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NO-CAL IS SOLD ON SPOT.

ADVERTISER: How do No-Cal and its
agency, Paris & Peart, account for the biggest
New York sales jump in No-Cal history? They
credit Spot Television on WRCA-TV.

No-Cal Board Chairman Hyman Kirsch says, “Spot TV
. .. because its high frequency al low cost makes a full
saturation campaign financially {easible, And Spot’s
selectivity aliows us to concentrate on our prime sales
target — the figure-conscious housewife.”

“WRCA-TY,” continues Mr. Kirsch, “. . . first, be-
cause it commands such a healthy chunk of the New
York audience. Secondly, because it offers. an eco-
nomical saturation schedule of geod availabilities. And
finally, becanse the station backs our 30-spots-per-
week. around the clock campaign with a complete mer-

chandising and promotion program — the headline-
making Miss No-Cal Contest.”

Daoes Spot Television on WRCA-TV deliver? “Actnal
sales figures are confidential,” says Mr. Kirsch, “but
No-Cal is devoting a larger share of a larger advertis-
ing budget to Spot TVY. Not only have we signed for an
increased Spot schedule on WRCA-TV. and renewed
our sponsorship of the Miss No-Cal Contest for 1958,
hut we've also expanded our Spot TV campaign into
the Philadelphia market.”

Seated, left to right: No-Cal Corperation officials: Lee
Kirsch, Treasurer; Hyman Kirsch, Chairman of the Board ;
Morris Kirsch, President. Standing, left to right: Donald C.
Porteous, TV-Radie Directer, Paris & Peart; Max Buck,
Director of Sales, WRCA-TV ; Ed Kenefick, TV Spot Sales
Representative, NBC Spot Sales.




RETAILER: Joseph Reich, Grand Union
Supermarket Manager in White Plains says,
“Judging from the additional number of cases
we’ve been moving, No-Cal sales have increased
appreciably in recent weeks.”

Retailers and advertisers alike are convinced that No-
Cal’s use of Spot Television pays off right down the
line. They know first-hand what adjacencies to the
great NBC entertainment lineup and the lop local
programs can do for advertisers who buy schedules on
the television stations represented by NBC Spot Sales.
Left 10 right: Joseph Reick, Grand Union Supermarket
Manager, White Plains Shopping Center, New York;
Joe Murphy, Merchundising Manager, WRCA-TV;
Irving Ehrlich, Sales Manager, No-Cal Corporation.

PHOTOS BY MORRIS H. JAFFE

NEBC) SPOT SALES

REPRESENTING TELEVISION STATIC

HARTFORD-NEW BRITAIN—WNBC

NEW YORK—WRCA-TY
SCHENECTADY-ALBANY-TROY—WRCE
PHILADELPHIA—WRCV-TV
WASHINGTON—WRC-TY
MIAMI—WCKT

BUFFALO—WBUF

LOUISVILLE~ YE-TY
CHICAGO—WNRQ

ST. LOUIS—KSD-TY

DENVER——
SEATTLE-TACOMA—KOMO-TV
L.0S ANGELES—KRCA
HONOLULU—KONA-TY
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Foreword

ADIO-TELEVISION
DAILY, the daily
newspaper of the radio and
television industry, once
again presenfs to the world
of broadcasting its RADIO
ANNUAL and TELEVI-
SION YEAR BOOK. This
volume is the twenty-first
edition of broandcasting’s
encyclopedia and is consist-
ently recognized throughout
the world as the standard
book of reterence for the industry.

5

HE enthusiastic support received from the broad-
casting industry in compiling this twenty-first an-
nual edition bespeaks its sustained interest in the volume
and its confidence in the future of broadeasting. Here
will be found documentation of the untiring creative
efforts of all who have contributed so much to the suc-
cess of this indispensable medium.

¥

GAIN we are grateful to all who have contributed

to the success of this volume. Without their con-
tributions this dramatic story of a growing service could
never have been so completely told.

%ﬁ (Pt 20T

Ediror and Publisher

R N S R S R SR I I S S R e e i e e o
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Badio Homes ....................... 506
TV Stations ........ooveviiiennn .., 826
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KAKE-TV
KALB-TV
KARD-TV
KARK-TY
KBAK-TV
KBAS-TV
KBES-TV
KBET-TV
KBMB-TY
KBOI.TV
KCBD TV
KCJB.-TV
KCMC.TV
KCMO. TV
KCRA-TV
KCSJ. TV
KCTY
KDAL-TV
KDK ATV

WCAX-TY
WCBS.TV
WCCO-TV
WCHS-TV
WCIA
WCKT
WCOV.TY
WCSC-TY
WCSH-TV
WCTY
WCYB-TY
WDAF-TY
WDAU.TY
WDAY-TV
WDBJ.TV
WDBO-TV
WDEF-TV
WDSM-TV
WDSU-TV
WDXI-TV

BULOVA WATCH

KDLO-TV
KDUB.TV
KEDY-TV
KELO-TV
KENS-TV
KEPR-TV
KERO.TV
KFBB-TV
KFDA-TV
KFDM-TV
KFDX-TV
KFEQ-TV
KFMB-TV
KFSA-TV
KFSD-TV
KFVS.TY
KGBT
KGEQ-TV

KGGM-TV
KGLO-TY
KGMB. TV
KGNC-TV
KGUL-TV
KHAS.TV
KHBC.TV
KHOL.TV
KHPL-TV
KHQ-TV
KHQA-TY
KHSL-TV
KIiD-TV
KIDO-TV
KIMA.TV
KIRO-TV
KIVA
KKTY

*On owr list as of February 1958

WEAR-TV
WEAU.TV
WEEK-TV
WEEQ-TV
WEHT
WESH-TVY
WFBC-TV
WFBG-TY
WFBM-TV
WFGA.TV
WFIE.TV
WEFLA-TV
WFMJ.TV
WFEMY-TY
WGALTV
WGAN-TY
WGEM-TV
WHAS-TY
WHBF-TV
WHCT

WHEC-TV
WHEN-TV
WHIS. TV
WHO-TV
WHTN-TV
WHYN-TV
WiBW. TV
WICS-TV
WICU-TV
WHC-TV
WIMA-TV
WIS-TV
WISC-TV
WISH-TV
WIAC-TV
WIBF
WIBK-TY
WIDM-TV
WIJHL-TV
WIIM-TV

COMPANY,

KLEW.TV KOLD-TV KRIS-TV
KLEY.TV KOLN-TY KRLD-TY
KLIX-TV KOLO-TV KRNT-TV
KLTY KOMO.TY  KROD.TV
KLZ-TV KOMU.-TV  KRON.TV
KMAU-TV KOOK-TV KSBW.TV
KMID-TV KOOL-TV KSBY-TV
KMJ. TV KOSA-TV KSD-TY
KMSO-TV KOTA-TV KSIX-TV
KMTY KOTV KSLA-TV
KNAC-TV KPAR-TY KSL-TV
KNOQE-TV KPIX KSTP-TV
KNOX-TV KPLC-TV KSWS-TV
KNXT KPLO-TV KSYD-TV
KOA-TV KPRC.-TV KTBC-TV
KOAM-TY KPTV KTBS-TV
KOB-TV KRBC-TV KTIv
KODE-TV KRCA KTRE-TV
KOIN.TV KRGVY-TV KTSM.TV
WITV WHMBR-TV WOW-TV
WIW.TV WMBV.TV WPRO-TV
WKBN-TV WMCT WPSD-TV
WKBT WMFD-TY WRAL TV
WKIG-TV WMSL-TV WRBL.TV
WENX.TY WMT-TV WRC.TV
WKRETV ey WRCATV
WKRG-TY  WNAG- TV t:ﬁg:j:v
WKTY WNBC WREC.TV
WKY-TV WNBF.TV
WKIOTV  WNBQ WREX-TY
WLAC-TY  WNCT WRGE
WLBT WNDU.TY ~ WRGP.TV
WLW-C WHNEM-TY  WRLP
wLwW D WNHC-TV WROC-TV
WLW.T WHNOK-TV WRVA.TV
WMAR-TV WOALTV WSAU-TY
WMAZTY  WOC-TV WSAV.TV
WMBD.TV WOOD.-TV  WSAZ.TV
INC.,, BULOVA

KTTS.TV
KTVH
KTVT
KVAR
KVOA.TV
KVTV
KWK.TV
KWTV
KWTX.TV
KWWL-TV
KXJB-TV
KXLF.TV
KXLY-TV
KYTV
KYW TV
WABL-TV
WARBT
WAFB-TV
WAGA-TV

WSB.-TV
WSBT-TV
WSEE-TV
WSFA-TV
WSIS-TV
WSLS- TV
WIM-TV
WSPA-TV
WSPD-TV
WSTV.TV
WSVA.TV
WSYE-TV
WSYR-TV
WTAP
WTAR-TV
W.TEN
WTHI-TV
WTMI-TY
WIOC-TV

WALA TV
WALB-TV
WANE
WATE-TY
WAVETV
WBAL-TV
WBAY-TV
WEBBM.-TY
WBEN-TV
WBIR-TV
WBNS-TV
WBRC.TY
WBRE-TV
WEBRZ
WBTW
WEBTV
WBUF
WBZ-TV
WCAU.TV

WTOK-TY
WTOP-TV
WIRF-TY
WTYD
WTV)
WTYM
WITVO
WTVR
WIVT
WTVY
W.IWO
WUSN.TV
WVEC.TV
WVET.TV
WWJ TV
WWL-TV
WWLP
WXEX-TV
WXIX

PARK. NEW YORK
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CBS5.TV Executives Biographies....... 761
CBS-TV Executives, Personnel........ 764
CBS.-TV Network Map.............. 762-763
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Commercial Programs, AM......... .. 1269
Commercial Programs, TV..... ...... 1285
Daytime TV, Homles Delivered....... 65
KBS Affiliates .................... 280-281
KBS Executives, Personnel............ 283
KBS Network Map........... ... ... 284-285
MBS Executives, Personmel........... 272
MBS Network Map................. 270-271
NBC Radio Executives. Personnel.. ... 277
NBC Radio Network Map .......... 274.275
NBC-TV Executive Biographies...... . 767
NBC-TV Execulives, Personnel........ 768
NBC-TV Network Map.............. 770-771
News Selections .................... 81
Nighttime TV, Homes Delivered.... .. 65
NTA Film Network Executives........ 775
NTA Film Network Map......... .. 776-777
Regional ........... .. ... ... ... ... 721
TV Time Charges................... 63
Network Neationwide Financial Figures,
1955-6 . ... 41
NEVADA: BM GStations. ............... 510
Families ................. ... ...... 510
Population ......................... 510
Radio Homes ...................... 510
TV Homes ................... ... .. 828
TV Stations . ....................... 828
NEW BRUNSWICK, CAN.;: AM Stations.. 687
TV Stations .. ... ............. ... ... 884
NEWFOUNDLAND, CAN.: AM Stations.. 688
TV Stations ........................ 884
NEW HAMPSHIRE: AM Stations........ 511
Families ..................... ... ... 511
Population ...... ................... 511
Radio Homes ...................... 511
TV Homes .......... ... ............ 829
TV Stations .. ......... ... ... ... 829
NEW JERSEY: AM Stations............. 513
Families ................... .. ... .. 513
Population ...................... ... 513
RadioHomes ....................... 513
TV Homes ... .......... ............. 829
TV Stations . ............ ... ... 829
NEW MEXICO: AM Stations...... ...... 517
Families ..................... .. .... 517
Population ......................... 517
RadioHomes ....................... 517
TV Homes . ........covvinvvnnnn 829
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TV Stations ........................ 829
New TV Stations to Open—-1858... . ... . 913
NEW YORK: AM Stations. .. .. ......... 520

Families .................. ... ...... 520

Population ......................... 520

Radio Homes . ...................... 520

TV Homes ......................... 830

TV Stations . ....................... 830
News Commentators ........ ... ...... 1149
News Events, 1957, Top 10 Radio.TV.... 8l
Newspaper Editors, Radio-TV.......... 1053
Newspaper Reporters Assn., of N.Y.C.... 1329
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News-Wire Services .......... e 115
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Families ............... ... ....... .. 545

Population ......................... 545

Radio Homes ....................... 545

TV Homes ..... ..., 835

TV Stations ........................ 835
NORTH DAKOTA: AM Siations. ........ 557

Families ........................... 557

Population ........... ... ... . ..... 557
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Radio Homes ...................... 569
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In spots...
there's no substitute
for experience !

U-1 TV GLIENT LIST
BUDWEISER MARLBORO
BURGERMEISTER  MERCURY
CAMOPBELL PARLIAMENT
CH?EVL;ELET PEPSI CoLA
CHRYSLER PHILIP MORRIS
COCA COLA PILLSBURY
CONOCO PLYMOUTH
ONO PROCTER &
CROWN GAMBLE
The ~uecessTul production of TV commereials re- ZELLERBACH QUAKER STATE
cuires e expertne=~ thal comes [rom vear- ol DE SOTQ ol
t‘\]lt,‘]‘i('l)('(‘, DODGE RCA
In 1918 when Universal-bnternational oiade a DOW CHEMICAL  RORT. BURNS
ceries of spate Tor Lo, it hecame the first majo ‘
filn company ta e its techmeal <Kl and ve- DU PONT SCHICK
Illatl'|\<l|r[" l.\ll'iljlic'\ in l|l|' ;nmlll('linll Ol I\ - FORO SHAVERS
Stnee Hens LD s yoster of client- has growne ain
srowe andd grown.and new veads Tike the Bluee S. C. JOHNSON  U.S. ARMY
Book of Ymerican Indastry, KELLOGG US. NAvY
But == the prool ol the spot i~ in the viewing, W hat LUX U.S. STEEL
Univer-ad-Tonermational las done Tor othier sne-
cosstul advertiser i/ do forvon! Why not ece”

UNIVERSAL PICTURES TELEVISION DEPARTMENT

New Yark O4fce - 1y Pacle dienae

Fedephone: Ploaza 90000 I‘F_ Em - [
Hollvicoad Ofieee - Universal Stwdio. Universal . =

Gearge Bole (v charge o8 Prodiction LSS TR w
Pelephane: STanley 71211 1 HH ﬂ‘\ﬂﬁv

Wrive Jor ree (ustrated hrochre




% & EDITORIA
TV Homes . ............ccoviiivnnn. 844
TV Stations ........................ 844

Orgonists, Radio-TV................ 1169

ORGANIZATIONS .. .... .. .. 1320

Organizations, Research ..... ..... .... 109

Outstanding Industry Evenis, 1957.... . 97

Ownership of TV Sets.................. 57

_pP_

PEMNSYLVANIA: AM Stations.......... 581
Families ............. ... ........... 581
Population ...................... ... 581
Radio Homes ............... ... .. 581
TV HOMES .. feiiiineine e 845
TV Siations ............. ... .. ..., 845

Phila. Radio & TV Bcesirs. Assn......... 1329

Play & Story Brokers.................. 1209

Press Agenis ......................... 1093

PRINCE EDWARD ISLAND, CAN.. AM
Stations . ....... .. e 696
TV Stations .......... ... ... ....... 886

Prizes, Premjums, efc.................. 1051

Producers, Carteon .......... ......... 1051

Producers, Commercials, TV Film.. . .... 957

Producers-Distributors, TV Film......... 957

Producers, Jingles .............. ...... 1213

Producers, Musical Commercials. ....... 1213

Producers, Radio-TV .................. 1099

Producers. Radio-TV Program........... 923

Producers, Transcription .............. 945

Production Figures, Radio-TV Set...... 49

PRODUCTION SECTION,
RADIO-TV ............... 921

Professional Music Men, Inc............ 1329

Program Coniractors, Briiish...... ... .. 919

PROGRAM PRODUCERS,
RADIO-TV ............... 923
Service Firms .. .. ... .. ... ... .. ... 1043

PROGRAMS, COMMERCIAL
RADIO, 1957 . ............ 1269

PROGRAMS, COMMERCIAL
TV, 1957 . ... . ........... 285

Projectors ..........c..oiiiiiiia., 1050

Publications, Trade ................... 1333

Public Relations & Publicity Firms...... 1093

PUERTO RICO; AM Stations............ 671
TV Stations ............ c.oiinonn 881

—Q—

QUEBEC, CAN.: AM Stations. . ......... 696

TV Stations ... ... ininan 887
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Radio Advertising Bureau, Inc.. ......... 1329
Radio Cadena Nacional, 8.A............ 715
Member Stations, AM................ 716
Radio-TV Correspondents Assn.......... 1330
RADIO-TV DAILY:
All-American Favorites, 1957......... 77
Officers, Personnel .............. 26 & 1335
Top Ten News Events. ............... 79
Radio & TV Directors Guild............ 1330
Radio & TV Executives Society, Inc..... 1330
Radio-TV News Directors Assn.......... 1330
Radio-TV Set Production—EIA Figures.. 49
Radio-TV Station Brokers ............. 1051
Badic & TV Sialions in Operation (11.5.). . 53
Radio Free Europe.................... 1329
Radio Homes ......... ... ... ... ... 319
Radio Indusiry Finoancial Data, 1955-6.. 43
Radio Markets Ranked, Spot Volume, 1956 718
Radio-Newsreel- TV Working Press Assn,
of No Yoot i e 1330
Radio Programas de Mexico, 8.A.. .. ... 715

Radio Receivers, World-Wide Distribution 69

Radio Set Sales, Auto.................. 51
Radio Spot Time Sales, 1956-7.......... 305
Radio Siation Index................... 321
Radio Stations, Number per Siate....... 319
Raw Stock ........... ... ... ... 1050
Recording Companies, Transcription &.. 943
Reference Books. TV Bibliography...... 1372
REGIONAL NETWORKS,

RADIO-TV .. ............. 721
Regional Organization [AAB's Central

Amer, ASSNS, .. .....o. it i 1331
REPRESENTATIVES, RADIO-

TV STATION ............. 289
Representatives, Talent ............ 1205
Research Organizations ............... 109
RETMA . . . (See EIA)

BETMA of Conada.................... 1330
RHODE ISLAND: AM Stations.......... 597

Families .......... .. ... .. ... ... 597

Population ............... ... ....... 597

Radio Homes . ............. ..... 597

TV Homes .......civeiuiiininannn.. 855

TV Stafions . .......c.ooiiiiivuvnan.. 855
Rifkin, M. J. ... Article. ............... 745
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Sales, Buto Radio Sets................ 51
Sales Exec Bios, TV Film.............. 1028
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TV Stations .......... ... ....... 887



Big Sales for your Station with

% RADIO'S SENSATIONAL
« NEW MUSICAL QUIZ GAME!...

%

OVER l,ﬂﬂﬂ STATIONS
SELL WITH WORLD!

Using Success-Proved Features Like These:
* PERSOMALIZED JINGLES

for station promeotion, advertiser messages and such
sefvice campaigns a5 Rood and Traffic Conditions,
Time and Weather Reporls, Back-To-School Promo-
tions, and many others offering odvertisers exclu-
sive air identty,

* FEATURE PROGRAM SIGNATURES

fer D-1 record shows, news ond sporls reports and
many local personality shows thal give dislinctive
production impacl.

* ACROSS-THE-BOARD PROGRAMMING

with big name stars like David Rose, Peggy Lee,
Ray Bloch, The Three Suns, Raymond Mossey, Daris
Day, Harry James and scores of athers providing
vnlimited sules opporiunities.

* STATION PROMOTION PLANS

Overall merchandising ideas like SOUND-O, YOICE
OF FORTUNE and RADIO’S BIG WEEK-END BARGAIN
PARADE thot give slations o distinclive persanality
build audiences, atiracl sponsors!




&

Gives your station a new and distinctive
personality that will SELL, AND SELL
AND SELL ALL YEAR ROUND!

RADIO’S POWER-PACKED
MONEY-MAKING IDEAI

FUN-FILLED o 04/[), .
For Your Listeners! .

%  PROFIT-PACKED
For Your Sponsors!

COMBINING TWO OF THE
GREATEST INGREDIENTS OF
MODERN MERCHANDISING..

MUSIC- QU

Merchandise your station
for greatest audience-
advertiser impact!

B i

wou'n BROADCASTING 57 5 INC,
488 Modison Averue Mew York 22, Mew York
H ciNCiMMNATI M Tl e HOLLYWOa0

CANADIAN REPRESENTATIVES . . . ALL-CANADA RADIO,
FACILITIES LIMITED, VICTORY BUILDING, TORONTO ;
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Screen Actors Guild... ......... ....... 1331
Screen Composers Assn................ 1331
Screen Directors International Guild.... 1331
Screening Rooms . .................... 1051
Screens, Large TV ... ... ....... ... .... 1045
Sacrest, Jemes D, . ., Article. ... . ...... 87
SERVICE FIRMS, TV. . ....... 1043

Background Processes . ..., ....... 1050

Carpets ..., 1050

Cartoon Producers .................. 1051

Color Processes .................... 1049

Commercials Monitoring . ............ 1051

Costumes ....................... ... 1051

Laboratories . ................... 1045

Large Screen ....... ... ... ........ 1045

Lenses . .......... ... i, 1045

Prizes, Premiums, ete.. .. ............. 1051

Projectors ............ ... ... .. ... ... 1050
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RBaw Stock .. ... ........ ... ..., 1050

Sereening Rooms . ............... 1051
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Storage Vaults ... ... .............. 1050
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Heinecke, Paqul . . . Brticle. . .......... 1233

Personnel, .Functions ............... 1331
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Setl Production, Radio-TV—EIA Figures.. 49
Shupert, George T, . ., Article.......... 89
Singers, Radie-TV ...... ... .......... 1087
Sinn, John L. . .. Article....... . 85
Society of Mot. Pic. & TV Engineers. .. .. 1331
Song Hits of 1957......... . ...... ... .. 1218
Song Writers Proteclive Assn... .. .... .. 1331
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Families ................ e 598

Population ................ ........ 598

Radioc Homes ...................... 588

TV Homes ......................... 855

TV Stations ........ ...... .......... 855
SOUTH DAKOTA: A I Sigions.... ... ... 604

Families ........... ... ............. 6504

Population _........................ 604

Radioc Homes . ...................... 604

TV Hemes ......................... 857

TV Stations ........................ 857
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Sports Commentators . ................ 1137
Spot & Flood Lamps................... 1050
Spot Radio Market Volume Comparisons,

19556 ... ... . 117
Spot Radio Time Sales, 1956-7.......... 205
Spot TV HAdvertisers of 1957, 100 Top &

Est. Expenditures ................... 128
Spot TV Advertisers, Comparison 1356-57 75
Spot TV Expenditures, 1957............ 75
State Browdcasters Assns.,............. 1315
State Coverage Statistics, 1958. ... ... ... 319
Station Brokers, Radio-TV.............. 1051
Station Operation Analysis............. 53
Station Representatives Assn... ....... 1332
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Canada—AM ...................... 683
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Cuba—AM ...... ... .. i 712
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Group Operations .................. 721
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Radio-TV Brokers .................. 1051
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Subscription TV ................... ... 1052
Suspended TV Operations. .. ........... 912
Sutton, David V. ... KArticle. ... ........ 741
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Chicago ...........c. i on.. 102
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New York ......................... 100
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Tele-Theaire Corporaiicn .............. 1332
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GENERAL STATISTICS
RADIO AND TELEVISION
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} Total Radio-TV broadeast income (before tax) for 1956............... $238.8 million
» Number of commercial AM stations licensed and operating December 1, 1957.. 3180

p Number of commercial FM stations licensed and operating December 1, 1957.. 537

p Number of commercial TV stations licensed and operating December 1, 1957.. 539
# Total radio sets producad In 1067 oo vt ittt i e 15,611,043
P Total TV sets producad in 1057, .. et itr e e e e et 7,179,145
p Total network TV gross time charges for 1957...... ... . .. $516,201,566
b Total national spot radio time sales for 1957........... . ..o i .. $183,987,002
p Total 1956 FM broadeast loss (before tax) for stations operated by non-AM
LT T LY U $400,000
b Total gross spot TV time sales, 1057, .. .. it iin e $448,734,000
» Total spent by 1957's top spot TV advertiser (Procter & Gamble)....... $25,916,840

) Number of homes delivered by the average week day daytime network TV program
I January 1008 . ottt e e e e e 4,463,000

p In 1957 national and regional spot TV advertisers spent 32.3 per cent of budget on
daytime programs, 57.8 per cent nighttime, and 9.9 per cent late night.

}p Average number of U.S. advertising agencies, excluding branches............, 2700
) Number of advertising agency failures in 1957. ... ... .. o iiiiii it e, b5
P Total Labilities . ...t t  eeee a $2,081,000
p Total radio broadeast income (before tax) for 1956.................. $49.2 million
) Total TV broadcast income (before tax) for 1956.................... $189.6 million
p Tobtal automobile radio set sales for 1957....... ... ... oo, 5,495,774
» Total emplovee income for broadeast industry in 1856............ ..... $518 million
} Average employee income for broadeast industry in 19566................... $6,584
} Number of full-time employees of broadecast industry in 1956............... 77,000
p National expenditures in 1956 for radio-TV set repairs................ $756 million
p Percentage of U,S. families owning TV sets, January 1957.................. ... T79%
p Number of U.S. TV sets in use In 1957.......coiviii e, 44,5 million

{Continued on poage 35)
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Best Wishes

From

Guy Lombardo
and his
Royal Canadians

Currently at Hotel Roosevelt Grill, New York
Current Capitol Album, "The Lively Guy™
Current Decca Album, “Waltzland”™
PUBLICITY: DAVID O. ALBER ASSOC., Inc.; Gene Shefrin
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b Stations on the air June 80, 1957: Commercial AM ... ... ... ....... .. ..... 3,079

Commercial FM ... ... .. ... ... ........ 539

Edueational FM ... . ... ... ... ... ... 135

Commercial TV ... .................. 519

TV Translator ................... ... ... 41

Educational TV ... ... ......... ... ..... 25
b Number of radio stations in Canada. ....... ... . .. . . i, 187
b Number of radio stations in MeXiCo. ... i i it e e et e 367
p Number of member stations, Radio Cadena Nacional, S.A...................... 61
% Number of radio stations in Cuba ..., e 113
» Number of radio stations in Halti ....... .. ... .. ... .. . i, 2
p Number of radioc stations in Dominican Republic ...... ... ... . ... ... .. ..... 18
b Number of radio stations in the Bahamas ............ ... ... .. ..o iiiian 1
b Number of radio stations in Jamaiea ........ ... ... . i, 4
b Number of radio stations in Alaska ... .. i i it iiaan 18
» Number of radio stations on Guam ....... ... ... i it 1
» Number of radio stations in Hawail ........ ... . . ... .. .. . i ia.. 15
» Number of radio stations in Puerto Rico ... ... .. ... ... ... i .., 23
b Number of radio stations in the Virgin Islands .................. ... ....... 2
b Number of international radio stations in U.S. ........ ... ... ... .. ... 35
p Number of international radio stations in Canada ............ ... ......... 18
b Number of TV stations in Alaska ......... . i 5
b Number of TV stations in Hawaii, including satellites. ............ ... ....... 7
p Number of TV stations in Puerto Rico. ... ... i, 5
b Number of TV stations on Guam .......oiiiii i s 1
p Number of TV stations in Canada, excluding satellites............ ......... 45

p Number of radio receiver seis in the world, exclusive of the 1.S., its territories, and
Canada .....veiieiniinininnranennes e e e 143,330,500

p Number of wired speakers in the world, exclusive of the U.S., its territories, and
Canada .o vvs it i i e e i ia e ia e 28,918,800

) Worldwide total of TV stations, exclusive of the U.S., its territories, Canada, and
overseas Armed Forces stations ... ... vrun e inne it tiitontenttonant nanenas 447
(Continued on puge 37)
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p Worldwide total of TV receivers, exclusive of the U.S., ifs territories, Canada, and

overseas Armed Forces ....... ... i il il 16,390,100
» Number of network color-equipped stations in the U.S............ ... .. iiiutt. 293
} Number of community TV antenna systems in the U.S.................. .. over 500

p Number of network affiliates and O & O stations:

Nuinber of Number of
Affiliates O & O Stations
Network Radio TV AM FM TV
ABC ... Lo 301 195 5 4 5
CBS ........ ... ... 201 225 6 5 8
MBS ... ..l 450 -— — -— —
NBC ... ..o 190 195 7 5 7
KBS ..o 1031 — — -— —
NTA ... e, — 134 — — 1

ABC also owns a 50 per cent interest in WLS, Chicago.
Sale of WCAU-AM-F'M-TV Philadelphia, to CBS was pending at press time.
Sale of WATV, WAAT, Newark, N. J., to NTA was pending at press time.

b Number of NAEB member stations. ... ... .. it 157
p Number of voting members, Broadeasters’ Promotion Association.............. 130

p On June 30, 1957, of 475 commercial TV stations in operation, 389 were VHF and
86 were UHF; 24 educational stations (19 VHF, 5 UHF) and 41 UHF translator sta-
tions were on the air.

» On June 30, 1957, 302 communities had one or more commercial TV stations in opera-
tion; of these 80 had two, 27 had three, and 11 had four or more.

p Over 90 per cent of the U.S. population is estimated to be within range of at least
one TV station; over TS per cent within range of two or more.

p On June 30, 1957, about 160,000 color receivers were in use; this number is expected
to reach 300,000 by 1958.

p Highest price paid for an AM station was sale in 1957 of WNEW, New York for
$5,160,800.

p Highest price paid for a TV station was sale in 1955 of WDTV, Pittsburgh, for
$9,750,000.

» In 1957 the tallest TV tower in use was 1,610 feet above ground (KSWS-TV, Roswell,
N. M.), said to be the world’s highest man-made structure.

p In 1957 colorvasting was available to over 96 per cent of TV homes in the U.S.
B R o T e e R I e e e e S S e e
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Flannatal Nadka ™ " : QEC
Financial Data Covering 1955-56

Broadcasting Industry Operations

A continued increase in total revenue for the radio-television industry in 1956 is
indicated by financial figures released by the Federal Communications Commission. Com-
bined radio and television income before tax shows an increase of 21.7 per cent over the
figures for 1955 (in 1955 this increase was 48.4 per cent over the preceding year). While
the four nationwide radio networks and their owned and operated stations show a
revenue decrease of 11.7 per cent in 1956, three regional networks and their stations
are reported to have a revenue increase of 14.7 per cent. The revenue increase for all
other stations is 9.4 per cent.

All Networks and Stations, 1955-56

Item 1955 1956 Per Cent
{Millions) {Millions) Inerease
in 1956
Broadeast Revenues
Radio' . e $ 453.4 $ 480.6 6.0
Television ........ e R 744.7 896.9 20.4
Total . iier et $1,198.1 $1,377.6 15.0
Broadeast Expenses
Radio! oot i et $ 407.4 $ 4314 5.9
PeleViSiOn .« vveerreeneeneenonaresensaas 594.5 T07.2 19.0
b T 7 . $1,001.9 $1,138.7 13.7
Broadcast Income (before Federal Income Tax)
Radio* .......ccvnn e eaaaaae .o 3 480 $ 492 7.0
TeleviSion +oveerevrorcnriireeananensans 150.2 189.6 26.2
Total .......... e eereaeae e $ 196.2 $ 238.8 21.7

1Radio includes AM and FM broadeasting.

Note. 1956 radio data cover the operations of four nadionwide networks ‘and three regional networks,
2,916 AM and AM-FM and 53 independent FM stations. Excluded arve 55 stalions whose 1':3;)‘0rts‘ were filed
too late for tabulation. 1955 data are for the same neiworks and 2,"{’04 AM and A.M_-FM auld 38 independent
FM stations. Excluded are 90 stalions whose reports were filed too late for (abulation. 19568 TV data cover
the operations of three networks and 474 stations. 1955 TV data cover the operations od four networks
(three networks afler September 15, 1855, when DuMont ceased networls operations) and 437 stations.

Souree: FCC.
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Nationwide Network Financial

" P— » 10EC_1QGH
Figures for 1955-1956
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Nationwide Networks Only, 1955-56
(Including Owned and Operated Stations)

{tem 1955 1956 Per Cent Increase
(Millions) (Millions) or (Decrease)
in 1956

Broadcast Revenues

Radio ... i $ 74.5 $ 65.8 (11.7)
Television ... i i, 374.0 442.3 18.3
Total oo i e e $448.5 $508.1 13.3

Droudeast Fxpenses

Radio ........ i 3 604 $ 66.2 ( 4.6)
Television ........... .. ... oo, 306.0 356.9 16.6
Total ... ..o $375.4 $423.1 12.7

Broadcast Income (before INederal Income Tax)

RAAIC + v vt e ee e $ 5.1 $(0.4)
TeleVision . ...virir i eenenonaenansn 63.0 85.4 25.6
Total ..ot e e $ 73.1 $ 85.0 16.3

Nete. Radio data include the operations of 15 network-owned AM slations in 1965 and 1956. Television
daiq include the operations of 16 neiwork-owned stations in 19585 and 15 in 1956,

Source: FCC.
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Radio Industry Financial Data
For the Period 1955-1956
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AM Radio® Broadcast Revenues, Expenses and Income, 1955-56

ey Cear?
N Increase
955 19506 or (Deerease)
[tean (Thousands) (Thousands) i 1956
Broadeust Revenues

4 nationwide networks and their

stations® .. ... .. ... $ 74,511 $ 65,804 (11.7)

3 regional networks and their
stations® ... ... ..., e . 3,814 4,373 14.7
All other stations® .................. 374013 408,984 0.4
Total ... i $452,328 ;1;9,71; 5.1

Broadeast Kxpenses

4 nationwide networks and their
SEALIOTIS” & o e e e e $ 69,449 ¥ 65,233 ( 4.6)

3 regional networks and their

Stations” .« . i e e 2 968 3,070 23,6
All other stations® .................. 333,563 359,704 7.9
Total oo e $405,982 $429,606 58

Broudeast Income (before Federal Income Tax)

4 nationwide nebworks and their

stations® ... . % bB,062 $  (429)
3 regional networks and their
stations® ... ... i 846 794 (6.1)
All other stations® ................ .. 40,448 49,199 21.6
Total .............. e E 46,356 ; 49,555 6.9

1Excludes independently operated FM sialions, 38 in 18565 and 53 in 1956. Also excludes %0 AM stations
reporting too late to tabulate in 1955 and 55 in 1956.

2Ineludes the operailions of 18 nelwork-owned stalions in 1956 and 19 network-owned stallons in 1956.

sTneludes 2,685 stations in 1955 and 2,897 stalions in 1856,

Source: FCC.
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TV Industry Financial Dz

TV Broadcast Revenues, Expenses and Income, 1956

3 Networks
and Their 15 Total 8
Owned and Networks
Operated TV 459 Other aend 474 TV
Stations TV Stations Stations
Ttem ( Millioms) ( Millions) (Millions)

Broadcast Revennes

Revenues from the sale of time:
Total network time sales............ $269.1 $ 98.6 $367.7

Non-network time sales to:

National and regional advertisers.... § 55.7 $225.5 $281.2
Loeal advertisers .................. 22.9 151.3 174.2
Total non-network time sales...... $ 78.6 $376.8 $455.4
Total times sales ................ $347.7 $475.4 $823.1
Deduct—Commissions to agencies, repre-
sentatives, ete, ... .. i, 70.9* 68.1 134.0
Net time sales. .....cooinveiaaa,. $276.8 $412.3 $689.1

Talent ......ovniiieiiie e s $135.1 $ 11.3 $146.4
Sundry broadcast revenues............ 304 31.0 61.4
Total incidental broadcast activities $165.5 $ 423 $207.8
Total broadcast revenues.......... $442.3 $454.6 $896.9

Broadeast Fxpenses

Total broadcast expenses of networks and
SEAtIONS o u it it e $356.9 $350.4 $707.3

Broadeast Income (before Federal Income Tax)

Broadcast income before Federal income

2 $ 854 $104.2 $189.6
10( this amount $55.7 million is applicable to ihe total =4le of nelwork fime.
Source: FCC.
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FM Industry Financial Data
For the Period 1955-1956
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I'M Broadcast Revenues, Expenses and Income, 1955-56

1956 1955
Number of Amount Number of Amount
Ttem Stations (Millions) Stativns (Millions)

FM Broadcast Revenues
FM Stations Operated by:

AM Licensees:

Reporting no FM revenues..... 302 .. 332

Reporting FM revenues........ 119 $1.0 123 $0.9

Non-AM Licensees ..........- 51 14 38 1.0
Total FM Stations..... P 472 E2_4 —4;6: $1.9

FM Broadeast Fxpenses
FM Stations Operated by:

Non-AM Licensees ............ 51 $1.8 38 $1.4

Industry Total ............. .. ) . ")

FM Broadeast Income
fbefore Federal Income Tax)

FM Stations Operated by:
Non-AM Licensees ....... .... Bl (0.4) 38 (0.4)

Industry Total ......... e .. *) .. M)

{ ) Denoies loss.

(1) In view of the difficulty in a joint AM-FM operauon in allocating FM operation expense separately
from AM station operation expensc, licensees ol such stalions wore not required to report FM stalion expense
separalely. As a result, FM indusiry totals for expense and income are nog avallable. AM-F'M licensees, how-
ever, were requested to report separatcly the revenues, if any, attributable to F'M station operation if such
data were readily available. In only a lew instances did AM-I'M licensees slale ihey were unable Lo segregate
ithe FM revenues.

Source: FCC.
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EIA Figures on
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RAGIO anga § eievision

AR, bt
AM-FM Tagifei”s;?{? . TV, UHF Other
Radio AM-FM, FM Tuner TV

January ............ 1,085,529 15,136 67,079 450,190
February ........... 1,264,765 15,185 68,219 464,697
March ......oooven 1,609,073 16,783 62,815 559,842
April ..o 1,115,818 9,755 42,374 361,246
May ..ovreennnnnnns 1,028,771 9,749 41,596 342,386
June ... 1,088,343 7,408 72,766 543,718
July ... .o 612,688 6,853 55,401 360,660
August ....ie.an. 965,724 10,744 88,615 673,734
September .......... 1,610,748 15,072 87,040 832,631
October ............ 1,569,180 17,588 83,372 661,994
November .......... 1,688,868 24,470 55,035 574,646
December .......... 1,793,336 34,562 55,488 573,541

Total +.veveveenns 15,427,738 183,305 779,800 6,399,345
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National

Number Average Total Expenditures

Full-time Employee Employee Radio-TV

Employees Income Income Set Repairs
1952 ... ..., 61,000 $5,559 $355,000,000 $476,000,000
1963 ... . ... .. 65,000 5,889 379,000,000 533,000,000
19564 ... ... ... ... 72,000 6,029 430,000,000 600,000,000
1956 ... ... ... ... 74,000 6,333 465,000,000 664,000,000
1966 ... ... ... 77,000 6,684 518,000,000 756,000,000

Source: Department of Commerce.

B e e e T T o e o e e T S e e R R e S B 8 S

Sales of Automobile Radio Sets — 1957

January ............... 521,624 July ..o 256,279

February .............. 522,859 August ... .. o . L. 301,971

March ................. 597,532 September ............. 446,419

April ... i 380,452 October ................ 522,746

May ..o 396,151 November ............. 563,066

June ......... . ... . ... 416,058 December .............. 570,617
Total ................ 5,495,774

Source: EIA,
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Radio and TV Stations in Operation in U. S.
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AM Stations

Total
Licensed & Authoriza-
1957 Operating CP’s tions
January 1 ........ ... ... ..., 3008 117 3125
February 1 ........ ... .. ....... 3014 123 3137
Marech 1 ..., 3031 133 3164
April 1 ... 3040 145 3185
May 1 ... i 3049 154 3203
June 1 ... .. ... L oL 3060 167 3227
July 1 ... 3079 159 3238
August 1 ... L 3095 156 3250
September 1 ..., coooiiu..... 3113 148 3261
October 1 ... ... ... ... 3133 142 3275
November 1 ................... 3157 122 3279
December 1 ....... ... .. ..., 3180 109 3289
¥M Stations (Commercial)
January 1 .......... .. ... 530 24 554
February 1 ........ ... 527 24 bb1
March1l ....... ... ..., 529 23 552
April 1 ... .. 526 23 549
May 1 ..o 529 22 551
June 1 ... 532 27 559
July 1 ..o 530 31 561
August 1 ... ... i 531 31 562
September 1 ........ ... ... ... 532 30 562
October 1 ... ... ... ... ...... 532 36 568
November 1 ....coririennien.. 533 47 580
December 1 ...... ...ty 537 51 588
TV Stations (Commercial)

January 1 ...,y 511 120 631
February 1 .............. R 513 120 633
March1l .........ciiiio.. 515 123 638
Aprild ... 51b 126 641
May 1 .o 515 126 641
June 1 ... i 519 126 645
July 1 519 132 651
Aungustl ... .. i, 522 132 654
September 1 .........ovii 528 133 661
Qctober 1 ....ovveiiii i, 531 126 657
November 1 .........cvvinin.. 536 119 655
December1 ........ .. civann. 539 117 656

Source: FCC
B D e R 2 I I PP I PP IPI TV IP I PP
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OWNERSHIP OF TV SETS

A Percentage Study of U. S. Family Television
T

Ownership—by Location and Family Types

I

® A continued increase in the number of U, S. families owning television
sets (five per cent more in Jonuary, 1957 than in January, 1956) is indi-
cated by the latest figures made available by the Market Research Corpora-
tion of America. This organization, feeling thatl television ownership has
reached a saturation point of about 80 per cent, hus ceased to compile cur-
rent figures.
PP FPOP PP PR TR DD DL BP )_%} Eerloly o el e nilemilemellotl- P i

PER CENT OF FAMILIES IN EACH GROUP
WITH TELEVISION SETS

Api. ’B6 July ’56 Oct, '56 Jan. 57
Per Cent Per Cent Per Cent Per Cent
UNITED STATES TOTAL....... 75 76 78 79
REGIONS:
Northeast «...ovoinveenenn. 88 88 88 90
South ......... oo, 63 64 68 68
North Central ............... 77 79 80 81
Mountain and Southwest...... 60 62 65 68
Pacific ....... ... .. 74 76 77 77
CITY SIZE:
Farm ........ ... 0., 53 b4 57 61
Under 2,500 ................. 64 67 69 69
2,500 to 50,000, .............. G2 65 66 68
50,000 to 500,000............. 80 g2 83 84
500,000 and Over............. 89 89 90 90
TOTAL FAMILY INCOME
Upper Fourth ............ ... 86 87 39 90
Next Fourth ................ 232 85 86 87
Next Fourth ................ 75 76 77 78
Lowest Fourth .............. 56 58 b9 61
EDUCATION OF FAMILY HEAD:
Grade School ................ 68 70 71 73
High School .............. ... 82 83 85 86
College ....vivrineninnennns 79 79 81 82
SIZE OF FAMILIES:
1 and 2 Members............. 67 69 70 71
3 Members .................. 8 81 83 83
4 & 5 Members............... 84 85 86 87
6 Members or more........... 74 74 74 76
AGE OF HOUSEWIFE:
Under 85 ..vvvvineeninnnns 81 82 84 85
35 Thru 44 Years............ 79 82 84 85
45 Years and Over........... 68 70 71 72
PRESENCE OF CHILDREN:
5 Years and Under........... 80 81 84 856
6-12 Years .......ovivenenns 82 83 84 85
13-20 Years .......cvvvvivinnn 76 3 80 81
No Children ................. 68 70 71 72

Source: Market Research Corporation of America,
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1934-1957

Year Number Liabilities

1934 52 $1,061,000
1935 32 1,218,000
1936 22 418,000
1937 16 297,000
1938 34 284,000
1939 46 414,000
1940 ) 43 1,056,000
1941 16 205,000
1942 19 130,000
1943 6 111,000
1944 — —
1945 1 4,000
1946 6 145,000
1947 12 304,000
1948 24 793,000
1949 34 746,000
1950 38 1,167,000
1951 34 1,043,000
1952 19 531,000
1953 24 466,000
1954 34 1,265,000
1955 31 815,000
1956 32 1,519,000
1957 55 2,081,000

Comparative Failure Trends

Percentuge Chanye Avg. Liability

1956-57 Per Failure

Number Liabilities i 1957
Total Businesses, All Lines........... +- 8 -~ 9 $44,784
Total Commercial Services........... 4T + 9 39,703
Advertising Agencies ................ +72 --37 37,836

Source: Dun & Bradstreet, Inec.

N.B. This record includes those businesses that ceased operations following assignment
or bankruptcy; ceased with loss to creditors after such actions as execution, foreclosure,
or attachment; voluntarily withdrew leaving unpaid obligations; were involved in court
actions such as receivership, reorganization, or arrangement; or voluntarily compromised
with creditors.

B i I i e e e e e I e )
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Pending CP’s Total CP’s not Total
Year Grants Deletions applications Licensed on air on air on air aunthorized

COMMERCIAL AM

1919 .....oe.as 200 55 382 1,963 43 173 2,179
1950 ........... 191 70 277 2,118 26 159 2,303
116 35 270 2,248 33 104 2,385
60 25 323 2,333 22 G 2,120
187 28 250 2,139 19 126 2,584
118 2y 220 2,565 18 114 2,697
161 18 304 2,719 13 108 2,840
17 18 389 2,871 25 124 3,020
23% 11 131 3,044 35 159 3,238
COMMERCIAL FM
5% 212 65 377 350 128 865
35 169 Ly 193 198 A1 732
15 91 10 5314 115 10 659
24 36 9 382 a7 19 648
29 79 8 a5l 29 21 601
27 a1 5 529 21 % 569
2% AL 6 525 15 t2 552
a1 37 10 519 11 16 516
1 24 24 519 1 31 561
EDUCATIONAT, TM
49 L 18 7 9 31 3 31 24 58
1950 .. ...l 25 1 3 61 1 62 20 8:2
L1 19 6 2 82 1 83 12 95
1952 ... ev..nns 12 » 2 9L 1 02 12 104
[ 13 l 3 106 0 106 10 116
054 ... 9 2 1 117 0 117 6 123
1955 . oioiie. 7 3 1 121 3 124 3 127
1956 ....nin .. 13 1 5 126 0 126 10 136
1957 . ...ee 17 3 2 135 [ 135 13 148
COMMERCLAL TV
1049 ..l 15 7 338 13 56 69 18 11%
1950 .. ... 0 8 351 17 57 101 5 109
1951 ... 0 0 215 81 20 107 2 109
1962 .. ...l 0 1 716 96 12 108 0 108
1953 ..o 381 6 572 101 97 198 285 483
1954 ... ... 171 81 209 [1is} 298 102 it 573
1955 .. ..., 67 58 127 137 321 A58 121 582
1936 ..o G0 25 128 186G 310 196 XL €09
1957 ... 55 13 129 314 175 519 132 651
TV TRANSLATOR
1957 i 74 0 48 17 21 41 33 T4
EDUCATIONAL TV
0 o 1 0 0 0 0 0
17 o 20 0 1 1 16 17
13 0 17 0 6 6 24 30
5 1 11 1 10 11 28 3¢
¥ 0 11 1 19 20 21 41
8 0 8 11 12 26 23 49

Any seeming diserepancey in the relation of grants and deletions daring the: year to total authorizations
at the close of the year is due to reinstatement of some deleted anthorizations and other considerations
tmpossible to detail in ihis genernl table. Tigures shown are for close of each fizeal year.
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JAN MURRAY

"TREASURE HUNT SHOW —NBC-TV
Monday w Friday — 10:30 to 11:00 AM. EST
Every Tuesday — 7:30 w 8:00 P.M. EST
Mawagement.
WiLLiaM MORRIS AGENCY
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GROSS TIME CHARGES
NETWORK TELEVISION

B

Network Television

o Jan.-Dee. Jan.-Dec. %%
Dec. 1957 Dee. 1956 Change 19567 19566 Change
American ....... $ 8,614,646 § 6,699,450 +4-28.6 $ 83,071,284 § 76,726,129 -+8.3
Columbia ....... 21,938,264 20,395,400 4+ 7.6 239,284 899 223,520,382 7.1
National ........ 19,146,483 17,666,721 + 8.4 193,845,383 187,921,123 3.2
Total ......... $49,699,393 $44,761,571 +11.0 $516,201,566 $488,167,634 +5.7

1957 Network Television Totals

ABC cBS NBC Total
January .......... $ 6,715,581 $ 20,281,474 $ 16,554,941 $ 43,501,996
February ......... 6,175,488 18,309,088 14,900,631 39,385,207
Mareh .o.eovn... . 6,818,848 20,172,173 16,631,974 48,652,995
APEL oeiiereiiins 6,682,786 19,385,098 15,154,388 41,222;272
MAY oveeeaeeinns 7,258,807 20,307,762 15,811,033 43,377,602
June .. 6,413,708 18,356,892 14,746,537 39,517,137
July e, 6,348,496 18,537,069 13,874,872 38,760,437
AURUSt . eeveroae.. 6,134,380 18,240,823 14,473,677 38,348,880
September ........ 5,704,888 19,935,115 15,286,270 40,926,273
October ......vve- 8,093,724 22,421,673 18,752,891 49,268,288
November ........ 8,079,932 21,449,468 18,511,686 15,041,086
December ........ 8,614,646 21,938,264 19,146,483 49,699,393

Total vvvevreeres $883,071,284 $239,284,899 $193,845,383 $516,201,566

Shfs;?zof ot al .. 16.1% 46.3% 37.6%

S'hfg?aof .t.o § al .. 15.7% 45.89% 38,59

Source: Publishers Information Bureau, Ine.
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Homes Delivered by Average Week Day
Daytime Metwork TV Program

et oA oot )_(X)é
Homes Delivered
(Thousands)

1956 1957 1958
January ... e e .. 3,780 4,004 4,463
February ... ..o e i e 3,180 3,653
March ..o e 2,899 3,318
April 2,662 3,211
May o e 2,292 2,657
B+ 1,998 2,361
JUly o e e 2,222 2,628
August ... e e 2,415 2,668
September ... ... e 2,223 2,474
October ... .. . o 2,915 3,065
November ...t i e 3,231 3,373
December ... .. e 3,074 3,766
ANNUA]L AVETaZE vttt ir i ettt it 2,743 3,060

Source: TvB

Homes Delivered by Average Nighttime
Network TV Program
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Homes Delivered

{ Thousands)

1956 1957 1958
JBNUATY v it nt e ne e arn e taanenanenns 7,467 9,195 9,832
February .ottt i e i e 7,779 9,098
March ... i e e e s 7,636 9,052
April . e e 7,350 9,025
e 6,855 7,817
B T P 6,115 7,068
R 5,426 6,244
ARgust o e e 5,383 6,751
September ... e 6,436 7,942
October . ... i e e e 7,400 8,890
November .ottt i it ittt 8,077 9,387
DT ottt e e e 8,378 9,222
ANNual AVETage . ... v v ir i in i ianr i 7,073 8,364

Scurce: TvB
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“The Lux Show”

Starring

ROSEMARY CLOONEY

NBC-TV

Co-produced by Joe Shribman and Dik Darley
A Maysville Corporation Production
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“The Lux Show”

Directed By

DIK DARLEY
Head Writer and Musical Director
Guest Sequence and

Director Arranger

DANNY ARNOLD FRANK DEVOL
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THE ADVENTURES OF OZZIE AND HARRIET

TELEVISED EVERY WEEK OVER THE ABC-TV NETWORK
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At the end of 1957, the number of radio receivers and wired speakers in the world,
exclusive of the United States, its territories, and Conada, had expanded by 10 per cent
and 16 per cent respectively, as compared with February, 1957. Of the approximate in-
crease of 12,800,000 radio receivers (emclusive of wired speakers), the greatest expansion
both in absolute numbers and proportionately, took place in the Communist Bloc countries
of Eastern Europe (4,500,000—27 per cent), followed by Western European countries
(4,000,000—siz per cent), the Far Hast (2,700,000—14 per cent), the Near East, South
Asia, and Africa (1,000,000—13 per cent), and Latin America (600,000—threc per cent).
The more than 4,000,000 inercase in the number of wired speakers took place almost ex-
clusively in Communist Bloc countries. The following tabulation of radio receivers and
wired speakcers by areas and by coumtries of the world is as of December 31, 1957,

Accuracy of the material varies with the reliability of the statistics wutilized by the
sources. In some instances official statistics bused wpon licensed sets and supplemented
by estimates as to the mumber of unlicensed sets were relied upon. Other sources, in
countries wherc there are no licensing systems, have had to make informed gitesses or
estimates from import and production statistics. At best, radio set statislics are approxi-
mate and should be treated with caution, particulerly when they refer to newly-developing
countries,

Wared Speakers
Country Receivers (Additional)
WESTERN EUROPE
Andorra .. i e e 80 L.
Austria ... . o e 1,819,200 ...
Belgium ....oooui i e 2,256,400 132,900
DenmMark o vvi i e 1,821,700 e
Finland . ... . e 1,300,000 ...
France ..........cciiiiinnan. e 10,532,000 ...,
W. Germany (Incl. W. Berlin) ........ e 14,879,000 ...,
Gibraltar ... ..ot e 4,900 ...
Teeland ... i e e e 61,000 ...,
Ireland . ..o e 461,200 ...
Italy ..o 7,400,000 L.
Liechtenstein ..... ..ot innnnnnan 3,000 Ll
Luxembourg ...... ... . i 8700 L.
Malta . e e e 13,000 43,000
B3 s T2 o T Y 4,000 ...
Netherlands . ... innas 2,430,000 531,000
B P 1,429,000 ...
Portugal ...... ..o e e 1,200,000 ...
RV O 236,200 ...
San Marilo . ..vvr vttt e L7900 L.
SPAIN i e e 3,500,000 ...
R Yo L + WA 2,565,000 160,000
Switzerland ....... .. .. i i 994,000 304,700
United Kingdont ........ oo 15,754,000% 1,041,900
Total oot e e e e 68,752,800 2,213,500
EASTERN EUROPE

AlDania vt e e 23,000 8,000
Bulgaria .. .vveit et 457,000 380,000
Czechoslovakia ....o.vvien i 2,963,000 143,000
Fast Germany ... ... cueeuiarnraonionnee. an 5,200,000 ...,
Hungary ............ e R 1,396,000 250,000
Poland . ...t e e 2,359,000 1,626,000
RUINADIA  + vttt vvvnteeen e inennnscnannas .. 688,000 632,000
USSR, ittt e et e e e 8,000,000 23,000,000
Yugoslavia ... 711,000 L.
Total ottt et i e aaeaas 21,797,000 25,989,000

* Includes 7,900,000 combined sound and television licenses.  (Continued on page 71)
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Radio Receivers — World-Wide

Distribution

Country Receivers

Wired Speakers
(Additional)

NEAR EAST, SOUTH ASIA AND AFRICA

Arabic Countries

Aden .o e e 6,000
Al EETIa oo e e 364,000
BEYDE « et .. 771,300
Irag o e 300,000
Jordan ... e 39,700
Lebanon ... i e 180,000
Idbya v e 46,800
B0 o O 430,600
Saudi Arabia .......... ... . i 15,000
BUdan L e e 6,000
0 T P 300,000
Tunisia .. .o e 150,000
Total ... e 2,609,300
Non-Arabic Asiu
Afghanistan ....... ... i 20,000
Ceylon .o e e 145,600
L85 - O 92,000
(65 T 528,300
TNdia v vevee e e e e e e 1,187,600
Tran ... e 610,000
ISTaCl ..t i i et 355,000
Nepal .. e e 10,000
Pakistan ... e 335,000
Portuguese India ........... i iannn. 1,200
TUEKREY ottt e e e e 1,198,400
Total ... s 4,483,100
Non-Arebic Africa
Angola, ..o e e 26,000
Belgian Congoe . ....cooiiiiiin e, 27,000
Central African Fed. ........ ... ... ..ot 142,000
Bthiopia «ovevre i i e 58,000
French Equatorial Africa................ . .... 10,000
French West Africa....... ..., 50,000
Ghana ... e e 17,100
Kenya oo e e, 70,000
Liberia ...... i e 4,000
Madagascar ...t e 60,000
Mauritivs oo e 20,000
Mozambique . ........iiiiiiiii i 12,600
Nigeria (Iucluding Cameroons)............... 154,000*
Tanganyika ....c.ooviiiiiii i 7,500
Union of South Africa.......coovvvnn cienann. 854,400
S 1,612,500

......

......

101,700

* This figure is based on import statistics. Only a few thousand sets are licensed.

(Continued on page 73)
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Radio Receivers — World-Wide E’ﬂn% ‘ibution

Py il Lkl ik < )_?Y;_,
Wired Spealkers
Country Receivers (Additional)
FAR EAST

Australia ... i e 2,107600 L.
Burma ... e 45,000 L.
Cambodia ...ttt it i iin 6000 ...
China (Communist) ..........  ................ 2,000,000 500,000
Hong Kong (Including 15,000 in Macau)......... 98,000 61,000
Indonesia ........iiiiiiiiii i 700,000 L.
Japan ... i e e 14,322.700 ...
North Korea . ...vviniiiinn it ie i 100,000 e
South Korea .........c.ciitiiiin i 279,000 ...,
La0s . e e e 5000 L.l
Malaya and SIngapore. . ... inininnnr . inenn. 226,600 60,000
New Zealand ........ ... ... ... .. i, 525,000 ...
Philippines .....coc ivint it i 450,000 L.
BT o T 91,400 ...,
Thailand ... int i i i i e e 493,500 25,200
North VIetnam ...... oo iieirnernnneanenenns 300,000 ...,
South Vietnam .......... .. . iriiiriinnrnnnn. 300,000 ...

B 150 - 22,149,800 646,200

LATIN AMERICA

Angentina ....o.evit i e 5,500,000 ...
Bolivia . .viiriir i i i e e e, 150,000 ...
Brazil ... i 6,000,000 ...
Chile ...t i it et aans 700,000 L.,
ColomMbIa it i e e e 1,800,000 ...,
Costa Rica ..o iii i ittt 50,000 ...
CIBR « ettt e e e e 1,300,000 ...
Dominican Republic ....... .. i igereinian.. 52,000 ...
Eeuador ........... i t .......... 250,000 ...
El Salvador ..ot ie i 108,000 ...
Guatemala ..o e 150,000 ...,
Haitl .o i e e e, 50,000 ...
Honduras ......coiiuitimenn i, 125,000 L.
MeXICo vt e e e e 3,400,000 cee
Nicaragua . ..ot it iiieaianans 70,000 L.
Panama .....iiiii i e 136,000 e
Paraguoay ....... i e 150,000 ...
Pert .. e e 0,000 ...
UTOEUAY ot vttt ieiie et it carnanaees 385,000 ...
VenezZUela o vi it e a e, 900,000 ...
Total et e 22,026,000 ...,
World total, excluding the U. 8., its territories,

and Canada .......ireiii ey 143,330,500 28,018,800

Source: U. 8. Information Agency.
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1957 Spot Television Expenditures

Of National and Regional Advertisers
— BY TIME OF DAY AND TYPE OF SPOT —

H AL LA AEAA AL T A bAoA

Time of Day Expenditure Per Cent
DY ettt ettt e e $145,038,000 32.3
Night o e e e e 259,320,000 57.8
Late Night ..o i it e et 44,376,000 9.9
$448,734,000 100.0

Type of Spot FEapenditure Per Cent
Announcements ... ..o i i e e $199,879,000 44,5
L0 48,856,000 10.9
Participations ... e e 112,549,000 25.1
B R0 e o= S 87,450,000 19.5
" §448,734,000 100.0

Source: TvB
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The Top 10 Spot Television Advertisers:
A Comparison Between 1957 and 1956

Rank 1957 Rank 1956
Procter & Gamble..................... 1 $25,916,800 1 $17,5622,500
Brown & Williamson Tobacco Corp....... 2 12,988,960 2 11,288,600
Continental Baking Co., Inc............. 3 10,190,100 8 5,732,600
Sterling Drug, Inc......... ... oL, 4 8,635,890 4 8,823,300
General Food Corp......... ..., 5 8,447,900 3 9,415,900
Colgate-Palmolive Co. ................. 6 7,789,100 6 7,814,700
Lever Brothers Co.... ..oy, 7 7,643,000 — —_
Carter Produets, Inc................... 8 6,995,300 — -—
Miles Laboratories, Ine................. 9 6,392,600 10 5,864,700
National Biseuit Co....vvviveniiann... 10 5,822,300 9 5,536,600
Warner-Lambert Co. .......oiveaan.., — — 5 7,369,400
Philip Morris Co.. cvvvrvenvieevinenannn — — 7 5,820,400

Source: TvB-N. C. Rorabaugh
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Complete facilities for:

television
theatrical
comimereial
mdustral

FILMS

:Z)edi/u

DEest ArNAZ, President

Desilu-Gower
Desilu-Culver City

Motion Picture Center

HOLLYWOOD, CALIFORNIA
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TELEVISION

MAN OF THE YEAR
JACK PAAR
WOMAN -OF THE YEAR
DINAH SHORE
DRAMATIC SHOW OF THE YEAR
GREEN PASTURES
COMEDY SHOW OF THE YEAR
TONIGHT
MUSICAL SHOW OF THE YEAR
ANNIE GET YOUR GUN
COMMENTATOR OF THE YEAR
ECWARD R. MURROW
DOCUMENTARY OF THE YEAR
PROJECT 20 —
(“The Innocent Years';
“The Jazz Age")

QUIZ SHOW OF THE YEAR
TWENTY-ONE
SPORTSCASTER OF THE YEAR
MEL ALLEN
BEST NEW PROGRAM IDEA
SEVEN LIVELY ARTS
COLOR PROGRAM OF THE YEAR
ANNIE GET YOUR GUN

RADIO

MAN OF THE YEAR
EDWARD R. MURROW
WOMAN OF THE YEAR
ROSEMARY CLOONEY
DRAMATIC SHOW OF THE YEAR
GUNSMOKE
COMEDY SHOW OF THE YEAR
JACK BENNY
MUSICAL SHOW OF THE YEAR
WOOLWORTH HOUR
COMMENTATOR OF THE YEAR
EDWARD R. MURROW
DOCUMENTARY OF THE YEAR
BIOGRAPHIES IN SOUNO
QUIZ SHOW OF THE YEAR

BEST FILMED SERIES
DISNEYLAND
CHILDREN'S SHOW OF THE YEAR
PINOCCHIO
WESTERN SHOW OF THE YEAR
WAGON TRAIN
GUNSMOKE (Tie)

BEST PUBLIC SERVICE PROGRAMMING
FACE THE NATION —
KHRUSHCHEV
PRODUCER OF THE YEAR
MARTIN MANULIS
DIRECTOR OF THE YEAR
GEORGE SCHAEFER
VARIETY SHOW OF THE YEAR
STEVE ALLEN
VOCALIST OF THE YEAR
MALE—PERRY GOMO
FEMALE—DINAH SHORE
SONG HIT OF THE YEAR
AROUND THE WORLD IN 80 DAYS
MOST PROMISING NEW TALENT
MALE—JAMES GARNER
FEMALE—POLLY BERGEN

BEST TRANSCRIBED SERIES
JACK BENNY
BEST PUBLIC SERVICE PROGRAMMING
YEAR-LONG CDVERAGE OF CONGRESSIONAL
HEARINGS AND PROBES
PRODUCER OF THE YEAR
JERRY BRESSLER-LYN DUDDY
DIRECTOR OF THE YEAR
Hl BROWN
VARIETY SHOW OF THE YEAR
NBC BANDSTAND
VOCALIST OF THE YEAR
MALE—EDDIE FISHER
FEMALE—ROSEMARY CLOGNEY
SONG HIT OF THE YEAR

SEZ WHo? '
SPORTSCASTER OF THE YEAR MELODIE D'AMOUR
BILL STERN MOST PROMISING NEW TALENT
BEST NEW PROGRAM IDEA MALE—STAN FREBERG
NIGHTLINE FEMALE—DOROYHY OLSON

Lt il
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RALPH EDWARDS

“THIS IS YOUR LIFE"

With Rulph Edwards
NBC-TV Wadhesdoy

“TRUTH OR CONSEQUENGCES"

With Steve Dunne
NBC-TV Fridoy

“TRUTH OR CONSEQUENGCES"

With Bob Borkes
NBC-TY Monday Through Fridoy

“1IT COULD BE vyou”

With Bill Leyden
NBC-TV Monday Through Fridoy
(UNDER MANAGEMENT MCA

AVAILABLE
IMMEDIATELY A
: i
“END OF THE RAINEOW" FORINFORMATION CONTACT
BILL BURCH
"HUMAN THING TO DO" RALPH EDWARDS' PRODUCTIONS

1655 NORTH CHIROKTR
HOLLYWOOD 28, CALIFOIRNIA




RADIO- T‘ V TOP TEN
N L WS EVENTS
OF 1957
i

A EEES

RADIO-TELEVISION DAILY’S selection of the top 10 news
events of 1957, covered by radio and TV, follows:

1—Sputniks and the missile race.

2—Little Rock integration crisis.

3—President Eisenhower’s illness,

4—Rise of Khrushchev and downgrading of Zhukov.
5—Senate Rackets investigation.

6—Middle-East turmoil.

7—Rescue of Benny Hooper.

8—NATO summit meeting,

9—Queen Elizabeth ITs visil.
10-—Cameron, La. hurricane.

Outstanding Broadcasts

ABN—“Disaster” (Red Cross series).
ABC-TV—Interviews with Gov. Orval Faubus.
CBS RADIO—“Radio Beat” series.
CBS-TV—Interview with Khrushchev.

NBC RADIO—“Nightline” report on Hungary,
NBC-TV—“The Life of Samuel Johnson.”

MBS—Live account of Vanguard failure.

i Aot et - o £ L et ol ol

PP ‘Ll

78



ALAN DALE

Personal Managenzent: JOE FONTANA, 1697 BROADWAY




TOP NEWS SELECTIONS
OF MAJOR NETWORKS

The networks’ evaluations of the top 10 news stories of 1957, not
necessarily in order of importance, are as follows:

— ABN AND ABC-TY —

1—Sputnik and missile race.
2—School segregation crisis.
3—Labor-management disclosures.
4—Russian shakeup,
5—Eisenhower’s illness.
6—Raussia’s infiltration into Syria.
7—-Business recession in U. 5,
8—Problems of Western Alliance.
9—Queen Elixabeth’s visit to U. 5.
10—Cameron, La. hurricane,

— CBS RADIO —

T—Launching of Sputnik and the missle
race.

2——Integration.
3—President Eisenhower's illnesses.

4—Congress’ probe in the labor-manage-
ment field.

5—Changes in Kremlin leadership.
6—The changing economic story.

7—Queen Elizabeth H’s visit to the U. S,
and Canada.

8—The rescue of Benny Hooper from the
well.

9—The NATO Conference in Paris.
10—The Syrian-Turkish controversy.

— CBS-TY —
T—Russia’s Sputniks and the threshold of
space.
2—Little Rock story.

3—~President Eisenhower’'s year—his ill-
ness—Nixon’s increasing significance.

4—Power politics in the Kremlin,

5—The saga of Benny Mooper.

e oo ettt
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Sy
6—Senate rackets probe.
7-—Queen Elizabeth’s visit,
8——Administration’s foreign policy in

1957.

9—Crisis around the world—Cuban revolt,
Algerian war, Turkey-Syria dispute.

10—Cameron, La. hurricane,

— MBS —
1—TLittle Rock,

2—VYanguard failure and Sputnik faunch-
ings.

3—Teamster scandals.

4—Visit of Queen Elixabeth to the U. S.
5—Eisenhower’s illnesses.

6—Sen. McClellan’s probes,
7—Hurricane Audrey.

8—Milwaukee’s World Series victory.
9—Sen. McCarthy’s sudden death,
10—Benny Hooper’s travail.

— NBC RADIO AND TV —

1—The race for space supremacy—start-
ing with the Soviet launching of its
Sputnik and all the ramifications.

2—President Eisenhower’s illnesses.
3—The President’s second inauguratian.

4—The royal visit of Queen Elizabeth and
Prince Philip.

5—The labor rackets investigations.
6-—Marshal Zhukov’'s dismissal,
7—Little Rock and the integration crisis.

8—Middle East turmoil, including the
Syrian and North African crises.

9—Anthony Eden’s resignation.

10—The NATO summit meeting in Paris
(Dec. 16-18).
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Broadcasting Emamaon During 1957
Increased Heavy Burdens On The F((

B e T O T T i e e e e e e e B S e S e e e

HE close ol 1957 finds the Commission

with about 1,900,000 radio authoriza-
tions on its books. This is the largest num-
ber in its 23 years of existence,

It is significant that for every broadcast
facility there are nearly 50 radio stations
of other kinds which serve the public, com-
merce and individuals. Altogether, about
one and a ¢uarter million fixed and mobile
fransmitters are in use.

Broadcast authorizations collectively now
approximate 8,500,

They include:

About 3,300 AM stations.

More than 800 TV stations. Of these,
over 630 are commercial, over 100 are
translators, and over 50 are educational.

More than 700 FM statious. Nearly
600 of these are commercial and over
150 are educational.

Two stations which send programs
OVverseas.

Augxiliary, remote picknp, studio-transmit-
ter links and other adjuncts account for the
remaining 3,600 broadcast authorizations.

The Commission has recommended to
Congress that the law be changed to per-
mit leensing broadcast stations for 5 instead
of 3 years,

The Commission is studying a special
staff report on TV network operations.

‘Satellite” and “translator” stations are
bringing TV service to smaller communities.
In addition, the Commission is proposing
“booster” and “repeater” stations to extend
TV service to even more isolated places.

Channels reserved for educational TV
use now uumber 256. This is 14 more than
allocated originally.

A special industry group known as the
Television Allocations Study Organization
is completing an enginecring review of pres-
ent and potential UHF and VHF television
service.

Commercial FM stations show their first
numerical increase in 9 years.

Resolvement of the “clear channel” and
“daytime skywave” problems affecting AM
operations is recetving priority consideration
at special meetings of the Commission.

The United States and Mexico have
agreed on AM and UHF-TV channel use
along tlre border. The Senate has pending
the 1950 North American Regional Broad-

o o

JOHN C. DOERFER
Chairman
Federal
Communications
Commission

casting Agreement on AM operation.

The Commission is re-examining its fre-
quency allocations to radio services through-
out most of the radio spectrum in the light
of present and future peeds and technical
developments

It is dealing with new spectrum- saving
techniques such as “offset carrier,” “single
sideband” and “split channel” transmlsslon
also tropospheric and 10nosphenc ‘scatter”
technigues, and expanding “microwave” op-
cration.

The growing height of antenna towers

requires joint consideration by TFederal
ageucies concerned with hazards to air
navigation—especially since the advent of
the jet plane. The Commission proposes that
towers over 500 feet high be grouped on
“antenna farms” away from the air lanes.
It also seeks legislation to require the paint-
ing and lighting of abandoned towers.
About 90 TV towers exceeding 1,000 feet
in height are operating authonzed or ap-
plied for.

The FCC monitoring network helped ob-
tain positioning data on the two Russian
earth satellites. This was in addition to its
normal around-the-clock patrol of the ether
highways, including furnishing bearings on
ships and planes in distress, detecting spec-
trum traflic violators, and determining areas
of interference,

Competition and interference considera-
tions now reguire one-third of all applica-
tions for new TV or AM stations to go to
hearing. Hard-fought cases take at least a
year to go through the prescribed applica-
tion and hearing procedure, not considering
further delays due to crowded dockets and
extra time needed to handle the flood of
associated pleadings. Many of these filings
are repetitious and still further delay final
detennination.

To sun it up, the Commission is trying
to handle an administrative load which has
more than doubled in volume and complexi-
ties since World War II with little change
in amount of appropriations or personnel.
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A Growing Indusiry Meels A Year
That Is Filled With New Challenges

HE responsibilities which have been
placed on the radio and television in-
dustry in its service to the American peo-
ple have increased with the years. The

great source of satisfaction which 1 have

derived from a lifetime in broadcasting has
been the way in which the industry has
met those responsibilities. And I c¢an recall
no year to compare with the one that has
just passed in which the demands made
upon broadcasters have been greater or
have beén met with more imagination and
with a deeper awareness of the vital func-
tion which broadcasting serves. I should
like to review briefly some of the develop-
ments in television and radio during 1957
and to mention some of the contributions
made by the National Association of Broad-
casters.

Just 10 years ago there were 102,000
television sets in the nation, most of them
in New York. Today there are 47 million
sets in use in nearly 42 million American
homes.

Ten years is a very short time for an in-
fant industry to grow to a major one. Tele-
vision has become a way of life for Ameri-
cans. Tt has brought into being new ideas,
new ways of acting and thinking, and it is
proving to be the most effective means ever
devised by which values can be communi-
cated to a mass audience. That television
can and does transmit ideas to tens of
millions of homes in one instant is perhaps
not so significant as that as a medium of
instant communication it also creates new
ideas.

The proof, if indeed any is needed, of the
impact which television may have upon
ideas and world developments was given
in dramatic terms during 1957,

Public service programming was in fact
for many of us the most exciting aspect of
television during the past year, remarkable
for the high level of responsibility it
reached and for the wide scope of its comn-
cern,

With all three national TV networks
offering memorable programming, the 1957-
58 season was the most competitive in
television’s history.

While television continued its amazing
growth, radio dramatically captured atten-
tion by demonstrating again that it could
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By HAROLD E.

FELLOWS
President and
Chairman of the Board
National Association
of Broadecasters
sell, inform and entertain in a way no other
medium can. Financially 1956 was the best
year in radio’s history. Estimates indicate
that 1957 will be even better. Today radio
has the largest potential audience of any
mass means of communication, reaching
over 98 per cent of American homes and,
on a typical day, approximately 70 million

people:

With these developments in radio and
television broadcasting, the National Asso-
ciation of Broadcasters has been intimately
concerned. In 1957 NAB membership
reached an all-time high with 2,187 mem-
bers. This gratifying suppert has increased
along with the activities in which NAB has
been involved.

A major development within NAB was
the expansion of its Public Relations Serv-
ice, which has as the underlying theme of
its expanded efforts “Broadcasting Serves
America.” Weekly and monthly publica-
tions, television and radio kits, speech ma-
terials, brochures and hoollets designed for
various broadcast purposes, and on-the-air
material have been designed to aid the
broadcaster and to show the service of
broadcasting in its responsible program-
ming, its ability to inform directly and ac-
curately, and its effectiveness as an eco-
nomic stimulus for selling goods and ex-
panding markets.

Certainly the greatest challenge during
the year with which broadcasters, and con-
sequently NAB, was faced was the FCC
decision to consider applications for pay-TV
on broadeast channels. From its early days
the NAB has opposed subscription broad-
casting as against the public interest, and
at a time when a free and continuous flow
of information and ideas is needed as never
before it remains in firm opposition.

These and nany other wvital problems
were reviewed at eight NAB regional con-
ferences held in the fall. The results of
these meetings were gratifying. The prom-
ise for 1958 is great, and I have no doubt
that we shall realize it to the fullest.
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HE radio-TV-electronics industry con-

tinued its spectacular growth in 1957
and achieved a new dollar volume record at
the factory level of $7.6 billion. This trend
will probably continue in 1958 with a rise
of eight to 10 per cent.

Factory sales of all types of electronic
products rose more than 30 per cent above
the 1956 level of $5.9 billion. Military elec-
tronics alone increased from $2.7 billion to
about $3.9 billicn during the past year and
this rate of spending is sure to rise further
in 1958.

About half of the industry’s production
revenue now comes from its sales to the
Armed Services. Consumer goods, including
radio-TV sets and phonographs, which once
dominated the industry’s output now ac-
count for cnly about 20 per cent.

%

The television business was the only in-
dustry segment which declined in 1957, but
balanced inventories made it more stable
than in other years when production and
sales were higher. Only one manufacturer
withdrew from the competition compared
with a seore in 1956.

While TV set production dropped 12 per
cent, compared with 1958, retail sales of
about 8.6 million were only three per cent
below the previous year. Manufacturers be-
lieve television receiver sales and produc-
tion will bounce back in 1938 close to the
seven million mark.

Multiple TV set homes increased to an
estimated five million by the end of the
year, while total television receivers in use
amounted to 46 million.

B

Radio, which has made a remarkable re-
surgence during the past few years, con-
tinued its advance in 1957. Production of all
types of radios rose nine per cent to 15.4
million. One-third of these were auto sets
and two-thirds were home and portable
receivers,

The trend toward substitution of transist-
ors for tubes turned sharply upward. The
production of transistorized auto sets jumped
more than 300 per cent, while poitables
with transistors almost doubled.

By .
JAMES D. SECREST
Executive
Vice President
Flectronic Industries
Association

National intexest was focused during the
year on two experiments which may greatly
broaden the use of tclevision. The most
significant of these was the application of
closed circuit TV to the classroom as an
aid to teaching. An industry-sponsored pro-
gram at Hagerstown, Md., now in its second
year, drew educators from all parts of the
United States,

While subscription TV was still awaiting
its chance to test public interest, wired tele-
vision for the home was inaugurated during
the year in Bartlesville, Oklahoma, Whether
this form of TV transmission will spread was
conjectural at the end of 1957, but several
West Coast cities were investigating its po-
tentials and practicality.

*

While Uncle Sam was the biggest single
cnstomer of the electronics industry in 1957,
industrial and commercial uses of electronics
increased. Sales rose from $950 million to
$1.3 billion and ran close to the $1.5 billion
return from consumer products.

The manufacture of smaller and less ex-
pensive computers opened the market for
many new commercial organizations. Fur-
ther expansions are expected in 1958.

Although still in an experimental stage,
electronic controls for traffic and the family
car appear just around the corner. Such
representative organizations as the Ameri-
can Automobile Association urged that these
applications be expedited in the interest of
highway safety, Electronic garage door
openers already are on the market,

L

The importance of electronics to our na-
tional defense and to space explorations
became more obvious as military experndi-
tures on missiles skyrocketed. Electronics
will be equally vital to the satellite program.,
About 23 per cent of defense procurement
funds now go to electronic manufacturers.
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This Year Nafional Advertisers Will
Take A New Look At Sﬂmciii alion

A el et e ol et \11 rawd & " e o
OMETIMES familiarity breeds respect, By
at least it looks that way insofar as the GEORGE T.
television film industry goes. We have suffi- SHUPERT
cient evidence to predict that this year will President
be known as the year that national adver- ABC Film Syndication

tisers took a new look at syndication—and
liked what they saw.

Uutil recently national advertisers bought
very few syndicated film programs and when . .
they did it was in only a limited number . Another source of information _for na-
of markets. Tn January, 1956, ABC Film tluqal adx'rertlsers is th_e success enjoyed by
Syndication’s client list included only 10 na- their regional competitors who are heavy
tional advertisers, Two years later the list buyers of syndlc?ted ﬁh?l‘ A regional brew-
included thirty-two national sponsors, an in- ey, suclh as Rheingold in New York and a
crease of 220 per cent. Of equal significance regional dairy such as H. P. Hood & Sons
is the fact that these national sponsors con- in N;:w England provide very stiff competi-
tracted for a firm 52 weeks of programming tion for their national counterparts.
whereas in the past the average contract ‘Another 1mpo‘{tzmt faCt(,),l'.W'hICh has con-
with a national sponsor was seldom for t'rlbnted to tl_w:  new ]Oka is in the area of
more than 26 wecks, We are convinced that time e'waﬂablhtles. Until recently na’tlona]
national advertisers are becoming more and advertlgers thought that the){ couldn’t get
more sold on the values of spot film pro- prime time for spot programmning. They were
gramming and that their ranks will increase. reluctant to buy the fringe time in the carly

Naturally, the paramount question is or late evenings because they thought that

these times couldn’t deliver sufficient au-
wy; ; P ! :
What has brought about this change dience. Both theories are all wrong and na-

which offers high quality production for lo-
cal use,

% tional advertisers are beginning to realize
this.

First, let's examine the economic situa-
tion. All media costs are high and getting #
higher and in order to get the maximum Local station support is another important
mileage from every advertising dollar, adver- factor which should not be overlooked by
tisers are becoming more critical of their the national advertiser in his consideration
expenditures. Astute TV advertisers recog- of TV programming. The amount of pro-
nize that the use of syndicated film to bOOSt 1notion and 1nerc—handising support Wthh a
sales in weaker areas is more efficient than station will make available to a syndicated
blanketing the entire country regardless of film sponsor is greater than that available
particular market needs. to a network sponsor. Promotion helps to

National advertisers are able to target build audiences, build ratings and increase
their TV with spot film programs and fur- the sponsor’s opportunities to make sales.
ther are able to select the program they Of course, there are many more factors
want. which have helped to raise the stature of

Another factor which has arisen to make syndicated film with national advertisers
national advertisers more favorably dis- other than those already mentioned—high
posed toward syndication is the response to standards of production, great variety of
syndicated flm from the feld. Many local programming types, big star names. I would,
advertisers (car dealers, electric appliance however, like to close with this prediction:
retailers, etc.) who get co-op money from In the 1958-1959 season, ¥ am confident
their national suppliers have used this that 15 to 20 more national advertisers who
money successfully by sponsoring syndicated hitherto have been network users only will
films. Their success stories have been re- turn to syndication as the only answer to
layed to the national suppliers with increas- their specific sales needs. National advertis-
ing frequency. No one can argue with the ers who have “sampled” syndication will be
fact that syndicated film is the only medium back for bigger portioms.
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TV Film Looks Bright, But Salesmen
Hold Key To lfs Fufure Performance
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N any discussion regarding salesmen it
would be unrealistic for me to look at
the sales personnel situation without first
sending off a salvo in tribute to those “pros”
who are currently selling film at a rate far
beyond early indusiry predictions. I have
worked with, and against, the best equipped
men to be found in any business, They are
smart, personable, forceful, and their knowl-
cdge of the broadcasting business is far-
ranging.

I have a great admiration for my col-
leagues and our competition and, at the
same time, an intense curiosity about who
will replace them when they move into ad-
ministrative work or retirement. Most of the
people T know come either from broadecast-
ing or motion pictures. They were the first
in a young industry and since everyone was
starting at the same time there was toler-
ance for mistakes and carly misconceptions
about the selling of television film programs.

&

Then was then, however, and today there
is a great sophistication to be found in the
business of selling films for television. The
men who are selling know their profession;
they know their product so thoroughly they
can offer it in a wide variety of appealing
manners,

Because the sclling of film programs has
become so highly developed, it is time for
us to let the present take care of itself and
expend some thought on the future. And in
a business where there is such intense com-
petition for the advertising dollar, the dif-
ference between success and failure will rest
in the sales department. For that reason,
CBS Television Film Sales has embarked
on a Sales Training Program.

When we look for a man to go into film
sales today, we look for a man who has a
proven record of success in this fleld. If we
can’t fiud him, rather than convert someone
who lias been trained to sell another prod-
uct, we prefer to take a young man and
train him our way. It has been CBS’ notion
for some time that the best cxecutives are
those who have started at an early age and
have grown up with our company.

Consequently, in the past few months,
when we have increased our sales force 27

By
JOHN F. HOWELL

Gen, Sales Manager
CBS Television
Film Sales, Inc.

per cent, half of the personnel hired have
had no previous television experience. They
were brought to New York for an intensive
training course in the home office and then
assigned to their particular offices. They are
going to have a rough time of it for awhile.
They will be competing in the field with
salesmen who have been highly effective for
many years. But if they stick with it—and
I'm convinced they will—they will be among
the key men in CBS Television Film Sales
in the years to come.

H

We have several goals in our traiming
program. First, we teach the man to know
his company. He meets the key executives,
converses with departiment heads, spends
time in each area of our operation. If he
is transferred 3,000 miles away, and a prob-
lem arises, he knows whom to call. This is
basic, but it serves two important functions.
It gives the new account executive a reali-
zation of the service staff behind his line
operation. Sccondly, his indoctrination gives
him the feeling that he is a company man,
and I mean that in its finest sense. We want
the new account executive to realize that he
is CBS, and not simply a toiler in a remote
outpost of some big New York company. Be-
yond that we try to instill three cardinal
strengtlis in our account executives: 1)
Know your product, 2} Know your client’s
problems, and 3) Solve your client’s prob-
lems with our product.

&

We at CBS Television Film Sales are
bullishh about the future of television film,
at the national, regional, and local levels. In
just a few years we have seeu it grow from
a bnsiness where we were offering two ob-
scure musicals to a point where we are
now offering one hour originals and the best
product ever turned out in Hollywood. The
growth in dollars and in the quality of our
product has been fantastic.
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HE shape of the present and immediate

future of radio is independent. Our
own experience is that since we elected to
program our radio stations locally a little
over a year ago, these stations have known
their greatest year. Ratings are up, sales
have increased, and studics show us that
the Westinghouse stations, as independents,
nwore closely conform to the audience’s con-
ception of the ideal station.

Now, some will counter that all radio is
up. True, but independents have shown the
most dramatic rate of climh.

Adam Young’s recent Pulse examination
of the top 25 markets confirms our own
findings. This analysis was based upon the
ratings from 6:00 am. to 6:00 p.m., Mon-
day through Friday. In November of 1952,
the number one station in each of these
markets was affiliated with a network. Four
vears later, in 1956, a local independent sta-
tion was tied or in first place in 13 of these
markets and, in the latter part of 1957,
the independents occupied first place in 21
of the 25 markets.

&

However, independent radio takes many
different forms. What outline will the long-
range successful ones assume?

Music and news are the two key com-
ponents of independent radio operation.
Since they possess these elements in com-
mon it might be concluded that all inde-
pendents would sound alike. We deny that
this is an inescapable conclusion. We be-
lieve that with the addition of a strong
service element and through the use of
creative and aggressive methods you can
end up having as many differences in qual-
ity and acceptance between radio stations
in a narket as you can among newspapers
in the samme city, all of whom present the
same community news; all use modem
printing presses, have access to the same
wire services, employ similar distribution
services, and make broad use of feature,
editorial and supplement services.

We think of the programming of our
radio stations as a major effort. Each pro-
gram is individually produced. Records are
carefully selected. We include the top hits

93
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By DONALD H.
McGANNON
President
Westinghouse
Broadcasting Co.

of the day, but never exclusively. With
them are included many standards, up-and-
coming tunes, regional favorites, and others.
Extremely important is that difficult-to-de-
fine quality we call pacing, that subtle se-
lection that provides a pleasing progression
of numbers. Add to all this the effective
use of personaliies with deep sensitivity
for the local touch and you achieve some-
thing that is different from the mechanical
methods you hear so much about. Program-
ming by rote overlooks the vital factor of
local human interest.

¥

Independent radio has a flexibility that
lends itself to the immediacy that effective
news presentafion reqnires. You can go on
the air at once, there is no waiting for the
presses to roll with the next edition, nor,
in the case of week-ends, any holdover until
the Monday morning editions. WBC uses
every source of news supply at our com-
mand, but mainly we rely upon strong local
reportorial staffs. Our Washington Bureau
supplies stations with a steady stream of
local interpretations of national news, an
ingredient that no other news service can
supply.

Tt isn’t enough just to entertain. You must
enlighten and inform as well. The successful
station mnst be pnblic spirited and this is
manifested by an interest in and concern
for the community. This creates a chain
reaction. The concern is communicated to
the community and the station becomes
more than a pleasant companion, it grows
into a trnsted friend as well.

B

It’s the extra something that makes the
difference. That's why we say, “Broadcast-
ing is most effective on stations that have
won the respect and confidence of the
communities they serve.”



SPLENDEX ENTERPRISES

ANNOUNCES
IN PREPARATION*

THE FRANCES LANGFORD SHOW

A Half Hour Series Filmed In Color

broduced by
CHARLES WICK

* Two episodes completed with the following guests

Bob Hope Julie London

Hugh “Wyatt Earp” O’Brian George Sanders
Edgar Bergen

Jerry Colonna Charlie McCarthy
Efhe Klinker
T R
ony Romano Bobby Troup
Murray McEachern The Four Freshmen

David Rose and his Orchestra
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High Quality Is Essential Basis Seen
Sparking Fufure TV Film Production

FA A E AL AR E LG CE GRS

HE futare of television film, from the

point of view of film buyers as well as
film makers, hinges largely on one ques-
tion, “How high a level of quality can we
The eflectiveness of film pro-
gramming has proved itself over and over
again; the ranks of its users are constantly
growing. The years of “struggle for sur-
vival” are long since past. The focus for

achieve?”

the future is now concentration on making
each series we produce the finest, strongest,
most exciting program possible.

Since 1956, Ziv Television Programs, Inc.
has increased its budget for development

and production from $8,000,000 to $16,-

000,000, That we have doubled our pro-
gramning outlay has
greater than that of indicating the growth

a significance far

of our own company. It is the surest sign
that the television film industry is now
fully geared to provide advertisers and
broadcasters with programs that meet the
highest standards.

We have seen the costs of creating qual-
ity programs mount steadily over the years.
We know that the spiral cannot continue
upwards to infinity. We must recognize the
realistic limits on advertiser appropriations
and be prepared to deliver outstanding pro-
gramis within those limits.

To do this requires great resources on
the part of the producer—resources of tal-
ent, experience apd creativity as much as
those of physical facilities and financial
solidity.

Now, with such new series as “Target”
and “Bat Masterson” before the cam-
eras, and with others in various pre-produc-
tion stages, we will have an even greater
flow of quality product coming from the
Ziv studios and from our
around the world.

This flow concept, I believe, is vital to
our solution of the guality price dilemma.
One of the great problems that has per-
plexed the industry has been the seasonal

location sites
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By JOHN L. SINN
President
Ziv Television
Programs, Inc.

nature of buying and selling. With a peak
of production and selling activity in the
summer and spring months, there have been
many instances of properties being rushed
into the air before they were ready.

The concept that has guided our produc-
tion and sales planning in the past few
years has been to put creative work on a
year-round basis, Time is a ¢rucial ingredi-
ent in producing outstanding programs,
There must be adequate time for the de-
velopment of the program idea, for testing
and experimentation. The search for the
right stars, stories, directors; the adequate
research and planuing that are needed to
make a program authentic and exciting;
the careful dovetailing of all the many de-
tails of c¢reating a series; these vital aspects
of production cannot be hurried.

We have goal of
creative work and
have instituted a program of year-round

now achieved our
twelve-months-a-year

sales efforts.

I can report thal these policies have been
and
agencies have proved to De eager to seri-
ously consider and commit for outstanding
new programs, no matter what the month
of the year.

T think we can accept this response from
advertisers as a sure sign that the seasonal
nature of programming needs has heen
exaggerated. Produce a series whaose pro-
duction values and conception have excep-
tional audience appeal and advertisers will
be interested in any season.

The balancing of production and sales
activity throughout the year is, I feel, one
of the most important developments in the
television film industry’s march to maturity.

tremendously successful.  Adwvertisers
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OUTSTANDING INDUSTRY EVENTS

DURING 1957

CACAEA AL A A E LA AAALGER bbb

CBS-TV aired a filmed interview with Russia’s Nikita
Khrughchev, an electronic break-through of the Iron Curtain.

Queries were posed by (r. to 1.) Daniel Schorr, B. J. Cutler,
Stuart Novins. The show was aired on June 2, 1957,

MBS was sold on July 25, 1957, Signing deal are (1. tor.)
Thomas F. O’Neil, president of RKO Teleradio, seller, and
Paul Roberts, heading buving group. Roberts served as MBS
president, left web in February, 1958.
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NBC Radio’s new SALESVERTISING plan solves an impor-
tant problem for national advertisers with moderate
budgets. That is, how to activate all units of the distri-
bution pipe-line in a marketing program.

SALESVERTISING magnifies the value and impact of an
advertiser’s network radio campaign, by getting greater
action from his sales forces, wholesalers and retailers —
to the point of stimulating local dealer tie-ins at local
dealer expense!

FROOF For Waverly Fabric's first campaign, 2,376 stores
bought 13,000 spots on NBC Radio affiliates. Waverly had

never used network radio before.. . now slates 80% of its
budget to NBC Radio.

FROOF 5,000 local tie-in spots were placed by Evinrude
dealers on NBC Radio’s affiliated stations. “This year's
NBC Radio schedule will be 40% higher,” says Evinrude.

FROOF Prior to 1957, only 8% of North American Van
Line agents used local radio. Due to NBC Radio’s SALES-
VERTISING, §1% of NAVL's key agents now tie-in locally.
Retalil tie-ins are just one phase of the activation gen-
erated by saLESVERTISING. Everyone —right down the
line — shares the excitement of a close-knit SELLING
campaign planned to achieve benefits for all.

SALESVERTISING

SETS MARKETING IN MOTION FOR YOU!

SALESVERTISING plans are custom-designed for each
advertiser. Your inquiry is invited for details and suc-
cess stories in other industries.

SALESVERTISING is an innovation in efficient marketing,
developed by the NBC RADIO NETWORK.
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NBC Spot Sales........... ........... Circle 7-8300
AW Radio Stalions Pan Arﬂericun Bestg. Co...... .. MUrruy Hill 5-1300
WABC SUsquehannu 7-5000 John E. Pearson Co....... ........ _PlLaza i-3366
WBNX .. .MElrose 5-0333 Peters, Gritfin, Woodward YU 6-7900
wCBS ..Plaza 1-2345 Edward Petry & Co., Ine... ... ... .MUrray Hili $-0200
WEVD Plaza 7-0880 Radio-TV Representatives........MUrray Hill 8-4340
WEAS ... .. .WHite Platns 9-6400 Rambeau, Vance, Hopple, Inc _MUrray Hill 6-5940
WGBB ... .. FReeport 9-1400 Paul H. Raymer Co., Inc............ ... PlLaxa 9-5570
WHLE . Olympia 8-1100 Venard, Rintoul & McConnell. .. .. MUrray Hill 8-1088
WHOM ... Clrele 6—390% Walker-Rawalt Co., Inc. MUrroy Hill 3-5?(3)((})
WINS | T . ... . .Judson 2-700 Weed & Co.oo.oo L, cov.-...Plaxa 9-4
wKBS ........ e M,(.)Plonoe; 2-?;83 Adam J. Young, Jr., Inc. A PL 1-4848
LtB . e . numen - . - .
WMCA . MU 8-1500 Advertising Ygencies
WMGM ... MUrray Hill 8-1000 Andorson & Cairns, lnc..... .. .MUrray Hill 8-5800
WRCA .o Clrele 7-8300 N W Ayer & Son Ine. _ L 7.3700
WNEW C . YUkon 6-7000 Ted Bates & CO..... voeo. iui., JUdson 6-0600
WNRC ‘- - B “New R°Chﬁnﬁ g"gagg Baotten, Barton, Durstine & Osborn, . ELdorado 5-5800
wNYC ---- R EEEERRERRE Wg““ a _3800 Benton & Bowtes, Inc. JU 2-6200
OR e LOngacre 4- Bryan Houwston ... .. .. .. ... ... . .... Plaza 7-6400
WOV e lrcle 5-7979 Leo Burnett Murray Hill 3-9480
whow . oy 4, YUkon 4-2600 Calkins, & Holden. . : “Ploza 5-6900
XR N LAkawanna 4-1100 & - 00 o L L ’
WoxXR ..o e ji0 Campbell-Ewald Co., Inc.... . . MUrruy Hill 8-3400
WWRL : - DEfender 5-160 Cohen & Aleshire . . OXfard 7-0660
. : \ = . Compton Advertising, Inc. PL 4-11
FM Radio Stations Cunninghom & Walsh, inc.... .. MUrroy Hill 3-4900
WABC-FM P . -SUsquehanna 7-5000 Doncer-Fitzgerald-Sample ........ .. ORegon 9-0600
WEBA|-FM - .. TEmplcton 8-3355 D'Arcy Advertising Co... ....... ..... PLaza 8-2400
‘wgzm wurp'fm: !}-233 Doherty, Clifford, Steers & Shenfield,
- ce - I re Flams - in . .. YUkon 6-6500
wﬁi?‘m . : - LENng;:’n 2’333 Donafue & Coe, Inc. ... ... .. COlumbus 5 -2;72
SEMO anhoe - Doremus & Co. ...... .., ... .. .WOrth 4-0700
WMGM-FM . - MUrray Hill 8-1000 Dowd, Redfield & Johnstone. .. MUrray Hill 8-1275
WRCA-FM .. .o .Clrele 7-8300 Roy s Durstine, Inc.. .. ........_. TEmpleton 8-4600
WHYC-FM o WHitehall 3-3600 Erwin Wasey, Ruthrauff & Ryon OX 7-4500
WOR-FM . .. ..LOngacre 4-8000 william Esty & Co.......... OXford 7-1600
WQXR-FM e LAckawanng 4-1100 Foote, Conc & Belding. .......... MUrray Hill 8-5000
: . 3 4 - Albert Frank-Guenther Law .. ... .COrtlandt 7-5060
, (',l'l'l.‘il‘ll}l Stntions Fuller & Smith & Ross, Inc . ,.MUnuy Hill 6-5600
WABL-TV e SUsquehanna 7-5000 Gardner Advertising Co ...... ..COlymbus 5-2000
WABD S . . ..LEhigh 5-1000 Geyer Advertising, Inc.. ... ... . PlLaza 1-31300
WATY . BArclay 7-3260 Gront Advertising | L ... ..OX 7-58060
WCBS-TV .. PlLaoza 1-2345 Grey Adv. Agency, Inc.. e Plaza 1-3500
WRCA-TV Clrcle 7-8300 Humphrey, Alley & Richards LExmgmn 2-3020
WOR-TY .. . . LOngacre 4-8000 #ﬁstojr Fu;re:(l Ch%sley & Clifford, ul‘j PLGIﬁ 17-2)42(;0
i ~ e Josep atr Co .. rroy Hit - 0
WPIX . L -+ -MUrray Hill 2-6500 Kenyon & Eckhardf, Inc... .. .. MUrray Hill 8.5700
Natieniel Yetwworks Ketchum, Mcleod & Grove MU 7-5640
American Broadcasting Cao....... SUsquehanne 7-5000 Abbott Kimball Co., fnc. YU 6-7800
: X Kudner Agency, lnc. . .. .. . MUrruy Hill 8-6200
Columbia Brogdcasting System........PlLaza 1-2345 Al Paul Lefton Co., Inc.. MUrray Hill 9-7470
Keystone Broodcosring System ....ElLdorado 5-3720 Lennen & Newell, ne. T MUnoy Hill 2-5400
Mutual Broadcosting System BRyant 9-7600 MacManys, John & Adams. " Laza 9.327)
National Breadcasting Co. . . .. .Clrcle T7-8300 o
Marscholk & Pratr Co. .. . . OXford 7-4250
Sittion Representatives Maxon, lneres e e thl;‘f;:: 3.3232
AveryKnodel, Tnc. .................. JUdsen 6-5536 McCann-Erickgson, Inc. . OXtord 7-6000
Charles Bernord . .. P Clrcle 6-7242 Emil Mogul Co., lInc. .. . _TE 8-7100
Hil F. Best....................... LExmgron 2.3783 Morey, Humm & Worwick, Inc, . LOngacre 4-2240
John Blair & Co. . . . . PL 3.4250 Morse International, Inc...... ...... OXford 7-2100
Blair-TV, Inc. . Lo . TE 8-5800 Needham, Lauis & Brorby .. ...... . PlLaza T7-03313
Guy Bolam . S MUrray Hill 5-1300 Norman Craig & Kummel. . Plaza 1-0900
Plezo 3-0900

The Bolling Co., Inc.. ... PLaza 9-8150 Peck Adv. Agency, !nc. .

The Branhom Co.. .. MUrray Hill 2-4606 Product Services MUrrav Hill 7-0204

Burn-Smith Co,, MUrray Hill 2-3124 Fletcher D Richards, Inc. .. .. ..., JUdson 6-5408
CBS Radio Spot Sales... .., ... ....... Plaza 1-2345 St. Grorge & Keyes YU 6-757S
CBS TY Spat Soles.............. ... . PlLaza 1-2345 Sullivan, Stoutfer, Colwell & Bayles MUrray Hill 8-1600
Henry 1. Christal. . ... ... ... .. MUrray Hill 8-4414 Tatham-Loird . . Plara 1-4680
Thomas F. Clork Co. Inc. .... ..Ploza 5-0376 J. Walter Thompson Co. ‘MUrrav Hill 6-7000
Continental Radie Saoles . ... LExington 2-2450 Geoffrey Wade . . OXford 7-9261
Donold Cocke, Inc. . . MUrray Hill 2-7270 Worwick & Lcgler, Inc. e MUrruy Hifl 4-5800
Devhey & Co.................... MUrray HIll 7-5365 Weiss & Geller, Inc.. ... ..., . ..PlLaza 3-4070
Everott-MoKinney, Inc. o PlLazo 3-9332 Young & Rubicam, lnc. ... . MU”UY Hill 9-5000
Forjoe & Co., Inc...... .. ............ JUdson 6-3100 » »

Melchor Guzman Ca., Inc.. ... .Clrcle 7-0624 Fuablications

H-R Representatives, Inc,...... ... .. OXtord 7-3120 Advertising Age . ... ... ..... ... Plaza 5-0404
Headley-Reed Ca.. ..MUrray Hill 5-8701 Advertising Agency . . .. . .LOngacre 5-3320
George P. Ho|i|ngbery Co.. .00 OXtord 5-5560 Billboard, The .. ... .. ... ... . ..... PLaxa 7-2800
The Katz Agency, Inco................ PLazo 9-4460 Broadcasting . . PLazo 5-8355
Robt. S. Keller, Inc.. S WA 4-6599 Editor & Publisher .. P BRyant 9-3052
Jaseph Hershey McGillvra, Inc. .. MUm:y Hill 2-8735% Film Daily ... ... . .............. BRyant $-7V17
Robert Meeker Associates, Inc... MUrray Hill 2-2170 Printers’ Ink . ... ..... ... ... MUrray Hlll 3-6500
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RADIO-TV DALY

Sales Management ............... LExington
SPORSOT ., vineneee s MuUrray Hill
Standard Rate & Data Service..... MUrray Hill

Television Age .. ........ ... ... .. PLaza
Television Magazlne PlLaza
Tide ............... PL
Variety .. ... [ LUxemburg
News Associations
Associated Press ................... FLaza
International MNews Service...... MUrray Hill
Press Association, Inc................ PlLaza
Reuters ............oiiniiaiiinoane BRyant
United Press Associations........ MUrray Hill
rgn } -
Talent Ageneies
Affiliated Artists ......... ... . ... PL
Columbia Artists Management, Inc .Clrcte
Consolidated Concerts Corp......... COlumbus
General Artists Corp................ .. Clicle
william McCaffrey Agency.......... ELdorado
Music Corp. of America.............. Plaza
Marjorie Morrow ................. CHickering
william Morris Agency, fnc........... JUdson
National Concert & Artists Curp.....PLazu
Robbins Bros. ...... ....MUrray Hill

Shaw Artists Corp.. MUrray Hill

.......... Wlsconsin 7-6336

2-1760
8-2772
9-6620
1-1122
3-9944
7-2800
2-2700

8-2230

Q‘M'yﬂm*ﬂt ions, Unions and

Government Agencies

Actors’ Equity ...................... PLuza 7-76'66
Advertising Federation of Americo. . Clrcle 6-2431
AAAR ... ... e LExlngton 2-7980
American Communications Assn.....COrtland 7-1374
American Federation of Musicians...... Plaza 8-0600
AFTRA ... .. MUrray Hill 7-1810
ASCAP ... ... MUrroy Hill 8-8800
AMP e i PlLoza 9-8470
AWRT ... i ELdorado 5-7281
Broadeast Music, Inc.................. PLoza 9-1500
Country-Western Music B'casters Assn.. CO 5-3530
Federal Communications Comm.... VAtking 4-1000
Federa! Trade Commission. . ... 7-7100
Institute of Radio Engineers. . E 5-5100
Music Publishers’ Protective Assaciat 1-1930
NAPA ...ttt 7-8194
NATAS ... e 6-3833
Professmnul Music Men, Inc....... 5-7362
RAB .« . MU B-4020
SESAC T JU 6-2450
Song Writers’ Protective Assn.. .Clrcle 6-2536
Stafion Representatives Assn....... MUrray Hill 5-4141
TvB . MUrray Hill 8-0215
Writer’'s Guild of America............ PLaza 7-3317

Radio=TV Program and

Transeripiion Cos.

Advance Television Pictures Service. ... Clrcle
Air Features.................... .. ..

Alton Alexander Productions. . ..
American Institute Food Produc
Audio-Yidea Recording Co.
Barry & Enright...............

Basch Radia & TV Productions. ..

V. S. Becker Advtg. Service. .. ..... MUrruy Hill
The Bruce Chapman Co......... ... Wlsconsin
Cineffects, Imc. ...................... Clrcle
Coastal Recarding Co Clrcle
Frederic Damrau, M.D............ ....Plaza
Decca Records, Inc................. COlumbus
Roy DeGroot, Consultants, tnc.....MUrray Hill
Empire Broadcasting Corp.............. PLaza
Walt Framer Prodns.. ... ............ 0
Gale, Inc. . _........ .o i,
General Artists COFD. v et i e Clrcle
John E, Gibbs & Co............c...vn PLaza
Harry 5. ‘Goodmen Radio Preductions....Plozo
Arthur Henley Prodwctions............. PlLaza
Goodson-Todman Prodns. .. ............ ... PL
Hummert Radio Features............. JUdson
Keystone Broadeasting System, Inc PLoza
Lang-Worth Feature Programs, Inc......]Udson
Charles Michelson, Inc. ............ ... PLaza

Williem Morris Agency, Inc..
Motion Picture Stages, Inc...

5-6873
6-8500

0 8-3100

6-7600
7-3091
2-8600
2-8877
2-0777
7-9244
6-0951
6-3900
5-3638
5-2300
7-6865
9-4500
7-3322
7-7100
7-7543
7-5959
5-6131
5-7145
1-0600
6-8500
7-1460
6-5700
7-0695
6-5100
3.4840

NUMBE
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Music Corp. of America .............. Plaza 9-7500
Muzak Corp, oo iiiiioiia ORehard 4-7400
NBC Radio Recording Div.............. Clrcie 7-8300
National Concert & Arhsfs Corp . PLaza 9-6000
Project-O-Fex _.MU 7-1881
Pyramid Productions, Inc.............. PlLaza 1-0430
Radio Artists Corp........ MVUrray Hill 8-0940
Radio Features of America............ JUdson 2-5130
Reemack Enterprises, Inc. .............Clrcle 6-7300
Reeves Sound Studios, Inc............ ORegon 9-3550
Rockhill Radio .............covvveinn PLaza 9-7979
SESAC, Inc. ... e JU 6-3450
K. R Smith, .00 Rye, N. Y., RYe 7-1322
Richard Stark & Co........... ... .... Egent 7-9608
Talent Associates ... ..................... PL 3-1030

Television Screen Productions, Inc..MUrray Hill 2-8877

Transfilm, Ine. ...................... Jdson 2-1400
United Press Associations......... MuUrray Hill 2-0400
Thomas J. Valentino, Inc............... Clrcle §-4675
Chick Vincent Co. . ................ ELdorade 5-0734
Roger White Productions .............. Plaza 5-3560
Wolf Preductions .................... PLaza 5-2050
World Broadcosting Svsrem Inc.. . MUrrav Hill 8-4700
Wright, Wynn Associates.............Ploza 3.4417
Frederic W. Ziv Co., Inc.. . ....... MUrray Hil! 8-4700
+ wya
TV Film Producers-
Distributors
ABC Film Syndication, Inc................ LA 4-5050
M & A Alexander Productions............. TR 3-5115
Associated Artists Productions, Inc........ MU 6-2323
Associated Program Service............... OR 4-7400
Atlantic Television Comp.. ... ... ........ JU 2-1287
Barnett International Ferwarders........... Cl 5-6080
Barry & Enright Productions, Inc....... .. .. TE 2-8600
Bray Studios, Inc ..CI 5-4582
British information Services .Cl 6~ 5100

California National Productions, Inc.

C & C Television Corp...............
CBS-TV Film Sales, Inc..
Frank Cooper Associates .

Shamus ‘Culhane Prudu‘chons, e MU 2-6812
Demby Productions, Imc................... PL 9-2495
Phil Davis Musical Enterprises, Inc........CO 5-8148
Economee Television Programs............ MU 8-4700
Elliot-Unger-Filiot, Inc. .................. JU 6-5582
Flamingo Films ............. .. ......... MU 8-4300

Fortune Features, |dnc.. .. ... .. ............ LO

Filmways, Inc. ... ... ... . oii.ounn.n. PL 7-1800
Fremantle Overseas Radie & Television. .. .MU 7-4144
W. J. German, Inc......... ...l LO 5-5978
Goldswan. Prcducvﬁnxnls, Inc.......oooiioan CI 7-3380
Harry S. Goodman Produstions. ... ........ PL 5-6131
Guild Films Company, Inc.. o ee.....MU 8-5365
The Jam Handy O‘rgumzuhon el JU 2-4060
Hollywood Television Service, Inc.......... JU 6-1700
Sandy Howard Productians................ JU 6-6610
Interstate TV Corporation. .. ... ....... ... MU 8-2545
Robert Lawrence Praductions, [me.. JU 2-5242
MCA-TY ... PL 9-7500
MGM-TV . e e JU 2-2000
Charles M on, Inc. ..PL 7-0695
Modern Teleservnce, Inc. OX 7-2753

Motion Pictures for Televis
Maovietanews, Inc.
MPO Productions, Inc

National Telefilm Associates, Inc.. . ..., ... PL 7-2100
Official Films, Inc,. ......PL 7-0100
Paramount Television Produorlons ne ool BR 5-8700
Penthouse Sound Studios of V. J. Nola.... .. JU 6-0040
Reeves Sound Studios, lnc.. ca .....0R 9-3550
RKOQ Television ............ .. ... 0. JU 6-5050
Hal Roach Studios....................... Cl 5-4135
Sarrd, Inc. ... e e e ML) 8-0085
Walter Schwimmer, Inc................... EL 5-4616
Screencroft Plotures, Inc................ .MU 7-5011
Screen Gems, Inc.. ... ... oLl PL 1-4432
Saund Masters, Inc......... ... . ....... PL 7-6600
Sterling Television Co., Inc.............. .. ME 3-6300
Transfilm Incorporated .. ... . ............. JU 2-1400
Television Programs of America, Tnc........ PL 5-2100
Trans-Lux Television Corp............... PL 1-3114-5
UPA Pictures, Inc.... ... . ... . ... .... PL 8-1405
Universal Pictures Co., Inc., Television...... PL 9-8000
Yan Praag Productions. .. ................ PL 7-2687
George Wallach Productions. .. .......... .. Ju 6-2000
Ziv Television Programs. .. ............... MU 8-4700
Maurice H. Zouary TV Productions..... .. Cl 6-4821-2
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Telephone

AWM Radio Stations
...................... RAndolph 6-1932
................ FRanklin 2-0660
S NO 7-4124
..WHitehall 4-6000
.......................... MQOhawk 4-2400
DI 8-4440
.......... CR 7-4100
..SAcromento 2-1700
MIlchigan 2-7600
........... CLiffside 4-T411
.......................... WHitehall 4-217¢
............................... STate 2-5466
..... MOnroe 6-9700
............. SUperior 7-8300
. MOnroe 6-9060
FM Radio Stations
WEAW UN 4-4606
WEFM STate 2-1357
WEMT S5Tatc 2-5668
WSEL . ANdover 3-6767
TV Stations
WHBM-TV WHitehall 4-6000
WBKB ANdover 3-0800
WGN.TV Mlchigon 2-7600
WNBQ SUperior 7-8300
Nafional Networl:s
American Broadeosting Co.. .ANdover 1-0800
Columbia Broodcosting Synem ..... WHiteholl 4-6000
DuMont Television Network. .SUperior 7-0100
Kaystone Broadcosting Sysfem .. .STate 2-6303
Mutual Broadcosting Sysfem -WHitehall 4-50¢0

Nationol Broadcasting Co.. .. .. ..... SUperior 7-8300

Station "('f"‘i’m’ll“tl’ilfP.\'

Avery-Knodel, Inc WHilchall 4-6869
Hil F. Best Co . STate 2-5096
john Bloir & Co... ......... ..... SUperior ¥-8B659

The Bolling Co.. .
The Branhom Ca.
Broadcost Time Sgles,
Burke-Stuart

Burn-Smith Co. ..., ...
CBS Radio Sales. ..
Thomas F, Clark Ca

.WHitehall 3.2040
.................. CEntral 6.5726
.. .. STote 2-1405

DEarbern

Crosley Broadcasting Corp. ... ... ... STate 2-6692
EVereﬂAMcKinney, Fnc.. ..... . SUperior 7-9052
Forjoe & Co....... P, DElaware 7-1874
Gill-Perna, In‘c .FRanklin 2-3665
Heodleyuko:d Coo ool FRanklfn 2-4686
Georgs P. Hollingbery, . . ... .. . DEarborn 2-6080
H-R Representatives Flnancial 6-6440
The Katz Agency . MOhawk 4-7150
Robt., S. Keller, Inc . STate 2-5096
Josaph Hershey McGnIivm, Inc... .. $Tate 2-5282
Robert Mesker Assaclotes, Inc..... . ... OEntral 6-1742
National Broadcasting Ca.. ..SUpericr 7-8300
John E. Pearson Co. . STate 2-7492
Peters, Grifbat, Waodward, Inc FRonkiin 2-6373
Edward Petry & Ca., Inc. .. WHitehall 4-0011
Rodio-TV Reps., Inc . Flnancial 6-0982
Paul H. Ruymer Cooovn L, SUperior 7-4473
Seors & Ayer, Ine. . ... ... .. SUpsrior 7-8177
Venord, Rintoul & McConngll, STate 2-5260
Walker Co. | F ANdover 3-5771
Weed & Co .. WHitchall 4-3434
Adam Young, Inc Mlchigan 2-6190

Advertising Agencies
Aubrey, Finloy, Marley & Hodgson,
inc

Flnancial 6-160¢0
Andover 3-7111

N. W Ayer & San,

£

Mumbers

BBOGO ... ... ...l SUparier T7-9200
Beaurmont & Hohmon. . ..Randoiph 6-6181
Bozell & Jacobs, Inc.. ... ..., . ...... CEntral 6-0870
Lea Burnett Co., inc..... ... ....... CEntro! 6-595%
Compbeli-Ewald Co. .. ... ......... CEntrol $-1544
Campbell-Mithun Inc. ... ... . ..., DEtaware 7-7553
Doncer-Fitzgerold-Somple ... . . .. Financicl §-4700
Daremus & Co.. . .....CEntral 6-9132
Erwin Wascy, Ruthrauff & Ryun Financial 6-1833
W B Danecr & Co. .. . ANdover 3-7800
Foote, Cone & Belding .............. SUperior 7-4800
Frank, Clinton E., Inc. WHitchall 4-5900
Albert Frank-Guenther low, Inc. . DEarborn 2-6424
Fuller & Simith & Ross . . ANdover 3-5039
Goodkind. Joice & Murqan Inc.. SUpcrior 7-6747
Gordon. Best. Co., lnc. ....... ..3Tate 2-5060
Gront Advertising, Inc.. .. .. ...,.. .SUperlor 7-6500
Heari, Hurst & McDunold . FRanklin 2-9180
Robert Kahn & Assoc. Inc DElaware 7-5480
H W. Kastor &r Sons Advertlslna ‘Co...CEntral 6-5303
MacFarland, Aveyord & Co......... RAndolph 6-9360
Molcolm-Howard .. ... ... ... ... ANdovar 3-0022
Maxon, Inc. ... .. WHHehall 4-1676
McConn-Erickson . ... ... ... ..., . WEbster 9-370)
Arthur Meyerhoff & Co..... ..., ... DEloware 7-T880
C L Miller Co. . . CEntrol 6-9438
Nceedham, Louis Brorby, fac. WHitchall 4-3400
Qlian & Branncr, lnc. STate 2-3381
Q'Neil, Larson & MeMohon ANdover 2-4470
Presba, Fellers & Presba, Inc. .. CEntral 6-7683
L. W. Ramsaey Co.. .. FRonklin 2-815%
Roche, Williams tr Cleary ....... RAndolph 6-9760
R. Jark Scoth WHitchall 4-6886
Russel M. Seeds Co. WHitehal! 3-2133
Tatham-Loird, Inc, . . HArritan 7-3700
). Walier Themoson Co. MOhawk 46700
Wade Advertising Agency STate 2-7369%
Edward H. Weiss & Co CEntral 6-7252
Young & Rubicam Financla! 6-075%0

Radio=TV Program Prods.

Calumbra Records, Inc. WHilchall 4-6000
Decco Records, fne... ... ... .. ... MQOhawk 4-4800
Feature Produttions e Mlichlgdn 2-6875
L. 5. Toogood Recording Co.. . CEntrol 5.5275
Williom Mnrris Aoency . .. WHitehall 3.1744
Jowell Radio & TV Productions MOhowk 4-5757
Jules Power Prod. DElaware 7-7422
Las Lear Productions Corp. RAndolah 6-0905
Modern Recording  Studio. . Flnancial 6-4183
Morton Radie Productions, Inc.. ..CEntrol 6-4144
Music Corp. of Americo........ . DElaware 7-1100
NBC Radio Recording Division . .. SUperlor 7-8300
RCA Manufacturing Co.......... .. WHitebalt 4-4600
Walter Schwimmer Ca. FRanklin 2.4392
Standard Redio Trons, Service, Inc.... STate 2-5322
Hal Tate Radio Productions ANdaver 3-6520
Ziv Television Programs, lne. WH 4-1030

News Agencies and Ass’ns
STato 2-7700

DE 20427
.SUperior 7-0907

.DEarborn 2-6757

fRankiin 2.9000
. STote 2-8100
RAndelph 6-0002

Associated Press
tnternational News Service
Press Assaciates, lac

RADIQ-TY DAILY

United Press
City News Burcou
Community Nows

TV Film Producers-Dist,

Wolter Schwinuner, lac FR 2.4392
Screencraft Pictures, JInc HA 7-9660
Televiston Programs of Amcrica, Inc DE 2-0123
UPA Pictures, Inc. AN 3-7566
Von Praag Productions ... . WO 2-4895
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WASHINGTON
Telephone Numbe
et Gttt L ﬂ& oAt Aetotl ool Ll
A " ; Radio Corperation of America (Frequency
Federal l’cpm'_(men(s-' Bureau and RCA Victor Dic.)....... District 7-1260
il A_I’jt'. newes Westinghouse Broadcasting Co.. STerllng 3-0901
2ma|;icon h}I{lﬂ'iunﬂll Red Cross........ sEpu‘I:H: ;-gggg AWM Radio Staiions
rchives, National ............. ... publle 7- ‘ _
Business and Defense Services wéﬁh """""""""""""" 'f,i'z?:‘:: 9_;?83
Administration  .......... ..., STerling 3-9200 WEAN T irirrrrraneeeeereeees REpublic 7-8000
Capitol, U. 5. (Senate, House)...... ... CApitol 4-3121 WFAX e SEflersor 20900
Census, Bureew of The............... Ludlow 4-3000 GAY ey JUniper $-1050
Commerce, Department of . . ... ....... STerling 3-$200 WeMs o IERERY EREEERE EEEEREE ii(ecut?u 38676
Copyright Office, Library of Congress. .5Terling 3-0400 WINX I pemeeer v POplor 1-.4337
Court of Customs and Patent Appeals. National 8-46%6 WAL e k!llz 1-1100
Department of Defense... ........... Liberty 5-6700 wolL e Hobgrgt 2.3700
Air Force, Department of The....... leerty 5-6700 WOOK I REpublic 1:l000
Army, Department of The.......... Liberty 5-6700 opn ottt peseremaee preerrerre 3-2000
Navy, Department of The. ... ....... Liberty 5-5700 2-4000
Defense Mobilization, Office of..... EXecutive 3-3300 2-5380
Execuhve Mansion {White House)...NAtional 8-1414 20011
Federal tions € . EXecutive 3-1620 2.7600
Federal Trude Commission. ........ EXecutive 3-6800
Government Printing Qffice. .. ...5Terling 3-6840
Interior, Deportment of The........ REpublic 7-1820
Justice, Department of. ... .. .REpublic 7-8200 7-1356
Labor, Department of. ... ...... EXecutive 3-2420 6-8000
National Labor Relations Board .STerling 3-7373 31.8676
National Research Courcil. . ., . EXecutive 3-8100 7-1100
Patent Office .............. .STerling 3-3200 4-5400
Post Office Deportment............. STerling 3-3100 2-9300
Radio Correspondents Galleries (Senate and 2-7600
House of Representatives).......... CApitol 4-3121
State, Department of _.......... wREpanIc 7-5600
Supreme Court of the United States. EXecutive 3-1840
United States Information Agency....REpublic 57 6873400 Z'L})%g
USM.C, AM-TV, Info. Div......... ""’”E*,‘{t Pl WTOP-TV 11 EMerson 29300
White HOUSE ..o oorrooere s MAtional 8-1414 WTTG ... i ciiiiiiennenanns STerling 3-5300
2 News e P
Nou-Governmenial Associoted P News Ser ”c’“‘;l et 71500
ssocioted Press ... ... .......000... rict T-
Clear Channel Broadcasting Service. . EXecutive 3-0235 Inter‘l:-:ntinnnl News Seryice.......... Nm—sion::;l 8-1713
National Association of United Press ........cocvnennennns EXecutive 3-3430
Broadcasters .. ........ .00 DEcatur 2-9300
National Press Ciub................ REpublic 7-2500 Wetworks
ADIO-TV DALY .. ... ... ; ABC o o KEllogg 7-1100
R O-TV DAILY ’ -EXecutive 3-4808 CBS i EMerson 2-9304
Radio, Electronics-Television Manufacturers MBS e STerling 3-3500
Associetlon ..............000een MNAtlonal 8-3902 NBC ... e EMerson 2-4000

LOS ANG

Telephone

AM Roadie Stalions

NOrmandy 3-3311
................ RY n 1-7149
3-3205
............... Tute 7-3619
. ‘HOIIl wood 1-9981
W bster 8-0161
. 2-2121
6-7868
9-1141
4-6291
1-1133
2-712711
itol 5-4116
3-5151
6-4774
4-0201
9-5341
9-1212
8-2345

'Ollywood
HOllywood
-0l lywoad
.. DUnkirk

-
B¢
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Numbers

B R B e e e S S

KPO‘L ............................. VW Ebster
KRKD .. ... ... e CApitol
KWKW (Pasadena) .................... RYan
KXLA (Pasadena) .........c..c.ccvvennes RYan
FM Radie Stations
KABC-FM .......... NOrmandy
KBMS FM (Glendule) CHapman
KFAC M WEbster
KEMU-FM WEbster
KFOX-FM NEvada
KGLA-FM Unkirk
KHJ-FM Oliywood
KHOF-FM {G CHapman
KMLA-FM . ........ DUnkirk
KNOB-FM {Lang Beach) .HEmlock
KNX-F R HOIlywood
KRHM-FM .. HOllywood
KUTE-FM ... e Cltrus

8-2345
5-4116
1-6744
1-6991

5-9966
2-2133
5-5668
2-8426

8-5519
9-1212
7-5167
4-1474
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KRKD-FM .
KWKW-FM 1Pumdcna)

. HOllywood 5-2181
Television

"RYan 1-6744
Stafions

KABC-TV NOrmandy 3-3311
KCOP . HOMNywood 2-7311
KHU-TY .HOllywood 2-2133
KRCA THornwall 5-7000
KNXT WEbster 8-3000
KTLA HOllywood 9-3181
KTTV HOlywood 2-7111

Neldworks
American Broadcosting Compony
Calumbia Broadcaosting System

NOrmandy 3-3311
HOllywood 9-1212

CBS-Radio

CBS Television—Television City

Mutuol-Don Lec Brogdeosting
System

National Brdadcosnnn Company

Ntadion

American Jewish Broadcushng
AM Radio Sales Co.
Avery-Kneodel, Inc,

Walter Biddick Ca.

Best, H. L. F..

Jahn' Blair & Co.
Burke-Stuart |

Bioir-TV, Inc.

CBS-TV Spot Sales .
Bolling Company, Inc.
The Branham Co.
Broadcast Times Sales.
Burn-Smith Ca., (nc.
CBS-Radio Spot Sales
Cowling Charles
Crawfard, Fred E

Forjoe & Co.

Gillman, ‘Nicoll & Ruthman
Gil-Perna, Inc.

W. S. Grant Co,

H-R Represcnrafives, Inc.
Headley-Reed Co.
Hollingbery, George P Co.
The Kotz Agenzy.

King, Fronk & Ca.
McGavren-Quine Co.
Mecker Co.

Tracy Mocre

NBC-KRCA Spor “Sales
Oakes, Harian G., Asseciates
Lee F. O'Connell Ca.

John Pearson Co.

Peters, Gritfin, Woadward, Inc.

Edward Petry Co.
Rombeov. Williom G., Co.
Paul H. Raymer .
Scott-Gunzendorfer Co.
Yenard, Rintoul, McConnell
Video Views
Wolker Co .
Weed & Company
Young, Adem J., Jr.
. e

Advertising
Abbott Kimball Ca. at Colif.
Action in Advertising .
Ad Associates
Ad Lacsan
Advertising Council, Inc.
Advertising Engincers Corp
Advertisers Producncn Agcency
Alber, R. H.
Ahen, Dorscy & Hﬂrﬁcld lne.
Allen & Mmarshali Adv.,
Allen, Martin, Co.
Allied Advertising Agencies,
Anderson-McConnell  Ady.
U. 5 Anderson Co .
Arnold, Rupert Advcrnsmg
Atherton Advertising Ageney
Asch, A, Inc.
Associated Advertising Agency
Atchizton & Haden
ATN Scevice Adv.
Auto-Graph Ad Service
Ayar, N. W,, & Son, Inc.
Baldwin, Ben, Adv. Agcncy
Banning Co. .

Agency

Agency

HOWywood 9-1212
WEbster 8-3000

HOllywood 2-2133
_Thornwall 5-7000

Representalives

BRodshaw 2-7931
HOllywood 5-06%5
DUnkirk 5-6394
Rlchmond 8-6184
OLive 5-8326
DUnkirk 7-1333
HOllywood 3-7194
DUnkirk 1-38%1
WEbster 8-3000
BRadshaw 2-0544
WEbster 1-1551
HOlywood 5-1755
DUnkirk 2-3200
HONywood 9-1212
HOllywood 5-2453
DUnkirk 4-7352
OL. 5-7755
DUnkirk 7-1325
DUnkirk 7-4388
HOllywood 3-7194
HOllywood 2-6453
HO!lywood 4-7738
DUnkirk 5-2071
DUnkirk 5-6284
DUnkirk 5-6213
.HOllywood 4-6146
Hollywood 2-2351
HOlywood 2-2351
THornwall 5-7000
DUnkirk 2-3200
OL. 5-7597
DUnkirk 5-5084
HOllywood 9-1688
TUcker 3171
HOllywood 4-6017
HONvwood 2-2376
DUnkirk 8-4151
DUnkirk 8-4151
HOlvwood 3-4179
DUnkirk 2-3200
.HOllywoad 2-6676
HOllywoad 2-2289
Vgencies
DUnkirk 7-7305
OUnkirk 3-3114
WEbster 3-7501
NOrmandie 4-6552
CRestview 4-8019
MUtual 5039
Richmond 9-7761
HOIllywood 9-8273
NOrmandic 3-9343
OUnkirk 7-5163
WEbster 3-0724
.HOItvwood 2-0837
WEbstor 1-176)
WEbster 8-7812
DU=kirk 2-0896
Olive 3-2245
OUnkirk 7-7600
OL. 2-7690
DUnkirk 5-7191
WEbster 8.4223
REpublic 4-1801
HOllywood 3-487)
HOllywasd 2-0908
.DUnkirk 8-3456

Barnes Chase Co.

Baron, Richard, Ca..
Bnrcs, Kirk Q. ..
Bates, Ted., & Co.
BBDO

Bous & Ross Co.

Boyard, Jerc .

Bzoumont & Hohman, Inc.

Becker, Max, Advertising
(Long Beach)

Beckman, Homilton & Assncsutcs

Bejach, Lco Adv.

Belford, Ed, Agency.

Bell Advcmsmg F

Bennett, Harry, Adv, Agency

Bennett, Walrer F., & Co

Benton & Bowles, inc. .

Berghoff Associates, Inc.

Besel Advertising

Bishap & Associates, Inc.

Blades, Richard H.
Bloch’s Advertising
Blam’s Direct Advzrhsmg

Bogerts, The

Bowes, Chas. Adv. Co
Boyd, Joha R.

Boylhart, Lovett & Deanc

Boxell & Jocobs, Inc.

Brand, Michael & Associates .

Brehme Ad Service (Glendale)

Brogdcosting Advertising

Brooke, Smith, French & Dorrance
of the Pacific Coast, Inc.

Brown, Byron H., & Assoc...

Buchanan & Ceo., Inc..

Bull, Frank, & Co.

Burngtt. Leo, Co., Inc.

Burrt, George Advertising

Buss, R. H., Associgtes

Buxron Erwin

Californsa Adv., Agency

Calkins, Holden, Inc.

Calvert & Perrv

Campbell-Ewald Co.

Campbcell-Mithun, Inc.

Caples Co., The

Carlson, Milton Co

Carson-Roberts Inc.

Case, Roger T., Assoc

Castor & Assac.

Chamberlin & Associates

Cheshire Advertising Associates

Citizen Advermlng Agcncy, Inc. )

Clark, Darwin H .

Classified Adverhslng Agency
Cloward Velma A-vertisirg
Coast Advertising  Associotes .
Columbia Pacific Advertising
Caltard, Clark, Adv. Agency
Cole, Fischer & Rogow

Cole, Val Advertising Agency
Compton Advcrtising, inc.
Consolidated Adv. Directors
Copy Cat Advertising

Cormicr, Ray, Adv.
Cawell, Leshke B.
Craig & Reid, In:.
Creative Advcmsmq

Crist, Ken, Inc.

Culbcrtson Robert C. Adv
Culp, Earl R., Co. .
Dancer- Flfzqcrclvld Sarnplc In¢.
D’Arcy Adv Co. .
Cunningham & Wolsh, inc.

Adverhsmq

Davidson, David, & Co.
Davis & Blackwell, Inc. .
Davis, Charlic, Advertising
Dennis, Robert, Agency
DeSantis Advnmung Agency
Dibble, Gordon H.

Danacid, Dick, Advertising
Doyle, Dane, Bernbach
Dozicr, Eostman & Co.
Dreyfus Cn, Adv.
Durstine, Roy 5.. Inc.
Ebberts, Dan, Adv. Serv
Edwards, Adv Agency, The
Ehlert, Groce .
Eisaman-Johns, Advertising
Eisenberg, Ralph

.. DUnkirk 4-1193
HOllywood 2-5657
MAdison 9-1631
.HOllywood 9-2161
HOllywood 2-6723
.DUnkirk 8-1107

"_BRadshow 2-3716
_HOllywood 2-5633

HEmlock 6.5222
Olive 3-0910
CRestview 4-4555
POplar 6-4334
.PLeasant 3-2339
. DUnkirk 7-8371
HOllywood 4-8291
HOllywaod 4-9151
. Olive 5-7536
. L AN 35121
HOltywaod 2-1266
MUtuol 2734

. HOllywood 3-0647

DUnkirk 8-3447

_HOllywood 3-6871

.DUnkirk 1-3881
.Cleveland 6-8698
DUnkirk 4-2161
BRadshaw 2-2081
. ..0L. 2-5212
CHopman 5-1539
BRadshaw 2-4840

MUrual 8154
OlLympia 3-2320
OL. 5-8200
HOIlywood 5-4195
HOMlywood 4-7374
HOllywood 5-1183
DUnkirk 5-4385
RYan 1.5541
HOHvwood 3-3189
. WEbster 6-5145
GRanite 2-9544
HOllywood 9-2931
HOllywood 2-0715
DUnkirk 7-4255
OUnkirk 8-9464
BRadshaw 2-8366
HEmlock 7-3503
Oleader 2-1315
DUnkirk 7-6444
HOIllvwood 9-4580
VAndyke 2463
MAdison 5-2441
.TRinfty 9983
DUnkirk 4-2558
TRinity 1269
GArfield 3-1078
DUnkirk 7-3388
CRestview 6-3195
CRestview 5-8462
oL, 5-6%90

" CRestvicw 6-40t2

STanley 7-4348
HOlvwood 2-1217
STanfey 7-5329
HOlvwood 4-8218
DUnkirk 8-0436
NOrmandic 1-1287
Olive 5-8514
DUnkirk 2-8406
HOflvwood 2-3258
.Dunkirk 5-3171
LOL. 2-5690,
DUnkirk 8-2111%1
HOlywood 2-6523
. Victoria 9-2964
AXminster 3-5508
MAdison 5-2183

. Ok, 5-8770
CHopman 5-2495
. DUnkirk 8-0555
WEbster 8-3781
DUnkirk 5-6071
Olive 5-8255
DUnkirk 8-3411
LUdlo 7-9161
OLlive 5-7850
MAdison 6-2221
.CRestview 1-5196
.YAndike 0439
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Etliott & Corbo Advertising.........., DUnkirk 5-640t LaRoche, C. J., Advertising......... HOllywood 9-3656
Enyart & Rose Adverkising................ OL. 4-4070 Latto & Co...................oo. oL, MAdison 6-3284
Erwin Wasey, & Co., LH.. ... ... .. .. WEbster 1-1211 Lawrence CO. ......vouiiueennn... BRadshaw 2-5820
Essig Co. . ....... POplar 3-4365 Lows, Robert F.................... Rlchmond 9-5317
Esty, William Co.. HOMHywood 2-6301 Lee & Associotes.......... .......... ‘WEbster 3-9349
Evers-Whyte Advertising ... .......... DUnkirk 2-2188 Lee, J. Richard. .. ................ HOllywood 9-2721
Falkenhainer, Carl ... ..., ........ BRadshaw 2-0136 Lee, Robert E,, & Associates,........ BRadshaw 2-2450
Falfon & Co.. ..o, HOllywood 3-5683 Leni Advertising ................. HOllywood 4-0141
Fagan, O. K. Advertising Agcy......... YAndyke 2192 Lennon & Newell. .. ............... CRestview 1-7221
Farrar Advertising .. ................ GRanite 8-3011 Lenz, J. M. ... . WE 6-1682
Fehlman, Warren P. Adv. Co.......... OXnard 4-5270 Lewin, Howard, Advertising........... DUnkirk 8-8771
Fellows, John C, Co................. DUnkirk 4-3187 Lewis Advertising ................ HONywood 5-9040
Flax-Bronston Co, .................. MAdison 6-7751 Lionel & Simons Advertising....... HOllywood 2-7429
Foladare-Greer & Bock............ HOllywood 9-8135 Little & Co..........ooovvenn . n, DUnkirk 9-1267
Foote, Cone & Belding (Hollywood} HOllywood 9-6265 Logan, Dudley L.................... DUnkirk 2-8471
Foote, Cone & ‘Belding (Los Angeles) MAdison 2-3611 Lynn-Waestern, Inc. ................ WEbster 5-3040
Frank, Don Advertising (Angheim),..KEystone 5-6093 Mack Agency ... ... ool HOHywood 2-6377
Frazier, Cornelius W.............. .. Madison 5-8392 Mack-Wharton Advertising .......... WEbster 8-5187
Freiburg, John, & Co.............. NOrmandie 3-2111 MacManus, John, & Adams........ .. WEbster 3-8569
Fritz, Jimmy, & Associgtes. ... H 3-3251 Monn Advertising Co.... . ........... DUnkirk 2-1179
Gardner, H. M Assoc. ... ... 5-7620 Mannis, Samuel A... .. ... ... ... HOllywood 4-7501
Gard, Datbert & Associates. ... .. .. .. §-8422 Marine Advertising Agency........ HOllywood 3-5642
Gaynor, Colman, Prentis & Varley, inc.....0L 5-8191 Morkham Co. ............. ..DUnkirk 8-9495
Geissinger, W. B,, & Co.......... ..., WEbster 3-7176 Martha’s Adv. Serv .. MAdison §-4897
Gelb & Morgan Advertising............ STate 6-5712 Marto, Walter ... ... SYracuse 6-2239
General Advertising Agency, Inc....HOHywood 3-51238 Madthisson & Associates...... .. .MUtual 2482
Gerstenkorn, Henry, Co............ ... DUnkirk 7-4285 Matthews, Anne D. (Pasadena)......SYcamore 9-6504
Gilbert & Benton . ................... STanley 7-1848 Mayer, Henry, Cunninghom & Walsh, .

Gilbert, Martin, Agency. . .............. STate 3-2900 G, i DUnkirk 8-2111
Gill Clifford Agency................... OLive 5-8388 Mayne, Charles H,,Co...... ...t OLive 3-099¢
Glosser-Gailey, Ine. ................. DUnkirk 4-2141 Mays & Coouo it s TRinity 8534
Glenn Advertising, Imc... . ........... WEbster 3-9369 McConn-Erickson .. ... ... ....... DUnkirk 5-3301
Goldstene-Tobias ....................... OL. 5-6010 McCarty Co., The. ... ..o v DUnkirk 5-4011
Gonda, Francis D., Adv. Agency.. ... HOMWywood 2-6017 McCreery, Walter, Co.... ... PR R PR OL.2-4480
Goodman, Anderson, Advertising...... WEbster 8-3993 McElligott, Ford C., & Associotes.. ... VAndike 4653
Goodwin, Gary, Advertising......... .. STanley 7-5567 McElroy Adv. Agey.................Rlchmond 9-2047
Greham, Clyde D....... . ........ ... DUnkirk 3-1266 McHugh Advertising Co............ BRadshew 2-02313
Grant, Will ... ... ... ... ... . ..., .. DUnkirk 7-3361 McKee, Burns Adv............ . HOllywood 7-4218
Grant Adventising Agency....... ... HOllywood 1-9231 MclLain, W. R., & Associgtes ‘NOrmandie 3-8200
Gray-Moore Agency . ............. HOllywood 9-3751 MeoNeill & MeCleery. ... o0t DUnkirk 5-3921
Gregory, Willard G., & Co.............. TRinity 0531 Meany, Phillip J., Co., Adv............ Mlchigen 3601
Grey Advertising ................. HOHywood 4-7347 Meltzler, Richard, Adv.... . ... ...... WEbster 8-2993
Guerin-Johnstone-Jeffries Advertising Cleveland 7-8271 Meyerhoff, Arthur, & Co................. OL. 3-1633
Guild, Bascom & Bonfigli.......... HONywood 9-83217 Miner, Dan B, Co............ooouv. DUnkirk 8-3301
Hadlock & Associgtes............. HOllywood 2-6731 Monsos, John S., Advertising....... HOilywood 5-9084
Harrington-Richards ................ WEbster 3-5577 Mooge-Privett, Inc. ... ... ... WEbster 6-7243
Harvey, William W., Inc.. ... ... HOllywood 2-0874 Morgan, Raymond R., Co.._.......- HOHywood 3-4194
Heintz & Co., Inc................... MAdisan 9-3181 Mottl & Siteman Advertising............. oL, 2-5095
Hicks & Griest. ... ... ............. PUnkirk 5-1721 Mowinckel, E. K., Advertising...... Richmond 7-0529
Hill, Don .............. .. ... ... ......... M1 5149 Mullins, Earl, Advertising............ DuUnkirk 5-9088
Herbert £ Hili. /' ". BUniirk 5-1971 Nargi Adverfising .. ............... VAndike 1647
Hixson & Jorgenson, Inec... DUnkirk 8-3121 National Advertising Associates........... OL. 5-6010
Hoel, John D., Adv. Agency. _.RYan 1-71) National Federation of Advertising

Hollander, Welsh Advertising. . DUnkirk 9-1171 AQENCIES ... OL. 3-2320
Honig-Cooper Co . .. .WEbster 8-2431 Neale & Associates. ... ... ....ooo .o OL. 6-0500
House of Leads............. ... .. .PlLeasant 3-2226 Neave & Niorth Advertising. . ... ... HOllywood 2-6044
Housfon Advertising Service Co.... .NOrmandie 5-5886 Neove, Ralph Advertising .

Hubley Adv. Agency. . ... ... ... . . DUnkirk 2-2366 (Manhattan Beach) .. .... -... . FRontier 4-1609
Hunter & Withite Advertising. ... .. HOllywood 4-4191 Needham, Louis, & Brorby. Restview 6-2073
Huntington-Parmalee Advertising ...BRadshaw 2-8039 Nelson Ady. Service....... e DUnkirk 7-8368
Hutohinson Advertising ......... .. HOllywood 2-4500 Newman, Ben Allah, Advertising .
Irwin-Los Angeles . ... ... .. . .. . BRadshaw 2-5455 SErVICe ...z DUnkirk 9-6649
Irwin, Howard, & Assoc.............. . DUnkirk 8-1219 Newmeark, Nelson, Advertising. .. ... .. MIchigan ‘56§
Jayeraft Co. ... ... . L. THornwall 2-5310 Norman Associgtes .. ............. AXminster 2-233
Jenner, Don, Advartising.. . ...... ..., DUnkirk 2-8321 Norman, Craig & Kimmel. . .............. oL. 2-759%90
Jensen, Walter L., Advertising. ... ..., DUnkirk 9-8355 North Advertising .. ........ ... ..c.oooeos OL. 2-3840
Jelt Advertising . .......... ... ... HOHywood 2-6635 Olen, David, Adv.. ... e Qlive 5-7290
Johnscon, ). Howard. .. ... . ... . ... . erllvéhignn 3088 Odympus Advertising ...... .. .-..- /RAymond3-4879
Johnson & Lewis. ........ ........._, WEbster 3-7536 Otis. Don, Advertising. HOTlywood 2-6063
Jones, Paul, & Associotes. DUnkirk 1-3003 Pordee Onm., The. ... ............ HOHywood 2-7306
Juneau, C. B.......... .. . ... ... ... .. QL. 31770 Patch & Curtis Advertising

Kaplan, Sara Jane, Advertising....... WEbster 3-7531 (Long Beach} .................. HEmlock 3-4919
Kaufman, Lon, Co................... DUnkirk 8-2775 Patton, George Adv.............-. HOllyweod 2-0841
Kaufman, Hans E., & Co........... HOllywood 3-3800 Paul & BAUM ... oo aaenne e OL. 3-2110
Kay-Christopher Advertising ....... HOllywoad 4-8101 Pell, Ben, Advertising YAndike 1557
Keane, Raymond, Advertising....... BRadshaw 2-3548 Perrett Co., The. ... ... ... ..coovvonn MUtual 2-388
Keene & Associgtes....... . ........ MAdison 6-3291 Pflaum, Stanley. & Associates........... .. 0L, 2-0332
Keefer, Ray .. ..................... ANgeles 1-6141 Porter, Wesley H., Adv............. AXminster 3-0400
Kellogg, Fdw. S...._ ................ DUnkirk 7-5213 Productive Advertising ............. AXminster 1-322
Kelso, M. H, & Co.................. DUnkirk 2-2072 Ramsey, Brown & Co.............. HaGllvwood 3-6851
Kenyon & Eckherdt. .. ... . ... .......... HO 3-2101 Raymond, J. W., Advertising......... DUnkirk 5-0331
Kennedy, Walker & Wooten ... ... [ ] oL. 2-0555 Raymond, Larry, Co... o iaiann WEDster 6-8125
Killingsworth Co. ................ ... DUnkirk 5-6111 Robin Co., The. . ... covamneriinnns DUnkirk 3-3114
Kirby, Dick, & Associates.. ... .. ..VAndike 8334 Robin, Lee & Armeold.. ... ........ CRestview 4-5853
Kirkwood & Cole Advertising. .. .OL. 3-2917 Robins, Jerame, Agency. ... ... . ... DUnkirk 8-0461
Klitten, Martin R., Go....... _DlUnkirk 7-8396 Robinson, Elwood J., Adv............... MUtuol 6293
Kraft Advertising .. .. . DUnkirk 8-6262 Roche-Eckhoff & Lee.............. ... OLive 5-7670
Kudner Agency, Inc. . . .DUnkirk 2-1127 Rockett-Lauritzem ... .. ............ REpublic 4-2106
Lance Advertising ................ CRestview 5-6158 foss, Charles, Adv., Agency....... HOllywood 2-1184
L‘Ann Advertising ........... e VAndike 4451 Ross, Jom, Advertising............. HOUywood 2-3378
Lansdale-Kellogg Adventising ........DUnkirk 7-5213 Ross, Chrk .........c..ovv e WEbster 4-5152
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Ross, Roy, InC..... . .. ... ... HOllywood 9-6261
Schnitzer, Gernard S5.... . s . WEbster 8-9159
Scholts Advcrtlsmg S e ... .MAdisor 9-3181
Schurrer, Lou, Adv., . .. ... .HOIlrwood 3-3800
Scott, M. B., Advertising. B OL. 5-6156
Sebrell, J. B., Adv. Agcy. . .. .. _MAdison 6-9397
Secds, Russel M., Co., Inc. . . CRestvicw 4-7613
Serps, George J., Advertising Lo LOL. 2-1793
Shane, Leonord, Agency . .. HOIIywuud 9-2258
Shay Advertising . . . HOllywood 4-1158
Shetdon, Lisle Ady. .. HOIllywood 3-2366
Shelley, J. B., & Associates .. DUnkirk 5-3301
Sherman & Pam. HOMNywood 5-7646
Shilling, Co., The .. PRospect 3033
Show Munagcmcn'{ .WEbster 8-0148
Sicck, Charles H.. . . . GRanite 3-3659
Slmmons, Dean . WEbster 1-1311
Smalley, Levitt & Smith. . MUtuat 5336
Speer Advertising Agency . Richmond 7-9626
Spees Advertising Agency Dunkirk 9-6933
Stahl, Charles N., Adv. Agency HOWywood 2-7344
Stebbins, Borton A, Adv . DuUnkirk 8-8131
Stebbins, Hol, Inc. .Richmond 9-5317
Stcinlauf, Molcolm, & Co WeEbster 3-7564
Steller, Miller & Lester, Inc. . DYnkirk 7-5377
Stevens, Bob, Advorrlsmg BRadshaw 2-5232
Stilter, Rouse & Hunt Advcrhsnng OL. 5-8550
Stodel Advertising . VAndike 6344
Straws, J. M., & Co. . DUnkirk 3-5072
Stromberger, LaVane & McKenzie . DUnkirk 5.2211
Sudler Co. .. . BRadshow 2-3438
Suilivan, John L chncy . WEbster 8-5571
Sawdon, Fronk _HOllywood 4-7973
Suiliven Stautter Colwell & Baylcs

Inc. .. ~.. .HOllywood 4-2119
Swafford & Co. . BRadshaw 2-2781
Toggurt & Young .. Webster 3-8107
Tathom-Loird, Ync. HOllywood 1-9228
Toylor Host, Inc. . . CApitol 5-3208
Thompson, J. Walter, Co. . OL 3-0300
Tilds & Contz Advertising HGllywood 2-1157
Todd, Michael, Advertising HOllywood 5-8036
Tullis Co., inc., The HO!lywood 2-6333
Tyler-Smith, T., Advertising DUnkirk 7-5519
Uhl Service Advertising .. WEbster 9-3075
United Bench Advertising AXminster 2-8107
U. 5. Advertising Agency. HOllywood 2-1174
Universal Adverhising Agency, tnc, HOllywaod 4-8218
Yan der Boom, Hunt, McMaoughton,

fnc. . .o DUnkirk 2-6203
Yan-Scott, Inc . DUnkirk 9-2300
Victer, A. J.,, Company . AXminster 4-7555
Vlgnclle & Powell HOllywood 2-6388
Viklene Advertising HOlywood 2-6821
Yoorhees, P. W., Inc. . BRadshaw 2-3726
Wade, Gcof‘frey, Adv, Agency. ... HOllywood 4-7457
Wuldmun Harvey, & Associates .. Rlchmond 7-5241
Walsh, Mellie L., Advertising ... YAndike 9853
Weatherwax- Spurgeon & Associates TRinity 2633
Webster, R. W, Adv. . MAdison 9-2283
Wmnbcrg Mllran Ady. Co. L OLive 3-2300
Weiser, Marty, C CRestview 4-8929
Wesse!ls George M Company .. WEbster 6-7668
West~ Murquls Inc. .. .. MAdison 9-2214
Western Advertising Agcncy . WEbster 8-2681
Westwood, Tom, Adv. Agcy. . -CH 5-505)
White Advcrrlsmg HOIIywoud 1-5694
Whiteman, Richard . DUnkirk 5-2054
Wilder, Alvin . . WEbster 8-2781
Wllhams Dallas & Sons CHOllyweood 2-6396
Wiltis, Harry G., & Assoc CHapmon 5-3325
Wolfer- Douqlcss Bcnnlngron Inc.. CUmberland 3-6242
Wood, Frank A. WEbster 8-8540
Woolf, Len, Co. DUnkirk 8-2361
World Advcrnsmg (Long Beach) .HEmlock $-6094
World Wide Want Ad Service TRinity 9983
Wynne-Alexonder Advertising (Pasadcno) RYon 1-2319
Yambert, Ralph, Organization _HOllywood 2-6855
Young, Murvin, Associates HOlywood 2-2684
Young, M. M., Adv.. .. _ . HOllvywood 2-2684
Young & Rubicam . MAdison 6-7641

Radio-TV Program Prods.

Advertisers” TV Program Service,

Inc. ..., .. . . CRestvicw
Aladdin TV Pruducrmrﬁ I, ... WEbster
Alexander Film Co. . ..... ... .HOMlywood
Alexander, M & A, Productions,

Inc. . ... HOWywood
Alpha Tv Produchons Inc. . .. OLdficid
B & B Recording Studios PLymouth

6-7496
3-9437
9-7396

4-3414
4-2800
6-0949
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Bob White Productions. . ............ WEbster 5-5398
Bonded TV Film Service, Inc.. . ... ... OLdticld 4-7575
Boyd, Wiltiam, Productions, Inc. . . CRestview 4-5248
Burrud, Bill, Productions ... ..., HOlywood 2-7111
Cavalcado Television Prugrums .. _OL. 4.4796
Cheshire & Associotes . A HOlIy—wood 9-4580
Caonsolidated TV Soles . CRestview 1-5133
Carrodine, Tom J_, & Associates . HOllywood 2-4448
Columbiag Rccords Inc. ... . Oleander 5-6733
Commodore Productions . . . HOlywood 9-7502
Crosby, Bing, Enlcrprescs o . BRadshaw 2-2771
Custom Recorders . . STanley 7.2557
Dudley, Television Corp CRoestview 1-7258
Elcctro-Yox Recording Studios .. HOllywood 5-2189
Fairbonks, Jerry, Inc. . . HOllywood 2-1101
Five-Star Produciions .- HOllywood 3-4807
Generel TV Enterprises, Inc. _.. BOliywood 2-5696
Gibson, Groce, Radio Prods. . HOllywood 9-4580
G-N-P Records . HOllywood 4-8351
Guedel, John, Radio Productions Webster 6-6291
Hullywuod Central Recordmg

Studios, Inc . HOllyweod 3-2131
Johnson, Ed Film Co. . HOllywood 2-5566
MacGregor, c. P., Sound Studios . DuUnkirk 4-4191
Morquis, Arnold, Prodns, . Olympia 2-1262
M-G-M Radio Attractions . .TExas 0-3311%
Music City . . . . HOllywood 2-2181
MCA-TV - . POplar 6-3871
Potin, Ray, Produchons . HOllywood 2-1147
RCA, Victor Division . .. ... .. _RAymond 3-666]
Radio Recorders, tnc. . _HOllywood 3-3282
Reynolds, Stuast, Prod. ... .. CRoestview 4-7863
Rockett, Frederick K., Co. . HOllywood 4-3183
Rocket Pictures, inc. . .. HGllywood 7-7131
Ross, Jock . . HOlywoad 9-4019
Rourke, Jock, Praductions . . HOliywood 3-7178
Screen Gcms‘ Inc. . . HOllywood 2-3111
Snader Telcscriprians Lorp. HOllywood 2-1261
Song Ads R . . HOllywood 5-6181
Stettrer, Woyne, Prods. . HOWywood 3-4173
Studio & Artists Recorders, . . .HOllywood 4-8241
Sutherland, John, Prods., Inc. .. DUnkirk 8-5121
Telefilm, Inc. . .. . .HOlywood 9-7205
Telepix Corp. . o HOllywood 4-7391
TY Spots . .. HOllywood 5-517%
Thomas Co., The . . _HOllywood 4-6564
Tuchman, Horris, Productions WEbster 6-7189
Universal Recorders .HOllywood 9-8282
Vitapix Corporation CRestview 1-7191
WRS Recerding Lab HOllywood 5-1454
Western Recorders HOllvwoad 3-6811
Wilding Picture Prods. of Calif _WEbster 8-0783
World Broadcasting System . Oldfied 4-2800
Wright, Corter, Enterprises, Inc. HOllywood 9-0944
Ziv, Frederic W., Co. . OLdficld 4-2800
Ziv Television Programs, Inc. OLdfield 4-2800

TV Film Producers-Disi.

M & A Alexgnder Productions ... ..., .. HO 4-7571
American National Studios, Inc .. ..., .. OL 4-2800
George Bagnall & Associotes. .. ... CR 1-5133
Frank Cooper Associates . . . ., . ..CR 4-6321
Jack Denove Productions, Inc.. . ... .... HO 4-8331
Desilu Productions, Ine. ..., . ..., .. HO 9-5981
Walt Disney Studio ... .. .. .. . ... TH 5-3141
Dougfair Corporation . .. .. 0L 2749
Jesry Fairbanks Production. ... HO 2-11401
Femily Theater, lnc.. ... . . . HO 2-1317
Don Fedderson Productians .. BR 2-8031
Filmcraft Productions . . ... .. . OL 3-2430
Filmaster Productions, Inc. HO 2-714%
Four Stor Films, Inc.. ... TE 0-291
Gonnoway Internation Corporation PO 2-1156
Grantray-Lawrence Animation, Ing. .. CHO 9-7968
Gross-Krasne, [nc. HC 9-8321
Hollywood Tclcwsmn Servucc, Inc. .. PO 3-8807
Interstate TV Corperation . NQO 2-9181

Mark VI, Ltd.. ST 7-0621
Robert Maxwell & Associotes . . HO 2-6027
Mc¢Codden Corporation L . HO 4-2141
McGowan Productions, Inc. . .. DL 4071y
Medallion TV Enferprises, Inc.. .. HQ 2-6615
Meridian Pictures . HO 7-5111
Carlton E. Morse Enrcrprlscs inc. . TH 5-7000
Poramount Television Preductions, Inc. . . HG 9-8100
Princeton Film Center, Inc. ... . ... CA 2-6282
Playhouse Pictures . . .. ....HO 5-2192
Rotand Reed TV Productions. . . HO 9-1628
Revue Productions, lnc. . R ...PO 6-38N
Hal Roach Studios . .. . VE 923N
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Roy Rogers Productions.................. HO 7-5111 Kaufman, Milten ....... ... .. e OL. 2-1359
Screencraft Pictures, Inc..... ..HO 2-4448 Kingston, Al, Enterprises CRestyiew 6-3538
Screen Gems, lnc.... ... . HO 2-3111 Kohner, Paul ..... ... ...... . ..... CRestview 1-5165
Splendex Enterprises..................... CR 4-7266 Kumin-Olenick Agency . . CRestview 4-5221
Stage Five Productions, Inc............. .. HO 7-3111 Lance, Leon O.......... . .CRestyiew 6-6014
Superman, . ... OL 4-8000 Lauren, ). W., Agency.. .. HOIIywond 7-5087
Swift-Chaplin Productions, Inc............ HO 2-0761 Lazar, Irving ....... . ooivueinn.. CRestview 5-6153
TCF Television Productions, Tne........... HO 2-6231 Leonetti, Caroline, Ltd............ HOllywood 2-2345
Television Programs of America, Inc....... HO 2-6525 Leonard, Fred ................... HOllywood 4-7546
Twentieth Century Fox Television Lesser, Ted .. .ovcvuviiieeunnnainaonnn MUtual 7356

Productions, Inc. ...................... HO 2-6231 Levee, Sid ....... ... ... ... . CRestview 4-8631
UPA Pictures, Inc.. . CJTH 2.1 Linder, Jack ... ... ............. HOllywood 4-8100
Universal Pictures Co Inc, Television.. ... ST 7-1211 Leves, M. C... . ... ... . ... ...... CRestview 6-6285
Yan Praag Productions. ... ............... HO 2-1141 Longenecker, Robt. ... ............... .. Olive 3-3770
Warner Bros. Pictures, Inc. TV Division. .. .. HO 9-1251 McMillan, Hazel CRestview 6-3603

A ~ 1 MacQuarrie, Earl CRestview 4-89;2
Tisig / neies Marx, Bert ....... CRestview 4-85
ritsis Agencies McHugzl Ty, 0t CRestview 4%21
Ainsworth, Helen . ... ... ... ... .. CRestview 6-2062 Medford, Ben ., ....... CRestview 1-
Allied Casting ................... HOllywood 3-7124 Messmgnr Uil oo CRestview 5-8541
Alvarade, Carles . ool 2-0272 Meyers, Walter ... ............ CRestview 1-8161
American Federation of Radio and Middleton, Wallace ................... OL. 6-4460

Television Antists .............. HOllywood 4-5125 Mishkin Agency ... ... OlLive 2-0944
Armstrong-Deuser ........ ... .. ... CRestview 4-8135 Moore, Lofa ... CRestyiew 6-3401
Artigue, Louis ... ..... .. . CRestview 6-4652 Morris, William ... .. .. ... . ... CRestview 4-7451
Arti ociate: ) MCA Artists ... ............. ... CRestview 6-2001

rtists Associates Agency..... ... .. HOllywood 4-4179
Artists Mdnagement Co............ CRestview 1-6111 Oakley, Robert ................... CRestyiew 1-1345
Auer, Miles Bohm................. HOllywood 2-6416 Ochs, .. . HOllywood 9-86470
Auslander, Leland ... .......... ... . ... OL. 2-6939 Ollver, Muqnne ........................ OL. 2-6300
Barnes, William, Agevncy .. oL 2-9007 Omega Arfists, Inc HOIIywood 9-7187
Barry, Vy, Agency.. ........HOllywood 9-0989 Oriental ‘Costing ... CRestview 6-8475
Bender-Ward ...... . ... . . ... ...... OLympia 2-1465 Orsatti & Co....... .. CRestview 6-6241
Bergerman, Stanley, & Co.. . CRestview 6-9667 Payten, Bob .................. ... ...0QL 6-1880
Bernie, Herman .. ........ .. ... CRestview 5-0117 Pearson, Ben ......... ... ... ‘CRestview 4-5488
Benham, C. Herschel.. . .............. . .. OL. 5-6930 Pomeroy, Jack .......... ... .- HOllywood 9-6366
Brundms, Bob, Agenhcy .. HOllywood 5-6978 Powers-Stanley Agency ........... HOlywood 2-0791
Brewis, Alex ................ . ... ... .. OL. 2-7020 Preminger, Ingo ... ...l CL. 6-2360
Burr, Dorothy .... " HOliywood 4-6898 Reeves, Mary .. .. ... ... oo oL, 249?3
Business Administration Co.. . CRestview 6-7071 Rocamora, Wynn ......... i oL. 2-97
Carr, Beverly ......... ... .. . . .CRestview 4-8555 Shauer, M. AL ... . CRestview 1-1103
Charney, William B HOMywood 9-1131 Shaw, Glenn ... ... . ..o OLive 5-6956
Cloutman-Barskin-Short ...... ........ .. OL. 2-5470 Sherman, Edward ........ ........ CRestview 5-0186
Collins & Associates.... .... . ... .. ..  OL 6-3060 Shiffrin, Williams . ................ CRestview 4-7643
Columbia Artists Monagement. . ... . .MAdison 6-2327 Shert, Antrim .. ~........CRestview 5-4137
Condit Agency ... . ... .. .. .. Hollywood . 2-6696 Shurr, Louis ......... ..o CRestview 4-8111
Connor, Allen ... ... .. .. .. .. .. HOllywood 5-0834 Small, Paul ... ... ... e CRestview 4-5877
Cooper, Frank, Assocm"res ' CRestview 5-4128 Snitzer, Lou-Fritschi, Al, Inc. ..H‘Ollngud 9.6271
Cooper, Ray ..................... CRestview 6-3103 Somlyo, E. T.......... ot CRestview 6-2041
Davis, Mary Webb. . ........ ... ... ... ... oL, 5-6747 Stempel, Frank ... CRestview 4-8343
Demfling, Gus ... CRestview 1-2161 Stewart, Rosalie ..... ... .......... CRestyiew 4-6123
Doak, Virginio .. BRadshaw 2-6211 Swanson, H. N............ ... ... CRestview 1-5115
Donaldson Agenoy ... ... L. OL. 2-0355 Swoverland, Horold .. ... ... ... . . .. OlLive 6—2900
Draewemer, Isabelle, Agency... ... HOllywood 4-1782 Thompson, D. H. CRestview l'- 18§
Drexel-Jameson Agency . . CRestview 4-7551 Ullman, George C‘Resmew -52%,1
Faber, Alice ..................... CRestview 4-6763 Usher, ‘Marge .. . .CRestview 4—31 !
Fame Agency _____________________ CRestview 5-5132 Vitt, Angie ... CRestview 6-448
Famous Arfists . CRestview 4-7433 wadsworth, J. B.. CRestview 6-06938
Fidler, Adeline CRestview 1-4746 Wargin, anlun, Agency ............ HOWywood 3-06(8]4
Field, Marjorie, Artists. ... .. ....... CRestview 6-8080 Weiner, Jack ... CRestview 6-7081
French, Hugh .. .............. ..., CRestview 6-7766 Weintraub, =Murry ................ CRestyiew 1-1137
Frings, Kurt .. ... ... .. .. . 'CRestyiew 1-6115 Welch, Suev, Agemcy.............. HOlywood 4-2461
Frye, Clinton L.. HOllywood 9-4567 Wending, Chas. .................. CRestview 6-2348
Galle, Paul ... . ... ... ... L. OL. 2-4908 White, Wm. B............ ... ... .. CRestview 4-6301
Garfiekd, Milton CRestview 4-8631 Wiley, Richard ...............co0 s . Qlive 2-5775
Gertz, Mitchell ' CRestview 4-5491 Wilkins, Paul ... CRestyiew 1-6188
Gold, §id ... ....... ... ... CRestviow 4-7247 willson, Henry . Ce............CRestview 4-7433
Goldstone, Jules . ......... . .......... .. OL. 2-6500 Winkler, Daniel M. .. ... CRestview 1-7244
Geldstone, Tobias ........... ... .. CRestview 6-1071 Woliver Agency .............. ... HOllywood 5-8388
GU"?OH—N}'@]SOH .................. CRestview 1-6111 Wookey, Betty, Agency. . . .HOllywood 2-2301
Gould, Billy ........... ... ... ... oL, 6-1122 " X
Green. Ivan (.. T o 2_430 Publie nh(m&

Gregary Assts. .. ... . ... ... ..., Ol.e-under 5-7538 Billboard Publishing Co............ HOllywood 9-5831
Greshler, Abner . ... ... ... ... .. .. ... 2-3012 Broadcasting ... oo HOllywood 3-3148
Griffith, Byren ..... ... ...... "Holiywood 72600 Film Daily, The.................. HOllywood 9-5358
Grimae Agency .. | . HOHyweod Z-1133 Hollywood Reporter .. ............. HOlywood 4-7411
Grossman, Milten M. . CRestview 4-8631 Media Agencies Clients... . ... ....CRestview 4-6696
Ho LT Agency. ... ol OL. 2-7283 Radio & TV Exchange......... ...HOlywood 4-0101
Halliburton, Jeanne........ .... .. CRestview 5-5575 RADIO-TV DAILY .. ... .. HOllywood 9-3951
Hamilburg, Mitahell .OL. 2-5160 ’

Herdan-Sherrell L CRestview 1-5236 Radio-Television Mirror ... ......... CRestview 6-6293
Hershon, Red, Agnncy ............. CRestview 4-6381 SPONSOT oot i HQlywood 4-8089
Herzbrun. Walter ... oL. 2-7210 TV GUIdE .. HOllywood 5-2103
Herzon, Ha! ... ... .. ... . ... ... ..... OL. 2-5420 TY-Radie Life ............. .. HOllywood 4-9275
?"'” Agﬁnc)é& Associates. ... CRestview 4-5991 VArtely .oei e HOllywood 9-1141
b, Loy ordey AENEY. CRatvviow 17150 Radio-TV Audience Surveys
Jackson, Edith .. ............... .. HOMNywood 7-0155 American Research Bureau......... CUmberlin 3-3149
Jacobson, Harvey .......... .. .CRestview 6-6251 Facts Consolidated ................... OLive 3-3114
Jacobson, Yernon | .. .. .CRestview 5-2545 Moffett Research Co.............. HOIllywood 3-5653
Jaffe Agency ... ..CRestview 6-6121 Pulse Pacific, Inc........... Lov.. . WEbster 1-2412
Katz, Fred, Agency CRestview 6-3189 Radio Audience Testing Buwreau...... OLympia 2-9936
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Omnipresent, ubiquitous radio!

And now Pulse scores another

important big plus . . ..

“NETWORK
RADIO”

@I First “Network Radio” Reporting

total attention to radio, ¢ whopping total
becoming more so! The American Market-
ing Association honored Pulse pioncering
which as far back as 47 correctly measured
total “out-of-home"” additive to ‘““tn-home.”
Better subseribe for “Network Radio” now!



-t el F N  _ T _"7T0F et
-] - | ol = nerd -*irl__, |
o AR LS
% e el B 0 0 N 0 B = N

ADVERTEST RESEARCH
96 Bayard St., New Brunswick, N. J.
Phone: CHarter 7-1564

AMERICAN RESEARCH
BUREAU. INC.
4320 Amendale Rd., Beltsville, Md.
Phone: WEbster 5-2600
400 Park ‘Ave., New York City
Phone: PLaza 1-5577
2105 Tribune Tower, Chicago
Phone: SUperior 7-3388
234 S, Garfield, Los Angeles, ‘Calif.
Phone: CUmberland 3.3149

BUREAU OF BROADCAST
MEASUREMENT

96 Eglinton Ave. E., Toronto, Ont.
Phone: Mayfair 9464

CROSSLEY, S-D SURVEYS, INC.
405 Park Ave., New York 22, N. Y.
Phone: PLaza 5-1606

ELLIOTT-HAYNES LTD.
515 Broadview Ave., Toronto 6, Ont., Canada
Phone: HOward 3-1144
1560 St, Catherine St. W., Montreal, Que.
Phone: WEIllington 2-1913

C. E. HOOPER, INC.
579 Fifth Ave., New York 17, N. Y.
Phone: MUrray Hil_l 8-2290

INSTITUTE FOR MOTIVATIONAL
RESEARCH
Croton-on-Hudson, N, Y.

Phone: CRoton 14721

MARKET RESEARCH CORP.

OF AMERICA
122 East 42nd St.,, New York 17, N. Y.
Phone: OXford 7-3540
425 N. Michigan Ave., Chicago 11, IIL
Phone: MOhawk 4-4600

A. C, NIELSEN COMPANY
2101 Howard Street, Chicago 45, 11l
Phone: Hollycourt 5-4400
500 Fifth Ave., New York 36, N. Y.
Phone: PEnngylvania 6-2850
70 Willow Rd., Menlo Park, Calif.
Phone: DAvenport 5-0021

OFFICE OF RESEARCH, INC.
3470 Broadway, New York 31, N. Y.
Phone: AUdubon 6-7455

FREDERICK PITTERA
ASSOCIATES

500 Fifth Ave., New York, N. Y.
Phone: COlumbus 5-5400

ALFRED POLITZ RESEARCH, INC,
527 Madison Ave., New York 22, N, Y.
Phone: PLaza 9-5200

THE PULSE, INC.
730 Fifth Ave.,, N. Y. 19, N. Y.
Phone:; JUdson 6-3316

RADIO REPORTS, INC.
220 East 42nd Street, New York 17, N, Y.
Phone: MUrray Hill 7-6658

ELMO ROPER & ASSOCIATES
30 Rockefeller Plaza, New York 20, N, Y.
Phone: PLaza 7-4900

N. C. RORABAUGH CO.
347 Madison Ave., New York 17, N, Y.
Phone: MUrray Hill 6-2193-4

ROSS FEDERAL RESEARCH CORP.
5 E. 35th St., New York 16, N, Y.
Phone: MUrray Hill 4-2068

SCHWERIN RESEARCH CORP.
1775 Broadway, New York 19, N. Y.
Phone: JUdson 2-5690

SINDLINGER & CO.
11 E. Hinckley Ave., Ridley Park, Pa,
Phone: LEhigh 2-4100

DANIEL. STARCH AND STAFF
Boston Post Rd. & Beach Ave.
Mamaroneck, N. Y.

Phone: MAmaroneck 9-5400
101 E. Ontario St., Chicago 11, Il
Phone: DElaware 7-2888

TRENDEX, INC.
535 Fifth Ave., New York 17, N. Y,
Phone: MU 2-1182

VIDEODEX, INC.
342 Madison Ave., New York 17, N. Y.
Phone: MUrray Hill 7-8837

J. A. WARD, INC,
8 W. 40th St., New York 18, N. Y.
Phone: BRyant 9-3845



RUSSELL HAYDEN

Producer
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New Sirides Are Acco

In the Battle

F (]
Al

“YR7ITHIN the past two years every

basic premise upon which the
press photographer and the broadcaster
have been arbitrarily excluded from
many of the courtrooms of America
has been exploded with such devastat-
ing certainty and finality as to be per-
fectly plain to meost discerning minds,
unless, to be sure, there is precon-
ceived determnination to arrive at the
same old result.”

These are not the words of a newspaper
man or a broadcaster. They were spoken
by the Chief Justice of the Supreme Court
of Colorado, the Honorable O. Otto Moore,
who has held public hearings, taking testi-
mony pro and con on Canoa 35, and ob-
served demonstrations of camera, radio and
television equipment in operation. Although
Colorado is the only state in which such a
hearing has been held in the ccurt of last
resort, lawyers and judges in other states
are also questioning the validity of Canon
35, The Texas Bar Association decided last
October that so far as it was concerned,
Canon 35 was outmoded, and accepted and
approved thie report of a committee chaired
by Judge Spurgeon Bell of the Houston
Court of Civil Appeals, which stated in
part as follows:

“We feel that the control of trial
coverage by various news media should
be left in the trial courts. They have
inherent power to exclude or coutrol
coverage in the proper case in the in-
terest of justice . . . there is no need
nor demand for the adoption of Canon
35 by the bar generally or the public
and we recommend against its adop-
tion.”

The American Bar Association took ex-
traordinary action in permitting representa-
tives of the newspapers and broadeasting
industry to appear before its House of
Delegates meeting in Atlanta in February,
to debate the proposed adoption of a re-
statement of Canon 335. The restatement
accomphshed nothing other than a slight
rephrasing of the Canon, which still re-
tained its arhitrary prohibition against the
taking of newspaper photographs and the
broadeasting by radio and television of
court proceedings. The House of Delegates
refrained from adopting the restatement
and deferred any action with respect to it
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By ROBERT D.
SWEZEY
Chairman

Freedom of

Information
Committee, NAB

until its Augnst meeting. There is reason to
hope that in its deferred consideration of
Canou 33, the House of Delegates may be
willing to recommend a serious joint effort
of bar and media to test the offect of photo-
graphic and broadcasting coverage of court
proceedings.

One of our principal deterrents i secur-
ing equal access to legislative heurings is
the adamant refusal of Speaker Rayburn to
permit radio and television coverage of
House proceedings and committec hear-
ings. Mr. Raybum is a powerful man in a
position of power, yet his opinion is notl
shared by many Congressmen. Representa-
tive Hugh Scott of Pennsylvania, speaking
at our NAB meecting at Asheville, N. C.,
last September, said that broadcasting of
debates from the House of Representatives
is certainly going to be done at some future
time, and should be given a trial now. He
said further, and I quote:

“Although the Speaker of the House
and the House Leadership took a dim
view of my bill to permit the television
and radio broadcasting of House de-
bates, T continue to believe that my
proposal has muel merit. Granted that
radic and television should be limited
at least as a starter to coverage cf mat-
ters of major national interest, I be-
lieve the level of debates would be
improved because of more careful ad-
vance preparation before facing the
critical eye of the camera.”

I am reminded, in dealing with our free-
dom of information problems, of that mar-
velous statement of Reinhold Niebuhr: “God
grant me the serenity to accept things T
cannot change; courage to change things
I can; and wisdom to know the difference.”
We know that there is not much we can
do for the moment with some of our most
determined opponents. But they will not
be with us forever, and while they are,
there are many of their associates who will
listen to the logic and justice of our argu-
ments.
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These are some of the programs on CBS Radio today.
Only a network can provide this variety of entertainment and information.
And CBS Radio, of all the networks, does it most successfully, Which is why
more people devote more time and attention to sponsors’ messages on

THE CBS RADIO NETWORK.




THE FRENCH BROADCASTING SYSTEM (RDF)
OFFERS YOU FREE OF CHARGE A REGULAR

TRANSCRIBED SERVICE

MUSICAL PROGRAMS

. &
Symphonic _—’//' .
Folklore

Popular

ENTERTAINMENT

Theatre
Arts
Books

WOMEN'S PROGRAMS

Fashion
Cuisine
Home Life —

AND BY SPECIAL SHORTWAVE FEED
ON-THE-SPOT NEWS « INTERVIEWS « REPORTS

These broadcasts are. distributed to
American stations as part of a goodwill
program to promote better understanding
between the peoples of France and the U. S.

THE FRENCH BROADCANTING SYSTEM

PIERRE CRENESSE — Director in North Awmerica

972 ¥ifth Avenue ¢ New York 21, N. Y. « REgent 1-1501
i14



NEWS-WIRE SERVICES
#

€t el ettt Enle oo ool
Associated Press
New York—50 Rockefeller Plaza............ e eer e raaeaa PLaza 7-1111
Executives
General Manager. .. .......cceeeverennnenen Frank J. Starzel
KAsst. General Manager for Radio........... Oliver Gramling
[ST=To) (=1 s v ' 2 OO N Lloyd Siratton
Radio News Editor. . ...........ccvvunnn. John A. Aspinwall
Hearst Metrotone News, Inc.
New York-—450 West 56th Sfreet. . ........ .. ... ... PLaza 7-4120
Executives
Vice-Pres. & Gen. Mgr..................... Caleb B. Stratton
Production Director. . ..............ovvvn... John E. Michon
NewsEditor..................cooin., Marshall B. Davidson
International News Service
New York—235 East 45th Street. ............ v, MUrray Hill 7-8800
Execufives

General Manager .............ccovvn... ]. Kingsbury Smith
Associate General Manager ................... Barry Faris
Assistant General Manager. ................. Philip G. Reed
Business Manager ....................... Robert W. Brown
Managing Editor. . ......... ... ...l Paul R. Allerup
Television Sales Manager.................. Robert H. Reid
Press Association, Inc. {Associated Press)

New York—50 Rockefeller Plaza. .........c.coiiviiniiinvnnnne. PlLaza 7-1111
Executives
President............. ... ... Frank ]. Starzel
T Oliver Gramling
Radio News Editer. . ...........ccvvvvnnn. John A. Aspinwall
Reuters
New York—Times Bldg.., 229 West 43rd Street................. BRyant 3-8558
Execulives
North American Manager................ D. Kimpton Rogers
News Editor. . ...ttt ineennnnn ]. S. Bates
Becountant ......... ... iiiiiiaen. Marjorie Hathaway
Chief Washington Correspondent............ ]. W. Heffernan
United Press Associations
New York-—220 East 42nd Street. .. .........coivvvivnnnn. MUrray Hill 2-0400
Executives
President & General Manager. ....... Frank H. Bartholomew
V.P. & General European Mgr............... Thomas Curran
Vice-President & General Business Manager. .Mims Thomason
V.P. and General News Manager............ Eal J. Johnson
V.P.. General Foreign Manager.............. Joseph L. Jones
Radio News Manager. ................c..... John 1. Madigen
Ass't General News Mgr................. William C. Payette
VP.&Gen SalesMgr.. ....................... LeRoy Keller
Chicago—Duaily News Bldg., 406 W. Madison St.............. FRanklin 2-3000
National Radio Editor. ................... Chamrles E. Ahrens



Entertainment
Productions,

incorporated

HARRY FLEISCHMAN, President STEVEN CARLIM, Erccutive Producer ﬂ.

t 1:}‘@’& 575 Madison Ave., New York 22, N. Y. Plaze 9-3700
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RADIO ACCOUNTS
TV ACCOLUNTS
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THIS 1S THE HOUSE THAT BUYS MORE TIME, SFENDS MORE TV DOLLARS, USES
MORE BIG-NAME HOLLYWOOD TALENT, AND PROVIDES AMERICA WITH MORE HOURS
OF SOLID ENTERTAINMENT THAM ANY OTHER HOUSE IN THE WORLD!

INSIDE THE FIGUS ST AL

Gert Lahr, lane 7
Bl Lundigun, W z . E ol i ou on, Jatin Ll &m0 e




RUN FOR THE TELEVISION DEPARTMENT OF

McCANN-ERICKSON, INC., sovermising

Mew York - Boslon - Cleveland - Atlania - Houslon - Dallas - Chicago - Delrail - Lowsville - San Francisco » Los Angeles - Poriland (Ore))



“TWENTY-ONE
with JACK BARRY

“TO TELL THE TRUTH
with BUD GOLLYER

"TED MACK and the
ORIGINAL AMATEUR HOUR

for PHARMACEUTICALS, INC. — GERITOL
SOMINEX * ZARUMIN ¢ SERUTAN + R.D.X.

for The J. B. WILLIAMS COMPANY — WILLIAMS
SHAVE CREAMS * AQUA VELVA ¢« LECTRIC SHAVE +
KREML PRODUCTS + CONTI PRODUCTS -«

SKOL PRODUCTS

PARKSON ADVERTISING AGENCY, INC.

! WE » NEW YORK 22, N Y
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— AcEncY REecounNiTiION SyMpoLs —
AAAA—AMERICAN ASSOCIATION OF ADVERTISING AGENCIES
ABC—AvUDIT BUREAD OF CIRCULATION
ABP--ASSOCIATED BUSINESS PAPERS
AF A—ADVERTISING FEDERATION OF AMERICA
ANPA—AMERICAN NEWSPAPER PUBLISHERS' ASSOCIATION
APA—AGRICULTURAL PUBLISHERS ASSOCIATION
NBP-_NAaTIONAL BUSINESS PUBLICATIONS
NOAB—NATIONAL QUTDOOR ADVERTISING [BUREAU
PPA—PERIODICAL PUBLISHERS' ASSOCIATION
SNPA—SOUTHERN NEWSPAPER PUBLISHERS' ASSOCIATION

A. D. ADAMS ADVERTISING
37 W. 53rd St., New York 19, N. Y.
Phone: Clrcle 6-2940
ABP
L 7O T P N A. D. Adams

Accts. Supervisor ............ J. E. Dawson

WILLIAM HART ADLER, INC.
91y N. Uichigan Ave., Chicage 11, IIL
Plhone: WHitehall 4-5210

AAAA
Pres-Treas............. Willim flart Adler
Vice Pres....veeeenenn Thorpe E. Wright
Dir., Radio-TV.............. Alidor Belskis
Asst. to Pres.. .. ooeneniinnns John J. Petrie

Branch Office
101 Park Ave., New York, N. Y.
Manager. . o.coeivnnninraeeoaas J. G. Berens
Radio Accounts: Ceniral Ice Cream Co,
Chicago, 1L
Estimated Radio Billing ............ $3,000

TV  Accounts: Aladdin Industries, Ine.,
(Vacuum Ware, Outing Kits), Nashville,
Tenn.

Estimated TV Billing.............. $50,000

ADMASTERS ADVERTISING, INC.
15th & New York Ave., N.W.
Waghington 5, D. C.

Phone: Distriet 7-0551

President. . oo ve ot John E. Waterfield
T e T71 2 E. H, Bell
ADVERTISERS’ BROADCASTING

COMPANY

117 W. 46th St., New York 36, N.Y.
Phone: PLaza 7-3560

fxec. Producer.......... Shelom Rubinstein
Director ..........v... Bernard Rubinstein
Copy Chief,........... David M. Hausdorff

Radio Accounts: Foreign Language Pro-
grams: Best Foods, Ine. (H-O Quick Oats,
H-O Instant Oarmeal, H-O Creamn Farina,
Hellwan’s Real Mayonnaise, Presto Cake
Flour) ; American Home Foods, Inc. (Chef
Boy-Ar-Dee Products, ;. Washington’s In-
stant Coffee, G. Washington’s Instant Broth
& Seasoning, Burnett’s Extracts) ; Creamn of
Wheat Co.; Geueral Baking Co. (Grossinger’s
Bread) ; Hoffinan Beverage Co.; Kraft Foods,
Inc. (Philadelphia Brand Cream Cheese,
Kraft Oil, Parlkay Margarine, Miracle Mar-
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garine}; Wesson Oil & Snowdrift Sales Co.
{Wesson 0il); Florida Citrus Exchange
(Florigold Orunges & Grapefruit) 3 The
Nestle Co. (Nescale Instant Coffee); Lever
Bros. Co. (Spry, Lux Liquid Detergent);
Calif. Prune & Apricot Growers Assn. (Sun-
sweet Prunes) ; Colgate-Palmoelive Co. (Palm-
olive Soap, Colgate Dental Cream, Colgate
Brisk Toothpaste, Halo, Ajax, Vel, Fab);
The 5.0.8. Co. (5.0.5. Magic Scouring Pads) ;
Pharmaco Co. (Feen-a-mint, Chooz, Medi-
gum); Republican State Committee.

TV Accounts: General Foods Corp. (Max-
well Honse Coffee, Instant Maxwell House
Coffee, Post Cereals, Instant Sanka Coffee) ;
Diammond Crystal Salt Co.; The Coca-Cola
Bottling Co.; Duffy-Mott Co. (Mott’s Apple
Sauce, Mott’s Apple Juice, Sunsweet Prune
Juice, Clapp’s Junior & Baby Foods) ; Dugan
Brothers {Dugan’s Breads & Cakes) ; Penick
& Yord, Ltd, Inc. (My-T-Tine Desserts);
The Boyle-Midway Co. (Aerowax, Wizard
Wick, Wizard Aervsol, Easy-Off Oven Clean-
er, Sani-Flusk); Whitehall Pharmacal Co.
{Anacin, Preparation H., Infra-Rub, Hill’s
Cold Tablets) ; Republican State Committee.

AIKEN ADV. AGENCY. INC.
110 . 40th St, New York 18, N, Y.

Phone: LA 4.3895
ABP—ANPA
Pres., Media Dir......... Sigmund C. Aiken
Production Megr............ ... Ira Bernstien
Art Divector................. Pete Costanza

AITKIN-KYNETT CO.. INC.
1400 South Penn Square,
Philadelphia 2, Pa.
Phone: RItenhiouse 6-7810
AAAA—ABC—ABP—ANPA

Chmn. of Bd.........oovvit. H. H. Kynertt
President.................. Allen C. Smith
VPs..oooooiinn, George B. Barnard, H.B.
Montgomery, C. W. Eigenbrot
Treasurer..........oovu.. Joseph C. Baugher
TV Dept. Head............ Richard Olanoff
Radio Dept. Head.............. Allen Gray

Radio Accounts: Mrs. Paul's Kitchens,
Philadelphia, Pa. (Frozen Seafood); Penn-
sylvania Refining Co., (Carbnretor Cleaner) ;
First Camden National Bank & Trust Co.,
Camden, N. J.; Girard Trust Corn Ex, Bank,
Philadelphia, Pa.; Exide Automotive Div.



ON-TARGET TELEVISION

KUDNER AGENCY, INC.

LOS ANGELES NEW YORK DETROIT WASHINGTON
DAYTON SAN FRANCISCO
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1 SPOT RADIO MARKET VOLUMES i
LA C LA A AL AAAE R AL LA AL E LS
(Continued from page 117}

Stations
Markets Reporting  Natl. Spot Natl, Spot % of
Rank By $25,000 Dollar Dollar Increase
Popula- or more Volume Volume or
tion Market Time Sales 1955 1956 Decrease
49 Omaha ................... 6 & 807,893 § 908,000 12.4
50 Jacksonville .............. 7 310,747 285,000 - 8.7
51 Sacramento ............... 5 491,104 548,000 11.6
52 Hartford ................. 4 1,001,028 1,195,000 194
b3 Syracuse .........ieaen.. . 5 387,065 525,000 35,7
b4 Wilkes-Barre ............. 6 141,378 170,000 20.6
55 Knoxville ................. 8 238,585 268,000 12.1
56 Nashville ...........v.... 7 690,881 817,000 18.2
57 Richmond ................ 7 645,988 722,000 11.8
58 Wheeling .......oovevnn.. 6 394,921 456,000 154
59 Flint ...........coiiiu.. 5 255,825 306,000 19.5
60 Charleston, W. Va.......... i 192,683 220,000 14.0
61 Wilmington, Del. .......... 4 115,797 184,000 58.6
62 Grand Rapids ............. 6 338,526 379,000 11.8
63 Cantonn .........ovenvuven. 2 NA 266,000
64 Fresno .......cevviiviien. 8 411,528 484,000 17.5
65 Salt Liake City............. 7 346,493 368,000 6.4
66 Harmrvisburg ............... 5 220,248 246,000 11.8
67 Wichita .v.vvviivvnvnn. . 5 367,859 416,000 13.0
68 TECOMa .o ve e i 4 70,662 78,599 11.2
69 Tulsa vveennvnnnineenncnns 6 568,982 603,000 6.0
70 Johnstown ................ 5 90,598 110,000 20.9
71 Utleca-Rome ............... 4 129,501 144,000 10.8
72 Peoria ...ovivviininienn.n 5 285,003 336,000 17.8
73 Bridgeport ............... 2 NA NA
74 Worcester ....c.oovvinen., 4 364,846 410,000 12.3
75 Duluth .........o.covvaiay 6 211,580 215,000 1.4
76 ElPaso «..oovnivieenan... 4 122,542 189,000 53.3
77 Chattanooga .............. ] 229,183 183,000 —20.
78 Mobile .......ccviin. 6 129,987 145,000 11.6
79 New Haven ...........con. 3 190,732 277,000 45.0
80 Davenport-Rock Isltand .... 5 261,346 289,000 10.7
81 Bakersfield ............... 5 153,956 158,000 2.6
82  SpOKATe ...vverriinnnnn. 6 394,675 488,000 28.5
83 Huntingten ............... 6 155,334 154,000 — 0.6
84 Seranton ........ccciu0.n. 6 214,461 236,000 10.3
85 Reading .................. 3 109,969 127,000 15.5
86 Des Moines ............... 6 1,249,623 1,357,000 8.6
87 Trenton .....co.vevrveese 1 NA NA
88 Little Rock .............. . b 201,904 214,000 5.9
89 Shreveport ............... 7 475114 454,000 — 44
90 Lancaster ................ 2 NA 111,000
91 South Bend ............... 2 NA 159,000
92 Augusta ... 5 107,861 102,000 — b.6
93 BIe veriiiiiiiniiiineaann 3 84,482 119,829 41.8
94 Stoekton ....... ... .. 4 123,291 213,000 73.2
95 Stamford .........0c0.on. 2 NA NA
96 Beaumont ................ 6 206,500 169,000 —18.4
97 TUCSON oo v e iivneninannan. 6 127,437 68,000 —46.5
98 Charlotte ................. 6 848,753 903,000 6.4
99 Albuquerque .............. 5 241,004 260,000 7.9
100 Baton Rouge .............. b 169,202 168,000 — 0.6
101 Ft. Wayne ................ 4* . 403,347 435,000 7.9
* .
102 Honolulu ....covnvvvninn.. 7 375,500 421,000 12.0

The FCC did not include the figures for the owmed and operated network radio
stations in the 1955 report. They were included in the year 1956. All owned and operated
stations of the networks are in the first 10 markets,

SOURCE : Station Representatives Association.
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GAC-T'V nc.

Affiliate of General Artists Corporation

New York
Beverly Hills
Chicago
Cincinnati
Dallas
Miami Beach

London
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Ihe Radio Spof Piciure For

HE radio spot prospects for 1958 are ex-

cellent. Although it is true that spot
billings have not shown a decided increase
during the past month or two, 1 confidently
expert a strong rally in the second half of
1958. The first six months will probably
continue to run below last year’s figures,
but a strong upsurge in the latter half of
the year will more than compensate for the
slow start. It's my strong belief that spot
radio in 1958 will be up ten per cent over
1957,

Although there is considerable talk of a
business slowdown, consumer dollars are
still plentifnl. There’s nothing the matter
with business that more retail sales can’t
cure—and advertising has become the sole
force for sales in the nation because of the
decline of personal salesmanship.

H

During prior periods of business setback,
advertising costs were among the first to
be pared. During the present slowdown, ad-
vertising should be the last to be cut! We
are now in an age of super-markets and
self-service stores in all lnes of business.
The fact-to-face salesmanship has all but
vanished. What is left? Radio, the medium
that combines imagery transfer with strong
personal sell is the one last and best retail
salesman for any consumer product. Busi-
ness men who want to move their products
off the shelf must not only continue to use
radio as before, but should actually increase
their schedules in an effort to keep those
consumer dollars flowing. Spot radio is par-
ticularly well suited for its role of priming
the national economy because of its greater
flexibility and greater adaptability to any
advertiser’s special problems. 1 can safely
say that radio is the most economical, and
along 'with TV most effective, advertising
medium in the world today.

3

Spot radio is virtually the only medium
which has generally held the line on rate
increases. Radio rates have held fairly con-
stant, although the actual value of radio
time has sharply increased in the past sev-
eral years. There are two reasons for this:
1) the sale of radio sets has steadily gone
up; 2) tune-ins as reported by the various
rating services has shown a consistent in-
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crease. As a happy result of these two fac-
tors, the cost per commercial to the radio
advertiser is constantly going down instead
of increasing as it is in almost all of the
other media.

Radio announcers and disc jockeys are
becoming more and more sophisticated in
the teclhiniques of effectively delivering a
commercial message. In even the smallest
markets, radio talent have become true air
salesmen, and take pains to learn the sales
points of the products they advertise, and
sometimes even the overall marketing strat-
egy of the advertiser.

Radio will deliver the audiences, but
agencies can better motivate their delivered
listeners by devoting more time and effort
to produce commercials with higher con-
version efficiency—that is the conversion of
audiences into customers. The key is cre-
ativity: the creative use of talent and effort
to conceive and produce commericals which
will utilize to the fullest the numercus ad-
vautages of audio presentation.

Not only are radio stations becoming
more adept at getting maximum mileage
out of the advertisers’ commercials, but they
have learned how to really get across the
value of their facility as an advertising
medium to local and regional merchants
and manufacturers.

B

On the national scene as well, spot radio
has entered the era of salesmanship. Good
salesmanship has been important since the
decline of the vast nationwide audiences
several years ago, but never has it been so
vital as in the present tighter economic
situation. In today’s increasingly competi-
tive market, representative salesmen more
than ever must be thoroughly familiar with
all of radio’s aspects—from programming to
coverage of markets.

It is part of the salesman’s job to get
across points such as these to buyers of
time—but his essential job is still to sell:
aggressively, imaginatively, persistently —
and harder than ever before,






SPOT RADIO MARKET VOLUME
COMPARISONS, 1955-1956
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The following is an analysis of dellar volume Spot Radio by markets for the years
1955-1956, showing percent of increase or decrease. Information contained herein was
taken from official FCC Reports and SRDS:

Market ﬁS'tatians
arkets eporti . A
Rank By $Iz}? ,70%(1)z g Ncgéiigagm Ncgzln ﬁi’?"t Iang c{se
Popula- or more Volume Volume or
tion Market Time Scles 1955 1956 Decrease
1 N.Y-NEN.J............ 28 $9,813,781 $18,161,000 85.1
2 Chicago ............c..u.. 23 4,706,755 9,826,000 108.8
3 Los Angeles .............. 23 2,750,903 5,847,000 112,56
4 Philadelphia .............. 19 3,934,499 5,045,000 28.2
5 Detroit ................... 8 3,373,634 5,644,000 64.3
6 San Francisco ............ 16 1,849,769 3,264,000 26.4
7 Boston ..............c.... 15 2,563,566 3,308,000 29.0
8 Pitdsburgh ........voht, 17 1,999,163 2,773,000 38.7
9 St. Louls vovniinveniinnn., 12 2,308,206 2,929,000 22.1
10 Washington ............... 13 1,147,979 2,180,000 90.4
11 Cleveland ................ 8 1,660,733 2,076,000 25.1
12 Baltimore .,.............. 12 1,048,691 1,428,000 36.3
13 Minneapolis-St. Paul ...... 8 1,643,521 2,058,000 . 33.3
14 Buffalo ................... 10 1,186,576 1,508,000 27.0
15 Houston .................. 11 1,283,952 1,489,000 16.0
16 Milwaukee ................ 3 1,017,358 1,148,000 12.9
17 Cineinnati ................ 8 2,727,063 2,553,000 — 64
18 Kansas City .............. 9 1,501,002 1,864,000 24.2
19 Atlanta .................. 10 1,137,899 1,479,000 30.0
20 San Diego ................ 7 469,321 683,000 45.6
21 Dallas ..........cocviun., T 1,004,396 1,320,000 315
22 New Orleans .............. 11 905,672 1,112,000 22.7
23 Portland, Oregon ...... R | 691,184 "+ 7 984,000 42.4
24 Seattle .......vcvvivnenn.. 10 912,331 1,257,000 37.8
25 Providence ............... 9 581,465 813,000 39.0
26 Miami ............ Ceeees 10 631,829 745,000 - 17.9
27 Denver ...o.oivivivvennn... 11 341,905 1,231,000 46.2
28 Louisville ................ 3 764,478 1,060,000 38.7
29 San Bernardino-Riverside .. 8 132,732 148,597 12,0
30 Indianapolis .............. 5 866,004 1,111,000 23.3
31 Birmingham .............. 10 596,474 624,000 4.7
32 Youngstown .............. 5 313,646 377,000 20.1
33 San Antonio .............. 9 928,432 1,011,000 3.9
34 Columbus, Ohio ........... 5 727,431 979,000 REN
35 Tampa-St. Petersburg ..... 11 360,951 400,000 10.8
36 Albany, Schenectady, Troy.. T 904,057 1,117,000 23.6
37 Memphis ................. 7 854,536 965,000 12.9
38 Dayton co.oveivvnnnnnnn 13 321,982 376,000 16.8
39 Rochester ................ 6 634,210 776,000 22.4
40 Norfolk .........oocoven.. 7 315,916 457,000 44.6
41 Ft. Worth ................ 6 347,586 445,000° 27.9
42 Phoenix .....covveevinnn. 9 213,264 323,000 51.6
43 ARron ..viiviiiiiiiin i, 4 312,245 891,000 25.3
44 San Jose ......eiiiiaeen b 72,844 90,136 23.8
45 Allentown-Bethlehem ...... ] 181,942 271,000 48.9
416 Toledo ..ovvvvvvnrnnrannann 4 409,489 644,000 57.1
47 Springfield-Massachusetts .. 8 209,826 238,000 13.3
48 Oklahoma City ...ovvvvnin. 7 571,496 576,000 0.9

(Continued on page 119)
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., TAILDR-MADE CLOTHES g

the world’s
biggest store for men* &

is the world’s
biggest headquarters
for showbusiness
wardrobes!

WORLD'S BIGGEST COLLECTION OF
FORMALS, SPORTSWEAR, SUITS AND COATS

Specializing in complete outfits for
BANDS * SHOWS * PRODUCTIONS

"Ripley.TuSpew

BROADWAY AND 44th STREET

STORES THOUGH T NEW YORK, LONG ISLAND, NEW JERSEY AND PRINCIPAL C
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OR some advertisers and their agencies
the year 1958 will mark the cancella-
tion of a western or musical and hopeful
launchings of new and {probably) similar
type shows. However, I believe that group
will be confined to a small nucleus of the
biggest multianillion dollar budget clients.
In the main, the business of Ingenuity will
be a thriving one. Not only will we prob-
ably he faced with a certain leveling off
of TV set purchases and increased three
network competition, but the ever present
and mounting pressure of competitive media
as well. Also there will be a greater than
ever push from that most competitive and
revitalized medium . . . radio. Yes, televi-
sion is going to have to battle hard to main-
tain its large “share of market” in 1958.
The battle will be just as hard fought
and decisive for those of us representing
moderate budget sized accounts as it will
for the very largest advertisers and their
agencies, For despite its generally expensive
and often long term commitment aspects,
the medimn of television continnes to fasci-
nate nine out of ten advertisers. And this
preoccupation holds true for even the small-
est advertiser . regardless of whether
or not he is actually using the medium.
As a matter of fact, 1 have often fourd
that the smaller the budget, the greater
the intercst. As a result, it is imperative
that the moderate sized agencies keep as
fully informed and ready to move, if not
more so, than their larger contemporaries.
Before I changed over a while back from
many years spent with larger agencies rep-
resenting like acconnts, T had heard and
given lip service to the old saw of “the
biggest agencies get the biggest attention
and concessions from the networks and sta-
tions.” Withont any real thouglht or knowl-
edge of its possible veracity I had accepted
the statement alinost completely. Now, with
rare exception, T can honestly say that T
have seen the myth exploded on nany oc-
casions. All of which is a small, but needed
tribute to the networks and many stations.
Because should the current soft spot in the
economy grow any larger, the networks and
the stations will need the smaller budget
advertisers even more than they do now.
These marketers, after all, frequently de-
velop into important national advertisers
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when their early activities in the medium
are given proper and sufficient time and
attention.

Our ecfforts then, as agency people, par-
ticularly in behall of moderate budget cli-
euts, should be leavily imbued with an
almost relentless determination to follow
these principles:

First, to keep continpally aware of ell
availahilities.

Second, to pnrsue the desired ones as
though money, or budget, was of little
concern.

Third, once a pattern or program is se-
lected, to then reverse financial strategy
so as to arrive at a basis of continnal
negotiation and connter proposal predi-
cated on the importance of cost efliciency,
frequency and coverage for the pros-
pective client,

It all seems pretty basic and obvious,
doesn’t it? And yet there is evidence in
almost any leading inagazine or Sunday
supplement today that speaks eloquently
for the small advertiser who was treated
like one on TV by lis agency. Properly para-
phrased a good motto for moderate budget
television advertisers’ agencies shonld read
something like:

The smaller the budget, the greater the

responsibility.

I also believe the role of the smaller
agency in television today should be one of
doing it differently wherever and whenever
possible. Just because you don’t have a
fonr million dollar budget doesnt mean
vou should not and cannot continually seek
new programming and scheduling patterns.

Only with constant dctermination and
Ingenuity can we in ageneles fully exploit
this most dynamnic medium. And, exploit it
in terms of our clients’ most prevalent in-
terest |, sales.
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“An Adverfiser Looks Af Radio”
(And Documents [is Impact)
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HEN I mentioned to a friend that I By JAMES J.
was writing this article for the ’58 DELANEY
Radio Annual, and told him the title I .
pInnnedAio use ilec di? ;1 be;itifui3 double- A‘dver_tlsmg Manager
take. ) Sinclair Refining Co.
“Look at radio? he asked. “You mean
television, dO}{l’t you? Radio is something today than ever before, and sales of new
you listen to! ) sets are increasing! Moreover, and most -
That, I told him, is exactly why more portant to a gasoline advertiser, there are
and more advertisers today are taking a 37,500,000 radio sets in cars, in use! What
good long look at radio. Pcople listen to better time and place to reach a customer
radio, and when people listen, it’s smart for gasoline and oil?
business to sece that your advertising Second: How can radio he used most
messages are among the things they listen eflectively for Sinclair®? Well, how about a
to. . ) o o program? Or one-minnute spots? Or—how
That’s why in 1958 Sinclair is continuing about some new way to use vadio? This
its amazingly successful “quickie” spot- latter was explored. And we learned some-
radio advertising program, _broadcasting a thing: Many radio spots are too long-
very simple but highly effective message winded, packed with too many ideas, too
over 900 radio stations for a total of more confusing for the listener to retain. Psychol-
than 10,000 spots each week, every weck ogists say that it is far better to tell one
of the year. sales point effectively than to shont a dozen,
I think I can safely believe that every or a hnndred. or a thousaud.
one of you—iu Sinclair's marketing territory, Now, if oné point will get vour message
th{l} is—.has heard that message: across, why waste time {(and &our budget)
Driving today? Remember to— in trying to get across a dozen points in
Drive with care —and buy Sinclair — each commercial?
Power-X Gasoline.” Out of all this came a simple idea, the
Now, why did we nse ﬂlf{t message, and simple and effective phrase I have men-
why did we use it on radio? tioned and yon have all heard: “Driving
Well, the first thing any advertising man- today? Remember to—Drive with care, and
ager looks at is the sales problemn advertis- buy Sinclair—Power-X Gasoline.” A public
ing wust help to solve. And again I can service, your company Tname, your com-
make a flat statement that every advertising pany’s leading product, directed towards a
manager is convinced that his problem is particular audience (motorists) all in one
different. simple twelve-word seutence, Air time, 5 or
Sinclair’s is certainly different. First, Sin- 6 seconds, even with a slowly speaking
clair's marketing ferritory extends over 36 anuourcer.
states and the District of Columbia. That’s We didn't jump-in with both feet, even
a lot of territory, and it calls for a lot of though we thought we had a winner. We
advertising to cover it effectively. And sec- air-tested our campaign in the Fall of 55,
ond, Sinclair’s budget for advertising and using WRCA in New York and WFAS in
sales promotion is limited. We advertise in suburban White Plains. We scheduled 25
plenty, yes, but our most aggressive com- spots a week on each station.
petitors can out-spend us, and do, both ab- The reaction was fast, and favorable.
solutely and relatively. It’s a tough problem. Then in Jannary, 1956, we added five more
Morey, Humm & Warwick, Sinclair’s New York stations, and three suburbans,
advertising agency, has worked with us scheduling about 260 spots a week in the
extremely closely for many years, and has time slots most favorable to auto users:
constantly examined and re-examined this breakfast, driving to work and back, and on
puzzle of how to stretch our advertising weekend afternoons when cars are nsed
money over a relatively large area. In this more for pleasure driving.
re-examination, radio was looked at again We are now using some 450 cities, with
and again. over 900 stations broadcasting our spots at
First: Is radio a “dying” medinm? The the rate of Dbetter than 10,000 spots every
answer is surprising: More sets are in use week.
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Low-Cost TV

The thing to remember about TV costs is: it’'s not
necessarily the cost-per-minute that counts. It's the
cost-per-sale. Television may be costly. But it need

not be expensive_if you've got good commercials.
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12,

15.

33.
34.
a6.
36,
37.
38.
39.
40.
11,
12.
43.
44.
45.
16.
7.
48.
49.
50.

Advertiser Estimated
Expenditure
Procter & Gamble Co.. . ...... . 525,916,810
Brown & Willinmson Tob. Co,.. ,2,988,9;0
Continental Baking Co... ... ... 10,190,060
Sterling Drug, Ine....... ... .. 8,635,890
Genera. Feods Corp.. ... ... ... 8,117,900
Colgate-Palmolive Co. .. ... ... 7.739,080
Lever Brothers Co.. .. ... ... .. 7,612,980
Carter Products, Inc.. ..., .. .. $,995,250
Miles Laboratories, Ine........ 6,392,610
National Biseuit Co.. . ... ... .. 5,822,320
Warner-Lambert Ihavm. 5,690,870
Morris, Philip, & Co.......... 4,911,170
Hall, Robert, Clothes. . ....... -L923,930
Internafional Latex Corp.. . ... . 4,722,660
Coca-Cola Co./Bottlers . .. ..... 40207 800
Adell Chemieal Co.. . ... ... .. 1,109,800
Bulova Wateh Co.... ... ...... 4,050,400
Ligretl & Myers Tob. Co.. ... .. 4,001,810
American Chicle Co........... 3,725,800
American Home Products Corp.. 3,699,630
Feed Motor Co.. s 3,435,050
American Tebacco Co.. ... ... . 3,145,939
Antell, Charles, Ine.. 3,056,630
Pepsi Cola Co. /Botﬂms ........ 3,038,850
Lorillard, P., & Co........... 3,018,660
Shell 0iI Co....... ... Lo 2,993,100
Esso Standard O Co....... .. 2,933,060
Reynolds, R. J., Tob. Ce.. ... .. 2,887,630
Kellogg Company ........... 2,820,010
Anheuser-Busch, Ine, .. ..... .. 2,792,110
TFood Mfgrs., Ine.. ... ........ 2,781,640
Nestle Co,, Ine.. .......... ... 2,530,320
Corn Produveis Refining Co.. ... 2,477,860
Bloek Drug Coy. oo oo oo 2,347,109
Factor, Max & Co............ 2,200,850
Avon Products, Ine.. 2,287,750
Falstaff Brewing Corp.. .. .. ... 2,196,180
Folger, 4. A, & Co........... 2,191,020
Beech-Nut Life Savers, Ine.. .. 2,180,520
Nehi Corp./Bottlers ......... 2,154,430
Bristol-Myers Co. .. .......... 2,131,010
Texas Co.. The .. ... ... ... . 1,992,030
Wrigley, William, JIr., Co... ... 1,968,000
Gillette Co. . ....... ... ... 1,888,790
Ritchie, Hare!d, ¥., In¢....... 1,883,110
Ballantine, P,, & Sous........ 1,814,930
Schlitz, Jos. E., Bresy, Co... ... 1,752,250
Marathon Corp. ... ... ...... 1,719,690
National Dairy Proiuets.. ... . 1,713,450
Seven-Up Co./Rottlers ,...... 1,712,270
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85,

91.
95.
96.
97,
a8,
a9,
100.
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Advertiser Estimated
Expenditure
Groeve Laboratories, Ine....... 1,688,160
U. 8. Borax & Chem. Corp...... 1,663,610
Heinz, H. J., Co... .. 1,621,790
Wesson Qil & Snow Drift. ... .. 1,618,070
Standard 0il Co. of Ind.. ... ... 1,597,460
Piel Bros., Inc......... ... ... 1,594,139
Geueral Motors Cerp.......... 1,552,630
Pabst Brewing (oo oo oL 1,480,060
M. J.B. Cooovoniii i 1,193,310
Peter Paul, Ine.. .. ... ... ..., 1,458,710
Ilamm, Theo., Brewing Co... .. ]45‘3,3»’!0
Interstate Balkeries Corp....... a~,080
Scager, Helaine, Co........... 1,127,285
Burgermeister Brew. Corp.. . ... l,lzl‘,(HO
Minute Maid Corp............ 1,114,570
Hills Bros., Coffeo, Ine., . ... .. 1,104,070
Phillips Petrolcum Co... ... ... 1,387,820
Standard Brands, Ince.. .. ... ... 1,308,750
Curley, Robert, Ltd.. ... ...... 1,304,080
Miluer Produets Co.. 1,296,950
Glamorene, Ine. 1,280,540
Tea Council of U A., The... 1,280,080
Ameriean Bakeries Co.. ... ... . 1,232,170
Carling Brewing Co., Ine... .. .. 1,231,410
Maybelline Coo .o ..ol 1,168,869
Pacilic Tel. & Tel. Co.. . ... ... 1,158,090
Socony Mobil Gil Co,, Inc.. . ... 1,139,729
Best Foods, Ine.............. 1,124,940
Quaker Oats Co.............. 1,123,470
United Vintners, Ine. 1,113,880
Great A & P Tea (o 1,066,170
Plough, Ine. .. ... .. v s 1,058,920
Ralston-Purina Co. ..... ..... 1,059,010
General! Cigar Co......... ... 1,056,760
Borden Co. 1,019,160
Rayeo Mtg, Coo. oo oot 1.037,8910
Tepper, Dr., Co./Bottlers. .. ... 1,031,720
Reily, Wm., B., & Co, Ine.. . ... 1,025,810
Sardean, Ime. .. ... ... ... ... 1,023,340
Sunshine Biseuit Co.......... 991,960
Safeway Stores, Ine,........ .. 990,700
Pharmaceuticals, Ine. .. ... . .. 910,150
Ward Baking Co............ .. 439,110
Agsoeciated Products, Inv.. .. . .. 919,230
Broger Co. ... v 905,290
Proctor Eloetrie Co.. . ... ... .. 902,410
General Mills, Inc............ 901,190
Langendorf United Bakeries. ... 891,260
Gold Seal Co.. .. ... ... ... ... $68,240
Simmons Co./Dealers .. ....... 864.270



Announcing Lever Brothers’ great new TV-Radio Schedule

E % L4 Ma Perkins, Romance of Helen Trent,
b £ 3 ¥ Young Dr. Malone, House Party . . .
§ o g on radio, Monday through Frniday
The Eve Arden Show
8:30-2:00 pm EST,
CBS-TV MNetwoik
W ApEN - o Father Knows Best slarring Robert Young

8:30-9:00 p.m, EST, NBC. TV Nelwork

Art Linkletter’'s House Party
2:30-3:00 pm EST, CHES.TV Network

The Price Is Right with Bill Cullen
11-00-11.30 a m. EST, NBC.TV Netwark

Truth or Consequences emcee Bob Parker
11.30-Noon EST, NBC-TV Network

The Lux Show, starring Rosemary Clooney
live fram Hollywood—in color
10:00-10:30 p m. EST, NBC TV Network

The Life of Riley

starring William Bendix

8:30-9:00 p m. EST, NBC. TV Network
Garry Moore Show

10:00-11-30 a m. £ST, CBS-TV Network
Art Linkletter's House Party

Truth or Consequences

The Price Is Right

L % Have Gun—Will Travel
& storring Richard Boone
©-30-10-00 p.om EST, CBS-TV Netwaork

Sorry! QOur day of rest—
not a single Lever Brothers’ TV or
radio show!

%o
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(Batteries), Philadelphia; Fels and Co.
(Laundry Preducts), Philadelphia, Pa.; Car-
ling Brewing Co. {Mid-Atlantic Territory),
Cleveland, Ohio. Bachman Bakeries Corp.
(Pretzels) Reading; Booth Bottling Co., Inc.
(Beverages) Phila.; Capitel Prod. Corp.
(Storm Doors & Windows) Mechanicsburg;
Monroe Aute Eguipment Co. (Shock Ab-
sorbers}) Monroe, Mich.; Pennsalt Chemicals
Corp. (Household Products) Phila.; A. C.
Derby Co. (Meats) Phila.; Van Wagenen &
ISV(:hickhuu‘s Co. (Swift Div.) Meat, Kearny,

.

TV Accounts: Mrs. Paul’s Kitchens, Inc.,
Philadelphia; Exide Automotive Div. (Bat-
teries) Philadelphia; Campbell Chain Co.,
York, Pa.; Fels and Co.; Philadelphia; Carl-
ing Brewing Co. (Mid-Atlantic Territory),
Cleveland, Ohio. Capitol Products Corp.

R. H. ALBER CO.
439 N. Larchmont Blvd., Los Angeles 4, Calif.
Phone: HOllywood 9-8273

Exec. Vice-Pres.............. Pauline Hagen
Secretary-Treas. ........... Evelyn R. Jones
Promotion .......:........ ... Cy Jackson
Acer. Execovvivinin ... Fred L. Allen

Radio  Accounts: Gospel Broadcasting

Assn., Los Angeles, Calif.; Unity School of
Christianity, Lee’s Suminit, Mo.; Christian
Science Radio Comnm. of Los Angeles Coun-
ty (Lectures and Broadcasts), Los Angeles,
Calif.; Christian Science Committee on Pub-
lications, Los Angeles, Calif.

TV Account: Christian Science Committee
on Publications, Los Angeles, Calil.

BARTON ALEXANDER
ADV. AGENCY

2934 West Central Ave., Toledo, Obio
Phone: GR 29027

President................ Barton Alexander
Radio-TV Coord.............. Mary Hirons
ALLEN & REYNOLDS

1300 Woodmen of the World Bldg.,
Omaha 2, Neb.

Phone: Atlantic 4445
AAAA—ABP—ANPA—AFA—ABC
Partners. ......coovuenn Milton H. Reynolds,
R. H, Reynolds, Q. H. Moore, Helen C.
Moeller, Milton J. Stephan, Kermit Han-

sen, W. J. Newens

Dir. Radio-TV............ Milton J. Stephan
Asst. Dir, Radio-TV........ Don B. Amsden
Prod. Assto.oovniineninnnenn. Jack L. Silver
Media Asstoo..ovvvrnenennn.. Jean Segelberg

Radio Accounts: Bernard Bros. (New &
Used Cars); Carpenter Qil Co. (Gas, 0il,
Automotive Prod.); Dnndee Presbyterian
Church; Evans Laundry, all Omaha; O, A.
Cooper Co. (Livestock Feeds), Humboldt,
Nebr.; Comnmercial Savings & Loan Assoc.;
Fairmont Foods Co. (Dairy Prod., Frozen
Foods); Farin Fertilizers; Gerelick Motors;
Hayden House (Restaurant); T. H. Maenner
Co. (Real Estate), all Omaha; Earl May
Seed Co. (Crackers, Cookies), Omaha; Mil-
ler Chemical, Omaha; National Alfalfa {Al-
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falfa Pellets), Kansas City; Omaha Public
Power Distriect (Public Utility) ; P. F. Peter-
sen Baking Co. (Breud, Pastries), Omaha,
Cedar Rapids, Davenport, Des Moines; Radio
Engineering Inst.; Sidles Company (Appli-
ance Distrs.}; Tekseed Hybrid Co. (Hybrid
Corn); Uncle Sam Breakfast Foods Co.;
U. S. National Bank; Woodmen Accident
Co. (Insurance), all Omaha.

TV Accounts: Commercial Savings & Loan
Assoc., Omaha; 0. A. Cooper Co. (Livestock
Feeds), Huinboldt, Nebr.; Evans Laundry;
Fairmont Foods Co. (Dairy Prod., Frozen
Foods); T. H. Maenner Co. (Real Estate;
Merchants Biscuit Co. (Crackers, Cookies) ;
Nebraska-Iowa FElectrical Council; Omaha
Public PPower District (Public Utility), all
Omaha; Paxton & Vierling Steel Co., Omaha,
Sioux City; P. I. Petersen Baking Co.
(Bread, Pasiries), Omaha, Cedar Rapids, Da-
venport, Des Moines); Radio Engineering
Inst.; Sidles Co. (Appliance Distrs.); Tek-
seed Hybrid Co. (Hybrid Corn); Uncle Sam
Breakfast Foods Co.; U, $. National Bank,
all Omaha; Western Land Roller (Farm
Eqt.), Hastings, Nebr.

ALLIED ADVERTISING AGENCIES
4643 Beverly Blvd., Los Angeles 4, Calif.
HOllywood 2-0837

President, Gen. Mgr........ W. Fehr Gardner
Treasurer ............. Maxine Blankenship
Art Director.............. ..., Jack Robins
Account Exec................ Dick Gardner

Radie Accounts: Arden Farms (Dairy
Products) ; Pavo de Grande, Inc. (Turkeys) ;
Dr. F. E. Campbell {Dental Services); West
Pico Furniture Co. (Furniture); First Naz.
arene Church; Calif. Record Distributors,
Pacific Hi-Fi Honse (Electronic Equipment),
all Los Angeles, Calif.

TV Accounts: Gold Furniture Co.; Prid-
ham Davis (Optometrist); Arden Farms
(Dairy Products); Pave de Grande (Tur-
keys) ; Dr. F. E. Cainpbell {Dental Services),
West Pico Furniture Co., Bowles & Co. (Real
Estate), all Los Angeles, Calif.

ANDERSON & CAIRNS, INC.
130 E. 59th St., New York 22, N. Y.
Phone: MU 8-5800

AAAA
Chairman of the Bd...T. Hart Apderson, Jr.
President.........o.covonn.- Joha A. Cairne
Exee. V.P.oo i Thomas Vohs
Treasurer .......oeveevennn Abraham Fisher
V.P., Ch,, Creative Bd....... Ralph Tanner
V.P., Ch., Strategy Bd....... W. C. Wheeler
Vice Pres., Radio-TV......... Victor Seydel
R & TV Copy Head........ Ernest Chambers
Producer ...........oiiiunnn. Darby Nelson
R & TV Copy Head........ Ernest Chambers

Radio Accounts: Alderney Dairy, Newark,
N. J.; Dow Corning (Silicones), Midland,
Mich.; Dynel Div., Union Carbide (Fiber);
Shavex (Aid to Electric Shaving); Natl,
Home Furnishing Show. all New York; Acou-
sticon (Hearing Aid), Jamaica, N, Y.; Asso.
Bulb Growers of Holland, New York; C. H.



““Give to the world

the best you have

|
| ...and the best will

come back to you.”’

[ den’t know the author,
| wish | might have written it.

! But Queen For A Day

] has been doing all right for nearly
{ thirteen years.

|

Ray Morgan

P.S.: Give us a jingle about the “Block-Buster.”

It's our newest—and great!




. ADVERTISING AGENCIES i

Masland & Sons (Carpets), Carlisle; “You-
ALl (Salad Dressing), New York; White
Rose Tea, New York.

TV Accounts: Cheny Elsinore (Julius
Wile) (Wine); C. H. Masland & Sons (Car-
pels); Whitc Rose Tea, all New York:
Acousticon (Hecaring Aid), Jamaica, N. Y.
Asso. Bulb Growers of Holland, New York.
8467 Beverly Blvd., Los Angeles 48, Calif.
ATHERTON ADVERTISING AGENCY

#4467 Beverly Blvd., Los Angeles 48, Calil.

Phone: OLive 3-2246
AAAA—ABP—ANPA

Owner...........c.o.... Alfred A. Atherton
Art Dir .................... Milton Zoldrtow
Media Div........... ...l Alice Asdour

Radio Accounts: Aconsticon, Div. of Dicto-
graph Prodncts, Inc.—West Coast omly—
(Acousticon Hearing Aids), San Francisco,
Calif.; Pacific Hawaiian Prodncts Co. (Sofl
Drink), Fullerton, Calif.

Estimated Radio Billings,...........340,000
ATHERTON & CURRIER, INC.
420 Lexington Ave., New York 17, N. Y,

Phonc: ORegon 9-5055
ABP—ANPA—APA—NBP

Pl"esident .................... J. W, Atherton
Vice-President ................ Lester Stone
Secy-Treasurer................ Z. A. Torolk

Yice-Pres., Dir., Copy & Plans..J. I). Molnar
Vice-Pres., Radio Dir. & Talent

Buyer .................... J. P. Atherton
Media Director............... Hnbert Sweet
Research Director.......... Robert Wiesner
Marketing Director... ... William Updegrafl

Branch Office
Concourse Bldg., Toronto, Ont., Canada
VP, Gen Mgr........... William McDouald

ATLANTIC ADVERTISING
COMPANY

220 West 42nd St., New York 36, N. Y.
Phone: LOngacre 5-2674

Art Dir.......... e M. Charles
Production Mgr.............. Don Williams
Space Buver......... e Sally Carp
Acet. Executives. . ... Irving H. Glick, Murry

E. Coheu, Lester Loeh, Donald Williams,
M. Charles
AUBREY, FINLAY, MARLEY &
HODGSON, INC.
230 N. Michigan Ave., Chicago 1, HI.
Phene: Flnanecial 6-1600
AAAA—ABC—ABP—ANPA

Chairman of Board........ James T, Aubrey

President........... cv....H. Earl Hodgson

VP, Seecy..oovvie.. ... Robert C. Marley

Treasm‘er ................. Ann E. Ferngren

Vice-President. .......... Joe . Serkowicl,
Kenneth Hill, Donald E. McGuiness

Dir. Media Res........ I'rederick R. Hansen

Radio Accounts: International Harvester
Co. (Farm Eqnipment Div.); International
Mineral & Chemical Co. (Potash Div.); Ter-
ry Toods, Inc.; Tllinois Farm Supply Co.
(Fertilizer, Feed, Petroleum), Williamson
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Candy Co. (Oh Henry!), all Chicago; Mur-
phy Produmcts Co. (Animal Feed Concen-
trates), Burlington, Wise.

TV Accounts: Ilinois Farm Supply Co.;
Terry Foods, Inc. {Frowen Prepared Beel
Prod.) Williamson ‘Candy Co. (Oh Henry!),
Murphy Products Co.

N. W. AYER & SON, INC.

West Washington Square, Philadelphia 6, Pa.
Phone: WAlnut 5-0100
ANPA—ABP—ABC
Chairman of Board........... H. A. Batten
President....o..oovvvinnns Warner S. Shelly
Radio-TV Depariment
30 Rockelfeller Plaza, New York 20, N. Y,
Phone: PLaza 7-5700

Vice-Pres. & Dir. of

Radio-TV................ James K. Hanna
V.P., Radio-TV Plans...... T. J. McDermott
V.P. Dir. Copy Dept........... John W. Esau
Radio-TV Research......... H. L. Smith, Jr.
Programming. ......c..ooo.ne T. H. Calhoun
Live Production.............. W. J. Ratcliff
Filin Prodnection........... G. D. Gudebrod
Radio-TV Traffic........... Joseph Batraglia
Broadcast Media............. George McCoy
SPOITS . et e vee e eatae s C. W. Wilds
Chiel Time Buyer............ R. S. Bunbury
Time Buyers........ P. F. Kizenberger, H.

Hartwig, F. Carvell, M. Hartman, S. Israel,
1. McClafferty, W. Millar, L. Peters, L
Ziegler.
Branch Offices
30 Rockefeller Plaza, New York 20, N. Y.
Phone: PlLaza 7-5700
Vice-President.............. John D. Upton
920 Statler Office Bldg., Boston 16, Mass.
Phone: HUhbard 2-4970
Vice President............ E. Craig Greiner
135 8. LaSalle St., Chicago 3, Tl
Phone: ANdover 3-7111
Vice-President. ... ... Allen R. Memhard, Jr.
Radio-TV Prod.......... James E. Robertson
4170 Penobscott Bldg., Detroit 26, Mich.
Phone: WQOodward 5-3322
Vice-President .............John Garherson
413 Taft Bldg., Hollywood 28, Calif.
Phone: HOlIywood 3-4871
235 Montgomery St., San Francisco, Calif.
Phone: SUtter 1-2534
Viee-President Carl Zachrisson
Gasco Bldg., 1060 Bishop St., Honolulu, Ha.
Phone: HAwaii 50-3681
Manager. .. .oovocanroneenns James P. Smith
Radio Accounts: American Telephone and
Telegraph Company, Armour & Company,
The Atlantic Refining Company, Avis Rent-
A-Car Systen, B. C. Remedy Company, But-
cher Polish, The Chesapeake & Potomac
Telephone Companics, Chestnut Farms, E. L
Dupont, French Line, Gordon Baking Co.,
Hills Bros. Coffee, Inc., Illinois Bell Tele-
phone Company, Insurance Company of
North America, Howard D. Johnson, John-
son & Johnson, Knonse Foods Cooperative,
Inc., Michigan Bell Telephone Company,
Ohio 0il Co., Plymouth Factory Cooperative



THE FREDERICK-CLINTON CO. Ine.

ADVERTISING

545 Fieri AveEnNue New York 17, NUY.

MU 2.7133

EWR&R
WEST COAST 