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WEATHER SURE 

IS COMMERCIAL 
NOW 

24 TV 

SPONSORS FOR 
WNBT-NBC 

THIS FALL 

ABC DAYTIME 
SOLD SOLID 

!l TELLO TEST" 
STILL NATI ON'S 

TOP SPOT 
QUIZ- SHOW 

RADIO MAGAZINES 
ABROAD USED BY 
U. S . AOVERTISERS 

-
JULY 1947 

Sponsors have picked up 32 weathe r-signal packages duri ng June and 
station rep resentatives indicate that by first of year half nalion 's 
stations will have at least one rain-or-shine deal sold. SPONSOR's 
"Weather is Commercial" (J une issue) and Harry Goodman's weather 
jingles a re given credit for advertisers' increased interest. 

-SR-
Major execu tive of NBC Television stated last week in June that net­
work had 16 (another said 18 ) clients and that was all TV depart­
ment wanted at that time--al l, in fact. they coul d handle. But 
sal es department still sign ing up new business and there'll be some 
24 sponsors on WNBT and the NBC- TV network this fall. 

- SR-

ABC daytime will be solid commercial this fall. Last hole was 
filled when Toni Home Permanen t Wave of St. Paul expanded its spon­
sorship of "Ladies Be Sea ted" from three to five times weekly. 

- SR-
"Tello Test" (built around formula of phoning different listeners 
daily until someone identifies a quotation or answers a question. 
with awards mount i ng daily) is still number one spot- quizzer 
nat ionally. There are seven national variations of idea but all of 
them are doing job for t heir sponsors. 

-SR-
I t's so tough abroad to find out what ' s going to be on air that 
U. S. advertisers are taking space in radio publications to reach 
the radio audience. most of whom they can ' t reach on ai r due to 
governmental control of broadcast facilities. Since there are no 
se rials aired, except in the Americas. and since programs are seldom 
on the air the same time each week. or day. it's necessary to pur­
chase a radio magaz ine to find out what's available. Switzerland 
has three publications with a combined circulation of over 200.000. 
Italy has f our also with a combined circulation of 200,000. and 
important papers exist in most other countries. 

-SR-

BIG SUMMER LOCAL Transcription sales are up 30 per cent this summer ove r 1946 . Pro-
BUSINESS BOOMS duce rs c l aim that reason is that local summer advertising on the air 
TRANSCRIPTION is far ahead of even wa r years. National spot business is off 20 
SALES per cent but slack has been more than taken up by retailers who are 

combating a growing buyers' market. 

DEALERS GRIPE 
WHEN ADVERTIS­
ING'S MISSING 

JULY 1947 

-SR-
Dealers allover nation are critical of lack of advertising on 
behalf of nationally- distributed products. General Electric is said 
to have received 300 le tte r s from dealers in one month asking whe n 
they were going to get movi ng with broadcast as well as newspaper 



I 
\ 

I 
\ 

( 

S •• .SPQ\lSOR R E. POR TS • • .SPQ\JSOR R 

MUTUAL BUILDING 
NAME SHOWS 

DOCUMENTARY 
PROGRAMS LOSE 
AUDIENCES FOR 
SHOI'IS THEY 
REPLACE 

CANADIAN 
PRESS HELPED 
STIFFEN rlHITE 
BILL FIGHT 

Y & R RADIO 
DEPT. SHAKE-UP 

, 

advertising again. 
country and gave no 

GE's letters are said to have come from allover 
indication of having been "inspired." 

-SR-
Mu t ual is abau t to en ler program phase of i 1s ope ra Hons . F'i ve nalte 
programs either have been or are aboul to be signed for fall. 
Strong effort is being made to sell programs before they're an­
nounced tradewise as Mutual shows. 

-SR-
Even top-publicized and best-enacted documentary programs haven't 
reached point where they hold audiences of commercial programs the~' 
replace. Special study made for agencies involved in recent re­
placements also indicates that it takes four to six weeks for audi­
ences to regain listening habits. Studies cover "Eagle's Brood" 
and "A Long Life and a Merry One." Here are Hooperating figures: 

HOll YWOOO 
~UYUS 

INfOAMATION 

nEUE 

II ~ns TO 
BE IGNORANT 

MAISIE 

JAN 15 fEB 5 fEB ' 9 

8.2 7.7 7.8 

8.7 9.3 11.1 

fEB 21 IoIAR 7 MAR 21 

11.711.4 12.1 

11.211.5 7.6 

EAGlE ·S 
BAOOO 

A LONG 

L'fE. 
A MERn' 

'" 

6.4 

APR. 

6.0 

-SR-

WHlsn u 

INfO~MATlON 

nun 

IT ~An TO 
BE IGNORANT 

4.7 5 .3 6.8 9.l 

6.2 8.l 10 . 0 7.5 

~~A I B 'UY 2 loin '6 

8.6 10.0 8.5 

Newspapers' reaction to the fight of Canada's independent stations 
has been watched very carefully by both the National Association of 
Broadcasters and Congress. It has been so prO- broadcasters that it 
is said to have contributed to the certain death of the White Bill 
which would have put further governmental restraints on U. S. sta­
tions. Bill had had 60-40 chance of becoming law before the 
Canadian press trend was noted. North of the border press also 
helped Justin Miller (NAB) in his fight for "freedom of the air." 
Miller's speaking-up before the congressional sub- committee on the 
bill has given him new stature. Networks, which were cooling on 
their NAB cooperation, are 100 per cent for it again. Sponsors too 
have been watching fight on bill, for anything that smacks of 
"nationalization" has all industry worried. 

-SR-
Young and Rubicam radio department shake- up, which opened door for 
exit of Tom Lewis. Max Wylie, and a number of lesser names, is said 
to have only started. Revamp of entire broadcast division is 
scheduled due to swi tch of part of business of two accounts which 
will not be announced until late August or September. In both cases 
agency will keep major billing of accounts but lose at least one 
program control. Borden account switch had nothing to do with 
resignations as it was anticipated months ago. 

SPONSOR 
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SPONSOR REPORTS 

40 WEST Sind 

MR . SPONSOR , CLIFF SPILLER 

FALL FACTS DIGEST 

SPONSOR CHECK LIST 

THE SPOT PROG~AM 

CHAIN AND STATION BREAKS 

THE PROGRAM SPOT 

MARGINAL TIME 

BLOCK PROGRAMING 

THE TRANSCRIPTION STORY 

TRA NSCRIPTIONS IN PRODUCTION 

MR. SPONSOR ASKS, 

COOPERA TlVE PROGRAM REPORT 
CO.OP PROGRAM AVAILABILITIES 
FALL COSTS 

4 COMPARA TIVE NETWORK MAPS 

BROADCAST POLICY 

PROMOTION A ND PUBLICITY 

BING CROSBY RATINGS 

WEB·BUILT PROGRAMS 

WEB PACKAGE SHOWS 

NETWORK AUDIENCE RATINGS 
CONTESTS AND GIVE.AWAYS 

RESEARCH 

PROGRAM RA TlNGS, TYPES, COS TS 
TV-FM·FAX 

SPONSOR SPEAKS 

APPLAUSE 

< 

" 17 

18 I. 
20 
21 

21 

22 

25 

2B 

J2 

36 

37 

3. 

41 

" " " <. 
52 

" 55 

63 

65 

67 

6. 
6. 
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(0 fest 52nd 
BEER SPOTS 

Could you ""hllut (00 much troubll' 
gin'me tlk 111m ... and stat iom 011 which 
Jilfaeru lx,,'r pro~rmm arc now hcinJ! 
bro,1(JcasL An} IIlformmion on spot~ on 
Ixw will be: WdCOlill', 

A D. eo'I £M<;(;: 

Gra ~· & Uogl'rs. Philadelph ia 
.. Induilly I~POlt on b~1I IponlOIl du~ in 
AU'Ju.t inu~. 

THE Ti ME BUYER 'S SLANT 

I 'vc (t'ad your anidl' on til11cbuyers 
and I'd su re enJOY tIlcctmg tIll' charactcr 
who CtIli know all about your oVl.'r 1,000 
U. S. /\. s tatiom and our Cnnadian ~tup 
- what a man! 

V. D. L. DYE" 
Ma rLartn Adl'tTlisillg Culn/XlII)" 

Toroillo 

I a m ;mxious to "",-'<., myself as others 
set.' me" as indicawd III your accouru on 
tinll'bu)'crs in tlll ~ (June) issue, 

I do hopt, to lind SOIl-.e con structive 
cri ticism ~ thm .... e till-.ebu},('rs rna)' hdp 
improve CUrrl'llt pulicil-''i. 

M All Y \' K ISC 

Tllllcbu),rr 
Kudllrr Agl'lIr)'. Inc., Nrw York 

FISHING & HUNTING PROMOTION 

I should like 10 Inke this opponunity 
of telling you hO\1 much \\"e enjoyed your 
article, Thosr Hod mId GUll MilliollS. 
II was especially grmifyins,! to lind one 
of our promotiollal idl.'.1S. i, e., hand 
written po~t cards, was used in Ihc anide, 

! should likt' to l'xpJain JUSt how we 
us.,u theS<.· carJ .. m promOli ng till' show, 
espt.'Cially lo incc the main tllCnll' of your 
artick was that the program dOI.'S appeal 
to a Jimitl'd aUdl("l1Ce \Iho arc 
Il :l lurally sponSllll.'lI. 

In our to .... II dk.-re an,' 1"0 Slnrcs rhm 
issue hunting and fi~hinJ! liccn"",s and IIC 
werc fortunate ('nough to ",-'("ure the dupli. 
cate slUbs 011 Ihcsl' licl'nsl'" which st'r'!'cd 
as a llIaitiu~ lis t for owr 2.000 of the 
po~t card~. Of rour~ Ill' c"iamincd thc 
ll:lnll'S and addrl" "'-'~ aud excluded any 
iXT'iOn \l"ho wa~ i~'Ill'J a liccll"l' wlM) lil','d 
our'iidl' Our nighttiml' coI·cragc arca; 
Ihl'rdorc in [hi !> \1".1)' \Il' were posi til c 
thl.'~1.' cards rcaclll-d p'-' IJ'k \I·ho arl' in tl' r; 
l"SU-d in and can hear till.' ~holl', 

We had C'OmiJl'ral'lc COll1llll.'llI about 

(1'lrolSt IlIrli 10/'dg.: 1/ ) 

NOW 
it can be known 

HOOPER and CONLAN 

LONG HAVE SHO WN HOW 1-----
KMBC 

IS FIRST IN 
METROPOLITAN 

KA NSAS CI.:,TY.:.,..._"'I 

out in the states 

LOOK AT THIS SURVEY 
I - S,S4S INTERVIEWS 

SHOW THAT 

KMBC I 
IS FIRST IN 

ANSWER TO THE QU~ST ION 

Do you lislen on the radio 
10 generol form programs? 
To whol slalion? 

KMBC 
WDAF 
WIBW 

KFEQ 
WHB 

MISSOURI KANSAS 

1,378 702 
608 296 
126 5 52 
398 44 
132 38 

(Top fiY~ ,'olion, ,epo,'ed, Weigh",. >011>­

p'~ bo •• , S,54S inletvle ... , w;thin I(MIC'I 
D,S my <onlaut-U; 01 or.o'. ,od,o 10 .... 
,ti.o- IM8', "Rod,o f omili .. : 1946"- <"". 
"ud~" by Robet' S. Conlon & Altociotel 01 
Mihourj Slot. fo it, I(on.o. Fre. Fail ond 
Ih. Ameti<on R.oyol liy,..lock hpo.ilion.j 

AVAILABILITY 
Kin . .. CoI,-, r.du .... t MJlhl~ .. 1 S(."lu 

Dlteclltom lr.e'IOC~ It._ai, ... l~ 
BOB RillY 

Malld • .,. tin SM.ckn 
~ WIRE rOR DETAILS .. 
~ 

KMBC 
of Kansas Cit,~ 

fr •• & P., ... , '"C, 
SI.u Ltll - n. hili us It>ll •• 'orlHllI Nj MtuwI 

SPONSO~ 



LINDA'S FIRST LOVE 
1000 -15 Minute Transcribed Programs 

Now go ing into its 11th year for the Kroger G rocery and Baking 

Co mp any, Cinc innati . Avail abl e outsid e Kroger territory on 

a 3 to 5 time a week b asis for local or regiona l sponsors hip. 

~URY FOS'I'EIl, 'l'UE 
EIH'I'OR'S IMUGlI'nJll 

KROGER 
TERRITORY 

(Not For Sale 

TRANSCRIBED 
800 QUARTER HOURS 

LOOK AT THESE DAY-TIME HOOPERS ! 

Now going into its 10th year 

for Kroger Grocery and Baking Co. 

A tested show now available 
for local and regional sponsor­

ship in areas on above map . 

.. 

ATLA NTA DEC. 42 to APR. 43 
COLUMBUS DEC. 43 to APR. 44 
CI NCI NNATI DEC. 43 to APR. 44 
DAYTON DEC. 43 to APR. 44 
NASHVILLE OCT. 45 to FEB . 46 
PEORIA DEC. 45 to APR. 46 
WICHITA OlT.46 to FEB. 47 

s.~11UHt.-
19 EAST 53 rd STREET at Madisp " Avenue . NEW YORK CITV 

9 .5 
7.8 

10 .0 
11 .4 

9 . 3 
10 .0 
8. 5 



• 

BMB provides furth, l 

By any standard , day or night, NBC is America's No. 1 Network 

... and the higher the standard, the greater is NBC's superiori~ 

For till: t1r~t time, a re~t:arch orgall iza tion supported by the entire in· 

tinslfY has lllca:.ured-on a uniform bas is- the numher and location 01 

all radio !;ul1ilies u ltllprising lile weekh- li stening audience of cad 

IT. S. radio stat ion and network . 

111 those coullties where 7S r ;, or illorc of the radio fami lies listen Ie 

allY of the four major networks "one or lllore times a week," 1\'U( 

leads by a wide mar~in- rangjng from a 3370 ad\'antage over :L\t't· 

work "A" at night to a 32 2~ advantage over Networ k "C" in the cla) 

Tht" charts opposite present a cOlllparati,'c pic tun: of listening based 01 

ti lil' high standard of 75('-c tlud over- a much more significant basis fo' 

l'omparison than any lower level. HOWC\'Cf . even on the minimull 

hasis of I ore. ~,n~ c has a dominant advantage over all other nc tworks.l! 

How much more? .\udit.'IKC figures released hy B':\IB are hased 01 

listening "one or more timt.'s a week," H o\\' much more do peopk 

actually listcn to NBC? Facts on that suhject and many others arc in­

d udl"J in ~B("s detail ed hookle t Oil the 137\ 113 sun'cy to he issued shortly, 

'r: '",,'/~I~ rn~1!1 "I Ihis IIIrrt\' nrr (fi~IQi/UJ ill ".\",,;ro·1: . h r/J Rrpa.r" · f(unlly f>ul.Jish~J by rhr R'oo.lra~ .I/r -
'If' n t RUrfo.". TI" G,"y I· I"f audi" .. " fi~I.r(J sllO':' II ill Il,is 'tf· ,1 o.r, bo.uJ all II:, 'f":'d.r 10'0 ad ~, • . \, !J 

\ RC-.IfJ2i,Q IO, .,""" ·'.r-·li,()..\'O,5iO: \"(r:'~rk "1f"·-!l,O.;(I,I,Qf/: .\" .~ "C' I'J.I I 
J),,, 'r. \ RC_!l"I".I.I',iiU: \tt 

A .II EN / C.·" S J\ 'O, / S/:'7IJRI' 

SPONSOR 



I ~roof ... 

NIGHTTIME 

NBC has a 33% ad.anlage o.er 
Network A or 1,426,530 more 

DAYTIME 

NBC has a 51% advantage o.er 

Network A. The NBC daytime 
audience is larger than any other 

network's nighttime audience. 

Audience in counties w~ere 75% and over of the radio families listen "one or more times a week," 

I NIGHTTIME DAYT IM E 

AVDIINe! ~ 0' TOTAl 
"'UOIINCI I ~ 0' IOT ... l 

U. S. kAOIO 'AMllIH' U. S . .... 010 'AMILIU' 

\'BC I 30, 116,240 89% 12,856,940 I 67% 
Network A I 22,6S9,710 I 67% 14,558,050 I H % 
Network II I 11 ,7 16,450 33% 9JXl3 ,670 16% 

i\etll"ork C I 8.-199, 130 ' ' <1 -) , 0 I 5,411,670 16% 

'Totlll radio/ami/io ' ''"''liT)' J9.J6_JJ.99.r,OOO "I rslimtltrJ by B.lIB . . 4 "IOrt ' fU>! / I ~"ur ;nJirllln thaI til 0/ 
JIl~IiI"'J 1911 111", :l'r" )5,900,000 ,tlJio jam'/III or 9)% <if all L S. fo.m ilin . 

. . . the National Broadcasting Company 

JULY 1947 
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~ 
jl4e.Je Jllill!! 

Ihe guy all America loves .. . lhe re a l 

TED LEWIS, wilh a hal full of mUSIC, 

laughler and lears ... in Ihe 

GREATEST MUSICAL 

VARIETY PROGRAM 

ON RECORD! 

Kr. Wf ~ f ~' f • ,.bIi< ut. "' .. 1UIr ...... ,'UHf 
~ .. ttl> . 1[0 U ..... ,S ~Ia III, till. '''''I1 ... cll_lI. 
_ , t. _",,, ,,11 •• ,110 tile , ,,,,Ot ,I ~"' •.•.• " Iot_· 
.... ""'11 •• '.00 .... ·· 

- - - VARIETY 

Y.! BOUB 
TRANSCRIBED 

avanable for 
loc al and regional 

spon.or.hip 

Here's the biggest news in radio! He's 
here at last ! The high·hatted tragedian of 

song ... TED LEWIS, the most beloved 
musIcal personality o f all time ... in his own 

hall·hour varie ty show ... the most spectacular 
rad,o program ever transcr ibed ! For local 

or regional sponsorship. 
The fabulous TED LEWIS ... makIng you smile 

through your tears in a show of sheer enchantment 
... In a program 01 musical magic ... appealing 

to everybody, young or Old. For TED LEWIS is an 
ageless per former ... the very SPlllt of youthfulness 

that makes a sucker out of the calendar! 
Here is one program where age levels, income 

levels; tastes and the whole works. . are 
practically non·e~,stent. TED LEWIS IS everybody's 

bOy. If the product you have In mtnd IS bought and 
used by people ... then here's the show that'll seilihem! 

TED LEWIS wIth a great eighteen p;e(e 
orchestra. big name vocalists. a supporting cast 

of top talent ... Showmanship and the top musIc 
from today's hit parade skillfully blended w'th the songs 

from the nostalgic past. "THE TED LEWIS 
SHOW" HAS EVERYTHING! 

Don" let any grass grow under your feet .f YOU're 
Interested in this show, which is headed lor top rattng! 

Play safe by wllhng for mlormallon about an audtllOf"l 
record now ... or better Sllil. TELEGRAPH! 

CHARTOC-COLMAN 
PRODUCTIONS 

36 0 N . MICH IGAN AVENUE, CHICAGO 1, ILLINOIS 

OTHER SHOWS . FunU1n MacCOlmx),'s 800), ot Memo/iu • l ove leners Yoith fr~nk lyn MacCl)lm~c~ • The Tel Rillef Sh . ... 
The Ja(~ 8"ck/lous~ Inside Sion • In t h~ Cam~o RlKlm • Ho ..... d' P"dn~r Wi th Rel Allen 

SPONSOR 



--::: 
c: 

, - new and renew 
SPONSOR PRODua AG ENCY 

[Iorde " Co. ~_~ , ar Sod" 
Fo untaln o 

You n, &. Rublcam 

C~netal Hakln ll. Co. B o n d Drcad B BD & O 

Gua .... "' ....... Prod uclt Co. Bion de" Crady and Wallner 
Luer Br.,... U pto n ', T ea ¥ounl/; &. R ubicam 

Thom as LX lo n d lv. 
McCormick Co. Be" Brand SSC&B 

i n ,ecUcld"" 
Na tio na l AIrline. Alr'ransp<>rl3IIon Pb f l-Forbes 
New En l land COnl.,.,!!o" .... y Nee"" c"ndlu La Roch e &. Ell b 

r • . 
R~uU OUR Co. Refail S t or es BBD& O 
S hedd-Ba nush F<X><I' K eyko Ma rl" ' lnc Zimmer_Keller 

S tanco. I"c, F li t Insect icide ~kCann- EtlcQon 

SPONSOR AGENCY NET 
Adam lIa l S lor ... . Inc. Blow NOC 
fl.ord~n Co. Keny"n tit Eckhardl r:BS 
CampbeU Soup Co. Ward Wh~lock C BS 

C DS 
e ns 

Chrysle r Corp. (DeSo lo DIY.' BBD&.O c ns 
Coca-{:ola Co. D'Arcy c ns 

r: n s 
E .... r shup. In c. Blow NRC 
" ,' lIo LI.II. Co. K~ ny"n &. Eckhardt ABC 

1..I1l. jl.~U &. ~ t ye .. Tobacco Co. N. W. Ayer COS 
I..uden" . Inc. J . M . r.hthU Cs..,> 
Nor ma. Inc. (Ton i Co. dt y.) Foole. Cone &. DeldlnQ AOC 

No n e",a Ch emical Co. Su ll t""n, Slauffer, Colwel l &. MilS 
nayles 

R. B. S<-n.ler . Inc, Erwin, Wasey AnC 

ProQra m o nly n ew, "":-''' I",ork o nly n ew. 
t~:spanded n e twork on ly. I IE l pa nded li me o n ly, 

STATIO NS PROGRAM, It. rt, dulttion , .. 
" 10_15 

" 
" • , 
" 
'" 

Tran""rlblOd announcemenu: Jun 15: Il "'J<. 

T nIo"""rlbed announcement., chalnbreak.o: Jun 1~: 
IJ wkf 

Transcr ibed a n nou ncementS; J UIl No: 13 wk. 
Transcr l_ announcements (wllh premlufTl IlIY,,­

away lied In); Jul 6: 13 wk.~ 
Tr.a" ..,.,. lbed announcements, chalnbreak.s; Ju" 14: 

I3wu 
Transcri bed annOunC<!m~n I S; jun 11; U·S} wu 
T ra n-=rlbed a "noullcem~"I ., ch:a!nbrcaks; Jun 10; 

S2 .. · ... 
Llv~ pro fool b:all jl.am.,.: S~p 29: Ihr u no:-<: 14 (,,,,",on) 
Tran-=r lbed announc~m~nt8, partlclpallon" Jun 10: 

If> wll." 
"Flit FroU""." IS-min ".1. pr0lV"amt; May 17; 23 wk. 

In Soulh, 13 In Nor th 

STATIONS PROG RA M, lime, It. rt, dura llon 

'" '" " '" '" "" ". ". , ~ 

'"' 
'" '" ." , .. 
'" 

The Dli Dreak: Sun 10· 10:30 pm: J u127; Sl wl<.t 
*Arrhur ', Place; ~-r I 9_9:30 pm: J u n 20; Sl wk. 
.... OOuble or N"olhlll!l;; MTIVfF 3-3:30 pm: Ju" 30: 52 wl<.t 
C,1"b IS; MTWTF 7:30-7:4S pm; Jun 30; 51 wk. 
Rober l T roul; MT WTF 7:45_8 pm: Jun 30 : 51 wh 
RepOrt .... a. Large; Sun 10.10:30 pm: Sep 28: 52 w'" 
Morton l)owney Sh ow: Fri 10:30·11 pm; OCI 3; 51 ... 11.$ 
Percy Faith Orchest ra: Sun 4:30_7 pm: Aug 17: Sl wk. 
-rake It or Lea~e It; Mon 10-10:30 pm; Au~ 3; 52 ,,·k,. 
lGalen OnIkt; MT\YTF 11:30·11:45 am; Jun 30; Ihru 

Dec 26 ("nd of current 52-wk contract) 
Ar. h ur Godfrey Show; MW f" 11-1 1 :lO am, JUIl 2; 52 "'ka 
Ned Calm .... ; Sal·~un 8:55-9 pm: Jun }I: 52 wks 
!judles Be Sea.ed; MT\V'rF; Jull : t h ru ~lar 2(, (end 01 

cu .. en. 51_wk contr"~I) 
lGabrle l He'l.Iter; Frl 9-9; 15 pm; Ju l ~: 52 wks 

eddie Ouch!n; MWF ~:30·~:~5 pm; 
(end of currenl 52_wk con lraCt) 

Jul H; chru 0,,1 6 

( F'ifty.JuJt;t """It. rtOtwrtllly ......... .. IJ · ... Jr. _"eI urith opl;. ... "" J ,..-... .... 11-_* ,.MU>GJ.. 

SPONSOR 

,\mer lean Mea. Insr ltu te 
Am erican Safety R,uor Corp. 
{)) lga l e· P" l molh·e·Pce l Co. 

Cene",1 Mm •. Inc. 

1I""",h o ld Fi nance Corp. 
"actflc Co<I~t Bor.n Co. 
PhUco ( ))r p. 
Procler II<. Gamble 

P,udenl la lln_ur""ce Co. 
Ouaker Oat. Co, 

AGENCY 

Leo Burnen 
Feder a l 
She.m" n &. Marquette 
\\' IIlI"n, Esty 
KIIOK Reues 

Dancer· ~'I rZ2era id _Sample 
Yo ung II<. Rublcam 
llenfon &: Bowie. 
S ha"'_ l..eVallv 
~lcCann_Erl';kaon 
Ilutch ins 
Compton 

Dancer·Flrz2erald -Sample 

Ped lar &. Ryan 

Blow 
De n .on &. Bowles 
B~n ton &. Bow[e, 
Sher man'" M::orqu eltc 
La Roche &: Em, 

RQf.son Art Mela l Works Cet il &. Presbrey 
U, S. S .ee l eorp. BBDllcO 
Whi.ehall Phar m aca l Co. Su lll""n. S.au!Jer . Colwell & 

lla)'ies 
.Pr~ram name n OI k nown as SpO:-'SOIt 20eo fO prus. 

JUL Y l I n 

NET 
Nnc 
M nS 
c ns 
cn, 
Nile 
/IIIlC 
NBC 
NB(: 
NDC 
N" BC 
NBC 
C BS 
'"C 
ABC 
Nnc 
N" BC 
NHC 
NBC 
Nnc 
NBC 
CB' 
NBC 

cn, 
NOC 
CBS 
,"C 
AOC 

M RS 
AnC 
NBC 

STAnONS PROGRAM, time, !t~lt, du •• tlon 

," lOOt , .. 
'" '" '" '" '" .. 
'" '" " '" ". 
'" '" '" ". '" '" " ,-" 

" '" '-', 
H' 
'" 
"-' 
'" m 

Fred W:1 r ln~ Sh"w ; TTh II-II :30 am: Jul 15, 24 .... ka 
Advent' .. es of the Falcon: Tu 8:30·' pm: Julll; 51 wks "'U 8:30_8,55 pm; Ju l l; 5} " 'k, 
Blondle; Su n 7:30-8 pm; 51 wk. 
Today'. Children: MTWTF l_l:IS pm; Jun 2;.;} wk. 
Wo",an In While: MTIVfF Z'IS-l:11 pm: Jun }, Sl ""ks 
Ma"'luerade; MTWTF 1:17,lO_1:4D pm: Jun 1; 51 "'ks 
Be tty Crocker: MTIVfF 1:40_1:15 pm: Jun 2: 51 wk. 
l..I~ht of ,he World: MTWT .... 2:~5·l Pill : Jun 1: 51 wka 
Aldrich Family; Th 8·R:3(I pm; Jul 3: 52 wk. 
Burns II<. Allen; Th 8:3(1·9 pm, J ul 3: 52 wk. • 
The Whls.ler: Wed 10_10:30 pm; Jun lS: 52 wka 
T h e Sh .... llf; Frl 9:3(1-9:55 pm; 52 " 'k, 
Phllco Radio 'rJn.e: Wed 10-10:30 pm: Sel> }.I, 52 wh 
Road o r I..Ile; MTWTF 10:)0_10,45 am: Ju" lO; 52 wks 
RllI.h. (0 lIapl>l"",,,s: MTWTF J:~5·4 pn.; Jun 30; 52 wk. 
Truth or t:onsejuences, Sal 8,311-9 pm: Jul 5; 51 wk. 
Joyce Jordan. ~ .1).; MTWTF IO,~5_ 11 am;J"n 30, S2 wk. 
I..IfeCan Be Beautiful: ~ITWT~' 3-3;15 pm; J un 30: 5} ... ks 
Ma Puklns : ~ITWTF .1:15·3:30 pm; Jun .10; 51 ... 11.8 
Jack Smith Show: MTWTP 7,15_7:30 pm: Jun 30: 52 .. ks 
Pepper Young' . Family: JIIT\VfF 3:30-3:45 pm: Jun 30: 

52 witt 
F.Il.I . In Peace & War: '1" 8,30_8:55 pm; Jul 3; 52 wkJ 
I..lle o f Riley: Sal 8-8:30 pm; Jul 5: 52 wks 
Family lIour: Sun 5·5:3(1 r.m: Jun 8: 51 ... k.s 
Terry and 'he P lr",u: ;\1 [lVTF 5·5: 15 pm; Jul 1152 wk. 
L:1dl~s Be Seared: MTWTF (Is. 15 min) 3·3,30 pm; Jul J: 

52 ... 1<$ 
or"'en ,y Oue.dons: Sa. 8·8,30 pm; Jull: 51 wk. 
Theatre Culld on Ihe AIr: s.", 9:30-10:30 pm; Sep; 52 wk. 
Ilob D .... '" Show: Sun 4:.10_7 pm: JUIl 15; S~ wk$ 

t 



• 

SPONSOR 

I -un) \\ ...... '4 \1111_ 
"., .. 1.\1) ... { , 

lI"hu\\~,.hC~ •. 
, ...... 1, .-,11 ..... I~,. 
1.1111" , .. II .... 1 \\"Ieh ( •• , 

AGENCY 

'" n'~'.I~ln-( ."Id .ml. h 
lluh .... y, nln .... d &. 

"1> .. nl ... 1d 
111<, .. 
l: .. m"",·I\-r",,14 
J. \\,.' .... l1>"m"""" 

STATION 

WAIIII, ~.w \'u'lr. 
""liT. ""'" \'o,1r. 

\\\\'J_TI' lkol<ol<' 
WWJ_T\'_ 1>.-,.,,1, 
\\(:11".1"", ~\ .... w \'u,k 
""liT .... ,"" \'0'10. 
\\ IIKII. t:h l""'lt<> 

PROGRAM (limit, n.,t, if ,Itt) 

\\ ... ,,, .. , IIRn;olo, \\,,4 IkW I'm: Jun IS; IJ ... k. (t) 
I'~"y 1..1 ... ; 'un .li:l"~ pm; Jun 1<, JI "II.I (n) 

Tim •• 11"01.; In'WT.' (I P"': Jun J: U" k CD' 
' ..... <aOl.; ,,,leO' ""ftkly: Jull; 51 .. to (n) 
'1m .. 0111'.": "un nllh .. : luI' ~: U wks (.) 
rim •• Iina '. ; Sun nl~hl'; Jul.: IJ .. -lui (,) 
,1-:0) .... 0<0<1 ' .... k Ih .. " ..... Kadnll: ~I (1-11,15 pm, ~by 17; ., 
"b (I') 

' ... n ... ~1 .-"."'. C". 

C ........ ·lft, .. "lnQI:O. 

1.,'n.,.11 II." •. 

W.\lIlI •. , .... Yo." 
\\ 'liT .. '''w ,'" ... 

nn .. ' ...... 'ml'h. f,,,nch W\\J.T\'.ln",,11 

'r.:'" ,fnl"Tt" ""-~ I'm, lun 1: IJ .. k. (n) 
,\ I, .. ""..co,,: 1"'" 1,)0., pm, ";0) 21: ,hN!He ("l'bclfm.nd 
IJ.> .. "II n .... '. ll~nW"., ' .. I~" "'.,..1(1),; J"n J; .h." .,4, _lIOn (n) 

( •• I.',.m' h .. ""1,,, Co. 

, ... IIUlI';'" 
II .. , 'n 1."ld !>;h .. ". 
1, L !I"d..,n (~,. 

o!I. Ih.tf ... nu 
"n .. ,n.· Mlch.,l..,n 
L. J II"}l;oh,,ul 

\'oun~ ... Rubl .... m 
l:lu",·.I1".""'·~ 
\lolI ... JI,,"Una-l>o .. &. 

c:, .. nh)· 
"'~"'"Im 'I ........ ., 

\\CBS-T\". :-it"'" , .. ,I< 
\\"\\'J_T\'. O~"oll 
WWJ.T\·. Druoh 

T~lr.I,I .. n PO")'; ".,,"Iy; J"n III; !II w ... (n) 
F ... ,,,, .. IU~ •• (torn 0'''0'' Ibc .. Trac"; \\'r6 a""'noon.; J"n J: 

."mm •• nlC .. m .... ' (n) 
(".lI T .. I ... lolon , .... , Th 11·8;15 "m; J"n 16, U ,,~. (.) 
\,,·.,hc. "" .. 111.; 5 wrc'~I)'; J"n J, 51 ..... (n) 
" .... tchboo .. (II.~ .... I.'l)' "~"I)': J "n 4: 51 ..... (n) 

pmn; }I.), H, flu .. b.1I ..... o"bo • • d; foil" ... oil ,.IHI..,d bot ll 
bot,ri>a ll .... ton (n) 

H"I,ln .... n_Uo),h. ,_,d. 1111"<,<" \\'\UO. '.w y.".. " .. II' 'rw 8:15-1:16 pm, Jun 18; 110 ..... (n) 
' .• m·, Inc. Mo(" .... dl ." Marcu." \\ \\·J-T\·. tH''''1I \ ""' Ih, ""'1'1, : "'u"I)': J un . ; !l1 .. 101. (n) 
lI~tf) "un-rln (;0. Simon.·}lIch.'oun \\ WJ_T\·. I, .. troll \1>'0 on S ..... " "H .. ly; luo 4; 5l .. ka (n) 
, .. ", ..... ' :0. ~lc(!tonn·£.lcl ... on W:O- UT. :O-r'" Y."k !>; .. Ift Ilomr Suvlct C'ut>: ~·.I ,-, :10 pm: \fay 16; '3 ..... (n) 
' ... " "II ..... lnQ (;0. "~(:.ann·£.I< ..... n ,,"WJ.1T. ln ,,01l !;",.u, 4 ....... In J" I) I : 32 ..... : (n) 
.:\tHF: " .. ,on \\ WJ-T\'. opor..,.,,,<1 b)' 'h~ In-troll :-I ...... brltan con.mud,,1 o"~"..Itj(ln Jun .. J. 'U1. 
(n}-'<'" ('l R .. n ..... 

SPONSOR 

1I~"lm"n 1· .. ln' &; Coin. \\'0 ..... 
t., IJar. "" 1:0. t:h,rall" . 
III&d",,-" .. n, ... d I:'" .... CO .. :-. ..... \'0." 
1I, ... kOl"'nn 11,.. .. 1",;: 1;o,.';'nc'nn~,1 
\\ I. ""c .... ·), Inc ...... " .. hu'~ ••. ,. Y. 
l1u.ln ... ' ...... I~ . .... Inc .. }tal"'Qb.~. e:. 
1I .... hu "hup f .. ".h.':hk",;:o 
C. .. I Ik.,noQr ,:0 . "hlc~~o 
'·;om .... (:,,,p,. 1: .. lnQIJ 
I:h .. " .. 'I .. u"''',,'d ''T .. du .... (:0 .. n.O(I~lln 
.-ha.m. 0:0 ... \.1>".), P ... I< .. ,. J .. 
'~.,,.um.·. IIrr"ln~ ("' .. ' .. "a, .. . O"'IO 
I',."", .. ". Ch.,m .... 1 S",.·. (;0, •. 'r" ()rI~an. 
1:'1"1 '~h.m'<1I' c;'·'P,. "' ......... " 
0.-.... c"m.nl .• ',....-1 .. 1" .. Co .. I'hll~"dphla 
I>"dl .. ' .... n ... !-'rarer. In .... ~t .. "0'" 
J, II. ~·lIbH • • Inc,. 11:t1'lmo .. . 

r,,,m'nQ" lIo ... l.l.lu \'<1!H 

.. ",,.,. \11., "'t" ,'0'" 
t .. ~nl. T~ .. '" ""Ie, ,;0. 
(.aU" .. h", Ch,·ml< .. 1 C",,, .. , .. " n .... 
\.01" \I,,, .. , (:,."d) (:."" .. , .... " 0'" 
(;"1,11"". H..I'''' l!l;o"" (;n, :-. .... -a.~.:-i J C., .. "Q' L .... Qur hd""",I,,n 
,;'''". L~b"u.".I ... I"c .... ' 1.0 "" 

t .• "" 1 ... ' ...... ,,,.1,·. (n~a"monl (:0. 0.1'0,). "I Louis 
"~II"n" H .. dd , .... I'''k 
\ ..... lI~nn .. (:.., .• \.1,,11.'" IIIQhl~n",.:-". J. 
110·.10 .',,"'''' ,h.,,,,,. 1.,<1 .. " .... '<>t~ ", ........... \ ,.,,,,.,, ,~ .. \ "." 
In""tl.~"h 1.0 .• ,.' .. ,,,.k 
J"U""· •. L,d. , .... \ "'~ 
1..,,0.1-1.1., hud'. l..t ... \nQ,·I,·, 
J .. "," L~u & , .... , (:" .. I!tIJII~""fI. , ... 
""''''n (."un'~ ...... 'nQ •• '\. '1 'u&, e:..,. 1.I)Tla.Ohl .. 
r ...... , ..... r. I.,,",·nlo". 1\ "on, ,~" , ,,, .. 
I.)., .. '.In ., M .... ~ ... · eA ............ 'nltd ... 

I\m. \t""'It"m.'t) e.O. l'h1l.",,,,,,h'" 
'I .. nll, .-I,., IIT"~ t~,., 1 ......... n.UI~. H ... 
\lu."h) \".,' , .. " .•. II"II)"'~ 
.... " .... , .. \"'0 1'T''''''''h. Inc .. , .... \0'" ,,, .. ,,1 .. ,, H ........ nh 1..,1",,.,.,,,,, .... (:"1<1'11" 
l'\o"h. ""'''Inll o!I. ." .. "'''11 tA' .. ' ... n J ...... ( ~U I. 
1"1011 .... ·I,,hl .. "' .... Inll c~, .. !'hJl .. J"p"l~ ,·,.""'., 1·"101 ..... 1,,,,.. Inc .. 'n, 'or" 
...... "'" .. " Inc . I·hll .. "",,,hl.. . 
H"II" 1,\O .... lnli C ... ,. H".h.·,'n. ,., 
H.......td .. IC·h.·ml .... , C" .. 1I •• I,ln,,, • ., 
H.· ... 1I I."" 1 ... ",] .. 1 e:U)a",,~ I"'"n')·. Ohl" H'. h·\I.,I.! I' •• ,.J,,, •• c:.. •. (.h·nd .... a.I""II(. 
11, ..... I",I",,,L ... In. .' .. n 1'1 ...... " .... " 
H)~.,. II .... '101,·"g .. 
... ,,'.I\~, c •• I ... n,,, 
• .... n •• ".' \ ,. h' ,,,'In,, ,:" .. '3 .... " ..... ""rlnl' ... \. 
"nld • ., ~,,,,,,, Ir" 
.... ' • .,1 ... I: .... 1' .. I'ln ...... · 
...... '" II"~."'''. I I .. ,h".h ~nd .\,I;on .'. :.a.'n~ and 

PRODUCT (OI.fl'W'c.) 

GI...,m """nl. T,)·lon • .,C. . .. 
Balm !bIT Lollo". e :rtm. Shampoo 
}t"to. <'2rpeu 
I ....... , ,. 
Buckl .. )·'. c.:ouAh ~1111"n 
UOO ....... "lna. 00 • ..,,,,1 ... 
(; .. "n.d <1011 Iowl 
Cal·Gob 
(;I""n .. ·' 
1:1 ... ,_ \'u liquId cl ... n,. 
C:harm • .,.,nd)'. Ta"l"'~' 
Old To"n lIH-•• ,\1. 
P,n .... \_~UIf d"lnl"""an' 
D'T lin 
I" ..... ~'. . . noo" p .. bl1"" ... 
~Ir •. Hlh",·. """'~In ... rn:I)'onnabr. 

~Ic. 

11", .. 1 

Can<l), 
T ..... ~pic ... 
S1<ol .un I"'\(ln 
Tt>"n~ •• "'c" ('Un")' bM. 
Ka'o. bI..Id.· •.. 
(; .. nll~ p,<>duCII 
1;'0"" Chili ronic. U'. !'"rI •• ' •. \n ,l · 

Ifl"'" 011 . , • 
4.W,,)' ,:Old T"bl ... ~. 4· \\ ..I,. C:on'pOn.l 
X·II,,,ln I)d,,'lh~ U'I'''". n , )' 

Co.m .. ' .... c"lInlitY Ih.to 1,,,, .. 1 
t'"u"",'n ,,~n~ 
"1~ d~ l;al"llI"m" •· .. d .. 1 
F .... en I"o,b 
'~"P.·I', "'nln,nS: )· ... n. 
t·'"anc ... 
Ii,ud II~. nu .. ~' 
\I",lnlt, .. ..,.,.~ .. 

\I"nlCllcon-... 
~"" c .. M p' ...... n ..... "· 
l "'d n.~ 
\UIO p,oduct' 
J'ha.moac"",,,",,I~ u...,. , 
P""~d .. l"hla OIJ ... "..-1. 
·\.It".) ..... pul ... 1:r,,"P 
Il..Ind e ..... m 
S""Qit .. ,,1 ""uU. ,.,.., .. 11 
' .. ap. "I,,' ... ~n. 
In~'It,,'lon,,1 
, ..... , d.ln" t""'~' 
1I",".n" C,,,nch 
\,,,n .. d.,l1~ cl" .. · .. · 

1'011<" 
\'I,'h) .. ,Un 
I'T....,',· ....... 111 ...... 1< 
1I0u •• ·hold pOlloh ... 

I ..... " \ ..... , 1..,1 .. " •. IIr,~'"I''' (c .. o",,"""'~ c:oomJ"llll.n). Fln~ncr • '1'" ", I. 'u,~ .•. ,., "'" • ,~ ... ,..... II"n.)·.I}.· .. ~"Q'" 
",," 11"'"'''11''' . Iln,,,t>~ T,'un,,,h, Gol<l c .. • .. , n ... , 
,.~.,,< I,.,,...,,,·.~ "" . 1 .... \n~.·I". ... ...... ,~ ....... 
\.·1 •• ,.r I·r.,,,""" 1m'., \1~.hl"Q'''n. II. , ~. Hdllllo» 
\,.h"n •. ~ml' "'." •••• I •. , '''It .... ·, Mm.·. 

J .... n J, \In'.h. 1 .• ,1 1.1,1 .... ,;:" 
11,,1.1t 1"'~"U'"r1r •. 'n~ .I.h',·a>l" 
I. I 1\,,,.,,,,, .. '" •.. ' h.·,I,.". \,.. 
11.-.... \\~''''I'.,It''. II" . t.< .. , II .... ,,". ""'8. 
I\.'.r •• " .. , .. , •• l"ln"nlll.". l.o ... \nll.·"'. 
II.,.,,,,, ",".It 1I,·l>n'·'I. ,,," ~n .. cI .. o 
1\11, ,nco I ... "\: 1.1 .. ",1 n.) , ' .. 

lI,n ... ~" d ...... ~rnl 
H,"'"" .. I<i~nl ...... mlnatu. 
T"n t; ...... " ~~II'·'MI> ... J"',,, ''::o'n •• '·A'"I. ~ hl..ln" ... Q •• 
\\11, ..... ".0.1 .. 'I'~" .. ' 

AGENCY 

Thf'Odo ••. \. :-It,,·holf. Bahlm", .. 
II. \\'. K"uo •• Chl""li;o 
'·o"n~'" Rublum . :-' .. w \·0'" 
I1ln~.mon. C;ln~Inn .. 1 
Cran,. :-Irw Yor" 
1'If'dmGn, . Sallsbu,),,:-I. C. 
\ I"k .. llm. Chlcalto (national ad'ttti.lntj 
lIa ... )· J. uuru •• Chka .. o 
J'n,b •• ~· .. l1r .. &- Pr ... b>t. Chk"c.o 
I>c-u .... h A ~h .... :-I .... ,·."k 
,. W. A, .... Phlbdtlphb 
non " .. m" •• Go •• l)ay.on 
Row ..... tw Orlton. 
e:o,,· >;no ... Hoston 
\I .... 'n &. ,\ndFt ..... Phllod~l"hl. 
\11.,. 8< Rk",..ds. :-i .. " Yo ... 

"'ulll ...... 5.,."If .... Go I ... "" & norl .... , ..... Yo," 
Smith. null &. \(eC,u.)·. "olly_ood (na. 

.Ional ady~,,'dnll) 
!'tlff Mcl>onn.lI. :-it .. ' y.,,~ 
R..:olph II, Jon ........ " ... \"0'" 
/Joo'h. Hckc.r & Sch,,·lnn. "'tW 1'0.1< 
.\d"l, & '11 ...... or. :-I .... Yo.~ 
Itrl ... c" .... "an :-io.drn. :-I~ ... \·o.~ 
L)·nn-Fltldho" ... WII~U·n3rr ... ,' ..... "01" 
!larry D. Coh .. n. :-It,.. \'0." 
IIAITr 8. (:oh .. n .... " .. ' Yor" 
H.~dfl"ld-Johnllon". :-I ..... Yo.k 
HalmOnd. :-I~"::"k.:-i. J. 
1I, ... hon.I;3rflt,d. :-if'o. \·o.k 
Ilo'Qlln. \10CkI II< .\la lon ... " .... \'0'" 
l..r .... r "a .. h.on. :\'" .. \·o, ~ 
Ho)"~' II< 01" CU1msn. , .. '" ' ·0,1< 
l)on .\I .. ~". Lo. "'ns: .. I ... 
O' \,e)·. :-. ... \·o.~ 
0'''11''',. &: Hou.~. C, .. ,· .. land 
"~II A " .. Ilff<. :-. .... \'or~ 
~n",n.l'. l..r,"u II< Smhh. L.» \nlt .. l,~ (ro'. 

Itlon ... lod, .. rtl>lnli;) 
\ ..In"'n •• lIultdol" "" Co •. n"hlm ...... 
1100110. 'k~"'f &: Sch ... ·lnn. :-i., .. \ork 
I'~I I'~"I('~ GI .. ndol.,. <:'Iil. 
Jul ... LIP:r.h, :-i., ... yo.~ 
brl. Lu ~In. Chl""IIO 
LionlS:,,:OOpl'" ~ .. " ) unclKo 
110.0,10. 'Id.")' &. Seh"'"n. :-i"" "0.1. 
,,, .. dl_},mm,,,,. :-.." ... \·0 .... 
Jo .... "h I.a" •. , ... ,'",!; 
\\. II. Don .... R" .. h ....... 
R"dfi"'''·Jnhnsrony. , .. " \'0'''' 
I:, .. ~,.,)· &: Il ou,.... f:I .. ...,'.nd 
l)on \loc". t.o. \nll .. I ... 
Mannlnll "" R .. u.lI. S.". Fnnd",o 
I'hll (;',rdun. 1:101""110 
" .. n' ..... Lo& .... "s: .. I.,' (W"'I Coa~ •• ."· .. ,,I.lna) 
lIa.'o ... "Tacus~ 
.' .... b) .'\; 1·<1'on. Inc .. O>lc::tI~o 
Couro'3nd It. t· .... llu .. 'n. W .. hlne,on. f). C:. 

.\11>0: .. \\'~Ity. 't .. y", .. 
Ih ... J"Q.nn. "hltnr)'&- Ilu.st. Son " .. ncl_ 
Uo ... l' A J"cob •. On",ha 
Jr'" HII)":t.d. Lo. ,\n~ .. I ... 
\\n,,·.n. Let •. "n~~I ... Cna.lon,,1 ad,· .. uls'nU 
o-~".·II""". Lo;~ .\nltd .·~ (na,lo" .. ' .d.r.-

,1"nA) """."nt. Ch .... ..I~o 
\I~ ... lIm. Lhl""ltu (nallonal "''''~"blnl) 
Rlc" .. d .\. )"nl,·)·. I·h ll"d .. lphl~ 
K. r, O·e~ ... n.". , .... ,'or'" 
\I" ..... l.<>1 .'n~ .. lu 
1I" ... I"II'nn. \\hl,n .. ) &. Ilu'~,. San •• ... nd ... o 
11JI"~lon. ,,," \'0." 



,Ut \\r"sj; :02,,01 
Coli/illiled 

these cards and [ am sure [hat [his type 
of promotion i ll lenst doubled the listen_ 
ing aud ience for Tile Fishillg (llici i-fllllliug 
Qllb of Ihe A ir. From our own personal 
surveys we have found that this show 
is one of the most popu lar that we are 
now carrying. 

A. Wo V ICI-:F.RS 

Comiliercial Manager 
IVMON, MOlltgomery, Wes/ Virgillia 

SUMMER READING 

I enclose fifty cents in stamps for one 
copy of the July issue of SroNSOR to be 
mailed to me at my summer address. 

Since I will be away from the office I 
do not wish to miss a single issue! 

CATHARI NE L EWIS FASSETT 

Earle Ludgin & Company, Chicago 

RENEWAL-PLUS 

Please extend my subscription , and 
. congratulations on the excellent 

quali ty of your publication. 
HERBERT C. DRAKE, VP 
M acfadden. Publications,: Inc., 
New York 

E.f. REPORT 

I was glad to see the advance copy of the 
June issue of SI'ONSOR and the intell igent 
and valuable story on the etTectiveness of 
transcription programs. 

ROBERT W. FRIEDHEI!\1 

Manager 
NBC Radio-Recording Dit'isioll 
New York 

I have just finishl'<i reading with con­
siderable in terest your excellent story in 
the June issue of SroNSOR entitled I t's a 
Transcription Year. Would it be possible 
for us to obtain 500 reprints of the article? 

I intend to send it out to our complete 
mailing lis t of everyone interested in 
syndicated programs. 

S. W. CALDWELL 

l\1anager, Program Diuision 
All-Canada Radio Facilities, Toronto 

Just received your June issue. Very 
good. The t ranscription ar ticle on page 
22 is excellent. 

FREO ZI V 

Frederic \vo Zi~ Olmpany, CillCimlali 

JULY 1947 

YOU MAY HAVE MORE 
ENDURANC E THAN A HORSE~ 

AND-YOU'LL NEED IT IN WESTERN 
MICHIGAN TO BEAT WKlO-WJEF! 

The " rad io harrier" pecul iar lu liIi:; di s lric l :}en!rely r.·.hlt;.·s 

re, o'~ pliou o f hroad c:ls t s or ig illal iu g oll l ;.;i ,le I h e urtOa. Sci,oll t is l S 

c .~p l :l ill fh e ,0Ull(lil iUIi us po ss ihly Ih e r es il il uf I<lc.d II lcl.illi c 

dcpus it s. 

S" lIlt" li s te ners ill the arca " illlpl y I II lit" tu \VI\: ZO ill Kalallla ;r.ot) 

or WJEF ill Crawl Uapitl ,., lu gc l their progra m s :111(1 II C '''S. 

Th !! reslI /, is u J/uof,!!r R('f'Ol·t Ihal s/lUlI.;s these Ileo SIUlio ll s (IS 
!:l /aw/ulil !w;or;I f!:) ,dil, Ihe folks (II " Ullle! 

If )"1111 \\'oilid like Ih e cco lllplc tc rc port , jll.,q "rile In II ~ fir a sk 

,\l c ry-Kliodcl,llI e. Ynll ' lI (illd this f:ns ,·u lllhill<ll ioll Ii"", far 

IIIU"O li s h oll crs thall a ll .' · uth l"f Sllliioll or 1I, ·l wo rk al lill y lilil C 

of 1111" da y. BrOllll .. :1S I unor \\. I":: ZO ;Jll d \\'JEF 01111 1 yuur 1I11.,:.""ag'o 

{·umph)lely cUI·ers Wc", te rll )Iic hi gall. 

- I n H;~'I, 'Ii l..onol<>n." 'ae< kiln'" d ""lno c .. "'~ 1/,,/1. 
and " 'net h",,~. I!~'ek JltcA • .... " call.d oJ! i" II", fiJlh J,,_y 
".hm Uull ".,.. 15 ",i~. "h .. ",1 ""d " ,./1 go;"q df"<Wg. 

,,~..... B.TH '<Elf ~ OWNED AND DPERAn O 

8ROAOCASTlMG 

AVERY-KNODEL, INC. , EXCLUSIVE NATIONAL REPRESENTATIVES 
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)'Iy mum' is I·won\" BEAR. rm thl' sta r of a new transcriix-d radio 
progralll whi('h will lx, rl'll'<1Sl'd simultanl'oll:-Iy throughout. the L"nitro States 
and Canada on ~('jJtl'llltx,.r 8th. Tht're are 78 II~hour olJen~{'nd programs 

III till' fir ..... l unit, for u,.;c :J-tirnl's.wl'('kly or 5-times-we(,kly. And the way things arc shaping up, I eXIK'ct I'll 
lw on ltll' air ;)·till1t'~H\l'('kly for anywh('rl' lIJI to fi years! 

BlIl that isn't nil! A major motion picture company will product' and n:'ll'a:'t' 13 color canooll ,.,hort,.; e\'('ry 
.\'l'ar for;) years Olll' ('wry four weeks. You'll be sl't'ing mt.' in theatres ('\'erywhere, As a cuddly (and ralh('r 
hand,.;ollll'! doll, l:Im being mad(' for retail sale all o\'('r tht, world by Hichard G. Kreugl'r, Inc. Boston Junior 
Dl'lJ Company, Inc" i;; maklllg DUDDY HEAH :::'portsw('ar for girls, and has already WOIl first award in an 
t'xhibil. 100,000 n'tonl albums of my songs have Ix'pn product,d, and will be sold in record shops ('\'l'ry­
wht'rl', \\'ood~'n JHlll-IOYS arp ix'ing made by Xt'\V Ashford lndu>.lri('s. And lh{'re will be a newspaper cartoon 
strip, drawing sN", soap, gl'(.'l·ting cards, cel'eal bowls, boys' clothing, BL'ODY BEAR Candy Bars, ancl a lot 
of otht'r thing:-, all rnanufactun,d for retail sail' a" BeDDY BEAR PRODCCTS. )'1y radio program, 

liThe Adventures of 

, 

BUDDY BEAH" 
is the ans ..... er 10 IhoS(' critics of radio 
~ho say thaI all radio makes children 
neurolic, BO·BO SKE OEETO:-': 
OOTTEN! I n(''\'(,'r made anybody 
/It'urotic! I just have a lot of fun, and 
ad\'cnlurl's, and gel into some mischief 
but I don't lea\'c anybody hanging on 
the edge of a cliff! 

I '\'(' gOI a safety club, and a 101 of 
original new premIums Ih:1t go wilh my 
radio program-and Ihl' \I,hol(' pack:!!;( 
is a\'ailable on an I'xcJusi\'e basis 10 onl' 
sponsor in a cilY, al low COSt on 3 

syndicatl.'d basis, So-if rou want to 
reach parents through childrl'll OCluCi.11 
thl' ages of J and 9 fa much neglecled 
group as far as radio programs ale con. 
cerned) wrHe, wire or phone m)' ex· 
clusi\'l' disl ributors ~ hoS(' name you \1.·ill 
find bela ...... Ther'lI S('lld you s,1mplcs of 
Ill}' programs, delails, and rates. 

"80·60 SKE OEETO:-! OOTTE:\ 
That's BUDDY BEAR languag(' ~hich 
means, in Ihi~ case, "BETTER CET 
O~ THE BAND WACON NOW!" 

Sincerely yours, 

BIIPPY BEAll 
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GUILD PI(ODUCTIONS OF 
AMEf(ICA PI(ESENTS 

2 NE.W TRANSCRIBED MUSICAL PROGRA.MS THAT HAVE 
EVERYTHING! TOP TALENT, SALEABILITY, NETWORK 
PRODUCTION, LISTENER APPEAL, NOSTALGIC TUNES! 
78 '/.i -hour episodes (open-end) available in each series. Either 

series exclusive to one sponsor in a city 

As the paqes in T he Family Album are 
turned, and o ld fa miHar faces are seen, 
they bring to mind memories out of the 
past_orne gay, some that touch the 
heartstrings. Gene J ones, whose rich 

baritone voice was heard over CBS coast · ta-coast for years, is star of this 
new show. H e is ably assisted by T he Girl Friends, with Don Hicks 
(arranger) at the piano and Ha l Freede at the H ammond. R oom has been 
left for opening, middle a nd closing commerdals with musical back­
ground- but the middle spot is an instrumental number which may be 
used as such if desiTed, instead of fading' behind commen::ial. PTOduction 
m a y be continued to 260 episodes or mOTe, 
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\lGLO RI A 
CARROLL 

• 

Wh .. lovely Glor" ("',011 , (8Softl'lre", 
,1 .. 1> ,;n!,", "N"~I "nd Du," " Gen '.' 
S •• ,;", •• ,.I OVtr yo. , .... Se". I~e S.,. i .... 
_nd Ina .. I~.n tOO olh .. 10D '.UI, YO" 
,i, "0 "nd I.h .oti •• of Ih. ",io.iou, 
.. .. 0111.'. .. Anj frank S.II • • d The S. II_ 
10""' di,h 0'" ,hy,hlni ..... 0" .... " IhOi 
.... ,o .. olhln, 'D""1. A QuM .. ,hou, .. I 
Inu,;, Ih'" d,Jrtroo, ,,0 .. . nylh'.' .. 1.10 ,._ 
.bi. I •• IIb, .. y . ... icc-I ' .... "' ........ 
""'Q •• ,DISTINGUISHED ... I",i •• D'O,,",,, 

" 
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THE LION AND 

THE MOUSE? 

They mode a ",on~.Y our of III. mighty 

lftOnooch of me jutllIl •. He fen prey 10 0 

rrop. 8uI rhe lI'I0\I1 '' . .. ew 011 .he .Op.I ••• 

10 he gftOwed .htou9h rilem ond . ,, ' rh" 

lion f,u. 

And lhe .odio "'0<01 of .he "Oty j" Down 

he.e in Wo!.hi"\I1on rhe way 10 p ur .... 'he 

bile, .. ,rh no ''''"11' o"ached, i. by uling 

WWOc. Yo.o'd b, f<u of on,/, .0F". 

problem. wirh ,h., .olu· ... ul! "01;0., 11101 

g;'''' you low cou per .ole. WWOC 

belong. on rhol nut I~I! 

~II'. Sponsor: 

niff ... ·d II. S •• iller 

5.1 .. 1 . nd Adve,'i,i", M,n.ge" 
C.lumet· l . F,inn Div j,ion of Ge"flll Foods 

Selling b Clifford Srillcr's major job and he recognizes bro .. d~ 
cast ing as the salesman's best tool. He also realizes that 

great corporations must have great soci:ll consciousness as wen as 
make money. H(" 5 as aware as :my station opcrntor that the air 
belongs to the people (he phmses it " to the FCC" ) and he never 
permits this fact to be forgotten while supervising his brondcnst 
advertising. 

A few yenrs ngo he ch;lIlged n dnytime program from n sonp 
opcrn to nn intelligent mystery only to find nfter 52 weeks thnt 
the new show was producing neither audiences nor 5.1Ies. When 
he shifted back to the accepted daytime formula or heartnches 
and nowers, nudiences and business started on the upward trend. 
The railure, howe\'l'r, didn't convince him that something helprul 
couldn't build an audience in the arternoons. He's now added a 
"constructive :ldvicc" session to ench Wednesd:lY's airing or 
The Second Mrs. Burton. His idea is that something po~itive 
mu st relieve the depressive over~all effect of tbe daytime serials. 
Thus rar the talks haven't lost any or his ,\ trs. Burton audience 
and they ha ve landed considerab le newspaper space which should 
be translated into an increnscd nudiel1ce eventually. 

Spiller started his business career as Associate Editor or 
American Gofjrr. In bl'tween this assignment and Ceneml Foods, 
he has been copy chid of R. D. Northrup Advertising Agency, 
director or marketing research, Illerch;mdising, nnd sales promo­
tion ror I\lII eric(l1i /lome, account ('xecutive or Federal Advertis­
ing Agency, and National $:Iles ~ I anager or Durkee Famous 
Foods. l ie 's 5t ill a mixt ure or sales man a nd publication executive 
but he never permits sell ing and the editorin l (enterta inmcnt) 
section orhis shows to b<lule with each other. 

SPONSOR 
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LE DER 
in ROCHESTER 

Rl-"'".~-Noon ad Night! 
••• • •• and HAS been since 

Hooperatings were instituted 

in Rochester 4 years ago .••• 

IS 



• Kids can lell Bulo,a bdor" Ihe~ can lell 

time. Mothers call Junior 10 supper by BuIO"a watch 

lime. E"cn Ihc Old Man wakes up ... "courtesy of 

Bulo\a." And ir's b<'cn thar way for years and years. 

Does it pll)' off.' JU St check Dulo"a sales. Or 

ask them what they think of Spot Radio, which 

Bulm'a helped pioneer in 192 7 ... 20 rea rs ago. 

Here's !l 'b)': Bu lo"a a nd the Bio,," Company , Inc .. its 

IIl1icn II C 'ic~ 1 1 • N .. htk • Dlt tl ,t • SI. lni~ • III h"ltS • Su FrnC tltl 

16 

agcnq. take this powerful sell ing force and mo,'e 

it fast . . . when and wherc they want it. They pick 

markets where com petition is tough or where 

mom')" is easy. They hil g ift seasons hard C\'ery­

where. And they sell Ihe millions Ihat huy .. 

time after time. 

Spot Radio ca n do the same for ~·ou. Ask 

your John Ulair man. 

JOHN 
BLAIR 
f.. COMPANY 

G 

SPONSOR 
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loca l and 
will sec more 
nat ional spot 

placement than at <l ily 
Other t ime in radio's 27~ 

year history. There are a 
number of reasons for this vicw. High 
among them is the fact that spot pro­
gram avai la bilities for the firs t time parallel 
nt1:work presentations in quality. Not 
only art' transcribed programs of net­
work smoothness and audience appeal 
being o/fCrt.'d but on nearly 1,000 stat ions 
there aTC spot programs wh ich arc fed the 
stat ions by their networks in t he (oml of 
cooperative shows- buil t by the net­
works- sold locally by the affi liates. 

Transcript ion producers arc marching 
their syndicated productions wi th the 
best in the field, Star nnmes like Wayne 
King, Tommy Dorsey, Art hur Treacher, 
Eddie Bracken , J im Amcche, Gcorge 
Raft, Ronald Colman and Ted uwis, to 
ment ion a few, have thei r own progra ms 
on wax, And so do successful oldt imers 
likeSingin 'Sam. Local and regional spon­
sors have top names available not only 
through network-produced local pro­
g.-ams but also on disks. St at ions also 
arc more program-conscious than they 
ha\"~ been in many seasons. 

Another import,lIIt factor on the spot 
side is the fact that with more stations 
operating it 's possible to place a spot 
camp."lign advantageously in nearly every 
market. Sponsors are realizing that very 
qUickly. The last tabulation before 
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SI'O;<';SOR went to press indica ted that 
thret'-quartcrs of the top 100 spenders in 
advert ising would be using spot broad ­
casting this fa ll. Aside from the other 
reasons-why, one great S0.1P merchan­
diser pu t it as he st'eS it , " It 's the only 
way we cnn pinpoint our adVertising when 
we want to put pressure on a territory." 
T hat too is a vital reason -why when the 
spot index s tarts, as it wi ll th is fa ll , up. 

__ 

Numerically there'JI be 
• more advertisers using 

I network t ime this fa ll 
than at any t ime since 

19013, although many will be spending less 
money and buying less t ime tha n in the 
past. N BC will be solid commt.'Tcial at 
night as usuaL C BS will be somewhat 
ahead of '46 despite the fa ct that it docs 
not appear to the trade that way. ABC 
will be far ahead of last season, having 
taken a number of accounts from its net­
work seniors. Mutu" l nCt'ds a Bing 
Crosby at night to prove that it can gather 
high.ra ting audiences. Actually despite 
cries of a recession on net work billings, 
the la tter will be up from 10 to 20 percent. 

Fall will see the fi rst big test of the 
webs in their attempts to regain progra m 
production leadership , a leadership which 
they voluntarily relinquished to the 
advertising agencies many rears ago. 
If the packages which they are making 
ava ilable (sec page 52) win top audiences 

July 1947 

and arc kept within a reasonable price 
range, network bro."ldca5ting is in for a 
new epoch. 

over-all 
With industry entering 
a buyers' market , fa ll 
will sec an upsurge of 

broadcast advertising. A number of 
fi mlS h:lve made drastic cuts in their ap­
propriations (Lambert , Barbasol, Bristol­
Myers, etc.) but even these are expected 
to come back to the ai r in fu ll bloom 
before the 1947-48 season is over. 

There will be a number of broadcast 
advertiSing fai lu res this fa ll. That's 
because n number of fi rms are rushing 
into the medium, expecting it alone to 
cure their business ills. Radio doesn't 
function generally as a solo medium . It 
prod uces best when it's part of a com pre' 
hensive camp."lign. Wh ile t here are a 
number of success stories which prove 
that radio can carry the complete ad­
vertising burden, this is n:lt recommended 
as s tandard practice. 

SrQ.'';SOR'S "over-all '" inJust ry report 
in this issue touche<; on mlny face ts of 
the broadcast busine'is frequently ignored 
- marginal time, program ra tings by 
types (ani thei r cOSts), current status of 
Fi\ l , T V, md FAX, block programin\!, 
ani a dctai le:i report on what appeals 
to the listening public in conte;ts ani 
giveaways. 
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SltOIISOI- Cheek List 

1 Dt.lerm;ne wh.! b,o.duil .dve,ti,ing ii upecled to 
do 10 . '1'011' org,niza tion.' 

I . Farn diJltibulion 

b. Move product off ,helv"s 

c. letlcl preltige to product 

d . Bl,lild brand n.me u:ceptlnce 

f . Imp ltu ' Ioclchold .... 

-
g. Improve employu ,,, I,tion l 

h. Supplemenl p ri nted media .dn.!;,;",g 

i . C •• ry o.g.niulion ', prim.,y .dyertising bll.den 
• HO! nin .. item! COV,tt generdl requirem,,"ts 0' m .. nu­
''''''"rillg <fnJ lil/el o.g.,.,;",I'oll, out ",.ell .,g.u,;urio" 
""I itl own peelll;", problemJ. Thl/if' mud be ,)Sell'" 
,.in .. J in .Jv"nc'l or Ilil<l "I'll' "dYerliling 'dmp.;g" 
will prol;. .. bly (.;/. 

- 1------------1 2 

3 

4 

5 

6 

7 

8 

9 

10 

Delll.mine 1""ilo,i.1 COy",'g" duj,ed. 

Wo,king wi th yo", a/ganitat ion', .dYI.tiling 'ge",y 
nlee! the b.o.dc,ut lorm (lpot or network) to carry the 
camp.igll. 

Build or buy !Ill, p,ope' p,og"m o. spot to ,uch the 
m .. ~et '0' the p,oduct being sold. 

The p.og .. m .nd I t.tiolll o. lIe two,I< being u:lected, 
hold cOllfe,ences with you' Iliff ,0 th.t the entire 
o.g4niution ~nowl the b.o.dcaJi camp.igll . nd its 
objective •. 

Hold district mutings with you. s.les st.ff, b,iefing them 
on the b,o.d",t .dve,tis;lIg umpaign. Th"e should 
be prelimilM,y mutings du,ing which ideas 01 the s.les 
st.ff in the field are obt.ined on the "mp.igll. 

Set up • public , elations confe.ellce wi th netwo'~ o. 
stat ion publicity men, you. o.g.niution 's publicity 
department, .genciu p,eH st.ff, independent pub. 
licity ,el.tions' men of t.lell! .nd perh.ps p.cl<.ge 
OWn'" publicity men. ' 
' WorkinS' "s" le"m Illese men ,,,n ;ncre"se the "uti;· 
ence of " ny p,oS',am, Without o,gan;tdl;On anJ co· 
operilt;ve oper"tton w",le th,ouS'h dupl;,a tion of 
publlc;ty materi,,/ i, ,'ne va" ble. 

------ -
Establi,h a publici ty plan /0' the camp.ign. 

M.le e ce ,t . in tha t eVffyone involved Iell0wS the P"fJOII 
ill the o' g.lI il.t;on who is ,esponsible for your b~oad· 
cast .d .. e,ti, ;ng. ' 
' n " l euculi .. ., muSI b., b,;e(eJ on not only whililhe 
broildc"" ;s suppo,ed 10 <lccomplish bUI Ihe pub/i' 
relilt;ons ,upect, of ,he proS'rilm. 

-

11 M,Ie" ce,t,;11 th.t t,l.,nt picture" biographies and full 
p.ogram det.ils (weele·by.we,,1e dd.;!s) ar" , .. ,il.ble to 
ne.yone .equilinS' them . 

12 

13 

-
PI.n ti ,, ·in .dYe.tising, point·ol. ",le mate.i,l, du le, 
mailings, • 
' Correlation of ilil ilJve,lis;nS' ",Iivi,y with bro"d· 
cil.,inS' pilys sub,'ilnti.' dividends. 

PI. II the p.ogram debut H •• how, not as "n oppoltunity 
lor o'S"niution executive! to discourage listene" 
th,ough lon, ta lks. 

14 See th.t effecti .. e on·the·.ir promotion 01 program starts 
.t lust two weeles belore the p.og .. m malees its bow.' 
' Free nelwo,k " nJ slation time is ilvilil"b/e but milny 
ildverli,e" ilre /inding il proJuctlye 01 ,,,'es "nd ill· 
"e",ed iluJ;ences to buy ,pol ilnnouncemenl 'ime to 
supplement whilt '''e ,IilIions ilnJ networks Jo, 

~ -I----------------------~ 
15 

f--
16 

17 

18 

r-----
19 

20 

21 

22 

-
23 

24 

See th.t , complete promotion kit gou out 10 ".tions 
( il yOUIS it. ndwo,1e program, !he web's publicity de· 
partment wilt worle with you, .,ency .nd you • . dve,tis· 
ing man.ger on this). 

Desi,n a dule, .nd distributor promotion leit on the 
pro,r.m .' 
• Milke certilin I"ill the m"ler;ill Joes nol duplicilte thilt 
w"kh network sliltions will use (Of '''e ,,,me purpose. 

Once Ihe progr.m has s! .. ted to build ill .udience, 
h.vel it ilfeasible, 

Formul.te pl.ns fo. continuing p romotion . Only 
through weele·in-weele·out exploit.tion can • new 
p.ogram .eally be sold to its lull audience. 

Tilt plogram ill with .11 merchandi.ing .nd .dyerti.ing 
pl.ns. 

Moke cert.;n th.t eye.ylhing th'l i, done promotion 
wilct--guest ,lan-speci.1 u ploit. tion reaches the 
publicity dep •• tmenh 01 the ,tation •• nd networks in 
time for them to obt.in new'p'per .pace. 

PI.n mail,pl.IlI. (conlelll .nd gi .. e·.w.ys) I" enou,h in 
.dvancc so th.t they m.y be ",erch.ndind .t the 
point·ol·,ale .. Will" 011 the ,i i, 

Don't lorget to wlite " th.nk you" to the sI.hons th.t 
m.lee promotion reports On your plog .. m. 

Where pouible h.ye product p.cle.ging include .ele.· 
ence to the program, 

Chnk nltWSP.PI' reaction to the plog,.m.· 
'1\ specidl pre" clipping order;s broild,,, ,t " Jye,li, · 
ing life ;n.U,ilnee. ' 

Bro"lIc,," " dye" i,ing i , iI living t" ing; it r ItQu .. e, 
b,oildcilst · by·bro.d",JI .... illc"ing, nu"ing, cu/tiy,, ';ng. 
I,', a proJuc' '''ill is being solJ <I . .... ell ii' Onlt t"ilt is 
selling for you, Bro"d"",ing "ii' to be .... o,ked "I "nJ 
wil" 10 ,elu,n lull divlJends, The u,y wily is I"e 
non·proJueli .. e w"y, 

SPONSOR 
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• , Radio's 
Fastest Growing Segment 
Top Sitot IJ .. og .. allls 1l0'V 
available fOI- SltOIlSOI-S 
L ocal programing will be in full swing 

this fa ll. During the war it was 
practically impossible to secure talent, 
dramatic or musical , and the result was 
evident in stations' using mort' network 
and syndicated material than ever before 
in the history of broadcasting. It isn't 
only that local talent is now available but 
:llso that a competitive situation has 
already developed in a number of areas 
which is forcing stations to realize that 
theY'll have to fight for their audiences. 

little Theaters all over the nation, sus­
pended for the duration , ate back in busi­
ness and many of the young disciples of 
T hespis plan to take a fling at micro­
phonic dramatics. Singing schools are 
discharging their first big postwar classes 
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and these vocalizers will be storming the 
doors of station program directors. 

T he raw material and the need for 
using that raw material wi ll be present at 
most local stations. Station representa­
tives aTe already noting an in(\ux of new 
program availabili ties. They had ex­
pected a return of "Man on the Street"' 
broadcasts. morc studio quizzes and more 
home audience participation programs, 
bu t plenty of others arc being offered. 

The big problem is to interest national 
sponsors in local programs. l\ lost users 
of SpOt have become conditioned to using 
spot announcements, not programs. In 
some cases, although sponsors haven 't 
bemme too aware of this, it's far more 
economical to usc spot programs than 

spots. Especially is this true where II 'S 
possible for the national sponsor to 
employ the services of an important Little 
Theater group. Sueh a group may fre­
qucntly include the mayor and many of 
the town's !lOtex!. ci tizens as actors. 
Sponsorship of a group like this on a 
twice-a-month basis will bring a national 
sponsor as much local advertising as an 
entire strip of spot announcements. It 's 
naturally simpler (or an agency to buy 
annou nCll1lents. To select local pro.­
grams in all the markets in which a 
national sponsor desires coverage is a 
tedious, almost endless job. I t does, 
however. pay dividends. 

Two sponsors are laying plans which 
will pemlit them to buy local programs 
on a national basis without the timebuyer 
involved going more than sligluly crazy. 
One will sponsor the oU fstanding local 
quizmasfer and will run a competition to 
detemline t he nation's ou tstanding 
quizzer. This campaign may not get 
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under \\'1\' 1111(11 'prinJ:, ,lIthough the 
"rllll"JI .... ou lJ hkl' III j.!U II SI; lrI~'d by 
0 ... tt,h,.·r. I hefl' M,,', II .... 'l.Il1~, a uum' .... 'r 
III "l" r;llilJl1;l1 r>r<,bl\'ll~ II>hieh han' til ht· 
su!l' .. -J lir .. t. 

A "'\<llId 'J'l'"'''' \lill lllldl'rlol.rlh: " 
..... Tk· 1,1 brtl.ldla .. t .. ull il til' Th •. :atl'r~ ill 20 

1I1.1rk"'I'. with all allllual a\\'ard b,:illj.! 

rl.lIl1 .... J 'ltr th ... · ):flJUp "hi~h i .. \'ot("d OUI_ 
<,t,L1JJIHI! h~ It, 1i .. 1 .. ·IIC ..... I Jerc, also. 
<'I""-'r<llioll;1I I'Tllhklll<; 1l1~)' preh'l1l tile 
c;lml';'lil!n'~ h .. :ill/! put IIlItI opt'r;'l[ioll 
b .. :lnr,,· the 'rrlll;": ..... ';"bOIl, 

In hoth C. I~l·" thl' 'ponsor .. h,1\"c been 
lonkill/! for n (il/Illula \\hich \I'ill ellable 
tlt"'I111tJ r";llh (('rtaill markets il1tensi\"eiy 
and {'CollJ)lIIically. Thc}" wall( a rrugralll 
\I III~h \\"111 h;I\'e th(' aplX':t1 nf QUIZ oj TlI'o 
Citi('\' (April \I'OSSIJK) withotll :l ,wo-cil)' 
comrlle:uioll, althouj!h tl1l'y dOIl' t under­
e~III1l;Hc the apJX'aJ of thc AI Buffington 
pmJtlCtillll. 

Spot prowamillj! h~ b('('11 maJ(' easier 
thll> fall \\ Ilh the availability of l1('t\\'ork_ 
quality tt:l1hcribc-d p~rams by a num­
hI:r of transcription c(jmranie,. I n every 
C:lH·gor)· of proJ:ramil1J: there 's a r('Corded 
s;:ri~ ll\"i1ilabk \I hich will do a top-rank 
:.tudicnce buddln!: joh, Somc sponsors 
want !O kllo\l Vohat b OCtll!: aired for 

(11""111 :.tnd in th('ir ea"',, c,c's arl' Ihe 
alhwcr. Thc)' can 1ll',lf JU'f wh:.tlther·re 
hUJil1~ 011 e.l."s. 

In till' p~t thl"n' )U,t han-n't been ;my 
pruducuHm like CO\l,m\ SlIlIlh~ oj Holly. 
IlUO<!. :I\"'S Fdl'milt Slory, Paraj.!on's ,\fro 

Act \lith Ccorj.!e Rail , Kellnit-Ra) mond'S 
Edd:e Hrnekm or Chartnc-C()lman'~ Ted 
LeIl"I~ Shllll', to mentKJlI fwc uUll>Iandinj! 
IIl'\I' proouctioru>, ~\"ailahle for local spon. 
"orshlp, T~ C.I." make n as ca~r to 
buy a 101" pro,eram lowlly as it IS tu buy 
a SpOt nnnounc('nK'lIt. Th(> production 
orj::ani:a tions behind thl'S(' ~hows arc 
proL1l., t ion-c()nS(i()u~ and are prepared III 

Ilu'rchandisc Ihdr 'hnws JUSt as Ihough 
Ihey Voere Ii\"('. 

Thi~ fall (here'~ anuall) nothinj! to pre_ 
VCIII n nati()nal .. ~m!'tlr's bu) inJ.! the mar­
ketS he wallIS on a local basis. Even the 
nctworks make that simple "ith their 
cooperati \'1.' shows (sce report on n('1 \I'ork 
cooperativc proj!ral11s in thiS spot 5('('­

tion), 

The SPOl prOJ:ram has j!rowll up. Whal 
any J:ood stalion can otTer comrarcs 
favorably with national network material. 
Bro.'ldcasunj! has Ic(t anmher milcstonc 
behind, 

1\lilliolls " rill COJlHlllle 
to 

Since more than 50 per cent of all 
Ill(' mOiler spent by spOl1sor~ with local 
statiol1s cOllies dlrl'Ctl}, frol11 the 20 scc­
onds hct\\l'l'fl lIet\lork or local progrnms, 
this mmute portion or lime is of vila I im­
portanCl' 10 Ihe nation'S .1ir advertiscrs, 
It\ also lhe period about \\hich \"('ry 
httle i~ known c):ccpt in results by the 
m('n \lho ~Pllld their :1dVerllSil1~ Inoney 
in It. 

Only Ihl' Ed Pctry staliull reprcscnla-
11\'1.' orJ!aIl1Z,1!lfUl Jm~ tricd 10 find out 
(l.I1"lllll,,·r n',l("11M to thesc little bits 01 
"dwrli .. lllj::. TIll' Pl'tr~ or,eal11Zallun db­
co\ ('n'd {h;11 Ihll'ners dll remcmber 'q1Ob, 

alld, \\hil~' the hr't repon figure~ \\erl' 
inflall'J. till' ,1(lual I.llh "erc '\>till amaz­
inA· Spill av,1il.1t-.llitil·~ r.cI\lccll top­
r:llnl IIl'llIork pmgr11l1l' :tIe th ... lIl()~t 

suuj!ht,al!l'r tullC <,(,·j!Il ... l1tS Oil tl1l' alT. 
Thl '1 .... 11' t-d"l't.l1 Ihe>,(' prOJ:ram~ COll_ 
tnblltc to thl' fl,~Kl of aJ\erti,jllg copy 
h .. l"nll pmgr,lll'" ;JIId th .... Ild""Urk, ;lre 
con .. t,llllly '-('t.·kill!! W,L\" .. .1"d lIWal ... of 
1ll.1kml! tlu, ..... ·lIil1t-: IIIMl clkctive and 
I""" onTlI"hdlllill!!. It·, JU'I ;1 qlll·,tioll Ilf 
I1llll' bdnrl' nl't"~lIk pm,t:r,ll1lS lHove their 
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ildverti .. ing copy a\\'a)' (rom the hej!it111illg 
and end of their entcnaiflmcnt \'ehicles 
and the slatioliS thcmselves will limit the 
number of s tation brcak "potS tll c}" 11 sell 
in :lily 011(' hour. 

This means (llle thing of coursc, sta tion 
and 11l'1 .. "Ork break till1c 11>111 b('Cnme more 
expcn~h'c during thc }'l'llrs ahead. There 
will bc vcr)' htlk changc 11\ rates during 
Ihc next year hUI Ihere will bc plenty of 
pressure 011 SroIN)~ to elinunalC irma_ 
tion copy in chainbn'ak time, Agl'Tlcil-s, 
(('('!in!.! the need 01 making an illlpre~si(ln 
in a LllICrtlscopic tl1l1(' !oCl,:llIellt, han' re­
sott('(! 10 l'\"cr~ IhlllJ: fwm bomb tlOi,e!> to 
inSLJlt~ III order to obta," nltenl1OI1 

,\llI,l:illj! thouAh 11 111,1)" ~('t·rn. the mO,1 
"ucCl's,ful ;'1"101' ha\e lx'l'lI ndthcr insult­
iliA IK'r irritatmj!. Th.· 1'''·psi_Colajingk. 
thl' Chiquita B.1nall,' ""11,1:". ,1IIJ th.e 
I)ar.ldi$-<..' \\'ilw tLLl,.. hal"(: all hl'cn !!00<i 
enoll.eh '0(' that ,hn·'n I">l'ell thl' h.1~i~ for 
~·.tI1gs that h:I\'l' b,,,,"llll' popular. \\"h~'11 

the Pl'p~i_Cola :-111~1Ili-! .. I....-lt \la, rl'lLl .. eJ 
by lil,' SCII' rork Times ,t,1tiOll \\,QXH., 
till' :lgCl1CY !!ot arnuml till' problem by 
pladllj:: the ;.pOl \\ uhOllt w\lrd~ Till' 

:.Iation lI:11ur.1l1y couldn't refusc to accept 
aspol "·ith JUSt musIc and no Sl' lIing. 
Pl'J")5i di!>Co\'cred thai its Jinj::lc \las .... ·cl1 
l'IlOugh l'Stablishcd so thai the lislCfll.'r 
sall~ Ihe JinJ!k words himself "hcn the 
mu~ic was played. The cunsumer \lCI1l 
commercial. 

t\lthouJ:h lhe big spenders in the spot 
field are more reluctant to lalk than an~' 
ulhl'r group of air uscrs, it's known that 
tTlClte than a do:en adwrtbcrs \I'ill spend 
OVl'r $1,OCXl,OCXl each in SPOI placerncTll 
dUflllg 19H 1945. Among thcse will be 
American Chicle, Procler and Cambk-, 
and Miles Laboratories, The big fi\'e 
ciJ:.1rettcs (Lucky Sirike, Camcl, Chl'slcr­
field, Philip ,\Iorris, and Old Cold) will 
cach spend from $500,000 to $1,000,000 
in the slation break spot field. 

Since Ih(' spot field is a vcr}' fluid (Inc 
any number of other adwrtiSl"rs may Ix> 
in the half million or better dnss \I hen 
the next scnson'~ records arc curnpiled. 
B. B. D. & O. and Young and Rubicam 
have stalion break campai~ns in the de­
\"dopmc"tlt stage which they feci will work 
sales magic withoul irri tating, &Ih, ror 
Ihe flrSI moment, sound as though they'd 
tum OUI plug-ugly but .. 'ithin a fl.'l1>· 
seconds e11tcrtain. One produccs smiles, 
the o ther makes the listener Ihink. Both 
havc a minimum of .sales copy bul do 
reason-\l'hy sclling Ihat isn't apparent 
without Ihe SPOIS' being pUI undcr thl" 
microscope. 

Station breaks in TV have thus far been 
devoted to time and "ea(her, Six users 
of telcvision time this fall will try station 
breaks (or thc fir~1 lime sans \I cather or 
time. DuMonl hns had the 1110St break .. 
to date, being the only station operator 
Ihal has beco willing to try din'Ct sell in!! 
via the medium. It has t ried scllin~ pire 
cleaners and il fish scaler-and·cleamn~ 

knire. The re~ults on both ha\'e been 
inlerl'stin~ although thc l:pots thml<;clwl> 
h:1\'('n'l u:-l'd tOO cffecti\e copy, There', 
.1 FTcal uncxplored fidd in stallon bn:ak~ 
in TV that will ,ect a ~oing·o\·cr durinJ: 
19H- 19,JS. Therc are i-!0in~ to 1'tl 
more TV stnlJons on the alt during that 
period and ~111e of them. \I'antin!! 10 CUt 
dO .... T1 opcrallon losses, will find the \lay 
nUl to be building thelT 0\l11 program~ and 
:;cllil1/! '!lOb l-e",o.('C1l e11lcrtai11ll1e11l 'j.!­

nK'l1b. 
I rntatlOIl is u!'ually clHploy(oJ by alh t't­

ti:;cr:. \I'hen till' crcall\"e font is at :J lOll>' 
ebb. There arc tOO man) l1ew a~encil~ 
and a~'COUJ1t l·~ecuti\·e:. ill the a,h'ertisin~ 
a~"'l1cy field thi.~ fall ror any e!>lnbJi~heJ 
aAC11C) to take a chalice 011 1u<J11i!, all 
.1CCOU11l. 

As 011C radio e~C'Cutl\"l' S.11d kiJdln~ly. 
"\\'h)' irritate, Ii,::ht an -- ." 
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" 'ith 
sell 

1~1l.;e.-t;lill tlU~11l 

Sltots ;uul YOII 

[('curding lIr !,"'pOIrin!! 'IX"CJaI continuity, 
En'n \.\'h('11 ~["l'Cia lly TlomJrd, altht,ugh 
q,<;t ~ 1\:In- glMI(.' \1p. the)' aT\.' ' till ineK" 
pi:n~l\'l' l'nnu,l!h to ju<;tify th..-ir beiu,:: 
111o,dc for r(-'gional (~weral!e. Any number 
of r('gi(Jnal1y .. distributl'li products ha\'l' 
had "IX'Ci..11 spot campaigns recorded for 
thi:lll. A wine company increased its 
husil1e~' ZOO ~r CCllt in FloriJa \.,'ith \Inc 
campaIgn. f\ candy company in the 
'\\iddk.> Wl·~ t inCh'aSl.'t\ Its ""tail outlets 
1,0110 timl,.'S (previously it had limited 
db.tribulilln) with a program ~pot which 
is Mill idcn tiflCd WIth thl' product al· 
thuugh it 's i'll"Cn off the air now for wl'11 
over a year. 

~pots realty do not h:l\'l' W lx- obj(,'{"~ 

tionablc. irrita ting, or iw,wy-hamW in 
their sc lli l1~. 'n K'Y may be treated fur 
a ll thl.' world tikI.' any m her com mercial 
titHe SI."l! IlX'I1(, p:m strai!!lu commercial 
.md part cll(cn ainlUcnt or infonmnion. 
TIle sing ill~ comrncrcin l i::. in I hl~lry a 
pro~rall1 spot. It only S[I,'PS out of that 
cmegory .... hm the lyrics are objection­
able. The height of j:!ood singing program 
spots are unquestionably tI l{' G ril/llild 
B.!I1 tnW informatio l1a l )' l ' [ delightful tunc 
twistings. Not oilly do the banana selling 
spotS intrigue, but public service SpillS 
wi th the samc !lU\(' , paid for by Unitl'd 
Fruit. gave 11 lift to Eu ropean re lief. In 
the sarne public ser" ic," rea lm 3rt' the 
ant i_racial hate spots paid for by station 
WNEW and rc1cnSl.'d (rC(' to stations all 
OVl'r the n.1t ion . WNEW's tWO series of 
si r~ing commerci"ls, d ... dic:Hed to scllinj;! 
AnlL'f ica on " truc- frccdom," are cr('diled 
wi th doing more for liberal think ing than 
any other campaign yet conceived. 

Program spot S run the gamut of enterl 

Hlinmcnt. T here are con'llod), spotS with 
the pay-off line th(' conunercia1. There's 
the quiz l }'IX' of spot frequent ly done in 
tWO one·minute broadcaSIS, usually with 
a day between the qUl'stion and the 
ansu'Cr. In sotHe caSl.'S where telephone 
response is desired the question and 
winner·announcement·a nswer broadcast s 
are nnly hours apart . Typ ical of these 
last arc So You Think You Know Fashion, 
Who 15 II?, and Crime QI4i: . There arc 
gag spots, time spot S, weather SPOIS, and 
houS('hold hint spots. The weather spotS 
were covered in J une SPONSOR. T ime 
spots arc JUSt what the name indicates, 
service spots that giw the lis teners the 
exact t ime. Household hin ts are like 
Harry Qxldman 's Helpful H(1rry which 
ad\'ises, amuses. and sells. 

Progrrun spotS, like a ll spots. arc 
handleJ live (most quiz programs have to 
be live), or via e. l .'s as weather. helpful 
him s. gag, and whodunit spotS arc usually 
Presentl'd. 

1nc success of Ch iquita, Weath('r 
Jingles, Pepsi·Cola 's nickel jingles is 
slightly fant as tic. The fi rst ;s reselling 
the U. S. ~\ . on b,1n;ums. 1)le second is 
selling all types of re tail business region. 
all}' and locaJJy. Pepsi's j ingling is said 
to have been outstandingly responsibk 
for Pepsi's becoming Metropolitan New 
York's numix'r one cola drink. These­
tim'\> a ll inform or entertain . They are 
dist inct from the irrita ting straight com-
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It'll'reial Or e\'i:11 from the irrit .H il1~ \'i:n-l(lIl 
of progmm spots. 11K'}, achle\'(' a :.dling 
1111pan for Ihe '\'ponsor 1101 only /x'('au5C 
of the :.aks 1l1l.'S$1ge but becau",' the ~pot 
itself ente([ains and neal(,~ !-'ooJ will 
aside from the selling. JUSI a:; with 
sponsorship of r~gu lar (un.length pro .. 
grams. the entena;nml'lll fea ture fllld 

Ih(' selling (('alll re have l'qual he. lring 1111 
the final adver tising (('Suits. 

Program SpolS, While most efkct;\'(' for 
the natiolt Ol l advertiser if Crenll'.! e1(. 
c1usivrly for the sponsor, arc ava ilahk 
s}'ndicOllcd in both script and transcrilx'{l 
form. Syndicau-d they permit 10C<l1 or 
regional promotion wi thout the CllSt of 

The program Spl'lt is the hmadcasl ad· 
vertising <ll1s\\'('r to the problem of tl1l' 
advert iSl:r who has a limited budget and 
s till wantS his advertising to renect pres .. 
ti~e as well as sell. 

1~;, .. ly tI.lll. dinlillg Itubits 
.Uffe.- f.-Olll othe.- hOll.-S 

Very little has been known gencrally 
about marj;! inal t ime listening. There are 
likewise nlOre local success siories about 
commercial preSCJl tal ions in theS(' hours 
than in any ol hers, t'l\.'CauS(' on powerful 
stat ions it 's usually only 1llar~ill a l time 
t ha t can' t be preempted by a network 
or sold Ollt from under the local adver· 
t iser for a number of other reasons. In 
1947 marginal t imc includes t hose pc' 
riods when rates arc low bcc<l\lSl: thco-­
ret ically audiences arc low also. It does 
not include prime bro.1dcasting hours 
which a r(-' re tained by stations under 
prescnt netl.'''ork cont racts (non-opt ion 
t ime). Each l1(' twork has a J ifkrcnt 
~roup of hours in its COnlr:lCIS over which 
it has rom rol or "first call." Nelworks 
also have coast .. to-coast programs on 

llOurs that arc not theirs b}' cont ract. 
" lost network affi liated s tations have the 
hours from 6 10 8 p.m. and variousda)' l ime 
hours clear of network ('0111111ill11('l1tS. 
The5(' periods are not . hnwewr, marginal 
time slols. Most SPU I1SClfS are unaware 
of the existencc of theS(' marginal hours. 
They're beyond the coincidental telc· 
phone ra ting hours and only A. C. Niel· 
sen 's audime ter type of recordin~ listen­
ing can and docs report 5('ts-in·uS(' and 
station tuning informatIOn for these 
hours before 9 a.m. and afu'r 
11 p.m. 

Marginal t ime is of tWO varieties, the 
abouHo .. go·to .. sleep periods tl lld the ~et· 
ting.up hours. It has in the past in .. 
eluded two choice 5('gments, the 11 - 11:30 

p.m.- half 110m ,md the 7-8 a.m. hour. 
Crro it for making sponsors conscious of 
the 11 11: 15 p.m. impact goes 10 station 
WOR 111 New York, wilOSC 11 p.m. news 
at an early date til commercial broadcast· 
ing was found commercially effectivc by 
Hoffman Beveragcs and Bond Cloth('s. 
Follo\.,"; ng the pattern set by WOR, hun· 
dreds of stations in metropoli tan centers 
throughotll Ihe U. S. scheduled news 
summaries at I I and prompt ly sold 
them. While t he available aud ience at 
t hat hour dOl'S nOI compare wi th the 
10 p.m. :l\'ailabllity ii 's big enough for a 
sponSllr (0 sell to, and what's \'ita lly 
import ant. the turnover at that time is 
much greater. T he 11 p.m. audiellce 
differs more day.by .. day lhan thl' audio 
ence at nearly any mher hour. T he etldy 
ll1ornin~ audience. for il1stanc('. differs 
little day by day. lhe habit nf listcning 
at thaI 110m being established and the 
radio being US(.'(] for specific reasons 
easily charted. The \1 p.m. audience, 
however, is composed largely of pl'Ople 
who du not nomlally stay up but have 
s tayed up the specific eVl'ning on which 
the)' liSlm for allY one of a hundrcd-odd 
reasons. T he numocr of homes having 
their radio receivers turned on during 
January 1947 OCt ween t he hours of I I 
and l Z p.m. were owr 20<;.. T his naturally 
doesn't compare with th(' sets-in·use be­
tween t h(' hours of 8 :md 10:30 p.m. but 
thl' COM of t ime and taletl t for this 
period is only a small frac tion of whal 
they arc during the ~ak listcning hours. 

" 

• 



Till' J J p.ll!. iluJil.ouCl· 110 Ja rgl'r by fM 
Ih;1II thl' l':lrly morning: I\hich, nccordill~ 
III A, C Nkl,l'O, lIas 14.9 fX'r Cl' ll[ of 
th,· 1\'1{1 hUm,·s (Nid"l'1I HilJin Ind,·x 
1,lIlIIlil", whilh \.-Ilile 1101 11 perf,'Ct cross­
<:!.'Ctinn 1,( ,\nll'ric;1II mdi" 11(11111.'''> are 
nl'\'crlhdl'~~ n-l'rl'~I'Llt:Iti\'1: of a Inr!!e 
rnrt of raJ I" ALli'·llca). 

As imliC;l t,'d in till' n'pnrt Oil Afltr­
\l ii/lflg/II Alr;/rruCi' \M iI)' 19017 SI'O:-':SUR). 
practically ,'wr)blK1y li ~tl'lI s late al 
ni}!ht ,lI ;.ollie time or nther during iI 
llorm:lllllOmh. Thill i" more e\'idl'll t ill 
lhe II to 12 r .m. hour lhan il is after 
miJnight since more po,:opk are a\'lIil<tbk 
at the e:!Tli"r tillle. 

ILlJicm i\'e of what Illakes J\lr , ami 
Mn.. ,\ ktropo litan America diill in the 
elldy mornings is the sUrvcy of listening 
h ;l bit.~ or Nt'\, Yorkers m:lde for station 
"'NRC by Tht' Psychological Corpora­
tion. TI l(" ~ lIrvl'y covl'rl'd lis tening habits 
ill four Nl'\\' York COUlHit'S (Richmond 
CoUllty was eXCluded) and twO New 
Jer~'y coulHie~, Hlldson and Essex. 
Peak early morning listl'ning proved to 
Ix· between 7:10 and 8:10 a.m. (1I:1Iion­
ally lhe hOllr begins 30 lllinutl'S ea rlier). 

Lis tl'l1ers (() ,'ady morning pro~rams 
for the !Host pan turn on (he radio 
thl' lllsC'lves : 70.1 per celli in the P~rcho­
logical-WNBC survey indicated this. 
Seventy_three per cellt of the ..... omen 
"'ho listen tum their reccivers 011 and 
66,2 per (('II( of the /lien who haw their 
radio ears cocked for sound throw the 
switch, Only 29.9 per cent of the total 
listel1ers listen to a radio that someone 
eI~e has turned on. 

The~e listeners for the nro~t pari want 
to hear JlI~t ol1e s tation, 81 fll"r cent dinl­
in)! only olle station during the four 
hours frolll 6 a.m. to 10 <1.111, During 
tlw saltle I'l'riod 15 Pl" Cl'nl dialed two 
stations. Only J per cent di;rled three, 
Habit plus lack of tillle force most early­
morning listl'u,'rs to rick a S!<ltion and 
stick to il. 

Pl'ak ('arIY-llloming Iistl'llil1g is while 
the fa mily i~ eat ing breakfas t, with tho'l' 
who liQl'1l \1 hill' doUl!! hOll S\' \\'ork rUI1-
ning :1 cltlS(' s('('ond men <ldmitt,'d doin]l; 
hou ..... "'ork 1(0). Naturally there's ;1 
~i~able allJ iUI\l that Ib lCll S ;I~ it drl'sses 
but It \ k ;.s than olle-t hird of th:1I which 
lenJ~ ;111 cal a"> II breakrilsts, 

~~'ws n1llur,'lIy is Ihe fir~t ,,';tson for 
]i"II'ning, I\'ilh IH'alh~' r rCl'l()rts <lnJ tinll' 
~igl1l1b h.1\ inj! .1 ,'i lal p:lrl ill ~ Il'epy­

l)'nl raJio Ji,l llng. If IlwH"s anyone 
].;rnJ of rroj!r:lm th.1t the Nell' Y(lrk 
11 ~II'nl'r Ilk('l> (anJ ill thi ~. Dr. \\'hall'st 

and otl ll'r sllrH'p indicat l' th;1( hl" ~ not 
much dirfnel\t frolll ,\ If. 1011':1 or K ;m_ 
.. a< It\ rrlJl!r; nn~ of old mllsical fa\'or_ 

" 

itl's. Li~tl'n<'rs can stand morl' dancc 
mllsic th:m is currl'ml y airl'd but less n( 
marches or band music, rdigious music, 
t:llks, and philoSllphy and rendings. 

\\'hill' listening genl'r;111 y par~ lids (Ivail­
abi lity (pl'Ople at homl' nnd h;rndy to a 
radio recl'ivl'r) there COllsistl'lIIly Sl'l'1ll 10 

be less thnn half the a\'ailabll' families 
\dlO turn fill their r('Cei\'l'rs, This indi­
cates :In an'a fif progr:unlng which may 
be explored to increa~e listl'l1ing during 
iI.lll. marginal hours. Certain hurdll's 
present themselves to sponsors who would 
like to re;'lch that nl)n- li~t,'ni!lg a.m, 
audience. First, radio sct owncrs han' 
to be sold the night before on turning 
on their radio receivers, through OIl_the_ 
ilir pronlOtion or newsp(lper advertising, 
Th('re's lillie doubt but that personalities 
in the early a.m. can and do increase the 

GlIess,,'ot-k 

s ize of the audll'llCl.'s. Be'n HawthoTile 
did that ror yenrs on WT1C, Hartford, 
Conn. (for C. Fox, dep..1rtnwnt slOre) 
and Arthur Codrrcy ",'ns next 10 "news" 
in popularit}' when The Psychological 
Corporation survey was made in New 
York. Most early-morning programs are 
station-built bUI therc's a wide-open 
programing field for t he ~ponsor and his 
agency. 

Hnbit is a great factor in all radio 
listening and it Tl'ache~ liS hrights in 
lisf{'ning nlOtivation in th,· marginal 
hours, before 9 a.m, and after II p.m., 
periods that arc \I'ide open for sponsors 
in which to create new buying desires as 
well as lis tening, 

.11"""t ... ,,/'" Y"'" <if w""Jr",lmg 110" ~".J ~I­
t",Jrd I""" 10 1'.",. 
t/),. Irho" ""'~"IQIr"u/"''''~J ~J 1_ Qlrd I'a".", 
/i,f·""'9. 

-IS ski.llled 
,vith bloek-.I .. ogt-Uluing 
Indl'pendent stations throughout the 

nation have discovered thai OIlC way to 
snare an audience, despite {he grcm pro­
grams that nctworks bring to tht' nation 's 
small towns and nOll-Urban areas, is via 
block programing, When in the mood for 
nlusic, Jisf{'ners allover America usually 
know ",here there 's a local stmion o\'er 
which they can find what they ",am, 
One of the earliest stations to adopt a 
block programing forl11at was WNEW in 
Nt'\I York, although it did not call it 
block progr(lllling thl'll. Thl' fact that 
station WNEW had th:n Iloted pitehnJaIl, 
Martin Rlock, under contract helped the 
sta lion 's block programing formula alollg 
to profit, Thl' men who worked \I'ith 
Block left the st.1tion l'\'elllually and 
went forth to sdl tht· cau~' or block pro­
graming and disk jockeys. Doug Arthur 
weill to \VIBC in Philaddphia 10 start 
his "King Arthur" clubs. Paul Brenner 
took his record p.1Ia\'('r to \\' AAT (Nell'­
ark, N. J,) ,md Swn Sha\l W('flt to WJZ 
( N~' \\' Yllrk). These au' jusl a fel\' of 
thnse who persona II}' took tht' formula 
which Block dl'v(']op',t ~ succcs~fully at 
WNE\\' and helped tl! bui ld listeninj! for 
stat ion~ ;md ~aks for tltdr ~rollsors, 

Althouj!II ,\ \il rtin Block i..; crl'dited I!ell­
"rally a~ '-'dnl! till' IllU,t ~ucn's~f\ll ex­
fHlIlell t of block I'Illgr:unrng. the ~imilarity 
ofnam6 i~jU$t all accidUlt , Block pro­
grrullin!! or mnnd prngraminj! as it's 
ca lled a t the lll' tl\'(Jrb i~ simply pro.­
j!r:nnillj! for Olll' tnX' 1)( li"t\'Ill'r O\','r an 
ex tcnJ,'l1 period of tilll(,. Thl' skein of 

soap operas in t he afternoons which holds 
a steady group of dialers, program aftcr 
program, is perfect block programing, 
NBC's Tuesday night "big four" comedy 
group, Amos 'n' Andy. Flbbl!1' McGee e 
Mol/y, Bob HoPt , and Red Slle/wlI, is per­
fl"Ct block programing - programing 
through which Dale wilh Judy and Milton 
Berle, which prl'ccde this two-hour block, 
arc tryillg to profit. Judy, while coml'dy, 
is not in the fast-moving kague of tilt 
(J(h('r programs and thus far has been 
able to capture only half the audienct' of 
all)' of the "big four" 

A very important qUI'stioll is just hollo 

big a block should be uscd to hold an 
audi('fln', NBC's sonp opera block runs 
four hours, from 2 to 6 p.m. CBS' day­
time serials rUIl from I I ;015 a,m, 10 3:15 
p.m., with two minor bTl'aks in mood­
Wendy Warrell and tllr SPlt·S at noon. 
where Katc Smith fomlerly held (orth, and 
Perry Masoll at 2:15 p,m. \\'~!ldy is p..1rt 
daytimc drnlll:rtic strip and part news, 
ruld while Perry ,\laSOI1 detects, his cases 
:rn· usually sLich as wilJ appeal to the 
housewife. j\IBS has <l little block all its 
0\111 011 Sunday afleOloon, a whodunit 
cluster ",hich starts with HO\l$r oj 
Myslrr)' (a jU\'eni\e clitf-hallger), con­
tinue~ lI.ith True /)clrrlil'r ,\ f.l's/erll's and 
TII\' Sh!ldow. Tht'n ,\ I BS loses its arm­
dwir Jetectiws with Qlud: as a Flash 
anJ l"wse \I 'rbslrrs, A goodly portion of 
the crime fans returll to ,\lutuill to hear 
Nirk Carlrr. This renrrn of the air's 
~,·ek<.'rs-"fter-Il1}'Hery is ullusual. for 
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EDDIE CIIASE, emcee of the 
"i\lakc Believe Bal1room"-onc 
of the most listen-able and pro­
duce-able shows in radio. 

* * * * * * SUPER SALESMAN 

E DDIE Chase ca lls hil\l self a "disc jockey," but that's one of 

the IlIO:ot lllm icst claims eVer madc north of the border. Eddie's" .\Iake Bclit.:\·c Ihll-

room" in ten yCRrs has 50ld everythillg" from ;,\utoll\obilcs to potato chips ... ill qll.Ultitic!' 

thaI has ea rned him th..: justifiabk· title of Tlte j)e/roil Area' s Top SaleslllftlL. » " » Iii" 

smooth knack of wcaving a sales pUllch throughout a carefull y picked tnu si(':l.l progl';ull 

is a triccl-a nd-terrific formula .. fo r spoll sors (ll/(/liskncrs alike. ".\lake l1c1ic" c B.III-

room" O\'cr CI\: I.\\' is morl' than JUSL a disc shO\,· ... it is a dail y and Sunday institution 

ill ,\nll'ricn's Second .\larkel! » » » \rhy 1I0t get YOllrs(' lf a sharc of Eddic Chase. while 

thC'rc's still timc: 

5,000 Watts 
at 800 kc, 

Day and Night CKL 
J. E. C'nlllpe,j//, J{(waging Director . JIIIIII/I/l System 

Adam J. Youn j1:. Jr. Inc, Xatl. R('p. • Canadian 1<ep. II . X. Stov;n ,\: Co . 

" 



n'!lnJ.1J1~· .... h~·ll ;l "Iud.: IIf I'ro<,.:r:lll,., .... 
II, t -Url"J t-.y ;l ~h,,\\ Ih.1t'~ lI<)t ill lhe­
b ... L 1I1<~.J. th,· ;lu,I'l'n,e h I"~I !,,' hI,ur..;. 
\]'I'.ln"lllll· \\11111;11 \\In, th,m ,",:"Ilk h" 

I .1\1 .... : I hl It, t l'Ill',', h: I I',' Ih' ull\\" r pro!!ral11" 
,'II II hi' h I', np,·lIo.l dWI' l,ll"IlI" ,II t r} il1~ 

tIl "Uli-!II"~' th,' ;Iir'~ o.ll"t\"\lin· ... 
\\ 1111, 11H1'! h]", ... k l'ro,.:r.ullir1/.! i .. \ o.:rli· 

cal. 011,' rrU''':1.1111.1Itl"r <ll1mher, hflrizontal 
l'I",'k rrugr"'IlI!l!! j .. al .. (1 vitali)" l"1Ii."Ctin' 
HI h"ld'llg ;md,,·I1<t·,. TIl\" d;l\tlllie 'lril'~ 
pr,,\,·thi, ... ,JIJ .hflO.\ 'rl' '-\"Ily anJ Kat .... 
Smith h'ar" "J.!0 ;11"11.1 ChC~IITJ;cI" SlIPi'" 
('/ul' t"Jay !Ill" .. ame t)"fl(' of prugranl 
,II th, 'aIIK' huur "l'r) night cut~ dOlnl 
tht' tim, rL'quirl"J ICI Je\'l'lop the hahit of 
Ibtl·ning. Ag;lin \\ NE.W i .. into block 
prugraming lIith buth (,'('t, with a half, 
hour Iny_u'rI' ,'Iny nil-!ll( at t' ight. Oeill~ 

" \'ery prolltab\e operation for both the 
~t,lli()l1\ OI\"l"ler" '\rde Bulu\'a and \ tilton 
Binw. and it~ ;l\herti"'T~, Ihe 5tal,011 is 
t-ullum$! that hori:nntal auJience tir~ t 

~'''Irc C\t .... nJ,ng and -;elliuj:! it. Tlu-re's a 
~tronj! ('('ling ,mlOlI!! program buildcrs 
that thc whodunit .. elw)' night 1,\ ill ~i\"C 
till" (tl1llfX'linj:! lq ~tations in th(' I\H.-tro­
polilall New York market a run for their 
audknccs. 

The old idea of giving all audience 
XJII"II.'thil1l! of "lcr}lhing durin)! an 
e\e!lin /-! madc seilS(' but audk'nce surveys 
h,1\"e proH.xl Ihat [t doe .. ,,·t build listcning, 
011(' mpt~>r)' '-'uilds up the yell for an­
otll,:r. One hot band dcwlops the mood 
(or more popular Illusic. One modem 
mdndrama mnkes da) t imc li ~h11crs wan t 
10 h,',v more or tIll' same. 

In ,11101 her f,,,hioll IIl'\\ 'paperS hn\"c 
dl'o(l1l"crcJ that block d,'~ igninj:! of their 
publicatiom ha!> illcrca~d clrcul;l tlnn and 
intlll~lt~ of rcnJcr~hlp. 'rhr ,\'rlt· )'orl.: 
Tilllcs lor }eap. a\'Old,-o halmg its ne\\'5 
of intn~ .... t tu \\nnll'n in all} olle "C'Ction 
Then il J,'CiJl'd to try a pagl' of women's 
!l-alllr,.... ('(Onr or InHl'a~l-d readership 
'-'r \\011\1,."11 wa, almn't Immediate. Spurls 
II,' .... , is alw"y~ III Olle 1I('\\~ralX'r M'Cllon as 
I~ 1ll'1I~ ul the tll('atl.'r 11I1d bu~ine~s. 

,\u"lIlptS ,11 pUllin)! .... "Hethillj:! for l'\"Cry­
ontO nn each pagl' 01 a nCII 'paTwr hal"(' 
!;Ilk..! tinn' 'lIld tinll' again. The human 
IlJIIlJ, III rt·.1dIl1!! and li .. tenlllj!, ~l'('l\lS to 
,'nim N:in~ in a ,on~i~H'nl Illl)lJd, 

Bind. prog:rallllll).! hb lX'rf,"<.tly into the 
"UIIII~ nt tlllU" \\'h('11 a "'J'Olhor or his 
;1J.:,'nCI" kl"lo\\~ th.1t a ~t.ltl(ln 1111.\0 Mn 
rru;.:r,lll11n;.: 1"'l"ul,lr mlhic (or al\ e:l.ll'll.ll'l1 
~tn t, h "f tullC .mo III aJdi(l(H1 ha;. ratinp. 
rrll"nll1tl<lll to I'nll'e th.lt 1I1~' 'tatiol\ h:!!> 
.11\ audl,'nce f(lr Ih ,tn·tell. I->U) ing i, mad .. 
~lIlll'k \\'ofn'~Il'r"' \\1'.\(; h;1.\o al\\ay.\o 
1 .... ·"11 pr"n .... tJ"n-muI.kJ anJ \Iilh tilt· 

backm;.! that till' \\"'fC(.I/l'Y -/"dI'1!rtlUi Co? 
(;,1:1'1" gill"' it h:"h Llolllmat,',I,h InarKo.:I 

The 2S-poinl sponsor check 
Iisl (page 18) is your radio 
adverlising life msurance 

,\" a CBS outlet, It', c()n~lalltly gll'ing 
n('(work program, ,1\ high as 50 ~r cellI 
lll(Jre ,1ud,('l1l'(' than t h.' ;',I111e ~hol,\ ~ !>nare 
nationally. L-N Dl'Ccmb..:r a \Ie\>,' 'tat ion, 
\\'~[B, came illto til(' market \>,lIhout a 
n\'lll-ork affiliation n)' June o( this year 
it had J!atllcrcd 25 per Cl'llI of the morning 
audielKe, a lillie under olle·third of the 
a{tcrnoon h5wning, :"Ind 13 per cent of the 
nighttime's. The la\t !>el'lllS low but it's 
ahead of listening to NRC's outlet ~er\"ing 
the area, \VBZ of Bo~ton. In six months 
it's the- number tl\O station in \\'oreesl('r. 
WNEB is programed 100 pcr cent block. 

Up ill Canada jack Cookc boop.ht a 
sta lion ill Toronto in 1944. Canadian 
listening is cwn more faithful than any 
in the U. S. r\. Toronto had two stations 
Ihat in 1944 had bcm on ttK' air 17 years 
(C13 L and C FRB) and onc (CjUe) that 
had been on the air eight rears. Cooke 
d{'Cidcd to block.proj:!ram CKEY, to give 
listeners \>,'hat a check determined 
the}' .... 'anted to hear. The station's 
gro""th III the p:1!>t thr{"(' rearS has not 
only l:occt1 the- talk of Canada but :'my 
number of indqlCndent station ol>.ner!o in 
the U, S. hal"{' I"i!oited with Cooke to learn 
the block pr~r.1l1ling: secrct . 

Powerfnl WCKY (50,000 wat ts), Cin· 
cinnati, because of an unusual set of cir· 
cumstances d('Cidl'd in 194~ to go It alonc. 
Ilal'in~ been the local CBS out lN for 
ycars and having- that Il('tl>."ork·s pro­
grams shi ft to anutlle,- local station re· 
quired hcrcule:1Il promotional and pro­
gram ing dfort..; tol hold all iludience. The 
Oil ncr, L. B. \\ jl~n, was a showman 
before hc became a ,Wlirlll 0l,,<,ralor_ lIe 
dC'Cidl'd not to buy "'big'" nallle;; but 10 
block.progr.1lll. Rt',uh, haw lil'CIl thaI 
de;.pite.1 ,trike:ll Ihc ~Ialion \I h'ls hdd 
a si!abk "harc of thc audience of Ohio's 
Qu('('n CU},. \\'h:"ll'$ happened in Tor· 
onto, Cincinnati, \\'orn-:.ter, ;md Ncl>. 
Yorl... hal> happen,xl:"lll O\"l'r the nalion 
in .\ Icmphis, Ilarlford . .1nd Los Angdl." 
to mcntlOn a (ew. 

:-\cII\{lrks di:<OIl·rc.,1 thl' plinciple fUI 
111(' tir~t tilll(, wh,'n CBS Pr("Jdmt Frank 
StantClII, thl.'l1 n"'l·;trch 1"II.·ad of th .. chain, 
allllou IIC~'d ~·(lnk' of Ihe 1"""ult" of their 
di,1r), ~tll die'. I'k (;Jlkd il "mood pro­
gramlllit" anJ pointl-..I Ollt how .. tatlOIl 
aftcr .. tation Io-..t \I" li .. t('ll('rs and had a 
tnllg-h (1Ill(' hnJIII/! tlwm again bccau$(' d 

program not in kC<'ping wilh I"" mood of 
a numhcr of progranl" in a block was put 
rlJ.!ht ill the mldJlc of SIKh a group, 
Ollumbia cOlllrollcd·;md-operateJ ,C&O) 
statium aimosl aJ oncc ~an to adju!>t 
thdr '>Clwdull-s. The other networks at 
fir!>! ;,col red at but lalcr tried thc mood 
llila and discowrcu that one of the 
rea'ulls why c(,rlai n nights Oil th" net­
wurks haJ been <;() bi~ in the past (in 
audicnces) \\"as becauSc,' of block program· 
ing. NBC wmt to ""ork to sell the F, \\' 
ritlh or~ani~ation on putting conll-dy in 
wll.,t had in the past been onl}" a band 
program (&ndU\lKOu) in hctw(X'n \\\'O 
great C<lmcdy shOll'S (jack Benny and 
Charlic \\cCarthy). Both Fitch and the 
programs on both sid!.'"'> of t 11(' iJamll('(]lo!oll 
profited. 

AOC \l'mt to work on Friday nights, 
with Ltmt Ran;ZtT, Fo/ ,\f,m, Your F. B. I 
HTtak Iht &1111.:, and Tht ShtTijf. Onl} 
iJr(nk Ihc BallI.: wasn't in the- block mood 
bUI it was a fast-mo\'ing money ~how and 
that usually holds a lI'hodunit audience, 
Th,' rcsult has been tha t ,\BC is fre· 
quently ti rst on Frida)" nights, lo~ing IU 
audience only at 10 p.m. kst) when 
ABC's Gillette boxing bouts takes o\"er. 
NBC picks up that audience with Sterlin$! 
Pmducts' Mystery Thea/rt, 

JUSt putting a bunch of mystery -.how~ 
together isn't the block prGgr:1I1lll1g 
answer. The programs themo;cll"es mU~1 
be good to start with. Howcl"Cr, th~ 
same proJrams all by them<;(lws frc­
qUl.'ntl)" would find it hard to Jra .... ' a top 
.1udi('1lce. That's true also of disk jockey 
prO',!raming. The choice of the disks, tN! 
spotting of the talcnt on the platters, the 
mood o( the continuit)" (Block has oon­
sistentl)' r....fused to handle cann('d com, 
mcrcial continUity to make ccrtain that 
the selling is in the mood -hi~ mood !'O 

Ihat he can handle it witl1nut Io~in:tt his 
Iist('llers) all arc imponant 

Good shows, block pro~ran1ed. arl' an 
alnlo~t certain fommla with "hidl to 
build an audielln' rcct'pti\'e to Sllli. .... inC!" 

<"ag('s. It's a prbCriptiolllhat is u~cd fre­
quelltly by a t ilmbuyer \\"he\l he has no 
Otl l('r index of ~tation popuillril),. 

Stations alo;,o tind it good (un all"~ fair 
in "Iarin~ rul audiencc to ;'Ieal an audi, 
{'Jlce by block fommla. \\'h('ll one stalion 
Ch:Ulgl"S its moo::! another Ciln lake an 
audicnce away from II 3nd fn."qul,nl}' 
doc~. The station I hat (ractur('S il$ block 
booki,,!! is usually "forced" to do it b)o­
having a spon:-or m~i~t on a show thal 
doc-.n·1 belong with Ihe OIhcr programs, 
or el~ its block ha!> run as lOll!! as II fccl~ 
\l'i~e for maximum productl\'iIY. 

The III$(' Slation is refusing, I>. hen it 
C:III, that out-of·the·mood proi!ralll. 

SPONSOR 



1'1-uuscl-ibed sho,,' s _,his 
fnll best ill l-udio his_,OI-Y 

While there's 110 col1l111ercial job in 
radio bro..dcasting that transcriptions 
can't do (June Sf'OSSOR) the niche which 
they fill most compleu.' ly is spot. Today 
there 's an open-end transcription {or 
practically every ne('d . Ilnrry Goodman, 
for instance, has program SpOIS for just 
about any sponsor, I-lis weather spots arc 
now really fa mous 10 such a degree that 
they obscure his C'Cjually product ive Con­
gratulations (on(' for every birthday in the 
year), Illuskal time signals, Look illg 
Allead- JO seconds of new invelll ions for 
the "forward-looking sponsor"- and a 
host of others. 

What Goodman is 10 the announcelllent 
spot user, Fred('ric Ziv is to the uSC'r of 
top-ranking programs, His Barry \V()(J(f 
Show, Wayne Killg Show, Ecuy Aces, 
Ronald Colman's Famrite Story, give the 
users of Spot progrruns a .... ide choice of 
vehicle, lou Cowan is fairly ne ..... to rhe 
transcription business but he also has an 
e. t. catalogue that runs the gamut from 
disk jockey to the al l·star SlIlItllS oj 
Holl>,t'DOd , CO ..... an also has somet hing 
for everybody . For the juvenile audience 
there's Red Rydn and The Virgillian. 
For the sports fans CO ..... an has Joe 
McCarthy Speaks and for mystery lis­
teners he has Mllrdrr a t Midnight. It is 
in the whodunit category that the tran· 
scnpllon organizations really shine. 
That 's because there's hardly a single 
mystery, live or othcrv.' isc, that doesn 't 
lmld a sizable audiellcc. From 7'he 
Shadow and Tile A~'el1ger of Charles 
Michelson through Ziv's Plli/o Vml ce, 
Boston Blackie, and Manlllml, NBC's 
Fil'f!-Minll tt Mysttrits, I'/mmting Hour, 
and Weird Circlt, all the available thrillers 
have proved audieTlC('S and few records of 
advert iSing failures. 

Besides the long-tested material there's 
Paragon's Mr. Ace, Chartae-Colman's 
The Ted Lewis Shou.I, Kennit. Raymond 's 
group of open.end material, to Illention a 
fev. of the nev.'ly.t ranscribed availabili­
ties. Sf'OSSOR.'S list of transcribed pro­
grarns in the Fall Facts f'ditiol1 covers only 
those progranls which arc in current pro· 
duct ion- as of July I, This docs not 
indicate thm the productions in stock arc 
any worse or better than current produc­
tions but rather that th('Se "standards," 
so to speak, arc known to most agenc)' 
and sponsor md io men tll1e1 need OOt be 
reported upon :lt this time, 

As more and mOre advertisers turn to 

open-end transcriptiolls, bro.1dcasting will 

JULY 1947 

have an expanded opportumty to provc 
itsclf. Transcriptions haw removcd the 
dead end from the radio ad n>rtising road 
of r<_'giOllal sponsors and national SPOll­
scrs \.\ ho have a local job to do. 

They do not replace the n('(xi to pro­
mote broadcast programs, It 's even more 
dangerous to stick an c.t. on a station and 
let it run thml il is to put a live show on 
an Outlel the samc way, Tha t's becaus<' 

it '~ ea~i('r fnr ,I s tatum w do 110lhl11g al~ lll l 

lUI c. t. thilll 1\ is to t\\iJdlc thumbs when 
there's;1 live program or a IlI.'"twork com­
Jlll'rcilll bcinJ.! ~clll-dukd. A local live 
sho\.\ JUSt l1at um lly raises the temperature 
of station activity. Stations like "10 make 
a showmg" 011 network programs 100. 

:iv, Cowell , NBC-Radio Record_ 
ing ami Inost other b'ood transcription 
prodU<':ers build promotion kits for each 
of their shows. Outstanding among these 
is the kit that Kasper-Gordon has de­
signed for the Buddy Bear juvenile series. 
I t has everything, even a miniature Buddy 
!kar himsclf, 

" 
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S1I ONES 
THE 8ilT.KNOWN 8EST LOVED 

MOST Ill'usrtJOut~::::6~F THE WORlD'S 
CYRANO DE BfRGERAC • . 
HUCKlfBERRY FINN • lESJ~7E EYRE • UTtLE WOMEN 

HflGHTS • 20 SERABLES • WUTHElUNG 
,000 LEAGUES UNOER THE SEA· 

CONNECTICUT '(ANKH IN KING ARTHUR'S COUR~ 
AND MANY MOtE MAGNIFICENTlY ORAMM/ZED FOil RADIO 

ACT~'&: 
'.4.",M",OM o~s 
fec ture s If RONALD Tut' America ' COtMAN "F S I e, "firsllad S,flnest rod" OVe,,'eSlory' 
pode" on Y 0 rodio" 10 actors. l 

d

young slor of f~~ n~twork. Jo HOwQrd Duff. ~;:ne 
OZens of Or/,SS Arene .. nel Waldo m 

slory ..... ;th V;9lecod~ng fovori,:s or:.~ust '''re~ ~~Vt'hIY 
r, .ma . Wrlg e 9'I'IOlion, and P~opel eoeh 

genUine art' Istry. 
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... 111 txlitillg ... ill/rigl/illg . dramatir /J'lIIillllu 

opeJl.etld tramrriptioll st ries 11011' al'ai/abll: 

flIT lornl, Ttgioll<ll al/d IIal;Ollnl spomoTsbip. 

~ STARR I NG -.1CBE 
1M A~~ 

who becomes America's newest exciting Story.T eller .. with 

IT REALLY HAPPENED!!! 

Telling intense. absorbing. educational ~ torie~ b .. lshl on the leOl$t· 

known faCIS of the most well·know n people, Jim Aml.'chc comes to a 

large loyal audience with entcrtainmcm at radio's best ... IT REALLY 

HAPPENED!!! .. An Open·End T ranscribed 15·m;nutc show, 

A\:lilable now ... for loca l, r<'gional or nationa l coverage ... :l pro· 

gr:lm designoo 10 p1ca~ and 10 pull .. IT REALLY tIAPPENED!!! 

I , 

• .. ,. 

• 

UU· IIADIO ( II"""ONS, INC. i~ an organint;Qn 

of luding ,,,dio p ro.tu{ ... '~' <.Ii rl·ClO, 1, ... ril~rs 

"nd "tti~l~ ~u i p(>(-d 10 n"~~1 all )our radio 

neWs ... nluliuJ , ,,, r ;~I)' "nJ dram~Ii{ ... Ii,· ... 

and o~n~nd tunK""~ p.'XIUCl;onS. 

FOR AUDITION RECORD , WRITE - WIRE - PHONE 

• .. 
* 

.. 
• 

•• 
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NOW 
and from noW on 

tHE BEst 
in transcribed showS 

the '1.0 
SMITHS 

Joe 

mom Mc~art~' 
THmNE MVIlO~ 

~y 

of 
Hollywood 

l//If Of 
l1li fl,HOYJ JI POIlSfY 

.«; IIiIuiIs RAo/O 
_IIC JOC",,, I"OW 

MIDNIGHT 

~ iijs 0 ~q, ~' " 
I '· ... •• 

of ' ~ 
t .... IO· 

It's aU up there in the headline-and on those billboards, 
The Cowan organization offers local and regional sponsors 
seven of the hottest transcribed shoWS in the business 

" ,and they mea" business, 
Every program gets big·budget results on small·budg

el 

terms. Every shoW is toPS in its fi.eld-disc jockey, silua· 
tion comedy. mystel'y, drama, sports. music, 

10"'-/OIY OO,SlY DIS( .IO(lIU SHOW 

Here's market domination fwe futl houn every we.ek! 

1Ht S",-I1HS Of "O~~ 'tWOO
D 

AII.time, all-star half-hour situ­
ation comedY hit! Big names, big 
production, big audiellCe! 

",-Uloll ... , ",-,Dl\IlGMT 
Renewal after renewal, highest. 
ntings against toughest compe­
tition! Half-hOurs, 
JOt ",-,CUTtlY S", ... IIS 

III) notl Most successful, moSt. promot-
able half-hour series e"er! Five 
years of deli,'eringsa1es prove it! 

1111""
U 

0' f.k1o\OIJI U,OlO ,~ ... Yll' 
Radio's greatest dramatic tal­
ents in radio's greatest. half­
hour dramatic transcriptions! 

...... u'"O, lI ... lIo\Olollts 
Scores of ad"ertisen prove its 
merit. Only one of its kind! 15-Greatest authority of them all 

tells inside baseball s\ories. 5-
minutes, 

minutes. 

Cow." 'r." ,crip'io'" "'''' 'he ,.bles 0" compe'i'ioll! 

" 
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-' .... 1'"Uu" 

The r(":1,O/1 Bulo\'a 
\\.flIchrs ;If{' sold 
by mll1()UIlC('lllents 

rnthcr than local 
prop-r<lms is sim. 
pic: For 20 years 
nnnOUIlC{'lllCIlIS 

haw \larked for 
us . and our 
:oates pron- il. 

!-IO\\'c\'l'r. it ' s 

well to k('{'p in mind th,u we don't usc a 
n'al chainbrcak or ~rot :umOUIlCClllCIiI 

(l' XCCpl all tWO SlaliollS v.hcrc they arc 

nnly choice). but a timc s ignal. BuI0\';'1'5 
:.rol ~ are a ~r\'icc as \\ell as adVertising. 

13\110\'<1 has ncver bou~hl local pro· 
gralilS. \\'e prefer 10 qar within the 
original formula of the straight time 
~iglwls y,hcrevl"r possible, It would bc a 
I'cr}' doubtful movc on our part to throw 
;1\.\a) a workable fonllul;llike thii>. as well 
a~ losc (Jur lime s igrwl franchiscs, even if 
wc klle\l, that local pro:;:rams could work 
for u<, 

111 1-:(,II ('ral, though, 011(' m;1Jor rcason 
for tIl(> rac t that national spot adl'crtiscrs 
prd('r chninbreaks nnd ~pot announce-
111l'1\t <; is th:n both the)' and tile stations 
ol'('rlook, in local pm!,!rmning, WhM might 
Ill' calk'd, " contimrit}' of intcrcst." If 
:m adverli~er is a ~hort-t('fI1l, in.an-out 
guy he is u,uall), not willing tt> ~ ta)' II' jth 
a Iex,:al p rogr:un lOll!! enough to let it 
t-uild him an audrence, St:llioll ~ also 
)'ank local su ~t:linini! programs in and 
out of il 11111(' ~ Iot. 

J2 

Mr. SPOIISOI' ihks ... 
··\X' II\" tlo n atiollal '''1'01 :IfJn'l"lj~I ' I':o' I'n-f.·I' 10 11:-1' 

I·JlaiJJItI·I·ak~ ,lfu l ~ I'0l a.1I101 1l1f'( 'IIWIII...: I'alllf'r thall 

:-1'01 I'nt~"'"I1 :- (" ' ('11 \\ 11( ' 11 ('41 ... 1:- <11'( ' l'IJ!lulll,- ('(I"al':'" ' 
~ . 

Arch Patton I VP in ch"rsft 01 "d~erlil;"9 
W;/bw,SlIch",J ("ocoI4Ie Co. 

If ~tations Wilnt If) ~ell mOl'e local pro­
gram~, thc nllswer lib in findi ng and 
developing: good local talent of all types, 
building a program vthicle, then keeping 
thc program III a spot long enough to 
build an audiencc (or it. 

With few cxceptiom, stations Il'an on 
thcir network affiliations, and arc uny,il­
ling to invcst the mone)' , lime, or origin­
alit)' required to del'dop local programs 
with local talent, These station~ will 
han' 10 become more than a transmitter 
for network program~ and record shows. 
Until then, chainl- rcnks or srot m11lounc­
n1ents between twO top-rated network 
shows nrc the bc~t buy, 

,-
'J 

# 

C. A. "FNJTZ" S:>.YOER 
R(lriio Dir('('lor 
Rulo\'(! U'(l/ch Co, 

Wc have found 
from our experi­
ellce that the valuc 
of all ~pot radio, 
which so perfectly 
fit~ thc needs of 
adI'Crt isers who 
hal'(' "spotty" drs­
tribution, is (ur­
ther enchanced I:>y 
by the fact that 

e:Jch market rnay bc tfl'ated individually. 
Sometimes. of coursc, thcrc's a budget 

problem, and the on ly thing the client 
can nfford is chailll:lreaks or minute ~pots. 
Where thcre is morc moncy al'nilablc ror 
a market, you incrca~e th(' cfficiency of 
thc advertising by buying prograrllS, 

Thcrc is, thClI, no real prererellce as 
such for ch:lint>reak., or :UlrlOUllCemenh 
rathel than programs. \\'c buy either­
or both depending clllircly upon thc 
individual lI~cds of the adlertii'Cr, and 
the arllotllll of 1110111.') he 1m" to spend ill 
his ad\'erti~il1g budget. 

VCRA BNE":o.:'A:>' 

Timcbu)'CT 
D lI A:>'E,IOSES 

In Illy opinion 
the selection of a 
program vehiclc 
for any gi\'ell prod. 
UCt depends 011 a 
number of faclOrs, 
Among them are 
budget, distribu_ 
I ion, scx of user or 
purchaser, fre­
quency of pur­

chasc, competition, Ctc. 
Howcver. these factors, excluding bud­

get, arc reduccd in importancc (or a large 
group of products. I'm thinking particu­
larly of packaged products with already­
cstablished brand names, In this group 
arc many products whosc fC;1lUrcs are 
known and accepted by the buying pub· 
lic, The importance of suffICient com· 
mercial timc to "scll" thc product'S ad­
I'amages is nOI so important as nJrtqul''II1 
reminder that the product is al'ailable. 

So, widl the budgct factor bcing equal 
and Jrequrtlcy oj brand llllprtssioll on the 
listencr as the major objecti\'c, the selec­
tion of chainhrcaks and SpOl announcc· 
mcnts by most national spot advertisers 
seems only logical. 

Furthennorc, a surve), made in 51. 
Louis l:lst rear for Edward Petry & Co, 
proved pretty conclusively that one. 
minute armouncetllcnts brought \'er}' high 
sponsor or brand idellt ification in thc 
short spacc of eight weeks of broadcast­
ing, ,\ l:ln}' programs sho\.\' up l'Cry 
poorly on this important poillt. 

To stun up, one of an agency's primary 
s(,r\'jccs 10 n client is thc selection of thl' 
advcrtising med iulll that will bCl't per­
foml the r~uircd sales job for him, I'm 
sure no agcncy would recomlllend chain­
breaks or spots as that medium unless 
it wcre thoroughlY convinced afler 
considering all pertinent faclors that it 
was thc be~t one to do the rcqU1red joh, 

In Ihe case of ,\Iar;:chalk :lnd Pralt and 
one of its ~pot radio clicnts, Standard Oil 
Company of Ncw Jerscy. we !'Clected not 
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chainbH'nks (lr nIU\iIUllCCn\('tlb, but a 
news progrnm. Thb permits adequate 
selling til1le for the varkty of products 
and services th:lt Stalld:ml Oil of N<'\\. 
J t'~y has to om:·r the buYlIIg public. 
But, \\.l' didn't oVl' rlook the important 
points of fn:qlll'I1CY of impression or 
~pon5lJr id('JlIirlCatioLl for l'our Esso UI'I 
portI'T. Tlll'TC, Ill(· frl'qI .... IKy of illipres­
sion of the fiv('-lI1inutc newscast~ is 
/lfCII/y-six Imll'5 CI u'N.'k! 

En WllIn:IIEAo 
Assis/""/ Director oj Rlltlio 
/\fll rsrlrnlk (1m! I'cllft 

Thl' last half of 
th(' qu(' s tion 
should ha\'(' r('ad: 
" I F the COStS are 
roug hly equa\." 
i\ lost times pro.­
grams cost more 
than spots USUI 
ally b('cnuse of 
high talent costS, 

Researchwise, 
thi:, IS a " lo.1dl'd" question, It :'Issurnes 
thm ackertisers pref('r spots under sim ilar 
cost conditions, I wonder! 

I f the question must be answered as is, 
our experience indicates that :'Idvenisers 
"prefer" spots for a variety of reasons. 

First, the COSt elemcm (thrre we go 
again), Then there is the easy-road 
approach- advertisers and agencies alike 
arc guil ty in this respect, You transcribe 
a jinglc-or write a series of live an­
nouncements- buy adjacencies before and 
after good Hooperatings-nnd the job is 
dme, No fussing with a program- no 
Ilell.' commercials to write three or five 
timcsa week nice and easy. And by the 
s..1me token, in lots of inst<lnces, nowhere 
near the results in nmrkn penetration, 

Let's not overlook the poor programing 
Job of mallY of the statiofls. News, 
womell's part icipation programs (some­
times), and disk jockey participations, 
Those arc the sole program olTers made 
by a majori ty of the sta tions. The}' 
would like to s('C national spot adver­
tisers use programs- but their dcsirt' 
stops at that point. 

Time availabili ties arc another stum­
bling block, Network prt.'Cmption can be 
awfully discouraging Wh('Jl you're think ­
ing in terms of building a program, I 
remember the st:ltion tha t submiltt.'d 
availabilities for a possiblt' three_times_a_ 
OA'('('k IS-minu te strip, before 7:30 a,m. 
and after 10:30 p,m, both pretty good 
time slots-but both subj('Ct to network 
pr('('nlption. 
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~ The H omemaker's Treasure Chest, now 

broadcast by WFBM fo r a sprigh ll y afte rnoon 
ha lf hou r Monday through Friday , has the W R O 
(wa iting room only) sign on th e stud io door. 

T wo weeks after Mr. Alfonso Cox of United 
Program Serv ice came to I ndianapol is,a ll ava ila bl e 

dOlled li nes ha d s ignatures. 
Just a wee k after the progra m was lau nched 

grocers and d ruggists were as ki ng the W FDM 
merchand ising rep resentative, "What's happen­
ing?" Sales were happening. k ind reader , but good! 

In August, th ere may be an ava ilahility on th is 
p rog ram for another account with a food or drug 
i tem to sell in the plush central Indiana market. 

All Kan: sa lesmen ha\'c bu lk y blue brochures 

ex plaining the H omemaker's Treasure Chest from 
broadcast time to the ring of a cash register, 

Encourage any Katz office from i\"cw York to los 
Angeles and they'lIlct you in on the facts, 

WFBM BASIC AFFI LIATE : Columbia Broadcasting System 

Represented Nationally by The Katz Agency 
INDIANAPOL IS 

II 
l3 



This is the NE'V Singin' Sanl show with 

Charles ~Iagllantc, world fa m ous accordion­

ist , and the mellow-yoiced Mu llen Sisters. 

• 
In 

Transcription Sales, 
115·117 W. HIGH STREET, SPRINGFIELD, OHIO PHO IE 



Singin' Sam Means 
Sales Success 

Singin' Sam is one of America's outstanding radio SaleSl11en. "Sam" sings 

a nd sells his way into the hearts of millions of fa ns and new friends every day. 

Singin' Sam's songs will make your cash register sing with sales! This show 

fits every type of listener , which m ak es it the ideal program for any advertiser! 

Please send more information on how Singin' Sam can 5ell 

for me loo! 

nc. 
! 

19A 

NAME 

STREET ... 

CITY . .. 

STATE . 

Mail to: TRANSCRIPTION SALES, INC., 
117 w. High Staat, Sprin,ficld, Ohio 



KXLW 
PLEADS 

GUILTY 
Effective SI. Louis 

Coverage Has 
Been Proved 

Exhibit A 

H.Hdesty Development (om­
p,any chou: KXLW ex clusively 
to promote a new subdivisi on . 
After the first 15 m inule plO­

grim , they doubled their tele­
phon e staff to handle the catls. 
After the second 15 minute 
pr09ram , they h ipled the ir 

original telephonfl staff. 

Exhibit 8 
M o." th.n on t: thol/wnd pillonl 

hom Ihl G old en Circl" . !lendltd 
the op enin , 0 1 , ne i,hborhood 
. pplr' nu: I tOII, G, It & Co. Th l 

ItOft II l ld , S200 Ipot "tur.ti on 
Ip o t (imp, ;," o n KXL W fOI 60 
hOlln p'l!udin! the ope ning of itl 
dooll. k XL W wu the only 
.dVI.I;I;n! IlIld. 

Exhibit C 
Ch,;,I;." HOlp;"r 'Iked KXl W to 
broaden! ,n . ppu l 1o . .. " type 
"0" blood donofl. With in 20 
minule, the hOlpit.1 ,,:q uelled th ' l 
the . pp ul no t be IIlld .,.in. 
They di d notT.vl enou,h , t.ff to 
h.ndle .11 the ~olunlUfl who 
.upondtd 10 the lin, l. KXLW 
1'1 .. 

Forjoe 
will tell you 

~ «~ •. ,,·ol"l~ sho,,·s rOI" loenl 
n nd IUIHolI:" SltO. IIS«~ I"S 

eo.'I'I(:I':1tl\·C prugr;ml" {11'1O~' network 
~how~ ;j1'aiJ;tblo.! for I .... al or r"'~I"nal ~t:"m-
-.or..hlpl may 11'1"" b ...... .,ugh t on O\'U 900 
~tati{Jn.. r ho.!}, m\: prl'J"l1un;lntlv nell'''' 
.. ho",,~ but br..fore anothcr year mils 
arounJ th ... ·}" ll IIlduJe cI'ery th,llg but 
lIIuM ... al proJoctiom. ahhc.ugh l'wry J"k 
Jocke} production ""th nann' ~lK"-tS at 
the lunuabk .. Will I"oc nn at k:hl nll~ nel­
work bdore .. prill$! "f JCJ .. "l_ The rcaSOn 
110 net \\ nrk ll1u~lcat produ( l ions are al'all­
able for IOGlt spo'l<o..r .. hip is that Ameri­
Gill Fedl'ra l ion (If .\lu .. iuans ret!ulatiom 
prohibit multiple, more th;m one station) 
spolborship of progr;1I1h employing mu_ 
~iciall~. 

All chain-produu',j (oop<'ratl\'e pro­
grams h:l\'c '>UCCC"l>~ ~torie~ behind them 
before they'n: orfered to sponsors locan}, 
or ret!ionally That 's a mU~1 \\'hen a 
sp<lflsor signs a COlltraCt for a co-op it 
mUSI and does know thai ii 's buying a 
packafl .... wi lh ready (on~umer acceptance. 
From the ne",,·C" t uf co-ops, Ka le Smith, 
to the oldl'St Sl ill on the air, Ful lon 
Lewis, Jr" ('wry Ilcty.ork-olfered local 
"chicle has ilS own audience. Man)' 
t imes t he pr~ram has been heard sus­
taining on the stallon o\'er which it's 
offered before it goes co-op, Generally 
stations insisl on TUllnlllg a program 
suslaininI! for some time before offering 
it to ad\"ert iS('rs, The(e are, of course, 
exceptiOllS to this rule, Kate Smith lO.as 
sold on ol'{'r 225 outlets beforc Kale 
Smilh -rulks bo""'cd in on .\tBS, 

CoopCtat i\'C shOll'S are promotcd by 
the net"'ork~ ill the same manner as their 
regular production.. Packets of promo­
tional materia l go to ('\'('rr station 011 

the chain w'ith mats, piCIUr6, IlC"'~p:tper 
«'lroses, sUfll!eslcd car card~, display!'o, 
exploitation jd<.'as, and ad\"ertisin,!:: lar­
OUb. Each web has a ~p...'l: ial deparlment 
\\ hose onl)' a~~ignm('fH l~ the sale and 
promotion of coopcr:lIin ~how~. ,\lu_ 
lUal has the l aq~l'~t numhcr of programs 
(l ~ ) and it wa~ on thiS lIel"ork that 
toop.:.'rOl tin·s ~Ol tlll;' ir .. tart. In 1<;1]5, 
,\fornill,~ ,""'iut,' all Ed Wolf palk­
as,:, \\as -.old b~' Norman LI\'ing~ton 

'llUlO.- commercial rr(lj!ram m,1nagcr of 
WOR' for 1~('dtidd-JnhlNollC (ad\'l'r lis­
ing ,H!l11C)' R. H_ \\;u.:y "~'OI'''-Or.'iJ the 
thrce_quarlers-of_;tll_hour IlIu<;ical pro­
duuioll 111 N ... w York ;IIIJ 11 was -.old to 
Jepallllleill ~tor .. ~ all 01-,'1' thl.' nation. 
Th., budget was ton hi;! ,tell;!r lIal\1e 
b,1I1d .. <lnd ~'I(:rfnnlln .. ' ilild III 193i R J 

wa" uffl'TlIlg Thirty "'"lIlttS ill Holly-
11l1!H.1 wHh ('..corge J('s .. <.'I, a half-hour 
\"arid), pro~ram_ In 1938. 1939,and 1940 
Ihl , R"Jfidd-J"hnstonc co-op program 
10. as SllOtI:oJlhe U·('ek . In 1941 th.'a}!~ncy 
~hllt .... d to dram.1tic rrOj:!ram~ 1O.·lIh RIIII­
,10K Dr-Iwmtond, no \lotS cooj:'l:'ratin-Iy 
~pvnSOr~d on ,\tutual for 1\\0 )'l'ars be, 
fore the chain decidl'iJ Ihat co-op" ought 
10 be the pro\'iOl;e of tlw net\\ork n~lf 
and not that of an ou tside ad\"Crt l~mJ! 

,1flcncy or plltkagc sho\\ O\\ncr. 
It .... ib two ),cars aflcr R('dficJd John. 

~toll" pr(' ...... med the fir~ t co-()P that Ful. 
ton Lewis. Jr., sold M utual on the id{'a 
thm hc CIluld be rx-ddled to local ~ponsor~ 
at a lime that ju~ t couldn't be sold 
OtherWIM', i 7:15 pm. est., th(' Amos 'u ' 
Andy hour. Thi~ f>3llle Fulton Le\\I~. 

Jr, :tt the momenl is sponM>red coop­
erath'ely o\'er morc stations 255, Ihan 
any other performer. Only Kale Smith 
is ('xpt'Cll'd to pass him. (She has 22 5 
sponsored stations as SI"O:-'SOR J:!oc~ to 
press.) 

During: 19Ji, FaHious Jury Trials, 
CrUll H 001('1, Lolle Rallgrr, otnd The 
LOlllpliglol17 \\ere sponsored coopera­
ti\,ely O\,cr .\tulua1. As a matter of 
r('Cord il was Fred Weber. then general 
manager of ,\ \ulUal (no\\ head of WDSU, 
NC\\' Orleans) ""'ho sa"'" th(' possibih l ies 
of co-ops and ""orked \I'jlh the agencies 
and producinfl flroups to brinfl their 
sholl's to M BS on this basis. It wasn'l 
un ti l February 19H that the Blut' Net­
work, now ABC, Sll'Pp<'J into the 
toopcr3u \'(' broadcas t in!! picture ""'i th 
Baukh3,!!e <lnd fo llowed in ,\larch of the 
same year With Manin Al:ronsky, C BS 
entercd the field in MaT(h 19 .. 5 1\'lth twO 
momin~ n('\lS prescm3tiomi, CBS ,\101'11-

ing ,\'ell'S Ro'llldllP and CBS ,\Iorllillli' 
,\ 'tlt'S, anJ one late e\'ening lle""$ pr0-

gram, ,\'(,II.'S dud Sews AIICllY5i5, 
The ~maller the amoun t of opcn tim(' 

on a nelwork Ihe mor(' rc~ t ricted thc 
number of coopcratiw programs thm 
the \\eb tall feed its affiliat('s. i'\'BC 
bC'ing traditionally "5Q[d OU t," its co-op" 
arc limited. It has sen", the nCWt~t 
being Ripley's &/{m' II Of ,\'01 ""'hich 
~tarted rff,·ntlY3t 1:"5 tn 2 p_m ."'t, :-';ext 
10 Kaltcnrorn it's th(' hil!Ill'~t-priccd 
lH'twork_huih local !>11O\I 011 til<' senior 
network. Typically, Kaltmbom CO~ts;'l 
~pol1r,or 011 KOA O('l1\'('f, Colorado) 
$128 while Ripky co~ts him $112. 

,\11 thl.' co-op prog-r:un chargcs are for 
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til(' program its(M and ill an'as wlK're 
tocr., arc APRA (Anwrican Pl'd.-ration 
of Radio Actnrs) contruCls there ar,' 
ci)'1.rges add(,(\ for the local COI111l1l'rcial 
announcer in addi t ion to 11l' twork pro­
gralll ret'S ;llld st;l tiOII ti1l1e COSt. 

Restrict ions that apply to net work 
programs apply to network co·ops (S<.'C 
"YIIU O m't 5,11 That !" ill this FilII 
F(lcts edition of SI'O!\"SOR). Some indi­
vidual artists an." fun her n's t rictcd be. 
cnuS(' thcy arc Pfl'S{'I1 !<'d in e lll ir(' sec­
t ions of the country (regionally) by one 
sponsor. Kaltenborn then>fore can' t 
accept another oil company's under­
writing, Bill Henry (CBS) can ' t have a 
building supply fiml (his major sponsor 
is J ohns- Manville), and the progr'lnl 
Dick Tracy (ABC) can't accept a cerea l 
unocrwriter because Quaker Oats follows 
it on the n('t",'ork. All sponsors have to 
be cleared by the network over which 
the program is piped. 

The cos t of co-op programs (most of 
them arc dai ly shows) runs from a low 
of 20 per cent up to 40 per cent of each 
station 's gross hourl y nigh u ime rate. I f 
less than the five or s ix a week a rc used 
the fees arc a percen tage of the full cost , 
i.e" if three dnys (MWF) arc bought, 
then the fee genernlly is three-fifths of 
the full rate. 

There are minimum weekly fees like 
$2.50 for F. H. La Guardia and $7.50 for 
Kate Smith for the tiny stations with 
\'ery low time charges. Most co-op pro· 
grams do not have to be broadcast at 
the time they're on the network (With 
the exception of Bill Henry on CBS) 
but news programs must generally be 

Hilt TYPE 
--

'''UI~''~ TOWN "U' I ~ G .-0111.' ,\1 

bro;!Jc:!St wi(hin three hours 01 th., tink' 
the)' go 011 tlw network Ii I K~, -!h:lt"s ill 
ord('T \0 make c('rlain Iha( th~' n('w~ i~ 

st illncws. 

G).op prol!ral1l~ mOly be hroadcn~1 by 
lin A. f..1. (s llll1l!nrd) stmion ':, Ff..l nlllli:lte 
without cx tnl Ch:lrgl', ThIS frct' rid.· will 
no doubt be chang(,d when rf..l s t:1I iOlls 
ix'Coll1c more important in tlwir own 
audimee right . This, sny n('twork spokes· 
men, is nOl a 1~..j7-48 !>(';L>.01l factor. 

Thcre are SOI11';: exceptions to (hc 20 
40 po,:r cell I of gross evening hourly rates 
for programs. Tlwse e~ceptiol1s arc in 
big llIelropoliHlIl areas, Katc Smith 
costs $ 1,000 in New York, $625.00 in 
Chic<Lgo, and (lat rates ill most of the 
top 25 ci ties. 

There arc cooperat ive pro~ra ll1 s avail­
able for every type of conSlllller, despi te 
the fact thnt as noted pre\'iollsly lIe\\'s 
programs predominate. For the dis taff 
side there's CBS's HOlIsl' {'arty; ,\.-18S·s 
Tell Your Neighbor, Kate Smith. and 
johll.wn Family; ABC's Ethel (lull Albert 
and Nallcy Cr(l ig. For the juveniles, 
there's ABC's Dick T racy and TCIlIlf'SSee 

Jed, For the men there 's Fishing (Iml 
HIIII /iug Club oj /11 1' Air and l lJsi(/1' oj 
Sporls on Mu tual , Red Barber 011 CBS, 
and naturally all the nightt ime news 
presentations. ",vlen arc prime news 
lis teners.) For general fam ily appeal 
there's NBC's 8dif'I'C I I or NOI, ,\lIOS's 
Ml'l't IIII.' Press, and ABC's Amer ican 
TOII'U A'fl'l'ling oj the A ir. 

This diwrsified appeal is appreciated 
by sponsors. Sporting !;,roods and men's 
clot hing and furni shing stores are noted 
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,1I11Ul1g Fi~ lllllg wul IluUlll1M CI'lb l1nJ 
Ih'<] B ;Ir!)!,:r u .... n. Nl'\\"jl;IIWtS an.' buy­
in~ At1I ('TI((l 1l '(/HI'II Mretil!~. Candy, 
cllIld,,'n':. ~I\Q('~, cnl':1b, dairies, bakl'ric ~ 
Ilnd dl'partnwnI ~ Iqll" buy chi!dH'll'S 
proW,lms. Thl' bigJ!l,~ t buy.'rs ur CO~)Ps 
arc dl'jl:lrtl1ll:nt s t"r~'s, th.,St' t11l'rchan· 
di .... 'r' 1cadinJ! 111 pr<>j.!r;-II11 buys with 
CBS, NBC, 1\1BS, and runllilljl sec"nd 
With ABC. TIl(' !;ISHlilllllxl Il('twork finds 
iHlIon)()tiv.· and mlto stlpplic~ first. 
M BS and NnC rating them 'i(.'Cond in 
co-op buying. Banks and financial inst i. 
tutions sponsor il considl'rabk part of 
the s t raight news reporting although 
they want names with :luthoritr handling 
the nev.'scasting. 

The prest ige and immediacy of nctwork 
co,op shows are thdr !\lost valuable 
con tributions to tl\(' field of air adver­
tising. They arc promotable and frc­
qucntly revolve around names that 
consis tently are making national news, 
like Fullon Lewis, J r., Americ(ln T OWI! 

Merllug, Kate Smith. Robert Ripky, 
and Red Barber. They're for all til<' 
world like being able to place a page 
advertisement in a national mag:l:il1(' for 
that portion of the publication's circula· 
tion in a particular area that :111 ildver­
tiser desires to reach, Post ollice and 
production problellls mak(' partial circu­
latioJl buys impoSSible. With IlCt\\'ork 
coopt·ratt"e programs nn)' sponsor call 
go local with CO.1.st·to,coast progr;ulls-

Present sta tion tim(' (faci lit ies) sales 
with co-ops arc exceeding $5,000.000, 
wi th a $ 10,000,000 figure for the 1947-
48 season not beyond expectations. The 
only limitation is OP('11. network time. 
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The 
National Webs Stop Coasting 
Base eosts are Ill) Itllt 
pleograul fees are (10 ,,711 

Realizing the competitive sit uation, 
broadcast advertising gCllcrally .... 'iII be at 
the most JO per cent more expensive Ihis 
coming fa ll than it was a year ago. The 
\0 per cent figure is established on in, 
creased union minimums, not on the 
actual costs of individual programs. Since 
the SlaT costs represent as high as 50 per 
cent of some programs and since t here Is 
a dctennined effort on the part of many 
advertisers to cut program cOSts, the in­
creased minimums will in Illan), cases not 
be renected in :!clUa] program operations. 
The stars wi ll work a little cheaper. 
Actor minimums were upped in February 
25 !Xr cen t, but the pc(<.."(ntagc of actors 
employed at the minimums is less than 
10 per emt, except in soap operas where 
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it rises to as high as 40 peT cent. 
The trend in program costs is dovm. 

Musicians' scales went up around 15 per 
CCllt this year and since more orchestra 
men afC employed at minimums ,han 
actors this docs affect nn<;t programs. 
The result, however, will generally mean 
that one less man will be used in any 
sizable group. When mood music is re­
quired and a tiny group employed can't 
be cut, the mood will COSt a liule more. 

Time costs have gone up about 10 per 
cent at allnctworks cxcept NBC. In the 
case of C BS this increase is achil'Vcd 
through an adjustment of discounts. 
With ABC and MBS it"s a case of in­
creasoo or changed station line.up. Net­
work changes still do not feflcet the in-

creased time costs at affiliates which wcrt' 
made during the war. Under present 
condi tions this adjustment will wait for 
another seasoll. 

I ncrellS(od base cost is onl' of the reasons 
why network.bui lt packages are receiving 
such attent ion at agcncies and sponsors. 
All programs being built by the webs are 
put together with the dollar sign very 
much to the forefront. 

More stars this fall will have clauses in 
their contracts providing for a scaling up 
or down of their fees depending on their 
ability to draw audiences. In tht' past 
most sponsors have bttn ",illing to pay 
up to SI,OOO per Hooper point for a 
program. DUring the past season the 
feeling was that $BOO should be enough 
and the contracts thus far signl'Ci for the 
1947- 1948 season are geared to about 
$700 pcr I looper point. Also for the first 
time NRI (Nielsen) ratings appear in 
con tracts. The two times kno ..... n that 
NRI has bl,('" included the Nielsen cost 

" 



--------------------------------rallkin~~ havl" Ix-en used instead of all}' of 

W1Dl 
minneapolis st. paul 

FOR 

We 're glad to announce 
C. T. "Swanee" Hagman 
as executive vice·president. 

W l 0 l is going places! 
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RESULTS-WBNS FOR W B N S 
I 

ADVERTISERS SPELL WBNS 

R ESU LTS 
I 
~ 

~ 

z 
'" .. 
I 

WBNS 

.0 

S A L- E - S '" z 
• 

Ask ATLANTIC REFINING 
• 

Ask KINGAN PACKING 
• 

Ask M. G. M. 
• 

Ask BOND CLOTHES 
• 

Ask JOHN BLAIR 

In eG~ 61t.w, JiJ. 

• 

• 

~ 

~ 

o 
'" 

I 
~ 

'" z 
~ 

163.550 WBNS FAMiliES IN CENTRAL O HIO ~ 

F OR RESULTS-WBNS FOR 
I 

RESULTS 

Nld';4.'n'" mlll'r ratill~ figurl's. In boch 
Clll1tract!> Ihe package ~ho"" owner (e­
celvcs :1 bonu!> b.1St'd upon his ability to 
proouc{' low-co~t iludi("nCl~ within the 
J 5 JowC'ot). 

Thl' costs that have incrca~:d Il101>t 
have been the transcription COStS of 
ArRA (American Federation of Radio 
Actors) talent. Where an actor recorded 
.1 olle·minute spot in 1946 for $·1.00 he 
now h~ a minimum of $7.20. Where a 
singer transcribed a one·minute ~pot In 

1946 for 56.60 it no ..... COStS $12.00, or 
nearly double. In all other categories tht' 
r,!les ..... ent up approximately 20 per cent. 
For from five to 30 minutes, actors 
and singers arc paid a l the (ollowing tran· 
scription scale: 

,,~ 1911 
"e l ... 5 ",lnut~. SIO.OO $11.0(1 

.ln~,·r!i mlnu.~. $10,00 $ lI .OO 

"Ct". 15 mlnule. 1116.50 U~.~O 

.lnl1.c r 15 ",Inutt~ 1 ..... 00 U2.M 

:OC lor.lO mLn.u ... H7.~ IB,DO 
""th" JO mlnu.~. US.OO 1t.f>.OO 

Rehearsal time and other special cate­
gories inc:rt'3SCd in the same ratio. 

Individual station~ generally have in· 
creased their rates from JO to 20 per cenl. 
Station cont ract holders of course aft" not 
aff('C[cd until the expirmion of their 
prl'Sent COmml[mCms. In some C3io('S 
they are protC<"u-d not only on present 
contracts but on all rene ..... al options made 
.... ithin 90 days after [he increase an­
llOunU'm€nl. 

Broadcasting co~t increases have kept 
lx-hind other media increases. The ex­
pecu~d Increases have been held down by 
th<' rapid tumover in network and spot 
sponsors. All the networks have had o\er 
10 per cent tumo\,er of sponsors and 
station tumowr has been in the same 
proportion. Therc'lI be more sponsors 
and lC'Ss unsold network and local timc 
thi~ fall on established stations than there 
were in the fall of 19--16. The rcc("S5ion 
far bren a mirage e,'cn if thc e"odus 
and influx of sponsors has not been. 

Onlr the stars .... ·iIl Ix' takin!! a cut 
With vcr}' fe .... exccption~. one of which is 
Bing Cro:.by .... ho!'e silo .... COl'tS will be 60 
rcr cent up for Philco, those "nlO\'jl' 
salam.'t>'· are out. 

"of{' contr.lcts arc bcin!!o ~i~Il('<1 thi" 
~ummcr \I, ith "~tor" clauS!.. ... than ('\cr 

beforl'. These clau:.04..'S prO\iJe that If the 
~tar'l> progr,un audiL'llce rating' rJrop~ 
bdo" a figure specified III the contract 
either tht· aj!(('Cmrnt is subJcct to can· 
cl'llatloll (in about 60 IX'r Celli of the 
ca!'es) or the 5tar's fl'(' is cut proportion. 
ally HO per cent of the CllSl'S). In either 
CllM' n'~u1ts an' replacing glamor. 
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/\lIwl·jt'an B,'oafl('a~liJlg S)'~ I Ctll 

BMB(!l HlJ,) N i:;lllilll(' Audit'lH't ' 

20,016,000 
CHA NGES IN FACILITIES ' 

(M"ch 1, 1946-Junt' 4, 1947 ) 

NEW STA TIO NS, 70 
POWER INCREASES, )3 

STATION REPLACEMENTS, i 

',,,,, , ... · .. " .... 1 , .. II" II ' q . ... ,~. 

llllU NighliUII\ 1~1\1\\'III'k .Iudimrce Meils III' 
~1I%t III' lId 11'1' 

SOURCE; BMB STUDY No. l-MA/KH, 1946 

CO MPILE D BY SPONSOR PUBLICAT IONS INC. 

!E .. ell flul county i"J,·cd,It, SO pit , Cltnt 0' "'0, 1t 01 i I, , .. Jio I .. ",i'iltl 1,,11t" '0 "" ABC 
, Id ,io" '" ' ltdll 0" ,1t " Wlt lt!.:. 
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MlIllIa l' s McaslII'cd (H,\ IH) 
A 11I1i( ' IU'C Pol cnl i a l* 

NIGHTrME 
[9,162,o nn 

DAYTIME 

19, 160.nn n 

"As 01 M""II, 1946, 

-"" --
1111/mll l~ightilllC Nctwol'k lhllliclICIl ,h'CiIS of ~,,%t III' Ihl jjl~I' 

SOURCE: 8M8 STUO Y No, J-MARCH, J 946 
COMPI LED 8V SPONSOR PU8L1CATIONS INC, 

fEdlc il 'fd cOllnly {nJ iCdI!fS SO pfr cenl or mo,e 01 ils fil dio Idlmi l ies listen 10 dIn M8S sl"tion "I If"ll once dI wuk . 
• SldI lionJ slI ,veyed by 81,118. 
' Stdllions dlddfd by M8S lip to Jllne J, J947 bill not me.!SlI red by 81,118. 
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y Oil eall~t say tltat! wh,o , emg"'''' ;, om';"" ;, U,"""~ 
the coml1lcrci:Jl~ and iI's therefore vital 
t lwl oll ly \\'Iwi a sponsor pays for is 

N o program or comlllcrcilil was {'vcr 
made indfCCl ufl1 !x-causc of Ilc t · 

work or station policy, This doesn't 
excuse the fact that hidebound censors 
have made life miserable fo r writers ,lIld 
ild"{,ftising copy-men. It also is 1111 alibi 
for ag('llc}, men who have taken InOrrell-
5i\'(' copy and had the talent by {'mph,lsis 
and phrasing tum it into double entendre 
or into illegal claims for a product. 

Broadcas t "good t:iSIC" is naturally 
more restrictive than that of any other 
advertis ing vehicle since radio is ,I home 
medium. What's okay on a night.dub 
floor may Ix- o/fenSIV(' over the air. 
Censors, on the other hand, frequen tly 
read into perfectly innoccm wordage 
Illcnnings that were ne\'er in the writer's 
mind nor would be in the minds of the 
listeners. In any case, restrict iolls are 
matters that should b£' dett'rm ined in 
advance, not during the course of a 
program, result ing in cutting programs 
olfthl' air, T hey should not be permitted 
to go on the air originally unless it's 
been agreed thm material deemed ob­
jectionable during dress rehearsal be 
deleted, CBS's cutl ing olr the General 
Foods Kate Smil h program because she 
was featuring the " three top tunes" of 
the week was something that j us t 
shouldn't have happened, I f CBS felt 
[hat it was it s duty to protect the late 
Geo~e Washington Hill's Hit Pomrie, 
bro..1dcast on Saturday, by not permit­
ting a program on the previous day to 
femure the fi rs t I h n't' tunes of the week, 
that, accord ing to network policy, was 
CBS's righL The problem should have 
been settled during til{' aft enloon re­
hearsal, not by cutting the program otT 
the air for the pt'riod (hiring which Kate 
told her audience the names of the tunes, 
[fNBC's top policy makers decided that 
vice presidents shouldn't be ribbl>d, tha t 
also was within the rights of network 
officials, but the d is.1greeillent with Fred 
Allen was a trade matter, not something 
to which the public should have become 
party by having pan of a favorite pro­
gmm cut off. 

T he problem of programs running over­
time is a lso one that can be decided dur­
ing rehearsals, Cushions can always b£' 
provided by a producer if he has an 
ad-lib type of comedian. While Fred 
Allen was en CBS he frequelltly ran into 
Take It or Le(l t'c It time, Instead of 
penni tting the network to cut Allen off, 
the Eversharp organization made a gag 
of it and had their slar, Phil Baker, 
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"coll('( t " by aplx'aring nil the A!len pro­
gram, etc. Thus bot h programs profllLx:! 
ill T<lt ings ,lIld lisl <:lIer.hil' a lld t he 
sponsors (A llell's :md Baker's) rcceived 
more liStCIlCfS for their dollars, Never­
Ihclt'ss it 's 1101 possible to hav(" ("wry 
program rUIl without :i tilll("ciock and 
it 's a C<lfcless slopw:ltch holder I, .. ho 
doesn' t ket'p his program within the li l11e 
period establ ished for il. What suffers 

us.,;d l10t Ihe olher m;II1'S time, 
]lUring the past six 11I0liths there h:Jvc 

bt'Cll c(1I1sisfCL\t efrorts 011 the part of 
s ta t ions (W\\'J, KFI, CIC,) and networks 
to corrrct condi t ions which pennit as 
111:1I1Y as fivc commcrcials to be broad­
CllSt one right arter lL L\oth~'r. T his mul­
t iple selling is G IILSl.'CI by the I'nd of a 
program having its regular commercial 
foll owed by a plug for ;mother proouct 
o\\'ned by the same adl'ertiser (a hitch-

s~ 
-CE~ UNiJlHlTED 

for the rirst-rami/ies o/'Aqriculture 

Building an ever-increasing 

audience for YOUI' s ail'S mes­

sage IS WIB\\"s " F'l yinJ::' 

Rooster. " Equipped wi t h 

ta pe record er, it h op~ oV('r 

millions of neres of golden 

grain to r('Conl on-t he-spot 

accounts of all importan t 

agricultural events, news, 

and developml' nL<; and SP('c!\s 

t hem back to t he waiting 

S. , .. j"" II. . 

Fir" Familie$ of A griculture 

Rep., CAPPER PUBLICATIO NS, Inc, 

ears of the Fir~t F'amilies of 

Agri culture t ha t make up 

WIBW's responsivc. ready­

to-buy audience, 

Owr t wo decades of similar 

carefull y planned service has 

made WIBW t he prefl'ITl'd 

station of farm fnmili es in 

fi ve wealth y states, , , and 

Lhe prt'fen'l'd station of r(>­

,;ul t-consciow. adv('rti;:'(,I>i, 
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hikl'), the ~tdllOI1 1111 11\ p:ltt ;,uring a 
20·'l'()'IU.I 'f'llt :1I11l011rl(('I1I('llt in the 
dl=lin hrl':lk; ;Uld the ne" program 
orx'l1ing with a ~r(lt (i,r :I prnduC't not 
ideU[l(wd Wi th till' progr:lJl1 fa cow­
c:l tllwr) and follo\l.illg with tile regular 
program Intr(h.luction :lnd advertl~ing, 

Thll' trw ind"'idu:ll advertising :'1ppeals 
:lre cfO\\,kJ into three minutes, 

It I~ the aim ,)f tile leadin j! ~ t:Lti(ln s 

,lnd lll-j\\'fllks In cu t dOWll this " talk ," 
No lIt'\\' lu le ~ hn\'(' thus far actuall y 
becn prollluigated, intra-industry di.scu5-
Sllm~ ha\'ing all been of an exploratm) 
llntUrl'. When, as. and if rules :lre laid 
do .... n ttll'Y will t('lld to illlpmw listcning 
and Ihe c(fcctivcn('ss of btO:ldcaSI ad­
vcrtisi ll!!. 

All tl" ts tlwt h:1ve b(ocn madc on 
"retention," i,e" thc ability of a listener 
or re=lder to rccall spccll'ic things that he 
Ita:. hC<lrd or :>('(.'n. IOdicate that re ten­
tlOIl d('Creases with the number of things 
heard or s('('n. No :lctual corro:.'l:ltion has 
thm f:lr becn c"ol\'('d bill all rescarch 
men realize that one conllncrcial by 
itself is sc\'ernl times as eff('('ti,,(' as that 
sa!lle commcrcial ill t he midst of a flood 
of advertising adjectives. Since stations 
depend (as much as 50 per cCrtt ) on spot 
:lnnOlUlCCll1elltS in chain and station 
break time for their incoJllc, it's natural 
that they arc loath to agree to eliminate 
half or their incomc, It is n('vertheless 
fu ture policy on networks to avoid the 
~upcrabund:lnce of sales talk in the 
middle o( entertainmen t. 

Sponsors C:l ll help this siw:ltion by 
studying .... 'here during their proJlram 
time a commercial will do the most good. 
Audicnce flow ch:lrts de"e1oped by A, C. 
Nielsen Company indicat" that e"ery 
progrnlll audience dc\'elops peak listen­
ing SOIll" time during its broadcast pc· 
riod, It is seldom in the first or last 
minute of the ~how . Penk listening is 
Il:ltumlly thc poillt at which a commer­
ci:l l \I.'ill r('('eive its greatest impact, 
rrovid\.'d of coursc the plug doesn't kill 
the mood of the pl'Ograll1 and thus de­
(cal its OWll purpos.:'. DUring the early 
dilYs of Gml/wrlc (lJ AIIlt'Til"ll commer­
ciab ""cre included in the body or the 
pffl~r.1m It was l:lter di-.co\·ered by 
re<;o.'ilrdwt Dr. \tanhew Clmppcll Ihat 
the~e middle-('ornmercials were nOt doing 
tht'll jot. in the middle of a drmnatic 
< .. ,:qlll'IlCl' :lud that orelling and dosing 
sak" lalk, wen' tltl' idl'al formula for 
this t\ JX' 01 program, The job that 
GIIIL/c,II/" ha~ donl' for du PUlU J u~t ilies 
tit(' tl:\i"L ... I.lppro.1ch. 

III ortll'r \\,lrd" this future pulicy flf 
the 1,IIj.!l·r "1:lIIOlb and network~ .... hich 
it " l'\rx~tLd will he writlen illto the 

'6 

NIlIlIlll.11 ,' s'iOC i~l\j"n of Ihuadcasters 
c<unlllerci:ll codl' ""111 make for beller 
broadcost :ldvt'tli~ing, fl{lt hamstring 
spoll'lors. 

Nl"tworks generi'lll,· do not ;'C«,"PI ad­
\'l'rtising of tht· fol1(J\\lng t}'~:s of busi_ 
ness: 

I·'"I.·., I",,~I .~I .'k.·. 
:-' I,,,' k . lInd I"""hl 

llH~I<·"r fI .. ""'''' ... <1,."..1""",'.' 
Lt"<lu<'l,,~ "~'·"I~ 
Lt.·.I" .... ,I .... ~( .. "h "",1",1 ... , .) 
Fort "n.' I..tLJI)~ 
, ••. CI "",1,·., 
Wlnu un<l Ihru<>u : 
n .. 'a u n. 1111<1 fju, .. ",~ . 

\I"" Im'ml,,' a~~n clt·. 
It,,rL,,~ "'lla" I." 110"0 ",,<I • nl ",,,,,"1(,,, I 
f.",/>In)'n'~nl M'I,·I« ... , 

'/ •• ". 110{ "NJ. I" liltS .. 1IW 
""".,,~ ""ply 01< "''''/ ;rrlb,,,,,,,fI,,,, .1..1 .. ,,,. 
1(/,, 1. II" ~",d /'9""" ",lot"" ~f'I,f,,, "" "",.1 .1 .. / .. " .. 

Networks differ in the interpret:l tion 
of these res trictions. CBS is said to 
have refuscd Lifcbuoy business recently 
on the ground that it is a dco<iorant, 
while NBC accepted the business on the 
I;:round that it is a sonp. As stations 
increase :lnd busine5,!; becomes more 
dillicult \II sign it's eo be expL'Cted that 
regulations ""'ill be honored in the breach 
ra ther than obscrv:lnce by the smaller 
Sl;ltiOIlS. Thl'n' is a natural temptation 
to claim the ""'orld in advertising copy, 
to cram in :IS many words :IS possible. 
!O irritate as much as possible, In the 
lonJl run. :lnd in the short sprint tOO, 
this docs not accomplish the aim of the 
adveniser. Even the number one ex­
pollent of irritallt advcrtising cop}" 
American Tobacco Company, has re­
cently disco\'cred that the amusing Ilon~ 
ittitnnt middle commercinl on the J ack 
Benny program was doing ;1 much beuer 
selling job§ thnn the s traight rllb-'cm~ 

the_wrong_wn}' approach. 
The trend 011 lll)'~ ter}' pro~rams is to 

air them after 9 p.IlI" ..... hen the moppets 
arc in bed or on the way there, In more 
and more cases network stations record 
them if they're scheduled during the 
hours when youngsters listen and :lir 
thcm after half.pint retiremelll hours, 
AdwrtiSillJ! on progrmn5 addressed to 
the rising generntion is restricted to 
cop,\" that doesn't tr:lde uron the roun~· 
sters cr('dulit)'. In other words no magi' 
ca l a ttributes cn n be :l\tached to ~i\'e­

aWilYS nor can the sale of products be 
said 10 S:l\·C the hcro from the villain. 
That doc!'n't StOp the hero from endors­
inj:! tile rmduCl nor rrevent prod uct tie­
in!> with the prOJlrant. 

COIlIrO\'crsy !:\·nl·rally IS not accept­
able on a rcgul:lrly z;pttll<;o,eJ proj:!ram 
OUt to ~d l commercial products. ,\IBS 
aillt ABC \\'il1 sell tillll' for corHroversial 
pru1!ralLt~ out to !'oell ilkas but ide:ls 

:md physica l merchandise can't be sold 
:It tho.' same time. NBC ilnd CBS ..... ill 
not scHtime for cOll troversiill broadcasts 
but each is committed to gi\'inl; time for 
such airings If the public intercst in the 
subject is Judgl'd great enough to justify 
it. Ren'ntly station \\'OR (New York) 
refused \I') accept a Mutual Broadcasting 
System commercial program ..... hich ..... as 
under ..... ritten by the Commun ist Party 
of the U. S. A. Explanation was made 
that ..... hile it was committed by rules of 
the Fcderal Communications Commis­
~ion to accept such broadcasts during 
pre.election months it was only if the 
broadcasts were dcvoted to furthering 
the chances of a candidate for office, 
The broadcast s refused were not elcction 
presentations, and WOR did not think 
them "in the public interest." 

Most buyers of spot time ha\'e (heir 
agencies check COP)' with NBC and 
CBS 011 the ground that any extensi\'e 
spot campaign wi11 hit either an NBC or 
a CBS station, Clearance of words and 
music is also usually planned through 
the tWO s.:'l1ior networks before anything 
is put on records or sen t to stations for 
live broadcast. Even clearance by these 
net ..... orks is no assurance that copy will 
be acceptable to e\'ery station, WQXR, 
the Nell' York Timts station, ..... ilI not 
accept singillf,! commercials and discour­
ages clients from bui lding their own prD­
grams. \\'\\'J ([)ctroit) refuses all re­
corded spotS after 6 p.m. Stat ion WBEN 
(Buffalo) retains the right to take off 
any commercial SpOt if. in the eyes of 
the st:l tion, it proves "detrimental to 

over-all listenability." Many stations 
have lately begun to follow \V1\'EW 
(Ne\\' York) and submit copy to the 
Bc.>ttcr Business Bureau for okay before 
accepting it. 

Timebuyers !!enerally arc more careful 
abou t clearing lllateri:ll .... ' ith stations 
that nrc represcnted by Ed Petry than 
ther are ..... ith those of any other rep. 

Thc fact that printed media accept 
product claims is no indication Ihat the 
$amI.' claims can be used on the air. It's 
one thing to read something and another 
to hear it on thc air. This is stressed by 
continuity acceptance dep:lrtment ex­
ecutives who point out the nC<'d for 
mental ca rs as wcll as eyes when reading 
scripts, 

I['s the tough~t job in broadcasting 
- to be an arbiter of "Jlood taste," It·s 
a job that iea\('s 11 bad taste e\'en in til(' 
umpire's mouth, but bro..1dcasting 
wouldn't bc a sansfanory advertising 
medium without the tnseers. 

1·\ 'f'i"inl ,W't<'~ h ·\ mn ...... ~ ToOaHO c...m,...n.~ 
If"~,,,''''' prar.J 11, .. ·10 IIv" 0 ... " "'1 .. fa~I,(Jft. 

SPO NSOR 



P.-oJllotiOJl ~~ 1.1I1.1i.~ity: 

a look ahead, behind 
At least ninety per cent of all sta tion 

and network promotion fai ls co ;'lchicve, 
for the sponsor, the job thn! it sets out 
to do becausc of lack of coordinat ion 
between the agency, broadcnstcrs. and 
advertiser. Radio can and usually docs 
do a job by itself. When it 's promoted 
it has been proved that il can do many 
times its nonnal job. 

The senior networks have two giant­
size annual promotions, NBC's ('tirade 
oj St(lrs and CBS's Biggest Show in Towll . 
Each develops promotional kits for 
every program on it s ch'lin . The kits 
depend in p<lrt for their effectiveness on 
agency, talent , and sponsor coopcr<l tioll . 
CBS transcribes spots for every commer­
cial program regardless of cooperal ion 
but admits Ihm t hese spots would be 
bertet if everyone worked together on 
them. Pictorial material ..... ould be bet ­
ter at all networks if everyone with 
each program was on his promot ion 
toes. The Hlfade oj Stars will not include 
recorded spots in its kits in 1947, except 

in spedal cases, but live cont inuity is 
part of the packets and even script spot 
announcements require plenty of spon­
sor, a~eJlcy, and talent cooperation tn 
make promotion sensc. 111 practically 
all cases idea material is at a minimum . 
If a sponsor were to come to the net­
.... ·orks ..... ith an "idea" he would fi nd him­
self greeted with surprised opel1 arms­
and plenty of bonus publicity and adver_ 
Ilsmg. T his is no reflection upon the 
creati ve minds a t the networks, but 
si mply a sta tement of fact. Wit h hun_ 
dr('<is of programs to publicize and pro­
mot e, it 's literally impossible for the 
networks to come up with promotion 
ideas for even a small percentage of their 
programs. The organ izations arc avail­
able to sell whatevcr is developed but 
it would take many times the preselll 
publicity and promot ional staff of any 
network to create as well as distribute 
ma terial on each of it s shows. commercial 
and sustain ing. 

ABC and Mutual do not have annual 

promotions. Bot h di ~ tribut(' reams of 
publicity :lnd promotion bUI do it when 
the occasion 5(·('I11S 10 demand or n pro­
nlOtion:d natural develops that calls for 
extra campaigning. Each network builds 
a promotional packet before a show bows 
in on the network and each will ('xlend 
itsdf if a sponsor or agency comcs fort h 
with a promotionn[ progrmn or idea upon 
which til(' network can hang promotion 
or publicity. 

What·s wrong with network promotion 
and publicity? 

A confiden tial report made by a pub­
licity consultant to one of the first five 
spenders on thc air placed the burdcn 
directly upon the advertiser , Mr. Spon­
sor himself. In the follOWing order the 
authority pUl his finger on these points: 

"1"1 ... ,,· I~ n" ~ ...... I\,,"'I<>n bet ... <-e n ,,,I· 
,'". 'I~ln~ . • ales. 8,,1,·. I'Wn'ollon ,nero 
<: h :""li,in !l.. " ",I .10 ,· ;'Clu~1 b.m .... C""~"I. 

n""",,,, ~ ... ... 11 01 p • .,." hl on tlw thl"k. 
In g behln,. alr·"t! .. ~ nlpal~ns a n ti tllUM 
d",,·, !I.e, ,,,,' hlntl ."tllo. 

-"P""''''S' OW " n$n '.,,';u .u ;u~n 'l 

"1,.,,,,<.1 '0 Ih~ ,hlnkln g .... lrlnd tomatl · 
c,,,' atl'·<"r' hln~ ""mpal!!.n~. 
(~"C8 ' sla ' I"fo. mat l"n take. 't><. In"l! 
to re" .. b I be n e',,"o.k I'" blld,! d .. "".I. 
men's !if) little o . ""thln~ C':In !><- tlun .. 
a .... u l He" I he I,..., n"m"".. ( TI,,~ U 

1><"""'I(y "" "?,ncy f~,<lI.J 

enOSllV nATING l·nOFIU~ 

_ABC_ 

BING CROSBY guest 
I ~":\ ",."» top (ABC 

_ _ NBC __ 

I 

••••• C B 5 .... .. 

JULY 1947 

• • • • • > • 0 • Q 

• • - 0 - 0 
0 0 _ • • - 0 
0 • • ~. 
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MONROE, LOUISIANA 
HAS 

IN MONROE AND 
NORTHEASTERN LOUISIANA 

THAN All OTHEII 
STA TlONS (OMBINEO 

AND RUCHES A. 

$103,629,000.00 
BUYING POWER! 

For the 11.;'0 1l,.ight yur, .ulhenli­
c.led r..tl"in'l lu.~e~ eonduli~e'Y 
prove th.t KML8 h~1 more li,leneri 
ill Monro •• nd NOt!" .. ,te," Louili. 
'"' THAN ALL OTHER STATIONS 
COM81NED1 

Ruch Ihi. 1103,/,29,000 I"nual 
buyi"", PO"'" .. i,h KMlB-lh,' onl," 
,..dio flcili!y (;1 .. ,1.,. h." d ". Ih" 

"m"AHO WITH 

AMERICAN BROADUSn", (0. 
,- t:. ~ 

'{';:,-; 
[,:~.' 
•• . -

'. -' 

1 A YLOR.ffOWl-SHOWDEH 

\~"''' '''. ""'''''''' . ~I~"""'. "",I ... It·", 
I" .... ' ..... , •. ,,''''.·'''A .J"I>lI'~~ ' r "",h 
'" II ... • •• ·n, · .. . '" 'h." ... 1111,,". ,,( linn 

"I 1',,1011<- • ..1""",,, lIla" ... j,,1 '" I,,,,,. 
m '" ' I""""' " "t1 '""r.;111 "' .• ,oJ" ,,' • "" tit r 
,',,'" ",-hi,'''' ,'''hll, """" 
n,.. •• , b nu "w .. dh",,,,,,, I.~, .. ( .. ·" " .... 
...... 10 , .. ,,' ~I~ " br ... .s.."·II"1l "''' '''''''''\!,I1'' 
T h" .,.,"'" .,,,1,,,0'\1 ", ,I ... 1,,,. \.:)' ,",.Ik., 

-,,,., "r""'''~'', .'· •• ·n")· ,,, ,'" .• , ... ,.'<, 
.·~~"".h· "'" .,~., •. 1'''r",I~n ... ,", .. n.-",. 
", ... 'h)"" ... " .. " ,' \!,h" 

r tit· ,In... "r "'Ii I"" "'." h .• ",JI_'n\!, 
und ,,,,,",,,U,,,,,,, . ,,,n I ... ".".,J hy 
,h.h 'H"n\!'\!,I\',." ,10,' -am.' 11\ ...... 1. .1 ", 
0,11.1.110", •• 11", h h. h'Q II,,,,,JI.d h) ..... 
~, ~'n ..... ·• j.,It,,,,, ~n,J '"n,..-)' """r' 
n "" .. h·.·~ 'h.·",,, ... ~ ... 

-.;" ........ ", ... ,,' ,I,.. """"'" i. '''~IQ,,~d 
0" ,nultl. '" ,,' ,."hlld.}' .. ,,,,,,Una,,,,,,. 
"loll ,10.· .... ,,', ,10", h"".llt·'" "r (". 
""I.;.·. , .. ,," "" "'"'''''''' ,.",J ",,,g,;.. 
~ h,..~ a' .. '"", """"',1 ",,0,1 ill_ .. 111 
I".,~" ,J "r Q,,,. ,J·,,m t •• ,"I!.""'I1· .. ·d. 

' .. r,,'" .... ~''' .'" ,,10:41 .... , " ~" "~'" I. 
''' 'f''' ''' ,J , .. 0,1" I" " .. "h"",II.lnll.. , •• u_ 
",,, ,,,.,, . " .. ,- .. , ,I,'n\!" " n" ""',Hcl.y h 
,,,,,,.;&11,,"1<' '''' ""or,' 'h"n .,n "~, n'n' " ' 
'UI) ""'''~"k ,,' \!,r,"'" ,,' 'I"" . ,,,,1.,, •• 
".,;,,~ " ... ·,1 In "n ~,J ... , '''''' 11. <":> n" "oI~n 
\ ... , "w". ~r"'''' .. n ~" ......... ·.T ""'" 

"'-"n """,,, . 'I ... """'r ,""." Ce ll I. 

Thc Ctlllsuitant stated that thc first 
problem was to achie\'(' a "meetin j!: of 
the minds" <;() that therc'd b(' no cross­
pUrpos,'s in making broadcllst ac!\'Ntising 
pay, It was important, said the CXpert . 
to reali:e that CBS, ABC, and MSS all 
had their promotion dl'panll'lelllS work 
dircctly with affiliate stlltiom but that 
NBC still had to do ~tat ion audience 
promotion through its 5tation rehnions 
department , thus accoulllin,!! for the fact 
that \>o'hile NBC's audience promotion is 
comparable with all)' OIher nct'~, its 
resu lts, in s tation audi('nce prolllnlion, 
run considemhly hehind that or CBS. 
The expert point«l om that the (urther 
relllO\'cd a 1I('t\\'ork promotion Illan is 
frolll his ~ t 'lIioll COUIll('rpart, the less 
eff{'('ti\'(' are his efforu 

This narurallr hrom:ht up the case of 
a sponsor working dircctly with each 
stat ion on thc nctwnrk Ill' u<.('~. No puh­
licit)· or promotion e~tttzti\(' at a net­
\\ork .s outwardly a~ainst tIl(' idl'a. In 
fact olle of th C'1Il ~til tC' ... , "I think it'~ 

swcll lx'Cau<;(' it 1I1OlkC'~ thl' ... tations rcali:c 
thill the ~poll!.or knows till'r're 011 the 
network ilnd Iw'~ \\,atdun,t: \lhat tlwy·,,' 
dnin!! with rmh1icit y and promotion," 
Th(' ... amc cxceuti\'e roinh'd OUt th;1t 
spon ... " activity oU).!ht tn l't, coordinated 
\lith Ihe '\('Iwnrk · ... to ;I\'oid wa~te, 
Dmlll! the SHill(' thine t\\ ic(' Irwtwork 
and ~rnnsor) docsn't !,roduC(' dout'![e 
rc~ult.... It -.ern'!'> to c.tllcd out a~ high 
a!< 50 pcr cem of \\h Ol I wou ld h:1\'" re­
~ult('I.t from doinj! il OIlCl' . 

..\ lIumix'r of agl'IlCtl"<; and ~ptJl1SOn. 

h:tl'l' nlll CO.lt""l:> fllr ... t"tron prornotKlIl 

Illl'lt, giving cash a",lrds to Iho!«> who 
ha\'c dOl1l' the t.c~t job wllh sponsor 
prCHllOt i(J1l lllateriaL ,\lOSt llelll.·ork and 
"Wtion l'Xl'CUtin'~ aH' :l~;linst tl1{'~' con. 
te~ts. t.asllIl! their ohjl'Ctions nn the faci 
that "man)' e-n f~'r and fev: "in," It' , 
thl'ir c'JO tUltinn that the y,'inrU'rs arc 
happy but thc 10!o4'rs ~ far outnumocr 
the award cOIl('("lor<; Ihat the sponsor 
dOI:sn', gain al1)'lhil\~ ul rim.1tclr, Never# 
thelcss olf-thc-r('("nrd COmm!'lll admits 
thm wnte~ts Iwvc produced mil hons or 
lincs of puhlicity and ca rloads of pro­
motion that ot herw io;c would 11<..'\'er have 
cornc 10 the sponsors who underwrote 
the compt.' litions. ,\~ one network pro. 
mot ion man pointcd out, "You have 
only to n'nd till' trade papers to <;('e how 
stations go ror sponsor compctitinlls. 
Thc re's hardly a month goes by that a 
station d~n'l hoast in full-page space 
that its opcrntioll did the llumOer nne 
exploitation job for a spcciflC .1d\'crtiser. 
Station cx('("uti\'es ma)' nOI 'hkl" them 
but the)' work hard to win. and that 
111('ans frel'-whttling publicity ror the 
firm that sponsors a contest." 

It 's point('d out that the ),('3r heforc 
la ~ t cI'en CBS ran a contest on its own 
Biggts l SIIOU' in TOlC'll promotion with 
$2S.000 in aW3rds to sta tions, The gen­
er<ll fecling at the network is that the 
cont est did Ilot bring Ihe campaign morc 
promot ion than .t obtained pre\ious to 
the cOlllest. The nctwork won 't run an)' 
more, At least that 's the (('('lin,!! at 
Cnlumbia at this time. 

On the qucstion of C'fficac), of proo'lO­
tion, last ),e<1'-s, "rnost promoted network 
progr<1m, " the Bing Crosby SlIolI', is said 
tn lx, the Ilumt-cr olle case hi~torr, The 
pre.broadcast promotion was the .l!reat­
CSt <111)' single pfOJ:ram has recei\'ed in 
yea rs, The ent ire e\'cning \\'a~ christened 
Bingsda}" Full paj!es were used in the 
Soturday E.·tlling (>osl and ,\'ttf }'orl:tr, 
Stations used thous.1nd~ o( Jines o( ad\·cr· 
(l~inl! sell ing Billg and Singsday. On­
the-air promotion ~tarted days "erore 
the first Bill\!sdar. There \\'a~ a full 
hour nro"dca~ t '_aluh' the Sunday before 
the first program, Thrce million enwlope 
qulfcrs and 100,000 t!iant-si: e po~tcards 
were supplied Philco dC;llers, Tradewjsc 
Bin).!·s comrttj! to AHC in tr,1nscribcd 
(onn \>0'015 top-dro\l er Ile\\'~ and 12 radio 
and :ldl'Crtistll\! w.dc papers carried full · 
pa}!e ads ;'lnd g:tw blanket reportorial 
coverage on th" dun I e\,ent network 
tr:msc riptions and 8 m!! 011 ABC. The 
show's fir~t ra t ing \\'a~ 24.0, the hi\!ht'<:t 
any new ~ho\\' on a nctwork ha, evcr 
f('("ei\·cd. 

Thcre WIl.!' cOlltinuing promotion <lnd 
puhlicl ty but only wlll'n AI Jol"Oli fir~t 
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cmm.' to the shuw n~ ,I gIleS( did sock 
spl..'(:inl-e\,ellt hnndling go to work. Whell 
Al Jolson nnd J ohn Chnri('s Tholllns 
donned blockf;rce with Bill!! as inter­
locu tor on nn old_fashioll('d Illinstrd , 
ABC made up a special promotional kit , 
as ext{'ns ivl' as the aVl' rage kit for an 
emire seri('S. Th(' s ta tiolls and t he 
rwtwork wellt to tOWI1 . RC'Sult,;1 25.S 
Hooper, as hi~h a rating as Bing Crosby 
had ever obtainl-d during his long rllll 
011 N BC. On the scninr network Bing 
lwd built an established listening h;rbit 
year after year. He also had the sock 
Thursday evening line-up of N BC pro­
grams delivering nn audil'nce for him. 
On ABC he not only had to get an 
;Iudience for himself but for the network 
<IS wel l. A typical Wcdnl.'sday evcning 
rating before Bingsday: 

9:.10-111 , .. I~_ I O:.!~ , .. 
These ratings :lre for just two weeks 
before Bing's opening progwm on ABC 
(October 2), When Bing's transcription 
was reverently placed upon the tum­
tables, on October 16, the &1me Wednes­
day evening hours were rated: 

~_8:.!1I 8:30·9 

1.10 I.'J 

9:.w_IO 10·10:.10 
6.1 H 

At the outset the transcription repro­
duct ion wasn't good ,md Bing Crosby 
h.1dn·t as yet licked the problem of nmk­
making his recorded program soulld as 
spontaneous as his live shows and pic­
tures. His next rati ng slumped but pro­
motion brought it back , as the chart on 
page 47 indicatcs, It also indicatcs that 
Bing's big audienccs didn' t collie from 
the other net ..... orks, ('vcn the top_rated 
Bing slot at 25.8 drew only part of its 
audience from those who listened rcgu­
la rly to NBC. 

High-rated progwms don't just hap­
pen. They're buill. It ·s also true that 
pronlltion requires somct hing to pro­
motc, hut what has happened to shows 
like Bre(lkfa~1 ill HOI/YlI"Ocxl, Queerl jor 

• ~huills build IU -O g l-UIiIS 

COS_, COII_,I-O • • III 

T he lK·t ..... orks have 011c\' :lg:lill as­
SUllied the mllntk of sholl.nwl1. Pack· 
<lging progrnms for s:lk to agencies 
:l nd their spousors is n Oli' a m:ljor p:rrt of 
th£' nct ivitics or a ll four Iletworks. All 
the four chains Stnrt l-d ill bus in£'SS:ls hflth 
facilities ddh 'erers and proJ,(ram huilders. 
In thc C:lse of tlr .... Columbia Bmadcasting 
Systclll it was a show, .-\m/1l'Sf/lLf, that 
accounted for Illany of ib ~':Irly t illle ~1Ies. 
C BS would build a ll audit·nC(· for a time 
period Oil the nir with this progr;lIl1 and 
then sdl th .... s lot to a sponsor nnd 1l10VC 

Ar(I/lesqlll' to nnother hour. This weill Ofl 
and on unt il Ara/wsqllc's author Yolande 
Lnngworthy <lnd the Ilctwork disagr('('d. 
and the program left the wl·b. Long 
after it cen~'<I to be a featured network 
production, however. CBS wns still pre­
scnting Ambesque over its Dixie IfXlp by 
nudience demand. 

f\'lutual lx"Came a program-producing 
entity when Edgar Kohak bccanlc MBS 
president and brought in Phil Carlin to 
crente a program department. (vlutual 

bt:ing p:rrticularl), ~hy ill aut.!icllcl'-pro­
ducing show&, Carlin hnd 10 stnrt (mill 

scratch and did, building sHch ~uccessfu l 

pnckngl.'s as QueCfl jlJr (I tAr)' (lI.ith Ray_ 
mond j\'Iorgllll), Meet Ihe Pre~s. Tll eu ly 
Quesliolls, and jlu'l'lIilc j!wy. til lIwlltiol1 
rnur SpOIISt.m·d ,'" BS-bur lt vehiell·s. 

The American Urondc:lsting COlllpanr. 
ocing in somewhat til(' s.1mc poSition as 
l\llutual, although it had n program dc­
pa rtmen t . ha~ also huilt a numher I)f pro­
grams which have heen suld to sponsors. 
Thl' ir preS<:ll1 r('('ort.! includes Will ie 
Pif'er, Hmlkjds l Club, Bridc dnd Groom, 
Fal A1ml, I/cur)' IH orgml Show, " ard 
Whi/CIU<IIl O UII, Ted Iv /a/mll:, nnd r Deal 
ill CrimI'. 

Third nct to make packaging of shows 
for sponsor~hip a major operation was 
CBS. Its SI4SpeUSI! is olle of th~' fl.'w 
network-built productions that hav(' ewr 
achi('vl'<l <I n audiencl' big enough to push 
them up into the rare fied atmosphen.' of 
the Hoopl.'ra t l'<l " First Fifteen." The 
C BS·strcss on network-built programs is 

'J1- 'f'UV' ~ 
PIUMI TIVE? 

a D:IY, and The S lwdow indica tcs that "i:l 
Are you telling prospective buyers- 9 consistcnt promotion can sell program I 

material that is litt le if any beller ' 
than otllt'r programs with microscopic 
audiences. 

In the SPONSOR check list (pagc IS) of 
what to do before a commercial pr01;rmn 
hits the air there's an ou t line of how 
sponsors call merchandisc as wcll as 
build listcning. Broadcast advcrtising pays 
for the lazy sponsor, but it produces 
dividends way uut of proportion to the 
invcstmem for the sponsor who works 
a t broadcasting and dO('SIl't take the 
medium for granted. 

JULY 1947 

• what you ha ve to sell 
• in the best possible manner 
• through the most effective channels • 
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III p:lrt :IItrthur~:~1 "1 n lll'~ i rc Oil l I\e I~n rt 

o( the IWI\\",k [n lUll t rol tile fUlllrl' 
Jl·~tilt) (\1 !Ill' p'ld;;lgn. in l'olw d The) 
:Ifl' ull 1,Ihdnt rlalil ly "for u:.o,· 0 11 C BS 
only" 

i'.iH I the 10l~1 Illlw"rk tn h;we 
clinlhl'l.l :lh"arJ thc \\l'h-bu ilt p;lckage 
trellll, It ha, G(·JJ!1I11 (ound ,my JlfJiculty 

III hnh.llllg I'rogWllh Ull II" elwin :mu th liS 
lIlitil \·It) r.· ... llltly Lilli mil (L'd the need 
01 <I'I111111111;l1 pr"gl:1I11 p ro .. h lL tiOIl, 111(' 
",":ni"r nl't\\<lrk. 1"\(J\\·cI·cf, lIa" rea hz .. xI for 

~>lH~' IInll' ti ll' IIC .. ,U for IIll"l.iilllll-priced 
h igh,ilud i ... ·llCl' f' 1'rlJ.lr' lI ll~ "" lId now plans to 
p.1}· Ju, t ;1:; mudl HUCllIlOll 1<1 huilding 
~how~ lor :;:1 11' .1~ the o ther three chains, 

A n OUbl<mding f;lCtar !II a ll 11('1\\"o rk · 
built pOlcb gcs i ~ the pr ice tOlg, all the 
programs hdng Inuh to a pr ice, fo, lulUal 
p:lCk"g ... ,~ Hill fmm M!lrrird j vr Life at 
$ 1,2;0 tl ha lf huur to SCQ/itlllel Yard wilh 
!lasil H"lIhholiC :11 $3,7<;0 tlnd Ilar/elll 
Ilospll,.lily Cilib a l $4 ,(0), 

ABC packnges rUIl froll1 Calldid Micru· 
pllallr tll $2. 6;0 through Beulall n t $4,000 
to Pili! Sih'crs SlIol« al $6.000. 

NBC·built p rogralllS run from Ihc 15· 
minute TIIrcr S IHIS SII illr at $ 1,;00·$2.000 
Ih rouf!h Ahslcry Wlthoui Mttrc/rr, Colonrl 
Humphrr)' Flack , and Frallk M crriu'('11 in 

Ihc unde r-$3,CXlO rangc, 10 N BC Sym. 
pilOn)' which ulJ()fficially is sa id to Ix> 
pilcknged 0 11 n yca rly basis at $ 1,000.000 
(tillle' .1nd lalel\l), 

C BS hits 20 progr,uns r{'ady for spon­
sorship. The}" range frolll Aly Fr irlld 
Irma, CBS' hotl<'S I (Lever Brotl:ers bou l!h t 
II ) a t about $7.000 10 I~ob<'r/ Q, Lruis 
LillII' Slu)II·. I; minutes of sophisticntC'd 
n OIl S('IlSC. HI $1,000. 

l3 ;cck o f th" curn·1lI e ll'orts 011 the pnrt 
of thc n('t \\'ork~ to bt.:ild proj!rtlms tlrc a 
num r.cr (11 factors. The Illortality rnte of 
in .l~Tc; ml("llt pncknf!{' prodUcers I1tlS a l­
wnys l'lCl ll high. One ~eason llenf), 

Souvainc wi ll hn\'c (h'e shows 0 11 the l1e t ­
,"orb and the nex t he'~ Iwpp)' 10 hal'e 
one , I'hillip ~ LorJ is all ove r Ihe r lace 
IUlC yc,!r nmt the nCX t Iii.' hits (''(}wlIcrspy 
,1 11 1..1 P,l/ iCt'It'Ol1lall. Thc IInCerta itll } e\'en 

for pr"d llccr~ Il kc Ed Byron . whose Mr. 
v. ,\. prnduce~ lbt ~'m rs;l l Ihe I l lwc~t COSt 
per 11l<Clus:md 01 all}" '''I' nudicllcc pro· 
gmlll. i~ stich Ih' lI l"Olll ll lllit }' o f 11(11' 
iJea~ ,II1J pmgr;lOls fWlIl i ll~kpcl1dcnts i~ 

111l1"'~~lbk 

Nl:lIII'rk~ h ,Ie Ih,' f'lu lil ies Wi th wh ich 
10 build illl.! r nrll l;u i~c progr;ulls ;I I a 
IllilltUlllIll l"~t dltri" " lil t: inulbm ion 

Pt'r i(Ili, !'mcl' l'\·lI"Y 1I ... ' lwork hal< ~ Ibt a il l­

inJ.! tli llC III fill . tht: tll'lId toward bui lding 
p;Kkage ~h",\s r"r ~ak In 'l'Il II -'(lr, 111\'.111 :> 

"hieh,r kl'elil l "1l~1: ll l1 i ll).! 1II:I( t:rlnl. To 

so 

the S I"ln ~() r I( IIICath ;1 " H'q .. oJ \'l'hicle" 
rillh"'1 111:111:1 pmgr:llll .'11 \\hich IJ(' hit" to 
~PCl1lllhou~U1d s of J 'l lIa rl< jU~ 1 to fi nd oUI 
if tln} hIlJ)" S 1i ~ \('llinI!' 

NCI"' o rk·blult pa("kilj.:l'< a re n help 10 

a,Cenc ies It" , Thi ~ h;I'I)'\ hnll retlli:cd 
umil I'l'C ... ·IH I)'. ' n ICI' pn nll! t ile :1!:l'lIdt'S to 

avoid IIIl' 100 pe r cent rl'~P'"lrN biht }' I'll 

.. hows ""hich Ihcy han· Itlh'll in Ihe p~~ t 

T hc.-)· arlO cllahll·J to ~h"p Ihe field . or 
coll r~c thQ" rt: rl"' tri("t l.J to ti ll' ~hows thi ll 
<l rc avatl:lbk 011 Ihl' lIe t \\ork 0 11 which 
Illcy C:l: I'I'i.! to hu}' t illle ;1Ild ill Ill!!SI 
C;lSCS Ihe prngmm colltilltll'~ Ie belong to 
Ihe nc lwork, Even in the lalle f ~irum l()n 

dea ls nrc.- bc mg lIIadc, The I/rllry ''''orgm. 
Sholl' IS ABC's paLknge (or three }"entS 
but at I h.' l'xpirtl l ion of tha t t II nc, if il has 
becn contlllllllllSly spon.o;o rcd by EI'er­
shOlrf', II becomes Ihe ~pons(lr's. This is 
~ubject , of CQIlfSl,', til n""gntiat ion bctwC<.'rl 
the s tar nlld Ih(' adw fll !>C' r , but withoul 
the wcb 's aCl ing as thc midd lcl1l"n. It is 
the confi dcnl belief (of 11l0~ t tlgcncies and 
network /,XCCIllIl'C$) 111m sp0 U!;ors Ctl ll 
protttt themsch'cs ",I Ihat a nct work 
pack;lgc progrmn 0 11 which thc}"\'c spent 
m ill iol1s IIltl}' not be sold to anolher 
sponsor, compet ili l"c o r OI herwise. 

C BS is defin ite on the point t hat no 
Columbia p;lcbge will e\'('I' b<. ava ilable 
011 tl llOlh('r ne t work, Its s tn lld is thnl 
since it It tlS bui lt a lld promo ted the ptlck­
age there's no j ust ification (Of sigllJl1g .1 

con t ract which wou ld pcnlli r thc pro· 
f! T;tm to w ke a O)lurnbi;l :lud ie llce to 
nno the r ch:lin , 

T he crying n('ed is for morc Fibhrr 
,\IcGel' alief Molly.typ'" pmgrilm~ , wh ich , 
evell when they 're :1I I he 101' of thc heilp, 
st ill don' t cost $20,COO a lld OI Cr. Because 
Ih(' 1. 11,"( TIII'.l lcr j " owncd by Ll'\'er 
Brothcrs il h,'51)' t increns<.'d il $ {alent CO~ t 

I'err much down Ihrough Ihe ren rs (cur· 
rent b ill is $16,(00) and it \ no\\' the 
!lumher OIlC dr<1I1latic p rof!rtlln in audi­
ence nlld impact 011 the air. T hc Lux 
Ics~n is clear to 1I10S1 spollsor el\CCUlil"cs 

"011'11 ynur own s ho l\ () r at least 
control it. " 

Peeling ilt the IIcl\lorb i ~ tha i program 
CO~ I S hn l'C g rowll OUt of Ime. T hey '\'l' 
nOled . howClcr. Ihill a ~pons()r who ha~ 

l-cen complallling h ittert) ,lhoul pmgrtll!1 
CtlSIS is liable the Ile X! \\ .. 'Ck to bur th,' 
nu)q cXi'en~ il"e jlilckage nVil il:lble. : I ~ nne 
(I f Ihe tOr ....... ap Jl\,l!1lII;ICllrrer, dId iI fl'w 
yeatS il f!\~ . T h ... , prn"'klll . the1l. i ~ to makc 
il l '; liI:lbll' 10 srollsors I'fl'prilillS thilt hal"e 
hlgl ' pOlelllialil i{'s, 1\ I,idl II III not ,! rOWOlil 
nf1inl' in CO~ I ~ when I Ill'}" d" il lt tl ln major 
ilud,cnl'e ~ I ,lIl1re, :mJ \\ hich II ill hnl c 
thl' ir I!flI \\'ing pilin ~ bdore Ihe\' bl·('IU11l' 
Clll lll1lcrr i'll . 

ADVUtTISEM [NI 

.IIWHAT'S ALL 
THE NOISE 

ABOUT?" ~ 
HI' r<· nl h . ,nu r h I,~ . l,rl' 11 n id 111 pd,,' 

I.)· 'a rilJLII Ir. na .. ri pliQn Ilro dur.'u DJ JO III \. 
u .. ... ~ h",,·~ II",)" .r .. " ffl' rin,t. 

On r I' rO dll" ~ r .-a)'6 h i. n ..... ,.hu" •• 
"l11akin ~ lu n.,·ri l' l i"n hiH"r):' I nolh"r U) ' \. 

hi , ~how i ~ II ... .. ~r .. a l r ~ 1 ami I<I U. I ' ··~I"·"· , 
.. h., 1"1" l,ro, II1<"",I," a,mlh .. .. .... r' hi,. 5ho" 
i ~ ""'0' ''' Ih~" jU.' 1 a radio 6h"",." MnOII , ... 
bayi "all t;"' .. ·~ 11 ~ Ia .. I ram~" ; I'lion lOp." 
a""I I, .. .. b ~ )·~ " ",,,_I "~I .. n, h .. oPI' ''rlu nil i'' b 
"',' r pr ... ,' nh,<I ," d r" .. I.·" a,J iufinilu m, \ 

\\~,·'rr rra ll )· ~Iad lh .. IrMn'rri plion Io o} . 
ar", I ... ~ i ""i,, ~ 10 "" fi omrl h in ~ Io'o rl h ,,'hil .. , 
fJUT - " rr' U AT'S A U , T ill-: NO I SH 
.lflOl 'T?" 

\\ E'n ; HEE;-'; I'JtO DUCIZ"'<; 111 (; -";A~I t: 

~TA H T( JI ' ,;-';OTCII 511 0\\ S SI:'\CE 1940! 
FUIIT II EH .\ IO II E, \\ f: IIE" Y ,\ ;\" "1' 

I{,\ II !O I'HO(; HA .\I ~ I '\:'\ TO !.1I0W U~ 
OZ"'E SII O\, IU:C t: ;-';TLY I'HOJ)UCEIl 
\\~ IJ1 C:III S B1 r. (a :H 1:'\ ,\:'\ "1' W,\Y TII ,\ " 
Tll f: 511 0\1:":; W'E'VE BEE:'\ 1)0 1:'\1. FOil 
T il E i',\ ST SEVE:\" YEA ItS, 

Th .. " 'rorll bl, ... k. for itw H. \f .. . I~ rl .. .! 
IIOUW , Iar ~ ho"·i I nd ho' ·., ,'onl ;nurd Ihal 
"oli,·)· ru, thr l' aU , ,.,,' (\ )"3 ' 5" 

Whal olhH prod"r"r, ull"'r Ihan t\ " rmil , 
HI}"lo<ul, f an off ... r .IIU"·b II U,.] , U lit .. 
ha lf. I' Qu r I rD n l ft ih ... d .rr1n " n OLLY. 
,"OO Il'S OI' E:" 1I 0U5t:" ... il h Ita) OIorh'. 
"rrh ... . tr l , J im Anll' rh« as «nlf .. ", a ~u ... 1 

. Iar foml'llia n, a ~u .. '1 , Iar lI i" "" r on.1 on .. 
fi r rt1 0 r f Inolion l' if lUr« ~u" 5 1 6\ar5 011 
"'·,·r)· , hQ" ' ? Surh ~ r .. al nU nl'" a.: jar l 
R«n ll ) ant! hi! rnli. r '·U 'UPO n }·, .\larl,·",· 
lIi r l rir h, I'al O' Bri"n, Lu r ill r Ball, n" ,1 
L~lhr. Bonila GU' l'" ill .', .\!ihon 1I,·r l,· , Hirl 
1'010'1'11, an d iii trail)" hun.I,rd ,; 1I .0n' I"" 
" I1 I1I1' rou> 10 Inr .. ,i on and .. q ua il )' as I,i~ 

"- hal o l h~' r pro<lun'r, ol lw r Ihan t\ ..,,,,i l 
lI a )' lltond, fi n Qff"r I ra" ~ (r i l,,, .1 s lwlo ~ .url, 
as Ih ", ~real i ilualioll r 01l1NI)" ,11 '''', "'Til E 
EDnlt: UII ,\ CKt:N :; 1I0\'t" ," .'arrin~ f;ddi" 
ll rark"n, \'\illi~1l1 I) ," n~ . ~n and ,\ nn 
il ullwrfor, 1 and Ih., "nli" " r r h'·~ I TD and 
.. a ~ 1 of Ih .. ori~ i na l cns 1It'1lo ork . ho .. · ~ 
Whal 011, .... p rod" ... ·. , oll", r Ihan Ktrmil , 
HS)IUQ".I, r an off..r ~ u rh ~r,al Ir3 11~rr il ... ~ 1 
f, aln .. u a ~ iJ II ' " Elmll"'& " HOBBY 
LOIH1Y," wi lli "I,' ' '' '' ) r ar> of 1I.' I"ori. 
~ta"d in ~ ? n., -JOII :-" J. A ~TII O:'\Y" ~ho" 
wilh ~r " ' I1It "' tI ) "a r~ of n,' I"o.k 5 I all.linJ: ~ 
A",I surh , ho .. ·> Il~ Ih,' "FH .\~t:I~ U:U· 
EHEH SIIO\,," " FA.\IOUS F .. \TIJ EH~ ,M 
"; Ih ~U "> I . lars . lIfh a~: Oui .. :,\ .. lion and 
Ihrril'l H ill iar,l. /) .... m~ T. ,lor, Llillril ' 
,\ Idrl,ior. LQ"" lI Thont36 an,1 Olhrn jU ~ 1 
u ~ ,quall) 1J1~ ? !5" 0 .. ~ surh u 1101' ".\IE .. \! . 
or YOUlI LI Ft:" lind "T il E \'t"O .\ I ,\ ~M 
" illl ~ tI "~ I ' . o .. h b, (; ,·rlru .l" Lalorl'lIr ,', 
EI~a .\h ,,, {' II, \ ' , r l,, ' 1I0r ~~'. Fion·lI o Lw 
1; ,, ; r . li 3, IIk a (;\,a,.· , II " ,~.·,~ \ 1. n" lill< , 
1I,'3Ir; r ,· t\1I~ , t :rQr~ i" J . ·.,~ l , ~h r~<l al,,1 
''''HI), Ula ny "lh O'r~, I'II ElIY 1.\ll' ln :. ..... 
~I\'E, IS;\"'T IT ? \\ " 11, 111<"11 _ " 'f"lI ATS 
41.1, TIIf: SO lSI-: AI/Ol 'T.' '' 

If )'OU r"a lh 1o ~ "1 Ir~nfrr,h " ,1 u,liu 
, I." .. r; Ih31 . p,'~l fur 111<" " I$, · h . · ~. drol' u_ 
3 Ii" ., ~ i ,,' II > a ra il or .. ·0,1 o~ I .. irf, 

foI.EH \II T,IUY .\10;\"1) :'11 0\'\:; RE,ALU' 
1I,\ n : "!'(l \l ETII I;\"(; TO .\IAKE 1\'015.: 
\!lOUT '" Til EY ":,Pf; At\" FOR TJl E~I , 

:,EL n :5. 
SPO NSOR 



THE TRANSCRIBED 

SHOW 

with William Demorest 

and Ann Rutherford 

and the entire original cost and 

orchestra, just as it was on 

\, the CBS network coast to coast 

\ NOW AVAILABLE FOR LOCAL SPONSORSHIP 

~ 

~ 

"WHAT1S ALL 
THE NOISE 

ABOUT?" 

for audition and full information 

write, wire or phone 

ermit- aljmond 
CORPORATION 
11 East 52nd Street, New York 22 
Eldorado 5-5511 
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'Mij'U~ 
II .... _ s .~Iose in ·cdnytinle disk Jockey hour will do for ABC. Also 

il fall factor will be the expected shift of 
the NBC Fred Waring program to the 
10 a.11l. (est ) period where it will not 
buck Brfflkjas/ in Hollywood but will be 
competition to My Ttlle Slory, 

h .. _, slu·.~.nd Ollt nt night 
For the lin;' months \l!lIch have been and ellS Tmilllo:s II rt: to that 5.4 . ABC 

sckrtcd by ~1'O"'S(J1l lor an <lnal},s is of and t-. IBS, neither of which have daytime 
l1('[\\Or" pr"l!ra1l1 mUIl!!s hy types and soap operas, refk'C[ this fact in lower 
tlK' COq of each t}IX'. the pl1blicmion's r<1til1gs ABC's Brral.!jllst Club and /Jrl.'ak· 
Tl~'iI.':lrch dq'<1rlmcnt h:1s O1lso placed the 1mt ill I loI/}!I.'OOd !!o a lonA way IOwards 
l1('[wnrk urhnn Idcpilollc hOI1K' aUdK'IICC bolstcrinJ: its urban populaTil Y ratlng. 
under the ~hJ(> nllt'. The figtlr<.'S which T rade imt'rCSI this (<1 11 will be concen­
h:l\,C el11el ).!l'(j he;]r a striking rcscl11blallCC trOlled on seeing whill KiltI' Smith Spraks 
In the fmlT networks' O,\IB coverage and the I\ lnrtllt Block program will do for 
l\1.,ps published for Ille first time in this /l. lutual and whm the Paul Whiteman 
bsue. 

Cl ty-b)'-city ratings disclose n further 
fact, thin during the day leadersbip 
shifts betwt't'n NBC nnd CBS depending 
upon how promotion-minded Ihe net­
work affiliate is in t hat ci t)', There is 
also il shIft il l night cily-by-cit)' but it is 
not so frequcnt or so general as the day­
time shift. 

• All 'DI"'9> O '~ I.o"d "PI'" ~""u",1 "d"",~ 
P''''JTam, ""I •. 

Because the mnps co\"er tile nighttune 
1i~tell ing only, nighttime rnting ligures 
were studied firs t. t\t nij:!ht the National 
BroadcastUlg Comp:11lY ~hows :1Il average 
leal of 3.1 percent of the sun'eyed urban 
telephone hOlTlcs over the number tWO 
l11ghttime network , the Columbia Broad­
cnst ing System . NBC's nightinw aver­
ngc HoolX'r:lting for the fi\'e-month 
JX'r iod was 14.5 , against CBS' 11.4 , 
NBC'~ :I\'crage figure is based upon 41 
commercial shows per week and Ihe CBS 
ranking is bil!>("<i lIpon 45 programs per 
wl'ck. The fact that CBS has lTlore 
less-than-hnl f.hour programs accotmts for 
the higher Ilumber of progrnms per week. 

The American Broadcasting Com­
pany's average rilting was 2.9 points 
behind that of C BS. The number of 
commercial programs used for establish­
ing its listenership in the thitty-six cities 
sur\"e}'ed by C. E. Hoopcr was 23, just 
ol'cr hnlf of C BS', 

For thc 1\ lul un] Brondcnsting System 
ra ting nn a\"crnge of 20 programs wns 
sUTvey<.od during the fivc-mon th period 
and the)' rn ted in popularity 3.5 poinb 
behind ARC. or 5.0, 

A quick look at the- S,\ IB maps (pages 
41 - ~·n \\Il! indicate (although natu­
rally 11 can only be an illlprcs~ioll) just 
h011 accuriltely the coverage basis of 
50 JX'r Cl'IH of the radio hOlllC'S listening 
ollce a II"(:ek refi('Cts the rank order of 
h~tel1er rreference for eneh of the webs, 

During the daytime hour~ there isn 't 
ilny on<: of Ihe network. thnl shows, 
urhnn·rating .... i~e. all extensive lead 
over nil the others." The four netll'orks 
mnk in the fol1ollin~ daytime order: 

~· \I ",,'h \'.-r'~~" I' .. ,~. " .. ,~ 

'", 1(",lnll It ,,,,·o 
'llf ~ .~ " C lI' , . ,", 

.1 fie H .. 
\1 II, .1. 1 '" 

It nl1} I'C nnled thnt th(' avemg(' day­
lillie ~trip rating for the sallll" period I\a~ 
5.~ 'ragl' M) ilild hoI\' clnx: the NBC 

" 

COMPLETELY TRANSCRIBED 

.,. e a ch bubbling aver with ca ptiva ting, all· time favorite hit 

tu nes . . . eoch sro r ·\ludd e d wi th top ranking ne twork orti\ ts, 

,riarl'inli I'hil Ih·i.o. romantic baritone 

with SAMMY LI NER , p ioni\ t e.ll troord ino ry of the Ko~tel-

one lz Orche\IrO, DOC W HIPPLE , ma ster of t:,e o rgan, 

ALLYN EDWARDS, emcee .. ,nomes Iho l spe ll b ig time ra d io 

enle rtolllment fo r everyone., . now be ing brood co~1 success-

fully fo r odverlisers over 53 \loll0n5 th roug hout the country. 

O THER PROGRAMS THE AVEN G ER • SMIUN ' ED M, (ONNEll 
BLACKSTO NE, MAGIC DETECTI VE 

DICK COLE AT FA RR A CA DEMY. THE HAPPY GANG 

CHARLES MICHELSON, INC. 
Pioneer Program Prociucers Since 1934 

6 7 WEST 4 41h ST., N EW YORK 18 • PHONE MU 2-3376-5168 
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Contests, Prograllls & Audiences 
T,vo Iiue jiugle I,nlls 
best- if yon Itnve Ilol,e 

The most successful contest during the 
1946-47 season was the Bob Hope­
Pcpsodem My Fal'Orite. Brunelle jingle 
promotion. Although no officia l figures 
have been released, total entries were just 
under 1,000,000. Success of the COil test 
was no accident. The plan was the 
brainchild of Charles Luckman, Lever 
Brothers' president (see J une SI'ONSOR), 
and as usual Luckman handled the con. 
test like a mil itary campaign whose ob­
ject was to reach the greatest number of 
toothbrush users in the shortest length of 
time. Long before the opening gun, 
Foote. Colle and Belding, Pcpsodcnt ad­
agency, had researched a ll thc contest 
elements. The first problem was to un. 
cover what type of COni est would induce 
the greatest number of listeners to enter. 
Two contests were tested, one using the 

JULY 1947 

usua l "25 words or less" on the product 
and the other calling for the con testan t 
to write a two-line j ingle and seud it in 
with a boxtop. The tv.l)-line j ingle out­
pulled the 25-word forumla ten to olle with 
the sales imp<lct in the latter area many 
times as effective as the straight "reason 
why" appeal. In the test the smne awards 
were used in each CQntest and the pilot 
are<lS were as similar as any two areas 
could be. The ten-to-one return con­
vinced "Ceneral" Luckman th<lt the 
jingle was "the" contest. 

The next problem ""as selection of 
awards. A door-to-door survey indi­
cated that a new car was 1\1r. and Mrs. 
America's greatest yen--cver greater 
than cash. Next in desire was an electric 
refrigerator and third was that well­
known prize that's printed in government 

grccn, money. The least money that 
\Il)uld draw most listeners was dedded to 
be $100. 

That senled it- the aW;lrds in the con­
test were autos, refrigerators, and $100 
bills. Foote, Conc and Belding made a 
deal with Chevrolet and Frig idaire divi­
sions of Ceneral Motors for 24 Chevvies 
and 48 Frigidaires. This paid off tllU 
ways, the awa rds were trade-marked 
items with known value and 7, 170 
Chevrolet dealers gal'e window displays 
over to the contest. 

With the prizes in h,md the next prob­
lem was to find gla.rnor. Pepsodent had 
tested a 1lI0tion picture tic-up in 1942 
with The PrillCess and tile Pirate, no con­
test, just a point-of-salc display deal. It 
had sold PepsodelH . Therefore a picture 
tic-up was logical. Bob Hope owned 50 
per cen t of the picture My Fat'Or ;tc 
8T1l11ette (with Paramount Pictures) and 
there was plenty to play around with on 
the tille. HojX"s being the star of his 
own picture and the star of the Pepsodent 
program provided the perfect answer for 

" 



over-all 
till' I!I;unor ckpartnl,,,t \\'/1\1, the 
~1;lrrl'd .lett' ...... I'> Dorothy L,/Hour dll'rl"s 

dw l11.:Jtl'n:'l1 ro'f cloubk ~Imllor. Tht' 
rflinr-o( .... ,k: ,Ii'rl;'!), pll:Cl'", on lile con· 
Il'~1 wllb IloJ": alld i...:unom \\"l'r,' So,id [0 

h;1\'\.' d"n,' a" LIluch I"ward rl"l1lilldillR 

~horpl't~ to "buy I', p: .. od"nt" and com­
pn-.(' Jillgk~ lh dll' ,Il'ildy ;lir'plullging. 

The aCllml 1(1,-;1 011 till' cnllll'~t was, 
;Ifb't a numb"t "f (n]...(' st.lrls. dC'Cidl'CI as 
a jiuj.!k to txgin ""'y F,,\{)ntc Brunelle 
IS- .. At fir ... ! hlll~h it 5eI.'Tm"tl that the 
pk:turc wa~ ohwil1inl! til\' lx-st of the 
dc'aL Since l\'l.'r)' suhmiuld jingle had 
III oc accomraniro by a l'ep!>Odult box. 
lOp, however, \.'\('11 if lile COIlIC'> t "as 

51ricdy a picture' wit, plug. a million 
NU:tups Gill'! lx- laugh{'d ofT. 

Tile ncxt 1\\0,,( sUlcl'Ssful 1946 4i con· 
I("t was th,' R:llph Edl,\',lrds-Duz Tnlfh 

or ('..oILqoquCIlrfs' J\lrs. Ilu~h . Thi~ "iden­
tif}".the·fmlOu~,\oicc" StulH (I he :;ccond 
annual for til(' sho .... ") drl' .... 869,275 piC'Ces 
of mail and raiS(..,j $5-15,000 for the 
\Iarch o( Dimes campa ign. There .... as 
no direct comnl('rrial tll.'-UP .... ith the 
.\Ir~. Ilush stunt but it increaS('(i intensity 
of listening to ti ll' program ..... I·ich has its 
;ld\·l.'rt i sill~ crroils sca ttef(od generously 
all thl.' .... a} through (he 30_minUle brond­
cnst. 

Thl' third big COlllt'St during the Spl ing 
season \\'ns Proc(l'r and Cnrnbk's Spi£' and 
Sp..1n prolllotion .... hich gavC' away w('{'"kly. 
(or fJ\l.' w('('ks, a house: (plus $4,000 in 
eash to rurchase thc lot and landscape it) 
as fir:.t pri:C'. Olher wcckly pri:cs ( III ) 
includro a [947 Chcvrolet sedan, 10 
Eurcka vacuum clemll'r~, 100 elcctric 
irons. This was fCllturcd on l'C'Try AlnSOfl 
(CnS) and Llfl' G.1ll I3l' fkclUIUII/ (NBC) 
as wlll :15 in fulJ 'pngc ads in 100 ncws­
p."lp<'rs in 89 citic!o. All nl.'\\'lopapcr ads 
~u~gel>lt'(\ I in th(' contCM rules and rcgu­
L"ltl()Illo) that r('adcrs listen to ('C'Try 

,. 

Maso!! or Lift Gm & fkOtdlful for 
.... cl:kl)· :umOUIlCClIll.nb o( th l · gr:md pri:(' 
.... inncl.... TIl(' rol'tl:~t wa~ (hc typirnl 
f)ann·r.Fit:gcmld.S,lmplc fll\ish-thc-~n· 

tl.'rlCc-II1·25· .... ordl>-or·I(,~;; routinl.', 1 he 
s..'lltl'lK"t"-" , LI<;(' ~ric and Span , th(' no­
rin<;e nO- .... lpe ckalla, b('('nusc-

r-iRurl'~ lin tl)(.' promotion .... ('fe not 
compictl-J ;IS thi~ Fall FclCIs issu(' of 
Sl'O-.;SOll {:OCS to prc~s, but thc firsl 
wC'ck;;' return;;, whilt· {:ood, wcre nothillf: 
to comrarC' with thc Hope or Ilush 
oper;lIiofll>. p, &. C, oHicinb., .... ho cannot 
be quoted (col1lp .. "lny policy), admillcd 
that a ne ..... Idea fIIi,Ju ou tpull thc tried 
and true fomlUla but claim that comcst 
returns and contest prOlllOliotl-of.s.,lcs 
arc not pl .... 'ays in proportion, America's 
number OI1C soap manufacturer insists 
that thl: "make them discover why thc 
product is good" COIlUSt fomlula is in­
fallib le. Thcy point ou t that it sold new 
products long beforc radio was an adver­
tising factor and c1aillllhat it'll be sd ling 
for manufacturers long after stilnd:trd 
sound brondcasting h;ts takcn irs placc as 
JUSt one of the fomls of bro.,dcaM adver_ 
tising (along with TV, FM, and FAX), 

AnothC'r big COi1l(,q ..... as thc Kol)"llos­
Bob Bums "Wri tc a ~tnr)' in 150 words or 
\css about Bob Bums' relnti\'cs III 
J\rkansns." 

Reading thc anS\\"{'rlo was 110 doubt fUll, 
but the COlltCst did \'cl}' httle if anything 
for thc toothpaste, Thc air contest ..... ;tS 
CXpt.."Ctl'Ci in a larl;:{' dcgn"C to carr)" it~lf, 
;tlld the first pri:e, a Stcc\cr;trl C.1bin 
Cruiser, just didn't ha\c the uni\·crs.,1 
ap!Xal of a house or a car. Besides, the 
avcr;tge list('llcr doesn't think that he 
can ""'ritt, and so, dc~pitc the c1:1im th;tt 
EnAlish and grammar didll't count, thC' 
mail ju~t didn't flow ill as cXpC'Cted, Bob 
Bums ..... on' t be ~poll$Orcd by K()IYllos 
next season but till' rilet that the conteSt 

UNPRECEDENT£D S6DD,ODD NATIONAL PRIZE 

g '"h\ •• """,iQ.S""",,17t: 
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wa~n't a sock succl.'~ ha!> nothing to do 
..... ith thc case . 

Thi!> report .... 111 mak(' no etrort to CO\et 
thc audil:llCe paruCl~ation programs 
which )!ive a .... 'ay the Brooklyn Bridg~ 
(almost) at c,'ery bro."ldcast It' .. scared 
h) tell the nation'S sponsors what pulls 
and dO(:sn', pull inquiril:~ and COIl(('St 
cntries on the air llS broadcaMing ap­
proaches tbe (all 1947 season. 

ABC startcd off thc last fall season 
.... ith a coopcrati\'c cont('St into which all 
ih four children's sho .... '~ werc lied. It 
drc .... 300.000 cntrics (!iOIllC (rom areas 
.... her{' ABC programs C;tn 'I tx- hl'o1rd C\("J1 
with the tx-st radio home receiver avai[_ 
ablc). The contest-promotion in('f('3sro 
listcning 10 the (our prcgrams tied into 
the c"{'nts: TC'Try mId IlIl' Pirates, Sky 
King, Jack Aronstroltg, nnd TftllltSSrt Jed, 
as lonl;: as the promotion .... as current. 
\ \ 'hen It was O\'er ABC juvcnile shows 
were back to wherc they had s tarted, 
Tlti .. bears cut a mcrchandj~ing thl"Ory 
th;tt youngstcrs go for pri:cs but oncc the: 
gifts;lre ended ther rctum to their rcgulnr 
IistClling habits unless th(' contests were 
cominued long mough for the programs 
to win juvcni[c lislcncr lo}'alty. Ed 
Kobak (J\ IBS) rommclll to his Matf on 
his competition'sju\'enile promotion ..... <lS 
brier and to the point "I thought thitt 
promotion ..... as supposed to deh"C'r audio 
l:llcC's." 1\lutual 's children's hour, with· 
out too much promotion, c).ctopt that de· 
\'c!opro br Cari-Cari of Cnrdner Agl"f'IC)" 
for Ralston Purina 's Tom ,\Iix broad­
caSb. and Hal Da\'i~ of Kl.'tl)'on and 
Eckhardt for Kellogg's Suj'ln'uIClII, OUt· 
pullro ABC's, program (or program, 
cvery dar. Thc fnult of thc ABC contt~t 
wus that it was short tl.'nn and while 
s.,lcs can be PfOflKlt{'Ci with ~hort.t~'rm 

COnt{'MS, audicnc<.'S u.~uallr can'l. 
It's dimcult to ch;tnge the IistC'ning 
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A FELLO W BY THE N A ME O F HUGO hds suggested the 

R.,d io-of-Tomorrow . . d cylindricdl receiver which 

mother Cdn slip over the Vdcuum c1edner dS she c1edns 

the rugs. Frdnkly, we cdn't see iI future for this gildget 

of H ugo's-imdgine your commercidl coming out o f iI 

vJcuum cledner but this gentlemiln does porlrilY d fine 

c:,drdcteristic. He is looking ilhedd ilnd dttempting to 

progress. 

Here dt WSPD on iI sl i ghtly more prilcticdl bilsis- we, 

too, ilre constdntiy looking ilheild ilnd stilying dheild with 

better ilnd more progressive services to our ddvertisers. 

I 
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JUST ASK KATZ 
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over-all 
habits IIf duldn'n and [hey have been 
\\on owr a period of y('<lrs by 5U(]('I"IIII1I1, 

1f~lp Ih!lri~llll, Tt'1"rYI!l1c1 rlie Pifilles, and 
not by Sky Ki!l~ "lid the ABC liz1l'~up, 

$\\ ift uSI:d IJredkj.zst C/llb for a write­
tlll"·I;J~t_llJIl·_lIf~ the~ljnll'rick con test . This 
i~ al.;o a tl'stl-d fannula, The olily vari;J~ 
[Ion employed was thilt the entrant not 
unly had In Iini,1i till' limerick btu she was 
urJ:cd on tile air and in printed iu.Jvertis­
ing I(l do so Oil all en try blank obtainl'(j 
from her local grocer or butcher ""ho 
handled. Swift\ Bland Lard, the product 
ocing pl1ulloted. The reason for thi.~ was 
that the winlll·rs not only rated either a 
trip around the world or $10,000, Deluxe 
Ford sedans, $100, or $10, bllt their 
deniers also came ill for a share of the 
swa!!, The first prize ..... junt·r's dealer 
rated $1,000 lx'Cause his CUSLOmer won. 
What that means in dealer good.will 
shouldn't be underestimated. J. Walter 
Thompson's Chica!!o publicity depiJrt­
mt'llt milked. th l ' award presentations for 
all ther were worth with local newspaper 
and air ptlblicity. The glamor in this 
CQntt'St promotion was the trip <1round 
the world. 111(' winncr, howe\"er, rook 
the aitenlate award- the $10,000. 

Postw<1r sales promotion really got 
under way this past season. Self-liqui~ 

• 

dating "gifts" werl' <lvailable again. Con~ 
sumer interesl was ",hetted by all thc 
tested de"ices. /{mmllrce of lie/eli Trent 
gave away a mcd,lliion-necklace for the 
trilditional label or cartoll and 25c. The 
romance was fUl11 i~hed by its being a 
reproduction of one \\'om by Jennifer 
Jone:> in Due! in the SUIl, The pull, like 
the piclUre itself, wa~ not grea!. Rose oj 
My DrCClms and Strangf! Rom(lnce of 
EI'l'iYIl lVinter gilve away a heilrt-of·love 
perfume locket pill for a quarter and the 
"[1" from a p..1ckagc of Blu~\Vhite. 

Frank Hummert began working ch<1ntls 
into his scripts--channs which later ap­
peared on the programs as give-aways for 
25c and some fonn of proofo{)f.purchase. 
They pulll-d better than they had before 
the war, indicat ing Ihat romance slill has 
10 find a vicarious way OUI. 

Baby books, recipes, cooking ideas, and 
leaOets of a ll varieties were tested OUt 
during the paSt season. Generally they 
d id not pul l as \\'ell as expected. The 
trend among listeners is that they wcn't 
write for printed nwtter of any kind 
unless it's made so desirable on the pro­
gram as to milke them f('c1 th('y can't 
Ii\"!.' without it . This requires more selling 
than seems justified to most sponsors, 
The resuh is that there'lI be less free 

printed matler given a\>.'3Y on programs, 
The only way booklets, or other black~ 
and. white material, sell products is by 
their being worked into the program. It's 
more difficult to do that with printed 
material than wilh charms, costumc 
jewelry, ctc., but two major advertisers 
will be doing it this fall. 

Contests can do a job at any time of 
the day, WJ Z's Farm Nf!lt's (5:45-6a.m,) 

_____ _ _ __________________________ , ran a photographic contcst and pulled in 

),525 entries-as interesting a proof of 
the effectiveness of marginal time pro­

IND 
p"ovid ed as IIIl1 e h alldience 

April;1947 as tltc following 

cotllpcling station s c()lnhined: 

-III 

a . a 20,000 watt Chicago statioll 

h. (J 10,000 watt Chicago station 

c. (l 5,000 watt Clt ic{l/ .. (o sta tion 

grams (and contests), by the way, as e\'l.'r 
presentcd . 

Prize competitions always havc to Ix> 
kept in the mood of the program, It was 
logica l for A,/IC"Tica's TOU'II Mf!f!UIlg of 1M 
Air to run an essay competition on "Ho\>" 
can we strengthen the American fami ly?" 
Sammy Kaye's running a poetry COlliest 
on his Szmooy Serelladr pulled. a high 
ratio of entries ('vcn though the a""ards 
were not tOO high, $500 firs t prize, etc. 
TIle Quiz Kids continued their annual 
"Best Teacher of the Year" contest and 
I'rf!Sf!lIt frolll HolIYlfood each week gave 
away something that the listeners had 
seen in a Illotion picture. 

A survey of premium buyers and 
"inquiry" men at agencies re\'c31s that 
iI's unwise to promote mail unless the 
entire offer is tested in advance and is 
"'orked in as :m integral p..1.rt of the pro­
gram, Results coille only when the 
handling of an offer and the offer itself 
has been worked out in e\'cry detail. 
En'n the best premium men go wur 
when they become careless. 

The s,11lle appeals that hiwe workc.:l 
cffecth'c!y on network shows haw their 
spc.t and local sponSOr cquivalenLS. 
\\ 'OV (Ncw York). following ""rs, Hush, 

_________________________ _____ 1 presented its Miss X, K..\I PC (Los 
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NAME 

c~~ II. 8romM'1I 

Rob~rI E. IIro ..... 

Roy Crippen 
J ohn J. Doran 

Fred F. Druck,... 

Mr • . J. M. Fnu:lt. 

Clarence E. lIale 

\\111"" ... t.. IIKhl 

Jay lIe ll tr 

Roher! L. lIou4111011 
lIowartl W. K,.,.mer 
Un.old P. MeGnOlh 

Jay E. Miller 

John T. Morria 
\\III1~m F. Mueller 

Vleror T. ~Orlon 

Richard C. KUIINt .. 

N. II. ~hlcllcl 
Pel,... S imon 

E. B. Spoonamorc 

W. Archie Sul!.2 

J .... C.\\lck 

I:d"",rd T. T. William. 

NAME 

AI A ... a .... 

John " Iden 
fA ...... d AI H hire 
" e l.h Babcock 
roOrdon f. lI al rd 
John M. Batl ill 

nen), Barrell 
Osn'ond T. Oallet 
\\ ilIard C. On.d"'e), 
J"....,. F. B...,bt 
0.1. Beeman 
!'.tic' RelllnllaU 
Rn)· ....... C. 1I ... t.,.. 

lh'alTic~ Be rlle 
Hdne)" 8/>.man 
I'"rlt'r D. Bibb Jr. 
Klchard W. noenll~r 
EIlJol1 \" flOler! 
J acll Orennan 

Charln B.ennlnl 
lien Brod.lI)' 
Qarke Bro .. n 
WalSnn f . Buhl<'r 
Thon, ... K. Bunde 
R"'hard C. Byrne 
C. I). Ca I...,.I)' 
Gun h F. Chambeu 

C~rge I. C lllufidd 

JUU' 19'; 

signed and unsigned 

FORMER AFALIA nON 

Weiss & Cell ..... C hlcnllO • • <!S ... reh dlr«lo, 

Ornnll,c.Crulh (:0., C htcaCo. ad.'enlslnl manaller 

nll lla.d & Ballard ('.c) .• Louisville 
Sch .. nley llIulll e •• Corp .• Chkallo, tll.I.lona] 

"": .. c h andl'!"tl m"n"lI.er 
(;artnu '" B .. nucr, Inc •• C h kallo. adv~rllllnil. 

dlrK IO' 
E. M. ~rb<>roulth & s<>n. Au"I ... T .. .,. •. ad .. er_ 

lislnll. ma ... ..... 
Colde .. S la • .,eo .• LuI .. S Ol .. "<:3ne\lI<"o ••• htnlllnil 

manal." 
Corn Prod",," Rell:!lnl Co., I'\e .. yo.lI .... lIlan. 

ad"~nlsln$!. manale • 
• :111. Ma~nlnc • .,. Iu p.omotion manAle ' 

Le"er D,o.he,. Co .. Cambrldl~ 
Cunar'" While S IAr !.Inn . New York 
G~nera l . 'ood. Co.p., New yo. lI. ,..,.. Ce.ul, 

01" .. a .. ls lan. NO let. manal~' 
D. f. C.oodrl~h Co., Akron. advf!1'lIslnl, .,.1 .. pro · 

",ollon "",nale. Ind" • • dal NO<luu • • ' n d! •. 
f. &. M. S h u l er IIrewln£ Co .• jo<ew ' ·o. k 
Com P.oduc .. Relinln$!. Co .• ~ew Yo.k . advenb· 

inl "",naln 
A ... e .lcan lI o~ I' . od \>c" Corp ..... me.kan 1I0 me 

food •• Inc .. dlv .• )Io;e .. '·o.k. u~ud"" yp 
Splef.~ls. Inc . . C hka$!.o. na.lonal .e12U ad"e.dtl n$!. 

nun alte. 
('.o.)' C.o.p .• ChLcato . • dve .. i~inl! manate . 
Swee •• Go. o f Ame. lc 3. Inc" Hoboken . K J .. 

uslslanl .d'"erlblnt mana~er 
Selbnllnl RUbhe. (;0 .. Akron. merChandlol n$!. 

depaUmenl .... In promofion "'h. 
G en .... a! food. Corp" )'ranklln llaker DIy .. Ho· 

boken. K J" . .... e .dslnt. merehandl.lnl RUn· 
aae. 

David G. E",n. Coft'ee Co •• S t. Loui • • V". lenet1l1 
$21"" .... n .. tcr 

Bee"lon·DI~kln..,n Co .• RUlherford. N. J • nee,,' 
I"'" con,mh.u c hairman 

FORMER AmUATIO N 

Wa.ner Brolhe .. Plcour ... Inc .. I'\~ ... yo. 1I 

lliow. San francl ...... y". Pacific Co"'1 manal"" 
Buch"nan. C hlcallo 
000&0. D~ltoh. head 
Walttr Weir. New )"ork 
"'rn.)' 

Donahue & Coe, New lork 
O. S. Tyson. )Io;ew York 

Wallace •• '~)'.llanley. C hkalln 
Uiow. San . ·t1lnci.co. COP.)" c hler 
Connecllcu. M"lual L.r~ In . u .... nn Co .• Ha .. • 

ford . "ubll"""lono "<,p •. head 
lIuber 1I0000e . New l· ... k. Ilmebuyer 

Le nne n & Mhd.<,Il. Ncw York. new hUl lnu. h e"d 
"'.m)' 
l)a,·ls. Lo. Anllcl~ •. ,"ccoun! .,.e<:utlv~ 
:'IlOilern ~ 1 .... chan"I~ln$!. Ourea .. , )Io; ew ' ·ork. ac-

cou n' ue<:u I h 'e 
J .... 'n funkho".cr. Baillmo ..... acCounl ue<:uliYe 
IItthl ('.0 .. Wa.hlnt.on. D. C. 
J. D. Ta.ch .... New l ork 
:'>llIlon W~lnbert. Lot. Anlel"." .. coun ! u ecu,""e 
Conne ... H olty.·ood ... ccoun, e~eeu,"'e 
Sa'")" 
I) ' '''rc),. C level;ln". aC(ounl u,""u , lv .. 
Le"~' ll ro .het. Co . • Cambrldle. "p In c h""le ... Iu 

L.e'·er Dro.he .. ('.0 .. Ca. n lbrldte. aIMI' l ant a d""", 
lialnl man .. l .... 

NEW AFFILIAnON 

Bendl> IIo ... e Appliann'" 1ldyerlio,lnl , ."Ie. prom",\"n 
manaler 

In'er . ... me.lc.n ().anle·C.us h Co. (Ora nle,C,,-u l h Cn. 
a mlla,e). a uvertld"l manMlH 

S" m~. a dve .... lne m;",alc, 
Orante.Cru. h Co .. C hicaln. auyer".lnl rJ'l2nale. 

l'ewb)' &. I'uon. C hlcalo . accnu n. ueeuthe 

Ad",nce AdYenlsln$!. Alene), .... u .. ln. h~d 

Same. ad.e"kl"a .... 1 .. p.omotlo n manal .. r 

Sa me. a dve.lld nl maflalle. 

IIMlllnl" ( men', clo.hinl c hain). San ",""ncl..,o . Oak\:J.nd . 
aal ... promnllon man"lte. 

J. A. Wrlth! & l:o .. Keen~.:-'. II .. "dy~rd.lnl manat ... 
Samc. adverl!$ ln~. public,")' manaler 
S" n'e. CainH 1)1". a ,herlls ln$!. .... Iel manalcr 

S<l me. lu.oclalW TI.e & Acu .. or)' Llnu "Iv .• a d'"etllsinl . 
... II'S ptom<>l lon manalter 

Sa me •• dv~tlb;lnt II'I:Inaltn 
Same. l)r. ~,,·e .. •• RoO! Bee. {:O . .. Iv ... p. leneral rnanal'" 

Sao,e. prhlden. 

Sa m....,n Co •• C hlcaeo. advetl;slnt. g lu promo. Ion man· 
Oller 

San,e . .... ye .. I~l nl. ""!e- promo.lon dl re<"lor 
Samc. " uvenlalnll d l ... c .of. ~and)'. $!.roce.y dlv. 

Samc. a dyen"ln/l. manalf!1' 

~am~ . 1'01. Ceru" UI" .• all$OCr: .. ~ ,,,hertl$lnt manal .... 

S:. me. pra ld,-nt 

La mbf'tI Ph ........ ""'1 Co .• S •• Loul •• pr nklen., tll'~IO' 

NEW AFflUA nON 

J . Waller 1"om~n. "'e ... York. h .... d ra .. ern pk.Uff' 
.d,-... ,blnl unl. 

Same. )Io;e ... York 
lIarr), II. Coh .. n. "'ew York . radio. (Op)' head 
Dlo" . ~3 n F.ancisco. ~rea.l"" head . I'"cilic Coasl office. 
Sam e. '. p 
80)'1le.U .... dfnrd . Sa~in"w , Mic h .• a~c ... "n' ",,",,utive, public 

rel,,,lo n . dl.,"",,,,, 
C~cli & I'~.bre)'. "'ell" lork. Ilme"u)'~' 
S"me. cop)' c hief 
R~aumon. & Ho hman . Omah ••• «ou n. cueu ,he 
' .... Lck. Clend~!e. (' ... Iif .. accounl u«ud"e 
l'ounll &: Rub"'.",. <':hk-alO. 3CCOUni uee ... t"·" 
1I0nll.Cooper, ~an P"'dnri..,o. cop)" slall" 
S:.me. advu.l.lnl dlr,"" . o . 

e ha.lrs Michelson. )Io;ew Yorll 
Seidel. Ne .. yo.k . aCeOU n. el""u,f,· .. 
Comp.on. Nt .. York, . in,!la. ca""eI . ), 
"')'er &. Gille,. , Ch",lol.e. N. C., aCCo Unl u,""utLve 
C la u er·(;a\le)·. L05 ... nidu. accoun, elee"flve 
G unn-M"" ... Xe ... York. accoun. necul"e 

S<lm~. YP. m e mb .... p lan. board 
POI. Ilaillmore. accouo . u,""ullve 
lIarr), I). Coh~n. I\c 'y yo.lI • • ""10. cop)' h ead 
WI'S •• rn ...... Anllel .... CO,,)' chid 
John \\ hhehead . L.,. "'ntclet.. accoun. uec .. dve 
S tedftld & 8)Tne. tn( •• l:le'"eland (ne .. ). pa rlner 
L. l:. Cole . ~an F .... nclsco. "ccounl Utc".L '~ 
AmerlNn 110m. Pr<>dUCIt C;.,rp .• "'n,ulcnn lIome f'no.l., 

Inc .• " "boltlLa')'. New \ 'ork. yp In c harle ~I .. s 
Ktn)·on ,., Eckhard ...... e .. \·ork. ue<'ulh~ C;lpaC")' 

.~ 



NAME 

1 ... ·.11,· Ch,,)n' 

11.,rr) It. C •• h,·" 
It"h,'" \110" .. c,"', .. 
Ilkh .. ,d (:<1_" 
1(,,10 ... , J C",,,·h,,. 
\uh".I>o,ly 
II. W 1l.1,.· ...... 
J;", .. ~ II. Jld.""~h 
h.k II. 1I .. ,,~hu~ 
Ib."lol I'. 1I",k.· 

I ... ", I",' .: nl1l1n 
~"h,n 1'"."." .• 
JI",n,y "d,~ 
J"''In,,' 11. (;nrfi..lol 
I""~r '\. (; .. rlklol 
'\"rn"'" S. C;Uh .. ·rt 

II 1111 .. ",11.. tan,'n 

Ill< k 1;".tI'.n 
IHllh .. " J. I .... ·en 
I)-.. ~e CrUII,h, 

\Ihe,," 11.1,'k~" 

(;,..,rll..· \1. lI .. kr", 

I( .. ""n,ary IL'II 
I':. I'"",u,, 1I .1,,,Ucun 
\I .. Tlo" Ib'l",r J •. 

~htrlol II<tlln 
n. C. IIll1hl 
~I ..... " ... .1"C<.~ A. II lnc~ 
1:I."e"c" IIuy .. 'm 

11. .. ,10 L 11 .. ..1""" 
\Ierrl,'k T. J .. ,·k",,,, 
"".-IP" h,h"",,,n 
K"bcn I. Juh,,"on 
lIu,,· .. rol 10:. Ju''''~ 

J'lIneo "~"nc,Jy 
F"Y":"Th" 
""ITyn "I nil 
)ull". L . "loin 
(;,,,,rll.c fl. l.;,."c 
" .... "k Ii. I.cl:o.." 
KI<h~r<l I ....... 'I.u" 
Jln,l.unl<d 
J~,," I .. )1,.Id,In 
I; .. rr)' )1" .. In 
I~or l J. 'ker.!ck." 
\lorllm~r "'·.!U 

lI"ml<l 1'.. 'Ihlol lcton 
lIat ~I ... " .. 
I .... "" .. r<l S .. \luua), Jr . 
I.. J. )I"lkn ,Jr., I:. II. 'I)'''~ 
1 .• ",na.<I '<,"~,~d" r 

l:harl"<I\""lUn 

11"",,r<l I .. 1'.0<1>10 
J •• "" •• ~. J'.'d<l,'r 

,\nhur II. IUn .. <I..I1 
11' ..... 11.,.,.<1 

11.,,1<1 ltullcoll1e 
1.<I .. ".ol I: R),.1" J,. 

1IIII.>rol (;. " .. un"'crs 

I:. J. S, h",·" ..... ·)" Jr. 

HI, h:ord C. hh~ ... 
1 ..... ,," Sn,l,h 
\lurr· •• )· II. ",my,h 
J;ocl< "prlno1.,·r 
II. I.. h"·<lI ... ol 
11.,,,.1'ol hh·"h"·"'"n 
II"tI.' "ullh~" 
lI.or.) .. url.n 
J"h" 1\, !'> ... ,n" .. 
11"II"m II. 1' .. "",., 
Ibrd 11""nl""" 
H"h .. ·" ~'. '''"rn,'' 
lllIlloImtl_ 1)Io'r 

.. "n,ud ".1)"..1;.11 
1'. ..... u,JI"J .• t.. 

Ku \1.·b~I .. •• 

( ; '~"I1<' 11_ 11<-11.,. J •• 

o\lI,,·nh.llhl,,· 
J"hn Co. Whhl~) 

fORMER "fflLlA TION 

1.lbh,·)'.O .. 'en~_~'o,d C;I"'~ (;0 .. l'I~""un IJI~ .• 
~<I~"t!I.lnll n •• n"lI.~r 

J. II . T""h,·r • ..... ~w Y"rk. ~I' 
Sd, .. ",,·)' 1I1 < IIU~r" Cu.p ... ,., .. Y",k 
S. C. J"h"."n '" Sun. 1b.<"ln<,. -.ol.·s ""~I)'" 

I',·ck. l. ... o\"I1,·ln. ""'''''lI.<'r 
.\lh .... ' I' .... "k_(;u .. "'h.". l..w, C;hk~I1", ~p 
IMII~. Ilnr"lnll ,,~w~. a ... ~enl.lnll. -'I,,,n 
"I :MJ . 1'"1,,, Sprl"l1s. Calif .. promotl .. " "' .. n"i'" 
H~~", ~ Cn"p"r &. 1Ir-.11 •• In" •• R .. n.c ~bnuf""'''r _ 

I"i lilY .. H","~ ....... , ' .. a"'~~rclolnl1 n.anai'" 

C;~rl H ... n ... ·r ... New Y"rk. ~~c<>un' ~ • ...,ul l~~ 
nu)·d. Lo~ Anl1e1 .... vp 
Sd£ .. kl< In,,·r .. a,lo ... 1 S,udlu •. I lull)","""'" 
S:oll I".k., CI')' "'rlbun~ .1nol '/"~I"I1r:"" 
LI. S. Ih.bbcr Co., N~ .. · Yurko 3d~c .. I.lnll .... In 

pro m o ll .. n olHIf 
( ;101,'11110 &. Sou,hcrn Alrlln.' ....... ~"rcl.lnll. public 

"'1 .. ,10,," ... IH'("lor 
ICdw:or<l I"'cu)' &. Co .. :->e ... Yu,k 
I'u), 
11"1;111. Scr"",,,,,. I'a .. publlcll)' dl'c<:I"r. produc· 

,Iu" ",.n:ll1u 
:-'11(: .... ·rw ' ·ork ..... n'lnl"ra,h·~ , ... ISCanl '0 pro­

<I" c llo" m:o""I1~r 
Fre""~,,c)' "o.Iul"",,n lIu.lnc" (m"lladne). !'~w 

' ·o.k . ",,,,,aClnll. c<lll".. 
{:O'"pf"'" "·e .. ,"urk 

'!cC'nn·t:.kk..,n. "·e .. · \·u.k. m.''''llc' c .. nlral 
,c.u.<,h d c p!. 

(~'mpoon. ,,'ew \'".k 
)lcC::Inn_frlr k.tnn. U",roll. "P. dlr"clor 
(;I",bcl IIros .. Inc .. ~e ... Yorl< 
II",,), 1It1I,c km .. n .1.o .. "'nllcl~ •• "tto"nl"u,cuclv~ 

\l:llcol",-Uo""'rd. C hkallo • .,. ..110 cop)' .. dlcr 
11111 & "no,,· I 'on. I\~w York. aCC" .. nl u,""uc!vt 
1I1l1l&U. San !'rancl.co. a,p)' ch id 
nullclo" Indu. l'lll ~burll.h ... ol~er!lslnll copy chid 
IIrooh. S ndlh . F'~nch &. Oort .. "c~. 1J<'lroh. acl-

Inll. h ~.,, '" plan. board 
Con~ .. lldue'" Gruc~u Corp .. R~ld M .. rdoch dlv •• 

l:hlC'''llu. l1en ....... 1 manal1er 
J . W .. ller Thompson. :-"cw York. (01')' ..... I.u 
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Cl"a Bow, " T,ulh o. Conlorquor ncors'" MIS. H ush 

Angeles) gave a ..... ay a ne ..... Nash on its 
Tilree Alarm audience-participation pro­
gram. WOA Y (Fargo. Nonh Oakota) 
celebrated its 25th Annivers.1ry with a 
"F"ind Mr. WOA Y on the streets of 
Fargo" and a "What's Mrs. WOA Y's 
real name" comest. 

, 

The telephone is used much more gen­
erously locally than it can be nationa lly. 
There's hardly a station that hasn't a 
Trtasure HUllt, Tello-Test, /'1'1' Got Your 
Number, FOlie Quiz, or Mystery Quiz spot 
or program operation. Since these hit 

right into the home during the hours 
when Mrs. Housewife has a moment to 
:msu.-er they do a top-dra ..... er selling job 
for t l-e sponsor. 

Contests and give.awilYs are an integral 
part of broadcast ing. They require as 
much if nO( more attent ion than the pro­
gram or the commercial. In at 1cilst one 
case (Dr. Christiml ), they supply the 
program with script ma terial for a year. 
When a contest carries the program it 's 
news, and the Christiall contest does that. 

Plenty of figluees - fe ,v 
lise uvailable leeseuleclt 

Radio research, considering the avai la. 
bilityoffresh fact s and new figures for the 
sponsor , wi ll be static this fa ll. Even had 
the Bromtcast Measurement Bureilu de­
cided to make its 1948 study th is would 
not have afTeCled fa ll figure availability, 
since with the study made in '48 the 
figures would not be d istributed unti l 
1949. BMB's co.1sting at present will 
have very little bearing on client ap' 
praisal of either N BC or CBS (see net· 
work once-a-week listening maps on a 50 
per cent standard in t his issue). How­
ever, both ABC and Mutual are in a state 
of constan t flux and even at thc time that 
this report is being written neither's 
8MB figures arc more than a sta rting 
point for gauging either 's network cover, 
age imensity. ABC is unquest ionably, 
from the standpoint of listening, the 
"fastest-growing network " it claims to 
be. However, from the standpoint of 
audience penetration, most measurement 
researchers feel that ABC's loss of sta­
tions (to CBS) balances its addit ion of 
new stations. This has nothing to do 
with ABC audience popularity which is 
sooring. Mutual has over 140 stations 
for which there are no comparable lis ten. 
ing figures available. These stations are 
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for the most part located in towns in 
which there arc no other st<l tions. Since 
the first one-station town survey, done 
especially for the Keystone Transcription 
Network some years ago, indicated 
strongly that there's a vi tal (actor of 
loyalty in one-station !Owns, Mutual 
may eventually del iver an audience that 
no station or network can claim at this 
time. 

The only "coverage infomlation" on 
non-BMB stations for the next year u.'ill 
be engineering studies. It has been sug­
gested that BMB do a !lumber of interim 
reports for stations that have no listening 
data bu t due !O the organization's fetish 
of comparability nothing has been done 
about this. The fet ish is based upon the 
contention that a survey made today by 
BMB or with the exact same ballot tha t 
BMB used evell wit h the same standards 
would not be comparable with the BMB 
original survey. In other words a report 
made in 1948 on 1947 research wou ld not 
be comparable with the original study 
made in 1946 (or 1947 release. Neverthe­
less such figures ( 1947 ba llot indices) 
could tide over the bro.1dcasting business 
unti l BMB places itselfon a solid financial 
basis. 

One set of lis tcning-covn:lge fip:ur('s 
may be available this late fall or by ~pring 
of 1<)48 if C. E. IlooJX'r con tinll('S with his 
pl:ms 10 avoid for the indu~try a "cov~­
age Vilcuum." '·Iooper has d iscovered 
tha t a varia tion of NBC's "most listen­
ing" and "regu lar lis tening" surveys pro­
duces quick, uSllblc, and corrcJati\'e cover­
age data. How('ver, except for a few 
sections o( the count ry no l' looper cover­
ilge figures will be rdensed quick ly. 

I-/oopcratings will con tinue to be avail­
ab le as they have been for the past I I 
years. His "nll tional" sampling is now 
done in ]6 cit ies. The explanation of 
why the sample has grown from 33 to 36 
cities in a year is that it's Hooper's con, 
tention that the number of cit ies in which 
all four networks can be heard equally 
well and in which the number of telephone 
homcs is adequate for dllil)' 8 a.Ill.·to-
10:]0 p.m. telephone surveying has now 
rC<lched 36. T he more ci ties covered the 
mo re accurate are Hooperatings as a 
gauge of popularity. There's still no 
claim Ihat Hooperatings give any indica. 
tion of number of listeners nor is there 
any claim made by Hooper that non, 
urb.11l audience has a relat ionship to 
urban listening. Hooper's studies are for 
urban telephone homes only. A Hoop­
crating for a program is on ly an indica· 
tion of the percentage of telephone homes 
I hat heard a program in 36 big cities 
where all fou r networks can be heard. 

A. C. Nielsen's figures will cont inue to 
be (lvailable to his subscribers. N ielsen's 
rat ing of programs is based upon the per. 
cen tage of his NRI (Nielsen Radio Index) 
homes that hear a radio program. A 
great handicap for true radio research is 
the fact that none of Nielsen's figures can 
be compared with Hooper 's. Nielsen has 
one rating figure of the three which he 
makes avai lable to subscribers which in 
theory should be comparable- the aver· 
age audience listening to a program in the 
area in which the program can be heard. 
Since, however, this figure includes tele­
phone and non-telephone, rural as well as 
urban, homes, any attempt to correlate 
Hooper's and N ielsen's figures produces 
only mathematical indigest ion. 

Nielsen's greatest weakness is his spott y 
sample which concent rates 300 (approxi­
mately) of his listen ing recorders (audi. 
meters) ill WOR 's service area (parts of 
New York , New J ersey, Pcnnsylvan ia), 
280 audimetcrs in WLW's "merchandis­
able area ," and leaves the balance, some 
600 to 700 recorders, to spot·cover the 
rcs t of the nat ion. Nielsen's figures are 
vital for program builders despite his 
s.1mplc limitations. Because he's able to 
give dients a minute-by-minute profile of 
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FORJ OE 
METROPOLITAN 

MARKET 
STATIONS 

WKAP .Allclllo\\ 11 

KVET Au.., till 

' WORL Boston 

WFAK CJ.::trlcsto ll , S. C. 

WTIP Charleston, W. Va. 

WSBC Chic41go 

" WJBK Detroit 

KWKW Los Angeles 

WNEX M "ICOII 

WHHM J\ lcmphis 

KARV 1\1 csn ·Pllocnix 

WMIN Minn.-St. Paul 

WBNX New York 

WLOW Norfolk 

WDAS Philadelphia; 

WWSW Pittsl'tlrgh 

KXLW St. Louis 

KONO Sail Anto nio 

KUSN Sail Diego 

WWDC Wash., O. C. 

WHWL \\,il~ cl'- B a rrc 

WTUX Wilillington 

... <~p' in N~ .. V •• k -. <<<<pI 'n Ch;ulo 

Jurj(/(' OfJi«'~ 

New York· Chicago. Philadelphia 

Pillsburgh • Washington. Baltimore 

Los Angeles. San Francisco 

•• 

dwir programs, the :uJ\,{'rti~{'r'kllOws JUSt 

where 10 spot his comrm'rcials: 11e knows 
.. , .. here his audience Comc .. from, how much 
of it he 10<.('5 durin~ :l broadensl, and 
where ;1 j.!ocs aft~r i1 Ic:lves him -i.c., 
..... 11 :11 Ihe dialers arc kw.lkinj.! for. NIelsen 
is also able to gi\'c hJ.!url:~ to muhiplc. 
proJ,!ram sponsors 011 just ho..... Illuch 
duplicate circul,nion they're buying wi th 
their programs. ,..I05t Nielscn subscribers 
just j.!et a small part of the practical usc 
OUt of the figures ..... it h which he supplies 
them. The Niclsen survcy costs him a 
j.!rcat deal of money [0 operate (abou t 
$1,000 per audimcter hOllle). f lis radio 
indeJ( nn ..... loses about $~OO.OOO a year. 
Subscribers find his figures good as long 
as thcy keep in mind the limitations of 
his sample. 

Diary surveys, which give some of the 
information on IS·minute and longer pro· 
grams thaI Nielsen dcvelops, plus number 
of lis tencrs per home. age of lis teners, etc .• 
arc being done more and more. Three 
groups arc doing diary studics for sta. 
tions, and the infonnat ion lIo· hich t hesc 
St udies develop is invaluable to sponsors. 
Research men silY that evcry advcrtiser 
should obtain copies of any diary studies 
madc on s tations that he's using. First 
studies lIo'crc madc by Industriill Survcys 
(Sam Barton's orj:taniz:ltion). Whm he 
dccided , due to his " 'ork for 8 ,\18 which 
by contract prt'\,en tcd him from doing an)' 
Stil l ion sUT\'ey ..... ork. to drop his diilr)' 
work, Bob Salk ilod George Cooper, in. 
spired by Gene Katl of the Kan station 
representat i\'c organization, formed Audi. I 
ence Survcys, Inc" to conccntrate on 
diary studies. C. E. Hooper has been 
using diary studies as a basis for establi sh. 
ing a mel hod of bUilding a projcclab le 
rtlling (i .e., a rating th;!t would givc 
sponsors some idea of their pr~rams' cir. 
cu la tion. bro.1dcasl by brnadcast). While 
Gordon Buck ,;! pioneer diM)' researcher, 
hilS dropped his diar)' work in C hicilgo 10 
join ;111 ildvt'rtlsing ilf!ellC)' r("5{"ilrcn de. 
pilrtmellt another R:mup has picked up 
where he left off and the diilr)' continues 
in hil!h filvor. (A dClililed report Oil the 
diilr)', whil t il is and "h'H 11 can illid docs 
do, ""iIl appear in SI'O"SOR'S ,\up:ust 
i ,sue.) 

Indusui:'ll Surveys. Inc_. ",l1ich hil'-ll't 
done much with the radiO rl',uhs from its 
"pil1lel studi~," is CX('II.'Cll·J to make more 
of il~ findings availat-lc this fall. but 
nOlhin~ a.~wulldinj:( "ill COillC forth frolll 
thIS di\i"iOIl ('I f raJio rc"C;!rch to i1fTcet 
fallopcrmions. 

Elfons ilre !'I('illl-! lII:1dc to havc the 
l'Id\"Crti~ ill l-! ilf!ellcie ~ which umkrwritc. 
in-.pilc, or ~l· t up. II,u'IIl'r< p;'Ind 0rcra. 
tiOIl". rck;J~ Ihl'ir infonlliltlOll ill one 

. . . on 
everybody's 
lips in 

Philadelphia 

REPRESENTED NATIONAllY BY 
GEO. P. HOlllNGBERY (0. 

AIM fOR 
THE RICH 
SAN OIEGO 
MARKET 

1130 O~ ,:~ ' 
NATIONAL R(PRmNTATlV(S 

W. S. GRANTCO., INC. 

SPONSOR 



package. While the Onondaga listening 
panel (B. B. O. & 0.), the J. Walter 
Thompson consulller p,mel, and the 
Young illld Rubicam studies, by them­
selves can dcliver only straw-ill-the-wind 
infom1i1.tion, tilt· combined results of all 
thcse and the many oth(·r continuing 
panel studies, correlated and weighted, 
shOUld mean a great deal to advcnisers 
using the medium. 

Radio research this fall will be no 
better or worse than it has been. It 's 
s till more penetrating than the research 
done by any other medium. T he greatest 
present fmllt widl audience and program 
measurement is that only a minute !lOIn 
of the inform '1{ion cle\'e1opc...t is used . 
The research itsdfn1l1Y be of high school 
level bur the use of it is Sti lt in kinder­
garten . 

Mystel-ies best ev.~ning 
buy: N e"rs close second 

Network daytime-strip audimccs, from 
December through April last inclusive, 
averaged 5.4 per cent of the urban tele­
phone homes ill America, i.e., the homes 
sampled by the C. E. Hooper organiza_ 
tion. The range of ratings for programs 
in t his group is from 2.2 to 9.3. 

The average soap-opera daytime COSt 
(program) during the period covered in 
this report was $2.327, or $430 per 
Hooper point. (Time costs, being the 
same regardless of the program, arc not 
included in these computations.) 

At night, dramas lead all other types 
of programs on the air. T here were 62 
dramas (32 mysteries) on the air during 
the five months (December through 
April). Average rat ing (even ing) during 

TYPE DEC. JAN. 
15 30 15 30 

EVENING 
VARIETY 13.5 13.2 14. 3 13.8 --
EVENING 
QUIZ 10.8 11.4 12.1 11.2 --------

I 
EVENING , 
DRAMATIC ~1 1 0.8 11.6 11.2 ----
EVENING 
POPULAR 
MUSIC 10.4 10.8 10.9 11 .3 - -- - ----EVENING 
NEWS & 
COMMEN. 
TATORS 8.2 6.8 7.4 7.2 - - ----
EVENING 
(ONCERT 
MUSIC 7.5.-22. 7.6 6.8 ---
DAYTIME 

52 1 
SERIAL 
DRAMA 5.5 

the period was 1l.2 and average cost per 
program $6,408, making the ,Iv{'rage 
evening dram::n ic Hooper point cost $572. 
If the COSts of the mysteries and "other 
dramas" are tabulated separa tely it is 
found thm mysteries cost, on an ;Iverage, 
$3,820 per program and other d ramas 
$8,995. Assuming that the average 
rating for both would be the same, 
mysteries per poim would cost $341 and 
other drantas $803. 

Next numerically on the air arc variety 
productions, there being 36 of these 
rnusic.plus-comcdy concoctiOlls. These 
arc the high priced presentations, the big­
time selling vehic1l'S. The average rating 
for evening programs of this type was 12.8 
for the five months checked upon. The 

FEB. MAR . APR. 
15 30 15 30 15 30 

14.4 1~ 14.8 13.4 13.3 13.5 --

I I 
12.2 11.9 12.5 12.4 11.2 10.7 - --

11.8 11.0 11.4 10.6 10.2 10.3 - --- - ---

10.8 10.4 11.2 10.6 9.4 9.3 ---- -------,---

7.3 6.6 8.1 8.3 66 1 7.3 - --------

7.0 6 3 

75~(~ 
6.4 6.0 ----

5.7 5.2 . 
A"efas~ eompllt~d by C. E, Hoop~1 bu~d ",pon eomm~l(aah on the au before 10: 30 p.m. 

JULY 1947 

Norlh Cm'olina's 

Favorite Farm er! 

HARVEY DINKINS 
Who w.s r«ently awarded th~ 

Distinguished Ser ... iee (illllion f or 

1946 by the NOIlh Carolina Farm 

Bure.", Federation Fo. his o",lstand· 

ing contribution to I .. m~rs in 

North C.rolina. 

Harvey Dinkins' hllyfie/d fI .... o,ed 

comments in his" News .nd Views" 

on Ih~ Piedmont Farm Program, 

bro.dent daily ovel WSJS, exert 

a powerfu l ;,"'uenee on tho", .. nd, 

of l.rm Families Ihrollgholll the 

lieh Piedmonl .re, of NO/th C • • o· 

lina and Southw~lt Vilginia­

a nolh~r r~alon why WSJS lelll 

t~~ P;~dmonll 

N II C 
Affill.te 

Repl~l~nted by , 

HEADLEY·REED COMPANY 
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WDV A 
has a fo rmula : 

Better Programs 
plus 

Greater Power 
equals 

More 
Audience* 

WDVA- DANVllLE, VA. 
S,OOO WATTS - 12S0 KC 

MUTUAL NETWORK 

Represented by 
THE WALKER COMPANY 

SPEARHEADING 
THE PROGRESS 

---......... ::'OF C"M * rj 
• 

A 

(' 
\ 

IN TH E 

NATION'S CAPI TAL 

c'It'lurr L . DIUA lfD 

, Cit OI(J" 

avcrage CtIS! jX'r varll'l)' airing is $12,932 
(all flJ.:Urt·~ in ,hi .. rcr"rt It IS ,trt:~!.I:d ill'(' 

(nT rrogr;J11I~ ollly), Thj_ U:l:arh that 
varin}, rrul!ralll~ (O~I WI :In an'rng(; 
$1,010 a point. 

Ten spon';flrl'J POPUI;1T musi(:'Il pm_ 
grams .... l·n· (Ol>!-rakJ t"r thi' ~urn')' 

jX'T1(id. TIll: ,1\ ,'ragt r:ning wa~ 10.5 and 
the il\'l.'ragt' C"'I $7, SuO, Il1u<; making the 
<!vnagl' 11,,"1"'('( rllpUI.lr·mu)ical.~ho ..... 
point (n~t $714. 

T .... l'!\"(' netwOrk cormncrdal nc .... ·~ pro­
J::r:ltllS .... crt' on the air dUring the h\c 
months. Th('ir ;'\veraJlC T;!ting 111'.15 7A, 
their ;I\'('(ag(' ellst $2,562. IlMking news 
COSt spono;ors $H6 IX'T Ilo(lpt.'r point. 

Thl' mne quiz prol!r<llll~ on the air pro­
duU'd an .1udicnCl' of il ll t1\,cr"l!l' of 11.2 
of the urb:m tdcphonl' home~ that 
11(lOper su r\'cy~, roMin~ an "\'('ragl" of 
$5,488 J'Il'r broadcast. Thu~ the a\'eraj.!l' 
quiz lloopl.'r point COq $490. 

Conc('rt music ha~ ~l"\'t"n e\'l'l1In!! pre­
~nt:Hions romnl(.'rdalJr and brough t ollly 
7.1 per C(,Il[ of tl )()Sl' checked lIT!}.1n 

families lO their rect"hws. Averagl' cost 
01 COllcert music airing" ",as high, $6,7 14, 
thus making each point cost $946. Pro­
grams of "good" music indudo:d in this 
tabulation were the ~ lI\all(.'!> t numlx'r in 
all)' C.1 leRory. 

In order of proRram COSt per point lex. 
clusin' of time), program types rank in 
tlx- following nnkr: 

c· .. , r~r 
. , .) 1><" H,: .. ln~ ( ~'" rHlnl 

")~"'r) 11.1 U.~lO U U 
,~ ... '"' H,SU U~ 

S."'I,II",,·n' ••• H.Jl? 'm 
V"'L 111 !S.,,~ "M 
I'urul~r \I ,,,k IG.S 17 ,'-00 S7H 
II",,,, .. e .... 01)""'» II.) '~ .. "\ ,~. 

(~"'n·rt \I ".k 7. 1 f(,.1 U .. ~ 
\'''tkly 11.11 Ul.'IU II.OID 

'/I ... " ,,.. ~ 10 .... Ii"",,, ...... _"'~, .... .t 

It 's no uado: secret [hat news programs 
ddh'er low·cost audiences but th"t my,,­
lerks arc C\'en towcr in COS[ may he a 
surprise to moSt foltOl,H'ts of the raun}! 
indl'X of popularity. Indicltion of ac· 
curacy of program type costs can be 
chl'ckl'd through the fact that [he tOP­
rated drama during the period covered, 
Lux Radio Tltl.'all'l', had an average rating 
of 23.9 and cost S 16,500 a broadcast Th,· 
rrogram Cost Pl'r I looper point was till're· 
for(, $690 not 100 far "wa}' from the' 
a\'er:lge $803 for ,,11 dr<lm:'iS despite its 
number one dramatic rrogram 5tatu~, 

There aT(' exceptions. Mr. D, A. for 
inrot:mc(' usually costs considerably less 
than the S341 a point that m)"sl('rie~ 

a\'l'rage, but there's been onlr one ,\fro 
D. A. 111 a considerable span of )'ea~_ 

A Market for You Measured in Billions ! 
1!J.Ui lo .... n in(OllIt from 
li.·t5!ock alont tOI.ltd ont 
and a half bill ion dollar­
. •. fint in tht U. ~. " 
"'.'tIT, Cedar Rapid~. in 
tht hurt "f thi. grtaU'1 
farm country in Iht " ... rtd. 
brings yo ... r ~lIinji: nlt'·· 

!agt 10 pC"oplt ... ilh mont~ 
to ~ptnJ. 

5« lour Katl rtprt~n­
tali,·t and gtt on \l ~IT, 

, -- -......... -~-~---
~ ~, .. 

-;'::' <-.:::....... -==-• --_... 'No.---,. ._-
WMT 

CEDAR RAPIDS 

s." jc Col umbia 
Net ..... ork 
5,000 W.It, 
600 Kilo,y,lu 
O. y .n.! Nig ht 

SPO NSOR 



Eight area:; will 
tc\evision attention 

receive 
this fall , 

Ol:lXUllUIll 

Sta tions 
are already in oJX,'raiion in each o f tlll'SC 

areas and sponsors arc discovering thm 
despite the small number of sets (com­
p.1rcd to radio receivers) in usc, the TV 
impact is already becoming felt in mail 
response :'lnd s.1 Ics. Ve ry little direct 
selling has been done thus far but WABD 
(DuMont-New York) has a sponsor for 
its 1\ londay SUlull Fry Club who offers his 
pipe_clenner toy kit fo r $1 ,00. The sta­
tion has been averaging SO to 90 direct 
salcs from each brOadcast and the num­
ber of sales other than those made direct 

tabulated ami available :It till:; timc. 

Duane J oncs agenc)' rL'Ccll tly teil'Cllst 
lin ,JI1latcur plllY with 1111 1111 ('x-r.. I. t'a~ 1 

for l\ \ucl1cr's I\ laCilJOni. The com· 
mercial showed a chanlllll{: hou~'"ife 

preparing a main·dish salad. At thl' con­
clusion of the kitche'n 5{'SSion she askl.-d 
the audience to submit nalllt:~ for the di~h, 
via phoneor rost C,1rd, for a prize of $25. 
Result , 642 viewers submiu l'CI names. 
Since Ihis was a one_shot without prior 
build.up, the number of COL\(l~t l.'fll rants 
gives some idea of the c'lsual·audi l'T1Ce 
interest ill eyen a ki tchell.cooking com­
mercial. 

On WNBT (NBCNew York) there 
have been a numlx-r of indications of 
direct response to video preSC"ntations. 
During one jillx mId Tex visual scanning 
over the station a representative of 
Lionel Trains brought some of his juvc­
nile-size railroad equipmen t to the smdio 
for a Io-minute interview bi t. The next 

by the sta tion is sizable although not mOOling the Lionel demonstration center 

Before the end of this month (July) 
there will be 295 FM stations on the air. 
This means that approximately 43 per 
cent of the United States will be within 
territory thai is receiving a signal 
adequate for the complete enjoyment of 
FM programs, The FM rttcivcr bott le­
neck is slowly being broken and receivers 
for standard and FM broadcasting arc 
Oowing into homes with increasing speed. 

The greatest problem thilt Fl\ j is 
facing today is not stations or receiving 
sets but programing. Despite the Lea 
Act's being held constitutional by the 
Supremc Court of the United States 

Although the consumer press brought 
to its readers the news of the new RCA 
ultrafax during the last week in J une, it 
did nOt generally make clear that this 
fom1 of facsimi le is basically a commercial 

JULY 19.7 

there's still no nlsh on the p.'lrt of the 
networks to feed musical progr:uns or 
programs with musical backgrollr.d j or 
interludes to FM affiliates of their regular 
s tanda rd bro.1dcast stations. 

It is true that under the Lea Act 
the AFM (American Federation of Musi· 
cians) can ' t force any station to hire 
musicians nor use any form of boycottto 
achieve that end. It 's also true that the 
President of the AFM, Jamesc. Petrillo, 
has s ta ted that he will not st rike against 
the Supreille Court of the United States. 
There is therefore ewry indication that 
some basis for networks' serving the FM 
stations will be arrived a t and that the 
great chain programs will be heard over 
PM outlets. T hat, say most authorities, 
is all that the high fidel ity, s tat icless fonn 
of broadcasting requires for quick a(/ 
ccptance. 

Besides the stations on the air at Ihis 
time there arc over 600 stations author-

vehicle, not one planned to de\iwr air­
IlCwSpaperS into the home as arc the 
systems of J ohn V. L Hogan (RadiO 
In ventions, Inc,) and \\I. C. H. Finch. 
The new RCA invention, announced by 
Niles Trammell. NBC president, in his 
testimony before a $cnate subcommittee 
holding hearings on the White Bill, de­
livers pages or type or pictures photo­
graphically via a microwave radio rclay 
system. Pages arc delivered at the Tate 
that television frames arc scanned in the 
home. It is nOI t>plCected that IIltmfax 
will be a home service for decades to come, 

<It Ulth Strc('t and Fifth A\'ellue rl"Cciv('CI 
624 telephone mqulf{'S about buying at 
least one uf the mudels d('fIltJn~ trlllcd. 

LUllIcJ dtl\'sn't <',C 1I dm.·ct allll the caller; 
wert' ref~Tn'" to Linnel dealers in the 
New York are:l. 

01'1 June 6 till're \\1.'1(' J,3H H'l evi~iun 
rl."Cl'iwrs ... u",c in Chicago. This number 
i~ incrcaslllg at thl' rate of about 500 
a 1110l1th ck's pne the fan that there I~ 

onl)' one ~tation. WBKB, in operation in 
the arc:1 and no other operation is prom­
ised for atk.lst eighl months. The Bala­
ban & Katz stat ion is scanning sport ;; SIX 

OUl of the 9:ven nights a w('('k and most 
of tIl{' sports events have sponsors, 

Swtion Wf)AL's (Baltimore) TV sta· 
tion will swrt ('xpcrirnl.'ntaltelecasting in 
October with regular schdules ('xpeeled 
by the first of the year, NBC's Wa;;hing­
ton T V outll·t WNBW sta rted operations 
JUIlC 27 and Wcst inghouse's Boston 
video operat ion is t'XpL'Cted to start 
test ing around the first of the year. 

ized which according to their constrUC­
t ion pcnni ts must be on the air wilhin 
eigl1l mOlu hs. This is st ill a small 
fraction of what the rro. l spectrum as no ..... 
designated can hold, which is an esti­
mated 5,000 transmitters. The prOblem 
fac ing the sponsor is manifold. There 
arc 1,728 standard broadcast stat ions in 
operation or authorized, Within eight 
lIlonths there should be at [cast 700 FM 
stations operating. Selection of the 
vehicles which are to carry an adver­
tiser's broadcast message becomes mOre 
and more difficult monthly. Vcr), few 
niltional advertisers (except radio set 
manufacturers) arc using FM stations, 
but the time isn 't too far a way wh('n it 
will not be possible to igno re FM circula­
tion, Six key agencies have already 
star ted to check stations and the firs t 
sign that national business is around 
the colller has arri"ed at some st.1tions 
with requests for time signal availability. 

if c\'er. 
This fall will sec 50-0dd demonstra· 

tions resembling that which W FI L 
(lIIqllirf'r) and WrEN (EI'elliug Blllle,in) 
presented to tile' public in Philadelphia. 
Actual plans to start regll[ar FAX trans­
mission h;we nOI been completed by any 
broadcaster althou{:h seven owners or 
newspaper chains which also own stations 
holding FM licenses arc huddling regu­
la rly over the idea. BLlSincss cond itions 
generally wi!! be the Idetermining faClOt 
since tcchnic:ll1y FAX is ready, will ing, 
and able. 
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. ~PErIKS 

Wasted Research 
I~oughlr s['I('aking. t!~cr{' 11015 1ll0f(.' 

than $iO,OOO,OOO srcnt durin;,: the 
1946 47 SC3Wt1 for audience llIeasurement 
,lIld coverage reports. Only:J fraction 
of this r('-caTch has mmk itsdf manifest 
in incn.'ilS\.>(i audictlCl'S, in bew.'r serv ice to 
the broadcast advertiser. It's true that 
research by itself call only produce thc 
tools with which thc industry can work 
but it's also tntC thm the responsibility 
of the organizations producing the 

information dO('Sfl'\ cnd with the mere 
prodUction of Mati~tks. 

The Broadcast ,\k:lSUrl'l ll<.'J1t Bureau 
h;'ls SllSPClll.lcd its 19-1." mi:aSUren1l.'nt unti l 
a new financial "'C\-UP is d,·,iscd. There 
m11)' well be no nev.' I~\ I B surveying until 
19-19. In the imaim 13,\1B will be 
spending its tim,' {'valuating both its 
ern-crag.... information and all curren! 
audil'nce rl.'S('arch. 

T I.'n per cmt of what's being spent for 
those slatist ics and graphs that gather 
dust in the files of sponsors and ag<''Ilcies 
could produce a (x>uer broadcast ing 
industry with which to Sl.'r\'C the public 
and business. If it were uscd to put 
research to work, 

As a small indication of .... ·hat can be 
Jone with :wailabk research srossoll, in 
this Pall Pacts edition rrescnts three 
s~'cia l studies which to its kno .... ledge 
have never been done before. They are 
"The effect of gUl.'st stars and promotion 
011 the Billg Crosby program," "Program 
ratings by type alld COSt," and "Audi­
ence-rating the net .... ·orks." 

Basis For A Price-Tag 
.\ Iore than ever this SI.'ason there's 

talk about the high COSt of talent for pro­
gr:un s. T his is one of the reasons why 
the Iwtworks arc going all out bui lding 
package programs within a reasonabk 
rrice range. Ho .... ·ever, a t the very 
moment that the hue_and-cry of o\·er-

~~~A",-p, P I a II S e 
THE tOE A PA Y·Off 

An outstanding wa} for a sponsor w 
have its regular cast take a SUlllmer vaca· 
tion and st ill not luse it s audience has 
bl'Cll worked OUt by Needham, Louis and 
Brorby for Kraft Focds. While Tile Gre.1f 
CiM~rs/~~l'e is summering. Tile SWIlInt'T­
tille ilIllUlsl(H1,/ takl'" o\'er ;I t a fraction 
of wll;ll Fib/OfT CQsts. Summerville is the 
town ill l\hichC,ilckr;kt'\'e li\'('s through­
out his winter bnJ.'ldcasting $('a~I\, and 
dilfl rent nMnbers nf his radio family will 
be at the bandstand at e;lch summer 
brondc;lst. Thu s e\·eryoll(' has a vacll­
tion, thc spOll<;or buys a rCIl"clllabic sum­
Ok'r replacmlllll. )'et the Kra(t hroad_ 
cast reriod do\.'~n't lose its idl'lltilication 
\I Ith Till! Gn11/ Gi/,/rrs/ut'l!. I t·s thi~ typ-' 
of 1'1;lllrlillj! that ha~ nmde i\'L.l'l,:B.'s 
radi(J , how ... Fi/'/'t'r M.:CrC' ,m" AloU" ;'lIld 
(;iI.J,-r<if'cl'e. produce bett~·r nlldicllc~ 

and more ~llt:S )\';lr after I'ear. Fibber 
cllllsistl'luly is tnrS and Glidrrs/rel'c, an 
alunmtr .. of the \1c\.ec I'rnj!r.1l11, I'ro­
gres~iwly inCrl.',1"C~ its hnld on ;'ludil'llc.:s. 

6' 

Ideas that don' t cost a fortune and 
go beyond the routine agency SCT\· icc de­
SCf\·\.' someth ing b..'Sidl'S 15 per Cl'ln. Ther 
desef\'e applause. 
NBC's MOnON PICTUR E PROMOTION 

Scwral years ago NBC prepared a 
motion-picture trailer using its radio­
film stars to sell broadcasting. T here 
wcre so Illall)' probk"'fllS ilwoh'ed that the 
idea had to be dropf'<.'d the follOWi ng 
ycar. Now ollce again NBC \\' ill usc 
motion picturrs to M'll the llIass ('ntcr­
tainment medium rlldio, 

Film will be 161mn and will be handled 
on ;1 non-commcrcial basis ;IS is the cur­
rcnt Chl'S t ~,rtield promot ion mot ion-pic­
ture. Objectivc is;lll audil'llcc of 1.000,-
000 for the ~hort subject. which while 
promoting the scnior nct\\'ork all'O l'Clls (or 
c\,l'ryOIlC \\'ho IN.OS broadca~t Ild\·crtisin!: 

Appropriation for the prolll('ltion is s:lid 
to be $100.000. 
CHEf THOMAS DOUBLE-CHECKS 

C, L, (Chet) Tholllas of KXOK (SI. 
Louis) recl.'ntly J .. cilkd to do some 

priced ta lent is loudest. transcrip tion 
organizations are spending record-break_ 
ing amounts for program talent. At 
the very mOml'lH that .\1y Fritnd Irma (a 
CBS package) is sold to Lever BrotnerslO 
repl;}cc the $18.000 Joan Davis program 
(Irma will COSt about one-third as much) 
Crosby s igns a new transcription deal 
with Philco which will make his package 
the highest priced in the history of broad­
cnsting. 

T he truth of the matter is that talent 
cost in it~1f is not the problem. As long 
as talent produces audil'Jlces big enough 
to justify its price tags there's never a 
squawk. It's for this reason that Crosby·s 
fantastic fee is reasonable . why Ziv, 
Cowan, Kemlit-Raymond, Paragon are 
paying stars unheard-of recording fl'l's . 

Dinah Shore, F rank Sinatra and a num· 
ber of other names .... 'ereapparent lyo\'er. 
priced last season. T heir sponsors 
canccllcd them. If they had been priced 
lower and been pennitted to stay on the 
air in thdr sanle slot fnr a fe .... · years 
each, no doubt, ..... ould have proved good 
radio. On ly one star in a thousand (i. l'. 

Crosby) can start a new program and win 
a top audience at once. It 'd be far better 
fo r talent to "take it easy," to start a 
new con tract at a fcc that \\'il1 grow 
as the lis tening audience grows. 

It ·s really the COSt per listener that 
detennines star fees. Talent that pro­
duces is newr o\"Crpriced. 

checkmg -on the relationsh ip between his 
13,\ \13 ligures and :lcwal listening in the 
)0 counties with 59 po..:r cent coverage or 
better credited to stat ion by Bureau. 
What he did st ill has managers of man)' 
larger stations gasping. He hired the 
Edwa rd G. Doody research organi:alion 
to make co:ncidental* telepholle calls io 
cach of the )0 counties, Over 100,000 
calls were made. 

lie has tunled the infonnation over 
to B.\1I3 with the suggestion that they 
ch('ck the relati('lnship octll'('('n his 
quarter-hour -by_qua rter-hou r coinciden­
tal ;'lnd his B.\ 18. T homas has been 
doing m,m), things in the SI. Louis 
market that arc news. Hc's now done 
something ildu~tryll'ise that's ncws­
plus. In the en tire industry KXOK was 
the ottlr sta t ion to "coincidollal-ch«k" 
its B.\I B as wdl:l5 USOC it. 

'('Q""r"J",/~1 1<~pJo",,, n",I,,"u m",,, ... ,,,,,/It" 
thai lvI" ~f " ...... ,rl> orhirh <Ior<b •• ,;, ~. (III IIv 
t""'J"nm' ..... Inl,,,,,,. win9 /"lm .... ,<1 10 ~.~ ~ p/oooI~ 

Q""'" 
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Our chief engineer • 
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Theword '"rock" mtJM many things to many 
pcople-a diamond, Gibraltar, Atcatraz, or 
ordinary stone, But to we ~oo·odd WL W 
emplop:cs it means only one thing: "Rock" 
is the familiar nickname for R. }. Rockwell, 
Vice·President in Charge of Engin«ring 
for the Crosley Broadcasting Corporation. 

II. remarkable gentleman, th is Rockwell, 
lurking behind that huge Sherlock Holmes 

pipe is, we're convinced, one of the smartest 
engineers in the radio profession. But that 
pipe also conceals a frustrated musician 
woo's never been wholly convinced that he 
should slick 10 his slip-stick and laboratory 
;Ind forget his violins and the concert halls . 

The combination of these two talents--one 
remarkable and the other questionable- has 
produced a very likeable, human individual 

certainly not the double·dome which 
his engineering accomplishments indicate. 

He owned the lirst radio station west of 
the Mississippi. WNAL. He designed the 
square type RCA condenser mike widely 
used by ne(v.'Orks for years. He holds more 
than a doun patents on important radio 
devices-has se,<eral more coming up. 

As a consulting engineer, <'Rock" designed 

R. f. Rod:ru/J, Virt·PrtJidenl ill Chargr 0/ Engillurillg, 
Crmlry Broadcal/illg Corporalioll. FrlloUl, Imlrllllr 0/ R~dlo 
fllgillru l; Mrmbu, /fmuirall Imlilllle 0/ Bee/rical fllgi. 
nu n, /from/iral Sorirly 0/ /flll~rica alld fllginun Club 0/ 
Cillrillna/i. COlllmiliU Chairlll"", R"d,o T ul)llical Plannillg 
Board. RegiJln.,d Pro/eJJiollal Elll",ur, Slale 0/ OhiQ. 
Eighleen )'earJ u'ilh CroJley. 

and installed KT HS, Hot Springs, and 
KlRA, l ittle Rock. He joine.l the Crosk), 
factory in 1929 and transferre.l to the broad< 
casting di"ision in 1936, In 1940 he de· 
signed and constructed WlWO, the litst of 
th is country's high·power internatiooal broad· 
cast stations, In t944 he completed the de· 
sign and installation of the famous "Voice 
of America" plant at Bethany, Ohio, con· 
taining th ree 200,OOO·watt IrlnsmiUcrs-the 
largest in ternational broadcast installation. 

His present duties ;OI'ol"e the supen' ision 
of the Mason plant - WlW, WLWK, 
WlWO and W8XAL; the Bethany plant_ 
WlWL, WLWR and WLWS; WLWA 
(fM) lnd W8XCT, experimental 11'11" '; ' 

sian ; 14 au~rliary stations; the design and 
construction of all e'luipment used by thew 
stations, as well as WINS, New York, and 
the dir« tion of the Broadcast Engineering 
Laboratory. In other words, he has the con· 
siderable responsibility of ach;e"ing and 
maintaining the technical perfection which 
has always been the goal of Crosley stations, 

Naturall)', even Ihough "Rock" is are· 
markable gent, he doesn't handle it all by 
himself. He has scores of capable assistants 
-98 in all - including J. M, Mcl)onlld, 
Phil Konkle, floyd Lantzer, Bill Alberts, }. 
R, Duncan, elc, E,'en so, )'ou'd think "Rock'" 
would ha"e enough to keep him busy. He 
does, bul slilliinds time to torture his "iolin. 
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