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PROTECTING the INTERESTS 

WLS helps fi nd a 
stDlen truck ... quickly 

OF OUR PEOPLE 

"I w anl 10 thank you from the depths 01 my heart lor y our promptness and 

coop erat ion," writes Mrs. Ai e l( Kedas of Westville, Ill ino is. 
'. 

The f~um (amil). !tuck had been SIOlen and chey lIudtd it. At 10 a.m., Mrs. Ked:!.s called 

WLS. At nOon, the stOlcn uuck was described on WLS Di nnerbcll T ime. 

Mrs. Kcdas continues; 

" Be for e yo u r progra m went oft the air, the whereabo,!1ls of Ihi. truck was 

rep o rte d to th e sh e riff 01 Kankakee County by one 01 y~ur lis te n ers," 

Und.lmJ£cd, the !luck W.15 located ncar MJm eno, illin OIS. 

100 m.lc~ from \'\'(, ~I\,I[]C, and rClUrnctl to its owners 

More tlrJrn.Hlc dun the llJ)' 10 Jay :l~SI~tJncc anll cntcrtainmcrH 

W'I.S gUTS HS lu.lu~·ncc, dll~ \Wry of.1 stolcn r.llIn uuck 

pOLn!~ up rlK long.c~[.I"'I,she,1 (.le[ 

WI,S SERVES THE PEOPLE OF MIDWEST AMERICA 
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OPENING AND CLOSING COMMERCIALS DIMIN­
ISH: Check on CBS within past month 
indicates that over 30 programs have 
dropped opening and closing commercials 
and now do their selling at 8 to 10 
minutes afte r s i gn-on and 8 to 10 
minutes before sign-off. Network dis­
claims credit for change-over. 

DISK LISTENERS 80~ IN MIDDLE ECONOMIC 
GROUP: "WOV-Pulse of New York" survey 
indicates that neither top nor bottom 
income group listens much to disk 
jockeys. 

THREE-COLOR TUBE: Although RCA e lec-
tronic color, as shown to press, uses 
three tubes in one unit , laboratories 
have an experimental tube with three 
units in one glass housing. It may be 
years, however, before it's unveiled. 
It's nothing like the Thomas color tube 
which has four units in one and uses 
shutters. RCA also has an adaptation of 
the image-orthicon tube which will work 
in studios. Image-orthicon which has 
made outdoor coverage possible day or 
night through its infra-red sensitivity 
doesn't work too well indoors. 

CCNY AWARD ENTRIES DOUBLE: Despite t he 
industry's feeling that there are t oo 
many awards , City College's entri es f r om 
agencies and sponsors are twice last 
year's ( '46 is Com?etition' s third yea r). 
John Gray Peat man cont i nues as "Awa rds 
Chai rrnan . " 

MBS AMERICAN FORUM GOES INTO OPI NION 
RESEARCH: First of the forums t o go 
direct to the people on subjects dis­
cussed is Ted Granik ' s "American Forum 
of the Air" which will poll listeners 
while program's on air. Li ghtning tabu­
lation will air home audience's vi ews 
before forum signs off. 

DECEMBER, 19.46 

CORNELL U. SURVEY BEING STUDIED: Though 
it 's years since Cornell made study 
about "ret ent i on," i.e .. how long sub­
ject r emembe red things he had read under 
specific ci r cumstances, th r ee agencies 
a r e diggi ng into report. Research check 
p r oved t hat r es t afte r read i ng or hear­
i ng something increases many times the 
subject ' s abil i ty to remembe r . Hi ghest 
retenti on facto r was indicated when sub­
ject slept af t er reading or listening. 
Study "proves" that one comme rcial after 
anothe r tears do .... ·n impact of each bit of 
sel ling, but that "rest" in between 
builds up ab i li t y to abso rb. 

FOUR SPONSORS BEFORE DETROIT TV OPENING : 
Ame r ican Broadcasting Company , which is 
ba t tling WWJ to be f irst to operate 
t elevi sion s t ation in Moto r City, has 
al r eady signed fou r sponso rs: U. S. 
Rubber ,Gener a l Mil l s, Chevrolet, and 
Campbell-Ewald Company. 

CROSBY DISKING RUNS OVER: Reason fo r 
Crosby ' s t r ansc r ibed shows' sounding 
l ess than 100 pe r cent is said t o be 
fac t t hat Bing Crosby, fo r years beset 
by stop watch , feels that now is time to 
rebel. His reco rding dates have run 
three mi nutes ove r time . After dates 
shows must be dubbed onto master disk 
fo r pressing and three minutes cut out 
in process. Technically this is bound 
to make quali t y less than perfect i on. 
Though progr am has once dropped to 12.2 
its rating on last two reports was 15.4. 
Bolstering show is tough. since Pet r illo 
has inc reased recording rate for 
musicians 50 per cent and that extra 
comes out of the Bing pocket. 

HOOPER ADDS HARTFORD AND SAN ANTONI O: 
Rating or ganization drops Des Moines and 
adds two new cities. National rating 
now cover s 33 towns. "Sampl e" in San 
Francisco and Oakland has been increased, 
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MUSICAL PURISTS OBJECT: Some long hair 
journalists are yelling their heads off 
about the announcements which sell com­
mercial radio and the business of adver­
tising to NBC Symphony listeners. The 
advertising industry on the other hand 
is 100 per cent behind idea. Charles 
Hammond, NBC advertising and promotion 
head, scripts campaign as labor of love 

TWENTY DOLLARS PER OCCASION: There's 
nothing fancy or complicated about the 
rate for partiCipation on the Joe 
Gentile-Ralph Binge "Early Morning 
frolic" on CKLI'l. Show runs for three 
hours every 6 to 9 a.m. except Sunday 
and the time lab per "occasion" as the 
station calls it. is $20, no more, no 
less and with no extra clauses. 

DUCKING THE PEABODY QUESTION: The r e 
were plenty of agencies who reported 
"no comment" on the Stuart Peabody 
(Borden vp) question on "Commissions on 
Commissions" (page 34). AFRA rules on 
"hidden fees" for artists ' r epr esenta­
tion could have answered some of S. P . ' s 
points, but it's like l y that few radio 
staffe r s at agencies read rules. 

ALCOHOL GETTING THE AIR WORKS: With 
individual stations a ll over the nation 
doing a top "Alcohol ics Anonymous " pro­
graming job (KLZ just released a nice 
new pink elephant promotion) . CBS ' s 
series on the drinking evil is the last 
word in putting that ole debil r um where 
he be l ongs. Fact that a prohibitionist 
is suing Columbia because it sell s 
Cresta Blanca wine and won ' t sell him 
time has nothing to do with the air 
series, which had been planned long 
before suit, though its announcement 
came suspiciously close to suit time. 

NORMAN CORWIN'S ONE WORLD: The round­
the-world flight sponsored by the Wilkie 
Memorial and the Common Council for 
American Unity just didn't land atten­
tion on Norman Corwin's return. Maybe 
the fact that he didn't get near Marshal 
Stalin might have something to do with 
it or maybe the lack of unity at the 
U.N. was something that Corwin couldn't 

, 

top as news . However . his report to the 
people over the CBS chain is something 
that's worth waiting for. Corwin on the 
air will do a great deal to sell the 
one-world idea and give a little more 
public service feel (as he's always 
done) to CBS. 

PHILIPPINE PRIMARY AREA: KZRH includes 
in its primary area, states Bert Silen, 
its prexy, Australia, South China, and 
Dutch East Indies. As proof he has a 
mail count of 500 letters a month for 
Australia alone. Station broadcasts 18 
hours a day in English. Chinese. Philip­
pine dialects, and Spanish. It's 
affiliated with NBC. 

EVERY NETWORK LEADS: Every chain has 
at least one time during the daytime . 
when it leads all other webs in business 
and listene rs. Morning is ABC time. 
Ame r ican's mornings are sold out and 93 
per cent of the accounts are r enewal 
busines s. CBS sha res with NBC daytime 
serial hours. Comes children ' s hour and 
MBS takes over, although ABC is contest­
ing Mutual claims. MBS takes over the 
cloak- and- dagger period on Sunday after­
noon between 4 :30 and 6 p.m. 

WCOP'S DOOR PRIZES IN DECEMBER: Now 
that the Cowles' Boston outlet, WCOP. 
has studios in the grand manne r , it's 
playing host during Decembe r to the Hub 
public. Prizes for studio visitors will 
include ma rket baskets full of I'/COP 
ad ve r t i sed products. The 5.000 th door 
opene r is receiving a special special 
basket. The r e we r e 1.000 agency and 
sponsor guests at red carpet opening. 

HOTEL TV: Hotel 
York is the first 

Pennsylvania in New 
hote l to instal l tele-

vision receivers in guest rooms. Not 
a l l rooms have air picture sets yet but 
will in time. Tel evision has been an 
added attraction in this Statler hotel 
cocktail lounge since October 4 . 

A special demonst ration of coin- oper­
ated receivers planned for last month 
flopped since receivers wou l dn' t wo r k-­
however, another firm expects to have a 
coin- operated set ready for distribut ion 
by the fi rst of the yea r . 

SPONSOR 
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RadIo has b«n rIbbed by uperts beforl'. W ill Wagner . vICe pre,l(jent 
of Olian Advert''';"g Company, h as a bc,u<:. ba.o:kgrol,lnd than most 
H e takes ;t as .... ell as gives it. H is "Wh,zz·z· ;r-best niekt'l (andy 
th~re jz·z·z!,' Dnd "Atlas Prager-;(o l it? Atlu P rager-lid i r!" 
Me among the most-fIbbed (and re,ullful) mdig commercials on record. 

(HRISTMASTIME: 

TI,."/,, 10 (."Jiol W,III .11 o( ill 
Itdlum, 

h', .till " vc'r:It<lPPY me-d,'um. 

A cco,din9 to~.n '9'"('" friend," An 
. dye,tilt. neve, like •• "dio program 
until hl "buys it, thu ht: h.'t, it. " 

WI un vouch 10' it: the writlr! 01 
,.dio jingles .,," .pot n"'ou"'c;Cm~"'h 
b.loft th~ir ~y~" I 

T"~ pulll"'g ·pow~, 01 uuJio: W~ onCR 
went lion'.! , IOf mo,,1 ,upport, with . 
hi'.!h·pr~uu,~ .. dio·,tltion 111.,m.n 
.. ho hId ,old ••• t,ililor. I uriu 01 
p,e'.!'"m, to .du,till I "wl~ 01 th, 
CRntu,y." When w, ent",d th, ,tOft 
it Wli lill,e-with dllk,-not I cu,­
tomt, in 'i'.!lIt. Und.unl,d, th, hi'.!h­
p'tllUft ,.I"mln lIid, "W,II, Nil. 
Sponlol, how', th, p ro'.!"m doin'.!?" 
Dol,'ully Iht 'pon,o, .nlwlled, "A 
line pro'.!"m you ,old m,1 ONE mIn 
urn, into Ih, .100,1" BIUII,d but 
IliII punchin'.! , Ih, ,.Iumln counltrtd 
with, "W,I1, 1"'1', bruking th, iCR, 
.nywlY." To which th, 'pon.o. ft­
pi i,d, "Yuh, h, wu. mIn ',0m the 
B.Uer Bu,in'lI Buruul" 

But you mUlt . dmit th.1 " dio i, In 

IVII-glowin9 f.clOf in .duc.tion: 
" B. ' , you got SpOl'llor', ( .. de." in 
yOU' houlI?" "Su", I 'ft, IVC'y­
body do," 

AND NOW, fOI Ihc fi"l timc in In., 

public. lion, w,. plllC",t thl mOil 

Imui"'9 .nd It.,tling I,c. ollc, in 

hiltory. A comp/ctc counc in one 

c.'y lellon on "ow to w,lIc ,.dio 

co",mcrci.1s1 All you've golt. do to 

'.!eI thil cou". il to till off the cove, 

of thil inul 01 SPON~OR, 01 btu." 

ju, t tu, up thi, column Ind •• u,on, 

.ble f,c,i",ilc and ,ud il in 10 tht 

publi,h .. , . 101'1'.1 wi th a conl.<1Ct for 

IWllve full- p.,t . d, . JUII 1i,Ien 10 • 

Ilmplt of Ihi, unutionll cou"e. 

(h.pler J: How to .... ti't .1'1 opening 

0, Ic.d fot your commerc;,I: A lw.y' 

,t.lft out with "Hc,.', good nCWI for 

undy love""-unlc,, til. p,odu(t i, 

bu" in wlliell CISC you , tilt wil li 

" Herc'. good ncw, for bcct lovcrs." 

But mlybe il'. icc-"II/n. Thtn you 

'.'1, " Herc', good ne""i fo, jcc_c,.,,., 

lours." O f (ounc, if ii', .. cdding 

,ing', you ju .1 lIy: "Hc,c', good 

nc", fo, Jovc,..." 

(Io,p'er 2: Rcpe,,';n!l fo' emp".,i" 
00 in CIIC nobody', liltening. E.­

,mplt: Announcer No. I :. SpO",or', 

.h.ving oum i, thc only ,h.ving 

Clum Ih.1 ,hvu YOUI .... lIi,kcfl, 

,ooillc, youl , kin, wipes your f"c, 

Ind kilill you. wi fc goodbye. 

Announcer No. 2: Yes , Spon,o", 

, .... vin' "11m is thc only ,hIving 

(tUm t .... t , .... vu you. ....lIisleen, 

,ootlles you. ,kin, wipu you. f"e , 

Ind killu youl .... ife ,00dbYl . .. 
R" diodious comp4,llon: Kic~td 
.,oulld lik" d IUII,;nillg ItlOW. Wife : Ou.,· did you hur whit they 

,"id? 
Rldio sliPI th.t pu, in th~ night: 
d id you hu" oh, DID you hUI thl 
.d-lib .n,w~' of thc winning con­
Itst.nt on Ih.1 quidr-Ihlving com­
mt,ei.l? H e was IIlcld, "How do 
you Inn" And he quipp.d, 
" Blood,/" 

Th. ,.dio .ccount-cuc', pltycr: 
Now 11.'1 mc down fo ,Jeep, 
And 11'1 • ., our Hooper ,.tin!l ~ccp, 
So in fl.,. morn;n!l whcn I w.~" 
Thc ,ponsor', ull won't m.kc mc 

,h. ke , 

HUlb,"d: Yes, Sponlor', I .... vi", 

"tim ii tile only ,1I,viog c.tlm th.t 

, h.vu you. whilk.n, loolhes yo .... 

,ki" , wipes YOUI face, .nd Icines your 

wife goodbyc. 

1'\1'11'10.""", No.3: Ri,M. Spon,or', 

,N.;ng " um il thc only ih.vin, 

"um ... reput until thc ,,"d of thl!! 

commcrcill, Illc unlim.ly end of Ihc 

prog,,/n, .nd the end 01 thil h.,1 

no"" (olyum. 

SPONSOR 



N ow Available. for Sponsorship 

"LIGHTS our" 
' \I'prox. 30 mill ., :-;'111, p.lI1 . 

.. It 's u:mllll)' ('fln"id,',,~1 ill I",d I('.~I" for (/ 
"'I'i, 'ln'T to II.~ SlIlwr/fllII ~'.( in "",w'rillilll! (/ 
~It/lll'. SJllwllflu'S. /ill/nTI". slid, II mU'.II' (If 
(lNi"" ('ml1wl III' //1'1/11.,1, II.' ill Ihi~ fUM "-"" 
/';Sf"/ n'f"5iut/ .1 tIll' ILk " Uplt(, 0 1/( ' ,mit,. 
~l'il/l"fUl/!11'f ... /111' p'''pmtll IU/,\ 10l's /10111 
, ,"rl III lilli.,11 11"'/ /III/luI/lit,·"" IJIW of '''l' 
11>t'_~1 ,!mmlltie ,hlJ/f< 1(', "~'II /I" II 1,.{"1';5;II/I 

,<,(',,'('1/ ••• 

\ "" Ir"j/flfl/,· fill 
],Ide IlctaH- \\ritl' : 

_VARlfT" 

."/,<I",,.,,/,i,, Fur 11>111· 

:-.• ].-. I)q.art"tt·nt 

NBC Televisioll 
,/TfOYII,II IWIf)C/ST/\(, (0111'1\) 

30 nrK~,/dl<"r " /";,,. " ." I ",k :.'fI • \ CII' }'nd 
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RIGHT, WITH EVERSHARP 9 

EMD: SH ..... RE OF AUU1ENCE '0 

HIGH FASHION COMES TO WIEBOlDT'S " 
CHILDREN DON'T LISTEN ALONE ,. 
TV, "OBSOLESCENCE" IS OBSOLETE 3l 

"~ADE NAMES OVERBOARO " 
FM IS WHAT THE FCC ORDERED 40 

CA NADIAN STATIONS PREFERRED " 
SponsOl Rlports Signed .nd Un lignld " W.g's 4 M., SponsO,:AI~I : ]4 

Appl'ulit • Publicity Y"dlt;c~ ) . 
Contllt Ch •• t 15 Mr. SponlO' 37 

Commerci.1 Reyil"'l 
J . ( •• li.l" MuDonald ,. 

Kn.ow th" Producer .. 
Nit .... nd RIl"It ... 17 Him." B,own 
Indultty Rlport : Drugs " Spon,o. Spuk, 48 

Melch.ndilin,] )0 40 WIt,1 52nd 48 

IIROAOCAST ADVERTISING 

Publi,h«l monthl), by SPQSSOft P UBL\CA1IOSS INC. 
E~"C" til e, EditOTl.,>I, Dr d Ad"~rt , sinl1 Offices: -1O Wltst 
5'2 Slrl'et. N('\\' York 19, N. Y. T,./epllone: Plaza 3·6216. 
PubliCI/ t ion Of!iC~'5: 5800 Norlh Mervine Strl.'rt, 
Philadtlllh'8 41, Pa Sublicrip rions: in the Uniled 
Stales SS a year; in Canada 55.50. Single C1)p'r5 SOC. 

Prt'sie/t'n t nnd Publisher: Norman R. Cltnn, Src­
tetllr),-Treltsurer: Elllm~ C. Cltnn. Ed,tor; Joseph M. 
KOI'hltr. A ssocia t e Edit or: Frank Banni~trt, Art 
Dj,rctor.· An Wtithas. Adl erris.nl1 Din'ctor_ Charln 
E. l\ l aJi\\cll. Advrr tisinA ~pllrtnlen r ' Edwm 0 
Coopt'r (Pac,fif" Coa$l-ISl Noelh Hamt\ Drivt, Be\"trly 
H .lt5, CahL), Alfred Owtn, Circullltio", Milton K ayc 

COVER PICTURES_ Wllh the swil ch of Marlin B tock 
(!owl'e trfl) lO KFWB 00 Ih<, Pnt.nc Coasl, Iht Ntw York 
d.~k-sl'innmg field has opt'ned Wid. to namn, T,'f,\ H ilS'''!: 
1$ "I \VEIN (tOln'T TLRht ) .md Be:! W:!in and hubby And.t 
B anlch (UPllt r right) art' jocktYlll1: al WII.-I CA At Jat\'ls. 
tht' oriRinal M.,k, B, h','r Battroom man (Ulll"" kft), is 
out I<l pton at Kl.-AC thal the Wt" COS$t belongs lO him. 

NO LISTENERS BUT. , • 

FM could hnw lall(!uished wefe it not for tht' h:mdful of 
~ta[lon ownerr. whn contillul'ti 10 broadcaSt ewn \l'hco there 
\las no one to listm nhree '<j,:t O\l'nl'r~ were suppo~d 10 han: 
tx'l:l1 ;lVailnblc In New York at one time to hear tran$OllMoions 
on thl' IIt'W b:tnd and there were four stat ions progr:unin!! 
for those tlu(1.· recciwr~ l. 

It l ah~ plenty of belief in a nu'tiium to keep goin~ wi lhQUI 
inCUllIl' and at times Without evcn an}' idea of .... hen the in­
corm' will stan rolling. Thnt's true not only of FM operators 
but of TV ~tation men as wdl, a lthou:;h til(' latll'r werc nCWT 
down 10 any thin!! like IItrcc ""' tS, in some station areas 
there were, howe\'cr, as fe'" as 100 TV rccel\'t'rs, and e\-en 10 
New York th(' recei\'e~ wnt.'ti for the new waveband werc 
down to a few hundTl'ti at one timt', 

MAKING 8M8 RESEARCH MEAN SOMETHING 

It's statIOn mcolocrs who af(' fighting 10 make the B~IB 
more ddiniliw in its reports. In the past it has always been 
tlu' buyer, not the seiler, who wanted his media infomlation 
in a more uS<lbl(' foml, What agencies and !'ponsors some· 
times don't stop to realize is that broadcasting, hke few other 
forms of advertiSing, has lived most of its life in a fish bowl 
and that it s rcS(.'arch is ftIT in ad\'ancc of all othcr media 
rl'SCarch. Stations and station representativcs w'ant 10 keep 
it that w'ay. They're not waiting until thc buyer oftiOic s tart!' 

asking questions. Th('y're asking first. A lillie hand for 
Hans :ei5(' l, of McCann-Erickson, (page 20) who instead of 
bemg critical of Broadcast ,\teasurement Bureau figur(~ used 
,\IcC.lnn doli.us to uncover some of tlw answcrs. 

FAX PROGRAM EXPERIMENTATION 

FAX, like hro.ldc.lsiing before it, has become aware that it 
won ' t come of ag(' unit'Ss it start s at Ollce to tackk program­
ing. Both Captain Wrlliam C. H Finch nnd John V. L. 
I logan are den'loping prollram formulas on thcir tCSt opera· 
tioll~ and exp«t to make the rcsulls 3\'ailable to ~tation~. 
Facsimile is l'mbr)"onic as an advertising rm'Jium, but it':i­
not ducking the problems, 

THEY'RE KEEPING IT CLEAN 
The batt le bet\\'('I.'n tho!'C' \\'ho belre\"(' that network trally 

mi!'.'oion of rccordl'Ci pro~rnrn~ llwam, thl' l'nd of the cha;n~ a~ 
they arc knO\\11 today anJ thoS(: who are pro web-tran-.crip. 
lion!> is being fllughl fast ,1nd furiou<J) The :lnli-JI',k con­
tingent pouts whell Crosby's trallscrip tion~ !!('t a!!ood rnting 
and purr~ \\I\en the rat in,!:: "ag~, But till' bnttil' ha" N'CI\ 
kl'pt ell-an and no matter wha l the outcon'll' Ill(' indu'uy 
\\on't sulf('r tx'GIUS(' of thb mtralllural lracn~, 

SPONSORS' TV CONTRIBUTION 

Thl'l'l' !iJXlIl!ior~ arl' comributin!! to ~ , \'in$: TV ;l Irft aloll!! 
till' tough rrOJ,!r;lI11 ronJ ah('"J , ~Iandard Rrand:i-, rord, ;ad 
Ct'llcral .\Ioton,. Standard Brand) is alrl'ady a nlljor con­
tributor with tt~ SunJ,H' nidll Fo1U tn FtlCt' and it~ Thur...!ay 
night I/nur r.IM$, ~J r~' r.,11:d \\ ith Ib ~ 1'Onwr~h'p OHr CBS 
and Du,\ I_lil t ('If ~I"nrt~ anJ ot lll'r \'\l.:nl1', In J :muary Chl'wokt 
join~ S. I-t and Ford with an hour shOll on Du.\lolll'~ \\'ABD 
andls-.cIll'JukJ to lJ'-I..' tnlll' 01ll'\·eryconmll'rciaI1Y.()JX'ratmg 
tckca-tl'r. Pronl"~ ~:l_\ in~ It \\"Ith ca~h ratl' :'Onle aprlnu«e. 

SPONSOR 



"Here's how to make your 
customers 

love 
or your wife 

you all through 194Z" 

SEND THE M A SUBSCRIPTION TO 

CANDY-OF-THE-~IONTH CLUn 

1I box of delicious ( 
clIntly clIch month 

\ EXCEPT JUNE. JUt Y, AUGUST' -\ 

from lellding confccl.ioncrs 

\ 

liMITED MEM8ERSHII" ' GUARANTEED DU IV ERY! OROll. NOW ! 

THE PfRFECT (HRISTMAS PRESENT for those impom.nt el ienl ) 
amI husiness as)odalC.·~ ... a new. d ifferem . imprt'sshe ,i:ifl ,hal 
" 'ill r;I1e )'OU ""cc·h i.i:h " nil J~d" 'roil""! Ycs, e"cry mooch (excepi 
June, July. AU,i:usl) a he:l.Iuiful box of famous candy will 1'K' sent 
fO each penon on your Ii) !. F.,cry box is a specialt y. a re:ll 1:1)1(' 

!real ... sh ipped fresh fro m where il is made. A Candy·or· the­
Mo nlh Club ) uh)criplion is a (onsun ( reminder o f 1975 )"our IhOU,i:hffulneu throu,lothOUI 1947! S"&,rrtPu.,, r,,, S 
"T"t"~IJ '''' .. ,,' urail ,.rt., .f ,/~Jr ,"'"!,, I, tllfl ~SI"~t ,1·"",IfI1l( 
"If./ "lJlfr"~rt, 

II ,nfol l.1 11,1, ,<><<1 bOO''''11 1""' IIO"~ 
it _r.d bool",. C"';t"'''' '" 00' ....... 
o~ yo., li,t 0""''''''''''11 ,"", yo" "".~ 
p,~,,,,'ocf II, .... illI .. ,.b",ip '''~ '" ,h. 
Co""y ... f ..... ... I ... 'h CI.b. 

.'" , .. 

• I,a ... " & Haley', AI ... and Roco .•.•.••. Tocomo 
• Libe,'Y O.(I.o.d,' Aple" ..•••.•.•.•• Cooh"'e'e 
• CCNnl.y SIOfe', NIII O .. 'e" .••.•.• Be~erly Hill, 

All,. Ado .... Chocolol. Co'omeh ... , ... 00110' 
Jocob.· P.,O" P'ol • ..." ••.•...•••• Ne ... O,leo". 

• Pu' ... on·. Op"o C'eo"' •..••.••••.•.. C ... , ..... oll 
• M<Nolly.Doyle', Co<oonu' 10110 •.•••• Cle~elond "'nu ... de Conde'. ChO<oIole' .••••• Ne ... yo.~ 

D. 1C0pp .. ·• S ... ;,. Cho<oIo'eo •.•..•.. Ne ... Yal~ 



• 

where P. S: 
comes 

h,·,'I\ a ll ; n Sl rUIIl l'Il ' of tlw c"1I1.nllnit~· 

s t:UiOllS ,l lik" in Thl' n t, t Tni! ,\n'H, :IS IIH' P UBLI C SER VICE Slat iOIl. Our p rol!.r'lIn 

huildinl!, rout ine k l'l' l' S I' UH Ll r. SER\' I C I~ rUrl' 11l 0~1 •• . o ur al(' rtlH'SS in co u ll l l ... "s 

l'llIl'TJ!. ... n t i,·s of loca l ,llId " :II;nnal .~COPl· han' Wnll ror u s 1"0 .latiom.1 hono r s 

FIHST :l\\<lnls for P UB LI C SER\' ICE! We'Tt' proud Ihal day ill and da ~' 0111. our 

persona/ thine, that ;1 is to t hou s:lmls li nd thousa nd .. of falllili,' s in this, :\nll'r;ca 's 

Sc{"u nd .'larkl'!. This is illlpnrl anl 100: our highly 11,-\"(-1<'lwd fa cility of infl u cucin l!, 

progress atld produc ts to TIll' \)('fmit ,\noll's mon' Ihan J,OOO,O OO ' .... dio !WIlWS! \\\·'11 

cr:ld.you, sail's prohl,·IIl . 100, if )011'111' 11111'" c: .\.lil1a '- ,100 ... \\;n', "ril.', or rnnl:H't 

Our :.hl,' n'l'rl'Sl'IlI;lI;H'S. 

5,000 WATTS 

AT 800 KC 

DA Y AND NIGHT 

In The Detroit Area l It's 

CKLW MUTUAL 

BROADCASTING 

SYSTEM 

ADAM J. YOUNG, JR., N. Y. R<tp. H. M. SlaVIN, Toronlo R<t p. 

J. E. CAMPEAU, Vice P,u .• ~nd G~n<t,.1 M.n''.I<tr 

SPONSOR I 



~I .. rrill I ~. S ~rnuss .... 411 .oT .. k.· II UI" l ~t·~I\' t· .... 

le fl .1 Iru il 0.' .. sl.h·i n -.· .. riug IlIuIHI;.fe.·s lu~ hilld Ibt!'" h ... 

I";.felher '''t~~'!''e huil. n husitu·ss 

E\'ERSII ARP, IKe, 81.75 a sharl' in 19.\0, S58 a sharc 
dunng 19.16. . 
To lt:~ I I 0, uor~ I I and r>.lartln L. Strauss did It 

Four hundred E\'crsharp dealcrs in 19-10. 30,000 in 19-16. 
Tolt:~ II 0, UOI't I I and the hard-hitt ing sales staff of Ever­

sharp d id it. 
E\'ersharp net s..1.J<:s In 19·10,82.001.674; net !>.1.lcs in 19-15-16 

{fiscal year ending February 28, 19·16).8:''9.171..\93; more than 
5-10.000.000 in net sales cx(X'Ct\!d for the current fisca l year. 

Taitt II Or uo/·t I I. Mo isit, and I Ienry r>. lorgan. added to 
the most aggrCSSW \! sellinl! of radiO ad\'er tising ill the h istory 
of bro..1.dcasting, d id it. 

DECEMBER, 1946 

!--omewhere in lx·twtt!J th(' E\'l-rsharp SUCCl"l'S and Ih~ \1..0-' 
tin I.. ~trau"'~ (En:r'>imrp prc~ldllH ~u(C(:~~ IS the storr of 
ad-;lJ::<:ney man 1\llIton BU)\I, \100'"-1\\ tl1l' pos",ibil,lll'S of a 
quiz crap Iramc. rl~kllll! wmnings 01' each to,-, of a question. 
lie bought tht idea fmm till' _\tlanta. (;('Orgia. IIstCIICf \\ho had 
suggcswd it to a Incal station manat(er, and calkd It Tafrt /I 
0, l~art II. 

Biow auditioned literally hundreds of announcers for tht 
me mit; and filmlly deCl(kd to usc Bob J la\lk, who was work­
Illg (or him in Ius Ol\-n stable on fl Pluhp ;\Iorris program calk'<l 
Gltu .• Thrrt. lla\\'k \Ias gaga ahout the Ideo1 from the fir~t 
time that B,o\\ told him ahout It hd\\'li:n the office and the 

• 



Plu,h . d job, jo in the .... how. 10 nil the S12S solid ,old nl 

,Jcl'alor_ il W;h I la",k who suggc~tcd the ~I'cn step-ups In 
money from 51 to S6-1 and II wa~ Hawk who brought to the 
<;ho\\ the Idea of placing the qUl'Slions in categories: and It was 
Ilallk who brought the show to a 14 rating Within lhe first rear. 

Tuk( II 0, UUI' II was <;old I'arlr in I!HO to :\13rtio Strau~~ 
fnr E\'er~harll whllt- he was laking it easr in 1'3hll S)lrin~s, 
Calilomia, The :\Iutual Broadcasting Sy~tem. fceling Ihat it 
"'{Iuld gel the bu~m\:s" clcar<:d a 1'03,1,10<0.151 ne[\\'{Irk. filkd 
the roof ~Iudio 011101> of till' XCII Am~terdam Theater (X. Y 
III, II a t),plcal qUIZ audll'oce, and Piped the shOll to Strau" 
Thl' audition was .ucc('s,ful. III' hought the show . and 
"Iacl-d It on a cns Ilelwolk of 27 qallon~, 

With IIIl' purcha,* of Lhe prol:'ram and the ~I){)tllllg of It 
dlrectl~ after the Texaco Star Theall'r Inth Frl-d AI!t:n. the 
fun bl:can. \Iarlln Strau ... ~ and his sales ITl.1n.1!!,l'r 1~1IT} Rnb­
hin~ b.1m,torml-d thl' ~hml and alLhouJ<h it II':I~ ;urcd In only 
"7 Cltll~, It lIa~ I'fI>lI101t"d. through JX:Nl1l31 apJX:ar.lnCt~, In :>8 
tol"\~, ~trau" I~ a H'rnfic ,,1k<;tnan, Ill' lUfIll-d I'l'lry tlckd 
for the "hull' lOt" a flI,'lI ~111', If a dcpartml'nt "ton.' wantl-d 
an allotmellt of {Ickels, II had 10 al!rl'l' to takl' ph:nty of Ill'n!> 
and do plcnt~· of IloI:ll pmmnlion. Bob Halik was bookcd f(lr 
ptT""nal apl>t:aranCl" in C\'l'rythlOJ,: fmlll a cia .. " jl'lIcJrr 0;1)('1> 10 
til< 'tallonur "tnf.· two door... fmm Ihe comer. FI\'I' Illf<.Ol1al 
,IPIK"raIlCC~ III :1 d;!I' \\.I~ ""lhin~ ullu"u;11 for :::'tfau" 10 ,d 
fnr II.l"k until on,' day 113\11; foldl-d up 10 n1!nllt~~ bdnrl' <lIT 
11I1l1' and almn,1 didn't Takr II U1 I .. m, Illhat Sunday III1:hl, 

In .-.oml' 101ln_ till' tlck<.'l di~tribullnn problt-m \la' "0 hl'CtlC 
Ihat ,t;ltIOIi lI\an:I1;"r< left 10lln (or Ihe IICl·k, III {11K' ~pnt a 
dqh1rtnll'nl ,lor,' claimcd that it had beell prollll'-l-c:i 1.000 
tlchd- and h;ld I~:t'fl 1;1Ikd wilh ollly :!t), It IUllwd and It fUllll·d 

10 

,md hnal!) '""I\.-d thl pro!>!.:I!". In Ih .. lIn dl'lMrtl1ll'nt ~I"rc: 
way It prllltl·d 1.000 facsllmll'~. What that dId to local ~ludlo 
faClhtie~ Ihat l\l'ch mad,' luslorr on tht, police blllltl'r~ 0/ 
thc InWIl. 

,.\ .. ;1 matt.'r flf (ad tl\l' SWIU~~ salt'" .-aravan madc lU;lofr 
10 Ilrad1Call~' l'l·tr)' town II Ihlll-d Station staffers. lI'atnl-d 
II al!\'aocl', hIit'd thl'lr P'",-""'I" Il!lh mc"t:!~ and conductl'll 

tl l'lr hU'lOl''!;~"t; frum nearby' tciq>!I<,nl' par .;t.atlonsuntl1 Strau 
no:! Tut, II U, l..tau II left tOlin, It wa~ USl:h:~S to atlcmpt t, 

u ..... thl' ,t .. llnn I>hon.-., {'\,eryonc 11;lOtl.-<1 tlchtt~_ 
In J'Iul;lI.kh>lua tht pmJ;:'ramlll'nl on the alf onll' aftcr IIall 

had Ilarncd thc m(,b that filit-d thl: al.k .... and Ol'crOoIlL'<I onto 
thl' ,,1:11:1:, that any coacllln!.: 1I(,uld force him to ha\'(' 0-
w;lI:h ' ..... '{'rtl-d Ix>llldr from ttll' bro.,dcasl. With tht \'~-n' Ii!"'> t 
qllc tilln th,'r(' lIa~ a hllannu. fl"!iOUndlng I'olce 111 the fin 
w" that 1Il~I"tl-d 00 ans"l'ring dl..;,plIt conlmuoo lIamlnJ::"> frrnr 
Ilallk that "on('1' morc" and thc hl.'Cldl'T 1I'0uld hal'l' t<l J;:'O 
Fmally Jlallk wa~ ahout to nrdu thc man \11th thc l'OIC~ 
c..;corll'd (Jut \I hen ht' h3ppenl-d 10 take a goud look. It II-a 

Slrau~" hlll1~t-1f-he mmctimcs has a qua;nt sense of humor 
While Ihe tour tore up a numhcr or ~tudu)~ and H1crl'a<:t-d 

the {IUI,ta of asplfln u,;cd at c.1ch statIon, It pro\'l-d what an 
Int\:INI'\' prulllCltUll1al camp;lign tll-d ul> \\lLh a broadcast pro· 
J;:'ram ran do, When tht razzlt-d32zk' starll'<i Ihtrl' II'l're, a, 
lIa~ IIldlcall'CI at the OUL<;ct of Ihl~ report, Ju~t 400 El'cr<.harp 
dt':lh:r~ \\ Iwn It had ~I'l'pl throu!;h Ihl' 58 CillO;<; and n.:lurn,-d 
to :'\\:11 York to fesl Ihuc IIWI: 4,!lOO dcal('T~, From 0,100 I'~J 
4,900 I",.,,, Just ~IX months of the blood, sweat, and l.'Uh or 
~trau-~. Tom El1\l'r,;on 'dome~lIc <;:IlL." I,}>', Larr}, Robblll~. and l-. 
Ilal'h. ilnd :!ti \\I.'\;"~ of Takl' II 0, UOrt II, 111 per,,"n and 00 
the air. 

,\ Yl'ar aftl"r Tok. I/O, LAou II had ~tartcd ,elhnJ;:' F.I'U.J1arp 
r ... ·n~. Ihere came the tir~t nft, Xelther Bob lIallk nor Rin .. -
had ~Igncd tht tll'(lo)'t'at conlracl that had bem drawn up bc:. 
t" l't'n 1 lall I.: and the ad\'ertl~lnJ: agency. _lccordml!; to Iiall k (hl're 
lnofl' tOO many "If" clau'-l's and no IIIcrease of stipend after 
a year. ~ he deCided that he lias 1I'0nh more dooJ;:'h and a,kL-d 
for It, 01011 tril-d 10 ~ell hlln on the Ide3 that he 113~n't \\orLh 

TVPiul Clpuity·houu: "in pe~on" .ilin! Wli Ihi, Bob H ... \! 



-~'" - ,..- ' 
.. ;; B;i'i;yuc.SII.Uo,d in Phil.del~hi. wh;;;th';;-;! 'c m in Ihe .itlu 

II .... im;fI';\ " allli fmlml: al 111011 Il'mpnnl''fi fUf a nm~ld"r:lhll' 
kn~th Ilf tun" J la"" 1)la\",'d :lit,">! 11.111 /i1!)W until Ill" "Id 
hmhdf tl, am'lh'T I",n " 1(.~llI,kt, Toh:lcc" E t~ \~" L 

:lnd th,u lurnl~l 10 111, lIoLII:<' 
BioII' :l~ unci 1l.1" .... Ihat Illl L:IILtr wa .. !)ut "I hi Inlllt! I" 

kan~ ~u(h a hut pTOI(r.llO. /I;lI\k ttft anyllay '111< rwXl wnk 
Bu)\\ ,111111,"",1"<1 111.1' T(I~' If 0, I ... at( 1/ h:ld ,Ht,lllll-d "hi 
tim,' ,talun" ,Uld llild hr"u~ht m lhl' ",dl.kn'1\lo Bro:ld\\ny 
(IIITlI.dliln, I'hll Iklhr, In 1:1.1,,, Ol'l"f Ihl' mc: TO"'- anti tIll' pro­
gram contmu,"<I It ui/llard cllmh, I.e, Ihan a rlar lain Ila\\'k 
nffln~d SIO,OIJO Inr thl' Ta/;" II O,I .. m, II pm.:ram ,md rlCl"ll"l-d 
thl' an~\\l'r Ilmt h, f,;xpl:CIU! fmrn BII)"" '",\r, \"flU nut ...... 

\\hilt- thl' I)(IIl:rall1 Ila< hUlklmg, thl: EI'f,;r,hnrp f>l"gilm7.at"," 
hadn' t forgOlh"n If) d,nll1p rntrchandl,mr appm.'lCh!.'" tf> foun· 
t,1Ul 1)I.:n ant! autnmauc 1)('>lK'il <.lllms;:, The prof:'ram cf.n~lq('nlly 
ha<; a high" 'I)flllsor id,nllflCallllll than prallicallr an)' pro­
gram on Ill<' air wilh Ihl' possihk I:X(~j)II"n of Lux Rodio Thta· 
lIT and FiblJ,r AIcGu Qlld Jt l olly, Thai's ~\\dl to "Irau' 
hul ho: kllnw~ thM '"n;:Io,;{1il I\h~' COllY" I~ ;11,o a IlIU't and ,I) 

3 Im"~t frolll III\' hcf,::lnnllll: Ihnl' \\a..; Ih" s:i IM:n. '"guar;mtc.{j 
not for )'ear~, n()1 for lifl', hUI gu,lrantn-<] for"vcr." T hat ap' 
l)(.>a1 ha~ b\:.'n 1I!l1.'(1 "II thrllugh thl' j);I~1 ~ix yc.·ars. l'\'l'n Ihough 
a rel);l ir charl:e of 3:; cents has hc.'.:n addl-d tn tht com', ant! the 
pnc{' t:l,l( on tht; p!.'n II.1.s ,l(on" up :lod U]l. 

t\t tht cnd "f tht; fir,t )ear flf hro .... dcaqmg ,i!JlJ) thl' E\"u· 
';harp orl: .... nlz.t\lnn facl'<l a dl'(I~ ion The corporation wus III 
the rl'd for <lPllfO\lmatd}' th!.' amount Ihat Ihe prORram hat! ('ost 
Ihem [t I\a~ a Il"Il1ptatJon to dmll tht prOf.::ram Philip ~ I (.r' 

ris, BII",'i hl,l(Cl't dicnl, was fl·ad}', ""Ihng, able. and c'"tn 
an~lous 10 pick It up had !:)Irau,,, drClflpcd II lit didn't It 
I\as a turm0l: POUl t in the E\'I:r~harp h '~torr. for whik Ihe 11(;\ 
sales In )1110 litre very little h',I(htr 1h.1n thl'}" wert' in 1939 
(actuall) onl}' S7,3:!G hll:htr', the buSIIll'~S doubled In WII, 
Jumping frllm S:!, IM,()(X) w S-I,I:lO,:i91, and inereased al the 
rate of aJlpm~nnatdy S2,OO:).()(X) a y~'3r fc,r the nl'\1 two re."ars, 

In 1!41 TDkr I I Or I,.al'{ I I hil " .. all·tlme high II"lth a 23.S.. 
a ralmg Ihat fell JlTrograms a llam, (:\'<:n thlhC v,ho<;e budge,,", 
run CI\~r S:''O,()(X) a we(:k for talent alone, 1l1al's many time<. 
IIhat the gG~ Que~til1n progrnm co~ts, By thi~ tllne It \q:I~ on 
Ihe full CB~ Iwt llnrJ.. Thl' SGI QiI{'~IHln W:h part and pared 
of I\ m(:rican langll<ll:e and E\"(:TSharp fel t ('trtain Ihal the 
Iline had cOll1e to U]) the prJce range of their pt:n and fl('l1cil 
Ime. T here had btl'll only an 88.';:; topper \l'hen EI'\'r~arp 

Jx..crulle the :-.t raus~ 1)'1b)" >':011" It \\a~ tllne fot a 56·1 gold pen 
a nd pencil '>I.t and ]{:I}"mond I.OC\\·Y wn,> called m to d~ ... ign 
one \\()J" llly of the pri{e tal: It IIent iUln woduc\Lon prollln and 
ju~t a~ pronto ..old off Ihe JO:IIl'I('r~' shdn">. America \l'as read) 
for cla~s mcrchand l'oC and had the mono:y to cift its friendh (."". 
l)('nsll·t:I)'. Onel' III hlle 1 ~1rry Hohbms, sales Ill. wa~ re~un~up fOf 
another romp around the eoontry, an <;xecull\'e for a hie manu· 
factllrmc orgamzation nskt-d him if 11 weren'l po!,.~,bI(' In ha\·!.' 
E\'ersharp ma\"'" up a "reallr cxpcn-.J\·t" 'iOhd gold pen and 
IX·neil <;et. When Rohbms l:ot b:"lCk to Chicago he a~kl-d his 
midl\'est ~nks manacer to ~h,'Ck and <.C(' hnl\' manr <;Cl<; II(' 
thoocht he could !lI.'1l at an t.;timatl-d rct,1il price of SI::!5. To­
gether th('r ficllrl'd ther could pla~t ]'000 and thl"}' calkd 
Ihtm Command P,'rfummf"l(" Xothinl:" \'tr}' oncmal In the 
IIlk, ~mce the G I " O\'d'-.ca~ lI\;ft' \l;ann;:: "Comm.1.n<1 PH­
fonnance" broad~a'l~ tH'r), ,,<"tk, th(' l 'fe<.ldcnl of tilt: l'. :-, 
ha~ for Ylars bt'Cn "':l'ml; an annual drama prl'lCntat">Il a~ a 
"C(.mmand ,'erlnrlllanc('.'· But fl\"(' tlllll:S tht' l .... lImatl'(\ 1000 
SI:?5 'ieIS lI(:re sold thl' flnl ",::t<;om thty wcrc mark,tl-d and 
the)" hal"O: ~incc.' h.:emne an mll'.:ral jl."lrt or the Ewr,J]arp hne 

:'\0\\ the I~H"T.JlarJl bU"'IlI;<;S ~tnrh'(] really I!"",nl!" places: it 
JUffijX-o from S8.~qi,O':;6 net ',aI, ~ m I~n 10 ~:!O,~,o.R..18 for 
HII.\ L Ihe h...:al pl'riCXl endin~ f-\hruary 2h, 19.1::",. It \la- ",,,nnci 
in dollar \"ollln1<" III the.' pt:1I bu~m,,'. brlll~ onlr f>15i.:!12 bclllnd 
Parker \\htch had takl·n IllI: kad a\\:1} Iru1TI :-ho:alkr \\hlCh 
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in turn. had bc(on the number one mClncy pen the !)(e\'ious 
rear The Telatl\\.· 1913 standmg \\'a<;; 

l->I,,~," ,· c 1'"ck ~T 1:" 'Td",,1' 
$l 1.090.1>.1~ 5 1 ~.O I9.N.1 $~.9~1.0~ 

It Il"a$ no" n~"Ce!>SaT)' tl) add a pr~ram to give Tal;., It Or 
Lian II a 11ft Xot that It wasn't domg a lop Job. but It's one 
thmg to do a JI,II for an orgamzation IIlth net c:."\k'S of 88.947.056 
and sull anotl1('r 10 carrr smglchandL'<I Ihe ad\'eru~ing load 
for a 820.860.8:~ operatllJfl. 

So ,\fU/Jif 1IIIh Ann SOlhcrn be"an 10 sell E\"ersharp. It 
didn't start off \\Ith a b:mg. A couple of authors fik'<l SUit on 
the lltle and tIlt' idea and It took a lInle lime to dear thaI up. 
but the pr~ram succe~sru lly caTTICS its share of the load. 

Every orj:(am7.ation makL"j( a fCII' mi~tak("l. E,'er«harp an· 

nounced Its ball pomt pen (It calls 1\ a CA, capillary aCl ion. 
pcn) a number of months before 1\ was an)'where ncar ready 
10 ddll'er, and Reynolds Pen. a small Chicago ou tfit, rusllf..-d 
its procluct onto the market and 'lO\d hundTl-ds of Ihou'-"11lds 
at 812.50 before the E,'ersharp CA .... as ready That put a 
siX'Ci31 burden on El"erslmrp ,1I1"Sh0l1'S to scll (\\'hen It lias 
readYI the E\'ersharp CA sct. IJen and lJenCI!. at 821.50 a sct. 
The program did Just that Ther also sold the 825 all·j:(old­
filk-d r~·tractable CA pen and lhe SHX) all-gold rel.ractable CA 
E,'el"'iharp 1I'3S m. The busmC!is for 1945 put II first in dollar 
\'olume among fl'Cn firms. It hlrl'd earl Byolr as public rela­
lions counsel. HYOlr had handled the Reynolds pcn pres~ rela· 
tlons '10 knell" the underll'ater pt.·n promotion theme. To Locllr 
as dl'Slgncr the organizat ion addl'<l II . IIugh \\'iUIS. fonner 

L."y Robbinl , w l~1 vp , P'YI olf with ,runb.cb.t • "Iu promotion mntin'J 
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r\!SC;u-ch CXL"Cu t ivc f"r Spero' Gyroscope, as dirL'Ctnr of re­
search, enjo(UIl'CrinR", and prlxlucl dC\'ciollmcnt. It IS his job 
to rn;lke sure 11l:lt CA pens once <;old st:l)' sul<1 :lnd don 'I bounce 
back tn the fac tor"}" It is .. lsu Ills joh tu IlrIxlu(e a !>cW.:r razor 
now thaI E \'crsharp ha~ purchas.,:d the Schick Injectur raw!" 
busincss :md is J(IVHlg it the t}'lllca l Str:lu<;s ru ~h act, In :\larch 
19.16 when the Strauss org:lIuzatr'If1 tnti:: O\'Cf the Schick razor 
therc were 8(X) accounts. Tlxlay tilet(' are 9'(X)0 and by Ih,,­
end nl 1947 It 's Cltpech,'d Ih.11 Ilwre " 'ill be l:i,OOO direct ac­
COOnlS selhng Schick, 

TIre reaso .. \\ 11 )' E\'crsh;u-p slepped uvcr mtn the razor bladc 
business is fundalncnl:11. If E\'crsharp is a good n,nne f(lr .. 
pencil, It's better for:1 razor. ,\fIef Takf I I Or UO/'t II has sold 
listeners nn pcns and pencils :rud thcy've bought :lnd lISI..'ti them, 
they're read)' tu be sold sumething else. The program hasn't 
been used to sell Schick razors - yet. bul the conSUmL'I' acccpt­
ance which it has huilt up (or the name E\'crsharp rnakL'S it 
much C<1Sll'T for Ihe prOl{flllllS sc ll inl{ E\'ersharp !:chick razvrs 
and blades, E\'cn t hough the first Schick pml{ram, T{JlligitIOII 
B IOOd/l'oy, flopped in so far as gett ing reallistcners is concernL'{), 
it sold Schick I':I ZOrs. T here werc too many d ifTerent ideas on 

Fin.ncicr Blld (Iclt) b.cl<l E¥culw.p . (Righi) .uu.chc, Will is 

\\h,1I thi~ pnlj:!r<lm \\'a~ ~lIPI)()<;o.:d tIl hc. t\'cn hc(Oft It hit till' 
,liT. For till 10., t II Vol'nt IOnJ}' on an Ea~ltrn CBS ndllUfk flf 
r.o ~tatl()fl~, and En,rsharp dflll)I)('<l It lrh· a h"t(akl' WhUl 
I!.:nry \ll>fl!311 h.:carnl ;j\';ulabk nn .\UC Volth \\hal M1:m(od 

to he OIn a(:n:pl.ahll prul:ram ldla limi.111 "n Ur,,(//h~'uy, Ilt'\" r­

thde.: ", "asn't a t"tall,,1'olI 0/111u~ pr<IJ.!ram Ulflll dl:n'k,pc.:d lhl' 
Sha\,atlllJU. th(' ;lUdluw:,,' l);lrUcl lr.;ltlflll Cf>lnl1lcrcra!, Ilhicil 
just sere"'), e.: n"uJ,(h I" "')(;I<lnl.:" ,,/1 a l!tnr)' :\!oflo(illl o(fJ.1dca,L 
TillS ctlmmuct.1) dl'\'lCl' plls IhrC(! SclllCk razor lI"I.:rS, plCkld 
frmn the audll'rlCC, ilS(aln~1 thrl ... · nnn-Schick uSt,:rs, 10 jJft>Vl' 

thilt Schick is fa~t.;r, lM.uer, de \ Schick lI~er \\m~ pral..tlcall} 
C\'ery wn.: "'Ot o;() I"nl: al!O 1)II/Uj,(h a comp."utl\'t razor lI""r 
11011, and Ted Ilu\lllg, II ho dc<;errOcs lht Sh.l\'atholl jU,t lih 
an)' otl1l:r "l'llfjl,:h-makUlg" C"lllpdl l lon, 3IHlf'UIICl:d thai h.: hitd 
to .. dmlt thill :1 cOlilpetlli\'c r:11.I)r h;ld Voon lh.: Sha\'ath"n \ 
c;ccond latcr he "as bi1(k with :t corrcctltlll, '>-1),illJ\ that th.: 
compel lll \,c raZOf hadn'l won a lter :111 hul had I",.:n dll',qu;dl' 
lied, E\'l'r),one listemng thOtIJ,(ht 11 \\3~ Ju~t ;lIIother c!>mml.-'r_ 
cial fake, [t \la~n' l. The 'i<H:allc.:d winner hadn't ~h;rvl>(j at all, 
IIc had 111 ~t l:lIh~red up hi~ (acc and, 1\lIhout hotllnllll: to 
insert a blade in Ius r:'l7.Qr, had l:lkcn off the SIlO'!, Vol t h tilt" holder 
a lone. E\'crront' workrng on tht sholl' "'ulldcfl'<i how the BinVo 
producer" hfl watches lI\'er the contest had caught the faker. 
Fact \\a~ t hat he had been suspicious of the t lllnint from tht 
\'err st;u-t and had t\\lSIOO the laUer's r:rzt,r <;0 tight it would 

« 



hl\' 1.11"u<l!l.\lt .. , 1""I~n II .\ud III rl !lhicl, \\1111 'II~ 11. 
~n, e,' 1>"'(1. \\IUllth;lt ItllIl. 1;1111 (.Im, In 11r-t. th(' prufiu«r 
... II th;l! ",lZlIl·tIUnll \\,hn'\ ;l':("<,rdulI: t" 1I1l}1, ,IUd 11 
\I.,"" t 11 11' E"l'r-harI1 alii: ;Irt' <,(111 "or\(kflll~ .. h. thn Ihl' 
!Ullt II, fr.unl: hy " \"1111 ... 1111\',· razof Clf IIlltllH"r 11ll" ~U} 

II' ~ In,1 a hUIII:n' acl"r ,,"1 "r IInrk 
J knrr :-. Inn~all ~lart\~l "ut II IIh ;I ...... I,. r;lIl!\~ rOf till' JO:iO I" 

II II-!II,- all II I. ,,]w:h I' 1)J'1\('r Ihan mll~1 ,hUllS on ,\ I'l II 

hll 17./ 'latu!l1~ ami mon' "III h .. · nddl'd a~ ~· .. :llId, dl-lrlhu-
114011 ~rml 

\uotlWf ft':I"'Hl for EI"l'r,harll', adfhn~ ~clllrk to Ih jlrod­
IKh I~ ha~'c tn Illl'r.-h.mlh, .... r", TIl\' ,,'nllf(' Slrau,,~ o)).:ra· 
111,11 I' a dlfl,I-,.:IIIllJ< "iii Th • ."n'·' nol;1 }ohht:r or a dl~lnhuto.­
In till Ilic.:lurl·, Th~ d~aILr~ an' ~"ntalll"(1 hy I::n:r-.harp -':111"'­
IIl(Il dln""tl}, at It:a~t onn' a mOlllh and III hlg Cllll"!; oll<"mr. 
Tl ... re arlO 107 '-"llc.-mlt"lI l'tJ\'t'r!UJ< 107 It:ITIto.-ics. It takb mort: 
linK and l'llI.'rJ<r 10 lljJt:1I 1"11.'''' accnunh than J\ d ....... In -...:rnc<.: 
tiwill "Ih'r th"y'r~ ·;old. TIll" .. kalH '>.:tlur"lIon POlllt wa~ r:l.p­
ldh 1>t: III!i appro.1clll"<l b} till' Ik:n <lnd 1)I.'ned llIl~. ~ th~ nl'\\ 
IJrf'o:]UC"1 I!:I\T~ the ',al('~mt:n mon' IIlc(-n\l\'t' TIle E\'('r"h:tTJJ 
formula b ha",od upon papnJ< "mon' money in Iht; itJ<J<n'gall' 
or l"II.'r man aJ<:tIllSI 1\S total hU~lIw~~ than an}' !".:ttt:s ()ff,(am~_a­
tlon III ,\metlca." 

Fll!:un ... pro\'(: t hat Thc ..:ttt·'lIlln·~ t'arnmg~ :'00 numbt'r Ol( 

',a]("'II1t:n for Ihe pa~IIL,,· }(·<tr~ arc: 

,,,,,,".-r 
,,', .. lIu, '"'1''''''''' ,,' ){ ,." 

1"41 , .I"I •• \...W 7.'\ 
I~ I.I ""r, ll.l " I·H ~".n,o; 7,\ 

I ~ I \ 1. 111 .~'f11 .. , 
and up to a month aJ<O tl~\'} had hc: .. 'n 1':lId in 

1",1., 

To kCl(1) lhat up.' to mal,. .. ' Tllk( I I Or LNm I I conlinul' 10 
p.-oduC(· !i.11es at a mmimum co;,t p~r '\,11(" more produclS th:H 

TYPlu] Evenh,p Ihinldn9 W.I theif lu'lle slunt. To indiule , 
point Ih.t fet .. eted they ~t .. pped • pen 10. lu,t]e .nd t ie~]ed him 

can he <;old thl' ~m~ dcaler" thaI arc ';d]inJ< thc pI:n;;. IIl·nCII .. 
and ralOr~ arc In Ihe ,,(Irks And tm: E\"{~r~harp Schick I'KI .... 
at SI.:!5, has a ].;old-plaU:d 1Il11111k<l hr(lther whICh s 
..... ·l1ing for 810. 

TIll!. IS the era of S]23 1>I:n~ and p.:nclh and SJO rv."f" and 
11\ the or~l<.:r for Iht: :'- Iarlill ~Irau~" type or promotion 

And t hcre'~ I . l\1Iman III t ilt' ca!.(;, too ~ I rs_ :'- Iarlln L , 
~ I rau~~ IS very happy furnl<Jlln~ htr fl·modek<I homl' III 

Creal l3arnnglon, \'ermont. With lhe hdp of ont: of Amcflca's 
J<rcat .. kCflralors. bUI .,]1(' ~tll1 watchl"> O\'Cf tilt E\'t,:r;harp pro­
j!rams_ It's '\ I r~, !->trau~~ who ~1I1l calls Bill Paley, ChaIrman 
of Ihl: Board and prOl!'ram I){)!;..<, o( Ih(' Columbl3 Bro,1dca~tlng 
~)·~tt·m. about E\'l'r~afl) aiflll$!' Radlfl cr .. -dl\~ a good portion 
.,r Ihe E\'<.:rl>h'lrp broad~ast Sin'Vr to the Strau~ .. lad~' They 
also 'io1Y t hat II 's .\ I r~, ~trau~~ IIho I'" r<....pfm"lble for E\·er· 
...ha(1)\ lummg mto a IoI)-rankmJ< bu ... mesl> lI1~l('3d of a cllr­
l}()fal lOn Ihat \\",h bt:1I1J.: bU ilt to rl'!,{:l1 a~ a ... lOck proTl'lOtIf>fi. 

;"\'u maltt'r what th~')' ~ar. onl: Ihm;:: IS c~rtam II all lIouldn't 
h,I\'\' happcnl-d If a n unknoll n radIO listenCl do,,-n In GrorJ.:la 
hadn' t had a brain~t"rm, the hraln~tflfln that tu rm'(\ into 
Tol:! I I Or !..lOU I I. 

II ~ 
( 
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FASH IONS IN MUSIC 
Nn,11tJ Slaliml 11"111', /l1IT/i,lmr", "II., ,lIml-

1111,1' tllII/fj~" F,it/II)" .S:30 .i:1.i /I Ill., <s1 

PROGRA M, -'ills C:Il;)'·to-la}"c hair hour 
flf nfJ;:all :md thl' m .. trumclllal Inti called 
-Ill..: ~[)'li~ts has Ihe qU:lht)' th;lt ycars a!.:o 
mad ... l;l~lr!.:(' ~hac}"lcr's ,\I(II!IIl!rfJJII~ on 
WOI< (:-:, y ,) such <In :tud,ence·h(lldlllg 
I'lrclgram, Jlu"~\'l,r, II'~ nut;, [1II1L'·to-~lJ­

to-s1cql ~hO\\ as \\a~ Shacklc)"s but is 
sllrightly and Ull-lu·thc-minute, which II 

11:1>; 10 ht 10 !'.t'll slrk, \\"Irda>:c IS klilt 10 

a m1ll1ll1U1l1 and to Ihe musical point and 
Ji,ll Erdl>!iSI", whu gh'l'§ ,"oice tu Ihe Ilro­
gram's words, IS 51'110:1111 1\llhnu l bo:inl{ 
unctuous. Tht:TI: ,.re fell" indl.1-od such 
mu~ical p:lU~S III a day'~ hurrilod frLlful 
prOf,:rnmm;:, 

•• 

WAVE 

IS 
CANNY, 
ABOUT 
NANNI~ (Ky.)! -

CO MMERCIA L: ,\llhout:h Ihe handhn\( of 
the adl'l'rtlsinl{ I~ uka)" Ih ... CO]l~' isn't as 
~mart as it should be, b)' (<lr, lnlne~lmg 

\\'a~ Ihl' sellmg by nalumal trndt: namt' Ilf a 
hne of fur Cllo1tS (Delson ) and tht' Frances 
Denn), hn ... of lumUlflUS (o~mctic~, m:llher 
IIf which ;'PI)c:lr~ 10 Tloc\.:il·e much ]lla~" in 
mt'l rO]xlli tan ccnhn. 
TIME, Comllctitlon is :I jUI'l,nile srrial 
wh ich dues oka ), for jt~df with :I 1.1:1 rating 
;md another music:ll pml:ram whICh lands 
a 2,3. Fact that "'aJltilillJ i ll .I 1 u,~;c has 
a 9.3 (\\' JlP u~uall~' docs beller Ihan nct­
work rallngSI IlrOI'l."S that al though the 
hou!iCwife rna)' be sli'lrtmg dmncr 10 I larris· 
burg oct"l't:n 5:30 :lno 6 she'll still lislen 
10 something <;he want~ to heM, 
PROMOTION: Aside fmm the: usual 
build .up Ihat lilt: I<oomoncl ho)'s (s tallon 
heads) ;:i\'1' tll{'ir Ilr(lftrams (the ;lation i~ 

not a "put-'cm-on-thl'-air-and·\ct·'cm·ndt.·" 
()Jk,:ralionl and SOllIe point·of·S:llc di~]I1a)'~, 
Ihe program a lone has dont tht' job during 
thl' 20 month'lthalll'S bt.'Cn bro.ldcast. 
CR EDITS, :\htchell Grand h"ndll.'S lhl' 
musical end of Ihl' program l)('ro.on"l1~ and 
that's good, The Sl)OI\o;ors, Buwman Ik .. 
llartml.'flt ::.tore, le:ll'e most of the delall to 
tltl' sta t ion and Ann Dunn who Wflt~ tht' 
conllnult r, 

THE OLD SALT 
Radio Slali!)" lI'eOI ', /lOS/UII , l}ai/y, 7: 10-

;";-15 0. 111 ., NI 

PROGRAM: " 'e:llh .. :r is hot news 111 ~"'I': 
EnRJ;md , noll.od for Its nor'eal>ttrs. 1{:IlI)h 
:\1. U..rker, whu handl('S this w£!t·and-<1ry 
tiP-off br direc t lI'il"\' from Cape Ann, i; 
one of Boston's beller-known prQl!n(l';tj­
C<lIOrs. Iil- has a nlet' difl'(t war of fua" 
c;I"llng. With IllS lir~t words "heal"} C"at~ 
luda~', raincc>.lts wmorm\\," that i~ a cut 
ahl'ad of Ihl' usual hOl- of we;lIlwr infonna­
tion_ -l1ti~ i!< as hnt ;I h\'l.'-mmutl' slll>ll a~ 
;lOrone wnuld want to bur 
COMMERCIA L: nle Four-\\'a} Cold 
Tablet spidim: i~ nOI mad.., l)'lrt of thl' 
lI'l'a tlllr rqx,rllnl.: which, con~ld£'rim: II~ 

he;J\T-handl.'(I sdll11g. IS as It !JlOuld bt" ,-\ 
mmule 0lx:nin~ and a half-mulUh: (k''1ins:: 
i~ a lot uf commercial In s::et IIItn 111'< 
1Ojnutl~_ Onl~:I lIe,llht'r nTOI'rl hkl' Illl~ 

(ould take It and sun'II't 
TIME: -nil' hour at which anyonl' w"uld 
I\;mt 10 knml ;.buut tbe weathl'r IS n;!tur· 
;111) bcfnrc (!Ilino: f"rth to l'atn Ih .. , fall11lj' 
clol1:1r ~'nn-fort)' hlt$ tht, e;lrly fJ!\('r~ OIS 
well l1S 111,.,..t of all the otlll'r ri ..... 'r~ le~cql t 

the nighl·Jill- CIIntLngent II ho \\ouldn', IX' 
illlerc;,tro anyway), 

CREDITS: '11m IS a \\ l.OI' ~t"tlun pat:kas:t 
and It 's :lmp\e proof of what a station can 
build til ser"..., it ~ponsor in Ii"t minutl'S. 

SHOWTlME 
Rudiu SIUli()1I WF A..! , ()Ollu$, S,,,.duys 

3:::0-1 p,m" ~$/ 

PROG RAM: Thl' broadcast re"lewcd II'a!> 
:"\0, ~fil of Iht' InlelSLatc -nl('alt'I's IIt:ekl)' 
5110/(/1"'( 51·tll.'S. The haif-houl can ~tand 
up wllh thl: lI\"Crag.., nelwork \'anetr .. how, 
hom :'I laurK:e Sline's orchl.'Stra "f 26 men 
to the handling of the motion picture plugs 
by Jack :\hlChc11 (;Innuuncer, and John 
Paul Goodwin (mC!, Stine's orrht'Slra. 
tions arc nOI stock \'t:r~ions of the hil tunes, 
but srll,:(I:lI~ thai 1:1\'e fullness and ,'antI}' 
tt> the unit Ihal makes for good hstt'nins: 
If :It limes h(' overdid a good Ihing :lnd 
played a numbel m pract ically ever)' major 
and minor hr, II lI"asn' t tOO IIft!:n. :'I ll1Yix: 
down in Dallas they like a tune milked, 
as he did Bob I {opr's theme, Thanks jar tll~ 
,\lrlllar,Y. The Plainsmen, who;:o under the 
program name of ShOll'llmers, handle 
their \'ucall7.mg assi,"nments with ple01y on 
Ihe h:umonr. Lee .\ Iarion Ihe swoon con­
tribu tor wa~ 01T base WIth SUlTwdrr en 
the program It'view .. :d bUI tnc EWillg Sisters 
did a , well job with TJu. G{flldo/c BIn. 
Terry i.ee's handling of 5tJ1II(K},a~ III Ih~ 
S girl was nice if not quite full enough, 
Fealure musical spot in the half·hour was 
"movie ml'(lle}, time" in "hich a half­
dottn tun~ HIm as man)' pictures were 
handltod by the en ire caFt. Ewn Terry 
Lee and Ltc :\ Iation were !oOCk in this 
C;CCllon of tht Pfoduclion, -l1lcr do bctlt'r 
apparent I)" when not askl.'(I 10 ~u Lain an 
entire number, .\ Iaunce Sline prol'l'd with 
Ihe nuodler that he nClod make no apologies 
10 anr balon waver In the busIII~s. This 
p'ogl;1II1, a~ nnl£-d :So.:!Ii 1 in the SJIQ/('111I1f' 

SCTll.'5, wa a rel.'1llar amn!! and not a 
special. such as lias 26~ in whICh Woodr 
Hennan and hi~ enUn.: touTing cempan!, 
IIwe fcatunod, 
COMMERCIAL: fCII motIOn plCturt' 
circuits bur alflllne to sell Iht'lr warl."'_ 
COUlll1nl: In'tead on a deal (!'oCrl"<:n tin1e 10f' 
air lime, Interstate has found h:lt SI/()I(' 
lilllr brin;:s 'em in and pa)'s olT, The '<Ill'S 
talk on thl. plCturl~ SChedUllod to 1:e shown 
al Inlel"'t;Ut' 1101.1><.-;' ~JUndl-d much 100 

much h},,(· It wa~ hftt-d IIltact from a 0I0\-,e 
troikr_ The cu!'sc IS almost taken cIT the 
plues fur a Innt h~t rf fl"3tUI'l'S by hal in~ 
tht ;mnounc('r, Jack :'-1,tchdJ. and Ihe me, 
JdlO Paul C.ocdwln, altcrnatt" III liI(' ~plcl­
mg, The enur", produ lIon h:l~ tht qualltr 
of a c(.mm('fcial since .t'" ~oud entlfla1O­
mcn t and enlertamm",nt IS tlit tx. .. "1 "TIl' 

III S('1t L'ntellamml:nl. Fact thaI II's 
broadcast frllm the '':llact' Theal('r In 

lnlHas is 111~ a plus for th", !il'l' audience 
appears til lx' hanng <l good IInw, 11131 
St'lls tOO, 

TIME, Three-tlnrtr UII !'ullday .. fkmoon 
is nOI cream m0\1",·j.!oing lime so Ihe pro­
~Iam docm'l klVplhem out of the Ihealers 

(/'Ira.<r Imll 10 />Og' l_q) 

SPO NSOR 



new and renew 
THE AIONTHLY CHECK U ST (TEIIR IILONG PERFORIITION liND 

SPONSOR 

Il,', !>" ~·.>Ods 
C;cmral F",,,b 
IUcha,d H udn"t 

Ralston Put Ina Co. 

Ra)"m"nd wbor:l.tMlu & 
I lud n u. Sa les t :.o. 

Un Ion l' harma~coti~,, 1 C=<>. 
Wln~ Cro"ers G uUd 

SPONSOR 

Gan'pana Sa! u Co. 
Chesebroulth Milt. Co. 

Colltale· r..lmoU¥e-I'c e l 

Elen r lc Auto-Lit e Go, 

Ge n era l Moton Gorp. 
r. Lorillard Co. 

_ ... 

l'a rlo na l Econ o m k Counci l 
Sou ther" Co u o" Oil Co, 
Tua.Co. 
WUllnlthouse Electric Corp. 

White h a lll'harma",, ! Co, 

You n ll l'cople's Churc h o f the Ai r 

DE.CElJBEII.. 19~6 

AGENCY NET 

"ted ham. !.ouls & lI,o,b), AUe 
Il cRton I< lIo"'les MilS 
'-"nyo" & F.cl<ha,d. ells 

()ua"e Jonu Co ilS 

C:\rd,,~. MilS 

Roc h e. Williams & CI.-a.y AIlC 

STATIONS PROGItAM (time, Ita.l, duration) 

1.1.1 

" " 
Sky Klnj!: .\Ion .hro .'.1 S:I~·S:J(l 1'''>: Oct 1~; 51 we.,k. 
J,,>'c nU c Jury; Sun 1:.IIl-1 ,,,n, II..., H; S1 " '<,,'ko 

J.'a" S~b l"n: Sa, 7' IS-1:JU I'm (tt· '>r""dc,u. U"I S an. ): 
:-...,,, ': 52 "nks 

R".c " f My I) 'cams: M"" Ihro .'ri 1: ~ 5-.1 1''''' ""oy l~: 
51 ""cks 

1'"lk ",,,.Ie. 1>" 11 ,,,1.: !'o l"" Ih.u 1',1 I2·U:13 I,m: Jan (" 
51 "Hk~ 

AffaIrs or ,\nn Sc"tI"nd, Wed 9_' :30 I'm, OCI 30 ; 52 .. ·c,·k~ 

"'bboll Klmb"n 
I h",l ll- (:o<>.,,,r 

ADC 9 ( P.~cl!ie) Ik>rolhy nt.; MWF .I:IS_I I'''\; :-;,,,.. 

-

AGENCY 

Clements 
McCann _Erickson 

Ted Dalu 
T.'d Dal<" 
Rulhra uft & Ryan 

;';:ltdn'" 
I~nnen &. ~li lehd! 

Jim UuRy 
Ft. zlt",~ ld 

Buchan a n 
~lcC:"nn_Er lckson 

D:>nce r_Flt z¢era Id ·S:> m pie 

[hlncer·Fltzgerald ·S:I m p le 

Ru.hraull' & Ryan 

Erwin . Wasey & Co, 

ADe 70 (3pl''''' ) IO _H):.IO pm; Jan I; ~1 .. ·.·~k~ 

NET 

NIIC 
ells 

l\' IIC 
l\'BC 
C IIS 

MilS 
CBS 
~1Jl.S 

N DC 
ABC 
NDC 

CDS 

~I DS 

CBS 

MDS 

- 2= -

STATIONS ·PROGRAM (lime-, St.tt, dllr~tion) 

" '" 
". 
'" ,~ 

"" '" " 8 (radlic) 
W 

'" 
" ,; 

" , .. 

>iollialre Tln.c; Su" II :~ S·ll n"on; :-;00 j; Sl week. 
I)r. Chrlst l"n; Wed H:.I0,8:55 f>m (rebroadeas . lI:jO pn.): 

OCI 1.I; 51 ... eek. 
ean You To,. Thll ?; S1! 9:jO, IO pn>; hn~; 52 week. 
Judy Canoya S how; S ... 10·10 :JO I'm, Jan 4, 51 w .... k ' 
Ui ek lIayn,e. Show; 'I'hurs 9·9:JO pm (r.-bro:Hlcan I :1m), 

Oct 10; 51 ... eek. 
Henry J. Taylor; Mo n & ~'rI 7:.IO·7,H pn>; Bee 10; 51 week. 
~'r:>nk Sinatra Show; W.·d 9·9:JO 1''''' O~ ! 2.1; ~l weeks 
Up,,,n CI,,,e: 'I'ucs 10 :15· 10:JO pm; :-;"y I~ ; 1..1 we~1<5 
Soah WehSfer Says, Thu TO 9:.10· 10 I.m; OCI 17, 51 .. eek. 
M.'lTopOl;Ian Op~ra, Sat 1,5 pm ; SO" 1&; 18 weelul 
T ed Malone, .\IWF ":'~·Il noon (U weeks): Mon 'hm 

Fr l 1 1 :~~· l l nOOn (1.1 weel<~); I>c,c ..10; 51 weeka 
Mr. K ...,n, Trace r of Lo'l PefJons; Thurs 7:j~·8 pm; O c t 

l4; Sl .... ee". 
R""I Stodeo From Real Life ; ~Ion Ihru Frl 9:15·9,..10 I'm; 

Oct l.I ; 51 "e"k. 
Elh' ry Qu~en : WeJ 7:30·3 pm (reb'O.Id"",I 12:.10 am): 

Oct lj; 51 wee'" 
Yo"n~ Peop le'. Churc h of th ... Air; S un 9·9:30 a m ; De.­

I; ~1 ... ""'" 



SPONSOR 

Aluamh ... S'o.,·. 
11.10101-,.1)"" .. (lpa na. 

\ IM Il .) 
)! t<M, I.;I,·" ;-.; .. ,lo n :11 1 ... a ~lI . 

11" ... 1>,, 11 Cl u l> ( lI< od!:,· .... ) 
e h"",I.·. Mo"'" 1)1> ..• 

( ;'·" .. r.t l ~I" ",.~ Curl' . 
( :blc;o!: .. T. I"un~ 

AGENCY 

Yo un!: & R uhk" m 

j ~ .. mp ooll ~: .... Id, 
I) ~ .. " h 

1I1. ~c . 

Ill tl h o,, ·Ga.firld ( fn' Iliuhn n .Ga.fi c ld 
:-'" . u.u YM." F~ b. l ... ~ ",I 
' Jlhe r c ll ~ " ,") 

f"r .. " k II. I.~ ,· Co. W Illia m 11. ", .. Intra uh 

S . a n ... ".d Oil C", ", ~ .". 
IN"~f (t:""''' ~I~.k ... ~ •. ,) 

"I".· .. ·'· I. I" n """,,,· la. rs 

'-1 ~ .~<"h ", lk & /',a " 

STATION 

\\".\1111 :-<~ ... YD.1o: (1)"Mon') 
Ail e a~~oun. 

\\"I'TZ I'hl1~ d ~ lphla ( I'hl len ) 
:-"Uf; a~("()\ .. n' 

WCIIS-T\' :-:c ... Yo.1o: (CIIS) 

w ... nn ~~ ... Yorio: ( lIu'-!o n .) 

W S lle_T\" S~ .. · Yo rio: (:-onCj 
W!·1wl. I'hlladdl'hla ( I'hn .. n) 

S IIC Mr~uUo' 
\\'nKII Chlca!:o ( llal aball "'­

!'.au) "'111: a<"~o .. n' 
W"'RI) ,"NO' "",1.; ( l1u'-! o n.) 

"' 111: a(" .. o un' 

W1"1"( ; Washln!: . n n , fl. G . 
(I)u~! ,, ",) 

WIIKII Chk"!:,, ( lla laban lie 
K .. , ~) AlIC a .... <l un, 

WSlle-T\' S .. .. y ... 1o: (S IIC) 
WkG n S("h" n "," ,ad,' (G~n . 

~ .... -, I EI .... '.I(" ) :-< 11( : ........ un. 
Wf'T""/I·hllad .. l phla( f'hl1 (",,) 

:-onc a .. o unl 
WnKn Chl..,. !:o (n a h. ha .. &. 

!'.a. ~) AIIC a ("("O un' 

• 

PROGRAM (lim e, II.rt, dlll.lion) 

I' b y .h .. Came , Tuu 11_11:30 ... m: ."o w 11: 1I .. ·f ...... (' .. n .. "~) 

C .... llul'hl No l1 y S ... eaklnll (.du","o" .. 1 film). Sun II IS· II :3O 
pm : I)<"c II -Jun l'I. 19H ( Of "" o n n .. ... ·o.lo:) 

... 11 h OIlW l a m ... " "rrln!: .. I.h 1'47 o-c h .. dul .. (n<"" ) 

('"h"'Tol ... f>rr ... n •• (film ). I h o ur Sun .. "It: Jan 11: 110 " 'u *' _ 
(n .. ,,·) 

T.uo 10 T.lhun .. . 30.min fi lm . ho ... ·. Thuu I) .... U onl y 
, 'oke 01 ~·I . ... ' ''n .. T " IH U .... '-I o n 8. 11 : 15 rm: ;-';0 ' 4 (n .. ... on 

nN"'ork) 
1f..., 1o: ~}" C .. m u. W~d 8,30·11 pm : ;-.;O~ lO.~ l ar 11. 1'4 7 ( n ~"') 

lIadmln.o n h I' \"1,1<'0 . Th" .. ~ ·8: l0 PM : ~·O" 14 : 1 " Hko. 
.. lIh o p,lo n fo r 7 add,1 (n r .. ) 

I).~". I'eu,"", n . l O·mln n .... . "'- r,,·dk.lo n.: a""u, II .... 13: 
IS ... ·~ .. ko 

lIoc "'~J !:a m u. S un 11 :30_11 ... m ; ;-.;,,~ 14 · ~ta.~ . 1947 (n ..... ) 

S,"" T~ \"I-Oul ~. Thu •• ~_ ' : 30 pm : Sov 7; 4 .... ~Io: a (o. i!:l . 
n"I~. o n WrTl. f'hlL"d ~ lphb ( f'hll ~o)(n~ '" o n n ~ l .. o .k) 

S~"·"~~ I . '-! o n lie Thura 7:l0.~ pm ; :-"ow 4 ( n ~ ... On n ... • 
" '0.10:) 

S'umr Ih .. ...... h oro . ~·.I ' ·~ :.l O pm n t: Sn .. 1"'1 : do"", io " 
ind~ finll" (n .... ·) 

SPONSOR PRODUCT (or ICIYicc) AGENCY 

... d"" &. ... o:!lr •. S~ .. · Yo.lo: . 
• \,·r .M . "kK ~nna "" 11" .. 1..,0 ("'i v. 01 '\me.i .. "n lIome 

1' ...... .... 11). :-.~" . ' ·o.k I'ha.ma .. ~u,l~a l. 

II . 1_. na.Io:~ . & (~,. ( .. ,,,, m elle ," 0'.). ;-.; <"". ' ·o.k ( ~ .. m .. ,i("~ 

1I . 'n,uda "rad~ 1)~ .... lo l'n'c". IIn""I . l!amU,o n . 
lI ... muda "I"'a,d 

II~ " I· · . I. .. a, h <". (;""d • • I' .. ", ...... k .... 
m"d,· "I ,,~, .... 1,,< .. ;-';r .. · ,·".k 
fl.o .n.an S ... "." .. c". ( ~ •.. John"""n .~. Y •• 
8.o .. k _I1,,1I Co .. S .. .. · Il " ,·tn «(h" ln) . 
o.",.da 1>. ). (:!,, !:c r "'Ir. s .. ,,· "".k 
( ~,Ionla l 110 " "" O"'nd , ' S . " . "". '"lnA'o " . ;-'; . J •. 
I'N'" .:"Io:, I( h &: Son s • • ' , . Wm , n" , Ind . . 
ll"" ld G . t: '"n & CtJ" ~ .. C .... St. Louis 
F~ I ~ ST",,, ,,,,·u r . S .. ", York 
S .. \1 . ( ;e ' h<'r & ( :0 .. " " I,lmo", . •. 
Club.· llo tt1l"!: (~, .• I. ... "'n!:<"1.·8 
C . ,. n a \\" .. ,(" h CO'r ... I Arnc .kfO. S "" Yurk 
H .. a",,, (;.Hn. San . ·t:l ncl scu 
Il ... h,·" '~ Ru",,, no n. ". I .• ~~ "' n ~ .. h·, (c haIn ) 
I ln u s" .. f 1I,· II .... dc". ~, .... ' ·o. k 
h) Pro d", . o. ;-.; ..... Yo .k 
J<" '!:,·n.,_\\·,~"'hu.)" .. 
" r n . K l 0 '1 ,..~. \\ ,,~ t ;-.;" .. ' " .10: .:-<. J . 
K".~ II ( ~.,. S.·,,· " .,.10: , . 
(::Or! n. K .... ... t:l c'''''o. ( :0 •. ( :hk .. ~ ,, (S 'lo c h .~ t n.'''r\l l'·. ) . 
l.""un«, I ", h ... ".o.I .. ~ . U,," ,U )'n . . ..... ~ . . 
U n .. "ln \ \" ' c h .. u . .. (:n'r .. """. ,·".k . 
I"''''" n I. "1"1", ,,, ,,,. St "dl"". :-Or .. · ... k . ~. J . (~h al n ). 
'-Im!l.a . lI .. m .. I ' rnd u .. , •. S .... Yo,Io: . . 
'-1,, 11,· ,." ,1"",·. Inc . • , ..... y .... 1.; 
~ I c n ", ,, c" .. !'\ .. ""rk. :-.. J. 
.' 1) ... ", ""I ,,,u • • l oc .•. ,~ .. ' ·o .k 
'.· •• 1 ... • •. \1 11 1.. 1"0<.1" .. , ,,. !,\, .. \ .. r l.. 

'-"a.h ... l1.""d o .. 
R,n"._bladr A ha.p~ner . 

~ I cn '~ .. · .. a •. . . . . ... . .. 
1)"1,,, r , odun •.. , . . 
I'"" .. I" .... . ... . 
Cand, · . .. • . . . 
I. unc h ..... n m'""I • ....•. 
O.If.·~ 

Wo m e n '. ~rn .. s .. .. a. 
Chlldr .. n ·$ ria y ... o lh .... 
II c vc . a!:u. 
Walche. 
Wom~n·s d.c~ . .. . . 
~'oo d . 
On In n ,,,ur 
lIal. n ... U . 

' ;".m .. lkA . 
\\ o n\ ~ ,,· •. ml ... u· 8u lu ~ nd ~03" 

"'~""h. 
~."h' !: m ~(" h l n .. ,,~~~ .... o . )" .•. 
S h a m .... ><> . 
S l ota!: .. .... . . 
I'ho . ~rnph~ . 

,-l o , h rrQO fN . • . 
11r~"".·s. 

I· "a.m"~ .. u' k ,,b 
( :h lld ' ~n· ~. ", <" n '. knlll <" d .. .... . 

(1'lrl1 <' /"'" 10 I'o gc j!) 

""'("8~ . Enl .... & Elllo tt . Smlth • . "' ..... ' · .... k 
S. t"r cd ... k "'u ... h ac h . ;-.; .. ... \ ·o .k 

J . ~ I . ~h,hu. ;-.; ..... \"o rk 
n~n Karlan . Pro,ldenc~. R. I. 
'-1 0 05 110: !I.rno ld . ;-.;.". y o.k 

. ... Th .... do. ~ J . • ·un •• ;-.; . ... y o .1;. 
. Alh .... \\·...,dl .. )" • . " .. " . \ 'o.k 
[.wln. Wase, ' "'- Co .. Sc'" \ '0.1; 
I. .... · I~ "'d"~"I . ln!:, ;-.; .... ".l;:.:-< . J. 
Wu .h .. lm ... . & Co .. SI.l..-oult 
GI .. n k . S.oe ... ... . & .\",,,,,,I:uu. S •• I.o ul . 
s .. ld .. l "'dv~"hlnj1;. S~ ... Y .... k 
I. ... . C o ldm .. n . " " hlmo ... 
n.lu~h .... , '"n So.d .. n. Los .\nll."I .. . 
Klh .. " · .. .... r . \\"~ " .. nou 110: 1I ~ 1o: ... . S~" Yor '" 
11011.0 ~hdbn ... . I. .... \nll. .. l ... 
Tulll • . 1.00. .... n!:d .. . 
Emil M,,!:ul. 1' .. ". Yo .k 
S. n .. d .. rI .. "'ue.h • • h . :-0" .. York 
Orr .... !: .. nc)". ;-.;"" York 
\\"1I11:tm ;-';. M h ..... , :-'c .. " .I.; .. "'. J. 
.\d.bn Ibuc • • I·hlbd ...... hla 
U~t>e. "'d ' ·crrl,ln!:. C hl .... !:o 
J . ~I. " o.n & Cu .• '·h lh.d .. lrhb 
Courrl""d II. Fer!:u oon. Wa.hlnA.o n . Il. C. 
WI1L13m S . s("1,c ,,' . ,"''' ''mrk . :-,' . J . 

R" " S . I)uutlnr . :-<e" \'o r~ 

Th...,d , .re J . • ·un • . :-0 .. .. \ '".10: 
{;'''f .\<.I,,· .. I.ln!: . ;-.;~ .. Yor~ 
en,·"" ..., ,, . ,"r .. " ork 



COMMERCIAL REVIE WS 
{1"{)IIfi",,,,,lj,,JIII 1'''1}' IIj) 

It ac tually has been prov(.<d In iucrc:lS(' 
Sunday night movie-gning (or Interstate , 
PRO M o nON: All the mot ion picture pro­
motion devices :He used to ~II ShO/dimt', 
from trailcn 10 lobby displars. NCWSll:l llCr 

ad\-erlising and window cards are also 
part of the program build-up. Since St3gc 
and music names arc allA'a),s booked (Of 

the a iring when the)' play the Interstate 
Circuit , there's a n ait o f CXIM."Ctanc), about 
each program which makes (01 good pro­
motion. 
CREDITS: Conrad Drad)', motion picture 
publicist for Interstate. prCll3rcs the con· 
linuit}' on Ihis show and while the com­
mercials arc (as noted bcfcn:) too "trailcr­
ish" ies st ill produdi"c. AgCtlC)' is Segal 
AdvCftising Agency of llouston. Texas. 

VISI. QUIZ 
WPTZ, Phi/odt/phia. Phi/co TV, Thurs-

days. 9- 9:30 p,lIl" I'sl 

PROGRAM: As entertainmen t th is must 
be rated low in the visual quiz scale. Don 
SaxOIl handles the quizm.1ster chore as 
though he were still a nightclub mc. T hat 's 
sour when it comcs into the home. None 
of the contestants were amusing, which 
throws the burden of making any quiz 
a show right back in the interlocutor's 
lap. Dasic idea of having the humeaudicnce 
send in their names SCI that the studio 
audience member who is to act out the 
question can pICk out of a jar the name of 
the person y,'ho is to answer the q uest ion is 
okay. Also the idea o f having duplicate 
prizes for the studio and home participants, 
which ooth get if the quiz answereL (who 
is called on the phone at home) gets the 
answer righ t, is fine. l3ut if the performer 
who carries the bu rden on the show isn 't 
good there's st ill no prOgram, Just , how. 
ever, to underline Ihe fact tha t televisiOn 
set owners arc fan s, according to \' iewers' 
program·rating cards. 6:.! per Ct.· lIt of the 
Philadelphia area vieweN lune this shuw 
and 8.1 IJer cenl of Ihes(' call the show 
"cxcellent " or "gonet," 
COMMERCIAL: Scars, Hn ... buck &. Co. 
arhiC" CS a 100 per cent adverllsing impact. 
The contestant. to o btain his or her prizt'. 
has to (men a giant Sca rs catak'l:"uc. When 
the prize, which is an item rrom the cata· 
logoc, is S<.'Cn and the camera dolht.'S In 

10 tclecast a d oSt.o.up of the Ilria '. an 
inVisible annOUOCt'r tells all it s sales 
pOLnts. \'aria t ion was lacking in Don 
Saxon's sending o r the member of the studio 
audicru:e over Itl the c,ll alOj:(ue but in 
spite 0{ rcpeli tioll. til(' \' jey,m!: of the 
prizes held viewers' attent ion . 
TIME: '111 ... re·s nothing on the visual air 
in Phi ladelphia but WPTZ. so I)icturc com· 
pet ition is nil. Sound brOadcasting at 
9 p.m. Thursdays while not having top 
rating shQ\\'s has thn.'C that do hnld their 
audiences, Dick lIaymes. Krajl Alllsic 
Ilul/, and the second half of Amt1iCfHl TowlI 
Alreli,lg of {hf lIiT , As noted before. tde-
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vision set owners an' fa ns and unle~ it's 
Bob lIope or Fibber l\ lcGel! m a likt, 
attraclion they stay viewin /o: good. bad, 
or indiffC!relit picture fare . 
PRO M O TION: Ey ... ry member (If the 
television audience !II 1'Ililatll'll llua and 
trading area rt.'Co.'iwd an :mnnullCerncnt nf 
this show when It fi rst lILt the ai r and !18 
IJef cent of the set owners sent in thl'ir narn~'S 
and I)hon ... numbers in order that they might 
1)3r1 icipah: in the show. Naturally this 
can' t be done in Ne"' York and Scheliloc tad) 
where the show is now bcinJ.: Si..'cn via Nne, 
It 'll be interesting to discover the appeal of 
a visual quiz " 'here the audiello.'c wa tch,-'S 
anot her area particillate without bei ng ahle 
I .... do SIl il !;('IL 
CREDITS: Ernesl Wa lling. new program 
manager of \\,PTZ. d irc.oc ts the program . 
The sho"' is a packal:"e designl'(\ by Haymond 
Aarons of Benjamin Eshleman Co .. &'3f!' 

Philadelphia ad..agcnc}'. with Raymond E , 
Nelson, acting as video CIIo5lLltant. 

T-DAV 
J1'NBT, Ntw l"ark. NBC TV, Sill/day 

9 9:30 p."',. 1$/ . 

PRO GR A M: A consumer showing of an}, 
new line. whether il be televiSIOn rcceiwn. 
as this was. or fashions. has to be s tag~'(\ 

and well produced no matter how great lhe 
talent. This wasn·t. NBC should know by 
this lime that while Edward Sobol is 
television's number one dramatic lH'oducCl'. 
his handling nf varicl}' shows consistentl)' 
touches bottom. T·/)(Jy was no cxception, 

Til . Tfttl' li .ft s· , .~« Mo nlt D' 

Sohni did abslllut{'ly nu thin~ with wh3t 
the aJ.!l'I1CY, J. \\'a ll(,r T homp"'ln. han<kd 
him. and the IntCfplay bel y, l",n licn Gr'.tUl'l, 

:IS the \': BC tour gUld ... , Calhr O'Do nnel1 , 
movic starlet, and HI,hert ;\1(HiII, il. lcI 
!Iller:!. S131, W,IS "·rrlin \( al il s IcleviSlun 
"Iiof'i\. .\1.,,1, In nrtk r o" t I!) st\!31 an)' 
aud relH..'e aW3}' from rad .II I)f(~ralll!;. the} 
u:;cd a tea5lCr app roach (nom 8 to 9 pm .. 
"hich d id nol usc the J,!U ~'SI <Uti,,' naffil."5 
(Edgar llerJ.:ClI. Bob I lope, r:arl Wilstm, 
and PCh 'r Donald .) ,\ s scveral in the 
audience at NBC vio.'y, inJ,! of the ew ning's 
television fa re S.1Ld, ·'I'ut up nr shut up:' 
COMMERCIAl' There were ~I many good 
So1k'S IlOints fnT the neW RCA tel('VllllOn 
"1-:}'e Witnt'Ss" tabl ... models that ,t £'Uuld 
havc l)('Cn a conllnelciirl wnter's paradlSC, 
A video r~oce ' Vl'" Ihat doesn 'l n'<luire 
vert icttJ or horizontal " Iigning is manna 
fro m heaven, and since CVeT)' home r ... • 
ceiver that was tuned to the plogram had to 
be set for bo th horizontal and vertical 
posit ion as " · ... 11 as for clari ty and I)!i}:ht· 
ness. the program wuld have been usc."<I 
"' jth thc greatest of case to sell oot only 
vil.:wers who didn't ha\'e a Tl'Ceiver them. 
S{'J\oes, but even those who did. Practically 
all the ~ alcs IlOints were glossed o\'er. 
Since it would also ha\'c Ix.~n possible to 
show sets in acl inn, inSlo.'ad of just blank 
tube faces, everyone wondered who planned 
t~ shov. and who y,rOle the continuit),. 
Commcrci., lI r this was a waste of time. 
just as It was as entertainment. 

( Plro~ Illtll /0 fJa l!t 35) 

" Wtll. If II I!n'j tI,~ 'lub kid :" 

,. 



SHARE OF 
AUDIENCE 

UIHII~A I] 

A BROADCAST .\It~surcmcnt Bu­
reau indl): lilo(lIrc of 10' (or any 
countv c()\"cn:d hr a radio station 

may actuall), mean that as few as 17 
families in C\'CO' 10,000 In thilt cuunty 
IIstt-n to a station III the daytLmc ;lIld a~ 

few as 61 in cI'cry IO.OCJO at night. 
This \\'as indicated in a <rur\,('y by Il ans 

7~iscl of the l\ lcCann·Eflckson :Jd\"crusing 
aj.(cnC)'. The Zciscl fIgure eXcu rSion, which 
\\";15 mSplrt'(j D)' 1\1:lrIon Il:1rpo.:r, Jr .• re­
St:;lrch '1> of the agency. was undertilkcn 
to d<.','c!op a rdatlon bt;twccn Ul\ l B fll<ur<:s 
and a Stalion's share of audience. In Ihe 
tIm st,llion areas In which the study wa<; 
made. the Djl.IB lil;un·s \Iwe ('mnpan'Ci II ilh 
sharc-of-iludicnrc figures ul1l.'O\'cred through 
the usc of diary studies rn t he S.1tnC' area. 
When a stat ion h;td a U:\18 of JO in thl' 
daytime It had 1 per '·I'lit of thl' hstl'mng 
aUcil('nCI' in the sunlight hou(5. When a 
~ t atlon had a B:-o.IB of 10 at IlIght It had 
2 pl.:r n·nt of th~· l'VenlnC Ilstcnin!! audlcrKe. 
(~I"l. ciwrt on next pagc \ t\ n .. l1onal 
ratlllg Indl·x indic<ltl'§ that the dayumc 
listl'ning dUring the period chel'kcd by 
l'i\lB "as Ii :md the 111I!httimo: \\"OIS 30.5, 
It·s simpk mathematiCs to a;.ccrtam Ilhat 
thl'Sl' ligurl'S mcan In t .... rms of actu;>1 
awragl·llsteninlt to the stal10ns HI q\lcstlon 
In their P:-o. 1B-1O counties tdayLlIlll·, I l li 
IUlJ'~ which is Ii 111 cadi 10.DOO, and IIIglll· 
\IIl:l' 2/30.5 l00·~ Ilr 61 m e:lch 10.000 
fal\1I1ll's 

What FA:ISCI has done I~ Chloek the dlar} 
studll·S tn dlH"lllp the rclation~hiJl ho.'tWL ... ·II 

the ollcc· .. ·l\"c('l, listcnin!,! which is the 
b.1SIS of tb: l' i\1B tigurl'S and avo.:ragc 
hstellHlg 111 the same area as proJl"( ted 
frum the dl .. ry reports which give (ull 
IIlfnrmation on (;l1mly listcninJ,; from 6 
a.lll. to I~ jlll. (..l·isel's flgllrCll. of coursc. 
hold good only for thl' two areas which 
were surn·ycd SIIl("C fl'w arcas arc alike in 
station availability to listenl'r s. 1n onc 
area it's possible to h sten to as m .. ny as 
20 'Ita t ion~ (N . Y.) while III other :Ireas 
!i\·e would be morl' than the a.- t u:lI stat iC' 
free outlets. !t ·s natural that a once-a· 
\\"(.'i!k listenmg ligure in ~Cl\" York might 
mean less ~ctual h~tening to .. ny onc stallon 

COMPARING 

TIfO STtrTfOtY.S '''' SlltlfU;U 
ISO.OOO Rad,o Fomil,es 

Slallon X SlahonY 

8MB Famlills 120000 bO.OOO 

8MB pcftenlogt 80, 40t 

TUM Cosl l400 1150 
Numbtr of 30.000 40.000 fumlllC"S per '100 

StallOn Short 24\ 4\ of Avd't"tt 
$hen of Au.:!itnct 

b' 3\ ptr 1100 

tlmll the 'ioilm .... "nu;·a·\ICek h~ure In an 
afl~ \Ihere sta!l(m al·allablhty IS 10\1 

What the ~kC:llln·Enckson study has 
done is to bring into the forefron t (If 
:Iudll'ncc r\'SCarch t hinking the ncc('Sslt} 
(Jfa\"{'cptmg the U.\ IB Iigurt'S for what the}" 
ar\·. a ~l:lndard ranlstlCk by I\·hl\·h ali 
station maximum Ilstt'niog Idown to 10 
per cent for anyone (ount}' t IS ml'asun-d. 
It also hl.l:"hhKhu the fac t that the time· 
hurer still nl ... -dS further figures III order to 
purl"ilac;e time <Jd\·quatc1y. J Ie n'quln·~ 

<;(lIlle furmula such a ~ that U!lCml"fl-d by 
F.ci<;~:1 teJ gl\'C him an al·l'rage ~hare-of­
audience figure. 

\\"h~' he nl~-ds thc tigure5 is ad\-quatd~ 
il1llstrakd in the chart fin this page. which 
mdlca tL'S that a low cost per B:-o. IB 1.000 
C:ln mean a much higher cost p~r 1.000 
listeners. The tlmcbuy('r IIC(.-dS p1cnt~ 

mOfe than a B:-o.IB otU:\··a·wel'k figun· when 
he'~ picking "tatlons. 

,\nd that. a~ thl' :-o.kCann·Erickson reo 
St.' .. rcher jlOlntl-d out In a rl"CCIl\ slll'\och 
at thl' annual I'ul.....: IJf New York dmner. 
Will r('Quin' the cocllX'rJtion of al1 the knowll 
sourc~ of audience Incasuremc;nt 

The ~hare of audience prohlem is far mon' 
dl!licult thOin any tackled b~· the ABC 
(Audit Bur(".lu of Circulation', the Ilfllltl>(\ 
mL-dla l'QuII·alent of U:-'1U ABC sHnply 
deh\·crs a "paid·' l·irculatlon figure and 
makes nn attempt to inform tht advCftlscr 
whether or not his copy IS read. SOA on 
the (Jtlll'r hand attempts to dcli\·t·r to a 
prOSJl(."Clive ad\·erti<;cr;;! heanng'C\"jX'("tancy 
IX'rccnt.l!(e IiJ,;\lre. 

Glvcn a prO!!ram that IS not out;t.1ndmgl~ 
cHher gOtXl ur bad. SOA IS ~uPI)Oscd (1) 

represen t what part of the honles \11th their 
radiO rl'("elvers turnl-d on 1\·,11 listen to that 
prot:"ram. T hat is eQui\'alcnt 10 telling a 
black-and· white ad\·crtlscr what share of 
the "p;l1d circulation" (AP.C tiJ,;\lrel he burs 
11111 turn pages and r('"".ld hiS ml'Ssagc. Thi~ 

is a figure that printed meclla have never 
attemph.-d to deliVer to ad\·erllscrs 

The ract that 311 Average Share of Audl' 
elKe eXlx;ctalll:r call Ix: atnvrd at IS a long 
step forward III reOlovlllE! from 8:-'113 tht 
stigma that it is delivering flj!"url'" to and 
for stations at a 1cvd so lOll as to Ix' useless. 
Smce any agcncr or ad,'crtlser can request 
figures of a station at any Ic\"d of B:-o. I B that 
IS dcslred and SllKt' e'·crr county III a sta· 
tlon's arl'a is labdtorl:ls to 13:-0.11:1 pcrccnt.a,!: .... , 
the advCftl<;t.'r and till' agency \\111 han' at 
their c .. 11 the base fiJ,;Ures Illth which to 
compute thl· SO:, infnrma\IC1Il dl"Sirrd. 

I{L'St'archl'rs gencrally admit that listl'ner· 
slllJ) ~ur\'er'l han·. for at l(,<lst the pa~t 10 
yc .. r~. been far more to the point than ,1Il~ 
mher m.-dlum rcsearl"l1. En·r ~· d"r thl'Y 
get ix,tter. Thl' nbJl'Ctll·C i~ ~tllI I11fnmla· 
tlon for the chent on "hCll\ much it ('OSts 
him Lo !;e11 on tht air." All rmllo reS(;;Jrch 
h:l' ItS ~Ights ~t 1)11 this ooJl..::twe. and It 

Isn't so fOir allay as the fiHt B:-o. UJ studr 
\\uuld make some adverllsers think 

• fntH I'""".~. m.~n It .. I""' .... nla.<· ~r 'I'~ hom., 
<lith rad,,, in ~n\" ""Unl)· "h,.. h .. ~n 0" .... a ,,·~.L n. 
..,. .. ~ '0 'h~ >I.>lIon. 
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FASII'OX IS villual. TIll' hii!hcr the 
1 fash ion the 1II0r~' di.licult Jt:~hould he. 

th~'Orcll(.~lly, W scll Oil the;ur That'~ 

bcCIl Solld oVer and Il\'cr agam and just as 
oft('/1 as It'~ !l\.'CI\ sa id the SlX Wieholdt 
StoTes, Chicai!o. h;n-c proved that hke 
most advcrusm.: hromides leS a fake. 

They've pf{wcd It with .\fr/tX/y LilliI', 

a pT()!.::ram (ostin!.: SI00.000 a yo,'ar. Il\'cr a 
"mgtc station. WBB:<.1. right befure a 
n~lwork duller. limn $anellllll, and right 
after a local .<;port 'lCast. lIorrillt./oll Spor/­
mils. T hai'" to make the provmg more 
dlllkuJI since neIther sports nor blood and 
thunder arc sUPI~'<I to soothe the feminine 
slrlc heart. 

And to top everythmg ,\I.lody /.(j,u IS 

011 the alT Tlj.!h t at t he Windy Cltr dinner 
hour, 6:30 7 p.rn .. cst. 

The six Wleboldt slorcs in Chicago have 
had a price complex (featuring t hl! price 
tag and not thl! product 1 most of Ilwir 
II\'I!~. Be1l1g basically mtl!restloQ In ra:.hion 
merchandl5t!, thl!)' ... ok .. up olle dar II"lth 
the knolllcdge t ha t price as a ~ales factor 
III women'~ rashlon~ had ix'Comc passe. 
Llkl' Ohrbach's III ;"\:ell' York and count­
les.~ other style stores IhrougRoul the natlOl1 
[hq' had the problem of maklllg their label 
<,Qmethmg that 1I'0uidn't be takcn out of 
dres ..... s and olT coats, but lI<luld he II"mli 

?Ith pride, 

Anyone could have ust:d the ne\\'spapcr~ 
to do their upgradill/.: joh. bUl the ~lOre's 
promotion mana/.:cr, ~ I rrtle GrL't.'n, ;u1d 
salc~ manaJieT. William White, dt'Clded 
[hat they'd likt, 10 try it I'la broadcaHinJi 
where the}' WOUldn't compete with {'Vl'ry 
other st},k-con<;cious store III ClucaJi(l. 
The), houlo;h[ Ca{':t,ar Pclnllu and all orches­
tra of ~5 men, twu WM.:ali~ls. l..ouisc t";m.: 
and Bill Leach, ;1 trio, the ~ ldo-de"lrs, 

addl-d an mc, Kcn Konrad, and Ilnrl'c) 
enre}, lI~ allnOUl\ccr 1111.:n the)' dl'("ldl.o 
to mnke ,\Iyrtle (;rl't.'n thl! I1rt1l-:ram h{Jsle"s 
and ~Irh~t ([he} call hl'T June ~ I arl()\\e 

;Uld top Il all on every bro.1dcast With a 

" 

Yelte,doy '. windows ot ,Wieboldl 's ,old price; .od io d.und them with a fashion appul 

gIll'St nrtist. S<lmrone apprnrmg In lown 
at a th .... atcr or Illbht club. 

The program Idea is to fnlrly omc cla~~, 
hut Wieholdl's realize that the moq 
dlst nlctive program in the world wouldn't 
do any mure on it~ olin than find Itself a 
class nudience. So instead of thmking in 
tenTIS of the pro/.:ram's t~ln!: the l'nd in 
Itself, they usc it just as Ihe show Window 
around whch \0 huild a consistent fashion 
promotion, 

The program accordmgly carTIe~ hot 
high-fashion mformation for Its femmme 
listeners a single high-fashion item 
is ad vertiSt'<l on each weekly broadca,t. 
A display \\indow III each of the six Wle­
boldt stores features the single high style, 
T he wmdow is known as the .Ilflody Lalit 

window, the s[yle. IhL: "Fashion ~Iar," 
Sales staffs of the \\'iebo!dt stores arc 

cathl·rt-d tocether nn Tuco;day mornmg 
for a SIlt.'Clal fashion ~ho\\" and for mforma­
ion on the Item broadcast the pre\'lous 
mght They are Ihus l-qUIPlx-d to merchan · 
dISC effectively \\hat has gone O\'cr the air 
(/\ rctall sales sUTI'ey had pro\'cd pre­
vlousl), that inablitty to gl\'C Infolmation 
about an adverll<;('(\ product or a style 
hml is the most enstly training error mnde 
in department ~lore merchandIsing. I The 
"Fashion Star" is displayro with proper 
Identification on the ~Ihng floor and e\"Cry, 
Ihmg pOSSlbl(' is done to make anyone 
bUYing the Item feel that II'S number one 
on the slrle I)aradc. 

(1'1fQ5t film fo par.t 4-1) 

Inte ll igent thrn-wlY melchand is ing heipi mal.e $1 00,000 Mefr;"Jy Lane profit.ble plul 
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BIG . 

HITS 

COWAN 

PRODUCTIONS 

big new shows now in production 
Ihal promise big listener loyally. 

R.F.D. AMERICA 
lhit ,. •• t " .... ",;,Inol ,110 ... id ... h .. 1110 .. <:1 

.. n ... i ...... 1 ,. I." ,""odu.l!. Built .... und • 
A .. ilol. ' '''_, W ...... to ~t I.Y lPo'''o'', 
. ltd .. Find ul no .. how .. 011 " II .F.D. 
A, .. ,lu" .1. work I", youl 

THE VIRGINIAN 
A .. i!.!> •• now I", R.dio--lh. ~""" I.",,, •• 
WI.t.," thai .old 1,9:00,000 <:01>10 ... . 
0"0.1 . .. .ell tho .. ," .. yio hill, ••• n e. ... d .. n 
"Iov.! W ith thl.th ..... u'Mv ••• bli,hd I>oou' 
1M .;" ... 1, " 'hI Vi"i_I,." i ....... Iio. I", 
hilh H OD" ... li.,1 

LOUIS G. COWAN, INC. , .. 

HIRED---OR FIRED! 
'>11011110 hi ••• hlth "tlo, build . ,? Hut ill.! 

r ... " Hlrod_ h od?" I. o, . .. i •• u .. """ .. 
id .. thot .dd ••• 04h .. hil io Cow • • •• uttlHoku 
... ord ,,' ., .. , II'odntlo.,,1 h', , ... dy , •• ". For 

h .... dl.11 " .. , •• 'all"o '" ,11th. ' ..... 1 

250 W. 571h SI., New York 19, N. Y. 
Telephone: Circle 6-4864 
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Monthly Tabulation 01 Advertising by Categories 

nECElllln~n: nnUGS 

A",e,;c."H .. ,,". p,oJ. 
~< I< C". ( W/.it.~.11 
P~I""H. I Co. Djv.), 

NI'" Yo,1r 

B. C. R., .... ly (0" 
D",h .... _ N. C. 

C. A. 8,IU' C ... . 
C''''~'itlg •• M ... . 

B'I,~o l.Mr." (0" 
NI'" r",1r 

( , ,1. tOft & Ho .. r (0., 
Lowen M,,,_ 

"'11' P,,,",,cts, In • . , 
N • .., r .... 1r 

Em""on 0, .. , Co., 
8.hi",,,,., Mol. 

[",.fu./nc., 
S,ooH,". N. Y. 

Fo,\., .Mj/~ .. ," Co., 
8,,11.1 .. , N. Y. 

G,ou Lob"to ,,,,,. ... 
51. L .. "i., Mo. 

Kit". Co., 
h. An,.I, .. CI/j/. 

Of. L. D.l. Gu t 
M . Jldn" ( " ., 
Sr. lo,,;,. Mo. 

le .. /" Howe ( 0 ... 
Sr. Lo .. /., Mo. 

AGENCY 

0..<1 •• W. Hoyl, 
N ... yo<~ 

O .. ".r.fll.,.,.ld. 
S.",pll , N .... York 

sum .. ", Sto"II'o" 
(01 .... 11 " IUrl., 

Rutlu ... 1f " Ry.n , 
NI" Yo<k 

Dlnur.Fih! ... ld· 
S .. np l., NI .. Yook 

H.,.ly-M"," .. ,.ll, 
Atl."t., GI. 

Horton. NoycI . 
Proyidence, R. I. 

Doh,ty! Cliff ... d " 
Shuhld, No ... yo.~ 

You", "R .. bie ... " 
N.", yo.~ 

Foot. , (ou " B,ld· 
in" lot A",e le. 

Joh" W. Ouoo", 
Bo.lon 

Teel 8.1 .. , 
No ... Yo.k 

Suliiu .. , Sloulf •• , 
Col ... ell " O.yl .. , 

N .... yo.~ 

JOI.pll K.h, 
B.lli",o .. 

SpOI O'O.dUlli"" 
Ne ... Yo,k 

Strul" Fi""e.,. , 
N .... YOlk 

Du.". Jou., 
N, ... Yo.k 

J. D. T.,ell .. , 
New yo . ~ 

Rob .. 1 O. Rli .boc~ , 
HolI.,.wood 

51"''''0''.1, " Si", . 
"'0".1. , ( hicI,o 

al i ... , Sl louh 

Roch., Will i.",." 
CI ... ~, No .. Yo,~ 

PJlODUCT 

FI.",.O.I,,, (ou,h 
R ..... d.,. 

A ... cI" 

Hul U",,,, ... I 

A .. ui" 

A ... d~ H ill', Cold 
Toblet. 
0,'0.101 

B. C. Hoodoc,," R.",.d.,. 

H·O (ou911 D,op. 

Sun~hll.",o .. "w,l .. 
I,uli .. 

F.lh .. Joh .. •• 
M ...... ;... 

Un, Pill. 

live, Pill. 

O.o",o·S.I" .. 

[.·l .. 

Do"'"Pill. 

(old T.bl.ltl Vil.",in. 

Cold Tobl.l. 

Poult • .,., d09 " ,lock 
",.did ... 

PJlOGItAMS 

AU, G.I Su"d., (CBS), MTWTF 
1i :4S·' P'" 

HolI.,. .. ood Jockpol (COS), MWF 
4:30·5 P'" 

ROIl SIOIi .. F,o", ROIl Lif. (MOS), 
MTWTf 9:15·9,)0 P'" 

Ro",o .. u or Hel ... T .... I «(OS), 
MTWTF 1i:l()'111 :45 P'" 

Ell .. .,. Oue ... (COS), Wed 1,)11-1 
P'" ( .. broodca.II!i! ,lO·' ."') 

Bob Bu, ... Sho ... (NOC), S"n 6:30."/ 
P"', "",:30 P'" 

)".1 PI.i" Oill (NBC), MTWTF 5:30· 
5,45 P'" 

F.o .. 1 P.,e F.nell (NBG, MTWTF 
5:45-6 P'" 

M •. D"'.;e' AItOln • .,. (NBG, Wed 
9:1().10 P"'I 111:30.1 .'" 

Alo" YO U"9 Sho .. (NOC), F, i 8:)()' 
9 P'" 1':la-11! ""d .. i,hl 

John J. Anlhony (MOS), MTWTF 
, :45·' P'" (U. Doc 10, Glbrl.1 
H .. It .. , MWF, .. ploeu A"lhOll.,.) 

Ji",,,,.,. Fidl .. (AO(l, S,," 9:111-
9:45 P'" 

Th. Poliuwo"'o" (AOC), Sir" 9:45. 
,0 p", 

I"" .. S.nCI"", <COS), Mon 8.8,)0 . " 

Ruoillo Rou"d"p (NBC), MWF 
"/,45·' ."' / 1,45·9 '''' I 9:45,'0 .'" 

D ... ,." 0. . D ... hld ( AOQ, SU" 
].),30 P'" 

AI.bo",. Jubil .. (KBS), 1 5·",1" . ' .1. 
1 ..... kl.,., 70 .Iolio ... 

B"lIdo, 0.""''''0''.1 (MOS). Mo .. 
8.' :30 P'" 

POlO' Gold (AB(), Wed 9:3(). 
,0 P'" 

P.rticipllio'" " .poil 0" 
0 ... )00 .1.0110'" 

li •• 'Poll, n n.liOll' 

1.",in ••. I .• polo 1 .... kIV, 
75 .I.olio'" (KOS) 

Spol . on Ipp.o.I",Olol.,. 80 
N lion. 

SpOh 011 Ii",a'" .. "",b .. 
.1.01;0'" In ke.,. ",.,kelt . 

Mo.,. up,,,d i" '94"/ 

Spol' o .. d p •• licip.lio'" 0" 
0."' tOO ,IOlioM (i .. cl. , • 
",i" • • . 1. 'pOll 7 wukl.,., 

181 oIolio"" I<OS) 

1·",1 .. . . pol. 3 .... ~I.,. , 
'80 .I.olio". (KOS) 

'·""n. e.l • • POI. 1 .... kl.,., 
7S .I.olio", (KOS) 

Li . le" Her., l,di .. 
<WaR), TIl .. . , :)().,:4S ." 
"""'" • • 1 . • pol. 0" SlOO 

.'olio'" 

SPOh 0" .pp,o.i""I.I~ 
140"oliOll' 

Spolo 0" .boul "/5 .1.lio" . , 
10,,1 p.o,""" on .bo.1 

"/s.I.lio,,. 

Spo" ; .. Ii",itoel """,b .. of 
k • .,. ",,,kol. 

• 
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5 PONSOR 

" . • ft· ... '"C., 
J IIOI, " • • R .. 

M.,~/. ". ,.,.., •.. 
tl •• / Co.. «, 

•• /Ii "' • .-., MJ . 

MlI .. l .~", ., ... I ... 
,1",1,. /"rJ. '" 

M" , ,01. Co.. 
I.",. 0 , CI .. t 

P~., .. .0.,/" . .. 
••• N. J. Nt .... 

Pitrn', 
B~'" 

",.,.,1"." ... 
10. H. y, 

Plou I~' I" •. , I" T."". M,M", 

Potlo , Dr", " u/e.,,, .. 
flO. M •••. 

" •• 1 Mol. 

R. Sc~1 lI,.u CO .. 
,.1 . .. C.llf. l~ "" 

Scoff " Bow .... 
01", N. J. '11_ 11 

s..c~ 
H, 

S. ... , • 11 Co. 
'ir~. H. J. h~, 

.. " POUI~"" 

E. R. S,," 
H, 

S,.rli 
H, 

Vlli/e".R..: . 11 On., CO., 
I ... Colil. loo h,. 

Viol. Ch ",lu /C •. , 
r .. H,. 

Wolf ... 
(~{u 

... Co .. 
10. III, 

AGENCY 

J. M. Moth .. , 
N . ... yo.~ 

It"ph Koll, 
B.hi .. ", o 

E, ... in. W ... y, 
N.w yo.~ 

lIu th.uFf " !ly.". 
N.w yo.~ 

0 .. ". ) 0"0" 
N .... Y ... ~ 

Lok •. Sp ;'o_Shu,"'o .. , 
Mo",phi. 

Atht.ton .. 'ullil', 
I'll" YOlk 

A.h.rton " (vllio" 
N t .. York 

( .wl", WU'y, 
NI" YOlk 

sum .... , SuuFF •• , 
C.lw.n " Boylu, 

N ... YOlk 

GOYOI, C .. ,",II" 
1'10 .. ,11, N .... yo'~ 

DOIle.,.Fill,.,. ld. 
5.",pl. , Nt ... yo,~ 

Shtr ... ~ & M". 
q~.fur, Chico,o 

N. W. A., .. & SOM, 
Holly ... ood 

Mon.ln'.'"."on.l, 
N t ... Y ... ~ 

Schwl", .. " , Scott, 
Chiu,o 

PRODUCT 

R,. 

AI~ •• S.It,,,, O".·A-O,., 
Vi,.mln. 

AI~.·S.h ... , N ..... i". 

AI ~ • .s.It ... 

FUII·A·Mi"" Choo. 

Gold." M.dicol 
Di ... o."y 

C~'ic~ •• Liq~ id 

A.tII .... do, 

Scott', E", .. hi .... 

P." .... ,,, 

Phillip. Mil~ of M.~nt.i., 
Boy., Aspiri. C. I·A.p"'. 
Phillip. M Uir. of M.,II •• '. 

H.I.y'. M.O. , C.",pho. 
Pht"iqu/ B • .,,, Aspi,i" 

C.I·A,p;". 
Phillip. M,I. of M.gnu'" 
Phillip. Millr. of M.,n .. " 

1. bI.1t 
Bo., .. Asp;,;" 

HoI.y' . M.O . 

Phillip. Mil~ of M.,,,t, •• 
l,bl.h, B.yo, Atp;,I~, 
(otnpho-Plooni"..- , FI O\~h. 
u'. Gr ....... (a otll .... c· 

•• p",blt '0 ".tw ... ~) 
AII.<.lpltbl. d, .. , 

",o,hK" 

Dr. C.ldwell', 5.,,,4' 

Ru.1I Dr~,. 

R ... II 0.. .. ,. 

V.po ... b, V •• lro·nol , 
Cough D,op. 

PROGRAMS 

Ho'n C" .. I.h .. 1 5.",. (CBS), Sir" 
5,30·5:45 p .. 

1'1 .... of .h. World (NBC), Tlh 
1,15.1,)0 P"' I MWF 1,1 5.1,)0 p", 
Ro., Ro,." (NBQ, S., 9.9,)0 p .. 
L"m 'n AbII., (ABC), MTWT •• 
' :15 1'''' . ,)0.1 ,45 ""'I 11 ·11 :15 ,. 
L .. ",·" Ab".,(KBS), '5· .. i". I .t. 4 

... nltly, 1)0 .It •• o". 
0 .... " I ..... 0.., (MBS). MTWTF 
i ,)O.) pm (.h .. n •• eo 15.",ln • •• , . 

... n" .. lth ,no'ho. Ipo" ..... ) 

Do .. bl. 0' No.hi", (MBS). 5,," 
9,)0. 10 P" 

P.o, ..... On " .. II.d " .. ",101' .Io'io". 

5'''''n. " .......... Oil 9 ,.,t''''''/ 15· "'n. " ......... 0" • 

Vi.lo, H . LI"dt.h, (MBS)( MTWTF 
11 ,45 •• 1 noon , Gob,i. HUll .. 

(M8S). F.i 9.9,. 5 p .. 

Acodo .. y A ... ,d Thu'.' (CBS), 
W.d 10,,0,)0 P'" 

A .. "kon Alb .... 01 F, .. ill .. Mude 
(NBC), Sun 9,30-10 p .. 

A .... lun Molody H our(CBS), Tu •• 
7,30.8 P'" 

Woh. Ti ... (NBC). F,I 9 ,30·10 P'" 

M."h.llon M."y·Go·Ro .. nd(NBC), 
S"n 9·9,30 p .. 

Bo.hlo,. Wife (NBC). MTWTF 4. 
." 5 P'" 

5 •• 110 Doll .. (NBC). MTWTF " ,15. 
4,30 P'" 

Loft",o JOII .. (NBC). MTWTF 
" ,30·. ,45 p'" 

Yo .. ", W,dd., B,o"'n (NBC). Mr· 
WTF . ,45·5 p", 

Bold. , G.oo", (ABC). MTWTF 
i ,)o.) "'" ( •• br .... dc .. , 6-6,)0 p"') 

z.~. M."n.n Silo ... (ABC. Po<i~e 
Co .. t). MTWTF 1,.5. ' '''' pd 

D .... III •. Mo .... . Silo.. (CBS), f, 1 
9:)0.10 pm 

Bob G.".d (CBS Poci~e Co"", TTS 
7,30-7,.50"'1'" 

5, 10, & t 5.", ;" .10.0 ' n .... ' a ... Iory 
.ho ... o" ~pp.o. l mo'.ly t 115 ,IO U"". 

E.I.'polto" 51 ."., Oft 4 
.Iol'on, 

LI •• a •.•• '9011 on 'i",! •• d 
" ..... b., ,loll Oft. ;n h., 

",o,hlo 

Spolo 0" opp.o. ; .. olcly 
400 .ltl;o", 

Mi ••• l-ti,.oricot AI",out , 
l·",i" . •. 1. doilYt 130 

""'0'" (KBS, 

E.1. 1p01o a p .. tici po. ioftl 
(a 0 f .... Ii •• ), a .",.11 
nu .. b., 1It ...... 1o a "u'" 
etl ,,"iod, on 10) ."'lion, 

li",ited numb., 01 'POI"n 
~.y ", .. kell 

S"OIl Oft .bou' Ui .,.. 
I'on. (95 '''< • . t.) 

E.I. !pOll ....... 11 n .. ,.b., 
Ii •• porl;e;poli"", Oft 15 

".Iion. 

1·",;" . • . I.lpolo 5 wttkly. 
lS Itolion, (K8S) 

l·",in . • . 1. IpOI. 5 .... lr.ty. 
61 .. ,lion, (KBS) 

Li •• & •. 1. .Iotion b, .. ~. 
on 15 .10';011. 

Lin 'PO", i "0" 0'" • 

P,,'ic1plt iOll' ... ftCW' 011 
obou.8,I .. io". 

1.",111 .•. 1. 5 ... ukl." il 0 
,'olioll. (KBS) 

Sp oto in U,.i..,d n"",b •• of 
k • ., .... h .. 

Spoh ill Ii .. ited """,10 .. of h., ",."'.10 

j 

, 



Th ,s il no Fa iry la le Nila M.ck and fl .. r .nistanh loohd lik .. this " in 1934 " L .. t 's Pret .. nd " do .. s tfl .. 'ell,ng job lor both 

CIIILDREN N'T LISTEN J1LONE 

E:\TERTAI:\ the mop\X't~ and sell the 
p.1fents. That bnefly is Cream of 
\\ heat's alr-:ld problem. And the 

pa~t fe-w (t1l'0 plus) years ha\'e proven 
that Lil's Putout, the CBS IG-year-old 
(:liT), tale- S('~sion, has done the Job for 
tIl(" brellkfast food organization, 

The only reason whr the l\Jinneapolrs 
m:lnufacturefS of Ihe cereal that baby 
d"('~Il'1 cry for bought the CBS-:\Ila :\ Iack 
fairy tale sessIon \\"as thai they were un­
ccremoniouslr kicked off their twice-a-week 
~p('lIj;(lrship of AI3C's Ihrakfas/ Cillb (" lay, 
19-131, when Kdlorg boughl the program 
ru:ro~~-lhe-ho.1rd (fi \'e timN a wC't'k; Bro.1d­
casliA>: was an integral p.1rt of Cre.1m of 
\\"]1('at's ad\'ertising budget and lind tx:-cn 
for many years. so e\'~'ryone at the com­
pany and at th('ir agrllc), (Ballen, Barton, 
Il ur~tille and a,born r:ln luther and )'on 
ttl lind a ,hm\' thai f,ttl-d the hank roll and 
\"',uld <;til, Ltt's I'rr/III,{ was ~Ul-:I-:~'stl-d. 

hilt II had hern nlnning at eB:-; for :lb(lut 
II }ear~ ~usl:lminl: and \\ho tH'r heard of 
hllyinJ.: :III old hoI>(' that couldn'l he sold 
11\ all II:at liml'? ![m\'('\'H tl}('Te \\-a~n't 

1I111eh ehoin-. 
for an unt('~ tl-d 

•• 

The ~p"'m:.or \\(llIldn't ~H 

pro,;::ralll. They had spfm-

.1I1f1 4l1Ilie •. 

illjllliS SU Cr41~.UII o[ " "heu. s;114~s toonrilllH! III. 

sorrd J olly Bill al/d JOIli, Alrxander \\"0011 -
eott. and Blick Ror,rrs, besides the Break/os/ 
Club, and ww(' committed to a policY of 
buying an audience as \I ell as an air sho1\', 
They weTe givC'n 21 hours to take Let's 
Pu/md or lea\'(' it, [01" althou.l:"h no spon­
sors had been realh' in tcr<'Sled until then 
in what critics called the best juvenile 
radio st'rics (it had rccein-d a,,-ard aft('f 
award), the momtlnt that Cream of Wheat 
started even thinking aboul undeJ"\\Tilin~ 

II t\\"o othcr sponSOr!. (Pepsi-Cola and 
Borden's) wantffi it. 

!'o Crc;Jm of Wheat hou).!ht II. "ilh fear 
and trq)idation. It ~tarted out III a maUlI,'r 
Ihat jllstirlCd the "f. and t." :\lIa :--'Iack 
would ha\'c nothlllg to do With a lIliddll! 
CHlllll1ercial a<; such, She would nO! h'l\"e 
Ih(, mood of her fair}' tal ... ~ broken hr any 
"E:l1 Cre:lffi of \\'h('at," "ks~ th:ln :I pt'nn}' 
:I .... 'T"I'mq ... ·'Ihe gr('at Amerie:ln Familr 

cereal. " spieling , and without a mid­
dle commcrcial why buy a half hour 
(actually it's 25 minutes.? Into thi~ 
situation ~t('Pp<'d the BBDs:a radiO d('­
partrn('nt and F.d Cashin ( :--'l lIIneapoh~ 

manager of BBD.tO, with a solution. \\lIY 
not han the 11\'c nudiene(' playa game -
a commercial game WIth a Crram of \\l}eal 
t:ll: line. a game that would ha\'c the pn'­
bobby soxer-:. gi\ing with the !'.al('!; poin t ~ 

of the product? 
,\ nd :\ila fin:llly :lj.!Teoo that \\llIk 1\ 

wasn'l th(' Ix'~t thini: for her rhaTl:~"l'_ 

"pretending" the ad\'('rti!:.CT was enlllkd 
to son\('thlnl-:, the game nl1£ht J.:o In the !<how. 

,\ typic.1i o:.cs"on has Gwen [)n\1e, 'she'~ 
bt.'('n on the shO\\' ~ince before 1!l3~ I lladin~ 
into thc audlenc(' parilClp.1i10n. whIch " 
a "supply the la~t "ord of:l nur,;cr~' rhrm(" 
fnrmul:!. " ! 'nck' Bill" .\dalll~. who 11Ia~(-d 
t'\"(~rrthing d<;(' Oil the air Ix'forc hl' hl"Canle 

SPONSOR 



Tht' " Lt't 'i Prt'lt'nd" POltt'. utcht'i th t' mood of tht' t' vt"-young, t'n. -old f.iry 
141t'1. Without . (rum of Whut crt'dit , it bringl motht'r , jun ior , . nd liltff to 
tht' .. dio neh S.turd.y .t 11 :05 • . m. t' lt. Tht' b,o.deul eommtrei.l , not thl 
pOllt'l, it'lil the ploduct. AI progr, m produCt'r Nil. Mac~ u prt' Slt'1 ii, in 
th, UpPt'f fight , Ihil il jUlt II it Ihould bt' , " righ t on thl nOlI " (studio II.ng 
101 o~.y liming). Bonul to sponlOI il Iht' 'ollowing which thl pro gram hu dt'­
vt'l09t'd in hOlpitah, ont' of whieh il bein'3 vilited (lowt'r right) by Mill M.c~ . 
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Scoffe" may pooh-pooh youths ' ncap t through f,iry t, lu , but these Idd. 'I a " l et ', rJttend" broadust rea lly are out 01 this world 

a kiddie-hour uncle, ddivers thc rhynv:, 
OOilnleth,ng like this: 

" Little j<"lck Ilorner 
501t in a corner 
With something good 10 eal. 
Each tas te \\'<"IS a joy-
I k shou ted "Oh Uor! 
I sure lov(' my, , ," 

arid th(' audience shouts 

"CREA)' I OF WIIEAT!" 

Then Bill Ad;'lms J,:"l'ls in a stra ight plu.t: 
or two, not enough to smother the proJ,:"r:un 
mood bu t 10nJ,:" enough to get "cross to 
mother why sh ... should hu), the product. 

Then then"s "lIo1her jingle wi th the 
<"Iudience shuutlng out the sales point and 
so on until the sponsor gets his compk t ... 
mess;lgc acro~s to mother, with the aid of 
the IIvc kid audienn' and the juve­
nile mood is only fractured, not dcstrort'Ci, 

Ld5 "IPIP/1I1 is a IJoCrkct ('xamplc of ;'I 
program that pays off for the sponsor not 
alonc thrnu.t:il direct advertisil1j.! but through 
the gaud \1111 that liS sponsorship crmt("5, 
;";0\ "uly do the half and Iluarter Pillts 
IlI1d ~'!i<-':IPl' through the twice-told lej.!ends 
hut parents kd a plciro;."tnt /l:lo\\' to\\'ards 
the Cn,,,m of Wheal Corporauon for Ib 
!lo,Y'llg the hills, I'arcllt-Teachu Ass"cia­
!ions uldon .. : the pro.t:ram and writ~, C of 
W ah<)ut tlu:lr approval. j\ l or~' import;'lIH. 
IIll'Y ;'Ish. fnr ;'Id\';'InCl' sclll'dull"; of Ihe {;'Ilr}, 
lak~ ;'Ind ~l"\' to 11 that the Irhrarres feallJn' 
h'N.ks of the ~t<!rrt'\ tl> hI: told. 

~krdlafl(ll~in~ of Ill\' protr;11ll hy tlK' 
'!)lm"or Ill'~ in "'-'rr httlt CTl';lm of Wh(;;'It 
~lutT \\"Ilh the pro~r;rm, Thl' po~ter which 
Tom ConnC)lly "~ departnll'n l at CBS (pro-

" 

gram promotion) got out as pan of hi;i 
fall promotion brochure on the sholl' didn't ' 
havc a mention of tht' product, yet thei 
agency and the salt'S departmen t of Cream' 
of Wheat made sure lhat it was displayed 
in thousands of retail ou tlets, St ill, only 
a small Sl'gmen t of the retailers rt"ceived 
the posters, since generally speaking it is 
the company's thinking that the radio show 
should sell, and the company's printlod 
advertisinj.! ~hould sell, with e;'leh carrying 
its own salts weight. T rue, dmlcr news­
paper ad\'l.'rtising copy distributed by 
Cream of '\lleat in mat form docs carry 
an underline, "Listen to I ... (s /'It/mll on 
CBS. S;'Iturd;I},S a t 11:05 e~ t ." but that 's 
as far as tie-in cop}' j.!Ot'S. In "food panel" 
repOIlS by BBD&O to ke}' <.:xl'Cutives of 
thc big retail chains, reports which carr\, 
'"commercials" in thc for m of <1 It'll' words 
about what BBD&O clients arc doing 
;'Idverlisingwise. a plug has been inS('rtcd 
for the proJ,:"ram. These session~ arc BBD· 
&O's "public !>en"ice" operat ion. The panel 
nlah'S a continuous study of store mer­
chandislIlg and hoI\' to corn'Ct h;'ld habits, 

It l'crnllts the aj.!enc~' e"l'CS to tell 
these rl!talltrs a llltit ahout tht' ad think· 
tIlj.! of (nod product m<1nufacturers and 
procrssors, l'~pccially ahout tlil' firms 
11131)&0 handles. 

,' ctually / ... (5 ",el,1II1 has, practically 
unaidt'd. tIlcrea'lol.'d Cn'al11 of Wlwat's 
sh:lr r of tile ccreal markrt. a market that 
start ('d regTO\\lI1g 111 1930 \\'h('n \\'heall("5 
and a number of "'n('\\," hrcakf,lst fnod 
l)Toduct~ wcre introducrd on the m;'lrket 
with plenty of ;'Idn'rtisinj!, l 'p to that 
rear the breakfast food market had been 

idling for O\'er a d('C:ldc with practic<"llly 
no markel growth. As more (creals bcJ{an 
to bu), ad\'crtising their aJ.:grel:ate shan,' 
of the consumer dollar began to grow and 
Crl'am of Wheat not only held its rdatl\'c 
posi tion bu t actually increased It, 

The ""Sl'Cret" of thc success of LdJ 
Pre/mil (i t has held bcttt'r than one-third 
of thc sets-in-usc) lies in the unh'crsal appeal 
of fairy tales and Nila :'I l ack'~ suaij.!itt 
handling of them, One da)' when )'Iiss 
~ lack was late ;'Ind jumped into ;'I cab across 
thc strl'Ct from her home III a d;'lsh for 
rehearsal. the c<1bbie turned to her and 
S.11d, "'L.,dy, I;lst \\('('k whilc I was listening 
to your pr0i!ram I got a c<111 and had 10 
tum It oil just as the good-for-nothlllg king 
\\';'IS scllinj.! that ~\\'eet princess down the 
ri\'er. Ill- dId /l:t:t the works and she got 
frcc, didn 't she?" As far a~ Ihi~ rnotoriu'<l 
cowboy was concerned the king and till.' 
princess weft' fl'al people and h("s 
just onc of thousands of adults who not 
only rt'Callthat they list('ned to the program 
;'IS YOUIl.t:~ters but who still find escapo.' 
throuj.!h it, 

And just <,() till' m~'moo' tontmUl'S 
all throuj.!h the y~'ar, Columbia Rccord~ 
have J\I~I pr('s",-'<Il<ct~ of rccords for albums 
of lh(' LOp t;tll'S from ut',~ l're/OId- /'IISl 
III H'IO/.I. Cinderrllo, and Jork 0,,11 /II' 
I/comlolk. Thl' alhullls ha\'c special 
cnodlts fln bolh the out~ide and in~idl' 
cO\'er~ to (\ila ~ Iack and the program. 
111C sale of kid di~ks has gOnl' up and up 
dunnJ,:" tIll' pa~t fl'\\' years irnd /A'(5 /'7(' 

/md hilS found another way of making the 
legcnds of childhood mt'an Crl'am of Wheat 
dOlm throu/l:h tht' rc."trs. 
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" ... 660 
on yonr dial" 

Si nce tilt' lia rs uf erY!:' I;.! ~,· I ,., 
\\' , £'A ami F 11:l \'l' tll'l' lI , ' .. 1I11'111:r" 
!If the s tali" l1 whil'll .. ,,"' is \\, ~BC. 

\\ KBe has Imtl a dis lill~ui .• hl~1 
can'l'r !-im'c il ''l'nl (I II IIII' nil' . 

\1If!II ~ t 16. J922. It ~ p,)I,,' r Ihl'lI 
,,'a,. 500 walls-all, 1 a IH,,,I .... ,. I 1111111 -

ller of filll S li ~ l cnl'd • .-it II ( 'aqlllllli l's 

dampcJ un thei r lwlub·, Nol\' ih 
pl", er is a full 50,000 "alls-ll ud 
litrrally millilln s hear the gl'ctl il'S[ 
Sh O\\'5 in rad io. 

"1'J,i .~ i .~ Nne . .• 1'111' j\'fltitl//(ll 
IIroflll rfl.d j,,;:: (.'0 111 J ifill y" 

I .. 1926 WEAF \\",. pu r-e ll a,.",1 h) 
Ilh' Hadi" CoqlOfalion •• f \ml'finl. 
auJ incI.rpnrakJ "l' it,. p;m ' l1t 
('ump:IIl Y lIth.!er lilt' tlalll,' o f Ihe 
Nati tl llai Bruadea .. liug CIILI)I,aI IY. 
lilt'. h Ix'came tilt' fir,, \ ~tali"l1 of 
\merica'" Numbe r OUI' X,' \'\IIr" 
-NlIIllbcr Que illlc lI ~t h \If H'r\'ift" 
and j'\ulllbN QIIC ill 1["lcller 1'''1111' 
larilY through all Ihl' 1 " ~ '11l ~ }t':Ir~ 
si ncc its f"Ulldi llg. 

" ••. 10 I'nnilJ,. Ih,· 11I'~ 1 

f1r(}gr(l"'.~" 

III anrwlIlleins Ihe "I)I'l'3l iul1 of 
WEAF by NBC, i' rolll i ~l'S '''t' rc 
madc: 
" ... the I,u'po>e ... ilI l.., .. , h' I,w"i,]e 
the be" pmsram~ a" ailal,le fur Im,ad , 
ea.t ;ng in the Unite,1 S l lll"~." 

"., . the new bruadr3 ' IUI~ C"I1II>;1I1), "m 
lie an in ~ lr ... rnerlt uf grea t IIII!.l ic ,cr" ire," 

For two dceadl'S, Ihe Ameri"au 
r:lli io audicnel' has a~:; ' >l' i all'd Ihe 
fulfillment lOf Ihest· ideals " ilh NBC 
prt".;rams. 

f\o" il is filling Iha l lhe fir:;1 Slali"n 
of i'\BC is made sland3nl·!Jt·arcr ill 
lIame as in l.lCrf"rmalH."e. 

" } 'Oll urI! IUlIf' " 10 66u, , ." 
Today, t'ircumsl:ml't's have made 
il IJloS"ihle morc slirdy IH idcntify 
a greal slat iun \\ illt a greal net" ~,rk, 
Nuw, afler the f:ll1lou ,.t hrt'c t'h ill ll'S 
Ihal are Ihe sigllal for NBC pro, 
gram,., listeners "'ill hear tl ... "I.. 
liollsly right name f or Ih (, r.r~ 1 of 
J52 stal iOllS bn ,a,lt'35Iil lg them: 
" You arc IlIneJ 1" 660 ... "'NBC 
.. . Ihe National IIwadenslillg 
Compa u)' ill Nell' York. " 

DECEMBER. 19046 
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1\'01"('111/;('1' 2, 1916, /IInrl,'cd f/ /lCI/" idcllfijil"flfioll Jor II grrllf sll/Iim/. 

"'or II/flfC "'(111 2 1 p'/Us, Iht' "filtH' IIJ 11t01 .,I,lIioll It'll .' JJ H f /:, 

No/!' JJ E. I F i.~ /I "'Be . , , (0 /wl/I llit' rill/iII fllldicl/('I ' idf'/Ili/y 

II 's /I 'sue Jor Ihc grf'lIle.)1 .~lill//"s ill rmli/) ... , , , 

flllti/chcn.: IIt('y'rc hNml-1/1 ()(;O (III l ite Ii.'(ellt''-" dill i. 

, , 
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" olle y e. , p,ias brought thousdnds 01 cntries 
10 Mutu.!"s ··Who IS Kilroy?·· promotion. 
Mrs. Hdfold Cofimdn, lormerly of Ihc EurOPcdn 
und~.gfound, dnd Jdmes J. Kilroy, edeh hdS d 
genuinc lull·sue Irolle~ Cdl now, 

Ten per cent of O .... du, Mithig.n, turncd out 
10 wltness-dnd l)d.liclPdte in d record,ng 
seSS.on 01 "Meet the M,ssus," WJR ddyume 
top·'dtlng show, Show WdS stdged for 
ud,es· TuesddY Club, but everybody got into 
the dct 

Ont thou"nd lish of ~idl wdl be uscd lor 
mdii promotior> whICh hds bccn stdlted by 
WTCN, M Ir>nedpol's·SI, Pdul. Avc'dge IS 
three "dmes pcr Irst, with dges recorded dS 
wcll. list r(Sulted from onc mdd'ng of thc 
Northwcst Homemdloers Ttsting BurCdu 
(WTCN listen er group), 

WK RC uSn ~ey .s d symbol 10 uc SIWOn to 
products ddvzrtiszd ove, II , Kcy holS letten 
WK~C for notch .. s "Kcy Notes" is MmC 01 
housc or"dn which sells the idcd 

Stcond Annu~ 1 L.ugh Wu~, Apld 1 7, will 
be troe basis 10. plenty of dlr p.omotlon. 
Georgc lcwls, clf·MutUd! dnd WHN, huds 
uP '·founcatioo" p'omotlng Ided. 

W T AG l,pl student inttlt" ,n rdd,o ( 1'1:] 

forms dub w'lh r ~p.zscn tdlives Irom the 13 
High Schools '1'1 Wortester county No fdcuity 
supe.vis,o" thiS II thc lods ' own elub. 
Eve.y Idce t 01 brOddcdsting will be p~r l 01 
club dWYlly 

Ed (KM BC) Shu,;c!c's epic of broddc1S11ng's 
25 y((rs is bdlis 01 "M.!gic 11'1 Ihc Ail" film 
bClng Ihot i" Hollywood 

ABC 
I'ne. 
Me 

is using Cro lty c u ~ <IS nl!'twork bredk 
it'l phrdsl!'d "Rl!'ml!'mbe. Bll'lg's bid on 
the Ame"Cdn B'OddcdStll'lg Comp~ny " 

Aul? priu p ul'l bl!'ttl!'r Ihdn dny ot"cr dWd,d 
wh,c" h<ls b~cn tiled In Cdndda cr"c 
ofizrod '1 In d 'Man Hunt" promot.on 
Thl!"l!' were 860 I!'ntflel ddY corrcct dr>!we, 
Clme In (29 ddY'l diter hunt stdlled) 

Contr.ct ligning on .i, (mplo~cd 10 glye 
... orl!' drdmd to Chcvrolet' s purchd\cof 011'1 houl 
Ihow O\lCl WABD (DuMont). ChI!'Y'y"s bldss 
WdS In Wdsh'ngton, 0 C, and DuMont's .n 
New YOlk, ~nd tWO·WdY vldl!'o WdS ull!'d ~o 
bolh I~W c~ch olh"r d! thcy s'sned 

WHN SPOIl! C.lend., SOI!'S 11'110 50,000 
copies 01 MdcFdddl!''' SportS mdgdllnc I!'dch 
month. 

30 

First Dcnycr POll column on rddlo hds re" 
Whitl!' writing criticism, fdn stulf, dnd pre· 
view! 01 plogrdml to corne, He's dlso d 
newscdStef 0" KOA, 

One hundrtd fifty·nint cdm dnd Cdfly cus' 
tomcrs 01 luc\cy Storl!'I IOCdll!'d d'ound but 
not 11'1 Sdn frdncisco bought 20 Cd'll of lucky 
Pf'Vdl~ brdnd goods to p~y \1 for d pdir 01 
nylons Idsl month, Sidiion was In Sdn frdn· 
cisco dnd sponsor wdnted to bc ccrtdin Ihdt 
the outlYll'lg drCdl liltenl!'d. 

Hom~ .,meh.i, Iituths <I'C IdleSt dcvice 10 
bI,ng thc listcncr into Ellcry Ouccn show, 
NiH, Por ter (Ell cry's dlf dllilldnt) pops thc 
whodunit Qucstion ovcr thc phonc to two 
hSII!'nl!'IS plCkcd dt Idndom. 

P,og14ml ,ully Itdvtl Amtde. to C'CdlC pl!'r· 
sO"dl contdCI bl!'twcl!'n liSI~ner d"d show. 
Present Ifdveling trtnd tOpS wdrllmc G , I. 
Cdmp p'CScntdtions. 

ftlm t::hoto contnl is bc;ng conductcd by 
W 'Z on its 5:45 to 6 d.m " Fdrm Nl!'ws." 
Thl!'lc'lI bl!' ')1,000 in prizn, 

"House in the Country" 

8i9911t T'dn1c, iption PromOtiOIl 
ill N8C HiJtory 

Houlc in tht Countr y prOgrdm pro· 
mOlion by NBC-Rddl o R~cord'ng 

tOPPl!'d dnything d o"c to ddle by 
thdl d iVision, Usudl trdnscrlPtion 
build·up is to ICdSC dgenCI(s dnd 
stdlions to send 10. dud'lion reco,d· 

(.n.d •• nd FIOIid. Iilt~n~ .. d.e wlnne.s '1'1 

ton test fo. WOR's mosl d'Udnl d<lyume 
h su~ncrs Thcy're stdl uSing md" to Pfove 
ImPdct. A ··Be\lel Hdlf Mdtlnee·· stunt PIa­
duced letlelS ffom 21 Sidtes dnd two Cdnddidn 
prOVlntes. 

Kid Ruo.d Ntws II glye·dwdY on WHN's 
"For Child.en O"ly·' PIOg.dm, Intcrest 11'1 

~id dish .1 10PP'''g eVl!'n ddult dllk dPpl!'~1 

"ow dnd th.1 mlmeogrdPhed bulletin rCdlly .~ 

pulling "iQui"cl. 

YMCA plomoting lCrip! contnl With themc 
"Help Intcflldtiondl pedce. Helcn J. 
S,OUIiM, In C],drg( of t~lh oycr CBS, 1\ on 
thc jury, Irom Iddlo. 

NBC Iuds PI.;n Dultr poll With 8 Out 01 
I"st 15 prosrdms going to thdl nl!'lWOfk 
P'OgrdmS in oldel 01 populdrity Wl!'fl!'; "flbbel 
McGcl!' dnd Molly," Fred Wdl",S, Rddio 
Thedtcr (CBS), MEtropolitdn Ope'd (ABQ, 
"lnlOlmdllon PICdlC" (CBS), Bing Crosby 
(ABC), "Thwre Guild'· ("BQ, Ncw York 
Philhdrmonic (CBS), "One {l.lwn's fdm.ly," 
flcd Alil!'n, Bob HopI!', "VOIC-Laf Firf!.StGne," 
"Ame"c,,'s Town Mcel lng" <"SQ, NBC 
Symphony, dnd "Telcphonl!' Houl." 

S8D&0 " Promotion Pcgs" gocs d lfect \0 

sldtions with Idl!'dS on how to promote 
dgency's elil!'nts' pr03r.,ms Agcncy's B,lI 
Mdloney fnls til ." ",dc~s" scnt to ItdtlO'll on 
rl!'guldr bdlil w,lI Pdy olf 

11'191 Thc HIC ",mp~ign tl!'dsed Ihc Sld lions dnd dgl!'nCieS bUI d dn't Wjll fOI them 
to w,itc in 101 the dud'IiOn. 
Three tedse. cdlds werc mdded. 1, "You're on the hst 101 ,'·2 "We'rc Il!'nd,ng 
YOU-," dnd 3 "Movl!' "gh\ ,n when YOU I(((IVC d 'House In the Country '" 
rhl!'n thl!' disk WdS md,tcd", d mulli·cololed foldcr in which Ihc et Inelf W<lS pJdcl!'d 
dl pot" 01 thc lellll'lg 01 \til!' 101dcl. Thll IS Ihe ~rn IImc Ihdl NBC 0' dny othcr trdn, 
I(IIpIiOn ofgdnizdllon hds lent out 900 dudltions, w'lhout fl!'e or 'CQUClt 
Thl!' NBC UCCU\lVCS Ictl thdt the prog'dm il Its OWf'l bClt ddvc'tlsement dnd so Bill 
Scth, t<dnscriPtion PlomOt,on boIS, WdS dblc to sl!'lItht ... thl!' bi99cst single .ecord'ng 
budgl!'t In the h,story 01 thc OfgdnlldIlO". 

SPONSOR 

• 



..J 
: 

NAME 

Robe" II . Ames 

John Benn"" 

Chn.", F . Cr~IItI". Jr. 

Simon A. Golds mi.h 
i)",'Jol A, Good" 

l'aul Go~ma n 

Libby Jupin 

Alnan oler W. :"Ilacy 
Franl< J. Mahe. 

G ' OOeT C. ~ laYH 
Ro"~" J. }>Iltt"" 
Oo,o l hi~ E. &hl<"<' . 

Fdi lh $ . r IItH 

NAME 

Ceo'!!,e II. Allen 
B"rn a rol Oaro l 

Juli a n Boone 

Ro n al d C. Oraol l"y 

0".101 1>. B",,,'n 

1.)· le O'y1<> n 

Richa rd W . Ca nnin lt 

lio,,·a.d Carra" ay 
:"I liriam ))<>Itltell 

lIarold I)orin lt 
Paul ~' . Fe .... 'e.ola 
Walt on R. Garolne. 
La""ence Giles 

AU$tin T. Gran l 

~"'rJo.ie enen""um 

Charles II, lI"ppensoa n 
Walcc . W . 1I0 lt 

DECeMBeH..1?46 

signed and unsigned 

FORMER AFFILIA nON 

C" pila l Ai . li n"s (I 'CA). l',,,' y " .k . " .. b.an. ' 0 ad· 
Wrli lin': & public re la,I" n ~ olirec . or 

II UH'hln s AolyO'.,lsl nlt. To .on.o, manalt~ . 

J . Waher Tho mpoon. Chkalto. publk . e lations 
olepa."n~n' 

R~lss ... d,-".tl~l nlt. l'''''' York . media olir~<"o, 
Sa le .... mlia. ea . aa lu pro mo, io n mana lter 

Soc., n y .\'acuum Oil ('.0 •• l'"w Yo.k. ~a l e. p,omo· 
.;o n manalter 

G., Jol m'", I\; W"I.er Ad,·e r . isl n lt . . \I"any. S. \ '. 

[nle rna.io na] S ih'e r ('..(> . 

" a r h Al rer"" Sa]u & Se n i ... •. t:an S ,. 1.01'1 •. 
" "" ISIIan, ° preo lol""1 

A'my 

Ohio Tool ('..(> •• Clewland . aol .·~., bl nlt di • ...:I'" 

FORMER AFFlUA nON 

,", ud nc . ... It" ,, ~)'. ~" ... y o. k. ~~cOu"t ~. ecuti.'e 
A~~=~;iC::lula & A""""la'es. l'hll"delphla. "aou n, 

ABC !Spo' Safes I)I~ .• ",ew Y<ir k. nle8 prom o, Ion 
manalte. 

!':mporium (depart m en! uo. e). S"" ~'rand$~o 

ll" n ~er·Flnll.erard·Samplc, Chlca!!,o. "ccoun ' e .· 
ec u .lv" 

Cosmopolilan Maltuine. ~e ... Yor l<. ad ..... ;. lnlt 
d epa rt ",en, 

;\Ial<e lim Associ", ... , C h kallo. yice p . es id" nl In 
eha rlt e puhllcl.y & publkrcla! lons 

Free lance a nno un""r·,.riler_p.oduec •. Kew York 

& hurler 1I0 ppe r . l'tw York. an oll , ,,cto. 
;\!a.s.-ha lk & Pnll ., 1'" ... ' ·o.k, a cCOun, neeu,;,'e 
Reub."" II. Donnelley. l'ew York 
Saf" ... ,,), S.oreo, l'tw Yor k , "lce p r ... lol"n. & di ... ",or 

W\\'J. n", • .,I., "" .... eomment",o ' 

R. II. :"I la.)· & Co.,,,, ,,,, York . co py chief 

Ralph C. C .• ,.h""d. Kcw Yo.k . adyer,l$in t tnana lter 

~~~~'.~!,~~lterald.San,pl'" S..... Yo.k. "~cOunt 

At",er J . Ge lul .. & Alsoclales .l'hllad .. lph la. ""eoun' 
.. %<'<'u. I" .. 

NEW AFFILIATION 

Olpllal AI.li n ,," ( PC"'). aoln.tlslnt m"natH. S" .. ' Y .. ,k 

!'hlleo ('.or " .. C h lcalto, "d'"rti .i nlt and oal~. m"nailc', 
miol,,' .. s .d;yiSion 

.: ncyclo paed ia 1J,""nnk". Chlc"It". "ol"e"lslnll. ",,,na!!,H 

Deco. ali'·" C"blne' (n.p., S., .. ' ,·o.k, ",.he"i. in !!, manaltH 
I' le'c" Wa' c h (..0 •. ,,,~,,. York . aol .. Hd.ina & .• alu p.o " ... , io n 

".anate< 
Soc-on )·.\·acu um 011 Co .. "'",,. y " .k. n",nate. aolyu!i.I,,1t I'< 

sa lu p.omo.ion olepar.men, 
Standard Furnl,ure ('..(>. (.\l h""Y. T.o)·. Seh.·"""",d)'). 

"oloc. tl.l n lt tnana~er 
O llendo. ff W , .. ~h (~, .• SO',,' York, "d .-.., rti~i n9. manalte. 
C uppl". C,i). (u>.O. "] ,,des. cu',). S •. I."uls. aol'N.i.illlt 

d f. et'. o • • h""ol mark~ t .... sea .~h 

Raylt. a n. Corp ., """- York. a oly enl&;nt manall.'r 
Gro'·~ I.a ho ra.o, lu. S •. l..-,ui~. "d.-.'.';s;nt mana9.'·' 
C I ... ·.I"nol .Sandu &ky n .. ,,!t. 1t Co.p .. c:! •• ·elanol. "d.~.!I,lnl!. 

011,<"<,' 0. 
I'".fums ('.0 ,01 01,'. K"",Yo , k. a d .. "blnlt & puhllcit), dine.". 

NEW AFFILIA n ON 

Fulle. & S m;,h & Ross. ;"-e'" Yo rk ... "~"u" , ... ec,,,;~e 
lIa ' o l & 1s ... .. I . l'hU"de lp h la. ""ro"er 

l)oh .. rty. (;lI ffo .d & S h enfield, :-;e,,· \ ·., rk , "~51 .. a '" aeeuun. 
eueo l;"" 

FOOle, C.on" & U"ltIinlt. Chkalto. a.-.:oun. ul'<'u,I"" 

~lak"lIm .\Modal"'. 1I011}',,·""". h~ad new offi.e 

\\ l1 oon.Ca" ""3)·, F!. Wo. ,h. partnu 
I . L . C ham"., rl ain & A"""lat"s (n~"- a!!, .. "cy), :"0'''' Yor k. 

ac",,,.n' uecul h-O' 
Oorln lt & & hn. ;" (new altency) 
F".w"rda.lJoon". In •. , S",,' ' ·o.k . preslden' 
Ileco.a, Inc .. Chi<"2lto. a~eount "",eu, h'" 
11" ...- in ll'o" & nurl.l.y Ad ..... il .in lt. San ~·randsco, !>oard 

c ha l.man 
1' " ... .,11 Aol'~Tllslnlt. De, .oi •. ,I~e p,u!d~n' & a"coun ' 
el<"<,ul i "~ 

Fooa. Cone & Beldinf. So''' Yo. k. "ceoUIl' neeu,I"e, 
"Onl""'~ "i"blon 

5..1",,1 Aol,·cr.is;nt. SO',,' Yo. k. accounl Ul'<'utiu 
Oua n e J o n es. r-: ..... Yo.k. aerou :" "u"u.; • ., 

Da rol & 1s .... ,,1. I'hnadelphla , ""rlne' 



NAME 

T. K'nt·II.·oJ l"t.·. 
(; ..... t .. .'\01 . K" ••• ·• 
1'1'11 L~nf 
It .. 1 .. • ..... ·.h. 
\;111 ..... It. L~ ... ... 
\'IIII~", I' . I .• · ... •• 
Itup.·., , . ..... u 

I ... " .\I.on .. h .... 'n 
Harn,,,,,,J F , .'\oh.c ... 

J,·"nn .. M ... : .... n 
I •. "" ..... d .'\01,_ J • • 
J""n II . .'\oIurl'hy 
\\ill,," C. :-.'~ II 

\\ IIII~", I ....... · .. 1"" 
I"h"",,, . L U·. :',n".·11 

Ku"'-· .. M , H'I)':'"" •• " 
Kul"rt W Or. 
I •. \ . I'a,rI .... 
J . I '"" ... H.·III)' 
-"u"" J . HI.· .. J • • 
.1.,1\ .. S. Ho •• 

..... KJ'''' 
1I~1 \. "'"ILn,,,,, 

I ,,·d.-tlek 1: . Sch",h. 

.'\01 •• 1"" M'h",'k"",,, 
IIo ,b!>""I 

~.dnl .. "oJJ.!o;h ... 

\Ihrn Spa.h 

J,,"·,'h Tn"k", .. 

" •. " \\:0",,,, 
Jar ( :. \\ 1II1~ .... 
I .•• ui. II. w, .. oJ,· 

-

f ORMER AfflLlA nON 

A' .... ' n","II.·I;"e"Ih...-I.:ow. :"" ... y".1I. 
Ikl ..... I·b .. "'~. :-'~w , .... 11. . "oJ""";""1l n ... n"t.·. 
.'\01""."".1;",1,,, " ....... II.lnfl;. II .. lIp ........ 

• mil Mutul Cu .. :" .... \ ·u,lI. .• ·1 .... p, ... kI~nI 
\\.·,,· M~'llul~. I .t>. Ant..· I. o. a.·.· .... n ........... h '" 
' · .. unt &. Ituh .... ",. :-.: .... "0'11. , p.ut.am nlanafl;~· 

n,"n' •• a" 
U' .. lan,ln I'.-Ihl .. n ... n. l'IoUaoJ"Il'hla 

. .... "e. Cone & lIeldl"a. S .... Yo.1I. 
1110 ... ':" •• :-:ew '·"'k. u " £ ..... h".p "ccuun, 

"" .. hn,,,n lie Co., :-:~ ... Yo.k, "'c .... un. ~.e(u ll ve 
I', L (;',IIl.·. "" So'n ..... ",.. , '0. 11.. "oJ'~ .. I~I"t; "'~n~!!.." 

.'\obkdi .. "'~"'I<"I".e., Chlc.t", .Ic~ 1' .... lden. &. 
" ... ·01'''' e lt' .. u , I ... 

:-''''''-
0 .. " :uh'''~'-

11111 ... .1 .. fll~l"t. :"~"" Yo.1I. 
1... •• " ... " &. .\Ii,,·",·II. :0.: ..... Yo.I.:. ,k .. p. ~. ld.· n' 
"',n,) 
.... m) 

Ilu'7Ju Ad., ..... ,ln!!., I)a)·.<>" 

".'\oll ·C. 11( 11 )"\. '<><><.1. " ... ·nUn ' u~~"';"~ 
II~I ..... ~abnlan .'pod" • .,.. :-.~ ... ,.",1.: 
Sc-hu) I.·. 1101"1'<", :-.:f .... '·o.k. ::o. .... .,un. ",«",It ... 

K"o,rnmrl .. d~ l"'rI~. :-.: .. "" Yotll.. "d'·~rll.lnt man:a~.·. 
n ... h ...... 11 "" H,-" ... lIoU,-.. "OOtl ... ·.11., •. p.oduc .. , 

I ..... ·r 11. "5 .• Can''''rldt~ • .'\0 1,," .. _po •• adlo ,Inl~' 
I'")''' 

I'".J •. ,,~ .\d."u ••• int. :"~w Yo'lI.. "n~.u,,' .... ' .. u.h.' 
J . \ \ "Ion Th"mp.on . . " .. ,., \ ·0.1<. "'"''U''' ....... u.h·~ 

""".d .. 1 T'ad .. """·Iol.,,, .. n. 1;".1" .• Lhl ..... I1" 
~·d enllfic .\nlt· ' .... (:0 pub). :-.,. " Yo." 

1;:."'ph.·I1 •• : .... 'd. S .... · ,·".k . • adlo d~p~ .. m""I , 
b.'uu ., ... ~. 

NEW "HILlA lION 

.'\o!cUute lie \\11.1...-. Wa .... n . 01010, .. «OUn' " ....... h. 
Ku. ~·ull.·. lie Co ......... , .... 11. , aceOun' . ,,,,ulh f 
U"t .. Sch .. lbnn. Lna "nll"Iu . ... co"n, uKud ... 
1 :""'fI; .. 1.111"" "oJ"",'.Int ........ " 0 '11. . ",cco"n. u" .. ".h·" 
....nold I;..h"n. S~"" ' ·u .lI. •• 1,., 1" .... 1 .... ". lIt ...... uun. UKU."·" 
S ... lI .. ,·.'\ollllat·l:bl ... ,Is. I..,. "'nll .. I~~. ::Icc<>"n, u~c"'h" 
Yuunt lie K .. Mum. ( ;hlnfl;u ...... '" dl' ... . o . 

Ju •• I" ~·u"lI.hu ...... &. A_I<"I~ ...... U" .. lmu . ... ...,.-u .. n • 
.... · .... 'h~ 

lnone ••• ~· II1-1.·'.ld.Sampif. ChJc-.. fI;o . ::o.CCDun, "u ..... h · .. 
.'\oI~ t."~h' .. K .. p.· ... lnl Ra &O. Cu .•. " ..... \·urll. (" ..... harp .ub· 

.loJl::o..y). a .. . ·~rtl.lnll n,.nat .. ' 
s.<ld .. I ... d • .,,, I.lnt. S .... · ' ·" r l<, acc .. un. U«ul!t· .. 
C' .... ".II.o .. I., • .... .,w ' ·orll.. "ccuunl UKUlh'" 
Mu J acob .... d .. .,,,I.lnll. lI uuo.un. Tu .. a .... o un. ,· .... u."" 
M~II. .. lIn A .. 0(1:I .... , Ilull,-""<>od (n.·w o!ti .... ) 

.' ull .. r $0: S ml.h &. Ito ... :-:e ... ' ·u. lI. . a .... OU n ...... ~u'I.~ 
~Id)onuufl;h, I.., .. )' "" W.,I1 .. man. I: I,· .. .,Iand. h""d r:ldlo 
oJ"""rI"'~'" 

~·u U.·. "" S","h & Ron. :-"~ .. ' '·u.k. ", ... ou ." n~cu.I .. ., 
Orr ... t .. n(y (n~w). :-: .... ' ' ·0,1< 
(;. M. 1I.,.fn." (;u ...... e .. Yo.k. ,,~c"un' ur<"u.I.~ 
MaoJl .. ", ",dH •• lolnll. :-: .. " Yorl... ", .. di" dirK"" 
II ....... aoh lit .... ..,..I" Iu. R''''h ... , ~ , .:-:. ' .•. a ... ·ounl ....... u ... · .. 
.'\ol n Jacobo ... d~tlblnll. lIouo.on, -r ........... O"n, u«u.lt. 
S •• U ••• .'\ollll"r·~.bb .. rt •. 1.0' .\nttlu. ndl" di.ec.u • 
!lmal1l1t s., 11I~. , Sr,.. \ '".1<. U .... U'iH ,·k .. p .... ld~n. 

1)Orinfl; &. Schml •• ( n ,," "t"n"y) 

1I"".y I .• I"'.;' ........... ' ·otk 
t'_ ' ~, Con .. & n .. I .. I"II. 1.0.0 ... nlt.,I .... . . d;o d;'~"lo, . "o<,.Ion 

pl ... u.~ dh; .• lo" 
J",,,,n Thon'.' Chi .... Il. & 810" .• "dio di .... ·IO •. m .. di:a 

d .... " .. n .. 'n' 
nCIO.h .... dHrli.lnll Co .• !It. l.oul •• " .... ·oun' .... cu,; ... 

I.I"J·d. Ch.· .... . & 1)lIn"Cha .... :-,'" .. yo.I< 
I ~", 1·" .. 1.· .. ':-u .• Cltnd" ... . C:illf .• " .... uu,,' ""<'CUti .... 
Gut>oJ lr.lnd . Jolcf &. ) l o'Il"". Chic:otu. ,,<'<"oun' uKu' h~ 
£d", .. d !I"mbu.t"". :-. ..... ' ·o.k ....... oun .... K".;.· ... CO"' 

'" II ... 
l"!:impto.,ll.,: .. "ld ........ ' · ... rl<. dl' ....... ' , .. I.,.·.olo n d.·p::o.. 'n'''n', 

" ...... 1" ... dl .. ·.·' .... "dlu d."" ...... '''' 

hew Il~ Il~ (Co"linllr"Jro"' l'UlJrl.~) 

SPONSOR 

J . J . :-.~ .. ""rty Uo .• 1 • .,5 ,\nt"Iu (~h"ln) . 

U. II. Ch .. ", ..... 1 0 ........ l'o~ ... \ ·".k 
1·,·n"·( ~"· I" I· ........... Cu .• l·h;I""'~I .. hl"'. 
l'Ia~.k· T' ........... I" ............ , ,, ,II. .. 
I',1ur ( :I",hu. :-.~ .... Yo," 
Ou"rr'~ (:"'-1" . • CIolnt" 
John HI" ... ""n lie So.n. Chlm~" 
Hutw ... I'"ln. 0, ... 1". (""oJ ~Ilill"'''), :-. ...... 'orll. 
Sa.na)' l"uoJu ... ~, :-. .... 'u.k 
M ... oJoJ · II"rt ... h t·ut>oJ •• 11 .... "11. 
Sh .. rr)·. II"nn, llolI) ....... ..J 
M""I .. "d 1;0 ...... ~ .. yo.k . 
Ma.lI.l" ~· u ... 11 . .... '1<1)" 
-'"ua·fl. "uu"dul ... " .......... ,.",11. 
.... u .1I. I.yund.)' & 111,,1" " s" .. 1 ..... 11,,11,,10 ...... , ' .. 
1'''110 lu. Tl,,), To ••. :-.~ ... 'u.k 
W~. " .......... oJ"'I"' ... " .. ,," . .... c .. \u.1I. um~ .. .. 
'1.-1 f:. W.,bb I ... , ..... uc •• , 1.0. "' ''t"I.·. 
Wll",~ ( ;0""" :-:,."" y".k 
Wohl & " ...... .... . ·w Yu.1I. 
7.11' (;0 .. t:hlc"llo .. , 

PRODUCT (0' UNite) 

. \"3.1 •• )' ~"o.h .••....••.•. . 
S)·n.h ... k d ...... t .. '" .... 
'':.II" ... "nd fj"l.h~' ., 
1"0)"" .•.• 
T0fK''''''"' l ui" . o.·.' ........ ~ 
........ Id Hoo .. ':n~J ... I"fM'dilo 
..... Indbr .. "II.~. 13c lI." ... 
I"'I".~ ••. 
I"Op.I .. ,,,,) 

1':.I .. ""t~oJ fo ..... b 
I·~.fun"·. , .. o l"ll " h 
.....on' .. n·. lu i ..... "a •• .'u •• ............... 
~·Ou"d"l.on fI;:O''' ' ~'''. 
Laund.), ..... I ..... ... . 
t :hlld ... n·, ~po""".",, •. 
WIt ..... "Iu .... " .. ·.,al. 
Colo. ed " lu",lnu", clO.h ... plno 
I)teas,," . 
{arl.· co",. 
Suf. d.lnll. 

AGENCY 

."III .. d "'d.·., .. i.ln~. I"" ,'''Il~I ... 
l.",/I Jolofl;ul. :-'c ... \ ·0 .1< 
I .... ol! "" J .. n, .... Phll"d .. I"hl .. 
I.UIN I. . \\·nlll. :-'e" ' ·u.1< 
Th~dot .. J .• ·un .. :-: .... yo.1.. 
11 ..... 1. II"'~I & .'\old)unald. Chic;ofl;o 
LT. 110""".1. :-: ..... ' ·u.1< 
'::','0". Sew' u rll. 
Hod",,,n ... ,h., .. I~i"lI. :-.: .. " \'0'" 
Zln" .. ~ , · K .. II ... , 11 .... ,,1< 
\bOO" Klmbmll. 1.0' .\nlldu 
Kubt-rl 1 ......... "'n .-\os.ocl" ..... :" .... \ 'u .... 
Rober, lu", ... o" AMt)CI~I"', S., .. '·u.1I. 
.'\01. II. I',·atl".*" 1:0 .......... Yo .1I. 
Elli •. \ ... · .. "I~I"Il. lIu"~lo 
Rob .... . I ........ o n .'Mac l~ ..... Sf" ' ·0.1< 
KuoJn"r, , ........ '· o.k 
•• .. nll. Onn .. . I ....... nt ...... 
I ..... Kuhuk .'dy ... ,1, ln fl;. Sew Yo.1I. 
Hub .... .. ""non .,»"" .... ., ...... ., ... ru.1I. 
K310m , (;11"'''1l0 



HOnSOMjSCI~j\CE" IS OnSOLE'I'I~ 
tlElcc{ro llic CO / O ,.'} e lin lill a l e,f hurdle 10 le /epi.I';oll 

receiver-buyinH by C:OII,fUI1I C,.,f •• • NeLwork 

TV ,r far/,r . .. WCBS -1'V i .fSll c .r /i,.,1"/ rale cm'd 

T ilE thTC:I' (hat color in television 
would mean tht: ohsolesce nce IIf all 
ndeo receivers in t he hOllle h:15 bt.~11 

laid to rcst. At lon~ last Ic1evi~ion reo 
(;t:'i\~ are finding .. a·:td~· market T his 
market has already bt.'Cn pro\'cd. for I~CA· 
Victor dealers in every area where then: 
is regular te levision prOf.:rnming have a 
backlOK of orders that will keep the factory 
Iwing producing the S3.')0 1:lhle.modcl 
rt'CeivCT for months and months ahead. 
(Other models are nol bemg promised al 
this time.) 

Farnswor th. General Ell-etTie. Ptn!cfJ, 
~tromberi:-Carlson, Du1\ lonl. and a host 
of small manufacturers. arc ('ither sellmg 
receivers already or h:po'e Illans 1l.1St the 
thinking stage. T h is spt.'Cd-u p of picture· 
receh'er product ion is no accident. It 's 
dlreCtl)' traceable to the first presentation, 
during October, at the nCA l..;lblltatorics 
in Princeton, XI"", J erse)', of electrOniC 
color. T wo thinJ::s stand ou t :IS a result of 
this RCA prescnlatlon, A home rt.'CCi\'cr 
.... ithout moving parts will be available 
for color tcJcI' ision, And clt-Clrunic cCllor 
\Ii ll not mean the scrapping of black-and­
"'hite home receivers bu t will simpl), 
equirc the purchasc of an ada])ter, ilt 

an estimated cost uf from 825 to 850. 
is adapter win not m:lke the fl!(epU"n 

f color possible but will permit thc cnlor 
ictures to be receh'ed in b];)ck and will te, 
The in troduct ion of c\cctm nic color docs 

01. mean that color television is hel l" now, 
t is the General Sarnoff (n CA President ) 
rediction, as it was last December, that 

t'll take at least four more years (it was 
we last year) before color is pract ical for 
he home, Wllh this CBS doesn't ab'Tt.'t! . 
t \\ill fight for what its rompet ltmfl calls 
nechanical Or sequenti;11 colOr, In th is 
;cthod a color \\ht.~l rel'oh'es III fnmt of 
he <;canning and ra:eivlng t ube. It per­
its meh of telel'islon', ]>rimary cn\ors, 

luI". green, and red, to be sent and re­
eivt.-d one after the oth(;r, gequenl iaUy. 
8 5 ho ..... ever has stnpPl-c prt.'(lieting when 
or ..... ill be al'a ilable on " practical hasis 

( 010. t1tlnilion, RCA w • ." il .ehlcud by 
tlln ,mittin9 th,n prim. ,., colon . nd SUpt. ­
impoli ng thtm IS shown on Ih1t hom. Klun 

CllS, :-':OC, and o..J;\lont are I>pcrat iTlK 
commereialJ)' in ~ew York, Phdeo in 
Philadelphia, Ool\ loot in \\'ashinl-: ton, 
D, C" Ralaban and Katz in Chicago. and 
Paramount "nd Don Lee in lioli}'WI,"d, 
All of these sta t i,!Os and GE's \\ RC,B in 
Schenectadr, which a irs cflmmt.fcial pro­
grams hut is not actually OIlt'fatmg 1111 a 
"scll·time basis" (i t has no commercial 
managcr as do all the othrt stations), 
are d01ll~ twice the job of pruwaming 
that they were a month ago, CE, which 11:Is 
be1!n on the ;lIr (:ontulUouslr for si~ yean 
with pictures in its home to\\n allCl \\Iuch 
felt that Sch..:nt-clady had been conditionl-d 
100 per cent to the medium, ra:ei\'(~1 tho.: 

!>hock flf liS life 111 :\,,\'Cmhl'r when a 
tdl'\'j,;"n -.;tl III a dql.1rtnwnl ~t .. rl' \\ind,,\\ 
l'aw~'d :I polin' call, Tlw dl~pl;,)' IIt-d up 
IraOI( cflmll],oldy 1'dl'\'i \lIJ11 I~ stIli ht-oad­
C;html!'S mOl!;I. mtllium, 

:\t;IIIt.rk "Ill. rallon~ :-':Ul <Ire undo r 
wa)' 

1::\1"1\ m .. tlt.lll pletua llruduc(;rs ~tartt-d 

relaxuu: tlwir ilnu·h.-kvi~i(ln stanH' III 
;""I\1.-mtx:r ... Iun l 'Ol\'t;rsal rdeaso:rl fl~lr 

IIf Its C'JlI/I Cillb film, III DlI:\ I"nl 's \\ ,\ III J 

;11 the:- <;'lmt' lime lhll' wtre hI-mit ~hO\\n 
In HKO all<l VICII Cin':Ult theaters. 

\<; illdicatld III tilt rt'IJoOrt un T, /tlillml 
011(/ til' S/1(III,I/tr TINJOy in the XO\'t.'mbtr 
is~ll' of ~I,()!,,"":)U , tht.'fc is nothinl-: WTUng 
II It II " \' th:lt IOO.OlXl r('('eivers III the home 
won' t cure. 

Tlw'it' 100,000 rl'C,-,j\,(",~ arc Oil ttwir way. 
They \\Oll't h(; mass-market sets lor the 
"inst:llk'd" ])rice \\111 still be o\'er 8·100, 
Witll Ihe ohsolt;«'encc fnct",. lJeing ehm­
m;ltt.'d, and tha t nlt'illlS nbsolc<;cl"nc..: hoth 
of home rt'Cl"jI'L1'1i and slati'm trallsmitt!;N 
(Rei' stalt.-d that adallters for lransmittt;rs 
.... t)uld he just as simple, although naturally 
nll l w cheap. iI~ ildalltcrs for home setsl, 
the most effl''Ctil 'e at:h'ertlsing and puhhc· 
scrVIC!; mt.'dium is rapldl)' being shifted 
frurn hnt til SeCond gc:.lr, 

EvCII douhung-11wmas advCftisrng agen, 
cies flO 11I1Ig..:r aTe pouring sand in the whL-cls 
of Ilfl .lj.!rt:!iS and during :-':o\'cmber three 
flf the top IS hllhnl-: a,l:enciC3 added a 
tl'IeI'is.iClil exa:u l i\'c til tht; lr slaffs, 

Ohslli{-ocl'TlC(' iI~ a hurdle \\I.tI'd for 
lelcv\Mnn IS oh\(l!ttt;. EVCf}'one upccts 
color to ('ome hut II nft longer neccs;;arill' 
mC'ans the uhsoll'scence of mil1i()n~ of 
dollan. Ilf t'QUlpmUIl, ' n l!; busmes~ of 
picturC'l lhat Or thrOtJgh the air is ahout 
out from under the banel, 

/" .' \' 
_ (I ') QJL?.9 9-

or the horne, It has cI'cn gone so far dur­
ng the past month (Xo\'('mber) ;IS to 
ssue a rate (,:lrd fur lIs black-and-will te 
elel'ision station \\'C I35-1'\', Tin,' card 
ocs not es tablish any chat~e for airtIme 
s such. but quotes fees fror ·'usc of faei ll, 
les and scrl'jl'CS," wilich run from stud io 
osts of S60 fO( 15 minutes to $150 fvr 
n hour and 837,50 each additional quarter. 
"",, 

",/1< ) 011 "lftl (// I/'OW J' :'1" 0/,/ of ' '1M r,'ror!" ':./;(1 'u rfn' !""" 
SIQIIo,J h ,"sonsi' Th<" 1»' fir;;, pilf· l' ou J<lIIply , ... Illll!" ... I, 
of Ilttl!r pill, itl, "1111$1 (II \·'T ""Q',I, """~/IJllp,,ol.f 
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"nadlo "JvcrU"", s today "'''Y be called upon to pay an ad"cnisin>: agency 
co"'r",~!I<)n of I S per cent not only on the hasic CO:St of lalcn \. but al$O On a pack­
ag" CO",,,,."'OO, willet. in turn is on top of sevual auortd a!:cnls' commissions. 
many of them buned CommissIons On <:orn''''SSlonli arc tnflallOnu}' and un. 
'<OunJ and d,tn&crous botl. to radIO and 10 talent. \,\' hat.5 It." solutIon}" 

StU,IIt Peabody 

vp in charge of advert ising 
The Borden Company 

The Picked Panel answers: Ilwir worlh and llrti~t~' repreSt:ntatl\'l'S :1150 
earn their "lIt. we mu,t all t.1 us al'oid th(: 
pitfalls of "cxtra" casu. :'\,Ir own opera· 
tion, and naturally [ kno ..... mr own lx'St. 
l'nahles me to produce a high-rilling show 
ftlr an agenc}, fn·qucntlr at kss cost than 
they could do it thcmsdI"L'S. 1 0\\0 my 
prol:r;lm~. I produc/" and dlrl"Ct them. but 
nOll"hl'n.' in mr cost~ \lill aorone find f~ 
lor dlr('(tlon or proouelion. The I>ackagc 
"'mil" prooucer IOskad of adding "'hiddL'n 
ro~ts" must find \\"ar~ W cut cornt-rs. to du 
a better Job fQr 1('<;". I r hI! d{)C!;n't. then 
Stuart I'tabodr IS correct in 1('('llIlg Ih<.lt 
sOll1elhlO!: has to hl' done to al'oid payin~ 
commr"lons on C()!;t~ that could hl' 1'1101' 

matt-d . 

First 1('( us dl,,!)]'1 
tho.: notion pr"":1-
knt In soml' (Iuar­
tas that th(· radio 
dqmnffirnl of an 
<ldl'crtlsing aRl'ner 
I~ the fount of :Ill 

knnwl('dge. thl' 
])..lnilee;L of all ills. 
;md the mcubator 
of :III creative all!l-

'[y. 1\11 ctairm It> thl' (ontrar}". It Just i~n'( 
...:, :-':0 ont' ha~ a monopoly on gcniu~ or 
talent It ~hould make no diITrrcnce that a 
radiO prOJ(ram IS born ill an adwrti~ing 
agency. a p3ckas::c producing organi7.;I!lon. a 
Inlent ::\grnc),. a llctwnrk, or crcatLod h>' an 
mOII'ldua!. 1110.; dl'Ciding fac tor should ~ 
the program Ihclf and the hest i., often 
found through (Ornpdl!lH' S\lbrlll~siclll~. 

I\nd noll', thc answer. The fu nction of an 
advcrtising agency is not rll:ccss<lrl ly to 
(rl'all' a radio pr~ram. If It docs. so much 
thl' ""Hl'r, but It s lIIall1 job i~ to find the 
nros:ram best fiuL-d to the ad"erti<;cr's 
Pilrtlcular nrrd~. In doing so. It is CntrustL'(] 
I\"i th the spendmg of only a. much as is 
n('CI'~"'lr) to do the finest job . to 
acha;I'e the gro.'3tCSt f'sults. To [lut It 
another \\";!)'. th(' ago.:ncy is the bargaining 
agl'nl for the adwrti"t!r. chafl!l-d with til! 
responsIbil ity o f d('ahng CXI"K'rtly with the 
crealors and owners of a radIO property. 

You sec. r bclil'\'c thaI I,ath group h;!, 
;! dclimle function m tlw schcme of thmg .. 

artist's ap:cnl, prq.;ram creator, and 
01\ ner roch ~lfYr~ a ~r)(:cific purpo",' 
and is ("nllll,~ to he IJ;ud for Ib \\"ork. 
Lih'II1<:C, thl' a([I'{'rtl;mg ap:I'ncr\ COITI­
ml,Mlln is wdl o.:arnL~ if It find .. a ~llIlabk 
pro~r:Lm for It~ dl"nl wllhm thl' bml.~ct 
out[mcd. h<tndk, all I1Ullll'roU~ supern.<:orr 
mallt"r~ '<uell :t~ Ihe <II'crall policy. ",."ripl. 
C"lllnn;rllah, public rel<l11011'< from 
thl' ,1:lrt to thl' actual bm:ld(";I~t and 
11c)""nd rLl.!ht up to the n'~ulh 01 

thl' ]lnJ~ram In lerJll~ of the :ld\'t:rti'l'r's 
llurlllN' h.: H dm'£t '<:lI\"~ or of ,til 

1 am ~ure :'IlL I'e<lbodr dON not think 
thM Iherr i~ only onc [In)ht InI'oh'Lod 111 an 
indu~try. from rail" mateTial at the <;(luree 
to finishi'd proo\lct III the hand~ of tht." 
UllilTIa1<" (onsumo.:r, then' arc many J;:roup~ 
\\"ho contnbule tlwir lll11e to thc Industnal 
paltl'rn and all af{' entltlL~ to a f;\lr ("0111-

pcn<,allon. Our enl1re l'COnnmr i~ (on­
structlod ullfln this r"undauon and If 11"1' 

<ln' to ha"c fruth m lhe elflCielll;)" of nur 
sy~ trm of fret' t"nterpflsc. then Ihere IS 
nothing Inflationary or unsound in it. 

It is trul' that thefe arc of len "hIdden 
(har1-:c~."' I agro.:(' WiLl} :\Ir. Pt·almy Ih;11 
lhl'.;I: should and can Ill' chlllln,llL-d 111-
dlW, that should I: .... one 01 the aims of the 
adl'('rti~lnJ;: aJ;:cnc}, :I~ thl' lI"atchdop: for 
the ad'·CrLl!;l'r. Can·lul ~crutlnr of co"t 
Items ,hould ro.:l·o.:al to thc e:l"pCrlCneL-d 
buyer an)" " hidden commis~l'ms" or dUIJIi­
cation (If charJ;:es. E·wcncnce \\"111 enabk 
the purcha~c of :I pruJ;:r.lm \I Hhin the pre­
\"aJlmg ~landards 01 co~g. RadiO pro­
grammJ;: l~ no dliferl2nl fmm an)" olher 
bu~inc~s. You j.:c t II"hat rou 1),1)" for. 
PaymcntS to a wflter or an aClllr [\lhn pars 
an agent a commission nr to :1 producer 
of a p .. lc1-WgC pn)j."!ram I ..... ho add~ a ehiLrgl' 
for Ius entrepreneurship or to thl2 I'anou~ 
eOlllrlbutors that add lJP to a SUccl'~~(ul 

radIO prol!rarn do not mean "comnllsslons 
on comrmssinns"; ther only me;m p:l} ment 
for \":llu(' rl'Ccj\·l'CI. 

D.I\ID II \lE Il.uPER", 

Fief P'fsid, lit, 
OUf/1 & CflOf/pdl, /111'. 

"d"ertl"rnJ;: 
aliellC!e~ ~hould b .. · 
p:lckagl' "roduc,r<­
for th<:11 ("lient~. 

That thcy call't bo.:, 
:r~ hrn:ldc.l~tm~ I~ 
eOllstllut~'CI tcx.Ia}. 
IS nb"iou~ to any 
~Iud\'nt of commrr­
cbl prOl<ramillg. 

1l'~tltlltu.nal lI:1tnfl'. th()u~h 
110\1 CI'er, 1'\'1'11 

ll:lcka;:c produccr~ hal'(, prol'~>d 

l4 

Tht·n.' I~ a J!rowing (('('Iinj.: :It adwrtiscr 
~eneies. and networks. that program costs 
naxe grnwn way out of hne anrl that "'e.\lra 
charges"' m"oll'cd in the production and 
prescntation of shows arc partir ft.'SI)(}nsrblc. 
Til" answcr a~ to whethcr or nOlthlS IS tnJe 
is found III \lhat a wos:ram cO'\t~ PCI' sale of 
the ~pon50r'~ product. 

lit BROW", 

illd(pl'llo(1I1 prQ(/uco 

\\'hat any ~I)(}n· 
!\Or bu;.·, IS a pro­
gram which he 
no~ will rl'aeh hiS 
:ludicncc. The price 
n(' pa~'s for hiS 
broadcast show IS 
Important only 111 

relallon to the audl' 
I'll":" that h:: r{'achl'!' 
\\]th It. If l'aeh 

mcmlx'f of hi~ cn.~t h:rs an agl'nt, who is 
paid fi\"\' Pl'r co.:l11, plus a prC!;s a~eot 1100 
I~ \\·orkin.r::::on a pt:rctntag,· b.l~I~, and if the 
\I rlters han' agents and prc.~~ a~ents too, 
then lhC'SC "'commi~"lonS" are hem]:; p.lid by 
tlw laknt. not br Lllr ~ponsor. This i~ 

!nl,' unk~~ we arc tn as;;umt· that c\"\'r)" 

part of till" bu~mt."~~ of promo1..II1g a IX'r' 
fnnlltr I~ eOIllOli"~IOIl pmd by the adwr .. 
1I"",·r. Whl .. h IS lJnt .... n:lbl .... 

The adl"trthmg at!o.:llCY r~ the spon-ar's 
n·pn' ..... 'otatl\·C m e"crr fonn of adl·crtlsrn.r:::. 
It i~ l),lid. by tradition. 15 pt:r Cl'nt rather 

SPONSOR 



th;1II a fi.~L'(' k"t:. ;\"atumJlr t l1l' iJ IX'r ... ·l1 t 
is U]JOn evcrythmg tha t It hu y<; for an 
ad \·crt i$.Cr, It call' t he 15 PI.( n'll t .. f an 
invoice ~ a network <;;Ill"'m:m's COIll­
Ullisiun. ~ss the a rt is ts' n'prL"iCntall\"~' 

commissions, ll'Ss the 1"I."lCk:tJ:e Ilnxluce,,' 
comnllssion. 

~ Iarbc thc "fiXl"t! f,:c" o]ll'ratinn mar h .. : 
till' Ix-st. Fi ftL't."n ller c~nt, h""cv("f, is t ll~' 
l(l'~ra llr acccIILL"t! form of :ij!L'lC~ rCt:om­
pense, am c\'cn \\ lI h thc h:O;L'li "-'C b.,.o;IS 
mall ), sponsors \\ould still f(."I.·1 t he~ "crt· 
p.1.}· mg comnlisslon~. 

\\"h.1t a program dellvcrs III sa il'S IS the 
unllOl" lant ractOf m al! \'c rt l$m!:. If It s.:11s 
at iI \01\ cost per s,1lc, II 'S doing its joh. n .. 
mal ter what L-ostS arc mcilld{-d. 

C II IIlLES C. U ,\I!Il \ '. 

N OlionoJ l ' rog lOlII V il(r/o l , 
Allltriroll Ihoodros/i"g CUlI/pU II) 

Like mosl of the other indepe nde nt 
slations in America , WOV builds liS Oll"n 
shows and sells them as p:lCkag~'S. tm\(' 
and t.1Ient. There arc no "hidden" com­
missions in this tnX' of p:lckaging, unless 
Ihe s,1.11'S cost ca n be held to b.) :L hidden 
fac tor. lIowevcr, S,11L'S commissions arc a 
part of the st ruc ture of t he Am(.'fican W:I)" 
of clomg busilll.'ss and arc often far mOrl' 
economical than pa)' ing fOI s,11cs that are 
not dehvered. 

The "time arn.l lall"llt" form of operation 
permits of a minimum of extra COSts, as 
IrOSl advertlSt.'ni \\'ho have bought such 
local Oper.l. tions have (hsoo\'{:rL'li. l~kagL'S 

on local independent staticns must delh'er 
on a cost- p<:r-sale b.1Sis. We deLiver 0 1 

else 10!'(: business. We deli \'':r through au­
dltrces dcvelopL'li by Ule Sta tion, not the 
ach-erl iscr- Ihere is nothing between us and 
OUr audiences and sponsors. Commissions 
arc nOt a local statinn probkm. 

1{,\Ll '1I N, WEll,. 

Gm r wJ MOJ/Q~n. 
Slolioll n'Ov 

COMMERCIAL REVIEWS 
(COJlI ;"'itlfJrO'tl ll<l~ I ~) 

TIME: As rc t sound bro.,dca~ting is nnt 
a competi t ive fac tor with television since 
SO PI'r cent of those who have picture 
receivCf"S arc fans and listen to a rad io 
'itation only when there's nothing on the 
visual aLr. There "'a s no TV program to 
be seen this Sunda)' evening a t 9 bu l T.lJoy. 
PROMOTIONS: Newsp.1.JX't OOvL'fUSmgcar­
ned the T-J)oy JllCS..c;age and thC'rc should 
ha .... e been considerable vicwing. If there 
\\'as it was promotion fOI lc1evi~lon HI 

reverse 
CREDITS, Crro.ts is hardlr the word for 
an), in{orm,1.hon on \lllo did this show. 
Phyll is r-. Terrill wrole ii , Sobol as mcnliOlK'tI 
~'\'iouSly takes tl1(.' responSibili ty {or 
K BC's SIde of Ihe l)roductlOn. Roben 
'(;dham, J, \\'al tL't Thllmp!lOn VI), i~ taggl-d 
\I ith the t itle "proclucer. " If HCA could n't 
;Iave sc:mnL'(1 a good show it ~houkl hal'c 
j a\'ed cash and had \\'(\BT sign off at 
,1. as it frL'qutnt ly docs on Sundays. 
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RETAIL $atu in J~ 
ARE CURVING SHARPLY UPWARD! 

• Retail sales volu me is jumping by lea ps and 

boun ds in Indiana. Recenc figures re leased by 

the D epartm ent of Co mm erce i ndicate i n­

creases as hig h as 243%. for some types of 

busi ness, o\'er sales of a year ago. 

WFBM. the o ldest radio stati o n in Indiana, 

has the car of the big Hoosie r market, located 

in I nd ianapo lis, in the center of the State geo· 

g raph ica ll y and populatio n.wise, WFBM has 

a stro ng voice in dec iding how Hoosier do llars 

are spent . It 's J/u medium to use 10 sell Indiana. 

BASIC AfFILI ATE: Columbia Broadcasting System 

WFBM Represented Nationally by The Katz Agency 

" 



N E\\,~l'A I'ER :Itlihawm par~ ofT III 
th..: :-iouth J'hl :I~ 111)ay~orr thruu~h­
uut the n .",1 ,,' lilt' nallOIl. no Ul<lH..:r 

hnw the nl'\\~mCII "" til<' p.1.J>crs fcd ahout 
It Fir~t U1 puhli~lt~· in th..: Atl:mta, Gl'Or.:-m. 
area, Ul a \ICI,k in Srpto.;mhl!f scko.:t.,.'d at 
random, \\';l~ W~ll. ]Jlunct..'r ~latl(ln in the 
af":;!. o\\'rll,d by the , i /loll/a jumllu/. T!u,' 
nllwf 'tt:lliollS in thl' cily J.;nt praclic:dly 
no '11;I":C dt:spilC the bel that 1:1 dailr 
i~~Ul'S and 2-1 w~kl)' IklP"'fS were ch~'Ckl'() 
(or t hi~ rcj.!ul:lr report of "puhlicity in 
a(uoll 

Fan news 111 till: broadcast [,<:Id sull 
(;lIes n('ar t he top In r('ada mlo.:rc~t, :15 
rcportl'd III nnothcr fC;L tun' in th iS ISSlle. 
but ]l\lhli~h,,~ contulU{' lOJ: ivc It tile :J.bsen\ 
tr<,aUm'nl except in C\eH:land. OhiO (the 
..... 'Cond are" plaCl'C] under the ~ I'I)"'~H 

puhhc-rcl:ltions-in-pnnt "Iide rule fOf Dc­
e<·mher). 

\\'SU is credited Wi th 60 inchL'S 01 publi­
Cit}' on nat ional pr<Jgram~ in the rating 
week; 01 these. ,10 1 ~ IIlcht'5 ..... ere on :\'BC 
progr.:uns sans local call le tters :Jnd 19J 1 

addltlon:J1 inches on net prOf.:r.:lms with 
local station cH"<Iit. \nWIl ligures for 
\\'AGA. the second s(:Jt ion III thiS rating. 
atL' matched to these. II'S mOl'e t h,1II ap­
paren t wh:Jt a nell'spapCr affihatioll 10 lhc 
territor), sefVed b)' Allant :J stations mcans 
WAG,\ and liS netll'nrk ,\BC togcther 
raled just 111 ~ inclu .. -''>; the other two 
"major" nutlet:. In the cit)' r.:ln like this: 
WCST CBS. 81~; \\ "ATt. .\IBS. I. 
~ Presenting Ihe entire picture 01 thc an:a 
in tabubr form brings forth thl' crYlIlg 
towcls: 

1>"11 1<," ,,'1 I ~""L I 

WS II " 11<: 
, M bl 

\\" ,H •. \ Aue 11 '1. 11 '1. 
"l iST C IIS ,. ~'Io li'l. 
\\, .\'1"1.. MUS I I 

SI:JII"ns not 111 Atl'l1Ita bUI m the :Irl'a 
~O\en'd by Atlanta. <111 01 them With neil's­
pap.·r affill<lIl'IIlS. cnille U]1 like thl~ 

\\.\ IOC I> IIIS 
11' 111 11 ' .\IIlS 
II (; C ~ ,\ ,.\ tll," 

• "\In" (II thb i'l"r-opl'nlnK pubhdtl·, 

I 'ractlcall)' <I!l of Ihc out·ol-towll st'ltllln~' 
~pa(L' \\"a~ lound In thr ne\\"~P,IIx:rS owning 
Ihl' ~t;,ti"I1~. and while the ~Il:tc .. was 1111-
pn'''-~I\'C, tit(' hrnltl-d (irculatl()I1 of the 
p<lp.:rs and thl' lo.:al .:haractlT vI tlw sta­
Uons do lIot p~mllt of their b .. :lng plan"<l 
III the mdwpoht;,n publi.:lty S\\'C'l'p~l<lkc-s, 
It ma~· b.: 0011'(1, huwe"t'r. th<lt :-'Iutual's 
",,"o\' .. ragl' Imlll \\Ithm" formula has lI,,·\'('f 
bcl'n ho..lll'f ,kmonqratcd th:U1 m thiS arca 
Wllt'r,· a J;t<ltJon Ul one I~sue of 3 w .. · .. :kl} 
l!:<lrnered more hfll'<I~L' lhan anr Atlallla 
~tall"t\ colk'\:led 111 daille~ and \\\'Ckli~ry;.. 

). 

If :'\ Iutual ,,,:lee fll!:ur~'~ III Ih('~ \\f,;ekll~'~ 

WCI'C comhinl'd wllh the In-lown st<ltions' 
laoulalJon it would put :'\ tBS m sl'Cond 
plan' with !i0 1 i inches, Again JI'S under· 
linL-o that l'ach area tahulatllm IS hi.1\ical1y 
a mdropultlan ccnter area study and ~mall 
tl)wn ~t;,tl{Jn~ \\ithll1 the tradmg area of the 
mdmr"',litan center arc IIlcludl-d ellllr in 
ord<:r 10 cOlllpll'te thc picture Wi\ tOC is 
in C'JvingtrJ[1; \\ III IF In C:ulenwillc; 
\\'GGA in Caincsvitl(', ,\11 arc in GL'Orgia, 

Atl,mta ad\'crtlsing shows a dlffercnt 
picture, \\ith tht' CBS station first during 
this random wcck. simply bt.'cau<;c of th(' 
fac t t h<l t thc Rich Departrn('nt Storc ran 
a fu ll pagc ad IOf it s lII-schnol program 
ovcr WGST . T hat 's Illent}· 01 illchcs 
(160. to be cxact)" Onl}' :\,llC programs 

C1l'\'cland. Ohio, is d ifferent. It has t hrL'C 
dailies each wi th a r.:ld io L-ditOf and (':Jeh 
with an ('(h tor who has canwc1 plcnt)' of 
resp.'c t at the home offICes 01 the networks" 
Whcn they get away from It 311 and ha \"c 
a good time in Ncw York, the red carpet 
is rolled out Inr cach of them, 

One of thc papers. T ilt PIQil! /JrQ/n, 
owns one of thc st<ltions, WII K. but thc 
'>tat lon st ill h<ls to work to win ~1)3ce" 

No out let gets much 'pace fo r Its local 
('flort s wi th the cxccpt l\lII of \\, II K, which 
can 't depcnd too much on thc I}f{lgrams 
fed In It by its network. :'L tutual. although 
('\'en il m s lopS in lineage thc spaec which 
Will\. gets on its local efforts, 

First during thc random \,cek selected 
for measuring IS WCA R, the local ColumbIa 
outlct. Spotlight has been tUTI\OO IIII1C :Jnd 
time agaill on the John l'all operation which 
publicity-wise is sp.1rkL'd by :o-. tannie Eisncf, 
CI(}',(' behind It comes \\'1'Aill. the ;';UC 
o\\nL'(1 <lnd opcr:lt('tI (lullet an the 'Ir<!a, 
Actually It W:JS Fred Waring's appearancc 
locally which hiked thc ;\,llL' Imea!:c lor 
thc test \\l'ek cnnsidcr<lbly, a. a perS<lnal 
itPI)('ar,lIlce b}' a st:lr al\\:Jr~ d'Il'S, SItting 
11\ tlmd placr is the 13111 OXcl1 statIOn, 
WJW. T ht' open Ill.\: ,,( thc lIenry i\ lon:-an 
;,how (WJW IS an ,\BCoutl<'t) ta!!!tL.cJ COII­
stdcrahle line<l~e SIllCe :o-.torgau·s the radio 
('dlloc's sl\'l'LIhc,lrL Right h .. :hlud WJ\\" 
ram.: \\" 111";, thc ~tation wllh the local 
new~pnper ut1iltallon, wl\irh hnd nothim:: 
1';pt.'CI<l1 ttl ~nag spaH' II'lIh during the \\'<:'(:k. 
If it had heen th(' 1I'~'l'k that QI,((II 1m a 
/JQy had vi~it~'(1 the nty, the ~hcl(' rule 
would hu\"c h<ld plentr morc to d" and the 
rdatl\'~· S(<lndmgs \\'ould h<l \"c hcCII \'err 
dl!Ter.:nt. Thc weo:k eh~ .... kL-d was. as arc 
<111 wCl'k, · willch ~ I '(j-":-.,(lll ~'nd('a\"<Jrs to 

had <ld\~r t NnR \\111..:11 did nvt GUTY the 
l!lcal station call letters, a t01.:l1 of fivt' 
IIIchl'!' 01 such ~p.1ee, !'aid ~\1ace lonkt-d 
hke this under the ~ltdc rulc" 

S .. ~ 'I"" " ., 1 .. "",1 -""Ll,,,,~l To .. ~1 

\\{; ...... 1:IIS "" ,'>6'1. 216 'h 
\\'~II -' il t: '" 51 '/. n'l. 
1\ ,0.1 ; ,0. .... 1It: " " " WA 'I'I .. ,,\1 liS ,y, 

'" 
Thc out-of·\(jwn sta t lOlh :Jd\'erti<;(.-d thus 

\ \( ;( ; \ \III .... 
W !>I OC M ilS 
WJl II ~' .\Iii .... 

'" '" 
As In :,\I mneapol i~ ~L Paul (;-..'ovcmht:r 

S I'O!\SOIt), many of the adnrt l<;cmcnts 
that apPl'<lrL"<I f!lr th(' XBC and CBS 
~ta t ions were cxact ly the same size. 

There was plenty of other publicil)' ill 

the weeklies but \'err littlc radio space, 
I ndustry press rel:J\Jon~ cxputS fI.oel tha t 
N AB publiCity men might wcl1 undcrlakr 3 
u('wsP:JPU L-ducatlonal Job • 

slidc r ul<'. just an a\"crage \\'l'ek AClUall~ 

Ir an)' network could ha\"e been said to 
ha \"c a rcal edge all th iS week II was CM:::; 
which ratl"<l considerablc sp3ce fOf Its T" 
color demonstration as well as for the racl 
tha t Frank Sinatra st<.>ppcd in for Rab~ 
Ragland at thc Copacabana (;\' . \",) on 
thc la tter's dcath, I I thc :\,BC- Fn-d \\"arint:: 
Spi\CC and tht' c n s colOI' tclc\' ision-and­
Frank Sinatra space wcre eltminatl-d from 
the tab, al though thcrc wouldn't be an}, 
justifICat ion for doing so since cvery wcck 
something or anoLhL'T h:lpp,.:-n~. thc :'\ 13C· 
CBS r.:lec In Clc\"cland might h:J.\'c resu1t{-d 
in a dead hea t. 

The Cle\'dand standings Yowc: 

I' LIII. le IT' I'C II £.~ 

:-. .. ~ ,Iu " " ., ,~, -": ~ !I""" I 'rolal 

\ \'( ;.\11 C:U;, '" IIb'l. III '/) 
\ \ T ,\\I -" ne •• IO~ Il l'A 
WJ\\' ,\II t: ~ 'I. ~ ~'1. S7 V. 

\ \ "11 " ,.\ t ll;, " 44 '1. , S'A 

Bl'Cau~c Ct~'wland Itk'lf W<lS an e.\ccllcnt 
publicity n1easunng pl:J.Ce" II was not 
nt'.:ess,,1rr to Illca~ure out-of-IOlI'n weeklle, 
or dalllcs, Sincc. too, other towns art.' <;(I 

nem l'1l',·c1<1nd, l'\"en <I S()..mil,' measure­
IIICllt wCluld h;J\'c \(I include ton man\ 
lactors to llL'ddinitl\"c, 

There was practical1r no <ldn'rllstng III 
th ... papt'r~, !OO no TClxlrt 01 paId lmeage I; 
mc1udl-d lUI' Clcveland, All pubhsho:rs 111 
Lhi~ area know that radiO (an fare i~ J;:ood 
rC<ldlllg. Ewn tll(' Clrrdalld SluJpPIIlf, 
XUI'< n.tn~ 3 (ull column of radiO news. 
u~lIIg flIT the most part pl'f<;<mahty material 
fill Ihe stnr~" Big!!t'st a:ldio ~pace J;rabbtrs 
in <Ill p<lpcn; <lTC gl<llliour pictures nl the 
roung ladles who mike for a li\'inj::. 
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.1. c.; ... ·lisle .l1 ... , .... " .... 1 
I" Ihl' (:rml'/ lI""11(>r uJ 

U. S. S/l'C1 

N o CO:\I;\ ION spacc.grubbcr is J. Carlisle i\ lacDonald; Ills public 
rc1.1tioninl& has alwa ~'s been on a grand scale. So it IS befitting 
Ihat when U. S. Steel wanll'd to sell it s story on the alT J\lac­

Donald (he's StcCi ])rcss '3!,(cnl and assistant to the chairman of the lXl.vd) 
turned to the number one cultural thea t rical group in America. the The' ltre 
Guild , for an hour show. Its prest ige was in kL'qmll:( with Su'cl. 

lie also insisted that the voice of U. S. Sled he American Bro.1dcasling 
Cornllany's keenest repor ter, George !l icks, a yen that was a throwb.1ck 
to the days \\hen l\ ll1cDonald coverctl the world (the world was Europe 
when i\lacDonald pounded a typewriter), TIle air problem that facl>d 
i\lac, after Sted had aC<luircd I licks and the Guild, was slight ly 011 the 
ll1und.1llC side, I t seems they wanted to scll merchandise as well as puhhc 
relat ions, Thc lattcr had to do with grand gestures like industrial rela· 
tions. stockhclder rela t ions, and problem! like the reemployment of \'tU 

all that \\'as :\lacOonald's WI)C of press·agency, Rut he SUrprised most 
of his associates at 71 Hroadway (Steers :':ew York headquarten;) by 
delivering through Goorl;e Hicks solld selling stuff (or Steel subsidiari~, 
as well as good public re L1tion~. 

lie's not nearl)' the Sluffed shir t he sometimes appears to those \Iho 
meet lum for the first lime, Ilc'$ given the agency, Rallen, Barton, 
Dulstine and Osborn, and the Theatre Guild, more freedom than an .. gency 
and a pl!xlucing group usuaUy reech'e on a big prcgram. When ne\\"e. 
paper radiO edi tors in their last IlOU votL'<I U. S. Steel's TI/"olrc Guild oJ 
Ihr Air second among their dramatic favorites, that was more important 
to him than the fact that the program hadn' t as yet made the "First Fift{'Cn" 
in rating. I~itors mold opinion. If the)' listen they hear U. S. Steel's 
story and that's a special fUlm of public relat ions. 

"fo (ECEMBER, 19.46 

Remember.the 
story about ••• 

THE ELEPHANT 

THE MOUSE 

Keep YO\O' e ~c .... WWDC ;" Wo."· 
'" ........ ! If. Ihe .,a'; ...... "I. 'he b'g 
.ole. "'ollop. , .... 'c·. O"ly <>'Ie ,ca"," 

fa, ~,po ... e, .. people 1I1(f "'e ..... 

",," .. "d ." prOll""'" We have .ale. 
........ " ....... gol..... • _e 'd ~l.. , a 

.ho .. "'em ,0 yw. 

Keep your eye ~n 

WWDC 
Coming Soon-WWDC-fM 

l,pr ••• ~I.d Nolio .... lI, 10,. 

FORJOE & COMPANY 

" 
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Th", ,, identiul twinl iIIullI, l" ILo tion Ie " thai nolh ing changeth 

TMDE NAMES 
OVEEEOAED 

With clients and listeners to pleas, 

juggling call letters was no sma. 

c hore to two veteran N ew York station 

NIl", T., mm,,1J Ind Tom D"wey tum up to mlk" fint WNBC b,uk 



i 

. , 
it 

Mlrguet !"'~n , Corn mln \.tto., j, • top n.me behind ull le tters 

R.-\DIO stations hal'C yens to change their n;Ulles a~ often 
as a maiden lady. That bro .. Kicastcr5 gh'e way so sddom 
to temptation rna)' be traced to the fact that changlll;! 

a trade name IS fraught Ilull more consequences than tY1J"l..! 
a Jo\'cr's knot. E\'cry time a station changes hands one of the 
/le\\" owners is certain to feel that the station should be Imked 
by call letters \llth its newspaper affiliate. J[r3nd,)'1ppr. or the 
chamber of commerce. Changmg a mllhon dollar trade name. 
and many stations h;w(' callieuers (a broa<!cilster's trade namer 
which h;l\"c cost a million or more to establish. IS just as much 
a problem as would be Ute rechristening of Dodge. Frigidaire. 
or \\'heaties. Yet two of America's ~e..1t stations. stations whIch 
had spent millions during the past 15 rears selling their t rade 
names. decIded during the past rear to adopt new tags. When 
WABC and WEAF dId that. ther were riskmg the ad\'ertismg 
investments of hundreds of manulacturers III the latters' key 
markets, The changes, made on Saturday ;\'o\'embcr 2, aITect..--d 
most of America's great .. ir sponsors, 

Why the changes were decided upon is immateri;d at tIll . 

(Pltau lurn CO (XJgt 43) 

Ad·libberl like Art Godfre ), C.ln 't u ll them wron, . H e ,hines up 

-- / 
/ / 

.. 

" 

, " . - ,.' '"'. 

\\'cnS , -'­" --.-
11", h f'h.fh ,t> 



It took Slick Airw • ."s to sel T uu' fint FM ,t.tion on the .ir 

F~I is ,vhut the FCC ordered 
Slalion. .. race 10 gel Oil thc 011' as I'CCCH'cr 

IHfl l wj{l(: tUI'er,f ill crca,fe ,'let trickle to J'izablej/ow. 

Adverti,fillg bl'll,rh-(![I 11 0 IOllgcr ca,flY 

A1H"ERTISli'\(; can't lake nl (fre­
(jUl'ncy modulation) or leave II 
alone. I( broadcastml( is mcludt'tl 

III the promotion picture o( a manufacturer 
then 1-';\1 is in that picture and to stay. 
Actually, by the thmkinl( of the Federal 
Communications CommiSSion, F;\I is dt'S­
tined to take over III\: major load of broad­
castml( to th~' Amo.:rican I)(.¥lple, This is 
net cry~tal-balhn!( bllt the ollicial stand of 
the FCC. Charlc~ R D~'nny, aClmg Iwad 
01 the (OIIllIllSSlon , \I'arn~'(1 slat ion operators 
recently that l'\'~'T1 station~ "\\ho mar be 
rdymg' on tlll'ir hi~her power 10 shelter 
thtm Irom F:\I may find II won', 
work that way," 111 (ulth",r urging Ihat 
standard bro;locaS[lIlg 11\:\11 ~tallnn oper­
ators gcl mill F:\I qUICkly C{)mmiS~loller 

Denny drove homl' [II!; pomt [hat l'\'entu­
aliy 1':\1 \\11i "tah U\'l'T" hy a'\Surmg' Ihe 
~tation operator that hl' wouldn't he forcl'tl 
to ~dl lll~ ,':\1 ~tatlO/I JU'l bo.'caul<o,; ht, 
0lloCr:lks:1I1 F:\I station Ith., FCC doop.lI~ 
rut.: ~tatc~ that no ~tallon opcr.:tnr lIla,l 
own tlHI -tat Ions III orK' mar];ct' III' under­
Illwc\ the COllllfll-: dlllllnatl<Hi "f A:\l LIL 

lllany ll1arJ\l'h by contmulll~, "till' ,':\ 1 
hro-1d('a~tl'r 1\1111 K'><.:S IIlhl ]-';\1 1IIIlrnntinul' 
to npaate hi~ A:-.I _WtUlII unlll F:\l rl'­
pl;ICC~ 1\:\1 11\ th;lI an'a." 

.0 

T he FCC has made It clear that only l1\ 

arl'a~ in which F:\I cannot render adL"quate 
Strvice I"a~ ' rural aTl'a~ II'her\) It I~ un­
.'<onomical to Operllte ~tat]()ll~ that gl\'e 
Intcnsi\'e rather than bro.'J(1 co,'er:l/{c) will 
bro;\dca~tmg as it is ];nown loday contmlle. 

T his being so, F:\I can't be bruAA~'tl off 
br adnfrw:er or aJ.:ency. Si\IY-Slx st ations 
are III operallon, 5G I more authorll.cd. and 
:«>7 appllcatl(lIls pendm!!, 

The rdard."<I sct-m<lnuf<lcturm,1! '1luatlOll 
(:!~ indlc;lkd in TI" III.: FUll, in la~t 

month's i~~uel i~ rapid'" b'."lIlg Ck:Ul"<l Ul), 

St,ombel,-Ctrison 's Ray H . M.nson sius 
SPONSOR I l.ctu.1 ffl=Oft on FM shtus 

Dr. Iby I I :\ I:lnson, pre~idenl of Strom­
be,g-Carlson, one of the lI:ading set manu­
facturer~. rl'porting on the F:\I receln'T 
sltuallon, gl,'eS a cle3r picture n' hoI\' many 
selS 11'[11 be 3\'allable for F:\I listenm~ by 
the end of 1!}..Ji', lie stalc~ Ihat by January 
I. 1~1i' , the cStllnaled total for 19-16 of 
new·wal'e-band F:\ l lecel\'cr~ha\'mg rcached 
the field \\111 bo.' 155()(Xl III' COnt'nues, 
" 1111S production plctur~' 1~ due for a rapid 
change m the near futurl' Il can be 
cXlX'Ch.'tl that mdllHry prodUClion will be 
stepPl'tl up b'Taduall~' dunn!:, the first half 
of 19-17 and at a much higher rate dUllng 
thl' last ~ix monlh~ of nC.\t ye:ll'. A good 
guess as to the production rail' in Dl,<cm­
ber, mH, on ]lTl'SCnt indICations, is Ihat 
F:\ I-I\:\ I TL'Celv<!rs will ce gOIll~ mto 
the lidd at Ihe ratt of about I million !'Cts 
pH Yl'ar 

Dr, :\ Ianson al<;o l'\rlam~ that the ovcr 
395,7:-.0 F~ l rl'Celn;rs now In the hand~ of 
the public which are l"qU1PPcd 10 hear only 
Ihe old·b:md F:\I are m mesl ca~cs slil1 
I\ltiloul a ~atidaetorr method of being 
cnll\'l'Tlcd to the new band, Stales Dr, 
;\Ianson, "A number of ad;!pll'rs or con­
\'l'rtl'r~ u~ing \'acuum tubes ha,'c bI:cn 
dl'signl"<i but, <;0 far, h;!ve nnt nl('1 with 
fanlf br owners of the prCII;!r 
"':\1 rl'Cl'I\'el1>, 110II"c\'er, recenlly, th"'Tt' 
has bo.~n announced tl\l' so-called Dmcnl1 
Adaptl'r \\hich I~ a ~Impl(' antenna d(,\"lc(' 

which can he attached to the prel\-ar F:\I 
rlCCI\'l'rS and, in some fal'orablc F:\I re­
cellllon t!l<:allons, allows the majonty of 

(1'110$( Im'l 10 /'Ott 0/6) 

SPONSOR 
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I C. ,..~d i.n bOfd~1 listen en c.n 14k" the, . chOICl of United 51,,!el 01 OQm llltOn st<ll ionl . Surveys . how that Ihey .Iick to their loc.l oullds 

Canadian Stations Preferred 
- say Canadian listeners 

I :-\-TO\r;"\ rovcraKc has bcl~l ((Rlnu tu 
Increase pr~ram hslcnmg to an}' 
ndl'cruser's mcssagl', although many 

'Idn~rtj!;ers st ill fl'C1 that north-of·thc-bur­
cler tislcninj:! ran be obwinl'<i in a major 
war throuc;h U. S. st'ttions. This has tx~n 
dl~pr()\'cd OI1C(' again by a border-station 
~urnr ("onducIl'<l III C';mad:l for ;, !c:ldllH.:: 
l '. S. food nmnu faClurer. 

Sun'c)' .... as condurlL'Ci m \'alll"Olll'er, 
B. C: Wmdsor and TOllJllto. OnL1rtO; 
:-' lonlrC<lI, <...)udx'c and a number of smalkr 
l..;madl;tn towns. The report mdira!lod 
that onl}' III Windsor (across the river from 
lJclroit) did any (onslderable lIumhcr of 
fami hc~ n:gularly tune t ', 5, stations. 
,\n ""pmiun" double dll'rk til the f"rtu,ll 
,utvey indicated that the reason for the 
tunmK in \\ indsor can be tr,ln:d to the 
number of residents of that town II ho make 
their 1 1\,11}~ 11} [)ctrOlt and the d ose l'fonomic 
link bet\\'(:l'n till' Zl. lotut Citr and WmdsoUr. 

s..,:ond town to listcn in any dCf::n~ 

to U, S, st;ltltms IS \'ancoun!r, B, C .. hut 
In thiS Western Canada Illrtrop(Jlis the 
j).;lttern of in-tfl\l11 st ;ll!nn II~tcninJ;: IloC~im 

to leveal It<.elf Where shows are ht';lrd 
from a \ 'ancouv('r sta tion as Il'cli a~ ,l U, S, 
~t,HIOI1 {ioc,Ht'<l In Scattle l lt was found that 
Il'S~ th<ln 10 per cent of tht, Ilst('11in~ tn 
the prn~ram III Canada came from '>Cts 

tunt'll to ~.:attlc transmitters, TllLre was 
no "UPUW>Il rc""-'arch .. d"ubll' tht'fk m,tdc 
in thi~ are;l to Ulltuwr Ilhy n'en th;lt \0 

per tent hslenL'<I south of thcir border. 
but as far as the fuod manufacturtr \\;lS 
COllcernL'<I, 90 I)cr cent of a pr0l<ram's 
audiente comllig from an in-town station 
waS ample evidence OI( the fallacr ,,( co\'er­
age from <lCfOSS the border, 

In a further study of border-town listen­
ing habits, the (ood organization's survey 
mdicatL'<I that lIandermg cars were lewest 
in towns in til{> pWI'u'\{'e () f Quclx.oc , TIlls 
15 no doubt trareablc chiefly !O the uual­
lanJ;:uage situation which keeps the Frenth­
s[X'aking population tUlll'd to Its (llI'n 
st,ttions; hO\lc\'er, evcn tht English-speak­
Ing p<lrt of the prOl'ince aPlll'ar(:d to listen 
to lIS 01111 in-town or natIonal stations 
rather than U, S. alfers, 

Li~tcnlllg tn U_ S, stat lcns is hlgh .. 'st when 
fOf some reason nr anntheT Lhe programs 
heard over the two Canadian BroadcastinJ;: 
Corporation networks are f)u l standll1gl~ 

"rultur;ll," althouJ;:h there was a I)artitu­
larly outspoken minori ty which plUlllPl'<l lor 
the cullural and lIlformatil·e !el-ci of 
Canadian radl" versus Lhe "commerrial­
ization of the Yanks," A number o( hstrn­
ing uiancs kept by this IYleal minor ity, by 
the lI';ly, ShOIIL'<I all amazing pt'rcentaj!r of 
Wne spent nl ht'anll!t popular l'. S, nl'l­
work program~ ,UTl'<l b)' the CUC 

t\ cOintidental tdeph()I1c ~lifl'l'r m,lde 
followmJ;: thl' rdea<;c b! the Bure:lu of 
Broadcast ;\lcasur,'mcnt \Canadl<m I'l'r~lon 

of Ihe BroadC;lst ;\lca~lIteml·n t Hurl'au ~ 

of its liT~t COl'eT<lJ;:e report mdlcatcd that 
althOUJ;:h there lIilS frin!:e listening (as 
sllO\lll In Lhe BB:'II fU,rures it indIcated 
dialing to Spt.'flflC programs, not ronsis lEntly 
to slx'dfic stations, ThistOincLdtntal BB:'I! 
chLock-up also mdl(atl'CI that remote listen­
mg is unsl<lblc and that the only tertam 
del!l·crable audlcnce lS that whICh '~ clo«' 
10 the homl' of the tran~milt('f. 

Further proof of thc Impact of m-Canada 
stations has Ix-en found in the "opmion 
survey" II'hKh i~ conducll'<i by a number of 
bIg corpor;!tions in Canada. The tabbing 
IS dOl1e bt.'fause of the tOnstant knowk'<lJ,!c 
that a J,!feat section of Canadian IJpmion IS 
pro gOI'ernment ownership of mdustry, 
The corplJration~ undeTlltlting this opinion 
rcSC'" .. lfch want \0 know just \l'hat the I'otas 
tlunk or them, They lind that organiz,\lions 
lIsing Canada's air almost always IC.ld the 
f.worable opmlon ~roup -be thc}' Canadian 
or lJ, S. 

As a result of the StlTl'e~', the food 
company (whICh paid the Stln'c~' bills 
Itself) chminatl'<l all conSIderation of 
Canadian coverage by t' S, stations 
e~tept in the D<:trmt and llulTalo-:-\la,!!ara 
areas, and e\'en m th~ Sen-icc areas 
counted upon the "Yank" stations' dclil'er­
Ill!! only "supplemelltary" coI'cr:tJ;:e. The 
memo from the "rganization'~ resl'arrh 
dir{octor to lt~ adl'crti~mg dm.'(tor starts 
ofT with, 'ThIS rc!;\:,trch study indKat('S 
that the onl)' tcrtain way to reach a Cana­
dian audiell<'CIS to broadcast ill the \Own in 
which you want to make salcs"'Or else 
the ne:!rl'st Can;ldmn t"lI'll 111 whlth therc'~ 
a broadca~tillg ~tatlfln, You ran '1Ill!uentc' 
P,,-'Opll' thtoul!h l '. ~, ~t .. ltinns near the 
bordtr but this inl!uenn' cannot guarantee 
;;':Iles." 

I t ~1l1S sJlnplc but It co~t $25,0C(I for 
thN food company to dl";(''()I'cr that "Cana­
dl<ln !'t:HlOns PrcJt:ITI:d" is more than a 
calth-phra~c wtth Canadians. 

SPONSOR 
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time. Thl' claim In !:xlth <:11'0("'1 is tha t thl' 
nt'll nalllol'S will more cloS('lr rdate the 
!>lallons to Iheir networks and that a lIel­
\\ork's key station .,h .. uld b,: n'COj!lli/.('(l ;h 
~\l<:h b) its call klll,.s. So W:\BC has b(>. 

come WC~and WEAl-' 11:15 bl'CUII\C \\ i'\ 1K. 
What I~ unport.lllt is "h;\I Ihe chan.t'l"­

O\'l~r TIl(:ant to COI1l1ucn,:lal prO!i:r.\m~ 1111 Ihe 
IWu Sial Ions. I I'S also Importanl tndl<;co\-"r 
what it cosl l-ach Slatlon and IIh;lt was dOlle 
Ilromotinnallr 'n make the changc-·{wer 
p..1in1cS!' to the mcn 111m p.w the bIlk 

Each statIon's appmat:h had a II \<:mc a~ 
(hITerl'nt. adl'crl1sing-wiS(', as an)" twu plans 
could be. lIow crf(ICl iVe both pl;lns wl'rc is 
mdicated in a sp<"Cial sun'cy made e.~· 

c1usivclr (or SI'O:-:SOR, \\' l'\"BC's Sundar 
audil'lICe /i'\ol'cllIbt'r 3, the day nftt:r the 
ehilll~c-over) was actu:llIy 19.8 per cellt 
highl,. than 11 had 1)('('11 Ihe I)rt:vious week 
lI'hen it \\"a~ still calk'<l \rEAl-'. wens' 
Noyember 3 audIence \las !J.8 I)t'f cent 
higher than it had Ix'en lin the l)fevloUS hllir 
day. One week later. i'\ovembcr 10. the 
Sund;IY rating for both of the sla tlfJlls had 
lost most of the preViOUS wl..'(!k·s upsurge. 
allowing for the norm.1l sc,non:d mcn.>ase 111 

listening. 1I0wcver. each gainl'<l a great.'r 
JX'rcentagc of 11K' season:11 increase than 
an}, other of the nine New York stations. 

Briefly, both I)romotional campaigns were 
sucrcssful. \\'NBC's a little more so th:m 
W("BS' both in Cri t ical acceptance III the 
consum('f' and trade press and in results 
achieved. \ \'NBC. under the dir~'(:tioll of 
James Gaines. manager of the station, de­
cided to sell Itself undl.'T its new call letters 
lI'ith a m'l.~imum nost:llgi:! and a razzle­
dazzle program (onc hour and a {luarta\' 
\\'CBS dccidl'<l to make usc of the change· 
OVl'r to sell its public servin'. Its program 
(half.houf) was. (or the m!ls t p,'m. a recap 
of what the' station had done durin.!: t he 
war for the war. wilh Arthur Godfrc}'. :Ice 
salesm:!n of the airll'ays, doin~ Ihe selhng. 

i\'ei thcr station Illst Iis tel1l,.s OC'GIUSC of 
Ihc trade name rhange. E.1ch gained some· 
thing for the ,\Clual ca"h OUllar. around 
840.000 plus. bo.'Cau<.C each took the OIlJ)<lf· 

tunity of doin~ prugr:un promotion a t th(' 
same tune il was sclll1lg a tradl' name. 
\\"NOC did It \\'Ith ~m:ISII, fu llt \\ll-Cnlumn 
alld full.page ads, scllml: the prngr.tllls the 
station bnngs JlS audlI'TI((!, T Ilt' ~ L1tuln 

paid fOr" it all. but CI'crr star prOl1"ram on 
\\"i'\OC r(ICell'ro ]>..lld 5p.1ce. as 111'11 as 
considerable pubhcll)' lineage. \\'i'\J3C's 
on-the-air challl:e~)\'cr prolllotion "'as 
straight, ~jthout the shOWmanship which 
marktod its fluil and !-'u7flrrll, In tJle latter 
Governor Dewey (:\. Y.) turned S\.1tJOn 
announa.,.. handlinq thc actual stalion 
break. and :\J1cs Trammrl1 :-m(" prcsldcnt. 
handled the ac tual station idrntilicatinn the 
first t ime it was tagg('(i \\ ':-:oc. I)cwey 
stuttered unce and thus snagged news­
paper aUel1lion which hr wouldn't ha\'c 
rectivc-d had h.:: been a "perk'!.'l annuuncer.·· 

SERVICE BENEfiTS 

RECRUITING ST" TIONS 

Within our prim.rv co¥~r.g~ IIU Ir~ 19.35 11<- of 
Ih~ Towl Popul.tion of C.n.d., 25.28 Cfl of Ih~ 
Tol.1 R~t.il S.tu in (,n.d" 21.5 5Cfl of Ih~ Tol.1 
Food S.I~~ in (.n.d., 32.57'lr of Ih~ Tol.1 Drug 
S,I~I in (.n,d. b,,~d on Ih~ 1,Iest Dominion 
Buruu 0 1 SlIlillicl figureJ. (o¥~ .. g~ ,ccolding 10 
pl~ l imln'IV m~lIur~m~nlJ of R.CA. 

' n th~ Unil~d SlIt~I' Ad.m J, You"g, Jr., Inc., N~w 
York.l lOI Ang~lu, (hic.go. In (,n.d., Hor.n 
N . ::'Ioy;n (0., Monllul .nd Winn;p"gl M"bo' 
polit.n BIOIdcutlng Sl1yiu, Toronto. 

900 K. C. 

5000 WATTS 

DAY AND NIGHT 

(Pleas, lum IQ IIITt pa~e) HAM I l TON , ONTARIO 
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fi;II['lll !3 to 11'11 

Once produced elt $100 a point 

A HTH L'R PI{,YOR. H. n. O. & O. "p, kickeu hun out 
of hi:: office when he fir~L t ri ed to sell Pryor a program, 

yet he now hal' the top·rated show (" Inner Sanctum," 1:1.2 ) 
in the H. B. D. & O. stable. 

He lITew up in "how bU!;jn('~" a:; a borscht ci rcuit comic, 
~'et all hi" l'llCCei'.o;es are daytime strips or whodunits. without 
a laugh in a carload, except tho:;;e smooth "ex smacks in 
"Th(' Thin :\ ln n." 

His f:woritc show, the socially·conscioul' non-profit. 
"Creen \ 'alley, l'~A," brought him more headaches than 
hi" mo"l bankable operation. ",Joycc Jordan," on whien he 
dOl'.':. noth ing but COlletll'Oyally rights. G\TSA i:: "till the 
!<how he'd like mos-l to sdL 

H(' makes most of his 19·IG income lax c;tf;.hable:; from 
mystery programs "Bultdog Drummond," "Thin :'.Ian," 
and" Inner Sanctum"- but he's refused 25 time,., to do an­
other thri ller-diller_ 

He hag consistently delivcred Hooper points at as low 
a!'; $100 a point but there is a limit and when Lamhert 
and Fe:lslt·y insistc'd, after an AFRA (adors' un ion ! $Cale 
increase, that he continue to do "Grand Central Station" 
for $750, he just naturnlly :;.aicl "nuts" and steVFCtI out. 

li e's btocn u!;ing the same casts for yenl's- bt,'c:lu:-:e they 
know what h(' wants and gin' it to him. 

He 's the number one indl'pl'ndenl producer of air !'l!ow", 
who actually watch6 o\'er c<lch program. He'" Hi Brown, 

\\ Lh:-':$ pr<.tlo:r:!m, a~ nul(1i bcfon:. Ila~ a 
rl1:Jtal of Its public SCr\'lCC, bul Its daily 
on, thc-alr promotIon uSl.'rl plenty of show­
manshIp, II'lth onwnal jingles, handled by 
Dmah Shore, Jack ~mlth, and Elsa ~hranda, 
smgm~ OUt Ihc change on thc air until 
:-':ovcmhu 16 

'reus' promotion ~tnerally has been 
compleltd, Its monl;'} havmg been well 
spent on thn~-and-onc-half-mch on<'-column 
ads for l-ach of the prQh'T'aJllS on the station 
in l'\'I;'ry daily nel\spapt:r in all It~ primary 
markl;'ts, \\':'\BC I~ following its major 
~plu rge l\'Jth salutl'S to a number of town~ 
m that station 's prlmar)' !OCrvlceareas, First 
is a bllw to Bayonne which has pruduced 
eight first-page ~lCN1CS In thl /JU)'1J1Wt TimH 

and card" in e\'t:r)' flt311 shop m Haronn\:. 
SaIUtl'S to indiVidual tOll'n5 wlthm a ~tation'~ 
~n'lce art:3 han IX:en a 'illccessful audlence­
promotIon dl'vict·all O\'('r the country ThaI 
It's Just lilt :'\1;'11 York is mdlCatll'e of the 
fact that then are hundm::ls of sock pro­
motion Ideas 1,IIICh hal'e bt.t:n IlrOn-d time 
and lime agam far away from a metropolis, 

HIGH fASHION WIEBOLDT'S 
(t'o"'i"ludjro,,, Jogr,'!) 

The dar after the broadcast a fi \'l;'o 
column ne"~pap(:r ad h<.-adcd br the "!rlod,\' 
ulIlr program Iradt'·mark features "The 
Fashion Star of thl;' ,\ t'<.'k .. but nen II 
Isn't too comml'rClal m ItS approach, 
Program ad~ in Sundar papers ha \'c no 
product tiC-UP, How far \\'id)old"$ han­
grolln from <.dlmg the price tag is indlcat<.-d 
m the fact that a coat pnCL-d ,'II 8-;55 was 
Ihl;' "star" one I"('('k and an over·arm hand­
b,lg at $12.50 wa~ kalurcd anothl;'r week. 

As a mattt'r of ra:ord thl;' entire fashion 
tnd of 'Yieboldt '" ha~ been up!!radt-d three 
IImcs dunng the penod that Jltlod> Lo'it 
has Carrll-d \rll'boldt's storr Into tht· homcs 
of Chica!ro owr ,rBH\1. 

Enn tht, IIcket handhng (or the broad­
(a~U IS different The tickets arc In the 
(orm of m\'11atlons I\-hich arc <;.ent out each 
1I'('('k not to nCII- custom('rs nor charge 
accounts but to Iho<;(' Ilomen Ilho dunng 
thl;' w('('k have r~-celn-d aurntlon in the 
!;Oi.:lCly columns of the m<:tropolitan and 
nci~hborhood nell spa/>l.'r~, 

'Ilw ca~1 I;'nt('rtain~, bdon' each fashion 
SI:a<;()n, at a .;eIIC~ of "Fashion l 'rt'\'I('I\~," 

IlhlCh U!'(' ~O modds to pTl~nl the strles 
of the coming ~'\On, :,tyk<OIl~lotIS 

CUSloml'IS .... hom strk sholls can't reach in 
person arc sent t wo-color brochures o( pm­
i!ram nOll"-. and plCturcs of stars and guest" 

It' ~ al1 too strll'-("onsclous for I' ord~, 
bllt for Iho~ II'ho arc intt'rl"'I.-d m Cr:l~S 

mondar)' facls, c\'ar Hy!c Hem fe:lturc-cl 
on the sholl' IS '\Old out betwccn bro.1d­
ca~ts, and 'rid)(lldl '~, nt'l'dmj.! more from 
tht'lf ~uppla:r~ than the Jatt .. r art' "-llImg to 
gl\'e m()!;t ~tor{'C:, u~ the Jlroj.!rama~a rea <.em 
Ilhy they dt>t'r\'e "~\tra con~ldtraliOn 

~t~'k<on<'clou~ pn>motlon? 
Ye5, 
~'lI-("on,<iou< promotion' 
)'l'S -but don't let Wlt'Oo!dt'~ kno\\' 

SPO NSO R 



r----The New Trend in Kadi() Advertising-----, 

Revolutionary-
Profitable-

Perfection-

AVAILABLE 
Top Radio Programs • Leading Stars 

Musical • Comedy • Drama 

Greatest Audience Coverage 

Bing Crosby Enterprises, Inc. 

pr()udly presents 
The First in a Series of Transcribed Programs 

PHILCO RADIO TIME 
EVERY WEDNESDAY NIGHT 

starring 

BING CROSBY 
I 

Produced By Bill Morrow and Merle McKenzie 

For FlIrtner Information 

Everett N. Crosby 
Bing Crosby Enterprises, Inc ., 9028 Sunset Boulevard, Hollywood 46, California 
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FREOUENCY MODULATION 
(Culllimud fr"", /)(J( •• /1) 

lh,- F\I dJ;]nnt:i<; ill LlIl' new 100 11\1: 1>:lIId 
I" h.-, tun.·rl in on lh., Tan!!C (If the<.., 
old F~l r,'("U\'l'T_.·· Tho.' ad'lilla. dc~il!ned oy 
(;l1>!l:C [ In ....... ,ll .. ·\ctin.c ,\",'1:)111 ~tlllaJ:l'r 

of 1":'.1 :-tatlon \\ J 1F:\1. is bo .. ·U\g ~UppJI'-'<l 

hy SlmtJlb.:r~·Car1-on Cultlpanr f. r liM! Il\ 

"f'1I'or;lhk 1f1.::tUMI,·· in an:a~ IlCin~ ..;cr-,'t'Cl 
b~' the m'll 100 me 1':\1 Iran~mi<;si"ns. 

Dr. :\1an-'lln wa~ a piOl1l~r in the lidd of 
F:\! Tl'<l'in:r Il1:mufacturc and tht, indu'ilrr 
looks ur.OIl till' inf"rlll:Jlioll lu \\-hi..:h Ill' ha~ 
acct~~ ;I~ b:inf,!; the m<ht ,,((urate III till' 
bIlS1l1C~~, 

[}O\\11 III T ,'xa." the tYPIC:,] plOnI-ering 
"'PITt! t[l;lL llaced hro;tdca~tU1g ori£inally 
wa~ dt;mon_trat .. '<1 hy [{or J ionwinz's 
J';:TIIT-F:\I , who<;j: ~tarf was ahle to put 
the F)'kr on the air Ii dar~ :lflcr It re­
C\'I\'l-d its condI t ional grant frOm the FCC 
and on r two dars after ~l'rll1is~ion had 
been grantlod It to operat~ ccmmc.'rcially 
on rtoduced power \Iith ,I "l)OCial antenna 
(AII~II~t 22 of this ),e,lrl, Transllli~~iolliinc 

was pick('f] lip III ,\tlanta, Geor~ I;I, r\ 250-
W;ltt F:'- I trammitter was picked up '1\ 

Xc\\' Orlcan~. LOIlisiana. and TL'Condltioncd 
[lending the arnval of KTllT-F:'-l's own 
1.0000\\att tran~mitler. The transrnillcr 
b\lliding was built "from the ~roulld up" 
in thrl'C dilYs ;!TId ni~h t ~. ilnd they chartered 
a Slick Airways' plane to make a ~plxial 

night to XCII' York to pick Ill) the I'ital 
:!7-foot antenna, What this ~a means to 
thc advcrtii'Cr is what it e,~emplifics of the 
dnl·c behind the men bo.·hind the station. 

11;lI'ing licked the tL'Chnical diITlCulti('s, 
the ~tation ~ tarr nexl went to work lickin~ 
the problem of producing li~ tcncn and F:'I\ 
acceptance III Houston and '<OU th Tcxa~. 

SpL'Cial displays of 1-":'11 !;Cts tuw .. -d to 
KTHT-F:'I1 wcre ..... 1 ulI at ntH:;t dealcrs' 
and through the dril'l' 1.500 recei\·crs 
werc m Ilou~ton homt.'S within a few wL'Cks 
afler 11ll' slat Ion lut the air, Thai numtxor 
I~ doublt.-<I now, The rl·slllt~ were <,() sali~­

factory that one-third of thc commerciill 
time of till ~tal!on h<l~ becn lakcTl by a 
d~alt;r-di"tribulor ~roup. With this bu~i ne~~ 

asa ~tan. Stiltinn Supl.'lvi<;tw Juhn 5l<:phO:ll 
wcnt after a number of "in<titutional 
adl'cftlc;cf~." At Ihc initial r:HC of S!7,fiO 
po.;r hOl.lf he ~"Id out th t' I'ntire ~ix hou~ 

that thc ~talion i~ on tIll' ;Iir (3 to 9 p,m,), 
Xo ~POI announco:ments were sold, no 
sponsor \Ias po.;rmiuL-d to buy le<;~ than an 
hour. commercial" Wt'le Irmitcd 10 one cach 
l~ minutes, Spon<.c)l'S Indudl' a fumilufc 
qore, a b.'lnk. and a ]luhhc uUlity. 

,\t preM'nt thtre ;Iro: nn lin· pr01<:ral1\~ 

U1\ KTI IT-F:'II Xophon'll!'r'lPhn'C:ord~are 

u<;c.-d, hnWn'l'r, the pTf~ral11lnR btmg fe­
~lfiClrd to tran'.:rip tioll~ ret '~ . eS]J<.'Cially 
tho,><; I\'I1Ich art' lJr(xillct'(\ so a~ to 11l:mlit 
Ih "talion to make II .... · of F:'II·~ full. 
ranJ.(e Tl'Producl1on Eml)ha,l<; i~ on lIlu~ic. 
llll' \lmc bo.'inl' dividl'C:I "Quail\- bo.'tll'ccn 
popular. old falflT!tl'~. and clOIssicnl. \\'hal'~ 

(.n thl' tr:m,;('ripll'Jl1~. r;Hht'r thall narne~, 
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Iflotl\,(\l'~ prv;;r",nUI~ "';I~h e.1 I~ audl­
(Hmdi to make certarn that It ml'Ch the 
hequ\'ncy rcspun'iC char'l(ten~tu:s of [0,\1 

1J.(II.rd fuJI f()undl'fl music /, which is morc 
than three lime~ that normally tr;}n ~­

mittlod on ~tand:lrd .\:'11, channd~. \rhat 
\\'TIIT-F:'I I pron-d I\rth am;l1.Ing "Ilo..'l-d i~ 
that Fill aa:ept;lIlce l',m be achicnod 
qlllcki) ' by a ,tat ion l·I'l11 though limrtl"d 
r~'Cdl'l'rs :lrc avallahle and tran,miltmg 
l'qulpment i" at a pr\'mlum, 

Otht'r ~tation~ rna)' 1101 ha\·t· br:en ahle 
to rn'We with the celeril)' elf 1\"1'11'1'-1-':'1 1 
hul they al"'" arc pfO\·inR th:lt 1':'11 i~ 

hcre, 1),,11'11 in Beckkr. West \'ir~inia. 

\rCFC's new S]Ol,OOCI studl()-tran ~mrltl'r 

huiiding i~ "rapidly fIl·aring completion." 
and the}' c~fJ('C1 III mOI'c III af/mnd the 
fir~t of thc ye:lr. The)' \\,ent on the air 
AUJ,'1J~t 15. with a t .. mporary allthorization, 

l'nlike KTIIT-F:'I I, WCFC turnL'CI dowil 
rC(lu~ts for time. Tht}' wantL'C:l to pm\·c 
an audience before thcy went commercial. 
WCFC took the selling of 1':'11 for it" lob 
and to quote them, '·Scts Wi thou t F:'II do 

The technique which KTlJT-F:'I1 and 
\\'CFC hare t ... t.ahli~hcd -"st11ing of F:-", 
to the aud1l'ncc'· is the unc thai Ll'Onard 
A..:h, {Jwnl'f of \\IlC,\. found so succcs~ful 
m ~hl·fIl'Ctadr. un U1l' old \\<lwband, 
Evcry new F~I station prurnutL-d a.:grl''''' 
~in-lr hOls sflld the 1i~ltl1ef'; in rt~ area on 
IhlS type trf bT<ladca~ting, For instance, 
WHC:'II, hr~t F:-" 1 qatlon in :\ew OrlcaJl~, 
went nn Ihe air ~u~tarnlfll! rn _\Iay of t his 
yc'lr. On :\o\'l-mbcr 1 It bo.:came a com_ 
IIlt'rrral opo.;ralion and ··ha<; sold a ~ub 

slantial amount flf :tdl'l'rtr"II1~:' :\('w 
Orlean, l~ nOI('d for bcing a highly com­
I'clllr\'(, mark!'l for broadca~tjIlg. but F~I 
r~ nl'\\'~ to li~tt-ncrs and It'~ S(·lhng deSpite 
Ihe compctrtrOll, 

'111C broadca~ting pictun· tS changinR 
rapidl)", so rapldl~' that as (jnc adl'crtlsmg 
manager own'L-d, '·the usual rule of thumb 
Ilhich ha~ hecn applil-d to ad\'erti<;in~ 
gcnerally jusl won't answer the F:'If 
qu~~t IO!1s." 

TWENT Y YEAR C l 

I Wl:1 Toba". <."'0; to the 
air (WEAF) on J uly ].I . 1923 with 
the American T obacco Company'~ 
sponsor~hip of :\athan Glanlz and 
his dance orchc~tra to sell Ihe thcn 
frowned upon "conin nail£." On 
ScptembcJ 25. W~3 B, A Ho1fe and 
his Luck)' Strike Oance Band lake 
o\'cr to plar music thaI onll' 
Grorge " -ashinJ.(lon Jl iIl can dancc 
to, A tradil'on starts. 

~ 

! 

I 
> 

I H-Uj Jack Iknny, flOII' <ell -
1lIg' Lucky Strrke, rebr.lln~ rating <IS 
:\0. 1 air com;c for the firH lIme 
~ince he " ) elJo-cd again." American 
Tobac<:o is llt}\\' ~pcnding morc than 
82.000.000 a rcaf 10 5(-\1 L~ :'11FT 
Oil lhe air, with Benny on 151 XBC 
~tal ion" and )'ota II I' l'o'ot1~ on 
155 CBS outlcts, ATe ~ponson 
Frank :'I lorg;m for Pall :'Ilall on 110 
XBC qatrons too. 

SPONSOR 
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Proj ect S 

T illS i~ Ihe ')econd issue of I'rojt'Ct S. 
It ditT~'rs from Ihe firH in a numlx'r of 
wa)s. all (If Ilhich we hoP<' you will 

see as imwovcment.i, Olher ch:1IIge5 lI'il1 
~ome wIth other is~uc~, WIth a jon ;,s vital 
and dynamIc as ours namely, to ~peak for, 
of. and to thc man II 110 pay~ till" broadcast 
ad\'ertl~ing b,l1s In' can't afford to be 
~tatlc 

The first issue hrout:ht a ~re;)t number of 
con~ratulalor)' II ire'S and Ictter~. Since none 

\\ e found ~1'O:\son to be ;,n c~ tremelr 
mtcre~tm JZ m;)ga~lI1e ;)nd one whIch fill~ ;) 
nell placl! In the unde. 

KfS1HtL FO~TER, 
W,lIiolll Esl)" om/ CmllpOII)" 

We. hdve d big job 10 do dnd we hope thdl 
Ihe "new" pldce we. f,1I will be d vl1dl one.. 

I hop ... that vou 11111 contmue to b ... fr;mk 
,lOd dlft,'ct m Y(IUr ;lPllroach to the ~pon-.or'~ 
:'Ingle of radIO ad\'ertl<lOl!;, Too often 
\ITltrrs forgl"l the hu~inc~~ an~de and become 
;ubmllg.-d In ]In<;unnhtJ('<. ~urroundeng 
thC'lr (Omlllent, ao< Wt' ~lr l\"Ith tlufr. 

JO ... I;I'II \\' Fl"j{.m·'1. 

Tll1' C"('(I·C"III C"mlmn>, 

:'\I(l' Job "I'O:\~R 1\.1" thl' mls<ing link 
In tht· tidd of nr<ladca"tmg 

JO"~1'1l I'; \H. 
1'1" 'ld,nl. 
Til, j"",ph ,,"ol! COIIIIXlIY' 
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,Irl' ho:lI1g prmtl-d Ill' t;,~C tlll~ 0PP(Jrtumty 
to thank SI'O:\'<;(.I(·S well-wIShers. TIlCre 
I\erc bril;kb;llS. too. With ';<lme we agrw. 
Of olher~ W~ l;an only ~'y. "Wall and s..:e." 

In \.,,1. I. :'\0. l. <"1'f)~~11 ~ta tl-d what It 
"tam~ for \rl• thmk nur Cr~'<Io is worth 
rq)C:]ung, .. 

"Til, }I>II. us W( .~,t il. wit .• timPI IQ this.' til 
1!iN Ih, \pnm-lIT ,..1'01 lit J/od.~ 10 III1Jt1~lullJ 
mill "'.r/iI'.ly 1I.1f /Jlooti((l\1 ar/ltrll~illlZ in 
flll 11.\ Juml$ -

lu ~fJ/1 lIItI liI(' JOI/l /.Iwo/l(o." OIhrllnlll1! 

III,JIIIJJI,~ . ..1'\/. F.\!. TI', FIt.\' /II III,i, 
IJitMIII·tioy Ila"lir1'lit't -
I" ",ukf' H(/y /111' It) (tll/mial WII/PIII ,'i/tl/ 
tllII/ /'l/"itl 10 III, _</'XIII.<m -

1/. Ill()k til /.I1(Iark{1 ,I i~.'II(~ Jo i rly. Ii ' /Illy, and 
r"mllurlirrly 
la P"JIlIQIf' 1'.'H.lf1 /.I",mlru~1 UI/rtflisill1.­
oJ/'tflisill~ Iilal is 1!11I>J jor 1111' .<IW/HOI 01101 
1.111111 jor lilt lisl1'lln,'· 

An NABA? 

T llIHTY million dollars of broadca~t 
adl'l:r tisinlt "cr~ reprcsentL'<I la~t 

month at a mt~lmf( alone of :-':CII 
York's mo~t noted dubs. The ml-cting had 
l>ecn callt'<l b)' telepholle (no [('tier<.. wcre 
wntten' and each nfthe eiJ;:ht men at lendmK 
undCr~tofld that the entin' mt'Clmg lI'a~ "off 
the record." The l}lJrposc of the confah II"3S 
the Pfl'i'ublhtr of formmg il nell association 
who<;,: intere«t", like those of :,PQ:"'>l)I(, 

would be the broadca~t ad\"cruSLor~·. 
lllCre were no ,·ioknt ohJectlon~ tn the 

johs that thc AAAA (Amcrican A~soclation 
of Adn:rtisine( Agencies and the ,\:'\,\ 
(A~socialion of :'\atlonal Adl·Cfti>;ersl \l'de 
doine(. A numocr of the men. thost, who 

Wt. wilt conlinue. 10 do Iht. job thdl·~ 
SPONSOR·s dnd SPONSOR'1 dlont.. 

\\"ith rour pcrml»Slon. I H1tcnd to include 
some of th C' mformatlOn from the Bab·O 
~t()ry in the :'\ol'embtr I<;,SUl' I in a talk I am 
makmg hefore the -.cnior ;)d\"erti~ltl.t: cla<;,~ 
orl!;amzl'll br the Toronto Ad\'crtt~m!: and 
S-,les Club. 

A ... \, ~lcDf:R\IOTT, 
I/(>Iort S, Siurm ,I.:' Cf'mpo/l.\ 

Wt.'rt. hdPPY to h~vt. YOU Iprl!.dd tht. sood 
B~b·O wo,d 

The article lin comp;LrI,;f1l\ of radin pull­
h':ltr in thC' Twin CitlC' \I';)S in t ere~ting. 
If the wt.'Ck prior to your surveyor the 
Ilcck follollllll:' had b.,'en uo«!, II'e would 
han' b.'cn an C:l~r number olle. whIle thi~ 
\Il'ek, \\"LOL With It; f}iI(tI/ FIlr ~I Do)" 
pWg'ram oriJ;:inallng (rom here would hal'C' 
lx-en an e<lW numb.,·r on\'. 

CARL WII([). 
Radin Slolio/l weco 

had call1-d the ml>ctml< had (orne tu the 
conclUSIon that there \lerc problems In. 
volv.'<I In thc future of commercial bro.,d. 
caSlInI:' that could best be met by a national 
;Js<,llCiation of brnadca~t advert isers. The 
mecleng was not In~plrL-d br anr broad· 
ca,ter and thc mt'n present were not offICials 
10 any other advcrlislOg association. 

,'>:0 final dl'Cisions Were re.1Chcd at the 
ml'CtmJ!;'. As a matter of record none of the 
mcn attl'Odml( had the authl/rlt)' to commit 
his company lI> l>artL(11)ate in a ncw group 
such a~ was under c(m~ldcratlon. Hep!lTt 
of the mL'CtlOg have b.-cn made to the top 
exccutl\'e of each of thc corporations repre· 
<;cntro and the next medinf.( \1'111 bc held 
after till" tirst of thC' rear. 

Amun!.: the IIT0biems whICh brought the 
group t~ctlllor were .\FI~A (American 
Fe<h'rauon of RadiO Actors). the tendency 
of unions to figh t their battles \\"Ith the nct· 
works by atLacJ..:lOg ad\'l'rti<.Cr~ on the nd· 
works, IhC' emLrgence of tclel'ision as an 
advertising mlodium. network transr:riplion,-. 
and a ho~t of other aches which have Jx-se t 
or will beset the broadc.1~t adnrtl5er 

The hroadcast aci\·erti<.r.:r up tn nOlI ha~ 

not coll~idcred himself apart from oth\'r 
n:ltional adl'crliscrs and till'le arc a t:reat 
number of ad\·erttscrs \\'ho see nothllll:: but 
t rouble ahead if they should dt'Cide to dra .... 
apart at thi~ t Ime. IlowCI'cr. I l l~ important 
to radio that he is beginning to thmk as an 
artlculatc ~roup and that he no longer I~ 

\\'illin~ to dnft Prankly. thc final dl'Cision 
of tht, group is nf !'Ccomnrr importance. for 
if they do not dL..'Cide to (unction a, an 
indCpC'ndent a~>ociation the~' will naturally 
function as a (!roup within the A:'\A . The 
radio adl'cr t lscr is comeng of ;)!:,e, 

OUf rnedrch dePo!'tmt.nt picke.d ~ rdndom 
we.ek dnd th~t's th~ WdY the cdrd~ WIll 
"lwtlYJ 1,,11 

I \\a~ particularly mtl'rl"'t\'CI in the net· 
IIOrk publicity !'oCh(.oduic and I\ill find it 
useful hcre. 

\\"EI.L~ UITOIIE, 

Callodllw IJm(Jdro~lill~ Cl>1purOlI(m 

The nelwolk u::ht.dule .1 It.qulfed re4d"'9 in 
I'lIdny dgencle.1 ~nd IponJOIS' ollict.~ too. 

Our J::M'CUtll'C Iio"rd dlscu<;.s('(j the 
article Olt L>uallt' Jones and we arc ,"cry 
Oluch impre~;;cd With Ih factual contl'nt, 3 .. 
well a~ the InterC',tlng 0l3nncr III which 
tlll~ ;)rlicle is II'ritten. 

R\LI'FI \\".~tLFR:.TFJ;\", 
Oirrelor .\"olil1llO/ Solt~ ,(. .lIIrrrli~inf!, 
IDIRe 

h'l the fi,st of d number of "f4cn ~nd ~gurel·· 
Ilo<it.· lI'1dl w>ll be. In e.ve.ry inut.. 

SPONSOR 



INS 
HEW y 0 R K 

THE .MANAGEMENT of \'{I1NS acknowledges the vote of confidence in Ollr future which has 
been expressed in the tangible form of concracts for time and programs by rhe following 
advertisers and their agencies. We assure both prescnt and prospective clients that we will do 
everything in our power to merit and maintain this faith. 

}.LLENRU 

ARRIO 

NATIONAL 

BALPINE BATH OrL 

BEN'RUS WATCHES 

BROMO-SELTZER 

CHARCOAL Gu~( 

CillC LETS 

COLU MBIAN IN'SURA:s'Cf. 

DIAMO N D CRYSTAL SALT 

EX-l.AX 
4-WAY COLI) T ABL ETS 

GRIFFIN SHOE POLISH 

GROVES COLD T ABLETS 

I PANA T OOTll PASTE 

1 ... B OH UI E WINES 

1 U1>I1>I15 P"" NUTS 

NATURE'S Rr:M EOY 

MI<AI)Q'.X' G OL[) l e I, CRF.AM 

r- t ETRO I' O LITAN LIFE I NSU RANCE 

MISSION IhLl. WINES 

M OUNDS My· T -FINE 

P ABST B EER 

P EPSI-COLA 

P O U GRIP 

R AY"£ SIiAMPoo 

RAZ-M AII 

R EL 

REM 

R<T 
SrMONIZ 

STANBACK 

TUMS 

T. R. C. 
\X"lL .... RD TABLETS 

WOODBURY DRY S": I N CRrAM 

LOCAL 

B ALTIMORE GOSPEL TAIlFRNACLE 

B ELLEROSE CIIURCII 

EMPIRE D I".\[ONO & GOLf) BUYI NG SERVICE 

G OSPEL BROADCA~Tl NG COMPANY 

K HNSIGIIT L I'NS 

LUTti rRAN LAYM EN 'S L I'AGUE 

M ADISON LOAN COMPANY 

N EW YORK D AILY MIRROR 

NF'II:' YORK T ECH N ICAL I NSTITUTE 

NEW YORK TF.L I"PIiONF. CO~IPANY 

P EOPlfs CHURCH 

P flL'S BEER 

S li ER MAN Bow TII:s 

TUCKER FURS 

W ILLIAM S USED CARS 

Jc is our sincere desire [0 provide New York listeners with an expanded and improved program 
service. To th is cnd we have already added additional experienced program personnel and 
made many changes in our program schedule. 

On Oaober 13 we began an inter-change of programs with \X' L\\f by d irect wire and we arc 
now receiving reports direct from the \X' L \W·W' INS \X'ashington Bureau . Other services and 
innovations will be added . .. all based on sound, tested principles of good radio programming 
and stadon operation. 

CROSLEY BR OADC ASTING CORPORATION 



C LEV E LAN D'S 

W)\,\I'S daytime dialers give you an ace in 

,he hole in the Cleveland billionarca-more 

daytime li steners per dollar than any other 

reg ional station. The facts arc stacked in 

the rime buyer's favor-for \\1-'\\' g i\'cs you 

STATION 

TAKES THE GAMBLE 
OUT OF TIME BUYING 

this large audience built by br ight local 

stars and bencr local p rogramming-gi\'cs 

you the opportunity to hold the winning 

hand. Wfhy gamble in the great ClC\'cland 

market \\'hen \'?JW' offers you a SUfe thing. 




