nTplil1g thc interior o( 

Cul,!;1 dOOl- , ,,-door, h.1~ r('achcxl the top 
bccml~ its OCvciolx: r , :r fOnll('r druggist , 
is l'fUlnotion-minded. lie not only uSt'S 
thl' IWI WOI ks hut sclll'JulC's prQ$:ram~ on 
loca l Slat ions whidl CO\'('r only their 
illdl\'idual Slat(·s. 011 these :ot:l l iclI1s hI' 
!I"d thc equivalcJll o( U. 5. hillbillics. Al 
on{' tilHe hc dl'cid('d tn nm contCS I ~ 10 

(koll'nninc thl' 1ll0q populilr s ing('r of (olk 
"Ollgs on thc isl:lI1d. Vo\("i requirC\1 Gr:l\'i 

Guton lOpS. In order to lIlak" cenHin 
11l:lt th~ COIl Il'SI f,(11d a lIumlx'r o( poten­

t ial u-crs 011 Gra,"i, e;Jch folk ~i llj:(C'r'$ 

madrill;J (gudmothcr) was IIrj.!l·t! 10 

C.1 t1lP:ligll for 1ll'1 lalcllu'd j.,'1Klchild . 
SillCl.' a Latin godmolhcr d",,'s nOI take 

'I ltV I~,. "'N"~ . ",,,111//1 ' "''';., .,,,/"',,. i" Ih~" »N. 
"·,, .. h. I·",",,, ",I,,.,,,/c .1.,1",,,, ,I"~ "'~ ,"i~i""I, /,,.. ... 
"'"""' •. /I.,y "".,r/ .. ,,,, '" I,,,,,.~,,II". t'" /c,y :>IMi"" 
I"w"""'. (:"ro", "<,/,,..,, •• ""." "/III .. ,, ,1"1,,,,,. 

Whit .. dll,m.lic s .. /i.h Iud " lin1 par.de on th .. two n .. lworks, in Ihe inlel'O' it's n.lou lit. 
music i.ns,s'n,,,s .nd pl .... lu 0110 k mUlic, who luch .nd hol d Cub'n radio .udiences· hu." ,. 

SPONSOR 
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Cub. I.~u MUlctn comiCI Solinlky . nd Pedro Dick & Bondi, A.genline g.g .te" , .re tqa Blenee C.llu]in. Roue11 h.s r.I:'d fe llc wirg 

• 

U.S. w. lchIlCub • . L. Ie •. , Gi l Nunn (Nunn 11.I'on,), Sol T ••• hoff (Bro.dcasl ing ), .. nd C.I Ab"h.m (NBC) 

CMO's R.d ioCinbe domin.11I H.~.n. r.dio sune. Go .. Mestre , I.nds befoll his glut new Itud'os 

, ... l 0 

'0 

~ 
, , , 

·t' , • 'lit I,,:; , r I ~, h II , 

• , I ' . ! 
(I o. r r J , I I ;( -Af '. , . 

J n. r f • , 0 

l1(:'r responsibilities light ly. Olnd since 
('V{'T), child has a large llumncr of god. 
p01I\;I1 I<;, the c;1Il1pnignin,l! for \·u I<.>S 
IX'<:II I11(' hOI and heavy, Actunlly Ill(' :,:tid. 
Illo thl'rs tlllll l'd dOuT-tu-door 5a1r511.11111('11 

for till' product . sellin ,!! the loolhpasll' 
and !!'- Iting the Gi n On lOpS for th(' ir 
candidat es al the 5.1111(' link' . 

Gra\'j plI .• hes the fact that it is a Cuban 
product , crc:llcd, d(,'"1.'dopcd. and lIleT. 

c h:lI1diSl..'<i or Cubans. This has a great 
apl ...... 01 I in a na t ion \\i1 ich hm. wry {('II.' 

hu~incss orgnni:a l ions ..... hich nrc oIO.1 1~·d 

0)' na tiv..'S. Ho ..... c\·cr, other Cuhan pro­
ducts h<1\'('I1', made Gra\'rs headway for 
the sirnpll' reason tha I Ihe), haven ', had 
proll101ion. rnindcd CXl'cuti\,cs. The door 
10 sales in Cuba is opened hy bl"(1::dca~ 1 

proi1lotion ,md the obvious Il a}' to reach 
till' island's populalion is via r<ldio for 
onlr this mediulll CItI S through alld 
r<'aches all ~ial stml a, 

Unt iI 194 3 Cuban broauc.;H a,hwi i-.ing 
1'1".1ctic<,s \H'!"l' Tl'll1inisc('111 of Ihl' d,lrk 
agl'S of r.ldiu. \\'ilh the ('xc<'plioll (If 
Colgat('. l'almol!\'(', Pccl . which had a 
lhe pl1.lgrnul Oil Ih" air. and Slanuard 
Oil. \\Ilich 11:15 SI'OIlW1"<,d a Cuh.1n n'r~KJI1 

\If Ih1.' Es."ll Ih'l'ort~T s il1C<' J')37, ll)()St 
()th~' r r;-odlO adn' rth"ing \\.1:< by announc(' ­
I1k· l1t~. It \\as not UllIlS!,I;11 (or a ' 1.111011 

{and it !!oli ll b.U·1 nn «1Illt' I,)('al G lh;lll 

slatioll ~l ,,, ha\e 1('11 allllmlllc('nK'nl ~ 

hroaden!>t hm:k 10 back. It \\'.1'11'1 tlXI 
I"ng ;>go th;11 lillK' \\as suld for mm­
mercial, {mill !i\'(' ::.<.'('Omh up. ;md no 

a ll ell1 l'l \\';IS Ill"dl' 10 stalldardi:l' cOIn­
mercia I linl<', E\,~'11 today Ih" n ... lworks , 
which 1t.1\· ... clcmll'd ul' 111(151 of thei r 
(I\'~·r-«Jmllwrciali:atioll. ddi\'l'r mlly 121 ! 

mi11lllcs lilT a 15-l1lirmll' progra m, ag.1 in ~ 1 

the 14 1;1 minut ... s wh ich is CtlSt0111.1rY o n 

(I'J.o<lsr turu to lI<r,f.!'· 99) 
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Ninl .dvl l t i l in~ tlldl pllblic.t ionl, mut- '"p ' lSl nt th ,. . nnOllnum,.n t ph •• , 01 o.o.d­
;n9 . t thl Hotll 8iltmOII , N,.w York, on cui . dutli l;n9 to thl 9.u l m.jo. ily 01 
11 Odob" '9.ud to • n,.w ... m, for .cc)unl I XlClllivlS, .d'llrtiling m. n'9" " , . nd 
spol . Thl 111m Ipol , which hu 1,1e,n on. top UlClItivlS 01 .dvertising fi.m.. Tim,­
double .nd confUlin9 connOl' tion wilhin th, bUYI .. , It.tion IIPllllnt,tivel , . nd 1I, Iion 
,dvertiling filld in Ilclnt YUI1, hn bu n plrsonnll , howlver , hlvl .100 ulld it in' , .­
IlIppl.nted in ill o.o.dcr Ilnll by "ledivI. ch.n'JubJy n • 9lntr.1 Itrm C)mptr,bl, 10 

The new tllm will Imo."e . 11 bro.dent thl term netwo,lc. Substitlltion 01 "'tclive 
.dvelti.ing ,,1,cI,d on , m.rlell.by.mllled n thl 91nelll lelm will Ilim'n.t, th , con· 
o.lil, whdh, •• Ipol ( ... nOllnCCmlnt) or • 
plO'lflm, wh,thcI • foolball 'l.ml or • jin911, 
whelhe. , tr'nlcriOld drlm.tic pr0'l"m or , 
119;on.1 n,tworle b.oadent. SlllCtin will 
be us,d both with selective r.dio .nd 
Ieled;ve lel,vision 

Over thl y"" thl WOld Ipot, which will 
be continued solely n I design,tion for 
'nnouncemlnts, h .. inc,ulin'lly grown to 

Illsion. 
Public.tions who h.ve '91ud to the 

ch.n'J l lie Advelt;.;n'J A'll , Advlrtilin9 & 
Se lling, Printlls' Inle , R.dio O, ily, ROII­
b,u'Jh Report, Sales M ' n'gem"nt, SponlOI, 
Th e Advlftinr, .nd Vllidy. R,dio D.ily 
.nd Adveltisin9 A'Je be9,n Ulin9 th , word 
selective .. , .epl'Cl ment for ,par sev,,,1 
month. '90. 

THE WINNERS IN SPONSOR'S " NEW NAME FOR SPOT " COMPETITION 

lu .. ;: .. z iIU·S ":':1·4·4· on 

lie,,' 
nallle 
for 
Spot 

The $ 100 first p ri:e willner ill SI'O'SOR'S 
"Ne .... N .. me for Spot" contcst is R<l)' D. 
Wiliia nlS o f s t<lt ioll WJHL. J ohnson Cit )', 
Telllles..~. His <lW;'lrd, fOf the tl;'l me 
"N;1(ioll<lJ Selective," is on the W<l)' to hilll . 
InSh.';'ld o f the ten o the r aw;'lros pl;'l lined 
by St'O-";SOR , 24 afe being 1l)'1de because 
that number o f (e<lders submitted entries 
bcilr inll at le<ls t on(' of the 12 Il ilmcs voted 
by the committee of judges <lS being 
\\orthy o f.11l .1y.ilrd. All the en tries bC;' f­
ing onc of the top Ilnmes nnd which were 
poslll lo1rked on o r befo re mid night 8 
AUf.,'llst y.in il bou nd copy o f \'OJUIllC o ne 
of SI'()NSOR. Entries postma rked a ftcr 8 

( PleClst 111 m 10 /Xlge 81) 
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2 . introduction of .du w4s m.d!! nationwid~ by me Win Elliott 0 / " County f .i,", H, . e­
uiold. bril/.n'3 f.om Junior Achi lYf;ment m!!mb!!lIlo ml!.;!! him sound fu l JA 

- -

County 

PICTURE STORY OF THE MONTH 

'l'HREE l\ A} 1 

Public service Ofl lOllIlllCrCI:l1 
,,; ....... _. pl'O.L!rm ll» dOC5U' l h,l\'l' to N' 

stodgy, doc"n'{ hav(" to lx- he;'!v) Iwndcd. 
[t can be good cll tcrta innH.'1 lt . It C;1I1 be 
good business. Bordcll 's current puhlj. 
ci:ing of J unior Achjc\'('Il1CLl t '~ ./IUlIOY 
('.0IU11), Fairs is not oilly good public 
service but it is building (lm.'C! soll(,s ~lI1d 

good " "ill not on ly for Bordell's ;lUd ils 
1ll.1I1Y pnxlucls, but for the en tIre milk 
industry . 

'111(' Ilational Junior AchicQ:lllc1ll or­
g:'IIl i:at ion j" dcdica tl-d to tin' furthering 
of the "frC(' clltcrprisc" Wa) of lift, b} 
helping groups of youths SCI thcmsdn:" 
up ill bu"incss :IS regular ("orpor:l l ions. I r 
a numlx'r of Ict'THlgCI"l han' 01 product or 
"~,:rnce t1l:!t the), th.nk thl'), C;IIl sdl. loc:!1 
JA chaptcr" help th,'m incorporatC', r1ll!'t' 
1ll(>11(')" :lnd Sl't th('111:.<:I\'c~ up III bUSiness, 
JA corpormiolls 31'(' rornll:d a t thl' r;ltl' or 
~e\'eral hUlldn'ds a month. ~\ ~i:al:- I .. · 
llllillha ha\'(' Ix"- Il rormed this rilll to 
"tage J Ullior CoUllt) r:air~, The} differ 

3 . stations '311 inlo .et wh!!n 10c. 1 JA '3,oups 
twun Bo,d!!n· finch fl.nn UICU-



rIE-UP 
from regular JA corpor:Hions only in that 
they arc of short life (three mouths). 

Although Borden's was sold the idea of 
helping J A as a public service, the cam­
paigf' is perfectly ticd-in .... ith its CmIHty 
Fair bro.1dcasl 011 CBS and its products. 
Count)' fairs arc associated in most minds 
with dairy products and that 's ..... hat 
Borden's has to sell. TIlerc doesn' t have 
to be :lll)' hard hitting advert ising to 

associate the t ..... o in the conSUllle r mind. 
As a final mental :1ssocbtion , the J A 

group producing the best Junior County 
Fair wins one bro.1dcast of the CoUIl /)' 
Fair network: program from it s home town 
and under the "'inner's auspices. 

From beginning to end, Borden 's, 
Coullty Fair, and Junior ;\chic\'clIlcn t arc 
in the act equally. Nevertheless it might 
have been difficu lt to sell the idea to 
Borden's if its Harold W, Comford, Ben 
Duff)' (800&0), and S, Bayard CoI~ate 
weren' t members of J A's national rom­
minee. A friend at court helps. 

(heir entriu. Group is conle.enn In o''1ton be ­
WH IO man.gemenl, K&E'I l.ndon, .nd JA 'I 

1 . idea 
WIS sold b'l H,I oUil, Ken'lOn & Eck hlfdt publicist , and Jim Keene'l. Junia. Achieve' 
ment p'UI ,,"-enl (ebon 11ft ). S. B''1lfd Co lg.te, Colg.le.Palmolive.Peel, .nd Ben 
Duff 'l, BBD&O, luled .bo¥<! ri9ht, li nd their blening. Bill Pale'l, CBS (third from left 
below), i , imprened . 51u Pu bod'l . nd H en. '1 Schlthle, Bo.den'I , ok.y c.mp.ign 

4 . point·oj·sale illold on coopefltin g with JA 'I.nd Borden'l b'l A chievemenl members .nd 
Ihei. pI .. nll . Mother bU'I1 milk while d .... ghte. se ll l JA stock to storekeeper 
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What do you knolv about 
LIVING HABITS~ 

sponsors .. f.ders' .... d IiSleliers n. " 'ork .11141 Itl,ilY 

~ClC~1!!!11 Rabi('s CV('il cry 0 11 schcduk- ! - "A,g-! .. . . ... ..... - • People s lrVIrJ /J h;lbl[ S arc 
!,'encmll), relentless. 

But relent less or not living habils ('ti ll 

be put to work for buyers of broadcast 
adwrtising. Dall)' romill('s gowm wilh 
uocann)' accuracy t he si:c of audiencc to 

certain tflX'S of programs. 111('), deeply 
influence the qua Iii), o f listl'ning to those 
programs. And list('ning h.,bits influence 
buying habits . 

Th is theory undt-r1ie~ the thinking of 
William A. Yoell, \\."110 hC:ld~ the market, 
lI1edia, and opinion research activit ies of 
William A. Yocll, Inc. 111is appro,;lch to 

radio progmming and cOIllIlK'rcials .... 'as 
('\'olwd by Yoclt ..... hile punching door­
oclls for more than four years for adver­
tisers and ab~ncic-s. 

The practical application of Yoclrs 
" living habits" to radio and TV advertis­
ing is emerging from the experimenta l 

stagi'. Ilis theories haw already de­
\'elopeJ a I1(,W concept of radio and video 
selling for a numlx'r of advc rtisers. 

A COnlel'Stone of rcscilrcher Yol'll's 
iIle thod is \\.'hat he calls Camera Action 
illtNviclloing, It ·s a ne .... type of depth 
intcr\' i('w' he pioncered and s tandardi:cd 

(PleaS(' tUTU to Jxlge 48) 
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lien,',,' "ous.~\\·ork redn.~.·s recognition of c·cul\"c!rsution-I."I.e progrullis 
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are doing 

DM'lc, 
D l ighl 

Hou.ework 
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% that (an 
identify 
character 
in 
program 



I~:~~I) It \Hl~ J :lnU;lr~, rCl-l7, Nnr .... ·ich pllIducts ,1Ild 
l rade- 1J;lll1l'~ \\I"fe firmly cqablbhcd. Net sales 
filT the pn.'\ intis \'car had topped il profi table 

:1O,000.0l1O. TIll' lllh't"rtNIlj.: \\;I~ pul lin g. The "ale .. forc{' 
\\n .. dnUlg fl p,.,d Jllh. Rut 'Ulllt' th lllg was llussmg from the 
.... :lImg .. {rm('g~ of l lil' NU(\.l lth Phnrmacal Comp.l ny. 

T rill'. ~all'" of tht, filmilmr (.1 11111), o f Norwich consumer 
rr'l'duct .. \\1'1'\.' I~oldllig up IH- II with dmg Cus tOl11cn, thl' 

1lll"I)onty of \\ h III ""en: <; I (';]<I} bu),l'rs. But then,' wefe man)' 

area .. , ralillularly III llt' rHllc lmro1it:m centeTs and certain 
nr('a~ uf the (nUlli TY lP.l rt .. uf New Engl'lI1d and the South) 
when.' .... 11" .. IWfl' IlcaL 'n IL' bl~CSI So'1 lcs pmbl{,111 lay III the 
ovrr-nlJ YC:lrly s;l lc'icur \'c "'11I( h w:lnde rro up ilnd dO"11 , a s it 
h:!d for dCc:Jd{'~, :1 .. druggisl.s and public a llke did th{, lr buying 
III ~I'u rt <;. So Il l<' Norwich plHduCiS, lik(, P{'pto. Bi, mol, had a 
~umm4:r reak dtk' to UIiWISl." vacation ·llml' eatmg. Other 
prodUCh III the lim', like Ungucntmc. had both sunlillc r and 
wmh'r p<'ak<;, The pmbl, III lI'as a rC;"l 1 one to tlw sa k's (orce 
who lIeTe bUll}' taking orders fo r part of the year and scr.1tch · 
mg around fo r bllsin('s<; th{' fI.'St of the t ime, T his s ituation 
hnd ~nl' em fur <0 Ion/.! tha t Norwich Iwd about given up hope 
o f dOing a ll }' t h ul~ ;lMut It 

'Ilu:' adwrt ismj! II'aS aJlother problcm direct1 l rela ted to 
selling. Much of Norwich 's sales were traceahic to their :Id· 
wrtlsmg. a t th ;] t t in"lC" split rough ly 7;~-25~ bctwecn Ill,lga· 
:ille$ ;"I ud JlCII'sparers 0 11 .1 budget of $1.250.000. Ll kc the 
seasonnl t f{' lId ~ 111 Norwich husiness, the (ld" ert lsmg was abo 
largely unchanged fOT yca rs. Norwich fcl t t lll.· Il, :ll1d stell 
doc~. tha t it s ad "crtising produccd resu lts . Blit it lI'as, to ;1 

largc dcgre(', llIarklllg tim.'. 
Its grenu·st shortcomings were (cit in J anuary 19H, III thc 

reac tion of thc 50l les (orce Itsclf, ra thcr than ill the over· the· 
coun ter "ales. 

NOI wich 'h ffe,-.; (m m the gTca t majonty of dm)! fiTim in its 
selling tac t ics. It s prooucts arc 110 t ' '.lobix'd ,'' but are 
handkd almost clltirely by its 0"11 5011cs (O T('(' of 150. E.lch 
m'lIl '>en 'iccs about 300 drugstores dlr"('ct l),. and the relall(JIl ' 
sh ip h<- t ll eell 5ol ll-sman and druggist is on a JX'T~na l , (flendly. 
con\"c rsm iolla l 1:>asis. Shipmen ts of Norlllcn products i'Ht' 

made (rom Norwich lI'arehouses in New Yo rk, Norwich 
(N Y.). Chicago, S,ln Francisco, Atlanta , Da llas, and Port · 
I:md (Ore .), .... ·lIh Norwidl !<'l lcs offices in C:11:h of these ci t ie ~ 

except Port land . Thus, c\"ery 1l"lC"Illbcr o( the Norwich sa le~ 

ro rce T\.·gards him!4.'lf as a " ITtl\'cl lIl!! a l11baS5.ldor" of the fi rm. 

EVOLUTION TO SPONSORSHIP , . DON 'T 
TOUCH THAT DIAL::: 
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ONE OF FOUR HOPEFULS NOW IN BIG COMPANY 



In January of 19-17 [he !J,ak~ ll1en found their Job getting 
tougher. The re[a ll dru~ busilless was exceeding even 1946 
sales, bu t druggis tS were Illakln~ drastic reductions III on'r­
exten&"d Inventories. Thl'}' wcre sd llng btu oot bUYing. 

When a Nor .... ·ldl S:lk-Slllan slarted to talk about Norwich 
adver tising to a druggist , and to show hlill COplCS of ads, the 
result was nearly a h .. ays pas~i\'l' DruM!ists wert." .... '{' II aware 
of til(' m.1ga!lIle and l1e .... 'SpalX'r advl'rIlM'nl<"nts NorwICh had 
b.oen domg 111ey a~k(-d : "So wh;It?" and the ~a lesll1an W:15 

b.1ck .... 11('1'(" he Slarted. 
What .... ·as lX'Cded. NOTwlrll bcg:m to SUSlX'ct III the closing 

mon ths of 1946, ..... a~ a chan~ of pace Slltlle ad\'{'rllsrng 
vehiclc or mcdlum willch ..... ou ld give [hc saks forcc sol1lc thmg 
10 promote. a ta lking pollll .... ·nh dnl}!gISts. And while the 
resol\'c 10 find a nc .... · vchlclc grcw III Ih(' mmds of NorwICh ad 
mell and their agency . La .... ·rence C. Gumbinrll'r Advcrt lsing, 
It began I() look l1Iore .1I1d more as If bmadcastmj.( l1ught be 
the answe r. 

Of one thing Norwich was sure I f the}' tried radiO, the) 
..... ercll ·t 1,'OlIlg to nlsh in and bu)' thc firs t program that 
came along. They had been in radio before. As eMly as 
1930, they lHld becn placing a Iranscribed Illusleal program, 
Tilt Ungur1llmt Sholt', In 15 market s. After a lJ.week run, 
oothing much happened. A sampk offer of Unguentine 
had pu lled heavily, but the radio camp..1ign didn't last 
long erl()Uj.!h 10 makc dll' sampling success P.1)' off. Thel'(" 
was no air advertising to relmlld Ilste,U'fS to con tillue to 
use the plOduct. 

After tha t, Ihey'd stayed OUt of radiO for sC\'eral yeats 
111e next Norwich product. Pepto-HIsmol, ..... as introduced. 
successfully In 1935 ..... ith maj.!azille advertising. 110 radio 
being uS('d Howcvcr, in 1938 Norwich SHined a cyclc 
of selective an[)ouncemen ts ..... hlch lasted un til 1941 , using 
6-1 2 anoounccmelHs a week oW .... ·('('ks a year in 150 
m'lrkets. Annoullcclllelll result s werc fair 
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T,.d", .dyert;,;ng WII ul",d 10 ul1 . tlcntion to th", ,tudy 
g,owth of th", Hoop<! •• ti"gl of "Th", F.t Min." It WII this 
,tudily incus;ng .udi",nc",. monlh by month, which Cl iled th", 
p,ogllm 10 the . ttention 01 P,ul Gumbinne. of Norwi ch', IdYII< 
I;I;ng .gency .nd fin.lly clinched ill III", . When. p,ogllm 
trlple l III IUdienc", in one yell ,lrom 3.4 to 10.B, .nd ;1 
low COlt, S4,500, it', ulu.lly • worlh while buy .nd deliY1lll. 
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Religion learns 
to use the air 
~·iJtI .. bOUrN au ... IJresfi;.::c Ille. hods 

iIIlIJrO,-e ,.;tid r.·li,:iolls brtulcJ.·us.s 

Though rdigion has been a 
brnadcaSI factor for )'cars, 

nil I) IO.llhlll Ihe 1.1S1 four years have re­
lif!iou~ bodies be),'Un 10 U~ commercial 
religious hro.1dcasling [0 bring people 
into the church. 

Not tll .. 11 millions of listeners han'n't 
becn reached and millions of dollars 
rai:>cd through spons(m'd rel igious broad­
casts . DolI;IT· .... ;5(>, bro'ldeas! rclif!ion is 
an important bu siness. Spiritually, in 
the main, iI has failed to decpen the 
Tcilgiou1> ((IIWiclions o f the Wi St number 
of Arn('ric;m p<.'Oplc. 

A product advertising 0\'('1 the air is 
1>ddllfl11>ukl by Ihe st alion over which the 

program is 11l'1lrd. T h ... Ibtl'ncr II1U ~ 1 go 
[n the SInn' for il. With re ligioll which is 
ad\'l' nist'd ~!\'cr the air, the test canno t 
lx' the numt)(.' r (If It~t('ncrs, th(' mail pull, 
or the Il)(jnl')' Ihat is 5(' 1It in, bu t Ih(' 
fl.'sultinJ,!: u<,(' fl f r(· li~itm . TIle pI.'uplc 

must atlest their conviction of the wonh 
of religion, and publici)' demonstrate ii , 
by going to church a!ld or practicing in 
their daily living the rules w'hich pre­
eminently promote peace and good_will 
among men. 

$p)nsorcd Je ligious radio, uutil the 
las t four )'ears, has been mainly the instru­
ment of religious sponsors outside o f 
rccogni:ed denominational and interdc­
nomination."l l bodies. Oft he 255 denominil ­
tions ill the United States, 200 repreS/..'nl 
only 2l'(', of the church population . 
1111' majority or pnying rel igious broad­
cast('rs do not : rall-withm ('ven thc 1;lIt('r 
2%. 

Broadcast rei iginll, by :In ovcrwhelm­
ing m."ljorit )' , has bee n :1 story of pu lpits 
with radio congrega tions on I)" with no 
church buildings as p laces of worship and 
no Iocali:cd congres::ation. No minister 
cnlls UIXlII' cOlilmlulicant~, uo weddins;:, 

St.,s li lce Loretto YOU"9 .id hlher Peyton 

buria l, or chariwble S('1\'ices are per­
formed fo r the money receh'ed, Yet 
theS(' 5."lllle religious organiz."l t lOns receive 
the major it)' of the nea rly $200.000,000 
scnt in by listeners each year. 

Religion spends more mOIl('), for air 
time yearly than any commercial pro· 
duct except soap. Approximately $2,SOO,-
000 was spent on the Mutual Nct ..... ork in 
19~i for such time, and this represclll s a 
small fraction of the [none), spent on 
independent stations throughout the 
nation (man)' a 250-watt station dep('nds 
on rcligious pmgrntllS for nmn inl! e:t­
pells('s). II is est im3tl'd that Charles E. 
Fu ller who e(lIlduc(s the P ilRrim /lour 
frolll the Los Angeles Auditoriulll over 
160 stations and thc Old Faslriollf(/ 
Rfl'iml Hour uwr 260 stations ,!opent 
$~ .sOO,OOO 0 11 radio in 19~6. 

What{'\,er the merit~ of their me!>.·;,agcs, 
one bct Mands out" ith reSl)('(;t til the 

Bllhop She"iU.nd W.her Abel ;nteryiewed.1 " G .utPI.y." openin9 Ch,;sti.n Scienn Mon;lor's E,win D. C.nh.m .p ec;. I;!;n, in ,ood 'e portin, 
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The famil~ that Pra~s Togeth 
-Sta~s Together-

majority of those broadcastilll! religious 
programs 110 aCCOt.llu ing is required of 
them for funds recciwd from listen(·rs. 
either to their contributors or to any re­
cogni:cd nation:.1 church body. 

While old commercial and sustaining 
religious programs brought the churdl to 
the people via the air waves, the new 
type of commercially broadcast religion 
is bending its effilTts to bring people back 
to church. The old broadcasts were pre­
dicated on the proposition that if the 
people wou ldn't go to church, the church 
.... "(Iuld come to the people, This was fine 
in throry, lind in practice served, :lI1d 
still serves, shut-ins and tlu' gt'flgraphic­
ally isolated. But by and IlIIge com­
mercial rel igious broadcasting did not 
readl liSteners alli liated .... ·ith IIny r<.<cog­
nized church hod)'. LislCI1CTS r('ached 
b}' the mesSfl.ge more often limn not had 
no church to repair to; the minister they 
Il('ard was a Shepherd of a radio col1gr('­
galion onl)'. Where churd1 serdces were 
aired by recogni:ed religious OOdies., the 
influence was 10 :1 I!re:1t degree ncgali\"e. 
for it encouraged stay-a t-home worship 
which required only the tunl of the di.11 
fo r attendance, and no contribution to 
the C{l lleCt ion plate. The f.1l1inll off IIf 
church attendance has Ocen II scrious 
problem of the ]XIstwar church. 

111e new trend in commercial religious 
bro.1dcasting is nmst mlll kcd ly signali zed 
by the fact that the sponsors do not 
solici t fu nds owr the air from the audi_ 
cnce at largc. Radio timc and produc­
tion costs arc paid for by contributions 
from their rncmlx>rs. 

NOVEMBER 19-48 

The Protestant Episcopal OlUrch's 
program Creal Scent's From Crt(1/ f'lays is 
th ... newest eXIX'rinl('nt in sronsored re­
ligious programing. This is the first time 
that a program represcntinl! til(' en tire 
Episcop.1l Church membership has 1-'Olle 
0 11 the air. 11le half-hour I'o't'ekly pro­
gram premiered C)TDnO de lkrgcrDC, 
with Walter HamJXIen, on I October. 
It is heard by elcctrical transcription 011 

the entire Mutual network of approxi­
matel}' 500 sta tions, plus JOO Incal sta ­
tions in areas not covered by MBS. 
This nighttime sponsored reJi~ious 

bmildcast. the first evcr tn be taken by a 
network, is aired nn Fridays (8 p. I11 ., 
EST and ,\1ST; 7 p.m. , CST and PST). 

During the first four weeks, scel1('s have 
been broadcast from such other plays 
as The Own is Crrcn with J ane Cowl; 
Ti,e Barrelts oj \VilUjX1le Slrrcl, .... ith 
B.1sil Rathoone and Rca Straight; and 
Dt1rk Victory, .... ; th Celeste llohn and 
Wa lter Abel. 111csc will be foIlO\\'cd by 
(h, 8orrou'cd rime, Boris Karlnff anJ 
Parker Fennelly; Lillie \\'Olllt'll. J0.111 and 
Iktty C'lulficld; Toll' oj Tlt'o Cilft's, .... ith 
Brian Aherne; and Tilt' £11(h<1l1le(1 OJltage, 
with Gene Tienlcr. The plars arc top 
theater, and the actors. all mcmbers of the 
Episcopal Actors Guild, arc headliners. 
Earl McCiII directs the shows, and Walter 
Hampden acts as pennal1elll host . 

111e program series, which it is esti­
maled will COSI $2,t)OO,OOO a year, has 
been guarant('('d for the ba lance of 
1948. L1st fall a test appeal, with no 
advance plomotion, was made to the 
Episcopal dioceses fo r funds, and enough 

was raised for the fi rs t IJ weeks of the 
prescnt selies. 111is rear a strong pro­
motion will be made this month in all 
parishes. The Episcopal Church can­
yasses a ll its membcrs every fa ll in what 
is called an Everr Member C1nvass. 
This year, as last, the members .... iII 
be asked to add 3~ to their annual 
general contribution, ror ladio. 111C" 
eXpc<'tation or the Nationa l Council is 
high, fnr :1 tour by Director of Pro­
Illotion Robert Jordon through the eight 
administrativc provinces o f the Church, 
in which Bishops and promotion 1(',1dels 
heard the Cymllo transcript ion. met wilh 
enthusiastic resronsc. Presiding Bishop 
l/enry Knox Shcrrill made four 15-
minute appeals (to fit the four time :ones) 
last 29 r ebruary for funds for an Episco­
p.o.1 1 world relief fund, and by 1 Au~st 
contributions Iota led .$1,360.000 and 
arc st ill com in~ in . 

The radio series is b.! ing hcavil) pro­
moted. Over 5.000 Episcopal cierg)Olen 
and promotion chainTlCIl at the rarish 
and (hOCes,1n 1c\·els have recei\'ed pro­
Illo tion packets. 11lesc contain su~estcd 
announcements to be made frolll thc 
altar during the announcement pcried 
each Sunday. They al>'() colltain su~­

geslions for building listcner .. hip among 
members by Ill('ans of organ ized telephone 
groups, in \' itlUiolls to liStCn at h0me, 
reminders of coming programs at church 
meetings, :Uld notices in parish bulletins. 

Thc "OOl11l11crcial" ill cadl program 
comes in the last two and a half minutes. 

(Plcosf' lum to pa~f' 70) 



How to sell 

prosperous farnlers 

PART TWO 
OF A S ERIES 

The fact [hat you talk to 
rural audienCl's via spcciali:cd 

farlll prol,:rams in practically all}' sec­
tion of the coulllry doc:sn't mean ycxl 
autOlll.1lic.,lIy sen you r services, your 
goods, or your "institution ." 

The content and handling of your 
commercials, for one thil1g. can COSt you 
up to 50';C in selling ('ffectl\'('n~. and in 
extreille cases lIludl Inore, EXIX'ri(,!lccd 
fan n bro.1dcasters havc arrh'ed at SOllll' 

lx-drock fundamentals to insure that 
their sponsors ~et the most for thcir tillll' 
on the air. It sometimes harlx'l~ , ne\'er­
thc1es~, that sponsors or agen c) execu­
ti\'cs are thellIloCl\'l"S rt'Spollsible for dras­
tically reducing the POll11Cy of their 0\\1\ 
cnmulCrcials, 

Do ~nu wam 10 rl'.Kh the .... hole farm 
(:UIIII), jUH the famlCr and his \\ife, or 
the wife alnl ... ? 111(' IlillC and [he t) I'e of 
program )Oll -ckct dept·nds 011 }our 
answer. 

,\rc there an} reliable }'ard~liek~ an 
a(h'cT\io;;cr can 11:;(' to id~'mlf)' ~'OOd fann 
prO!!nl111mg? \\'h.11 b\lild~ listener lo\'­
alt)" llo\\. Cilll Clnl11llercials be made 
111011' pfoducti\'{'? Th\, ri}!ht an~"(''' to 
th('>oC qucstions can mean and haH' 
111(':1111- thl' dilf('I('nCl:' 1""1 wcell 1-:l'od, 
nldiffcrcnt , or no rctunt :11 all for pre­
ciom ad\'l'fl ising dollar~, Fortunately. 
tlu: mru.t sllccc~ful farm broad('a~H'f~ 

have pro\'ided :.\11111.' good answers. 
Early-momitlg progr;tl l\~ arc l""~t to 

SPO NSOR 



R~p,uent.t;y~ of th~ w~lI -to-do I.'m~r .. ho lilt~ns to f .. m lery;C~ typ~ p,ogr.ml is this mid-Ne .. York St.t~ '.miry, f~slin9 during the;. lunch hour 

reach the whole fnmily on the fann_ The 
kids are on hand for hreakfast and the 
bro.'ldcast before lelwing for school. 
But noon p~rml1S generally r ... ach mort' 
faml('fS and fann W'VI'S. The reasons for 
this arc logical. 

TIle time a faml family gets up in th(' 
morning is gon'rnoo with sllrprisin~ 

consis(('ncy by til(' kimi of farming th(') 
do. A fruit grower, for example, has no 
reason to rise at 5:30 a.Ill., unless he's 
harvesting, or tending to SOIl1(, emergency, 
and he generally dOt.'SI,·t . A dnirrman, 
on the other hand, may be up lonj! before 
thnt. And if it isn' t corl\'en1t'tlt for the 
famler to arrnngc his rnomillg chorcs to 
catch 1111 early program, or if hl' thinks 
he'll get whm he wants from a nOOll 
bro.1dcast - he Illil}' skip th", ('ad} a:r1l1,1::. 

1lle nOOI1 hour is another matter. 
Twelve to I p.m. will find theo\"erwhelrn_ 
ing majorit)" of all rural folk in the hOt.lse 
for dinner. The typical radio is in the 
kitdK'tl or dining room, \I.'here\"Cr ther 
cat, and it's usunll)' on. It's tuned in 
roost cases to a special faml program. 
when a good 0111.' is availabk. 

Whm goes into a "good" fann program 
at noon? What important differenCl' IS 
there in the noon and the e:lrly-morning 
broadcast? 

llie special faml bro:ldc:lsr. mo rning 
:lnci noon . :llmost inv:lriabl)" carries 
market and weather reports its most 
importallt ft·atur.es. As reported in th ... 

NOVEMBER 1948 

first p..1rt of this article (!> I'OSSOR, OctO­
ber) they both m:l)" also carry inforll11-
tlOn on livcstock, crops, soil conscn'a­
tion. machinery. l:lbor saving device.;, 
etc. 

1llis is import:lnt to the farm adver­
tiser because the more rrogressive :lnd 
businesslike a farnler is, the greater uS<.' 
he mnkes of such fann infomlation, :l('­
cording to the U. S. Department of 
i\ griculture. Thus the quality of a stn_ 
tioll's fann service becomcs, to :lll im_ 
portant dej!rec, a measure of the qual it y 
of its faml audience. 

"Iarket news is to tlw fann('r \l.1l:1 t 
stock lll:lrket quota t ions arc to the finnn­
cier. The Illorning reports, with certain 
exceptions. arc based on trndillg of the 
day before. They indicme the prot.ablc 
trend for the da)". B} noon the stalion's 
market reporter can gi\'e the day's :laual 
quot:l! ions and trends. 

EXCl'ptions ar .. certain important ler­
minal markets like New York, for ex­
:lmple, where trading de\"Clors so e'lrl) 
that by 6:30 :l.Ill. it 's possible for tht" 
r:ldio rcroner to haw quotations and 
trends for the d<'.y. 

But dO\\11 in Philadelphia onl), S-I air­
miles a\\'ay thc m:lrket docsn't lx-come 
actin' until 10 or 10:30 a. m., so in that 
instance noon would be the ('nrlicst a 
f<lnller could hear a report on the day's 
Ill:lrkets. A Nell.' Jerscy farmer C:lII relr 
011 e:lrly moming reports to dccidv 

whl'thcr to hl',1d his truck to New York, 
hut not to Philadelphia, or evCTI on down 
to A:lltirnore. 

Nmur:lllr, the kind of proJuce, the 
paft of tlK' countr)' , etc .. finallr detcrmine 
the t}'lX' :lnd currenc}" of til" market­
news broadca~t. In N ... w York, for ex­
ample. the fruit and vegetable nnrkcl is 
op('n from about 12 midnight to 6 a.II1., 
so carl}' mommA quotations from It ma\, 
de(('nnine a farmer's harvellt mg plan~ for 
the day. 

Producers of "price-sensitive" com­
nrodities arc more immediately interested 
in m:lrkct ne\\,,, than :lre those dealing 
\\·jth relmi\'el)' ~tnble cnol'S. Ne\erthe­
less, according to U. S. Department of 
,\ griculture surveys, the nlOTC aler t and 
successful a fanller is, the greater liS(' he 
makes of market r('port~ in I'lannin!! hi~ 
operations when he'll harvest, IIOW hud 
he'll push his work ...... hether to hire extra 
hdl'. where he 'll market his proJuce, 
\I.·hen to buy ferd, etc. 

SOllie stations ft'('l there's l,\·id.?llcC 
that the} pull n" g-re:l.t a momin~ fann 
audielio.' a~ the)' do at 110011. But tht· 
USDt\'s Bureau of Agricultural Econom­
ics su rvey, b.1Sl'<l. on a national sample 
in 19-1S, re\'ealed th,1t ofrarm rcorle who 
hear lllflrket report~, 22('; ]j~len in tht 
('ady moming while 6I c ' listen durin!;! 
ca rl} moming. while !ll{ ( listt'll dUrin!;! 
the noon hour. NUlll"'rou~ indcrendel1t 
surv('}'~ by stn t ions in widely ~eraratcd 
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CKLW CAN 
PUT YOUR 

PRODUCT OVER 
Ut tk DETROIT ,tJ~ 

50,000 WATTS, SOON! To k~ep well ,head of the expanding needs of this 

fast-growing market •.. to enc:our.gC! II greater loyalty to public service and to strengthen OUt already 

enviable position with lislenen; and advertiscm alih ... CKL W will soon broadcast with 50,000 

watb. This greater voice will give the Detroit Area', bed radio buy /I new selling wallop beyond 

duplication in this region! Watch for announcements to come! 

Guardian Bldg., Detroil 26 
J. E. Campeau , President 

Adam J. Young, Jr. , In c., J\ 'at'/ Rep. 
H. N. Stovin {1 Co., Canadian Rep. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 
5,000 Watts Day and Night-800 kc. - Mutual Brodcasting System 
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Bn~d upon Ih ~ numb~r 01 prO!.dms . nd dn· 
nouncemfnt~ pl.Cfd by sponsors ... ith sl.I'OM 
and ind,ud by Ror.b.ugh R~po.t on Sfl· 
fCIIY' R.dio AdYfrlilln!. Repo.ts lor. August 
'41·}uly '48 .re 'Yf .. g~d u. ban of 100 

250-

200 -

150-

100-

50-

r\S eXIX"cl('d, selecti\"(' radio bu~iness in September was up over th.: 
la~t 12-l11ontl1 averilge. Createst increase was nott:d in P;lcif1c CO;lSt 
an.-a with index bt'ing 25 % higher than the average. New England 
;111(.1 J\lid-\Vest continues 10 be olT sligh tly, but not enough to keep 
the national trl' nd from continui ng up. Only category to show 
~ izcable incrcaS<..' was Drllg~ \\hich was twice its August index 
average. Food cOl1lilllle:; to dip showing the greatest loss of any 
il1du~try category. The national trend is bnSl..'d upon 135 sponsors 
up IS from August. Inability to obtnin guaranteed time due to 

political broadcasting has held back business placement ulltil after 
election. There is e \'e ry indicat ion that thero.: will be a solid upsurge 
in st'lectiw:, radio placement during Novcmber. 
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KMBC KFRM 

'EATS 
_ ___ .IJUnn the Head of ~ 
SPECIAL TRADE PAPER EDITION KANSAS CITY. OCTosrR, 1'l4~ 

---------------------------

RADIO'S TOUGHEST AUDIENCE CHECK 
KMBC·KFRM Team 
Pioneers in Serving 

Vast Trade Area 
When KFR;\l went on the 

air last December 7, it was 
the first time ill histol'), that 
the gO\'crnnlCnt had permitted 
the operation of a bmadcast 
transmitter a great elistance 
from the main studios. Over 
200 milo.!s of spec ial circuits 
cOllnect thc trnnslllitter, ]0 
miles south of Concordia, in 
Cloud County, Kan~as, with 
the K;\IBC·KFIBI studios in 
Kansas City. 

\\'h en Go,-ernor Carl~on 
threw the .. witch a ,,~w radi o 
.... ,Ie., rOt J.:a" ~a,, Cl ty'S greal 
Irnd" lerrll{lI"y wa~ born-The 
lDIIlC-J.:FIOt 'ream. 

"The "~"m," an entire ly m,W 
nullo term. no,,- I~ " hou ~"ho]d 
Wot,1 10 "llLllon~ who del,end 
on It for the he~l rur,~l pro­
grnm ~HI'lce. :I/any members 
or th" :\(h'", r ll~lnl:" fr,~t~rnlty 
have tel'led null "tudl .. d ils er­
fecth'enf'u. 

A dr"am of Arthur B. 
Churc h, f o under ~nd Ilrelddf!nl 
haft be('n 'ne a rellllt}·, " 'Hh 
Th., K~II!C- I,Fn:\[ T(>llm h" 
haa accom[>ll.~hed "'an sas City 
prlm~ry Ir"d .. ~r('a <""'f!rag" 
oth"rw18" ulloiJta[na\>le. 
, Phil Jo;\'a,,~, dl r e(>lo r or 
T(:llllC_K}o'I::\( !'(>r"[ce Fnrms, 
and as~oclal(> K e n I'arllona. are 
IWO of Ihe b ... ~t III'eHlock (lm1 
a.c:-ronorny "~I"'nH Oil radlOl 10_ 
day, Th e), d.dj"H prM' tle,,1 [,,_ 
formation, all tloea Bo b nllf!y 
Who broad"a~u the Ih'elliock 
marketll dlre .. t from Ihe 1.1,',,-
1I10 .. k F:xcha"Ke. 110m .. f!('on_ 
o rnlst lll'Uy Park"r and h nme­
makf!r Caroline EllIs nullll [II 

prol'ldlng a I':rl';'1 hOlme jn(nr_ 
rnnllo" ~1 8erl'lce. Erie Smith 
hf!nds a gr",,1 nf!w~ d epar l_ 
'ne,,, - 101'11 on ··h o m.' town 
headlhlell," 100. Sam :\[nlen. 
.~portllcnlll('r. <1uthnr. Is nntlon_ 
ally rl'coll:nl~ c' l [n hl8 tl('ld 
The K:\!BC-IO'H.\[ S~hoolhous~ 
progrn.mM hal'C r"P{!al~dl}' WOn 
national honor". 

The enlertalnmenl fIeld Is 
not overlooked. and Ihe K:\IRC_ 
h':~'n:\1 pro!{ram starr o( tull­
lIme pro("',<s lon<11 talent 18 Ihe 
tlne81 In Ihe ~nt1re middle "'0111. 

1{}o' ID I ha~ d ""bl('d the po­
tentlnl IIslenln" audlel\ce of 
great proJ{rnm - building UIl­
\lon KlII (lC. T08~lher, ·"l'h., 
Team"' Is en rich Ing Ih., Il\'ell 
o r the Ko.n ll<111 City Trnde Ter­
ritory. 
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Kansas Governor 
Reports to People 
Over Station KFRM 

Govcrnor Frank Carlson of 
Kansas brings timely "He­
ports to lhe Pl>ople" of the 
State each Sund'IY ", ft ernoon 
at 1:30 p.m. on KFR~1. The 
Governor. at KFR:'I inaug"ural 
ceremonies, stated: "With 
KFRi\I. the farmcl's and stock­
men of K'I1l~as ha\'e I"eliable 
radio sen'ice from the goreat 
Trade capital, Kanslls City." 

KFRM Listeners 
Hits 1000 

I More Than 10,500 
Respond as Mercury 

Audience Loyalty Unprecedented 
During the two week period from J uly 25 through 

Augus t 7, Station KFR:\l conducted an audience 
contest, resulting in an a\'al:mche of mail from loyal 
listencrs totaling 10,800 pieces. 

Dcspite flood conditions in the State of Kansas 
the first week, of sufficient proportions to isolate 
many communi ties. nnd a heat lcentage of \'otes went to t;he 
Wltl'e the sL'(.·ond week that KFHi\1 fe;ttul'es devoted t(.> 
sent the mcccury up to 1.00 I agricultural activitics. The 
degre~s~ the letl?l's po~red l~. ('conomi<' factor of receiving 
Thc KF lUI audIence In their reliable, up _ lo _ the _ minute 
response dcmonst mtcd a loy- market and farm information 
alty l~a~ is unlll·ecedenl.ed- (which aids farm families) 
:tlld thiS III the lowest audwnce was mentioned repeatedly by 
j'espon se season of the renr! contest entrants. " Interesting 

Li~tellers were invited to pI'esentation of facts" was 
wI'ite 50 word~ or less on ")Iy praised. 
1-';J\'orile KFIDI progTam is Entel'lainment grout)s and 

....... because". personalitics of The IOWC -
E\'ery s ingle program on KFRM T<;lIll1 rccel\'.ed .gen.er­

K F H)l rcceived numerous ous mentIOn, too, tndll"atmg 
votes us the fuvo1"ile. It is sig. the po~ul:tril>' of t~e t..'1lent 
nificallt that the largest per- staff. Such oUlst;uulmg ('nter-

lainment pro[:!;I",'1ms as The 

KFRM Programs Link Rural 
To Trade Center 

A d - Texas Hangers. Dinne rbell 
U Ie nee Roundup, Brush CI'eek Follies, 

and Western Roundull , re­

The K)IUC • KflDI Team 
bl·inJ.:s millions of listeners in 
the te r rilery, who look to 
Kansas City us their trade 
C':Lpi~tl, valuable service in the 

-- 1 
I .. 

ronn of market broadcasts, 
grain, pou ltry and produce 
quotations, news and informa­
tional features, and good en­
tertainment_ 
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Shaded map s F,ows ma I re~pon,;c lil- )"""F· r. ~1 ·~ ~um_ 
Iller eo n test, together with K!\lnC- I,~'nll contou r s. 

ceil'ed hundj'eds of first place 
I'otes. 

Quite surp1"isillg' 10 the COII­

test judges wa ~ thc fact thai 
~everal hundrc.l elltrant5, al­
though asked to name a single 
Kl-'Ri\! p\'()gram. chose to 
write their leiter about the 
~tat ion or the entire list of 
jlrograms curried by KFRi\f. 
Many enll~mts s tntel! quite 
frankl~' that it was somewhat 
difficult for them to select a 
pllrticulur favorite , si nCe in 
their opinion. there were nu­
merous prog'r:tms they con­
sidered outstanding. 

This splendid resj.IQnse to 
the conte~ l,during a normally 
slow season for letter writing. 
made further sloll'l'r by the 
handicap of flood s and a heat 
wave. proves clearlr that 
KFR:'I. learned with K)(uC 
has won the loyal attention or 
million!! of listeners in the 
Kansa!! Cily Trade area and 
i!! perfol'ming a "ital service 
for them. 

" 
... 
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fl·oduces 

" " itc h"11 K:llwr~·-. a lraJf-lwur "cro!'s­
Ilw·llhard ' · lIIofui,,;; fo".1 qu iz. is 
arl" . i1pr prodllef· r ! 

B\'~ 1I1l i ll ~qtl ' · lIll., · r. 11) 17. " Kit chen 
"- a\,,-r,.'· \'lIlt-r,-,1 i t ,. :'ol'cH lld ~' c;1r 

\\jlh 1(111'( r ('Il"'\;' ] I,r Ih t u r i;.:i nal 
part i,-j \'il l i ll ;: 

il1 l.I,·,1 ~ t arl'· I' .· ~ 

1·' •. illl lici"" , ill 
lJ"",;;c J,'"t,,,d 

• 
"f'l,rf'Ht'I. t f~" :"",; fin,,' I" 

hU 

I i "'" ,\ II" I'ln In' .'" 1;0, 
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LIVING HABITS 

whik- collecting dala on livinJ! habn,. for 
such org:lni:<lIions as Young &. Rubicant. 
llallC1l , 13.1no11 , Dursline & C1.bom, 
Procter &. Gamble. and olhcr~. 

The data Yocll a<"cumulatcd led hUll 10 
a concepl of the "dispoS<'d audience." 
"DI.'ipoM'd" li$t{'!1(,rs are dblinguis.lX'd 
from OIIl('r lUJ)cr'S·in as follow~ ; 

I. 11lC'), mu~t be actually in a ph)'~)ca l 

p'lsil ion 10 listen. 

2. 11lc), must be cngagcd 111 :lClwitil'S 
that pl'mlit them to hl'ar thl' plOgram 
(including conmlerda ls) " 'ith adequate 
aUl'llIioll. (Standards have heen worked 
out for checking- 11K' qualit)' of attention a 

\

Iist(' ,wr gives certaiu type prol!rams whil(' 
cnga!,'<."d in "ariou5 ;lcti\'i! ie5.) 

J, nleY musl be able 10 prow Ihey arl' 
lisll"uing by identifying cNtail! program 
ell-nlellls. 

In addition to enabling a spon~r 10 

identify srl(:ciflCal1y that pari uf an audi_ 
ence which is di~r().scd to hear his program 
and selling nK'~'''' ... 1g-('S, Glllitra Aclion 
~ t udies tell a ~polI!>lJr how to gl'! mor(' 
penetration and app:al in his rommer­
ci;lIs . Analysis of Yocll dc\"(' lopro data 
UIlCO\'ers basic motivations in the use of 
products and St·lviccs. TOb.1CCO, candy, 
dry cereals, and rai lrO:ld$ arc SOIl1(' of the 
s ub~,(,l s on which Yocll 's \"ariation of 
dl'pth inU'rvk:wing ha~ Il'Wall>d faclS 
\'ital to ad\"l,rt i>-£'N- . 

,\ lost people's activities re\'ol\"(' in rigid 
patterns around a fe\\' fu ndal11l'ntal ne­
Cl'ssi til' ~ in the drcll' of living. 111('sc 
bc.'(lrock neC('ssiIK'ii are laking cafl' or 
tlwir husiness. thl'ir hom.,:s, their HVl'S, 
and their rci.1tionships with others . 
Th ... Il"s link room for variation . 11':'It's 
\I'hy planning radio <1dwrlbing :'Iround 

I 
in('xorable routines can (Um ~uch livil1j.! 
habits into j.!old. 

t\ 11:Itioll:'l1 uscr of daytinll' radio COIll­
missioned Yodl to j.!l'! till' facts on till' 
"di~ro" • .'d " daytime audience in a major 
metropolitan market . 

II~' Icamcd that ~Ir~. Awrage IlouSt,­
.... if(· is up at 700, gl'tS Ilt.'r Imsb.1nd off 10 
work a('I('UI SOO, St'nds the othprinll 10 
~hool artJlllld 8:.30, and spends the next 
hour (' Iii about 9:)0) washing disllt.'s , 
.... ipinj.! the 5to\"e, and doin!! light kitchen 
dean inj.!. ,\fter a !oCcond cup of rollce, 
she s t ral!!ht~'ns up thc hou;.(' ,md abollt 
10:00 I, f('adr for th ... heavy hClII,. .. .'hold 
t :J~k s, ~lJdl as laundry, !'CTubbing. :Jnl! 
heavier deaning. 

Tlw pl'riod frolll ahout 10:00 10 11:)0 
i ~ gl'lwrally r(~'n'(>d for the 11l':1\')' la~ks . 

( 1'1('(1$(' fUTI! fo /'t1}!C 52) 
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WNJR 
0: \':\\ 'ARK 

A very-IZnodel, I11C. 
i\cw York Atlanta San Franci~o Los r\ngdc~ Chicago 

NOVEMBER 19048 

(l.j (heii national "ef/w.Jenlrtlilfej 

elf~cl;lfe ,;mme(/;ale!y 

• 

WNJR 
0: ewark, 0:elV Jersey 

5000 Watts 1-+30 Kilocyc les 

f!lludio !FlulioJ/ o/Ille .A'.""urf.. J leutJ 

•• 

• ~ _______________ ______ _____________________________ -A __ 
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Sillgill ~ Salll 
the man behind over 200 Successful sales curves 

Fur Ih e " II<OII~Hr illl!' rc" II,,1 ill $(,{CS. Sirlgin ' S:rlll pn'se ,.'I" a IIlIiqlle 

upl'HrlllllilY. For liI'n ' r in radin's his tury h;! ;; Iht' r e h,'ell a (lCrSUlllllil~' 

like Snll l ... II1'I,'r III· fun' 11 prog nllll .. e ri c .. wil h ;; u t'h all oUL,;landi ll )! 
rt'ctlrd of IIIfljnr s alt' !' " UC(..'C"',.,CiO 11111, .... ,1;:1' 11 hy a "i .I;.:lc f :lilllrf' . 

T ilt,,,,, arc "Irull:; !-lalt'IIH'III S liI :1 1 car r~' Irelll,-' II,IOII ,. wei;.:'" 
IIro'"'I'(' I'lil"(, ,rrugr:IIll Jlllrcll:r s!'r;; • .• if !l:lI l'llllrl CII hy f: lc ts. AIIII 

wilh 
facts 

'.'c h ar'(' ill ahulld:lIlt"c •.• hig h Ilmlpcr;;;, l'ongrnlJ1 lal ury Ic tl c .-!'.. C.'[­
I'rl..'!-;J illll l- IIf rC 'al <l111Irl' l, j:1li"11 Iry HII, "rl;;;'c r" tht: nlscl,·c s. ne ilial 
ht'furc aU11 nfll' r s lnri,' 1"' h:u,kl't1 wilh II ... , 'ull c rdl! fi 1,!ur"!I . 

Thb j i)-ll1iullt e transcrihc .1 prng r:llil s.' ri(' ", i,. th e ", hu\\, 
~' HI' lI ee.1 tn prHd ... ,c res u!' ..... \~ ' ri'." wi rl' , ur telephonc 
'J'SI for full dc tail ..... Ih~"' pit c Si u gin ' S'UlI·" 'rcmclI.J'Hl'" 
II(lpu!arily anti pu ll . ,11t~ s h u\\' is rc .... o n :.h!y "rif'c,i. 

SPONSOR 



TRANSCRI PTION 

New York-47 West 56th SI.. Co. 5- 1544 

:\ 1 a~ II U IlIt' "lid h i~ flrc h f's lra :\1111 

Ir'rill' jor i ll fnrl/lIll i oll fill I IIC~" T,..,1 .'/'011' 

• ,\',·" . .. " r.III,, ! 

• Y"" r II ,n ... lor t l ... 11aJ 

• '\ ' i<l~ .... r :--"" 1: 

SAL ES, I NC., 11 7 West High St. 
Springfield. Ohio 
Telephon e 2-4974 

Chicago_612 N. Michigan Ave., Superior 3053 

Hollywood-6381 Hollywood Blvd .. Hollywood 5600 

NOVEMBER 1948 51 



" 

C , E, HOOP E R 

SHARE·OF~A U O IENCE 

REPO RT S 

MORNINGS 

'$I&IIIWI 

MAIf II". SElTEI18lR 
iH 

st 

AFTERNOONS 

st 

A."; FRE E & PETE RS att.ut ... 

WFDL • WFDL -FM 
BASIC CBS 

IN SYRACUSE ••• THE NO . 1 STATION 

LIVING HABITS 
(Coll linurdjrom /Jagt 48) 

T his holds trtl(' throughout the lO.'l'l..·k for 
is''; of all houS("wkes who listi'll to the 
raJ,,), Ii 's around 2:00 p,m, before most 
di;lters ha\'e comp1cuxl the hl'a\-ier tash 
of the day, Routines \'ary widl ch,1nge~ 

in the S('asolls, Chill1l-'C~ in falllil), COIlIpo!>i­
tion, and changes in the sClcio'('('OllOll1ic 
stat liS of the family. 

The e\'idence, showl1 \'i~U:llly in the 
chart illustrating thi" lO lnr)" boil!' 1.10"11 to 

twO principks of UII"OSt importallCC in 
plimning radio to reach Ihe I\lo~ t disposrd 
cars for the lea"t mouey: 

I. \\'hel1 women arc doing l:UlluJry, 
!'<'rubbinj,! floors, takinj.! CilT(' (If childr('n 
and babies, th(') can nOI gCIl('r.1 lly follow 
cUl1vcrsmion proj.!r:UllS aucll1iwly, (But 
Ihcy call follu\\' music fairly attenti\,dy.) 

2. \ \ 'ht.'11 \\'omell arc ellgaged in lil:ht 
household activities, sewing:, st raij.!htell ' 
inj.! up, etc., th('y call fo llo lO.' cOI\\'crsatinn 
Of all) type of programs attclHh'cly. 

! YO('II found a high correlat ion bctw(,(,,11 
the abilit) to identif) certain progrrun 
c1CI\ICIllS, such as a character ill a con­
\'ers,1tioll prngram , or a spcri fw: musical 
phrasc lIT tit le ill n music program, and the 
nbi lit y 10 remember ad\'crtising claims, 
T his relat iollship bet wccn type of activit)' 
and type or program holds ITlle in prin. 
dple throughou t Ihe country, for both 
men and WOl11en, and fo r day or nigh!. 

T Il\.' manufactu ref underlO.'ri t ing this 
part icular study r('('rived some .1ma:ing 
figurl"S nn the di(f('Tclln' bct"'l"l'n "audi· 
enccs" gcncrally and a "dispoS('(t audio 
(.' n((·... Her("s all enlightcning: illustra· 
t ion : 

T v.'em y.fi ve t'Cf ('(' 111 of t II(' wOlllen with 
radios lUlled to a COIl\'('Tsa lional program 
W('I'(' al the time playing: with or watching 
the hahr or clse bus}' with chores flut side 
the house! Their radios werc in the 
living mom. Anot her Sf';, whDse radios 
1O.'('re alsO in Ihe living room, wefe ill the 
kitchen finishing their laundry. 

Uy appiyillj! a fonnula (dewl(lpcd mid 
01O.11('d exclusiwly by his orga nization) to 
th€' reN:'arch data, Yocll can providc a 
dil'poscd audicnCl' fating thm tells an 
advertisef how m,lllY p('opk acwally 
heard, (If heard and vicwed, his com· 
lllerci:1!. 

G IUltrll A rl iou illteT\'kwjng and an:1I)" 
~is of it ~ data, remit o:pcri('lI((,s that 
hclp build lIloti\'aliuns in til(' use of 
pr"ducts and l'(' r\'icl·~. It d(,fine s Illes<: 
111111 j\'all()llS, Th i ... stor), in 111 m I! j\'CS the 
~ I'0nsor !Hor€' product h'(' cnp), tl1('l11e~ for 
reaching his rn>~pccts. 

This t ),l'e I, f intN\'icw. So1id 10 Ix' ex­
( 1)1('(15(' lum 10 pog(, 66) 

SPONSOR 



A STATEMENT OF 

MUTUAL'S POSITION ON 

"AUDIENCE BUYING" AN D "GIVEAWAY" PROGRAMS 

By EDGAR KOBAK, Pre§idenl, Mutual Broodcasting System 

T J I ER E h;ls 1X'CIl widespread Lllisllnd(' r~tandin~ ahout tlte 
i ~~ u('s iu\'ok('J in "gl\ C;l\\ay" progralll ~ Oil Ihe ;lir. 'I he 

n)l1 fll ~ iol1 lIl ar he traced to 1110 principal factor,; (1 / inCOI rt:cl 
<lIId l(Jo~c u~c of the ternl "gin' all'ay" ;lml it~ app lea/ion to 
1\\"0 di ~ llIl('t Iy <liffcrcnt t } pl'~ of s ho\\'~; and ( ~ ) the lIlisundcr­
st:mdillg ;ui,iug fronl th L' differellce in the object in's of the 
FCC 0 11 the oue haud alld the "'AB Code 0 11 the other. 
Th i.~ stu/ell/e ll I of Mil/lUll ll ro(/(/cdsl ing System's Ix-lsi/ioll 

". (111 ul/I'wf>/ to ('1I!ar the lIit. 

• • • 
Vir) l. thCI1 , 1<.'1 ll ~ ('(lll ~ id cr Ill e cUlIfn,ioll in the tcrm "gil 'c­
;I\\'a~.., .'· TiLclc ;'11(', as we s:ritl. 1\\"0 di~lll1c t trpe o; of progt,lIm 
i1lI'oh cd-011 (' \\'llich rC\\,:lrds thc listcncr (or li , lclling (or 
II"hidl "hlly~" an ;lmlicl1cc) :Ind Ihe ot her whic h rcwanh p.n· 
ticip;l11h ill Illc ~how-someul1c selecled from tile ~ I\ldio audi o 
CIICC or 5011 1(.'OIIC WIIO sl1hm ils IHalcrial IIwd ill t llc progralll, '1o 
el:mfy Ihis distinctioll, \\"c Sl1ggc,t these (Iefinitioll s: 

a. progr:11IlS \\'hich gi\"c ;1\\"ay prizcs to thc ",dio cJudil!l/('1! 
for tllc purpo~c of gcttiug it 10 li~ tcn. Bccall\c the lISlI: l] 
de\"icc by whidl this works is thc telcpholLc, Ih c~c m igld 
be lermcd ·' telephonc·eall"· sh o\\'~: 

h. programs which gil'e away prizes to the .~Iudio (/IJ(/ielleC' 
for participation amI to I>cr~om submitt ing material for 
the slloll"s. :111<1 in \\'llieh Ihe rJ.';I~0I 1 for li .<, lelli ng is pro· 
gram ;111£11101 pri /.e~. \\c might call thcse "gi\"c:l\\"ap"­
Inore ;Iccllra tc!y. Illey are " audience p:lrl ieip:11 i01I" ~ ho\\'<;. 

~'o\\" as 10 thc <liffcrellec in thc aims :11Id ohjccli\'cs of the 
~An Codc and the I·CC. The Code (which 1~.:co l1l cs dice· 
li\'e J:lIl ll,lry I, 1949) sccb to eli llli11 :1Ie programs 1\ h icll " hlly" 
;l!1 audienec. lIerc is what it S.IYS 0 11 thc \ llhieet: 

"'\11)' /mwdeuslillg (/e.~iglled 10 'lw\" the radio lIudience. by 
Te(/ilirill!!, it 10 li.~ IC''' iu Ille lropc of rcward miller /llall for 
tI,e qUlIlity of CIl/crll1 iml1l!l1t s/lOllld bc C1l'Oidl!(l." 

Oh"iouslr, tllis language need s ch rifiC:ll ioll. hC(';IH\c therc 
I~ s till eOII~iderahk <lisagrcc1l1ellt :1\ 10 what eomlitll tcs "buy· 
111;" :In ;1I1dicnee. But we' ll eome b;lck to Ihis btcr. 

The FCc"~ objection. on thc other h:llld. i ~ hased on Sce· 
tion ,Ibof the C(}ll llnt1ll ieation ~ :\ et II'hiell was dele ted:l~ of 
Septel111ler I. 1940. alld ronitten \I 'ilh no s nh~ l :mlial elmngc 
a~ Sectiol1 1-;0-1 of the U.s. C ri111in:II Co<1c hy the Roth Con­
gre\~ ami bCJ.';llne dTeel i\T Septemher I . 'l ' lli ~ ~eet ion prollibil \ 
the hro:ldca\1 of " . .. till ,\' 10I/a.r, gift el1tcrpris(", or .~ i/lllltlr 
X("/U!lII(" . 

• • • 
,\ft er consideratiol1 of tlte Clltire proh!cI1l, \lull1,11 deei(\e() 
not to hnmdeas t "and il'ncr huyiug" , hO\\ \, \\ -c m;uJc our 
~tand p11hlic :111<\ the gcner:l) and twdc prl'S\ c:micd the ' lory 
on Sept emher I, )I e re'~ Ihe way WI.' look a t it. 

, \ ~ me1l1111'f\ of Ihe ;\"'\11, WI.' h:I\'e ~uh\eril)(:<1 10 Ih( Code, 
\\ "C \\"il1l1\c np 10 it. \\ 'e Ihil1k thc pro\isio!1 :lboUI "hll)llIg 
all a lldiellee" docs 1101 nced to be ell:111ged, bUI rallln-daTi' 
lied ancl ~ trellgthel1 {,{1. 

And so, hy J:1tlu:n y I, \\'c \\·ill e1iminatc ftol!! our I1CI\lorl.. 
an)' program Wl,jell II C helie\'c " blly"''' its audicllce. U11e of 
om progra111S has alrcady IX'cn tal..l"Il off tI,C ai r. 

On thc oth er hand, shows likc ollr " Qucell For A J):l}", 
''' Irlle Or Fal.<;c", "' IJl c A i\' 1l11lher"', " '1 he Bel ter Ibl f', 
"O ui( k ,\ , ,\ I b~II" will be eontiulled . hCC:l l1se, as we ~ce il . 
tlu:r eOllle under the progr:1111 I~pc lIe defined <1 ~ "<1Ulliencc 
p:l rtleip,11 ion," 

111 hrief : \IT ;Ire goiug to di)coll tilll1e "a udicl1ee·hll)"ing" 
~ IIO\\"" h(,C:1U~e \\'C int cud to Il\'c up to Ihc Code of our ind ust r~; 
aho, lI'e fed that shO\\'s which depend on prize~ and device,> 10 
g:nl1 li , tcniug, arc not good rad io :md , ill the 10l1g TUIl, not 
gooc! for radio, (\\ '1.' think hroade:lstin g is hcre to star! ) 

• • • 
Our actIOn \\'as IIOt taken hee:!lI ~e of the FCC'~ "cnl lrelv Ill· 

terprelatil'e" rules whiell "do 110t purport 10 add to or lktr;let 
fro m thestatutorr prohibition" aga ll! ~ t lottery progm1l\s, 

r or ouc thing. a substantial body of leg,11 opinion see111~ 
agreed, despite tllc FCC. th:l t "telephol1c,e:llI " \ 11 011'<; a ~ s lIeh 
ca11nol Icg:llly be ~toppcd. T herc \\lJUld ~cell1 It! bc eonfinll.l­
tlOn of Ill b ill the f:le t th :l!. altlllJllgh Scelion 31() h:l([ 1>CCl! 111 

the CO!11 11l1lllielt iom (\ 1.'1 for ye:us. the FCC app:ucll ily con­
~idcred it I1 cCC'>\ary to \\Tite 11]> li e\\, rllk ... -just at thc InllC 
I\'hcll the ~'AB Codc i~ hcginniug 10 take dfee!. 

For ;lllothcr thing, we arc I.'Ol1l'ine('(1 th:1I wc (10 not ueld 
the FCC to tell IlS hroadcas ters II"hal is right or I\TOllg with 
progr:ullming. 1\11<1. it h om belief Ihat once the Code j, ill 
opcr:llioll tIle FCC 111:IY \I'ell II,II 'e " Iott cry" fll!c ,-:lud no 
programs to lIS( ' thcm a ll , 

• • • 
But IIO\\" eomc, a d:111ger 10 which \\'c C:1 nnOI e\o-;.e om lyl· .... 

[f the indll ... try, reaelung the clecision that ";111diclI CC' 
huyil1g" program s arc poor radio, ,hould ah:111(IOll thclll, there 
11I:IY \\'e11 I>c no 1110Te '"telepho nc·eal l"· ~h o\\"\ for tI,e I 'CC to 
fo rbid, \3llt il is cunceil';l hlc that the I' CC m,l)" me thc 111.'\\ 
TI11c~ to 1ll00T ill 0 11 "~tl!dio gi\'e:II\';Iy" shO\\"S, e\'el1 though 
hroadC;1\ t er~ and li stel1cr~ both 11'1111/ /lu'm, 

To ]lut this in ,Illother way: if it i\ po\\ ihlc, to<la~'. for thc 
FCC 10 \ a~' " IIII 'U)" with gi\'C'II \I'IIr~"-i t \\"111 be p(1~sihk. t01l1or· 
TOil" for the ~a l11 c or another I)(}(h to sa\' "CI\W\ willi 11!l".~lerirl;, 
or sYlllpllo"ie,~, or comics. or di-'II/ILI or dOcmHl"Jlll1rlC'~" 

It \\'i ll hc jlos\ihle. t Il l.' <!:I \" :tflcr tomorrow, for ~onK grOllp 
10 \ :1y "LIIl'ur 1I'111i fTi.'c</om of till.' IIir" 

MUTUAL BROADCASTING SYSTEM 
WORLD ' S LARGEST NETWORK 

-
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Thc fact of the 
111;11ter is Ihat 
510recast is a rare 
and hard-to-classi­
f) bird \lilicil re­
fU 51's 10 fit neady 
illUl any k1lO .... 11 
piJ,:t"On hole, 

,\ cluall}" Store­
casl is adl'ert ising; 
11 is merchandis­

Ing, it is 5011es pronlOl ioll and thell sollie. 
lna~nwch as StorecaS! trnllsmils com­

melcial annOUllcemenl S 10 subs l;lnlial 
audiences in lilt' mi ll ions, you c<ln c;lll it 
";Id vert It-lllg ... 

In;'lSlllUch a' Storecast's ;ludlences are 
flJlely-~crel'nl'd J(uaralltl'cd audiences o( 
cu~tomers righl a l the point of &11e in 
!>('\'C'f;ll hundred ~I,.'permarke l s (in addi­
tIOn 10 F)\I hOlm' listellt'ls in Iht' metro­
i'ulJl;J1l 0Iic:1h'O area) you mi~ht call U~ 

"nd\'ertisJJ1,1! and tlk.'ll <.(Jn1e." 
Ina<;J nuch ilS Sloret:Ist employs cre\O,s 

of merchandise men .... ilO visit 0111 these 
slJl'emlarkcl'l bi\\eekly til <;c(' tv it th:lt 
lIur ~r~.n<;tJr<i· pmducl ~ are kept in con· 
~Iant good supply, Ih:1I they tire well dis­
pl;I.1 ('d and ~t;'lck('J in good shelf IX,sition, 
you C:lJl call us "Jl)('rChmldising," 

Inasllluch as Siolecast employs olhr r 
r('M'"rch crew .. \llIn inll'ntory all Store­
C;J~t products to dClennine s.,les effect jl'e· 
ne .... :md .... ho maintmn a running p.1nel o( 
proJ uct nlOl'CllK'lll for our subscriber's 
Ix'neflt, you shou ld probably call us 
"lll('rchandising alld then SOJlle. " 

Inasmuch :L~ Storec.1M conducts pro-

• • 

"Fn "l1 "IIil ' lI 11tu1t!1'I , .. 1111111.1 :III 'Hh( ... li~( · r 1:11... , 

1" '0 II It .1 illllal .lui I .. , .... for- ~1 .H· I ·(';I..:. 1 ill~-A(IH"'li~illg'! 

~alt· ... pnlllloliOlI'! '1 1·n· l l:lI Hli ~i ng'r" 

H~ctor J. Hyslop I 

mot iolla1 c norts which inmlve such things 
as holiday programs for supermarket per· 
so/mel, plOduct demonstrations, produc. 
tion and staging or supcrmMkct food 
festivals, .md so forth. you can call li S 
"sales promotion," 

InaSlTluch as our proluot iollal eflort <; in­
clude Ihe condilioning of customers \o'jlh 
soothing' "music 10 buy by" and creale an 
m mospheu' \o'ilKh may rl'ducc tellsion :md 
fat igue, thereb)' keeping the customer in 
Ihe slo,re a litlle longer, you might c,, 11 us 
"sales promotion- and then some," 

Storecasl is a oombill:ltion of all of Ihe 
abol'e :md hence il C11I1'1 properl} be 501id 
th111 the 11dl'eniscNo' dollars should come 
from any of the three categories indicated 
in your question, The fact is tllm Slole· 
cast is a catq.:oIY oy ilsclfand at least onr 
of our subscribers o l1e of the nation 's 
lar,!!est food adwrl iscrs-has ;'llready SCI 

up a separate category in its budget 
labeled "Storecasl ," 

As In wllere moncy for th;lt sep.1rate 
ca leJ,.'Ory shou ld COIllC frOln, it is di fficu lt 
to c\';llu;lle the eX;lct percclitage .... ·hidl 
~mlld tx- p;lid OUI of ;ldverlising, Iner­
ch;ll1dising, or 501 1(,.> prornnlion. 

In a fe .... i<;tJl:Hed instances where StOTe­
cast hal' sold .11111011I1(enl('1I15 ,1lone wilh· 
0111 any of Ihe .1ddit ional features of mer­
chandisin/.! or 5.1les prolllOtiol1 -1In an-
11OIU1Cenlent call1p.1i,!!n for the I~;or ld pn.'­
micre of a nlOl'je in Il:inford is a C:l.SC in 
poim IH' figured :l.nrlOUI1Cell1('IHS :l.t 

:l.i:otll (,S"'; of our est;lbli~heJ rate. 1 
,,;ould 501)' 111.11 the hn..'akdown might he 
ildl'('rll~inl! Mr;'. llK'rch,1ndisill,!! 2Sr-;, 
ilnd 5011eS pronlOtlOli 10'-;'. 

1 \I i<h I cou ld hill'(' all~wer('d this ques­
l ion in fewer words alld could h;Jl'(' s('('IlK'd 
le!OS I'a,!!ue, but this is nOI a lltl\' probl('m 
to u<; and to mallY o f the :1gcncies with 
I, .. h;ch we h:1l'e de:1lt, ,111d Ihis is Ihe best 
answer we've l'I't'r heen ,11::1e to comc up 
..... ith. 

Incidentally, tlmnks I'ery much fo r Ihe 
trihute to StOTec:lSI in making it ;tppear 

AlJocid t~ A<lv~'l i!in9 M."dger 
DillmDilr/ (fYII./·Co/on'''' 5,,1, Di"ilion 
Gu.,.1 Foo,h (o,pordlioro. N. Y. 

in rour question:ls a good generic word in 
lower casco Actually-and pil':tsc don't 
think me sHl tTy for saying it - "Storecast " 
is our coilled lind registered name. 

STASl.E\' J OSELOI'F 

Presidt111 
S /orcrasl Corp. oj America, N. 't. 

The choice be­
t\l'CCIl taking pro­
motional doll ars 
for s torecas t in g 
from advertising , 
5.11cs promotion, or 
merchandising is 
r('a lly not a three­
way choiC(' at all. 
It 's a t wo-way 
choice. 

Since few if any advertisers ll1.1inta in 
!epamte "merchandising budgets" the 
answcr to your quesl ion lit·s in a choice 
between ch;lrging point-<lf-sale FM ladi() 
opera lions to eitlK'r adl'enising or sn k s 
promotion. From illY 0\0,11 cx]'Crience in 
mercll.1udising operations, I would say 
thm il ..... ou ld best be charged 10 sales 
promolion. 

There are severnl good rrMi)IIS for this. 
Fir: t of :111 . it 's tile job of the s.1les de­

pnrtmellt to see thai Slore stocks keep up 
\\;th allY iUCTeases of purchasing caused 
by stOTecastin!!'. If s lorectlSl illg is a 
function o( the adl'ert ising depnrtmenl , a 
lot of time may be wasted in paper work 
and roU I il1e before the 5011c~ dep.1nllK'llt is 
aware of what ~ Iorecastill{( is doin!!, ;'tt a 
qore location, or whcn new storcrastill,!! 
promotions :Ire due 10 !iWrt , Since Ihe 
s: .... ·at l" t !>torecasting impact is III stores, 
il IS prim.1rily a polllt .... Jf·501Ie dl'l·j('('. 

&condly, it is just as easy to integr.lIl· 
store(';lsting into other roint-of-sale pro­
motions as it is to add it to broadc;lst 
scheduks, Displa)'s arc ustl;llly nmde up 
f.1r in ;ldl'ance, and rn,1de so Ihal special, 

(1'It(Ut tum 10 pa.~t J9) 
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WCAO 
BALTIMORE 

BASI C 
CBS 

5000 watts 

600kiloc~des 

PROMOTES 
YOUR 

SHOW* 

~ ("' 

\\~.\~t<\\\(, l 
• Just ask your 
Raymer representative 



WHY CBS-TV IS 

Httt art Iht programs with tht biuul luditnc:u' 

in Teltoision: 

TOAST OF THE TOWN (CBS·lY) with a 40.7 raling in 

its top Quarter·hour, tops all olhtr hlui~on ralin,s. 

CBS·TV NEWS is Iht highest·raled ntws lhOlll in all 

HLEVISIOJrl. with 10.S. 

CBS-TV !IoU all thru of tht top"strip"nrittJ and 

musiul shows : FACE THE MUSIC, with a 12.7 ralin,; 

PLACES. PLEASE, with a 10.9 uting; BOB HOWARO, 

.ith I 10.1 rating. 

CBS-TV has the two lop " Iudienu pulicip.llio" ~ 

shows: WHAT'S IT WORTH? with a 14.7 tatine: WINNER 

lAKE All . with a 19.0 utin,. 

And •. _ 

weBS· TV leads all othtr Htw York hlutsio" sh· 

tions in silt of audience, unn dlJl I wuk, in Iht 

l uralt qunter-hour behl'un 1:00 and 11:00 p. lI1 . 

. , ..... ....... ...... ..... , ~ ..... ,~ .. 



IN AUDIENCE 

It's because CBS-TV gets better pictures on the screen. 

ThaI ta\..cs more. in Ic ll'v ision. Iha n :,!I'ca\ clltcrtai li c rs (CIIS-T\" h ; . ~ Ihl'lII !) . 

. \l nn.: Ibn t! rc:ll t' li lcrtailllllCll 1 (CBS-T\' ha ~ tha t !). 

111:1\..(:S \11i:11 Be ll Cros::o of Xcw l~, rk's Daily ' \ (' If.~. wrilill ;! :t holll 

CBS-T\' , <::111 ::-: " The '\'('11.' Look ... lop qualit)" (·U('(/,\' ... ll1o/ (If(' IIie Iftl!.-

of the industry: - Th~·s l' "top (Iual it y dft 'cb:' ::- 1 · Il ~i li\I · ly ::-)Il t·hrunizt·d Ilith 

-'OIllHI. COIlI C tlin.:ctly froll l C B~-T\"" 1II11l1a1d ll.!d ::oki ll in li;.dll ill ;!_ 

it] (';Ullcra- lIIo'CIl ICII L in the ::-ded it'll a lld ('(IIIII'O:--il io ll of ,':u 'li image 

flllidl~ lIIo\"i ll ;! ill io the !lex!. 141 pl c:l:."c 1,01h the l'}l' :lIld tilt' Cill'. 

It" ,. ::- uch lop l e/crisiofl ::- kill ~. ba::-ccl 4111 hour:o. and 1IOIII'S of inll' lb·j ,c 

I'l'!'c:l rch tlial :m .: Inaki n;! CB :- -T\- alldiclI('t'~ ~o lar;,!c . 

C OIIIC and scc fo r vllnr~clf. 

CBS-TV 
_ fir st in audience ! 
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a nother NETWORK CALIBRE PROGRAM 
•• • at local station cost! 
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Murder -My stery -Suspense and Music -COMBINED! 

"Mike Mysteries" arc 15 nunule (5 wedly) Iramcnhcd lTIu su:-:d shows, incorpora ting a 
com plete 2 minute "WhoJullit." with the solutio n held In susrcn~c until the end of your 
commercial ... a program format guar,lIllccd 10 create c;>.:ci lcmcnI. hold li<;\cncr interest 
and capture sa les. "I\1lke ~ l ystcrics" features stories \Hillen cxclusi\cly for Lang,Woft h 
hy lI o llywood's lI owanJ Hrowl\, wht)~C nlmic scripl~, nO'els and dctcCIl\C ~Ioric!. tag 
him a~ o lle or ille out~tandlng mystery wnters orlilis day. "r"'\ lkc My~tcnc<;" is rcady for 
spoll<,orsh ip January lSI ill e'cry important llI;trkCI, hy the morc than 600 LHlg· Worth 
aniliated s tation~ . ror a typical ·' Mile My,tery,'· sec page oppositc. For rates and ti me 
avai landity, chccl with your Lang-Worth st;ltioll or its represen ta ti vc im lllcdiately, 

LANG-WORTII feat ul'e • 
pl'Ogl'aDl S, In c. 

/VclII'NK Calibre Pr{lgrallls at £{lrnl Stati{lll C{lst 
STEINWA Y HALL 113 WEST 571h STREET ' NEW Y O RK 19 , N . Y. 



(Om tirtued!rom /Jagl' 54) 
l:lsi-minule promn lions Gin bi.' fcatur('d:1( 
I'ery li ll ie eXtr:l eXIX'IISC. 

111irdly, ".1 le~ pronlntion bud~e", un­
like .1dl-erli~lng budgels which arc deter­
mined a ye:lr or -.0 m adv:mce, are more 
flexible, and can allow for the addition of 
exploratory expendi tures in neu: mediums. 

WALTER E:-':-I IS 

1\ltrchClUdls;II:': Dir«ror 
Calkills {3 1-I00dl'lI, N.- }'. 

The quesl ion 
po~ed b)' Mr. 
I lysiop is 3 good 
olle. Storeca~ling 
and ils compel i­
IOrs (lffer all ac­
tivilY which is hy­
hrid in natllrl.'. II 
is an adV('rli~ing 

mediu m in thm it 
calls the 3ltenlioil 

of the consumer to the mcri ts of specific 
products. It is abo a merchandising tool 
in Ihm Ihecontr:lC1 includes extra rewiler 
act ivity at the POi.111 of So11£'. l ienee, 
there is good reason to ask: "Should I 
charge Ihe Cfut 10 tlX' advertising or 10 
the s.11es promot ional budgel?" 

Despi le the impol \Once of Ihe merch:Hl­
dising value of slorecasting and all it'<l 
services, our clients have considered it a 
I'e ry proper charge against Ihe 'Idverl ising 
budge!. E v('Il before F{\ I \.\'a5 added, it 
\\'as rega rded as a medium which had 
m.1ny of t he char,1cterisl ics of radio. 
With FM , the rescmblance becomes more 
pronounced. 

Furthermo re, t he COSt (I f Ihe service is 
more in line with advertising Ih '1I1 wil h 
s:lles promotioll bud~ets. f\ yea r's cnn­
t ract fo r Ihe f',1'O services now being 
offered amounlS 10 :lbout $30,000 10 cover 
only IIlTee areas. If that figure WeTC pm­
jected nationnlly, it is prerty obvious thm 
it "'Ould be well beyond lire limits of a 
budget for s.1 les plOlliotion nr merch:lll­
dis in~. 

F REIl B. ,\lASC'HEE 

Vp. ReSl.'arcll, MClrkl'lill/: {-f 

1\ ll'I'chandlSi'lg 
Battll1, Bar/Oil, nurstj'lt {it OSborli 
N. Y. 

NOVEMBER t 9 .. 8 

II' s apparent 
t lral the Siore 
broadcasling serv­
ice docs a I hree­
way job. II's :ld­
\'enising; il 's sales 
promot io n ; and 
it's nX' rchandising. 
And iI 'S clear too, 
that since it docs 
a ll three, its bud-

J::t>I can' t be assessed categorically :lgrlimt 
:my one of the Ihree aClivities. In the 
rlbsence of a good throrc lical ha~i~. allr:­
cal ion had 10 be arrived a l p.-agmat lcally. 
And, since n<l t\1'O advertisers '~n1 to 
ha\'e had exactly the S.1JlX' $Ct of prohlcms, 
Iherc ha\'c ocell almnst as lIl:lny prag­
matic !>OIUlitIllS as Iherc have ocen 
:ldveni<.('ls. The shifl to FM mealh thm 
along "ith the More :ludience, Ihe 3llver­
ti:;cr alo;o reaches Ihe growin~ block nf F~l 
homes in the Chicago markcl. F.\ I was 
aocpted I-occause telephone lines welen't 
a\'ailable for alilhe Jewel T('a (lutlels. II 
furlher complicated budget procedures 

Howl'\'(' r, while Ihl' solutions havc 
d iffered in delail, some general p.1ttenl~ 
have emcrged. They have sh:lped up in 
this \I·ay. 

I. A/loClllio" Accordill/: 10 lire /mJ:1m"I(IIrce 
of r lmc/iOlI 

An adwrt iser IIl:lY IlCIt feel Ihat nil 
three of the functiollS are nf equal im· 
port:lllce. One may rciie\'(' thaI major 
national media should carryall of his 
advellising lo..1d and that lire importance 
ohtore bm.1dcasting is in its S.11eS prunl(l' 
tion or merchandising effICacy. TIlUs he 
\\;11 alkll Ihe enlire budget to one or the 
olher of lhose 1\\'0 activities. AnOlher 
ndvertiser may look on Slore bro:tdcasting 
as being valuable only for it s reminder 
advertising. 

2. For Thrrl' Jobs You Pay Thru Ways 
A few ad \'('rtisers feel thm because the 

service opcmles in three areas. its cost 
should be evenly split t hree ways. TIley 
bel ieve Ihal il's either 100 difficult (lr im­
possible 10 assess Ihe value of each 
fu nCl ion, 

3. The Pragmatic Approach 
When Consumer's Aid \\'as firsl PI'('­

sellled, many ad verr isers were in Ihe 
middle of their budget year, and Ihere was 
no provision for such a service. So Ihese 
advertisers did the pmgmalic Ihing. They 
looked around for extra money in allt l1Tee 
budgelS and look what was needed from 
each to buy the ser\'ice. 

4. t\ &para/r FUlld 
A few ad\wlisers confounded by the 

problem of dividing cnsts, inqeaJ of 
~p l ilting ii, ri~htl)', \Ie Ihink, set up :I 

'llCC'ial arpropriation for slore broadcast­
ing. 

While il'~ po~sible to go inln mall}' more 
variatiolls of CftSl distribulion, nul' experi­
ence to date has brought us to the"" 
lelll:llil'e rnnciusions. \\'e say tentative, 
because wc feci that arrer everyone has 
had snrllC more experiencc \\;th sture 
broadC1l~ting, mml)' current ideas will be 
revi~ed. 

( PI('a~ lurn 10 pa~e 64) 

1\ liliNG -WOIl Til 
".\11 K ~ 

.\l YST~1I \''' 

II OtAT~ TAKES 
A SA~" 

The lifeless body of lo\'cly Marie LaRue, 
clad only in a filmy nightgo\\n, lay f:lce 
down in the half-filled bathtub. Still 
clutched in her right hand was the bar 
of a tOI\eI rack, and on the wall abcne 
the lub's inner surface a broken section 
of the bar's supporting knobs gale a 
graphic piclure of what had happened. 

The hotel doctor,standingwilh Homi, 
cide Lieutenant Evans in the bathroom 
doon\'ay, gave nis reconstruction of the 
accident, "One of the maids found ocr 
this way, Lieutenant. Evidently Mis~ 
L:r Rue nad started to step into the lub 
"'hile ho lding tn the towel rack for sup­
port. It broke .lnd she fell, knocked un­
conscious when her head st ruck against 
the inner edge of the tu b, Death \\'as the 
result of drowning." 

" Except for o ne fact," thc officer said, 
" I would S.1y you are right. n ut th'lI one 
fact strongly indicates this woman was 
murdered." 

(Solution b e low) 
"MIke Mystery" is a l e~ t ure at i IS·minute 
Ir~ nscr i b ~d music and mJslery show n ail· 
able S times wHkl, tor n~tionat, rq;ionil 
Of local sponscrrship on SOl) h n" Wolth 
athliated stilions. For full in lormalion. 
contact Jour sblion or ils Itllre~ ti1ivt. 

LUG-WORTH 
[eatlll'e progrilllls, inr. 

,Ndl/'jIr/,; ( 'alief( I'fI'!lfllllH 

(1/ fl'f',If Slfllit'lI ('t'~'1 
STE INW" Y l'!" ll . lJa WEST S1TH ST , 

N (W YORK 19, N. Y. 
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NOVEM8ER 1948 

..J n its endeavor to bring Detroiters a diversity of entertainment, WW J. TV, 

Michigan's fi rst television station, has added weekly televised broadcasts of 

the Detroit Symphony Orchestra to its ever·growing list of program features. Compli. 

ments received from the thousands of television set owners in Detroit allest 

to WWJ· TV's perfection in technique during the first broadcasts of the Symphony. 

It marks another milestone in the progress of WWJ·TV, which, in its second 

year of operation, 'has already become an effective advertising 

medium in this multi· billion dollar market. 

ADDED 
ATTRACTION 
TilE SYM PHONY 

6, 
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,I ,..tlh,.I;II ,II,, 1 1,,11'1 "I il~ Itldrl.."1 Ililll 1o'1'·li~i('II . tll'\\ 

\ i" I"" \"11101'1.. 

ITEM : /,,,1.11. 111',1'" 1I1'!\\"I'1.. 'l"III·"r,.II',1 1I ;111" .1 ...... ,·1. ,· 

ill 111,' ' -\"uinl! 111111 1''', 



New NBC Television Network Sponsors 

' ''mim/ r."rJ" 
II"I".~ /- id"i,", if".. 
Iliw-jfllf.,";'mp",j CIfIWI r .... II/(. 
rJ'ITmf,'1 1111"'r~ 
GII,'II.f'",d".,/, 
CofWIII,./',dll",li, ,··f'I~·/ Co, 
lJi~lI>,\ lIuh 

/ II/"flllllio"," ,"""'" Cu. 
Ju/i/l.~ KII' .w' & Co, 
Phi/cu Cor/I. 
I'rtlfll" & (;1/11/1,/,' CII, 
Sh" rlu'1/ lI 'illilllll~ Cu. 
g I{ -""llIiM ,I.:: SO/u 
5 /111.,5/' il/l' 1l,It'lIih, I III'. 
:5ylt'{lIIill f /'-I'In'/' ! 'fI.,/lIIh. I,I<', 
VII i'I'1!' . , rl ,1/ IIII11}W/1l f/ "I! to, 
" irk O"'lIIiml 
If'lI/.'lI 'frl"'llIe 1,,'lIs 
"'J,j/dl<l ll l'I"lrtlltIf~11 Ct). 

Continuing NBC Television Network Sponsors 

. /II/,.,;nlll 7;,IH/f'''" U" 
Fj,.'Ml)//I' Tiff' K· HuM.., Cv. 
Crt/eml fu."/~ C",!" 
Ct'IIt'ml f :It,('t,il' Co, 
Gillet/I' .5.if<'IY /(,,:,,' r. ... 
Gu!! Oil COf/" 
Km!1 Fi".,/~ Co, 
,l /u(Oro/rt. h"" 
R. J. Nt'lII"/./s 'I i,bwl'll Cu. 
SU'lft .t. Cu, 
The 1;'.\'(/$ t ... 

\ 



LONESOME ,_ "" 
s. .... v ICOH-V;': to.)on 

PLAY THE PLAYERA ,M." ) 
... I nut So ok., L .... Qft-M .... 51" 

X •• I .. C~"'-"'v" "" . ,' [d ..... u"cio 1I00-L ... d ... • • [ooch L I,hI-MGM ' P . ..... V .. , • • - Ie.' • 

RENDEZVOUS WITH A ROSE (J ... o..) 
hdd. (1.,\-( .. 1. UHl • Bob El> o,I,-Doc. t4~91 
, ..... . , l'I .. lr-8~lId 1056 • P,od ';: • .-c . ... 1~1 6 51" 
Oick Wo.-a" 0 H.190J • So., ... L ..... ft-. " {:ao9 
Do II d MGM 10tn Bob SI . .. otI-""·- Q 

W.~'O:I.~:~S;' . '041 . Bobb. W .... h-C ... I. 115' 

TUNE ON THE TIP OF MY HEART, THE , '~".) 
s. ..... lCuo_V1c. 10·1146 

WALKIN' WITH MY SHADOW ,Jo' .. " •• N .... " 
o U01 4 J.e\< McL .... W •••• 0 .. ,,--<"0,1 .001 

, •• ,koI1hl1:- :~.' ,"'9' Ji",,,,' . V,I,.ti •• 0 ...... '-'1 ... 11. 101 Moo <0 ~ ... ,,-.. • • 

WHEN YOU LEFT ME ••.•• ) 
L ... GI".-V'" 'O.t~9 . R . .. 1'01 0" .. -0 ... 1(50) 

WHY DOES IT HAVE TO RAIN ON SUNDAY ,[>,,,,",,, 
f,.dd. M .. ~.-Vi •. ,0·'5)1 . O .... H" ~FV;cD to.m:. 
s..ool<. L . ...... -MOI<. 50.' . M.II t. "0-". 
8 .... SI. 8 ... .-MGM 10Ul 

WITH A TWIST OF THE WRIST .. , ",., 
fu. , •• t_Bl. lIon • Key IC ••• .-<ol. )(:0015 

YOU STARTED SOMETHING •... " 
oj Jlt91 P , ... M ... ·R." C ... _VI< '0.)010 

TOOT p,,'oo;-<. " " ,"bbl •• _MGM" Ja.k Edwani.-MGM ,01, . M,ld .. d ,.,IU-Mo,. , otA O. " 

YOU WALK BY c •.• "'" 
Jonw "" ..... 80010. 8 ..... -0 •• l~'J . . Edd. CN<hift-Co' n901 
00 .. ; ..... "-(01. JOOn • ""u •• K,.,-V,e. !n06 

YOU WERE ONLY FOOLlN' ..... ".0 ....... .. 
81w. 8 ....... -MG .... 101l~ , I.k 500h-0 •• tHOl 
K .. s. ... -Coo 15"0 , [,ie Whi,.,y-col. ltJU 

MR . SPONSOR ASKS 
(CoUliH'4(cljrom p.lg( 59) 

With the larger n:!tional ad\'ertiS('rs 
ttK-r<' is linle colleem .... ilh tIl{" question 
at pr~nL A comp..1n)" ;;p"nding a 
million dollars for ad\'ertlSing and also 
spenJmg heal';l)" for sales promotion and 
"k'rrnandising can ea~'ly pror.1te th(" cost 
of StOTe bro.1dc3;'ting mnon::: the.!'{" thr<'e 
accounts in dir('("t prr,portion 10 its ac~ 
comphshJllents for their product . 

With smallcr comp..V1 ic~ ~tore broad· 
casting often {Cprc:-('/l1S a lal"!:cT outlay in 
comparison to th(" total budgct and they 
\\iIJ eithcr make a special appropriation 
for it Of eh:lrge it to all threc bu..tgets in 
proportion 10 their ahili ty to aboorh the 
COS I or in proportion 10 what tll('Y guess 
to be the rdat ivc inl lXJrtance of the 
Ihfl."(> acth·; t ics. 

So perhaps thc 1x'S( way 10 :>l'mll1ari:e 
rt all is to intcrject our poinl of\"ie", as the 
seller. 111e theoretical question of where 
to charge storc broadc.1slill{! isn', nearly 
so important as thl' fart of tfying it , to !("c 
ho ..... it ""'orks and dctefmill(' Ihc sort c.f 
job it accompl ishcs. And wh("n you see 
he .......... el l il <Joc.s work, you e:1n II1('n si t 
do ..... n .... jth your three managers and YOUf 
accounlalll to reach a decision on how ' 0 
split II I(' cost and i, is eur hunch that the 
dccision "cry probablv ..... ilI be to set up a 
nc ..... accoullt-Store Broadcasting. 

J "'~IES L. HmE JR. 
\ 'P ill CharRr oj Salrs 
Cons,n"..,..s Aid Inc. 
Chimgo 

TV COMMERICAL 
(Qmtillurdjrom flagr 19) 

its pUllch. Thc type of filill C"OmnlCreial 
u~J today in T V whidl can stand up 
under thc gre2 test IllUnb("f o f scannin,!:"s 
and sti ll f('t:l in m:ljor 5.11es imp.1ct is the 
("tlllllllcfcial whose pitdl is basc-d on 
public ~.m·ice. 

l11e CUfn.'1lI TV SPOt scheduk o( St:lnd· 
atd Oil ilIustr.1t('s this fact. Es...-.o spots 
(arout 15 a ltogether) :lit' Ic talcd on a 
h\·e·a· .... ('ck scheJule. Of thelll, those r("' 
IX';lIed n"lO~t \.\ith tlk' Ica~t chance o( 
clc;"lting ad\ el"S(" \·ie",,·cr reaci ion alc tho5(" 

C"OnfincJ to t'ilIboardinf!; thc rest of the 
mlllllll'fei:ll is ~traip,ht public '<'f\.i«-. 
Onc E.:.so ~I')t conmlacia l ""a:. 1·,·rc;11ed 
d;1ily for two wccks \\'ith !!ood cfrectS, 
The seCret \\';1S simple, The \}Il(".minute 
him featufeJ !'OIliC t'I.';1t1~ hclpfulpoilll(,rs 
1111 higlll.my sa(cty. ' 111(' selling v:lluc I\'a~ 
therc l'lJI li~tcnCTl> didn't r(,alizc ii, ami 
rfaisc-d E,<..<'{) for it~ ruhlic.minded film. 

(1'lr.lSi" tum to (ltl)!r 6i) 

SPONSOR 



1st the Deep South . 
In 

---Based on 
Diary 

Latest 
Study!", Listener 

-Listener Diary Study mode by Audi. 
en~e Surveys. In~.-hom o~(;urate ~ro •• 
section 01 the 559.970 lomiHes In the 94 
counties ereditecl with 500 0 OJ better, 
day ond night coverage (BMB). Al k to 
lee the (;ompiet e l urvey: your Katl 
Ageney representative has II. 

I. Biggest audience for every 

part of both day and night. 

Z. Biggest audience for the 

week as a whole-WWL 

wins by almost 3 to 1. 

l . Biggest percentage 01 wins 

in aU quarter-hours-WWL 

wins 87%-89.5% in day· 

lime. 

4. BigQest net audience for 

strip proqrams • 

. . . a nd WWL's locally pro-

duced show s win virtually as 

la r ge shares-ol-a udience as 

CBS and t ra n scri b e d pro-

",runs. 

This IS de finite. proof folks turn to 

A Deporlmen\ of Loyola Univ8l1ity 

WWL ... "'0,000 watts- High-power. low-cosl coverage of the Deep South- dom inati ng this new-rich market 

R £ P R £S £ NT£D N ATIONALLY BY TH£ XATZ AGE NCY . INC . 

NOVEMBER 19.(a 6S 



LIVING HABITS 
Om lillutdfrom /'<I Ct 51) 

clU~IH' \\ lIh llw Yodl UT/o!ollll :"l tIOIl . !tad!> 
thl' Tl" f': .mkm 1Io Il' P " } !>h 'p through l'I 'crr 
11111111"',' ;"Inion Icad lng up to and the ll 
tllnlu"h u"':(11 nl'ro.Juct, I {, h,r l'xmnple, 
" f<lIl~ I/tI":r tdl ~ till' mt .:rd,·\\H I .... t ab 
d,Ol.llat t haT~ 1x00UH' h .. "I ikc!' thl' 
10l"l1," till' 1I(,n-dthllltIH' an"w('r i ~ {ol· 
In\\l'U ul' unl il tht· ft, .. 1 nll::;lIIin;! o{ 
·' la ' ll·· l·merj.;l· ... 
T;'l~t l'. Yl'lI.· 1I JI'· ....... 'wTnl in a Mud}' «Ir 

.1 IlaUtul.ll C;JIlU" nI;]nu{,KIIITCT, means 
Intillltdy IIIml' ((I .1 candy caler (or all 
,'all'T oj .In u.'rt:lt. lor th;\1 mailer) Ih:U1 
Illerl' ~llmlibl um uf la~te buds. 

1111~ aJI.:nl"l!T IMli J ... olkd 1<1 ;Jb.1ndOIl 
rndio ;1) Ul1prodUC("o.' \\'Iwn hI.' Clll('d 
'l'oeil inm the pictUT('. Ilc'd N:l'1t adn'r­
tblll~ tilt.' ta~tr ~o(,Jn~'ss of lIis candy. 
111al dIdn 't .... ·\1 Glndr. 

I it had wn\'('nt~nl;JllTlarkl'{ statistics, 
but rhfY lOki hllli nnthill)! about wh) 
JX'orle Nit C;Uld}' . 

Ca ll1('l'a Ar liclI '!;Ill(il{"> f('\'l' "l('d a major 
IHOUV.1Il011 in candy c:uinj.! til(' r('din!! 
that candy i~ a n· \.\'ard. C,-uld), (':!ting 
appMclHly b a minor (\'lchration . 111is 
1'. true \I'ith both men and IWlfllcn, al· 
thougk the nCa\!>iol1~ whidl il15pirc or 
justify the n' \.\'ard arc uSlI,ally di rfercm. 
The iY'OIS of these fcdll1gs, a~ it':. ea~r In 

.\0('1', arc in childhO(ld cXlxoriences. 

HI! ~al1 Ft-mu:iscn* 
,IU mmi[ h~ft'Nnnc's fj~ "llilnCl"ul 

66 

'01 ,h~ "<,,;,,"', 11'10 I" , o~" "'.e,. 
So .. F,o"'"""" .,,, , ,n P*' '''1',1" 
"" .. I': , •• ~ W}.ng ,n,o",~ 

S"",.~ S1.I ( S ,,· ... "' ... C( "'f ' ll ·S 
)"" ... ~I .... ""9 ~o .. ~, cloud 
"' ''1 1 • ,yoS 

• ,., •••• , ......... . " ••• , .~ •.• '."" to ,., ." .• " ••.• ••• ~,< .... ~ ..... " • 

£.1tlllg c;\ndy for rda~;\llOn :u,u ca....:' of 
tl'll~iofl i .. ml(ltil('T imponmlt candy buy. 
III!! and cming motivation . TI,c t )'f".· ,lIId 
la~lc of the candy C'OlisUIlK'd is dircctly 
related to tlw rcaloOll for ealing II , Pany 
candies, for example, aren't thL' t) pc a 
man would d,ooS(' to cat during an after­
noon brcak, or a "'oman desires durin}! 
hotL«'ckaninJ:!. This relationship bo..'. 
t ..... et'n th{' type or candy and irs con­
~urnpt ion has provided the sponsor ""irll 
additional OOP)' slant:.. 

TeSI radio camll.1igns by this rnallufaC'­
luret using a "reward" thernc lIa\'e ai­
rl'.ldy jurnJX'd s.,!es suhsrant ially in te~t 

:Iteas . 
r\ rOldin adverti:.('r who make~ dry 

cereals discovered frllll1 Cam('1'(1 ,kliol l 

itl\'c!>ligallolls that tasle was Il lOre lm­
port,l1ll 10 his prO!>IX'ct" 111al1 his ndwr­
tising emphasis had accounted for. t\ 
pilot survey isolmcd in Ihe minds of 
cereal eatcrs "ucll dements o{ laste a~ 
!>i:e, txz<ly. and texture of the cer~'al unih, 
and IIldicatcd the InK'~ a {!In her quanti. 
100tiw study of ta'IL' apJX'a\s <Jl<.uld 
{ollow. 

It i, Yoell's belief deriwd fmm C llllt'fa 

t\ctioll studies that listcn('rs do not 
ordin.1rily t-cliew advcrl ising claims that 
aT" outside their l-oflSdoul> ('). l'eril-lIC("s. 
The majority of rx'opic 11ItcT\iewed on 
thdr cnlldy eating hnbits weren't a"':lTe 
IIf ca nd)' ad\'('rtising claims, IIr didn't 
l-clieve "hat tlK')' !K'nrd OT read, 

In a stud)' for Cecil and Prl'sbrer. Inc., 
'l'oeil found thnt pcople generally don't 
ix'lil-ve tob.1CCO advertising_ (Cecil alld 
Presbre)' handles the Philip ,\lorris 
cigaretlL' da)'tinle radio advertising.) 

,\ lorc irnporl';'l1lt, Yocll Ix' lie\'e!> IH.' 
found out why. It i$ h is C\lncliision that 
]'I ... 'O]'le nrc incredulous because nd\'l'rtbinJ.: 
cI;'lillls afl' contrary 10 Ihclr JX·rson.,1 l'X­
Ix'ric IlCl's, 11,e obvitlus cl)J'ullar), b I hOI I 
\ ..... Iil'\'abl .. ropy lIllht IX' rdated 10 mn­
Milner e:>.:periellces. Th.:r .. is ample evi­
d .. nce 10 pTl}\'e the soundncs.s of Ihb 
al'rTl~·l(h. 

SIIICl' ~Il .. ,kl' r<;· cxperknc~'" cr .. Me SlUok. 
ill,!! UIOIJ\'iItItJll!-. tAuW'rt1 , kIWI! ~t"JI~'~ 

hnnl! tol h"IH a 1l1ll11Ix-r nf fUlh.bllK'llla! 
l>lIIokilig ~alisfaction.;. ~,. clg-aren .. ad­
\" 'Tu,illg, -dam" Ylld!. h,1" l'wr Glrri .. d 

OUI a COII<;'J~t"'H ClIlIl,\1ign aPf".' alml! to 
II .... · .... • "'Ilis{action~ , 

·1-0 "hal , tlll'll, call cigar"IIl: n.i\'l'tti,ing 
~lI CCl·~'l..·S tx' nttnbuIL'd ? Ynd! gi\l·~ t\\U 

r.' a~m:.. Fir~t, ,uztlkln.!! hn~ tX'~'n "" the 
itKI\'.1'''': for the ]la~t 25 y"'ar, Any [Iud 
;111 ild·clnl lll ~ '-'Cl'IH..::J to ulcrea ..... sales, It 
t,>ok lill,," r"r IX·opl..:: III apply objelli \'e 

SPONSO R 



TV COMMERCIAL LIFE 
lOmliHurdjrom P.11:( 6.1) 

t\noth('T ~ l'pro;Kh to the prt.bll.'111 oi 1'1:­
p<'atillg coml11crci,tls in TV is found in the 
tiM: of live -and fi lm til11(, ,igll ,Ils ,!lid 
wcather spots. ;\ Ithou)!h the f:>_~ of till' 
13ulo\'l1 . Elgin, Gruell, Lotlg1l1c~, arid 
other dock~ Sl>t11 in TV time :,ignals 
don', ch:1I1j!c uftener th;Ul onC\.' ('wry 
,Itrl'\: or four months, the required ('klll('n1 
of fl1.'~hnc,,~ is thell.'. This is lx'Caus..: the 
timc l'One-. with ('\'cry SGlI lIlIrlg. :md 
lis teners are morl' aware of the 5('r\'in' 
factor o f the comme rcii'l l th;1Il till' f,'lCt 
that the}" nrc br illg sold SOII1e1hinJ!. 

The same is true for wl'a thcr signa ls. 
The \\'cll-knOI':n 130(1111)' lamb 1':1s gam­
boled acrol'S tholls:lIlds of TV SCf('('!lS in 
the 1),,51 eight ) cars, with only slight 
variations in the product-selling tech­
niques. Thl' chnnge in the I}!)(" of 
weather docs the t rick, and it is doubtful 
th:1t the Bolany Spot~ would h<l\'e laswd 
as long :..s they haw with viewers if Ih<' 
~nlph.;lSi~ w<'rc a ll sell ing alol1e. 

"'''11) products :He su ited to neither a 
li\'e COfnml'rclnl nor a fihned public­
service npproach. 1\11)" sell ing done for 
them on th~ \'islI:\I a ir must bl' desigm'(l 
primarily to mo\"(' products off s tOfl' 
shclws. I II ~ueh G l.5l'S, T V re<:caTCh 
s tudies haw shov.1l tll"t rollnll'rci:l ls 
tmd to h,l.\e Olll' of twu elf('"{'ts: ( I ) Thc 
intcn"'t in the commercial will be a~ high 
as or hight'r th :>n Ihe inll'T .... s t in thc cnt~·r­
tairunent ptlrtion. (2) The intcresl \\'111 
drop sh~rp l), :lJld go lower th:>Jl an) olh('r 
portion of the progr:un. 

TIlerc is virtually no "middk_of_tlle_ 
ro.,d·· nppro.,ch to st raight selling ill TV. 
Either it's good. or it lays :1Il eleW wilell 
it's repc <, tcd. 

Alllcric:>n T obncco COmpml)'s f.'IUOUS 
squarl'-d:>ncin!! ilnd m<lrchmg ei;.:ar~ttC'i 

arc a good eX:lIl1ple of the t) pe of str:>i!!ht­
scllinj.! TV commercial .... hich can be re­
peated I11ml) time:.. The} fall into the 
"cu tc " class. hilt the stop-Illotion short~. 
m:ldc b} J :ml II .. ndy, an' im:lgimui\'c 
enough to catch thl' interest of \'ie"',er!> 
almost ('\'('r), time. ATC has lll;"ldc about 
tl'll such film commercials so f.,r, for both 
spot and progrtllll usage. hut ('\"~ll then 
the hi!! tobacco finn w kes no chaliCes. 
Ne .... · films ~lrl' made frolll til(' old Olll'S, 11)' 
usin~ the J am II:llId} shorts ..... ith 11(' .... • 
sound tracks addoo. thus giving th(' effect 
of ne .... llc<:~ without having to spend the 
bi~ 111(Inl') tl('cclcd to crcatl' ne ..... clips. 

'nIl' lilllflcd-budg:l'I ad\"CTtiSC'r obvi­
ously c:m't sp{'Ild till' kind of 1ll0l11')' 
American T obacco doc$ for ingenious film 
cOll llnercials. But wille advc:niscrs arc 

(I'lrdSf tllrn IQ (lIlge 70) 

NOVEMBER 1948 

His Touch System Keeps His Finger 

On Top of the News from Washington 

The "!'I~ t"lIl" ill dud.·;; lIlul'h more tl, :1I1 :111 alerl ",el <If 
fi nl-!er~'"n .., II IIC\\ritcr. Ii i", "n;{'e ·tafT. n ,m],I,·t,· lIilh 

rl·l'flrler. alld radi" e, lil"r·. IInrl..", IIIHI('r ellll·I,1111 pl"!'~' 
.ure, ... iftill~ Ih,' IInl·. n Ollfll'lIIillp: tIll' £:HI·. ililell i.·,\in:.: 
tIlt. 1'('''1'1(' " I", 1..111111 1111\ 1ll'1I", j. 111;111(,. lh IIII' 11111(' 

he ;':U\'" "II t il\' ail. hi. In:;· li l '" !'nipI l"I,fI,'\I' I"T('i~c 

loal.J..ttroUIIiI 11:11 ,1 <Jalhen·d h~ trai'lI',1 11'1'01'10'1".-, 

'I'll. , .'~h'lI1 1,;1\' oil [liT li·teller· allll adH·rli·('!"· a- \\,,11. 
I'i ~ 1;1.1 alli i 10)al nat,(JII;"l1 ;Illi lielll 'l' i!"I~ "11,\, \"1' ,. f till' 

11t '\I" frHlIl \\ ;t.hilll-! IIIU··. Ii i· \''''"1' a,",·rti· ... ,· t!CI re· 
· lI lt- . Curro'lIl h .1'"11."1 ...... 1 011 :H(, -lati"II" Fulton L.,,,I ·. 
Jr. afT"nl", 1",,;.1 ;lIhcr l i " 'r~ 'Io'llIorl.. I'n '~liC!{' (II Ilwa llillll' 

1''''1. '11 ith I'rll.r:"lI ('11 lall'1I1 ,.".\. 

"';i, l("" tl,..,.(' an" nHIn' Ihall 5(11) \11::; ·lali"I'·. then' llIal" 

h .. • .,11 " 1"'lIlul" in }lIlIr ,·il). If I"" .. ,aliI a Terull'II1MII' 
ulIdlr ll {,{, f"I" II , li (,11 1 1"'1" )"ur",d£ •. iu\c"tif,'lIlr lI,''''. 
CIII"{' I.. I"UI" llle;II \it,tll ,, 1 ,,"t1 ... III" II,.. CrH1Iwr;ltill' 
I' r"gralll ])", ,,.11"11111'111. Mutual Broadcasting Sys t e m , 
1110 Url',LlhlllY. \, r 1:: t Ilr T ril' lII l1' TOiler. Chi";"li-'(> 11). 

" 



signed and unsigned 
Advertising Agency Personnel Changes (CotllBlucdjroUl pagr /9) 

SPONSOR 

Ch".I.,. T. Cll .. ,' 
1~ ,·(t"",hJ (;,,,-h",,, 
I'hil .',1"",,1. 
""" I I ,or"", 
..... ,."bll F,,"" 
,,, ' Ibn t;"fl 
ICa' ,,1I ILl" 
1I ".:h U"I.· 

1.1"",. I J,,,,,,,,, 
'!:In ""Il' 
\I"J'" II~I'", H, "'''~ 
U ... ,I.ihl .. 
... "."'~" I:, Li'''''I''i'' 
... " \I,,~"it<· 
I'", .. ,h)· II.·V".·,·" 
.I "",., n_ \I. l'I <'.h~ 

'I,.-I,~ I)t.,,,,, 
t ;"", .• i .... · _~, "",,, .• , 
.I .. h" 1>. \Ii. 1,..1 
.I, ",," 11 .. "1:,,,,1 
11,,,I .. I,,h .\1"",<).,'1;0" 
"'''''''''- \1P'h 
H"~"r I '.~ ". 
Wll"'"'' ~I .. "n 
Ill<h, ... III .. 'i",;' " 
'.I"rl;o I', S"hd ... ,,,, 
H:o.,,,,,,,,,1 :-01"""'" 
1I ... i.1 'i,,,,,,~ I II 
Fe"i .. II , "":0"" 
I 11".;.- T ... I.I 
I .... I~·" T,",· 
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In [he highl)' compel;I;,'" soap 

business,;1 lakes f~ sl . powetful selling 
(0 launch new producu ... ;,h :II 

Bring sta rl. So ifs natural thaI Lt'n' r 

Brothen u ses pll.'nl)· 01 SpOi Radio 10 

imroduce ilS new Jecergml, BREEZE. 
Starling wilh Ihe nalion 's hard·w:uer areas, 

BREEZE has txpllnded markn by markel, 

using SpOl Radio 10 hammer home powerful sales 
messages. Spot Radio starn working for u,'cr 

Brotheu "" 1'11 before annou nceml.'nu ate 
aired ... Ihrough p reo(:ampaign merchandising 

of u:hC'dules Ihat insuU'$ aggressi\'(' market.wide 

{("(ail suppor!. Dc-a[etS know this pOlen I 

medium will bring in cuStomen, and they pr!'pare 

to welcome them with !locks, display) and 

promolions. As :it resull, I.e,'cr Brmhcn 

ana ins profitable "olume fa) [ .•• 

and Ihen mainlll;Ol ;1 wjlh con dnuing 

BREEZE SPOI Radio ClImpaisn~. 
Wh<'lhet )'OU ha" e a new produCI 10 CSlablish, 

o r an old o ne Ihal needs new sa les. SPOI 
Radio can do Ihe ;ab. Find OUI aboul Ihis 

po ... ·erful. flexib le medium-how ;1 
... ·orh and how 10 work ii-from rour 
John Dlail man. II~ IIII0u 's! 

JOHN 
BLAIR 
f. COMPANY ----- ~ NATIONAL REPRESENTATIVES OF LEADING 

RADIO AND TElEVISION STATIONS 

NOVEMBER 1948 

sails into new markets fast 

BREEZE ..J"",,,~(;/ J,~~JI6J 
., F6J~..J IU,-~"",.( A,ut7. 
Nn· Y., •. N~", Yo,. 

'SpOI 8r<»-dc .. ~;n, i ... dio .d ... ,;,,", 
of 'n, IT~ ( from b,,~f .nnoun<~ ..... n" '0 
full.lw)u. p'(IIum.) phnneJ .nd pbc"", on 
• ~ ... 'bl~ m~,k~·b,· ",uk ... b.s". 

OWcn iR th iCJCO • N," Iork. OII"il • St. hUll • Los hllits • Su frum,. 

.9 
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NOW! 

5000 
WATTS 

KHMO 
HANNIBAL 
CO .... UING TH~ 
HANNIBAl ·Q UI NCY 
U I.STATl 

illINOIS' IOWA ' MISSOU RI 

NATIONAl REP.-JOHN £. PEARSON CO. 

1000 •• " . ... n, 

81.(\', Poulhy CO"'P'"' bou,ht 63 .tllions 
;"<I .. din~ WONe, ,h. sooo ..... lh-620 ~c 
cas .I.t,o"'" Ou,h.",. N. C. R ... ulh? WONe 
lurched .. lowe, poo, i .. q .. it)' cod ,1.1".11 Oil.· 
... 63 ,'.ljOM .... pi 0 .... ' 

Whot do you wont 10 seJJ morc 
or 01 lower cosl? 

The Herald-Sun Station 
COlUMBlh BROAOCASTING $lSlt=: ..... 

Rep. Paul H. Raymer 
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TV COMMERCIAL LIFE 

JOUIg \\" .... 11 I,.-illl Iow·hml.l!~·1 TV COml1ll'r. 

cia'" which :l~e rqx':lh'll ~'wro1 l tUll('S a 
wCl'k. or nfll'ncr. 

"j,lIwa Scil'll t i lK Corpormioll. makcr~ 
uf P"larniJ Tdc\'i~101l Filler'!., has sold 
lI",r 100,000 01 tlwm to d,It,·, ma Ully 
through llU1 orll'·rnU1U !l' (j111l~ u-.cJ 111 17 

TV l1l:lrkcts and 011 their po'irlinn (If 
j\! BC~ /-IOInEy /JoIxly. Tlw Polaroid 
films ar~' th(' )implc~t kind of ) traigln 
product denl(lII~tr:lt ioZl, fe;'lturin~ a prod. 
un which GlII lx, o;old be:.! b)' this 
llldhod. Thl'!"c arlO nn fnlb or coy ~t'lIill:': 
Ic chnique~ which the audit'lIC(' will l ire o f 
sC('ing. Eadl of tht, fi lms gCls an ewry· 
other·"'"· .. ·k n',)('at OIL lIoU'dv Doody, but 
tll,'(e it i~ il11egrah ... 1 intu a 11\'(' coillmer' 
cia l f" :l tlirillg Ilo wdy and Bob Smith. and 
ke)'ed in \I'i th a givc.aw:I)' premium. 

It'~ anfJIher cxampk of it TV commcr' 
c ia l Ihat can st.1nd up umkr rqx,titioll. 
If the commercial is lInilnl'ginative 10 
l"lt'gill .... ilh. no amOulit of rqx·alinj.! \I ill 
make it St..'11'1 produCi. 

RELIGION 
(um tllJuedjrom P.1},'i' oJ' ) 

\bout t\lO minut~'l> arlO dl,\·oted to :111 
illspirat i.mal nx·S.·· .. lj.!e. The la~t 3(J lo.(:C' 

onds allell" tlte individual s t.1tions 10 cut 
111 Idlh a llle"'S.lj.!(· from a loca l ckrgym an . 

T hl· inspir:t l i(m:tl Ilk's~age takl':: it ... 
th~'nll' fmnl 11ll" play jusl hcard by Ihl' 
audi~·nc~·. III II ll' fir!>t bmadcnst u f the 
!>l' ri l'~, of (:)1'(111(1 4fc> Ikrgl'Tl lc. C}"rano'~ 

lOll)'!, sc lf.denyitlj.! Ion' for ROX:III111' wa ~ 

1"'lIlted "lli . II 11'1\" ob"Cn'l'd Iha l 
Crrilllo ros.; to great IIdghl~ of char· 
aCH'r, and Ih,lt Iw did II no t b) c rying 
OU I ... gailll>1 his I'lIy"ical ug llllL"· .... linT 

hy tLirnillg hi ~ 11"11 hI d.:-,trllying Ihl' 
m,nri'lgl' of Chri .. tian .1Il.! I{o~anll'", bU I 
hy lila king '-o( lIlk'thing of hil1l!>('/f. TIllS 
1I".1~ f(ll~!\\l'd Iw a 1"~·~I"'.lwd :lPI' ....... 1 tlmt 
\'adl man', hattie \11th hhlh,:it i .. lint 

~·a~). but i .. l'a,i('1" if Ill' ha~ l'ncollrllJ!~" 

!Hl'llI and hdp. Thl' n1l..·";[!!l· 11Iriller 
"UC":!l·'!l·d Ihal th(' 1i<'lo.:lU·r\ 0\111 ch urch 
fUuki hdl' hilll. ]j h~' lI"a~ 1)<)1 a IHellll .... ·1 
of am' (hurdl . ,t 11"." "lgl!\ .... ll·d thill he 
tr\" Ih ~' FI' ...... upal Chunh 1\ boukkl. 
Fiudllll! )'Ullf II ·al". wa .. ollnnl 10 th,,'~' 

IIlterl"~ted in hndm!! nllt -.onll: lhlllg ahuut 
til<." El'i,,, ,pal Churdl Ihth' \\'a, IK) 
dUdrinal .,I;ml in tll(' 1lI'· ..... I).!'· 

TIll" (ut'lil I1\" the /,,(';11 cl"'fg\"lUIil 
locali:l'~ Ih~ C)HII'(h'~ n lt."~;J'.!l'. It COil' 
.. i~l~ (If ~l I '). III m·s~'colld ;1I11l"lIn (\' IIl ~ 1lI 

Itl I\hi( II the Eplscol'. 11 cil-r).!YIlI·1Il in tIll' 
arl'il cnl"cr<'d bl (';ich ~ trlll,)I\ intm<ltl c~'~ 

hill1 .... ,:lr. \I'dC1111k~ liq"lwr~ \(1 fliit her 

oro ... dC"'SIS, ... nd (·:.;tl·nd~ an inl"i tallon to 
thl' nc)'! Sunday momiu;! sen·lcc. This 
cut·in is 1101 fl'asiblc in lar~l' citi.'S wilh 
IlWll"Ilpl.Jiwll :ludicnct's, rUt LS conrinoo 
10 thc~ Ioc:lhlk'~ ~rl'cd by onc or t\l'(1 
churcllt. .... 

No l~roh'Hatl1 d.'nominallnn has l'va 
before ~·mh.lrked upon a dr ... m.1Iic bm ... d. 
casl M" Jil'S. Thc Episcop.l1 Qmrch i~ 

~pOllsorjllg this 'lTi( ... h..'(';lu'«' it con~iJcrs 
Ihat ... 11 l"IkClI\'l' raJio program call 
~ trcnJ!II1l"Jl and e nlargl' It s nl(·mL"'r~h i p. 

It L':';P.:("t~ 10 haw within a ~hort linX' a 
li~telUll:': ;tudleJlCc of IO.ooO,oon IX'fIpk 
fin' times it:; preSl'llt IllCIIIOC·""hip. It C.111 
al<;/) hopl' , by rea$On o f Illnl·u\,er :ludl' 
l'nCl", to r'· ... ch a good portion of Ihe 70" 
000.000 r'!l:opk' ill th~' Unitl'u St:tte~ \\"ho 
art· nOI ... part of ... ny church. 

T he philosoph y behind the :.l·rk~ rl·~ t ~ 

squar.'ly on till" cnnl'iClion that th e 
church is not to be broughl to the 
pcopl,·. Ilw JX'<lpk arl' III bo..' brought into 
t hl' church . 110'01 clfcc!I\e thl' ~('ril'" \\"ill 
be fl'mai ns \0 be ~.'cn. 

Thc Qlrisl ian Science Olurch is 
:umther !I$('r of colllIHercinl link' on Ih.' 
radin. It confin~ i t ~ major cffilrt to :t 
I ;-minute tr ... nscribed pmgrnm called 
Tllc I led/iug Mill15try oj Cllrislitltl ScinlCt. 
11lis program is m ... J(· up in part of read· 
i J Ig~ from tlw Biblc \lith corrdatil'C 
P.'ls.. ... 1!-'e~ from SciClia' (1m/ 11,.,IIIh Ifllh 
Kc)' 1(/ Illc ScripIII(eS bl Mary ll:.kcr 
Eddy. t hc d lscowrcI mId founder of 
Chri;;tiiln Seil·lIc... Th(' progr:un a lo;o 
includl'S the r('ad ing uf a wrificd te~ti· 

1l1l1n)' of healing fro m OIW of thc Christian 
Sciencc p( .. riodical~. Chrisllml SciClia' 
Sl'lI linr/ or Olrishan Scwu('/' Jouma/. 
This pll'J.!finll I~ carrkJ on lOS stntions of 
11ll' .\luhl:III'CIII·ork, pltl ~ 424 UlI;"LrTili;ncd 
.. tation~. Thl' ,\lulual program I~ pilX'u 
I1UI o f Nl'w York , Chicago. S;"Lh L1kl' 
CII),. and L{,~ t\lIgdl'S 1111 Saturday' ... t 
4:45 p.Ill,. l()(":l l linl('. Tit" sWlion ..... iT 
tlw pmgram once :l 11,·,'k. at linll,:<' ... .1. 
jU~ I ~,j to ")('al condit inns. Slarling I J a n. 
lIary 11)49 th l' trall..cribtJ p rogram \\'ill go 
Oh'r Ihl' filII Mutual 1lt.'IIIOrk of ,, ("10111 

'iOO s t.Ll i(ln~. Thl' adJi li,ul of <'(1IIl(' 111'0 
to 1 hr~'.· humlrl ... 1 u llalh li il ll,d ~ t;ltio ll s \I ill 
brill)'! the nUlllh..'r flf $I:ltioll, airil1;:! till' 
pl1l!!r:t1ll to :o.rlllwwhl·rc h..'III·~'l'n ... :\'(,11 
ilml (,L!,!III hLlndr<' .. 1 

Though til,' Chn'liall ScI~' IKl' Church 
H'C(' I\ l'" f(~'l' tUlIl' on lIIatly st;ltion~ 

\ \\ II:. nll';lon; K F I, Lo~ I\n ~~'k~; WI BC, 
ItldLanapoli" "'.1.10. Chiclll-'O; to nll·n · 
t~m " f~'\\·). Ih~' Chll rch i ~ 1'<';ldr and 
1\'llIillg IU 1';11' ti lr 1I ~ lime. 11 bdil'\'cs 
Ih'l t II contriblllc~ III til<' IIdfarl' o f 11K' 
~ t il tit . n ;md till' cmllmunil), t lwrcby. 
rtw Chrblian Sciellcc rrogr;tlll" Ml' p.Lld 

( /'IM$/' Illru Iv !l(I1!<' iZ) 

SPONSOR 



WII, I).db. 

TO R A D I 0 

\ \ I I III '\ li lt" 1~1'1 {"II .1.1\ ... !'In\, r.l<.h" ,t.ui"" 
III Ill(" lI ml"J "'1.IIl"', (".lI1.,d~, .\ b,k;l , Punt" 

B,u •. lid" .m. d,," I'lul'i'pinc" 1110/.' C Ln,') , om-, 
\u 'lr~Ii., .md .'\r\\ b :,ILlntl hJ' !J,.~·n dd,u"red 

J pr"'I"'uu" (lulhn"'~ till' "1',:rJuun "I illl' 
l ()(JI'III\II\1 PI\(K ,Il\\1 <",'\])1( \ 

110'\ 1'1 .\'\. 

CO'( 11 \ I D hI, all<l now h.:mg ol'.:r.II<-<1 

I"f, '[,111"11' ,t,..mwh "'. 1111 ' I'bn-II,<, ,["lion; 
",,'II-I,lIn •• -"..11 ,ub><nl,n J IIIIle'nll.,l In 

"\1'-"''' "f S20,OOO \\utlli "f nl'''\I .. l'I".,hll 
]'""'':'.1111' ]>,:r \\,",'k fn, n", III ,'X,,""S uf 111 ' 

IlJII<llul . 'lIl" lllll!.: •• 1., .... ,., \ . (luana h" u r r:II~' 
p,:r \\("(·l 

I U'\lh ,,,h .... n l,,·d bl 11ll' 0I<"f 100 1n11l,,1 ,,,b 
.... rll ... · .... Jlrl"HI~ ,<:Il M,lI1 IU' ddl\n~ of:u I" J>I 

STA TIONS 

!In''': p"'~r.un 'HI,', J .... , 'I, .... ),. 10 l'\n~ ,,,I. 
wnh.·r ,-"d, "I ilu' "thhll' "r Ih,- Ii"" ,h~' 

hH 'lu,m" IhJtH 1',\ I 0 1:1111 ' 11\0\ 1 
I''''II)J 11 ( 111 )'\ (lCU)" "nil', .. ,'! I"T 
l)"' .... mh.-r 1 'j,h 1'\'1.-....... \ , J,Mm.,nJI 'lIb-

",.I ... " .II' .111.1,,1 Ill" I'<>IITIII 1. 1111 .m" 
..... n ,,1m>! ... fin ,. il l I ... • I',,~ILJ" ,I. 

t III I<> d~I" f"'I~.n .... · 10> Ih.- 1'1.11\ I, ~, "' ... n 
lIll1n,'J'.I.· .Inti "nll",,,.hll~ 1\-' •• r Ih" '1.1-

,I.-li' ,',,' "r Ih" I'r'''l'nlU'. ,1.111<'" 'ub .... ,il"""" 
1o.1H' m",,'lInl T.lI'I,I1\ 

"I \ 110 '''' ,Ill' 1II, .. ,~1 II) l uru"I~I" IIhn 
, 'H'T tI .. - ,',du'I\l' h.I' nI<l .,1"'.1<1, 1 ... ,t'l1 c.llen 
-I" '''-'111'''' ,.,.-1",,,,. 1> .... ,,1.;.1'1 n!.:lll' in ,,,UT 
l''''lI.II' ,11<',1. I'''nll'·. "nI,'. WITI: "'l111,,'''i.l1,'I~ 

BItUCL I n I .., & ,' ... ..,0(1/\ 1 I" 

I' h"",- IIOl h"".d \ I," 

w'D',II"1I 
KOMA, Okl" I",,,,,, ( " .. 
WOSU, ~"\\' 0 . 1.0,,,,, 

WSA I, Ci"ci",u" 

WK(;N, "" .. " ,It.­
W~NL, Hid"",,,,,1 

KlO(, 1\, .. he'ln 

KfJZ , I "" \\ '" ,,), 

weON, \11",,, .• 

WflM. 1 '1<I"'''''I~ J I" 

KAle , .."", \nl""j" 

KIOA, I>..· .. '\I ,~",,\ 

KIM' , Ih lh,,~, 

MVIT, '\"'lIn 

KUl A, '"h 1 .Ike (<I< 

WKN~ , "'''glll." 

KlIYZ , 11",,,1 .. ,, 

KGH' , I'" ~bl,, 

KfDA , A", .... Il" M'OW, 1',,,,,11 
WA", I\"",ongh.,m KSlB, J .. ", ..... ,,,,, ,, ereN , ( ,Jig,,,,· 
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KOIN, I' ,,,1,,,,,[ 

KfBe, { h"" ""'­
KL'~, 1 ''''\I I,.n 
crlN, I dn ""'"n 
Kll, "'.,,,1<.. 
ClO I , \\'j"",I'''!! 

" 



RELIGION gO.'rs 10 Ill'!;kn 
Brrll1(h C hri"ti::J1l 

rq.:u lar nlh.'ndnnc ... . 
$ci,'IIC,' ch\lrch\ '~ un. 

t, till' \'nlUlltM) (olHr;bulioll~ 01 

It" Illlmlx',,, En\'(-kll"'" I1mrkloJ " I{adi<­

r und" Me .Il ..... ;!)-, fi)und ill rh" pt"11 

r:h.b 

hOWl'\l'r, '-C)tlk:l t1Ilt. ... ~ron<or ]n":1 1 Suml,,} 
..... r\-;Cl.' bm,llkaq~ onu' or tIl in' a lIlo lllh 
T Ill' QIUT,h W;'l IH ~ chun.-h-j.(olll ;.!. It "" 
lil'H"' that null 'piri u wl ffin"'-'("r,!tiOIl fill 
!Ill' part nl .';)eh mdhiJu:1] Cil ll keel' til(' 
11;]11011 .... 1 ((' (mill tht' 1'0.,,.1 .. which lit' 
alll'.1d, T h,' u"n ..... rt"d OUrqian ~:kncl rm­

J!rilm~ an ,UT,'" to brin;! the IlK""'1::0.: 01 
111,' hUlhll',! mini"lr~' ul Chri,u;1Il S.;il'lK<.' 
to tin fad ii' .1udknu' nll' ..... ·pmgralll' ;IIC 

11o>1 hro,,,.!,a .. , ""TUll! dJUrch .... n lle 

h"u,..., filT thl' Ch,."U,Hl ..... ," lIly OlUTCh 

11;\, {oun.1 [h;1( rrugr;II 11' h!!I.Idca,( JU ling 

Sunday \mr-hir t1<llll" <'mOllf;)gl' dmTch-

\l(lrl.' l':>. l raord ilMry (mill ; 1 n..' hg i()l1 ~ 

hmadca~tlnJ! !>wmiroinl i ~ th~' Clm\ /id ll 
SeiclI('(' .\Ionlt'n prtlJ!r.l 1ll Till' ClITI ~ ti'lII 

SelctlC<' ,\10m/or \ ' iol" th" "'''II'.~. I\hieh 
I~ hm;ldca"t at 9:30 p"lII " l',l(h TlIe~day 
night . C(l.1 ~ 1 - lo- C(J;I .. t . !In <;(tllle i U-fldd 
ABC II('{ wn rk ~ 1 ;lIlnlh , Thi .. IS-minute 
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ersislence • • 

\ /"11 whll "II I'" 

wIll""' . • Yllihill ,!!. ,"s,' ill /1" , wllrld {""I 

I lt/,, ' 11,,· 1""/'" IIJ I lf'r.~ i '~(/'I/I ·" " • "' i t/I'II/ 

/I 'illll lll : III"hill,!! i"~ 1/1111'1' "1/11111/1111 11,111/ 

III/S Il " I "',~,1/!1 1/11 '11 lI'il" IIt/f 'III , • ( ;" lIjll ,~ 

I/ 'jll 11111 ; 1/l11'I' I/'an/,·" ;!"'Iill .~ j ,~ flllII"~1 If 

, .mn,d., • ' ,:dunl/il/II It'illlllll : 11/1' If'IIr'" 

is JIIII IIJ /''//1(" /1, ,,[ df'l', 'li" I ,~" • ",'I'. 
" i ,~/ I 'lIn ' II lId '[I'II 'rlllillfllillfl "/IJII ,' ,//'" 1111' 

11 111 111/'1111 '111 , • T" I"ul/;!" /"'I"..-i.\'II'III'(' " \1 1(", 

I· ... ,f/"'i .~ f/l'd ifl I'):.!(" //'ill .~IH'I/ ,:.1.11 III 

", (J(JO l J'f/ fI ,~" IIl/l illl;II"I . (/I (dO. with III/ 

' I/,di""n' "J iIIl/ ' '111,1 1I / /I •• ' / " I/ /'I / '/, lI/ i ll ; III/, 

111111101 ill .";01/ /l1 ll1l1 i ll 

1/" " /1nll/ " !Ju ri,,_ 11 11'11 1' 1" 

RI! p'UI! nt,d N.tion6!1y by 

THE JO HN E. PEARSON COMPANY 

• 

analY';j ~ o( Ihe Ilew .. by Erll in D. C 'm­
h.1111, Editor of Tl, e CJ.TI.IIrtl ll Scieuce 
\lOIliIQr. Rhodc~ Scholar, rrc~ jdenl of 
11ll' Amc rican Suck'l), o ( Nl'w .. paper 
EdllO,.., mt'mber of Ihl' American IA' le­
ga lion to till' L"njl~'CI N;l l ion~ Confcl':'nce 
on f rt'edom o ( Il1fornl.<lIiol1 . j ~ ortcn a , 
l' I1 I('f lainil1g 11" il is in f(,rlll,lIIl l', \l r 
G1nh:1m d raw .. upon the ,\IOl,ilors f,l r' 
fl ung corn.. ..... pondl'1 l1 .. " .. ho po'J r into 1~~lOn 
a "teady ~ l rl'a ll1 of II~' \\ " whilh i" l an:(ull r 
.. if ted and l·d ited. I il- "ur l'lemeT1t ~. 

anal) :e~ . and ilHt' rprets tlll'''C d i .. pntche .. , 
Jr:1 \\ II1g upon his 20 )'l'<l,.. u f c lti rcrknn' 
in in!('rIl;l lllll1al jou rn:lh ~lH . T Il\' ,\lOll ' 
ilor s editor has manr "inf(l rmal"' .. ou ree .. 
as a rco:;ull o( frt'quem ilu(,Tl iell', wi th 
Jl l1 tional ;lnd world Icade,.. du ring hi .. 
11ll1ny "rl'('o lll1 ais~,!Ilcl''' trip~ :Ibroad , 

rile CJ. ri.l li(!1I Scicllce I\lonitor hn~ 11 
hiJ!hl ) 10 ) nl following not lil1lIH'{i 10 

church 11l(1nlX'rs. ;\n IIltem;HiOlial d<li lr 
ncw~parcr. it i~ highly rc~lX'C tcd thmugh­
nul the world, It i ~ an cdllor'~ palX'r, 
~ubscrilx'd to by mort' editor~ Ih" l1 i .. any 
n ther llew"r;lrcr, ;llId rat~>t.l one of the 
leadinj;( ne"~l'apcrs ill the world hr man}" 
~lUdl· nt .. of jou rn ;l li~m, II i~ !oO . ' .. teented 
{or it .. unbia<.ed Irt':nmcm fir the ne ll s 
that whcll only tht' four pre~~ a~c;ocia . 

l ions arc allo \\ed rt'prl' S('llIa tiOn al n 
['!re~~ collft"le llC(' . T ill.' Chris/ill ll Sciell(,(, 
,\lolIl/or i~ (requently Ihe nnly independ­
CIlI oew~parcr reprNt.'otl'd , 

Why docs rhe Christillu Sdl.'ucl.' MOil ­
iror broadca~ t ? Basically, It) prl'Sl.' llt t hc 
radio audience " ' ilh :l re ,,<;onacle, un­
hias..:d intclprela tion of the news <l lld as 
a coroll,1r)", 10 n1<ll1ife~ 1. by works, 
Chrbt ;,1 1) Scicl1("I" s influel1 ce (or ~'(X'KI. 

The ploj;(Tam par .. off in .. ub"Cl ipl ion$. 
100 nl"cr 600 suh"criptio ll ~ :Jrt' rece ived 
each week. 

The F"'tlily TllC, lta, br:lin-chi ld o (hu~­

tling. jg..year-old Rumall Catholic prie .. t 
finh~' r Pa ni("k Pellll ll , i; , like the Pro te~~ 

m ill El'i~C'O I';l1 ~hol\', drilmat ic. It fe a­
III rl''i 0 11 \ltnu;l 1 Wednesdays ( l) Q:55 
p .m ." EST~ 6ther a ll orign! ;l1 pl;l) or a 
Bro;ldll'n} or 11( 11) " (lod adarl<l l ioll . 
Whe ll it fi rst lI e," 011 the ;nr the piny .. 
wen' dul! , hen"ily moml. but :I" link" 
wcnl on and funds ~':lIl k' in Ihe <;("1 ipt ~ 

Well" .Id le r, until IOd;l" the program i~ 

unironnly ]jqennhlc tllCata. IS/o/I.' n 
S~111 ,,"ml )', a radio o rigin;l!, 1\0 1l till,' 
19-1S Oh io S[,1[e Ulliwr; il ), III ~ til\lle (I f 
EdlK:llicm br RadIn '\",1rJ (or reliJ!iotl~ 

bmadca~ l i' ell e r nelworb.) 

The prtl~ram ge l ~ il ~ lime (mill )\ IlI lIm l 
free. !1(Ovidl'" Ih.1 t F:Hiler I"l'rlOl1 .,s. 

Stlll H.':- IIll :1 11Ci,ll r('~l'ons ih i l i t r fi1T nil 
nlher co~ t ~ ; that ~' \'l' ry pml!ram (l' OI tli reS 
;I big-n:Ulle q ar; ,lIld Ih,l l ll1e pmJ!TIIIll he 

(/'I('(J~(' tU n! to P.11:" 10 / ) 

SPONSOR 
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As Lockwood Doty 
Edits The News 

Twice daily, every week doy, 
lockwood Daly presenh news 
events in concise and pungent 
style 10 one 01 the South's lorgest 
radio audiences. Atlantans prefer 
Ihe~ news programs for their 
clarity. foirnes$ond completeness. 
Sponsors hove found them pro­
duclive 01 elltra so les, 

lone-Rella!! is Daly's sponsor 
12:30 to 12:45 P.M. The period 
from 6:30 to 6:45 P.M. will be­
come o\loiloble shorlly because 
of seosonol change in Ihol spon· 

sor's advertising. For (I 

top roted, resuh produc­
ing news program we 
suggest you conlocl the 
Headley. Reed Company 
for complete details on 
lockwood DOly NOW! 

RBC 

LIVING HABITS 

nid~'Jlll' H> d;lim~. Src!lnd, otlwr adVlT­
[i~illg Inren, ~lIch a .. n"'>(l('imioll. r('l'clio 
[iun, t'te., hn\(' 1111:ir oy,n IIl(]1I01C£,. 

O:lilll' "uur~""-'I,I ,,~ nlCJic:ll l11(.'n Of 

group" Ihrl tll"I\\crful 'timulll,:It tll'l, 
al<oo, N'CiLU~' of Ihe "did, in~railled fmlll 
duIJh"od, Ih:ll ~rnokin~ i~ h:lnllful to 
henhh -nll'r~' II·.I~. IUf l'X<lIllPJc, an 
inllin!!)" f.l\·orahk a'nCllon 10 thl' cln im 
"thi .. cig.Ir('tte is 1.'1-." irrlt;"lllllJ,! hcca uS(' 
.. " But:b tlllle 1\l'1l( till and nh)CCliH' 

<,\·;d.'I1Cl· of il \\"a~ 1I0t forthtoillin/!. r('''lIlh 
I:X'c:mlc \\"e:lkN alld weaker. So til{' 
R:llcigh Ilwdical-b.l<,(·d c;linpa igll (Bm"", 
&. Williamsoll '"I'itched a.l!ellcics Nocau!'{' 
of negmi\"(' sak~ trcnd ) h;"l~Il't yel in­
creased B. &. w. husint'::.'. 

All iCIn!,: Ihe ha~ic j.;"lIbf:lc ti(ln ~ l.ameTa 
Artioll ~ l lIll le, brought to liJ,!hl ""I.'re 
dg:lf<'ue ~llloldllg :IS :, cru lch to C:ls(' 
siumlions :lnd r('li,'\"£' t£'n~ions. :IS a 
bre:lIlll"r. and as a reward Ilu, lillie with 
a diffefent qu"lil)" than n c:mdy reward. 

An ;L1naZill~ eOllellblon i~ Ih:1I Iht'(e n(c 
only 111'0 I'f 11m::.' cjgarclte~ ill tt pack thaI 
ar.' ~rnllkro primarily for plC'.lSurC'. 

111C' r£'m.lining 17 cig.lfe" "" {and 
{)tllt·",,~ <In' ~lIlok('d lilf dil!trt'l1I re"slln~. 

SOllie (If tlll'lIl nfC smoked 1'Cc:lll'<' they 
nn' lllellIally :t:,<.OCiated Ililh plt·ttsurable 
things. or drcum~tallc('", 

A~ :l \\'hok, slll"h·r .. art· by nil "lettn, 
\I'('dd~d to ;. brand. ,,," I1lIg hl tx- cs­

j"X'dcd, !1(J\\"l'\"t,:r. CuuC'r{1 Ac/loll pfnbill~ 
f('\l'alcd thm the young,'r ttgc j,lroul' of 
~nl(,kcr' ~witch 1110'1 urlell ttlld IlIOSI 
~'asily. a lllllhnt (1111' o f Ihe fca..oll~ is thcir 

d,'sife to con form ( .... 'ilh hush:lI1d, "1\l·CI­
l1l'nrt. "g;lIlg," "!C. ). 

TIll' pfinllp;.1 :1f!l'IlCY Oil Ihe Phil i!, 
1\ 1!1rri~ aCCflUIlI i~ till' Bi"II' 011111'1,111)", 
1m ..... ·hu cr"ated and 11;I1't'lx'(,l1l'llIg~ing 
with gfl'al "Ul"("('''~ th(' "111) cig.UlII.· 
ILmgflln "' IhUllt: -111,· .. 11«,'", of Ihb 
:11'1"'nl .... "ns to J!lu~tr;lh; 111 p;nt 111l' 
\\'ofklllg o f \\·("hl.' f· S (p"lTh(jl r~ical) lall 
Ihat Ilil' :':f~'ah:r tlk' mten"lt\ (If the 
"rigin.ll 'tin1Ulu~. the J!I<·;H.-r IllUq be th.· 
UKT<"; • ....:· 111 'Iimulu~ I\) raU"l';l rll,:I('('Plihk 

dilkr"l1c(' in till' fe'ullrn,!! re;lCli.n 
Smoke ...... in Otlll"f word" h.l\(: heard "'. 

111:111)" 111., h(":1I . "f 11(·;jr -nk·,!icnl, clailll~ II 
tah'" ;1 "shllckl"T" to gl·t II dl'~ irt'd f.·­
adion. "11K cigart'lIe h;lr1gll\cr (1lt"IUC 
..... "elll'to Pffll id,' th". ~h.l('kl"f 

(' .... ·c il ;Hld I're~"rt\" lookl ['lillip I\lorris 
Oil INIl~ day tim.: radio I" Il'ach \\Wllen 
,Z1Ioku .... vi:1 dalll" IS-minull' "").:11 ... 111 .. of 
11I.· l\lulllnl p,llkd;.!.· ... I/c,It"t·.< n.'q'rc· and 
QU("'!1 (t". tI 1>."'. J II(' a).!,'nc),. 1I00I\'I'('r, 
i .. fl'quirl'd t(l (n'n l,' their c< H1m1(' .. ci.ll~ 

withm the !ralnl:lI'ork of til(" "no han!!­
ol'cr" Illl'lllC. 

'\l1otl)("f kind (If d;lta from Y()('ll'~ slIr­
\1.')", ho\\c\'t'r, prol'iJ<'S an adl"(' fti,ing 
H'chnique which takc.. adl'alllag;: of 
spccific c~lx'riel1c",'" wlrhnU( rcgard to 
copy contellI. Analysi, o( feawn, for 
brand ~ ..... ildl1n,l! (('\'ca], the ill1l",rt"nt 
m fiuellcl' of 1I"0rd of mouth diq'tl~~ion" 
aboul Ill(' re!;nil'c lucrilS of "rllnd~ 

A~ttll(' D<wid G, Lyon <oOn (I! Philip 
,\ Iord, pr('~ident Alfred E. L.I(ln l, tt Ce<-il 
and Prc,sbre)' I"ice pr(',ident, cunceivcd 
thc jd"a of adapting Ihi~ fan 10 hi~ ail 
<;elling. 

T he IIp!'''al i~ to II·Ol11t·n. So. il1,lc"d or 
hnl"in~ one or mo rc conllnercial an­
nouncers Inake Ihe pitch, Lyon ~decls 

;Ihc;ld of lime 11 I>."om;lll Philip fo. lol ri~ 
smoker from thc audit-ncc', She 1.,'o('s o\"er 
\I'ith the ;"lI1110tlncef hcfore tlK' broade"st 
lwr cXI'I.·ril.' l1Ce a~ a P hilip ,\ Inrris mlOker. 
T herc is no SCI scrrpt. 111e ob<:cf\ation~. 
( J f cour!=e. ;Ire concc'nlcd with Ih.: "11.1n~­

ol"cr" Ih('01(" 
About half the commercial linl(' i .. 

take n lip firsl lI"ilh ioclllifyin!! Ihc IIU!ll.'1n 
in ~uch a way as to <"tabli,h her in the 
(,,,:IIlIg: of listencfs a, a rca l pcr<;oll onc of 
111l.' 1ll'<d\"('"!<. llK'll Il'ith tlK' announcer 
lead in!: Ihe} Inlk lid Jib llh(,ut Philip 
1\ lorri <; cigafelh'~ and how ,he qancd 
~mok inp: them, II sh(, '!> timid and Ham­
tH(' .... a linle, <;() much the octlef! 

Lyo n ~ taft ('J this appro..lch ahout six 
mJ)LlIh~ ;1~O. 1111.' ~pon"Or kkntification 
rating on QHCCUjor '10.1)" kapcd 251"' , 011 
the fir't check ( Ie~s Ihan 12 bro.1d("~h 
tater ] follOWI ng II~(, of I he JI('W I("chniqllc, 

K lIowing till' liling h"bit ~ of pro~pects 
cnn f""SUIt HI more thnn IUnlm).! prO'JX'Cb 
im,. rU'I"n1t'~ pror,,:rly c·I1lI, I()y.·c\ 1\ can 
1,,· u!'Cd 10 tUn! !,ro~pI."Ch into p<·(II1:1ne.1\ ... 

NORWICH PHARMACAL 
GmtiullclffrOtl! P.I,!;C' 39" 

Radio pmgr"ll1in~ gill ;ulOthl'r trr from 
i'>.:orwich III I'HO, when 1111.")" d('ddcd to 
hol,tcr Ilwir ... ,ic, ill N,," EngLlnd (for a 
lung linll' a h·g;. ... II"here NnT\ljch "'lk'~ 

\\,'fl' ~I'nltl 1. "111ci( ~huw. a 1o.1II-<mot 
'IIrdi(' llCl· particiratioll pnlj.!Tillll C".llkd 
\\ 'hfll Buru~ rOIl Up. broughl 110 ill111k:di­
a ll' rl'~lll t <;; in Ihe I ~ \\ct·k., that il ran o n 
Yanki.x· Nelwurk, I\ '/itli Llunls )'ou Up 
f1::lcd pu t quie tly. Norwich dc(idl."d 
thln Ihill r:ldio 11$ I'roh:lnly " bad IWI 
lor Ihl·lll. When Ille ~holl' was t,...·coming 
JtI;;t anoth.'r l1K'l1 lorY to Nonl'ich. Ihey 
beGltne :l1I":lfe or" qnnlmg fact, 

"bout thr('(' lll(jlllh ~ nfler \\ '11,1/ 13uru$ 

( /'/C.BC lurn /0 /hl,!!C (8 ) 

SPONSOR 
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puts 1110re power 
your sales message! 

"Cia's nell' 50,ooo.\\'at[ outpllt gil'cs 
~'fJur radio adl'crtising more power 
II here it docs til..: Illost good II here 
the most people li n: and llSICll. f'\\'ilrly 
joC-;;of all ;\onhcrn Cnliforn ia'~ radio 
homes arc in the ;\It:tropolitall Bar 
Area. 1\:(;0. with its incn;ascd p .. wa 
and directional antenna, satura res this 
area nidi a signa l equal [0 that 01 a 
IOO,ooo..W:l tt transmiuer ! J 1iro.:clioll:11 
tr:m:;mission al'ojds \Iaste an:r the 
Pacific Ocean and the Sil.:rr,\ IIU)\111· 

tains. I t focuses ~ our Ill t.:ssagc ngh t 
on the people you wa nt to talk to. 

But hcsidcs adding powa in the 
big _mark et senion, KGO's new 
st rcll~th Illultiplies its con.:ragc. ).'0\\ 

its arcil of dominant signal stn;ngth 
is Ilm'~ lillus larKe,- than en:r hefort:. 
(\n,\ rnait responscs to nighttime pm­
gr;\ IIIS come in from ran tastic dis 
t .lllCCS as rar away a.<; Alaska! Lel­

lers pro\\! a listenahle signal in sc\'cn 
Western states and part or C allada, 
in additiun tn I; J of Californi a's ;R 
cHl11lti es, \\h l' l1 \our a.!\erusing: 
1I1CSS:l ge rides that signal, it's going 
plalCS! 

Your sales story can find a big, ready-made 

audience on one of fhese popular proarams: 

I, Michoel Shoyne 10 :1 5 I'm ~ l olldnr5, F:IS! 
net;on, thrills, dT~Il1.l, sc~§oncd ,,·it h InlillOT, 

Script t:U "r I.:lny ;\iarcu5, whom CTitics call 
oncor thc ""51 i n th~ mystery ""5in cs~. Follows 
n ichfidd I( eporm. 

2. Philo Vonce 10:151'111 Th" rsd~)'s. S,S, "~n 
D}nc's urL>an,'crime.soh'c r, with hi.old cum· 
panions Dist rict '\tfOlnc), :\brkh~", and Ster. 
gcant Ilea th, j~ pro,';ng on~ of r ~di,,'. n"~t 
popular slaHhs, Foil"",. I~ichficld HqlOrt<r, 

3 . llmer 00,,11 " " 5 pm Tuesd:ly through 
Frid,IY. Calm, di ~l'assionatc analysis of the 
\1C"'5 ill' one of thc most rc~l'ec:ted repon ers 
un the niT, t\ co_op I'rq;ram at l oc~l rates 
""th "II the prestiS" of a fu ll network sltow. 

4. AlC Home Olge n (,']0 am weekd:lyS. 
John II..rn)' , " ctcran sho""man and Stoq' ... 
t('lIn, conducts this new 1\:<;0 1'"rtt cil'~ting 
$ho" It ', t~ilorl-d fOf' full family lisu:ning :lrlt! 
soaring In~il retutn,~ho" ilsgrrH,ing l"'I',,]Mity, 

Coli ,III' A UC s/KJ' S(//I'$ ojJicl' II /'Ill'/'si ylm fur illfurlll(/{iollll!Jour /111.\' 

or (11/ fJf JIll'S/' statiQ/ls: 

WJZ -New York 50,000 wailS 170 kc 

WENR - Chtcago 50,000 walls 890 kc 

KECA _lO$ An&tles 5.000 watts 790 kc 

WXY I _Ot!/Ol! 5,000 walls I:no kc 

KGO -San FlaflClSco 50,000 wans 810 kc WMAL_Wash,n&!on 5.000 waUs 630 kc 

A BC Pod fj( Nelwork 

m e rl can Bro ad c a s ti Company 
7S 



B •• ~d upon the numb~, 01 p'0'J,.ml .nd .n· 
no~ncemlnh DI.nd bv ~ponIO" on TV st.­
hons .nd Indued by ~o .. b,u'Jh ~~po,t on 
hl~vllion Advert;l;n'J. Busin~n pl.c~d 10' 
month of Jdv 1948 is uled 10' uch b .. ~ 

'1'\' bll!>inc~~ pk!lClllcnt, \\hich dropped during Augtl~t, bounded 

back dunng September In :Ill catcgoric~. Gre;lte~t business incrl':lsr! 

\\;1:'> in the loc:d-rct:ul ovcr-:llI category whkh W:lS up 18.9 from 

AUgtht. Incrl':lS('~ were noted in total busincss placemellt as well as 

in business placcd in !WO:-OSOlt ·s IO-city COI\~tant base. COllstant 

b<1:...' areas "how a much "lower upward trend than do the tota l bll~i­

nc ...... due to more illld morc cities adding s tations, Food :lnd R:ldio, 

T\ anJ r\ppliancl!~ IOgelhcr plncc 47.6r o of all lle!\\·ork bu~iness. 

Tobacco and Jl'\\elry place 53.J~-;' of all national and regional selecti\·.: 

T\ ' Automotive and Ra dio. TV, and Appliances placed 61.2 of all 

iocal-rdail tdccasling, 

BREAK DOWN OF TV BU SIN ESS BY CATEGORIES " TOTAL" AND TE N-CITY TRENDS 

111.1 In 1.1 

I " I ... 
114.1 . n.s 
11.1 lu 
lu I" .... .., 
1 1u 110.' 
III 11.1 . ,5.1 . 11.1 . n.I. 24.1 
I'" .'_. 

HOWOR 

NAlIONU I IlGIOHAl SlUUI'll 

1000 mAl. 

'UTWOR 

-, , 
I 

-,. 

NAlIOlUt I IEGIONA, SllICTlVl 

:::; :::,~~:;,;"!~ ;'::',":':,;.ft'IU. . 1 

1lI.1 



THE PICTURE IN-
S OUT HERN 

CA LIF ORNIA 

Now, -for the first time-all the salient facts about televi s ion in Southern 
California h ave been assem bl ed in one study. 
In September KFI -TV commissioned a leading Western research orqelnizalion to find 
answers for such questions as "Just how many sels does Los Angeles have?" 
and "What's the lune -in?". Here are some of the highlights of that report: 

, 
" " . .. ..!. ' 

• t i : ..o .-.:. . . , 
'. , " 

SET OWNERSHIP, Approximately 28.400 
as of September 1. Of these about 10% 
are installed in public places, the 
remainder in homes. 

SETS IN USE , About two-thirds 01 all sets 
are in use during the average evening 
qu"rter-hour. Netlrly 9 in 10 Southern 
California set owners who are at home 
use their sets some time during the 
evening . 

AVERAGE VIEWERS PER SET: About 3.5 
persons. 

These and many other important facts about TVoudience 
and what's going on in the Southern California TV pic· 
ture are contained in 0 presentation, ''The TV Picture in 
Southern Californio."We will be happy to show it to you. 
KFI .TV I. the blood brother 0 1 KFl, Southern California', unkin9 
.tation wil h U. te nerl and adverli.en lor a quarler·century. 

With it. Qwn complete aad 'eparate . tall 0/ TV e"perll, ila a ll·new 
RCA equipment, KFI.TV h .... Iabli.hed ne w hi'ilhs in pictUre c:\uLly 
and ente.l.lamenl du rin.; th.ee moalh. 0/ e"pe nm enlai operation. 

Now, KFI·TV II openlin9 cOlDme.cia lly /ive ni9hll a week . 
Di l c l iminalin9 Southlln Cali/ornla advertisell like Union 011. 
Hollman Radio, aod- Packard Bell have .elected KFI·TV u tba 
Italian on which to iava.l the" program budgel. 

KFI·TV il , qua.ely in the lDiddle 0/ Southa,n California'. leleviSlon 
pict ... e - th. bell place to foe ... yo .. r television bud'ilel. 

JX{}J}=JJTf 
CHANNEL 9 

NOVEMBE~ 19(8 

Represented nationally by 
Edward Petry and Co., Inc. 

71 
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NORWICH PHAR MACAL 

) [h. ,III 'nT\\'ich ,nll'~n1l"n 
h. n 1 "I t that I:otl~ ill;::: nn thl nir-
'" J r JuCl L'n,.:unllmt, Ila .. climbin::::. 
\\h., mOT,' Ih. huyin,:! v. .. ,.. !r,Il'I'nhJl' III 
thl ·1 HI' Sj\ l1I"nth~ Min th~' ,hml"'" 
J. m,!'C "'al., in th~ 'ruth '\l' ..... En!!IJIlJ 
.Jr,n, Ihll ;'ltthlir hi:.:h"~1 point in ~,a", 
,h,\ (\11.h I'u::lnl OIl'll till.' ntl\'~_ Ihn 
rl,11,:.d Ih,-n IIl;'l1 uH·rni,:.:hl r.',ulh (,u 

th,ir Iilll' of druJ.! rn ... 1uct- v.nc ill1~ 
r" .. il>ll lit r.ldlo. But IIIl" ri~ht pll,grOlill 
1ll1;.:IH \\\,11 brinq in ".11.' ... r.-~l1lt~ jf it 

Thln the W:lr cn l11(" ami ;-":o(llich, lip 
to Itwirl'afs in ll:aT work filT lh(' Arm)' and 
~';l\'Y \ k dic,11 ['\'r:lrtllll'lll~ , {OIJ.,'Ol 11l-oul 

1ll"1\\(\rk I'rogr:U1lI"f! (ur n"hik. For n 
1:orid run in I'H3, thc'\" -I"'OII-.or\·d " (;11'­
"'lIk mu~icnl ~ho\\ thl' S-mlnUk Cr,lce 
\forg,l!I Sings, on \\J: , Nev.' York 
Whlll Ihl ,Iar of the: 'ho\\ dll'd .u.tdcl1ly, 
thl' l illK' .. 101 \\.1 .. droPIX'J. nnd rnJiu W('fH 
t-,,(k inlO Ihl' "/l11UI"\'" flk . 

rill" war Il'ltl'» 1':1 ........ .1. '.:orwidl lilt 
.... 'k ... h'l.! Jump.·,ltr<'lllo.'lld<lU,h hom til(' 
pn'v..lf In'd, from n ]()36 19-10 3 \ ('Ta)::,(' of 
"'·ti(lO.(MX) n ~('ar. 10 thcl r w;1niml I'l'nk 

"f m"Te than S12,OfKI,1I00 ill \9-13. \\h,.n 
T;1I1 kill),; 111'I\I,l.:h. tlw f,r ... t big Cllt· ...... l k, ill lIIilil;'lry "'1)(, llding 

78 
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W[PD 
CINC INNATI 

/'i'· ... l "f/"ill ••• 
!lJf DURING EVENING HOURS 

SEn NET H A. WCPO NET STA. STATION NET STA. 
IN US[ " B" " C" " 0" " E" 

26.1 18.8 32.9 20.0 11.9 12.3 

!lJ f DURING MORNING HOURS 

.n 116.2 1 14.6 1 26.6 1 25.5 114.6116.6 1 

TOTAL RATED TIME PERIODS 

~ 120.8 1 16.3 I 29.6 I 25.3 113.9 111.8 1 

(. E, HOOPER ratings in Cindnnati, Ohio 

I"T"r' 
.~p'~,uUd 

" IRAHH A ..... 

<0. 

\\'I.'re (elt. Ih l.' l1('t s.1k~ 1"'lX'rcd d01l1) to 
$IO,OOO,Oc.Xl a },(';1r. ~orwicll st ;tr!ed 
lookil1~ ag;'lin to Ihe {'OmU Ill(' r market. 
111cir ..... 1.· .. le ... dI.'r, Pq'JIo· Bil>lHol, h;'ld 
dnne \l'dl during Ihe ..... ar H':lrl>, ;'llld h;'ld 
illcrca'('J )3 1 ("~ in ~al('s fro m til(' 19~1 

le\"(' I. It look('d ilkI.' th.' mo:.l promi~ing 
iklll 1<1 promoh', 

,\ \e;mv.hik'. the Allll:ri(an nmadca~tinl! 
G-lillpall}, .... -a~ engal!ed ill II'< O\l'll ro~t .... 'ar 
rli1n~ With the' fir~[ faint ~tn'ak~ of a 
da"'linj.! hur\'r'~ 1l1.1rkl't. ABC :mn(Jull('('d 
a block of four I1('W progr;'l1l1 ... desij!lwd to 
lun' in bU.!oilK'$~, ABC prelll1('fl.'.1 the 
h lock TI!I.' F<ll ,\1<111, I 0..·.11 in Crim ... , 
Forl.'('," Tops. and Jimmy C/c'ISlJU'S Vincr 

('11 21 J;'lllua r)' 19~6. Oflh (' four ShOll .. , 

( 111 )' F.ll .\Iml pmn'd it-.clf a ~uccr"" a~ a 
... u ... taincr, 

F,r l ,\ 1,111 \\';"1,;1 m()(k~tl)' ~pricl'd ( $~ , 5(0) 
my ... tery, and tile only (Jill' which \\ ';'l~ 

<,Ol1l('lhlng ne\\" in radio, Thl'TC h,1d bcc>n 
r:rdio ~'rtl'l> arou t "pril;'l le eres" oft('n 
1'11ough h,,:{ol"(', but E. J. Ro!>Cnhcrg, pro­
duc('r of F,rl ,\1.111 , had huilt the ch ... r:rctl,.'r 
fmlll th(.' J::roulld up. 'nl(' princip.11 char­
acta i .. i' t(lu:,!h. fal , drawling dctcc tiw 
who is the oppo:>ilc of Ihe Tlllil .\1,111, 
already v."{'II-I.'qahlished a~ a radio wrsinll 
of [)a~hicll HamnlClI '~ ",U;"1\'e dell'CII\ C 
cou ple, Tit ,· Ftll .\ltIIl \I'a:, a radio n;'ltu ral . 
Til(' actor \11m I'onray~ him U, Scott 
Sm;"1 rt ) luoks, an~1 ahow all , soul1d~ a ... 
a corpukl1l sleu th wlluld "!.und . 

1111.' ra[illg-~ "11 Tlr ... /:"1/ Mall dimtx·.1 

Tapidly. From till" initial reror t of 3.~ , It 

ju mr.:d ill 10 ll1fllllh ~ t illl(' to a solid In,oS, 
with til(' ~har(' of a udiellCl' mcrea~ing 

fmm R l'; to :?Hi'; Thr P,lI ,\ltln b:~ 
ca nl(' fl good ;'ldH'T11 ... in,!! buy, !lI1d ABC'~ 
T1'd Ot'erfeldcr, Ill';'l.;\ of that ne!work'" 
promotion d('r::trlnll'nt, lo~! no tillll' ill 
l'o1111ing ou t that f ... et \'ia til(' radio t rade 
I'r('~" to mh"('rti'(' r~ and ag-(,Ilcin. 

Among Ihoo,{' \\'ho"l.' ,'re lI"a ... caught b\' 
11K The Fnl .\lolll pmllll. tHln ... "'a ... r '-1l11 
CU11lhill1ll'r, hr(lthu of the IWild "r :O-:nr­
"kll· ... agenC\ Paul. in hi ... joh :1~ the 
H!!l'llC\"~ radio dirt'clOr, had 1'("('1\ kn'rill/o! 
n W,11(hful ('VI', .1 1 ;-':or\\'idl'~ Tl'qtk"I, (,Ir 

a ~ho" .... lth n ~1Od rat ill!!, .. good link' 
~In t , and a laullh' au.iinlll', 111 l'arh' 
1 kn'mhcr, It)~(" aftn h.WlIl!! watd1l'd tl ll 
Up ..... 11d r:t.tillf! rro:,!rl"< Ilf [h(' I1Ir ... I\'(\' 
aill'T, Paul GUlllhllll1l'r a ... h'd\BC' for 
111or,' data, 

Tlnn!:s Il}()\'l'd in a big hun'\" afh'r tha i 
"BC ~Iartl'd;'l nl,h I'mjl'ct on;l pU':.t'nla­
tion fur tlK' hoard, with GU11lhlll1ler olkr­
ing I1tlllwmll~ ,ug-t!e~[iOlh III " BC n il 111., 

krill! "f inli lfl}1;"rti,1I\ ,he Nor\\ich dir('( \() /"'o 
would I.'xl'('c\, By New Ye;r r'~ 1);"1)" !If 

194i, lhl' OIX'r:t. t iOll "Till illln h igh g.'iI(, 
On Thufl'lia) ! J ;'lllUnr) 11)47, tile 

f'lr'l ,~ IUTn 10 /l<1~,· 95) 

SPO NSOR 



cr 

• 

NOVEMBER 19-48 

We carry II. lot of weight 
wit h big adver t isers in the 
Clevelllnd area l For inst ance, 
The Cleveland Elec t ric 
Illuminating Company has. 
for t he past two years , 
selected WHK to carry the i r 
message to Northeastern 
Ohio l 

Wit h our low rat es ... our 
Spon sor promotion ... and the 
largest regional stat ion 
coverage ... even a "light" 
appropriation can do a 
"power"-ful job on this 
stl'lt ion I 
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"CLUB 15" 

REPRESENTATIVES: 

-
KA TE AITKEN WES McKNIGHT 

Plenty of top shows ... 
and balanced program­
ming ... make CFRB 
your best radio buy 

NT"\\·. "i,1o " ~1o'1 ""I' "r I"''''' ' '" ·,hJM"' 
.. "II~_ ( : I 'U II. T""""". i~ ,",, ...... " .. 10 

Ill" .... ,,,13 ... , li~h·"'·'. ,10" " , ..... I .. ·(" •• ·! 
CVIl Ir. '''1' ,.10",," ~ ... ':o r i,·.1 I" .• .. ,1 

, h .. ]'r.·(.·r,·" .... "r (In,,,'-;' ,'. 10>,.·, .... ,. . i •• 
1.:ola",·,·,I I""l1tau .. "j"G I'"'' i, li"!;,, r~,, ;! .. "r 
ra,li .. f:o ... fu. ~ ... r) .",·.,,1 ... , "r ,h.· f:o""I ). 
ha~ al .. ",. ,."."" . .1 h i;.10 ]i,,,·,,...·]' il' j" 
O" I",i,,·,. . io- h a",II" .. nli.,· ,,,~.,, ,. , . 

TI ... I"'''' '' I .. ",., "" ~" I " " ,,' I,, " hI I" 

.1,,· I"",·n. "t'" 511.01.10 "1I 11 'rw".",i",·., 
~n'] II", .. hang.· ,,( f""I"""'" ,,, 111111 ,," , I ... 
,Ii :o l ... i,1o Onl llrj,,· ... j,l .. 1"''''''''i",,:.1 1'"],, 
li .. il )" hI"" i""·II .• ifi.·,1 ,hi. "" .. I.,.,. 

T" ),",, ,]". \,I\ ... ,j .... , Ihi, "".,",~ 

"" .... I" ''''' ' I .. " "") oI "II ~ . )"" ' 1"' 11 .1 fur 
( : t'H II ''']''·r l i'; II g.~, ( :FBI I j. >I i ll .' '' ''' 
N". L I". ) j" C:.na.la '. N ... ] ",,,,I.,.,! 

DOROTHY SHA Y 
"SPOTLIGHT REVUE" 

1010 

ON 
YOUR 

DIAL 

UNITED STATES : Adorn J . Young Jr., Incorporoted 

CANADA: AIi·Conada Rodio Focilities limited 
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·0 " ' ,.,,. :02,,01 

Su rvcy of Ihe U. S. lkpart llK'1lt of Agri. 
cultu re .. nd fmlll th~' N,lI ional A~soc ifl' 

t ic.l uf Radio Fann Dir{'('"lOrs r(,v('nl Ih;lt 

the ma ximuill muounl of fil nllC'rs nrc mOM 
:tCCi..'SSIblc a t middar r~1!a rd l(''-S of the 
type o f f.'lTlll ing in II hich Ihl'y' rc cnl!n ~('(! . 
T h,,}, a lso fl.' I'cal t ha t nlmos! :\1l}Ollo.' lI,ho 
Junchl's;lI ho me dnes it l'IC! \\,'('t.'ll 12 a nd 
1:00 p.rn. 

tn tine with t h i~ thought Wl.' h:l \'C 
srottcd oll r farlll nel\', COIll IlK' l lt n(Or , Will 
PCil.:dbcck and h i~ rAlmlry F(l lb pr~r,lI ll, 

on our schedule from 12:30 to 1:00 p.l11 . 
AI thb t; llIe many of t h ... (nT Il1l' r '.., Inost 
difficult ,'l1d l:lborious chores arc fin ish ..... ! 

he's s itling down to a good lI1e:,1 :lnd m 
tha t time b intcrcsh:d and a 'nd), \() fi nd 
out prices, w('nlhe r, etc., lx'C<llH;(' he i.'> 

s till working bUI , at that tink' , 1 1(" ~ in a 
1l1OTC comfortable fra me of I11l1l d . He's 
listening a ltent ivelr hearlo not ( 111)' fanll 
news b lu Ihe spon.·,or ·.\o Illes .... '!!e oclter. 

WI.' have letrers from fanners. dair),­
mcn , ('t c., ..... hich ha\'c N"t"11 !oC1, t 10 ,\I r. 
Peigclbeck, commending him on his 
choicc of t imc and th(' program content so 
wc call ' t be tOO far from \Oo' TOn g, can \Oo'c? 

) A.\I ES R. R YALl. 

I'rmnolioll /l lallllgrr 
IVNjR. NI'lt'ark , N _). 

Congratulations to SI'O:>'SOIi. for the lead 
story 5: )0 (Un . a ll thl' r ( m!! in your 
October issue. 

You otTer con vincing proof of the f., ct 
that the rl.' is no bettcr time to re ach rural 
listeners. Hcre <I t weco we have 
real ized th is for Wille t il1 le. In fac t , J ohn 
T rent on h i~ SandSI' Salu/I' drc\\' 17,523 
respon1>CS for Kerr C lass (54 s<l lcs rlle~­
ssages g iven betwcen 5:30 and 6:30 a .m). 

During the 1948 ~l il1l 1csola State Fair 
Weco conducted an informal survey 
among fa rmers Who \'isited the weco 
booth . We \\-ere surpd!'Cd at the nurnber 
who stated the)' lis tened to the early 
mom ing progranb on the radio insta lled 
in Ihe bam. P"rh.1ps .IIOIlK'dar w"e can in­
i tia tea ~uT\'e} whicl, \00; 11 illc1ude the-.cM't ~_ 

To:>. y,\ loE 
Stili'S I'rnulIlti(lll 1\/11 11 (1.111'1' 

lI'eco, ,\ lilltll'(lpolis 

NEW NAME FOR SPOT 
\umlilluedjmlll />iI IZC 13) 

AUI-'u:<t , l'ven though bearing a wmning 
'Wine, dn nOI ra il' nn :!\Oo'nrd If a card hea r-

that da te. If .wrne of the ll .1 nle" wer~' not 
,ubm ith.'d 0 11 cards po,ullark~'d Oil (,r 
Ix-fo re 8 AUj..'USI , the ca rd with the IW Ill~' 

and bearing the earli""t I'IO"lmark i~ the 
\\·inner. 

The 11:11,., .......... ·I('(' ted hy t1w p:mel I1f 
jud~c:. (in order of the Jud~"s collect!\'<.' 
\'ot"s) were I . Na tiona l Sdective; 2, 
Sch..'Ct iv<,: 1. ,\ I.H.,\ 1(,\ larkcl-br-,\ hrket): 
4, SPOI (betiew it o r 1101 ,: S, tmpaCl; (I. 

Focali:ed ; 7, P.1tte rr led RadiO. and S. 
Sell-'cl ive Area_ Tied for ninth place WCTl' 

Directed, I\ larkel R:>d io, Elecl l\'(', ~de­

cast and Ux.11 Radio. 
The I\illn('r~ arc Ib led by nallle~ ;'\nd 

entr ies on page 11 or th iS i ~"'l'" 

While ioI'O~SOR had hopcu that th. 
IlalHe ""ll'U N In the judgl .... wou ld lx, ,J J. 
jud):!\'d toy till' ,ndll!»try'" tr"J~' pap...r' 
Ix'ing th" nalUral nanll' I" rcplacc '-'put 
a .. an ovo;r-alt dl'~i~n,ltion fl)r nati,.nat or 
re!!io ll .11 hroadca' i .1dH'rti"lJI1! rlac<'J "11 a 
m1rke t-hy-market b:>si". it \Oo'a" gener .• It) 
fe ll Ihlll ti le nam" wa~ we> IOIl',Z anJ Ih,~t 
··Sclcct l\c" \\-a~ N'lIer for conlilWIl l'~ 1.,< 
" a n...,uh 11 h "S.:kctl\"t;" that d.:,iJ,!· 

mH"" .1 11 "loril'S nnd rcport" conccOlcJ 
wit h nlha than n~ .. twork nd wrtising III 
th i~ i~ ..ueof $ 1'O .... SOIi. and in alt forlhcOlllllli! 
i ~"lI e~, It will bc u~d hy the tr,1de rn::"~ 
J,(dlcrally wi l h the eXl-cr1ion Clf BrOda· 
('''sti ".~ ;md T ill,' 

• 

WSBT 
- and 0111-- WS BT 

- eornmands th e 

SOLI t h B end aut! ie nee ! 

::iu . ,·. 1'''01'1,' '"'lillII'm "11,,, r · Iali, ,, .. iu :",,,, Ih 
Ik nd I.ul Ih ,'" li~"'n I .. \\ :-11 "1'. Thi_ .. 1"1;,,,' 
hu ""n il_ (uuli ,'u ... · Ih.,~ ngh "'"r,' th~ " :!7 
yc .. r~ " f I"'''''' '' ali;. .... ] . ,·n j,·,. 10 Ihi .. "", rt.O'! , 

It !; ; 'C; Ij,Io·, ... r_ "h"l Ih,') """I " h,·" lh,'" 
wanl ii_ -11,,: i . wll )' th,' I'\.' r-;: r"" inJ! \\ ';In 
au.li ,· , ... ... r ... m;un~ Im •• l ,,'ar " fl ," ""~ r. 11" .. I .... r 
., r"·r 1 ""'I ~' r_ \ " <>th,', .tali"" ,_"_ ,, , ........ , 
.-t .... .: in ,..; harr .. f ,\", Ii ,""'1'_ 

100 0 WAll S· " .0 kC • CB~ 

ill~ that na llle W.1 .. ~tmark('d pt'ior to P A U l H RA Y ME R CO MP A N Y N ATIONAL R E PRE S ENtATIV E 

N OV EMBER 1948 B1 



One of the vanishing "sacred cows" in radio is that large audiences have to cost 

a lot of money. The fact is that CBS delivers large audiences a! the lowest 

cost per thousand families of any network in radio, large or small. And the cost 

of circulation on CBS today is lower than it has ever been since 1939. 

The Columbia Broadcasting 
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The "Huskies" at Poughkeepsie,.! 
WHEe In Rochester ••••• 

•••• FIRST BY LENGTHS! 
WHEe is Rochester's most-listened-to station and has 

been ever since Rochester has been Hooperated! 

WHEe is one of the select Hooper liT op Twenty" 

stations in the U.S.- morning, afternoon and evenings! 
I~ '." H_, b"~,e <10 .. 0" Ii .... 

••• 
STATION STATION ST"'T'ON ST ... TlON ST ... TION ST ... 1ION 

WHEC B C D E F 
MORNING 33.2 29.9 9.2 7. I 13.0 7. I 
800·11·00 .... ... . 
Mondo, ,IIo-oogh frio 

AFTERNOON 36.6 26.6 12.2 8.3 10.2 5.0 
11.00·6·00 P.M. 
Moodo, ''''oug~ hi. S'O',oo 

EVENING 28.5 28.2 11.9 9.6 13.8 B'ood.o," 
"II S ... ,., 

6J)0.10,00 P.M. JULY·AUGUST HOOPER, 1948 
0_, 

5"",,01 ''''oogh So, . 
10"" be ro'. do"ng " ,.e. 

BUY WHERE THEY'RE LlSTENING: -

NOVEMBER 1948 

N. Y. 

5.000 WATTS 

87 



MANAGERS' LAMENT 
('.onlllllll'lIJrolll ""1;:1' 2(, 

n',,1 mOlll'~ \\ 'l' illl' a .. ke.J [0 knock our­
'-l:hl~ "U I "l:lIing li"ll'lwr .. 'In a program 
th:1I rna~ '>111..-11 to high hl'a\l'l1 and Whl'll 
Ih do COIIl\.' throuj!h. not-oJ~' a t the 
at!l'nC) m\(lI\'~.J ha .. till.' ~ooJ .... n-.c 10 s.'y 
'thank \OU' Okay, rna~L": thl:}' tlunk 
that i[, ~ ran of our Job w prommc pro­
j.!r,1111" "n our ,t;lfl(ln but 11 they wcre to 
.. top ,)nu Chl'Ck ~tdtl(l1I progmlll promo .. 
tlon II'I(' \-'u I:x .. urpri,<:d to UllC(l\'I:T the 
faCi thm -.ollll.' program;, rl'ccive a great 
llt-al o( rrul1lOtroll ,IIlJ somc vcry lIttle. 

Tulsa's only 

Only 

'\n agC'llcy \\'illl a good sense (If ' thank 
)ou' lanJ;, (hM eXIra bl! of promotion 
fmlll ~Iauon~. All bu~inc,,~ i~n't Jon(' on 
a productIon lin .... ha~b. " 

S(111 another ,Wuon manag('r rCn(,Ch 

the lal1K.:rH~ of l,racticall) all "':1I;on 
CX('CU tl\'('~ on the ~ubjcct of contests 
where a bIg pri:e )!CX"!' to the "1111;011 doin.c 
the be .. , promotion on a pro!,!ram. "It 
i~n't f:ur," "")" thi~ bro"dc;'Ncr, "to ask 
IlIrndrc'lh of "talioll'; \0 ex tend thclll'\(;\vc<; 
adn'rlr"ing and promo!in)! a prOj,:mm, 
when Ih("rI."s (111) ()n~' prb.', Ma}oc ii's 
a cheap wa) IIf 'm!) ing' pro~ram promo­
tion btll a .. pon"or would be fa r ~rllartc r to 

radio cen­

In the rich ter. 

"Money section of pros­
perous OkJiohoma. Write KTUL 

'~'.' I 

Boulder the Park, Tulsa, Okla. 

JOHN ESAU 
V,(e,Pr~' and Gen. Ma' . • AVERY·KNODEL. Inc. 

Nat,onal Rep.e~tnIOri~n 

.. 

plan 25 awards rnstead of one big one. 
He'd also be smart if he pr('~L'1l1ed 0111: 10 

each station doing an outstanding promo .. 
tron for Iw; prO',.:ram and SOIIll'thmg cxtm 
to the departlllent hl'ad ~'ho supcn iSt>d 
th<' promotion. \\111:11 l(el1)'on and Eck .. 
hardt ran a For-d Thet1lcr promotion, the 
a~'a rd "as a f-'ord station wagon for the 
stmion. It didn't Mt tOO Ill'll with th(' 

promotion 111l'1l, \!.ho ar('I1't the high("li t 
paid a t s tations and ~t\O actually carry 
the work burdcll. The IX'rsonal dCI1'1('l1t 
is always prescnt and tlx: mor\' an ao\'er .. 
tiSt'r rcmC'lIItx'r~ this 11k' morc promotion 
nC" 1I gC'1 for his brnadca't ;ldwru~ing 

dnllar, " 
No ~t:ltioll can gll'C' ;111 It.. ;1dl"crtiS<.'rs 

C'qlml promotion. If it wcrc spread Ihm 
widC', explains one S[:111011 managcr, no 
'Ll;h-enisc r would rcct.'i\'c ~nough PTOIllO­

tion to "fill his r)"C' t<,cth." "An adver­
t i-.cr shou ld be ~t t lsfiC'd "'ith an occasional 
promotron," c)"plain" another ~ta l ioll 

m,1rJaj.!l'r, " ,\[orco\,cr thC' morc grey mat­
Icr he (the ;1dl'crti,:('r) uses 'Sllgg~$ljn{:' 

promotions to ~(;ItiOIlS, 11'1(' more prolllo­
lion hi ... programs II ill fl'Q: i\c. lr ad\'C'r­
ti-.crs and thdr agrnci~~ ~'ould conceive 
promotions that \!."Ol.Lld not onl)' promote 
their programs but would rLIakr Ihc St;l­

lions llnd Ihe Ilctwork~ r~'C1 that thc}, 100 

l' LOOKiNG FOR 
P.ROGRAMS? 

. WI(}5~ ~ocpl 
ShOWS Begt 

/VetW()I'K Sh(}W'S 
ON IItrlrl/()IJper 

KOlt 
, SeRY/NI.J 

OMAHA & 
Council Bluffs 
BASIC ABC· 5000 wms 

RtpteJtn'ttl by 
EDWARD PETRY CO., INe. 

SPO NSOR 



would he real i:UlJ,! 1>On l~'th i n~ fmm I"C 

dcal. thcy 'd Ix' surprised ho w much efforl 
a sialion \O,11\l ld expend in prornotillj.!. So 
mall}' promOliolls SCCIl1 :1 onc'''':I}' st ll"{'t 
thai :.l;1tlOns sled Ihell1""I\'\'s inlo S:IY' 
inl! 'no.' .. 

" I f we SI.'(' ln to dC\'Oll' a J,!reat deal of 
talk to Ihe subJ('C1 of prolnOl ion ." cx· 
plains on e stalion ma naj:!t' r . " it isn't 
because wc're hel up on the subject but 
that ewry station IS lX'scl by r('quesls for 
promotion and 1I'll·rci"'ndisin).!. \\·c ac· 
knowlcdg(' Ih,'1 bro.ldcast ing I IWS and 
dies b}' promot ion. \\'(' walll 10 do ou r 
besl , bu t life is short :lI1d Ihc budget 
limiled . Rrotill.' r. can you spare a dime?" 

Lca ving Ihe SUbjl'Ct of promoti0l1 
problems Jxohind . station mana )'!('rs in hig 
cities haw a very ~peci : 11 S('I of lamcnts 
point ed a t S!,onsors :lI1d advert ising 
agencies. t\ lany of the m;:lI1ap('rs of sta· 
lions in sma llt' r nk't ropoliwn n 'I1 I('(S jO'1l 
wit h the bi).! ci t )' men in singing Ihesc 
sJ'C'Cific blu(':,. "There isn't a w('('k that 
J:O('S by," stales 11\(' manager of a l1('t " 'ork 
o"'led and opt' ra(('d s tat ion . " that an 
adwrtiser or an agency ex('Cu l ivc doesn 't 
ca lt me on the phollc and ask me [0 audio 
lion some ·Ialen! .' Most of the time the 
' talent ' has no abili l}'- :lI1d e \'ell if it did , 
it should be audll ionoo by our pro~raJll 

director not by Ihe sta tion man ager. 

EJlob/;, hed 1922 

WILM INGTON, DEl. 

Elloblished 1922 

LANCA STER , PA . 

EJlobfilMd 1922 
HARRIS8URG, PA . 

u lob/ilhed 1922 
READING, PA . 

EJloblilhed 1932 
YOR K, PA . 

When I ask thc a~cnC) or sp(ln ~.or eX('CLI ' 
Ii \'(' about the abi lity of Iht' ylXlIl:': lad}' o r 
youn,l! 1110111 II horn I am a~ked to audl' 
tion. I usually r('Cd \'(' an answer which 
tdls me Ihal thc audition T("'lut~l(.'r 

doesn't know, I kno w Ihal en 'Trone 
"allts to 'get into radio' but I think tha I 
ad\'ertisers :llld a J!(' llCies " '110 W;lnl s ta· 
tions to do a better job promotm;,: Ilstl'll' 
i ll~ shou ld know better than to wast(' a 
major cx('Cut i\,(" s timc, j ust to impress 
some you ngster or her plHent . It isn ' t 
that wc're not anxious 10 hear real ta lent 
but that ther(, 'rc onl r <;0 mall}' hOUh in a 
dar , I like to sc(' Ill) fami ly onc(' in a 
whilt· ... 

The.' I!ripe ahollt tnll(' waql'd b~ the 
"hopefu ls" who want to gCI intn ro.oJI I 
d()('<, Il ' t stop wllh h:Lving to 5('(' and heal 
ta lenl. Stal ion ('Xl'cuti\<;~ a(~' constantl) 
bcsk,.:ed h ~' rl'cxllllllh,'nJl'd ~lkSl11en. '<'( 

ret a ne~. ck rk .. , ,!rid evell bnokket'pt"L 'Ill 
of whom \'i:'11 lilt· "ICllion mana:':l'r afll" 
telephont' call or bearing a k ll l'r from ai' 
lI11portant adl·('tt i"Ul).! cXl'("urivc. Tun.: 
is what bfO;'ldcast ing ~ I a llons 113\'e III SI.'Il. 

}('I waSil' of executi \'e time '5 ~ rt'al~'r in 
radio th:1II It i ~ in allY olhcr field excqll 
p('rhaps T V. If "c \"('ryollc" wants to get 
into radio, '\' \'cr),one and his brother" 
want s tn be in IcI(·\'ision . 

(I'lr' I _~'" lum 10 P<lgl' 92) 

"WtlATiL I WEA~ 
T-HIS EVENING, 
1UIGI?" 

11 "i,,'t Ii)., ' Ih,' ,,101 " ,,~ .. " I"·,, " , I ... 
f"r" ,,·r·,. ,"'~. "",., ... ·" ·r , I .. ",·. ·· , , " ,. 
:,, ' a~'''' "" 110 """I" r n r" r ",i,,~ ,,,,,,1,,"1,., 
11,;01 ,~",.> ,i",,' ,,, ,,I "", I" , "',,,, ..... II ... 
I", ~·,.,, ·, ·,I ,. ill II" , 11, '" le i" 'r \ ,,11,·, lIi l 
I i "", ( " ,,, I ,1",,),\, ) I .. I " ,,,· f, ,,,: 

W 
D 

A 
Y 

Y" I" " ,. 10:'" "i" , r"_~ a",1 "i ll~" : 11"1 a 
1 .. I .. r I I,,· , i ,, 1<' " , . j u' l r"I ,,, "". I Ii~I ' · " 

,,, Iht' . a ,li.. . A ... I """ ,I.· ,,, 1/ /1 11. 
'1'1", "' I,,,., , 1: .. " lall 1I" j" ,r l ( \1 ", f .. r 
,I", .'\""n h II" J" .. I" \.,·a ,., 10 .. "" 110"1 

----------- 1 ,· .. · .. i,,::,. "", ... "f II ,. Ii, ,,· ,, , .. \\ II \ ' 

FARGO , N. D. 

NOVEMBER 19.48 

Eilob/i$hed 1936 
EA STON, PA . 

( ;-,(1 .') '1-) I loa 11 I" I I,.. I ';' "'. f l ",." ."" " (111,' 

",,,"bi ll, .. I. '1'10., ,,' ·a r'·.,1 " '·"'''l "·'i ,,,.'' 
loa,. utd., 11.IIC:c. 
I f "'" "''' ' I "",r,· f,,, ... ~ th:" r' ·,. "I,~ 
' '' ,I ... rit.· " , lO r a,\" ... r.·.· ... 1', ·I, ·r,., '! 
\\',,'. 1 h, ' ~l:" I t .. ,'" '" I ~ ,," ,I II ' , ' .. , ,, 1']"1 •. 
r '·I" ,rl . 

N BC 9 70 KILOC YC LES 

5000 WA TT S 

I'Rtt & I'mRS.llt 

.9 
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"OM Alolbrr H llbbard 
Wl rllllo 1/)(' clipboard . 

\'(I /)rll s/;(' calllr I/)(,rt' 

'fbI' cupboard was btnr ... ... 

Mocher Hubbard musl not have l ived in Soulh Texas. Fo r, wjch farm income up 
and elllploYlllent up, Ihere arc mighty few if any " bare cupboa rds" in chis rich , pros­
perous area! 

H er(' ar(' 67 cou nlles" conslicucing the dayt ime primary area of Scalion \X' OA I. I t is 
a seclion nOled for cau le, oi l, COlIon. II is greal in produclion , has many needs. Sa les 
of food alone 10 help fill these cupboards amounted 10 5247,370,000:::* lasl ),ear. Ma rl' 
food was sold here than was sold in eilher 51. louis or Pi tlSburg h. 

SOUlh Texans have the money 10 pay fo r their many requirement s. Be !lure ) ou r 

producl s a re in their cuphoa rd s by placi ng your ad\'enising message over \,\'OAI , Ihe 
popular 50.000·wa(1 SIal ion th aI con rs Ihi s cerriwr),. 

· IB IIl 50'". h> 1~~ "nunl;r _ 
· ·©~a l .. ~ Man.l I!"I1I"nl 19111 .... n" .. ~ ,.f 1l" ~ l nl! I'u .. . ·r 

Represented b1 EDWARD PETRY & CO .• IN C . •• New York , Chicago , los Ance1es, Detroit, SI. l ouis. San Francisco. Atlanla, 80slon 
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M ANAGERS' LAMENT 

SI;nioll mal\;l gl't'C(1I1~" Ir1t[) lament thl' 
I,KI that ;1I.!l'/KK"- and adl"l'r! I<'(."r-. in btl}. 
Ill::! rTO'.,! r;ull ~. il!nore mallag~'r~' "lIg~<",­

tion~ " If a ~Iation i~ ~'I('n"sfu [ , there i~ 

no qll~" t ion i:lut that \I I~ the rl.'suh of 
mana J.,'CIIlCllt , Thl" fact that ("-o stations 
with cllmrar:/lI,'dy the ... 1n\C " 'a" c· 
k:ng t h~, ro"t"f, and nl:l" nrk all lhal ;ol1 s 
00 e lltird) dl lil- rtnt JOt>.. ill wuhl'rilll.! 
l1ud l~'/KI.''' rrn\ l'~ tha t h,-\Wld a doubt." 
I'()j n l ~ Oll t thl.' m:lI1aj.!1..'T 0 1 a 'i ,OOO.W:l tt 

IIl.' lW'nrk alhlia tc m a j...'OOd lIlarket. '"The 

~uctl'",s r ul ~t.1UOIi In:lnagtr ll1u:.l kno.... the res t 01 Ihe countr}'. \\'(' renlmdrd 
his market . yet (lme and tirrK' again thl' agency of our rccornnlCndal ions, btll 
r('comll1'.' Ild.ll if'l1~ Ih:\I .... (' make to Spoil- the)' continued to insist thai they cou ld 
:-.ur~ and tm iT a$(l: llcics an.' ignored. For !lot pcmli! a 'd.b.· (dd aYl'd bro.ldc.1St ) o f 
Hl"(:tIlCC we WCT(' lakin;.: a f«d of .1 dar- the pmgT.1n1 . '111(' program is :.lill 0 11 our 
timo(' ~rl.Ll t ll:1 l h it our area a t a time sta t ion and it 's still at ,he ta il-('nd of its 
..... lll' ll it was pn'c('dcd by a n1u",ical and ra t ing among all stat ions ai ring it. Some 
followed h~ a nc .... 'SClst . \\'(' ""kcd per- ag:cncil'S get stuck I.dth their OIm d.-. 
rnb-s ion 10 r('COrd t he' rroJ,!ram o fr thl' cisions," 

Ilc!\\ork line and bro;rdc;l:., it talcr as Sta t ion m:magcrs a rc mnstantly faced 
p.lrt o f n block o f da} t inlO.' s..:: rials , 11K' " 'jlh r<'qUI'SIS (or programs by types by 
agency ;'Ind sron<;o r rcfll<;('d permi.;.s ioll, limebuyers, 11le), arc a~ed for women's 
Six monlhs la ler w (' n'c~' i\'('{! a bit WI panicipmlng program~, n('WSC,1sts, d isk 
k' lIe r ask ill)! why Ihis pml!rarn was rated jockeys, Tise and shine S('ssions, ('IC, 
lower in our ci ty than in thTcl,.qua rte rs o( Somet imes the manager knows that a n­-====== __ ---------------------------- I othe r type o( program has the audience 

(or the p;miculaT product to lx'sold, Yet 
I it 's the except ioll not the rule when a 

station I~ able to shifl a sponsor from his 
des ire (or a wo men's p.1rticipating pro­
gr;'l m to a disk jockey show, (o r im tancl' , 
(' \"l'1I i( audience figures pro \'e that th(' 
lattC'T is a heller buy for tlw ad\'crtiscr , 
Station mana!,'Crs Imlle nl tl1.11 t imcbu),crs 
~nera lly don' t accept or t rust the rceom. 
nll'ndations o ( thc sta tions on which they 
bu)' time, 

9. 

.' tto 4' in [\a th:h ami adj"; lli u).: :--. ral,'s n'a !',~ ;1 1'11 ,11 Ilan .. s l , , . lli l' 

l.i).:!!.',1 "HIl l ( n'I' ill Ili"I"ry,., Ilu, th in ll:lr;t""r \1 114'011 ~ ' ft ' I ""1 

{.r ri ll' Il i,!!11 i lll ',I II" I 'it~ , 1 '1 ~·r l l' r , 11 f'r~ ' i~ \111I'ri"a'l'I ;.:n';lt,',1 

1II 11 ' \ I·I" il, ',I III; ld,,'I . 

11" ;14' 11 :urd ~ I ' II il " . ;r unif II ~ 1I ~ 11I j.! \\ lin\", IlIIparl;a! 

'Iln,·~ , ... 1" 11\ \\ IB\\ i ... t Ill ' IIIIl..,t·li,I.'Uf', I_I" :11141111 .. :--.1 illl]M lrl ;1I11 

,i /I~ I<' · ,d, .... illfl"" III'I' :lU'''llg 11." '4' 11"11 111r ~ f1ll1l1 raillili"" 

s., .... "O ,I,. 
Firsl Families 0' Agricullure 

R~p " CAPPER PUBLICATIONS,I"c, 

r "\\'e cPuld s.1\'e llIany advertiscr" a 
~rem d L'a l of n"lOllCy i( thcy'd lislcn t<.o u~, " 

IS till' way onc 'tat ion 1l1.1nag\'f cxpla ins 
thl' rcaSl)n why he would like clo5('r lia ison 
brt wcen the buyer and the S(' llcr of 
blOadcas t timc, " ,\ Ian}, s!,'Olll'Ors," he 
expla in .. , "buy (' ,'cning dill(' for products 
tha t a rc sold Ssr; to womcn, It ducsn ' t 
makc ~'I1Sl' (0 buy premiulli timc ;'I t 

j lOO( ( O\'cr daytime rates, to reach 15'0 
of a 1I 1.1I1U f~ lc l ur('r·s IXllelllial marke t. 
Yet any sta t ion managcr call poim to ali 
important number of S]1Onsors on thc a ir 
.1 1 night \\"ho dOIl ' 1 bclon!,! thcrl', I kno\\' 
t lion one of Ihc reasons clwy bro.1dc,ast at 
nighl is to flatter Ihl'ir 0 "11 ad\"ertisinj.! 
vanit y, It I'I:lc('5 them in Ihc 'big tinl<" 
cI ,1S.~, YCt when the chips an' dO\ll\ Ihe 
medium suffers 1x.'C<lU.-c it dOl'~n ' t produce 
111 a r~lIio that jmtitics the Class " time 
chaTJ:cs, r d(In'l gripe he<"allSt' ad \"l'r­
lisers ~I"n ' t believc c\"Crrthing Ill) sales­
nlC I! Iclt Ihel11, hu t when {he} don 't be· 
lie\'~' IIll' d lher, Ihal hUrlS. ,. 

Stat ion lIla n!l~ers do nOl dl /fer from 
,) ther $CJ!m cnts of broadc:., t ad\"erl isinj.! 
III lanK'mill)! lloopcr;lI ing", " The)'rl' 
tir1l'," ;'I ~ la t ilHl Spokc-.II1 Ol Il put~ it. ' OJ 'lst 
l1S long as they're 1IS4.>d for whal the)' ;tTl', 

' tekp[ ll.lle coincidental Tat illgs WI thin 
IIwt ropolilnll a reas.' \\'hell a ll l1j.!ellc), 
Us/''l> them to wdgh the rc! l1 u \'e IllL'rits of a 
11IlmN'r of , wtin llS, l'ach of which C!)\"ers fI 

dllreTCnt a l,'a , II gOC"'- olflwlf-cucked, In 
Nl'W Ynrk, (, IT in ~ l allce, II(XIIX' r report~ 
0 11 ~ I Ol tinl1~ range (rom thl' d;ly t ime-only 
\\ 'U II I" till' ~O.OOO_ WOltt kl'y ~ I atilln s o( 
II1\" l1l"t\\'"rk~ , In St lnlC H1nl'I.'T rerort s 
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DAVINPO.' , IOWA 

Not ionol •• p, ••• nt .. ,i .. u 
fr •• , 1".'.'" Inc. 

]1':' n OI unusual to fi nd a n'laOlidy [O\\.· 

powered ~ l iltiol1 having .1 higlk'r rating 
thnn a 11c(work kc) SIIHioli. TIlL'S(' ,>t;,\­

t ions <Ire ~ood buys. ' nl('l'{"S 110 doubt 
.,bnln Ihal dc~pih' Ih (" f;lc( th,lt thc) 
don'! gCl Out much beyond the 5O·mll,' 
IlK'l ropotit:t1l area alld <;0111(' dOll " ('\'('11 

collcr Ihm 11Klrkcl . If il spon«or buys 
strictly 0 11 Hoopcrs h\, bu}s a lo\\. . 
powered New York stat ion :ulll ""(luders 
why it d()('SIl" produce ~illcc it "-'ads thC' 
i-IoopL'r p.lrildc .11 the hour he buys It. 
\\IIX' is his \\'hcl1 So.ltCS don ' t m Oll' in :lIld 
out sidc-of·New York dealers ~I art cr}'ilW 
for advcrt ising. lloopcrollillgs :lrc grl'a! 
t h ing-s - if the) ' r(' used corrt."C\ I) :' 

" sint ion ma J}ngcr OUt in the middle of 
the farm territor), has a vcry special 
[ looper gripe. Says he : " "hom 15 De. 

I lober we get a pcr·pr~rall\ f looper re­
port showing ratings for the sUllImer 
O1olllhs. Theil nbotl t 15 M nrch Wl' get 
n ' -looper report for the r[' lI -willl er 
months. These repon s nre used by time­
buyers to evaluate stiltiolls in our art'n. 
Obviously conditions dWnAl' ~ rapidly 
tllat by the time these rcport~ arc issued. 
they can menn SOflK'thing only 10 qmion 
1l'l.1nagcment , as an indication or how to 

I 
prOj:!ram next year. Only ir rmings are 
available monthly nrt' they or \'alue as a 
buyers' yardstick." 

~~~~~~~~~~~~~~~~~ Many stat ion n'l.11l<l.l:ers agrt'C with this 
i= M idwest eX(>ClJ t iw. There's a lways olle 

TRANSCRIPTION LIBRARY 
SALESMAN 

To travel on a CommiSSion 

b.1StS, E\"Cry stallon can 

use our large repcrtom:. 
augmenteJ monthly, ll ' 
brar}' sells at a low mollthl)' 

rental. 

Answer givtng us your 

past expcncl'lCe. A hard 

work..:r C,Ul m.lke re,11 

mone)'. 

SP01\SOR runUCATIO:-:S I :-:C. 
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67 
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station chier who doesn't and he's the 
n'l.111 whose station Hooper indicat{'s is 
tops. On the mntter or HoolX'r sta t ion 
rt'ports being stale when they're released, 
C. E. Hooper expla ins that mOlllh1y 
ra t ings can be made available, and arc in 
a mUllocr of markets, ir t he stat ions want 
to par the added costs ror the slX'cia) re­
po rts. However, I-looper explnills, it 
doubles the annu.1] cost to the stations. 
TIleTe arc a lso some markets in wh ich 
telephone homes arc not nUllIerous 
enough to justiry monthly repor ts or the 
type Hooper makes. For these an'ns, the 
stMions. sponsors, and n~'Cl1cie s arc stuck 
with a report rrequency that isn't too 
helpful. What stat ion marklb'Crs want is 
a tiOlebuying operation wherc the bUyer 
knows wh:u is lx-i l1~ bou$!ht Ix-r5O I1.1 11y­
and doesn't ha ve to usc old BI\\B 
(Bro.1dcast Mensurcment nurcau) figUfi'S 

or Hcopemtings which don't apply at t lw 
season or the year in which the time is 
bcin~ bought. 

}\ Pacific Coast mallngcr expl'l'sscs it 
this way, "So much dcpo.'nds uron tlK' 
sta t ion on wh ich an advert ising calnpni~n 
is being placed th <1t tn p ll rchase II 
b lindly, ..... ithout :111)' knowledge or the 
Incn l s ituil tion , is just th rowing 1l1OIIC}' 
<Jway. It ·s only beC;JUSC broadcasting is 

" Where'er there is music. "slid William 

Cullen Brp nt "iln a poet 's eye for the 

prauica!. ",here is , throng of listen. 

ers:' And ""here"er there is good music. 

IS there 1$ al,"Ys o'e r wax R and 

WOXR . FM.thm is a throng of lis 

teners to delight the heart of 'I.n~' ad.er· 

tising man. More than half a million 

families tune constantly to these stations 

... so constant ly. no other stltion can 

relCh them $0 eHecti,·cty. These fami· 

lies lo\"e good things as they lo>-e good 

muSIC . .. and can afford to buy them. 

That 's ""hY ad,·ertiscrs find these families , 
a mOSt in> iting segment of this higgest 

and richest of , II mukelS. M,~' "e pitch 

~' our nics -seeking song to this music· 

hungr~' throng? 

AND WQXR FM 

RADIO STATIONS or THE NEW YORK TIMES 

9, 



Whether it's 

Montezuma 

or Tr ipoli 
(IOWA) 

WMT is There! 

9. 

F lit 1\1 II I<" L,IJ ... 'nl fi ~' ld- IIP;Jr 

']"nlp/lIlll.j to IIH' (li1inJ ll1lfl~ 

oIr"ulIl T ;il,,,li. ".1-1"111 I,,,,,, Ii ... 

10'111'1' r.,""P IUlltd t" \\ \IT fUf 

"WII) 1,'11' fnrlll 1I,'h-. t,,1' "lItq· 

1:.1111110"11' 1m d -p'·"i.d f"aWn ', 

" IT.'n·d I,,, lhi· l'\, ]u·ju' CI::"'! 

,';$ . 10 '1 II 1,'11;' "111 1, '1. 

1 .. \\ , 1 f.lrIlwr- '[qll'lId (OIl \\ \ IT. 

"" 01" IIII' IIrhd!! '''liIlIIlIll!ri\' . 

111111 lIu';r IllII IIIU ill ;,! 

n t'ill h 10",11 tl lI ,.,-

ill<tu.lri,·~. 

III ' '-In'ro lll.-

1"\\;1 1,1I1 i,,', filll _' fn·'Jlu'IW\. 

\·k ,Ill' Kili /. mall fu r .Id,.il-. 

" . 
'\:'-' -- , ..... 
(.- ." 
~" ---WMT 

CEDA R RAPIDS 
jOOO W"I" 600 I( C. Dav & Nigh t 

BASIC COlUII18IA NETWORK 

~lIch .1 go.';t( adHTu,lng IIH.'lI IUlIl th.1I 
IIlnl1 ~ mUTt c;u ll pil i1:!l1 ~ dnn'l fall to pro­
duc~ li,r ;u,lu'rtt<.,n .. , If only nil 11111l' ­

buy<'rs I.\'~T(, I""rmi(tcd to do a liull' 
Ir'l\"din!!. 1111:11 a dijf~r('111 bu~ltlc~~ thi~ 

would ""' .... 
Naturally 0111 ~tn lion Illnn:ll!.:rli do no t 

I'al'c the ~me l 'I1 U('TlIS. The 5O,OtXI'";)1I 
~tn tioll ex~cutih'''. unl~~" til\') ,In' n t thc 
IHong- end of thc d i,li ~ frt)1lI 900 kilocy(k~ 
up to 1600 kiIocY4- k s) linn n "'-I 01 
1;)lIIellt~ quite di ~tmd fmm Ihe high . 
powt'rcd 10 ..... ('lId or Ihe d ial ~t:J 1;011~. 

Thcy ~lIllpbili thlll tlll1ebu),cfs frc· 
q ueml), pllrch;I"I.' tim(' (III a poWef 1"'1Sj~ 

..... ithout fC;III:IIl;:! Ihat ..... aw ltnglll !> 11;)1\' 
a lmost n~ illll'urtani n bearing Oil 51;) 1101\ 

co\'cragc ns power. ,\ st;)lioll located III 
the undcr.900 kilocyck band is hound to 
lay dO\\1l OJ Ix·ltl.'r ,ignal. \I',t1t for ..... all , 

than S ilitioll~ 1x-llve('11 900 and 1600 ke, 
"Too 111(111), 'lgCIlCy l'xeeutil'cs arl' 

rowcr em:y ," hUlll' llt " onc ~trl1 ion Ill:u\ · 
;)g,~r. "Thl')' kllow Iha t mh'l'r tl~fS afl' 
impf('S-.cd h) 54,lk .... ' ou t lus a mi tlil'), buy 
thclll rl'l!;)rd Jl'~~ nf their illlI'HC't, TIll're 
a r(' nwn)' 10kll <;(nuoll~ thlll outpull 
50k ..... oUllcl", Tinll'bu) ;n\! enn'l lx' 
do nc ..... ith a yards lick of r(lll('r, Whl'n lin 
a!!(' lley (, )(CClltl\'C U""-'~ l'O(II\('r akmc tn dc· 
Il'rmilll' whal s tations to 1'"fCh:I~. hc'" 
Ii;)bk' to purchll <.C thc ~rl'lI t cs t colleCl ion 
of C:II S and d.~~ :1" IIdl Ill' 'o( UIl(' nf thl' 
nation '~ most prodUCli\'(' hrn" dclisUIl1! 
oU lkt s, Therl' isn't an}"lhll1~ thai can 
fl'piacl' fHclll:I1 knollk-dgl' of l'nch Sill' 
tion's ;)hilil), tn produce ~1 1c ~ nf th .. ' Iypc 
a sponsor is S('Ckin l!. A IIdl· infonll('{\ 
tilllChu)"I'f is an adv("rtising al!ellcy's 
gre;ltcst gift to a SpUIl <.O r." 

L,ck of lillwbuy mg flcxlbllil ), is onc of 
Ihc gfC:l tl's t problem, thnt ~ tnti{Jn 111:111 ' 
agcr~ ha\'c to facl'. Th('y dOIl't bl:1111l' thl' 
tilllcbu)crs , nor do thc), b lallll' adl'l'rtis· 
ing in gCIlCr:l i. "It's jus-I," ~aid 01K' ,Ia · 
lion Illmmgcf a~ hc .. igned off, "II blind 
.. pot in blO:ldGl ~t adl"l'rtisi llg." Slat ion 
man;lgers gcncral1y agrcc that t1l(' N/\B III 
SOIllC mhcr group cou ld Ill'll plan foru ms 
for tll1M' buyers througho Llt the l1.1tioll , 
Til1lehu)a,>, ii 's awc('(!, IIfC th4' mcr.;t 
willinj.! j.!roliP working in radio. 

Dc~rite lil('rally hundred" (If iaIUCIII". 
grip .. "", ;)nd ohj('1I1011~ to adH.' rlNllg :lnJ 
;)d l'Cft i~ in}! a/-.'t' lIc)' !'raet let·S. sfa t lOll man· 
agers j.!l'lll'rnlly afl' Iwpp)", ""ost o f them 
adllllt that ti ll.' J a IHCl1t ~ ther haw arc 
h1Sl'd upon till" f:K t tha t thcy \I('fl' I.u 
abou t !oI1I11t' hru.ld'il~t acl\crtl"mg ra(l(,r 
ami theif bXlll'''S Iws rlagucd tllnll l'la 

s incc, nrolldea~ 1 ;)JI(·rti .. ing is ;1 I'er) 
c lo~dy illt('gralcd busi ll('s~. \\'I1:1t a ~ I II' 

I ~ ,n pc: rnlil" (, Ill' :ldn'rti","'1' to do iX'cc !I\ll's 
stat~U\,"iJl' pracliCC Ix· forl' th(' ll\'lll.lgl·r 
rl'lI li :l'~ it. 

·56· 
Fir~ t 011 YUtlt ' H:Hlio 
ill .\lj ~JIlJllli~ . '1" ' 1111. 

W , H. BHCUE 

I",,""~~'. "" .. h' " .... ~, , .... ~. 
~." .alr_ •• · ...... r r,,11 ).' .. . . 

""" .... '~ .. " . 
~."r ..... ; ... 

TilE " ·.II."EI( CO. 

A l1J2 
BILLION 

DOLLAR MARKET 

spreael over 'wo states 

T;\I<~ our BM B AlId;.nc~ Cov.r· 
"lie M ~p, m.,tch ;1 with th. 
I,HUI S.,lu ".Un"grm.nl "buying 
pow •• " foguru. and YOU'll ue 
th"t KWFT ruches ~ billion ;\nd 
;\ half doll". m"rk., Ih"l .pre,.d. 
Over I wo 11'."1 oUtu, A IUler 
(0 u. or our "repo" ... iII bring 
you "'I the hcts, as well "0 Cur, 
r.nl ;>V"II;1bili l in, Write tod;>y . 

KWFT 
THE TEXAS ·OKLAHOMA STATION 
...... hlt. r.II._5.000 ..... llo-4 ... Kt-tiS 

Reprntnled by PotU! H, R;\ym e r 
Co .. "n" KWFT, 801 Tower 

Petroleum BI"II .. O"II~s 
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NORWICH PHARMACAL 
(O:mlillutdJro tl! paj:f 78) 

<I I-rene}, Sol W the com pl{'tcd p n'5l'Il t:l t iOIl . 

On F riday , J J anuary, t ill' I\ I~rs. GUill­
binncr (Ll wrcncc and Paul) and ;" 1111011 
Goodman from the a~'<.~lCy . ,lI1d Ted 
Herbert aud Tom Fry of ARC S"k-s W('r(' 

taking an ('arly t rain at Grand G.:utral, 
bound for th(' dmj.! fi rll1 's honK' flllicl' ill 
NOTIIo'idl, N. Y. 

Lltc r Ih:1I !;.11l1e day, " do:Cll Norwich 
dircCIOrs, includ in ,.: Norwich pr(' ~ id('nt 

,\1<'1\'111 C. [.1 [0 11 , Oo.l rd O Wirll'l.l ll I~ob­
crt S. [.1 1011 , Vp John Alden and otlJ(' rs, 
silt around the bi/-! oak table in t il(' No r. 
wich board room. From 10; 15 in the 
moming to 4:30 in the nflcmoon. they 
li51,'I1,'<I :Jt tl.'11tiwly while /-Ie riX' rt and 
Fry made thdr pitch. 

Then, Hcrlx' rt :1I1d Fry .... ' ·nl ck)\.\1l · 
swirs to the lobby to pace tlU' IlooT and 
chain.smoke cigarcth.'S. In 15 Ill inuh:s 
the)' had their nns .... w : "Okay, wc' ll buy 
it ." It was Olll' of thC' f<l:.[(.·:.1 :..alcs ABC 
had cvcr made. I 

On 14 Febnr<lrY 1947, Norwidl bc~:U1 
its first nat ional·rll' t .... ,ork broadcasl ad· I 
vert ising. To CO\'C'r thl' t imc·and·tak'11I 
costs of Tht Fat M m r 0 11 a 125'SI<Hion 
ncl .... 'Ork, Norwid l's oo."l rd had 10 "ute an 
incf('aS(' ill thc ad v(' rt ising budget of :.amc 
15° , (up to $1.500,000). 111C ra tio of the 
maga : inc budgl·t 10 radio (Il l'wspapcr 
co\'(' ragc .. ".as all but eliminated) was 
mad\:" about 50-SO. 

Norwich and Gumbinncr. now Iha t 
thcy werc in network scll in lo:, had no in· 
tentions of pc nni tt ing T he Flit MIIII to 
exist in .1 promot ion .... 1('u un1. Ads ap­
peared quickly in dnJ J,l t r:.dc journals. 
hcad lined with : "NON-S'TOI' RAD IO 
AD VERTI SINGt", telling t he druggb ts 
that The Fat MIIII was going to Stay 
" Oil thc air all Yl'a r ' round , :.umlllc r :15 
.... ·ell as winter, :.Icadily fatt cning Pepto. 
Bisl1)ol s" k s for you." To the S,11eS fo r«' 
went a plush prolllOl ion kit , showing 
scenes from a typical Tht Fill Mall show. 
plus a personally-autographed piclUf(' o f I 
J. Sam Smart as th(' " Fat ,\ lan." 

111e s,"l!t:s force atc it up. Whel1 one of 
their membcn. called 011 a dru~(! j:'1 aft cr 
The Fal ,\ la u prl'mkrcd for Norwidl 
(Norwich had moved the show o\'('r to 
Frid .. y niglll into .. block o f highc(·r.rtt'd 
ABC Illystery progr.tms wilh good df('Ct) 
the S:IICSlllo"ln wou ld hring the topic .. round 
to advcrtising. " Heard our ncw rad io 
show?" Ihe s .. l('sl1I:ln would ask, whippin j.! 
ou t thc promotion kit on the sho .... ·. 
" You can lakc it from mc," the Norwich 
man wou ld slatc firmly, " this bij.! fellow's 
gonna do a s ..... ell job of sell ing for ),ou as 
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A large paint manufacture r recently made a point that is 
well worth poss ing along ta other adve rtis e rs who are 
interested in this gre at Southern mark e t . 

The manufacture r · wrote: . •• " In ex pansion of t e rritory 
and opening up of ne w deale r accounts w e have found this 
show (a half-hour live talent program ave r WSM ) has play ed 
a major part in that success ... .. 

This is odded p roof that whe" you use WSM y ou odd an 
invisible stamp of approva l to your goods in this sect ion . 
Whether it's paint, padlocks or p e tunias, th e bu y ing publ ic 
and dealers alike k now they can put th eir confid e nce in a 
WSM-advertise d p roduct . 
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' J hl ~ JU H:hl' r l;j nk \l1ll-1l 
thl' .... 11 111,111 rrt>dll(cd till ll ulO~rllphl.'d 

rldur~' " I[~, fl'a H), a gR';n gUl-," Ih l.' 
-.;111 l11.,n would add lllKlUoud y a~ II1\' 
Jru~~I~1 uglnl t h{' r inu rc .. \\ 11\, hc'~ a 
:.."",J Irl\."J 011111111' .. 

\ I.i ~-bl it ..... a~ a bl1 tlb \"l<lu~, mayN.: It 
\I,I~!1' 1 But it Ix'gan to pll)lluCl.' Tl ~U II ~. 

O!"\jg).!r~h bl.').:an \0 gi \(~ I't; ltcr ..J k.' lf J" ", i~ 

[I"n~ 10 i\,'o!\l K: h ', ,1 Ir''<IIJ pn>JlIch . 
[\ PI<l· BI' I11Il I, L-nAlI ' nl 1l1e. : 11110(1)1, t· IC., 
,lI1d III U>O(' ti ll' ' 1Ilker, ami ("Ol l1lll' r Ji,,· 
I' lap le,11ur ing T h. r,J/ ,\I,m. 

Ad lM II.I, Ih~ rol'Y " 11 Ihl' ~IIOII wa .. , 
1ll1J ~ liII i,. " rll t) 11111d! Itk.' Nonllch 
' pan' n{hCll i~im! (.1 lit" pa~ 1 fc v.· )car~ . 

\\ha l d iJ IIIl' tr ick lor j\;orv.kh wa~ Ihe 
11let Ihal rndlo had a 1I1· 1\1 1.' ~~. ;1 show. 
bll'IIl('~" n;li r , that the l11:tgamw and lle ..... s· 
pll l'er ;ld\-\"T II ~ il1g 1:"leked . 

A, :--':I IT\I 1{ 1l had ,'xpc.'cu 'd. till' flT~ 1 part 
Ilf 11J4i Wll~ tough ~leddll1).! whell 11 cal11e 
10 ' ;llc, H,ta il (Iru f,! '11k's 0 11 all dmg 
prod lKI , held up \l e ll \I!lh ll n a\'('mgt' 
monthly 1011l1 ilf $JO(I,(XXJ.{X)(J. But. th .. 
drug).! N , ll1: rc .... ·[hng ; 1 ~'v, HJ {k al "f it 
from Illlir o \l'rqockt'd 1I1\(' lIlOriC'S, alld 
buy il1~ Wll~ 011. '\t Ihc end of till' firsl 
qllilrln nf 1£)47. :-":urwich reali: l'll that II 
wa~ lakillj.! a t->"lllin;,!. h~ 3 1 ~lardl 
ICJ47 qlla rt (' r )hll ll','d il 11<.'t mcnllll' "f a 
COmll,lratin' I} Illicrnso'pic ':2.i73 , (111e 
~;] lIk' quartl'f a rear PH' lk.lU;' h.1d ~1101l11 

a 11('1 illt'Olll(' nf 1l1:'lC1Ut $2stl,lIOlJ.) 111C 
tanl1l1~ ptr ,h:u .. of Nnr\lich s tock Il'as 
$.003. I"r Ih~' qU;lr"'r, It had been 
running amulld $, 32 .) 

,\I<lSI finll) w"uld hll\'l' takcli "11(' 10llk 
a t ;l r'llllT! Ilk.' Iha l , and start,'d cutlm~ 
dOll11 011 .1d\'(' T!i~ illg in ;1 hig hurry . Bill 
Norlll{h 11:Id It' lImed that it Inok timc tn 
make radIO pa) 011. even wh~n they had 
a high· rmcd ~hn\l·. 

It hegll 11 to I';IY oll .... ~ ' Ilcr th:m the)' 
haJ r. a lly d im ·d h0l'l'. In the quarl('r 
ending 111 .J11I1~'. thl' I1 t' t IIICIlI11,' \\1l ~ up to 
$ Jl S ,')~R Hy th .. Old of ,\I;lrch , Ifl41', it 

~ r": nt ;ullluall ~ fo r 
c-r" 'Hll~ , (101', \ll'11I lo r 

\.I I' ~ l U~ ~h;1lUlg 

bntshk .. ,. t rcam., 
Tht' II,,\\, S \\' t\ \ . 11'.1) gi\"c lI II ~ fir~1 ad­

\t'Tti~in:! pu~h on 'r1ir E l l Mall. U,ually. 
I \\ V COlIlIIl(rcial" nllt of llit thrce Il(';lrd 011 
the ~Ikl l\ a T(' d"\'OIl 'J 10 ",' lIill ~ Peplo­
RI~ llll' l , and the Ihlnl 10 OI1C of Ih., OIher 
:-":t/f \lidl prodlKh. For .1 IU· w,' ck prriod 
III the ~ I'r ing: o f PH'l, :-,\\ ;\ \ had the third 
COIlIIl1.:rci .. 1L ;\dlllllet, cnpk~ of Ihe rom· 
m('rcial ~ weill 11111 iii a ll the Norlllch 
.... llc"Il1':n . The) rer"rlcd Ih;)1 whc l1 
druggbl' knew III(' produCI ll'llS gOIllg: 10 

be pr,·..oIJ on The Ell Mdll. the) didn'l 
I I('~italc to Mock h . Rl' ~lI l b of the ;Iir­
"l.' IIJ11g tll11" done fo r SWi\\' are :." ye l 
inCllncJtI~ il'l'. bUI NOT\\lch is po~ilil'l'.in 

its ! .. elint! tha t radio wilt do it good jub of 
l's tabli~llIng Ihe produc t wilh COIIHm ll'r~. 

Another major bel1efit Ihal ha~ COII"k' 

to Norwich selling frolll Tllc Fat ,\11111 is 
Ihal tilL' !o.lles curw. \lhich uscd 10 ix' 
highly :.("11 .... '11:11, is noll' i('l'clin/: olf. 
New 511lti0l1S arc add('d to Ih(' nClwork 
l\,hel1c\cr Norwich fl'els Ih1l1 11 11('11 llTl'a 
show~ prunll~e , There arc no onici1l1 
l'S lim.1lc~ ret as 10 how high Ih,' Norwkh 
liN s..lk" for 1048 \1; 11 ix' . \ 'p John Aldcn 
has lI\<kk SOliI(' friendl)' bcl~ with his 
a~:.oci1lt,"'; 1) IIIlh(' aClual figun'. " I \I':I~ 

opl imi:'lic," h(' n',xms, "btl! I think rill 
/-'Uing In h;]\'(' 10 PolY tip. I l! lK'sscd 100 
low." AI,ten :KIdS, 1)j)1l"('wr: "111at 's Ihc 
kind of Ix' i I don't mind pllying." I low_ 
ever, sun ...... hal'C eSlimated Ih.lt Norwich 
nCI sllks for Ihi, year Illll)' go 115 high as 
$12,000,000 . , ,or higher. 

Th(' sucress clf Norwich llnd Til,' F(II 
,\11m i~ 11111 a 511lTlling. ("'('might MJCC('S~. 
11'5 b.lsJCally 1111 object k s-.oll in broadmM 
lld l'{'rtisillj! wlwrc a ~POII ;..(1f ha~ I'ougln a 
network .. how to do 11 ~J'>cc ific t)' IX' nf job 
lilT him . and has s!:lyed with il long 
CIlf)ugh 
joh. 

for II1\' slll)\I til accl> ll1pli, h the 

hnd dimlx'd to $2S6,44f1 and thl"~' l1I1lrHh " PROSPEROUS FARMER 
1:1I1'r, m h1ll(' 194~, II Il a) $2(17,133, OmtiIlHN/JroU1/"'~(' H I 
Olh.r ~ t ( 1oI1J,ll h ·~ Il~': t~lIc: r ... , 1I )()1, I (I f which 
had rnitlC('d Ih, Ir :ld n' rll<' 1I1g It! Ihc gen· 
crn l 1'14; ~11II1I 1', lx'gll ll [0 .. h.,ll· "l le~ in· 
CTt a .... ·, of 2 3' , HUI No rllich 's l',pIO" 
Bi~ II l1, I , Il hllh had 1;,.·l'1I pluggnl h:!r.! .111 
Ih ll!u[.!h Ihl: tnugh ~.Il"lg ,If till' ~lImn .... r 
uf 194i, '1~ '\I" d ;UI upward !>oal," c limb of 
IS', RadiO h.ld dOIl,- iI ' jllh \I·l·11. 

Th ,· F,a AII1I1 i ~ COlltinulllg 10.11111 gllfKl 
..... UUl j.! Joh 0 11 NOT\I rch prod uct-. . 111 Ih,' 

pring (, I 1"1-1 <1, j\;Qrwidl IIl\ rod m,'J it 11,'\1, 
I'Tlld(lt t ,;1 " ru..J,I" , WI' KUl I, t tl ll' lr ~h:I\" 

\I'C II :IS fo r "oUl"id(' '' fanll,supl'ly 1"Ic.~,'k , 

by s tricti) locllli: illg it ~ .... ,.'TI-i(e 1l(' Il'S, 
rl'I""h , :mci "hu\l, 1(1" ill l"rn\.;!lior' . 

\\1'111 a SI" linn knOllS about Ihc llgTl ' 
CIIIW flll n~'('d ~ 01 il" 1lTl',1 and II"hal it 
dOl'S :11;,.111( II arc l1Ii1rk ~ of til(' qUlllil) of 
Ih fllTI1I o,,{'Tlic(', :lIul Iherdc.rl' of liS fllrm 
;lI1di~'lIce. S t , lulln~ thm ~ trollg l~ ('III ' 
phasi: (' IIl1a; .. dlla\l\'~' . prtl[.! I\'"Sll e, and 
("01I l> ISh.'nt .... n icc pro,.:r:ulIlIIg II:I\'e 
I' rtlH·J lillll' 1111<1 "gnin Ihm iI ~tlh~11l11 _ 

ti:11 I1l1l111'er of li~ I('II"n. g~' 1 the hilbit of 
n,," 111. !'i \\' ,' \' i\,"Tllldl Iwd J eCi'!.>.! to d"f'l'nding Oil th(' ~ta ll"'l1 fnr (1/1 Iheir 
hYIng nUl H hru .. h" '~ cr,':nll II'h"1I [il('ir fdrlll infon11i1\lfJ!1, 
Tl <;(.'a rL h ~ho\l nl tha i 01 til .. $2f"O()O,OtJO Till' Icchnical :llId IX'r~1I1:11 qll,~1a(iCil ' 
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1I01l~ pr('\ IlI'lbl) oUllinn.1 ot a faml 
bro.1J '1l 'ter arc llnOlher guidc [Q the 
qu:tlit } llml holdinJ,! pow('r of Ihc pro­
gram. 

Dr. D. II. L('G('nr. htlld of 5..11cs llllc.J 
ad\,erlb,ing of Ihe L. O. U:Cear Medicine 
Colllpan\ poultry. stock. and ~ reme· 
dil'S) has \\Tiucn of K\ '(XYs 12:4'> 1:00 
[1 .111, Fa rm Profit HurMu . "LcGear 5..lln.-
1I1l'1I ~a} the} 'd rather nOi opt"T1ltC Ilith· 
OUI Ih(' pJ'O',:rilln. " l ie add~ that whcn 
Iher start,>d \I; th Ihe show !'ak..; jumped 
ill1d Iwld; '')01.1 mil all1l()~1 dr,11l' a rnap 
where high sa les drop olr to coincidc wilh 
Ihl' drop of K' 'OO'S primary co\·emgc. 

"Of \11111 importancc i~ thc fllc l we 
g .. t lIluch heth'r cooperalion \lllh our 
tkalen; in window di~plllY and othcr point 
ofsall' action." 

The Emil Profit Bllrtall is a sholl' d('di~ 
mled \(I imprOVing pllSUlr('s ;'md showing 
fl1nllcr~ hO\l [0 nmkc Ihem yield IIlOrc 
dollllT"S and CCI1IS for [hc space Ihcy take 
up. This fi\,c·a ·w('Ck [mc noon M'Ssion 
hll~n't hnd:l nUlll coincident:ll rating , but 
il has a Tuls..l Hoopcrat ing of 9 10 10, 
This COlllp:lTl'!o wi lh ratings of hlllf of II-C 
oty. lisICl1l'r.<k'SignC'd sho\l,'!; broadca~ 1 al 
the 5..1111(' t ime. 

Thc Sllllion pulls a siluilllr llooper 
011 Sund:1) \lith ih 12:15 12:45 nO(ln J:'rrt/ 
lilt SOIl. Thc show SIMIC'd Ih Tl'e )'cars 
ago \I ith ;] 15 minute progr.ll1l indudmg 
onl) 5i I\'ords of COIlIlll!..rcial llOOn the­
b<'ncfit ~ ill incrC:lSloJ yicld~ and b<'t ler 
hcal lh Iltllll 5pTl'llding agricultur1l1 lime 
SlollC on Ihe farlll. Thcrc lias music llnd a 
(i\'c_minu lc reporl 011 what farlll IX'ople 
wefl' doing 10 fertlli:(' th(' SOil, b<'fore :md 
ll ft cr ~tori{'S. 

,'nchnr Stolle ami j\1:tlcr':lls was (alld 
sllil is) [hc sponsor. The)" incrcaM"d the 
lillie to 30 minutes after Ihe fih t ),('ar, 
bUI ;,Ii ll U"l.' 0111)' 57 word , elf col1lllK'rcial, 
which is !:enerallr inSlitutiOlial. When 
productiun gels ah(';ld or '\'<1I('s . ,'nchor 
inlrodnces 11 fell' strlligh t , dltng com ­
l1Iercillb. They uSlIlllly hnng I h(' silllalion 
inlO balmlC" quickly. A reccnt 2O·\I,·ord 
~pOl on cmshed rock for pmhs IX-IWCCII 
hllll'C alld bam, to kc,t:p clll11c 0111 of 
mud around 1l·,ll .. ring: tank~ , CIC., pulled 
"{I 11I1l1l} orden. within thr('(' da)'!o that 
,\lIchor cancckd i[ 111111 rcturnC'd Ihc 
101l01l'1I1l! SlImla\' to their 5j·\nml imti­
IUl iOlllll pi tch, 

" "hough Ihe l.lIl1k'r ~~'I ~ Ihe primary 
lX'nehl fHUlI a s4:n'ice program. hc 's b) 
110 lI )CililS Ihe only flnc who gel S (1cHwl 
<;;ervin' IX'lldits. LUllc 1'('l1lkr~ the lI1ell 
who ol'er:u(' the trucks that "l'rclld thc 
lillll' on farlll~ ;lIl'lI't hlf,'d b) the lillie 
001111'1111) . The) 're 011 till' il inerallt side 
and Ofll'll IIlII 100 dCI'('l1dllble. 

F('{'(f till' Suil l'TOadc;ISh hal'e rc· 
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sulled in t} ing venders who haw h:l1ldlcJ 
Anchor ImX' much c1nSt:r to thc comp.1ny 
Ih':l11 any othcr .eroup or vcnders to any 
oth('T lilne cnl:>hin.l!: cOmpall}, In ract, 

I the program service has \' irt ll:1 l1 y madc 
them salesmen ror Anchor ..... ithout thdr 
ocing 01'1 the Anchor payroll. 

One or the most impre <;:'lV(' :Jl}:umcntS 
o( thc stat ion !hilt l> r".'ciali:~ in .111 
agt,:ressiw rann ser\'icc opcration i ~ the 
d itf(Tcnce Ixtw('('n a rtmll authori ty 
and il rarm r('/Xn'/rr, 

A (ann authorit y /al> discussed ea rlier) 
is eqllirped to makc his station a rann 
cducational leader (not an educational 
celller), Therc's amplc evidence that 
tht' cumulative elTeC( o( such service· 
leadership. when explolt Cl! .... ith prol)('r 
promotion, is .1 most powerrul (actor ill 
building and keeping ; 1 loyal, re~pon~ive 
group or diillers, 

The ract that .1 filrlll broildcaster !ll:l)' 
largely collfinc himselr to .:I reoortin,e. 
job on (ann inronll:ltion d(\L .... n·t mcan 
that joh Clll '! I:'C dOlle well : It doesn't 
Tllc.1n he can' t !!athcr, hold. ;tIld sell . his 
0"'1 audiencc, It does l1l('an h(' hasn't the 
potc11lial added influence thm Ixlnnt's to 
authority and acti\'(' leadership in rarm 
malters. 

You'll find a third Ill:>rk orpro(!r:>milllt 
that makes the mnst of its (I{lf)Orumitit.'s 
in t:llkinu 10 (anTl('r.; in 11M ronfroll th(' 
prot'rmn sfam/clnk The com[l('lent (arm 

broadcaster is usu ally the onl\' station 
cmplol'(."l' prO()('rlv QU:l lified [0 pass Oil 

nTOt'ram material and practices. I Ie 
alone knnws exaC[l\' whm he's trdlU! 
to dn with his f.1 nll service and entertain. 
mell[ (if llll~'). 

Mnst leaders ilIllong radio farm dircc, 
tors don't accept a nroduct for spnnsor, 
shil) unless thev arc pcrsonall, ' Il:llmr 
widl il. The\' WOIl't a~k their rollow('r~ 
10 acct'Ot their counsel OIl rann nrnb1c,ns 
and use tha i S;:,llle prcsti"e to back a 
proouC[ if Ih('\' ha\'en' l confidencc in il. 

Stalioll SalC'SlJlC11 don' t al"a\'s under· 
stand this relmionshi[} OCI"'('("II nTll\! r;l 'Il' 
illC and s.11~. · A W f: (New Ynrk) s:>IC"'. 
U'l.111 once sold a sponsor 52 w('('ks oar! iei· 
rminn across the roard nn Phil ,\l;,m,'i's 
F{lrm N(,I{' ~ without consult in!.! Phil. 
When the s.1 Iesm:m came to him. Phil 
tumed Ihe snonsor do"' l nn the l'round 
thm his nroduct wa~., ' t one h(' wou ld use 
nn his 0"11 fil ml. 

Another instance hh!hlich t ~ thl' rela . 
tionslli!" or pro<.!ram content 10 bmh 
(arm service and rarm SI1()n-.or.;, A sal",,· 
man trkd rC'!!lIlarh' fr'lr ~ix monlhs [0 sdl 
an important sp ray m;mufacturer :l 
p.1Tticipation on th(' \VIZ Fonll NI'll's. 
Om' dil\' he ilsked Phil Alamol to go with 
him. When Phil explain('(1 the service 

MORE 
People In This Area Listen To WP TF 
Every Single Broadcasting Quarte, 
Hour Thon To An y Other Station! 

, 
(\ I II" I , I 

"..... ... \ _ ... r'" 

./ 

WPTF dom ina~es all compe~itjon a~ ",II 
~imes, Tha ~'$ ~he repor~ o f ~ h e 1948 
LISTENER DIARY STUDY, (Con­
ducted by Audience Surve ys, Inc. in 
WPTF's 62 counties with 5 0 9< or better, 
day and night, 8MB coverage,) 

F=indings include seh'; ... 
use, st.tion r.tings, 
sh.re-of·.udience flow 
.nd composition by 
qU" ier hours. 

Rep. FREE & PETERS, Inc. 
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hi;:I I'I'''', ,-r''d 111 1.' ill;:' i r"'''l11 '·.~ 
1" -' 1"11.;1:1 ... "j,I,' r'mg'- Hf 

i l ldll~lr.\ an.' , Iin·r~ifj, ·d farm. 

iu;:,. "\ I I.B 11lI. 1110.,..' li·l"I1 ..... 

iUII',r llll' n" "TII 1.011 ;';11 11;1 Ihall 

,.11 ".Iwr - ' ,. Iioll. '·'lIlll.ille.l. 

5,000 WATTS DAY 
1,000 WATTS NIGHT 

• 
AffILtAl(D WITH 

American Broadcasting Company 

• 

Taylor· Borroff & Compan y, Inc. 

II:lturc of the shol'> , th.1I II ImJudC'd Ill· 
fonniltlon and ildl ICC on "prayinlo! of 
(nlits, Icgrt;lhlC'S. ('[c., the m;lI1ufaclUrcr 
~ignro. 

\\llal lIIiglll I'C cnllcd tI')(' rule of 
relevance in ,!.("lrclin~ mmer;al for 11 farm 
5('rvicc l--rondcast cI)Il(hin~ mMerial that 
rl'lalcs IllOSl closdy 1(') "advancing lile 
hl.lsin("'~ and «irncc of famling and m­
couraj:!1Il1! belief faml livinjZ" applies 
also [0 [he pr(,S('IUa! ion of [hc bro..'tdc;m 
It must [;Jlk [IX' fanner's [;In),luage. This 
is nn illdi~rcns.1hl(' mark of the efreeth'e 
bro..1dGlst. 

Talking the r.1rnler·s 1;Jllguag(' doesn't 
mcan "talkinjZ 00 .... 11.·· Undcrs[;Jlldi •• ~ 
the lechnicallan~'ualZe.nr idiom. nf f;JfIl, ­
ing is a must. Und('rstanding the pro­
hkllls of f .. nnill~. and .~)'m()(uh)' witlllhrill 
art' vi taL (I 'cr~nallty qualifications 
n('Ces5.1.r)· for lOp fann hmndcasling arc 
d is.cusscd more (ull) in pari Oil(' of this 
(cron:·) 

Another illll'onant Illar\.: of thc most 
successful ]Jt'{'o;('ntations is the frequcrH 
uS(' of itu('rvie .... s. Straigh t 1.1.1k~ rank 
second in prcf(,TCtlCC as a form of prescn­
tation .... ith the majority IIf Ihe fann 
audience. 

Usc of recorded Ill:ilcrial mnkcs no 
dillerencc to (arlllers if til(' nl'lt('rial 
is as intcrcsting and preS('tlt('d as .... ·('11 
as it would be live. Some r.1nll dircctors 
use as 111:111)' as 20 reeordt-d (catuTl'S:> .... ·('(·k. 

You'lI r;t((' I) filld a l>l1{'C('s~ful faml 
director using a script. unless il's for 
statistics (including lIlarkrt r"rorts) or 
for a rcf('r('lIce tOO {('chnical or involved 
for cXI('lllporancous handling. In th(' f(· .... · 
except irmHI C;J'i{'S .... ·h('rL· s.criptS arc uSC<! 
(WCY. Sch('nC'Clady's Cllal!tid(w. for 
c);al11plr), the (arm broadcaster writ('s it. 

The j.,'<Xld "f;'lm'" program is chamc. 
trri:('d prim .. ril)' by ils weath('r. nl1rket. 
al,d f,1.rll1 Ilr .... ·s and illforll1:1tion. ,\!'IOlu 
h:llf the f:lnn broadc:lsteTS of the coum r}' 
haw di<;co\·cred their listeners a lso ..... allt 
SOIllC music on both the mortling and 
110011 "how:;. One thillg ~tallds Otlt cleMI}' 
fmm th(' e\'idrnc(': .... h('rc'One segment of 
liqenrrs prefl·n; a "~tric:rl) businCM" 
fam, program anollwr pfl·(,' rs music .... ·j llt 
ils hn,irM.~. TIll' an' .... ·"T in :Illy in~lallcl' 
l .... p(nd<; lin the Judgmcnt :md the ca· 
l':Jdt), lit th" individnal fmm difC'CtOr. 
Gmnullj.! l'XCl'Plioll' can be ciled. the 
(ddenn' tllld ~ to ,It" .... ' that tlk' more a 
qualihl'<.l t:l!!ll Jin'<.tor l'lllph.l":l·~ "hu,i· 
IIl"~'" dk' gn.·mc'r tl'ndcnC\ hi' pI'II;:r.1m 
1l;J~ to "l·kll 11K' .Il('rl nnd progrl""i\"c 
li~ tulcrs .... ho :.(,. IX"I qU:1li(ic~1 In I'lo(i1 
Imm '11(1\ ;1 pTtlj.!r;nn. 

~tali\1m. lik.' \\ 'LW. C'im:irtll:1ti, and 
W\ II'. Cnl1lT Rapid" lo\\a. who pro. 
grilln ;111 IIl1p',I"!;111I 1'.111 "f their hlOad. 

<:asl da) for f:mn hstcn('r~. arranjZ(' thetT 
shows in a way .... ·hieb allows Ihem 10 
devote the necessary emphasis 10 im­
ponant faml S('rviu- (emtlres, while st ill 
pro\'idin):: music and other entertainment 
features. 

W,\1T. for example. pro\'ides an hour 
across the Oo.lrd from 12 nooll 10 1 p.m. 
.... ·ith the eSSC'lltial farm infomlalioo in 
Ihe middle and etl tertainm<'1lI on both 
sides. Wilson and Company sponsors Ihe 
12:JO 12:40 p.m. \ (.1.ml infomlation) 
S<"J!lTlCfl t of Ih(' hour, .... hich sincc Ihe 
f{'atur,' stan:('d three years aj.!o has buil l 
a (ollowmg of n('arl), 9O~o of potcllIial 
list('llers in tli(' nearb)' counties. The 
a\·emgc lislenership 10 this fcature ill the 
rull Wilson Cedar Rapids plant trade 
arC:l is nbout Sor-; of the potemial lis len· 
(·~hip. 

T he K.\f13C Dinncr Bel/ UOlllld,'IP 
n~ ,\ 1Bc. Kan5.1.s Cit} ) from lloon to 
1 p.m. daily is constntClcd in :I manner 
similar to W,\ IT's noon hour show. 
KMBC. for many )"e;'lrs one of Ihc COUI}· 

tty's outstanding f,1.rm-scr\'ice stat ions, 
ha~ no ..... slrcn~ lhC'ncd that scT\'ice ..... ith 
a uniqu(' op<"r;)tion. 

N('arly 200 miles ..... est of Kansas Cit)' 
tl)(' lIo l idland BroadGlstln~ Comp.1ny sct 
up ils KFR I\ \ t rallsmitter .... ·hich trans­
mits a signal inlo Ihe hcart of Kan s.u 
(armL1.nds. Pro{!ramin~ is from Kans.'ts 
Cit)'. The K lIo IBC·KFRM team bro.1d· 
cast Illany farm features. such as the 
I)inller &/1, simul laneously. All KFRl\1 
srr\' icc and el\l('rlailll11('111 pm{!rams are 
COns!Tuctcd sp<"ciflCally for fa rm dialC'rs. 
Sho ..... s o( prm'ed intercst only to urban· 
iles arc restricted wholly 10 K{>.\ BC. ,\ lore 
than :I do:en d.1Ylime shows. ho ..... ('\·cr, 
gel Ihc dual airing. 

Anolher radicnl I\lOW ill a di(le-ren t 
<ti rection got under .... 'll.}' recently [0 

provid(' more spccinli:ed farm progra ms 
in Nc ..... York. Ten r.1rm orf!ani!:t tiolls 
('siablishcd an F ,\1 radio network (O 
S('f\'(' farm hon)("s throll}!llOul th(' S{n[C. 

The Rural Rndio l\:('t .... 'Ork Inc. is wholly 
owned hy Ihe faml organi:ation!> COli' 
cCTllcd. The pmgram rulicy is to "gi\'c 
farn)("rs informatIOn ;'Ilid el\lcrtainnX'nl 
Ihey W.1lll when they ....... nl it ." 

U. S. lkpalllll('nt of "j.!ricullUn· and 
ollll'r sun'e)" __ .. Ilo .... · that :I~ idl' from a 
~IUL· ..... hat 11.1rro .... 'l·r rno)!c of illterest~ 

farm I'COPI.~ arl' intCTl·~tl'd in th(' !i.111ll' 
kind, of radio Clltcrt:lin1l1cl1t ;)~ cil}, 
pt. • .,p!... Thl'y likc mu,ic and cOllwdy, 
lor c~atllrlr. although tltcir la\'orit" PCI" 
f(lrnwr~ 1lln~ ditfl'r fmlll I1lctropolitan 
(.1\.,ritc~. 

• I'MI th,~~ ,,( ",0< r, .. ", "",.,·,It".,l' , . h .. ''''H 
f,,~ .'''·,-r .. r,,1 ".~ "r r",,,, ~~"·l,·. I'.., ~~",n . ,,,,,r 
H',,,,,,, "" ,,,m' .,,""",,",,,",,, I',,,~,,,, ,, , I", 
'II,· I"H" I;om1l1. 

SPONSO R 



CUBAN PICTURES 
(Continurd jrofll paRt 31) 

a U. S. network. A half hour is 26 1 ! 

minu tes in Cuba. 
In 19]9 Coat ,\ks trc, ha\'il\~ S(' I up a 

distribu t ing busincss in Cub:. and desir­
ing 10 uS(' bro.1dcast ad\'crt isltl~, bought a 
block of t ime from RHC. lie promised [ 0 

produce worth-wh ile pro~r:lI11s Instead of 
a lot o f spot announcern("l1ts s,1nd"" ichcd 
in OCt..-.-ccn sessions of rumba muslc. He 
asked (or and received a substantial con­
cession of a Iwo-hours-fnr-Ihl'-cost-af-onc 
nature. Soon his p rogn1 I1lS IO.'CT\' Iltt ' most 
liSICTI(-d. tn on the is land . RI-IC, wh ich 
prior to Mestre 's colluncrcial pm~rarnilll! 

traikd other hroHdca.sl op<'rat ions, began 
10 climb in illlporllUlce. r innlly it passed 
CMQ. the other nN \.\ork on tile isl;1 l\d , 
and RHC lll.1llagcmCl1t in 19.0 decided 
it had given "kstrc tOn generous a dea l. 
It cu t the time made available to him by 
one-third, ..... hich in tum draw him to 
talking business with the compet it ion . 
He told CMQ I1I.1nagcnl('nt tha t he 
..... asn' t interested in btlYlng t ime and thcn 
being squcc:ed for nlOr .. ' money after he 
built an audience for his programs and 
the net .... ,ork. CMQ n('('(\cd money and 
Coar Mestre bought in on the operat ion 
and today with t .... ,o brothers (Abe[ and 
Lu is) and Angel C1.I1100 opcrat('S CMQ 
in a ne ..... ly-<>pcl1ed mul ti-mill ion dollar 
Radioccntro in 1-!avan.1.. 

/l. lestre brought soap o[X'ras 10 Cuba- 1 
for better or for ..... orse. Ew n til(' su nligh t 
Nturs deli\'er ratings of 18 and 20. against 
Hooper and Nielsen ra tings for similar 
pro~rar11 S in the Staws of 6 to 10. Prac­
tically all the high-ranking programs in 
Olb:. arc dram,Hic serials, ..... ith t ..... o 
possible exceptions, VJ Qlle Paso en el 
M Wldo, a Cuban March of Timr spon­
sored by r &C, and /.0 Cuanlanamera • 
..... hich drama tizes t ile crime and t riangle 
stories in the news each dar ...... th a crime­
doesn ' t-pay slant but wi th all the por}' 
details. Ln ClIllnLmlamtra is sponsorro by 
Colgate- Pa lrnnli\'c-I 'eet . 

A typical report of leading programs, 
in their rank order ...... ould generally sho ..... 
up som('[hing like this: 

",!>C,anl 

"1-:1 n .... ..,hod~"""~" 
"Th~ ki~ht '" II~ lko.,," 
"T~m3lum" 

".\,,~~"', de 1.& (' •• U .. • 
"",,,,~I, (>f ,I,~ " , ,, .... \ 
"Ln. T,r, \-m •• t.>bo." 
"Th~ TIo ..... '·,it.,I.,b.,oo· 

""Q'-"'" I·~I"",I,,·~·· 
"The l'aln"~''''' ll,a"I~· 
"Lo QIl .. I'a 3 ~n ~I ~ l un,Lo" 

( ~IQ 
klt(' 

RII(' 

O IQ 

",,~,," 

t·$..I. 

c 1'1' 

t ·~" 

""'Lorch 01 T,m~" tYre 11.11(' I'~r. 

"S",· .. I., de L,. 1" 
". (>'dnrk I 'r.un~ " 

··La 1."~Il' .' n.'mora" 

NOVEMBER 1948 

(' \tQ !.$.. .. 

( \10 1'.1"" r,,!!~,· 
c \to "t,l . 

........ Il,a nchu r rr ,'· RIl ( (: 1' 1' 
"It~di(> :\o,·.l~ U .. m",·· (' MO (' ...... L 

The 12 lc.1.ding adveniscrs in the ord,,'f 
of their budgets arc: 

('u<.n,.. & (' ,~ (('"t~al' !'~lm"'iH 1' ..... ) 
:-~IMl r". s __ \ . I· rue, .. li.- (;,unLL, 

:\, ... ,.~ ~ .""."'" de 1r.,I. (,,, I.ll 1, T'''I~C-!1 II ..... ) 
T,;" .. I;o.1 I\; Ilno (Cut." .. ,e.1 
'.k>ml"~" \I ... od(> .... \ lI 'i" (',U ......... ' 
I·a,\..u. S. A 'C'in, ... ,1" 
C;tan.b,d (lil "f Cub" 
Ned,,,~ I',e<luct> '","n31o "", 
", .. In IInl(>'-~ f'rod ..... , 
Ibea,d. 
C.""da Dr~· (1IOf1 d,i"l 

EvCll C.·mada Dr) , ranking 12th In 

adn·rt ising budget , spends o\'Cr $100,000 
a year in O lba. T his is ol1e fact th:u 
OJban ad vertising tHen want stressed to 
U. S. nl;"lI111facw (ers- "lt COStS llionlT 
to reilch Cu ba and it can't he JOlie wi th 
Cent ral I\merican budgets of a few 
hundreds a month ." 

It 's a[5(1 rtll importnm L:Ht11 t\mericitn 
nlarket in ..... hich brondc:l~ t nd\'ert ising 
has bel'n placed on a real business b.lsis. 
E\'Cn a governme nt olTK"ial ..... ho broad­
casts has to buy commercial tim.... No 
m.1l1cr how great the occasion e\'er)' 
speech b}' a politico is COlllnX'rci.11 IlIld 
time must oc pa id hr bcji)tr the broad· 
ca:£! . Typiolly, sc\'eral years .1.1,(0 Presi­
dent Ramon Crau 5.1n Martin was 
Illaking his regular JO October sJ)('CCh 
(Cu b.1.·s Independl'llce Day). The 1.'0\'-

ME MPHIS 

II 
/I /I 

ON YOUR"?WO-

10,000 W a n, Oay finl _ 
S,OOO Wa . .. Nlgh ' lim. 

RADID REPRESENTATIVES, INC. 
·180 Lellnctoo Are., _ew Tort, N. Y. 

ANOTHER RECORD! 
KQV 's terrific daytime audience go e s .-ight o n setting 
response records that amaze even the experts. Tok e 
our n ew give-away s how sponsore d locally, 9 :45 to 10 
a .m. three da ys a w ee k, with plenty of sock competition 
like the Breakfa st Club. Ye t , du.-in g the first fe w days, 
over 7,000 liste ne rs flocked into th e sponsor 's store to 
register the ir t e le phon e numbe rs. Proves once again 
th a t nothing in th e Pittsbu rgh mark e t can touch t he 
resu lts you get from KQV 's Aggressivo pro m otio n! 

KQV PITTSBURGH'S AGGRESSIVE 
RADIO STATION . 

Basic Mutua' Network. ' Natl. Reps. WEED. CO. 
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L".::.] , ,,In· l·tbf'~ ha:;c t heir tilkcr­
tis ing' (I II HESli LTS ... fllld i ll t h., 
highly' cHm"l'I it iv(! Peoria markl't , 
local Idailcrs buy n", r" I' rognul! 
ami a n ll fl \lnCt'l1wn t t imf' by fat' (In 
W.\]I II) than 011 : (11)' nthl' r ]'l''' l'in 
~ tati(ln . lI el'c 'l! why . .. 

SHARE OF AUDIENCE 
1; .. 11\ ., Ito ,," " II '~".r I'.,<>.i ... t,,· 
tlon. ( '0 .\1 III ... ' ~;n ! l i t ... , ,~ .• I ' , .... r!" 
I II . 1",,1]· Win! •• 11,,,,,,,. 0,-1 •. 
I ~ I; _ hI. .. JVI 'I. 

PROGRAM Know-How 
I'" n . t:olr ".~ h, .. tr~ • ' . 1 '" t • • an 
,,,-W", ,,,_" . tS "Ih ... I""" ""'" 
I" r~·"lI li li.·. " r ... ·nll"" L I h" ur . 
I",· ,",\.-1\,,,n""/I1 " ,·,·~I ~. Tu Ul I 
ilI ff or (.; "nl,,, ,1 lo-,,,, ,,,,,d 

PROMO T ION AND 
MERCHANDISING 
FUJ.I . SC ,\ 1 . ~: ! :" ,\" "' ... "N· ... ' " to 
... , U~ . ,,, ... , .• to. r. 1"11 • 

.. "I . ,Ii -,.I", ,10",.\ "" ,,1 
"" rd,.".l i .",~ lout.li •• ,\1"", 

NEW FACILI TIES 
S ... \ ' I "n,1 1' 1 1><'''''''' '-.. ' ... 
,,, 'I •. \~I .. ilh ~".~ , ...-lItt, 1\1 
"I n .. H I" ..... " '" . , ... ,1 

~'" ,,, "".1-,, I~, "' ,, 

l'm lll.:n l h'ld p.1 1t1 Ih.:- l1<.1 lmrk (o r an 
hou(~ ti ll1(' bU I Dr. emu IH' ~ q ill j.!O Ulg 

.. tmll,!! a~ Ihe (-o() minull'<;' d rcI'" to a close . 
TIl{" llctwork ', rmgram nlHllagl'r rnlkd 
the ;;cat o f Iht.' ).,'OI'I I11I1lCI1I (Ihe Pa lan') 
and "rokc 10 Ihe nfJki,1 1 who ennt mlled 
Ih(' budget fUI hmadca~tIIl ~. I k' a,kcJ 
"-111'llwr o r nOI hC' , hould CUI Ihe Prl.'~i­

JOIl off Ihe ai r at Iht" {' lid flf t he I" ,ur. 
Thl' ufltcial !'.1id "no" and a~h'd ho w 
Ion/-! Ihe program manrtf,!er Ihoup-hl 
Crau .... '(luld h~' on ~r,,· akillg . 111e PIO_ 
gr.t111 l1l;< nager ans .... 'CreJ, " haIr an hou r 
ami Iha l l11eal1~ $3nO mon" mU' 1 he 
here at th .. sl1llion I ..... fole thc hour nm s 
m it ." Theca~h ..... a .. a t thc lIet .... o rk ill t im ... 
to a \'nid int crf"rcIICI' wah Ihl' or.t l ion . 
All politic;11 ta l k ~ mu~1 bc f).11d for in 
:Idvnncc in Cuha jlhl Ill> tll ... y arc pn id 
for ill ,1d"OU1{"C fl i I1l<UI)' , union .. in Ih,· 
Un ited SWles. 

Cub:1I1 IiSI('111·r!. nn' (onuil ioned to a 
lo t ,.f ,1d\'(' ll i~ il lg. It '~ nm cven unusual 
fo r lOG " ~ta l ious to pmgr:un ~pO t :111-
nOUI1 C('!lWll ts fo r C'IJ1l1Ix·t in1! products 
r ighl llI'xt to {'aeh o lha. Cuk1n audi­
cncc' a rl' no t 5u rpr is,.'d when th.:'), hl.'ar a 
Coc:I·Cola al1l "lO Unc,'I11('1lt on the " Pau:-(' 
TIlat Refn'shcs" follo .... ..d b)' a I\ 'p$i. 
Col.1 j ingle. both in the miJdlc of:l block 
o f annOUIlCCllk'l1I ad,·t·rli~ in)! . InJic.ui\·e 
of 1"10 .... · Lll ins a rc condi limwJ to com­
n1('rci:ll~ i ~ 11:1"alla 's l imc sigllnl :lIld I1l'W~ 

st;nion . 11le tillle i~ " madcn .. t CVl' ry 
minu tc followl' d by a 1\\'(" o r h 'Il 'SCeollll 
eol11l1lc rcial, with Ihe 1\',t o f ... ach m imJlc 
tx- ing OC"otcd to ne ..... s . 111is stn l ion 
(0\ ICR) opcrates under an ull iqu~' IX·t­
mit from the Cut-an h'O \'{'n1l1ll'n l which 
has n(l l only i .. ~ued a sploc ial " puhlic 
;;CI "in'" licel1Sl' bU I, hl'cau~' nf Ihe ~ IX'C i;; 1 

liccl1!OC. h ,1~ e ~ tab l i slwd a rlll (, card for 
Ihc ~ t.:l t iOI1 ;I ~ ..... (·ll . Onl)' o lle o llll'r s tat inn 
lik(, C.\ IC B i ~ , 1id til Ix· opcral ing and 
tll;tt i ~ n .\lexicall "' a li(ln (XEQK ). 
B)' ~pcci: 1 1 pcrl1li ~s ioll or the .\lcx ic.~ 11 

gon ·n",,,,,, . XEQK ;< IX· .. ";II,·d ' 0 
bm.1,k aSI no thing 1'111 l il1 l(' signal .. ('l'cr} 
m1tll'l ... , and COlIlll lC'rcia ls. \ \'n ldles aren ' l 
as 1I I'i\'c r-.n l in Ihe L:lIin American 
coulll rics ns the} ;Ir(' nm th (If the b"rocr 
nlltl ;J" t ill1\.' ~i~l1 ;l b :I rc il11l'(>rtant. 

Cuhl i~ nil(' {of till' flo .... • bu 111 A11ll' rican 
11m 1011 ' \\I th a ~ i :ah lc d<lll.1r "al;uICt·. 
11lere '~ no ~h"It.1 l!c of dnllnr c :\dlnngc 
in tht nalioll a~ ' ht rc i. ill II!;III}' ot hc r 
S.luth Am'I iean l1a t" "I' , Su_t:ar i~ a 
majnr , '.I; I" ,rl ;lI ld the U. S wkn 11I0~1 or 
it. lllc H' i ~ \cry liuk m;U1 I1 r.·tr turinl! 
dOIlI' fi ,r ";lle 11 l1d dblnbu !i"l1 Oil tht, 
i~ la l1 d. t'X(crt d ,.;ar ... nlill. 'I'l11l' ('ntt oll 
fabric~ .111(1 "";I P~ ;tlld 11\o'1I1' (·r'. [ 1l11'. )r t ~ 

rrom tl1l' U. S. l, ,"(t' ~'d $200,iIOl),OO(). 
Rl'c: III .... ' the re i. a Iwa lth), do l!:lr bnl,lilll' 
ava ilahle, Cllba I ~ IX' IIl \! ~h i pl'l' d IIbt nll l), 

1\ .. " .... ·Il .llIo1111(' U1 of l11,ulufaClurl'\J gooJ s 
bu t a good pall oflhc allo t111(·nt.. o fOlher 
n:n ions which art' short of do ll:u hal­
:UKe!!>. TIlc r,,",ult is Ihm thcr(, i ~ lID 
lkarth or u. S. product ~. ll"k.'y're 
cxpcn~henf col 'I'e, ~ill cc Gl k1n imporl 
dUI K's a rc as hi!!h, for ill~t<1n("{', as 
33 1 ;{'; 011 FOld cars. 11\'11 dnt'm' t mean 
that a con sidclabk number nf Ford C .. lff 

a r{' Il 't houj!.ht , l:<ul Iha l e\'Cn lhe " kill'" 
priC('d l1"Iodd~ in the line ensl lI'e li O\'CI 
$3, 500. T he Cuball /-!o"cntl1lel1l is 
Id l}!clr supported by lI11port dU l il'~ 

i n ~ l l'ad of income lax,·s. Th,- Irll\{'r arc 
"f) 10 ..... thnt a man Cil m ill.i! $ 15,000 
pays )(o s.; Ih.111 $300 in pl'r>ol.m al impoq s. 

Loc;11 cigarctlcs domillal(' the IObaccu 
~'I k ...... ~ illce Ihey {"("llot ~ ll1okc", nilly lOco 
lI'hill' impo rted U. S. brtl11d, COSt 35c. 
T hc Cuban i ~ gCller:l lly da~<; ifi ed as a 
na t iona l who lin'S fo r tndn)". I lis .... ·orric:> 
about U1<malla are rl' ~er\'l'd for mallalla. 
What he has il1 hi$ pockel loday is tX­
)X·nd:.ble. He lik('s Ihc )!ood things of 
hfe nnd d{)("<; I1'1 hesi tate 10 buy Ihel11. 

Finns likc Stl'rling Products Int er­
n:l(ional, American I lome Pmduets, and 
other pun 'e)'e rs of phamla<"cUl ic;I! <; .... ·ho 
l1l,wed int o the Lat in An1('ricall market s 
during the {'arly ul1org.1Ili:("j J ays of 
South and untral ,\l11erican radio, Me 
cunin/-! Ihc ir budgets. HIIII1(' otTtcc or,J,.~rs 

to ..... at ch the pcnnies have been J! i\'en 
and dmg budg('(s arc bcin~ ou nO! only 
in Cuba but in man}' o the r Spanish 
spcakilll! count ries. ,\lo re and more 
adwrtist,rs ho .... ·cn ·r an.> using radio ill 
Cuba. No ..... herc in thc ..... orld i~ Ih(,(,,(' a 
cily like I-Ia"ana ..... ith 28 .. t:tnda rd 
broadcast ing ~ t a tions and 14 shon .... ·avc 
Ollt le ts. ,\11 fi ght for I la\,.1 l1a·s audience bU I 
five to ~ ix reach a majority of Ihl' d ialers . 

Th{' ncwest o( Ihc s ta llons in 10 .... 11 
(CJ\lBF) is n\\lwd by C.\ lQ and is pat­
Il'med after New York 's WQX R. It 
W{'111 on the :Iir dming )\ larch of this year. 
TIlc re is ill ~ulhdcnt dat a currellt ly to 
jU511(} any report OIl Ihe Cuban capital's 
ocn 'pt nncc of thc" good m\l~ ic" (ormuln. 

Cutla is a lu~h market fo r U. S. ,1dwr­
ti o,{' l"" . AJ aptcd to local condit ion .. the 
';lIl1e I'rtlj.!r:t 111 fonnu la, \\'hld l apreal 10 

, Iial ... ", in the 4R ~ t a l .~ a r rc;II to Cll h'1I1s. 
,\ udll'ncc part icip:n ion proo,.! ral1b. give­
away ~ho ........ Ihc), .... "" ro.' ,"cry I:< ig ull til war­
("fcaH.'<.l pm .. luct .. hn rtagt." kilk'd th(' j ack­
I'OI ~ ,1I1d the} ' fl' conull!.: hack) and, 
aNn c a ll . soap 0r".' r.t~. appeal In the 
L, lIi ll mind. 

·rl ll' I't.' ·' onl) ,)IIC 'ufl'n ..... : Illudl as 
(Iwy like.' til Jre;lI 11 and ,·.;cd l'\(' \i;1 the :tiro 
thc} arlO not Ie. ) d iq urix'd " 'hcl1 com­
llIer.ia ls h rlll£! till'111 tim,'" III ,'n rl h 
j tl ~ t a" lOll!! ;L~ tht'r Ita ,,· thc ca~h to buy 
wha t i ~ 1'1.'111"; mt\'crlbed. 

SPONSOR 



RELIGION 
(Confirlrrl'lljrom pagc;Z) 

limit~'d urlusiwly 10 thl' thl'llle of rra),cI 
in 11K' ho me. 0011 An l('Chl', E . C. l ~obinsol1. 
Eddi(' C"Hor. l(l'lle Dunnl' . Elhcll1a rr}~ 

mOlt', Lorella " OUIIC. ow'! ,\I;Jurc{'n 
O'SulliwUl arc 501111.' of tIll.' Mars of :-t llgl' 

and SCTl"C ll I, .. ho 11."1\'\' ,1 Ifl'a d), apJ'!("OlIt'l.l . 
TIle "romllll' rcia l" following th (> "by is 
an apl'l'al (";J lculat!'d , in P:llh\"r Pcyloll's 
0 .... 11 words, to " h.:!p CO\IIlI('r:lct influ­
entts Ihm are pulling tIll' (,lInily ap.1rt:' 
II is his fecling that if pnI)'cr is r('storl'd 
in thl' (.1111il ), . til\' most !,owcdul 1lX'1l1l:­

of lwcpillg tlll'lll tOj.!c(ilaisnchil'vcd. T lw 
a\,('ta"~ Amcric;lI1 bu sirlt'ssman, II family 
man, f .. 'cls fi lii! F'mhl' f Pl'Ylon 's appeal 
(or kn'ping thl' family together is con­
st ructivc. Iii" sign;l1ttfl' is thl' ~ log;lI1 

"T1w Family that Prays TOj.!l' l lwr StIlY.!' 
Together." This slogan is (catur\'d 011 
st l"('arnlhll'd illuminau'd bi llboards, 60 
by 16 (ee!, p laccd in strall'gic locations in 
37 U. S. cil ies 011 Ihe pre:en t tiu"II:. 111("5<: 
billb~1rds arc the gift o( Na tional Out ­
door ,\dwrtising, Inc. . wh ich ellcoliragt'S 
it s rTl('Il1OCrs 10 donin" billbu;lrCls. 

Father 1\')' lOn h.1S had hb IllOSt 
d iflicult time procuring sponsolS for the 

~:~.4WD5U \ i s W USUb .... dc .... 'ooo .... '" 
I 'S;d ( ro", ,Ix fle .. d. Q~.,,~. , .. 

,"~ G~I( .nd 5< ... ,1, l'''''·';.n> I",~ .... ". 

r""" d.ily.,,..,''';'''' .. ,," "mc·ho"",.d "',,,, Od,,.. , 'Hili'''''''' \lo' I>SU h .. 
d~,d"l"'d , "it:h 'lui,,)· or ,"I<It';,y. 
WI)SlJ .lev"' .... , .. J ..... ,i." .,~ .. I,.rI{ 
.n.! C>d~,,,·.rr ,,' ,h~ So. I.<>ui, C .. lxd •• . 
• he I .. ,."",io ... I II",,><. Mo;" ... I ",., • 
.... ion.I A"f'O", 'T~L.n" ' ·n,,' ... ")·' 
Union Su,""'. ,I>< ;\1""irl,..1 A...JIf"',,,m. 
S)"'n~'" ..... Ope .... 

",'[ISU' , .10m;".,,, '1_1'" 
. ''' '''1: p..."n ... " loon· 
<>.i",: 1"",.1 I""i,~ , ' .. " • 
..... n "i,:h Ii",." .. 
~·'~r. 

\. 
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prQJ:"ra lll (cost aoout $ 1;00 a wed:), 
This is what is "breaking hi ~ i:>nck ." II I:. 
plan h ~i)( mrpof<llions and ~ i~ groups of 
Ilk'/I in \'arious cilic:. lIuougholU thl' 
coullt ry In p ledgc !oLlpJlOrt of 11w pro­
j!ro1l1l for a specinc month, l'ach }"l'ar. 
lie al rend}' ha:. thr('(' llIumhs pkdj!{'d: 
tlu: pr('si<knt of Firl'~tone i~ 1X'r<;onally 
underwriting th(' month of J allLm ry ; a 
group of fIlen in Roch(.'~tl' l. N. Y., ha\'" 
plcdj!l'Ci Ihe lIIouth of July; alK! hu~i­

lI('SSm.' n in Pittsburgh hav(' pkdgt-d o n(' 
Il1um h a year. SWift &. o>mpany h~s 

p.1id for n \"(' shows 10 1.1;11(', but is IUlt 
rol11mifl l'd to a (('volving pkdj!e. 

Tile "a mi/), Tlleal.'r, in its dramati:a-

tion~ o f -.ocjal and spirit ual " runk-Ill' 
rn.·'o(· nl ~ tlK ~Iut ion ~ Imlll t h(' ROIl1;m 
Ca t ho lLl: \-ll'"1''01l1I Fat hn Pt'} Ion I 

quick to point out t hnl thl' pm~ram I 

by no m('an" 10 bl' ron~IJ~'rl'd an inter 
r.1lth I'roj!ram. lie fll'b •. ~Irongl)'. that 
the program r(.·prl'o;('nh thl' Roman 
C11hol ic rJo:;! lHa in li S rd ation In tll(' 
b,15ic ~ial unit , the r.1l1lily, 

Rdigiou:, broadca~t progralll inj! nn·d 
1101 I.,.. j!r.J .. pinj! or prNllIo ry. It nn'd not 
solicit funds owr thl' air . It call '>1.' 11 il ~l'It 

a:. an) prooll('l dOl'''. by making it .. n\l'~­

':I;:e!ifl oo\1vincing that propko \\ill wanl 
to buy 10 tum to Cod and to rehgion 
to lenm mnrl' about I lim. 

TIll! 1a ~ 1 111 ... ·4' lIoul"'" Statiml 1.i :-i 1(·lIill~ 

11I,lt,X Slll'\" ·\' .... 111:141(' ill HH:tIlUk4 ' :-i huw :til ill. 

c l" 'a :!' ili g 1'1·,, 1'4 ' 1' 4' 114"" f,u- \" UBJ . t 114' l'iollt"' I' 
I,:ttlio :-ilalion ill Ilti :-i \\4 '~11t11\' 1II~II · k ... , Hen' <11'4' 

lhe (lail~' :!\·(·I·:!(!t'-:-i hal ·,· - of.alldi, ·II C,· lig lll '(-'l!': 

,I' • 

1 !jtl. 7 (\~1 i II t .. 1') .) O. I 0/0- I 4). I. -; (~1I11111 U' I') .) :{. :~% ;' 
-194·8 (Willi..,.) ',,4.2%. 

¥ 
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SPEAKS 

II's Murder 

rhl'Tl' \\;1" 11 (ime .... 11("11 Ollt.: juicy radiu 
nmTcll-r .... ould suthCl' for til\' ('\'clling. But 
JUllging h) tlll' (urn:1lI crop of homicidal 
pH'j!r:ull~, 'I" quall t i!} Ih:n (t)lmt~ IOOll}. 

~ot only,,, tlw !CIlal "f lllurdCr hro.ldcnSh 
at .. lu~h l'hh, 1:>..11 <lppar<'Tl( I} Ih .. scriptl'r 
""ho fails to do """'} ",;th at 1(':\' 1 th rtt 
h,)mn .... lpkn~ I .... ·r 'tan:a -.t:1l1d .. 10 Ix· 
hJ;JCkl'>;,lkd (mill thl' Guild. 

\\(' .. uppo .... ' tlK a\ ~'ragc 1"tl'IK'r 11kl'~ 
all thi ... judging b) the Tntmj.!S. BUI W(' 

IHkolilC the d:,y lI'hen 111(' inClitab,,, 
.. hif! fmm \\hol('S:lll' murdl..'r In "'holc-.0I1 ..... 
('n l ('rlilUlIllUU occur .. , 

Selective 

• With th,s iN.!!.' sro,,"5(m, III wlt;,bora­
lion with d~11I of it s ronH111pOrar;c~ in 
till' ;,d,"crt ;s inj! tmdc p<lpcr fidd, chang~', 

from spot to Mlff/it'f. II l11ccforth that 
'>("j!11l('11I of bro,adca~t "d\'ert i~ing pur­
cha<;(u and UN.'d 0 11 a mMket -b}-marh'f 
ba~is \lil1 Ix· tl'rnll'd S<'/cclirc. On sOll1e 
oc(";t~inn~ tilt' uSilg(' \I ill be 1\'llgthcned to 
scieelire T<lI/io, 0 11 o t l1l'TS to ,o;c/('clit'(' TV, 

The rca-'(lIlillg h·hind tlw sh ift i ~ aired 
on pagc 1] of Ihi~ i~sue, and ha~ be(.>l1 
air~ ... 1 ill <;(> \·(' ral I~ r~·n'ding i~~u('l>. 111 

hrief, our objc(,liVl' frollllh\· sta rt \la~ tn 
do ~olHethillg 10 cl Ul1in:lu' tile cotlfll ~itl tl 

call ~xl by tl1l' douhle conl1o(;\ t;ol1 of the 
word spot in brO,ild Cil~t rtd\'uti~in~ cirell"'>, 

SPOl \lill COlllmu(· 10 II1cntl anmN.mc('· 
1l}('11h, s t a lion brl'ak), sill gin~ COllUner· 
cial" all the .;;Imrl ~horl s, &/((/il'(' \I·ill 
be.> Ih~' o,·cm IlICrtll . 

,\ t ran~ition of Ih i~ ~orl ;"II't ea,y. Rut 
with a right object i,·e, a nd the lemn\\'ork 
of Ill·a rly :I ll of the adH'rti"ing trad(· prcs,. 
\I"l' think Ihl' joh \liIl Ix· d()lII" II' last 
almlysi" it"" lI ~ag(' thm \liIl <k.'Ci(k how 
fasl the IIC\l ll:l rllC C"atclU's 011. 

A lanse 

SPREADING THE GOOD WORD 

SPONSOR goes biweekl y 

01 ,(It Ill{' adwrlising media, the (('milO 

(If r:ldio and television is f:l~tC'S 1. De\'cl • 
opmenl'" crowd in day after day. ,hiftill:;: 
\I ith thc SIX'('(j of light. 

It was thi' ,C('Tl(' Iha t SI'O~SOR ('Illered, 
a f~.'dgling monthly for bU}NS of b~d­
ca ... t ad\"(.'rti~ing, t\l·O years ago. And ils 

growth has p:lral1e1ed thc !!TO\l lh of the 
mcdium, 

/\ , il appro;lCIK'd it, third )car, 

Sro~SOR fdt the Ill'Ct.'S"it) of s lepping u p 

It:. factual cOlltent to keep pacc \lith 
broadca~t ad\'ertisillg. A biweekly oper­
ation S\'('Hl('d logical. Rut did SI'O.'iWR 'S 

rcadcrs wallt ift First C;J IIl{' ;l door-to­
door illqu iry, Throughout the momh of 
Augu, t S ',()'lSOR'~ publblll'r, editor and 
stil ff visited agepcies, adl'crti~er', sta· 
tions, a nd s t:ltiOIl feprt'l'Cntatil'Cs. T hey 
liked the id('a . , , il wou ld givc t hem 
belt.'r nr l icle cOI·crag..:, a ~horter spall 

bel\ll'\.~l issues, facts lx'hind tradc Ill'\\') 
\\'bi le il is slilll1('WS, 

III Sep tetnocr a postelLrd 'I'r"cy was 
The q UC'o l iOll : "Shall SI'U:":SOIl ~o bi­
w('('kly?" TI l{' res,XlII${' was 21 ~ to I III 
favor of Ihe m(wc. 

So, df('Cti\'c with Ihe is",ue of] J anuary 

1949, S I'O'~(JK \I ill appear cvery 5CCOlld 
fo. londay, 

\\'ilh thi, annoonC('ffi('nt goc-. a prom­
is.c. S l'O'lSOR'S C0l"1I('I1I , dirccliOll, fomwt 

\liIl cllluinUl' as bcfor~'. \\'e will lIot 

1x-c()lIlC a trade Iww~l1lagazille. 

Eighll'OI I1lllnth~ ago "I'("~OU pro!,I1~(.'d 10 the hro;ldc:l~t 

II1du~tr)' Ih.1I :111 inl , " ,i\c camp:II !!11 til explain Ih,11 "hm.td­

CI'I ;Id\('fti,ing I'\;IY~·' \Iii' nl'n'''~lTy. Tht·emia' puhlicatim1 

Ihl'I" Ilf <'1,(,'51'11 i, hl'>1.'d 111"'11 Ih(> rr(,lnj!o(' thai th(' Ull In· iLl' 

,LUhrl ..... 'r kn"\1~ ,d'olll the bn~ .. H.lca"l advl'rli,in/! limns 11ll' 

n"'n'IIl<") 1'('(llI1k' ('/keltH' nll'dillrn~ lilr hun, \\hill- a }(>ar 

,!Ild ;1 half ;t,.'<, t ill' Uldll~try cntk cthdy W:ISIl't pn'p!!rl'd 1(, 

,arry Ihe lurdl Il1rr,I<.Iio·"Cfllmlll·rcial dll'Ct i',·nl'S!>, sinel' th .. 1t 

IUlk' Ind i' Id'IoIHr, IIl't\ll1rl.;,. till' s tillion ll·prcS(.'ll lali\l"", and 

a mUllht'l IIf ,t;HII,n, h;L\l· bq:un to fi)(us tlll'ir pnunolioll ltJ"11l 

IIIl' ... all-, :"Ix>('t I,f h(llild(;I-.' In!!. 

eaninl! (all do. Ilh(,11 w .. :d intdligl'llt ly, R('cc11lIr OIlT con· 

t(' llIporary, Hm.u/c<ls/i11g. ~un'('Yl.'d q'ltioll' 011 their fl'anilllls 

tl' Ihe ,\11 · 1 ndu~tr r prcS\'lI la t ion on bloadca~t ildl·(,l l ising and 

rq "lolrll'd tha i Q5', of the 1I;lIioll ', stat ions rl·ali:e Iha l educa. 

li<111 o f Ihe ,Idl'('rti,i llg illdu!otry o n radio and television i~ 

(·""I.' I'lia l. Bro<ll/c<1s/ llig i, 11Cl\1 "Il-(' can r ing thc tOfch ~hich 

lig.hts up Ihe Irllt h of Hrll<ldc,ls/ t\(/tn/ising P ,1\'S, 

ClIrrl·t1II)" th(' Indll,tr}, G lIllr.lI;!11 til '>('11 hrnadca,t adH'rtls­

UII-! lu IIII' lllan:ljoll'IlWIlI III a ll tidd" is wdl ll llJCI way, '111(' 

illl'l ti;) \I hidl flr"t 111\'! ~ I,( )'~OlL'~ ~lIggl'~lion fior :l I'nilt'd C<llll­

pilign to Idl ;)(h(lU'mg Jl ... 1 ",hal hromk:tqmg C:t ll dll, has 

I'II.TIl di,wrlx'd "gr(,,11 deal ofwn~lrlictive ind"'!r), think, 

IIg " hduml (";11111,\; 11/.:11, 1ft ~pu'ad Il l(' wonJ of whdt hru.td· 

'0' 

Sprr:)dill~ Illl" \lord that hro.1dcast ;Jdl·l'rti!omg: par" is :1 

big Joh ;tnd IIlll' that I~'quir('"s lilc Il'arllWork \If ,tlllhc public.1' 

tioll' III tlw fll'ld of aon'rtisin!! and wks. S I'O.,"!iOR 1I('\'er 

l'iclUll>l1 ilscl f as thc sole prota~'Ollist for hmadca'l "dl'cltis· 

inl! , .lust ;IS ill Ihe ca~e of ils light for a lIe\l lIallle fOi ",pot," 

<'1'0'"'-01( \I,;Jllt~ to , uhnwf:,:e Its ick·ntity ill :U' Indthtry­

\\idl' c nilr!. 

Th.·rl' fl':llly is a(\\crtisillg magi< in hroadc.1' lillg, a lld w(·'r(' 

happy ill \lc\,d th;. 11)51 : of the indust ry bcl i(·\'c:o tha i t lw good 

word 1110, 1 bl.' :.prea.! .' . ,;H-:d is doing .... )JJ1(' l hillg aoollt it. 

SPO NSOR 



What happen .) w hen a llIanufaclUrer or his 

agent coml:S to \\i' LW' with a sales prohkm ? If 

it's at al l possi hle. he gets help. And help through 

lime.on.the·air is hy no means all. 

At The Nation 's Station, this fa ct has long heen 

recognized : ad\'ertising a lone is seldom the com· 

pll:te an swer to a s ales problem. So \"L \V 's sc r· 

\·icc to ad\'ertiser." goes much deepe r. \,' ith a 

" know·how" pecul iar 10 the area-and with un· 

r i\'alc(1 facilities-W/ L \V can hclp smoOth out 

problcms of distrihution. se lli ng appl:il i. packag. 

ing. dealer and consumer auiludl: ,lOd othcr 

factors which must he r ig ht if adn'ni.\ing i.'l to 

he fully effecti\·c. 

Here's a case history: Sc\'cra l ,"cars 

ago. a sma ll loca l manufacture r ca nl t! ttl 

\\" ' L\\"' . Di str ihution was lim ited in Cincinnati 

- light and .\pott)' in \\"' L\\"' ·.) ·f·.\tatl' area. A 

di stri hutio n l·OImpaign. cond ucted hy W' L W" s 

Spel' iahy Sales divi.'lion. W<lS followed hy a 

m ode.'lt !>chedulc (If SpOt an nouncemellt !>. 

Hccolllfllcnd:llio ns \\'l'rc Illad l' on packa,e:ing. 

selling appe:al. display and supplenll'nt:ll 

media , \\:' L \\"" .) Mt!rchand ising Department 

helped securt! dc:a1 e:r ac".'cptancc and .'I tore 

display . 

The result? Sa les increased and expansion 

fo llowed. In this area, the: product is now the 

largest sell e r in a h ighly cornpctiti\'e ficld. 

The ma nufacturer is also one of W' L WI' s larg. 

c.\[ ,lIld 1110 .\1 con!>i s[ent ad, ... rtisl:rs ' , , th e 

rca.)o n. we: hcl ie\'e , wh y " radio adn;' rti.)ing" 

was g iven as ,hl' fa ctor which influenccd pur· 

cha scs among nearl y 70%of th e product users. 

in a reet' llI sun'ey of W' LW" s con sumer pane l. 

Further, Ihis advertiser has fo llo\\"cd the same 

ha~ i c for mula in other seCti o n s of the country 

, .. ~() succc!>sfull ), th at two a(lditiona l plant !> 

ha\c been estah lis hed [() supply Ihl' sa le: !> 

demand . 

The lessons ami l'xpeflem:e yo u may It.-am in 

WLW'· Land wi ll app ly for a ll th e nation. Fo r [he: 

\\:' LW' M erchandi M.' ·Ahle Area is a tfue c ro ~!> · 

Section of AIlle:rica. an idea l p ro\' ing g round for 

new idt!<ls. products packages and tl'chn i(llIe!>, 

Ye'. the nearly \ :f m illion pcoplc who liH' in 

W' I.W' ·l.antl m irror America. And with its un· 

e:(IUal!t:d f.lcilities-its man pO\H'r and " knn". 

how", W' L\\, ' (":111 hdp you !t:arn how to rc:t e h 

them . , , and .'Iell tll l'lll. 

'" NAHO N" 
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BASIC 

ABC Network 

MORE 

LISTENERS 

PER DOLLAR 

• Cleveland's Chief Station gives 

sponsors complete co-operation .. . 

combines prog ramming and promo­

tion to del iver more listeners per dollar 

than any other Cleveland station . Take 

full advantage of this dominating cov­

erage . Gear your sales and advertising 

plans accordingly! 

I l ll O ' NEIl , ' , ,, ,; 01* ,, , 

CLEVELAND 850 KC 

5000 Watts 
R EPRESEN T ED NATIONALLY 8Y HEADLEY · REED CO MP A N Y 
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