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17 Vital Spots

in 11 Great Markets

Eleven greot morkets are
theroughly covered by the
17 Vilal Spol stations. Scores
of experienced odweriisers
are increasing sales in every
one of theie selected mar-
kali—al lewest cost; thal's
why MBC's spot billing on
the 17 Virel Spots increased
19 per cenl during 1940,

17 VITAL SPOTS—11 GREAT MARKETS
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; INTRODUCTION

Nothing conld so compellingly reflect the im-
portance and stability of the inspiring and pro-
gressive world of radio as the vue thonsand pages
that follow. Radio plays a distinct and convincing
part in the everyday life of us all. Its past is a
dynamic march of uninterrupted progress. Its
future, including Short Ware, FM., Facsimile and
Television is reaching toward new borizons. Its
record is as bonest as an old fashioned garden.
And s0. RADIO DAILY once again is proud to
play its modest part in presenting to its sub-
scribers, everywbhere, as part of RADIO DAILY
service, the 1941 edition of RADIO ANNUAL,

APPRECIATION

RADIO ANNUAL is constantly in preparation.
/ The 1942 edition will be in work before the

presses stop rolling un this volume. lts compre-
bensiveness and accuracy is only made possible
by the sympatheric und enthusiastic covperation
of every branch of radiv. To the many Govern-
menial Departments in Washington and New
Y'ork, the Federal Communications Conimission,
The Federal Trade Conmission, The
National Association of Broadcasters,
The Columbia Broadcasting System,
the Mutual Broadcasting System. The
National Broadcasting System, and to
the smany others from far and wide
who bave lent their aid. we say. many.
many thanks.

ﬁ;/ae/(%

Publisher




In Further Advancing Its Position of Leadership in
the Field of Independent Radio Program Production

TRANSAMERICAN

Expresses Its Appreciation for the Confidence
of the Following Advertising Agencies by Whom

We Are Now Employed . . . . . . .
Aubrey, Moore & Wallace, Inc. - - Williamson Candy Company
N. W. Ayer & Son, Inc. - - Frank H. Fleer Company
Blackett-Sample-Hummert, Inc. - - General Mills, Inc.
Blackett-Sample-Hummert, Inc. - - Procter G Gamble Company
Compton Advertising, Inc. - - Procter & Gamble Company
Geyer, Cornell & Newell, Inc. - - Nash-Kelvinator Corporation
Geyer, Cornell & Newell, Inc. - - Joseph Schlitz Brewing Campany

Hutchins Advertising Company, Inc. - - Philco Radia & Television Corp.

Lennen & Mitchell, Inc. - - John H. Woodbury Company, Inc.
Lennen & Mitchell, Inc. - - P. Lorillard Company

O'Dea, Sheldon & Canaday, Inc. - - Chilean Nitrate Educ. Bureau, Inc.
O’Dea. Sheldon & Canaday, Inc. - - Charles E. Hires Company, Inc.
Ruthrauff & Ryan, Inc. - - Quaker Qats Company
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NO LONGER JUST FOR THE CHOSEN SEVENTY-FIVE

During the past winter, only seventy-five advertisers on all networks were able to afford
hookups of 50 or more stations for their products. Significantly, the average weekly
expenditure of these was $8,000 an evening half hour.

Now Mutual’s new Volume Plan —by removing the budget barrier that allowed only
the biggest to employ lorge scale broadcasting—opens the way to widespread network
success on a modest budget. Seventy-six station coverage of the country, reaching over

200 of the leading 300 markets, is now available for only $3,583 an evening half hour.

MUTUAL BROADCASTING SYSTEM

WATCH THIS COOPERATIVE NETWORK OF INDEPENDENT STATIONS
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""The Songbird of the South”

Presented by GENERAL FOODS CORP.
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WEST COAST: 12 MiDNIGHT TO 12:55 A.M.. ES.T,
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12 Noon to 12:15 P.M., E.S.T. Monday Through Friday

TED COLLINS
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“Thanks for Listenin’ "~
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A QUARTER OF A CENTURY
or SERVICE 1L

FROM AMERICA'S FOREMOST CLEARING HOUSE OF COPYRIGHTED
MUSICAL PERFORMING RIGHTS, CONTINUES FOR YOUR CONVENIENCE.

ASCAP'S REPERTOIRE OF PERFORMING RIGHTS EMBRACES THE WORKS
OF THE WORLD'S BEST KNOWN COMPOSERS AND AUTHORS, IN EVERY FIELD
OF MUSIC—SECULAR, RELIGIOUS. OPERATIC. PATRIOTIC, FOLK-SONGS.

THE REPERTOIRE INCREASES CONSTANTLY THROUGH ADDITION OF
NEW WORKS BY THESE PROVEN CREATORS.

YOUR CAPACITY —
THE DESIRE OF YOUR AUDIENCE
FOR SHOWMANSHIP

IN RADIO MAY BE THOROUGHLY SERVED BY THIS—ASCAP'S—
REPERTOIRE OF MUSIC

IT IS ALL AVAILABLE
UNDER A

SINGLE LICENSE

AT A

REASONABLE COST

AMERICAN SOCIETY OF
COMPOSERS, AUTHORS & PUBLISHERS

30 ROCKEFELLER PLAZA
NEW YORK CITY
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TIE ONETHE ALY amd THE ORHGNAL!

196 RADIO STATIONS
from Coast-to-Coast have contracted for
Tel-Pie Displays and Serviece.

THAT'S OUR ANSWER TO OUR IMITATORS!

56 additional Radio Stations have adopled our new “reciprocal
plan.” This plan ecosts the station NOTHING. We would be most
happy Lo furnish vou. upon request.
with the names of these <talions and
let them el vou the suecess they have
wme been enjoving,  Without solicitation.
we  have received highly  compli-
mentary lestimonials from them.
[ ] [ ]
SEVEN REASONS WHY YOU
SHOULD 6O TEL-PIC

. Pictures mailed daily 'not just & few o week!

. Muminated Animated Radio Waves

. 8 Beautiful Colors Screened On Glass

Scparate Remavable Slide With Copy
(Screened On Glass!

Picturcs Printed On 70 |b. Coated Stock.

Designed Exclusively for Radio

. Used On AC OR DC Current. Just Plug in . . .

That’s All!

W rite or Wire For Full Particulars

TEL-PIC SYNDICATE, loc.

1650 Broadway New York City

NEWS PICTURES

He sure to see our new 1911 model moring message
new« picture display. with eleetrical effects.  Thix
will be <hoawn far the first time ut the NAB Cen-
rention in Nio Louis,

This Is Our New Reciproeal Plan:

Tel-Pic Svadicate. Tne will <end itx ]t‘pl(f-(—‘l]ldll\t—'\ to vour
¢itv 1o =ell choice lovations for its displavs in banks and mer-
chant= windows at no cost o vou under onr new reciprocal plan
that will he sent on request. Billings to customers are handled
divect by Tel-Pic. No financial obligation 1= assumed by the
radio station.
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THIS IS5 THE FOURTH
EDITION OF

R A1
AN AL

[ 4]
QV_Q

! Designed to cover radio com-

pletely, for distribution shortly
i after the first of each year, and
j issued to Radio Daily subscribers

as part of Radio Daily Service.




—79,200 words of LIVE news daily by the
highest-speed (60-words-per-minute) tele-
lypes

—15 additional exclusive features a week

ou special topics written for radio by ace
scripl-writers

—the benefit of a world-wide 31-year-old
news gathering organization wilh a reputa-
tion for “Gel it First, but First get it Right.”

—an unequalled array of journalistic talent
such as Barry Faris, Kenneth T. Downs,
William K. Hutchinson, Pierre J. Huss,
Inez Robb, W. S. Neal and W. W. Chaplin

—an unusually large number of scoops and
inside information.

INTERNATIONAL NEWS SERVICE

34
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RAD D

— TELEVISION
— MM
—DEFENSE

By
JAMES LAWRENCE FLY
Chairman, Federal Communications Commission

Nineteen hundred and forty-one holds rich promize of further develop-
ment of the new services and continuation of the progress recorded by
this vital industry in 1940.

(I In standard broadeasting, the coming year zhould witness a marked improvement

in service by reason of veallocation of frequencies umder the North American
Regional Broadeasting Agreement, which ix zcheduled to become effective in Canada,
Cuba. Mexico, and the United States on Mareh 29, 1911,

The vear 1941 will also go down in rvadio annals as witnessing the inauguration of

frequency modulation popularly known a~ FM—as a recognized commercial broad-
cast gervice. Millions of por<ons live in the charvted service arcas of the FM stations
already authorized to go on a regular program basis, The business debut of FM inviles
public demand for service and sets. which should have a stimulating effect on all phascs
of the radio business.

Then there is the favorable prospect of television being able to stand on its own

feet in rhe very near future, As thiz is heing written, millions of dellars are avail-
able for practical rescarch and demonstration looking to that goal. through the medium
of numcerous televixion stations authorized to operate experbmentally in many cities
throughout the nation.

The present emergeney has impoxed new and exacting vesponsibilities on the

broadeasters asx well as on the TFederal Communications Commizsion.  Both are
united in a common cause. By this {ime the industry must fully appreciate the facl
that the Government does not wani o interfere with this cervice any motre than is
necessary for the national security. In the defenze program, ax in all things, cuccess
can he assured only by the joint activity of industry and Govermment.

* Kk Kk Kk Kk Kk Kk Kk Kk Kk *x * * K
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Day in day out, year in year out, United
Press gathers the world's news. Thor-
oughly, conscientiously, resourcefully.

Editors value this complete, careful cov-
erage. They know that no matter what
happens or where it happens, United
Press will report it and report it reliably.
They know that U.P. stands for uniform
performance.

United Press scores many news beats.
But these are not objectives. They are
brilliant by-products, the result of sound,
sure, full United Press coverage. The
consistent excellence of United Press
news continues to be its most impressive
recommendation.




Copvriaht Hari

RADIOS GREATEST YEAR

By
NEVILLE MILLER
President National Association of Broadcasters

HE normal, everyday problems of broadcasting are kaleidoscopic and complex in

serving the interests of the American radio audience--the greatest single audience

ever gathered in the history of mankind. But in 1940, the industry was called upon
to take on the additional responsibilities of covering a war, world-wide in proportions,
and in handling a presidential election campaign of unprecedented proportions. It did
both superbly. Both the winner and the loser of the presidential contest had nothing
but praise for the manner in which broadeasters lived up to their public responsibilities.
And both re-pledged themselves to the preservation of the free and compelitive System
of Broadcasting which, in its short but dazzling twenty-vear record, has brought this
nation the best broadcast service in the wor.d.

At the same tinie, broadcasters grouped together to prevent a rear-guard action by
those forces who sought to conquer their ecor.omic life and freedom through “divide and
conquer” tactics. The industry has stood its ground in the music battle, with strength
and common sense. In so doing, it has brougat about a new impulse in the creative arts
and has brought forth to the ears ot listeners u body of fresh music hitherto denied
access Lo publisher or broadeaster.

At the same time progress in the radio art haz developed—technical—social—and
creative. The level of programming wus heightened and diversified. F-M and Television
moved nearer everyday realities. Service to education, velizion and public service
expanded. And from the start, radio has shown vision. ability and patriotism in its
contributions to the national defense program. No media can show a more generous
nor effective record in giving unstintingly of its facilities in unifying the nation, in
transmitting vital defense information. in building morale.

Our relations with Labor ¢onlinued on the same satisfactory plane, generally, which
has characterized our relations for a long pariod of time. New relations with publie,
press, government, the advertiser, and with each other have been accomplished in an
environment of friendliness and understanding. It has becen a great year. 1941 will
be our greatest.

For et NOAR Necetiow Plesce e e Pasge B0
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VERYWHERE on its toes. the indus-

try again came through the year
with flying colors in point of gross =ales,
topping all previous marks by a wide
margin. Both network and spot business
forged steadily ahead and as the 1911
picture looms. there is ne indication that
the pace will slacken.

As expected. increazed overhead ate
into the net profits, government taxes
being a particularly high item; vet a con-
siderable portion of the expenditures that
mighl have been left to bolster the
profit side of the ledger, went toward the
ever increasing desire to supply listen-
ers with improved cducational features
and every possible program coming under
the head of public =ervice.

Season of [940-41 must be set down ax
the period of crisis for the industry
wherein its most turbulent problem came
to & head. The NAB in association with
networks, affiliates down to 100-walters,
all cooperated in the establishment of a
music reservoir of their own. Much to
the amazement of those in and out of
the trade, radio found that it could gect
along without buying music from sources
it considered too high-priced. In this
respect both agency and sponsor gave
valuable support.

Radio was able to peacefully settle its
labor disputes and again evidenced its
desire to meet union officials and work
out problems acrozs the conference
table.

30

In its stride, the industry did a2 neat
Jjob of handling the many political hook-
ups and individual broadcasts, both com-
mercial and the free-tinle requests. Ma-
jor party conventions and the presiden-
tial election came in [or equally fine cov-
erage. Radio continues to cover the war
regardless of expense and the American
public continiaes to he the bext informed
in the world

From the FTC point of view. the in-
dustry is least among the offenders dis-
seminating questionable advertising copy.
No major complaint originated during
the yvear against any program devised
for the listener’s entertainment. Again,
the NAB Code proved that the broadeast-
ing businezx was capable of <eltf-regula-
tion.

Full cooperation was and ix being given
the U. S. departments seeking to improve
relations with Latin neighbors in Central
and South America, Still ¢loser coopera-
tion is being given the National Defense
program.

Another highlight for 1940 saw fre-
queney modulation as a system of broad-
casting given the go-ahead signal by the
FCC which granted it full commercial
rights, bul to some extent at the expense
of television. As FM came out of the
lahoratory. tele went back, a victim of
disagreement on standards., With FM the
center of much activity and out of the
way as a ‘“problem.” tele iz expected to
emerge during the vear, unfettered and
po=sibly greatly encourvaged.

Re-allocations of frequencies and power
boosts became a reality as per Havana
Treaty and the assignments become ef-
fective on March 29, 1941,

Government's attitude on radio is still
unpredictable; the FCC dangling its mo-
nopoly report. and the ramifications at-
tached thereto. seem to spell potential
trouble. However, the industry is in a
more confident state than at any time
during its 20-year hizstory. It has achieved
a long-standing objective in the music
gitvation and it is only reasonable lo
believe that it will put up an cqually
«trong fight against any inequitahle con-
dition that may arise,

* * * * * *



Thanks, Radio Editors

Jack Benny

JELL-O PROGRAM

My Cast:
MARY LIVINGSTONEL
DON WILSON
PHIL HARRIS
DENNIS DAY

“ROCHESTER”

My Authors:
BILL MORROW

ED BELOIN
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TEN OUTSTANDING
RADIO NEWS EVENTS
OF 1940

Broadcast Music, Inc., was organized by the radio industry to set up a pool of
music independent of Ascap and to foster new songwriting talent.
L]
Branch of the Defense Board, for Communications, was set up with prominent
radio officials chosen to serve on the board.
[}
FCC held hearings on television and frequency modulation, with the result
that FM was given the green light to go commercial, while some television hands
were given over to FM as well.

e
National Television Systems Committee was formed, the members coming
from various arms of the industry, the purpose being to make a study and submit
full report to the FCC to guide the body in making further decisions on the tele-

vision regulations.
L ]

Hcarings were held before the FCC on the investigation of chain broadcasting
and possible monopoly, briefs filed and argument heard relative to the adoption
of the report on the investigation made by an FCC Committee.

L)
Networks and agencies made a new contract with AFRA after lengthy

negotiations.
[ ]

CBS formed an international nctwork of 61 stations in Central and South
America, to begin operations in the fall of 1941,
[ ]
Network billings, CBS, NBC and MBS again exceeded all previous gross
revenue for a total of $96,000,000.

L ]
After failing to obtain a consent decrce from Ascap, U. S. Attorney General
Jackson instructed his assistant Thurman Arnold to bring suits under the anti-trust
laws against Ascap, NBC, CBS and BMI. (Al parties have since signed respective

decrees.)
-

Networks and hundreds of affiliates and independent stations throughout the
country discontinued the use of Ascap music at 12 midnight Deccmber 31, as the
five-year contracts with Ascap came to an ¢nd.

[
Qutstanding New Program
Alka-Seltzer's "Quiz Kids.”

Most Remarkable Broadcast
Evacuce children talking to parents in England in two-way conversation.

* * * X * X * * * * * K
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«TIME TO SMILE”
with

Eddie (Cantor




RADIO FACTS AND
FIGURES OF 1940

As of January 1, 1941, it was estimated thac 50,100,000 receiving sets were in

the United States, a gain of 0.1 per cent.
L

Advertisers spent a gross sum of 596,455,603 for nerwork facilities, during 1940.
]

Political groups contributed 51,638,913 of the total network revenue received
from advertisers.

[ ]

First television commercial contract was signed bv Esso (Standard Oil sub-
sidiary) with NBC for newscasts which opened a series on March 20.

L ]

Drug and Toilet Goods business forged ahead in 1940 billings on NBC net-
works for a total of 516,932,687; Foods and Food Beverages led the clients on CBS,
nosing out Foods, and spending a cotal of 511,287,17-t; Food Beverage clients led
on MBS, with an cxpenditure of $584,7606.

e

Radio’s biggest individual advertiser, Procter & Gamble, spent $10,999,416,

during 1940, nearly twice the sum expended by the runner-up, Sterling Products.
[ ]

Outstanding television development of the year was Dr. Peter Goldmark's

color pickup and transmission under the aegis of CBS.
[ ]

Final details were set by Havana Treaty signatories and the FCC, which changes

the frequencies of 793 stations out of a possible 882, effeccive March 29, 1941.
L ]

FCC granted applications for 76 new stations during 1940, some of them still
to be built, making a total number of 882 licensecs in the U. S. at the year-end.
L]

Five new affiliates joined CBS during the year, the network having 124 outlers
in 123 cities as against 119 in 118 cities the year before; MBS added 50 affiliates for
a total of 168; NBC entered the year 19il) with 180 Red and Blue outlets, which
were increased o 219 ac the year-end. Now stands at 132 for the Red and 87 for
the Blue, gaining 26 and 13 respectively.

L ]

Newspaper-owned or affiliated stations climbed to 29-f throughout the country,
representing approximately 33-1 3 per cent of the total ownership, and a gain of
nearly 5 per cent despite the many new outlets granted.

[ ]

First FM commercial signed gave Longine time-signals on W2XOR (N. Y.),

effective January 1, 1941.
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ADIO, as an industry and a vast ser-
vice of domestic and world-wide com-
munications, made gains on all fronts in

1940. Continued progress is foreseen
for 1941. Nutional defense and public

service are the kevnotes of its present
plans. Going ahead full steam. the radio
industry directly and indirectly is respon-
sible for the cmiployment of more than
500,000 people in the United States. The
annual payroll is above $500,000,000.
These figures represent an increasce of
15 to 20 per cent over 1939.

Radio is America’s international life-
line of communication. With Europe in
flames, the United States finds itself
equipped with the world’s most efficient
and far-flung radio system. It was not
that way during the World War. Ameri-
can enterprise, scientific progress and
public support have built an unmatched
radio service for the United Statez.

Expansion

Radio and electrical manufacturing
plants throughout the country are ex-
panding. Employment by RCA and its
subsidiaries, enguged in every fOcld of
radio, has risen to 27.000 comparcd with
22,000 employees at the beginning of the
vear. All available space at the Cam-
den and Harrison. N. J. plants of RCA
is now in use. In addition, a new factory
has been opened at Bloomington, Indiana.
and the plant at Indianapoliz has added
15 acres for new buildings.

There are no bottlenecks in radio pro-
duction. Tools and machineiy are gearcd
to meet national defense requirements,

as well as domestic and commercial
needs. Already substantial orders for

radio apparatus, spread throughout the
industry, have been placed to fill the
needs of the Army, Navy and aviation.
Because of the importance of military
communications, it is reported in the
press that 80 per cent of the Signal
Corps funds are being spent for radio
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equipment. the majority for Air Corps
needs. Expanded Army encampments
call for new radio facilities. as do the
new airport ztations announced by the
War Departinent.

This country is particularly fortunate
in having 53 000 licensed radio amateurs
to qualify [o1* duly in case of emergency.
The amateur cxperimenter huas  con-
tributed his talents and services during
the last war and has alwavs responded
Lo the Nation’s call.

Production

Radio hroadeasl receivers in  the
United States are counted at 49,000,000
including 8.000,000 auto radios. Produc-
tion cstimates for 1940 indicate more
than 11,000.000 new radios have run off
the production belts since the year
openced. There has been a notable gain
in the popularity of home-recording in
combination with the radio set. The
output of radio-phonograph consoles has
doubled this year to 450,000. At the
same time, the phonograph record husi-
ness has reached a new peak. It is
cstimated that between 65 and 70 million
discs will be sold in 1940.

While it is difficult under present con-
ditions  to  compile accurate [figures
throughout the world, it is believed that
internationally approximately 80,000,000
radio setg are “on the air’; of this total
nearly 50,000,000 are in the UUnited
States. One of 1940’s contributions in
this country is the “pcrsonal radio,” sclf-
contained and camera-size, made possi-
ble largely by the development of minia-
ture tubes and small but efficient dry
batteries.

Despite the war and its “silencing™ of
many countries overseas. the circuits of
R.C.A. Comnwnications, Ine. conneet di-
rectly with forty-three nations. New
civenits were opened in 1940 to the Bel-
pian Congo, Barcelona, Greenland. Fin-
land., St. Pierre and Miquelon Islands;
also to Bordeaux and Lyon, France, the
latter serving Vichy. In the marine field.
the S.8. America took to the orean in
1940 equipped by the Radiomarine Cor-
poration of America with Lhe most up-
to-date and streamlined shipboard in-
stallation ever to gail the seas.

Television

Television, while it has been making
history. has alsu been making technical
adjustments for progress.  Scientifically,
there has been no television holiday on
the 1940 calendar. Research experts
sharpened the texture of the pictures;
they enlarged the scereen for home and
tor theatre. A new optical system has
been developed. The camera ‘‘eve” has
become more eagle-like.

For the first time, television partici-
pated in the national political campaign.
Both President Roosevelt and Mr. Will-

i
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kie were televised. Eleclion returns were
illustrated on the air. Tele-viewers saw
the teletype machine of the press asso-
ciations tapping off the news. Televi-
sion, like a long-distance telescope. took
its spectators right up to the news room
as the lettered keys typed the news word
by word across the tele-screen. Com-
mentators were seen in action at the
microphonces. About 3,000 video ve-
ceivers were available in the New York
area to “look-in."" compared with 400 odd
sets owned by wircless amateurs in the
Pittsburgh district., when thev caves-
dropped on the first clection broadeast
from KDKA in 1920.
FM Experiments

The year 1940 has been marked by
interesting experiments to determince the
value of the frequency modulation sys-
tem of Lransmission, popularly known ax
FM. More than 30 stations have been li-
censed in this ultra--hort wave field. The
exploration of this method of broadcasting
on tiny waves is characleristic of Amer-
ican research. The new year ix likely to
- hed more light on the scientific and pub-
lic service porsibilities in this s=pectrum
of “the cther”

The war and polities. coupled with the
increased business of broadeasting, have
set a fast pace for the stations in this
country. For them it has been a record
year. Radio has become the voice of cur-
rent history.

While the presz in 1910 celebrated the
500th anniversary of the invention of
printing by Gutenberyg, broadcasting as
a public service marks itz 20th milestone.
In the yvear, radio added new glory to
its reputation as the winged messenger
of news. With split-second precision it
jumped in and out of places hombed and
blockaded. KEvery major war play on
the checkerboards of Europe and the
Orient have been reported on the air. In
making this service to the public possible,
radio, the press associations and Lhe
press generally have cooperated, Elec-
trical transcription has become an im-
portant part of broadcasting. Programs
and speeches are etched on dises as
never-to-bhe-denied testimony of a broad-
casl. Radio recording holds for posterity
the imperishable records of history made

in 1940, War News

Around the radios, countless people
throughout the world have gathered fo
listen in for war news. At the same
time, broadeasting has mobilized the
American spirit and spread the gospel of
national unity, not only among the States
but among the Americaz. Neighborly
waves of music and words of good-will
knit the republies of the western hemis-
phere. With Europe’s microphones muz-
zled by censors and talking chiefly of
death and destruction, American radio
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holds faithtully to its funetion as a medi-
um of entertainment and uncensored in-
formation.

[t is noteworthy that in 1940 radio won
the acclaim of the listening multitudes.
From the public and the press came com-
mendation {or mnon-partisanship, free-
dom from censorship, for neutrality,
equality in controversy, and for uphold-
ing the Bill ¢f Rights. That only a few
scattered protests were registered from
an audience of millions, at a time when
niany minds differ, is evidence ot the
fairness. sclf-control and common sense
bv which the American systern of bhroad-
casting operates.

Broadeasting, naturally. is in the pub-
lic focus because it reaches directly into
the home; it »elongs to every member of
the family. But, there iz much that
pulses behind the scene in communica-
tion ashore und afloat. along the airlines.
in research, engineering and manufuctur-

ing. While the family tunes-in amid the
vomforts of home, radio is busy on
wavelengths other than those allotted

to broadeasting. Its beams are pguiding
aviators. Police headquarters arve “call-
ing all cars,” Ships are sending mes-
sages every minute of the day and night;
amateur experimenters are at work on
their assigned channcels, Engincers ave
designing while manufacturers are turn-

ing out new instruments and vaeuum
tubes to perform the magic.
Conclusion
Behind the advance is science. Radio

does not chart its future by the stars;
it charts by r1eseavch. It it were not for
the Laboratories, the powerful wheel of
radio would slow down and eventually
stand  still.  Research 1z the driving
force; it gives added space to progress
as the calendar turns a new year.

Today, as radio branches out, its re-
scarch bestows new benefits on mankind.
It is no longer confined to communication.
As an outstanding example of radio’s
contribution to humanity in 1940 is the
clectron microscope.  Developed in the
RCA Laboratories, this super-microscope,
uzing cleetrons instead of rays of light.
magnetic fields in place of glass lenses,
s¢es organisms never before on view.
For industrialist, bacteriologist, chemist
and physicist, new worlds are open for
exploration. The electron microscope is
the “eyve’: it is a monument to radio’s
cra of sight.

Further, supplementing the eye, the
RCA Laboratories created “Fantasound,”
three-dimmensional sound for motion pic-
tures. It hecame the “voice” of Disney’s
musical cartoon “Fantasia.”

Radio’s key of progress, which 1940
fashioned, is fitted to the lock of 1941.

* * * * * *
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ECOGNIZING radio ax a major in-

dustry. and providing the broadcast-
ing industry, for the first time, with its
most complete evaluation of individual
markets from one coast to the other. the
initial fipures compiled in the 1940 Cen-
sus and listed in part in another section
of RADIO ANNUAL are the vesultsz of
the most invalved research job ever at-
tempted by the Census Bureau. These
statistics, as completed, will provide
every branch of the radio industry with
a yardstick by which coverage claims,
andience volume, advertising potentiali-
ties, and dollar volume can be determinced
on an authentic basis.

The data presented herein is based on
the tabulations of three of the five major
counts included in the 1940 Census: popu-
lation, housing, and bhusiness, the three
classifications that arc of vital interest
Lo broadeasters, advertisers and their
agencies. EKach of these three counts
offer to broadcasiers the most up-to-date
figures possible, compiled at a cost that
would be prohibitive to any one industry.

Census Facts

To the advertising agency and their
clients the final 1940 Census offers, under
its Housing count, a complete picture of
the listeners of the nation, accomplizhed
by determining the number of individual
radio sets in every dwelling in the na-
tion. Types of audivnces are also avail-
able, for in the population count are clas-

a report of the manner in which the
people live; the class of dwelling; its
congtruetion; itk age; market value; own-
ership; rentals; vacanciex and other per-
tinent information.

Th2 Businiss Census is yet another
phase of the count which provides the in-
dustry wita facts and figures that will
prove invaluable as selling aids. Ilere is
gathered togelher information regarding
the amount of moncy spent by people
for merchandise and services in 15 differ-
ent classes of stores and methods and
conditions under which the evintual sale
wax consumated. This data has been
broken down into cities and counties of
more than 2,500 population, in addition
to the total state figures, and for cities of
more than 25.000 population.

Application

To cach branch of the industry the
1940 Census brings new sales weapons,
potent figures that prove the heretofore
challenged ¢luims issued by the broad-
castirs and elaimed uproven by hostile
factors ouiside the industry. Coverage
Heures have been ascertained hy an un-
biased survey that not only proves the
amount of persons within a given area.
but shows concluzively the number of
radio sels contained within that self-
same market,

To the advertisers come absolute facts
regarding <he purchasing power within
any wiven narket through the popula-
tion and business counts. A more con-
crete picture of the markets that nced
development is available, and agencies
can, from the Census figures, offer their
clients a birds-eye view of any given
market, its potentialities, and radio’s
undeniable coverage of that market, no
matter where it happens to be located.

Research Basis

Complete veturns from the Census of
19-10 will not be available until late spring
or early summer. ITowever, when they
are made available, they will serve as a
basix of market research for the next
ten years. Each station, network and
advertising agency will find a starting
point from which their own yesearch or-
wanizations can determine individual

sifications for color. age. occupational problems that could not be included in
status, family groupings and several the vast survey conducted by the gov-
other divisions. The housing count offers crnment.
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EALTHY
talism marked the further develop-
ment. of education by radio during 1940.

and  vigorous experimen-

The networks branched out into sev-
eral new, uncharted areas, and took a
nuimnber of steps that promised to he of
hictoric significance.  All laid inerveas-
ing emphasis on the gencral publie ser-
vice aspects of “educational™ broadeasts,
and both NBC and (BS continued and
expanded the policy—-pioncered by CBS
in 1930 -of holding rcgional conferences
of station public serviee chiels to consult
on matters of promotion programs und
public relations.

Expansion

Pavirg the way toward the creatiom
and  anmouncement  of  the new  Pan-
American  network  of the  Columbia
Biroadcasting System wax the extension
ol the American School of the Air into
all the nations of the Western Hemds-
phere ox the “School of the Air of the

Americas.”  This action was noted by
well-known educators and statesmen of
many  hations  ax an  amportant  step
oward greater [riendship and under-
standing among  all the Amervican re-
publies.

Typical of the enthusiasm  which

arceted the expansion was the stotement
of Sccretary of State Cordell Hull: “i
was pleased to learn that the American
School of the Air. which has obtained
such widespread recognition in our own
country, is now to be extended to those
other American republics whose niin-
isters of education may indicate that
they wish to purticipale in the prepara-
tion and utilization of these educational
broadeasts. It would be difficult to de-
vise a form of international cooperation
which holds more promise for the deep-

cning and hroadening of understanding
between the peoples of the American
republies and  which may be of more
weneral benefit 1o these countries.”

The mnew projeet was announced by
('BS in March. 1940, and was function-
ing fully with (he start of the school
vear in Ocrober. The mechanices of trans-
lating the Dbroadeasts into Spanish was
performed free of charge by CBS, and
CBS called upon Ministries of Education
in the various countries to provide ma-
terial for the broadeasts. Response
from Cancda and Latin Ameriea was
splendid, and this vear's “School of the
Air™ has been invigorated and widened
by the cultural material which thev sent
CBS. At the present time. the “School”
15 preparing its first interrational con-
ference. to be held February 27-Mareh 2
im New York and Atlantie City., Tt will
be atlended by foreign ministers and
ministers ol education, eminent cduca-
tors, and leading broadeasters and pub-
lishers of all the American nations, and
ix expected to chart out plans for the
sceond veas of the “Radio-Escuela de lax
Anrericas,”

NBC Activity

While Columbia’s emphasics has thus
been to corsiderable extent on classroom
listening, the  National  Broadeasting
Compeny diveets its program pritcipally
toward oul-of-classroom eduecation.  As
a matter of fact, both networks have
expanded their news and speeial cevents
departments steadily sinee Hitler's
legions first invaded Poland. Tt is heart-
ening ra educators that news  a cardinal
type of educational hroadecast  hax be-
come ohe of the main staples of radio;
surveys show news programs mounting
rapidly  in audience-popularity  from
month to month and news coverage has
become mature and sharp during  the
vear and a hall of the war,

Adult Education

Roth CBS and NBC enriched and wid-
ened their schedules of adult edueation
programs—with a new, vigorous stress
on lectures, round-table discussions, and
weneral cultural series. A lively Leeture
Stage of the Alr came into being. as both
CBS and NBC brought leading lecturers
on a great variety of topies (o their
microphones.,  Scries in the appreciation
of visual arts (NBC) and of the great
books of the world (Columbia’s “Invita-
tion to Learning”) won many listeners,
«nd illuminated some of the more ob-
scure and ditficult fields of radio edu-
cation, . | -
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other
the
onthreak of the Europcan War prescnted
a new challenge to the ingenuity and
cflicieney of radio reporting.

IMow ably this challenge was met was

NPRECEDENTED by

news event in modern

any
times,

best summed up by the comment of
Williamt S. Paley, I’resident of the Co-
lumbia Broadeasting System, when he
caid: “America’s position ax the best-
informed nation in the world has been
achicved in large part by the work of
its  radioc and press correspondents
abroad.”

Hindered by wartime consorship, by
interruption of communications and great
physical danger. they have managed Lo
secure the facts and present them hon-
estly and often brilliantly., Az Alfred
J. McCosker of the Mutual Broadeasting

System, said in his message to the Over-
seas Press Club of Amecerica vecently,

“America’s correspondents  abroad  are

the cyves and ears of our people™

News Demand
The American appetite for facts has
always been more than a ninc-davs won-
der to our less rapacious brethren aeross
the seas, and our eapacity for devouring
news has more than kept pace with the

increased speed of transmission. We
all want to know what will happen
almost before it actually occurs. Tm-

possible as that may be. it ix only a
little less miraculous than the velocity
that radio war corrcespondents  have
achieved in less than twn vears of
activity. This is an achievement of
American organizing ingcenuity.

What is even more important. is thal
in its emphasgis on the accurate and the
unbiased, the radio has plaved a role de-
manding  exceptional courage.  Unlike
the press correspondent who could escape
from the environmental pressure of his

dictatorial host and mail. wire, or even
carry his material to its destination, the
radio reporter has to rely completely on
the transmission facilities afforded him
by the country in which he works.

For that reason he must play the diplo-
matic gamne to the hilt, he must temporize
and remain courageous—a man torn be-
tween the demands of his listening public
and the reality of his existence as a
cuest of the Minister of Propaganda. He
i the tareet of compulsion and pressure
ranging from censgorship and intimida-
tion, to indoclrination and threat of ex-

pulsion.
Physical Risks

Added to these menaces are the physi-
cal risks of the total war being under-
wone by most of the vadio correspondents.
With not a little conspicuous gallantry.
the men and women at the “mikes™ in
the war capitals are today restoring
much of the resplendent glorvies of the
war correspondent's profession.

In this war of ideologies. vadio also
has done more than its duty by demoe-
racy.

Never before in all history have so
many people heard <o fully and factually
(yewitness reports of spot-news cvents
ax those broadeast in these past months.

One of the most memorable of these
broadeasts ' this war was the shot-by-
shot deseription of the seuttling of the
German pocket-batlleship Graf Spee, a
fine example of sound judgment, quick
action, and clear thinking under diflicult
and hazardous c¢ircumstances.

Notables Speak

Radio has: also =zcrved as a medium
through which the heads of governments
and leaders of military forces were heard
in millions of Amecrican homes. Prob-
ably the moxt valuable contribution radio
had made to American understanding
of the war and its motivations, hax heen
the series of speeches by foreign lead-
e¢rs —Hitler, Muossolini, Daladier. Cham-
herlain, from the time of the Munich
¢rizis down to the stirring messapes of
Winston Churchiil.

Hearing the actual volee and words of
these historv-makers at the precise mo-
ments when history was being made, has
done more than any amount of prinled
matier to clarify the real aims of the
beHigerents in American minds.

But the real and lasting value of radio
hax been bext demonstrated by direet
broadeasts trom correspondents, com-
mentators and amateur reporters on the
scenes of action from Bangkok to Bag-
dad. “These men and women,.” remarked
David Sarnoff. head of the Radio Corpo-
ration of  America, - -these American
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Ambaszadors of the spoken word, have
erained the everlasting esteem and ap-
preciation of American listeners
everywhere.”

Through their unforgetiable storvies
about the daily life of ordinary people
under fire, of armies in life-and-death
combat and of aerial bombardment, they
have transferved rhe strange, foreign life
of Balkan shceepherders and Arab camel
drivers over the air-waves te the living
rooms on Main Street, and made the ox-
sential humanity of the human beings
apparent under the kalpak and the
bowmnous,

Verbolen Facts

More important, even, than the news
that America hears, however, arc the
“verboten” facts that have been broad-
vast  within  conquered countries.  The
wardering station inside Nazi Germany
has operated at intirvals of <even years,
alwayvs at the risk of the lives of thoxe
who know anvthing about it even
those who are unfortunate enough to get
caught lstening.

Today, in France, in Belgium, in Hol-
land, Ttaly and Spain, theve are coura-
geous and techni allyv-cquipped individu-
alz sending out the trath conmnter-

an

propaganda to the official statements of
dictatorships.

There are a hundred tremendous
dramas behind every one of these “frec-
dom-stations,” and the influence they
have had, und can have, may very easily
be one of the deciding factors in over-
Lthrowing sppression,

This is particularly (rue in more il-
literate countrivs like the Ballans and
tuszia, where newspapers  ave  searee
and hard o distribute and where only a
relatively small percentage of the popu-
iation ean read.

Free Speech

A radio broadeast reaches twenty mil-
lion people. where a newspaper cedition
may react twenty thousand. The anly
vestriction on news <hould be the re-
quirement that it be teuthful and factual,

When freedom is the privilege of bhoth
press and radio, they will, as Niles
Trammel. of the National Broadcasting
Company, has =aid. “continue fo march
<ide by side i the development of this
new phase of journslism, unforeseen by
the founders of the great American free

press.”
* * * * * F 4

Educational Broadcasting—Fisher—Continued

NBC and CBS took giant steps in the
development  of station  liaison  during
1940, with frequent comferences. both
vegional and national, and with an adap-
tation of local educational programs to
the needs of their areax. One of the
higgest impacts on radio cdueation was
the increased cooperation of independent
educational groups with the broadeast-
ing  chains.  The XNational Education
Asxocintion, whose 983,000 members con-
stitute the largest teachers’ organiza-
tion in the world, worked direetly with
CBS on four of the five *Schanl of the
A sertes—*Folk Songs of America”
“New Horizons.” “Tales rom Far and
Near,” and “This Living World.,” Some
of the NEA's action on the zeries in-
cluded demonstrations before state ¢on-
ventions, plans for extending teacher
training in radio education at teachers’
colleges, distribution of material to more
than 100,000 schools. and solicitation of
idvas and suggestions for programs.

Cardinal Rules
NBC's edueation divector, My, Walter

Preston, has skillfully and tevsely drawn
the four cardinal features of that net-

"

5

wark's  educational  activity; planning,
production, promotion, and cheek on re-
~suits.  Promotion and the check on re-
sults are both services performed hy the
networks to make certain that their edu-
cational programs strike Ameriea with
cvery poss hle bit of foree. Tdueation
on the air started as something which
many expests ficured would be hard to
sell to America. but most reeent polls
show that riodio cducation hax permeated

cvery part of America, every walk of
American life.
Perhaps one of the clearest indica-

tiony of the range and intensity of net-
work educational broadeasting is vevealed
in the NBC and CBS program =chedules
—in effcet during the current  broad-
casting season.  Many of the programs
of both networks represent innovations,
experiments in new ficlds of broadeast-

ing.  While these are never wild at-
tempts  (Lhey  represent  the  =erious

ploaming of the CBS and NBC Boards:
of  consultauls and  executives),  they
have lent an experimental atmosphere
to much broadeasting and are certainly
still in their test-periods.

* * *  X * *






and
were radio’s main story souarces foy

OTION pictures stage  plays
many years. And these channels «till
supply seript material that is important
and vital to good broadeasting. But as
one who has had a great interest in radio
both from the listener and performer
standpoint. 'm delighted to find  that
radio has learned to make more adroit
use of stage and screen material.  No
longer are radio sketches comprised of
<olid blocks ol dialogue taken verbatim
from plays or motion picture seripts. In-
stead the outside material ix Lareiull\
rewritten into smooth scripts to it the
talents of the radio players and the pro-
grams they are presenting.

Methods

In our current radio series. known ax
the “llelen Hayes Theater,” we enlist five
methods to obtain material for programs.
Qur varioux xeripts are adapted from
stage plays or motion pictures, based on
novels or maguazine storics, derived from
original ideas. bascd on history or his-
torical characters and written especially

far the series, -
I don’t know exactly how to classify
“Victoria and Albert,” the initial pro-

grant of our series, For =eript material
we used sketehes from the American and
English stage versions of “Victoria Re-
mina,” excerpts from Laurence House-
man’s books, “The Golden Sovereign”
and “Victoria Regina.” pages from Vie-
toria’s diary and some added original
bits.  Credit for this thorough joh of
seript preparation goes to Adrian Samish,
the producer of the seriex. Therese Lew-
s, seript editor, and Jobn Housenan,
who did the excellent adaptation of a
finely-balanced script.

One of the finest dramatic shows l've

ever heard on the air was Arch Obler’s
“None but the Lonely Heart.” a radio
original baced on the love story of the
preal Russian composer. Perer Tlyitch
Txchaikovsky. and Mme. Von Meck. Here
actual history was used, real lacts were
high-lighted and rvcwritten to fit the pre-
ci=e requirements ol broadeasting. This
technique was u<cd when we presented

“Joan of Arc” an our theater over the
Columbia Network.,  As In the case of

My, Obler's play, the main character was
taken from the pages of history. bnt it
can be classified as a radio original.

Originals

The program known as “Silver Thea-
ter” hus been an outstanding leader in
the us=e of orviginal stories of a light and
ramantic vem, At least halt of the pro-
grams they present cach season are origi-
nuls, =evipted to the style of the players,

True Boardiman and the late and great
Grover Jones wrole an original radio
drama for this series.  And, laler they

accomplished the almost unhearvd of feat
of <clling this radio original to a motion
pictine stud-o.

While mentioning oviginal radio pro-
elrams, one can havdly pass over the de-
lHohtful “Aldrich Family™ series. which
with the play by ClifTord Gold<mith, has
started a new sereen series, And then
there are thore two lovable chavacters,
“Amos and Andy,” whos¢ original radio
work has long heen a favorite in the
MacArthur houschold.  (Editor's Note:
In private life Mits Hayes is the wife of
Charles MacArthur, author.)

Good Writers

Jean Holloway, one of the yvoungest
e<tablished writers i radio, doex a mas-
terful job of adapting Hollywood movies
for the Kate Smith Hour, besides her
original playvs.  And Cecil B, DeMille’s
Radio Theatcr has been outstanding in
the field of straight drama. Writers an
“The Scereen Guild Theater™ have done
a deft job of bringing originals to the air,

Funtous playwrights and novelists are

turning their attentiom to radio. We've
had the good fortune to sign Maxwell

Anderson and Booth Tarkington to write
one program apicee lor our Lipton's se-
rics.  It's not uncommon to hcar an an-
heuneer terminate a radio program with:

and tonight’s play was adapted
from thu mation picture of the same
name.”  But I am certain that before
long, part of the main title hilling of a
motion picture will read: “*Based on the
original radio broadcast of the same
name.”

* X * * * *
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0. 1 Prodigy of the broadeasting in-

dustry  for 1910 undoubtedly
frequency modulation. Coming from rela-
tive obxeurity at the xtart of the year.
the new method of broadeasting
tersely  dnbhed “TM™) through
a4 suceession of fast evolutionary stages
to oreet the New Yeur with the full bless-
ing ol the FCC and a nod to go ahead
commercially as =oon :ax new, high-power
FM transmitters could be installed.

was

(now
pass=ed

FM has a number of bagic differences
from standard broadcasting, (known as
AM or “amplitude medulation™ becanse
of its clectronic principles) that FAM pro-
believe will sct it far enough
apart to insure ils rapid acceptance as
a new realm of broadeasting enterprise.

ponents

Tonal Range

FM offers a tonal range at least twice
1z wide asx AM with a conszequent im-
provement. of naturalness in reproduc-
tion. FM is virtually frec from all inter-
ference mnoises, either atmospheric or
man-made, and can thus offcr transpar-
ently elear reception. FJM stations
crating upon the same channel in ad-
jacent communities  will not  interfere
with each other because an FM vecciver
picks up only the stronger of two signals
at once with uncanny dizcrimination.

op-

Frequency modulation, to review ils
past briefly, is a development of Major
Edwin H. Armstrong, one of the world’s

foremost radio cxperts. By late 1939,
sutficient dizciples had been won for the
merits of FM to permit the formation of
an organization that would co-ordinate
and push the development of frequeney
modulation. Thus it was that on January 5,
1940, a non-profit group titled FM Broad-
casters, Inc., took shape in New York.
[ts growth paralleled that of FM.
currently cts hoard of directors com-
prises: John Shepard, 3vd of the Yankee
Network, President; John V. L. ITogan
of  WQXR. Vice-President; Walter J.
Damm. WTMJ, The Journal Co.. Mil-
wanker; Franklin M. Doolittle, WDRC,
Hartford, Conn.; €. M. Jansky. Jansky &
Bailey. Washington: Ray H. Manszon,
Stromberg-Uarlon,  Rochester, N. Y.;
Carl Mcevers, WGN, Chicago. 1ll.; Paul
W. Morency. WTIC, Hartford. Conn
Theodore (. Streibert, WOR, Newark,
N,

has

FCC Hearing
Convincee  that adequate interest in
I'M prevailed. the FCC agreed to a <pe-
¢ial hearving on the subject in March. The
two wezKks® session brought to the witness
stand inventor Armstrong, officers of M
Broadeastcis, Inc., represzentatives of
leading engincering firms, stations and
networks to untold an overwhelming ar-
ray that the
superiovity Hf FM,

ot evidenee demonsztrated

Mceanwhile, equally impressive to the
Commission. was a tally of aver [50 ap-

plications  filed from all parts of the
country for oxperimental FM trans-
mitters,

In Mayv the FCC handed down its ver-
dict, It waz a rosy verdict and one that
cchoed completely the confidence voiced
by FJ boosters. A new high frequency
hroadcast band, tfrom 12 to 50 mega-
cveles and comprising 40 channels, was
opened up. making nceessary a shilt of
tclevision band No. 1. Five channels
were for non-commercial educational sta-
tions, the rest for commercial trans-
mitters operating on a par with ordinary
broadeast stations.

As of Janu:wry 1, added the Commis-
sion, FM was free to proceed commer-
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ciallv.  All experimental apolications
were automatically dismissed. New ap-
plication hlanks commercial apnli-
cations made their appearance in June.
along with complete vegnlations and en-
oincering standards.

Growth

for

Throughout FM  Broad-
casters, Inc.. as the co-ordinating group
representing FM in Washington and edu
the  public to advantaoes,
threueh nation-wide publicity, continued
to grow in both nuwmhers amd activities,
It hax workced for the revision of a4 num-
her of FCC regulations, simplification of
application hlarks, made num:orous e
porrant and
quently with the FCC  all
cstz of expediting  the
ol FM.

It was on October 31 of 1900 that the
first conztruction vermits  a full 15 of
them—issued from Waxhington, Maore
followed, until the end of December saw
25 large ransmitters
thorized in various s:tages of con-
struction.  Some 35 applications  still
awaited action, with many the
process of preparation.

Set

this  period

cating its

<UL e n= conterved fre-
in the inter-

lowical oyrowth

commereial anl-

and
more in

manufacturers Jost time  in
climbing the €M
Some 18 were leensed
strong patents during
other concerns, three

factured

no
hand wagon.
undrr the Avm-
1940, while four
licensees, mann-
FAM transmiftting cquipmen.

aboard

Licenses

Important  factors worth  knowing
about FM are those:

(1) Commission regulations license
three main types ol =tation—Class A"
is for hmited trade arecas towns of
25,000 or under:; basic
trade areas and c¢mbraces cvery city in
the nation, providing the area is not in
excess of 15,000 =quare miles. None atre,
The third type. for wid:
rural coverage from hizh mountain tops.

in

Class B covers

Clazs " s

Floe Fooarrn, Clocnciye 1 IA-u/'«m'u

* * * * * *
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witnout any substantial basic trade areas

that might be considered “B™ terrain
included therein.

(2)  All FM stations serving the same
area must  radiate an  equal  signal

trength thrcughout that area. Stations
are lcensed according to area served

ot power.  [Lqual  competitive  basis
anong stations ix thus assured in any

cesmunity,
on caliber of programs,
33}

prndent on three lactoys:

placing  ereater  emphasis
The range of an FM station is de-
(a) height of
antenna above the =urrounding country-

~ider (b)) efficiencey of antenna  used:
and (¢) power cutput.

t4) No more than «ix FM <tations
may be under common control. Growth
of networks will undoubtedly b on a
co-uperative basis,

The end of 1910 saw survevs heing

conducted 1o determine the feasihility
of establishing a national FM network
Lite in 1941 to zerve 40 major markets
and 75 per cent of the national popula-
ton.,

Future
The rvapid vize of M duaring these
twelve montbs past indicates that many
high-power  commarcial  stations  will
<1atlt 1941, Sales of FM
reccivers proaize to climb sharply when
instituted in
territorics,  Almost all receivers of
The combination type. receiving cither
AM or FM at the turn of a switch.

FM alzo fonnd n=vs in fields other than
hroadeastine durine 1940, The Connecti-
cut State Polive changed over its entire
svstem to M with ten fixed ztarions
and 275 two-way cars. Chicago put 200
I3 patrel cars into service. Both Arvmy
and Navy were quick o adapt M for
their problems. particu-
larly in mechanized unite. Airlines, pub-
utilites, fire depart-
ment= and many other groups are also
watching the d velopment of FM closely,

operation in

regnlary  svrviee  is more

are

communication

lie park -ervices,

IE Y Prege iy

[Tren to

* * * * * *






HE advent of the World War 1T has

produced serious disturbances in the
international communications field, but
greal credit is due to radio for maintain-
ing the continuity of civeuits which other-
wise would have disappeaved completely.
All of the normal cable circuits to the
European continent have been  inter-
rupted, and the only c¢able ¢ommunica-
tion with Europc at the present time is
through Great Britain, and at thmes when
the cable circeuits to Great Britain were
interrupted the point-to-point radio com-
munication cireuits have provided the
only remaining telegraphic links. In the
telephone field the only trans-Atlantic
and trans-Pacific iclephone circuits were
those operated by the  point-to-point
radiotelephone stattons und it is gratity-
ing to know that these have vemained in
operation and have carrvied thousands of
words of important diplomatic and Gov-

ernment, as well a< business conversa-
tions.
Because of the ceritical international

vonditions the fifth mecting of the Inter-
national Consulting Committee on Radio
(CCIR) scheduled to meer in Stouckholm,
Sweden, during June 1910, was indefi-
nitely  postponed. Similarly word
been received from the Bureau of Inter
national Telecommunication Union. B,
Switzerland, that the Italian Government
as host nation for the Internauional Ra-
dio Canference and International Tele-
graph and Telephone Conference to be

hax
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neld in Reme during 1932 has found it
necessary te poxtpone the seheduole meet-
ing indefinitely.

Santiago Conference

With vesocet Lo international radio
matrers in the Western Iemisphere, how-
ever, inervascd activity has been evident.
During Jannary of this vear the zecond
Inter-American Radio Conference con-
vened in Santiago, Chile. at the invita-
tion of the host government. in accordance
with the terms of the Inter-American
Radio Communications Convention signed
at Ilavana, 'oba, on December 138, 1937,
the United States to
that conference conzisted of the follow-
ing: Ambas~sador R. Ilenry Norweb.
Chairman, from the Department of State,
accompanicd by Rear Admibral 8. C.
[Tooper, U, 8. Navy, Captain Weslev T.
Guest, U, S0 Avmy, Mesq<rs, E. K. Jeit
and Gurald C. Gross, Federal Communi-
cations Commizsion. M. Lloyd Simson,
Civil - Aeronauties Administration, and
Mr. Joseph T. Keating, Department of
State, Sceretary, The conference adopted
@ number ot resolutions on such subjects
as the exchange of shortwave hroadeast
~chedules:  veorganization of
shortwave broadeasting service by the
conntries which have not alveady done
o) an agreement that each of the Amer-
ican nations veallirm the principle of
frecdom in radio cammunications as a
public ~crvice: the reference of certain
technical studies to the Inter-American
Radio Otlice (OIR), Havana. (‘uba. as
central c¢learing honse for the exchange
of  technical Alzo adopted
were a number of vesolutions for the im-
provement ol the international aviation

The delegation of

prouram

information.

radio <erviee, among them a reszolution
lor interchange of metcorological infor-
mation: a resolution providing additional
inter-continental  air

frequencies for

routes above 6000 ke: resolutions pro-
for

foyp

viding hetter  opcerating  arrange-

ments aviaTion ryadio sztations, and

better technical equipment for aireraflt,
m additior (o a resolntion concerning
the =uppression of interference caused

by eloetrical aypparatus.
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The conference ended in an atmosphere
marked by a strong feeling of covdiality
and good fellowship and the delegation
of the United States was succeessful in
further strengthening the general policy
of the “Good Neighbor” which has been
the keynote of Amervican policy for =ev-
eral vears.

North American Regional
Broadcasting Agreement

The North American Regional Broad-
casting  Agreement signed at Havana,
Cuba, on December 13, 1937, and ratified
bv the Ulnited States of America on July
21, 1938, was consummated by the formal
deposit of its rauification by the Mexican
Government on Marceh 29, 1940, with the
Government of Cuba at Tlavana, in -
cordance with the torms of the Treaty.
It speciticd that itz provizions will go
into effeet one vear from the date of
ratificotion by the last of the fowr coun-
tries, Canada, Cuba, Mexico and the
United States; conscquently it will be-
come cffective on March 29, 1941, and
extensive plans arve now underway to
solve some of the numerous interference
problems now pending belween broadeast
stations in each of the four countrics
prior to its raking etfect.

The reallocation involved, the terms of
which have already been generally an-
nounced by the Federal Communications
Commission, will bring about the most

sweeping  wocneral reallocation in the
Domestic broadcasting band <ince the

historieal reallocation of November 192x%,
The effective operation of the Treaty
should result in the permanent elimina-
tion ol many international interference
problems throuzhout North America.

Cooperation with the American
Republics

The Foderal Communications Commis-
sion has participated actively in the
work of the Commitiee on Cooperation
With the American Republicx which has
net in Waszhington under the Chairman-
ship of Under-Sevretary of State. Sum-
ner Welles,

The Commission has given a great deal
of time and thought to the problem of
improving the s rvice of international
broadcasting =ztations operating in the
United States. Rules have been adopted
requiring all stations in thix field to
operafe with a minimum of 50 kw power.
Other rules require that rthese stations
install dircctional antenna svstems giv-
ing a power gain of at least 1) 1o one in
the desired divcetion in orvder thatl the
received field intenxity at the receiving
location will be increased. Other regula-

tiotns providing for the recording by the
stations  themselves  of  international
<hortwave Dbroadeasting programs have
resulted in a cloger supervision and con-
trol by the licensec of the programs
actually transmitted, with an cxpected
improvement in the program service.
Generally speaking it is believed that
considerable improvement in the ser-
vice furnished by intcrnational bhroadeast
stations has resulted.

(Kditor's Note: 3y, Gross in his ve-
ciew of internationel afairs mentioned
the reallveorion of  frequeneies in the
standuard broudeast band us « result of
the going ivto effect of the North Amer-
ican  Regional Broodeasting  Agireement
vic Maveh 20, 1911, Changes necessitated
by the Harunn ayrecment will ajfeet 777
of the 882 radio stativns operating in the
stundard hyoadeast bawd in the United
States. v shirting the [nited States
frequencies the Commission planned «
mdiouom alleralion v broadeast serviee.
D gencral the domestie shift is necom-
plished as follows:

Stdations operating on chanvels of from
550 to 720 kidocyeles rataln thelr same
ussigumen!s.

Stativies operaling between 740 and
780 kilocyeles move np 10 Liloeyeles (the
cngineering cquicalent to one ehannel).

Ntotions using frowm T90 to 870 kilo-
cycles moce vp 20 kilvegeles (two chan-
nels)y.

Stetions belween 880 and 1450 Eilo-
cycles advopre generally 30 Liloeyeles
(three chiawnels) .,

Cleay channel stations <hirt from 1460-
1190 Ailocycies to 1500-1530 kilocycles.

Local stabions on 1500 Lilocyeles morve
dowy one ehennel to 1490 Lilocyeles.

The corvelated shift of the frequeneios
of xome 100 hroadeast stations in Cunado
aud of wemerous staltions in Mexico and
b scrrves to eliminate i ennsiderable
nicasire the long-complaived or inter-
ferenee frog: these smirees and thereby
improave hroadeast reccption on the North
Awmervican  continent yenervelly.  Inter-
fevenee from Mexican and Cruban stations,
cxpecially the “obpoxions” broadeast stu-
tions, hus heen pactiondarly objectionable
fu the vucal listeners, The ehief eoneern
of the U, S, broadeaster as a result of the
hifting of frequencies is the change of
the quavt s erystals whieh condrol Iis stu-
tion's operating preqgeency. Uwders the
reassigpmaents, the United States retains
sio Aocal ehannels; its wumber of regional
chavnels lros beew veduced From 42 to 41
awd its wimber of eleay ehannels has in-
creascd (vow 4 to BY and if enn use 15
additionul ¢lvary ehannels under certain
restrictions set ont iv the treaty.)

* X * *x K
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ADIO was well in advance of
R much of the general prosperity
which highlighted 1940. Broadcast-
ing continued its upward climb with
record gains made in advertising
expenditures, while sct sales also
mounted—a double omen that ra-
dio business iz good business. Ra-
dio gained approximatelv 15 per
cent over 1939, comparced with a
gain of about four per cent made
by combined media. Set dealers
sold an estimated 11,800,000 sets,
compared with 9,000,000 sold in
1939. Increasing attention was paid
to "M and television and “pionecr”
set sales of both types were made
during 1940.

Gross revenue for NBC. CBS,
and MBS was $96,455,603, com-
pared with $83,113,801 in 1939.
NBC’s combined Red and Blue fig-
ures totalled $50,663,000, a 12 per
cent gain over the 1939 total of
845,244,354, CBS’s gross was
841,025,549, a gain of 18.8 per cent
over the $34,539,665 chalked up in
1939. Mutual grossed $4,767,054,
a 34.3 per cenil gain over the 1939
gross of $3,329,782.

Sponsors

The ycar of 1940 was one of un-
rest among many adveriisers in
their relations with agencies.

Among the major shifts during the
vear were: Ford to McCann-Erick-
son and Maxon ; Colgate-Palmolive-
Peet to the newly-formed Ted
Bates, and to Ward Wheclock and
Sherman & Marquctte ; Continental
Baking to Ted Bates, and 0ld Gold
to J. Walter Thompson,

Regular radio advertisers in-
creased their appropriations in
many cases, as indicated by the
following Blackett - Sample - Hum-
mert statistics, while new sponsors
found radio a practical sales tool.
Defense activity was reflected in
various campaigns and, in this con-
nection, interest was focused on
Latin America. Radio loomed as a
major means of building good will
and selling products in this market
and sponsored short wave programs
became an accepted media during
1940. Advertizers indicated ap-
proval of the NAB Code through ac-
ceptance of its provisions.

Agencies

Blackett-Sample-Hummert again
led the agency parade with com-
bined network billings of $12,108-
788, compared with $10,714,498 in
1939. Benton & Bowles hopped up
from fourth to second position with
$7,678.674, while Young & Rubi-
cam slid from second to third place
with $6,497,166.

Music and Labor

Radio, tired of plaving the soft-
hearted uncle, said “No !’ to Ascap,
developed BMI and went into the
new year with a tax-free source of
music — to the amazement of re-
lated industries and to some broad-
casters themselves. James C. Pe-
trillo became president of the AFM
but despite fears, relations con-
tinued without major strikes. Net-
works and AFRA reached agree-
ments covering hoth commercial
and sustaining programs, insuring
peace until November 1, 1943.
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international short wave Dbroad-
the National
Broadceasting Company started twelve
yvears ago, and by 1937 NBC was broad-
casting on a 16 hour a day schedule using
<ix foreipn languages. Today the NBC
International Division is on the air for
eighteen hours a day, with South Amer-
lea receiving six hours of Spanish, two
hours of Portuguese and one hour of
English programs daily.

To <erve additional markets and lis-
teners throughout the Southern Hemni-
sphere carly in 1941 NB(C's international
stations WRCA and WNBI will start
operating with an increased power of
A0,000 watts,

The rapid development of short wave
broadeasting in the past five vears makes
it ditficult to say just when short wave
began to attract serious attention. The
birth of short wave broadeasting in its
own vright took place over the enlire
world during 1936 and 1937, Tt was dur-
ing this period that the newly awakened
interest in Latin America, so character-
istic ol the United States taday. began
to make itself felt. With this new inter-
¢st came the more highly speeialized in-
lerest  in radio broadeasts  to  Latin
America.

1K
casting  activities  of

Programs

On December [, 1939 the National
Broadcasting Company  inangurated a
service of commereial short wave pro-
erams.  While various stationsz through-
out the country have carried a number
of network commercials over short wave,
with announcements ‘*‘dubbed in” in
Spanish or Portuguese, the construction
of special programs for commercial short
wave presentation is completely new and
marks an important step in the commer-

(]

cial recogmition of the importance of
short wave broadeasting as a whole.

Since the United Fruit Company in-
augurated the first commercial programs
over short wave a year ago, many other
American corporations have taken ad-
vantage of NBC’s international service
to further sales in Latin America. Eleven
corporation: have so far used these facil-
ities ccmmercially with many others pre-
paring to do so shortly.

Supplementary Promotion

It shoull be pointed out that short
wave broadeasting is offered to U. S. ad-
vertisers as a supplementary promotion
medium to augnient rather than to sup-
plant other torms of advertising and
sales promotion in Latin America, As
such, it is being welcomed by Latin
Amecerican distributors and representa-
tives of leading U. S. firms.

From the point of view of the broad-
casting station commiereial short wave
makes it possible to present proprams
which would otherwise be beyond any
reasonable limit of expenditure for a
sustaining show. Up to the advent of
commercial short wave programs all
short wave stations were a dead loss to
their owners. (Guest talent has been
available within limits, but the proper
construetion of a suceessful program has
been impeded by a lack of funds.

Cultural Relations

Without a doubt. the most important
activity of short wave radio as directed
to Latin Awmerviea is the promotion of
cultural relazions. The European powers
began with nrograms of that type. Only
the war has temporarily halted the cul-
tural activity in favor of the political.

The trend toward cultural development
in radio in Latin America is always more
ovident. Our real problem in short wave
broadcasting [rom this country is to
supply our listeners in Latin America
with appropriate programs designed
espeeially for listeners to the south of
us, and aided by the most up-to-date
technical equipment. Commercial broad-
casting will help, unquestionably, by sup-
plying programs which would otherwise
he too expensive for sustaining shows.

With true vision of what is wanted.
the presentation of short wave broad-
casts to Latin America becomes merely
a matter of ironing out of minor details.
Then =hort wave broadcasting can vead-
ilyv help in the development of closer
political, economic and cultural lies be-
tween the United States and the rest of
the Western Hemisphere,

* * * * * *
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TALEMATED by the need for tele-

vision standards. the  audio-visual
type of transniission iz today on the

verge of tinming the corner and emerging

as a lull-Mfedged member of the com-
nrunications  industry.  Despite  severzl

major set-backs in 1940, the telecasters
have now =ettled down to the serious
business of building up the televigion
induxtry that guve so much promise a few
short years ago of becoming onc of the
most potent advertising and enlervtain-
ment media in the world.

Tele Report

Shortly after the turn of the present
vear. the Nationzl Television Syslems
Committee, after several months of c¢lose
seruliny, =et forth a 22-standard recom-
mendation to the FCC, which, if accepted.
will provide the basis for a nationally
coordinated television broadeasting ser-
vice. The standurds as submitted will
niake possible the creation, in the pnblic
interest, of the service and will insure
continuced development of Lthe art.

It is through the aceeptance of these
22 standards that the major tele problem
—the business of operating on a com-
niercial basis—cun be solved. For the
standards call for a regular frequency
for the teleeasters, new frequencies to

replace thosze turned over to the FM
broadcasters last vear. and they also

solve the complex problems of standard-

ization of transmitting and receiving
equipment. which has for so many years
been a malter of conjecture among the
factors within the industry.

Color

Perhaps the most notable development
in the industry during the chaotic 1940
was the developnient of color television
by the CBS laboratories under the divee-
tion of . Peter Goldmark. Of this de-
velopment the NTSC reported that fur-
ther c¢xperimentation in that field, due to
its eventual importance in the industry,
was urged, and that speecial frequencies
were to Dbe zstigned as soon as color
was accepted in the Class A channels.

Several other firms delved into the nos-
sibilitiex of eolor {ransmissions after the
revelation by CBS that successful trans-
niissions had been accomplished. DuMont
announced plans to study Llhe various
processes as did RCA, while Everett
Sumner Crosby, young engineer, revealed
the discovery of yvet znother manner in
which to achieve colorv tele in regular
transmissions, which had been accepted
in theory by leading tele engineers.

Programming

Television programs, after operating
via NBC on a steady schedule during the
fArst half of 1940, were rclegated to a
minor position by the industry after the
orderr to shift frequencies last fell. Ma-
jority of the telecasters utilized test pat-
lerns in the main, but NBC, after a few
months of complete inactivity, turned to
its mobile unit to supply the greater por-
tion of its programs, broadcasting from
hockey gumes, football games, and the
Republican Convention in Philadelphia.

Conclusion

1941 is expected to see the real birth
ol televisiin as a major media in the
United States, with activity moving to
Washington. where NBC has established
tele headquarters and expects to set up
a <mall network, rnd the adoption of the
standards by the FCC so that this indus-
try can. for the first time. assume itg
rightful place in radio.




Youf g,
“SIGNAL
CARNIVAL”

Producer

From Ilollywood
NBC-Red Network

Every Sunday
7:30 to §5:00 P.M., PST

| Paul Conlan

' Sponsored by

vy SIGNAL OIL COMPANY .
e, N

e,

h

23 .-
& IS‘L

£ 2‘19 ML
e B

... and
THE SIGNALEERS
Quartet . . .

L ainnonnced by

JOHN FRAZER

~1
§



ITH FM holding the radio spotlight

these days, faesimile, the hig tech-
nical story of only a few yvears ago, has
been passzed, by FM development...
temporarily.

The veason for this is not only the sud-
den spurt of Frequency Modulation sys-
tem of broadecasting., but also the fact
that the facsimile development has
reached a kind of *plateau.” Psvcholo-
gists, in their study of the learning proc-
ess have discovered that the average per-
son who 1s studying something, keeps
learning on an ascending line; but at a
certain point, a kind of slow down point
is reached, and the line tends to level out;
this is the “plateau” of learning,

The case history of any scientific de-
velopment often follows a somewhat sim-
ilar line of progress. For growth is never
nmcasurcd and studied. There are spurts.
lags, then suddenly again, new and great
advances,

Research

This is not to say, that the research
and experimentz in (acsimile broadeasl-
ing being condncted today are not with-
out results. Progress is being made. We
are learning; we are perfecting this mar-
velous printed intelligence-through-the-
air medium, ironing out the kinks, catch-
ing the “bugs,” stmplifying facsimile to
make it more readily available for home
use,

The most urgent need of faesimile to-
day—if it 1s to make [urthcr advances—
is standardization. The system of trans-
mission must be standardized. Receivers
must be standardized.

Befare facsimile can come into general
home use, receiving sets must be made
“foolproof.” They must be ax simple to
operate and maintain as the orvdinary
radio receiver. Not that the present fac-

simile receivers arc so tremendously com-
plex in their mechanism; they, however,
are more complicated than the regular
radio set. What's more, they have sev-
cral moving parts. This usually means
that the owner of a facsimile set, unless
he is something of 2 mcchanie, cannol
adjust his set veadily, when something
goes wrong.

But 1 am confident that these are prob-
lems which will zo0n be overcome. Re-
member the radio sets of fifteen, sixteen,
and seventeen vears ago? They weren’t
simplified at all; they were amazingly
complex, with many parts, and with
sometimes dozens of dials and buttons.
Some of those old radio receivers looked
like something out of a Rube Goldberg
invention  eartoon. or a Buck Rogers
comic strip.

Many Uses

As for (he uses of faesimile, they arc
obvious and have bheen discussed many
times.  IFacsimile, once it reaches the
average citizen, will have many uses. It
will supplement the present system of
radio: it will supplement our daily news
ervice. Farmers, for instance . . . to
wive one of the many public service pos-
sihilities of faesimile . . . will be ablc to
reciive weather charts on facsimile and
the latest printed farm product prices.
Universities and colleges will be able to
make radio a more potent means of mass
education than ever before, because fae-
simile will make it possible for them to
supplement their voice-broadcasting, with
simultancous transmission of supple-
mentary sludy material. such as social
science studies, reading lsts, maps, and
other illustrative material.

Future

Moreover, facsimile should prove to be
an invaluable aid to businessmen in the
conduct of their work. Then, too, as has
been demonstrated, faesimile ean be util-
ized effectively as one of the modern com-
munications weapons of the army, navy
and air force. In [act, it may be that,
beecause of the present world sitnation,
facsimile will receive its major stimulus
today from its uses by the armed forces,
and tt will develop [aslest along thesc
lines, before it is taken over by the gen-
eral public.

It may be that during the coming year,
facsimile will still be in the “plateau”
of progress stage. Il may be that some
new development will suddenly acceler-
ate its growth. At any rate, facsimile is
heve to stay!
* * * *

* ¥
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N TIIE Columbia enginecering labora-

tories luast sunimer, we firsy broadeast
television in full color. Up until then,
color had scemed to be a rather remote
possihility; but we now believe that it 1=
ready to be developed into a commercial
form for the living-rooms of America.
Fortunately, the commercial problem in
colory television seems to bhe no morve
pressing than that in black and white
television: for the (DS color svstem is
not inherently expensive.

At fivst the subjects of our tests were
only slidex; then aclual motion piclures;
and finally, toward the end of the vear,
we completed equipment for picking up
setnal objects and hiving people.

Advantages

The advantapes of color television ap-
poar when one sees an object in black-
and-white and then in full color. Tn our
denmonstrations -to the FCO, to the press.
to enginvers—we showed simultancously.
a picture on an ordinary black and white
receiving sct and on the color receiving
sct. Black and white relevision was less
distinet simply becausc in it ¢very color
cones out grey, and the distincetion be-
tween two shadex of grey is not nearly as
shavp, say. as the distinetion between o
red and a blue which might register
as the same shade of grev in a black-und-
white picture. In thiz general grevn_ss.
even a sharp-sighted spectator may not
be able to define <mall ohjects c¢learly
as most obiects tend (o lie in o flat,
two-dimensional plane.  Color televizion,
on the other hand. outlines objects as
they are outlined in veal life by color
contraxt. It alzo adds to the picture a
distinet sense of depth and contour.

75

Methods

The methods by which CBS creates
color television may. al first sight, seem
technical and complicated. And yet,
it turns out a matter of plain common-
sense,

We decided (o semid ved, blue, and green
over the air one by one—but so fast that
the human cve would combine the three
pictures into one full-color picture. Ac-
tually, we had a succession of three pie-
tures, cach i a different eolor, following
cach other <o =wiftly that the eyes
blended them into o single color piclurce.

Between the object and the pickup,
tube there is a rotating dise which con-
tains ved, green, and blue filters. When
the red filter ix in front of the tube, only
the red components of the picture pass
through. awd thercelorve, cvervthing con-
taining red in the picture is transmitted;
then swiftly ro the green, and to the blue
filter.

Filters

The filters in the transmilting cquip-
ment are matched by filters in the ve-
ceiving equipment, which “piek up”™ the
colors and flash them on the television
screen.  The three filters are balanced
to wive the effect of pure white when
the pictare is white, and of course the
pictnre come< out black-and-white when
no filter is used.

Scanning

Color television has almost doubled the
speed of scanning.  Instead of scanning
the picture cvery 1730 of a second (the
standard rate for black-and-white tele-
vision) picturcs are sceanned every 1/60
af a second. Ilowever at the end of the
first sixtieth of a sccond, only two e¢olors
have been  transmitted; and the thivd
color requives an additional 1.120 of a
sccond,  The speed of a <ingle picture in
color is thus 1 10 of a second. The rate
ix xo quick that the eyve sees normal, and
viry muceh alive pictures in real, true
colov,

Acceptance

We have been gratified by Lhe enthusi-
azm ol press and the television industry
alilke for our color televizion., There are
<till problems o be solved. but we think
chat the most ditficult of all have been
hurdled and that color tolevision is on
the way to bocoming a practieal, house-
hold medium.

* xSk % *
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__GROWTH OF RADIO STATIONS
IN THE U.S. FROM 19381940

(As of December 1, 1940)

Licensed Construction Special Broad-

As of: Stations Pemnrx cast Stations Total
January 1938 ....... ... . e85 32 1 C oo
February 1038 ........ ... .. ... .. .. .. 688 31+ 1 723
March 1938 ......... ................ . 689 T Y
April 1938 .......... PR .. 693 T 4 2
May 1938 e a0¢ N 737
June 1938 T 471: o 47777 B m
July 1938 o T 1 T
August 1938 .......... ... ... L 7008 46~ 4 750
Scptember 1838 ....... .. ... .. ... 705 45" 4 754
October 1938 ....oovevieein e, TILE a4 4 159
November 1938 ... . . ... .M aer 4 761
December 1938 .. ... 718"777 4% 77477 T?& '
January 71;3397 .; ..... o i 18_‘ -L" 4 a 764
February 1939 ... .. .. ... ... 7123* B
March 1939 .............. e 125 37+ R 766
April 1989 ... T128* 31* 4 169
May 1939 ...oooiaeie 730" 38+ R 2
June 1939 ... S T LT 4 773
July 1939 ..., L Lomie 4 718
August 1939 . ... e T3¢ 56 4 794
September 1939 . ... ........... .. 735* 59* + 98
October 1939 ... ... .. . T390 57z 4 800
November 1939 . ........... o 747 58_2 4 809
December 1939 ..... ... e L. 151 5Tz 4 812
January 1940 ... ... T 49z 4 e
Fobruary 1930 ... . ...l ... 765 o 4 BIT
March 1940 b T 51z 4 822
Apul 1J40 18z 4 823
May 1940 .............. 47z 4 826
June 1940 ... ... .. e . 532 4 836
Tuly 1940 ... e 567 'y 81
August_1940 o ' 58z v 864
September 1940 802 . 57'4 ) v o 867
Oclober 1940 ... ... ....... .. ... 806 54z y 868
November 1940 . . . ... ... .. 812 T2z Ty 872
December i940 P W_“___ --_ Ezﬁ 5lz y77 881
*Including onec stay order. zIncluding one construction permit for
iIncluding two stay orders. a special broadcast station.
iIncluding three stay orders. Since July 1, 1940 special broadcast
§Including four stay orders. stations have not been licensed by the
xAnnual report shows 748, additional FCC and are included in with standard
station being in Court of Appeals, broadcast stations.
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RADIO DAILY

Fourth Annual Poll of the Radio Editors and Critics for 1940-1941
f Releused December 25, 1940)

Programs
JELL-O PROGRAM .. ... ... . 673
Pepsodent (Bob Hope). ... .. .. ... ... ...... .. .. ... ..... 459
Information Please .......... .. ... .. .. .. ... ... . ... ... 453
Texaco Star Theater (Fred Allen). . ... .. ... ...... .. .......... 368
Kraft Music Hall. . ... ... ... .. .. L. 366
Chase & Sanborn Hour (Edgar Bergen). ... .. .. ... ... .. ... .. 294
Fibber McGee and Molly. . . ........ ... .. . . ... ... .. ... . .... 272
Ford Sunday Evening Hou-. . . ... .. ... ... ... .. ... ....... .. 272
Lux Radio Theater......... .. ... ... ... .. ... .. ... .. . ... ...... 267
Kay Kyser's College. ........ .. ... ... .. ... i .. 185
Entertainers
JACK BENNY . 804
Bob Hope ... ... ... .. ... ... .. ... ... ... e 745
Fred Allen ... .. ... .. 621
Bing Crosby .. .. .. .. . .. .. 473
Edgar Bergen .......... ... .. .. ... 420
Fibber McGeeand Molly. . .. ........ ... .. ... ... .. .. ....... 264
Kay Kyser ... .. 203
Rate Smith ... ... .. . . . . .. 159
Fanny Brice .. ... ... .. . 134
Alec Templeton .. ... ... .. . e 112
Dramatic Shows
LUX RADIO THEATER... .. ... ... ... .. ... ... .. ... ...... .... 696
Helen Hayes Theater. ... ... ... .. .. . . ... ... . .. .. ... . . ..... 410
Big Town . .. ... ... .. e 231
Silver Theater ... ... .. . ... .. . . .. . 226
Everyman’s Theater ... ... ... ... . . .. . . . . . ... ... 225
Gulf Screen Guild Show . .. .. ... ... 198
First Nighter .. ... .. ... .. 171
One Man's Family. .. ... .. . . e e 150
The Aldrich Family. .. ...... ... . ... . e 115
Columbia Workshop ...... ... ... ... ... ... .. ... ... ... ...... 94
Educational Series
AMERICAN SCHOOL OF THE AIR.... .. .. .. ... .. .......... 440
Chicago Round Table........ .. .. ... ... ... ..... . ......... 394
American Town Meeting of the Air. ... . ... .. .. ... ... .. ... 255
NBC Music Appreciation Hour. ... ... ... ... .. ... ... ... .. 161
Information Please .......... ... . .. . . .. .. ... 152
Cavalecade of Bmerica. ... ... ... . i 118
Invitation to Learning. ... .. .. . ... .. .. ... . ... . ... . ... 85
American Forum of the Air. ..... ... ... ... .. ... .. ... ....... 81
The World Is Yours. . ............. . . . . . i . 59
The People’s Platform...... ..... .. ... ...................... 40




Yignd o all a yoacf year!'!

WILLIAM MORRISAGENCY, ;..

New York Londcn Chica

Hollywood
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RESULTS OF RADIO DAILY
1940 CRITICS POLL

Dance Bands

(Sweet)
GUY LOMBARDO ..................... 655
Wayne King ........... ... ... .. .. .. 518
Kay Kyser .. .. . ... ... .. ... ...... 297
Fred Waring ... ... ............... 232
Tommy Dorsey ....................... 219
Glenn Miller ......................... 176
Horace Heidt .................. ... ... 150
Sammy Kaye ........... ... .. .. .. .... 143
Ray Noble .. ... ....... ... .. ... .. 121
Hal Kemp ...... ... ... ... .. .......... 96
Comedians
JACK BENNY ... ... ... .............. 902
Bob Hope ...... ... . .................. 809
Fred Allen ....................... .... 678
Fibber McGee ............ ............ 378
Edgar Bergen ..................._. .... 356
Eddie Cantor ................... . ... 181
Fanny Brice ... .. ..... . .. .. ... ....... 123
Rochester . ... ... ... .. .. ... .. ....... 85
Bob Burns .............. ... .. ... ... 69
Burns & Allen....... .................. 67
News Commentators
H. V. KALTENBORN . ... ... ............. 686
Lowell Thomas ........... ............ 483
Raymond Gram Swing................. 447
Elmer Davis ...............c........... 431
Paul Sullivan ......... ... ............ 266
Boake Carter ...... ................... 177
John B. Kennedy...................... 170
Wythe Williams . ...................... 155
Walter Winchell ....... ... ... ... ..... 152
Fulton Lewis, Jr................... .... 142
Dramatic Serials
ONE MAN'S FAMILY ... ... ... ........ 385
The Aldrich Family............... .... 247
Vic & Sade............ ... ... ... ..., 187
Those We Love. . ...................... 122
The Goldbergs ........................ 97
Pepper Young’'s Family....... ... .. .. 96
Mary Marlin ............ ... .. 79
Second Husbanmd ...................... 87
Dr. Christian ....... ... .............. 61
Life Can Be Beautiful.................. 80

Dance Bands

(Swing)
GLENN MILLER .......... ....... ...... 425
Tommy Dorsey ........................ 371
Artie Shaw ....... ... ... ... ... . ..... 317
Benny Goodman ...................... 309
Bob Crosby ............. ........... .. 271
Jimmy Dorsey ......................... 153
Kay Kyser .......... ... ... ..., .. 153
Duke Ellingtom ........................ 108
Gene Krupa ........................ .. 103
Raymond Scoft ........................ 70
Quiz Shows
INFORMATION PLEASE ............... 859
Take It or Leave It.................. ... 387
Dr. L Qe 318
Kay Kyser . ... .. ... . ... .. .. ........ 307
Quiz Kids ... .. ... ... . ... ......... 287
Professor Quiz .. ........ ... ... ...... 237
Double or Nothing..................... 172
Truth or Consequence . ................. 160
Ask-It-Basket ...................... .. 118
Battle of Sexes........................ 91
Sports Commentators
TED HUSING ......................... 801
Bill Sterm . ........... ... 7986
Red Barber ........................... 270
Bob Elson ...................... ... .. 163
Clem McCarthy ....................... 121
Mel Allen .......... ... v, 112
Graham McNamee .................... 104
Fori Pearson ....................... .. 97
Sam Taub .......... ... ... .. ... 75
Grantland Rice .................... ... 69
Children’s Programs
IREENE WICKER (SINGING LADY)...... 327
The Lone Ranger..... ................. 239
Let's Pretend ......................... 238
Tom Mix .................... ... ...... 128
March of Games. . ..... . .. ... P 120
Jack Armstrong .. ..................... 118
Quiz Kids ....... ... ... ... ... .. ..., 107
Uncle Don ....... ... .....cvviii.. 73
Orphan Annie ........................ 72
Bud Barton .................. ... ... .. 81



FROM ﬁ EARPHONE DAYS To...NOW!

A

50,000 Watts . . . air-cooled tubes in all slages, melal racti-
fiers, equalized feedback, compressed gas condensers, no fuses
and automat:c conizol characterize the new Westinghouse 50-HG
Transmittexr [or KDKA, WBZ, WPTF, WBAL and WKRBW.

ACK in the days when a crystal detector and a

headset marked the rabid radio fan, the first regu-
larly scheduled broadcasts came over the air from
Westinghouse station KDKA. Leadership then built the
foundation for leadership foday.

In operating experience that early nucleus expanded
to include WBZ, WBZA, KYW, WPIT, WBOS, WOWO,
and WGL.

In manufacturing experience it spread over the entire
field of equipment for commercial broadcasting to in-
clude that last word in modern radio transmission—the
new Westinghouse 50-HG transmitter.

First-hand experience and familiarity with com-
mercial station requirements guide every step in the
design and manufacture of this equipment. Westing-
house knows the problems of the commercial station
operator because Westinghouse IS a commercial
station operator.

If you anticipate replacement or expansion of your

present broadcast equipment, talkto a Westinghouse man.

FOR COMMERCIAL BROADCASTING

5,000 and 10,000 Watts ... the
new 5-HV and 10.-HV transmitters have
air-cooled tubes, metal rectifiers, in-
ductive neutralization of power amph-
fier, cqualized tecdback and compressed
gas condensers.

WESTINGHOUSE STATION NO. 1
WAS KDOKA IN PITTSBURGH

Its broadcast of the Harding-Cox election re-
turns established a mitestone in radic history.
Since that datc Westinghouse has been en-
gaged continuously in broadcast operation—-
and this commercial operating experience is
teflected in all the equipment which West-
inghcuse makes for radio stations, inclnding
equipment {or antenna phasing, antenna
tuning, anlenna lighting, main power entrance,
power Iransfer, gencration, distribution, sta-
tion lighling, power contrel, and operating
consoles.

J-08033

Westinghouse

BROADCAST

EQUIPMENT




Symphonic Conductor Symphonic Programs
ARTURO TOSCANINI .................. 528 N. Y. PHILHARMONIC.SYMPHONY ...... 750
Leopold Stokowski ............ ... .. .. 507 NBC Symphony ....................... 354
John Barbirelli ................. ... .. .. 406 Ford Sunday Evening Hour......... ... 508
Frank Black .. ... ... . ... ... .. ...... 203 Philadelphia Symphony ..... ... ... . ... 327
Alfred Wallenstein .................... 201 Voice of Firestone. ... ... .. ... .. .. .. 132
Eugene Ormandy ............ ... ...... 165 Columbia Symphony ... . ... ... ... ... 90

Male Vocalists—Classical Female Vocalists—Classical
RICHARD CROOKS ........ .. ... ... . 540 LILY PONS ... ............ . ... ....... 524
Nelson Eddy ............ . 470 Margaret Speaks . ...... ... cee. . ...... Al5
Donald Dickson . .. ... ... .. ... .. 366 Jessica Dragonette ..... ... ... ... %29
Jameg Melton ... .. e 365 Lucille Manners ................ .. 282
Lawrence Tibbett .................... .. 352 Groce Moore ...... ........... .. .. 239
John Charles Thomas. . ... ........ ... ... 318 Marian Anderson ...... ... ...... 202
Frank Munn .......... ... ............. 202 Jean Dickinson EE 168
Nino Martini ...... ... ... ........ .. .. 86 Gladys Swarthout ..... e 161
Paul Robeson ....... ... ... ... . ... .. 71 Kirsien Flagstad ............ Ce.. ... 152
Kenny Baker .. .. ... .. ... ... ... .. Bl Jeannette McDonald ............... ... 150

Male Vocalists—Popular Female Yocalists—Popular
BING CROSBY ........................ 846 KATE SMITH . ... ... ... . ... ... ..... 430
Kenny Baker ....................... .. 599 Connie Boswell ... ... ... ............ 426
Lanny Ross ........................ ... 353 Ginny Simms ........... ... ... ... ... 409
Dennis Day .................... L. 234 Frances Langford ........... ... .... 247
Barry Woed .. .. ... ... ... ... ... .. 185 Dinah Shore .......................... 210
Harry Babbitt .......... B 99 Mary Martin ...... ... ... . ... .. ... 195
Buddy Clark ......................... 98 Bonnie Baker ... ........... ... ... ... 182
Eddy Howard ......................... 87 Bea Wain ............................ 180
Dick Powell .. ...................... .. 86 Judy Garland ... ... ... ... ... 117
Ray Eberly ... ....... ..... ... .. ... ... 80 Yvette ........... S 92

R;{[)/O cditors, wrilers and critics on newspapers and periodicals throughout
the United States, its possessions and in Caneda took parl in the {ourth annual
poll conducted Iy RADTO DY

Tabulations were inade on e basts of 10 points Jor cach first choiec. 9 points
for cach second choice and proportionately dowen the Tine. CHL fiyures represent
points ont of @ possible 1.500.

Original signed questionnaires as returned by the radio cditors und the work-
sheets used i the tabulalion of Uie voles are carefully prescrved by RADIO DATLY .
It is regarded as the once authoritative poll of its bind conducted by a radio industry
business paper and 1y preseated as a scrvice to the trade. which finds it helpful to
have a lrue cross-section of opinton from the nation's radio cditors.

'
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LISTEN!

Hear what a Time Buyer who bought more
than $2.695.000 of Radio time in 1939 for his
Agency’s accounts, says:

‘ol

. advertisers who want to reach radio time buyers
without any waste can only do it in Radio Advertising
Rates & Data. When Account Executives ask me about
trade publications, | always recommend it as the one
medium in which buyers can be reached 100%.”

Scores of Radio Stations are proving that their sales mes-
sages in Radio Advertising Rates & Data receive greater
attention because they are carried directly to the men
who make the buying decisions when either Network or
Spot time is being placed.

Radio Advertising Rates & Data is a “must” for every
Station and Network schedule that wants greater results
in 1941,

CHICAGO e NEW YORK o LOS ANGELES e SAN FRANCISCO
84



DATA ON PROGRAM WINNERS
IN RADIO DAILY’S FOURTH
ANNUAL POLL of RADIO CRITICS

Jell-O
Sponsored by General Foods Corp., for Jell-0; Sundays, 7-7:30 p.m. on the NBC
Red network. Ageney: Young & Rubicam, Inc. Caxt: Jack Benny, Mary Livingstone,
Dennis Day, Rochester, Andy Devine, Don Wilson. Ourchestre: Phil Harris,
Yo
Bob Hope Program
Sponsored by Pepsodent Co.; Tuesdays, 10-10:30 p.m. on NBC Red network. Ageiicy:
Lord & Thomas, Inc. Cast: Bob Hope, Jerry Colonna, Brenda and Cobina and guest
stars, Orchestra: Skinnay Ennis,
PAY

Information Please
Sponsored by American Tobacco Co., for Lucky Strike cigarettes; Fridays, 8:30-9
p.m. on NBC Red network. Agency: Lord & Thomas, Ine. Cast: Clifton TFadiman,
Franklin P, Adams, John Kicran, Oscar Levant. Milton Cross and guest stars.
S’*‘E’
Fred Allen Show
Sponsored by The Texas Co.; Wednesdayvs, 9-10 p.nm. on CBS network. Agency:
Buchanan Co. Cast: Fred Allen, Porlland Hoffa, Kenny Baker and guest stars. Orches-
tra: Al Goodman,
Yz
Kraft Music Hall
Sponsored by Kraft Cheese Corp.; Thursdays, 9-10 p.m. on NBC Red network.
Agency: J. Walter Thompson Co. Cusi: Bing Crosby. Connie Boswell, Bob Burns and
guest stars. Orchestra: John Scott Trotler.
Se
Chase & Sanborn

Sponsored by Standard Brands, Ine., for Chase & Sanborn coffee; Sundays, 8-8:30
p-m. on NBC Red network., Agency: J. Walter Thomp:on Co. Cas!: Edgar Bergen and
Charlie McCarthy and guest stavs. Orchestia: Robert Armbruster.

Sy

Fibber McGee & Molly
Sponsored by S. C. Johnson & Son, Ine¢,, for floor wax and polish; Tucsdays, 9:30-
10 p.m. on NBC Red network. Apgency: Needham, Louiz & Brorby, Inc. Cust; Marion
and Jim Jordan, Halow Wilcox. Orchestra: Billy Mills.
e
Ford Sunday Evening Hour
Sponsored by Ford Motor Co.; Sundays, 9-10 p.m. over a CBS network. Agency:
N. W. Ayer & Son, Inc. Cast: Ford Symphony Orechestra and Chorus, guest soloists,
instrumentalists and conductors.
ke

Lux Radio Theater
Sponsored by Lever Bros. for Lux toilet soap: Mondays 9-10 p.m, over a CBS net-
work. Agewey: J. Walter Thompson Co. Cust: Cecil B. DeMille, producer, and guest
stars. Orchestra: Louis Silvers.

A
SO

Kay Kyser’s College
Sponsored by American ‘T'obacco Co., for Lucky Strike cigarettes; Wednesdays,
10-11 p.m. on NBC Red network. Agcncy: Lord & Thomas, Inc. Cast: Kay Kyser,
emcee; Virginia Simms, Harry Babbilt, Sully Mason, Ben Grauer and members of the
studio audience participating. Orchesiva: Kay Kyser.

k]
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IMPORTANT RADIO

in NEW YORK

Redio Stations

WAAT «N. Y. Office)
WABC .. .

WARD
WBBC
WEBR .
WBNX . .

WCAU {N. Y. Office)

WEAF
WEVD
WFAS . ...
WGN (N. Y.
WHDH (N. Y. Office!
WHN

WHOM

WIBX (N. Y. Office)

WINS

WWRL

Office . .

. .Clrele 5-5780
Wickersham 2-2000
. TRiangle 5-3300
.. TRiangle 5-6690
... .MAin 4-9735
.. MElrose 5-D333
.Wlckersham 2-2000
. INgersol 2-1500
Clrele 7-8300

..... BRyant 8-2350
.. Wlsconsin 7-2299
MUrray Hill 2-3033

. MUrray Hill 2-1593

BRyand 9-7831
..PlLaza 3-4204
PLaza 8-0D066
. .ELdorado 5-6100
. Clrcle 7-8300
ORchard 4-3939
. Clicle 6-2200

" MUrray Hill 2-5767

. PLaza 3-3300
WOrth 2-5600
.PEnnsylvania 6-8383
Clrcle 5-7979
Clrcle 5-5566
TRiangle 5-0313

. NEwtown 9-3300

National Yetnworlkes

Columbia

Broadcasting System

Mutual Brpadcasting System . .
National Broadcasting Co.

Starion

Adams & Adams
John Blair & Co.. .
The Branham Co....

British Broadcasting Corp..

Burn-Smith Co
Capper Publications,
Cox & Tanz

The Foreman Co..... -'

Forfoe & Co.........
Free & Peters,
Furgascn & Walker

Inc.

Arthur H. Hagg & Associates.

Headley-Reed C
Hearst Radio.

0.
Inc..

George P. Horlmghcny Cu

International Radio
The Katz Agency

Joseph Hershey MECI“V!J.

J. P. McKinney

Sales.

National Broadcasting Co.. .

John H. Perry Associates .

Fdward Petry & Co .

Radio Adyertising Corp... .. S

Radio Sales

William G. Rambeau Co. .

Paul H. Raymer Co.. ... ..... .

Reynolds-Fitzgerald,
Sears & Ayer.
Weed & Co.. .

Howard A. Wllsan Cu

Vdevervti
N. W. Ayer & Sen,

Ted Bates, Inc

Inc.
Badger & Browning & Hersey

}

sing

Wilckersham 2-2000
PEnnsylvama 6-9600
....Clrcle 7-8300

Revresentarires

MUrray Hill 2-6148
.MUrray Hill 9-6084

- MUrray Hill 6-1860

..Clrele 7-0630

" MUrray Rill 4-6947

MOhawk 4-3280
MUrray Hill 2-8284
,ELdorado 5-0174

. VAnderbilt 6-5080
. PLaza 5-4131

. Murray Hill §-9151

MUrray Hill 2-8865
.MUrray Hill 3-5470
PLaza 8-2600
MuUrray Hitl 3-8078
PLaza 8-2600
. LOngacre 5-4595

" MUrrav Hill 2-8755

Clrcle 7-1178
Clrcle 7-8300
..BRyant 9-3357

. MUrray Hill 2-4401

MUrray Hill 3-7865
Wickersham 2-2000

CAledonia 5-4940
MUrcay Hill 2-8650
Eldorado 5-7020
.......PLaza B-1312
_ VAnderbilt 6-4542

. MUrray Hill 6-1230

GONEIes

Clrcle 6-0200
Clrcle 7-3720
Clrcle 6-9700

86

- gap -

Telephone Numbers \
|

Batten, Barton, Durstine & Osborn,

Inc. ... .. ... I ... .ELdorado
Benton & Bowles. Inc........... Wickersham
Bermingham, Castleman & Pierce,

Inc. ... LExington
The Bmw Co.. Inc..... ... ..., Clrcle
Blackett- Sample Hummert Inc. . Wilckersham
Brooke, Smith. French & Dorrance,

Inc. ... MUrray Hill
Franklin Bruck Adverhsmg Corp.. .Clrcle
Buchanan & Co. ... ... .. .. .. .. “MEdallion
Campbell-Ewald Co. of N Y. Clrcle
Cecil-Presbrey, 1nec. .. . .. .. Wickersham
Compton Advertising Inc.............. Clrcle
D'Arcy Advertising Co...... ... ELdorado
Danahue & Coe, Inc....... ... ... .. COlumbus
Doremus & Co....................... REctor
Sherman & Ellis Co. ... ... ... LAckawanna
Erwin, Wasey & Co .. MOhawk
William Esty & Co............. .CAledonia
Federal Advertising Agency, Inc... . .Eldorado
Albert Frank-Guenther Law, Inc....COrtland
Fuller & Smith & Ross, Ine.. ... ... MUrray Hill
Gardner Advertising Co........... COlumbus
J. Stirling Getchell, Inc.......... MUrray Hill
Geyer, Cornell & Newell, Inc....Wlckersham
Grady & Wagner Co............ ... .ELdarada
M. H. Hackett, Inc. ... Clrele
Charles W, Hoyt Co.. Inc..... .. MUrray Hill
lvey & Ellington, Inc... . ..MUrray Hill

H. W. Kastor & Sons Advernsmg Co.

COlumbus
Joseph Katz Co.

- .Wlckersham
Kenysn & Eckhardt, Wlckersham

5-5800
2-040C

2-7550
6-9300
2-2700

6-1800
7-7661

3-3380
7-6383
2-8200
6-2800
5-3765
5-4252
2-1600
4-3570
4-8700
5-1900
5-6400
7-5060
6-5600
5-2000
6-4800
2-5400
5-1625
6-1940
2-0805
2-5248

5-6135
2-2740
2-3920

R. M Kiesewelter Advertising Agency,

Inc. .. . .. . ... LExington 2-0025
Knnx Reeves Adverhsmg Inc..... MUrray Hill 4-3982
Arthur Kudner, Inc,................. . Clrcle 6-3200
Lambert & Feasley. Inc............ COlumbus 5-3721
Lennen & Mitchell, lnc.... ~MUrray Hill 2-9170
Lord & Thomas................. Wickersham 2-6600
Marschalk & Pratt, lnec.. .VAnderbilt 6§-2022
J. M. Mathes, tnc. . .. LExington 2-7450
Maxon. Inc...................... .. ELdorado 5-2930
McCann-Erickson. Inc. .. ... ... .. ... Clrcie 5-7000
McKee & Albright........ ... .. .. COlumbus 5-2058
C. L. Miller Co. - . _MUrray Hill 2-1010
Morse International, Inc.... . ... ..., LExington 2-6727
Neff-Rogow, Inc......... .. .. ... Clrcle 74231
Newell-Emmett Co.. Inc...... ... .. AShland 4-4900
Paris & Peart.............. ... ..CAledonia 5-9840
Peck Advertising Agency.............. Plaza 3-0900
Pedlar & Ryan, Inc... ... ... . .. . .. PlLaza 5-1500
Charles Dallas Reach Co. . .VAnderbilt 6-5924
Redfield-Johnstone, Inc. e PLaza 3-6121
Ruthrauff & Ryan, Inc.. ..MUrray Hill 6-6400
Stack-Goble Adverhsmg Co. ..PLaza 3-7444
J. D. Tarcher & Co..... .............. Clrcle 6-2626
J. Walter Thompson Co............ MOhawk 4-7700
Tracy-Locke-Dawson ... ........... AShland 4-16950
Warwick & YLegler............. .. MUrray Hill 6-8585
Ward Wheelock Co.. _PLaza 3-7120
Young & Rubicam, Inc.......... _AShland 4-8400

PPublications
Advertising Age..................... BRyant 9-6432
Advertising & Selling............. CAledonia 5-9770
The Billboard . MEdallion 3-1616
Broadcasting and Broadcasﬂng Adver-

HiSINg .. e PlLaza 5-835%
Metroneme .. ... ... ... L. Clrcle 7-4500
Printers’ Ink ... ... ... ... ..... AShland 4-6500



Radio Advertising (Rates and Data) MObhawk 4-1220
Radio Craft .. .. ... ... ... .. ... .. ... REctor 2-9690
RADIC DAILY MEEC e T OL35e

Radio Guide ................. .. MUrray Hill 2-4690
Radic Retailing .. .............. MEdallion 3-0700
Radio Today ......... ........... ... PLaza 3-1340
Radio Weekly . . .. ... .. ... ... .. WAlker 5-2576
Standard Adverhsmg Reguster ..... MEdallion 3-5850
Tide ............ .....AShland 4-3390
Variety .. ... ........ ..BRyant 9-8153

Vews VYgencies and
Vsvociations

Associated Press . .Clrcle 6-
international News Service. . . MUrray Hill 2-
News Features, Inc.. .Clrcle 6-

Radio News Association....... .MUrray Hill 2
Transradio Press Serwce, Inc. ... . MUrray Hill 2
United Press MUrray Hill 2

Tulenmt lgencies
James Appell .............. .. ..Clrele 7
Artists Management Bureau Inc.. MUrray Hill 2-
Batchelor Enterprises, Inc...... . ...... Clrcle 6
Herman Bernie .... .. ..COlumbus 5

Coiumbia Artists, Inc. .. .. .. . Wickersham 2-
Columbia Concerts Corp ........... Clrele 7
Consolidated Radio Artists, Inc.... COlumbus 5-
Dolan & Doane, Ltd... ... . .. .. .COlumbus 5-
Evans & Salter........ .. . ..Clrele 7-
Fanchon & Marco.......... . . ... Clrcle 7-
Moe Gale ... ..................... LOngacre 3
General Amusement Corp.... .. .Clrele 7
William  Gernannt. ... ... ..., " VAnderbilt 6-
Hesse & McCaffrey .. ... ..... .. ELdorado 5-
Ben B. Lipset, Inc.. . CHickering 4
A. & S Lyons, Inc. . PLaza 3
Mills Artists, Inc. . .. _Clrcle 6-
William Morris Age:c,. lnc. Clrcle 7
Leo Morrison. Inc... ... ... 0 L. Clrcle 7

Music Corporation cf America.

NBC Artists Sorviee .. ... ... .. Clrcle 7-
Harry Norwood ................ .. ... Clrcle 5-
Myron Seiznick Co. of N. . . Circle 7-
Roger White ... ..... ... .. Clrcle 7

Roy Wilson (Wilson, Powell & Haywanh PlLaza 5-
Olumbus 5-
-8383

Ed Wolf G Associates
WOR  Artists Bureau. ..

PEnnsy'vania §

Program Producers and

" Wickersham 2-

411
0131
1738

-3054
-4054
-0400

-5278

1888

6-4224
-6647

2000

-6900

3580
1538
6900
5630

-6111
-7550

1750
1076

-2466
-5181

1566

-2160
-6413

8900
8300
8242
6201

4543

5480
1621

Transeription and Recording

Companies

Advertisers’ Broadcasting Co.
Advertisers Recording Service. . . .
Air Features. Inc.

..Clrcle 6
Wickersham 2

Allicd Radic Associates ... .Clrcle 6-
AMP Recording Studios, Inc.... . ..BRyant -
Arthur H. Ashley... ... ...... ... COlumbus §-
Associated Much Publishers, fnc.. ..BRyant 9
Audio-Scriptions, Inc.. .. ...Clrcle 7-
Broadcast Producers of N. Y. . Eldorado 5
Ted Collins ........... .. _Clrele 7
Columbia, Artists, Inc..... .. . Wickersham 2
Columbia Recording Corp........... ... Clrcle 7
Decca Records, Inc. ............. COlumbus 5-
Federal Transgsibed Programs, Inc...CAledonia 5
H. S. Coodman ................. Wickersham 2
Jean V. Grombach, Inc. ... . ... .. .. Clrcle 6
Hansen Associates ............. MUrray Hill 4-

Radio Features. .. .. VAnderbilt 6
Audio Video Corp..... Clrele 7

Heffelfinger
Intercantinental

. .BRyant 9-
-0141
-0077

1176

5240
1247
1348

-0847

7690

-9300
-0094
-2000
-7301

5662

-7530
-3338
-6540

9823

-2450
-4560

Internatianal Radio Productions. ... . .PLaza 8-2600
Kent-Johnson, Inc. . . Lo .PLaza 3-7246
Langlois & Wentworth ............ .ELdorado 5-1620
Phillips H. Lord, Inc............ Wlckersham 2-2213
Charles Michelscn . . .MUrray Hill 2-3376
Milter Broadcasting System 1inc. . ...Clrcle 6-0141
Music Corp. of America......... Wilckersham 2-8900
Musicratt Records. Inc. . . BRyant 3-6555
NBC Radio-Recording Division. . ....... Clrcle 7-8300
Lilian Okun, Inc........... ... ..., COlumbus 5-0600
Peterson Radio Productions.. .. .. Wlsconsin 7-0069
Radio Events Syndicate ......... MUrray Hill 6-3487
RCA Manufacturing Co. ... ._.... ... AShland 4-7605
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Reeves Sound Studios ............... Clrcle 6-6686
Henry Souvaine, Inc........... ... ..... Clrcle 7-5666
Speak-0-Phone Recording &

Equipment Co. ....... .......COlumbus 5-1350
Standard Radio ............ .. ........ PLaza 3-3015
Star Radio Frograms .. ... . . .... ..PLaza 3-4991
Ted Stecle Radio Productions .. .COlumbus 5-6188
Douglas F. Storer......... ... Clrele 7-1150
Edwin Strong, Inc. ... ... . ... ... BRyant 9-5758
Time Abroad, lnc............. ... .. .. Plaza 3-3015
Transamerican Bruadcamng k2

Television Corp. ........ ....PLaza 5-9800
Transcribed Radlo Shows, Inc....... LOngacrc 5-3440
Tyra Productions. . . . COlumbus 5-3737
United States Record Corp .. .Clrcle 5-7190
Universal Recording Co. ... ... . .Clrcle 5-4895
Victor Recording thoratary - MUrlay Hill 4-6200
Voices, Ine. . . .. . Clrcle 5-7270
Roger White . .......... _Clrcle 7-4943
WHN Transcrlphon Service . .BRyanf 9-7300
Roy Wilson ... ... ... ... .. ... ..... PLaza 5-5480
Wolf Associates ... ..... COlumbus 5-1621
WOR Electrical & Recoldlng

Serviece ....... .. ...PEnnsylvania 6-8383
World Broadcasting Sysinm -Wilckersham 2-2100

Orqanizations. I nions and

Government lgencies
Acters”  Equity ..... ..BRyant
Advertising Cleh ... ... ... ..., CA'edonia
Advertising Federation of America. .. BRyant
Amecrican Assocation of A‘iverhsmg

Agencies . ...... . ... MOhawk
American Communications

Association . _BOwling Green
American Federation of

Musicians ... ...... . PEnnsylvania
American Federation of Radio

Artists ... ... L. . .VAnderbilt
American New;paper Publlshers

Association CAledonia

CAP . .COlumbus
Associated Actors & Artistes

ot Amecrica . _BRyant
Broadcast Music Inc. PEnnsylvama
FM Broadcasters. Inc. ... .. .. . .MUrray Hill
Institute of Radio Engineers...... MEdallion

National Association of Broadecasters. . .Clrcle
National Association of Performing

Artists ... ... .. o . L. Clrele
National Labor Relations Board. HAnocver
Piofessional Music Men. Inc.. . .Clrcle
Radio Club of America............. LOngacre
SESAC ... .. e BRyant
Society of Jewish Compaosers. Publishers

and Song Wrters .. ... ,.LOngacre
Songwriters’ Protective Asmcmtmv COlumbus
Women's Nationil Radio Committee ... Clrcle

Railvoad Terwinals

Grand Central . . MUrray Hill

Peansylvania PEnnsylvanta
Hotels
Algonquin MUrray Hill
Ambassador ~Wlckersham
Astor ... .. o Clrcle
Biltmore . .. MUrray Hill
Commodore ......... e MUrray Hill
Edison ..... . .. .. . ... Clrcle
Lincoln I ..Clrele
Lombardy .. .. . PLaza
Necw  Yorker " MEdalfion
New Westen . . . . ... ... ..., Plaza
Park Central .. ... Clicle
Fennsylvania . ‘PEnnsylvanla
Plaza .......... .. . .. ..o PlLaza
Ritz Carlton .PLaza
Ritz Tower .. . . .. ..... " Wickersham
Roosevelt ...... ... ....... _MUrray Hill
St. Moritz .. . . . L. Wickersham
St. Regis ... L. .PLaza
Savoy Plaza . _VOlunteer
Sherry Netherland .VOlunteer
Vanderbilt . ... . . AShland
Waldorf-Astoria . ... .......... .. ELdorado
Warwick ........ ... .o Clrcle

9 355C
5-1810
9-0430

4-7982
9-3006
6-2545
6-1810

5-2000
5-7464

9-3550
6-5466
4-7201
3-5661
5-5965

7-8194
2-4174
7-6075
5-6622
9-3223

5-9124
5-3758
7-4110

6-9100
6-5600

2-0101
2-1000
6-6000
9-7920
6-6000
6-5000
6-4500
3-860¢
3-100C
3-480C
7-800C
6-5000
3-1740
3-4600
2-5000
6-9200
2-5800
3-4500
5-2600
5-2800
4-4000
5-3000
7-2700



Radio Stations

KECA ... ... ... ...... e s FAirfax 2121
KFAC ................ ... .......Fltzroy 1231
KFl ... ... .. . _FAirfax 2121
KFOX .. ..MUtual 2510
KFVD .. DRexel 2391
KFWB ... ... ... ....HEmpstead 5151
KGER . ... ... .. MAdison 2551
L _PRospect 2434
KHY ... . VAndyke 7111
KIEV oo e i CHapman 5-2388
KMPC ... BRadshaw 2-1166
KMTR ...l Hllside 1161
KNX ....... e HOllywaod 1212
KOY (L. A. Office}. ... e Hillside 3374
KRKD .. . e TUcker 7111
XEMO-XERB (L. A. Office) .. .PRospect 9136
NYerworles

Columbia Broadcasting System....... HOllywond 1212

Between 10 P.M. and 8:30 A.M.. HOllywood 7052
Don Lee Broadcasting System........ VAndyke 7111
Mutual Broadcasting System...... ...VAndyke 7111

National Broadeasting Co.. .. HOllywood 6161

Station Representatives

Walter Biddick Co. .. Rlchmond 6184
R, J. Bidwell Co..................... PRospect 3746
John Blair & Co....... .............. PRospect 3584
The Branham Co. ................. .. Mlchigan 1269
Free G Peters, Inc. ... .. ... ... ....... VAndike 0569

Furgason & Walker, Inc.. .
George P. Hollinbery Co... .

... ..GRanite 1726
..VAN Dyke 7386

Joseph Hershey McGillvra. . ... ... .. .PRospect 5319
National Broadcasting Co. .. . ... .. HOllywood 6161
Edward Petry & Co.................. MIchigan 8729
Radio Sales ............. ... ..... HOtlywood 1212
Paul H. Raymer Co.................. VAndike 1901

Reynolds-Fitzgerald, [nc.
Howard H. Wilson Co..

.............. TUcker 2474
.GRanite 1726

ldeertising Ygencies

Alber R. H. Company. . . ... .. ... __. PRospect 3331
Barnes Chase Co. ................... PRospect 4118
Batten, Barton, Durstine & Osborn...HOllywood 7337

Benton & Bowles Inc.................. Hlllside 9151
Bofsford, Constantine & Gardner...... PRospect 08205
Brisacher, Davis & Staff. .PRaspect 9368
Buchanan & Company, Inc.......... ... MIichigan 2156
Campbell-Ewald Company ............ PRospect 1275
Erwin, Wasey & Company............. PRospret 5317

| IMPORTANT RADIO

Telephone Numbers
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Sidney Garfinke! Advertising Agency. . ... TRinity 8445
Classer Advertising Agency............ Fltzroy 2141
Hlllman-Shane Advertising Agency Inc. .VAndyke 5111
Hixson-O’Donnell Advertising ......... MuUtual 8331
Lenner & Mitchell................ CRestview 1-5206
Lord & Thomas ................... HOllywood 626%
McCann-Erickson Inc. .... Mlchigan 404S
McKee & Afbright, Inc.. ...... HOllywood 8363
Miner, Dan B. ........... .. ... ..., Richmond 3101
Morgan, Raymond R. Co. .. ........ HEmpstead 4194
Nccdham, Louis & Brorby. _......GRanita 8803
Neisser-Meyerhabf, Inc..... ... ... ..... TUcker 2607
Ruthrauff & Ryan Inme. ... .. ... .. ... Hlliside 7593

Scholts Advertising Service.. .. ... ... Michigan 239§
Barton A. Stebbins Advertising Agency..TRinity 8821
Thompson, J. Wahtter Co.............. Hlllside 7241
Ward Wheelock Co. .. .......... ... .Hlliside 0191
Weinberg, Milton, Advertising Co....... TUcker 4111
Young & Rubicam lne, ............. HOllywood 2734

Program Producers and
Trauscription and Recording

Companies

Aerogram, Inc. .. oLl GlLadstone 4848
Associated Transcriptions of Hollywood. Hlllside 4229
Walter Biddick Co. ............... Rlchmond 6184
Columbia Recording Corp.. ... ... ...... GRanite 4134
Paul Cruger ... ........... ....HOllywood 9352
Davis & Schwegler.................... TRinity 2006
Earnshaw Radio Productions .. .. ... Gladstone 2555
Eccles Disc Recordings ................ Hillside 8351
Electro-Vox Recording Studios ..GLadstone 2189
Fields Bros. Radie Corp. ...... . .HOllywood 7305
Irving Fogel & Associates ....HOllywood 5107
Grand-Melville Co. ........... ...CRestview 6-6543
Hollywood Recording Co. . ............. Hiliside 3097
Lippe & Lazarus Productians. . ... WAlnut 2445
C. P, MacGregor ........ccvvvveivinin Fltzroy 415)
R. U. Mclntosh & Associates.......... SUnset 2-9275
Raymond R. Morgan Co. ... ... . ... HEmpstead 4194
Music Carparation of America.. ... BRadshaw 2-3211
NBC Radio-Recording Division....... HOllywood 6161
George Logan Price, Inc. .......... .. EXposition 1960
Radioaids, Ime. ..... ... ... ... .. .. HOllywood 5107
Radio Producers of Hollywoed.......HOllywood 6288
Radio Recorders, Inc. .............. HOliywood 3917

Radio Transcriptions Co. of America..Hollywood 3545

RCA Manufacturing Co. ... .......... Hlllside 5171
Rec-Art Studios .................... PRospect 9232
fdward Sloman Productions....... CRestview 1-2242
Speed-Q Sound Effects. .......PRospcct 2035
Standard Radie, Inc. ............ . ..., Hillside 0188
Wolf Assocfates, Inc................. Gladstone 6676

World Broadcasting System.......... HOllywaod 6321



Radio lriists

Columbia Artists Bureau
Columbia Management of Calif.

Consolidated Radio Artists .
Everctt N. Crosby, Ltd..
Dolan & Doane . .....
Fanchon & Marco . .
General Amusement Corp
lrwin, Lou . ........ ..
KMTR Artists Bureau. .
Lyons, A. & S.. .
Morris Agency. William
Morrison, Leo ...... ..

Music Corporation of America. .
NBC Artists Servce.

Sclznick. Myron

Swanson, H. N.

Vgencies

...HOllywood 6365
.. .HOllywood 6365

_.CRestview 1-1171
.. .BRadshaw 2-2771
. .CRestview 1-9185

..HOllywood 5341
BRadshaw 2-4259
...... OXford 1005
. HOllyweod 0777
.BRadshaw 2-2863
BRadshaw 2-4111

..CRestview 1-9$191

BRadshaw 2-3211
- .HOllywood 6161

..BRadshaw 2-1133

CRestview 1-5115

Publications

Broadcasting & Broadcast

Advertising
Daily Variety
Printer's Ink .

Radio Advertising (Rates and Data)

RASIC TAILY
Radio Guide
Variety

Western  Advertising

American  Airlines ... ...
Grand Central Air Terminal.
Los Angcles Municipal Airport

Gladstone 7353
HOllywood 1141
. .MUtuai 1809

_TUcker 9706
... OXford 2061
Hallywoad 1141
.VAndyke 6320

.Mlichigan 8822
_CHapman 5-1222
...ORegon 8-1151

Pan American Airways. ... .. .. .Mlchigan 2121
TWA . ...Mlchigan 8881
Union Air Terminal HOllywood 1606
United Air Lines ... TRinity 4771
Sport Yrenas

American Legion

{Stadium-Hollywood} . HOllywood 2951
Los Angeles Coliseum ....Richmond 8391
Gilmare Stadium WHitney 1163

Railwway Tevminals

Santa Fe
Southern Pacitic .. e
Union Pacific

Hotels

Ambassador Hotel

Biltmore Hutel

Christie Hatel

Clark Hotel e
Dcl Monte Hotel (L. A Offices!
Garden of Allah Hotel
Hollywood Hotel
Hollyweod Knickerbocker
Hollywood Plaza Hotel
Roosevelt Haotel
The Town House

....GlLadstone
....Gladstone

. MUtual 0111

.....Mlchigan 6161

TRinity 9211

- .DRexel
Mlchigan

. HOHywood
. .Mlchigan
EXposition

. HOllywocd
HEmpstead

0n
101
2241
4121
9767
3581
4181
3N
1131
2442
1234

.. .HOllywood
. EXposition

&Y

MENT TELEPHONE

IMPORTANT RADIO AND GOVERN-
NUMBERS IN

Washington, D. C.

Fedevoal Departments and

Vfgeneies

White House . NAtional
State Department . Dlstrict
Treasury Department NAtional
War Department . NAtional
Justice Department .. NAtional
Post Office Decpartment . . Dlstrict
Navy Department Dlistrict
Interior Department

(Oftice of Education’ REpublic
Agriculture Department REpublic
Commerce Department District
Labar Department NAticnal
Federal Trade Commission . NAtional
FEDERAL COMMUNCATIONS

COMMISSION ... .... .. . _Dlstrict
Securittes Exchange Commission Dlstrict
National Labor Relations Board ..NAtional
Wage & Hour Administration .. NAtional
Social Security Board ....... Dlstrict
Supreme Court of the U. S. NAtional
D. C. Court of Appcals NAtional
U. S. District Court (far D. C.).. _Dlstrict
Capitol (Senate and House) . NAtional

Yon-Governmental

Clear Channel Group............. MEtropolitan

National Association of Broadcasters .

NAtional

National Association of Regional Broadcast

Stations o
National Independcat Broadcasters
National Press Club .

Radio Correspondents’ Assn.
{Extension 1310) .

RADIO DAILY

Radio Manutfacturers’ Association. ..

MEtropolitan

REpublic

. MEtropolitan

NAtional

- REpublic
-NAtional

Radio Stations

WISV ..

WMAL-WRC ... ... ...

WOoL ........ ... Ll

WWDC

WINX N
Hotels

Carleton Hotel

Mayflower Hotel

Raleigh Hotel .. .. ... ..........

Willard Hotel . .. ......

.. MEtropolitan
.. REpublic
MEtropolitan

NAtional
REpublic

NAtional

.. NAtional

News Serviees

Associated Press
International News Service..
Transradio Press
United Fress

Baltimore & Ohio R. R.

Pennsylvania R. R, .................

Union Station

.. .Dlstrict
. .NAtional

NAtional

. . NAtional
Railway Terminals

... District
.. .Dlstrict

NAtional

1414
4530
6400
2520
0185
5360
2900

1820
4142
2200
6741
B206

1654
3633
9716
6741
2812
5321
4624
2854
3120

1464
2080

0023
3607
0345

1410
2595
4901

3200
4000
0012
7203
8000

2626
2000
3810
4420

1500
1733
178
9052

3300
1424
2760



READY-TO-BROADCAST
LOCAL PROGRAMS ?

Ww/ ine aadivieecconmmmanding
Wﬁ[dﬂ/ﬂ' loeal commmern il and ~uslain-

MC prodidis

NBE il radio <tations twa
oul=landing <ervices for buihl-

1NBC Y L ~aaru-
corded Procean="" provides “hiz-panme, bigdtine™
Weekh

tinuity Tor 20 <tetlar erios (70 prosrams weeklyy.

Vul.h(‘ 'I.I'(’?I‘IHV' “Ul]~l' llll Hl"

mu=teal proacams b ifling cost, o

2. NBC H}n:l\'l‘mm I'roenin Series. Outslanding.
expertlyv produced curreaces hke The Lone
Ranger.”
Liner<"" "Five-Minunre Mysterie-"- Wil more,

THetty and Bob 7 THothowood Tlead-

CUSTOM-BUILT PROGR AMS
FOR “SPOTS’*?

A NBCT- Teastam T recorded pro-
W, urain =ervice is complete
!%ﬂd/m/ ieludes writing, castinge. pro-

exeine manotactaring and diziethution ol press-

duenon: alaos reenrding. proc-

ing-- -all recordad NBC Othaenostie . Revording.

provessaneand vl lllT'l‘(lI.I'r(“, colvourse,

lor azenvies prelervme (o handle theie own pro-
diretion. Yes- —aml a clinice ol 200 <ations for
advertisers who <elecr NRC Thesauren~ programs

for "~p'\r“ and local broaliasts,
PROGRAM PLANNING HELP?

Inelndes studioz terhnival ser-

Vi vieeocasting help everyihing
ffldl(/%/ vou need. The ummaiehed ta-
cilities nl the "Prowram Center

of Rudia™ are all vour~ when vour <hiow 1< re-

corded T \ B,

AIR CHECKS?

. O eonrsp—"0f 1he line” and

V4 Yol the aie” recordines Tor
M%ﬂdk)ﬁ/ rachio artists produrers. ad-
/ vertisers and agencies — — as

production cheek sod Cor audition. relerence or
rebroadeast. Complete facilities at all oMces.

—u=¢ all or part of NBC = complete radin-recording
~ervice. et us ademonstrate how th

sersice fits your requirem

; Scoves of advertisers and agencies—layge and simall

murstanding |

e ad Dyt migark

NATIONAL BROADCASTING COMPANY

A Radie Corporation of Americo Service

RCA Bldg., Radio City, N Y, « Trans-Lux B'dg.. Washington, D. C. = Merchandize Mart, Chicago * Sunsel und Yine, Hellywooc



| IMPORTANT RADIO |

Telephone Numbers
| in CHICAGO

| A G

- - i Campbell-Ewald Co. .. ........ CENtral 1946
Radio Stations Cecil-Presbrey ... . CENtral 5255
KSTP (Chicago offices . .. ... SUPerior 8660 Compton Advertising . .. . .. ... .. . STAte 8747
WAAF ... ... .. e RANdolph 1932 Critchfield & Co. ... .............. SUPcrior 3061
WBBM . . ..WHItehall 6000 Doremus & Co. ..... .. ............ CENtral 9132
WCBD ... ... ... S SEEly 8056 Sherman K. Ellis & Co...... . .. . .HARrison 8612
WCFL ... ... L ... .SUPerior 5300 Erwin, Wasey & Co., Ltd......... .. RANdolph 4952
WCRW . - .. ......LINcoln 2188 Albert Frank-Guenther Law, Inc.. DEArborn 8910
wtﬁi G C§Awfq'd 2433 ). Stirling Getchell................. HARrison 2606
WEES s UEEE’E“I" 3366 Goodkind. Joice & Morgan _.. . ...SUPerior 6747
won SRR AT ‘/r 0100 Grant Advertising, Inc..... .. c. ... ...SUPertor %059
whFe . E - - LAWnL;j';?e 8228 Henri. Hurst & McDonald, knc.... ... SUPerior 3000
WHIP . B 4 H. W. Kastor Advertising Co.. lne. . CENtral 533)
S RRTR o - .. WEBster 4514 Lord & Thomas ..................... SUPerior 4800
WHN (Chicago oftice! -+ RANdolph 5234 Maxon, Inc. DELaware 3536
ww{l}) IChicag office: o gT[Q: ;13752 Hays, MacFarland & Coo..... ... .. RANdolph 9360
wis T HAYmarket 7500 McCann-Erickson, Inc. ... .. ... ... WEBster 3701
WLW >(-C'H|‘ca>gc.:' -df.ficc‘ STAte 0366 McJunkin Advertising Covovviniieien STAte 5080
T Y ; C L. Miller Co. e .CENtral 1640
meA'Q ................ - Msllé:?;anl: ?ggg Needham, Lours, & Brorby, Inc........ .. STAte 5152
WMCA lChicago " officer o STAte 9393 Neisser-Meyerhotf, Inc. ... .. . . .DELaware 7860
WOR (Chicago office) " 'SUPerior S110 Presba. Fellers & Presba. ... ... CENtral 7683
WSBC . . ’ ' _SEEly 8066 Roche, Willams & Cunnyngham .... HARrisen 8490
T . Rogers & Smith .. . ... ... ... ... .. DEArbarn 0021
Ruthrauft & Ryan. Inc. .. .. ..RANdolph 2625
- e Russell M. Seeds Co. .. . .. DELaware 1045
National Vetworhs éhe'kma(? bc, h:;rquc"c tnc. . . DAELawnrc g]ogg

Columbia Broadcasting Systc.n WHItchall 6000 fack-Coble Advertising _ Agency. -..RANdoloh
Mutual Broadcasting System........... SUPerior 0100 d\;ad‘:""'{g:er:';‘l"n“;”‘,ﬁ;enff sooeeoo SUFerior 0303
National Broadcasting Co.... .. ..SUPerior 8300 Wessel Co. ... T ViCtory 1300
Young G Rublcam Inc. . ... ... .. CENtral 3144

Station Representatives

Program Producers and
John Blair & Co. . .SUPerior 8659 )

The Branham Co. . 7 CENtral 5728 T'ranseription and Recording
Burn Smith Co. . CENtral 4270 [P
Capper Publications .. .. .. .CENtral 5977 : Compuanies
Cox & Tanz....... o .. . FRAnklin 2095 Chicago Recording Studios c.......WEBster 7288
The Foreman Co. . DELaware 1869 Columbia Recording Corp... . . .. WHIitehatl 6000
Forjoc G Co. .... . _DEAborn 3271 Decca Records. inc. ........... . .DELawarc 8300

free G Peters ... .. . .. . .. FRAnklin 6373 Estelle Lutz Artists Burcau HARrison 3435
rurg,]sgn G Walker. STAte 5262 International Radio Productions.. .... CENtral 4547
Arthur Hagg & Associates . CENtral 7553 Music Corporation of America...... DELaware 1100
Headley-Reed Co. . . .. . ... FRAnklin 4687 NBC Radio Recording Division .. . _SUPcriar 8300
George P. Hollingbery ... ... e STAte 2898 Parkcr-Piper Talent Productions DELaware 2277
International Radic Sales.. .. .. ...CENtral 4547 Press Radio Features .......... . .RANdolph 9333
The Katz Agency .. _ CENtral 4238 RCA Manufacturing Co. .......... DELaware 4774
Joseph Hershey McGlllwa .. . .. ...SUPerior 3444 Radio Recording Studios .. .... EDGcwatcr 6461
J . McK.aney & Son .. . .. .. ...SUPerior 9866 Standard Radio, !nc. . .......5TAte 3153
National Broadcasting Co. .. . . SUPerior 8300 Transamerican Broadcasting Cr
John H. Perry Associates .. .HARrison 8085 Television Corp. ......... . .. STAte 0366
Ldward Petry & Co. . . . DELaware 8600 Carl Wester & Co. . RANdolph 6922
Radio Sales .......... WHItehall 6009 World Broadcasting System .... ..SUPecrior 9114
Radio Advertising Corp.. .. _... .. CENtral 1743
William C. Rambeau Co.. .......... ANDover 5566 .

Paul H Raymer Co.. . .. .. ...SUPcrior 4;;3 Yews Ygencies etpred

Reynolds-Fitzgerald, Inc. ....... .. ..... STAte 4294 s gl H .

Sears & Ayer......... ... ... .... SUPerior 8177 Insactutions

Weed & Co. . | RANdo!ph 7730 Associated Press ....... ......... .. STAte 7700

Howard H. Wilson Co.. .. . ...CENtral 8744 International News Service . ... ... ANDover 1234

B X Transradio Tress Service ... .. STAfc 8091

tdvertising Ygeneies United Press ....... e RANdolph 3666

Aubrey, Moore & Wallace Inc.. .. .RANdolph 0830

N. W. Ayer & Son. dnc.............. RANdolph 3456 Organizations and U nions

Batten, Barton, Durstine &

Osborn, Inc. ... ... ... .. ... ... SUPerior 9201 Actor's Equity JE .. .WELlington 6377
Blackett-Sample-Hummert, Inc. ... DEArborn 0900 American Federation of Musicians. ...... STAte 0063
William Blair Baggaley, Inc........... . STAte 2154 American Federation of Radio Artists. .. SUPerior 6517
Buchanan & Co. ............. ...... SUPerior 3047 ASCAP .\ .iiiii e RANdolph 1805

Leo Burnett Co. ......... R CENtral 5959 University Broadcasting Council .. ... CENtral 2015
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BROADCAGT

Benn Hall
Staif of RADIO DATLY

Sl’()'l' broadeasting is assuming greater
importance than ever as a potent
branch of radio advertizing.  Flexible,
sdaptable, and capable of being “local-
ized,” has been in inereazing use
since it wias frst oried. Advertizers who
<aw xpecial mavketing problems and op-
portunitics  presented by the  defense
meazures found in radio an ideal
medium to quickly and effectively reach
andiences  with  inereasing  purchaxing
power.

s<po

S]mt

But it’s not only in special ecascs of
thix type that spot vadio dramatically
emerges Lo do a unique job.  Day-in.
day-out spot advertixing hus proved itselfl
to be a solid and practical medium for
selling goods of all types to all kinds of
customers and to solve numerous salex
problems effectively and economically.

Flexibility
Reing among  the most Hexible of
medin, spor radic may be used as oan

independent advertising arim. o1 may be
uzcd In conjunetion with other forms of
radio advertising, as well as with mag:-
zine, newspaper. and farm paper cam-
paigns. Tt can be usced to give added
impetus to a national ¢:mpaign; it can
be used in opening new markets: it can
he the needed “shot-in-the-arm™ to arouse
slumbering =ules by hypoineg customer
and dealer Iinterest.

New produets may be tested via spot
radio. Consumer acceptance, dealer co-
operation, distribution--all the faetors
which may make or break a new producr

.

may be tested “in miniature” throngh
the proper use of spot radio.

These are some of the jobs spot radio
does,

National and regional udvertizers know
spot radio will move goods from shelves
and showrooms.  The list of “contended
users” s a “Who's Whoe™ of Ameceriean
advertizers. Such firms ax Bulova, Ksso.
Ex-Lax, Ford, Carter’s. and Procter &
tamble are among the diverse companics
which have effectively =old their gonds
wirh the aid ol ool advertizing.

That Budget

Jut zpot viadio 12 by ne means confined
to advertisers with bulging b nkvolls.
Small firnt nave orten seen soar
throueh the judicious use of spot radio.
There are ow lnancial limirs to spot
hroadeasting A sweprisingly small ad-
vertisme budget can make one a xpon-
sor. andd there's no ceiling on whet may

~oles

be  spent by Iarge  advertizsers.  Dro-
rams or dnnouncerents may he o pur-
chased on one or hundrveds of stations,

Day or evening hours may be used.

An indication of the importance of spot
radio o advertizers may be scen in the
various moves to sceure additiono] sta-
tistical data regarding the activity of
spot account=.  The NAB and Nuational
Radio Reeords are awmong the groups
which have  established machinery  to
seeure ond make available <pot broad-
casting facts

Cooperation

The =tation representative has grown
in influence and in prestige throueh his

promotion of =<pol radio. He it is who
“seouts”™  for accounts which may  be-
come active. who atlempts to interest
new advertisers in spot radio. and to
<ell his stations to agencies. The mil-
horn-and-onc-details of  servicing  both

ACcounts
Job,

aml stations are part of his
He is the vital Tink between station
and ageney-—availabilities, snitable pro-
gras or spolz at the vight hours for
special merehandising cfforts, statistienl
diata on stalions and markets are amony
the needed faets he furnishes as they ave
neceded.,

Station=. representatives, agencies and
advertizers have in spot radio a dynamic
and effeetive advertising medium which
ix finding  inereasing  acceptance from
bolh large and small spongors.

* * * x * *



96,453,603

DID YOU GET WHAT

Thar stririg of boxcar Aigurcs represents what
advertisers spenc for time alowe on three ma-
jor radio nctworks during 1940, When the
figures for 1941 arc in they’ll probably be as
big—or bigger. Some of 1941's expenditure
will wen inro sound investment. Some will
have to be written off as specularions that
turned inco duds.

You can do a sounder joh of selling aver
the air if your programs are Ross Federal
tested. By knowing, day by day, who hears
your program, who knows whar you are sell-
ing, by knowing how many listeners become

buyers—and WHY, you can get rid of the

YOU WANTED?

bugbcar of hit-or-miss spending and really
make radio wock for you.

Ross Federal Research coincidental sur-
veys will measure the size of your radio audi-
ence quickly and accurately in any American
community. Ross Federal personal inrerview
studies will speedily measure how effectively
you: radio advertising is converting listeners
into purchasers. A complete study of your
radio market—planoed the Ross Federal way
—will give you the facts you need to procect
your investmnent in radio advercsing.

Ger in touch wich a Ross Fedcral Research

man today. Let him help you plan for '41.

SThc anoun! advertisers paid for time adune on threc mujor networks druring 1940, Figures from Broadeasting, Jan. 20.

ROSS FEDERAL RESEARCH

CORPORATION - 1B EAST 48th STREET - NEW YORR

Busion  New Haven  Albany  Buffals  Philadelphia  Piasburgh  Cleveland
Cincinnati -~ Washingion  Charlotte  Memphis  Adania  New Ocleans  Detroic
Chicago  Milwaukee  Minncapolis  Des Maoines  Kansas Cigy Indianapulis
Omaha St. Louis Dalilas Oklahoma City Los Angeles San Francisco
Portlund  Seaule  Salt Lake Caity  Denver




Comparative Major Network Billings
Fox
1940 —1939—1938 —193 7 ==

Columbia Broadcasting System

1940 1939 1938 1937
January .. . . $3,5675.946 $2,674,057 $2 879,945 $2.378,620
February ... ..... .. 3,330,627 2541512 2.680.335 2,264,317
March e .. 3.513,170 2.925.684 3.034,317 2,555,716
April .. .. 3,322,689 2,854,026 2,121,180 2,563,478
May .. .. - 3,070,727 3,097,484 2,442,283 2,560,558
June e o 3,144,213 2,860,180 2,121,495 2,476,576
© July .. . 3.071,398 2,311.953 1.367.357 1,988,112
August . e 2,875,657 2,311,636 1,423,865 1,953,280
September .. .. 3,109,863 2,563,132 1,601,755 2,028,585
October ... . ... . 4,001,492 3.366,654 2,387,395 2,505,485
November ... . . ... . 3,689,778 3,474,163 2,453,410 2,654,473
December .. . .. . 3,819,989 3.529.154 2,529,060 2,786,618
Total . .. $41.025.549 $34.539.665 8$27.345.397 $28.722,118
Mutual Broadcasting System
1940 1939 1938 1937

January . . . S 317.729 8315,078 $269.891 8213,748
February .. ... 337,649 276,605 253.250 232,286
March ... .. e 390,813 306,976 232,877 247,431
April .. ca . 263,168 262,626 189,545 200,134
May . .. 322,186 234,764 191.201 154,633
June .. . 299,478 228,186 202,412 117,388
July ... .. 235.182 216.583 167,108 101,458
August .. .. . 227,865 205.410 164,626 96,629
September .. . 283,463 210,589 200,342 132,866
October ... .. 781,676 428 .22] 3147.771 238,683
November . .. 627,562 327,045 260,929 258,357
December . . . 576.983 317.699 337.369 245,465
Total . . $1,767,054 $3.329.782 $2.920,321 $2,239,077

Nahonal Broadcasting Company
(Combined Blur and Red Networks)

1910 1939 1938 1937

January .. S $4.405,208 $1.033.900 £3.793.516 $3.541,999
Febrnary .. 4,132,084 3.718.695 3,198,053 3,295,782
March .. R 1,304,344 1,170,852 3.806,831 3,614,283
April .. S 4,041,518 3.560.984 3,310,505 3.277,837
May ..... .. . . 1.034,622 3.702.102 3,414,200 3.214.819
June .. . .. . 3,642,100 3,382,104 3.200.569 3.003,387
July .. . 3.830.438 3.283.555 2,958,710 2,707,450
August .. 3,738,262 3.312.570 2,911,099 2.784,977
September .. 3 879,779 3.315.307 2,979.2141 2,850,581
October ... . . 5,045.691 1,219.253 3,773,964 3.339,739
November ... 4.699 078 1,231.981 3 R48,919 3,381.346
December e 4,909,873 1,279,748 3,887,072 3.639.086

Total ... ... .. $50,663,000 $45.244.354 $41,462.679 $38.651,286



CLASSIFICATION BREAKDOWN
OF

1940 NETWORK EXPENDITURES

Compiled by National Radio Records

GENERAL L . R R . $86,911.904
Agriculture . . . ) . . 3 219,138
Alcoholi¢ Bever aze . o . 25,135
Amuscments L 15,275
Confections . . 2,080,070
Educational . . o . e 714,416
Groceries ... .. L o 17,923.862
Baking Products . ) $ 1,496,525
Beverages . 4.606,162
Cereals and Breakfast Foods. .. 5.023,843
Condiments . A 177,812
Dairy Products . . 3.104,046
Disinfectants and Exterminators 68,794
Laundry Soaps and Cleansers o 11,265,146
Meats. Fish and Poultry. . 712 811
Miscellancous . 8,168,723
Housing Equipment. and Supphe\ . . 1,600,732
Industrial . . . ) 586,616
Insurance . R 731,427
Jewelry and Silverware . . o 302,000
Medical L ) . 8,704,500
Miscellaneous . S . . 933,043
Publications . . o 344,468
Publie Utilities . . o 407,028
Radio .. .. . o . 35,232
Tobacco . L . 14,703,623
Cigars . . 916,054
Cigarettes . 11.338.194
Smoking Tobacco . 2,444.835
Miscellaneous .. . 4.110
Toilet Requisites . . Lo 17,689,002
Antiseptics ) . . 383,163
Dentifrices e 1972879
Perfumex and (0~met1u 3,221,962
Toilet Soups . . . ] 8,457,115
Miscelluneous 650,283
Transportation A S 318,563
Wearing Apparel . . . o . 217,844
AUTOMOTIVE 7.487,660
Gasolines and Qils . . . 1,871,515
Passenger Cars . . . 2,116,652
Tires and Tubes . 192,842
Miscellancous 65.651
FINANCIAL . 272,951
Banks and Trust € ompamex 25,025
Miscellaneous 247 926
RETAIL 144,175
POLITICAL 1,638,913
TOTAL $96,455,603



CBS sweeps /-
in 1940
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CBS audience

“The strongest ‘ull-day’ schedule iu wetwork history”™

cgular CAB program ratings show CBS with a consist-
ently stronger schedule than any other network in afl
af 1940, The Columina Network, against all competition,
delivered the Jargest audiences to its chents, for more pro-
cram-periods m the ensire broadcasting day than gny other
network. Counting every rated regularly sponsored quarter-
hour on all nerworks i all of 1940, CBS averaged 161
“tirsts” cach week against all competition; the sccond net-
work had 154; the third network, only 18 “firses™.

CRS leadership 1s most striking in “the major battle-
vround of network competition”; in the tensely competitive
evening hours. Whether vou take the entire evening (6:00
p.m. to 12:00 m.) or just the heart of the evening (8:00 to
10:00 p.m.), CBS woms soie “firsts” than the second and

third wetzcorks combined. The exact cvening score 15 shown

in the charts, for all of 1940,



idership 1n 1940

“In the major battlegrounds of network competition™ ™

6p.mtol2m E ST
(SEVEN DAY 10T7AL:

6p.miol2m ES.T.
(FIVE DAY TOTAL!

NITWORK 2 KITWORK 3

NITWORK 3 " NItwORK 3

WEEKLY AVERAGES, O F |1

8tol0p. m E. S.T. BtolOp m E ST >

(FIVE DAY TOTALS {SEVEN DAY TOTAL)

: HETWOFR)Y 3 :
METWORK 1 c8 " HMETWORK 2

These charts are based on CAB rated ~por-ared
Vot ”l”‘]i)"]

programs in 1940, and <how the av
of quarter hours, vach week 0 1940 i which wach
network delivered the Tirees qudience to its clients
against «/f other network competition,

htE.>0T, and ®:ooto 1w pom, ELS.TL

& 6:00 p.mito12:2e mi

See teNt ot fASIAR page Tar scete op asitoy droascasting Jdav.

and q



more than was
 ever before invested
~in any network!

" THE COLUMBIA BROADCASTING SYSTEM




— Agency National —
Network Expenditures

1940
Blackett-Sample-ITummert 812,108,788
Benton & DBowles 7.678,571
Young & Rubicam 6.197.166
Ruthraufl & Ryan 6.343.379
Compton Advertising 5.282.502
J. Walter Thompson 1,572,235
Lord & Thomas 3.779.806
Newell-Emmett 3.526.319
BBD&O 3411767
Ward Wheelock 3.344475
Pedlar & Ryan 2.880.022
Wm, Esty . 2.652.805
Russel M. Seeds 1.920.143
Biow Co. 1.850.310
H. W. Kastor 1.603.328
Lennen & Mitchell 1.579.545
Knox Reeves 1.556.256
N. W, Aver 1.495,547
Stack-Goble 1.460.784
Wade Advertising 1.393.382

\ul among 20 leaders

Columbia Broadcasting
System 1940 Sponsor
Expenditures

R1.09°2°
1.011,289

Genernl Foads Corp.. 519

Campbell Soup Co.. . ..

Colgate-Palmolive-Peet Cao.

Lever Brathers Co.. o ..

'rocter & Gamble Co..

Liggett & Myers Tabreco Co.

William Wrigley Jr. (o, ..

Brown & Willtani~un 10hu|u (nr]»

K. J. Reynolds Tobacen (o, R

American Tobacco Co.

Chrasler Corp. ..

Fard Motor Co,

American Home 1

The Texans Co. .

Continental Baking (n l||(

sterling Producets, Ine,

Philip Morris & Co,, .

Prudential Insurance Co. of \nnrl: a

et Milk sales Corp.. ... ... ..

General Mills, 1ne, ..

(nrn Pradurts Refining (oo .

Lady I'slh(-r Co.
0i

‘Hl(»h‘
HIRN S B
o1t
DOR, O

Gulf Oil Corp. . ...... o
Chesebrough Mfg, Co... . .
Penn Tobncco (o.. ... ..
U. S, Tobaceo Co.
The Lambert. Co. .

1939 1938
([@R)) N10.714.498 ( 1) 89,093,125 ( 1)
(2 5.385.301 ( 1) 1.800.399 ( 1)
(3) 6.481.352 ( 2) 5.093.640 ( 3)
9 1.991,348 ( 3) 1.015.959 ( 6)
(@) 3811128 ( 7) 3.107.788 ( 7)
( 6) 6.342,26R ( 3) 5.320,608 ( 2)
(@) 3,891,308 ( 6) 1.791,586 ( 3)
( 8) 1,987.362 (11) 1.693.314 ( 9
9 2.481 296 (10) 1.588,554 (10)
am 2,595,270 (D) 2,258,425 ( 8)
an 2.902.570 ( R) 1.588.185 (11)
(12) 1.852.529 (12) 1.096.359 (18)
13 1.400.433 (15) Yo
(1) 1,234.522 (18) 1.081.115 (19)
(15) 1,732,120 (13) 1.245.302 (15)
(16) 1.613.974 (14) 1.500.635 (12)
(17) & ‘ o
(1R) 1.144.316 (20) 1.397.535 (13)
(19) 1.294.410 (16) 1.007.060 (20)
20) 1.236.254 (17) 1.383.741 (14)
Campata Sales Co, siro
‘The Cudahy Packing Co.. . 368,199
California Fruit trowers Exchange LIR.A6E
\rhl Corp. .. ... ... .. 31,836
Gearge A, Hormel & Co.. . 303,610
International Nilver Co.o o0 302,000
Gillette safety Ruzor Co.. .. 01291
2G72,590

Ethyl Gasoline Corp,
1

ink l'roduce l\ ( mp
l ulnmﬂ('l.ll Cradlit Co.

h lnir Refining Co.

i Cala Co.

. Lipton. Tne..
Hawaiinn Pineapple Co.,
RBowey's, Inv,
Floridi Citrus Commission .
Best Fowdds, Ine.

1td.

Lihbey-Owens-Ford Gliass Cou oot

Mennen Cu
Los Angeles Noup Coo.
The Pure Oil Co.. ... ...

rrurity Bakeries Serviee Corpo. oL

Fels & Co.
stephane Brothers

Cora Cola Cao,

National Lead Ca. ..
Columbia Recordiag Corp. . - .
Avien Fishier Tobaeeo Coo. ..
Beneficial Management Corp. .
Union 01l Co. .
Bathasweet Corp, ... . .

. Lerillard Co. . ... ...
Chamberlain L,
Wilmington Traus ( .
Colonial Dames,
Tidewater \axoe

g3

tul 0il (u

2L L0N

1 l‘i (i 3 t
111,050
106,010
99,819

16,080
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Peter Paul, Ine. .
Alhers Brothers Milling Co.. .
Atlantic Refining Co. ... ...
Planters Nut & Chocolate Co..
Langendorf United Bakerles. ... ...
Great Atlantic & Taeifie Ten Co.
General Petro’eum Corp. of Calif,
Paramount Pietures, Inc..

Smith Brothers . ... ...

Kuox Gelutine Co.. Inc.. .
Holland Furnaee Co.
E. K. Squibb & =Sons<
F. R. Washburn Candy
D. Ghiradelli Co.
Luden's, Ine. ... ... ..
Rio Grande Oil. Ine.. ...
Chocol Proaducts Co.. ..
H. P. Hood & “~on~. . ... .
Noxzema Chemieal Co.
Palitienl Advertisers

Corp.

11.881
14,295

12,283
11.667
8,991
8,800
R.R08
8].807
T.366
65.026
3.061

TOTAL
—ee —
Mutual Breadcasting
System 1940 Sponsor
Expenditures
The Wander Company . . .. ... .. 8 526,020

Bajuk Cigars, Ine. .. .
Gospel Broadeasting Aswoc mﬂnn
General €Cigar Co. ...
Macfadden Publicationx
Riehfleld Ot Corporation. .
General Buki
Ameriean ely Razor Corp.
Lutheran Lavmen'™ Leagne.
Wheeling Steel Corp.... ..
Gillette NSafety Razor Co..
The Carnation Company .
Tronized Yeast Co. .. ...
The Cudahy Packing Co.. .
White Laboratories, Inc,
Ameriean  Economie Foundation
Deluware, Lackawanna & Western Coal
Ca. e
Tlinnis Meat (o,
K. K. Semler, Ine.. ..
Ameriean Tobaceo Co..
Philip Morrls & Co.
United Air Lines
Howard Clothes .. ..
The Mennen Company .
Griflin Manufacturing Ce.
Teter Taul, Ine. ...
National Refining Co. ... ..
V. La Rosa & Sons, Ine, |
Bell & Company .. .. ... ... .. .
Young PPeople’s Church of the Air. .
Amerienn Rird Produncts, Ine,
Hartz Mouniain Profduets
Thileo Rudio & lr-lﬂnu)n

(‘m, .

Moody Bible Institute.
raul F. Beiehh Co.. ...
Detroln Carporation

Videlio Brewery, Ine. .
Johin B. Canepa Company
Iaramount Pictures, Ine,
Willium Demuth & Co.
National Conference of I'rn\or A l-\au-
gelism
Detratt Bible Class
Swift & Companvy .. BN .
The Mualtex Company, lnc ............
Fl Paso Countv Board of Development
Paliticnl PR
Cooperative

TOTATL

-)HI(H')

]"‘ I()h
1235356
116,331

00852

‘ﬂ IR

26,025
2236
19,189
18.051
17.118
15,000
11370
13.657
13,152
11,880
10817

5.a%1

1.110

2973 808
110.68%8

CR156T.00
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1940 Sponsor

National Broadcasting Co.

Expenditures
R ——
Adam Hat Stores. tne.. . ... 2 R
Alr Conditioning Training Corp. . . L1116
Ameriean Home Produets Co.. .. 1,909,113
Ameriean 03] Co. ... L
Ameriean Tobaeco Co., Ine.. . 1111570
Balibitd, Inc.. B, T.. ... . ... G1R.961
Bank of Amer. Nat. Trust &
Nssne L 16.811
Bell Telephone System ... ... ... . 106,308

Befter Kpeech Institnte of Ameriea. .
Bristol-Myers Co. .
Brown & William«on Tnh.ircn lnrp.

Canada Dry Ginger Ale, Ine

Canadian Railway A<on,
Cardinet Candy Co.
Carnation Co.

Chamberiain Laborator
Chemieals, Ine.

Citiex Xerviee Co. e
Colgate-Falmolive- t Co.
Consolidated Royal Chemieal Corp.. ..
E.I...

Dul’ant de Neniours Co,
Fmerson Drug (o.
Fendrich, Ine., H.
Firestone Tire & I{uhlu-r o,
Fiteh Co., F. W. .
Foad & Be\eruu lhmulr-.nh-'-.
Gallenkamp Stares (o,
General Eleetrie Co,

General Foods {arp.

General Mills, Ine.

Gillette safety R
Gaordon Baking Co. .

\~~‘|| R

ror (o,

Gireyhound Lines
Griswold Mfz. Ca.

Grove Laboratories. Tue.
Gu'den, Ine., . H...
Hall Rros., Inc.
Hecker Prodnets (nr|\
Hormel, Gen, \. & Co..
Ilinois Central Railroad
Jergens Co., Andrew

Johnson, X, €. X =amn, ne
Knapp-Maonareh Co. .
Ladv Esther Co,, Ltd. .
Lance Packing Co. .
Lungendorf Rakeries,
FLarus Bro. Co.

e

L Bras. ..
Lewis-Howe (o, .
Liggett & Mrers To
Looce Wiles Bicenit €a
Lorillard Co.. I'. ..
Manhattan <oap Co,
Mars, Ine. .00
Miles Laboruteries, Ineo.
Waodern Foed Process Co,

Maore & Co., Benjamin, |
Marrell & Co., John,
Morris, Philin, & Co.,
Murller. €. F., & C(o..
Vnsterole Co.
Nash-Kelvinutor Corp. .
Natlanal Dairy Products (urh
Ohio Qil Co.
Puacifie Coast Borax Co.

R2,016
1.077.176
1,811,033

210,033

626,101
R 516
15,981
330,571
101,982
61125

513,393
02,566
1,261

325,796
1,391,830
95,735

13,850
82,081
161,028
51

188,80
52,520
G002

216551

G0 XK

26,800

3%.101

16,019

31320
3

"OI 68
15,600
102.600

218,096



ORRIN TUCKER
And His Orchestra

Vanagemens: Music Corporation of America
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I'epsodent Co. . . .
Pillabury Flonr Mills Co.. . .
Procter & Gamble Co.. . .. ..

Pure 0il Co.

Quaker Oats Co,

Ralston Purina Co.

Remington Rand. Ine.

Rey nolds Tobaceo Co., K. J..

Richardson & Robbins
Richfield Oil Corp.
~herwin Willinims Co,
~ignal 0Ol Co,

~kelly Oil Co, .
~tandard Brands, kn¢. ..
<tundard Oil Co. of Cal.. .
sieriing Produets,
san Oil Cao.

swift & Co.

Ca.
Tidewater- Associated 0\1 Co.

Inc.

Texas

Tillameok County Creamery \ssn,
Union Ol Co. of Cal.. .

U. S, of Brazil .

Vick Chemleal Co.

Wander Co.

Ward Baking (o, ... ...

Warner, Wm. R., Co. Ine.

Weleh Grape Juice Coo. ... ... .
Wescon Ol & Snowdrift Sales Corp.
Westinghouse Elee. & Mfg. Co..

Wheatena Corp,

Williams Co. 4. B, ...

Williamson Candy Co. .
TOTAL GROSNS COMMERCIAL

EXPENDMTURES

POLITICAL ADVERTISERN
1810

N

Ameriran Lubore Parfy .
A\meriean Writers C omnittee for W |Ill.h'
\seeeiated Willkie Clubs .
Commiltee of Business Men for \\ll“\lt‘
Commmnnistic Natiopal Election Commit-

tee L e
Demacra \.num.ll (ommlll .
Democratic  State  Committee  ¢f  New

Jersey ... L. o
Demuernts for willkie ... ..
District of Columbiun Republiean State

Committee ... ... . L.
Hiram Jolhmson for \en.lmr e
Jeflersonian Demeocerats of the 11 West-

ern Stutes . .
National Feder: l(mn uf I{mm ll an
Women's Clubs of Awmerien
National Indepentdent Commit(ce of \ul-
¢rs for Roosevelt and Walluce .
York sStite Demoreratie Committee
New York State Repobliean Committer
North. California Willkie-MeNary Cam-
paign Commilter ... .
No Third Term Democrats. .. ..., .
No Third Termy Demorrats att Blinois, |
Republiean Natloe Committee ., . ...
Republican State Cannmit{ve of Pennsy l~

New

G910

ARS

319,001
HE N PR
1.01:.990
70,560
201,135
25300356
(1) I
19,506
1.301,199
68,580
<.001,680
676,717
1,788
118,238
19.019
16,321
39158

4 i
29,513
28,260

216,721
18,921

'i“H 861

16,221

T.UBR

T.040%5
260,109

230208
16,151

.12
1,928

Goo

N.I86

3,078
B3O8
ILDLS

vania . - K131
NSocialist Labor Lm,\ ....... 1.231
Townsend for Willkie Club. 2910
Willkie War Veterans National (nlnmi!»
tee . .. 1,188
Willkle "nhmtoers 212
Wamen's Republican ‘Clibs of Roston. TN
Women Workers for Willkie. ... ... ... 1,032
Writers Committee for Roosevelt 2.650
TOTAL GROSS POLITICAL
EXPENDITURES | .. .. R & R09,6808
TOTAL (125 Advertisers), .. ... .. .. .850.663,000

107

Columbia Broadcasting
System 1940 Agency

Gross Billings

Renton & Bowles, lne.. . $3,928.083
Ruthranff & Ryan, Ince.. .. 1,569,185
Y cune & Rohica, Une 1,362,215
Ward Wheeloek Co. B3
BBD&O. hie. . 063,012
Blackett-sample- Hunnnm Inc, 1.959.603
Newell-Emmmeit Co., Ine. 1.589,339
William Esty & Co.. Ine. 1.5315.550
J. Walter Thompsan (o, 1,333,142
Lord & Thomas 1,27 4.855%
The Biow €., Inc.. . 1,091,199
N. W Aser & San, Inc. 1.033, 4372
Neisser-Meyerlioff'. Ine. 0G0.661
Pedlar & Ryan, Ine.. . . 920,519
Buchanan & Co.. Inc.. 920.329
Compton \dvertising, Ine, BRY,G1T
Gardoner Advertising Co. ... ... T01,7338
. W. Kustor & Sons Advy. o0 Tae 613,185
C. L. Miller (o, 366,121
Arthur Konduer, Inc. 532,256
MeCann-Erickson, Ine. ... ... .. 176,830
Joseph Katz (o, . o 169,393
Knoy Reeves \d\rrh-uu. e, 113,378
Lambert & Feasley, Ire. 3R3.163
Anbrey, Moore & Wallace, I)u' 371,042
Mavxen, Inc. . L. L . 261,291
Reche, Williams & Cunnyngham, Ine. 253.031
O'Dea, sheldon & Canady, Ine.. .. .. 209,067
Federal Advertising Ageney, Tne 185.861
McKee & Albright, Tne. I38.310
sorcnsen & Co. . F . 135,567
. M. hle«‘\\vttvr \(] \zonc,\'. Ine.. . 125,232
William Rlair Bageley .\cr\nv_r. R, 121.339
shermpn & Marquette. Ine 116,535

Ravmomt R. Meargan (o..
U. X, Advertising Corp..

Leo Burnelt Co., Ine..
‘)ll)\l)lll‘" Mithun,

Ine.

Aitkin-Kyvoett Co. ...
Westeo Adverticing \EPn(‘\
D'Arey Advertising Co., Iac.
Weiss & Geller. Ine.. ...
Lennen & Mitehell, Tne ..
1. W. Ram«ey Co. ... .
Glasser Advertising \znnu
Brisacher, Davis & Ntaff | ..
Teon Livingston Advertising
Gillhamn Advertising Awenev
Paris & Peart
Smith & Dram, 1ne.
4. D. Tareher & Co.. ..
William R. Rankin Agency. .

Kenyon & Eckhardt, Ine.

Hurald Cabot & Co.. Ine

Walter Daruseh ... ... ..
Gexer, Cornell & Newell, Tne.. .., .
Rennett, Walther & Menadier, Ine
4. M, Mathes, Ineo.
Hivson-0'Donnell Adv.,
Ray Davidson
MeCord Co.
Al raul Lefton Co. Ine..
Harry M, Frost Co., Inc,.
Bernard F. Ostreicher Adv.
Cesana & Assaciates |
Callaway Acsociates

Badger & Browning, ]nr
Direct (no agency)

Ine,

112,132
111,050
98.024
89,985
57.336
837
35,033
11510
30,7237
19,008
18,829
1%.103
11,381
11,667
9.150
R,093
8,896
8,802
3.068
1.566
G.120
5.910
3.081
1.890
3,749

'l 108
3,2%R
1,857
1.130
|00

384

320

214
326,037

TOTATL 1

1,023,519
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System 1940 Agency
Gross Billings

I) Mutual Broadcasting

Blackett-Nample-Hummert. [ne. R
Ivey & Ellington, Inc.. . .

R. H.
Erwin,

Alber Co.
Wiasey & (o., lne.. ..

4. Walter Thompson Co.. ... ..
Federal Adverticing Ageney, Ine..

Sherman K. Ellis, Ine.. .. ... ... .
Batten, Barton, Durstine & Ocborne. Inc,
Ruthraufl & Kyan, lne.. ...

Critehfield & Co, .. .. ... ..o
Kelly, sStuhlman & Zahrndt, Ine..
Maxon, Ine. ...

Wm. Esty & Co.. ..

Arthur Knduer, Ine.
Bay less-Kerr Co.
Neisser-Meyerholf, Ine.
N. W, Ayer & Son, Ine..
Lord &
Biow
H. M.
Redfield-Johnstone, Ine. .
Bermingham, Castleman & Pieree, Inc. . .
Roche, Willlams & Cuonnyngham, Inc., .

Platt-Forbes, Ine. -
Commercial Radio \Qr\lll'

Thomas
Co.. Ine,
Kivsewetter

\(l\lrlnmﬂ
Ageney

Anderson, Davis Platre, Inc..

Weston-Burnett, Tne,
Geoo W, Hartman Co.
McKee & Albright, Ine..
Bass-Luckofl’,
bi
J. Edward Long Ndvertising .Xpenes . ..
Buchanan Co., Inc, PR

Grey Advertising Age
Van sant, Dugdale & Co., lm-
Alrcanters, Inc, .

swnuel Croot Co., Ine,
)lithuﬂ' & White. . ..

Inc. .
Livermore & Durham, Ine..

ingham,

S81,766
510,919
10,421
270,831

266,977

ERYISTH
L6312
181,221
169,520
135926
266
116,531
91,263
8510
TIALD
6X.910
35807
S0.8972
IR 195
10311
10,618
10,201
37.000
17808

26,025
L6
18,051
15,148
15.000
(AR
11,880

Political ... ...
Direct .. ...
Cooperative 1 lll bHH

TOTAT. R,065.0454

—
National Broadcasting
Co. 1940 Agency
Gross Billings
—

RBlackett-Sample-Hummert, Ine, .. .. 89,561,119
Compton Advertising, Ine.. ... ..., .. 1,302,855

3. Walter Thompwon Co..
Lord & Thomas
Young & Rubicam, I[ne..
rredlar & Ryan, Ine. .
Newell-Emmett Co., Inc.. .
Russel M. Seeds Cn,, Ine.

Benton & Bowlkes, Ine.
Ruthrauff & Ryau, Ine..
Lennen & Mitchell, Ine.

Stack-Goble Advertisxing \geney . |

Wade Advertising Agency. .. ... ... ..
Batten, Barton, Durstine & ()shm-n Ine,
Knox Reeves Advertising, Ine.. .. ... ..

Wm. Esty & Co., Inc..
H. W. Kaster & San

Ine.

verticing Co.,

& Co.. Ine..

Frwin, Wa.e)
Biow Co., Inc. ... ... .. .. ...
Rache, Willinms & Cunnyngham, Ine,
Needhan, Louis & Brorbhy, Ine.. .

L. W. Rumsey Coo. o0
Grant Advertising Co.. Ine.

Fuller & smith & Koss, Ine..
sweeney & James (o, ..
N. W, Aver & Son, Ine..
McCanmn-Erickson, Ine.
Warwick & Legler, Tne.

McKee & Albright, Ine.

Henrd, Hurst & MceDonald, Ine.
Gardner \dvertising Co.. .
Wm. H. Rankin Co.......

J. M. Mathes, Ine.

Maron, Ine.
l.eo Burnetit Cao., Ine.. .
Hutehinson Adveriising Co. .
Sherman & Marquette, ITne.

Glicksman Advertining Co., lue.. .
Hixson-O'Donnell Advertllng Ine..
Gryer, Cornell & Newell, Inc.. ..
Beaumont & Hohmun, Ine.. .
Kemxon & Eckhardt, Ine.

Westeo Advertising Ageney

C. W. Hoyt (o, Iue .
Buchanan & Co.. Inc
Franklin Bruck \(l\t‘l’h\llll. lur]l
Wm. Blair Baggley. Ine.
Brisucher, Iavis & Ntaft
Mcejunkin Adverticing o, .
Sherman K. Ellls & Co., Ine.
Byer & Bowman Advertising
Clements Co., Ine. .0 .
Natlonal (huuﬁed Advert
Barton .\, Stebbins Adver
I'itzgerald Advertising Ageney, Ine.
M. M. Fischer Associates, . ..
Tomaschke-Elliott, Inc. S
Leeford Advertising Areney. ..
Long Adverticing Service
Leon Livingston Advertining
Morse International, Ine.
Crumer-Krasselt Co,
Ciompbell-Ewald (o., Ine.
Botsford. Constantine & Gardner ., .
Charles R. Staart. . ...
Critehfield & Co.. .. e
Aabrey, Moore & Wally
Nuchman-Rhades, Inc. . ..
W. W. Garrison Agevncy. .
The (aples Cn.
Al raul Lefton Co., Inc..

Grady & Wagner Co.. ...

Weill & Witkins, Ine.. ... ... ...
Albert Guenther-Frank Law, Ine..
Joseph Katz Co.

Lisle Sheldon
M. H. Hackett, Tne.. .
Waood, Brown & \\mu]
Cesanna & Associates,
Lowe Features
Wr A. Ingoldsby ( JE
Walter Barusch Advertixing Agency .
Glarrer Advertising Ageney . .. ..
Nao ugeney (Bllled Direct) .

\Lv.n \

Ageney

Agenc)
l||‘¢'...
Ltd.. .

TOTAL

1,710,501
1,601,674
1.560.537
1,160,781
1,393,382
1,164,531
1,142,878
1,012,990

990,113
3,610

i

105916
(O Tl B

16,208
BN
JIR02
316,105

$10.933
203,966
239,679
230421

93,179
92566

36,208
34,112
313,261

16,019
11.650
11.310
131

£50,663,000



TEDDY POWELL

“Rand of Tomorrow'’

Jeaturing -
A sweet style that's SWEET!

AND

Swing that is HOT!

<

BLUEBIRD RECORDS

Management: Consolidated Rodic Artists
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NATIONAL SPOT ADVERTIGERS

AGRICULTURAL
Dr. Hess & Clark

GASOLINES & OILS
Atlantic
Esso
Gulf
Richficld
Shell
Socony-Vacuum 0Oil Co.
Texaco
Tydol
White Rose

PASSENGER CARS
Dodge
Ford
Mercury
Packard

TIRES & TUBES

Goodyear

CONFECTIONS
Beechnut Gum
Double-Bubble Gum
Planter’s Peanuts
Henry Heide Cough

Drop=s

GROCERIES
Baking Products
Bits Baking Chocolate
Calumet
City Baking Company
Davis Baking Powder
Drake's Cakes
Dromedary Gingerbread

Mix
Dromedary Date Nut
Bread

Fleischmann’s Yeast
Loose-Wilex Bixcuits
Presto Flour
Ward Bread
Beverages
Boscul Coffee
Chase & Sanborn Coftee
Dole Pineapple Juice
Folger Cottee
Lipton's Tea
Pepsi Cola
Sanka Coifee
Vanti Pa-Pi-A

101 OF MAJOR IMPORTANCE

Breakfast Foods &
(ereals

Cubs

Force

H-0O Ouatx

Kellogg's All-Bran

Wheatena

Dairy PProducts

Borden’s Chateau Cheesc

Borden-Wieland Milk
Bosco Milk Amplitier
Breyer's Ice Cream
(‘arnation Milk
Sheftield Farms Milk
Disinfectants &

Exterminators

Flit

Laundry Soap &
Cleaners

Double Duty Soap
Flakes

Fels Naphtha Bar &
Chip=

Hershoy Soap Granules
Procter & Gamble
Wyvandotte Cleansey
Meats, Fish & Poultry
Treet

Miscellaneous

Birdx Eye Frosted Foods
Dole Pineapple Products
Dromedary Dates

Knox Gelatine

Kroger

Mueller's Macaroni
Spry

Sunkist Fruits

HOUSING EQUIPMENT
& SUPPLIES
D. L. & W. Blue Coal
Kopper's Coke

INSURANCE
North American
Inswrance Co.

MEDICAL
Aspertane
Band-Aid Bandages
Baume-Rengue
B-C-8 Cough Syrup
m

TOILET REQ.

Bluck=tone Aspivin
Bromo Seltzer
Lydia Pinkham
Minit Rub

Mixtol

Muxterole Chest Rub
Nujol-Vita Nujol
Sal Hepatica
Saraka

Scrutan

Stanback

PUBLICATIONS
[.ook Magazine

TOBACCO—CIGARS

Cinco
Harvester
Henrietta

TOBACCO—

CIGARETTES
Camels
("hesterficlds
Lucky Strikes
Old Golds
Sensationg

TOBACCO—SMOKING

Beeehnut

George Washington
Prince Albert
Union T.eader

TOILET REQUISITES—

DENTIFRICES
Bost Toolhpaste

PERFUMES &
COSMETICS
Daggett & Ramsdell
Hinds Honey & Almond
Cream
Krem! Hair Tonic

TOILET REQ.—TOILET

SOAPS, ETC.
Barbasol
Woodbury Faciul Soap



PERSONAL REPRESENTATIVE:
DAVID BENJAMIN




DISTRIBUTION OF NATIONAL SPOT SCHEDULES

By N. Chuvles Rorabavgh, President National Rodio Records

During November, 1940, twenty leading advertising agencies reported
the complete schedules of 133 national advertisers who were active in spot
broadcasting. An analysis of the stations and markets used during this
month discloses a picture of city selection whieh should prove significant to
all broadcasters.

Of the 133 national advertisers, 2 used an average of 122 stations, 8
averaged 72 stations, 11 averaged 33 stations, 21 averaged 16 stations, and
91 averaged 4 stations.

When it came to the selection of markets, however, “C” cities proved
the most used. (In this discussion “A” cities are those of over 1,000,000
population; “B" cities, with 500,000 to 1,000,000 population; “C” cities with
100,000 to 500,000 population, and “D" cities are those with less than
100,000 population.)

SPOT ADVERTISERS T
USING :— s w2
“D” ;2 I & ; z
at €83
0 00 S
ver | o = zE
Stations 55 /6 zz< | Tzzzm
|
30-99 ‘ l
Stations 43% 37% 8 ‘ 72
25 to 49 ; s :
Statians 43% coT 29% n ‘ 33
I
i
10 1o 24 |
Stations 349 40% 21 16
' |
Less Than o
10 Stations 30% . '5% o1 4
£4748 -4 Cities—Over | Million Pupulalion ~¢' Citits—100.000 to 300,000 Population
A% -8~ Cities—3500.000 {a 1.000.000  * ‘D Cities—LUnder (00.00¢0 Populatian

CITY GROUPS BASED ON 1940 CENSUS
The distribution of large and small natiomal spet schrdides is shown in this charl. Advertisers
are grouped aceording to the number of stations used. while the fipures at the righl of each bar
indicate the number of adverlisers and the average number of stations used.

The distribution of all national spot advertising schedules reported by
city sizes shows that 10 per cent of all cities used were “A’ cities, 16 per
cent were “B” cities, 38 per cent were “C” cities, and 36 per cent were
“D” cities.
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GARNETT MARKS

ANNOUNCER—NARRATOR

1939
RUPPERT'S RELAXATION TIME—NBC
ACTOR
DR. CHRISTIAN—CBS ECHOES OF NEW YORK—NBC

SPORTS AND NEWS COMMENTATOR
BASEBALL FOR GENERAL MILLS, SOCONY-VACUUM,
PROCTER & GAMBLE WABC—WSAY 1939
PARAMOUNT NEWSREEL, 1940

NOW ANNOUNCING
WKRC—CINCINNATI, OHIO




THE PROBLEM
0F FREE TIM
BROADCASTING

Ry
Ed Kirby
Necoretary, NUIB Code
Compliance Commitice

T

NTIL recently time-chizelling efforts

emanated—with few exceptions—
from the twilight zone of advertising.
While have always
endeavorod to sccure adequate merchan-
dising of thelr shows, it iz fairly recently
that they began openly to attempt to
“grab” free time.

This iz an evil which has grown and
fed upon itself bccause of two factors
(1) The loose policy of =cores of sta-
tions and. (2) competition among agen-
cies 1o =ecure free time for elicnts az a
demonstration of their fine
ol the account.

reputable ageneies

tservicing™

A Case in Point

A representative of a highly respected
apeney tnquired at the NAB not so long
aga as Lo its attitude in connection with
what to be outricht effort to
secure free time tor commereial purposes.

He stated his case. “We cannot tell
our client to go across the street to the
other agency if thix i« the sort of ‘mer-
chandising’ serviece he wants, So long
as radio stations accept such material,
and so long as competing agencies use it
as evidence of their ability to =ecuve more
results for the advertiser., we are foreed
to compete with them in seccuring frec
time.”

This iz the heart of the problem. The
fact that free tinle is not commissionable
and brings no revenue to the ageney i<
no point of argument now.

* *x Kk K

was dan

*x X
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Mistaken Notion

Many stations use such material in the
mistalien notion that it “will put them in
good” with the agency and that eventual-
Iy they'll snare some business. As a
matter-of-fact, ageney people state that
they find mast of the stations which ac-
cept such “deals” weaken th.iy standing
by giving time away. Agencies know
that if they give it away, they can't sell
It—=s0 it must not be very good. On the
other hand, many stations carrying a
volume of bhusiness from the apency feel
vompelled to accept some of these chizel
“deals,”  thus  encouraging and
more of the same thing.

motre

A Problem

leputable agencics Jo not like the idea
of competing with onc another in non-
commissionable time chisels, but as long
zeveral hundred =stations find such
“deals” acceptable, they are foreed to
do =0 in self-protection and will continue
to do so until stations put an end to the
practice.

But with requests coming from out-
standing, recognized agencies, it is time
the industry paused and considered the
matier as one of the most important com-
mureial problems to be settled this year.

as

(Fditoi's Note: A year-end statement
from the NAR's Burcau of Adrertising
reported that the business of time chisel-
ing was potubly “off.” Aeccording to the
Burearn only oie acteal “free offer had
been reported by wmember-stations, while
sereral advertising ageneies (or sponsors)
had  sought to place ‘cost-per-inquiry’
udrertising oo stations.”  The Bureau
wotifics member-stations of varions types
of objectionable business and also com-
mutnicates with such prospective adver-
tisers. They are invited to buy time on
the regulay basis ond thus muintain the
continued goodwill and covperation of the
bioadeasting industry and at the same
time secure «ll the advantoges of legiti-
mate yadio advertising in selling their
goods to the public.)

* ok * Kk Kk K



100 Watts to 50 Kilowatts

10 1981, Look 10 (T8 1or YOUR Transmitier!

Highest operating efliciency ...
highest fidelity . .. superl ap-
pearance and performance ...
vou get them all in the RCA
Jine of transmitters. Any RCA

RCA
100-250 Watt
Model 250-K

You llfind itall over

transmitter vou choose will pay

L X ¥ .
vouextra dividends for vears to ,}l \ierical W hereyer
Ccome. l'l(’.rlblhl_\' |;r()lm‘l,= yOour 534 You o, You re

? earcely ever out ol

investmentlagainstobsolescence.,

Lhe service arca ol

(" some 250K, some-

RCA 50,000 Watt /3 where!

Model 50-E

Unitied Front Puanel Construc-
tion ¢ High Les el Class B Mod-
vlation & Air-stream Cooled
Throughout » Small Fioor-
Space Regnirements ¢ 5 Kw.

Flatwithin 1.5 DB from 30 10 10000 ey eles,
ap o 95 modalation o Stabibized Feed.
buck keeps distortion down 1o less than 377
) KNS, 00-T300 evelee, even at 95 . modn-
Stand-byv Serviee s 1. . . . :
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IT'S pretty hard to conceive of bacon
without eggs or radio without surveys.
As radio’s popularity has grown by leaps
and bounds with listeners, the survey’s
popularity with sponsors and agencies
has kcpt pace. Surveys have helped con-
vince hard-headed business  executives
that radio dces a «elling job and it has
accelerated the acceptance of radio ax a
dominant advertising mediun.

Sometimes the forest may be a bit
hard to sce becausce of the trees. but es-
sentially the types and pnrposes of sur-
veys are simple. There are various meth-
ods to compute the number of people
who listen to a particular program at a
particular time. but the objective remains
the sam:. No one technique may be satis-
factory for all types of inquiries. but
through the proper usce of available
“tools,” most radio research problems
may be =olved.

Early History

Radio surveys were born when pioncer
sponsors back in the twentics wondered
who listened to their programs. They
asked their friends, the office boy, bell-
hop, and business associates. With in-
creased use of radio hy national adver-
tisers came increazing demands for vard-
sticks. Sponsors wanted to know what
shows reached relatively Lhe largest
audiences at the lowest costs,

Advertisers uzing other media had been
“educated” over the vears to expeet aecu-
rate bre:kdowns of  coverage elaims,
Newspapers and magazines used the
Audit Bureau of Circulations (ABC)
figures as a general basis in =elling their
advertising pages. Advertising managers,
account executives, and space buyers ac-
cepted these statistics as invaluable yard-
sticks in determining proper media se-
lection for projected campaigns,
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Radio, however, offered no such meas
uring stick. It was a husky, growing
vouth—getting stronger cvery day—but
never positive of its own strength. The
mtroduction of the radio survey served.
therefore, as a weight and height-meas-
uring device. It enabled radio to make
accurate and logical claims which won
respect and recognition from advertisers
who had demanded just such facts,

Various services were established Lo
me:t this demand. The Cooperative
Analysis of Broadcasting (CAB), which
was started in March, 1930, was not the
first survey group, but it was one of the
first cooperative surveys and il aided
in showing the way to lasting techniques.
The field work is done for the CAB by
Crossley, Inc. The CAB is a non-profit
organization “sponsored” by the Asso-
viation of Nuational Advertisers and the
American  Association of Advertising
Agencies.

Among the private survey organiza-
tions  which conduct various types of
radio vesearch are: Crossley, Inc.; C. E.
Huoper, Inc.; Hooper-Holmes Bureau,
Inc.; Market Research Covrp. of Ameriea;
A. C. Niclzen Co.; Elmo Roper; Ross
Federal Research  Corp., and Daniel
Slarch.

Types of Surveys

Research organizations conduct all
types of surveys desired by advertisers,
their agencies, stations, and networks.
While =ome agencies specialize in one
particular type of survey. a client can
always secure the desirved study from one
or more of the rescarch groups.

The Hooper-Ho'mes organization, for
example, employs the roster (aided re-
call) mcthod, using inspectors and cor-
rexpondents throughout the country. This
firm  also c¢hecks  spot  announcements.
Ross Federal Rescarch Corp. conducts
coincidental surveys. although other types
of surveys ure available. The C. E.
Hooper company prepares Radio Reports
as well as audience reports for individual
cities. The Crossley organization, in ad-
dition to its work for the CAB, also
conducts private studies for individual
clients. The A. C. Niclsen Co. is continu-
ing experiments with the Audimeter.

The number of surveys conducted by
private organizations also appears to be
growing., Various universities and insti-
tutions including Princeton and Colum-
bia, Kansas State College, the Rockefeller
Foundation and “Fortune” magazine
have sponsorcd studics of radio, While
the objective: of such surveys may differ
from those of the commercial organiza-
tions, the results are valuable to all con-
cerned with the habits of listeners as
well as with radio’s influence in American
life.
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Still Growing

Radio and survevs are predestined
mates. While the number of survevs
conducted in  broadeasting has grown

rapidly, there is no indication that the
peak has been reached. Instead theve is
every indication that the number of sur-
veys will continue to grow.

Research—honest research —which ad-
mits its limitations, is an important fac-
tor in the growth of radio advertisine.
The vital question of cost per listener
is told by the survey. The relative ef-
fectivencss of different time periods.
different stations, different programs.
different talent — different media — are
told by surveys.

The sponsor who has stood ar broad-
casting’s door. hesitant, has oftcn been
“sold” on radio through a survey. It
has done more. Surveys have influenced
so-called “trends” in broadcasting, they
have put the seal of research approval
on up-and-coming stars. have actually
and impartially indicated that the public
has started to tire of a star,

The survey is an impartial critic with
no ax to grind. [t has helped along
struggling unknowns and has put them
in the big-money hrackets. It has “given
the hook™ to flops and has showed the
extravagance of paving huge =alaries to
stars who do not draw radio audiences.

In this manner the survey also serves
as an economic brake, Costs are relative
to some extent, but the highly-paid. top-
ranking star must continue to draw large
audiences, or be dropped in favor of a
better buy.

Listening Trends

Many an agency wilh n suceesstul ree-
ord in radio owes part of thix leadership
to shrewd analyses of listening mrends ax
indicated by surveys. And on mcre than
one occasion, the sad but true story told
by graphs and charts has convinced spon-
sors that they are not showmen and had
better return to their desks and leave
show business to their agencics.

Several types of surveys are in gen-
eral use to determinc

(1) Quantitative measurement, per-
taining to the number of sets. cover-
age. ete.;

(2) Qualitative measurement, includ-

ing the number of listeners. their likcs
and dislikes, ete.;

(3) Sales effectiveness.

Among the survey methods used 1o de-
termine qualitative facts which are in in-
creasing demand are the: coincidental,
mechanical recording devices. recall and
roster. The coincidental survey offers a
mechanically-aceurate method of measur-
ing by ninutes the station or programs

i

to which the sct is tuned. The recall
method offers a measurement of the to-
tal number of set owners who listen con-
z¢iously, while with the roster method, the
nformant is given a printed list of names
of programs which he might have heard.
He is asked to check off those he has
heard.

Functions

Among the functions of a survey. ac-
cording 1o the CAB, are:

{1) To enable the sponsor to determine
the bhest day and hour. wherever there is
a choice:

2y To follow the trend in propram
audienee by types;

13) To purchase talent advantageously
by comparing performances on different
ProgYraAms:

(1) To deeide whether a given season
should be kept or dropped:

(5) To make comparisons of day and
cvening broadeasting;

{6y To compare differences of audi-
ences as to sections of country, popula-
tion groups, and income levels:

(7) To learn where most important
competition is and thus find desirable
time to buy;

(8) To learn by studies of leaders and
iaggers what makes a good program.

The function of a program survey.
according to C. E. Hooper, is to “establish
a trustworthy comparative measurement
of audience -ize between all radio pro-
grams.” Such measurements “must be
bazed on the consistent use of the same
method—the identical words in every
interview.” These are the questions
axked by interviewers representing this
drm:

(1) “Were you listening to vour radio
ju-t now?"”

(2) “To what station are vou listen-
ing?”

(3) “What program is
that stat'on now?"”

(1) “What advertiser
program?”

The importance of the base used In
establishing ratings is also stressed. Rat-
ing= supplied *“mu:t be uniformly com-
puted against the same base. The only
uniform base in use in all radio research
which is Hterally comparable between
all areas of the country, all parts of the
dav. all kinds of weather, and all seasons
of the vear. is ‘Total Homes Called’,” it
ix raid. To qualify as “Total Homes
Called.” every number dialed must be
included in the computation, according
to this research executive. The only num-
bers dropped are “Disconnects.” ‘“Busys”
and “Refusals” are included in the base
and pro-rated in the ratings because they
are “At Homes,”

coming over

puts on that



Independents Look to Future

By
HAROLD A. LAFOUNT

President, National Independent Broadcasters, Inc.

EVER bcfore in radio history have
independent broadcasters so thor-
oughly represented local thought and cul-
ture as at present. Their place in the
radio picture has always been appre-
ciated. but nat nearly to the same extent
as at present.

The great national chains with approx-
imately 100 afliliatcd stations do a grand
national job, but it must be remembered
that cach show is carried by from 50 to
120 member stations so that 400 chain
stations may have only 4 programs or
one on each chain.

In contrast, think of the 400 independ-
ent stations presenting 400 different pro-
grams every hour they operate and each
one calculated to serve and please the
listeners in their particular location.

These indepcndent stations arc used by
schools, universities, churches, elubs. so-
cieties and other groups and play a very
inportant part in the civie and political
activities of their communities. They de-
velop local talent, emiploy loeal engineers,
sales people. announcers. The independent

station is the voice of its community £nd
as such i= a vital force in community life.

When a local group broadcasts, hosts
of friends and neighbors forsake ather
shows to tunsz in. Local news and market
¢uotations, music and other programs
build a loval and steady local audience.

Anmong the most resourceful men and
women in America will be found thosc
undertaking the enormous task of render-
ing public service through independent
broadcasting stalions. Not bewildered by
increasing  problems, the local broad-
cast:r donates much of his time and most
of his income intelligently solving vari-
aus complicated problems as they appear
until at this date he commands the larg-
est day audience and a snbstantial nunt-
ber of night listeners.

His cfforts are now definitely producing
results and he starts cach year with a
determinution Lo cooperate with govern-
ment, state, and local officials and all
others who offer constructive suggestions
to the end that his station may become a
vital factor in molding public opinion and
rendering a serviee to his publie.

. 25500,000 CONSUMERS .

SERVICE
agive vou the BEST APPROACH
JEWISH BUYING POWER . .
the Greater New York Market.

old . .. the whale familv,
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OCRL SELLI
0F A NATIONAL
HEY STATION

By
Arthur Hull Hayes
General Manager

Station 117.1BC

(e OW do veu gell a network’s key sta-

tion locally?” That's a question
put to me frequently in the last four
vears—ever since CBS’ key station,
WABC, organized itself to sell time to
advertisers interested in reaching
WABC’s market on a local basis. And
always. the tone in which the question
was asked has implied that in some basic,
major respect, sclling a nstwork’s key
cutlet locally is different than selling any
other station on a local basis.

It isn’t!

You don’t merely sell it on the prestige
it has acquired by its unigue position az
a network key outlet (though the under-
lying reasons for that prestige ave, of
course, selling tools). You don’t merely
sell it on the quality of its network pro-
grams (though the high degree of regu-
lar listening which the audiencee accords
the station because of those programs is
an invaluable selling aid).

Specific Selling

In the final analysis, you do sell it for
only one reason. Its ability to produce
results, during local broadeast periods,
for local advertizers. Just as every other
radio station in the country stands or
falls by that eriterion, o too does the key
station. Granted that “key outlet” status
imparts certain basic advantages to a
station. They become recal advantages
to the local advertizer only when the sta-
tion uses them to do a specific selling job
for that advertiser,

Certainly WABC has found this to be
true. See what has happened—and how
it happened—to the sale of early-morn-
ing time on WABC during these four
years:

Ag of January 1, 1941, WABC had 19
advertisers sponsoring programs on a
local basis before 9:00 ALM. Four years
ago there were none. The record of how
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WABC has built its early-morning audi-
ence to the point where these 19 adver-
tisers find their WABC campaigns sue-
cessful is a dramatic radio story. Yet
were vou to see it in a day-by-day re-
cital, there would be little obvious drama
in it.
Early Hours

When WABC began selling time lo-
cally. it was immediately recognized that
broadeast periods hefore 9:00 A.M. were
notentially valuable to commercial spon-

z0rs. But only potentially. In other
large cities, early-morning commevrcial
broadcasting had been an established

pracrice for years. Bul in New York
City only ane of the four 50,000-watt sta-
<ions carricd sponsored programs before
9:00 A.M. The other three had not made
this lime available for sponsorship, and
siened-on only a short while before the
~tart of the network schedule. Yet these
carly-morning periods could attract audi-
cnces.  They were. therefore, far more
ilesirable for many advertisers than any
periods which might be available at any
time during the day. One of WABC’s
main jobs, for that reason, was to develop
the early-morning audierce to a salable
size and constancy of listering.

To do the job, a local WABC program
department was developed, where none
nad existed before, And here, I think.
is a good example of where WABC
turned a basic potential advantage into
a real one. WABC drew upon network
program department personnel for its
own local department. George Allen, who
for two years had been a leading network
dirvector, after more than a decade in the
industry as an agency radio executive,
came to WABC as program director.
From the first, therefore, WABC's loecal
nrograms have conformed to network
stardards. And profited thereby! Under
Allen’s direction, WABC has built such
outstanding early-morning programs as
“Morning  Almanac.” ‘“Rising Son,”
“Woman’s Page of the Air,” and many
others. Each of them uphold—in talent,
seript and direction—the entertainment
standards of network programs.

Thus. a potential audience which in-
c¢lud:s 14 per cent of all of America’s
radio homes now had available an entic-
ing program schedule in early-morning
hours.

Did they all immediately become early-
morning listeners? No, of course not.
But the growth of the early-morning au-
dience in and around New York has been
unmistakeable. We have measured 1t
vear-by-year since 1937. We have
watched it expand at a rapid rate. To-
day, some of radio’s most advantageous
buys for advertisers at any time of the
day or night cxist right within those
early-morning periods.



Audience Response

I've made that statement to many ad-
vertisers. Some of them have met it with
obvious surprise and not-too-well con-
cealed incredulity. But the essential
truth of it can be proved. Bear in mind
the real measure of an advantageous buy
in radio advertising. Itisn’t size of audi-
ence alone. Tt's audience size in relation
to advertising costs! Early-morning
periods, remember, are lower in cost than
daytime and evening periods. So simple
arithmetic will indicate whether or not
an advertiser is buying as much audience
per dollar expended at 7:30 in the morn-
ing as at some afternoon or cvening
period which, on the surface, zeems move
desirable. And simple arithmetic has
proved the case for carly-morning broad-
casting on many occasions.

This isn’t a dissertation on radio sta-
tistics, or costs. If it were, I might use
bar charts, survey figures, and equations
to illustrate my point. There is another
method by which [ can make it clear. It’s
less precise than a statistician’s slide-
rule, but much more common in the ex-
perience of all of us who work in radio.
Let’s look at the record of a few ad-
vertisers who have invested in ecarly-
morning broadcasting on WARC.

The Record

The Krug Baking Company slarted on

WABC January 8th, 1940, on the
“Woman's Page of the Air.” Krug de-
livers to the home, making no sales

through retail outlets. Krug route men
reach the listeners' homes on their daily
call during the morning and afternoon.
So aside from all factors of lower costs.
Krug finds it most advantageous to reach
an audience in the early-morning. Ob-
viously, broadeasting at a later period of
the day could not achieve this goal. This
advertiser would have to depend almost
entirely on the carry-over effect of his
broé}dcasts if his program reached its
audience during the afternoon or evening.
With early-morning broadcasting he
contbines long-range seclling with imme-
diate selling appeals. )

Or take another case, that of the Mel-
ville Shoe Company, which manufactures
shpes and sells them through its own re-
tail outlets (the Thom MeAn shoe stores)
throughout the area covered by WABC.
Thom McAn Shoes were first advertised
over WABC on December 5. 1938 on a
15-minute news program broadcast from
7:45 to 8:00 A.M. Today, more than two
years after that initial broadcast, Thom
MeAn shoes are still being advertised
over WARC at that same time, with the
same program. And shortly before the
end of 1940 the contract was renewed for
a third consecutive 52-week period of
broadeasting.

I am convinced that this early morn-
ing campaign on WABC iz more pro-
ductive of successful results than broad-
casting at any other time of the day
would have been. Reaching listeners be-
fore they leave home in the morning
means that Thom McAn can successfully
combine institutional appeals with im-
mediate zales appeals. Greater stress in
the commercial copy can be placed upon
buying today such low cost items as
socks, stockings and slippers. And yet.
the customer. although he has come into
the store for a small purchase, also has
been sold in advance on the quality of
the shoes themselves. Thus, the program
is doing a double job—more easily and
more eflfectively. I think, because it is
broadeast in the carly morning.

Many experiences such as the two indi-
cated here have convinced us that we
were coirrect, when WABC first began
the sale of time for local sponsorship.
in setting the development of the early-
morning audience as one of our chief
goals. We have thereby created for
WABC a unew potential of sales and
profits which never before existed.

Network-Trained Personnel

But to return to the original question.
Ouv position as the key station of CBS
has, of course, influenced our thinking
and action frequently. The same con-
sideration which was observed in the se-
lection of a program director for the sta-
tion, for instance, has been a guide
the subsequent executive additions to
WABC's staff for publicity, sales promo-
tion and sales service departments. In
each case these jobs have been filled by
network-trained personnel. And that
means that the fnnetioning of these de-
partments is on a plane which agency
and advertiser, alike, had come to associ-
ate with WABC because it is a network
key station.

And because cevery listener tends to
think of a network in terins of the sta-
tion on that network which he hears reg-
ularly, it isn’t entirely accurate, I sup-
pose, to say that you don’t sell a net-
work’s key station on the basis of its net-
work programs, or network prestige.
After all, ageney men and advertisers are
listeners, as well as buyers. And a very
significant portion of all of them in
America live right here in New York, and
listen to WABC when they want to hear
CBS programs.

No, come to think of it, vou sell any
station—ecven a key outlet—on its ability
to produce results. But the prestige of
stature and programing which inevitably
attaches itself to a key outlet help con-
siderably.

* Kk ok Kk Kk %



NEWS SERVICES

o
International News Service
New York-—235 East 45th Street. .. ...... ... ... ... ......... MUrray Hill 2-0131
Executives
President............................ .. Joseph V. Connolly
Editor-In-Chief ... ... ... .. .. ... ... .. ... ... .. . ... Barry Faris
News Editor. ... ... ... ... .. .. ... .. ... ... ... .... Leo Dolan
Sales Manager.. .. ... ...... .. ... ...... .. Walter E. Moss

Press Association, Inc. (Associated Press)

New York—50 Rockefeller Plaza. . ... ... ... .. .. ... .. . ... ...... Clrcle 6-4111
Executives
General Manager............ .... William ]. McCambridge
Assistant General Manager. .. . ........... Oliver Gramling
Radio News Editor............. ... . ........ Tom O’Neil

Radio News Association
New York—521 Fifth Avenue. ... ..... . ... .. ... ......... MUrray Hill 2-4341

President............................. Frederick M. Harmon

Transradio Press Service, Inc.

New York—>521 Fifth Avenue. .. .... .. ... ... .......... MUrray Hill 2-4053-4
Executives
President ....... ... ... ... . . .. ... ... .. Herberlt Moore
Vice-President........... ... ... .... ..... . ... Dixon Stewart
Vice-President........ ... .... .. ... ... .. W. G. Quisenberry
Editor ........... . i Dixon Stewart
General Sales Manager..... ........ .. Sims Guckenheimer

United Press Associations

New York—220 East 42nd Street. .............. ... . ..... MUrray Hill 2-0400
Executives
President ..........ccc.iiiiiiiiineiiiiiaaenn Hugh Baillie
Vice-Presideni-General Sales Manager. ... .... E. M. Williams
Radio News Manager..............covuvveeennnn Webb Artz
Radio Sales Manager. ....................... A. F. Harrison
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LOS ANGELES—Grunite 1726
SEATTLE—E!liot 6662
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FURGASON

National Foreign Language
Broadcasting Service
*
* Pioneers in the specialized

field of Foreign Language
Broadcasting.

' e \Ase offer Productive Program

ideas in every language.

e pertinent Facts, Figures and
capable Station Presentation.

*

J. FRANKLYN VIOLA & CO

56 WEST 45th STREET
NEW YORK CITY
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REPRESENTATIVES

Giving a service of personalized sell-
ing to a selected group of stations.

9 EAST 40th STREET

CHICAGO
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v+ RADIO STATION
REPRESENTATIVES

Radio station representatives have been responsible in no small
measure for the phenomenal growth of broadcasting in the past two
decades. Their cumulative efforts in selling both spot and network
time to national and regional advertisers, in servicing agencies and
in supplying pertinent information, availabilities and other data,
bave contvibuted much to the industry which, because of its national
characteristics. depends on the station representative to perform a
most valuable and indispensable service. The listing that follows s
as of February 1, 1941.

ADAMS & ADAMS
New York—11 East 44ch St ... ... . o MUrray Hill 2-6148

John T. Adams, J. Trevor Adams, Jr.

Stations—KFOX, Long Beach, Calif.; WTAL, Tallahassee, Fla.; KCMO,
Kansas City, Mo.; WMBO, Auburn, N. Y.; WGNC, Gastonia-Charlotte,
N. C.; WHBQ, Memphis, Tenn.; KVNU, Logan, Utah; The North Central
Broadcasting System (KATE, Albert Lea, Minn.; KWNO, Winona, Minn.;
KGDE, Fergus Fall, Minn.;: WDSM, Superior, Wisc.; KVOX, Moorehead-
Fargo, N. D.; KRMC, Jamestown, N. D.; KOVC, Valley City, N. D.; KDLR,
Devil’s Lake, N. D.; KLPM, Minot, N. D.; KGCU, Mandan-Bismarck, N. D.;
KABR, Aberdeen, S. D.)

ALL AMERICAN NEWSPAPER REPRESENTATIVES, INC.
(Latin Awierican Representative)
New York—420 Lexington Ave..... .. ... .. ...oouuiiiiiaaa. MUrray Hill 5-6515
Edwin Seymour, Vice-President.

Bogota, Colombia
M. Garcia Pena, President.
Stations—All stations in Colombia, South America.

ALL-CANADA RADIO FACILITIES LIMITED

Calgary—Southam Bldg. ......... ... .. . . . . i
H. R. Carson, Prcsident-Muanaging Director; A. R. Gibson, Secretary-

Treasurer.

Montreal—Dominion Square Bldg.. B. Hall............. ... . ... . ... Lancaster 6400
Toronto—Victory Bldg., G. F. Herberc. ... ... ... . ... ... ... .. Flgin 2464
Winnipeg—Royal Alexandra Hotel, P. H. Gayner...............oociiurineniann, 92-266
Vancouver—541 West Georgia St., J. E. Baldwin. ... ... ... ... ... .. ... Maurine 9542

Stations—CFAC, Calgary, Alta.; CJCA, Edmonton, Alta.; CFGP, Grand
Prairie, Alra.; CJOC, Lethbridge, Alta.; CFJC, Kamloops, B. C.; CKOV,
Kelowna, B. C.; CJAT, Trail, B. C.; CKWX, Vancouver, B. C.; CJRC, Winni-
peg, Man.; CFNB, Fredericton, N. B.; CHNS, Halifax, N. S.; CJCB, Sydney,
N. S.; CKOC, Hamilton, Ont.; CJKL, Kirkland Lake, Ont.; CFCH, North Bay,
Ont.; CJCS, Stratford, Ont.; CKGB, Timmins, Ont; CFRB, Toronto, Ont.;
CFCY, Charlottetown, P. E. I.; CFCF, Montreal, Quc.; CKVD, Val D'Or,
Que.; CKBI, Prince Alberr, Sask.; CKCK, Regina, Sask.; CJRM, Regina, Sask;
CHAB, Moose Jaw, Sask.; VONF, St. Johns, Newfoundland.

ASSOCIATED BROADCASTING CO., LTD.
Momtreal—Dominicn Square Bldg., ........... ... il Belair 3325
M. Maxwell, President; M. Feldman, Vice-President; G. Ticktin, Secretary-
Treasurer; L. Chodos, Sales Director; M. Krushen, Program Production;

J. Fuller, Script Director; J. Winter, Talent Director; J. O. Denis, French
Director; R. Desrochers, French Scripts; J. Feldman, Recording Department.
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s o o STATION REPRESENTATIVES e & o
ASSOCIATED RADIO MARKETS
Minneapolis—914 Northwestern Bank Bldg............... ... ... ... . ... ATlantic 3774
Alden R. Grimes, Manager; Frank E. Reed. Jr., Trafhic Manager; Eileen
Baker, Merchandising; Marjorie Collins, Merchandising: Fred Kedney,
Artist.
BERTHA BANNAN
(New England Representative®)
Boston—>338 Litde Bldg.. Bertha Bannan., ....... ... ... ... .. ....... HUBhard <370
Stations—WLBZ. Bangor., Mc.: WCSH., Portland, Me.: WHAI, Greenfield.
Mass.; WLAW, Lawrence, Mass.; WBRK, Pittslield. Mass.; WSPR, Spring-
field, Mass.; WTAG, Worcester, Mass., WLNH. Laconia. N. H.; WFEA,
Manchester, N. H.; WHEB, Portsmouth, N. H.: W]JTN, Jamestown, N. Y.;
WHN, New York, N. Y.: WSYR, Syracuse, N. Y.: WCAU. Philadelphia,
Pa.; WJAR. Providence, R. I.; WNBX. Springheld. Vi.. WDEV, Waterbury,
Ve
*Scations represented on a regional basis in New England only.
. BECK. INC.
New York—33l Fourth Ave., Irving Goldman, Vice-President.. ... ... ... GRamercy 3-2947
Manila, Philippine Islands—89-91 Escolta.. Harry Naftaly. General Manager.
WALTER BIDDICK COMPANY
Los Angeles—568 Chamber of Commerce Bldg....................... Richmond 6184
Walter Biddick, Manager: M. Cornell, Guy Mecad, C. A. Burpee, M. Thomp-
son.
San Francisco—1623 Russ Bldg., Myron Sparrow, Manager. .. ... .......... Sutter 3413
Stations—KXO, El Centro, Calif.; KIEV. Glendale, Calif.. KFOX, Long
Beach, Calif.; KTRB, Modesto, Calif.; KLX, Oakland, Calif.; KROY, Sacra-
mento, Calif.; KFXD, Nampa, Ida.; W]JD. Chicago, Ill.; WIBW, Topeka,
Kans.; WHB, Kansas City. Mo.: KFBB, Great Falls, Mont.; KGVO, Missoula,
Mont.; KGFW, Kearney, Nebr.: KAST, Astoria, Ore.. KBND, Bend, Ore.;
KFJI, Klamath Falls, Ore.; KLBM, La Grane, Ore.; KOOS, Marshficld, Ore.;
KMED, Medford, Ore.; KLO, Ogden. Utah.
R. ]. BIDWELL COMPANY
San Francisco—G8 [ Market St., R. J. Bidwell, President-Treasurer.......... Garfield 0947
Los Angeles—1031 South Broadway, W. H. Grubbs, Executive In Charge....Prospect 3746
JOHN BLAIR & COMPANY
Chicago—520 N. Michigan Avenue................... ... cciiiuurnn. Superior 8660
John Blair, President: Gale Blocki. Jr., Paul Ray, Charles Dilcher, Blake
Blair,
New York City—3il Madison Avenue. .. ... ... ... i, Murray Hill 9-608i
George Bolling. Vice-President; Richard Buckley, William Weldon, Angus
D. Macintosh.
Detrojt—New Center Bldg., R. H. Bolling..........coouuvunn.... ... ..Madison 7889
Los Angeles—438 Chamber of Commerce Bldg.. Carleton E. Coveny.. ..... Prospect 3348
San Francisco—0608 Russ Bldg.. Lindsey Spight, Vice-President. ... ... .. .,. Douglas 3188
St. Lowis—455 Paul Brown Bldg., J. Chris Hetherington. ... .. ... ... ..... Chestnut 4154

Stations—KOY, Phoenix. Ariz.; KTHS, Hot Springs, Ark.: KHJ, Los Ange-
les, Calif.; KGB, San Diego, Calif.; KFRC, San Francisco, Calif.; KDB. Santa
Barbara, Calif.; KFEL, Denver, Colo.. WJAX. Jacksonville, Fla.; WQAM,
Miami, Fla.; WFLA. Tampa, Fla.; WAGA. Atlanta, Ga.; KIDO, Boise. 1da.;
WLS, Chicago, Ill.; WDSU, New Orleans, La.. WOW., Omaha, Nebr.:
KGGM, Altugquerque. N. M.: WNBF, Binghamton, N. Y. WNEW, New
York, N. Y.; KFYR, Bismarck, N. D.; WBNS. Columbus, Ohio; WHP, Har-
risburg, Pa., WGBI. Scranton, Pa; WROL, Knoxville. Tenn.; KTRH,
Houston. Texas; KDYL, Sale Lake City, Utah; WMBG, Richmond. Va;
WMMN, Fairmont. W, Va.. WWVA., Wheeling, W. Va.: KMO, Tacoma,
Wash.; KIT, Yakima, Wash.; KGMB-KHBC, IHonolulu, T. H.; Don Lee
Network.
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BOGNER & MARTIN

New York—295 Madison Ave........... ... ... .. .ot AShland 4-6698
P. Joseph Bogaoer, John P. Martin.
Chicago—540 N. Michigan Ave., Frank R. Buck, Manager............... Delaware 1053

Stations—WHDF, Calumetr, Mich.; WJMS, Ilronwood, Mich.; WATW,

Ashland, Wisc.
THE BRANHAM COMPANY

Netw York—230 Park Avenue..........c..iiiiiiiiineraieniarnns Murray Hill 6-1860
M. H. Long, Vice-President; F. P. Motz, Vice-President; James H. Connolly,
Manager of radio department.

Chicago—360 N. Michigan Avenue...............o.veuiiiiinenennnnnn. Central 5726
John Petrie, President; E. F. Corcoran. Vice-President: Joseph Timlin, Man-
ager radio department.

Detroit—General Motors Bldg., Harry Anderson. ... ... ... ... ... ... .... Trinity 1-0440
Dallas—Texas Bank Bldg., A. J. Putman............. .. ... ... ... ... .... Dallas 2-8569
Atlanta—Rhodes Haverty Bldg.,, J. B. Keough... ... ..... ... .. e Walnut 4851
St. Lowuis—Arcade Bldg.,, W. F. Patzlaff ... .......... .. .. . ... ... .. Chestnut 6192
Kansas City—Board of Trade Bldg., G. F. Dillon...... ... .. ... ... .. .. Harrison 1023
San Francisco—5 Third St., George D. Close. .......... .. ... ........... Garfield 6740
Los Angeles—448 S. Hill St., J. H. Hornung............... ... ... ... Michigan 1269
Portlund—370 Pittock Block, Fred Ivey........ ... ... .. .. ... ... ...... Beacon 8657
Seattle—1004 Second Ave, A. G. Neitz.............iueiiiinina . Melrose 9193
Charlotte, N. C—612 Commercial National Bank Bldg., H. L. Ralls. ... .. Charlotce 8839

Stations—KWKH, Shreveport, La.; KTBS, Shreveport, La.; KBIX, Muskogee,
Okla.; WTTJS, Jackson, Tenn.; WNOX, Knoxville, Tenn.; WMC, Memphis,
Tenn.; KRLD, Dallas, Texas; KXYZ, Houston, Texas; KRIS, Corpus Christi,
Texas; West Virginia Network (WCHS, Charleston; WPAR, Packersburg;
WBLK, Clarksburg).

BROADCASTING ABROAD, LTD.

(Latin America Representative)

New York—119 West 57th Street. .. ... ... ... . e Clecle 7-4161
Henry G. Hoberg, Executive Vice-President; Edward R. Parker, Vice-Presi-
dent.

Buenos Aires—Av. Roque Saenz Pena 5G7, Harold Yale Rose.

Sa20 Panlo—Av Sao Joao 1285, Olavo de Castro Fontoura.

Havana—Edificio Nova Scotia, Guido Garcia Inclan.

Tampico—Madero Num. 102, Wendcll Cox.
Stations—in Argentina, Bolivia, Brazil, British West Indies, Chile, Colombia,
Costa Rica, Cuba, Dominican Republic, Ecuador. Salvador, Guatemala, Hon-
duras, Mexico, Nicaragua, Panama, Paraguay, Peru, Puerto Rico, Uruguay,

Venezuela.
HOWARD C. BROWN COMPANY
Hollywood—6418 Santa Monica Blvd................. .. ... ......... Hollywood 6045
Stations—3XY, Melbourne, Australia; 2UE, Svdney, Australia; National
Commercial Broadcasting Service (5 stations), New Zealand; Legionnaire
Transcription Co., Melbourne, Australia: Amalgamated Wireless Transcrip-
tion Co., Sydney, Australia.

BURN-SMITH COMPANY, INC.

New York—405 Lexington Ave., C. Otis Rawalt.................... MUrray Hill 4-6947
Chicago—307 N. Michigan Ave.. John A. Toothill. President. .. ... ......... Central 4270
Detroit—New Center Bldg.. ... ... ... ... .. ... ... . ... .. ... ... .. .. ..... Madison 3350
Atlanta—0663 Boulevard, N. E.. ... ... . .. Vernon 9012

Stations—W AGF, Dothan, Ala.; WMSD, Sheffield, Ala.; KMTR, Los An-
geles, Calif.; WRUF, Gainesville, Fla.; WRDW, Augusta, Ga.; WTAX,
Springfield, Ill.; WGRC, Louisville, Ky.; WTBO, Cumberfand, Md.; WELL,
Battle Creek, Mich.; WFDF, Flint, Mich.; WKBZ, Muskegon, Mich.; KGVO,
Missoula, Mont.; WAAT, Jersey City, N. J.; WFTC, Kinston, N. C.; WMFD,
Wilmington, N. C.; WKST, New Castle, Pa.; WOPI. Bristol, Tenn.; KMAC,
San Antonio, Texas; WCHYV, Charlottesville, Va.; WFVA, Fredericksburg,
Va.; KXA, Scattle, Wash.; Southern Network (WKRC, Cincinnati, Ohiog;
WGRC, Louisville, Ky.; WSIX, Nashville, Tenn.; WLAP, Lexington, Ky.;
WCMI, Ashland-Huntington., Ky.)
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CANADIAN BROADCASTING CORP.

Toronto—55 York Street. . . .. .. i i e e e Adelaide 5771
E. A. Weir, Commercial Manager; W. E. Powell, Assistant Commercial
Manager.

Momntreal-—1231 St, Cacherine Street, West. .. ... oot Marquette 5211
J. A. Dupont, Coinmercial Manager—Quebec Division.

Stations—CBR, Vancouver, B. C.; CBA, Sackville, N. B.: CBO, Ottawa, Ont ;
CBL, Taronto, Ont.; CBY, Toronto, Ont.; CBJ, Chicouumi, Que.; CBF,
Montreal, Que.; CBM, Montreal. Que.; CBV, Que’ ec City, Que.; CBK, Wat-
rous, Sask.

CAPPER PUBLICATIONS

New York City—420 Lexingron Avenue......... . .Mohawk 4-3280
William L. McKee, Dean A, Bziley.

Chicago—180 N. Michigan Avenue, Felix Morris. . ...Central 5977

Detroit—General Motors Blde., E. T. McKernan.. ... . . .Madison 2125

San Francisco—1207 Russ Bldg., William B. Flowers. .. .................. Douglas 5220
Stations—KCKN, Kansas City, Kans.; WIBW, Topeka, Kans.

CONQUEST ALLIANCE CO., INC.
(Latin America Representative)

New York—3515 Madison Avenue...................... ... ... .... ...PLaza 3-5651
Clarence H. Venner, President.

Hatana—Merropolitana Bldg., Rene Canizares, Manager. ................ .M 2953
Rio de Janeiro—Edificio Odeon 710, Roberto Constantincsco, Munager. . . . . . .12-0945
COX AND TANZ
Philadelphia—Drexel Building. .. ... o Lambard 1720
E. R. Tanz, Co-owner; ). C. Cox, Jr., Manager: Thelma Freifelder, Secretary.

New York—535 Fifth Avenue. .. ... ... i Murray Hill 2-8284

A. P. Cox, Co-owner; Helen R. Kenny, Secrctary.

Chicago—228 N. La Salle Street, Victor Caplin..................... . ... Franklin 2095
Stations—KW]B, Globe, Ariz.; KCR], Jerome, Ariz.;; KGF), Los Angeles,
Calif.;W]BC, Bloomington, 111.; KIUL, Garden City, Kans.; WPAD, Paducah,

Ky.; WHOP, Hopkinsville, Ky.; WNOE., New Orleans, La.; WAGM, Presque
Isle, Me.; WSKB, McComb, Miss.; KORN, Fremont, Nebr.; WSNJ, Bridge-
ton, N. J.; KAWM, Gallup, N. M.; WGTM, Wilson, N. C.:. WPAY, Porcs-
mouth, Ohio;: KLBM, La Grande. Orc.; KW]J, Portland, Ore.; WKPA, New
Kensington, Pa.: WWSW, Pittsburgh, Pa.; WKOK, Sun*ury, Pa.; KOBH,
Rapid City, S. D.; KNEL, Brady, Texas; KGFI, Brownsville, Texas; KRBA,
Lufkin, Texas; KRLI], Midland, Texas; KNET, Palestine, Texas.
HARRY E. CUMMINGS
(Sottheastern Representative® )

Jucksonville, Fla—306 Florida Natonal Bank Bldg................... Jacksonville 3-0381
Stations—W )AX, Jacksonville, Fla; WIOD, Miami, Fla; WFLA, Tampa,

Fla.

*Stations represented on a regional basis in Southeastern United States only.

DELISSER-BOYD. INC.

New Yorb—10 Rockefeller Plaza. . .......... ittt e, Clrcle 7-1435
Grover H. Boyd, President; W. F. Gallagher, Treasurer; William T. Moles,

Sales Manager; Marie M. Macchews, Secretary.

Chicago—180 N. Michigan Ave.. W. J. Fitzpatrick......... e Dearborn 8108

Rochester—Lincoln Alliance Bldg., Joseph R. Greenaway.

Atlanta—=G617 Walton Bldg., F. Lacelle Williams. . .......... .. ......... Jackson 1678

Philadel phia—1413 Chestaur St., Ralph H. Steen.................. ... Riitenhouse 1390
Stations—WSLB, Ogdensburg, N. Y.

DOMINION BROADCASTING CO.
Torontn, Canada—4 Albert Street. .. ...... . ... ... .o i ... Adelaide 3383

Hal B. Williams, Manager; Don Copeland, Recording Division Manager;
Stan Francis. Production.

Stations—CJLS. Yarmouth, N. S.; CKRC, Kitchener, Ont.; CKTB, St. Cath-
erines, Ont.; CKCH. Hull, Que.; CHLT, Sherbrooke, Que,

128



« + ¢+ STATION REPRESENTATIVES  °

THE FOREMAN COMPANY

Chicago—Wrigley Bldg........ ...ttt ittt iieiinannnn Delaware
Edwin G. Foreman, President; Robert R. Harkness, Vice-President.
New York—247 Park Ave., Robert W. Criddle, Vice-President. ........... ELdorado

Stations—WIND, Chicago, Iil.; WTAX, Springfield, Ill.; WCBM, Baltimore,
Md.; WLOL, Minneapolis-St. Paul, Minn.

FORJOE & COMPANY

New York—19 West 44th Street. .. ... ..ot it iiiinnaininnnnn. Vanderbilt
Joseph Bloom, President; Forrest U. Daughdrill, Vice-President and Gen-
eral Manager; Kent Godfrey, National Sales Manager.

Chicago—201 N. Wells St., Egmont Sonderling, Manager................. Andover
Stations—KSAN, San Francisco, Calif.; WCBD, Chicago, Ill.; WGES, Chi-
cago, Ill.; WSBC, Chicago, 11l.; WLBC, Muncie, Ind.; WCOU, Lewiston, Me.;
W]JBK, Detroit, Mich.; WIBM, Jackson, Mich.; WCAP, Asbury Park, N. J.;
WBRB, Red Bank, N. J.; KICA, Clovis, N. M.; WWSW, Pittsburgh, Pa,
WMOB, Mobile, Tenn.; KFRO, Longview, Texas; KONQ, San Antonio,
Texas; WCHYV, Charlottesville, Va.

Foreign Language Station Representation—KDB, Santa Barbara, Calif.;
KFAM, St. Cloud, Minn.; KFOX, Long Beach, Calif.; KFVD, Los Angeles,
Calif.; KGER, Long Beach, Calif.; KGIW, Alamosa, Colo.; KLAH, Carlsbhad,
N. M.; KMTR, Los Angeles, Calif.; KPAB, Laredo, Texas; KQV, Pittsburgh,
Pa.; KSAN, San Francisco, Calif.; KYOS, Merced, Calif., WARD, Brook-
lyn, N. Y.; KONO, San Antonio, Texas; WATR, Waterbury, Conn.; WAZL,
Hazleton, Pa.; WBBC, Brooklyn, N. Y.; WBNY, Buffalo, N. Y.; WBRE,
Wiikes-Barre, Pa.; WCBD, Chicago, Ill.; WCOP, Boston, Mass.; WDAS,
Philadelphia, Pa.; WDEYV, Waterbury, Vt.; WEBC, Duluth, Minn.; WEDC,
Chicago, Ill.; WEEU, Reading, Pa.; WELI, New Haven, Conn.;, WSAY,
Rochester, N. Y.; WSBC, Chicago, Ill.; WSBT, South Bend, Ind.; WTEL,
Philadelphia, Pa.,; WEMP, Milwaukee, Wisc.; WEVD, New York, N. Y;
WEW, St. Louis, Mo.; WFAM, South Bend, Ind.; WFEA, Manchester, N. H.;
WGAR, Cleveland, Ohio; WGBI, Scranton, Pa.; WGES, Chicago, Ill.; WHBQ,
Memphis, Tenn.; WHLD, Niagara Falls, N. Y.;, WHOM, Jersey City, N. J;
WIBX, Utica, N. Y.; WIND, Gary, Ind.; W]BK, Detroit, Mich.; WJMS, Iron-
wood, Mich.; WJW, Akron, Ohio; WKBN, Youngstown, Ohio; WKST, New
Castle, Pa.; WMBC, Detroit, Mich.; WMFF, Plattsburg, N. Y.; WNBH, New
Bedford, Mass.; WNLC, Ncw London, Conn.; WPEN, Philadelphia, Pa.;
WSAR, Fall River, Mass.; WSAU, Wassau, Wisc.; WTOL, Toledo, Ohio;
WVFW, Brooklyn, N. Y.; WWRL, Woodside, N. Y.; WWSW, Pittsburgh,

Pa.
FREE & PETERS, INC,

(and Free. Johns & Field)

New York—247 Park Avenue..........c..itiiriieneotanonnananeaneenns Plaza
H. Preston Pecters, Vice-President; Russel Woodward, Sales Manager; C.
Terence Clyne, Ewart M. Blain, Edward H. Benedict, William A. Chalmers.

Chicago—180 N. Michigan Avenue .............. 0ot inanan.. Franklin
James L. Free, President; L. H. Avery, Arthur J. Barry, Jr., J. W. Knodel,
Arthur McCoy.

Atlanta—322 Palmer Bldg., James M. Wade.......... ...... ... c.iiivenn.. Main
San Francisco—111 Sutter Streetr, A. Leo Bowman......................... Sutter
Detroit—New Center Bldg., Charles G. Burke........................... Trinity
Los Angeles—650 South Grand Ave, Hal W, Hoag...................... Vandike

Stations—KECA, Los Angeles, Calif.; KROW, San Francisco-Oakland, Calif.;
WMBD, Peoria, Ill.; WOC, Davenport, la.; WHO, Des Moines,
Ia.; KMA, Shenandoah, Ja; WAVE, Louisville, Ky.; WTCN, Minne-
apolis, Minn,; KMBC, Kansas City, Mo.; KSD, St. Louis, Mo.; WGR-
WKBW, Buffalo, N. Y.; WFBL, Syracuse, N. Y.; WPTE, Raleigh, N. C,;
WDRBJ, Roanoke, N. C.; WDAY, Fargo, N. D.; WCKY, Cincinnati, Ohio;
KOMA, Oklahoma City, Okla.; KTUL, Tulsa, Okla.; KOIN-KALE, Portland,
Ore.; WCSC, Charleston, S. C.; WIS, Columbia, S. C.; KGKO, Fort Worth,
Texas; KIRO, Seattle, Wash.
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FURGASON & WALKER, INC.
Chicago—360 North Michigan Ave.. .. .. ot i State 5262
J. Wythe Walker, President.
Los Angeles—6362 Hollywood Blvd., Homer Griilich, Manager.......... ... Granite 1726
Seurtle—Whitc-Henry-Stuare Bldg.,, Hal Pearce. Manager. . .................. Eliot 6662
San Francisco—681 Market St, Gordon Ieater, Manager. ... ... ... ... ... Douglas 14475
New York—Chrysler Bldg., C. Otis Rawalc. . ... ... ... ... ..... MUrray Hill 69151
Kansas City, Mo.—1012 Baltimore, Joe Farrell, Mamager. ... ................ Grand 0810
Starions—KUOA., Siloam Springs. Ark.; KFKA, Greeley, Colo.; KSEL Poca-
tello, 1da.: KTFI, Twin Falls. 1da.; KF]JB, Marshalltown, Ia.; KTRI, Sioux
City, la.; KOAM, Pittsburgh, Kans.; WABI Bangor., Me.; WSAR, Fall River,
Mass.; WBRK, Pitsheld, Mass.; WMBC, Decroit, Mich.; WJAG, Norfolk,
Nebr.; WBNX., New York, N. Y.. KLPM, Minot, N. D.; WICA, Ashtabula,
Ohio; WARM, Scranton, Pa.; KFRO, Longview, Texas; WEMP, Milwaukee,
Wisc.; WRJN. Racine, Wisc.; Wiscousin Broadcasting System (WHBY, Ap-
pleton; KFIZ, Fond du Lac; WTAG, Green Bay; WIBA, Madison; WEMP,
Milwaukee; WRJN, Racine: WHBL, Shetoygan); Z-Bar Net, (KGIR, Butte,
Mont.: KRBM, Bozeman, Mont.: KPFA, Helenu, Mont.).
NORMAN B. FURMAN, INC.
New York—117 West 406th Sc.... ... . .. . ... o o0, CHickering 4-0130
Norman Furman, President; Mildred Blumberg, Secrerary.
HOMER OWEN GRIFFITH & ASSOCIATES
Hollywood—6362 Hollywood Blvd.. ... ... ... ... Granite 1726
Homer Griffith, James Gibson.

Sun Vrancisco—681 Market St., Gordon Heater. . ... ..................,. Douglas 4475
Seattle—White Bldg., Hal Pearce. . ....... ... . .. .. .. . ... . i Eliot 6662
Stations—KJBS, San Francisco, Calif.; KID, Idaho Falls, Ida.; KSEI, Poca-
tello. Ida.; KTFI, Twia Falls, 1da.; KLAH, Carlshad, N. M.; KBKR, Baker,

Orc.; KSUB, Cedar City, Utah; KWYO, Sheridan, Wyo.; KTOH, Lihuc,

T. IL.; Stations on the Furgason & Walker, Inc. and Howard H. Wilson Co.

lists funcrioning as the west coast division for both firms.
MELCHOR GUZMAN COMPANY, INC,
{Latin American Representative)
Neuw York—9 Rockefeller Plaza. A. M. Martinez. . ...... ... ... ... .. Clrcle 7-2450

Stations—Argentina: LRL. LRU & LRX, Buenos Aires; LU2, Bahia Blanca;
LU4, C. Rivadavia; LV2, Cordoba; LTS5, Resistencia; LUL2, Rio Gallegos;
LVY, Salta; LT9, Santa Fe; LV5, San Juan; LV?, Tucuman; LT3, Rosario;
Blue and White Network. Bolivia: CP4-5-G6-7, La Paz, Brazil: 75 starions;
Chile: CB57 & CBI1180, CAlil, Antwofagasta; CC64, Concepcion; CB96,
Coquimbo: CAG63, Iquique, CD103, Magallanes: CD84, Osorno; CDI10],
Puetto Monrtr; CC67. Talca; (CC63, Rancagua; CCI123, Temuco; CA9Q,
Tocopilla; CD96, Valdivia: CB90, Valparaiso; Sociedad Nacional de Agricul-
tura Network, Columbia: Barranquilla, HJAG-H & HJAN-B, Barranquilla;
HJCX-Z. Bogota: H)GB-B. Bucaramanga; HJEB-D, Cali; HJAR-P,
Carragena; HJFX, Manizales; IIJDE-K, Meddellin; HJFK, Pereira. Costa
Rica: TIPG, San Jose. Cuba: CMCF-COCH & CMQ-COCQ, Havana;
CM)C, Camagueyv: CM]JO, Cicgo de Avila; CMKF, Holguin; CMKM, Man-
zanillo: CMKR & CMKW, Santiago; CM)E, Cardenas; CMH]J, Cienfuegos;
CMAR. Pinar del Rio; CMHX, Santa Clara. Dominican Republic: HIZ-
HI1Z, C. Trujillo. Ecuador: IIC)B, Quirto. El Salvador: YSP, San Salvador.
Guatemala: TGW-TGWA, Guatcmala City. Honduras: HRN, Tegucigalpa.
Mexico; XEW-XEWW & XEQ-XEQQ. Mexico Ciry; XEF, Chihuahna;
XED-XEDQ, Guadalajara; XRBH-XEBR, Hermosillo; XEZ, Mecrida;
XET-XETA, Mouterrey; XEFW.XETW, Tampico. Nicaragua: YNLG,
Managua. Panama: [IOK-HI’SK, Colon; HP5B-C, Panama City. Peru:
OAXGB, Arequipa; OAX4A.T-Z, Lima. Puerto Rico: WKAQ, San Juan.
Venezuela: YV3RE-N, Barquisimeto; YV5RA-N, Caracas; YVIRE-X, Mara-
caibo; YV4RE-P, Valeucia.
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ARTHUR H. HAGG & ASSOCIATES, INC.

Chicago—360 N. Michigan Ave.. ... ... ... ... i i Central 7353
Arthur Hagg, President; Myrtle Luhhow, Secrecary.

New York—366 Madison Ave., Phil A. Broderick, Manager.......... MUrray Hill 2-8865

Kansas City, Mo.—Dwight Bldg., Harold Benight, Manager. ................ Victor 5333

Denver—1863 Wazee St., Jack Perry, Manager....................... ... Keystone 2371

Omaha—300 Brandeis Theatre Bldg., Frank P. Samuels, Manager.......... Jackson 7319

Minneapolis—P. O. Box 2554, S. Robert O'Brien, Manager... ... ....... Kenmore 0753

Oklzboma City—2715 N. W. 12th St., Ted McCorkhill, Manager................. 5-7272
Statrions—KGNO, Dodge City, Kans.; Oklahoma Network; KADA, Ada,

Okla.; KCRC, Enid, Okla.; KBIX, Muskogee, Okla.; KTOK, Oklahoma City,
Okla.; KGFF, Shawnee, Okla.; KOME, Tulsa, Okla.
HEADLEY-REED COMPANY

New York—a420 Lexington Ave..............iiueuioiinninnnnn. MUrray Hill 3-3470
Frank M. Hecadley, President; Lester J. Blumenthal, William B. Faber.

Chicugo—180 N. Michigan AVC.. . ..ot i, Franklin 4686
Dwight S. Reed, Vice-President; John H. Wrath.

Detroit—New Center Bldg.,, Harry H. Walsh. . ....... ... ... ...... .. Madison 9444
Atlanta—Glenn Bldg., Gregory Murphy, Jr... . ... .. . . ... ... Jackson 0864
Stutions—WSGN, Birmingham, Ala.; WSFA, Montgomery, Ala.; WINBC,

New Britain-Hartford, Conn.; WGAC, Augusta, Ga.; WROK, Rockford, 111.;

WCOP, Boston, Mass.; KFEQ, St. Joseph, Mo.; WBAB, Atlanric City, N. J;

WHLD, Niagara Falls, N. Y.; WKIP, Poughkecepsie, N. Y.; WFAS, White
Plains, N. Y.: WSOC, Charlotte. N. C.; WSJS, Winston-Salem, N. C.; W JW.

Akron, Ohio; WFM]J, Youngstown, Ohio: WFBG, Alwona, Pa.; WJAC,
Johnstown, Pa.; WAPO, Chattanooga, Tean.; WSIX, Nashville, Tenn.; Ala-

bama Nectwork.
HOMER HOGAN

Chicago—410 N. Michigan Ave., Ifomer Hogan....................... Whitehall 4488

Daflas— 911 COMMETCE ST.. . . . oottt ittt i e e e e Dallas 7-6381
Carr P. Collins, James M. Collins.

Stations—XEAW, Reynosa, Mexico.
GEORGE P. HOLLINGBERY CO.

Chicago—307 N. Michigan AvVENUE. ... .out it it it e State 2898
George P. Hollingbery, President; Walter S. Holden, Fred F. Hague.

New York City—420 Lexington AVenUe. .. ........oueineinenenn.. Murray Hill 3-8078
F. E. Spencer, Jr., Manager; Robert Davies, Donald A. Donahue. Harry
Betteridge.

Detroit—Park & Adams Street, Fred F. Hague, Manager. ... ................ Cherry 3200

Allanta—Walton Bldg.,, G. M. Kohn, Jr. ... .. .. i Walnut 4039

Sun Francisco—!155 Sansome St., R. J. Birch, Manager. . .. ....._.......... Douglas 1393

Los Angeles—607 S. Hill St., J. V. Fisler, Manager. . ................... Van Dyke 7386
Stations—WI10OD, Miami, Fla.; WSAV, Savannah, Ga.; WAAF, Chicago, Ill;

WIRE, Indianapolis, Ind.; KSC]J, Sioux City, Ta.; W]JBO, Baton Rouge, La;
WSPR, Springfield, Mass.; WBCM, Bay City, Mich.; WW], Detroit, Mich.;
WEBC, Duluth, Minn.; WJDX, Jackson, Miss.; WREN, Lawrence, Kans.-
Kansas City, Mo.; KOWH, Omaha, Nebr.; WHAM, Rochester, N. Y.; WNBZ,
Saranac, N. Y.; WBIG, Greensboro, N. C.; WADC, Akron, Ohio; WIIIO,
Dayton, Ohio; WEEU, Reading, Pa.; WTMA, Charleston, S. C.; KTSM, El
Paso, Texas; KLO, Ogden, Utah: XVI, Tacoma, Wash.; WEAU, Eau Clairc,
Wisc.

INLAND BROADCASTING SERVICE
Winnipeg, Man.—171 MCDEIMOT AVE.. .ttt ittt i et en s 92-532

Dawson Richardson, President; E. K. Tully, Secretary-Treasurer; A. L. Gar-
side, Manager.

Stations—CFCN, Calgary, Alta.; CFRN, Edmonton, Alta.; CJOR. Vancouver,
B. C.; CKPR, Fort William, Ont.; CFQC. Saskatoon, Sask.; CJGX, Yorkton,
Sask.

131



NOW AVAILABLE ON

For complete information on these
stations — any time — quickly
CALL

INTERNATIONAL RADIO SALES

LOAEN L WATYZON 2 Ve
NIW YORK CHICASQO SAN FRANCISCO
1C b, 574k St 136 'W. Maditon St, {i=acst Budding
PLAZA § 1600 TENTRAL 3537 DOLGLAS 33




o o o SVTATION REPRESENTATIVES RS

INTERNATIONAL RADIO SALES
New York—20 East 57th Street.........ouiiiiiine it iiaiiininn.. Plaza 8-2600
Loren L. Watson, General Manager; Robert E. Howard; E. Schuyler Ensell;
Arthur H. Sherin, Jr.; Peggy Stone, Research & Sales Promotion; Genevieve
Dessart, Sales Service.

Chicago—326 W, Madison Street..............cc.oeueiuim e . Central 4547
R. N. Weil, Manager; Robert M. Flanigan, Peterson Kurtzer.
San Francisco—Hearst Bldg., John Livingston, Manager.................. Douglas 2536

Stations—KY A, San Francisco, Calif.; WOL, Washington, D. C,; WKAT,
Miami Beach, Fla.; WSUN, St. Petersburg, Fla.; WGPC, Albany, Ga.; WATL,
Atlanta, Ga.; WRBL, Columbus, Ga.; WKBB, Dubuque, la.; KANS, Wichita,
Kans.; WBAL, Baltimore, Md.; WJE]J, Hagerstown, Md.; WINS, New York,
N. Y., WAIR, Winston-Salem, N. C.; WAKR, Akron, Ohio; WLW &
WLWO, Cincianati, Ohio (West coast only); WSAI, Cincinnari, Ohio;
WCAE, Pittsburgh, Pa.; WAIM, Anderson, S. C.; WCOS, Columbia, S. C;
WISN, Milwaukee, Wisc.; WCED, Dubois, Pa.; WLOF, Orlando, Fla;
WERC, Erie, Pa.; WJHL, Johnson City, Tenn.; WTBO, Cumberland, Md,;
WCOV, Montgomery, Ala.; WBML, Macon, Ga.; KZRH, Manila, Philippines;
KZRC, Cebus, Philippines.

THE RATZ AGENCY, INC.

New York City—500 Fifth Avenue......... ... ... ... ciiniiuiiinnnann Longacre 5-4594
G. R. Katz, President; S. L. Katz, Vice-President; Eugene Kartz, Secretary;
M. J. Beck, Treasurer; G. W. Brett, Vice-President & Sales Manager; A. Doris,
S. R. Rintoul, M. O'Mara, M. 8. Kellner, D. H. Denenholz, Ted Kruglak,
M. J. Flynn, Harold Winter, H. R. Goldberg, Martin Beck.

Chicago—307 N. Michigan Avemue..............ciiiiiintnnanenaranran Central 4238
G. H. Gunst, Vice-President & Manager; Sidney L. Katz, Lowell E. Jackson,
O. R. Whitaker, Jr., Stanley Reulman, Buell Herman, Earl Hodgson.

Detroit—General Motors Bldg............... .. . Trinity 2-7685
Ralph Bateman, Manager; David H. Decker.

Kansas City—Bryant Bldg.. ... ... ... ... o o i i i Victor 7095
Gordon Gray, Manager; Thomas J. Flanagan, Jr.

Atlanta—22 Marierta Street BIdg.,. .. ... ... . ... Walnut 4795
Fred M. Bell, Manager; Marvin Smith.

Dallas—Republic Bank Bldg., Frank Brimm...... ... .................... Dallas 2-7936

San Francisco—Monadnock Bldg................. ... ... . .. ... Sutter 7498

Richard S. Railton, Manager; Thomas M. Ray.

Stations—KLRA, Little Rock, Ark.; KVOR, Colorado Springs, Calo.; XLZ,
Denver, Colo.; WGST, Atlanta, Ga.; WMAZ, Macon, Ga.; WTOC, Savannah,
KGU, Honolulu, Hawaii; WCFL, Chicago, Ill.; WFBM, Indianapolis, Ind.;
WMT, Cedar Rapids, la.; KRNT, Des Moines, Ia.; KSO, Des Moines, Ia.;
WWL, New Orleans, La.; WLAW Lawrence, Mass.; KGHL, Billings, Mont.;
KOB, Albuquerque, N. M WKRC, Cincinnati, Ohio; WSPD, Toledo, Ohio;
WKY, Oklahoma City, Oklaq WNAX, Yankton, S. D WREC, Memphis,
Tenn.; KFPY, Spokane, Wash,

JOHN KEATING

Portland, Ore—Studio Bldg........ ... . .. .. ... ... .. . .. ... ... i BEacon 1009
John Keating, Manager; James McLoughlin, Assistant Manager.
¥Stations—KAST, Astoria, Ore.; KBKR, Baker, Ore.; KBND, Bend, Ore;
KORE, Eugene, Ore.; KF]JI, Klamath Falls, Ore.; KLBM, LaGrande, Ore.;
KOOS, Marshfield, Ore.; KMED, Medford, Ore.; KRNR, Roseburg, Ore.;
KSLM, Salem.

*Represented on regional accounts only.

KMPC, THE STATION OF THE STARS., INC.

New York—101 Park Ave., Lloyd George Venard, Eastern Representative. MUrray Hill 5-9249

Stations—KMPC, Los Angeles, Calif.

JOSEPH HERSHEY McGILLVRA

New York—366 Madison Avenue (Main Office) ..................... MUrray Hill 2-8755
Joseph M. McGillvea, Owner; Adam J. Young, Jr., Sales Manager; Stanley
Young, Jack Carson.
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Chicugo—919 North Michigan Avenue. ... ... ... ... .. .. Superior 3444
S. M. Ashton, Manager; Sterling B. Beeson, Fred C. Witmer.

Los Angeles—445 Western Pacific Bldg., Philip Bissell, Manager. .. ... ... .. Prospect 5319

San Francisco—627 Mills Building, Duncan A. Scott, Manager.............. Sutter 1393

Tuaronto—Metropolitan Building ......... ... . . o il Adelaide 4429
C. W. Wright, Manager; Walcer Enger

Montreal—Confederation Bldg.,, A. McDermott, Manager. . ................. Belair 3145

Stations—KARM, Fresno, Calif.; KJBS, San Francisco, Calif.; WBRY, Water-
bury. Conn.; WMEX, Boston, Mass.; WHAI, Greenfield, Mass.; WSQQ,
Saulc Ste. Marie, Mich.; WEW, St. Louis, Mo.; KGFW, Kearney, Nebr.
WILNH, Laconia, N. H; WTN]J, Trenton, N. J.; KUTA, Salc Lake City,
Utah; WSVA, Harrisonburg, Va.; KINY, Juneau, Alaska; WNEL, San Juan,
Puerto Rico; CFCN, Calgary. Alta.; CFRN, Edmoncon, Alwa.; CJOR, Van-
couver, B. C,; CKX, Brandon, Man.; CKY, Winnipeg; CKCW, Moncton,
N. B.; CHSJ, Saint John, N. B.; CKPR, Ft. William, Ont.; CFPL, London,
Ont.: CKCO, Ottawa, Ont.; CFOS, Owen Sound, Ont.; CFRB, Toronto, Ont.;
CKCL, Toronto, Ont.; CKLW, Windsor, Ont.; CKAC, Montreal, Que.; CIIRC,
Quebec, Que.; CJBR, Rimouski, Quc.; CHGB, Ste. Annc de la Pocatiere,
Que.; CJRM, Regina, Sask.; CJGX, Yorkton, Sask.; CFQC, Saskatoon, Susk.;
XEW & XEQ, Mexico City, Mexico.

J. P. McKINNEY & SON, SPECIAL AGENT
New York City—30 Rockefeller Plaza, N. L. O'Brien..................... Clecle 7-1178
Chicago—400 N. Michigan Avenue, Ray Davis, C. W, Eewin.............. Superior 9866
Sun Francisco—G81 Market Street. .. ... ...t iiiii i Surcer 5333
Stations—W'TH'I, Hartford, Conn.: WDAN, Danville, 1ll.. WOKO, Albany,
N. Y.: WABY, Albany, N. Y.; WENY, Elmira, N. Y.; WHDL, Olean, N.
Y.; WRAK, Williamsport, Pa.

NATIONAL BROADCASTING COMPANY
(National Spot and Local Sales Division)
New York City—30 Rockefeller Plaza.............. ... ... .cccuiiiiuan.. Clrcle 7-8300
James V. McConnpell, Nutional Spot and Local Sales Manager; W. O.
Tilenius, Assistant Manager.

Boston—DBradford Hotel, Elmer Kettel. .. ... ... .. .. .. ..., Hancock 4261
Clevelund—815 Superior Ave., N. E., Donald G. Stratton. .. ... ... .. . ... Cherry 0942
Chicago—Merchandise Mart ..........uuiiu i, Superior 8300

Maurice M. Boyd, Munager; Oliver Morton.
Denver—1625 California Street, Lloyd oder............. .. ... . ... .. ....... Main 6211
Hollywood—Sunset Blvd. & Vine St., Sidney Dixon....... ............ Hollywood 6161
San Francisco—111 Sutter Street, Glenn Ticer. .. ....... .. ... ... .......... Sutter 1920
Stutions—KPO, San Francisco, Calif.; KGO, San Francisca, Calif.; KOA,
Denver, Colo.: WRC, Washington, D. C.: WMAL, Washington, D. C;
WENR, Chicago, Ill.; WMAQ, Chicugo, Ill.; WGL, Fortc Wayne, Ind.;
WOWO, Fort Wayne, Ind.;: WRBZ-WBZ.A, Boston-Springheld, Mass.; WEAF,
New York, N, Y., WJZ, New York. N. Y.. WGY. Schenectady, N.
Y.; WTAM, Cleveland, Ohio: KYW, Philadelphia, Pa.; KDKA, Pittsburgh,

Pa. NEW ENGLAND RADIO ADVERTISING

Boston—>507 Statler Bldg.. .. ... . o e Hubhard 3225
Ralph C. Foster, Manager; Gertrude Saxe, Secretary.
“Stations—WDRC, Hartford, Conn.; WELI, New Haven, Conn.; WABI,
Bangor, Me.; WGAN, Portland, Me.; WSAR, Fall River, Mass.; WHAI,
Greenfield, Mass.;, WNBIH, New Bedford, Mass.; WBRK, Pitcsfield, Mass.;
WESX. Salem, Mass.: WSPR, Springfield, Mass.; WORC, Worcester, Mass.;
WFEA, Manchester, N. H.; WHEB, Portsmouch, N. H.;: WPRO, Providence,
R. L; WCAX, Burlington, V.

“Represented on regional accounts only.

NORTHERN BROADCASTING & PUBLISHING, LID.

Tinvnins, Ont.—Thomson Bldg.. ... ..... . ... i, Timmins 1500
Roy Thomson, President; Jack K. Cooke, General Manager of Broadcasting
Division.

Turonto—305 Victory Bldg., J. Reg Beattie, Manager. .... ... ... .. .......... Elgin 24064

Stations—CJKL, Kirkland Lake, Ont., CFCH, Norcth Bay, Ont.; CKGB, Tim-
mins, Ont.; CKVD, Val D’Or, Que.
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NORTHWEST RADIO ADVERTISING CO., INC.

Seattle—American BIdg. ... ... . Elliot 5488
Edwin A. Kraft, President-General Manager; W. L. Paul, Assistant Manager.
Station—KINY, Juneau, Alaska.

PAN AMERICAN BROADCASTING COMPANY

(Lutin-American aud Philippine Station Representative)

New York City—330 Madison Avenue, E. Bernald, Manager......... MUrray Hill 2-0811
Chicago—228 North La Salle St., F. R. Jones, Manager. ...... .............. State 5096
Cleveland—1635 East Twenty-Fifth St., Alonzo Tlawley............. ... .. Prospect 2922
JOHN H. PERRY ASSOCIATES
New York Cily—225 West 39th Street......... oo BRyant 9-3357
William K. Dorman, Manager; W. T. Kelly, H. H. Ilatchetre.
Chicago—122 S. Michigan Avenue, O. J. Ranfr, Manager.............. Harrison 8083
Deiroit—7338 Woodward Avenue, J. J. Higgins, Manager. ... ........... Madison 0790
Atlanta—406 Chamber of Ccmmerce Bldg., R. S. Kendrick, Manager....... Walnut 3443
Philudelpbia—1524 Chestnut St., M. S. Lewin. .. ..................... Rittenhouse 0886

Stations—WALA, Mobile, Ala.; WMEF), Daytona Beach, Fla.; W]JHP, Jack-
sonville, Fla.; WTMC, Ocala, Fla.; WDLP, Panama City, Fla.; WCOA, Pensa-
cola, Fla.; WCMI, Ashland, Ky.; WLAP, Lexington, Ky.

EDWARD PETRY & COMPANY, INC.
New York City—17 East 42nd Street. . .. .. ... iiin .. MUrray Hill 2-4401
Edward Petry, President; Henry Christal, Secretary-Treasurer; Lawrence
Ficld, Henry Ringgold, Albert Young, Jr., Mason McGuire, Norman Prouty,
Lloyd George Venard, Volney F. Righter, Francis Conrad.

Chicago—A4a0) N. Michigan Avenue............vit it Delaware 8600
Edward Voynow, Vice-President; John Ashenhurst, Robert Boneil, James
L. Thompson.
Detroit—General Motors Bldg... ... ... ... .. .. . . i Madison 1035
William Carcwright, John W. Brooke.
San Francisco—111 Sutter Street, Earle H. Smith. .. ... ... ... ... ... Garfield 010
Los Angeles—G601 W. 5th Street, Chester Matson. ...................... Michigan 8729
St. Lowis—Southwestern Bell Telephone Bldg., George Kercher. ... ......, Garfield 5194

Stations—KARK., Little Rock, Ark.; KFI, Los Angeles, Calif.; KSFO, San
Francisco, Calif.; KVOD, Denver, Colo.; WICC, Bridgeport, Conn.; WSB,
Atlanta, Ga.; KFH, Wichita, Kans.; WHAS, Louisville, Ky.; WSMB,
New Orleans, La.; WFBR, Baltimore, Md.; WAAB, Boston, Mass.; WNAC,
Boston, Mass.; WLLH, Lowell. Mass.; WMAS, Springheld, Mass.; WTAG,
Worcester, Mass.; WJR, Detroit, Mich.; KSTP, St. Paul, Minn.; WDAF,
Kansas City, Mo.; KFAB, Lincoln, Nebr.: KOIL, Omaha, Nehr.; WBEN,
Buffalo, N. Y., WGAR, Cleveland, Ohio; KVOO, Tulsa, Okla.; KEX
Portland, Ore.; KGW, Portland, Ore.; WFIL, Philadelphia, Pa.; WEAN.,
Providence, R. 1.; WSM, Nashville, Tenn.; WFAA, Dallas, Texas; WBAP,
Fort Worth, Texas; KPRC, Houston, Texas; WOQAI, San Antonio, Texas;
KSL, Salt Lake City. Utah; WTAR, Norfolk, Va.; WRNL, Richmond,
Va.; KJR, Scartle, Wash.; KOMO, Seattle, Wash.; KGA, Spokane, Wash.;
KHQ, Spokane, Wash.:. WTM]J, Milwaukee, Wisc.; Colonial Network;
Texas Quality Network; Yankee Network.

PHILIPPINES AGENCY SERVICE CO.

New York—33 West 42nd St ... o PEnnsylvania 6-1485
L. H. Thibault, General Manager: R. 1. Dulmage, Office Manager: R. 1. Bos-
well, Publicity Director.

Manila, Philippine Islands—Radio Station KZRM-KZRF. .. ... ... ..... .. Manila
Francisco Velasco, Manager.

Stations—KZRF, Manila; KZRM, Manila.

RALPH L. POWER
(Australian Representative)
Los Angeles—407 Van Nuys Bldg.. ... ... ... . .. . . .. .. Madison 5617
Stations—Macquarie Broadcasting Services, Macquarie Netwark (24 sta-
tions); transcription companics.

]
8]
(V]
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RADIO ADVERTISING ASSOCIATES
(Southeastern Representatives*)

Atlanta—925-6 Grant Bldg., R. L. Watkins, President. ................... Walout 1833
Stations—WFOY, St. Augustine, Fla.; KALB, Alexandria, La,; KMBL, Moag-
roe, La.; KGFF, Shawnee, Okla.; KFRO, Longview, Texas; KFYO, Lub-
bock, Texas.

“Stations represented on a regional basis only.

RADIO ADVERTISING CORP.

New York—9 E. 40th St....ovvuvirnnni it iinin s iieiarianens MU rray Hill 3-7865
William B. Gellatly, President; Walter I. Tenney, Secretary-Treasurer;

Louis F. J. Moore, Vice-President.

Chicago—307 North Michigan Ave., John Toothill, Manager............. Central 1743
Cleveland—Terminal Tower, Charles A. Stevens, Manager............... Prospect 3800
Stations—WINX, Washington, D. C.; WTSP, St. Petersburg, Fla.; WCAR,

Pontiac, Mich.; WOLF, Syracuse, N. Y.; WCLE, Cleveland, Ohio; WHK,
Cleveland, Ohio; WHKC, Columbus, Ohio; WTOL, Toledo, Ohio; WIP,
Philadelphia, Pa; WJHL, Johnson City, Tenn.; KPAC, Port Arthur, Texas;

KRSC, Seattle, Wash. RADIO SALES
(A Division of the Columbia Broadcasting System)

New York—485 Madison AVeNUE. ..o ovuvtevninornetenrnenenniains Wickersham 2-2000
Howard Meighan, Eastern Sales Manager; William H. Hylan, Jr., Robert
Somerville, Frank McDonnell, Edwin Reynolds, Howard Schreiber, Eldon
Hazard.

Chicago—410 N. Michigan Avenue........... . .cc.ccoivuiininiin.. Whitehall 6000
Kelly Smith, General Sales Manager; Henry Jackson, Western Sales Man-
ager; David Sutton, Wendell Campbell.

Detroit—902 Fisher Bldg.. Herbert Carlborg. .......... ... ... ............ Trinity 2-5500

San Francisco—Palace Hotel.. ... ... ... ... . . . . . . i Yukon 1700
Gordon Owen, Sales Manager for Northern California & the Northwest.

Los Angeles—Columbia Square..........ocviiviiininnnnnnee .. Hollywood 1212
Roger K. Huston, Sales Manager for Southern California.

Stations—WAPI, Birmingham. Ala.; KNX, Los Angeles, Calif; W]JSV,
Washington, D. C.; WBBM, Chicago, Ill.; WEEI, Boston, Mass.; WCCO,
Minneapolis-St. Paul, Minn.; KMOX, St. Louis, Mo.; WABC, New York,
N. Y.; WBT, Charlotte, N. C.; CBS California Network; CBS New England
Network; CBS Pacific Network.

WILLIAM G. RAMBEAU COMPANY

Chicago—360 N. Michigan Ave., William G. Rambeau, Manager.......... Andover 5566

New York City—Chanin Bldg., Roy Shults, Manager.................. CAledonia 5-4940
Stations—WELI, New Haven, Conn.; WORL, Boston, Mass.; WESX, Salem,

Mass.; WDSM, Duluth-Superior. Minn,; WDGY, Minneapolis-St. Paul,
Minn.; WHB, Kansas City, Mo.; WBNY, Buffalo, N. Y.; WOV, New York,
N. Y.; WHJB, Greenshurg, Pa.; WPEN, Philadelphia, Pa.; KQV, Pittsburgh,
Pa.,; WJAS, Pittsburgh, Pa.; Kansas State Network.

PAUL H. RAYMER CO.

Chicago—435 N. Michigan Avenue. ... ... ... c.oiuiviiiinnneennnannnn Superior 4473
Paul H. Raymer, Manager; George W. Diefenderfer, Richard E. Kopf.

New York—366 Madison Avenue.............cuouiiuiunnunanennn. MUrray Hill 2-8689
Fred C. Brokaw, Manager; Peirce L. Romaine, Paul Tiemer.

Detroit—General Motors Bldg., George W. Diefenderfer. .. ............... Trinity 2-8060

San Francisco—Russ Bldg., David H. Sandberg.......................... Douglas 2373

Los Angeles—530 West 6th St., J. Leslie Fox...............couiviun... Vandike 1901

Stations—Mason-Dixon Radio Group; WBRC, Birmingham, Ala.; Arizona
Broadcasting Co.; KWJB, Globe Ariz.; KCR]J, Jerome, Ariz.; KTAR.
Phoenix, Ariz.; KYCA, Prescott, Ariz.; KGLU, Safford, Ariz.; KYUM, Yuma,
Ariz.; KVOA, Tucson, Ariz.; California Radio System; KERN, Bakersfield,
Calif.; KM]J, Fresno, Calif.; KFWB, Los Angeles, Calif.; KFBK, Sacramento,
Calif.; KFSD, San Diego, Calif.; KTMS, Santa Barbara, Calif; KWG,
Stockton, Calif.; WDRC, Hartford, Conn.; WDEL-WILM, Wilmingtan, Del.;
WMBR, Jacksonville, Fla.; WDBO, Orlando, Fla,; WDAE, Tampa, Fla.:
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W]JJD, Chicago, Ill.; WSBT, South Bend, Ind.; WGAN, Portland, Me.;
WCAQ, Baltimore, Md.; Michigan Radio Network; WXYZ, Detroit, Mich.;
WOOD-WASH, Grand Rapids, Mich.; KWK, St. Louis, Mo.; KOH, Reno,
Nev.; WKNE, Keene, N. H.; WJTN, Jamestown, N. Y.; WHEC, Rochester,
N. Y.,; WSYR, Syracuse, N. Y; WTRY, Troy, N. Y., WEST,
Easton, Pa.; WKBO, Harrisburg, Pa.; WAZL, Hazelton, Pa.; WGAL, Lan-
caster, Pa.; WCAU, Philadelphia, Pa.;; WORK, York, Pa.,; WPRO, Provi-
dence, R. L; WDOD, Chattanooga, Tenn.; WLAC, Nashville, Tcnn.; KWFT,
Wichita Falls, Texas; WRVA, Richmond, Va.

VIRGIL REITER & CO.

Chicago—360 N. Michigan Ave......... ... iiiiiini i iieinane ., State 9493
Virgil Reiter, Jr., J. M. Ward.
Stations—WMCA, New York, N. Y.; WIBX, Utica, N. Y.; WCAU, Phila-

delphia, Pa. REYNOLDS-FITZGERALD, INC.

New York City—515 Madison Ave.. ... ...iiiereeini i ELdorado 5-7020
Harry D. Reynolds, Hecbert Hatfield, Robert 8. McLean, C. Harry Weissner,
Lou W. Turck, L. Paul Woehlke.

Chicago—360 N. Michigan AvVe.. .. ..ccuert e niea et iariaenanas State 4294
John T. Fitzgerald, George A. Jones, Lee Small, Edwin C. Allen.

Detroir—General Motors Bldg., Richard T. Healy....................... Madison 4250

Philadelphia—I1and Title Bldg., J. David Cathcare................... Rittenhouse 38319

Seattle—1423 Joseph Vance Bldg., Fred A. Bartlett.................ccc.u.. Elliott 6452

San Francisco—58 Sutter Street. . ... ..ottt it Garfield 6144
Judson 11. Carter, Ralph E. DeMotte.

Los Angeles—117 West Ninth Street, Charles E. Fisher............... . ..., Tucker 2474

Stations—KQW, San Jose, Calif.; KFNF, Shenandoah, Ia; WIL, St. Louis,
Mo.; KOL, Seattle, Wash.; WHBY, Appleton, Wisc.; WTAG, Green Bay,
Wisc.; WIBA, Madison, Wisc.; WMAM, Marinette, Wisc.; WSAU, Wausau,
Wisc.; XERB, Rosarito, Mexico; XEMO, Tia Juana, Mexico.

SEARS & AYER, INC.

Chicago—G612 N. Michigan Ave...........oiiiiiiiiiiiiniiaenn.. Superior 8177
B. H. Sears, President; A. T. Sears, Secretary-Treasurer.
New York City—5635 Fifth Ave., Paul Adler, Manager..................... PLaza 8-1312

Stations—W]JBY, Gadsden, Ala.; WHBB, Selma, Ala.; WCOV, Montgomery,
Ala.; WMSD, Muscle Shoals, Ala.; WKEU, Griffin, Ga.; WDWS, Champaign,
Ill; WSOY, Decatur, 1ll.; WTMYV, East St. Louis, IlL; WGIL, Galesburg,
IiL; WJPF, Herrin, Ill.; WCLS, Joliet, Ill.; WCBS, Springfield, 11l.; WHBU,
Anderson, Ind.; KTSW, Emporia, Kans.; WGRM, Greenwood, Miss.; WFOR,
Hattiesburg, Miss.; WSLI, Jackson, Miss.; KWOS, Jefferson, Mo.; WMBH,
Joplin, Mo.; KWOC, Poplar Bluff, Mo.; WRAL, Raleigh, N. C.; WAIR,
Winston-Salem, N. C.; WLPM, Suffolk, Va.; KDFN, Casper, Wyo.; KWYO,
Sheridan, Wyo.; Carolina Broadcasting System.

JACK SLATTER

Toronto, Ont.—4 AlBert Streel. . . .o v v ittt i et e Waverley 5564
Montreal—408 Dominion Square Bldg.. .. ....... .. .. ... .. .. ... ... ... Harbour 7811
Stations—CFCN, Calgary, Alta.; CFRN, Edmonton, Alta.; CKPR, Fort Wil-
liam, Ont.; CKCR, Kitchener, Ont. (Montreal only); CKTB, St. Catherines,

Ont. (Montreal only); CFQC, Saskatoon, Sask.; CJGX, Yorkron, Sask.

EDWARD S. TOWNSEND COMPANY

San Francisco—Russ Bldg., Edward S. Townsend, Owner.................. Douglas 2373
Stations—KARM, Fresno, Calif.; KROY, Sacramento, Calif.; WOR, Newark,

N. J.
J. FRANKLYN VIOLA AND COMPANY
(Foreign Langnage Represeniative*)

New York City—56 West 45th St., J. Franklyn Viola, President. .. ... .. MUrray Hill 2-0489
*#Seations represented for the broadcasting and producing of foreign language programs only.
WEED & CO.

New York—350 Madison Avenue...........coiiiiinannininnennennn, VAnderbilt 6-4542

Joseph J. Weed, President; Grace Walsh, Secretary.
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Chicago—203 N. Wabash Avenue........... .. oo iiin.. Randolph 7730
C. C. Weed, Vice-President.

Detroit—General Motors Bldg.. Charles M. Adell, Manager. . ............ Madison 6366

San Francisco—111 Sucter St,, Roy Frothingham, Manager................ Douglas 2445

Stations—WTIC, Hartford, Conn,; WJNO, West Palm Beach, Fla.; WEOA,
Evansville, Ind.; WGBF, Evansville, Ind.; WBOW, Terre Haute, Ind.: KGLO,
Mason City, Ia.; WRDO, Augusta, Me.; WLBZ, Bangor, Me.; WCI{S, Port-
land, Me.; WORC, Worcester, Mass.; KFRU, Columbia, Mo.; KXOK, Sct.
Louis, Mo.; KFBB, Great Falls, Mont.; WFEA, Manchester, N. H.; WEBR,
Buffalo, N. Y.; WHBC, Canton, Ohio; WCOL, Columbus, Ohio; WJAR,
Providence, R. I.; WFBC, Greenville, S. C.; KABR, Aherdeen, 5. D.; WCAX,
Burlington, Vt.; CFAC, Calgary, Alta.; CJCA, Edmoaton, Alta.; CFGP, Grand
Prairie, Alta.; CKOV, Kelowna, B. C.; CJOC. Lethbridge, Alta.; CJAT,
Trail, B. C.; CKWX, Vancouver, B. C.; CFAR, Flin Flon, Man.; CFRC, Win-
nipeg, Man.; CFNB, Fredericton, N. B.; CHNS, Halifax, N. S.; CJCB, Syd-
ney, N. S.; CKOC, Hamilton, Ont.; CFRC, Kingston, Ont.; CKJL, Kirkland
Lake, Ont.; CFCH, North Bay, Ont.;: CJCS, Stratford, Ont.; CKGB, Timmins,
Ont.: CFCY, Charlottetown, P. E. L.; CFCF, Montreal, Que.; CHAB, Moose
Jaw, Sask.; CKBI, Prince Altert, Sask.; CKCK, Regina. Sask.

WGN. INC.
(Eastern Representatite)
New York City—220 East 42nd Street. .. ... ... ... .. . . i, MUerray Hill 2-3033
Norman Boggs, New York Office Manager.
Station—WGN, Chicago, 111,
WHDH, NATIONAL SALES OFFICE
New York—306 Madison Ave.. . ... .. ... .. iianan MUrray Hill 2-1593
George M. Wartson, Jr., Manager; Flora E. Wartson, Secretary.
Stations—WHDH, Boston, Mass.

F. LACELLE WILLIAMS

Atlanta—617 Walton Bldg., F. Lacelle Williams, Owner. ... ............... Jackson 1678
#Stations—W JHO, Opelika, Ala.; KPMC, Bakersfield, Calif.;, KFOX, Long
Beach, Calif.; KGB, San Diego, Calif.; WRUF, Gainesville, Fla., WMBR,
Jacksonville, Fla.; WFOY, St. Augustine, Fla.; WTAL, Tallahassee, Fla.;
WDAE, Tampa, Fla.. W)NO, West Palm Beach, Fla.; WMGA, Moultrie,
Ga.; WAYX, Waycross, Ga.; W]JPR, Greenville, Miss.; WAIM, Anderson,
S. C.; WMPS, Memphis, Tenn.; KFRO, Longview, Texas; KELA, Centralia-
Chehalis, Wash.

“Stations represented on u regional basis in southern territory only.

HOWARD H. WILSON COMPANY

Chicago—75 EFast Wacker Drive. ... ..o i i i Central 8744
Howard H. Wilson, Owner; J. F. Johns, Harlan G. Oakes.

New York—551 Fifth Ave.. .. ..o o i MUrray Hill 6-1230
J. E. Johns, Manager; Edward J. Devney.

Kuansas City, Mo.—1012 Baltimore, George E. Wilson, Manager. ... .......... Grand 1473

Sun Francisco—0681 Markee St., Gordon Heater, Manager................. Douglas 4475

Hollywood—G6362 Hollywood Blvd.,, Homer O. Griffith............... ... Granite 1726

Stations—KGHF, Pueblo, Calif.; WHBF, Rock Island, Ill.; WDZ, Tuscola,
Ill.; WIBC, Indianapolis, Ind.; KFBI, Wichita, Kans.; WINN, Louisville,
Ky.; WKZO, Kalamazoo, Mich.; KYSM, Mankato, Minn.; KROC, Rachester,
Minn.; KFAM, St. Cloud, Minn.; KDRO, Sedalia, Mo.; KMMI, Grand Isiand,
Nehr.; WDNC, Durham, N. C; WPIC, Sharon, Pa.; WORD, Spartanburg,
S. C.; WSPA, Spartanburg, S. C.; KELO, Sioux Falls, S. D.; KSOO, Sioux
Falls, S. D.; KGNC, Amarillo, Texas; KFDM, Beaumont, Texas; KROD,
El Paso, Texas; KFYO, Lubbock, Texas; KTSA, San Antonio, Texas; KRGV,
Westaco, Texas; WDEV, Warterbury, Vt.; WKBH, La Crosse, Wisc.; WHBL,
Shehoygan, Wisc.: Lone Star Chain; The Minnesota Radio Network.

WOR (Newark, N. J.}

Boston—80 Federal Street. ... ... ..o Liberty 0437
Paul A. Belaire, Manager.

Chicago—Trihune Tower, Harold C. Higgins, Manager.................. Superior 5110

San Francisco—Russ Bldg., Edward S. Townsend................ ... ... Douglas 2373
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THE ADVERTISING CHECKING
BUREAU, INC.

538 South Clark St.,, Chicago, Il
’hone Wabash 6131
President............... W. B. Katzenberger
Western Manager............... James Watt
Branch Offices
79 Madizon Ave., New York, N. Y.
Phone CAledonia 5-8333
Eastern Manager............. Horace Carver
500 Sansome St., San Francisco, Calif,
Phone Sutter 6978
Pacific Coast Manager....... John Kendrick

Services Offered: (1) Clippings and analy-
sis of radio publicity with circulation fig-
(2) Check-
(3} Weekly scrap-

ures and monthly summaries.
up of radio log listing.
book service.

BOOZ, FRY, ALLEN & HAMILTON
135 South La Salle St., Chicago, TI1.
Phone State 8344
285 Madison Ave., New York, N. Y.
Phone CAledonia 5-1223

Services Offered: Business Surveys.

WALTER P. BURN & ASSOCIATES,
INC.

7 West 44th Street, New York, N, Y.
Phone, MUrray Hill 2-7462
President.......oovvveiniias Walter P. Burn
Vice-President .............. William Nable

Services Offcred: Market data, cconomie
studies, media coverage studies, radio cov-
erage maps, decorative maps, economic maps,
charts, trade paper advertising, brochures,
dramatized sales presentation, complete pro-
motion plans, trade area counszel on FM
applications.
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CANADIAN FACTS, REGISTERED
100 Adelaide St.. West, Toronto, Ont., Canada
Phone Adelaide 2067
General Manager............ N. P. Colwell
Director of Personnel. .Ethel Fulford Colwell
Brunch Offices

Opcrating branches: in 99 Canadian cities
and towns with a total staff of 2100,

Services Offered: All types of marketing
re~earch  including market coverage data,
consumer studies, dealer investigations and

checks on effectivencss of various media.

PAUL T. CHERINGTON
/o MeKinsey & Co., 2 Wall Street,
New York, N. Y.
PPhone REctor 2-2820
Services Offered: Distribution consultant,
market surveys, media studies.

COMMERCIAL RESEARCH SERVICE
1474 Olive St., Louisville, Ky,
Phone Sh. 1312W

President.................Newton P. Owen
Seeretary-Treasurer. . ..., . A. Johns
Services Offered: Checking service for ad-
vertising and agencies.  coincidental  tele-
phone surveys.
.

ROBERT S. CONLON & ASSOCIATES
New York Life Bldg, Kansa~ City, Vo.
Phone Victor 1973
Principal............ ... Robert 5. Conlon
Branch Office
Dallas, Texas
Executive-In-Charge......... George  Walker
Services Offered: Viarket research: month-

Iv surveys, radio surveys,
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THE COOPERATIVE ANALYSIS OF
BROADCASTING
330 West 42nd Street, New York, N. Y.
Phone, MFdallion 3-3898
Manager. ... oieeiiiiiiien S A. W. Lehman
Governing Committee:

D. P. Smelser, Chairman {(Procter &
Gamble Co.); George H. Gallup, Treasurer
(Youmg & Rubicam):; C. H. Lung (Gen-
cral Eleetric Co.); A. Wells Wilbor (Gen.
eral Mills); L. D. H. Weld (McCann-
Erickson); F, B. Ryan, Jr. (Ruthrauff &
Ryan): A. W, Lelunan, Manager.

Services Offered: CAB rates all commer-
cial network programs, daytime ns well as
evening, and in addition analyzes these rat-
ingz by geographical sections, income groups,
ete. It is authorized by the Association of
National Advertisers and the Amecricun Asso-
ciation of Advertising Ageneics to carry on
this work which it hus Deen doing since
March, 1930.

CROSSLEY. INC.

330 West 42 St., New York, N. Y.
Pbone BRyant 9-5462
President............Arehibald M. Crossley

Services Offered: Program rating, nation-

wide or individual area studics, general mar.

keting consultants,

THE REUBEN H. DONNELLEY

CORPORATION
350 East 22nd St.,, Chicago, IIL.
Phone Yictory 3-3232
President. ..., ... George V. Overton
General Manager. Direet Mail Division,
D. L. Harrington
Branch Offices
305 Fast 43th St.. New York, N. Y.
Phone MUrray Hill 47000
Eastern Manager, Direct Mail Division,
Herbert F. Lewis
727 Venice Boulevard. Lo Angeles, Calil.
Phone Richmond 0221
Western Manager, Direct Mail Division,
Willium LeGore
Services Offered: 1) Contests: conlest
judging service handles c¢very detail from
pick-up of contest entries ut post office to
the delivery of winners 1o the advertiser
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including the crcation of contests to fit ad-
vertizers’ mervhandizing problems. (2) Pre-
mivms: premimn mailing serviee relieves
advertisers of all detail on mailed premium
including the creation and selection of pre-
miums to mect the advertisers’ exact situa.
ton.

FACT-FINDERS ASSOCIATES
1144 Madison Ave.. New York, N. Y.
Phone El.dorade 3-1600
President................ George P, Johnson
Branch Offices
367 offices in United States and Cannda.
Services ORered: Advertising  ehecking,
brand popularity surveys. consmmer surveys,
checking ficld inventories, marketing plans,
package testing, public opinion, tabulations,
radio audience surveys, survey analyses,
trade surveys, outdoor poster and carcard

checks.

FACTS CONSOLIDATED
08 Post Sireet. San Trancisco, Calif.
Phone Garfield 4047

President............... Roy S. Frothingion
Viee-President. ... ............ A. B. Mueller
SErTetary v ii e Mary E. Hask

Branch Office

8208 West Nortou Ave, Hollywood, Calil.
Phone Granite 6403

Manager.................. Dorothy D. Corey
Services Offered: Monthly continuing re-
rall =urvey of radio programs on the Pacific
coast to determine station and program prel-
erences based on personal interviews in a
properly distributed :ample of radio fam-
ilics.; public opinion, consumer, product,

brand, listening, ete., surveys,

EDGAR FELIX
18 Fa~t 48th 5t.. New York, N. Y.
Phone PLaza 3-5052

Director............. BN Edgar Felix
Chief Field Engincer.......... L. C. Skipper
Statistician. ......... ... J. Murray

Services Offered: Radio coverage reports
fcoverage and service areas of broadcasting
~talions).
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ROY S. FROTHINGHAM
111 Sutter Street, Sun Franciseo, Calif.
Phone, Douglas 2445
Services Offered: Sales and advertising
rescarch; market and product studies: radiu-
program preference surveys,

HERMAN S. HETTINGER
1337 Spruce St., Philadelphia, Pa,
Phone, Evergreen 9857
Services Offered: Marketing ronsultancy
on broadecasting, station re~carch, ete.

C. E. HOOPER, INC.

51 Fast 42nd St., New York, N. Y.
I’hone, VAnderbilt 6-1500
President. . ........ooooooa C. E. Hooper
Vice-LPresident................ E. A, Tomsett

Munager, Radio Program Reports,
A. M. Wharfield
Manager., Station Audicnee Reports,
IL. G. Boyd
Technical Director on Special Studies,
Dr. M. N. Chappell
Services Offered: Radio audicnce and list-
ening survey specialists, publishers of
monthly “Hooper Rudio Reports”—(National
daytime programs, national evening pro-
grams, regional sets-in-use reports, regional
program ratings, station audicnce reporls,
radio sales effectivencss reporls, ete.)

HOOPER-HOLMES BUREAU

102 Maiden Lane, New York, N. Y.
Phone WHitehall 39700

Director of Research...... Chester E. Haring
Branch Offices
83 Offices Throughout
United States and Canada
Services Offered: Commercial research.

IRWIN & IRWIN
1627 Locust St., St. Louis, Mo.
Phune, Sterling 1160
Manager......cvvivnineiinnan.. M. C. Irwin
Services Offered: Market research.

JOINT COMMITTEE ON RADIO
RESEARCH
(cooperative AAAA, ANA & NAB survey)
420 Lexington Ave., New York, N. Y.
Phone MOhawk 4-7982
Chairman .................... John Benson

HELEN KING
17 East 48th St, New York, N. Y.
Plhone, Wlckersham 2-1127
Scrvices Offered: Contest consultant, re-
search and management (i.e., judging, plan-
ning, research, statisties, ete., on contesis).

WALTER MANN & STAFF
Newtown, Conn.
Phone, Newtown 213

President.................... Walter Mann
Associale. oo oo Theodore Van Doorn
Associate. ... Milton MacMurray
Associate. .. i Frank Persky

Branch Office
350 Madison Ave., New York. N Y,
Phone, MUrray Hill 2-3479

Executive-In-Churge. .. . Theodore Van Doorn

Services Offered: Research, surveys, and
counsel for scientific advertising and sales
<trategy for advertisers, agencies, publishers
and radio stations; editorial. ¢irculation and
program counsel.

MARKET DATA SERVICE, INC.
T West Hith St New York, N. Y.
Phone, MUrray Hill 2-7162

President. ..ot William Noble
ViceLlresident................ Sperry Butler
Scerctary-Treasurer.....o.. . Walter P’. Burn

Services Offered: Market duta, economic
studies. media coverage studies, radio cov-
crage maps, decarative maps. ¢conomic maps,
charts. trade paper advertising. hrochures,
dramatized sales presentation, complete pro-
metion plans,

MARKET RESEARCH CORP. OF

AMERICA
414 Madizon Ave, New York, N. Y.
Phone DPPLaza 3-8920

President...... i Percival White
Vice-President. ............ Pauline Arnold
Seeretary-Treasurer........... Matilda White

Services Offered: Markeling studies for
manufacturers, publishers, radio netwarks and
stations; consumer and retailer surveys;
product tests; editorial content analyses for
publishers; consumer panels, etc.



RESEARCH ORGANIZATIONS s o e

MARKET RESEARCH OF

CLEVELAND
1435 Schofield Bldg., Cleveland, Ohio
Phone, Cllerry 4710

Director...................Albert E. Strass
Assiztant Director.......... ldamae Brigman

services Offered: Advertizing surveys: ra-
dio survevs: market analysis and marketing
surveyvs.

°

NATIONAL RADIO RECORDS
317 Madison Ave, New York, N, Y.
Phone MUrray TTill 4-1351
President............N. Charles Rorabaugh
Sales Manager. .............. ..., Leon Dick
Services Offered: Spot and network radio
advertising statistics via confidential monthly
publications.
®

A. C. NIELSEN COMPANY
2101 Howard Sireet, Chicaga, TII.
P’hone, Hollycourt 6100

President.................... A, C. Nielsen

Exccutive Vice-President... .. .. F. K. Leisch

Exeeutive Vice-President in Charge of
Nielsen Radio Index......... I[. L. Rusch

Branch Office
500 Fifth Ave., New York, N. Y.
Phone, PEnnsylvania 67126
Executive Vice-President Tn Charge ol
N Y. Office..............t. J. O. Peckham
Services Offered:  Market rescarch work
including the publication of indexes on the
drug, food. liguor, radio and British bhusi.
ness,
.

NORTHWEST MARKETING SERVICE
610 Pence Bldg., Minnevapolis, Minn.
Phone, Main 0497
Manager. .. ... ... Aurilla Smith
Assislant Manuger. ....... .. Naomi Emerson

Services Offered: Market and product re-
search in manufacturing, wholesaling, retail-
ing and among consumers; merchandising
plans and promotions; retail store demon-
strutions. displays, sampling and cooperative
merchandising: resident investigator work,

OPINION RESEARCH
CORPORATION

90 Nassau Strect. Princeton. N, J.
Phone. Princeton 1676

Prestdent. ............ Dr. Claude Robinson
Vice-President.............. ... Harold Read
Vice-President......... Dilman M, K. Smith
Vice-Presidenl. ............ Dr. Floyd Ruch

Services Offered: Opinion sampling.

PARB RESEARCH SERVICES
1526 - 18th Ave., San Francisco, Calif.
Phone OVerland 2935

Librarian ................. Alice Thompson
Assistunt Librarian. . ....... James Wellman
Field Supervisor........Charles MacDonald

Services Offered: Radio and theatrical

research of all types. Services offered in

[ourteen key cily offices.

R. L. POLK & CO., INC.
354 Fourth Ave,, New York, N. Y.
Phone (CAledonia 5-8500

President.............cccoevuunt R. L. Polk

Vice-President............. .. E. J. Loranger

Secretary-Treasurer. ............ F. . Mixer
.

PSYCHOLOGICAL CORP.

522 Fifth Ave.,, New York, N. Y.
Phone MUrray Hill 2-2145
Managing Director......... Paul S. Achilles
Director of Research..... Dr. Henry C. Link
Branch Office
310 S. Michigan Ave., Chicago, HI.
Phone Wabash 3880
Director.....cvveviinininn A. W, Kornhauser
Execulive Secretary......... R. N, McMurry

Services Offered: Markel research.

PUBLISHERS' INFORMATION
BUREAU, INC.
31 East 10th St., New York, N, Y.
Phone. STuyvesant Y-7334

President. . ................¢ Annc R. Edgerly
Vice-President.............. Sarah E. Barnes
Treasurer. ..o, e Mae B. Irving

Branch Office
333 N. Michigan Ave., Chicago, 1.
PPhione. Randolph 3442
Services Offered; Records and special re-
ports of adverlising in general magazines,
farm publications. and of network and spot
radio business,

RADIO REPORTS. INC.

220 East 42nd Si, New York, N. Y.
Phone MUrray Hill 2-3564
President-Treasurer., ..... Edward ). Loomis

Services Offered: Provides subseribers with
digests and texts of radio news and comment.,
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ROSS FEDERAL RESEARCH CORP.
18 Tast 48th St, New York, N. Y.
Phone, PLaza 3-6500

Chairman of Board-President-
Treasurer.............00vt. Harry A. Ross
Vice-President-General Manager
Densmore A, Ross
Vice-President-General Sales Manager

Clifford B. Ross

Vice-President................ Richard Ross
Director of Research...... William B. Shine
Secretary. .......oveuuiaun Frank X. Miske

Director of Advertising and "ublicity
Thomas B. Ellsworth
Branch Offices

59 E. Van Buren St., Chicage, Ill.

753-55 Book Bldg.. Detroit, Mich.

817 Hanna Bldg., (leveland, Ohio

1225 Gramt Bldg., Piusburgh, Pa.

606 West Wisconsin Ave., Milwaukee, Wise.

1553 Carew Tower, Cincinnati, Ohio

320 N. Meridian St., Indianapolis, Ind.

817-18 Metropolitan Bldg, Boston, Mass.

17 Court St., Buffalo, N. Y.

Market St. National Bank Bldg., Philadel.
phia, Pa.

1028 Connecticut Ave., Washington, D. C.

1807 Grand Ave., Kansas City, Mo.

3615 Olive St., St. Louis, Mo.

3723 Wilshire Blvd., Los Angeles, Calif.

963 Monadnock Bldg., San Francisco, Calif.

1904 Third Ave., Seattle, Wash,

Tower Petrolenmm Blde., Dallas, Texas

903 United States National Bank Bldg., Den-
ver, Colo.

47 West South Temple St., Salt Lake City,
Utah

Rand Tower Bldg., Minneapoliz, Minn.

507 Tenth St, Des Moines, Ia.

8 N. Third St., Memphis, Tenn.

314 Johnston Bldg.. Charlotte, N. C.

206-7 Palmer Bldg., Atlanta, Ga.

90 State St., Albany, N, Y.

208 Pan American Bldg.. New Orleans. La.

413 Equity Bldg, Oklahoma City, Okla.

NG S. Fifteenth St,, Omaha, Nebr,

602 Porter Bldg., ortland, Ore.

Street Bldg.,, New Haven, Conn.
Services Offered: Market rescarch, con-

sumer studies, radio surveys,

ELSIE M. RUSHMORE
351 Fifth Ave., New York, N. Y.
Phone MUrray Hill 2-3053
Services Offcred: Surveys for market defi-
nition; management and analysis of contests.
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PAUL W, STEWART &

ASSOCIATES, INC.
9 Rockefeller ’laza. New York, N. Y.
I’hone, ClIrcle 5-5147

President.................. Paul W. Stewurt
Viee-President. ... ..., Arthur B. Dongall

Services Offered: Program checking; mar-
keting and advertising analysis; listener

studies,

DANIEL STARCH
420 Lexington Ave., New York, N, Y,
MOhawk 4-6624
President...............c..... Daniel Starch
In Charge of Sales...... Charles A. Wolcott
In Charge of Production...T. Mills Shepard

DOROTHEA REILLY
16 Fast 43rd St, New York, N. Y.
Phone, VAnderbilt 6-3882

Owner.......ocoievinienanns Dorothea Reilly
Office Manager. .......cooovonnn. K. B. Weir
Secretary. ... o Evelyn Ross

Branch Office
RFD No, 2. Monlgomery. N. Y.
Phone, Mantgomery 3775
Services Offered: Contest management in-
cluding ideas, plans and mail: market re-
search including phone and field surveys and
product testing.

RESEARCH BUREAU OF AMERICA
280 Madison Ave.. New York. N. Y.
Phone, MUrray TIill 5-8183

Director. ..oooovvi oot Doris Drucker
Services Offered: Consumer and dealer
survevs; radio audience measnrements; in-

ventory checking; merchandizing and sales
policy investigations,

ELMO ROPER
30 Rockefeller Plaza, New York, N. Y.
Phone Clrcle 6-7164
Executives.......... Elmo Roper, Arthur B.
Chivvis, Carolyn W. Crusius, Robert W,
Pratt, Robert Williams.
Services Offered: Marketing research, dis-
lril:]ution consultant, trade and consumer
sludies.
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1OVERTIGING
NOVES FORWARD
JURTNG 1340

By
John Benson
President
American Association of
Adwvertising Ageneies

S an advertising medium, radio has

had a good year, and again demon-
strated its usefulness in building up sales
of merchandise as well as creating good
will. Its low cost of coverage is doubt-
less a factor, but not the only factor, in
a steadily developing use of the medium.
It has an intimate influence of its own
which continues to be productive.

From the standpoint of public opinion,
radio has also been making progress, al-
though there is still much to be done in
avoiding broadcasts to which people ob-
ject from the standpoint of good taste
and consideration for the welfare of the
American home and its children.

NAB Code

In this connection, the Code adopted
by the NAB a year and a half ago, and
applicable to commercial broadcasting
since October, 1940, has been 2 landmark
of improvement in helping radio to live
up to its full possibilities and discharge
its obligation for cntertainment and in-
formation over the air. This wuas a
courageous step to take and will have
important results to the benefit of the
medium.

Advertisers and advertising agencies
are as much interested in preserving the
popularity of radio in the American home
as the broadeasters themselves are, as
no medium can creatc maximum good-
will which itself is lacking to any degree
in that respect.
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The finer possibilities of entertainment
and education through radio are being
steadily realized and doubtless will be
improved in the future.

Research

Advertisers are learning more and more
how to use radio most effectively through
evaluation of the coverage of stations,
of listener habits, made possible by the
yardsticks defined by the Joint Com-
mittee on Radio Research. These have
given uan impulse to obtaining further
knowledge about how far stations can
reach in geographic spread and with
what clarity and freedom from interfer-
ence, and how large a listening aundience
is available.

The number of homes and automobiles
equipped with radio receiving sets in-
creased materially during the year:
11,000,000 new sets have been produced*
making a total of some 52,000,000 in use
throughout the land.**

We are getting more and more knowl-
odge of the relative popularity of pro-
grams as reported by the Cooperative
Analysis of Broadecasting, so that more
intelligent choice of entertainment can
be made in meeting the needs of the
public.

Progress

The news broadeasts have registered
a new high of accomplishment in report-
ing daily the cvents and mioves of the
war abroad, with enlightening comment
by well-known reporters on the spot.
Through radio endless spreeches were
heard on the election issues—by politi-
cal leaders of all parties.

On the whole it seems that the year
1940 has been one of progress and a
stepping stone to what may be done in
1941 in the way of further improvement,
both in the service radio can render the
American home and the aid it can be to
American bhusiness.

¥ _Estimated by Institute of Radio
Engineers.
*__Estimated by *‘Radio Today.”

* K Kk Kk Kk %



STANDARDS OF PRACTICE

AMERICAN ASSOCIATION OF ADVERTISING AGENCIES

We hold that advertising agencies have an obligation not only to their clients
but to the media they employ, to the public, and to eacl olher.

This obligation arises from mutuality of interest. The principles which govern
the discharge of this obligation are various in application; some are rooted in a
standard of honor which we all acknowledge, and others are based on the require-

ments of good business.

What is unfair in agency practice is explicitly stated in this, our Standards of

Practice.

Advertising is a business, and it must therefore operate within the framework
of competition. It is not the intention to limit the vigor of competition. Rather,
we hold that it is necessary for the health of advertising.

Certain competitive methods are condemned in this code. They are condemned

not because they are competitive, but because,
tend te desiroy the business of advertising.

PROFESSIONAL PRACTICE
ADVERTISING COPY

It is unsonnd and unprofessional for the ad-
vertising agency to prepare or handle any adver-
tising of an uniruthful or indecent character, as
exemplified by the following copy practiccs disap-
praved in a code jointly adopled by the American
Association of Advertising Agencies and the Asso.
eintion of National Advertisers:

. False statements or

misleading exaggerations.

2, Indirect misrepresentation of a product, or serv-
ice, through distortion of details, or of their
true perspective, either editorially or pictonally.

3. Statements  or suggestions offensive ta public
decency.

4. Statements which tend to undermine an industry
by attributing to its producls, generally, fanlrs
and weaknesses true only of a few.

S. Pricc elaims that are misleading.

6. Pseudoscientific advertising, including claims in-

sufficiently supported hy accepted authority, or
that distort the true meaning or practicable ap-
plication of a statement made by professicual or
scientific anthority.

. Testimonials which do not reflect the real choice
of a competent witness.

~

COMPENSATION
REBATING

The advertising agency should retain thc {ull
amount of compensation granted by media owners
without direct or indirect rebating.

It shall be considered as rebating to supply nia-
terials for advertising on any basis that can be
considered as direct, indirect or secret rcbating.
1t shall also be considered as rebating to place
men in the service of the advertiser at the agency’s
cxpense, or to assume all or part of the salary of
any employee of the advertiser, or tu pay any fee
or compensation to any one connected direetly or
mdlrectly with the advertiser, for oblaining or lLold-
ing an account. It shall also be considcred as re:
bating to agree to allow cash discounts not earned.
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if universally used, they would

EXTRA COMPENSATION

The advertising agency sliould not take from any
third party a profir, discount or commission other
than the regular agency compensation allowed Dy
media owners, unless disclosed to the client.

COMPETITION
SPECULATIVE MATERIALS

In view of its obligativn tu provide adeqnate serv-
ice to elients, as well as the sound business principle
oi making a reasonablc profic on its effort, the ad-
verlising agency should refrain from practices that
dissipate its income in any unsonmd or nnecanomic
solicitation for new business.

Tt is rccognized as unsound, uneconomic and un-
professional ro smhmit spceulative material in com-
petitive sclicitation.

OFFERING CREDIT EXTENSION

Tt is unsound and uncconomie to offer extension
of credit or banking service as an induccement in
solicitation.

UNFAIR TACTICS

The advertising agency should compele on merit
and not by depreciating a competitor or his work
direetly or infercntially, or by circulating harmful
rumors about him, or by making unwarranted
claims of scientific skill in judging or prejudging
adverrising copy, or by secking to obtain an account
by hiring a key emplnyee away from the agency in
charge.

* #* 1 3

These Standards of Practice of the American
Association of Advertising Agencics arc based on
1he bhelief that sound practice is gnod business . . .
that cunfidence and respect are indispensable to suc-
cess in i business embracing the many intangibles
of agency service and invulving relationships so de-
pendent upon good faith.

They express ideals which are based on a hroad
experience of what has leen found to he the best
advertising practice. They are feasible and prac-
tcal . . . involving no restrictions whick advertis-
ing agencies shonld not voluntarily adopt.



STANDARD CONDITIONS

GOVERNING CONTRACTS AND ORDERS FOR
SPOT BROADCASTING

National Association of Broadcasters

In cooperation with

American Association of Advertising Agencies

1. PAYMENT
la].

ing station agrees to hold the ageuncy svlely hable

The agency agrees to pay, and the broadcast-

for payment, for the broadeasting covered hy this

order unless expressly otherwise agieed in writing.

Lb]. The ngeney personally agrees to pay for broad.
casting covered by this order, ai the office of the
broadeasting station or of irs authorized represenia-
tive, on or before the last day of the month follow-
ing that in which the broadcasting is done unless
otherwize stipulated en the face of this ordcr; or,
when cash discount is deducted but payment date

not specified on the station’s tute vard, uun the
fifteenth of the month following.
lel. In all cases date of paymcnt i3 material and

unless otherwise stipulated the postmark date on
the envelope properly addressed Ito the broadeast-
ing station or to its representative shall be con-
sidered the date when payment was- made,

|d]. Station’s invoices for hraadeasting covered hy

this order shall be in accordance with the station’s
lug and shall o stale on each such invoice.

lel. luvoices shoolld Le rendered not le-s often
than mon:hly.
Lfl. The slation rescives the tight 1o cancel the

order at any time npon default by the ageney in

the pavment of billz, or other breach. or in the
event of any material violatiun on the part of the
agency of any of the condirions herein named; and
upon such cancellation all broadcasting done here-
uncer and unpaid shall become immediately due and
payable. In casc of delinquency in pavmn:s or
impaired credit the station shall Lave the right to
change the requirements as to terms of pavment
broadcasting under this order as 1t

for further

may see fit.

2. TERMINATION

[a]. This agreement may he terminated by eitler

party by giving the ather twa weeks' notice, tuniess
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otherwise stipuated on the face of this order. Tf
the agreement it
the

lesser number of periods,

the agency tcrminates will pay
published
for alt
If the

station terminates the agreement; either, the agency

the station according to slation’s

rates for the

services previotsly rendered by the station.

and the station will agrec on a satisfactory substi-
1ute day or time at the rates in effect at the time
this agreement was made, or, the agency will pay
the station according to the rates specified herein,
for all services previousiv rendered by the station;
that have the bLenefit of the
same ume discounts which the agency would have

is, the agency shall
earned had it been allowed to complcte the order.

In the event of such termination, neither party
shall be liable to the other party otherwise than as

specitied in this paragraph.

3. INABILITY TO BROADCAST

(al. Should

ur necessity, legal

the station, due to public emergency
restriction, Act of (God, or at
the direction ¢f Federal, State or Municipal au-
thorities or for any other reason beyond the con-
triul af the station, be unable to broadcast one of
the

<tatinn shall net he lable to the agency for dam-

the agency's programs at the time specified,
ages but will communicate with the agency as far
in advance as possible. The agency will then either
agiee wilth the station on a satisfactory substituie
ume for the bLroadcast, or, if no such agreement
can be reached, the broadcast will be considered as
cancelled, without affecting the rate shown on this
In the event of such cancellation or post-
the station will make. if approved by

order.
ponement,
the agency, a suitable courtesy announcement as
to the reason for cancellation or postponement, amd
as Lo any substitute tme agreed upon.

[bl. T{ interruptions occur during the entertainment
poriton of the Dbroadcast, credit shall be given by
the station at the pro rata rate for such interrup-
tions of one minute or more duration.
tions ocenr during the commercial announcement
yortion i the hroadeast, erediv shall he given by

Tf interrup-



the station in the same proportion to the total sla-
tion time charge which the omitted commereial
announcement portion bears to the total commercial
announcement in the program. If the interruption
cquals or cxcceds 50% of the total program time
the station shall defray a pro rata share of the live
talent costs, unless the interruption ts due 1o an
Act of Gud. public emergency or legal restriction.

4. SUBSTITUTION OF SUSTAINING
GRAM OF TUBLIC IMPORTANCE

PRO

[al. The station shall have the right to cancel an:
broadcast covered by this order and subsiutute a
sustaining program of such outstanding public
mmportance that failure to broadcast
work injury alike to the station and the advertiser.
In such case, the station will notify the agency as
far in advance as possible, and the agency and the
station will agree on a satisfacrory substitute day
or time for the broadecasr, or, if no such agreement
can Le reaehed, the broaileast will be considered as
cancelled without rights

same would

affecting e rates or
shown on this order. In the event of such can-
cellation or postponement, the station will make, if
approved by the agency, a suitable courtesy an-
nouncement as to the rcason for cuancellation or
postponetrient and as to any snbstituted time agreed
upon. TIn the event of such replaceinent, when the
station uolifies the agency less than two wecks in
advance of broadcast, the station shall reimburse
the agency any non-eancellable cost of live talent.

3. RATES

[a). It is agreed that the rate named in this order
is the lowest rate made by the siation fur like serv-
ices and that if at any time during the life of this
order the station makes a lowcer rate for the same
services, this order shall be completed at such lower
rate from that date.

fb1. All rates shall be published. There shall be
no secret ratcs, rebatcs or agreements affecting
rates. Al rates shall Le furnished agencies if re-
quesled.

[el. Ti this order is continued without interruption
beyoud the time specified the additional broadcasts
shall be considered part of this order and the samec
rate shall apply until any lower rate prevailing at
the time this agreement is made shall have Leen
earned; aml then this lower rate shall apply to the
whole order. [t is agreed, however, that this pro-
vision slall not cover a serviee rendered by the
slation later than one year {rom the date of the first
broadcast, unless specifically agreed.

5. PROGRAMS

[a]. The order for station time includes the services
of the technical staft and of a regular siaft an-
nouncer. (ther talent and services are covered by
the prugratn charge in this order which is subject to
change by the agency with the
station.

the consent of

[b]. Should the station fail to receive program ma-
terial sevenm days in advance of the broadcast it

shall so notify the agency. Subsequent to this
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notification, ii the station fails to receive the pro
gram matcrial in time for the Dbroadcast, if the
programs are transcriptions, the station shall, fal-
lowing first broadcast, repeat a yprevious program
vnless otherwise instructed, or unless ptogram is
one of a seies, in which case the station shall have
the right to announce th:e name, address and busi-
ness classification of the advertiser, produce a cred-
itable program and make regular charge for station
time and reasonable talent charge to the agency. 1f
the programs are produced locally it shall, following
hrst broadeast, repeat the eommercial annonncement
of the preceding broadceust, using Lhe agreed talent
unit.

lel. lixcept as otherwise hereinafter exypressly pro-
vided the agency will the station harmless
against all liability for libel, slander, illegal compe-
tition or trade practice, infringement of trade marks,
trade names or program titles, violation of rights
of privacy and infringement of copyrights and pro-
prictary rights, rcsulting from the broadcasting of
the programs hercin provided for in the form fur-
nished or approved by the agency.
shall not apply 10 the musical compositions per-
formed in non-dramatic form, the unrestricted right
to periorm which is licensed by ASCAP, provided
the agency shall have at least one week prior to
each broadcast submitted to the station in writing
in duplicate a corrcet list of the titles of names of
compnsers and copyright owners appearing on the
published or unpublished copies of tbe musical com-
positions to be used on the said piograms, The
station agrees, however, to save tle agency harm-
less against all liability where the programs are pre-
pared and produced loth as to artists and program
content Ly the station excepting only such liability
as may resnlt {rom the broadeasting of the com-
mercial credits and other material as furnished or
approved Ly the agency.

save

Such indemnity

Id]. Programs prepared by the agency are subject
to e appioval of the slation management both as
to artists and to program content.

7. GENERAL

{al. This order is subject to the terms of licenses
held by the parties hereto and is also subject to all
Federai, State and Municipal laws and regulations
now in torce, or which may he enacted in the future.

(b]. The rights under this order shall not be trans-
ferable to another advertiser than the one specified
in this order unless the consent of the station has
been obtained.

[e]. In dealing with agencies, the station shall fo)-
low a umilorm policy to avoid discrimination.
[d). The agency agrees that it will not rebate to

its client any part of the commission allowed by
the station.

[c). The ifailure of the station or of the agemey to
enforce any of the provisions herein listed with ve-
spect to a hreach thereol in any one instance shall
not be construed as a general relinquishment or
waiver under this agreemnent and the same shall
nevertheless be and remain in [ull force and effect.

Copyright, 1933, A.A.ALA.



ADVERTISING
* AGENCIES «

The following listing includes agencies placing network and
important spot business during 1940 as well as those handling the
larger local accounts.

Key to Symbols of Membership and Recognition Abbreviations

AAAA | .. American Association of Adverlising Agencies

ABP ... Associalted Business Papers

ANPA ... American Newspaper Publishers’ Association

NOAB . .. National Ouldoor Advertising Bureau

PPA ... Periodical Publishers’ Association

PRB ... Pacific Recognition Bureau

SAAA ... Southwestern Association of Advertising
Agencies

SNPA ... Southern Newspaper Publishers’ Association

ADVERTISERS BROADCASTING ADVERTISING-BUSINESS CO.
CO. 1213 Throrkmorton St.
1T West 16th St New York, N. Y. Fort % orth, oo™
Phone BRyant 9-1176 SNPA_ ABP—APA
Officers Officers
Presidemt. ..o oLL Z. H. Rubinstein Directing Manager......... Thomas L. Yates
TreasuUrer. .o ve e ciinenenenns M. Keilson Radio Production Manager...A. E. Hubbard
° .
ADVERTISING, INC. AIRCASTERS. INC.
1523-20 Central National Bank Blde., =0 ew Lenter Blde.
Richmeond. Va Detroit. Mich.
. , Va. Shone Trinity 1-2352
Phone 32800 & 32809 Pho e e p
ANPA—SNPA—APA ST
IFirst Advertising Ageney Group . Offtcers .
bs i S0 Gl Boynton
Officers President. ..o ool L. C.. Boynten
President. oo, J. Lynn Miller \"i(~eAl’rv~i(le|1I ............. Gordon B. Castle
Vice-President.......... ... ... M. T. Miller SECTOTArY. Lo J. Burbank
Seeretarv-Radio Director. . . .- A. G. Smither- Radio Accounts Placed—American Writ-
\rt Dircetor M. F. Rigg- ing Machine Co. Sin-0-Var. Association of
Art Director . ooooiii ] . k. e Bt vt e iy A X
Production Manager. ...... Aubrey F. Watson {.M'n,'\)f’l]”" (l‘.h-‘,“'é"m’(i ,l hl“!.p‘\ .PES';\UI.( um
Office Manager . Mildred Valentine (‘""—. Mator Lty apecdway, Crowley-Milnec
- o R i . & Co., Sears Rocbuck & Co., Berea Taher-
Radio Accounts Pluced—Southern Dairies, nacle Pentecostal Chureh, Detroit Bible Class,
R. I'. & P. Railroad, Richmond Maid Mfg. Wesley Radio League. Chicago Evangelistie
Co., Menry R. Haace Furs. The Young Men's Institute, Thomas Brosthers Flying Service,
Shop. Wayne Oakland Bank. Demery's,
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THE AITKIN-KYNETT COMPANY
1400 South Penn Square
Philadelphia, Pa.

Phone Rittenhouse 7810
AAAA — ABC — NOAB — ABP — ANPA
APA — PPA

Officers
Senior Partner-Radia Director. .H, H., Kynett
Partner .. .......ccovuueia.n. A. K. Aitkin
Partner .................... M. E. Goldman
Radio Accounts Placed—Stephano Bros.

R. H. ALBER COMPANY
438 Chamber of Commerce Bldg.,
Los Angeles, Calif,
Phone Prospeet 3331
ANPA
President............cooiuee. R. H. Alber
Radio Accounts Placed—Gospel Broadcast-

ing Association. Young People’s Chureh of
the Air, Hud~ou-Terraplane Salex Corp.
(Soutl: California Division).
[ ]
ALLEN, HEATON & McDONALD.
INC.

100t Enquirer Bldg., Cincinnati, Ohio
ABP—ANPA- I'PA

Officers
President................ Douglass M. Allen
Vice-President ............... Ralph Heaton
Vice-President ........... Donald McDonald
Seeretary.............. Josephine L. Quigley
Treasurer ............... Templcton Briggs

°

ALLEN & REYNOLDS, INC.
833 Insurance Bldg.
Omaoha, Nehr.

Phone At. 4445

Officers
President-Treasurer ............. Earl Allen
Vice-President.Secretary. . Milton H. Revnolds
Vice-President ............... Richard Cole
Radio Dircetor. .., ............. Tlarold Raoll

ANDERSON, DAVIS & PLATTE, INC.
1270 Sixth Ave., New York, N. Y,
Phone COlumbus 3-4868
PPA — ANPA

Officers
President.............. T. H. Anderson, Jr.
Executive Vice-President........ A. F. Plane
Viee-President. ..o oooiionn. .. H. H. Smith
Secretary-Treasurer............... H. L. Ives

Radio Accounts Placed—Bell & Co.

ANIOL & AULD. ADVERTISING
Smith Young Tower. San Antonio. Texas
P’hone Fan. 9148
ABP—APA—SNPA

l"‘rﬁ"}""l"l

Claude B. Aniol

Orrin €. Auld

Mar~hall Roland

Erin McGary

Accounts Placed — Southern Steel
Co., Guaranty Finance Co., St. Anthonyv Ho-
lel. Ao B, Poe Motor Co., Edward: Apphi-
anre Co., Georgze Mueller Motors.

Radio

AURREY, MOORE & WALLACE, INC.
230 N. Michigan Ave., Chicago, IlL.
Phone Randolph 0830

ANPA -- . ABP — PPA — APA
Officers
President ... ... James T. Aubrey
Vice-Presidents ............ John C. Moore,
L. T. Wallace, John J. Finlay, L. O.
Wilson

Radio Time Buyer-I’roduction.John H. North
Ruadio Accounts Placed—Campana Sales

Co., Chicago Motor Club, Chicago Solvay
Coke  Co., Tuternational  Tlarvester Co.,
Creamelte Co.,  Williamson Candy Co,,
Mcllhenny Co.

[

N. W. AYER & SON, INC.
West Washington Square, Philadclphia, Pa.
Phone Lombard 0100
ANPA — PPPA — ABP

President .......c..iiiaiinas. H. A. Balten
Fxecutive Vice-President..Gerold M. Lauck,
Clarence L. Jordon
Vice-President In Charge of Radia,
H. L. McClinton

Assictant. cooi i H. C. Sanford
Bu~iness Manager........... Robert Collins
Chief Time Buser.......... T. J. McDermott
Talent............. ..., N. E. Keerely
Copy Chief. ................ Janies K. Hanna
Program Promotion........ Rus=¢ll E. Pierce

Branch Offices
30 Rockefeller Plaza, New York, N, Y.
Phone Clrcle 6-0200
Vice-President......... F'dward R. Dunning
Viee-President in Charge of Radio.
H. L. McClinton
Statler Offiec Bldg, Boston, Mass.
Phone Hubhard 4970
Manager. ... ...l E. Craig Greiner
135 S. LaSalle St., Chicago, Ill.
Phone Randolph 3456
Vice-President.......... Sterling E. Peacoek
Radio Depurtment Ilead. . ... Burke Herrick
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235 Montgomery St., San Francisco, Calif.
Phone Sutter 2534
Vice-l'resident. ............ Carl J. Eastman
Penobscot Bldg., Detroit, Mich.
Phone Randolph 3800
Vice-President I'rank L. Scott, Jr.
80 Richmond St. West, Toronto, Canada
Phone Adelaide 6156
Yice-President............. Juhn F. Graydon
Radio Accounts Placed— American Export
Lines. Atluntic Refining Co. Bell Telephone
System, Paul F. Beich Co.. Bovril of Amer-
ica, Inc, Cliequot Club Co.. Farnsworth
Televirzion & Radio Corp., Fisher Schools.
Frunk H. Fleer Corp., J. B. Ford Co., Golden
State Co.. Goodycar Tire & Rubber Co..
Hawaiian Pineapple Co.. Dr. Hess & Clark,
Inc,, Hlinois Bell Telephone Co., Jersey Ice
Cream Co., KNirkman & Son, Inc.. Phila-
delphia Coke Co.. Thomas D). Richard-on.
Rus=ell-Miller Milling Co.. Sheffield Farms

Co.. Supplee-Wills-Jones Co., nited Air
Lines, Webster-Eisenlohr, Ine.
°
BADGER & BROWNING
75 Federal St., Boston, Mass.
Phone Liberty 3364
ANPA ABP—PPA—APA
Officers

President ..................... J. L. Badger
Treasurer .....co.vvievinn. . 8. Browning
Vice-Presidents............... C. P. Parcher,

J. Paul Hoag, I.. C. Keves
Affiliated Agency
Badger & Browning & Hersey
30 Rockefeller Plaza, New York, N. Y.

Phone Clrcle 7-3720
President......... ool R. W, Hersey
Time Buyer............ H. W. Mallison, Jr.

Radio Accounts Placed—American Chicle
Co., First National Stores, New England
Confectionery Co.. Boston Consolidated Cas
Co.

.

BADGER AND BROWNING
& HERSEY, INC.
30 Rockefeller Pluza, New York, N. Y.
Phone Clrele 7-3720
ANPA — PPPA — ABP

Officers
President ........coovni.tn. R. W. Hersey
Chairman of Board........... J. L. Badger
Treasurer ................. F. S. Browning
Radio Director ...... Mrs. Marjorie de Mott
Time Buyer........... H., W. Muallinson. Jr.

Affiliated Agency
Badger & Browning
75 Federal St, Boston, Mass.
Phone Liberty 3364
Radio Account Placed--Americun Chicle
Co.
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WILLIAM BLAIR BAGGALEY. INC.
8 South Michigaun Ave., Chicago, Il
Phone STate 2154

Officers
President .................. W. B. Baggaley
Treasurer................... . ;. Heldman
SeCreldry. .. o, H. H. Hammer
.
BARLOW ADVERTISING AGENCY.
INC.
309 Starret-Syracuse Bldg., Syracuse. N. Y.
Phone 3-0131
APA — I'PPA — ABP
Officers
President ... veiiiii e I.. 8. Barlow
Vice-President .............. E. 8. Crawflord
Vice-President ... ... ... .. H. H. Goodhart
NCCTOLATY <. vvviievreninanenanns E. V. Cole
Production Manager............ I. M. Smith
Copy Chief...........coiiaa.. J. J. Hines
Art Director................. H. C. Millard
Radio Manager............... J. R. Coleman
Ruadio Accounts Placed—Dairvmen’s League
(v-operative  Association, Inc., Procino &
Rassi. .

BARRONS ADVERTISING CO.
Kirkwood Bldg., McGee at 18th,
Kansas City, Mo.

PPhone HArrison 7730-1

Officers
I’resident & Treasurer......... M. J. Barrons
Vice-President ............ Wheeler Godfrey
SeCcretary ... ...iiiiiienonn .l A. W. Durrin
Radio Dept. Heads.......... Frank H. Litile,

Jaz. Harper
Radio Accounts Placed—Zerbst Pharmacal
Co., Seidlitz Paint & Varnish Co., Diesel
Power Engineering School, Manor Baking
Cu., Chevrolet Dealers of Kansas City, Amer.
ican Roval Live Stock Show, The Sodiphene
t’o., Atlas Burner Co.
.

BASS-LUCKOFF, INC.
Lafayette Bldg., Detroit, Mich.
Phone Randolph 0707

Officers
President . ..ooiviiiiiiiiint, Louis Bass
Vice-President. ..., ., Louis 1, Luckoff
Radio Account Placed—Detrala Corp.
°

TED BATES, INC.
630 Fifth Avenue, New York, N. Y.
Phone Clrele 69700

AAAA— ANPA PP
Officers
President-Treasurer. .. ... Theodore L. Bates

Vice President-Secretary. . Thomas J. Carnese
Vice-President Thomas Buechner
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Director of Media-

Arst. Secretary............. Edgar Small
Time & Space Buyer......... Alman Taranto
Assistanl Treasurer.,.......... Carlos Justiz
Radio Director................ Jack Runyon
Assistant Radio Dircctor. .. ... Ceeil Secreal

Radio Accounts Pluced—Colgate-IPalmolive-
Peet Co. tColgate Dental Cream, Octugon
Soap Products, ’almolive Shave Cream);
Continental Baking Co.

BATTEN, BARTON, DURSTINE &
OSBORN., INC.

383 Madison Ave., New York, N. Y,
Phone Eldorado 5-3800

AAAA
Officers
Chuirman of Board....... William H. Johns
President .................... Bruce Barton
Chairman of Excculive Commiltee-
Trevzurer .......ooiva.n... F. R. Feland
Exeentive Vice-President. . ... Alex F. Osborn
Secretary..........ovvneen.n F. M. Lawrence

Vice-President-Direetor of Radio,
Arthur Pryor, Jr.
Radio P’roducers and Writers,
William Spier, Hamer Dlickett, David
White, Kenneth Webb, Frank Linder, C.
M. Underhill. Kirk Alexander, John
Driscoll, Kay Winn.
Business Manager,

Radio Dept........... C. E. Midgley, Jr.

Branch Offices
919 N. Michigan Ave., Chicago, 1.
Phone Superior 9201
Vice-I’resident R. B. Burton
Rand Bldg., Buffalo, N. Y.

Phone Cleveland 7915
Vice-President............. Swanley P. Trwin
Crant Bldg., Pittsburgh, Pa.

I'hone Grant 8060
Vice-President. .. .......... Leon D. Hansen
178 Tremont St., Roston, Mass.
Phone ITubbard 0430
Vice-PPresident, ........... Francis W. Huich
Northwestern Bank Bldg., Minueapolis, Minn.
Plione Atlantic 4575
Vice-President........... Johu C. Cornelius
1515 Terniinal Tower, Cleveland, Ohio
Phonc Prospect 3621
Viee-President.......o...oo... .. C. L. Davis
404 Guaranty Bldg., Ilollywood, Calif,
Phone Hollywood 7337
Manager ....vvinniiinninn... Jack Smulley
Rusx Bldg., San Franeisco, Calif.
Phone Garfield 1017

Radio Accounts Placed—Anierican Cran.

berry Ixchange, American Unitarian, Amer-
First Committee, Archer Danicls Mid-

ica
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{and Company. Armstrong Cork Co., Baskin
Clothing. Berwind Fuel Co., Borden Co.,
Boston Edisen Co., Boston Globe, Broadway-
Hollywood Deparinient Stores, Brown & Wil-
liamson Tobaces Corp., Cream of Wheat.
L. S. Donaldzon Co. P. Duff & Sons, E. 1.
Du Pont de Nemours & Co., Inc., Ethyl Gaso-
line Corp., Fenn Bros., Fort Pitt Brewing
Co., Fruit Dispatch Co.. Gamble Stores, Gen-
eral Baking Co., General Fleetrie, Griese-
dieck Bros. Brewing Co.. Hlofman Beverage,
Geo. A. Hermel & Company, Household
Finance Corp., Leixy Brewing Co., Lyon Van
& Siorage Co., Marine Trust Co., Minneap-
olis Brewing Co.. Mutual Savings Bunk Assn.
of Massachusetts;, Nehi Corp.. N. Y. Tele-
phone Co.. Penick & Ford, Ltd., Remington
Rand. Inc., Royal Crown Bottling Co., Sat-
urduy Fvening Post. F. & M. Schaefer Brew-
ing, Servel, Inc., Soutbern New England Tel-
ephone Company, Sportsmen’s Service Bu-
reau. Tennessce Coul, Iron & R.R. Co., Wil-
liam Underwood Company, U. S, Steel Corp.,
Waitt & Bond, Inc.

BRACE BEEMER, INC.
RADIO ADVERTISING
2180 E. Milwaukee, Detroit, Mich.
Phone Madison 3363

President & Director of Radio.Brace Beemer
Vice-President............... B. B. O'Brecht

Seerclary-Treasurer. ........... K. S. Carrick

BENNETT, WALTHER &
MENADIER, INC.

234 Boylston St., Boston, Mass.
Phone Kenmore 3820

Officers
President ..................Nelron Bennen
Vice-President.........Arthur M. Menadier
Vice-President... .. Frederick P, Walther, Jr.
Treasurer.................. Royal W. Leith
Secretary .................. Dorothy Dodge
Production Manager. .. ....Sclden M. Loring

Rudio Accounts Placed—Washburn Candy
Co., Tludson Coal Co., Massachuselts Wharf
Coal Co., Quality. Inc., Reliable Flour Co.

BENTON AND BOWLES, INC.
#4 Madison Ave., New York, N. Y.
Phone Wlckersham 2.0400
AAAA — ANPA — PPA — ARBDP
ABC — NOAD — APA

Officers

Chairman of Board...... Chester B, Bowles
President. .. ......... .. Atherton W, Hobler
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Vice-President-General Manager,
James G. Rogers, Jr.
Vice-President & Director of Radio.
Tom Revere
Branch Offices
Fquitable Bldg.. Hollywood, Calif.
Phone Hillside 9151

Production Head............. Mann Haliner
Radio Accounts Pluced — General Foods
Corp. (Maxwell House Coffee. Diamond

Crystal Salt, Huskies. 1'ost Touasties, Posts
Bran Flakes); Best Foods, Ine. (Nucon):
Prudential Insurance Co.. Dr. Pepper Co..

Hudnut Co.
.

BERMINGHAM, CASTLEMAN &
PIERCE, INC.
136 Fast 38th S, New York, N. Y.
Phone Lexington 2-75530
ANPA —PPA —NOADR - APA
Officers

President ...............Arch Bermingham
Exccutive Vice-President...... Stewart Wark
Vice-President......... Col. Mecade Wildrick
Secretary-Treasurer, ...... Winstun H. Hagen
Radio Director......... George C. Castlemun

Rodio Accounts Placed—Grifin - Mamufac-

turing Co., Ine.; Conti Products Corp., Frank
H. Lee Co., Roma Wine Co.. O'Sullivan Rub-
ber Co., A. Schreter & Sone.

GEORGE BIJUR, INC.
9 Rockefeller Plaza, New York, N. Y,
Phone Clrcle 6-6330
ABP - ANPA —PPA
Officers
Radio Director............... Ceorge Bijur
Radio Accounts Placed—Mutual Broadeast-
ing System, Radio Station WOR.

THE BIOW CO., INC.
9 Rockefeller Plaza, New York, N. Y.
Phone Cirele 69300
ANPA —PPA — ABP

Officers
President and Treasurer....Vilton H. Biow
Secretary ...l Anna Hauptman
Director of Radio......... Regina Schuchel
Dramatic Radio Director..... Jack Johnstone
Radio Accounts Placed - - Bulova Wateh

Co., Joe Lowe Corp.. Philip Morriz & Co..
Revelation Tobacco, Bond Street Toliacea.
Postal Telegraph & Cuable Co. Westfield
Watches. Eversharp. Inc.

BLACKETT-SAMPLE-HUMMERT, INC.
221 N. La Salle St., Chicago, Ill.
Phone Dearborn 0900
ANPA—APA-PPA—ABC

ARP NOAB
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Officers
President-Director......... ... H. M. Dancer
Vice President-Director......... J. G. Sample
Vice President-Director. .. .. ... Hill Blacken
Director. ...l H. N. Pritchard
Assistant to President. ... ..., Paul Keenan
Vice-Presidents. .. ... .. .. Lucius A. Crowell

Marvin Harm-. Homer MceKee. T.. D.
Milligan. O*Neill Ryan Jr., Robert M.
Wenban
Seeretary. ..o ii J. R. Lieler
Spuce Buyer................ ... Jack Loucks
Radio Time Buver........ ... J. James Neale

Branch Offices
247 Park Ave.,, New York, N. Y.
I’hone Wlckersham 2.2700
Officers
Vice President-Director. K. Frank Hummert
Vice-Presidents . ....ouva.a.. Anne Hummert,
Maurice H. Bent, George G, Tormey

Radio Accounts Pluced—Afhliated Prod-
uets, Ince.. American Automohile Insurance
Co.. Anacin Co.. Baver Co.. Bi-So-Dol Co..
A. S, Bovle Co., Continental Illinoix National
Bank & Trust Co. Cudahy I"acking Co.. F.
& I. Laboratories. General Mills, Ine., Knowl.
ton Danderine Co. Kolvnos Co.. Midway
Chemieal Co. Morton Salt Co.. Mystie Lab-
ormtories, Parker Pen Co., Chas. H. Phillips
Chemical Co.. Procter & Gamble Co., Publie
Health Tostitute. The Pullman Co., Scars,
Rocbuck & Co. A E. Suley Mfg. Co.. Ster-
ling Product~ Co.. The Wander Co., R. L.
Walkins Co.. Wyeth Chemical Co.

THE BLAINE THOMPSON CO.
321 West 4th St.,, New York, N, Y.

Phone Clrele 6-0170
ANPA —PPA
Officers
President-Treasurer ............ Myer Lesser
Vice-Prestdent.......... John J. Shubert, Jr.
A-distant Seeretary............. G. L. Surrey
At Direetor. ..o ] ames> A. Lannon
Production Manager. ............. I. Adams=
Radio Director. ... ..., Marlo Lewis

Branch Office
231 West t1th St. New York. N. Y.
PPhone CHickering 1-6169

BOTSFORD, CONSTANTINE &
GARDNER
115 SW 4th, Portland, Oregon

Phone Atwater 9541
AAAA - ANPA —PPA — ABDP

APA--NOAB
Officers
President. ..., ..t David M. Botsford
Treasurer........ovvev.....Merle W, Manly
Seeretary..........o.... Frankie Coykendall
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VicePresidents. .......... C. P. Constanline,
Stanley G. Swanberg, Jolhn 11, Weiser,
Ray Andrews, Frankie Coykendall, Merle
W. Manly.

Branch Offices
314 2nd Ave. Bldg., Seattle, Wash.
Phone Elliott 3523

Vice-President............ C. 1. Constantine

350 Russ Bldg., Sun Trancisco, Cal.
Phone Exbrook 7565
Vice-President, ........ Stanley G. Swanberg
323 Petroleum Securities Bldg.,

Los Angeles, Cul.

Phone Prospect 0206

Vice-President..............John H. Weiser

Radio Accounis Placed—Tillamook County

Creamery Association, Gilmore Oil Co.. Mac-

Fralane Candy Co.. Chemicals, Inc., Rose-

field Packing Co., California Grown Sugar

Group. Davidson Baking Co., First Federal

Saving & Loan Association, Pobt Investment

Co.. Seo Mills Santizeptie Co,

BRISACHER, DAVIS AND STAFF
310 Crocker Bldg., San I'rancizeo, Calif.
Phone Garfield 0276
ANI’A — APA —PPA

Officers
President .................. Emil Brisacher
Vice-President. .. ........... Robert J. Daviz
Account Exerutive....... Charles 11, Cabriel

Branch Ofjices
Pctroleum Securities Bldg., Los Angeles, Cul.
Phone Prospect 2368
Robert ). Davis, T.ouise Ludke,
Vernon W osnick
Radio Accounts Pluced—Aeme Breweries.
Tea Garden Products. Alhert Samuels & Co..
Peter Paul. Inc,, S & W Fine Foods, Cali-
fornia Conserving Co., Van Camp Sca Food
Co.. Challenge Cream & Butter Association,
“l Want a Divorce™ Cooperative Programs.

BROOKE, SMITH, FRENCH &
DORRANCE, INC.

82 llancock Ave. Fast, Detroit, Mich.
Phone Columbia 0860

347 Madison Ave., New York, N. Y.

’hone Murray Hill 6-1800
AAAA — ANPA - PPA — ABP
APA — NOAB

Officers

Chairman of Board........ Sturges Dorrance
President................ Willard S. French
Lxecutive Vice’resident.. .. .. Guy C. Smith
Vice Prexident-

Treasurer........... Charlex W', Brooke
Vice President

Secretary............. H. H. Ohlmacher
Vice-Presidents. ......... H. M. Oversireet,

Henry E. Pengel, Jr., Chartes C. Kahlert

2
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C. Co Wilmet. ], G Williams, Walier €.
:‘A}'("I‘.\
Manager. Media Dept.. ... Herbert R. Bayle
Production Managers.........Fred P. Zick,
Jolin A. Cremer
Dircetor of Research. ..o, Walter (.. Ayers
Director of Radio.......... H. 11. Ohlmacher
Radio  Accounts Placed—Detroit: Goebel
Brewing Co., Hud=on Motor Car Co.. Auto-
mobile Club of VMichizan. New York: State
of Maine. Church & Dwight. Christmas Club.

°
D. P. BROTHER & CO., INC.
General Molors Bldg, Detroit, Mich.

Phone Trinity 2.8250
AAAA — ANPA — PPA

Officers
President ................... D. P. Brother
Vice President-Treasurer. .. ... C. Hateh, Jr.
Scerelary. oo E. M. Reitz
Radio Time Buyer............ C. Georgi, Jr.

Radio Account Placed—-Oldsmobile Divi-
sion of General Motars Sales Corp.

FRANKLIN BRUCK ADVERTISING

CORP.
RKO Bldg., Rockefceller Center,
New York, N. Y.
Phone Clrele 7-7661
ANPA —TPPA —APA

Officers
President .................. Franklin Bruck
Secretary and Radie
Director. ... M. J. Kleinfeld
Treasurer .................Mort Heineman
Radio Production.................. A. Funl
Research Director. ............ Jules Nathan

Radio Accounts Placed—North American
{ecident Insnrance Co., Munhattan Soap
Company, The Sitroux Co., Remington-KRand,
Inc.. Simplicity Parterns, Ine. Johnson Candy
Co.. Parkehansze Candy Co.

BUCHANAN & COMPANY, INC.
1501 Broadway, New York, N. Y.
Phone MEdallion 3-3380
AAAA — ANPA — PPA — ABP — SNPPA

Officers
Chairman of Board........., Joseph A. Hunfl
President...,.............. T. S. Buchanan
Secretary-Treasarer. .. .......... L. J. Seeger
Execntive Vice-President. . . . A. 0. Dillenbeck
Vice-President..................A. E. Bonn
Viee-President..............] Jolin Hertz, Jr.
Radio Director................ Paul Munroe
Assistant Director. .. ......... Robert Salter

Branch Offices
919 No. Michigan Ave., Chicago, 111.
Phone Superior 3047
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Vice-President............. George Enzinger
127 West 5th St Lo~ Angeles, Cal,
Phone Michigan 2156
Vice-President.............. Fred M. Jordan
Radio Accounts Placed—The Texus Co..
Royval Typewriter Co., Paramount Pictures,

Inc.. The Bl F. Goodrich Co.

®
LEO BURNETT COMPANY, INC.
360 North Michigan Ave., Chicago, Il
Phone Central 5959
AAAA- - ANPA —PPA — APA

Officers
President and Treasurer........ Leo Burneu
Executive Viee-resident....... R. N. Healh
Secretary-Treasurer. ..o F. Ross Gambl
Vice-President. ........... DeWitt O'Kielfe
Vice-President. ................ Frank Smith
Viee-President. ... R. N. Heah

Radio Accounts Placed—Pure Qil Co.

[
BYER & BOWMAN

ADVERTISING AGENCY
203 Fast Broad St. Columbus, Ohio
Phone Main 3276
ABP - ANPA —PPA
Partners
Herbert Byer
Gus K. Bowman
Joel M. Burghalier
Rudio Accounts Plucod—The Ohion 0il Co.,
Ohio Seed Improvement Association. Moores
& Ros~. Capital City Laundry-Cleaners.

[ ]
HAROLD CABOT & CO.
21 Milk St.. Boston. Mas-.
Phone HANecock 7690

AAAA

Officers
I'resident-Treasurer. . ......... Harold Cabot
Executive Vice-President.Henry W, Patterson
Vice-President. ....... .. Donald D. Dougla-~
............. John F. Kennedy
AFY . oot Riclhard [olland
Assistant Treasurer......... Exeleth R, Todd

Ruadio
Sons, Boston & Maine Railroad. The James
Hanley Co., Massachusett= Republican State
Commttee, S, S, Pierce Co.

Pluced—H. PP, Hood &

Acconnts

[ ]
CAHN, MILLER & NYBURG, INC.
H3 N. Charles S, Baltimore, Md.

Phone Vernon 4411
Officers
President ... ... 0. 0L Louis . Cahn
Vice-President-Treasurer. ... C, LeRoy Miller
SCCrCHary Lovviniiiii Robert Nyburg
Account Exceutive........... E. Lyell Gunts

Radio Accounts Placed—Chatham Home-
spun Suit~. Homeland Tailors. Ine., Jarman
Motors. Baltimore Milk Dealers, Gibhs &
Co., Maryland Publicity Commission, Elite
Laundry. 11, B. Davis Co.. Burke-Savage Co.
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CAMPBELL-EWALD CO.
General Motors Bldg., Detroit, Mich.
Phone Trinity 2-6200

AAAA — ANIPA — ABP — PPA

Officers
President.......... ... ... Henry T. Ewald
Exceutive Viee-President. ... .. R. H. Crooker
Vice:Pres. & Gen. Mpge........ W. W. Lewis
Vice Prestdent-Media Director.J. J. Hartigan
Radio Exceutive.............. G. C. Packard

Branch Ofhces
714 W, Olympic Blvd,, Los Angeles, Calif.
Phone I'rospect 1273
Manager. ... cooiiiin Steven S. Arnett
1700 Central Tower Bldg,
San Francizeo, Calif,
Phone Douglas 5670

Manager. ..o oo, R. V. Dunne
2300 N. Michigan Ave,,
Central 1916
Chicago, 111
Manager. . ... 0 e, M. S, Charlton

CAMPBELL-EWALD COMPANY OF

NEW YORK, INC.
1230 Sisth Ave. New York, N Y.
Phone Circle 7-6383

AAAA —ABP — ANPA -PPA
NOAB — ARBC
Officers
Chairman of Board............. H. T. Ewald
President & General Manuger . F. D. Richards
Treasurer............. Duane W. Beurmann
SeCretary. . vvevvierienr e L. B. Dudley
Vice-President. . ..., .. W. W. Lewis
Viee-President. ... ... .. ..., W. E. Blodgeu
Dircetor of Radio ..., ... Kenneth Young
Radio Continuity Writer. .. ... Vernon Welsh

Branch Offices
1214 19th St, N.W., Washington, D. C.
Phone Metropolitan 3670
Manager. ..., Emmett Deady
Radio Accounts Pluced  The Paton Corp..
General  Motors Aceeptance Corp.. Prrity
Bakeries Corp.. UL S, Rubber Co.

CECIL & PRESBREY, INC.
247 Park Ave., New York, N. Y.
Phoue Wlckersham 2-8200
AAAA — ANP'A — PPA — ABP

Officers
Chairman of Board.. ... .. Charles Presbrey
President. ... oo Janies M, Ceeil
Seeretary-Freasurer ... oo oL Luther Wait
Viee-President. ... ldward B. Noakes
Manager, Radio Dept.. ... Edward Tompkins
Radio P'roduction. .. ... Heney Souvaine, Ine.

Branech Olfice
228 North LaSalle St., Chicago, 111
Phone Central 5255
Manager. ... o o Idwin €, Olson
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Radio Accounts Pluced—Roath Fisheries,
Cunard White Star Lines, G. Washington
Coffee Con., Nestles Chocolate Co.. Regnal
Shoe Co.. Art Metal Works, Ine.

.
C. P. CLARK, INC.
M1 West End Ave., Nashville, Tenn.
PPhone 7-6602
ABP — ANPA —DPPA—SNPA NOAR
First Advertising Ageney Group
Officers
President-In Charge of Radio....C. I’. Clark
Exccative Vice-President, Herbert Armstrong
Secretary-Treasurer......... D. G. Goodwin
Branch Office
910 Norris Bldg., Atlanta, Ga.
Phone Walnut 6341

Executive-in-Charge............ F. G. Storey

N
THE CLEMENTS COMPANY, INC.
1601 Chestnut St., Philadelphia, Pa.
Phone Rittenhouse 0236

Officers
President-Treasurer.......... 1. W, Clements
Vice-President-Secretary. .. E. D. Masterman
Direetor of Radio.................. A, West

.
COMPTON ADVERTISING, INC.
630 Fifth Ave., New York, N. Y.
P’hone Circle 6.2800
AAAA
Officers
................ Richard Compton
Executive Vice-President. ... .. .. Trell Yocum
Secrctary-Treasurer. . ...... Leonard T, Bush
Vice-Presidents........... Leonard T. Bush,
Alfred Stanford, Robert Holbrnolk,
Chauncy Landon, Cardon Aymar. Craig
Davidzon,
Vice-I’resident-Director of Radio,
Jolin E. MeMillin
Radio Time Buvers...... William Maillefert.
I'rank B. Kemp
Branch Offices
Gwynne Bldg., Cincinnati, O.
Manuger.. ... ... ... Robert Mar:h
Assistant Manager............. Mary Wright
221 N. La Salle Si., Chicago, 1N
Phone State 8747
Radio Account Placed—Procter & Gambile
Co. (Ivory Soap, Ivery Flakes, Crisco, P. &
G. Naptha Soap, Fluffo, Ivory Snow, Barsalou
Soap. Duz), Wheatena Corp.

.

COOLIDGE ADVERTISING CO.
308-315 Insurunce Exchange., Des Moines, la.
PPhone 3-5195
AAAA — ABP — ANPA — PPA — APA

Officers
President ................. I’aul Blakemore
Viee-President .............. Henry Kroeger
Production Manager...... Robert H. Morgan

COWAN & DENGLER, INC.
527 Iifth Ave. New York, N. Y.
Phone MUrray Hill 2-0940
ANPA —PPA —NOAB—APA

Officers
President.................. Stuart D). Cowan
V.P, Secretary-Treasurer. ... .. 1. W. Dengler
Media Dircetor-Time Boyer. ... .. Ralph Bain
Production Manager........ Henry I. Griffin
Office Manager.............. William Erichs

Rudie Accounts Placed  Burry Biscuit

Corp.,, AA Quality Producis, Ine.. National
Motor Boat Show.
.

THE CRAMER-KRASSELT CO.
733 N. Van Baren St., Milwaukee. Wise.
Phone Daly 3300
AAAA — ABP— ANPA —I’PPA
Al’A —NOAB

Officers
President..............oouee, A. W, Seiler
Executive  Vice - President.  Secretary - Trea-

T C. T. McElroy
Vice-President. ................ H. T. Dyson.
C. W. Faude. A. J. Spoerl
Dircetor of Radio............ Holland Engle
Arzistant Director of Radio........ L. Mahar

Rudio Accounts Placed—Knapp-Monarch
Co., Dr. L. D. LeGear Medicine Co., Condon
Brox, Plankinton Packing Co., Sperry
Candy Co., John Graf Co.

CRITCHFIELD & COMPANY
720 North Michigun Ave., Chieago, IIl.
Phone Superior 3061
ANPA — APA — PPA — NAOR

Officers
President........ooviiiana.. Scett S, Smith
Secretary......ooiiieninnn, R. C. Scrymiger
Treasurer....ovovevieneenenean. N. W, Smith
Radio Director............ M. E. Blackburn

Radio Accounts Placed—Moody Bible In-
stitute, Wheeling Steel Corp.

SAMUEL C. CROOT CO., INC.
283 West 44th S, New York, N. Y.
Phone BRyant 9-2588
ANPA — ABI' — APA — PPA — NOAB

Officers
President. ..o veiinn.. .. Samuel C. Croot
Vice-Presidents............ William Krieger,
Robert D. Mernill
Scerelary. . .oo.iiiiiiiiiiin. J. W. Morgan
Treasurer.....vvivverviannnn. Sianley Gibson

Radio Account Placed—Maltex Co.
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D’ARCY ADVERTISING COMPANY
Missouri Pacific Bldg., St. Louis, Mo.
Phone Central 6700
AAAA —ANPA--DPPA —ABP —PRB—
SAAA —SNPA

Officers
President.......ccovveennn... W. C. DArcy
Treasurer .........ocoiun... C. C. Pangman
Secrefary ......ce.ieiiiaiinn C. C. Pangman
Vice-President............ J. F. Oberwinder

Branch Offices
515 Madison Ave., New York City
Phonc Eldorade 5-3765
Vice-President in Charge of
Radio ...oovvvvii it F. W. Cosie
Radiv Continuity Writer. ..., .. W. Pilueger
Terminal Bldg.. Cleveland, Oliio
Phone Cherry 0138
Stanley Seward, H, M. Cooper
P. 0. Box 1731, Atlanta, Ga.
Phone Hemlock 7608
J. H. Kinsella
Radio Account Pluced—The Coca-Cola Co.

JIMM DAUGHERTY, INC.
706 Chestnut St St Lonis, Mo,
Phone Main 0790-0791
ABP> PPA
Officers
President-Time Buyver..Jamies M. Daugherty
Service Director.......... Jozeph E. Schmin
Radio Aeccounts Placed—-Pepsi-Cola Bol-
tlers of St. Louis.
.

DOE-ANDERSON ADVERTISING

AGENCY
308 Martin Brown Bldg., Louisville. Ky.
Phone Wabash 1193
Officers

Prestdent. ...l Elmer H. Doe
Account Txecutives. .. ... Warwick Anderson,

Rolo L. lleaden

Ruadio Accounts Placed  Iree & Peters,
Ine.. Radio Swuation WAVE, Radio Siation
WHO. Radio Station WDAY. Radio Station
WDRJ.

°

DONAHUE AND COE, INC.
1270 6th Ave., New York, N. Y.
Phone Columbus 5-4232
ANPA —PPA —ABRP  PRB —3NPA

Officers
President.............. Edward ). Churchill
Treasurer.................. W. 3. Patterson
Seeretary...o.eiaiini... 0. A. Kingsbury

Branch Office
11 Hurt Bldg., Atlunta, Ga.
Phone Main 5662
Manager................. H. L. Morrill, Jr.
Rudio Accounts Pluced—National Asso.
ciation of Ice Industries, Scholl Mfg. Co.,
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Metro-Goldwyn-Mayer, United  Artists, Na-
tional Theatre. The Playwrights Co., Asso-
ciated Denim Producers.

L]

DOREMUS & CO.

120 Broadway, New York. N. Y.
Phone REctar 2-1600

ANPA —NOAB—PPA  APA
Officers
Chairman of Board....William II. Long, Jr.
Presidemt............... ;. Munro Hubbard
Vice-President=. . ..., .. .. Walter H. Burham,
Clifford B. Recves
Secretary-Treasurer. . ... Richard E. Williams
Spaee Buyer, ... ... Harold H. Sicher

Branch Offices
500 Congre-s St, Boton, Mas-,
Phone Hubbard 1310
Viee:President. ..o 000, I.. W. Munre
Manager, Commereial Dept,,

J. H. MeCullongh
In Charge of Radio.......... P. L. Seannell
Space Buyer. ... ... ... Charles . Rice

1520 Sanwson St Philadelphia, Pa,

Phone Rittenhouse 0923
Manager........0ooooeuia.. William Reid
208 S. La Salle St Chicago, TI.
Phone Central 9135

Manager. ..o H. L. Smith
Space Buyer.................. E. G. Harding

543 Market St San Franciseo. Calif.

I’lione Garficld 6688

Vice-President. ... ... H. W. Grady
Space Buyer................... R. Brindley
Radio  Accounts Placed—National Shaw-
mut Bank. Paine Webber & Co., Willkie
Volunteer  Committee, New  Hampehire
Jockey  €Club, Workingmens  Cooperative

Bank. Boson Five Cent Savings Bank.

.

JOHN C. DOWD, INC.
Park Square Blig., Boston, Mass.
Phone Hubhard 8050

Officers
President-Radio Direetor. ... . John €. Dowd
Exceutive Viee-President. .. . ... I2. D. Parent

.
SHERMAN K. ELLIS & CO.
500 Fifth Ave., New York, N. Y.
Phone LAckawanna 4-3570
ANPA — PPA
Officers
President-Treasurer.......Shernian K. Ellis
Vice-Presidents............ C. E. Staudinger,
S. J. Hamilton, Jr, Richard Barrett,
Clifford L. Fitzgerald, Milton J. Blaijr
Director of Radio........... Larry Holcomb
Radio Time Buvers......... . .. Harry Torp.
I'dward Rohn
Branch Ojfices
141 W. Juckson Blvd., Chicage, 11
Phone Harrison 8612
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Clifford L. Fitzgerald
C. . R. Bldg., Toronto, Can.
Phone Adclaide 3051
Ralph Asherolt
Radio Accounts I'laced—Ward Buking Co.,
Quaker Oat: Co., Richficld 0il Co., Saraka,
Calox, MaclLaughlin’s Manor tlouse Coffec.
Falstaf Brewing Corp., Pennsylvania Salt
Co.. Standard Hrand-. lne, The National
Refining Co.
.

ERWIN, WASEY & CO.
Graybar Bldg., 420 Iexington Ave.,
New York, N. Y.

Phone MOhawk 4-8700
AAAL — ABP—ANPA —PPA —SNPPA
Officers
President..........oo ... Louis B. Wasey

Vice-Llresident-General Manager,
Howard 1. Williams
Viee-President-Art Divector. Paul K. Newman

Treasurer. ool A. G. Van Un
Director of Radio...... Fdward J. Vitzgerald
Time Boveroooooooo oL John Shultz

Branch Offices
Erwin Wasey & (o, Lid.

230 N. Michigan Ave., Chicago, IlI.
Phone Randolph 4952
Viee-President. . ............ W. L. Marshall
Frwin Wasey & Co. of Minnesola
Midland Bank Bldg. Minneapoli~, Minn.
Phone Atlantie 1223
President. ..ol Mac Martin
Erwin Was<ey & Co. of the Pacifie Coast
333 Montgomery St., San Francisco, Calif.
Phone Txbrook 7004
Vice-President=. S, R. Hutton, 11 E. Williame«
711 W. 10th Si., Los \ngdc Calif.
Phone Prospect 3317
Fxecutive Yice-President. . ... 1. A. Siebbin-
Skinner Bldg.. Seattle, Wash.

Phone Maine 61435
VicePresident................. W. E. Kraft

Raedio Accounts Pluced—Lydia E. Pinkliam
Medicine Co., Musternle Co., Zemn Co.,
Hecker H-O Co., The Barhasol Co., Consoli-
dated Cigar Co. Carnation Co., R B. Sem-

ler, Ine.; The Olive Tablet (0 Florida
Citrus L\Clldll“t Vanti Pa-Pi-A (mp., The
Alkine Co.

WILLIAM ESTY & COMPANY
100 Fast 42nd St,, New York, N. Y.
Phone Caledonia 5:1900

Officers
President and Trcasvrer. . ... .. William Esty
Secretary. . ...l IX. H. Cummings
Director of Radin, ..., .. .. Richard Marvin
Arsistant Radio Dircetor. .. 1larry Holcombe
Time Buser. ... oL Tom Lynch
Radio Producers........... Kenneth Fickett.

Don Bernard. Helen Phillips. Bernard

[9]]
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Dougall, Tlildegarde Dixon, William
Moore
Rudio Continuity Writers.. . .IHelen Phillip=,
Bernard Dougall
Rudio Accounts Placed—R. J. Reynolds
Tobacen Co., Lehn & Fink Prodncts, Ine.,

Puecquin’s Hand  Cream, Baume Bengue,
White Laboratories, Lever Bros, (Lifebuoy).
.

FEDERAL ADVERTISING AGENCY,

INC.
444 Madicon Avenue, New York, N. Y.
Phone Eldorade 5-6400
AAAA — ANPA — PPA — ABY
Nfficers
President ................. Robert Tinsmun
Vice-Presidents. ..o oov.. L] ames O'Brien,
Jules B. Singer, Joseph Beck, J. M.
Nichols. Jr., Kenneth Plunds
Treasurer ..o ..., George Dietrich
General Manager........... D. E. Robinson
Secretary .................. George Dictrich
Radio Department........... J. S, David-on
Radio Accounts Placed—Sinclair Refining
(o.. National Biscuit Co. (for Shredded
Wheat), General Cigar Co., Rockwood &
Co.. Durkee's Famous Foods, Amecrican Safe-
ty Razor Corp., State of New Jersey.
.

FERRY-HANLY COMPANY
3200 Fidelity Bldg., Kansas City, Mo.
Phonc Harrison 4890
AAAA — ANPA —I'IPA — ABP
ABC —APA —NOABR

Officers
President..........coovoeou C. P. Hanly
Secretary-I'reasurer............ 0. P. Luther
Yice-President-Manuger. ... . ... B. B. Brewer

Offices

500 Fifih Ave, New York Cuy
Plione Longaere 3-5000
President...................... C. P. Hanly
Vice-President-Manager. . H. M. Montgomery
Assistant Secretary. ... ... ... H. E. Lehman
111 W. Monroe St, Chicago, TIL
Phone Central 8333
Vice President-Manager. . Cliarles L. Collette
Vice-President...........Matthew G, Pierce
.

ROBERT G. FIELDS & CO.
Warner Bldg, Nashville. Tenu,
I’hone 61977
PPA — SNPA
Officers
President..........0.. ...

Robert . TFields

L
FITZGERALD ADVERTISING

AGENCY, INC.
202 Southern Nidg., 833 IHoward Ave.,
New Orleans, La.
Plone Ravinond 5194
AAAA — ANPA — PPA — SNPA
APA - ABP. NOAR
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Officers
President................... Joc L. Killeen
Vice-President........... Joseph H. Epstein
Vice-President. ............ Leonard Gessner
Secretary-Treasurer......... Roy M. Schwarz
Production Manager. ... .. Warren . DPosey
Art Director. ........ E. W. Rector Wootten
Comptroller .................... Lee OPry
Direetor of Radio........... Joe L. Killeen

Radio Continuity Writers...Roy M. Schwarz,
Joe L. Killeen. Martha Dulin
Radio Account Pluced—Wesson 0Oil &
Snowdrift Sales Co., Louisiana Power & Light
Co., Seuthern Cotton Uil Co,, Godehaux
Sugars, Ine,
.

FLACK ADVERTISING AGENCY
Ilills Bldg.. Syracuse, N. Y.
Phone 2.3129
ANPA — PPPA — APA
Officers ..
OWNer. ..o iiie e John B. Flack
Robert Loew.

Ap

Mury M. O'Neil
Rudio Accounts Pluced—XNetherland Dairs,
Central New York Independent Super-Mar-
ket Keepsake Diamond Ring-.

FORT & COMPANY
101-30t Kinney Bldg., Charlotte, N, C.
Phone 3-4217

APA — PPA — SNPA
Officers
President. ..ol John L. Fort
Secretary . ...ooovviiiiiiaaa.. Jean Dunham

Rudio Aecounts Placed—A. K, Sulton, Ine.,
MeCoy's Serviee Stations, T W, Garner Food
Co.

.

ALBERT FRANK-GUENTHER LAW,
INC.
131 Cedar St., New York, N. Y.
Phone COrtlandr 7-5060
ANPA - -PPA — ABP — NOABR
Officers
Chairman, Board-Executive Commitiee.
Ruxsell Law
President. ............... Frank J. Reynolds
Lirst Vice-President. . .Emil W, Kimmelberg
Vice-President-Treasurer. . .Emmett Corrigan
Vice-President-Secretary. . . Victor J. Cevasco
Radio Department. ... ... lHenry T. Rockwell

HARRY M. FROST CO., INC,
260 Tremont St., Boston, Mass.
P'hone Liberty 0813
ANPA — PP'A — APA
Oljicers
President.................... Karl M. Lrost
Vice-President-I'reasurer. .. .. Huarry M. Frost
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Assistant Treasurer...... Edith G. Robinson
Secretary-Radio Director,
Ilarvey P Newcomb
Radio Centinnity Writers..... H. E. Bessom,
Edward R. Young, Daniel J, Vord, Jr.
Ruadio Accounts Placed—Durkee Mower
Co., PPage & Shaw Candy, Cranberry Can-
ners. Ine. Cold Spring Brewing Co,

FULLER & SMITH & ROSS, INC.
71 Vanderbilt Ave., New York, N, Y.
Phone MUrray Hill 65600
1501 Euclid Ave., Cleveland, Ohio
Phone Cherry 6700
AAAA - - ANPA — PPA — ABP

Officers
President..................A. L. Billingsley
Vice President-Manager. ... .. J. E. Wiley
Vice-Lresidents. ..ol I. B. Duncan,

C. I’ Petham, G. D. Wever, W,
Wright
Serretary-Treasurer. ... ... C C. Reidenbaugh
Radio Director....... .00 S James Andrews
Radio Time Buyer........... C. T. Williams
Radio  Aeccounts Placed — Westinghouse

Fleetrie & Mfg, Co. Oloey & Carpenter.
.
GANDY ADVERTISING AGENCY

Texas Bank Bldg.. Dallas, Fexas
Phone 2-1737

Officers
wner. ... Wilmer P. Gandy
Copy Chiel. ...l Allen Brazell
Production Manager......... Mr~, k. Gandy
Account Fxerutive........ Henrey AL Hinsch
.

GARDNER ADVERTISING CO.
Mur1 Bldg., St. Louis, Mo.
Phone Garfield 2915
AAAL — ABP- ANPA —PPPPA--PRB
SAAMA - SNPA
Officers
Chairman of Board........... II. S. Gardner
President. ..ol 1. G. Marshutz
Fxccutive Vice-President. . Mrs. E. P. Proetz
Seerctary-Treasurer. ... ... . R. Gardner
Director of Radio (Sk Louixy . . C. F. Clagget
Branch Offices
9 Roekefeller Plaza, New York, N. Y.
Phone Columbus 3-2000
Vice-President in Charze of Rudio,
Roland Martini
1419 Heyburn Bldg., Louisville, Ky.
Phone Jackson 5328
Radio  Accaunts  Pluced—Pet Milk  Co,,
Ralston Purina Co., Independemt Packing
Co., L. & N. Rwi. Stokely Bro-. & Co.
Union Bisenit Coo T. M. Sayman Produets
Co.
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SIDNEY GARFINKEL ADVERTISING Manager. . ....oviiriviiannnann. E. G. Frost
AGENCY New Center Bldg., Detroit, Mich.

703 Marker St, San Francisco, Calif.
Phone Exbrook 3420
APA — ABI’ — PPA
Officers
President.............oot.. Sidney Garfinkel
Director of Radio............ Walter Guild
Brunch Offices
Comniercial Fxeliange Bldg., Las Angeles,
Calif.

Phone Trinity 8446
Manager....o.iii i Don Breyer
Radio Accounts Placed—Euclid Candy Co..
Kay Jewelers, ITastings, Money-Back Swmitl,
Haskins Bros. & Co., Los Angeles Civice
Couneil, Charles Kushins, Remar Baking
Co., El Dorado Brewery, Anatole Robbins
Sales  Corp.. Gravem Inglis Baking Co.,
Merit Health Applianee Co., Crown Products
Co.. C. H. Baker Shoc Co.. Chemical Dis-
teibnting Co., Morris Plan Bank. Del Monte

Creamery, El Dorado Oil Works.

.

J. STIRLING GETCHELL. INC.
405 Lexington Ave., New York, N. Y.
Phone MUrray [lill 6-4800
AAAA — ANPA — PPA
NOAB — ABC— APA

Officers
Treasurer.............. Charles
Secretary & General Manager,

M. Peter Franceschi

McCormack

Viee-Presidents. .......... ... J. V. Tarleton,
H. T. Mitehell, Frank Griffin

Dircetor of Radio,............. C. A. Snyder

Radio Time Buyer............. C. R. Moser

Branch Offices
New Center Bldg., Deciroit, Mich.
Phone Trinity 2-3600
Radio Time Buyer........ I. H. MacKenzie
Bryant Bldg., Kansas City, Mo.
Harrison 8102
Radio Time Buyer............ K. Rickerson
59 E. Van Buren St., Chicago, Il
Phone Harrison 2606
L. O. Holmberg
Radio Accounts Placed — Socony-Vacuum
0il Co.; Devoe & Raynclds Co.; Chrysler
Corp. (Plymouth and DeSoto cars).
.

GEYER, CORNELL & NEWELL, INC.
745 Filth Ave., New York, N. Y.
Phone Wickersham 2.5400
AAAA — PPA — ANPA

Officers
President ............... Beriram B. Geyer
Vice-Presidents. ............. H. W. Newell,
R. M. Ganger
Radio Director............. Eleanor Larsen

Branch Offices
Third National Bank, Dayton, O.
Phone Fulton 4145
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Phone Madison 6750

Manager. . ......coiviinainin J. L. McQuigg

Radio Accounts Placed—Nash-Kelvinator
Corp. (Nash Division, Kelvinator Division) ;
F. R. Squibb & Sons; The Childs Ce.;
Schlitz Brewing Co.; Hat Corporalion of
America.

.

GILLHAM ADVERTISING AGENCY
Continental Bank Bldg.,
Salt Lake City, Utah
Phone 4-3516
ANPA --APA — ARP

Officers
President & Treasurer......... M. C. Nelson
Vice-Presidents ............... J. Y. Tipton,
Lon Richardson

Seereldry ..o Genevieve Hunt
Space Buyer & ’roduction Manager,
A. W, Rogers
Radio Director ................ J. Y. Tipton
Radio Accounts Pluced—American Packing
& Provision Co., Sega Milk Products Co.,
Ctal Oil Relining Co., Excelcis Produets Co.,
Fisher Brewing Co., Mountain Fuel Supply
Co., Roval Baking Co., United States Fuel
Co., Ogden Troy Laundry, Walker Rank &
Trust Co., Colville Ice Creammn Co., Auto-
matic Heat with Coal Campaign, Sweet
Candy Co., Cloverleaf Dairy, Tracy Loan &
Trust Co., Utah Finance Co., Peoples Fi-
nanee & Thrift Co.
.

GLASER-GOTTSCHALDT, INC.
Statler Bldg., Boston, Mass,
Phone Liberty 6044
AAAA — ABP— ANPA — PPA — AP’A

Officers
President. ......o.oovviinoL., Louis Glaser
Vice-I’resident..........Allan C. Goutschaldt
Radio Director................. E. E. Doten
I’roduction Manager........ Rohert Lambert
Art Director......... ... Richard T. Colling

Radio Accounts Placed — Hathaway Bak-
cries, Inc.. Gould Negative Ion Co.. New
Fngland Coke Co.. Rose-Derry Co.

GLASSER ADVERTISING AGENCY
672 S. Lafayette Park Place,
Los Angeles, Calif.
Phone Fitzroy 2141

President .................... G. . Glasser
Vice-President................. P. E. Gailey
Treasurer..,........oov...L. G. A. Widman
Secrelary. ....oovieeiiiniiiia.. Olga Bretx
Radio Dept..................... Ted Gailey
Copy Department. .. ............. Fred Jones
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GLICKSMAN ADVERTISING CO.
100 Madison Ave., New York, N. Y.
Phone PLaza 80716

Officers
President ................ Joseph Glicksman
Vice-President-Secretary . William  Glicksman
Treasurer ......ovooooen David Glicksman

Rudio Accotnts Pluced- Adam Hat Stores,

GRADY & WAGNER CO.
501 Madiron Ave., New York, N Y.
PPhone ELdorade 3-1625

ANPA — APA — PPA

Officers
President ..ot Frank Grady
Vice-President ..o L. Walter Wagner
Viee-Presidemt ..o o000 AV Graldy
[ )

GOODKIND. JOICE & MORGAN
919 North Michigan Ave. Chicvago, TIL
Phone Superiar 6717

Officers

President. ..ol Clyde M. Joice
Viee President-Treasurer M. Lewis Goodkind
space Buver...ooo . Florenee A. Neighbors

Ruadio  Accounts  Placed Consolidated
Book Publishers, Ine., Fisendrath Glove Co.
H. . Golver Co., Goldenroil Tee Cream Co..
Alfred Johnson Skate Co.. Old Rose Di-trib.
uting Co.. Pendleton-P’almer House, Porter
Furniture Co. Strau- Securities Co,

GRANT ADVERTISING, INC.

Gulf State Bldg., Datlas, Texas

Phone 78121
AlPA —SNPA
Officers
President. . ........o.. .. Will C. Grant, Jr.

Viee President-Manager. Dallas Office.
Dave Echols
Radio Dircetor..... .. James W, MeClain, Jr.

Branch Oflice
Palimolive Blde. Chicago, TIL
Phone Superior 9055
Viee President-Manager. Chicago Oftice,
Lew Valentine

Radio Director~.. ..o Will C. Grant,
Lew Valentine. Allan U, Anthony. James
Shelby

30 Rockefeller Plaza, New York. N Y.
Phone Clrele 3-4485
Manager. ....co.oieiea John C. Morrow
Radio Accounts Pluced—Vanctte Hosiery
Mills, Mars, Inc.
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GREEN-BRODIE, INC.
185 Maidizon Ave., New Yurk. N, Y.
Phone PLaza 3-9533
ANPA —I'PA

Officers
President.oooooooiiiaL Julian . Brodie
Secretary-Treasurer. ..o 0oL Alan Green
Viee President-Art Direetor. Murray A. Levin
Production Direclor. ... ... Melford Brodie
Radio Department. ... L Michael Gaore
Account Exceutives.., . ... John ). Gronfein,

Michael Gore
Radio  Aecounts Pluced—Graceland  Man-
agement Corp.. Restland Management Carp.,
Federal Life & Carualty Insuranee Co.

THE GREY ADVERTISING
AGENCY, INC.
128 Weat 31st St New York, N Y.
Phone CHickering 4-3900

ABP — ANPA —PPA —NOAB  APA
Officers
l’l‘v'.\iiln:lll. T Lawrence Valenstein
Executive Viee-President. ... . Arthur C. Fatt
Talent Boyer............ James H, Lang. Ir.

ONLY LIBRARY of VOICES
in the world

125,000 VOICES AND EVENTS bread-
cast since 1935 recorded cn unbreakakle
12" aluminum records (/8 R.P.M.) which
will pluy ¢n any phenograph, «nd which
can be preserved izcrever, No ca'aicgus
because 100 new voices nire being added
daily.

RADIO STATIONS shouid use the voice,
as the newsgapsr usas ‘he photegraoh.
I will allusrzie, ard lend color to tne

brecadcast.
ADVERTISING AGENCIES shouki 1ake
xdvaniase cf our voices and evenis

«kich can pe thrilling'y weven into

prograims for sponscrs.

AUDIO-SCRIPTIONS, INC.
1619 Broadway New York, N. Y.
Clrcle 7-7690

We record off the air, ot our siudio. at
yaur home, hotel, or convention hall
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Time Busero.oooooa Jame~ S, Morgenthal
Ruadio Accounts Pluced  William Demuth
& Co. (Hesson Guard-Milaus Pipes).

JULIAN GROSS ADVERTISING
AGENCY

1 Asvlum St. Hartford, Conn.

IPhone 77179 and 7-7170
Officers
OWICT v ves e aeeaiaaans Julian Groess
Radio Director........ Geraldine A. Kenpuy
Account Exceutives......... Henry Burdick,

M. Gold. Bernard Lippman

M. H. HACKETT. INC.
0 Rorvkefeller Plaza. New York. N, Y.
Phone Clrele 6-1940
ABP — ANPA —I'PA — NOAB
Officers
President Treasurer & Radio Dircetor,
Montazue H. ITackett

Vive-President. ... .. .. Crawford W, llawkins
Vice-President. ... .. Bernard Pagenstecher
Vice-President-Art Divector. S Garnett Goesle
Production Manoager........... G. B. Bradley
Time Buyer...................Aida Stearn:
Copy Chief.. oo ol Allen Legg

Radio Aecounts Placed---Riggio Tobacco
Corp., United Baking Co., Roosevelt Hotel.
Collicr Florida Coast Hotel-,

[ 4
HART-CONWAY CO., INC.

Genesee Valley Trust Bldg.. Rochester, N, Y.
Ihone Main 2073

ANPA — APA
Officers
President,.................. H. Lyman Hart
SecrelalyYe. oo ius ., M. Brinkiman Hurt
Viee President. ... ... .. tharold E. Keunedy
Radio Director. . ............. Johm P. Swreet

Program Producers. .. .. .Lowell MacMillan,
Charlotte Edwards. kenneth Adams, 11,
E. Kennedy
Rudio  Aecounts  Pluced — Lowis  Music
Store~. Weginan's Food Markets, Gulf 0Oil
Corp,, L. ¢ Forman Co.. Frskine Healy Co..
Fincher Motor-.
®

GEORGE H. HARTMAN CO.
307 North Michigan Ave., Chicago, 11,
Phone  State 0035
ANPA — PPA — APA — ABP — NOAB
Officers
President............... George 1I. Hartman
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VieceLPresident oo oo oot Edwin Cahn
Seeverarv-Treasurer. ... .. Frank R, ﬂal:lman
Radio Director. ... ......... Thomas Kivlan

Radio Accounis Placed—Hartz Mountain
Products, Local Loan Co., Nel:on Bros. Co..
Simoniz Co. P AL Starck Co.

HAYS ADVERTISING AGENCY
Burlington, Vi
Phone 852
ANPA — PPA — ABP

Officers
President-Ireasurer. ... .. ..., .. W. A, Myers
Secretary. v veeeeviniiian, A. E. Hawkins
Director of Radio............. N. 1I. Myers

Radio Accounts P'laced—Dairy Association
Co.. Abraham~ Cut Rate Drug Stores, Moquin
Baking Co. F. J. Preston & Sons, M. M. Far-
tell & Son-. Dominion Dry Co.. Vermoni
Cleansing Co.. Vermont Conlectionery Co,,
Vermont Mattress Co., La Barge Florists,
Shepard Lumber Co., Green Mountzin Power
Corp.. Bullock Laundry. B. . M. P. Milk
Co., Denzmore Memorials, Bruhn  Office
Equipment Corp.. W. G, Reynolds Depan.-
ment Store, Danforths Sports Shop, Borton
& Co., Simpson Furriers. Lowe Bros. Paint
Co.. DuBarry Beauty Salons,

HENRI, HURST & McDONALD
520 N. Miehigan Ave., Chicago, T,
Phone SUperior 3000
AAAA - - ANPA — PPA

Officers
President .................... W. B. Tlenri
Seerctary ... ... ... .. ... W. D. McDonald
Treasurer ..o L J. F. Hurst
Media Director............. N. H. Pumpian
Radio Director............. Frank W, Ferrin

Radio Accounts Placed—Acme White Lead
& Color Works, John Morrell & Co., Ballard
& Ballard Co., Carolene Products Co., Kroeh.
ler Mfg. Co., Fairbanks-Morse Co., Interns-
tional Shoe Co. 1lall Bras. Ine.. Skelly. 0il
Ca.

.

HILLMAN-SHANE ADVERTISING
AGENCY, INC.
+H12 West Sixth Si., Los Angeles, Calif.
Phone Vandike 3111
Officers

President-Radio Director..David S, Hillmun
Vice-President........... Jefferson K. Wood
Sectetary-Treasurer ......., William Berger
Publicity Dicvector................ M. Lewin
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HIXSON-O'DONNELL ADVERTISING.,
INC.

335 South Flower 8t., Los Angeles, Calif.
Phone Mutual 8331

Officers
President................ G. K. Breitenstein
I TV R 111 O R. M. Hixson
Treasurer...........couvnun J. 1. O'Donnell

Radio Accounts Placed—Richfield Oil Co.
Rio Grande Oil. Ine.

[ ]
WILLIAM F. HOLLAND AGENCY

Glenn Blde.. Cincinnati. Ohio
Phone Main 2859

Officers
OWner. . .o.ooooeinun. \Villium * Holland
Merchandising Director. . ....... (., J sehuek
Copy Director. ... De rrl«l\ W ulfl
Art Director. ..ol Paul Bogosian
Statistician. .. ... ... John Q. Brown
Office Manager................ D. . Tolland
\ecount Executives...... Lewis M. Willianis,

Max Zeff. Elner 6. Lind-cy

CHARLES W. HOYT COMPANY, INC.
a5l Fifth Ave., New York. N, Y
Phone MUrray Uil 2-0850
AAAA — ANPA —PPA — AP -
Officers

Treasurer. ..

NOAB

President and .Winthrop Hoyt

Seerelary. . .ooouiieeena. Everett W, 1oyt
Vice-Presidents. ..., I'. A. Whipple,
W. K. Dingledine
Director of Radio............... R. G. Prant
Time Buyer................ C. B. Donovan
Branch Office
050 Main 3t., llartford, Conn.
PPhone 5.6066
Viee-President. ... 0 F. A, Whipple
Rudio  Accounts Placed—B. C. Remedy
Co.. Rirhardzon & Robhins, Charles Guldens,

Ine.. American Molas<es Co,
Burnham & Morrill.

. L. Knowles Co,

Merek & Coo,

Snider Packing Corp..
[ ]

THE H S G ADVERTISING AGENCY
19 Toa-t 33rd St., New York, N, Y,
Phone Wlckersham 2-3338

Officers
President ooovovvaonL. . 8. Goodman
Seeretary . ....iieieii e H. Knuth
Viee-Prestdents. .. ... .. Frerett F. Goodman,

Andrew Sehloss
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H. B. HUMPHREY CO.

1235 Statler Bldg., Boston, Mass,

Phone Liberty 4711
AAAL ARBP —ANPA —PPA- AP
Officers
Chairman of Board. .. .. Ienry B, Humphrey
President-Treasurer.. Richard 5. Humphrey

Vice-President-Copy « e,

Julian L. Watkins
Direetor,

Jolim €. Sironse
MHerbert V. Hland., Q..

Vice-President-Radio

\ccomnt Fxecutives. . .

William J. Breen

Production Manager,........ G. 1. Teonard
\-sistant Production Manager. . T. V. Munch
Art Director, ..o . William L. Caffrey
Oftice Momager. ... ............ 1I. S, K\'ﬂ)‘()h
Seeretary ..o Francis S, Moulton
Assistant Treasurer. ... ... .. L. M. Faweent

Radio Acrounts Placed— Buo<ton Beer Co..
Rumford Chemieal Works,

HUTCHINS ADVERTISING
COMPANY, INC.

Cutler Bldg., Rochester, N, Y.
Phone Main 3328
APA— ANPA - PPA-— ARP
Ofjicers
President ..o M. S. Hutchins
Treasurer oo F. TI. Hutchins
Seeretary . .o.ieeeel. I. R. Tlutehins

Viee-President & Director of Radio
I. A. Hutchins
Rudio Aecount Placed  Phileo Radio and
Television Carp.
e

INTERSTATE ADVERTISING
AGENCY, INC.

1008 VMar-halt Bldg.. Cleveland, Ohio
Phone Main 9444
Officers
President, ..o 0Ll . A. Kirkendale
Viee-Presidento oo oL C. M. Marvin

Seeretary-Production Manager.

Fvelyn A Bowver

Rudio Acconnts Pluced — \larhall Drug
Co. The Bailey Co. (department  store),
Iicher Bro<. Co. The William Taylor Co.
Goodvieh Clothe-,

[

IVEY & ELLINGTON, INC.
11400 South Penn Square. Philadelphia, Pa.
Phane Locust 7909
ANPA--PPA
Officers
President. ... oo o)
Vice-Presideat Treasurer.

Neal D, Ivey
L Jesse T Lllmglon
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Seerelary. ...t George V. Strong Director of Radio............. Cordon Ross
Media Director............. F. II. Anderson Radio Producer: & Continuity Writers,

Branch Office
155 Fast 44h St. New York, N. Y.
Phone MUrray Hill 2.5248
Radio Arcounts Placed—Bayuk Cigars Ine..
General Baking Co.. J. S Iviny® Sons Ine.,
Packers Tar Soap Inec.
.

JESSOP ADVERTISING CO.
First Cenival Tower, Akron, Ohio
Phone Franklin 3232

Officers
President.................... M. K. Jessop
Space Buver.............. Charles A. Jessop
Rudio Director................. M. Rodgers

.

THE RALPH H. JONES COMPANY
Carew Tower, Cincinnati, Ohio
Phone Main 3351
AAAA — ANPA—PPA

Offirers
Chairman of Board......... Ralph H. Jones
Director of Radio......C. M. Robertson, Jr.
Assistamt Dircetor, ..., M. MacPherson
Radio Producer............. Edward Obrist

Radio Centinuity Writer. ...George Sparling
Branch Office
280 Filth Ave., New York City
Phone Wlzeanzin 7-3300

Rudio Accounts Placed—Dow Drug (Co..
Kroger Groeery & Baking Co., Carter Coal
Co.

.

H. W. KASTOR & SONS
ADVERTISING CO., INC.
360 N. Michigan Ave. Chicago, Il

I’hone Central 5331
ANPA — APA —PPA  ARC—NOAB
Officers
President .................... Louis Kastor
Treasurer..........0.coiviiun. E. H, Kastor
Secrelary.....voiiiiinnina,. W. B. Kastor
Vice-President................ R. H. Kaslor
Director of Radio........ Robert G. Jennings

Branch Offices
9 Roclefeller Plaza, New York
Phone Columhus 3-5135
Radio Accounts Placed—Procter & Gamble
(o, Welch Crape Juive Co. LewisIlowe
Co.
.

THE JOSEPH KATZ COMPANY
16 E. Mt. Vernon Place, Baltimore, Md.
Plhone Vernon 7094
AAAA — ANPA — PPA — ABP
Officers
President ................00..) Joseph Katz
Treasurer............,. Charles M. Harrison

164

Gordon Rosx~. Edward Prager. Roland
Brave, Nat C. Wildman
Branrh Offices
H44 Madizon Ave, New York, N. Y.
Phone Wickersham 2-2740
Manager.. ... Nar C. Wildman
Radio Accounts Pluced—American Oil Co.,

VMaryland Pharmaceautical Co., Fx-Lax, Inec.,
Arrow Beer. Jests, Ine., Laes Products, Ine.

STANLEY KAYE

ADVERTISING AGENCY
1012 NBC. Bildg. Cleveland. Ohio
Phone Cherry 1490

Officers
Uresident-Radio Director. ... .. Stanley Kaye
Art Dircetor.. ..o ool R. B. Foley
SeCret8ry. .o Helen M. Liule

Rudio  Accounts Pluced—1, J, Fox, Inc.,
The Ring Co.. Ohio Floor Covering Co.
Dream House Corp.. Perry Auto Stores.

KAYTON-SPIERO CO., INC.
230 West 41st St., New York, N, Y.
Phone LOngacre 3-5090
ANPA —PPA — ABD

Officers
President. ..o Gerald B. Spiero
Seeretary-Treasurer. ..... ...~ Alvin J. Kayton
Radio Accounts Placed—Twentieth Cen-

turs-Fox Film Corp.
.

RAYMOND KEANE
ADVERTISING AGENCY
501 Railway Exchange Bldg.. Denver. Colo.
Phone. TAbor 7166

Officers
Owner-Manager. .. ......... Rusmond Keane
Partner....... ... ... Fithel N. Hines
Space Buser....... o o, R. L. Grafft
Radio Production......... Wesley Battersca
.

KELLY, NASON. INCORPORATED
30 Rackefeller Plaza, New York, N. Y.
Phone €COlumhus 3-6300
ABP — ANPA —PPA

Officers
................... John C. Kelly
............... James R. P. Nason

President
Treasurer
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Seeretary Lo Frank J. Herel I T T\ o S A E. French
Media Direetor ...l Joseph Burland Radio Prodaetion. . ..o ... Emory Ellis
Rudiv  Accounts Pluced—Hotel Seymour. Rudio Accounts Placed - Madison Long

Grace Line, Inc. All American Brands Ine.

Roosevell Haotel.
.

KELLY, STUHLMAN & ZAHRNDT,

INC.
T101-1128 Mart Bldg. St Louwis, Mo,
Phone Garfield 0777

Officers
President................... C. F. Kelly, Jr,
Vice-Pres. and Treasurer....W. W, Zahrndt
Viee-Pres, and Seeretary. ... ... V. Al Kelly
Director of Radio...........C. I'. Kelly, J1.
Assistant Director. ... ... ... W. W. Zahrndt
Radio P’roducers............ C. . Kelly, Jr..

V. A, Kelly
Radio Continnity Writers. ... C. . Kelly, Jr.

V. A, Kelly, C. I. Stuhlman

Rudio  Accounts I'laced — Central  Shoe
Company, Lutheran Laymen’s League, Pine
Balm Co., Trems, Inc.: American Life &
Accident Insurance Co. Demoeratie Cam-
paign Comnittee,
.

KENYON & ECKHARDT, INC.
247 Park Avenue, New York, N, Y.
Phone Wickersham 2-3920

AAAA — ANPA - - PPA - ARP
Officers
Chatrman of Boacd. ... ... Henry Eckhardt
President........... Thomas D'Arey Brophy
Treasurer.............. Otis Allen Kenyon
Secretary. ..., Joseph A. Vessey
Divector of Radio............. Tyler Davis

Radio Accounts Pluced—Charles B, knox
Gelatine Co,
°

H. M. KIESEWETTER ADVERTISING
AGENCY, INC.
9 EFast 40th St., New York, N, Y.
Phone Lexington 2-0023

ANPA — PPA — ABP

Officers
President & Treasurer. .. . E. T, Kiesewetter
General Manager........ H. M. Kiesewetter
Radio Time Buver.............. A, F. Maier

Radio Accounts Placed—1The Mennen Co.,
The Bathasweet Co.

KLINGER ADVERTISING CORP.
119 W, 537th St., New York, N. Y.
Phone Columbus 5-3435
Officers
President-Radio Time Buyer. .. A, A, Klinger
Vice-President. ... ... .. .. E. A. Tenner
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I:land Personal Loan Co., Madison Finance
Co. of N. J.. Servus Clothes, United Shoe
Fachange, Wucker Furniture Co.. Whole-
~ale Utilities, Purepar Corp.. Klizmoth Corp.,
Flemex Carp,

KNOX REEVES ADVERTISING, INC.
600 First National Bank Bldg.
Minneapolis, Minn,

I’hone Bridgeport 7101
ANPA —PPA

Officers
Presidemt.oooooooooo oL E. E. Sylvestre
Executive Vice-President....... Wayne Hunt
Vice-Presidents..........o.... J. A. Narles,

Flizabeth B. Reeves, Helen A. Brown
NCCTEWry. oovn it K. . Torgerson
Treasurer. ..o C. L. Greenwood
Radio Director................ Lloyd Griffin
Director of Media & Rescarch,

Dr. A. R. Root

spot Commereial Production. .Brad Robinson
Network Commereial Production,
Ru~scll Neff
Bruanch Office
925 Chanin Bldg. New York, NV Y.
Phone MUrray Hill 1-3982
Rudio Account Placed — General Mills,
(ne.

ARTHUR KUDNER, INC.
630 Fifth Ave, New York, N. Y.
Phone Circle 6-3200
AAAA -— ANPA — PPA — ABD
Officers
President...........ooouel, Arthur Kudner
Vice-Presidents. . ............. J. H. S. Ellis,
E. J. Owens. San D. Fuson
V-P in Charge of Radio..Charles F. Gannon

Assistant Radio Director. ... .. Louis F. Dean
seript Buverooooooooooooiao L Alan Ward
Radio Time Buyers..... William O°Connor,

Ed. Krug

Branch Offices
New Center Bldg., Detroit, Mich.
Phone Madison 3315
Robert Copeland
Albee Bldgz.,, Washington, D. C.
Phone National 5506
Frank Getty
Radio Accounts Plared—Maefadden Pub.
lications, Inc.: United States Tobacco Co.,
Buick Motor Division, Goodyear Tire & Rub-
ber Co.. Florida Citrus Commission. General
Motors Corp.
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LAMBERT & FEASLEY, INC.
U Rockefeller Plaza, New York, N. Y.

Phone COlumbus 53721
ANPA — PPA
Officers
President ... ...... Johin L. Jolinston
Executive VI, ... oLl Gordon Seagrove
V-P-Radio Direetor ......0. Martin llorrell
Vice-President .. .... Berthold M. Nussbaum
Treasurer ... oo Irank Mace
SCCTCLANY . e Walter P. Laniz

Rudio  Accounts Pluced—I.ambert 'har-
macal Co.; Prophylactic Brush Co.: Phillips
Petroleum Co.

.

LANG, FISHER & KIRK, INC.
1010 Fuclid Ave., Cleveland, Ohio
Plione Main 6579
ANDPA —PPPA

Olicers
President-Treasurer. . ... 1. Jack lang
Viee President-Secrelary. . ..oo A. B. Fisher
Viee-Presidemt .00 I'red P, Stashower
Production Manager....... Robert (). Fisliel

.

LAUESEN & SALOMON
520 North Michigan Ave., Chicago. TIL
I’hone Superior 0738

ABP —ANPA PPA
I'xecutives
A. M. Salomon

Wiendell Walker
I. P. Wagener

Radio Aceounts Pluced  oley & Co.

LEEFORD ADVERTISING AGENCY
315 Fourth Ave.,, New York, N. Y.
Phone STuyvesant 9-1742
PPA
Officers
President-Radio Divector. ... .. David D. Lee
Treasurer . ...l W. C. Hovt
Rudio Accoinmt Pluced — Reminglon-Rand,

Inc.. American Wreiting Machine Co.

L ]
LEIGHTON & NELSON

202 Siate St., Scheneclady, N. Y.
Phone 6-4202

PPA
Officers
Partners ... ... ... Winslow IP. Leighion
and George R. Nelson
Space Buver.. ..ol Winifred Niles
Produetion Manager........ Edward F, Flyan
Radio Divector........... George I, Nelson
Copy Director.......... ... Robert 8. Cragin
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Accounl Execulives. ... ... Winslow Leighton,

George RR. Nel=on, R. S. Cragin
Radie Continuity Writers...... R. S. Cragin,
G. R. Nel-on. E. I, Flynn

CY LELAND, INC.. ADVERTISING
Trinity Bldg., Fort Worth, Texa~
I’hone 3-3949

Oflicers
President-Radio Direclor. ... Cy Leland, Jr.
Vice-President.............. M. R. Smith, Jr.
Seeretary-T'reasurer. .. ..., C. J. Leland, Sr.

Rudio Accoumts Placed — Bewley  Mills,
Ridglea Development Co., MeCulloch In-
surance Ageney.

°

LENNEN & MITCHELL. INC.
17 E. 45th St, New York, N. Y.
Phone MUrcay Ilill 29170
ANPA — PPA
Officers
President. ... .oooonen. .. Philip W. Lennen
Secrelary. . ... iuiiiiaans Arthur L. Lynn
Vice-Prestdent and Treasurer. Robert W. Orr
Director of Radio................ Jay Clark
Radio Producers............ Blavne Butchier.
Jav Clark, William Robson

Branch Offices
8949 Sumsel Blvd,, Los Angeles, Calif.
Phone CRestview 1-5206

Executive-in-charge of Radio.Williain Robz:en

Radio Accounts 1"Muced—John H. Wood-
by, Ine., Andrew Jergens Co., P. Lorillard
Co., Inc., Lehn & Fink, Tidewater Associated
il Co.

°

ADDISON LEWIS & ASSOCIATES
11414 Foshav Tower. Minneapolis, Minn.
Phone ATlantie 6235

ABP  ANPA —I’PA
Officers
OWIEE . o et e ieiee s Addizon Lewis
Spuce Buver. ..ol Margie M. Anderzon
Production Manager......... Loraine Wilson
Radio Director.............. John D. Finley
Avcount Execntives..........Edward Grubh.

James A. Quint. Hurvey R, Kruse, John
D. Finley
Radio Accounts Pliuced—Med-O-Vapo Co.,
General Management Co.
.

LEON LIVINGSTON ADVERTISING
AGENCY
Mills Bldg., San Francisco, Calif.
Phone Suner 7340
ANPA — ABP — AAAA — NOAR
Olficers
President............... Leon G. Livingston

Vice-Prezident,......oovvvvinnns. W. C. Day
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Space Buver.............. B. B. Biederman
Radio  Accounts  Placed — Langendorf
United Bakeries, Nestle’s Milk  Products.

LLOYD, CHESTER &
DILLINGHAM, INC.
Y Rockefeller Plaza, New York, N. Y.
Phone Clrele 5-8800
ABP — ANPA —PPA —NOAB — APA

Officers
President. ..., ... Laurenee M. Llovd
Vice-President-Treasurer. ... . Robert 8. Hotz
Secretarv......... ... R. & Pierrepont. Jr.
Viee-Presidenm<. ... ... .. Charles F. Pietscl,
Colby M. Chester 3rd, Daniel Topping
Space Buver.....oo0oo L Frank Leiss
Production Manager....... William T. Kaleh
Director of Rudio............ Robert S, Hotz

Account Executives. James B. Dillinghan. Jr..
Harvey Volkmar, William W. Prout
Rudio Accounts Placed -Fidelio Brewery,
Inc.. National Graphite Co,

LORD & THOMAS
247 P"ark Ave. New York, N. Y.
Phone Wlckersham 2.6600
AAAA — ANPA — ABP — PPA

Officers
Chairman of the Board. .. Albert D. Lusker
First Viee Prestdent-General Manager.
Iidward La<ker
Vice President-Manager. .. .. Leonard Masiu-
Vice-Presidents. . ... ... Thomas M. Keresey,
Emersan Foote. Walter €. Krause
Vice-President & Rudio Director,
Thomas A, MeAvin

Radio Time Buyer............. John Hymes
Seript Buyer...... ... oL I'rank Wilson

Branch Offices
919 N. Michigan Ave., Chicago, Tl
PPhone Superior 4800
Exceative Viee-President. .. John . W hedon
Vice-Presidents. ... ... R. R. Faryon
Howard A. Jone<. Leo 1 Rosenberg
Vice-I'resident-Treasurer. . William R. Sachse
Radio Time Ruyer........... Jack Lacmmer
6331 Hollywood Blvd., Hollywood, Calif.
Phone ITollywood 6265
Muanager. ...l Norman W, Vorrell
601 West Fifth St., Los Angeles, Calif.
Phone Michigan 7651
Viee Pre<sideni-Manager. .. ... .. Don Belding
235 Monigomery St, San Francisco, Calif.
Phone Sutter 2355
Viee President-Manager. . ... Fairfax M. Cone
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Radio Avcounts Pluced—American Tobac-
ca Co., Pepsodent Co., Petroleum Advisers
Inc. Union Oil Co., California Fruit Grow-
ers Exchange, J. AL Folger & Cao. Sonthern
Pacific Co. Sunnvvale Packing Co., Associ-
ated Hotels of the West. Lindsay Ripe Olives.
safeway Stores, Ine. Armour & Co., Roos
Bros., Tidewater Ascociated Oil Co., Pabst
Sales Co.

®

HAYS MacFARLAND & COMPANY
333 North Michigan Ave., Chicago, TIL
Plionc Randolph 9360
ANPA — PPA — ABP — SNPA

Officers

President. ... ... Hays VMacel‘arland
SeeretaryLreasurer. ... L. B. G. Ruttingh
14 Vice-President. . ... . Maleolm AL Jennings
Vice-Prestdents. ... AL B. Dicns, =0V, Haorton
Direcetor of Radio. ... ..., Ivelyn Stark

Rudio  Aceounts  Placed - Northwestern
Yeast Coo Omar. Ines Jo W, Varrow Mig,
Co.,

.

MacLAREN ADVERTISING CO.
LTD.

372 Bay St, Toronto, Ont.. Canada
Phone Flgin 0321.2551
CAAA
Officers
President-General Manager..J. A, Maelaren
Viee President-Assistant General
Marger. ..., E. V. Rechnitzer
Broadeast Advertising Dept.,  CO VL Pasmiore,

M. Ro~enfeld

Branch Office
901 Dominion Square Bldg.,
Montreal, Que., Canada
Phone Plateau 9556

Office Manager.............. . H. H. Smith

Rudio Accounts Placed—General Mutors
Corp.. Hydro-Eleetrie Power Commission of
Ontario. hoperial Oil Lido: People™s Credit
Jewelers, Tuckert. Ltd.

MacMANUS, JOHN & ADAMS, INC.
12th and L1th Floors, Fisher Blde.
Detroit. Mich,

Phone Trinity 2-8300
ANPA —PPPA — AP

President.. ... ... ... W. AL P John
Faecutive Viee PresidentTreasurer,

Jumes R Adams
Vice President-Seerctary John R, MaeManus
Vice-Presidents........ ... .Harvey G, Luce,

R. A, Brewer

General Manager. ... ... Leo A Hillebrand
Malia Divecror. ... .. I'lmer W, Frochlieh
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Branch Office
W, Olvmpie Bl Lo~ Angelex, Calif.
Phone Richmond 0191

Exceutive-In-Charge. ... 00, F. A. Berend
105 Montgamery St. San Francisco, Calif.
Fxceutive-In-Charge... ..., Edward Scharet

Redio  Accounts Pluced—Pontiac Motor

Co., Cadillac Motor o, Alles Brewing Co..
Hovdell Paint & Varnish Co., Dow Chemical
Co.. LaChoy Food Products. Ine.. Simple
Simon Prodaets. Champion Spark Plug Co.

MALCOLM-HOWARD ADVERTISING
AGENCY
20 East Jackson Blid., Chirago. 111,
Phone Webster 2110

ABP — APA
Officers
Owner.....oovviiennn .l Arthur M. Flolland
Continuity Director.......... Ruy Freedman
Radio Writers, ... ... .. ... ... Ilal Tate.

Maury Cliffer. Ray Freedman
Rudio Accounts Pluced—TDad’s Root Beer.
Joy Candy Shoppes. Roller Derliy, Washing
ton Auto Sales, Alert Luaundry, Holland
Jewelers, Newart Co. Rubin’s Apparcl, Clin-
ton Watches, Lumm Co.

DAVID MALKIEL ADVERTISING
AGENCY

260 Tremont St., Boston. Mass,
’hone Liberty 1422

ANPA - ABP APA —PIPA
Officers
President ................... David Malkiel
Seeretary ... Martha Brest
Avcount Fxeentives...o.o. ... Harry Lanc.

Allred Black. Martin Kadis

Radio  Accounts Placed--1. J. Vax Co.
Babi-Juice Oranges, e Vacunm Cleaners,
Blueway Bus Lines, Drive-ln Theatres, Ine..
Gordon Mle. Co. Paramount Baking Co..
Lincoln 0Oil Co. F. M. Loew’s Theaters.
Greater Boston Theaters. Ine. RKO Thea-
ters, L. I>. Rogees & Son-. Steuben’s Restau-
rant, Canadian Ace Ale,

MARSCHALK & PRATT. INC.
335 Filth Ave., New York. N. Y.
Phone VAnderbilt 6-2022
ANPA —PPA — ABP —APA —ABC —

AAAA —NOAB
Officers
President.............. Harry C. Marschalk
Secrelary................ Acthur R. Anderson

I6n

Vice-Presidents. ... ... Wilhur E. Johnson,
S. H. Giellerup, S. L. Meulendyke.
Director of Radio........... Curt D’eterson
Radio Continuity Writers...(;. W. Freeman,
Bennett Kolb, Erie Croshy. E. T. Clark
Rudio Accounts Pluced—Standard Oil Co.

of N. J., Congress Cigar Co,

[ 3

J. M. MATHES. INCORPORATED
122 East 42nd S, New York, N. Y.

Plione LIxington 2-7450

Officers
President. . oooooviiiioni J. M. Mathes
Treasurer......ovviveeeeonene. oAl B Cox
Secretary Carle Rollins
Vice-Presidems. ... ... William B. Okie,
Hyland 1. Hodg-on, Lester Loh,

Charles O'Donnell
Vice-President-Director of Radio.
Wilfred S. King

Assistant  Dircetor. ... ... Fletcher Turner

Radio Accounts Pluced —Ludens, Inc.; Na-
tional Carbon Co., New York State Milk
Publicity, Canada Dry Ginger Ale, Magazine
Repeating Razor Co., Cocomalt Co., Inter-
national Salt Co.. Cheramy Perfumies,

MAXON., INC.

2761 E. Jefferson Ave., Detroit, Mich.
Phone Fitzroy 5710
ANPA — PPA
Officers
Chairman of Bourd......... Lou R. Maxon
President .................... T. K. Quinn
Vice-President .............. Searle Ilendee
Treasurer......cooievvnnnn W. I. O'Neil
Radio Time Buyer............. H. G. Selby
Radio Dircetor. ..o .o L. Ed Wilhelin

Branch Offices
570 Lexington Ave, New York, N. Y.
Phone Fldorado 5-2930
VicePreziden) In Charge. . ... W. Ray Baker
1260 Boston Ave., Bridgeport, Conn.
Phone Bridgeport 6-2177
Vice-President In Charge. . ... W. Ray Baker
919 N. Michigan Ave., Chicago, Il
Phone Delaware 3336
Viee-President.......... ..., L. J. Sholty
Radio Accounts Pluced—General Electric
Co., H. J. Heinz Co., Gillette Saftey Razor

Co.
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McCANN-ERICKSON, INC.
20 Rockefeller Plaza, New York, V. Y.
Phone Clrele 57000
AAAA - ANPA — PI'A — ABP

Officers

President ............... ... 1. K. McCann
Vice-Presidenis: Iarrison Atwood. Raymond
Amwood. E. C. Bennett, L. S0 Briggs,
Lloyd . Coulter, L. E. Firth, E. D. Hill,
Gordon E. Hyde, Myron .. Lechner, L.
D. Madden, J. J. McCurthy, llugh A.
Mitchell, E. O, Perrin, €. A, Posey,

Jack ‘Favlor. R, W, St Hill.
Seerctary-Treasurer and In-Charge of Radio,
Jolin L. Anderson

Director of Research. ... ... I.. D. . Weld
Radio Time Buver... .. Robert W, Tannehill
Program Directors........ Stuart D. Ludlum.

Margaret 15 Jessup. Lilltan  Steinfeld.
T. F. Gannon, William J. Reddick
Brunch Offices
Michigan Ave, Chicago, 1l
Phone Webster 3701
Vice-President and Manager,
Homer Havermale
Vice-President. oo 0L H. . Smith
Vice-LPresident........oo.. J. H. Jameson
Guardian Bldg.. Cleveland, 0.
Plione Cherry 3490
Acting Manager. . ..., ..., R, T. anks
Penobscot Bldg., Detroit, Mieh.
Phone Randolph 9550
Viee-President amd Manager. Donald C. Hight
Patterson Bldg, Denver, Colo.
Phone Keystone 4297
Munuger. .. oovviiiaiiinian. J. 8. Barrows
448 S, Hill St., Los Angeles, Calif.
Plione Michigan 4049
Manager. . .oovooveen ..o August ). Bruhn
114 Sanrome St San Francisco, Calif,
Phone Douglas 5360
Vice-President and Manager.Heney Q. Hlawes
Viee-Presidents. ... ... .. Mo~ Achenbach.
R. H. Cochran. 1o Ho MeCrea, €. L,
I’¢rsons
Skinner Bldg., Seattle, Wash.
Phone Main 7459
Manmager .......oiiiinn Vernon Churchill
Public Service Bldg., Portland, Ore.
Phone Atwater 4305

910 S,

Manager ................ Vernon Clurchill
10 Pryor St Atlanta. Gu.
Manager. . ... o Robert 11 >con
Liberty Bank Bldg, Dallas. Texas
Manager. ... b. 3. Gillean

Rudio Accounts Placed—New York: Chese-
brough Mfg. Co.. Consslidated Fdison Co.,
Crowell Publizhing Co., Edelbrau  Beer.
Ford Deal Advertising, Ford Motor Co,,

169

Gruen Wateh Co.. Manufacturers” Trust Co..
National  Biseuit Co., Pacifie Coast Borax
Co.. Stanco. Ine, Standard  Brands, Inc.
Standard il Co, of Latin America. Val-
entine PPaint Co.

Sun Francisco: Anglo Calilornia Nalional
Bank. Bordens Associated Companies. Ror-
den Co. OManulactured Products Division),
California Packing Corp. California Walnm
Crowers, Dwight Edwards Co. Fizher Flour-
ing Mills. Ford Dealer Advertising. W, P,
Fuller & Co. General Brewing Corp., North-
western Eleetrie Co., Pacifie Gas & Fleetrie
Co.. Pacific Power & Light Co.. Palace Ho-
tel Coo, Poctland Gas & Coke Co.. Standard
Oil Co. of Calif., Yosemite Park & Curry
Cu.. Los Angeles & Suburhan Gas Companies,

Chicago:  Standard Ol Ca. of Nebr.
Standacd O Co, of Ind.. Ford Motur Co.

Atlanta: Ford Branches, Ford Dealer Ad-
vertising,

Denver: Ford Mator Co. Great Woestern
Sugar Co.. Industrial Federal Savings & Loan
\“ll.

Cleseland: Ford Motar Co., Perfection
Stove Co., Richman Bros. Standard Ol Co.
of Ohin, Tuppan Stove Co. National Cirg

Bank.

THE McCORD COMPANY

Lo Hodgson Bldg. Minncapolis, Minn,
Phone Bridgepore 1225

APA — ANPA - PPA
Officers
President & Treasurer. ..., .. R. D. McCord
Viee-President ... 0oL, Louis Melamed
Seeretary & Space Buver...... ... C. F. Baker
Director of Radio. ... oo 0. 5. B. Grove
Production Manager.............. Lee Skaar

Rudio Accounts Placed—WN | 11, Barlwr Co..
Breezy Point Lodge, Conrad Fur Co. Cen-
tral Cooperative Livestork A<sn. Furniture
Exposition Mart. The Hilex Co. Chocolate
Produects Co.. Goudman Bros. lewelers. The
Mackwin Co. Minneapolis Gas Light Co.,
Minnesota Farm Bureau Federation. Tom
Moare Cora-Cola Bottling Co., The Roy-
cralt Co., G. Thomas Swreea. Milk Founda-
tion of Minneapoli<. The Peavey Con Me-
Connon & Co.

McJUNKIN ADVERTISING CO.
228 N. Lasalle St, Chicago, Il
Phaone State 5060

Officers
President. ... William D. McJunkin
Fxecutive Viee-President....... Gordon Best
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Vice-Presidents. ... .., Roy M. Kirtland,
Lerov A, Kling, Willard E, Stevens, Dade
. Epstein, James W, Ezan

Vanager, Radio Dept...........3un Rartlent
Media Dept. Munager. ..., Edwin A, Trizil
Production Munager...... W. C Mottershead

Rudio Accounts Pluced—The Better-Speech
Institute of America, Carey Salt Co.. Flox-
heim Shoe Co. Chef Boiardi Food Product-
Co., Brenmer Bros, Carson. Pirie. Seott &
Co.. Benson & Rixon, Jewel Food Stores.
Yrank Febr Brewing Co.. Andes Candies,
Feltman & Curine Shoe Stores, State Street
Council.

McKEE & ALBRIGHT, INC.
1400 South Penn Square, Philadelphia, Pa.
Phone Loecust 4737
ANPA —PPA

President.................... Roy J. McKee
Vice-President-Treasurer., .David R. Albright
Viee Presidenmt-Radio Director,

Jumes A Mel'adden

Vice-President. ... ... ..., Earl 3. Thoma-s
Secretary. ..ot T. E. Libby

Brinch Office
30 Rackeleller Plaza, New York, N, Y.
Phone COluibus 3-2058
Fauitable Bldg., 1lollywood, Calif.
Phone Hollywood 8363
Ruadio Accounts Placed  Sealtest, Ine.

A. McKIM, LTD.

Confederation Bldg, Montreal, Que., Canada
I’hone Lancaster 5192

Officers
President-General Manager. ... .. C, T. Pearce
Vice-President................ J. M. Baxter
Directors. ................... B. A, Bennett,

W, T. Brace, J. J. Gallagher, D. E. Long-

more, A, N, Mclntoh. J. D. Pearce.
). W. Thain
Mountreal Manager. ... ...... W. T. Braee
Radio Director............... Don Menshaw

Branch Offices

320 Bay St., Toronto, Oni., Canada
Phone Elgin 5351

Munager. .................. D. E. Longmore
Elcetric Railway Bldg.. Winnipeg, Man..
Canada
Manager..........ccvvvnnnn... A. A. Brown

514 Province Bldg.,
Vancouver, B, C., Canada
Manager. .....oovoiviiieiinn.., A. Brown
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ARTHUR MEYERHOFF CO.
400 N. Michigan Ave., Chicago, IIL

Phone Delaware 7860
ANPA — PPA
Officers
President..............Arthur E. Meyerhoff
Director of Radio..........Nelson A, Shawn

Brunch Offices
530 W. Sixth Ave., Los Angeles, Calil.
Phone Madison 1151
Manager. . .............. .. George Taylor
759 N. Milwaukee St., Milwaukee, Wis.
I’hone Marquette 3144
Manager. ...l George Grabin
Radio Dircctor. ... ........ Nelson A. Shawn
Radio Account Placed—Wm. Wrigley Jr,
Co., Santa Catalina Island Co.

C. L. MILLER COMPANY
321 Fifth Ave,, New York, N. Y.
Phone MUbrray 1Hill 2-1010
ANPA — PPA

Presidend.oooooo oo C. L. Miller
Sec’y & Ass't Treasurer. ... ., George Carhart
Radio Direetor.............. George Carhart

Branch Ofice
35 East Wacker Drive, Chicago, T11.
Phone Central 1640

Manager.....o.ooo oL I. M. Tuteur

Rudio Accounts Pluced - - Corn Producls
Refining Co.. Curtis Candy Co., Blue Chan-
nel Corp. Keeley Brewing Co., Cooter
Brokcrage Co.

DAN B. MINER CO.
250 Chamber of Commerce Bldg,,
Los Angeles, Calif.

Phune Richimoud 3101
AAAA — ANPA —ABP

Officers
President.................... Dan B. Miner
Treasurer...........oo.ln. M. R. Sweeney
Vice-Presidents ................ J. C. Morse,

I:abel Moses, Fred W. Meyer
Dircetor of Radio-Talent, Continuity &

Seript Buver.............. John Guedel
Radio Tine Buyer........... Fred W, Meyer
Producer........ooovnia... John Guedel

Radio Accounts Placed—Wilshire Oil Co.,
Coast Fishing Co., Forest Lawn Memorial
Park, Western Auto Supply Co., Los Angeles
Eleetrical League, Bleeho Co., Los Angeles
Downtown Shopping News, George Belsey,
Globe Grain & Milling Co., Barbara Ann
Baking Co.
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MITCHELL-FAUST ADVERTISING
Cco.
230 N. Michigan Ave., Chicago, Il
Phone Siate 6610
ANPA — PPA — APA — NOAR

Officers
President ...l Paul E. Faust
Treasurer.....cocovvenauan Lyman L. Weld
Seeretary. . ...l R. A. L. Herweg
Viee-Pre<ident~. ... I.. H. Copeland.

Remy .. Nudson
V-P & Radio Director....Paul Tlolman Faust
Manager. Radio Department
Dorothy L. Parsons
[ ]

MITHOFF & WHITE
106 Martin Bldg.. El Paso. Texas
Phone Main 4500
ABP SAAA —AAAN
Officers
Partuer-Vlanager of Radio Dept..
Warren T, Mithoff

Partner. ... o Dan T. White, Jr.
Production Manager......... (ierald I Perry

Radio Accounts Plured—FEY Pa~o Eleetrie
Co., The Borden (o., Gateway Club, Fl

Paso  National Bank. Purity Baking Co.,
Acme Laundry Co. Harry Mitehell Brewing

Co.
.

EMIL MOGUL CO., INC.
625 Mmlison Avenue, New York, N. Y.
Phone ELdorado 5-1756

Officers
Radio Thrector................ Emil Mogul
Copy Chief.......... .. ... .. Alfred DBerger
Radio Time Buver........... Melen Munroe

Radio Accounts Pluced -Barnev's Clothes,
Tne., San Gabrie! Wine Co. Trimount Cloth-
ing Co., Miller's Furniture Market.

°

THE CHESTER C. MORELAND CO.
Times-Star Bldg.. Cincinnati, Ohio

PPA — ABI’ — ANP'A

OfJicers
Peesident-Treasurer. ... Chester €. Moreland
Vice-Presidents. .. ... .. Robert N, (Gorman,

Robert Ho Ames
Viee President-Space Buyer.
Bryee L. Xchurman
Seeretary. ... Walter H. Strauss

RAYMOND R. MORGAN CO.
6332 Hollywoad Blvid,, Hollywood, Calif.
Phone Hempstead 4194

Officers
President.............. Raymond R. Morgan
Vice-President. . .oo.oooooae L. W. tiob=on
General Manager.............. R. E. Messer
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Director of Radio............. J. W. Nelson
Continuity Dircewor......... .. J. J. MeCleery

Radio Accounts Placed—Falger Coffee Co.,
Planter~ Nut & Chocolate Co., While King
Soap Co. Bireley's. Ine., Scotelr Soap. Rod-
ney B Spigg Co.

H. C. MORRIS & CO., INC.
120 Lexinzton Ave. New York, N Y.
Phone LExington 2-8650

L ]
MORSE, INTERNATIONAL, INC.

122 Fast 42nd St,, New York, N. Y.
Phone LExington 2-6727

PPA
Officers
President. ..o oo oL, Carl J. Ballieu
Viee-Peesidents. ... oo 0 L Shaw Newton,
E. I’. Ander-on
Seeretary and Treasurer. oL J. P. Sawver
Radio Director............ Richard Nicholls
Radio Time Buver........... R. M. Duboix

Branch Offices
900 Market Sk Wilmington, Dela.
211-15 Blackfriar~ Ril., London, S. F. 1
Radio Accounts Plueed—Vick Chemical
Co., M. J. Breitenbach Co.

L ]
MOSS ASSOCIATES

5 Lexington Avel New York, N Y.
I’hone ¥ Anderbilt 6-2333

APA
Officors
wner. ..o eion. .. Joseph H. Moskowitz
Radio Director...o.ooooaont. 1TIines Hachette
.

NEEDHAM, LOUIS & BRORBY. INC.
360 N. Michigan Ave., Chicago, IlI.
Phone State 5132
AAAA — ANPA — I'PA — ABP

Officers
President............ Maurice H. Necdham
Secrctary-Treasurer. ... Otte R. Stadclman
Viee-Presidents. ..o John J. Louis,

Melvin Brorby, Harry Phelps, W. Ray
Fowler, Jr.
Program Direetor........ W. Ray Fowler, Jr.
Radio Producer. . ... W. Raymond Fowler, Jr.

Branch Offices
1680 North Vine St., Hollywood, Calif.
Phone GRanite 8303
Manager. ...oooiniiieiee Cecil Underwood
Rudio Account Placed—S. (. Johnson &
Son, Ine. Wicboldt Stores, Ine., Graft Cheese
Co.
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NEFF-ROGOW, INC.
30 Rockefeller Plaza, New York, N. Y.
Phone Clrele 74231

Offirers

President. .o.ooo oo o Walter J. Neff
Vice-President ..o Williamm Rogow

Radio Accounts Placed—J. W. Beardsley’s
Son:, Bonid Stores, Inc., D'Arrigo Bros. Co.,
Liggell Dz Co. Frederick F. Lowenlels &
Son. Ju~eph Martin-on & Co. VMelville Shoe
Corp. Sears Roebuck & Co.

NEWELL-EMMETT COMPANY
10 East 34th St., New York, N. Y.
Phone AShland 4-1900
AAAA — ANPA — PPA — ABP — PRB —
SAAA — SAPA

Officers
Prestdent .. ool oo C. D. Newell
Treasurer. ..o iei e iiin... F. H. Walsh
SNECrCLArY . oo R. L. Strobridge

Vice-Pres. in Charge of Radio..Wm. Resydel

Radia Accounts Placed- Liggett & Myers
Tobaceo Co. (Chesterfields), Thoma: Cook &
son. Loose-Wiles Bisenit Co.. Pepsi-Cola Co..
Beeeh-Nui Packing Co.

O'DEA, SHELDON &

CANADAY, INC.
1400 Madison Ave., New York City
Phone Plaza 31670

1444

Officers
President ... ... oo o, Mark O’Dea
Execntive Viee-Lrezident. . George H, Sheldosn
Vice-President. ... ........... L. C. McElroy
Viee-President. ... ... .. C. E. Nelson
Space Buver............ Catherine Wollpart

Treasurer & General Manager. .. J. I'. Quick

MERRITT OWENS
ADVERTISING AGENCY
112 Commercial National Bank Bldg.
Kunsa~ City, Kan-.

Plione Dr. 7250

PARIS & PEART
370 Lexington Ave., New York, N. Y.
Phone Caledonia 5-9840
ANPA — ABP — PPA

Co-Partners ................... A. G. Peart,
John H. Rehm
Radio Time Buyer....... Frank H. Pamentel

Radio Account Placed—The Great Atlan-
tic & Pacific Tea Co., John Wiley Jones Co.,
Fixt Products, Ine.

PECK ADVERTISING AGENCY, INC.
414 Madison Ave, New York, N. Y.
Phone Pl.aza 3-0900

Officers
Pre<ident. ..o coiiii i Harry PPeck
Secretary-lreasurer ......... Harry Krawitz
Vice-President............. Walter Schwartz
Director of Radio......../ Arthur Sinshcimer

Rudio Continuity Writers. Ralph Lieberman,
Eva Monty, Geo. Glass

PEDLAR & RYAN, INC.
250 Park Ave., New York, N. Y.
Phone Plaza 5-1500

AAAA — ANPA — PPA — ABP

Officers
President. c.oooionnan.. Thomas L. L. Ryan
Sccretary and Treas........Arthur Cobb, Jr.
Vice-Presidents. ... .. Lawrence L. Shenfield,
IFrancis J. Doherts
Director of Radio...... Gregory Williamson
Radio Copy Chief....... John Archer Carter
Radio Producing Staff, ......... E. G. Sisson.
Elizabeth Howard. John MeClean, Jr.
Radio Wreiting Saff......... Cyril J. Mallen,

Juch Finnev, Donald Wallace, Howard
Merrill. Beth Jud-on.

Radio Accounts Pluced—The Procter &
Gamble Co. (Chipso, Camay Soap, Dash),
Bri<tol-Myers €o.. Lady Fasther, Ine., J. C.
Penney Co.

PLATT-FORBES. INC.
386 Lourth Ave, New York City
Phone CAledonia 54440

Officers
’resident & Treasurer......... W. A. Forbes
Vicelresident ............ Rutherford Plart
Vice-President. ... ... ... T. F. Cosgrove
Vice-President _..... . ..... John Monsarrat
SCCrCEArY e v i e W. S. Walker

Space Buyer & Prod. Mauager.George Kraus

Account Executives....Johm K. L. Peterson,
Parmelee Lyman

Rudio Accounts Placed Peter

Oxo, Lul.

Paul. Ine.,

R. ]. POTTS & COMPANY
101 Weeot 11th St., Kansas City, Mo,
Phone Viclor 4433
APPA —NOAB — ANPA —PPA
Continental Ageney Network
Officers
President. .. ooiviiiiiiiiininn.n, R. J. Potts
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Vice-President. ..., J. B. Woodbhury
Secretury-Treasurer ........ ... Jerry Mekee
Areount Executives, .. . Frank I©. B. Houston,
oA Warner. W, B Hill
®

THE POTTS TURNBULL COMPANY
10th Fleor. Carbide & Carban RBldg.
Kansas City, Mo.

Phone Vietor 9400

ANPA— PP\ — APA NOAB
Officers
President .................... W. J. Krebs
V.P.Production Mer.......... D. E. Dexter
Secreliiry «...iiiiiiaii G. 1. Magill
Treaswrer ................... Ii. T. Chester
Time Buyer................... B. G. Wasser
[ ]

PRESBA, FELLERS & PRESBA
360 N, Michigan Ave., Chicago, Ill.
Phone Central 7683
APA - ABP — ANPA —NOAB

Ojficers
President. oo Bert S. Presba
V-P in Charge of Radio.........E. A. Fellers
Secretary. .o Will B. Presba

Rudio Accounts Pluced—Nlex-0-Gluss Mfg,
Co.. Tousehold Magazine, Mantle TLamp Co..
liarl . VMay Seed Co., Olson Rug Co. Pure
Milk  Assoeciation. Ryde & Co. Dr. Schall
l'oot Comfarts, U nited Factories. Woadmen
Aceident Coo, Arveawdy Farms Milling Ca.,
Bunte Bros. Gla-s Coffee Brewer Corpu. Pin-
neer Lile Insuranee Co., Dave Minor Mals-
lishing Co.. Mid-W et Phato Servier,

THE L. W. RAMSEY CO.
Union Bank Bldg. Davenport, lowa
Phone 3-1389
ANPA —I'PA —APA ABRP
President & Treasurer...oo..... I.. W. Ruinsey
Secrelary........ .. iiieiann. 5. . Naeckel
Brunch Office
230 N. Michigan Ave., Chicago, Hl.
Phone Franklin 8155
Vice-President. ................. I'. L. Eason
Director of Radio.......... Fred Herendeen
Radio Accounts Plurod— Chamberlain Lab-

oratories Ine, I W, Fiteh Co.

THE RANDALL CO.
Ty Pearl =t Hartford. Conn.
Phone 7.8233
Officers
President-Space Buyer-
Radio Director.., ... ... Wilhur Randall

~

Branch Office
331 Madison Ave. New York, N Y.
Phone VAnderbily 6-4952
Vice-Presichent In Charge. . .Robert Dorfinan

CHAS. DALLAS REACH CO.
58 PPark Place, Newark, N, J.
Plione Market 3-5100
AAAL ANPA —PPA—ABP —APA

Officers
President-Dircetor of Radio.
Chas. Dalla~ Reach
Viee-President, .. ......... Howard E. Sands
NECFCTIEY Lo e F. R. Rixley

Brunch Office
6 Fa~t 15th 1. New York, NV Y.
I'hone VAnderbilt 6-5921
Manager. ..o iii J. 5. Litle
Radio Accounts Placed—Cut-Rite Waxed
Paper. R, B, Davis Sales Coo Koppers Coo-
Minnesota Division,

REDFIELD-JOHNSTONE, INC.
247 Park Ave., New York. N. Y.
Phone PPLaza 3-6121
ANPA — I'PA — ABP

Officers
Chairman of the Board..... L. [. Redfield
President ................. I.. 1. Johnstone
Vice-Presideat~o o000 L B. L. Roberts
E. T. T. Williams, J. ). MeNevin,
Treasurer-Space Buyer. oo B. 1. Robert-
Radio Departinent ... ... N. S Livingston
Radio Production. . ........ ... C.o b Waddell

Ruadio Accounts Placed—Haward Clothes.
Inc. Meseeh Line. Federation Bank & Trust
Co.

.

MORGAN REICHNER & CO., INC.
S8t Fifth Ave,, New York, N Y.
Phone BRyant 9-6900
44y NOAB PPPA — APA - ABP

Ofhicers
I’resident-Treasurer.. ... .. M. S, Al Reichner
Vice-President,...ooo00s. J. L. Livermore. Jr.
Secretary. ... Harold A. Bowman

°

EMIL REINHARDT
ADVERTISING AGENCY
1736 Franklin St Oukland, Calif.
PPhone Templebar 2108
ABP-  ANDA
Officers

Owner. ..o oo Emil  Reinhurdt
Al Directar. ool Robert Shehon
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Space Buyer............. Mildred MceMahon
Wrilers......... David Lane. Joscph Connor

Radio  Accounts Placed—Nilpatrick Bak-
ery Co., Mary Lllen's Tue,, J. I.. Tuttle, Inc..
Wood Brignettes, Ine.

C. E. RICKERD, INC.
350 Maceabers Building, Detroit, Michigan
[*hone Temple 1.3636
Officers
President-Treasurer-Time Buyer.
(. E. Rickerd
Executive Vice-President. . Jumes Dickson, Jr.

VicePresident. .. ......... Fdward C. Parker
Secretary. ..., Tred B. Collier
Account Executive....... .. Howard O. Wurd
Production........ ... .. .. Jeanette Welker

ROCHE, WILLIAMS &

CUNNYNGHAM, INC.
310 S. Michigan Ave., Chicago, Il
IPhone Harrison 8490

Officers
Peesident. . ... oo, ). P. Roche
Treasurer. ..o oo .. D. J. Kelly
Secretary. . .....couuin... M. F. Williumszon

Vice-Presidents. . ...). M. Cleary, S. Weston,
Guy C. Piceree, Lloyd Maxwell

Dircetor of Radio........... N. I. Cavanagh
Radio Continuity Writers........ J. H. Kelly,
G. Hammill, R. A, Seng

Branch Office

1500 Chestnuuv St., Philadelphia, Pa.
Phone Rittenhouse 3750
Guy C. Picrce (in charge)

Radio Accounts Ploced—The Studehaker
Corp.. Williams OQil-O-Matic Heating Corp..
Sun Oil Ca.. The Milwaukee Road, Natinnal
Toilet Co.. Kentou Pharmacal Co.

ROGERS & SMITH
114 Wholesale Merchants Bldg., Dallas, Tex.

Phone 7-1477
SAAA
Officers
Owner. oo, .. Herbert A. Rogers
Dircctor of Radio........ Moward N. Smith

Radio Accounts Placed- Nanghton Farms,
MeGaugh Hosiery Mills, Burleson’s Honey,
Sareger Bros.

Affiliated with Rogers & Smith, Chicago.

ARTHUR ROSENBERG CO., INC.
570 Seventh Ave., New York, N. Y.
Phone CHickering 4-4420
ANPA — I'PA — APA

Officers
President ............... Arthur Rosenberg
Vice-President ......... Samuel Rubenstein
Secretary ................. A, A. Rosenberg
Treasurer ................ Charles S. Silver
Copy Chief.................... H. J. Cowan
Production Manager .. .... IT. B. Fleischman

Research Director. ... Walter Alwyn-Schmidt

Rudio  Accounts  Placed — Longines-Witt-
nmauer Watch Co.. Monarch Wine Co., Rum
& Maple Tobaecco Corp.. Stewarts Credit
Corp.

ROTH, SCHENKER &
BERNHARD, INC.
237 N. Michigan Ave., Chicago, TIl.
Phone Whitehall 6030

ANPA  PPA . APA- NOAB
Ollicers
Prestdent................ .. Sydney M. Roth
Vice-President.............. B. W. Schenker
Secretary ... ... ... Edgar Bernhard
Treaswrer oo oL, Harry Roth
Direetar of Radio............ ... A, E. Peters
.

CHARLES L. RUMRILL & CO.
361 Fast Ave., Rochester. N. Y.
I'hone Stone 592

ABP
Officers
Partners, o000 0L, Charles L. Rumirill,
J.E. Porter. Earl A. Rogers
Time Buyer,...... ... G. Grantly Wallington
Radio  Accounts  Pluced — Radia Station
WITAM.

RUTHRAUFF & RYAN., INC.
403 Lexington Ave.,, New York, N. Y.
Phone MUrcay TTil 6-6400
AAAA — ANPA — PPA — ABP

Officers
President. ... ... ... F. B. Ryan
Vice-President & Treasurer. . W. B. Ruthrauff
Secrelary................. Ralph Van Buren
V- & Director of Radio...Lawton Campbell
Assistant. .......... .. ..., S. Heagan Bayles
Business Manager. .. ...... Charles T, Ayres

Supervisor of Fvening Programs
Merritt W. Barmum
Supervisor of Daytime Programs
Herschel Williams, Jr.
Asst. Supervisor of Daytime Programs
Murguerite Dougherty
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Preduction Dircctors...vv....... Nate Tufts,
Lee  Coolev, John Loveton, Willard
Tuule

Commercial Writers, ..., .... Regina Morgan,

Avery Giles, Vivian Wachburn, Florence
Miles, Robert Mann, Wahier Mead, Neil
O'Brien
Time Buver. ... ... ... .. T. C. Fisher
Brunch Offices

360 N. Michigan Ave., Chicago, Il
Phone Randelph 2625

Manager...........coiivinn, Paul Watson
Director of Radio. ... ... ... Rox Metzger
Assistant Radio Director. ... ... Arthur Tra-k

Executive-In-Charge of Production,
Warren John-on
Radio Producer. Daytime Shows,
J|’I"l D(‘ll"i“ﬂn
Radio Producer. Fyening Shows,
Paul Bia Gioni
Exeeutive-In-Charge of Seripts.
Catherine Haynie

Writers. oo Baker Ostrin,
Irene Small. Robert Gardner
Time Buvero..ooooioa Albert Callies

7430 Sceond Boulevard, Detroit, Mich.
Phone Madison 1980
ViceP're<ident In Charge. ... Muathew J. Cary
#12 Olive S1., St. Louis, Mo.

Phone Main 0128
1680 N. Vine St., Hollywood, Calif.
Phone THillside 7593

Production Dircetors. ... .. .. Crane Willwr.
Thoma~ Freebairn-Smith
Commercial Writer...... .. Fdward Entinger

712 Main St. Houston, Texas
Phone. Charter 4171
235 Montgomery St., San Franeisco, Calil.
PPhone Douglas 5822
1216 Third Ave. Seattle. Wash,
Phane Main 6727
Radio Accounts Placed— Amcerican Tobacco
Co., Canadian Ironized Yea<t Co., Chrysler
Corp.. Delaware, Lackawanna & Western
Ceal Co., Doadge Motor Corp.. H. Fendrich,
Inc.. Gunther Brewing Co., Tlolland Furnace
Co.. Hyde Park Brewers Assn. lronized
Yeast Co., M. J. Lanahan, Ine, Lever Bro-.
Co.. Lever Bros. Lide Noxema Chemical
Co.. Oshko<h B'Gosh, Inc.. Penn Tobaceo
Co., Quaker Oat~ Co. Star Brewery, Ine..
Sterling Brewery, Ine., Campbell Soup Co.
(Franco-American Spaghetti). Emerson Drng
Co. Jaroh Ruppert Brewery.

SCHOLTS ADVERTISING SERVICE
1201 West 4h St., Los Angeles. Calif.
Phone Michigan 2396
Officers
Owner. ..o ien.. William 6. Schohs
Radio Director. ..., Tom D. Scholis

SCHWIMMER & SCOTT
5 L. Wacker Drive, Chicago, I11.
I’hone Dearborn 1818
AVMAN— ABP ANPA —PPPA
Oflicers
Partners. . ... Walter Sechwimmer, R. J. Seott
Director of Radio..... .. ... ... N. I, Heyne
Ruadio Accounts Placed—Peter 1'ox Brew
Cao.. Hirseh Clothing Co.. Lea & Perrins.
Ine. National Tea Co. Salerno-Mezowen Bis-
it Co., Mission Bell Wines. Studebaker
Salex Co. of  Chicago, Rudolph Warlitzer
Co., Thoma~ J. Webb Coffee Co.. Walgreen
Drug Co. [udon Dealers of Cook Connlys,
Parker Bros~, Pyvans Vur Co.

L]
RUSSEL M. SEEDS COMPANY, INC.

Palmolive Bldg., Chicago, TI1.
Phone Delaware 1016

ANPA- PP - ABP — PRB — SNPA
Officers
President. ............. ... Freeman  Keyes
Chairman of Board......... Freeman Keyes
Treasurer..................... Jack Harding
SCPFetArY . et II. J. Smith
Viee-Presidents ..o ... IPanl Richey,

T. J. Wallace

Branch Offices
Lemeke Bldg., Indianapolis, Ind.
Paul Richey
Jack Tlarding
Fountain Square, Cincinnati, Ohio
John Lair
Radio Accounts Pluced W, A. Sheaffer
PPen Co., Pinex Co., General Mills, Inc., Key-
stone Steel & Wire Co.. Brown & Williamson
Tobacco Corp.. The Armand Co. Grove Lab.
oratorie~. Ine,
.

THEODORE H. SEGALL ADVERTIS-
ING AGENCY
314 Market St., San Franciseo, Calil.
Phone SUtter 6557

NCBA

Oflicers
General Manager. ..o oL T. H. Segall
Radio Divector. ..o oL IFrank Wright
Service Dircetor. ... .o Fdward G, Lunsdale
Produetion Manager...... .. Kenton S, Bates
A\rt Direetor. ..ol Clifford Spooner

)

SHERMAN & MARQUETTE, INC.
Room 3100 Pulmolive Bldg. Chicago. TIL
Phone Delaware 5000

AR ANPA PPA PRB
SAAA - SV
Oljicers
President ..., .......Stoart Sherman
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Vice-President and Treasurer.
Arthur Marquette

SCCPCLATY . oo e A. R. Steffen
Munager. Radio Depro....oo 0 Henry Selinger
Time Buyver.......oooooooon . K. Bonnesen

Radio Department Busines~ Manager,
Fvelyn Lyman
Radio Account Pluced—Calgate-’almolive.
Peet Co. (for Colgate Shave Cream, Colgate
Tooth Powder, Halo Shampoo. Vel Washing
Powder, Cashimere Bonquet Seap and Beauly
Preparations. Super  Suwds, Klel, Crystal
White Laundry Seap. Quaker Oats Co. (for
Quaker Farina and Fnl-O-Pep Feed=): Dr.
W. B. Caldwell. Tne. (Dr. Caldwell’s Laxa-
live).
°

SMALL & SEIFFER, INC.
24 W. 40th St, New York. N. Y.
Phone Wlsconsin 7-8765
ANPA — PPA
Officers
President.......ooivininnon.: Albert Seiffer
Seeretary-Treasurer. ... ... Marvin  Small
Radio Aceounts Ploced—Arrid, Allcoek’s
Porou~ Plasters, Yapex Inhalant.

SORENSEN & COMPANY
919 N. Michigan Ave., Chicago, Il
Plione Delaware 5030

ANPA —PPA
Officers
President.................. Roy A. Sarensen
I’roduction Manuger. .. .. Harry H. Hullinger

Radio dccounts Placed—Bowey’s, Inc.

RAYMOND SPECTOR
COMPANY, INC.
32 Last 5%th St New York, N Y.
Phone ELdorads 51270
ANPA- PPA— AP

President. oo Raymowd Spector
Vice:-President. oo o0 L., Saul Flaum
Yiee President-Radio Director.
David Chrisman
Seeretaryv-Rescarch Director. . Horace Seherin
Director of Clients Serviee,
Leonard M. Leonard
Media Dircetor. ... o0 Dan Rodgers
Radio Accounts Placed—A-pertane, Inc.
Beverly Hills Memorial Tark, Blackstone
Produets, Ine.. Journal of Living King David
Memorial Park. Lone Ranger. Ine.. Look.
Ine., Marsland Baking Co. Modern Camera
Exchange, Ine. Purity Products. Ine., Serutan
(lo.. Universal Camera Corp.

176

STACK-GOBLE ADVERTISING
AGENCY
8 South Michigan Ave., Chicago, 111,
I’hone Randolph 0160
ANPA —PPA —APA —_ABC-—NOAB

Officers
President & Treasurer........... E. R. Goble
R 771 o NP A. E. Goble
Vice-President.............. H. L. Hulsebus
Director of Radio.............. Al{den Gohle

Branch Offices
100 Madizon Ave., New York, N. Y.
Phone PLuza 3-7115
Vice-Presidents. . .R. A. Porter. J. A. Butler
Radio  Accounts Placed—Swift & Co.,
Lewis-Ilowe Co.
.

JACK STARR-HUNT
Sant Juan de Letran 27270 Mexico Cits, Mexico
Phone Erie. 12-81-20 and Mex. L-61-90

Officers
President................... Jack Starr-Hunt
Secretary. ... e Flana Arroyo
Treasurer. ... ... Mrs. €.V, Zamora
Media.. ... ... Jorge Octavio Arroyo
Director of Radio......... Daniel Lundherg
Continuitv.......... E. Gareia de la Cadena

.

BARTON A. STEBBINS
ADVERTISING AGENCY
411 West Seventh St., Los Angeles
Phone Trinity 8821
AAAA —ANDPA —PPA — ABP —NOAB

Officers
(0 L TP A 5. A. Siebbin-
Copy Chief........... ... ... J. L. Rogers
Director of Radio............ R. A. Stebbins
Time Buyer...........Arthur W. Gudelman

Branch Office
207 Park Avew New York, N Y.
Phone *Laza 3-8280
Manager. . ... L. William  Aennld
Radio  Aeccounts Placed—Signal 0il Co.,
Raman Meal Bread. Gordon Baking Co.

STERNFIELD-GODLEY. INC.
220 Broadway. New York. N. Y.
Phone BArelay 7-3030
ABRP — ANDPA — PPPA

OJicers
President-In-Charze ol Radio.Samue] Godley
Vice-President. o000 Earl R. Cotter
Reerelary. ... o Frances C. Costello
Treasurer...............5amuel 3. Sternfield
Space Buyer....oooooo Ll Philip Scheft
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CHARLES R. STUART
625 Market St.. San Francisco, Calif.
Phone Douglas 2438

ABP ANPA PPA —PACA
Officers
Owner. ... Charles R. Stoart
Space Buser..... ... ..., Georgia Friedmann

Branch Office
1102 Park Central Bldg., Los Angeles. Calif.
Phone Tucker 2822
Manager. ... oL, Charles
Radin Aeccoumts Pluced

Levitt
Bank of America.

SWEENEY & JAMES CO.
1501 Fuelid Ave., Cleveland, Ohio
Phone Main 7142
ANPA — PPA — APlPA

Officers
Presidemt. ...l John F. Sweeney
Viee-Precident. ... .. 0., IFrank G, James
Radio Time Buyer......... W. B. Wanterson

Radio Account Placed—Tirestone Tire &
Rubber Co.
[ ]

]J. D. TARCHER & CO., INC.
630 5th Ave., New York, N. Y.
Phone Circle 6-2626
Ofheers
President. .. ................. J. D. Tarcher
Director of Radio........ W 5. Larcombe
Radio Producers and Continuity
Writers. .o ol George R, Marek,
Kenneth Whatmore
Ruadio Accounts Placed—Smith  Brothers,
Inc.. Seeman Bros, Inc. Benrus Wateh Co,,
Ireed Radio Corp.

THOMAS B. TATE, ADVERTISING
World Bldg., Tulsa, Okla,
Phone 1.0445
Oflicers
Owner-Space Buyero.o.o. ... Thoma: B, Tate

]. WALTER THOMPSON CO.
420 T.exinglon Ave., New York, N. Y.
Phone Mohawk 4-7700
AAAA — ANPPA — ABP — PPA

Officers
President .................... Stanley Resor
Secretary ........c..ieienn... Howard Kohl
Treasurer. . ....o.c.oeveeeuinns Gilbert Kinnes

Assistant Secretary-Treasurer..Danald Foore

177

Assistant Seeretary. ..ol Faward Wilson
Assislant Treasorer.. ... .. Luther O, Lemon
Senior Viee-President. ... Gilbert Kinney.

Henry T, Stanton. Jame~ W. Young
Vice-President~: Llovd Baillie, William L.
Day, Henry C. Flower, Jr., Howard Hender-
son, Clement Watson. Henry M. Stevens,
S. Hunter Richey. William Resor, Walter
R. Hine. Thaver Jaceaei, William 5. Pali-
er. Samuel W, Meck, Willianm €. MeKecehan,
Jr, Sidney W. Dean, Jro Russell Pierce.

Philip Richardson. Flwood W hitney,

Vice-President ol Radie,
Jolm 1. Reber
Radio Time Buyer........... Linnea Nelson
Radio Talent Bayer. . Thomaos D, Luckenbill

Branch Offices
1549 North Vine St., Hollywood, Calif.

in Charge

Phone Hillside 7241
Viee-President. ... ..... Dantel J. Danker. Jr.
Radio Talent Buyer... ... Paul Rickenbacker

410 N. Michigan Ave., Chicago, TIL
Phone Superior 0303
Vice-President and General Manager,
Henry T. Stanton
Viee-Presidents: Merton V. Wieland, Kennete
W. Hinks, Willard I. Lochridge, James D.
Wooll. Chester A, Foust
Radio Diveetor. ..o o oo B. W. Gunn
Radio Time Buyer.......... Vargarct Wylie
100 Bush St, San Irancisco, Calif.
Phone Garfield 3510
Viee Presidenttreneral Manager,
Arthur €. Farlow
821 Seeond Ave. Seattle, Wash.
Phone Sencea 0655
General Manager.. ... Norton W, Mogee
Rudio  Accounts Placed — Atlantis  Sales
Corp., P. Ballantine & Sons: Calsodent Co.
City Baking Co.. Elgin National Watch Co.,
General Cigar Co., Grove Laboratories. Ine.
John=Mamville Corp.. Kellogg Ca. Kraft
Cheese Co.. Lamont Corlis~ & Co.. P, Loril-
lard & Co.. Lever Bros. Co,, Northam War-
ren Corp., Northern Trost Co.. Penick &
Ford, Ltd.. Planters Peanit & Chocolate Co..
Safeway Stores, Ine. Scort Paper Co. Seerk
& Kade, Inc.. Shell Ol Co. Standard Brands,
Ine. (Chase & Sanborn Coffee. Tender Leal
Tear, Swift & Co. Lo S Playing Card Co.
Wahiugtan State Apple Commission. Weeco
Products Co., J. B Williams Co., Wine Ad.
visory Board. William Wrigley Jr. Co.

TOMASCHRKE-ELLIOTT, INC.
1624 Frunklin St.. Oakland. Calif.
I’hane Glencaurt 4941
NOAB — NCBA

Officers

President. ..o [. L. Tomaschke
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Secrelary. ........oun.n William M. Maxfield
V.P & Direclor of Radio..Wallace F. Ellion

Radio Accounts Pluced—Cardinet Candy
(.o.. Pucific Guano Co., 'ar Seap Co., Down-
town Merchant~ Association. Key Sysienw.
Fa~t Bayv Transit Co.

W. I. TRACY, INC.

315 Madison Aven New York, N Y,
Phone ELdorado 54404
ANPA —PPPA —NOAB

Officers
Chairman of Baoard. ..., W. L. Traey
President. . ... oien .. Frank S. Kem
Treasurer.. oo eeinnn George M. Pease
Account Executives. ..o ... I. W. Hobih-,

A, = Johanseno M. M. Flei-ehll J. F.
Donovan, F. S, Keonte W, L Traev. KL IL
Thowp-on
Publicity Direetor. ..o, Lleanor Beeson
Rudio Accounts Pluced—W ilbert Produets
Co.. Rapinwax Paper Co.. Taylor-Reed Corp..
Mission Garden Co., John Opitz, Inc. Min-
wax Co.. Senn Products Corp.. Howard
Inches Products Co.

TRACY-LOCKE-DAWSON. INC.
1307 Pacific St., Dallas, Texas
Phone 7-8655
22 L. 40th St, New York, N. Y.
Phone AShland 4-1690
AAAA — ANPA — PPPA — ABP—
PRB — sAAA —S\NPA — ARBC —NOADB

Officers
President. . ..ot i, J. M. Dawson
Executive Viee-President.Raymond P. Locke
Seerctary-Director. ..o Montv Mann
Treasurer. .oo.evn .. fohn H, Wellenkamp
Viee-Presidem. . ... ... Manlred Darmstadter
Viee-President. ..o Joe Scheideler
Assistant Seeretary-Treasurver. . .G AL Mitten
Radio Depla. ..o Jor M. Daw-on.

Ravmond . Locke, J. J. Jeffrics. Mor-
ris Hite. Jeery Moffent, Erle Racey. Ceeil
Widdifield

Radio Time Buvers.......... TI I, llendrick,
Emma Worthington. Monty Mann

Radio Accounts Placed—Dr. Pepper Asso-
ciated Bottlers, Imperial Sugar Co., Garza
Sheets. Bordon Co. of the Southwest. Mra.
Baird’~ Bread and Cakes. William Cameron
ldeal Built-ln Furnitare. Dallas Grand Op-
era Assoctation, International Milling Co.,
Lone Star Brewing Co., Great Western Gar-

ment Co.. National Woel Growers Associa-
tion. Newnhaff Packing Co.. Continental Oil
Co.

.

VANGUARD ADVERTISING
19 Eu~t 18th St New York. N, Y.
Phone, PlLaza 3-4554

ABP
Officers
Owner.. e e J. M. Russukoff
Aeccomnt Executives....... ... Jerry  Albert,
W. L, Tracy
Production Manager............... D. Flam
.

VANT SANT, DUGDALE & CO., INC.
Court Square Bldg., Baltimore. Md.
Phone. Plaza 3280
ANMAA AP — ANPA —I'IA
Officers
President.. ... . ... Wilbur Van Sant

Exceutive Viee-Pre<ident & Treasurer,
H. K. Dugdale
Vice-President-Copy Direetor. .. J. P. Daiger

Vice-President. ....o..oo o1 R. L. Daiger
Production Manager............. C. D. Carr
Space Buyver. ...l C. M. Talbo

Radio Accounts Pluced NManhattan  Co.,

Sherwood Bros., Inc.

WADE ADVERTISING AGENCY
208 W. Washingten St., Chicago, Tl
Phone State 7369

Officers
Director............. ..o, W. A. Wade
Space Buser............... Edw. N. Nelson
Radio Time Buyer............. L. J. Nelson
Radio "roducers............... W. E. Jones,

P. C. Lund. Edward Sirumons, Jeff Wade.
Radio Contimuity Writers. ... R. . Dwyer,

L. W. David-on.
Rudio Account Placed—Miles Laboratories,
Inc., Murphy Products Co., Morris B. Sacls,
Hlineis Bottled Gas Co., Wear Proof Mat Co.,

Hoaver Liniment Co.

WALKER & DOWNING
Oliver Bldg., Piusburgh, Pa.
’hone Grant 1900
ANPA — ABP — I'PA

Officers
President ............... Willtam S, Walker
Secretary-Treasurver. ............. B. 1. Davis
Radio Director....... ... Willham W, Rose

Ruadio Accounts Placed American Fruit
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Growers, Ine. Clark Bros. Chewing Gum Co.,
Colonial Biscuit Co, Duquesne Brewing Co..
Pennsylvania Rubber Co. Pittshurgh Coal
Co.. Spear & Co.

[

WARWICK & LEGLER. INC.
230 Park Ave., New York, N. Y.
Phone MUrray I1ill 6-8585

AAAA - ANPY O PPA - ABP - ABC
NOAB
Officers
President................. L Paul Warwick
Vice-President. ..o Ly, Henry Legler
Other Vice-Presidents. .. ... S. 0. Youngheart,

J. R. Warwick, Lester M. Malitz, Arthur
D(!EI‘an.
Secretavy-Treasurer. ... ... Robert H. Hughes
Rudio Accounts Placed—The Wm. R. War.
ner Co.. Larus & Bro. Company. Ther Sher-
win-Willinm~ Company.

LUTHER WEAVER & ASSOCIATES
200 Globe Bldg., St PPaul, Minn.
Phone Cedar 3777

Officers
President .................. Luther Weaver
Associate ... ... Dounald Gardner
Director of Radio........ Llizabeth Watkins
Musie Dircetor.....o... ... Edward Megroth

Ruadiv Accoumts Placed—Northern Pacific
Railroad, Minnesotla Federal Savings & Loan
Asrociation, I, Co Haver Co Star Landerers

& Cleaners, Marshall Co.
[ ]
WEISS & GELLER, INC.
100 N, Michigan Ave., Chicago. Tl

Phone, Delaware 1124

ANPA—TPPA

Officers
Pre<ident. ................ Edward H, Weiss
Seeretary-Treasurer. o000 Max AL Geller
Media Director. oo ool Johun Clinton

Braneh Office
338 Fifth Ave., New York, N. Y.
IPhone. MUrray 11V 2-1610
Executive-In-Charge. ... ... Max A Geller
Media Director. ..o s G Alexander

Radio Accounis Pluced—Axton-Fisher To-

[aceo Co.. Fleming-Hall Corp.

MILTON WEINBERG ADVERTISING
CO.
325 W. Eighth St., Los Angeles, Calif.
Phone Tucker 4111
ANPA -PPA - ABP

Officers
Co-Partners. . .............Milton Weinberg,
Bernard Weinberg.
Director of Radio........ Bernard Weinberg
Space Buver......o.oo I5. Conxino
Radio  Acconnis Pluced  Flamingo  Sales
Co., Gaffers & Sanler. Glohe  Department

Stores, Hollywood Pantages Theater, Holls-
wood Turt Club, May Co. Pep Bovs of Cali-
fornin. Thrifty Cut-Rate Drug Stores, Towne
Talll Co. v

[

WELLMAN ADVERTISING AGENCY
1631 Chestnut St., Philadelphia, Penna.
Phone Rittenhonse 6376
Officers

Owner-Radio Director. ... F, A Welliman

THE WESSEL COMPANY
458 East 30th St Chicago, IIL.
Phone Victory 1300

Officers
President.......... ... ... ... ... E. Wessel
Exec. V.P. and Treas.....Sunley L. Wessel
Seeretary ..., oo Alleed Flesham
Assistant Directors............ R. 1]. Moore,

arold Weislow
Radio Prodacer.............. Leroy Stewart
Assistant Radio Producer.. Martin Myrenik
Radio Continuty Writers, .. ... T. M. Gregori

Branch Offices
230 Park Ave., New York, N. Y.
Phone MUpray Hill 61566
Mnager. ..o V. J. swdon
Radio Acrounts Placed—Group of Ameri.
can Banks, eooperative series on disk for
undertakers. daivies, ete. Frex Fresh Dog

Food.
.

WESTCO ADVERTISING AGENCY
625 Market St., San I'rancisco, Calil.
Phone Sutter 6744
Officers

President. ..o viiei ey, L. K. Sylvestre
Manager. oo oovee e e R. W. Stafford

Radio Accounts Pluced  Sperry Flour Co.

WESTON-BARNETT INC.
Arts & Craft~ Blde.. Waterloo. Towa
Phone, 766
ABP — ANPA
Officers
President. ., ..o Well: H. Barneut

-PPA
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VicePresident.ooooooooin L A. C. Barneul V-P & Merchandising Director. .Samuel Cherr
Secrebary L e Phillips Taylor V.P & Copy Director............ H. 8. Ward
Branch Offi V-P & Director of Research ... George Gallup

320N \Iirh’i-::; ]_.x\—;{'t}’;],;(.ag,k M. V-P & Art Director ........ Vaughn Flannery
Phone. ¥ hitehall 7725 Vice-Presidents....... John E. Grimm. Jr.
Fxecotive-In-Charge.........../ A. (. Barnett Louix N. Brockway, Curtis G. Pran,
Rudio  Accounts Pluced—lowa Soap Co.. _ Bryan Houston ...
Amterican Bird Products. Ine.. Walker Rem- Secretary-Treasurer.............. 1. H. Geise
edy Co.. Vinton Hybrid Corn Co. Director of Radio..... Thomas F, Harrington

WARD WHEELOCK CO.
Lineoln-Liberty Bldg., Philadelphia, Pa.
Phone Rittenhouse 7500
ANPA—PPA

Ofjicers
Presidemt........ ... ... ... Ward Wheelock
Viee-Preisdeat. ... ... Carroll  Rheinstrom
Vice-President. ............. R. K. Sirassman
SecretaryTreasurer. oo W. A. Dunn

Branch Offices
444 Madiron Ave. New York, N, Y.
I’hone. PLaza 3-7120
Viee:-President ......... Carroll Rheinstrom
Manager. cov oo i S. R. Gordon
311 Equitable Bldg. tollvwood, Calif.
Phone, Hillside 0191
Radio Account Placed—Camphell Soup Co.

WORTMAN. BARTIN & CO.
381 Fourth Ave. New York, N. Y.
PPhone MUrray Hill 42757

Officers
President............... F. B. M. Wartinan
Viee-Presidents, . ... (.. W, Barton,

D. N. Wortman
Seerelary. ... M. V. Wall
Treasurer ...l o.. W. Wyler
Radin Direetor........ ... ... ... M. Prehn
[

YOUNG & RUBICAM. INC.
285 Madison Ave., New York, N. Y.
Phone Ashland 4-8400
ANPA —PPA — APA — AAAA —
NOAB — ABC — ABP

Officers
Chairman of Beard...... Raymond Rubicam
President ... .. ... ... Chester LaRoche
Yice-President-Chairman Plans
Board.............. Charles L. Whittier

Vice-President-Director of Media &
Gen. Production. .. . A. V. B. Geoghegan

Exece. Vice-Presidents. ... .Signrd S. Larmon.
Arthnr Andrews. Donald Payne, Edward
Barnes

V-P & Manager of Contact....John F. Reeder

Radio Dept. Manager,...Thomas H. A, Lewis

Radio............ Frederic W. Wile, Jr.

Manager of Talent
Bureau............ Hubbell Robinson, Jr.

Manager, Commercial Couy

Bureau ............... Joseph A. Moran
Manager, Station Relations

Bureau............... Carlos A. Franco
Manager, Radio Publicity

Burcau............. Wm. J. Thomas, Jr.
Speecial Annammeer. ... ... IMarry von Zell

Branch Offices
6253 Hollywood Blvd.,, Hollywood, Calif.
Phone Hollywood 2734

Manager................. Joseph R, Stauffer
Assistant Manager.......... Carroll O’Meara
Radio Production

Supervisor.......... John Van Nostrand

333 N. Michigan Ave., Chicago, T
Phone Central 3144

Vice-President-Manager. ... ... .A. E. Tatham
Vice-Prezsident-Merch,
Director. .............. D. G. Schneider

7430 Serond Blvd., Detroit, Mich,
Phone Madison 4300

..................... George Davis
660 St. Catherine Street, West, Montreal, Que.
Phone Platcan 4691

Vice-President-Canadian
Manager............ Lorimer B. Slocum
V.P & Merchandising Director....E. D, Ring
Director of Media &
Research............... L. C. Arbuthnot
80 King St,, West, Toronto, Ont.
Phone Elgin 3347
Manager ....... ... .. ... F. Goodman
Radio Accounts Placed—The Borden Com-
pany: Johnson & Johnson:; Bristol-Myers
Company (Ipana. Sal Hepatica. Minit Rub) :
General Foods Corp. (Calumet, Grape-Nuts
and Grape-Nuts Flakes, Je-O. Jell.O Pud-
dings, Jell.O Ice Cream and Freezing Mix,
Lal'rance, Satina, Minnte Tapioca, Postum,
Sanka. Swans Down) : Harold H. Clapp, Inc.;
Drake Bakeries: Cummer Products (Ener-
gine, Molle); Gulf Oil Corporation; Interna-
tional Silver Companv: Thomas H. Lipton.
Inc.; R. H. Macy: Metropolitan Life Insur-
ance Company: Rath Packiug Conpany: Rit
Products Corporation; Sunforizing Division

of Cluett Peabody & Co.

Manager



'RADIO EDITORS and WRITERS
of NEWSPAPERS IN THE
UNITED STATES and CANADA

(As of January 1st. 1941)

A
L= 2,

The following list of radio editors writing for newspapers and maga-
zines in the United States and Canada was compiled from questinn-
naires submitted in the Fourth Annual Radio Daily Poll and throwgh
the cooperation of radio stations in both countries.

ALABAMA

Anniston Star: Edwin Mullinax
Birmingham News: Turner Jordon
Birmingham Post: Jean Moyer
Florence Herald: M. B. Davnell, Jr.
Montgomery Advertiser: Bill Mahoney

Southern Radio News (Birmingham):
Ormond Black
.
ARIZONA
Avizona Farmer (Phoenix): lLes Maw-
hinney

Arvizona Record (Globe): Ralph Herron

Arizona Silver Belt (Miami): Sam
Kiamy

Arizona Weekly Gazette (Phoenix): Don
Frederickson

Bisbee Review: Charles Modesette

Douglas Dispatch: Walter Zipf

Phoenix Gazette: Dan Crumley. R. W,
Rarry

Phaenix Republic: Frank Ross

Popular Radio Programsz (Tucson):
Connie Kelly

Safford Daily News: Jack Copeland

Tucson Citizen: Bill Wallace

Tucson Star: Al Welke

Yuma Daily Sun: Karl Allen

ARKANSAS

Arkansas Demoerat (Little Rock): Iive-
lyn Greene
Arkansas Farmer
W. C. Iope

(Little Roeck): Mrs.
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Arkansax Gazette (Liltle Rock): Inez
Hale McDuff

Bivtheville Courier-News: J. Graham
Sudbury

Cinemag (Paragouldr: Orris Collinsg

Fort Smith 'ribune: Gene Guthridge

Hot Springs Sentinel Record-New Erva:
Kent Rush

Jonesboro Sun: Fred Troutt

Jonesboro Tribune: Donald Murray

Silvam Springs Daily llerald & Denio-
crat: AIf Perrine

CALIFORNIA

Anaheim Bulletin: L. Loudon

Bakersfield Californian: Ralph Kreiser

Berkeley Gazette: Helane Peters

Fan Fare Magazine (San Francisco):
Helane PPeters

Fresno Bee: Al J. Welter

Fresno Guide: Jim McCollum

Fullerton News Tribune: Paul Wright

ITanford Sentinel: J. E. Richmond, Walt
Christie

Hollywood Citizen-News: Zuma Palmer

Kern Hevald (Bakersfield) : Paul Newell

Long Beach Independent: Wayne Parker

Los Angeles Examiner, Los Angeles Her-
ald & Express, Los Angeles News,
Los Angeles Times (for logs only):
Jack Holmes

Marvsville Appeal Democrat: Horace
Thomas

Morced Sun-Star: Dan O'Neill

Oakland Post Enquirer: Richard Loomis
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Ouakland Tribune: Charles McInlosh

Orange Daily News: Tom IHart

Pasadena Independent: Bill Bird

Pasadena Post & Star News: Reginald
Warren

Porterville Recorder: Homer Woed

Radio Life (Lox Angeles): H. H. Tlata-
way

Radio Time (T.0s Angelez): Ken Morgan,
Vincent Vaughn

Riverside Daily Press: Earl W, Porter

Sacramento Bee: Ted Mandella

Sacremento Union: Kirt MacBride

San Bernardino Independent; Tom Wood

San Diego Union & Tribune-Sun: Maury
Savage

San Francisco Call Bulletin: Bob Hall
Edward Romero. Tom Barca

San Francisca Chronicle: Gale Andertou,
Sanford Paganucci. Don Knight,
ITerh Caen

San Francisco Examiner: Tidward Mur-
phy

San Francisco Life: . Clarence Myers

San Francisco News: Emilia Hodell

Universal  Radio  Features Syndieate
(Santa Ana): Tom E. Danson

San Jose Mcereury Heruld: Pearece Davies

San Jose News: Jack Wright

San Luis Obispo Telegram Tribune: J.
R. Panlsen

Santa Ana Independent: A, B. Barry, Vic
Rowland

Shopping News  (Onkland-San
cisco): Tom Tyrell

Stockton News Advertiser: Edward Wil-
liamson

Stockton Record: Jack Bawden

Turlock Times: Bob Whiteside

Visalia Times-Delta: Click Relander

Watsonville Register - Parjaronian &
Sun: Frank Orr

Whitlier Reporter: Dick Crow

COLORADO

Denver Daily Record-Stockman: Willard
Simms

Denver Monitor: Carson Harris

Denver Post: Betty Craig, Kenneth
Chappelow, Joseph A. Mc¢Nee, Mel-
vin Rupp

Rocky Mountain News (Denver): James
Jriggs, Mark Rousseau

Fran-

[
CONNECTICUT

Bridgeport Post: Rocky Clark

Brideeport Sunday Herald: Leo Miller

Bridgeport Time Star: Fred Thoms

Bristol Press: Charles Murray McCarthy

Connccticut Echo (New Haven): Carey
Cronin, Michael J. Goode
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Hartford Courant: Douglas B. TFellows,
John Reitmeyer

Hartford Times: ITarold I3. Waldo, Ward
Duffy

New Haven Register: John Day Jackson

Sramford Advocate: Leonard Massell

Waterbury Democrat: Jim Parker

DISTRICT OF COLUMBIA

Washington Herald & Times: Bill Frank
Washington News: Fred Comstock
Washington IPost: Dick Coe

Washington Star: John Stepp, William
Coyle
°
FLORIDA

Bradenton Heruld: Nyna Herald

Daytona Beach Evening News:
Leonard

Florida Timex Union (Jacksonville):
Frances DBridges

Foit Laundevdale Daily
Warnick. Jr.

Fort Lauderdale Times: Walter Day

Fort Myers News Press: Fran Daughtery

Jucksounville Journal: Jim Massey, G. V.
Sanders

Lakeland T.edger: Harris Sims

Miami Tlervald: Marion Slevens

Miami News: Jimmic McLean

Ocala Evening Star: Bert Dosh

QOcala Morning Banner: Harris PPowers

Panama City News-Herald: Toui Yeverka

Panama City Pilot: Eddie Pierce

Sarasota Herald Tribnne: Bill Coe

Southwest  Floridian  (Fort Myers):
George Ilosmer

St. Augustine Record: Nina Hawkins

St. Petersburg Independent: RBill Dunlap,

Vivian Ahlsweh, Eric I"arsons

Petershurg  Times: Ogden Sharp-

knack, Dan Hall

Tamnpa Times: J. F. Smiley

Tampa Tribunc: Harry Schaden, Gordon
Grant

Rexetta

News: W. B.

St.

GEORGIA

Albzny Herald: Jimmy Robinson
Albuny Journal: John Crouch
Atlanta Constitution: Howell Joues
Atlanta Journal: Ernest Rogers
Augusta Chronicle: Bob Parks
Aungusta Herald: Sam Moss
Chattahoochee  Valley  Times

Point): Floyd Tiller
Columbus Free-Press: Frank Bunting
Columbus Ledger: Ben Vig
Dalton News: R. E. Hamilton

(West
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Hartwell Sun: Louwis Morris
Macon Broadeast: IFrank Young
Macon News-Telegyaph: Donald Me-

Donald
Savannah Evening Press: Kenneth
Palmer

Savannuh Morning News: Percy Miller
Wayeross Journal-Herald: Jack Williams,
Jr.

L ]
IDAHO
Blackfoot Daily Bulletin: John Rider
Boise Capital News: Jewel Carpenter,

Rill Wheeler

Caldwell News-Tribune: Maurice Russell.
Tom La Fonde

Idaho Daily Statesman (Boise): Robert
McDevitt

McCemmon News, Downey (Comet and
Grace Herald: R. N. Massie

Pceatello Shopper News: Jim Rutherford

.

TLLINOIS

Aurora Beacon News: John A. Corkery
Aurora-Elgin Labor News: Mr. Esnorff
Chicago Herald-American: Lorraine

Nystrom, Ulmer Turner
Chicago News: Joseph Gorg
Chicago Times: Don Foster, Paul Damai
Chicago Tribune: Larry Wollers

Coles County P'ress (Mattoon): Frank
Dennings
Danville Commercicl-News: H. B. Keck

Deecatur TTerald & Review: E. O. McCann

East 8t. TLouis Journal: Herbert Moore,
Rohert J. Bovlan

Elgin Courier-Ncws: Richard L. Lea

Freeport  Journal-Standard: Grace L.
Barneit

Harrisburg Daily Rcegister: Alta Givans

Illineis  State Journal (Springfield):
Harry Moody

Joliet TTerald News: Mavis Wenzell

Marion Republican: Homer Buatler

Moline Dispateh: Jack Thompson, Fred
Klann

Movie-Radio Guide (Chicago): Martin
Lewis

Peoria Journal-Transcript: R. M. Shep-
herdson

Peoria Star:
QOakley

Rockford Register-Republie & Star: Wil-
liam R. Traum

Rock Island Argus: Don Wright

Tuscola Review: Gene Dillener

Waukegan News-Sun: Ford Wilson

°

INDIANA

Anderson Herald: Bill Toner
Decatur Truth: Arthur Holthouse

Golda Lauterbach, F. R.
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The Clintonian (Clinton): Beatrice Bigegs

Elkhart Truth: Dan Albrecht

Evansville Press & Courier: John Bell,
Theo Nadelstein, Clarence Kerlin

Fort Wayne Journal Gazette: Chester
Brouwer

Fart Wayne News-Sentinel: Arthur
Remmel

Gary Times: L. B. Snowden

Goshen News-Democrat: Herb Swartz

Hammond Times: Paul Dernai

Indianapolis News: Herbert Kenney, Jr.

Indianapolis Star: Robert G. Tucker. C.
[.. Kern

Indianapolis Times: James M. Thrasher,
Tom Kennedy

Lufayette Journul-Courier: Dick Green-
wood

South Bend Tribunc: Ira Carpenter

The Spectator (Terre Haute): R. Tuttle

Vincennes Post: J. H. Rich

Vincennes  Sun  Commercial:  Gearge
Byers
.

Cedar Rapids Gazette: Earl Rieke
Creston News-Advertiser: W. E. Day
Davenport Daily Times: Tom O'Hearn,
Rose Tart
Davenport Democrat
Wickham
Decorah Journal: Justin Hammond
Decorah-Posten: Finar Lund
Des Moincs Register & Tribune: Mary
Little
Dubuque Daily Tribune: Carl Ochs
Mason City Globe-Gazette: M. B. Hook
Ottumwa Daily Courier: Jeannette B.
Stein
Ottumwa Free Press: Thomas Keele, Jr.
Shenandoah Sentinel: Paul Lange
Stoux City Journal: John Carey
Sioux City Tribune: John Kelly
Waterloo Courier: Velva Davis
°

KANSAS

Allen County News (lola):

Langley
Arma Record: E. D. McElvain
Bronson DPilot: Lawrence Moore
Coffeyville Journal: Eleanor Kee
Coffevville Leader: Roy Benedict
Emporia Times: Mav Clausen
Hutchinson News Hevald: Jack Harris
Kansas City Kansan: . E. Nohe, Ruth

& Leader: 1Ina

Milford C.

Kendall
LLawrence Journal: Robert Busby, Doff
Simons
Manhattan Mercury: Fay Seaton
McPherson Daily Republican: W. J.

Krehbeil
Mulberry News: Ernest Cattaneo
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Osborne County TFarmer: Charles E. Queen Annes Record (Centreville): Al
Mann Simon (1510 Broadway, N. Y. C.)

Oswego Independent: W. A, Blair Cumberland Guide: Stanley Fields
Pittsburg Advertizer: A. C. Runyan

Salina Journal: Roy Bailey b

Topeka Capital: E. D, Keilmann

Topecka State-Journal: Eileen Reinhardt MASSACHUSETTS

Weir City Spectator: Minnie A. Butler Attleboro Sun: Ethel MacDonald
Wichita Beacon: S. A. Coleman Bervkshire Evening Eagle (Pittsfield):

Wichita Eagle:
Quinlisk

Randy Brown, Virgil

KENTUCKY
Henderson Gleaner Journal:
Smith
Kentueky New
Dudley Taylor
Lexington Heruld-Leader: Richard Fer-
guson, Charles G. Dickerson
Louisville  Journal-Courier & Times:
James Sheehy, Grady Clay
Owensboro Messenger & Inquirer; Le-
Roy Woodward. Juhn Potter
Park City Daily News (Bowling Green):
Alvis Temple

Walker

Era  (Hopkinsville):

LOUISIANA

Latayette Advertiser-Gazette: T. M. Cal-
lahan

New Orleans Item & Tribune: Edith Bal-
lard

New Orleans States & Times-Picayune:
Mercedes Mateu

Shreveport Journal: Fred Currie

Shreveport Times: R. K. Butcher, Pat
White

°

MAINE
Bangor Daily Commereial: B, M. Havey
Bungor Daily News: John O'Connell
Kenncbee Journal (Augusta): Rutb Fos-
sett
Lewiston Sun-Journal: Miss Mitchell
T.e Massager (Lewiston): Miss LeBlond
Portland Press-Herald & Evening Ex-
press: Ruth Fossett, F. Erwin Cous-
ins, Nathaniel E. Gordon
Portland Sunday Telegram: Guy Sinclair,
Hal Cram
Waterville Morning Sentinel: Ruth Feos-
sett
°

MARYLAND

Baltinore News-Post & Sunday Ameri-
can: J. Hammond Brown

Baltimore Evening Sun: Harry Stewart

Raltiniore Morning Sun: E. J. Chapman

Baltimore Sunday Sun: Harry Haller,
Frances Hiss

Baltimore Home News: Howard Burman
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Kingsley Rex Fall

Boston Amervican & Record & Adver-
tiser: Newcomb F. Thompson, Mr.
O'Connell

Boston Globe: Elizabeth L. Sullivan

Boston Herald-Traveler: Alice Quinlan

Boston Post: Howard Fitzpatrick

Boston Transcript: Frederick W. Hobbs,
Morris Hastings

Christian Science Monitor (Boston): Al-
bert Hughes

Dalton Village Press: Frank W. Couch

Greenficld Union: Graydon Spragg

Lawrence Eagle & FEvening Tribune:
Sebastian Bartolotta

Towell Courier-Citizen & Leader: Ethel
K. Billings

Lowell Leader: Ethel K. Billings

Lowell Sun: Charles G. Sampas

New Bedford Mercary: Paul Williams

New Bedford Standard Times: John Da-
kin, Jr.

Newburyport News: W. F. Rartlett

Northficld Press: William Iloehn

Springfield News & Republican; Richard
C. Fernald

Springfield Union: Henry P. Lewis, Vio-
let Tiffany

Taunton Gazette: James N. Lincoln

Waltham Times: Bill Canady

Worcester Telegram: Joseph Dine

Worcester Sunday Telegram & Evening
Gazette: Frederick L. Rushton, Don

Williams
.
MICHIGAN
Battle Creek Enquirer & News: Louis
Sinclair
Bay City Democrat: Al Simon (1540
Broadway, N. Y. C.)
Detroit Free Press: Ruth Robinson,

Frunk Gill, Douglas Martin

Detroit News: Herschell ITart, Kenneth
Manuel

Detroit Times: Wendell Parker,
Dennis, Maurie Walker

Detroit Times (Flint edition): Jim Kauff-
mann

Flint News-Advertiser:
vitz

Flint Journal: Dave Hoft

Grand Rapids Press: George Zarafonetis

Grand Rapids Herald: Tom Molloy

Pat

Irving Chimo-
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Shopping News (Grand Rapids): Gordon St. Louis Globe-Demoerat: Harry La
Grill Mertha

Grand Rapids Press: Evelyn Husen St. Lounis Post-Dispatch: James L. Spen-

Ironwood Times: H. 0. Somryson cer

Lansing State Journal: Jerry Root
Muskegon Chroniele: William Bowles
Royal Oak Tribune: Floyd Miller
Saginaw News: Leslie Wahl

MINNESOTA

Duluth News-Tribune & Herald: Nathan
Cohen, Jim Watts

Eveleth Clarion: Eddie Coen

Minneapolis Star-Journal: George Grim,
Elliot Tarbell, Jean Huck

Minnecapolis Tribune: Phil Shipley, E. A.
Ahlstrom, A. C. Cartright, Kath-
erine Reiter

Moorhead News: Ed Eastman

Rochester  Shoppers’ News:
Ferguson

St. Paul Dispateh & Pioneer Press: Jules
Steele, Oakes Miller, C. T. Peterson,
Arnold Niemeyer

Willmar Daily Tribune: O. B. Auguston

Winona  Republican-Herald: Gordon
Closway

Frances

MISSISSIPPI

Columbus Commercial Dispatch: Birney
Imes, Sr.

Greenwood Commonwealth: Bob Upshur

Jackson Advertiser: Charles R. G.
Schimpf

Summit Sun: Charles W. McGehee

MISSOURI

Cassville Democrat: John P. Ray

Columbia Missourian: E. A. Soderstrom

Jefferson City News & Tribune: Robert
Baker

Kansas City Journal: Dorothy
Mary Hamam. Bob Locke

Kancas City Star: H. Dean Fitzer, V., S,
Batten

Lamar Leader: R. B. Dool

Nevada (Mo.) News: Paul W. Yancey

Milo,

North Side Community News  (St.
Louis): H. I&. Huneke

Southside Journal (St. Louis): Frank
Bick

Southwest City Republic: Joe Taylor

Springfield Newspapers, Inc.: James
Billings

St. Joseph News-Press: Prentis Mooney

St. Louis Catholic: David Dunne

St. Louis County Leader (Clayton): F.
(ain
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St. Louis Star-Times: Dave Fredericks,
Harriet Hagen

Wehster Groves News-Times: R, W,
Behmeyer
Wellston Journal (St. Louis): Arthur
Donnelly
.
MONTANA

Great Falls Tribunc: Lou Sinifl
Western News (I{amilton): Miles Ram-

ney, Jr.
Wolf Point Herald-News: Fran Dolan
.
NEBRASKA
The Nonpaveil (Council Bluffs): Louise
Doty

Fremont Tribune: Lynn Fenstermacher
Lincoln Star & Journal: Bruce Nicoll
Norfolk Daily News: Art Thomas
Omaha World-Herald: Keith Wilson

NEW HAMPSHIRE

Concord Monitor: R. H. Keeler

Laconia Evening Citizen: Elwin Twombly

Manchester Union: Bill Thornton

Somcrsworth Free Press: Al Simon (1540
Broadway, N. Y. C.)

NEW JERSEY

Asbury Park Press: Miss Adams

Atlantic City Press & Union: Howard P.
Dimon

Bayonne Fuacts: Don Marshall

Bound DBirook Chronicle News: lIrving J.
Reimers

Camden Argus: William H. Jeffries

Camden Courier-Post: Marian Gibson

South Jersey News (Camden): Law-
rence (‘asey

East Orange Courier: Stan Coe

Jersey Obscrver (Hoboken): Hannah Sul-

livan

Jersey Journal (Jersey City): C. J. In-
gram

Long Branch Daily TRecord: Houston
Rrown

Newark Evening News: Hubert R. Ede

Newark Star-Ledger: Jack Shafer

Newark Sunday Call: Albert Edwin Sonn

New Brunswick Home News: Will Baltin

Paterson Morning Czll: Seymour Green-
wald

Plainfield Courier News: Kenneth White
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Red Bank Daily Standard: John Bar-
berio, Sid Wain

Red Bank Register: Thomas Brown

Somerville Messenger Gazette: G. Wal-
lace Conover

NEW MEXICO
Albuquerque Journal: Paul Wecks
Albuquergque Tribune: lanet Kromer
Duke City News (Albuquerque): Giles

E. Wright
Radic Waves (Santa Fe): J. F. Pichler

NEW YORK

Albany Times Union: Douglas Dahm
Binghamton Sun: Letitia Lyon
Batavia News: B. J. Brown

Brooklyn Eagle: Jo Ranson

Brooklyn Tablet: Pat Scanlon

Buffalo Couricr-Express: Don Tranter

Buffalo News: Joseph Belzer, Joseph
Haeffner

Canton Commercial Advertiser: Gerald
Fitzgerald

Canton Plain Dealer: Atwood Manley

Elmira Advertizcr: Charles Barber

Elmira Star Gazette: George McCann

Elmira Sunday Telcgram: Ed Van Dyke

Ithaca Journal: Lou Pickering

Jamestown Evening Journal:
Hill

Jamestown Post: Harold Swansen

Long Island Reporter (Queens): Ernest
Kraemer

Middletown Times-Herald:
Dulye

Newburgh News: Wesley McGinn

Associated Press (New York City):
Charles Butterfield

Hudson Falls Record: Al Simon (1510
Broadway, N. Y. C.)

Alfred

Raymond J.

Jewish Day (New York City): Samuel
Landau

Motion Picture Daily {(New York City):
Ed Greif

New York Enquirer: PPaul Benson

New York Herald Tribune: H. T. Rowe

New York Journal-American: Tom
Brooks

New Yotk Mirror: Nick Kenny

New York Morning Telegrvaph: Mel Spie-
gel

New York News: Ben Gross, Sid Shalit

New Ye¢rk Post: [eonard Carlton

New York Sun: E. L. Bragdon

New York Tintes: T. R. Kennedy, Jr.

New York World Telegram: Alton Cook

P M (New York Gity): John McManas
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Radio Guide (Ncew York City): Wilson
Brown

The Billboard: 1’aul Ackerman

The Chief (New York City): Sylvester
Point

United Press (New York City): Webb
Arlz

Variety (New York City): Bob Landry

Niagara Falle Gazette: Bill Boles

North Shore News (Queens):
Dahlen

Ogdensburg Journal: Charles Cantwaell

Olean Times-Herald: Arthur Wakelee

Plattsburgh Press: William Lynch

Plattsburgh Republican: T. M. Farrell

Poughkeepsie Sunday Courier: Ruth M.
Shafer

Poughkeepsic Times-Herald & Evening
Star: Oscar Junggren

Qucens Evening News (Jamaiea, L. 1):
Larry Doyle

Rochester Democrat, Chronicle & Times
Union: Donald Yerger

Rochester Abendpost: H. Stoll

Rochester Sun: Orville 11, Allen

Scheneetady Gazette: John Hume

Schenectady Union-Star: Al Dorn, Doug-
las Fowler

Syracuse Herald-Journal: Karel Vauder
Veer, Robert Hoffman

Syracuse Post-Stundard: Jack Baker,
John Grimes, Estella Hilligus

Syracuse Press: Louis Kosloff. Don Rich

Troyv Times: Albert De Mers

Utica Observer-Dispateh & Press: W. T.

Pete

McGurty
Watertown Times: Harold Johnson
Yonkers Herald Statesman: Jack De
Simone
.

NORTH CAROLINA

Asheville Advertiser: Walter Goan

Durham Morning Herald: Fred Haney

Durham Sun: Wyatt Dixon

Elizabeth City Tndependent: George W.
Haskett

Franklinton Post: Tex Davis

Goldshboro ITerald: Robert Conrny

Greenville News Leader: David W,
Mockier

Greenville Reflector: David J. Wichard

Hickory Record: Mary E. Willis

Kannapolis Independent: J. Moore

Mocksville Enterprise: Ollie McQuage

Rocky Mount Telegram: Vernon Seeriest

Salisbury Evening Post: John Hardin,
Ralph Roberts

Statesville Receord: Al Simon (1540
Broadway, N. Y. (,)

Twin City Seutinel (Winston-Salem):
Stu Rabb
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Wilmington Post: Charles West
Wilson Daily Times: John Thomas
Winston-Salem Journal: Stu Rabhb

NORTH DAKOTA
Bismarck Capital: Charles Goodwin
Bismarck Tribune: William Moeller
Fargo Forum: Roy Johnson
Jamestown Reminder: Don Davis
Jamestown Sun: Urb Muenz
Mundan Daily Pioneer: Forrest Edwards
Peoples’ Opinion (Valley City): L J. Moe
Shoppers’ Guide (Fargo): Bill Walker
Stutsman County Record (Jamestown):

I'va Plunkett
Valley City Times-Record: Phil Marks

OHIO

Akron Beacon Journal: Dorothy Doran

Ashtabula Star Beacon: Jack Gotshall

Canton Repository: Clifford Grass

Cincinnati Enquirer: Andrew Foppe

Cincinnati Post: P'aul Kennedy

Cincinnati Times-Star: France Raine

Cleveland Plain Denler: Robert S, Stephen

Cleveland Press: Norman Siegel

Cleveland News: Elmore Bacon

Columbus Citizen: Norman Nadel

Columbus Dispatch: Grant Dillman

Ohio State Journal (Columbus): Harold
Eckert

Conneaut New TTerald: James Mohan

Dayton Journal-TTerald: Beb Maltby, Bob
Cuinulte, \A. S. Kany

Dayton New=: Chuck Gay

Geneva Free Press: C. Al Bonsor

Johnstown Independent: Harold M. Man-
ning

Lima News: Richard F. Moffat

Murion Star: Robert Byrd

Middletown Journal: Paul J. Day

Painesville Telegraph: Tlarold Johnson

Portsmouth Times: Carl Iless

Salem News: Ray L. Dean

Springfield Newsx: Richard Walvert

Springficld Sun: Justin llenley

Steubenville Hevald Star: Oral Flug

Toledo Blade: Richard Pheatt

Toledo Times: Chester Morton, Mitch
Woodbury
Washington  Record-Hervald:  Christine

Surtzer
Xenia Gazette: Mildred Mason
Youngstown Vindicator: Caroline Mac-
Donald

Zanesville News: Don Wiseman

OKLAHOMA
Ada Fvening News: Paul Hughes
Enid News-Eagle: Harold Baker
Norman Transeript: Ida Sloan
Oklahoma City Oklahoman
Marshall Moore
Shuwnee Evening Star: Jack Spencer
Shawnee Morning News: Harold Hum-
phrey
Radio Topics (Tulza): Glenn Condon
Tulsa Tribune: Bill Stevens
Tulsa World: Lee Earhart,
Ferte

& Times:

Harry La

OREGON

Albany Demoerat-Herald: Walter Coover

Bend Bulletin: Jim Brenton

Coos Bay Times (Marshfield): Red Hor-
nish

Fugene Morning News: Arthur Prioux

Eungene Rugister Guard: William Tug-
man

Grants Pass Courter: A. E. Voorhies

Kelso ublishing Co.: Carlton Moore

Portland Journal: Lawrence Gilbertson

Portland Oregonian: William Moyes

PENNSYLVANIA

Altoona Mirror: Jack M. Rickabaugh
Allentown Cull-Chronicle: Russ Worman

Connellsville Courier: James Driscoll,
Jr.

Donora Herald-American:  Russell  Is-
minger

Eric Dispatch-Herald: €. B. Hollinger,
AL J. White

Erie Daily Times: Charles Wells

Franklin News-ITerald: Robert Davis, H.
Jeanne Johnston

Homestead Messenger: lda Ahlberg

Johnston Democrat: John Sheridan

Johnstown Tribune: Harry E. Hesselbein

Latrobe Bulletin: William S. Robbins

Nanticoke Daily Press: Al Simon (1540
Broadway, N, Y. ()

North East (Pa.) Brecze: Forest Hop-
kins

Olyphant Gazette: Joseph F. Sroka

Philadelphia Bulletin: Elmer Cull

Philadelphia Inquirer: Frank Rosen

Philadelphia News: Raymond Gathrid

Philadelphia Public Ledger: George Opp

Philadelphia Record: George Lilley

Pittsburgh I’ost-Gazette: Vincent John-
son

Pittsburgh P'ress: Si Steinhauser

Pittsburgh Sun-Telegraph: Sam Kennedy
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Radio Press (Philadelphia): Normau Jayv

Scranton  Scrantonian-Tribune: Alex
Thomson

Sharon Herald: Harold Polonus

Sunbury Daily-Item: Reg Meraiden

Uniontown Evening (enius: Phil Con-
nelly

Uniontown Morning
dester

Cniontown News Standard: George Gray

Wilkes-Barre Sunday Independent: Paul
J. Walker

Wilkes-Barre Record: Fred Johnson, Jo-
seph Collis

Wilkes-Barre Times-Leader: Joseph Mur-

Herald: James Chi-

phy

Williamsport Gazette & Bulletin: Quen-
tin Beaupe

Williamsport Sun: Mark Good

RHODE ISLAND

Newport Herald: Frances Flannery
Newport News: Clifton Holman
Pawtucket Times: Frank Healy
Providence Journal & Bulletin: Ben Kap-
lan
.

sSouUTH CAROLINA

Anderson Independent: S. A. Hall

Anderson Daily Mail: J. B. Hall

Belton News: Mr, Coward

Charleston News & Conrier: T. R. War-
ing

Charleston Evening Post: Manning Rubin

Columbia Record: Caldwell Withers, G.
R. Buchannan

Columbia State: S. L. Latimer

Florence Morning News: Roy Graham

Florence Evening Star: J. A. Zeigler

Greenville Ncws & Piedmont: James
Dawson, Glenn Adams
Spartanburg Herald & Journal: Don

West, S. S. Wallace

SOUTH PAKOTA
Brookings Register: C. H. J. Mitchell
Pierre Capital-Journal: Charles D. An-

derson
Rapid City Graph-Ad: Carl Holmgren
Yankton Press & Dakotan: Fred H. Mon-

fore
.
TENNESSEE
Chattanooga Newsz-Free Press: Ralph
Sanders
(Chattanooga Evening Times: Warner
Ray
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Jackson Sun: James Elliott

Johnson City Press-Chronicle:
Jones, Jr.

Johnson City Times: James Quillan

Kingssport Times: Frank Rule

Knoxvillc Journal: Frank Larkin

Knoxville News-Sentinel: Glenn MeNelil,
Dick Golden

Carl

Memphis Commercial Appeal: Robert
Gray

Memphis Press-Scimitar: Robert John-
son

Nashville Tennesean: Robert M. Seals
Nashville Banner: Milton Randolph

TEXAS

Abilenc Reporter-News: Wendell Bedi-
chek, Bruce Francis

Amarillo Globe & News: Wes [zzard,
Dick Martin
Amarillo Times: Howard Arnberg,

George May

Austin Tribune: Ray Brown, John Bab-
cock

Austin American-Statesman: Bill Weeg,
Ruth Lewis

Beaumont Enterprise: Merita Mills

Beaumont Journal: Eva Feinberg

Big Spring Herald: Bob Whipkey

Corpus Chvisti Chranicle: W. J. Light

Dallas Journal: Rill Fisher

Dzllas News: Yietor Davis, Fairfax Nes-
bitt

Dallas Times-Herald: Douglas Hawley

El Paso Herald-Post: R. A. Michael

E] Paso Times: Ray Stover

El Coiltinental (El Paso): Glenn F. Nich-
ols

Fort Worth Press: Morris Boykin

Fort Worth Star-Telegram: Bill Potts.
Thane Engle

Houston Chronicle: Mildred Stockard

Houston Post: Lois Cain

Houston Press: Tony Trapolino

Lamar County Echo (Paris): Lon Boyn-

ton
Midland Reporier-Telegram: Kathleen
Eiland

News-Foto (San Angelo): Bob Reed

Odessa American: Mabel Bishop Kimball

Pampa News: Tex DeWeese

Pampa Press: Helen Montgomery

Paris News: Dub Furey

Port Arthur News: Grace Foote

San Angelo Standard Times: Dean Che-
noweth
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San Antonio Express: A. W. Grant, Ed
Spill

San Antonio Light: Renwicke Carey

San Antonio News: Mary Louise Walliser

San Saba News: N. W. Trussell

Sherman Daily Denwocrat: W. E. Adkins

Temple Daily Telegram: C. Gresham

Texarkana Gazette & News: J. Q. Ma-
haffey

Tyler Courier-Times: T. Call

Vernon Daily Record: R. H. Nichols, W.
D. Dixon

Victoria Advocate: Chester Evans

Wichita Falls Daily Times: Louis T.
Hamlett
°
UTAH
Iron County Record (Cedar City): Mor-
gan Rollo
Ogden Standard Examiner: Ethel G.
Clark
Provo Daily Herald: Ernest Rassmussen
.
VERMONT
Burlington Daily News: Gilbert Ham-
mond
Waterbury Record: Bill Picker
°
VIRGINIA

Bristol Herald Courier: Bob Loving

Newport News Daily Press: Lewis T.
Jester

Newport News Times-Herald:
M. Harrison

Norfolk Ledger Dispatch: Charles Hoof-
nagle

Norfolk News-Index: W. E. Debnam

Norfolk Virginian-Pilot: C. Philip Don-.

William

nell

Petersburg Progress-Index: Herb Tur-
ner

Richmond News-Leader: Elizabeth C.
Norfleet

Richmond Times-Dispatch: James Birch-
field, Norman Rowe

Roancke Times: William Atkinson
Roanoke World-News: . B. Thornton
Suffolk News Herald: W. H. Harry

WASHINGTON
Aberdeen World: Kenneth Schell
Associated Countlry Newspapers
kane): Margaret Iorter

Bremerton Daily News Searchlight: Myra
Spencer

(Spo-
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Centralia Chroniele: Ray Edinger
Chehalis Advocate: Chapin Foster
Clark County Sun (Vancouver): Marion
Sexton
Grays Harbor Washingtonian
am): Murray Morgan
Inland Empire News (Spokane): Sher-
man Blake
Longview Daily Newsx: Mary Kerr
Metropolitan  Record (Spokane):
Secord
Radio Review (Seattle): Nick Hughes
Raymond Advertiser: W. A. Kennedy
Seattle Post-Intelligencer: Eddie Mitch-
ell, Paul Tieche
Scattle Star: .John
Randy Scott
Seattle Times: Robert Heilman
Spokane Daily Chronicle: Wafford Con-

(Hoqui-

Leo

Randolph Smith,

rad
Spokane Spokesman-Review: Byron
Johnsrud

Tucoma News Tribune: Chas. B. Weleh,
Elmer Voegle, Jerrv Warden

Tacoma Times: Joseph Mitchell

Twin City News (Stanwood): Raymond
Horn

Vancouver Columbian: Elena Sbedico

Walla Walla Union Bulletin: H. Sherman
Mitchell, R. W. Fisher

Zillah Mirror: John Roberts

WEST VIRGINIA

Beckley Tndependent Observer: Norman
Stoken
Bluefield Daily Telegraph: Bill Blake
Charleston Mail: Mre Absolom
Charleston Gazette: Major Beane
Clarksburg Exponent: George Clark
Clarksburg Telegram: Frank Carpenter
Huntington Herald, Advertiser & Dis-
patch: II. R. Pinckard, Jim Haworth,
Gene Brown, William C. Esther
Logan Banner: Charlie Hilton
Logan County News: Judy Boone
Williamson Mingo Republican:
Sohn

I'rank
°

WISCONSIN
Janesville Gazerte: Ann Tenny
Kenosha Evening News Evelyn M. John-
ston
Madison Capital Times: K. F. Schmitt
Wisconsin State Journal (Madison): Wil-
ltam L. Doudna
Madison Daily Cardinal: Lyman Nordhoff
Menominee Herald-Leader: Gene Worth
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Merrill Herald: W. B. Chilsen
Milwaukee Journal: Edgar Thompson
Milwaukee Evening Post: Elmer Krahn,
AL C. Tews
Milwaukee Sentincl: Buek Herzog
Mosinee Times: F. F. Schweinler
Racine Journal-Times: 'aul Fry
Shorewood Herald (Milwaukee):
Murphy

Mr.

WYOMING
Wyoming Eagle tChevenne): Irene Buhl

Wisconsin  Rapids Tribune: James M.
Felker
Wyoming Tribune (Cheyvenne): Louis
Phillips
[ ]
ALASKA
Fairbanks Daily News-Mincr: Georg

Nelsson Meyers

TERRITORY OF HAWAII

Hilo Tribune Hervald: Ken Beyerley
Honolulu Star-Bulletin: Paul Findeisen

Maui News (Wailuku): Fz Crane. Jr.,
Bob Chatterton
.
ALBERTA

Cardston News: Jean Burton
Edmonton Bulletin: Jack Deprose
Edmonton Journal: Gerdon MacCallum
MucLeod Gazette: H, T. Halliwell

Radio Flashes (Edmonton): H. G. Tur-
ner

The Mike (Grand Prairic): Gordon Cum-
mings

BRITISIHI COLUMBIA
Vancouver News-Hevald: Ralph Daly
Vancouver Provinee: Helen Walls
Vancouver Sun: William Newell, Ronald

Rose
Victoria Daily Colonist: 3. Fletcher
Vietoria Times: N. Loudon
.

VMANITORBA
Miner: Lois Avery
Flin Flon Times: Chris Thortensten
Winnipeg Free Press: PPeter B. Whittall
Winnipeg Tribune: Denny Brown

Flin Flon
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NEW BRUNSWICK
Campbellton Graphic: Al Anslow
Campbellton Tribunc: Iarold Crockelt
Delhousie News: George Christie
St. John Telegraph Journal & Times-

Globe: Christine A. Fewings

ONTARIO

Clinton News-Record: G. E. Hall

Dial Radio Magazine (Timmins): Dennis
Draithwaite

Hamilton Spectator: Miss Brown

London Free Press: L. N. Bronson

Kincardine News: Arthur Rogers

Ottawa Citizen: €. Milne

Ottawa Journai: M. Taschereau

Le Droit (Ottawa): Y. Berian

Owen Sound Sun-Times: M. Dulmadge

St. Catherines Standard: Don Smith

Seaforth Huron Expositor: A. Y. MeLean

Stratford Beacon-Harald: T. J. Dolan,
Miss L. W. Gibson

Sudbury Star: Bill Valentine

Tecswater News: V. A, Statia

The Echo (J.ondon): Harry G. Link

Timmins Press: Jack Marks

Toronto Globe & Mail: Charles Jenkins

Toronto Star: Louis Chambers, JIr.. J.

Annan
Toronto Telegrem: James Hunter
e
OUEREC

La Patvic {Monrreal): M, Carbonneau
La Pressc {Montreali: Jean Desnechand
La Voix Populaire (Val D’0Or): Lucien

Godin

L'{llustration (Montrealy: Mare Thi-
beault

L'Action  Calholic  (Quebec):  Jean-

Thomas Perron

I.e Soleil & I.'Eveuement (Quebec): Re-
naude Lapointe. Jeau Lonis Gagnon,
Germaine DBundnck

Montreal Gazette: Thomas Archer
Montreal Herald: Owen Shannon
Maontreal Standard: T. C. Gannon
Montreal Star: R. Haviland

Val D'Or Star: Earl Beattie

SASKATCHEWAN
Moose Jaw Times-Herald: Vie Mackie
Regina Post-Leader: Gaston J. Johnson

Western  Spotlight (Moose Jaw): Mac
Mec8ride



PUBLICATIONS

Covering the Field of Radio
TRADE —FAN— TECHNICAL — GENERAL

The Advertiser

MONTHLY. 3557 Bogart Ave., Cinein-
nati, Ohio. Phone, AVon 6825. Editor
and Publisher, Manucl Rosenberg; Busi-
ness Manager, Simon Roscenberg; Adver-
tising Manager, R. Maxwell Jason; Cir-
culation Manager, 8. .I. Davis; Radio
Editors, Cress Little, Rosaline Greene.
BRANCH OFFICES: 11 West 42nd St.,
New York, N. Y., L. M. MacMillan; 1138
Lake Shore Drive, Chicugo, I1l., L. R.
Dean. The Advertiscr carrics articles on
radio’s progress as an advertising me-
dium; also news of advertisers’ and
agencies’ actlivities in the radio and ad-
vertising fields.,

e
Advertising Age

WEEKLY. 100 East Ohio St., Chicago,
I1l. Phone, Delaware 1337. Publisher,
G. D. Crain. Jr.: Editor. 8. R. Bern-
stein. BRANCH OFFICE: 33 W.
42nd  St.. New York, N Y. Dewin
Robinson, Managing Editor, Treats
radio strictly from the wmerchandising
viewpoint; prints details of networks
and talent used, but docs not use mate-
rinl dealing with show-business phases
of radio; also regularly prints statistical
material on broadeasting, such as volume
of time sales for major networks, and
money spent on air by leading national
advertisers, as well as news and discus-
stons of broadcast trends and develop-
ments of interest to advertisers and ad-
vertising agencies.

[ ]
Advertising & Selling

MONTHLY. 9 E. 38th St., New York,
N. Y. Phone, CAledonia 5-9770. Published
by Robbins Publishing Co. President,
J. H. Moore; Editor, F. C. Kendall; Ad-
vertising Manager. Robert G. Allison.
BRANCIT OFFICES: 1328 Peoples Gas
Bldg., Chicago, Ill., Harry Hoole, West-
ern Adv. Mgr.; 714 West 10th St., Los
Angeles, Calif., Ned Brydone-Jack, Rep-
resentative; 161 Spring St.,, N.W., At-
lanta, Ga.,, A. D. Van Allen, Southern
Representative. Limited largely to inter-
pretation of major trends in the operation
of radio advertising from point of view
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of network, ageney, and sponsor. Major
personnel changes and network time
sales are reported periodically. Em-

phasis in all coverage of radio activity
is on pictorial elements involved.
.

Air Law Review

QUARTERI.Y. 100 Washington Sq., K.,
New York, N. Y. Phone, SPring 7-2000.
Publisher, Board of Air Law Review of
New York University; Editor, Puof. Ali-
son Reppy. Contains articles of tech-
nical interest on aviation and radio law;
current comment on present-day prob-
lems of air Iaw; notes and comment on
important recent decisions and legisla-
tion; bibliographiecal section covering
check-list and index of articles on air
law in legal periodicals.

.

Bell Laboratories Record

MONTHLY. 463 West St.,, New York,
N. Y. Phone, Cllelsea 3-1000. Editor, P.
B. Findley. Confines itself to the work
and developments of Bell Telephone
Laboratories. This publication is de-
signed to strike a median level bcetween
the popular storics of the radic maga-
zines and the technical presentations of
the professional journals.

[ ]

Bell System Technical
Journal

QUARTERLY. 195 Broadway, New
York, N. Y. Phone, EXchange 3-9800.
Publisher, Amecrican Telephone & Tele-
graph Co. Editor, R. W. Xing. Scien-
tific discussions of developments in wire
and radio-tclephony, telegraphy, televi-
sion and broadecasting facilities.

.

Bell Telephone Quarterly

QUARTERLY. 195 Broadway, New
York. N. Y. Phone, EXchange 3-9300,

Publisher, Information Department of
the American Telephone & Telegraph
Cu. Bell Telephone Quarterly publishes
historical, technical and statistical infor-
mation concerning communications, par-
ticularly with regard to the operations
of the Bell Telephone System.
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The Billboard

WEEKLY. 25 Opera Place, Cincin-
nati, Ohio. Phone, Main 5306. Pub-
lisher, The Billboard Publishing Co.;

Editors, Eliax E. Sugurman and A. C.
Hartman; Radio Editor, Paul Ackerman
(New York); Los Angeles Correspondent,
Dean Owen; Geneval Manager, E. W.
Evans; Advertising Manager, C. J.
Latscha. BRANCH OFFICES: Ashlan
Bldg., Chicago, Ill.. R. S. Littleford, Jv.,
Manager; 1564 Broadway, New York,
N. Y, Elias E. Sugarman, General Man-
ager. The editorial poliey of this pub-
lication’s radio department is concerned
with the showmanship, talent and busi-
ness phases of the broacasting industry.
[ ]
Boxoffice

WEEKLY. 9 Rockefeller Plaza, New
York, N. Y. Phone, COlumbus 5-6370.
Publisher, Ben Shlyen; Editor-in-Chief
and Associate Publisher, Maurice Kann;
Eastern Edilor, William Ovnstein; Chi-
cago Correspondent, Hal Tate; Holly-
wood Manager, Ivan Spear; Advertising
Manager, Louis Rydell. Covering briefly
all radio developments of interest to the
motion picture industry.

®
Broadcasting—Broadeast
Advertising
WEEKLY. National Press Bldg.,
Washington, D. C. Phone, Metropolilan
1022, Publisher, Martin Codel; Editor,
Sol Taishoff; N. Y. Correspondent, Bruce
Robertson; Chicago Correspondent, KEd-
ward Codel; Los Angeles Correspondent,
David Glickman; Business Manager,
Norman R. Goldman; Advertising Man-
ager, Maury Long (New York). Trade
journal of the broadcasting and broad-
cast advertising fields.
°
Broadeast News
FOUR TIMES YEARLY. C/o RCA
Manufacturing Co.,, Camden, N. J.
Editor, I. V. Lutz. Broadcast News pub-
lishes technical material of interest to
broadcast station engineers.
e
Business Promotion
MONTHLY. Merchandise Mart, Chi-
cago, 1ll. I’hone, Whitehall 6614. Pub-
lisher, Henry G. Bunting; Advertising
Manager, Van Asmus Bunting; Promo-
tion Manager, R. J. Christopher; Radio
Editor, A. C. Tisdahl. B RANCH
OFFICE: 130 West 42nd St., New York,
N. Y. Phone, LOngacre 3-4684. Busi-
ness Promotion publishes information
concerning all premium, prize and adver-
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tising-gift offers on the radio. Readers
are sales promoters and all users of
premiums and gifts as sales promotional
material.
°
Canadian Advertising

QUARTERLY (January, April, July
and October). 481 University Ave.,
Toronto, Ont., Canada. Phone, Adelaide

9131. Publisher, MacLean Publishing
Co.; Managing Editor, W. B. Hart;
Manager, B. G. Newton; Advertising

Manager, J. E. Gordon; Data Editor,
Jean R. Gemmell. BRANCH OFFICES:
Dominion Square, Montreal, Canada; 919
N. Michigan Ave., Chicago, Ill.; 522
Fifth Ave., New York, N. Y. This pub-
lication is an advertising media refer-
cnice book which includes a listing of
Canadian radio stations, their rates, time
on the air, power, frequency, cte.; be-
sides media rveferences it contains arti-
cles reviewing advertising activities in
Canada.
.

Commerciul Broadcasting

FORTNIGHTLY. 146 Fovecaux St.,
Sydney, Australia, Phone, FL 3051. News
Tditor, L. Lippman; Managing Editor.
Oswald F. Mingay; Advertising Repre-
sentative, Hugh Travenner; Technical Ed-
itor, J. R. Edwards. BRANCH OFFICE:
R. W. Pfeil, 239 Collins Sti., Melbourne,
Victoria. A trade newspaper relating to
commercial broadcasting and of particu-
lar interest to, and circulating among
national advertisers, station advertisers,
advertising agents and broadcasting sta-
tions in Australia.

e

Commerceial Broadeasting
Rate Book

SEMI-ANNUALLY. 116 Foveaux St.
Sydney, Australia. Phone, FL 3054. Man-
aging Editor, Oswald F. Mingayv; Ediloy,
Leo Lippman; Advertising, Hugh Treven-
ner. BRANCH OFFICE: 239 Collins St.,
Melbourne, Victoria. Phone, Central 442
Commercial Broadeasting Rate Book ix
published in January and July and con-
tains the rate cards of all Australian and
New Zealand commercial broadeasting
slations.

[ ]

Commercial Broadcasting
Yearbook of Australia

YEARLY. 146 Foveaux St. Svdney,
Auslralia. Phone, FL 3054. Managing
Editor, Oswald F. Mingay. Editor, Leo
Lippman; Advertising, Hugh Travenncr.
BRANCH OFFICE: R. W. Pfeil, 239 Col-
lins St., Melbourne, Victoria. Commetr-
cial Broadeasting Yearbook contains prac-



in tofal advertising linage

number of radio advertisers
number of exclusive radio advertisers
number of radio insertions

That's how ADVERTISING AGE stacks up for
1940, in maintaining its unchallenged position
as the primary promotional medium of the
broadcasting field. It is used by more broad-
casting companies than any other general ad-
vertising publication. It's the preferred medium
for contacting the national advertising field.

Here's one reason: Five readership surveys
made by radio stations and other users of the
advertising press in 1940 have in each instance
put ADVERTISING AGE in first place. Pre-
terred readership by advertisers and agency
executives justifies preference by broadcasters!
Would you like to see the evidence supporting
these statements?

@
Advertising Age

THE NATIONAL NEWSPAPER OF ADVERTISING

NEW YORK CHICA6O ATLANTA
330 W. 4ZND ST 100 E. OHIQ ST, WALTON BLDG.

LOS ANGELES SAN FRANCISCO
GARFIELD BLDG. RUSS BLDG.
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tically all the information required by
those interested in Australian broadcast-
ing for reference purposes.

[ ]

Commaunications

MONTHLY. 19 East 47th St., New
York, N. Y. Phone, Plaza 3-0483. Pub-
lisher, Bryan Davis Publishing Co., Inc.;
Editor, R. D. Rettenmeyer; Business
Manager, B. S. Davis; Advertising Man-
ager, Paul S. Weil, Circulates among
engineers, executives and other person-
nel engaged in the design, manufacture,
installation, operation, service and main-
tenance of radio and wire communica-
tions, broadcast stations—police, marine,
aeronautical radio and other point to
point services—sound recording and pro-
jection—public address—television ana
picture transmission—and in the manu-
facture of all radio equipment and ac-
cessories, components and instruments
used in these fields.

.
Down Beat

TWICE MONTHLY. 608 S. Dearborn
St., Chicago, Ill. Thone, Harrison 5540.
President and Editor, Glenn Burrs; Busi-
ness Manager and Secretary-Treasurer,
Carl Cons; Advertising Manager, Tom
Hervick; Auditor, R. V. Peters; Cireu-
lation Manager, Scott Payne. BRANCH
OFFICES: Wellington Hotel, New York,
N. Y., Ed Flynn; 1417 Georgia St., Los
Angeles, Calif., Charles Emge. Down
Beat publishes music news on a national
basis covering professional and amateur
musieians, radio and recording.

[ )
Editor and Publisher

WEEKLY. 1700 Times Bldg., New
York, N. Y. Phone, BRyant 9-3052.
President, James W. Brown; Publisher,
James W. Brown, Jv.; Editor, Arthur T.
Robb; Managing Kditor, Warren L. Bas-
sett; General Manager, Charles B.
Groomes; Advertising Director, Charles
T. Stuart; Chicago Correspondent, G. A.
Brandenburg; Los Angeles Correspon-
dent, Ken Taylor; Washington Corre-
spondent, James J. Butler. Prints radio
news of interest to the newspaper and
adverlising fields; news of ncewspaper-
owned stations; station applications by
newspapers; FCC rulings, ete.

.
Education by Radio

QUARTERLY. One Madison Ave,,
New York, N. Y. Phone, CAledonia 5-
6965. Publisher, National Committee on
Eduecation by Radio; Editor, S, Howard
Evans. This publication is edited in line
with the purposes of the National Com-

mittee on Education by Radio, which
acts as a spokesman for organized edu-
cation, aiding and encouraging non-com-
mercial educational stations and promot-
ing cooperation between educators and
commercial broadeasters. It is one of the
means by which the commitlee acts as a
clearing house for information about edu-
cation by radio.

L )
Electrical Communication
QUARTERLY. 67 Broad St., New

York, N. Y. Phone, BOgardus 9-3800.
Editor, H. T. Kohlhaas. Electrical Com-
munication is a technieal journal and
house organ published by the Interna-
tional Standard Electriec Corp. and is
devoted to progress in the telephone,
telegraph and radio art.

[ ]
Electrical Digest
MONTHLY. 137 Wellington St., West,
Toronto, Ont., Canada. Phone, Adelaide

1860.  Publisher, Muir Publications;
Editor, J. Murray Muir; Assistant Edi-
tor, J. D. Welsh. Eleectrical Digest

presenls digests of leading articles on
developmentis and progress in all elee-
trical fields, including radio and com-
munications. Content is edited from a
technical standpoint for the benefit of
electrical engineers and executives.

[ ]
Electronics

MONTHLY. 330 West 42nd St., New
York, N. Y. Phone, MEdallion 3-0700.
Publisher, MeGraw-Hill Publishing Co.;
Editor, Keith Henney; Managing Editor,
Donald G. Fink; Assoc. Editor, Bev-
erley Dudley; Assistant Editor, Craig
Walsh; Chicago Correspondent, Branch
Office; Los Angeles Correspondent,
Branch Office; Business Manager, H. W.

Mateer; Sales Manager, Wallace B.
Blood. Branch Offices: 520 North
Michigan Ave., Chicago, Ill., Charles

Wardner; 1510 Hanna Bldg., Cleveland,
Ohio, Leonard P. Canty; 16 South Broad
St., Philadelphia, Pa., Frank Coyle; 883
Mission St., San Franciseo, Cal, R. N.
Phelan; 1105 Rhodes-Haverty Bldg., At-
lanta, Ga., Ralph Maultsby. A maga-
zine for cxceutives, engineers and opera-
tions men in radio, communication in-
cluding facsimile and television, indus-
trial applications in the electronic fields
—Design—Engineering-——Manufacture.
[ ]
Federal Communications
Rar Journal

MONTHLY., C/o Percy H. Russell,
Jr.. 914 National Press Bldg., Washing-
ton, D, C. Publisher, Federal Communi-



What more can you buy...?

Your prospects ave enthusiastic readers
of The ADVERTISER monthly, and
MARKETS of AMERICA annually’

They say about The ADVERTISER:

“I'he best three bucks we spend!”

M. R. HOTT
V.P.. Adv. & Sales Mgr.
Dr. W. B. Caldwecll, Inc.
Monticello., 1L

“1 like The ADVERTISER to the extent
of taking it home with me in order 10
really digest it.”

E. A. FELLERS

Presba Fellers & Presba

Chicago. Il

“The ADVERTISER is always routed and
read in our deparrment and I find some-
thing of interest in every issuc.”

“BILL” HART. Adv. Mgr.

E. I. DuPont de Nemours

Wilmington. Del.

“Who doesn’t read The ADVERTISER and
follow Rosey's thumbnails?"

W. STANLY HOLT

Wm. Esty & Co., New York City
"The ADVERTISER presents radio news
as we all like ic. We read it regularly
at P&P.”

GENE COGAN

Paris & Peart. New York City

They say about MARKETS of
AMERICA;

“Swell—will be very helpful to us through-
out the year.”
H. R. VANGUNTEN. Media Dir.
Lord & Thomas
Chicago, Illinois

"Highly interesting. Articles on individual
citics should be valuahle for reference.
FRANK SILVERNAIL, Time Buyer
Pedlar & Rvan, Inc.
New York Citv

“The book is increasingly better and serves
us more from year ro year. You'll have to
go some to beat it in 1941."

LEE AD RICHMOND, Sales Prom,
Mgr.

Perkins Products Company
Chicago, Ill.

“Interesting, stimulating, helpful.”
SHELBY C. JONES, V. P. in charge
Adv. & Sales
The Welch Grape Juice Co.
Westfield, N. Y.

“Say! It's marvelous! Do ather volumes
include other cities?”
BILL BAUER, Asst. Sales Mgr.
Cercals
Ralston Purina Co.
St. Louis. Mo.

The ADVERTISER not only has everything editorially that you need to do the best
possible advertising job, but alsa complete. intensive coverage of national advertisers and
their advertising agencies—and THEY ALL READ

" h(efﬂ\dl\\/(e\ rliser

and MARKETS of AMERICA —issued annually to The ADVERTISER'S subscribers.
PAGE RATE: §155.

GENERAL OFFICE: 3557 BOGART AVENUE. CINCINNATI, AVON 6825

NEW YORK CITY: 11 WEST 42nd ST.. PENN 6-3265

CHICAGO: 1138 LAKE SHORE DR., DEL.9083
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cxtions Bar Association; Kditor-in-Chief,
Perey 11. Russell, Jr.; Associate Editors:
Alan B. David. Stephen H. Fletcher,
Frank U. Fletcher, Maurice M. Jansky.
Joseph E. Keller, John W. Kendall,
Harry P. Wurner, Joscph F. Zias. Thix
publication is @ housc¢ organ far the
Federal Communications Bar Assoeciation
and contains news and imformation con-
cerning the legal activities of the FCC
ax well ax other radio legislative mate-
rial.
[ ]
Film Daily

DAILY. 1501 Broadwav, New York, N.
Y. Phone. BRyvant 9-T117. Publisher.
John W. Alicoate; General Manager,
Donald M. Mersercau; Editor, Chester B.
Bahn; Los Angeles Correspondent, Ralph
Wilk; Chicago Correspondent, Joseph Es-
ler. BRANCH OFFICE: 86425 Holly-
woad Blvd., Hollywood, Cal., Ralph Wilk.
The Daily Newspaper of Motion Pie-
tures: FILM DAILY reports the news of
every phase of the motion picture and
allied industries.

.
FREC Service Bulletin
MONTHLY. Federal Radio Education
Commission, c¢/o U, S. Office of Educa-
tion, Washington, D. C. Editor, Leon-
ard Power. This publication is distrib-
uted free to broadcasters and educators.
Its purpose is to serve as a medium of
the exchange of information concerning
education through radio on a national
seale. Activities of all educational groups

using radio are reported,

L ]
General Radio Experimenter

MONTHLY. 30 State St., Cambridge,
Maxs.  Phone, TRObridge 4400. This

publication iz a house organ for the Gen-
eral Radio Co. and contains deseriptions
of the latest radio and clectrical meas-
uring instrunments and their applications.
The appeal is to scientists, enginecrs
and technicians engaged in development,
research and maintenanee of radio and
industrial electrical equipment.
[ ]

Heinl Radio News Service

2400 California St., Washington, D. C.
Phone, Hobart 2400. DPublizsher, Robert
D. Heinl; Editor, Robert D. Heinl. There
are two services, one of which goes twice
cach week to a number of newspapers;
the other going to various radio station
subscribers.

.
Hollywood Reporter

DAILY (Five days weekly)., 6715

Sunset Boulevard, Hollywood, Cal. Phone,

Hlllside 7411. Editor and Publisher, W,
R. Wilkerson; Managing Editor, Frank
Pope; Business Manager, A. J. Oliver;
Assistant to Publishey, George Kennedy:
Manager of New York Ollice, Juck Har-
rison; Radio Editor, Charles Spungler.
BRANCH OFFICES: 229 West 12nd
St., New York., N. Y., Manager, Jack
Harrison, Phone, Wlsconsin 7-2470; 540
No. Michigan Ave., Chicago, I1l.; 2, Dean-
ery Mews, Park Lane W. 1, London,
England; FErzcbet Xorut 7, Budapest;
Gratte Ciel, Antwerp; Pelavo 1, Barce-

lona; Kungsgatan 28, Stockholm; 198
Pitt St., Sydney; San Martin 501, Buenos
Aires. A publication devoted to the

Motion Picture industry, its allics, and
radio.
.
Industrial Marketing
MONTIILY (Except Oectober). 100

Hast Ohio St., Chicago, I1I.  Phone, Dela-

ware 1337, Publisher, G. D. Grillin, Jr.;

Editor. Ralph O. Mc¢Graw. BRANCH

OFFICE: 330 West 42nd St., New Yok,

N. Y. This publication prints all avail-

able news stories about the use of radie

by industrial marketers,
.
International Short Wave
Radie
MONTHLY. 923 Vine St., East Liver-
pool, Ohio. Phone, Main 3546 W, Editor,

Arthur J. Green. This publication is a

house organ for the Imternational Shore

Wave Radio Club and is devoted to short

wave radio. It publishes a tuning guide

for listeners, mews on new stations,
changes in frequenev, verifications,
identifications of stations and personal
items about the reader-members.

.

Listeners Digest (Seribner's
Commentator Magazine)
MONTHLY. 654 Madison Ave. New

York. N. Y. Phone. REpublie $-4280.
Editor and President, George T. Kggles-
ton; Managing kditor, Biron Getze; Asso-
ciate Editor, KEdward T. Majeski; Radio
Editor, George M. Moffett, Jr.; Editorial
Assistant, Marguret Dreeland, Listeners
Digest Is a scetion (nearly half) of
Seribner's Commentator.  Editorinl con-
tent consists of what the editors con-
sider the best programs on the air, in-
cluding  speeches,  dramas.  scientifie
studies, humor and a selection of short
quotations.

years

Marketing
WEEKLY. 119 York St., Toronto, Ont.,
Canada. Publisher, W. A, Lydiatt.



FORECAST OF
MARKET TRENDS!

Sales Management High-Spot Cities—forecast of mar-
kets where intensive cultivation should reap an espe-
cially large harvest.

Accurate potential sales and income figures on « city-
by-city basis.

Extremely valuable market data for sales managers,
advertising managers. space buyers, account execus-
tives, research men, etc.

This information can be found only in Sales Manage-
ment.

FOR RADIO STATIONS

A 3-point suggestion for cashing in on this most suc-
cesstul and popular editorial market study.

1. Advertising in Sales Management.
2. Supplement with sales letters.
3. Supply local data to your representative.

High-Spot cuts in 3 sizes available for your use gratis
—use these attention-getters to spotlight your adver-
tising and promotion literature.

SALES MANAGEMENT

The Magazine of Modern Marketing, 420 Lexington Ave., New York
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Markets of America

ANNUAL. 3557 Bogart Ave.,, Cincin-
uali, Ohio. Phone, AVon 6825. Editor
and Publisher, Manuel Rosenberg; Busi-
ness Manager, Simon Rosenberg; Adver-
tising Manager, R. Maxwell Jason; Cir-
culation Manager, S. J. Davis; Radio
Editors, Cress Little. Rosaline Greene.
BRANCH OFFICES: 11 West 42nd St.,
New York, N. Y., L. M. MacMillan; 1138
Luake Shore Drive, Chicago, I, L. R.
Dean.  Markets of Ameriea 1s an annual
publication consisting of articles written
by advertising agency executives who
describe and analyze the market in which
each are located.

®
Metronome

MONTHLY. 119 West 57th St., New
York, N Y. Phone, Clrcle 7-4500. Pub-
lisher, Metronome Corp. Editors, Rich-
ard B. Gilbert and George Simon; Chi
cago Correspondent, M. W. Hall; Holly-
wood Correspondent, Jack Hirshbery;
Pittsburgh Correspondent, Sid Dickler;
Miami Corvespondent, Mickey Cherep.
This publication is a trade journal in the
field of popular music, giving world cov-
erage on news of the dance band and
popular music fields, radio. band and
record reviews, interviews, gossip and
personality stories, domestic band rontes,
instruction  departments conducted by
leading exponents of the various dance
band instruments.

[
Motion Picture Daily

DAILY. 1270 Sixth Ave., New York.
N. Y. Phone, Clrvele 7-3100. Publisher.
Martin Quigley; Editor, Sam Shain; Chi-
cago Correspondent, I, Yergin; Los
Angeles Correspondent, W. R. Weaver;
Business Manager, T. J. Sullivan; Radio
Advertising Manager, Robt. Harrison.
BRANCH OFFICES: 6305 Yucca St.,
Hollywood, Calif.; 624 S. Michigan Ave.,
Chicago, Ill.; 4 Golden Square, London
W-1, England. Spot news coverage; also
radio reviews and columns.

[ ]
Movie-Radio Guide

WEEKLY. 731 Plymouth Court, Chi-
cago, I1I.  Phone, Wabash 5050. Pub-
lisher, M. L. Annenberg; General Man-
ager, Ed. Zoty; Editor, Curtis Mitchell;
Associate Editor, Martin Tewis; Adver-
tising Manager, Harry Hayvden; Western
Editor, Evans Plummer; Eastern Editor.
Wilson Brown; Circulation Manager.
Gilbert Keene. BRANCH OFFICES:
551 Fifth Ave., New York, N. Y., Phonc,
MUrray Hill 2-4690; 9059 Sunset Blvd.,
Hollywood, Calif. Movie-Radio Guide is
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a fan publication printed in 18 sectional
cditions covering the entire United States
and Canada. It contains program sched-
ules of all important stations in cach area
for the week in advanee; news and gossip
stories and pictures of movie and radio
artists; reviews. ete.
.
Moving Merchandise
(Successor to Modern Advertising)
MONTHLY. 137 Wellington St., West,
Toronto, Ont., Canada. Phone, WAverly
2711, Publisher, Charlion-Wrigley, Ltd.;
Editor, D. E. A, Charlton; Business Man-
ager, (. B, Wrigley. This publication is
devoted to the improved selling of cen-
sumer goods and contains a special de-
partment, “Broadcast Promotion,” which
reports activities of radio stations and
radio programs in Canada.
L ]
Music Trade Review

MONTHLY. 1270 Sixth Ave., New
York, N. Y. Phone, Clrele 7-b842.

Fditor, Glad Henderson; Exccutive Edi-
ror, Carleton Chace. Musie Trade Re-
view has a monthly department on radio,
radio-combinations, records, etc., com-
prising news of the trade and merchan-
dising articles for the benefit of the retail
music merchant.

.
The Music Trades
MONTHLY. 113 West 57th St., New

York. N. Y. Phone, ClTrele 7-0522. Pub-
lisher, Joahn F. Majeski: Editor, William
J. Dougherty; Vice-President, Morrison
Swanwick. BRANCH OFFICES: 304
South Wabash Ave., Chicago, Ill. Phone,
MHarrison 4544. The Music Trades is
devoted to reports of current activities
and new developments among manufac-
turcrs and dealers of all kinds of musical
imstruments including radio and phono-
graph.

[ ]

Musical Advance
MONTHLY. 100 West 57th St., New

York, N. Y. Phone, Clrcle 7-3206. Pub-
lisher-Editor, Speneer B, Driggs; Adver-
tising Manager, V. E. Matlack; Radio
Editor, F. Barber. BRANCH OFFICES:
Publisher has representatives in Lon-
don, Paris. Berlin, Rio de Janeiro as well
as the large cities in U. S, and Canada.,

°

Musical America

TWENTY TIMES YEARLY. 113
West 57th St., New York, N. Y. Phone,

Clrele T7-0522. [’ublisher, John F. Ma-
jeski; Editor, Oscar Thompson; Adver-
tising Manager, M. A, Swaab. BRANCH







PUBLICATIONS . . i

OFFICE: 304 Sonth Wabash Ave., Chi-
capo, [11. Phone, Tlarrison 4544. Musical
America reports current musical events
i the United States and all foreign cen-
ters of inlerest to musician:, music
lovers, music clubs and students.

.

Musical Courier

TWICE MONTIHITY. 119 West H7th St.,
New York, N. Y. [I’hone, Clrele 7-4500.
Publisher, Music Periodicals Corp.; Edi-
tor, Leonard Licbling; Managing Editor,
Alfred Human; Chicago Correspondent,
Rene Devries; Los Angeles Correspon-
dent, Richurd Drake Saunders. BRANCH
OFFICES: 220 South Michigan Ave,,
Chicago, Ill.,, Rene Devries, Assoe. Edi-
tor; 5617 Hollywood Blvd., ITollywood,
Calif.,, Richard Drake Saunders, West
Coast Manager; 6 Square Leon Guillot,
Paris, France, Irving Schwerke, Ewro-
pean Chief of Staff. Review of better
claxs musieal programs throughout the
world in each issuc; comments on broad-
cast programs,

[ ]
Musical Digest
MONTHLY. 119 West 57th St.,, New
York, N. Y. Phone, Clrcle 7-1124. Edi-
Lor-Publisher, Pierre Key; Managing
Editor, Irene E. Huynes. Musieal Digest
prints newsy notes and reviews on broad-
casts of serious music as well as ocea-
sional comment on broadcasts by musical
artists,
[
The Musician
MONTHLY. 113 West 57th St., New
York, N. Y. Phone., COlumbus 5-0470.
Editor, Nicholas D¢  Vene; Publisher,
Eugene Belier., The Musician publishes
news and comments on happenings in the
music world as well ax cdueational and
analyvtic articles regarding serious musie.
[ ]
Parts
MONTHLY. 1270 Sixth Ave., New
York, N. Y. Phone, Clrele 7-5842. Edi-
tor, Glad Henderson; Advertising Man-
ager, Charles H. Farrell; Circulation
Manager, G. G. Lyon; Managing Editor,
Daniel Webster; Merchandising Editor,
Eugene Ieslin. Parts is edited cxclu-
sively for radio parvts and tube whole-
salers and their sales staffs. It endeav-
ors to cover all merchandising trends, new
product developments and manufacturing
merchandising policies,

[ ]
Pick-Ups
QUARTERLY. 195 Broadway, New
York, N. Y. Phone, COrtlandt 7-7700.
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Editor, Will Whitmore. This publication
is a house organ of the Western Eleetric
Co. and is distributed to customers of
this company and of the Gravbar Elec-
tric Co., to the personnel of broadcastng
stations, police radio stations, aviation
executives, schools, libraries and to others
interested in all branches of commercial
radio.
.

Printer’s Ink

WEEKILY. 185 Madison Ave, New
York, N. Y. Phone, AShland 4-6500. Pub-
lisher, Printers’ Ink Publishing Co.;
President, Roy Dickinson; Vice-President
In Charge of Sales, Douglas Taylor;
Editor, G. A, Nichols; Associate Editor
In Charge of Radio, Eldridge Peterson;
News Edilor, Herbert L. Stephen.
BRANCH OFFICES: 6 N. Michigan Ave.,
Chicago, Ill., Andrew M. Howe, Associate
Editor, and Gove Compton, Manager:
326 West Third St., Los Angeles, Calif,,
Joseph W. Conrow, Manager. Printers’
Ink uses articles about radio as an adver-
tising medium and as related to mer-
chandising and distribution; also news
of personnel changes and spot news that
will interest radio advertisers from a
business point of view.

°

Printer’s Ink Monthly

MONTHLY. 135 Madison Ave., New
York, N. Y. (For further information on
personnel, addresses and edilorial con-
tent see listing under *“Printers’ Ink.”)

Proceedings of 1. R. E.
(Institute of Radio Engineers)
MONTHLY. 330 West 42nd St., New
York, N. Y. Phone, MEdallion 3-5661.
Publisher, Inst. of Radio Engincers;
Editor, Dr. Alfred N. Goldsmith; Busi-
ness Manager, Harold P. Westman; Ad-
vertising Manager, John D. Crawford.
The Procceedings is an engineering jour-
nal publishing technieal paper on radio
and allied subjects. Papers arc pub-
lished after review by two committees
and the editor. Releases and other news
cannot be uscd, bul new commercial lit-
erature of engineering interest is listed
each month.
.

Proceedings of the Radio
Club of America

NINE ISSUES PER YEAR. 11 West

42nd St., New York, N. Y. Phone,

LOngacre 5-6622. Publisher, Radio Club
of America, Ine.




Ques.-What Don’'t You Know About
Technical Radio?
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IN'T it the truth how little you know on the
You'll mere than double your know!-
edge if you read RADIO-CRAFT regularly. All
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can help you greatly in your
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Here are a few of the topics covered—

SERVICING
Data Sheets of standard manufac-
tured receivers—operating notes—
servicing questions and answers—
tube characteristics—data on test
equipment -all this material aids
radic men in their problems. Farm
radio sets, constantly increasing
in number, are inciuded.

AUTO-RADIO SETS
Auto-radio sets have been con-
stantly changing in dcsign  and
construction. These ever-increasing
developments are brought to you
through RADIO-CRAFT pages. An-
tenna installations for car-radio
sets are also illustrated and accur-
ately described.

TELEVISION

There are mighty important devel-
opments taking place monthly n
the Television field. These new an-
nouncements come fram fcreign
cauntrics as well as the United
States. As accurately as possible,
all the news trom television labo-
ratoties is brought to you.

FREQUENCY MODULATION
Wide-band  staticless Frequency
Modulation broadcasting is revolu-
tionizing Radio. Don't let it get
ahead of you! RADIO-CRAFT regu-
larly publishes latest news and
technical data as soonm as available.
Learm all about the latest F.M.
receivers — read RADIO-CRAFT
regularly.

TEST EQUIPMENT
Construction articles in RADIO-
CRAFT show how to build test
equipment. These inciude tube
testers, amalyzers, osciloscopes.
condenser analyzers., set testers,
atc. Service Mcn are also posted
on the new information released
by test equipment manufacturers.

ELECTRONICS
With electroanics so closely allied
to radio. it has been necessary to
publish in RADIO-CRAFT many ot
the recent important developments
in this field. The application and
design of many electronic devices,
electronic musical instruments, re-
lays and other instruments described.

PUBLIC ADDRESS
Amplifiers. in great variety—their
construction, installation, operation
and maintenance are accurately de-

scribed in each issue. Whatever
your Public Address problems,
either mobile or stationery. RADIO-
CRAFT will help you to sclve them
accurately.

SET CONSTRUCTION

Thousands ot set builders still find
great pleasure in building receivers.
You will find in RAD!O-CRAFT
complete construction details for
building novel receivers. The sets
vary in circuit design, number of
tubes and method of operation.

FACSIMILE

One of the recent developments in
Radio! The near tuture will see
newspapers ‘‘printed’ in the home
—by radio. RADIO-CRAFT thor-
oughly covers the entire subject,
keeping you well posted or current
developments. Don’t let Facsimife
get ahcad of you!

We'll be glad to send you a free copy of the magazine. Just write to
Department RA-41. The yearly subscription rate (12 issues) is $2.50,
or if you want a trial subscription, it's $1.00 for seven months.

RADIO-CRAFT, 20 VESEY STREET, NEW YORK CITY
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OST complete lists of all radie amateurs
MONTHLY. West Hartford, Conn. throughout the entire world.

Publisher, American Radio Relay League;
Editor, Kenneth B. Warner; Managing
Editor, Clark C. Rodimon; Advertising
Manager, F. Cheyney Beekley; Circula-
tion Manager. David 1. Illoughton, Tech-
nical Editor, George Grammer. This pub-
lication is the official organ of the Amer-
ican Radio Relay League and is devoted
to activities and developments in amateur
radio.
L )

Radex

BI-MONTHLY. Emerson, N. J. Pub-
lisher, The Radex Publishing Co.: Edi-
tor, Page Tavlor. This publication is for
the radio listener who ix interested in
listening to distanl stations. It is of
interest principally to DXers,

[

Radio

MONTHLY (except August and Sep-
tember.) 1300 Kenwood Rd.. Santa Bar-
bara, Calif. Thone, 4242. Published by
Radio, Ltd. Publisher, K. V. R. Lansingh;
Editorial Director, W. W. Smith; Editor.
R. Dawley. This publication is devoted
to technieal and construetional material
for the amateur and also information on
experimental and high frequeney rvadio:
content does not touch on the business,
entertainment or personal sides of radio.

.
Radio Advertising
Rates and Data

MONTHLY. 333 No. Michigan Ave.,
Chicago, Ill.  Phone, Randolph 5616.
President, Walier E. Botthof; Txecutive
Vice-President, Albert W, Moss; Viee-
President-Assistant T'reasurer, C. Laury
Botthof: Secretary, Albert W. Moss, Jr.;
Treasurer. R. A, Trenkmann. BRANCH
OFFICES: 420 Lexington Ave., New
York, N. Y., Phone, MOhawk 4-1220;
155 Montgomery St., San Franecisco; 318
West Ninth St., Los Angeles. Radio
station rates service revised and issuecd

monthly.
L 2

Radio Amateur Call Book

QUARTERLY. 608 S. Dearborn St
Chicago, Ill. Phone, WAbash 1903. Pub-
lisher, Radio Amateur Call Book Inc.:
Editor, Harocld A. Rensch; Circulation
Manager, D. A. Schroeder; Advertising
Manager, C. O. Stimpson. BRANCH OF-
FICES: 19 E. 47th St., New York, N. Y ;
10515 Wilbur Ave., Cleveland, Ohio; 4214
Country Club Drive, Long Beach, Calif.
This publication contains up-to-date and
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L )
Radio-Crait
MONTHLY. 20 Vesey St., New York,
N. Y. Phone. REctor 2-9690. President
and Publisher, II. GGernszback; Managing

Editor. R. D. Washburne. BRANCH
OFFICE: 520 N. Michigan Ave,, Chi-
cago, ILl. Phone, Superior 7306. This

publication reports latest developments
in the radio art, telegraphy and radio
telephony, electirenies, television, public
address and faesimile, including servie-
ing, tradc news and technieal deserip-

tions,
[ ]
Radio Daily

DAILY. 1501 Broadway, New York,
N. Y. Phone, Wlsconsin 7-6336. Publisher,
John W. Alicoute; General Manager,
Donald M. Mersercau; Editor, M. H.
Shapiro; Business Manager, Marvin
Kirsch; Los Angeles Correspondent,

Ralph Wilk; Chicago
Frank Burke.

Correspondent,

BRANCH OFFICE: 6425

[Tollvwoad  Blvd.,, Hollywond, Calif.;
Ralph  Will, Manager. The National

Daily Newspuper of Commereial Radio
and Television,

L ]
Radio & Eleetrical Retailer
of Australia
FORTNIGHTLY. 148 Foveaux St.,
Sydney. Australia. Phone FL 3054, Man-
aging Editor, Oswald . Mingay; Adver-
rising Representative. J. Angus: ‘Techni-
val Editor, J. R. Edward=. BRANCH
OFTFICE: R. W. Dfeil. 239 Collins St.,
Melbourne, Victoria. A trade newspaper
covering the radio and eleetrical manu-
facturing. wholesaling and retailing in-
dustries of the Commonwealth of Aus-
tralia; al=o includes electrieal informa-
tion regarding refrigerators and domestie
cleetrie appliances. News releases, por-
~onal and zencral information regarding
manufacturers, retailers, ete.
.
Radio and Eleetrical Sales
EVERY OTHER MONTH. 137 Well-
ington St.,, West, Toronto, Canada.
Phone Waverly 2711, Publisher, Weston
Wreigley; Editor, G. B. Wriglev; Advertis-
mg Manager, A. H, Bovd. A merchandis-
ing publication featuring window and
srore displays and advoeating trade or-
guhization.
.
Radio News
MONTHLY. 608 S. Dearborn St., Chi-
cago, TH. Phone, Iarrison 7300. Pub-
lished by Ziff-Davis Publishing Co.




Dealers
Wholesalers

Manufacturers

of Radio-Combinations,
Records and Supplies
have read the |

RADIO-TELEVISION JOURNAL

Glad Flenderson, Editor

1270 6th Ave. New York

Since 1916/
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PUBLICATIONS

Publisher, William B. Ziff; Editor, B. G.
Davis; National Advertising Manager,
Sanford L. Cahn; Managing Editor, Karl
A. Kopetzky. BRANCH OFFICE: 381
Fourth Ave., New York, N. Y.; General
Manager, J. Fred Henry. This publica-
tion is a technical radio magazine cater-
ing to the interests of the advanced lis-
tener, the radio amateur and embryo
radio amateur, the short wave listener,
experimentler, set constructor, secrvice-
man, dcaler and engineer.
»

Radio Reporter

DAILY. New York Herald-Tribune
Bldg., New York, N. Y. LOngacre
5-2754. Editor, Harry B. Brooks. Radio
Reporter is an individualized daily news
letter, reporting news and views as heard
over the radio on zny subject ordered by
subscribers. It specializes in coverage
of commentators, debates, speeches, etc.,
and on matters pertaining to industry,

business, polities, labor relations and
similar topics. Other services include
cheeking for individual mentions and

recordings.
[ ]

Radio Retailing
MONTIHLY. 330 West 42nd St., New
York, N. Y. Phone, MEdallion 3-0700.
Published by MeGraw-Hill Publishing
Co. Vice-President and Publishing Di-

rector, Howard Ehrlich; Manager,
Lee Robinson; Editor, W. W. Mac-
donald. BRANCH OFFICE: 520 N.

Michigan Ave., Chicago, Ill., K. Groener;
Radio Retailing is devoted to the selling
and servicing activities of the radio
dealer, serviceman and jobber. It is also
widely read by radio munufacturing ex-
ecutives, engineers, purchasing agents
and their sales representatives. The pub-
lication covers the news of the radio
and home appliance industries, maintain-
ing a permanent staff in the mid-west,
on the west coust and in the cast for
news gathering and fact finding. Annu-
ally Radio Retailing presents a statistical
review of the radio industry and at
proper times publishes a directory of
manufacturers, set specifications, ete.

Radio Review

BI-MONTHLY (September to May
inclusive). 113 West 57th St., New York,
N. Y. Phone, Cirele 7-4110. Publisher,
Women’s National Radie Committee;
Executive Secretary, Ruth Rich. Radio
Review carries comments on develop-
ments in radio; reviews of new and cur-
rent programs; reports of activities of
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the Women’s National Radio Committee
and its cooperating organizations. Its
appeal is directed to radio listeners in-
terested in raising the standards of
programs,

.

Radio Showmuanship

MONTHLY. 11th at Glenwood, Min-
neapolis, Minn. Phone, BI. 6228. Pub-
lisher, Don Paul Nathanson: Managing
Editor, 8. H. Kaufman; Business Man-
ager, William Huser; TField Editor.
Norman V. Carlisle. Radio Showmanship
is a2 medinm of exchange bringing busi-
ness men the promotion and program
ideas of others in (he samec business
field.

Radio Technician
MONTHLY. 146 Foveaux St., Sydney,

Australia. Phone, FL 3054. Managing
Editor, Oswald F. Mingay; Editor, J. R.
Edward; Advertising, Colin Mingay.
BRANCH OFFICE: R. W. Pfcil, 239

Collins St., Melbourne, Victoria. Radio
Technician publishes radio service data
and circuits of radio receiving sets.

.

Radio-Telephone-Telegraph

NON-PERIODIC (approximately 125
issues a year). Department of Com-
meree, Washington, D. C. Phone, Dis-
triet 2200, Extension 2371. Chiel, Elece-
trieal Division of the Bureau of Forcign
& Domestic Commerce, John H. Payne;
Editor, Lawrence D. Batson. BRANCH
OFFICES: 33 offices of the Bureau of
Forcign & Domestic Commerce in U. S.
cities. Each issue of Radio-Tlelephone-
Telegraph provides information for an
individual foreign country with respect
to (a) public and private services for
the transmission and reception of intelli-
gence by radio or other clectrical means;
(b) the companies, authorities, agencies
providing such service; (¢) and the com-
modities, apparatus and accessories
utilized to accomplish that service. The
princ¢ipal services are, broadly aural and
lelevision broadeasting, radio and wired
tclephone, telegraph and facsimile, cable
and zids to air and marine navigation.

.

Radio-Television Journal

MONTHLY. 1270 Sixth Ave., New
York, N. Y. Phone, Clrcle 7-5842. Pub-
lisher, Henderson Publications Ine.; Edi-
tor, Glad Henderson; Associate Editor,
Daniel Webster. CITICAGO OFFICE: 664
N. Michigan Ave., Chicago, Ill. (Western
Representative, Richard J. Burrill).



Serm’cz’ng the radio
industry as it has
serviced the entire
show business for more
than forty six years
LWIth unbiased,
authoritative news
and outstanding

trade features




PUBLICATIONS o o

Radio and Television

MONTHLY. 99 Hudson St., New York,
N. Y. Phone, WAlker 5-0730. Editor
and Publisher, Hugo Gernsback; Manag-
ing Editor, H, W. Sccor; Secretary, Har-
riet Kantro. The editorial poliey of this
publication includes the reporting of
radio and television news items with
photos, interviews with prominent radio
and television cngincers, deseription of
new inventions in radio and featuring,
particularly, constructional articles on
radio and television receivers and trans-
mitters,

.

Radio and Television Mirror

MONTHLY. 122 East 42nd St., New
York, N. Y. Phone, LExington 2-9050.
Publisher, Macfadden Publications, Inec.:
Editor, TFFred R. Sammis:; Exeeutive
Editor, Ernest V. lleyn; Assistant Editor,
Belle Landsman; Los Angeles Corre-
spondent, Elaine Osterman; Adverticinge
Manager., Walter Hanlono. BRANCII
OFFICES: 221 North La Salle St.. Chi-
cago, 11, Managcr, C. H. Shattuck; 420
Market St.. San Francisco. Calif.; 7751
Sunset Blvd., Hollywood, Calif.  News
and pictures of stars and shows; fiction-
ization of radio serials; reprints of ont-
standing  and  important  broadeasts;
biographics: program listings.

©

Radio and Television Weekly

WEEKLY. 99 Hudson St., New York,
N. Y. Phone, WA 5-2576. Publisher,
Fdward H. Davis; Editor, Cy Kneller;
Advertising Manager, Sidney E. D: vis,
Radio and Television Weekly publishes
news of the radio, television and phono-
graph record industries (manufacturing
and merchandising of products).

°

Radio Today
MONTHLY. 480 Lexington Ave.
New York, N. Y. Phone, PLaza 3-1340.
Publisher and General Manager, M.
Clements; Editor, Orestes H. Caldwell.
Publication devoted to dealers, manu-
facturers, service men and distributors.

Radio Trade Annual and
Service Manual

YEARLY. 146 [Fovcaux St., Sydney.
Australia. Phone, FL 3054, Managing
Editcr. Oswald F. Mingay. BRANCH

OFFICE: 239 Collins St., Melbourne, Vice-
toria. Radio Trade Annual is an Austra-
lian vearbook giving practically all the
information required by radio manufac-
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turers, distributors and servicemen for
reference purposes.

Radio Trade-Builder

MONTHLY. 347 Adelaide St., West,
Toronto, Ont.,, Canada. Prone, Adelaide
6261, Publixher TTugh C. Macl.can Pub-
lications Ltd.; Editor, T. C. Van Al-
styne; National Advertising Manager,
John T. Rochford. BRANCH OFTFICES:
2118 Blemry St., Montreal, Que., Canada;
75 East Wecker Drive, Chicago, 11, This
publication reports general trade news
of interest to radio dealers and service-
men. jobbers and manufacturers, radio
engineers, broadeasting stations, ete. It
also contains merchendising and service
articles of interest to retail radio trade.

L ]
Radio Varieties Magazine
MONTHLY. 1056 West Van Buren
St.. Chicago, IlI.  Phone. Mon. 5156.

Publisher, F. I.. Rosenthal; Editor, Wil-
ton Rosenthal. Radio Varieties is  na-
tional publication devoted exclusively to
the “fan" interest in yedio. It prints
intimate srovies and pictures about radio
personalities.

[ ]

RCA Review

QUARTERLY. 75 Varick St., New
York. N. Y. Phone, WAlker 5-3721.
Publisher, TRCA Institutes Technical

Press; Editors, Charles J. Pannill, Chair-
man of the Board of Editors:; Ralph R.
Beal; Dr. I1, H, Beverage; Ro S, Burnap;
hving F. Byrnes; Dr. Alfred N. Gold-
smith; Harry G. Grover; O, B. Hanson;
Horton H. Heath; Chavles W. Harn;
Willson Hurt; Dr. Charles B. .Jolliffe;
Frank E. Mullen; E. W. Ritter; Charles
H. Taylor. Arthur F. Van Dyck: €. S,
Anderson, Sceretary of Board of Editors.
RCA Review aims to present a record of
outstanding developments of the labora-
tories of the Radio Corporation of Amer-
ica in radio and associated elcelronie
subjects.
)

Sales Management

SEMI-MONTHLY. 420 Lexington Ave.,
New York, NU Y. Phone, MOhawk 4-1760.,
Publisher and Editor, Ravmond Bill;
Executive Editor and General Manager,
Philip Salisbury; Advertising Manager,
Mervil V. Reed. BRANCH OFFICES: 333
N. Michigan Ave.. Chicago, Il.. Phone
State 1266, (. E. Lovejoyv. Manager; 29
Eazt de la Guerra. S: nta Barbaya, Calif.,
Phone., 6405, Warwick 8. Carpenter,
Manager. Sales Management’s editorial
front is a2 broad one, embracing all the



phases of general management, market
analysiz, operation of the sales force.
use of advertising media and other sales
tools, advertising ageney relations, con-
sumer research, product design, ete.,
which fall within the limits of the re-
sponsibility of the Director of Sales of
a business concern. Specifically this pub-
lication publishes from time to time arti-
vles on the use of radio as an advertizing
medium; storics (in the Media Depart-
ment) on the latest news in radio and
network development; histories of sta-
rions’ and networks' growth. The pub-
licution issues an annual survey of
buying power in April for the purpose of
prescnting  stalistical information for
cvaluating markets, Survey provides data
on current family and per capita income
by counties, cities and states, together
with estimates on retail sales and other
market factors for all population units.
L]

Service

MONTHLY. 19 East 47th St.,, New
York, N. Y. Phone, PLaza 3-0433. Pub-
lisher, Bryan Davis Publishing Co.;
Editor, R. G. Herzog; Business Man-
ager, B, S. Davis; Advertising Manager,
Paul S. Weil. Circulates among dis-
wibutors of radio parts and accessories,
radio set distribntors, distributers of
public address equipment and all types
of sound apparatus; service organiza-
tions specializing in radio and allied
industries; service departnients of radio
set and parts distrvibutors and deal-
ers, department stores, radio sct mana-
facturers, public address manufacturers,
and kindred lincs; radio dealers, sport-
ing goods, music and automotive stores
as well as other retailers handling radio
and television; independent radio ser-
vice men and service engineers.

*

Southeru Advertising
and Publishing

MONTHLY. 75 Third St.. N. W., At-
lanta, Ga. Phoue, VErnon 6646. Editor-

Precident, Ernest Abernctby; Business
Manager. Charles Fram; Managing Edi-
tor, Ray Warwick. Southern Advertis-
ing and Publishing runs a regular
monthly departiment of radio news,
chiefly the activities of the business and
advertising executives of soulhern broad-
casting sttzions, plus some news of the
networks that relate to southern adver-
tisers or stations or ave of special in-
terest. Publication is read by southern
radio executives. advertisers. apencies
and newspapers.

20R

Standard Rate and

Data Service
MONTHLY. 333 No. Michigan Ave.,
Chicago, IlIl. Phone, Randolph 5616.
President, Walter E. Botthof; Executive
Vice-President, Albert W. Moss; Vice-
President and Assistant Treasurer, C.
Leury Botthof: Secretary, Albert W.
Moss, Jr.; Treasurer, R. A, Trenkmann.
BRANCH OFFICES: 420 Lexington Ave.,
New York, N. Y., Phone, MOhawk 4-1220;
155 Montgomery St., San Francisco; 318
West Ninth St., Los Angeles. Adver-
tising rate service for publication field

revised and issued monthly.

°
Tide

SEMI-MONTHLY. 232 Madison Ave,,
New York, N. Y. Phone, AShland 4-
3390. President and Publisher, David
Frederick; Editor, Ellen Hess; Radio Edi-
tor, Reginald T. Clough; Vice-Presi-
dent, J. E. West; Los Angeles Repre-
sentative, R. J. Birch. BRANCH OF-
FICES: 731 Little Bldg., Boston, Mass.,
Arthur F. Chapin; 360 N. Michigan Ave.,
Chicago, Ill., J. E. West; 846 South
Broadway, Los Angeles, Calif,, R. J.
Birch; 1556 Sansome St, San Francisco,
Calif., R. J. Birch. Rcport radio news of
interest to agency executives and adver-
tisers.

[ 3
Variety
WEEKLY. 154 West 46th St., New
York, N. Y. Phone, BRyant 9-8153.
Publisher, Sid Silverman; Editor, Sid

Silverman; Radia Editor, Robert J. Lan-
dry; Business Manager, Harold Erichs;
Advertising  Manager, Don Wilson.
BRANCH OTFTICES: 54 W. Randolph
St., Chicago, Ill.,, Hal Halperin; 1708-10
No. Vine St.,, Hollywood, Calif., Arthur
Ungar.

L ]
Variety Daily
DAILY. 1708 North Vine St., Holly-
wood, Calif. Phoune. HOllywood 1141.
President, Sid Silverman; Editor, Arthur
Ungar. BRANCH OFFICES: See listing
under Variety Weekly.
[

Western Advertising

SEMI-MONTHLY. 564 Market St., San
Francisco, Calif. Phone, GArfield 8986.
Editor and Publisher, Ramsey Oppen-
heim; Assistant Publisher, R. 8. Oppen-
heim; N. Y. Correspondent, L. V. Hoh};
BRANCH OFFICES: Graybar Bldg., New
York, N. Y.. L. V. Hohl, N. Y. Manager.
New  developments in radio generally
and reporting news of western accounts
and stations from a commercial angle.



YOUR RADIO
LIBRARY

A comprebensive and important selection of books on Radio und I'elevision.

Appended is a listing of informative literatuve published and available

through National Broadcasting Company, Columbia Broadcasting System
and Mutual Broadcasting Sysiem.

GENERAL

Advertising for Immediate Sales,

by John
Caples. Harper & Bros., 1936.

Advertising Media & Markets, by Ren Dufty.
Prentice-Hall, 1939,

Aeranuntienl And Radio Law, by H. S. Le-

Rcy, Tel_Aero-Lex Publications, 1939.
Air Luw: Outline and Guide To Law of
Radio and Aeronautices, by S. LeRoy.

Randolph Leigh Publishing Co., 1936.

Air Law Revlew, New York Board of New

York TUniversity Air Law Review, (quar-
terly).

American Cooperative Broadcasting, by
Leonard Power. Feidernl Radio Education
Committee.

An ABC of the FC(C. Federal Communica-

ticns Commission, 1940,

Annual Report of Federal Radio Commis-
sion, Superintendent of Documents.

Annual Report of Federal Commnnirations
Commission, Supcrintendent of Documents.

Annual Report of The Canadian Broadeasting
Commission, The King’'s Printer.

Audio-Visual Aids To 1nstruction, by H. C.
McKnown and A. R. Roberts. MeGraw-
Hill Book Co., 13940.

Aundio-Visual Handbook (2nd edition), by E.
C. Dent. Sgeiety For Visual Education,
Inc., 1937.

The BBC and Itg Audience by Basil Maine.
Thomas Nelson & Sons, 1939.

RBC Handbook, British Broadcasting Corp.,,
Jarrold & Sons, 1940.

BBC Scrapbooks, by L. Baily and C. Brewer.
Hutchinson & Co., 1937 and 1938.

Best Droadcasts of 1938-39, by Max Wylie.
Whittlesey House, 1939
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Big Business and XRadio, by G. L. Archer.

American History Co.

British Broadeusting Corporation
British Droadcasting Corporation.

Annual

Broadecast Reeeivers And IPhonogruphs For
Classrnom Use. Committee on Scientific
Aids To Learning of the INational Research
Council, 1939.

Broaideasting nand Rraandeast Advertising
Yearbook {Annual), Broadcasting Publica-
tions, Inc.

Rreadeasting And The Publie, compiled by
Federated Council of Churches of Christ
in America. Abingdon Press,

Broadensting from Within, by S. W. Smith-

ers, Pitman, 1938.

The Canadian Breadeasting Act, 1936, King's
Printer,

College Rudio Workshops, by Leonard Power.
Federal Radio Education Committee.

Columbia Workshop Plays, by Douglas Coul-
ter. MeGraw-Hill Book Co., 1839,

Communication by Wire and
Berry. Callaghan & Co., 1937.

Ttadio, by

The Communication Aect of 1934 (Revised to
May 20, 1937), Superintendeni of Docu-
ments, 1937.

Contempts By Publcation, by IIarold W. Sul-
livan. Frank T. Day. Ine., 1940.

Development of Kadio Education Policies in

the American I"ublie Nchool Systems; In
Universities And Colleges, by Dr. Carroll
Atkinson. Edinboro (Pa.) Educational

Press, 1439,

Do You Want To Get Into Radio, by F. A,
Arnold. Stokes Publishing Co., 1940.

Education by Radie In American Sehools, by
Carroll Atkinson. George Peabody School
for Teachers, 1938.
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Education By Radio In Amerlean Sehaogls,
Dr. Carroll Atkinson,
College For Teachers,

Eduncution On the Air
Josephme MaclLatchy.
stitute For Edueation By
\aAe I'niversity, 193y-34. 1936-38.
Universily of Chicago Press, 19335.

by
George Peabody
1939.

(Yearly), edited

Yearbook of Lhe
Radio. Ohio
1939-40;

byv

Lducational Nims And Practicex of NBC and
CBS. University of Washingion Press. 1939,

Educational Bre:dwdensting, by €. 8§, Marsh
(ed.) TUniversitly of Chicago I'ress, 1937.

Eduecation’s Own Statious, by S. E. Frost, Jr.
University of Chieago Press, 1937

The Effieney of Broadeasts to
M. E. Thomas. Melbourne
I'niversily Press, 1937,

Schools, by
(Australia)

Estimated Number of TIamilien Owning
Radio Sels In the United States. January
1, 1928, Joint Committee on DRadio Re-
search, 1938.

Lverybody's Music, hy S, Kaufman. Thomas

Y. Crowe:l Co.
Getelng Nequainted With Radie, by A. I
Morgan. Appleton-Century (‘o.
Go Ahead Garrlcon, by A. A, Schechter. Dodd.

Mead & Co.

The Group Tuunes In, by Frank Ernest Hill.
Federal Radio Education Committee.

Iella America, by Cesar
Houghion-Mifflin Co., 1938.

History of Radio te 1926, by G. L. Ajcher.

Saerchinger.

American Historical Society, 1938,
How to Build the Radio Aundieace. by Doug-
las Duff Connah. Harper & BRros.,, 1938.

I Droadeast the Crisin, by H. V, Kallenbaorn.

Randoin House, 19328

n From Mars, A\ Study
amic, by H. Cantril
versily Press, 1910.

In Psyecholagy
Princeton 1'ni-

fa Ameriea Radio
Frost, Jr.
1937.

Demacratie?,
Univers:ty

by S. E.
of Chicago DPress,

Journalism on (he Air,

by Dowling Leather-
wcod. 9.

Burgess Publishing Co.,
Baker Vaorhls

Low of Kadia Brondeasting.

& Cc., 1039
The Law of Radio Communications, by S.
B. Davis., McGraw-Hill Book Co., 1937.

Tle Library and The Radio by Faith Holmes

fivers. National Advisoary Council on
Radio in Education, 1939.
Lirteners Appraive N College Sintion, by Al-

berta Curtis. Tederal Radio Education
Committee.

Listeners’ License, by A, A. Thomson and A,
Sterne.  Herhert Jenkins, Ltd., 1938.

Loce:w]l Broandeasis To sSehaols,
Stewart.

edited by Irwin
University of C(‘hicago, 19t/

by Lecnard Power.
Educalion Coromittee, 1940,

Leenl Station Policies.
Federal Radic
of Radlo and Tele-

Alagir Dialk: The Story

vision, by Anton Bruehl and TLawell
Thomas. Lee Furman. Inc., 1939.
Marconl, Thie Man and Ili« Wireless, by O.

E. Dunlap, Jr, Macmillan, 1938 ({(reviged).
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Motion Plctures and Radio, by E. Laine.

AMceGraw-Hill Rook Co., 1939.

For Rudio
Harper & Bros..

National Pwelicy
C. B. Rose.

Braandensting,
1940.

To Umlerntand Ii, by Quincy
Sitmon & Schuster, 1040,

by

News And How
Huwe.

Not To Be Brondeast, by R. Brindze.
guard I'ress, 1937.

Van-

Occupntions Inm Kadio, by Kenneth €, Bart-
lett and Deug as \W. Miller. Science Re-
zearch Associates, 1940.

On The Air, by J. J. Floherty.
1937.

Doubleday,

One Thousand amd One Tested Programs and
Merchandising Tdeas (Second Edition).
Broadcasting FPublishing Co., 1938.

Ktreet-Car and Radie Advertising.
T. Iloyle. International Textbook

Outdoor,
by
Co.

The Antldote
Morell.

IPoisons, Potions nmil Profils,
Tn Rudie Advertising. by Peler
Knight Publigshers, 1937.

Tolitien] I'ne of Radlo, by T. Grandin. Colum-
hia University Press.

Practical Radio Advertising, LY Herman S.
Heltinger & Waller J. Neff. Preotice-Hall,
1938.

Prize Confests, bv Helen Xing. Rugby
38.

House Publishing Co.,

Radio, hy E. E. Burns. Van Nostrand, 1938.

Kadlo Adverlising Rates and Datn, Standard
Rate and Dala Service (Monthly).

Rudlo A an Advertining Mediom. hy W. B.
Dygert. McGraw-Ilill Book Co., 1939.

Tadio A» A Career, J. L.
& Wagnalls, 1640,

Itadio For Christmuas. by W. A, Maier. Con-
cordin Publishing House.

hy Hornung Funk

Radio In Education. Fcderal Radio Educa-

tion Committee.

Riadio Mukes Readers, by J. Mersand. Mod-
crn Chapbocks I'ublishers, 1938,
Radio and

Education, hy Levering Tyson

(ed.) (Annunal). Univergity of Chiciugo
Press, 1931-to date.
Radla And The Printed 1'auge, by Paul F.
Lazarsfeld. Duell, Sloane & DPearce,
Radio wund Television. by Chiuris Shade.
Morgan-Dillon & Co,, 1937,
Hadfo Annual, compiled by the staff of
Radio Daily. Radio Daily Corp. (Annual)

Radio Business romation and Manngement,
by Ghirardi and Ruggles. Radio and
Technical Publishing Co., 1938.

Radio Censorship, hvy H. B. Summers. H.
W. Wilson Co.. 1939.

Radio Glossary, by Maurice Lowell. United
States Office of Education, 1938.

Radio Industry Syrvey (vearly). Dun &

Bradstreet,
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Radio Law, C. Dill, National T.aw Bouk

Co., 1938

Radio and Radio Frogram Survey,
Dermott. DePaul University, 1937.

Radio Roads To Reading, edited by Julia L.

by C.

by Mec-

Sauer. H. W. Wilson Co., 1939.

Raillio: The Fifth Estate, by Herman S.
Hettinger (ed.). American Academy of
Political and Social Science, 1935.

Ruadio Trailblazing, by Ben Darrow. Roy-
croft Shops.

Radio Transmission Survey of Ohlo. by R. (.

Higgy and E. D, Shipley. Ohio State T'ni-

versity Press.

Radio Varlety, by J. Watt (ed.). J. M. Dent
& Son, 1939.

Radio \Workers, edited by A, V. Keither. Hay-
per & DBros.

Reuching Juvenile Markets, by K. Evalyn
Grumbine. McGraw-Hill Book Co., 1938.

Report on Social and Fconomic Data Pursuo-
ant To the Informal Hearing on Broad-
casting, October 5, 1036. U. S. Government
Printing Office, 1938.

Great Britain, by
University of Chi-

School Breadeasting In
Lester Ward Parker.
cago Press, 1937.

School Rtadio Seripts, ccmpiled by Blanche
Young. Indianapolis Pubiic Schools. 1939.

‘The School Use of Radio, by Cline M. Koon.
University of Wyoming, 1936.

As 11 Affeets
J. Richter. Necew
1938.

Radio
Yaork

Nocial  Seenrity Aet
Broudeasting, by
University Law Quarterly,

Nocinl Stratifieation of the Radio Audlence,
by H. M. Beville, Jr. Princeton Radio Re-
search Project, 1939.

SOS To the Rescue, Ox-

ford Press, 1935.

by K. Baarslag.

Ludies, by Ruth Knight.
1939.

Stand By For The
Coward Mc¢Cann, Inc.,

by C. Field.
1936.

Ntory af Cheerio. Garden City

Publishing Co..

Telececommnnications: Economics and Regu-
lations, by J. M. Herring and G. C. Gross.
McGraw-Hill Book Co., 1936.

Town Meeling Comes 1'o Town., by Harry A,
Overstreet and W, Bonaro. Harper & Bros.
hy H. Mec-

Understanding Radlo, M. Wiatson.

Graw-Hill Book Co.

Use of Radlo Tn Parent Educalion by Sidonie
M. Gruenberg. National Advisory Coun-
cil on Radio in Education, 1939.

Variety Radio Directory (Annual), by Edgar
A. Grunwald (ed.). Variety, Ine.

Whai About Radio?, Kenneth Goode

Harper & Bros,, 1937,

by
The Why and How of Broadcast Advertis-
fng Tie-ins, by Angus and James.

Wireless Today, by E. H. Chapman, Oxford
University Press, 1938.
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Air Raids, by Archibald MacLeish. Harcourt,
Brace & Co., 1939.

Auwdio-Visual Handbook, by E. C. Dent. So-
ciety for Visual Education, Inc., 1937.

Both Sides of the Microphone; Training for
Radie, by John 8. Haves and Iorace J.

Gardner. J. P, Lippincott Co.

Brondeast English  Vols, 1, II 111, by A,
Lloyd James. Rritish Breadcasting Cor-
poration, 1928-1936.

I'lays For Kadio And How To Pro-
by E. W. Ziebarth and R. B.
Burgess Publishing Co., 1939.

Classic
duce Them.
Ereckson.

Edncational Radio Neript Exchange Cntalopg,
B

8. Office of Education.

Fourteen Radio Plays, by Arch Oboler. Ran-

dom House, 1940.

Forums On the Air, by Paul M. Sheats. Fed-
eral Radio Educalion Committee, 1939.

1flandbook for Amateur Broeadcasters, by
Pauline Gibson Scholastic Publications,
1937.

Handbook of Radio \Vrl(lug‘. by E. Barnouw.

Liltle, Brown & Co.,
siandbook of Sound