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SOUNDED IN 1919, the Radio Corpora-
tion of America has completed |8 vears
of ploneering effore to develop and improve
the uses of radio.
Starting “‘from scratch,”” RCA has created
4 world-wide communications system with
direct areuits between the United Seates and
42 foreign countries, and with ships atsea. Tt
has created a naton-wide broadcasting sys-
tem of endless cultural possibilities, now
rapidly expanding its services by short-wave
toall the world. Ithas created essenaal instru-
ments for the radio transmission and recep-
tion of sound, of code messages, and of fac-
simile reproductions, and for the recording
and reproducton of sound on records and on

motion pictare ilm. It has created countless
racho devicesindispensable to modernscience,
industry, medicine, telephony, and public
safety, It has created the basis for a system
forecasting the day

when radio sight, added ro sound, will per-

of electronic television,

form a useful public service.

Today the Radio Corporation of America
is owned by nearly a quarter of a million
stockholdersin 48 states. No one person owns
as muchas Y2 of 1% of itsstock. Achievements
of the past 18 years are a tribute to the Ameri-
can tradition of service in the public interest
through private initiative and ownership.
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A Bit OFf Introduction

By THE EDITOR =—————

ADIO DAILY, the national daily newspaper of a great indusiry, is happy
lo present to the radic world its first yearly edition of RADIO ANNUAL.
Whether one thinks of radio as an art or as o business, it has become one of
the world's greatest industries, the enterfainment medium for many millions
and a fremendous force for cultural and educetional enlightenment. To Hs
everlasting credit, it is the cleanest and most wholesome medium of public
expression in the world. Its ramifications are many. Hundreds of its important
elements doveldil in synchronic precision. Television is just over the hill
And so—
L] a

N THE pages that follow, RADIO DAILY.

through RADIO ANNUAL, presenis o prac-
tical and working guide lo Radicland and a
picture of what's what and who's whoe in the
radio field. Siatistical and informative data
has been gathered from the four corners of
the world. For ready relerence, the volume
has been hbroken down info three maor sec-
ions: I, "Stations and Networks.” the back-
ground of the industry: I, “Backsiage.” which
includes the studio and all elements entering
into the production side of radio; IIl, “The Busi-
ness Side.” covering the imporian| part played
by the adverilising agency, the station repre-
sensative and the sponsor before the program reaches the mike. Lesser but
important departments include “The Literary Side.” “The Legal Side,” “The
Cultural Side,” “Television,” "The Technical Side” and a comprehensive
“"Foreign Section.”

mADID ENNUAL has been an entire year in preparation. It has had
the complete and enthusiaslic cooperation of every branch of radio.
To the various government deparimenis in Washington and New York. to the
Federal Conmununications Commission. the Notional Association of Broad-
"casters, the Federal Trade Commission, the Ceolumbia Broadcasting System,
the National Broadcasting Company, the Mulual Broadcasting System and
the many others who have helped (o

make the accuracy and completensss -

of the following pages possible, the edi- M %%‘
tor takes this opportunity of expressing =
his sincere thanks and appreciation.
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Radio time alone is worthless. Its
value is determined by the use made
of it. Transamerican was founded
on the conviction that the program
is the most vital element in broad-

casting.

The soundness of this conviction
is evidenced by sales totalling five

millions of dollars.

TRANSAMERICAN BROADCASTING
AND TELEVISION GORPORATION
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YOU LIKE

...By the number of local accounts ‘\Y'%

on the station.

... By the number of spot national
accounts on the station.

... By the number of station feature
programs. (And all sponsored|)

...By Cost per Listener.

WNEW delivers more listeners for
the dollar spent than any sta-
tion in Metropolitan New York.

NEW YORK
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pletely, for distribution shortly
after the first of each year, and
issued to Radio Daily subscribers
as part of Radio Daily Service.
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DoN Lee BROADCASTING SysTem

AEFILIATED Wil

MUTUAL BROADCASTING SYSTEM

TIE OAY BIMEL BTRALY

Los Anoeres, CALISORMIA

International News Service
235 East 45th Street
New York, N y.

Gentlemen:

Commencing Japuury 1, 1938, we are going to
depend upon INS exclusively for our news
service. We ere happy to sttest to the fact
that we have found your service not only time—
ly and accurste, but have also found it suf-
ficiently inclusive so that we could afford

to discontinue one of the other news services
to which we formerly subscribed.

In discussing the adoption of your service
with any of our stations, you may feel free
to refer them to me for a testimonial re-
garding the adequacy and efficiency of the
service that we are enjoying from INs,

With every good wish for your continued
success, 1 am

Very cordially yours,
Lewlis Allen Welss
General Manager




* RADIO -

Past - Present - Future
By

DON CARLE GILLETTE
L Editor Radio Daily @

@

ESS than two decades ago, radio broadcasting as it exists at present was not
believed possible except by a small handful of persons.

Today it is taken for granted by everybody.

What new wonders it will unfold a generation from now, or even sooner, is up to
those same men of vision who have the courage to carry through despite the doubts
of the skeptics.

Mediums of entertainment and methods of business are continually changing or
being replaced to conform with new inventions and new patterns in mass thinking.

Minstrelsy came and went. Vaudeville did likewise. The legitimate theater is
on its last legs.

Radio entertainment, in so far as type of program is concerned, has pretty much
followed the same course that was trod by the stage, and it is only in recent years
that a few strictly radio formats have been developed to a point where they belong
specifically to radio.

Whereas the engineers and technicians of radio have made steady improvement
in the mechanical end, the producing department has shown less enterprise and
ingenuity; much of today’s dramatic radio fare, for instance, is the equivalent of the
old-time “mellers” of stage and screen.

Radio’s popularity in the years to come will depend entirely on the broadcasters’
ability to hold the public ear by improvements, innovations and periodical fillips to
revive interest when it falls into one of those inevitable ruts.

The stage lost out because it stubbornly refused to admit that any other form of
entertainment could ever take its place.

Radio will insure its own permanence by bearing in mind that something else
can replace it unless radio itself changes with the times.

S— = @ ——
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Biank & Stoller, Fhoto

BROADCASTING

HE primary objective of broadcasting should not be
money-making but the meeting of the public demand J

for a service that is dependable, impartial and fair to all

American interests and free from features that are

offensive or hurtful.

A very large percentage of our population of all ages
listens daily to broadcast programs. They are heard in
the homes in cities, towns, hamlets, and on the farms.
They reach the people whether at work or at play. Sta-
tion managers are under a direct and great responsibility
for the character of these programs, Programs in Amer-
ica today are in many respects superior in quality. There
is, however, room for great improvement if this agency
is Igllllly to meet the reasonable demands of the listening
public.

Informed social vision will point the way to an increas-
ingly entertaining, wholesome, instructive and acceptable
service.

Frank R. McNinch

Chairman,
Federal Communications Commmission

[ i
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CONCERT

Tenor Star of the Metropolitan
OPERA ~ CONGCERT « RABIO ~ MOTION PICTURES

Currenl season hooked solid 1o fune Isi—appearing in
coticert Uyoughout nerica, fifth scason Metropolitan
Opera Company, and as quest ster on owlstanding radio
programs — including Ford, Chesterficld, Coca-Cola, efe.

[ RR— o . -
. Cud . Saltr

ST I

VICTOR RED SEAL RECORDS KNABE PIANQ
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RADIO FACTS
and FIGURES

There were 723 licensed broadcasting stations in the U. S. at the beginning of 1938;
also 20 licensed experimental television stations.

L ]

Number of network stations as of Feb. 1, 1938 were: NBC, 143; CBS, 115;
Mutual, 76.

Out of some 31,500,000 American families, more than 25,000,000 have radio sets;
4,500,000 homes have two or three sets, and there are in excess of 5,000,000 radic-

equipped autos,
-]

Radio time sales in 1937 exceeded $125,000,000, compared with $108,000,000
in 1936; national network billings accounted for about 55 per cent of the amount.

-]

Approximately $500,000,000 was spent by the public in purchasing 8,000,000 radio
receiving sets in 1937, against 8,248,755 sets sold in 1936, when the alf-time record
was set.

o .

Amount spent on radio talent in the past year is roughly estimated at $45,000,000.
(4]

A survey by the magazine Fortune on favorite pastimes gave radio first place with
18.3 per cent; movies, 17.3 per cent; magazines-books, 13.8 per cent; hunting-fish-
ing, 11 per cent; watching sporting events, 10.4 per cent; newspapers, 7.1 per cent.

L

The average home radio set is in use a total of four hours daily.
L

Music averages about 62 per cent of total program hours on U. S. stations.
&

The 718-ft. KDKA antenna at Saxonburg, Pa., is the highest welded structure in
the world.
L ]

Radio sets are replaced every three years, on an average.

———e N - e
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“COCOMALT"”

presents

% JOE PENNER +*
h 751 ;'.G‘E'\V

EVERY SUNDAY EVENING

COLUMBIA COAST-TO-COAST NETWORK
TIME
5:00 P.M. CENTRAL 6:00 P.M. EASTERN
7:00 P.M. MOUNTAIN 8:00 P.M. PACIFIC

SCREEN—RKQO RADIOC PICTURES, INC,
"ROLLING STONES” wow i production
“BING BANG BAILEY™ /u preparaiion

Address:

8665 Sunset Boulevard — Hollywood — California ‘




Ten Outstanding Radio

News Events of 1937 .
< i

Frank R. McNinch Succeeds Late Anning S, Prall as Chairman of FCC
and Orders Drastic Changes in Commission.

American Federation of Musicians Forces Broadcasters to Hire More
Musicians.

E
NAB at Special Meeting Votes Reorganization and Raise in Dues.
L

Unions Launch Organization of Radio Workers, Resulting in Wide-
spread Adoption of 40-Hour Week, Wage Increases, Etc.

L
John Elmer is Elected President of NAB, succeeding C. W. Myers.
=3

Warner Bros. Pictures Revealed as Having 65 per cent Control of
Transamerican.

o
WLW Line is Established as Potential Fourth National Network.
®
Congressional Probe of Radio Demanded in Several Bills,

@
Elliott Roosevelt Becomes Head of Hearst Radio,

Paul M. Segal, attorney, suspended for irregular practices before FCC;
charges against George S. Smith dismissed.

. a1
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MILESTONES

important and interesting

. steps in the progress .
of commercial radio
&0
First patent on a wireless system was granted July 30, 1872, in the U. S. to Dr.
Mahlon Loomis of Washington, D. C.

°
Marconi sent and received his first wireless signals across his father’s estate in 1894.
°

First signal to be sent across the Atlantic was plucked by Marconi in Newfound-
land on Dec, 12, 1901.

Broadcasting as it is known today ‘officially” started Nov. 2, 1920, when KDKA
of Pittsburgh aired the Harding-Cox election returns. Station operated under an
experimental radio-telephone license until Nov. 7, 1921, when its regular broad-
casting license was issued.

First station to obtain a regular license for broadcasting was WBZ, Springfield,
Mass., which was issued a license by the Department of Commerce on Sept. 15,
1921, while WWJ, Detroit, was licensed Oct. 13, 1921, although it opened experimen-
tally on Aug. 20, 1920.

First radio station to broadcast a play by television was WGY, Schenectady, which
transmitted “The Queen’s Messenger,” a one-act drama, on Sept. 11, 1928.
®
Warner Bros. was the first film studio to go on the air with a program—the
weekly “Vitaphone Hour” over CBS in 1928.

)
A telephone tieup between WEAF, New York, and WNAC, Boston, on Jan. 4, 1923,

was the first “chain” broadcast; first multiple station hookup took place in June
of same year.

Dempsey-Carpentier fight was the first boxing match to be aired, with Major
Andrew J. White as announcer, on July 2, 1921,

®
Opening of Congress was broadcast for the first time on Dec. 4, 1923,

)
First international program was rebroadcast by WJZ from Coventry via Houlton,
Me,, in 1924,

®
First coast-to-coast broadcast took place Jan. 1, 1927, when a Rose Bowl football
game was aired.

)
First round-the-world broadeast sent from Schenectady on June 30, 1930.

®
President Roosevelt inaugurates “fireside chats” on March 12, 1933.
®

_WLW in Cincinnati starts operating with 500,000 watts, first and only station
with such power (experimental).

e
29R(139P§6starts television tests from Empire State Building, New York, on June
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. NATIONAL NETWORKS

| M. H. SHAPIRO
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NQUESTIONABLY one of the most healthy and progressive industries
in the world, the major networks, virtually without knowledge of
depressions, much less recegsions, have never taken a step backward

since their inception. Continuous progress, both financially and as public
servants, has marked each successive month of their comparatively short
histories, with the lucrative 1937 score showing a 16 per cent increase
in gross receipts for the three major companies. Of the record breaking
total of approximately $69,200,000, NBC contributed $38,651,286, up i2
per cent, for both the Red and Blue webs. CBS gross billing totaled
$28,722/118, an increase of 24 per cent. Mutual billings for the year were
not far from the $2,000,000 mark. The general trend at the close of the
year was highly encouraging, as evidenced by the December billings.

During the year 1937, NBC the radio network, and are con-
adc_led 41 stations (although not tinuing to write it, daily.
quite as many markets), bringing Fducational side was strongly

the grand total for the Red and advanced, with NBC hiring Dr.
Blue to 143 stations, with more ad- Tames R(’)Wland Angell, former

ditions in line for 1938. CBS added Yale University prexy, as educa-

21 stations and 18 markets, 3 out- tional counselor. CBS formulated

gz:n;:;’nggii]rgg.lv:dg;gng tt?)ttai 001_% its Adult Educational Board, com-

108 at the close of the year. For prised of a strong array of nation-
1938 additional outlets have been ally known educators and publi-
set. Mutual, which began the year  c¢ists. NBC brought Toscanini to
with 20 odd stations, increased the conduct its own symphony orche_s-
chain to 76 all told. In each in- tra to match CBS’ New York Phil-
stance, whether NB(’s two chains, harmonic broadcasts. Mutual has
CBS or Mutual, the wattage added likewise sought to leave no stone
was a considerable factor. unturned in an effort to maintain
Apart from newcomers, increased good music and educational fea-
power grants to numerous outlets tures.
further boosted the wattage, while For 1938 the financial outlook is
NBC and CBS expansion plans better than ever. The major net-
were much in evidence as to new work executives are busy concern-
equipment and facilities. Adver- ing themselves with new develop-
tisers and their agencies have ac- ments, problems and obligations to
tually written the success story of the vast listening public.

(For complete network section please turn to page 129)
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M. H. SHAPIRO

Associate Editor RADIO DAILY

position financially during the year 1937 as compared to the year

G ENERALLY speaking, the individual station found itself in a stronger

previous. A spot business recession made itself felt in the late fall,
but this was considered more or less a part of the same aspect that con-
fronted many other industries at the time,

For the coming year the broad-
casters will be under additional
overhead of serious nature, par-
ticularly the independently owned
affiliated outlets of major webs.
The increased burden imposed by
the AFM requires a minimum of
$1,500,000 to be absorbed in extra
musician salaries by the affiliates
alone. What, if any, additional bur-
den will be imposed upon the whol-
ly independent stations remaing to
be geen at this writing.

Two major problems that con-
fronted the broadcasters in 1937
were the AFM demands and the
decision to reorganize the NAB,
brought to a head as a result of the
musician situation. Outcome of the

1
I
i
i

reorganization plan for the trade
association will be found in another
section of this volume pertaining
to the NARB.

Usual percentage of Construe-
tion Permits for new stations were
issued by the FCC during the year,

and Increases

important power
were granted numerous outlets.
Appointment of Frank R. McNinch
ag Chairman of the FCC and the
resultant new setup and procedure
is generally regarded as being a
fair one. Utterances by Chairman
MeNinch and other commissioners
indicate no drastic changes in
policy beyond what hag taken

place.

]

(For complete station information please turn to page 159)
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TELEVISION AND THE
RADIO INDUSTRY

By David Sarnoff

President Radio Corporation of America, and Chairman of the Board
of the National Broadcasting Company

D

1=r “BADIO—which grew from the seed planted by physmlsts to the point

| \:..Wheze it affects the life of nations — has

“arrived,” but only

at an early station on its journey. We are just beginning to enter,
in any practical way, the fascinating domain of ultra-high frequencies
—in which radio sight will be added to radio sound.

RCA EXPERIMENTAIL STATION

Television emerged from the labor-
atory “into the open air” on June 29,
1936. At that time RCA engineers
began {ransmitting television images
from the RCA experimental station at
the top of the Empire State Tower,
New York City, to receivers at selected
observation points throughout the
metropolitan area. As a result of con-
tinuous experiments under actual serv-
ice conditions the transmitting anten-
na and much of RCA’s other televi-
sion equipment has been remodeled
several times.

TELEVISION ENGINEERING
PROGRESS

Week by week and month by month
television engineering progress has
seemed slow and difficult. Yet when
we look back today over the relatively
short period thal separates us from
our first television field tests we can
observe a number of definite and prom-
ising achievements.

Whereas in 1936 each separate image
was scanned with 343 lines, today we
are scanning with 441 lines. This
standard of picture-definition is now
generally regarded as satisfactory. Dur-
ing the past year the color of fele-
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vision pictures has been changed from
green to black-and-white, and their
brilliance greatly increased. The size
of the picture has been increased from
approximately 5 x 8 inches to 7% x 10
—almost double the area. In addition,
important progress has been made in
projecting television pictures of ap-
proximately 3 x 4 feet onto a screen.
Kinescopes and other articles of tele-
vision equipment have recently been
made available to amateur experimen-
ters.

TELEVISION PROGRAMS

These are some of the technical ad-
vances in television accomplished by
RCA engineers during 1937. Mean-
while, the broadcasting service of RCA
—the National Broadcasting Company
—has been operating an experimental
television studio in the RCA Building,
and has also made significant progress
in the development of television pro-
grams. Lighting and make-up, sound
effects, scenic design and studio archi-
tecture, as well as the manipulation
and coordination of television cameras,
have been the subject of continuous
sludy and experiment by NBC engi-
neers and program specialists. New
technigues for the writer, the director,
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and the actor are being explored. Prac-
tical experiments with outside televi-
sion pick-up equipment are now under
way. It has become apparent that the
television program must blaze many
new trails in order to develop a form
of presentation fitted both to the scope
and limitations of the new medium.

Ultimately television will create its
own individual art form—a fresh and
unique world of illusion. It will sup-
plement the clder arts of stage, motion
picture, and sound broadcasting, and
supersede none.

TELEVISION TALENT

In the world of creative and expres-
sive art the hardest question which
television propounds is that of sup-
plying talent. Television broadcasting,
even more than sound broadcasting,
will be the great consumer of art. It
will constantly demand more and bet-

ter writers, musicians, actors, and
scenic designers—new thoughts, new
words, new songs, ne wfaces, new
backgrounds. Unlike a play on the

stage or a motion picture which may
run for a year, the television program,
once it has been shown to a national
audience, is on the scrap-heap. It is
finished. Television will c¢all for a
whole new generation of artists,

COMMERCIAL TELEVISION

In evolving a satisfactory program
technique we have already learned
that television programs will cost much
more money than sound broadcast pro-
grams, If television programs are to
be provided through the support of
commercial sponsors, advertisers must
first be furnished with sufficient circu-
lation to justify their expenditures.
Here we have the dual problem of si-
multaneously creating a cause and an

effect: we must create large audiences
in order to support costly programs,
and we must build costly programs in
order to attract large audiences.

FACILITY PROBLEMS

To meet the requirements of a na-
tionwide television service, vast sums
of money must be invested in new fa-
cilities. The present range of useful
television signals is less than 50 miles,
The creation of even limited networks,
with connection by coaxial cable or
radio relay, is a highly expensive un-
dertaking. As in every other pioneer-
ing development and rapidly changing
art such investments cannot be made
without risk. I believe, however, that
the same American pioneering spirit
of private enterprise which has given
us great systems of {ransportation and
communication, and has produced the
great industries of the automobile, mo-
tion picture and radio, will likewise
provide us with a nationwide system
of television.

THE NEW INDUSTRY

Radio has already furnished exten-
sive employment to both capital and
labor. In television, the newest child
of the radio art, we can foresee an-
other vigorous industry which will pro-
vide many new avenues of employment,
and will furnish opportunities to the
younger generation looking for careers
in new fields.

We can, I believe, look forward to
the ultimate establishment of an Amer-
ican television system, which, like our
present system of sound broadcasting,
will employ many thousands of work-
ers, will offer a unique advertising serv-
ice to American business, and will ren-
der a free educational and entertain-
ment service to the public.

(For complete television information please turn to page 443)
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By A. B. CHAMBERLAIN,

Chief Engineer
Columbia Broadeasting
System, Ine.

HAT the power output from one microphone is so small that it would

require the combined output of twenty-four hillion microphones—or
about twelve to every human being on earth—to produce sufficient power
to light an ordinary 40-watt electric light bulb. Broadeast microphones
produce only 00000000166 watts. This is amplified thirty trillion times
(30,000,000,000,000) before being broadcast from a 50,000-watt station.
This is accomplished without distorting the character of the original
complex gound wave.

SOUND WAVES stations and interference created by
lectrical ises—both
That radio waves travel with the i;%;;cla noises—both man made and
same velocity as light—186,000 miles
per second. This is equal to a distance 1937 BROADCAST HOURS

seven and one-half times around the
world? Audio signals transmitted over
telephone circuits, such as are used
for network transmission, have a vel-
ocity of approximately 20,000 miles per
second. Contrast this with the speed
of sound waves, which is approximately
1100 feet per second. Becauge of the
difference between the speeds of radio
and sound waves, a broadcast listener
in California. or a short-wave listener
on the opposite side of the world, can
hear a program broadcast from the
stage of a New York CBS Playholuse
before a spectator seated in the last

row of the orchestra hears it. FADING

That more than 3,250,000 hours of
broadcasting took place in the United
States this past year? Nine stations
operated by CBS originated 100,000
programs during this period. Of these
100,000 programs 20,000 originated for
the Columbia network from the New
York studios alone. This vast amount
of entertainment was made available
to 25,000,000 radio homes and 4,000,-
000 radio equipped automobiles. There
are at the present more than 100,000,-
000 radio listeners in this country.

That fading is caused by the “sky”
OPERATING FREQUENCY and “ground” wave signals, radiated
from a single location, arriving at the

That radio engineering is one of the point of reception over paths of dif-

most exact of sciences? The operating ferent distance? This results in the
frequency of most _A;ngrlfian ].Otioa% signal being received at different in-
cast stations 1s mainialned wi At tervals of time. Broadcast receivers
cycles of its assigned frequency. At that use automatic volume controls
%.000 kflloqlrclfs, this treliore(s)ilétsmaillldig\r.’lla— compensate to a great degree for “car-
lon of only len paris in : rier” frequency fading but are not cap-
able of eliminating “selective” fading,

RECEPTION which is the result of the “carrier

That geography has a lot to do with wave” and side band or audio frequen-
radio reception in your home? The cies fading at different time intervals.
primary service area of a broadcast This phenomena identifies itself by
station is dependent upon the station “mushy, distorted” reproduction. Fad-
location, frequency, power, soil con- ing is a transmission evil which engi-
ductivity, topography, antenna radiat- neers are continually investigating in
ing efficiency, interference from other the hope of eventual reduction or pos-
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sible elimination. During the past few
years the use at many stations of so-
called ‘“anti-fading” antennas has
greatly improved this condition.

WIRE LINES

That more than 60,000 miles of wire
lines are used, on a permanent basis,
to distribute broadcast programs
throughout the country? The Colum-
bia Broadcasting System, the world’s
largest broadcasting network, is com-
prised of 111 stations located in the
principal cities of the United States,
Canada and Hawaii. The amount of
electrical power consumed by these
CBS stations in one year would operate
the average receiving sel three hours
per day for 250,000 years.

PERFORMANCE STANDARD

That all broadcast stations must, ac-
cording to regulations, operate with
good engineering practice? A modern
station should he capable of stable
high-fidelity performance from micro-
phone input to antenna output inclu-
sive. Satisfactory performance stand-
ards, as present, are as follows:

(A) Studio acoustical properties
should be properly related to equip-
ment performance characteristics. The
average reverberation period should bhe
optimum for a given studio size and
should be substantially the same at all
frequencies from 50 to 8000 cycles per
second.

(B) The audio response from micro-
phone input to antenna output should
be uniform from 50 to 8000 cycles per
second.

(C) Overall audio distortion should
not exceed 3% r-m-s from 50 to 8000
cycles per second at 95% modulation
with full rated antenna input power.

(D) Extraneous noise and hum mod-
ulation should be 60 decibels, unweight-
ed, below 100% modulation.

(E) Radic frequency harmonic sig-
nal intensity at one mile should be 70
db or more below fundamental signal
intensity.

(F) The carrier frequency should be
maintained within =10 cycles per sec-
ond of the assigned frequency.

(G) Antennas should produce an ef-
fective field intensity at one mile, with
one kilowatt antenna input power, cot-
rected for attenuation of at least 160
mv/m for low-powered stations and
230 mv/m for high-powered stations.

INTERNATIONAL BROADCASTS

That international broadcast station
activities in this country reached a new
high this year? More than 200 interna-
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tional program relays, originating at
many worldwide points, were sent to
CBS audiences in the United States.
CBS international station W2XE, oper-
ating on its five assigned frequencies,
was on the air more than 5,000 hours
during the past year and fransmitted
12,000 programs, many of which were
arranged for W2XE’s international au-
dience cnly. Thousands of letters ad-
dressed to station W2XE were received
from 38 foreign countries and from
nearly every state in the Union. The
operating schedule, as related to fre-
quencies used by this station, is
changed several times annually in or-
der to render maximum service at dis-
tant points. The best frequency for
optimum results is, in general, depend-
ent upon time of day and season of
the year. This station uses high-gain
directional antennas which radiate a
maximum amount of energy either in
the direction of Europe or toward Cen-
tral and South America.

EQUIPMENT DEVELOPMENTS

That although the improvement in
the fidelity of transmission and recep-
tion is a gradual transition process,
there were many recent outstanding
circuit and equipment developments
resulting in more efficient technical op-
eration? These developments include
the Doherty circuit wused in high
powered broadcast transmitters; stabil-
ized or negative feedback used in both
audio amplifiers and in broadcast trans-
mitters; the uni-directional micro-
phone; the automatic peak volume lim-
iter; the shunt-fed antenna; high, uni-
form cross-section, anti-fading vertical
radiators; new and greatly simplified
measuring equipment used for routine
checking of station equipment per-
formance; greatly improved receiving
sets; all-wave antenna kits; automatic
tuning.

RADIO SPECTRUM

That less than one-half of the broad-
cast stations in the country are affiliated
with national networks? Of the total
usable radic wave spectrum, the broad-
cast band 550 to 1600 kilocycles inclu-
sive occupies only three-tenths of one
per cent (0.3%) of the radio spectrum,
which includes radio frequencies from
10 to 300,000 kilocycles per second. A
broadcast channel is 10 kilocycles wide.
Contrast this with the present-day tele-
vision channel which is 6,000 kilocycles
in width. A single television channel
would, on the present basis used in
allocating broadcast stations, accom-
modate 4000 broadcast stations.
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Production in the broadecasting in-
dustry reached its highest peak in the
past year. Financially, technically and
generally, 1937 was the most successful
vear enjoyed by the industry in its brief
history. The three major networks, Na-
tional Broadeasting Company, Colum-
bia Broadcasling System and Mutual
Broadcasting System, showed a total
gross billing for the year of $69,200,000,
an approximate increase of 16 per cent
over 1936. Technical advancement
brought renewed efforts in the television
fleld, and 30 new broadcasting stations.

Program production was brought
closer to Hollywood when both Warner
Brothers and Metro-Goldwyn-Mayer en-
tered the broadcasting field by produc-
ing radio shows for comimercial inter-
ests. NBC, because of the added impor-
tance given to Hollywood by radio,
shifted its west coast headquarters to
that city from San Francisco. Many
large shows were removed from New
York to Hollywood either to draw upon
the vast talent resources of that city,
or because their stars had film commit-
ments. Columbia Broadeasting System
launching a new expansion projeet to
tacilitate the handling of programs
from the west coast.

The networks, in addition to financial
gains, continued to build station affilia-
tions in a fight for supremacy. NBC,
with its two webs, added 41 stations,
bringing its total number of affiliates to
143; CBS, with 21 additions, brought
its total to 115, while Mutual can now
boast of a coast-to-coast network of 76
stations.

Union activities during the past year
entered the production phase of broad-
casting with a splurge. American Fed-
eration of Musicians battled with the

ACKSTAGE

RADIO PRODUCTION DURING 1937

NORMAN S. WEISER

RADIO DAILY
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entire industry in an attempt to put
more musicians on the payrolls of the
radio stations. AFRA came into being,
and embraced all radio talent exclusive
of musicians. American Communica-
tions Association, formerly known as
ARTA, organized the technical staffs
of radio stations with resultant 40-hour
week, wage boosts and other conces-
sions from employers. Towards the close
of the year, ACA widened its scope to
embrace all station personnel. AGRAP
was organized and niade rapid strides in
its efforts to organize in a well kait
organization all announcers and pro-
duction men.

Dramatic programs came into their
own, with both NBC and CBS offering
Shakespearean cycles as sustaining fea-
tures, MBS joined the parade with Or-
son Welles and his troupe presenting a
radio adaptation of Les Miserables.
Seript shows showed remarkable in-
creases, while an effort was made to
divest juvenile programs of all blood
and thunder. International broadecasts
were frequent, and a close commerecial
alliance with Canadiau broadcasting sta-
tions was made when numerous spon-
sors added the Canadian network to
their American chains. Program pro-
ducers became aware of the growing
trend towards guality musie, and advo-
cated same to the industry.

The broadecasting year 1937 left a
high mark for the industry to shoot at
during 1938. Production has reached a
high state of perfection in so far as
broadeasting is concerned, and is now
concentrating on its next problem of
major importance, Television. The ad-
vancement of 1938 will largely depend
upon the advances made in that field.

(200 pages of complete production date—see page 465)
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RADIO ABROAD

U. S. Radio Industry’s Progress Abvoad Is Paced by Lfficient Service
of U. 8. Dept. of Commerce.

&

The American radio industry’s progress during the last 12 months in the foreign
market has been paced by the splendid and comprehensive service rendered by the
Radio Section of the Electrical Division of the Bureau of Foreign and Domestic Com-
merce of the United States Department of Commerce.

It is the Radio Section, one of the major trunk lines leading to the Federal
central switchboard of American business, which keeps the industry abreast of the
changes abroad and which correlates the unending flow of statistics upon which the
successful pursuit of foreign markets is predicated.

The scope of the Section is compre-
hensive, embracing as it does the man-
ufacture of all receiving and trans-
mitting equipment as well as the
operations of the industry, the ex-
change of foreign and domestic short-
wave programs included. Obviously,
much of the data thus placed at the
disposal of the American industry can-
not otherwise be obtained.

To a marked degree, radio entails
peculiar demands. It is essential that
the Federal government, through its
accredited agents abroad, note the
widely varying conditions and inter-
pret them in terms of world changes,
prospective markets and required adap-
tations. Differing characteristics, tastes
and customs are vital factors in the
correct marketing approach.

The changing political complexion of
Europe, and the altering complexion
elsewhere, serve to further emphasize
the value of other Bureau divisions to
the radio industry. Important among
them the Economic and Technical Divi-
sions. The sphere of the Commercial
Intelligence Division is indicated by its
appropriate title. The Commercial
I.aws Division, among other valuable
services, provides assistance in foreign
industrial property problems —trade
marks, copyrights, patents, unfair com-
petition, ete. It also assists in adjust-
ing difficulties and disagreements aris-
ing out of foreign commercial trans-
actions.

From the Bureaws Tariff Division,
the American radio industry receives
speedy reports of all changes in cus-
toms tariffs, trade regulations and
commercial policy. Available as well
are latest information on preparing ex-
port shipments, new trade agreements
and foreign customs decrees.

Probably one of the most valuable
contributions of the Bureau is the
statistical service which shows the
amount of a given commodity — sets,
tubes, parts, etc.—-imported from all
leading countries into a particular for-
eign market. This service, coupled
with basic data on population, re-
sources and production, permits the
exporter in the radio fleld to accu-
rately gauge his trade possibilities.

Reference already has been made to
the part played by national and pro-
vineial tastes and customs in the suc-
cessful exploration of the foreign radio
market. The Bureau’s Radio Section as
the result of its studies has valuable
suggestions to make for the exporter’s
guidance. Not infrequently, appear-
ance, color and design, including those
of labels, may prove a factor.

The Bureau's Specialties Division is
now engaged in preparing a series of
non-technical publications for the ex-
porter covering advertising methods.
Meanwhile it provides lists of foreign
advertising media and lists of foreign
advertising agencies.

(For complete foreign information please turn to page 925)
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PREPARING
TELEVISION BROADCASTING

By
DR. ALFRED N. GOLDSMITH

(Consulting Industrial Engineer)

VR __

"FOR

Television will be the next tmportant step in the progress of
entertainment, It is rapidly gaining momentum and will soon be

with us.

The article that follows, by the recognized authority,

Dr. Alfred N. Goldsmith, should be extremely helpful to broad-
casters who now hawve the opportunity, at wmintmum trouble and
expense to prepare for the advent of television so that this potent
force, when it comes, may be skillfully and economically handled
and met with wide public response—Jack Alicoate.

TELEVISION RESEARCH

Television broadcasting has attracted
congiderable attention in the press dur-
ing the past several years. Elaborate
researches in the leading radio labora-
tories have been carried out aimed at
the improvement of television methods;
and engineering development in that
fileld has proceeded with considerable
yapidity. As a result, new and prom-
ising methods of television transmis-
sion and reception have been worked
out to some extent. Experimental tel-
evision transmissions have been carried
out in several cities but no regular or
commercial television broadeasting
service has been established nor is
such a service an immediate prospect in
the United States. A television broad-
casting service (with some interrup-
tions) exists in London, but the pub-
lic has not as yet responded on any
considerable scale by purchasing re-
ceivers.

TELEVISION EXPENSE

The present American broadcasters
are naturally interested in this field,
which may present attractive prospects
to them in due course. There is a ques-
tion as to the best way for them to
prepare for television broadcasting at
minimum expense and inconvenience,
There is naturally room for consider-
able difference of opinion as to the

&

urgency of such preparation and the
extent to which it is economically justi-
fiable and feasible. For one thing, cor-
porate and national economic judg-
ments are involved. Yet certain gen-
eral suggestions may be helpful in this
connection.

If a television broadcasting system
is studied, it is found to consist of a
number of elements. These will be
briefly described and their present im-
portance considered, with some sug-
gestions to the present broadeaster as to
preparation for their use in television.

TELEVISION STATIONS

Every television station will utilize
an ultra-high-frequency transmitter lo-
cated on as high an elevation as prac-
ticable, and centrally placed within the
area it is planned to serve. The recep-
tion range extends perhaps 20 to 40
miles from the transmitter depending
on local conditions. While the imme-
diate purchase or construction of a tel-
evision transmitter might not be justi-
fied in some cases, the study of suit-
able locations for such a future trans-
mitter is in order. Further, larger
broadcasting stations might be justified
in establishing in the reasonably near
future an experimental low-power ul-
tra-high-frequency telephone broad-
casting transmitter for the experimen-
tal study of transmission and reception



LANNY ROS$

RADIO—

CGENCRAL FOODS 1 032-37
PACKARD fOTOR CAR CO 193738

UNDER CONTRACT TO

|

|

|
COLUMBIA PICTURES CORP. |
\




at various points within their corres-
ponding territory. Facsimile transmis-
sion from such a transmitter is not diffi-
cult and may add to the interest and
ultimate commercial value of the ex-
periment. In this way, the new audi-
ence available to ultra-high-frequency
transmissions may be built up, and the
advertising aspects of such transmis-
sions can be explored.

TELEVISION STUDIOS

Studio equipment for television is
both extensive and expensive. The es-
tablishment of studio facilities at this
time may not be warranted in most
cases, but the location of a suitable
studio for future television purposes
may merit study. Such a studio should
preferably be placed close to the trans-
mitter location to reduce interconnec-
tion costs. On the other hand, since
television studios will be {fairly large
and since they do not fit readily or
economically into office-building sur-
roundings, it may be more practical
to locate them in the suburbs. In that
case, they may bhe connected to the
transmitter either by a radio-relay link
{for example, of the micro-wave type)
or by means of a coaxial-cable connec-
tion. Adequate power supply for stu-
dio lighting, transportation facilities for
actors, and the like must be provided
when the time comes. Experimental
work on a small scale on micro-wave
telephone relaying may prove to bhe
useful.

PERSONNEL

The personnel required for television
will in considerable measure overlap
with those now used for sound broad-
casting (just as the present sound mo-
tion picture actors include many who
were successful in the ‘“silent movie”
days). However, there are undoubtedly
some who will fall by the wayside when
television comes. It is desirable to
study available radio talent so as to
have a list of artists who, when tele-
vision comes, may still be suitable for
that field. It might also be worth while
occasionally to rehearse such actors in
costume on a simple conventional set,
so as to accustom them to television
conditions (using a few spot lights and
swinging microphones for that pur-
pose). This will also accustom the ac-
tors to memorize their lineg and “busi-
ness.”

TELEVISION PROGRAMS

Program production for television re-
quires a different technique from that
for present sound programs. Accord-
ingly script writers, directors, and an-
nouncers should be carefully scrutin-
ized as to their future suitability in
that field. New contacts with persons
who may be useful in the television
field along such lines should be estab-
lished by the prospective televigion
broadcaster.

SPONSORS

It would also be well for the tele-
vision broadcaster to study the availa-
bility and needs of advertising clients
for television programs. It may be
found that clients not now available
would be particularly attracted by the
television type of program as showing
their product in a particularly favor-
able and attractive light. Wherever
appearance and motion add to the ap-
peal of a product, this may particularly
be the case.

PRODUCTION

The economics of television program
production require careful considera-
tion. It appears certain that television
programs will be more costly to pro-
duce and to transmit than present sound
programs. Accordingly the entire rate
structure will require revision. Thought
must be devoted to such questions as
the most desirable program duration.
A one-hour television program may
prove far too long as a general rule,
and even 5-minute or 10-minute pro-
grams may become more common than
is now the case. Program construction
will take careful planning on the part
of the prospective television broadcast-
ers.

The present broadcasters should be
able to place themselves in readiness
for television, without excessive con-
fusion during the transition stage, by
devoting some thought at this time to
the suggested subjects and by carrying
out modest experimentation along allied
lines as presented in the preceding. In
this way the broadcasting industry can
prepare for an expanded (and presum-
ably useful and profitable} career when
television broadcasting becomes feas-
ible as a service to the general public
and for commercial use.

(For complete television information please turn to page 443)
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WILLIAM MORRIS AGENCY

INC.

"THE AGENCY OF SHOW BUSINESS”

FORTY YEARS OF CONTINUOUS SERVICE
TO THE ENTERTAINMENT WORLD

Mure talant from povice 1o eslablished star has
been developed by s orgamization than any
other agency in show brsnicss e tunng their
falents, solving their prablems, managing then
affairs, and presenting therr pulentialities in
every direclion an unparalleled cervice 1o
the entertainmenl werld

s

fhies o

WILLIAM MORRIS AGENCY

INC,
NEW YORK CITY

LONDON PARIS CHICAGO HOLLYWOOD
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THE EDUCATIONAL SIDE
— OF BROADCASTING —

By LYMAN BRYSON

Professor of Education, Teachers College, Columbia University;
Chairman of Columbia Broadcasting System Adult Educational Board

e

The radio is like the newspaper, the magazine, the hook, and the theatre

in being educational in spite of itself.

Whatever is broadcast will have

some effect on the thinking of whoever listens and will direct his emotions

in good ways or bad.

Professional education has long ago adjusted itself to most of these

forms of mass communication. The radio is more dangerous and can pos-

sibly be more beneficial than most of the other general educational influ-

elces.,

EDUCATION BY LOCAL STATIONS

There are three obvious ways in
which we can make educational use
of broadcasting. Omne is to take
broadcasting directly into the
schools. This is probably best done
by local stations under local direc-
tion except for some programs such
as thoge of Walter Damrosch and
the American School of the Air.
Systematic classroom instruction
cannot be put on a national net-
work. The reasons against it are
partly tech-
A large city, however, can

partly educational,
nical.
carry on part of its classroom work
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We are having a hard time trying to decide what to do with it.

by using master teachers for sup-
plementary instruction,

SUSTAINING PROGRAMS

A second phase is the use of
music, drama, editorial discussion
open forums
such as the Town Meeting of the

of current events,

Air, and all other “serious” pro-
grams for the general enlighten-
ment and cultural enrichment of
I believe that
the broadcasting companies have

the listeners’ lives.

achieved much more in this field
than they have been generally

given credit for. Doubtless too



much of sustaining time is wasted
on indifferent music, but the gen-
eral character of sustaining pro-
grams i3 constantly  improving
when judged by educational stand-
ards.

COMMERCIAL ENTERTAINMENT

The third
aspect of Lhe radio is the effect on

obvious educational

the public mind of commercial en-
tertainment. Responsibility here
Nao

one has authoritv to demand that

lies chiefly with the sponsors.

they malie greater usxe of their Lre-
mendous  educational opportunity,
There is some hope, however, that
competition for favorable attention
and a realization that stupid repe-
plugging, bad
nartistic fooling
lead the advertisers
better enter-
itself can
In this
field we are still lost in specula-

titious taste, and

dreury disgust
people, will
themselves to offer
taimment.  Itducation

have entertainment value.

tions and the way out 1s not vet
clear.

EDUCATIONAL CONSULTANTS

Since the larger networks are
now seeking advice tfrom profes-
stonal educators and even some of
the
agencies are putting educational

program-making advertising
consultants on the staff, it is cvi-
denl that the
help.

broadeasters wint
In the mecantime, the rela-
Lions between education and enter-
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tainment are being caretfully
worked out in the various college
workshops and by some of the sta-
tions that ave econtrolled by the
colleges.  Important contributions
the United
States Office of Education and by

national

are being made by

committees and confer-
Gradually

with their highly developed sense

ences. the educators,
of responsibility for cultural and

intellectual  values, are being
brought closer to the broadcasters
who have their own professional
skills and their intimate knowledge

of devices and effects.

RADIO AND THE FUTURE

In Lthis country we appear 1o be
commitied Lo a radio system Jargely
This has

advantages.

supported by commerce.
both

Bul our newspapers and magazines

handicaps and
are alse supported by commerce
and that has not prevented them
from being a major element in our
cultural life. The radio will partly
reflect and partly conlrol the de-
velopment of American life for the
next few generations, If we do not
realize its full possibilities, it will
be because the general public is not
fullv aroused to all that it might
The broadeasting industry, all
all

public spirited citizens share re-

do.

educational mstitutions, and

spansibility for the tfulure.



FOOD

Maxwell House Coffee, Kellogg Products, Kraft Cheese,
Nestle’s Condensed Milk, Lea & Perring, Borden Ice Cream,
Coca-Cola, Lima Beans Ass'n.,, Oregon Pears, Gottiried Baking,
Libby Products, and others.

DRUGS

Barbasol, Vitalis, Dr. Lyon's Tooth Powder, Hinds Honey &
Almond Cream, Lydia Pinkham Vegetable Compound,
Musterole, Zemo, Kruschen Salts, Pinex, Italian Balm, Dreskin,
Tums, Rem and Rel, 4-Way Cold Tablets, Camay, Pinoleum,
B.C. Headache Remedy, Danya, and others.

MOTOR CARS
Chevrolet, Packard, Ford, Nash, Dodge.

MISCELLANEQUS

Adam Hats, Oxydol, Edgeworth Tobacco, Domino Cigarettes,
Remington Rand, Postal Telegrams, Railway Express Service,
Drums, Eaton Stationery, Twenty Grand Cigarettes, and others

5000 Watts—DAY 1000 Wates—NIGHT

."’
y.

IDIAL 1010 - New York City




DON ALBERT

MUSICAL DIRECTOR




JOt MARTIN

TENOR

BARNEY'S
IDA BAILEY ALLEN
BORDEN'S
HOME DIATHERMY
JULIUS GROSSMAN SHOES




AVING AARONSON

COMMANDERS

ORCHESTRA CONDUCTOR

WHN




ROBERT STEVENSON

WHN ANNOUNCER

NOW ANNOUNCING

“The Goldbergs”—CBS
“Original Amateur Hour"—WHN
“Coca Cola Sports Preview”"—WHN

MANY THANKS!

RAY SAUNDERS

MANAGEMENT

MARCUS LOEW BOOKING AGENCY
1540 Breadway, New York BRyant $-7800




Early Bird with

Charlie McCarthy . . . . . . (SOLD)
Voiceof the City . . . . . . (SOLD)
Harry Glick . . . . . . (AVAILABLE)
Ida Bailey Allen ., . . (AVAILABLE)
Jimmy Jemail,

Inquiring Reporter . . (AVAILABLE)
George H. Combs, Jr. . (AVAILABLE)
Now You Decide . . . (AVAILAELE)
Boxing Bouts . . .. .. .. (SCLD)
Music to Read By . . . (AVAILABLE)

5000 Watts—DAY

/

How About It? . . . . (AVAILABLE)

Broadway Melody Hour . . . (SOLD)
WHN Original Amateur Hour (SOLD)
Your Invention . . . . (AVAILABLE)
New York Town . . . (AVAILABLE)
Hour of Champions . . . . ., (SOLD)
Bowery Mission . . . . . .. (SOLD)
Busy Line Dramas . . (AVAILABLE)
United Press News

(SOME AVAILABLE)
Airdfinds . . . ... . (AVAILABLE)

1000 Watts—NIGHT

DIAL 1010 - New York City




 FINANCIAL

".-:'. i;‘f-':. "1_;?:}.;:! |

NVESTMENT in the radic industry, in terms of actual cash, is com-
Iparatively small. This is because one of the most important elements

in the physical machinery of transmitting programs—the ether—is
obtained by license from the government without cost.

Station and network property and facilities represent an investment
of less than $75,000,000. On basis of business turnover, however,
amounting to about $130,000,000 in time sales last year, broadcasters
as a rule place a high “good-will” value on their enterprises. But FCC
spokesmen have pointed out that broadcasters are not rightfully entitled
to claim value for anything except their tangible equipment.

The manufacturing end of the business has entailed a more sizeable outlay. Lead-
ing unit here, RCA, is a hundred-million-doilar corporation, but its activities extend
beyond broadcasting into the movie, phonograph and communications fields. West-
inghouse, General Motors, General Electric and various other companies also turn
out radio sets and accessories as part of their activities, but because of mixed opzr-
ations of these concerns it is difficult to segregate the radio portion so as to arrive
at an approximate investment in this field.

Radio receiving sets in American homes represent a current investment of about
$1,000,000,000. This is bassd on 25,000,000 sets at an average cost of $40, a con-

servative calculation.

A complete section giving financial summaries and other data on radio companies

whose securities are listed will be found starting on page 769.
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No Radio Executive
complete without one!

¢ Dictograph Telephone Systems are closely
interwoven with the business life of the nation.
For these reasons:

® Flip-Finger Action: o fiddling with dials —a Hip

ol the fimger and vour connection is completec

® Split-Second Contact: Heasy trallie al the switch-
hoard can’t ~low vou up  vou contaet the voice venr wanl
when vou want i,

® Complete Privacy: Speaking ol swileh-hoards.
Dictograph Telephone System “shovt-cirenits™ vour chair-
man ol the hoard, the operator. Vs o completels effective
cure Tor Othee-Rumoritis,

® If Your Staff is More than You: A Diclograph
Telephone Svslem is josl as necessarv. Just as praclical
i a lwo-room ofhice as a honeveombed corporation. Yool
realize the trath of this when vour

® Get the Facts! Thevie contained in Booklel 22
which hristles with practical reasons-why, Weite Tor it
today!

Dictograph Inter-Communicating Telephone Systems

THE ORIGINAL LOUD-SPEAKING TELEPHONE
A Division of Dictograph Producls Co.. Inc.. 380 Fifth Ave., New York, N. Y.
Branchies in Principal Cities
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National Association |
of Broadcasters

—Its Reorganization Program
Washington, D. C., 1938

At the sixteenth annual meeting held in Washington on February 14th,
15th and 16th, the NAB Reorganization Plan was adopted without a dis-
senting vote. In accordance with the plan, seventeen geographical groups,
comprising the Active Membership, each elected its member to the new
NAB board. The seventeen directors then chose six directors at large,
making twenty-three members of the new NAB board. This board, along
with the newly appointed president, is to rule the NAB. An executive
committee of six was selected by the board as its next step under the new

NAB regime.

Ag this edition of RADIO AN-
NUAL goes to press, it remains
for the executive committee to
choose the NAB chief executive,
at a salary ranging from $20,000
to $40,000 annually. Temporary
officials were chosen until late in
Maxrch when the next meeting of
the committee is to take place.
Destiny of the NAB is now in the
hands of the following, pending the
presidential appointment:

Phillip G. Loucks (continues as
Special Counsel until March 21),

Temporary Chairman of the
Board: Mark Ethridge.

Executive Committee: Mark
Ethridge and Edwin W. Cralg rep-
resenting the clear channel mem-
bers, Walter J. Damm and Frank
Russell the regional or medium out-
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lets and Herbert Hollister and John
Elmer the smaller stations.
The seventeen district directors

are (1) John Shepard I, Yankee-
Colonial networks; (2) Harry C.
Wilder, WSYR, Syracuse; (3)7
Clair McCullough, WGAL, Lancas-
ter, Pa.; (4) John Kennedy, WPAR,
Parkersburg, W. Va.; (5) W. Wal-
ter Tison, WFLA, Tampa; (6) Ed-
ward W. Craig, WSM, Nashville;
(7) Mark Ethridge, WHAS, Louis-
ville; (8) John Fetzer, WKZO,
Kalamazoo; (9) Walter J. Damm,
WTMJ, Milwaukee; (10) John J.
Gillin, WOW, Omaha; (11) Ear] H.
Gammons, WCCO, Minneapolis;
(12) Herb Hollister, KANS, Wich-
ita, Kans.; (13) 0. L. Taylor,
KGNC, Amarillo, Texas; (14)
Gene O’Fallon, KFEL, Denver;
(15) Ralph R. Brunton, KJBS, San
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Francisco; {16) Donald W. Thorn-
burgh, KNX, Los Angeles; (17)
C. W. Myers, KGW, Portland, Ore.

Directors at Large: Harold V.
Hough (WBAP) and Lambdin Kay
(WSB), clear channel members;
Frank M. Russell (WRC) and El-
liott Roosevelt of Hearst Radio,
the medium stations; John Elmer
and Edward A. Allen, small sta-
tions.

The NAB as a trade association
for the broadcasting industry was
organized in 1923.

On October 31, 1927, a year after
the birth of the first major net-
work, certificate of incorporation
was filed in the state of Delaware,
the original incorporators being
M. K. Gilliam, M. J. Woods and
Paul W. Morency. Objects, as then
stated under Article 2 and still
holding good, read as follows:

“The object of this Association
shall be to foster and promote the
development of the art of radio
broadcasting; to protect its mem-
bers in every lawful and proper
manner from injustices and unjust
exactions; to foster, encourage and
promote laws, rules, regulations,
customs and practices which will be
for the best interest of the public
and broadcasting industry.”

At both the fourteenth and fif-
teenth annual conventions, held in
Chicago in 1936 and 1937 respec-
tively, proposals were considered
for the reorganization of the NAB,
and these indicated a growing dis-
satisfaction with the form of or-
ganization which had existed with
but few changes gince its inception
in 1923.

During the summer and fall of
1937 it became apparent that rad-

7

ical changes and adjustments
would have to be made if the or-
ganization was to fulfill the objec-
tive for which it was created. Upon
request of a representative group
of the membership, the Board of
Directors called a special meeting,
which was held in New York on
October 12th and 13th. Action was
taken which made it mandatory
for the NAB to be reorganized. For
this purpose a committee was cre-
ated by unanimous vote upon a
resolution. Committee on Reor-
ganization consisted of E. A. Allen,
Edwin W. Craig, E. B. Craney, Wal-
ter J. Damm and John Shepard 111,
with Mark Ethridge as Advisory
Member. Subsequently, Phillip G.
Loucks was chosen as counsel to
the committee and is still serving
in this capacity.

Committee went into action and
outlined its plan. More than 100
trade associations were contacted
for information on their setups,
and ideas were invited from the
NAB membership. Result, after
taking into consideration the criti-
cisms and earlier proposals, was a
departmentalization plan, with the
office of Managing Director being
abolished. This was the only large
salaried job in the NAB. In the
vacated position was proposed a
paid president who was to devote
full time and be actual chief ex-
ecutive, not necessarily to be
chosen from the ranks of the NAB
members. Salaried secretary-
treasurer, other newly created de-
partments and provisions for sal-
aried heads was algso part of the
new plan. Provisions were made
for increases in dues to care for the
additional overhead.



}](l/i'c)lf([/ (l]l(/

"/n/m'uu/muu/
~ Jorsonalilies for Nachio

New York Office of

MYRON SELZNICK, o

630 Fifth Ave.

Herman Bernie
Jack Chaqueneau

BEVERLY HILLS LONDON

78




PERSONNEL OF ==

" FEDERAL COMMUNICATIONS
;' COMMISSION

as of January 1st, 1938

=%

lreme——— — = == = — —_ —_—
Commissioners
FRANK R. McNINCH
Chatriman 7
T. A A CRAVEN S THAD H. BROWN
GEQRGE HENRY PAYNE ecretary PAUL A, WATLKER
EUGENE O. SYKES T. J. SLOWIE NORMAN S. CASE
Assistant Secretary ~ Chief Accountant
JOHN B. REYNQLDS WILLTAM J. NORFLEET
General Counsel Chiel. International Section
2 N 3 GERAID C. GROSS
AMPSON GARY . . A s .
. Chief, Field Section, Engineering Dept,
Assistants to General Counsel v p
W. D, TERRELL
GEORGE B. PORTER Chief. Li
. , : . » ief, License Bureau
WILLTAM H. BAUER (Acting Assistant) WILLIAM P MASSING
JAMES A, KENNEDY (Acting Assistant) A T e
Chief Enai X Chief, Audits and Accounts
Yt L. A. CORRIDON
] ‘LL K ) . Chief, Press Section
Assistants to Chief Engineer G. F. WISNER
ANDREW D. RING Chief, Supplies
ANDREW CRUSE NICHOLAS F. CURETON
Chief Examiner Chief, Duplicating
DAVIS G. ARNOLD PAUL H. SHEEHY
FIELD FORCE
1. CILARLES C. KOLSTER WILLTAM E. DOWNEY
Customhouse. Boston. Mass. San IYego, Calif.
2, ARTHUR BATCHELLER 12, V, "ORD GREAVES
1020-30 Federal Bldg., Customhouse, San Francisco, Calif.
641 Washington St., New York. N. Y. 13. KENNLETII G. CLARK
3, LOUIS E. KEARNLEY 207 New Courlhouse Bldg., Portland, Ore.
1200 U. 8. Customhonse, 14, L. C. HERNDON
2nd & Chestnnt Sts., Philadelphia, Ta. 808 New Tederal Bldcr‘ Seattle, Wash,
4. CHARLES A. ELT.ERT STACY W, NORMAN
Fr. McHeury, Baltimore, Md. TJuneau, Alashka
5. EDWARD BENNETT 15. ‘EDWIN 5. HEISER
402 New P, O. Bldg., Norfolk, Va. 538 Customhouse, Denve , Colo.
6. GEORGE 5. TURNER 16, C. W. TLLOEBER
411 Federal Annex, Atlanta. Ga, 927 Main I’. . Bldg., St. Paul, Minn.
WILLTAM B. FOLEY 17. WM. J. McDONNELL
Savannah., Ga. 410 Federal Bldg., Kansas City, Mo.
7. ARTHUR 8. FISH 18. H. D. HAYES
P. O. Box 130, Miami, Fla. 2022 Engineering Bldg., Chicago, IiL
PAUL II. HERNDON, JR. 19. EMERY H. LEE
Tampa. Fla, 1025 New Tederal Bldg., Detroit, Mieh.
8. THEODORE G. DEILER 20, MILTON W. GRINNELL
Customhouse, New Orleans, La. 514 Tederal Bldg.. Buffalo, N. Y.
10, FRANK M. KRATOKVIL 21. LEE R. DAWSON
302 U. §. Terminal Annex, Dallas, Texas. Aloha Tower. Monolulu, T. I,
li. BERNARD H. LINDEN 22. JOE H. McKINNLEY
1105 Rives-Strong Bldg., Los Angeles, Calif, San Juan, Puerto Rico
MONITORING STATIONS
BENJAMIN E. WOLF IRVING L. WESTON
Grand Tsland, Nebr. Great Lakes, Ill.

ACCOUNTING OFFICE
JACK E. BUCKLEY
45 Broadway, New York, N, Y.
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* * *

Jack Benny Jack Haley
Mary Livingstone Kitty Carlisle
Ed Wynn Jack Pearl
Al Goodman Johnny Green

* *




Phil Baker
Virginia Verrill
Allan Jones
Yacht Club Boys

*

ina Claire
Wendy Barrie
Joe Coock

Popeye the Sailor
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A SUMMATION GF THE VIEWS OF CRITICAL AMERICA,
FROM THE FIRST ANNUAL RADIO DAILY FORUM

N analytical and statistical digest of the first annual Critics” Forum, con-
A ducted by THE RADIC DAILY.

The consensus of critical opinion reflects the varied viewpoinis of the
reviewers. editors and columnists on representative American newspapers. both
large and small, who were invited o participate.

T TVAT R

QUESTION No. ]
Is radio entertainment progressing, going backward or standing still?

[FTY-FIVE per cent of the critics believed that radio entertainment was pro-
Fgressing, 5 per cent were of the opinion that it was moving backward and 40

per cent believed that it was standing still.  Domineant thought among those
that agreed that radio was moving forward was the expression that programs
were improving and the radio audiences becoming more critical.

L

Q) TION No. 2

™
WUES

How can news periods be improved?

HE majority of the critics agresd that in order to improve the news periods

there must be less editorializing and more straight news; assign news pro-

grams o experienced newspapermen; better delivery—slower tempo and
less shouting; better editing; fewer periods and less repetition.

QUESTION No. 3
Are the number of educational and culiural programs sufficient?

Y a percentage vote of 71 to 29, the radio editors and critics of the country
declare that there is a plentitude of educaticnal and cultural programs on
the air at the present time. Chief comment from many was that educational

matter on the air lacked showmanship due to poor presentation.

QUESTION No. 4

Are you prejudiced against a program because it is iranscribed,
regardless of enleriainment value?

HE prejudice against transcribed programs is gradually disappearing, due
Tchieﬂy to better quality transcriptions, especially those of a musical nature.

Voting in RADIO DAILY’S first annual Forum showed 58 per cent prejudiced
and 42 per cent on the negative side.
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DISCOVER
THE ITALIAN MARKET
AND YOU WILL FIND
A BILLION DOLLAR
MARKET

HE ITALIAN MARKET concentrated one hundred miles
around the city of New York is a billion dollar market, with

its own buying habits, its own wholesale and retail outlets and its
own advertising mediums. There are 2,300,000 ltalo-Americans
living and prospering in New York, New Jersey, Connecticut,
Pennsylvania and Delaware. We reach this market every hour of
the day and every day of the year through WOV, WBIL, and
WPEN, broadcasting programs especially designed and produced
to entertain and sell the ltalo-American listeners. We have done
so for the past five years coming to the conclusion that the only
way to sell the ltalian Market is the ltalian way. We will be glad
to place at your disposal, with no obligation on your part, whatever

knowledge we possess of the ltalian Market of America.

INTERNATIONAL BROADCASTING CORP., 132 W, 43rd St., New York, Tel. BRryant 9-6080

WPEN - WOV - WBIL

PHILADELPHIA, 1000 Watts NEW YORK, 1000 Watts NEW YORK, 5000 Waitts




QUESTION No. 5
Can small unaffiliated local stations successfully buck network shows,
and how?

RITICS agreed that small independent stations have littlle chance of bucking
C networks which have greater resources in both faciliies and talent.

Principal suggestions advanced included: Localizing scheduled like local
newspapers instead of aping networks; play up events, speakers, news and
terlent of local interest; use less recorded material.

QUESTION No. &
Should radio be (1) government controlled, (2) government regulated,
(3) government censored?

overwhelmingly opposed to either contrel or censcrship of radic by the
government. The FCC was approved by a good majority. Results
showed 91 per cent opposed to government confrol and 8 per cent in favor;
70 per cent in faver of government regulation and 30 per cent opposed; 92 per
cent opposed 1o government censorship and 8 per cent favoring censorship.

WITH very little qualifving comment, radio critics expressed themselves

QUESTION No. 7
What types of programs do you like best?

Program Points
L Variety . 786
2. DICIMQa oo 514
B, VIR OIY ot ot e 494
4. Dance Bands ... ... 310
9. Commentators ... .. e 294
(ST o) ut=ote -1 = R P 274
7o Novelty oo 198
B, B OTUIMS .ttt e 153
9. Comedy ..o 130
10 Familiar Music (Popular and Classical). . ... ... ... ... ... ... .. 90
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PHIL BAKER

GOOD GULF PROGRAM
CBS

¢

HAL BLOCK

The 3rd Year Writing

PHIL BAKER SHOW

G & RUBICAM

Previous Commitments

Grape Nuts Packard

Studebaker Palmolive
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SOUAWK DEPARTMENT

(Principal Complaints Against Radio)
From Critics’ Forum

Too much Hollywood,

Studio audiences and their applause.

Commercials that are either too long, repetitious or make extravagant claims.
Not enough daylime music.

Too many serials.

Backslapping among actors and announcers.

Stentorian announcers and those with rasping voices.

Comedians who don't register with listeners despite studio reactions.
Coenflicting programs such as Kate Smith and Rudy Vallee at same hour.
Lack of new ideas and new talent,

Unqgualified commentcators,

Not encugh good drama.
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Accuracy-Knowledge and 39 Years Experience

IS THE FIRM FOUNDATION UPON WHICH QUR BUSINESS IS BUILDED

i

Field Intensity and Station Location Surveys.

b

Directional Antenna Systems.
Allocation Problems.

Television Specialists.

oo X%

Broadcast, High Frequency and Ultra High

\;}

Frequency Bands.

bt

Management and Sales Analyses.

b

Coverage Presentations for Sales Purposes.

as

Market Data.

A COMPLETE SERVICE FOR THE BROADCASTING STATION

Licut, Comdr. “Phomas Appleby, U N0 X0 K
Freoo and Chiel Engineer
—xpecial Appointment—
Civilian Madio Engincer 1. S, Navy Dept. in 1919

APPLEBY & APPLEBY

Consulting Radio Engineers
Jusper & Winehester Aves.
NMLANTIC CITAY, N J,

Telephone 2-25335%

NEW YCRIC OFFICE: 350 MADISON AVENUE PHONE—MURRAY HILL 2-2046
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RADIO DAILY

Conducts its first annual poll of the
Radio Editors and Critics for the year 1937.
(Released January 14, 1938)

Programs

Title Points
Chase and Sanborn.............. .. ... . i, 482
Jell-O .. L e 440
Royal Gelatin R .. A . 296
Kraft Music Hall .. . . . e . 287
Town Hall Tonight... . .. . . o o 260
Lux Radio Theater ... . S 188
N. Y, Philharmonic.... ....... . e . 185
Chesgterfield . ............ el s .. 136
Ford Sunday Evening Hour . . .. ... ... ... ... ... 124
Magic Key of RCA .. e S o . 103

Jack Benny ... .. ... 508
Edgar Bergen-Charlie MeCarthy . .. ... . .. .. ..., e ... 491
Fred Allen . S s o 361
Bing Crosby A PO 355
George Burns-Gracie Allen - . S ... 144
Nelson Eddy ... ... A R L A 138
Rudy Vallee o L e 126
Kate Smith ... ... .. . oo 111
Bob Burns .. ... . .. ... e B & |
Jeanette MacDonald . . .. . ... . e e . 108




RADIO DALY POLL CONTINUED

Guy Lombardo ... ... .. . 3RT
Waxne Ning 292
Benny Goodman 285
Andre Iostelanetz 24
Hal Kemp 187
Tommy Dorsey 160
Ttorace Feidt . . 115
Paul Whiteman 127
Shep Fields 105
Ravmond Paige el
Edwin C. Hill ... . . 0 132
Boake Carter 412
Lowell Thomas 126
H. V. Kaltenbovn 220
Paul Sullivan 143
£ ¢ IR "R dE L b
Ted Husing ... ... . 670
Clem MceCarthy . 2540
Bill Stern 156
Bill Slater 108
Red Barber Gl
Graham MeNawmee 6

iy




Conducted by Alton Cook, Radio Editor, World-Telegram, New York, with
participation of radio editors in United States and Canada.

Favoriie Programs

Points
Charlie M¢Carthy and Co.. 277
Jack Benny ... ... ... ... ... 245
Bing Crosby Hour........ ... ... ... 146
Fred Allen ... ... ... ....... 127
Rudy Vallee Hour.... ... .. ....... 104
Radio Theater ...... ...... ....... 70
Toscanini Coneerts ... .......... .. 56
Philharmonte Symphony .. ..... ... . 45
Detroit Symphony ... ... . ..... .. .. 33
March of Time ... ... ... ... .. .. 32
Fibber MeGee and Molly ... . ... .. 27

Kostelanetz Program and One Man’s

Family ... .. .. ... ... . ... .. ... 24
Burns and Allen.. ... ... .. ... ... . 23
Lanny Ross Hour........ ......... 23

Comedians and Comedy
Acts

Points
Jack Benny ........ ... ... ... .. 392
Charlie McCarthy ... . 329
Fred Allen .. ... .. e 220
Fibber McGee and Molly...... . .. . 53¢
Burns and Allen....... ... ... ... . 53
KEddie Cantor ............. ....... 22
Walter O'Keefe and Amos n’ Andy.. 20
Charles Butterworth... ........... 18
Phil Baker R 17
Stoopnagle and Budd. .. ... .. . .. 15

Light Orchestras

Points
Guy Lombardo ........ ... .... .. 235
Benny Goodman . ... ...... . ... .. 154
Andre Kostelanetz ... ... . ... .. 133
Wayne King ... .. ....... .. 116
Horace Heidt ... ........ ... . ... . 96
Hal Kemp ... ... ... .. ... 61
Tommy Dorsey .......... ... ... 58
Paul Whiteman ....... ... ....... 40
Richard Himber ... ..... ... ... 39
Eddy Duchin ... .. ... ...... ... 32
Rudy Vallee .. . ......... .. . .. 27
Shep Fields 26
Casa Loma .......... ............ 23

Popular Singers (Male)

Points
Bing Crosby .. ... ... ..... 441
Kenny Baker .. .. ... ..... ... ... 231
Lanuy Ross ... ... ........ . ... . 115
Nelson Eddy . ........... ... ... .. 75
Dick Powell ...... ... .. .. ... ... . 51
Frank Parker and Buddy Clark.... 42
Rndy Vallee ... .. ............ 41

9

Points
Tony Martin ... .. ... ... ........ 26
Jerry Cooper .. ... ... ... ... ... 22
TFrank Munn ... .................. 18
Jack Fulton .. ..... ... ... ... ... 17

Popular Singers (Female)

Points
Kate Smith ..... ... ... ... . ... 242
Frances Langford ......... ... ... 224
Connie Boswell ................... 97
Dorothy Lamour ....... ... ....... 81
Alice Faye ............. ......... 71

Harriet Hilliard and Jane Froman.. 43
Gertrude Niesen .... ... ......... 37
Jeanette MacDonald .. ... .. ... . ... 35
Deanna Durbin .. ... .......... .. 25
Popular Vocal Groups
Points
The Revelers .................. .. 138
Paul Taylor Chorus............. .. 185
Spitalny Girl Chorus.......... ... . 53
Town Hall Quartet........ ... ... 51
Kay Thompson Singers, Lyn
Murray Choir, Eton Boys..... .. 25
Dramatic Programs
Points
Lux Radio Theater..... .......... 361
One Man’s Family. .. ....... ... 164
First Nighter .. ... ... ... .. ... 117
March of Time. . ........... .. .... 99
Gang Busters .. ....... ... . ... ... 68
Big Town .................. 62
Columbia Workshop ... ... ... .. 57
Cavalcade of America. . .. ....... .. 29
Tyrone Power ......... . ... ..... 27
Classical Singers
Points
Lawrence Tibbett ... ... . ... . .. 199
Nelson Eddy ........... ... .. ... 194
Lily Pons ... ... ... . ... ... ... 167
Kirsten Flagstad ... = ........ 166
Richard Crooks . ... .. ... ... .. 104
Grace Moore ... ... ........ ... 96
Jeanette MacDonald ..... ... . .... 72
Gladys Swarthout .. .. ... ... 34
Lauritz Melchior .... .. ... ... ... 31
Jessica Dragonette . ... . ... .. 28
Lucille Manners ... ...... o 26
Symphonic Conductors
Points
Arturo Toscanini . . .. .. 398
Leopold Stokowski ..... .. ..., 230
Frank Black ... .. ...... .. ... .. 31



Points

John Bavbiroll 73
Erne Rapee 68
Eugene Ormandy 1]
Andre Kostelanetz ha
Artur Rodzinski 56
Jose Tturln 36
Fritz Rewer 2%
Instrumental Soloists
Points
Jose 1turl 194
Jascha Heifetz 175
Ychudi Menuhin 109
Albert Spalding . 106
Rubinoff 87
Mizcha Elman H2
Joseph Hofmann 22
Fritz Kreisler 20
George Encsco . . 15
Children’s Programs
Points
Singing Lady 245
Little Orphan Anunie 62
Mickey Mause 57
Let’s Pretend 49
Dearv Teacher 42
American School of the Air 36
Jack Armstrong . 35
Dick Tracy . 34
White Rabbitt Line (Milton Cross)
and Kaltenmeyei’s Kindergarten 30

News Commentaiors

Points
Boake Carter 177
Lowell Thomas 111
Edwin . Hil 93
General Hugh 8. Johnson 32
Darothy Thompsen and Gabriel
Heatter 27
H. V. Kaltenborn 26
Alexander Woolleott 24
Walter Winchell 20
Paul Sullivan 18
Announcers
Points
Don Wilsoen 150
Harry von Zell G9
Milton Cross 57
Ken Carpenter 45
David Ross and Paul Douglas 30
Jimmy Wallington 27
Graham McNamee and Truman
Bradley 15
Ben Grauver 12

Sporis Commentators

Pownts
Ted Husing 489
Clem MeCarthy 1538
Bill Stern 85
Don Wilson 34
Graham McNamece 53
Biil Slater 40
Red Barber 30
Tom Manning . 26
Bob Elson and Paul Douglas 2

vy

Stage Announced Awards 1 Radio [or the Fivst Time
Annually Awards Palm to Outstanding Menmrber of Fvery

Field.
BING CROSBY
JACK BENNY
FRED ALLEN
FRANK BLACK

92

i July, 1937, Magazine
Phase of Entertainnrent

BENNY GOODMAN
MARCH OF TIME
ANDRE KOSTELANETZ
ALFRED WALLENSTEIN



FORTUNE MA

Eleventh quarterly survey conducted by Fortune, embracing a repre-

\ ("=
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sentative cross-section of public opinion; results anmnounced Dec. 24, 1937.
Favoriie Recreation

Total Men Women
Listening to the radio .. 18.8%% 15.83% 22.4%
Going to the movies 17.3 11.3 23.6
Reading mageczines and bools 13.8 8.6 19.2
Hunting or fishing . 11.0 18.1 3.7
Watehing sporting events 10.4 16.2 4.4
Reading newspapers 7.1 8.6 5.5
Playing outdoor games 6.6 9.3 3.8
Playing cards and indoor games 5.3 4.6 6.1
Legitimate theater ...... 3.7 2.4 5.0
All others 3.5 3.2 3.8
Don’t Know . ... 2.5 24 2.6

Favorite Program

Favoriie Personality

Jell-O (Jack Benny) . 87% Jack Benny . 10.79%
Major Bowes : 6.9 Boake Carter 7.1
News broadeasts 6.6 Lowell Thomas . 5.9
Chase & Sanborn Eddie Cantor 5.5
(Cherlie McCarthy) . 5.8 Bing Croshy 5.4
Ford Sunday Evening Hour .. 4.3 Major Bowes 48
One Man’s Family 4.2 Bob Burns . . 4.3
Lux Theater 3.5 Nelson Eddy 4.0
Kraft Music Hall 3.2 ESWIII? C'MHC’)H h : gg
zrlie MeCarthy 3.
é—:;f)gs E‘?us?e?"dv """""" gg President Roosevelt ... . 2.7
’ ’ Gracie Allen 1.9
Fikber McGee and ’VIoHy 2.4 Fred Allen 14
Luut and Ak{nm 2.3 Edgar Bergen ... .. .. 13
Texaco (FEddie Cantor) 1.9 Lum and Abner 1.0
Lucky Strike Hit Parade .. 1.8 Rudy Vallee S s
All others . ..... . 42.8 All others : .. ... . 388

T, A 1l L Y 4 Wl AT L:_',:r_- A Pl oY . ;
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Conducted by The Daily News, New York, with participation of 39
newspapers throughoul the country; results annonnced Jan. 9, 1938.

Points
1st—Charlic McCarthy and Edgar Bergen................. .... 36,696
2nd—Jack Benny and Mary Livingstone. . ...................... 29,669
3rd—Bing Crosby .. ... . 22,034
4th—Don Ameche .. .. e 19,534
th—Eddie Cantor . ...... ... ... i 17,258
6th—Jeanette MacDonald . ........ . . ... .. . . . . . . . 9,705
Tth—Burns and Allen. .. ... ... . . . e 9,199
Bth—Fred Allen ...... .. .. .. e 6,810
9th—EKate Smith ... ... e 6,334
10th—Nelson BEddy . ... . e 5,708



Popularity leaders in the Nativnwide Survey Conducted by J. L. (Dinty)
Doyie, Rudio Editor, New York Journal-Aniericaie: results annonnced Jawuary

3001938,

Anard to "TForgotien Man™
[dganr Bergen

Bext Varicety Program
Bing Croszby Hour
Charhie McCarthy Hour
ITollvwood Tlotel

Best Drama Urogram
DeMille Radio Theater
Hollywood Hotel
Columbia Workshop

Besi Classical Muasic
Sunday Nights at Carnegic Hall
Sunday Evenimg Hour
N. Y. Phitharmonic Houor

Best Swing Orehestra
Benny Goodian
Glen Gray
Tommy Darsey

Dest Sweet Orchextra
Cruy Lombardo
Wavne King
Richard Thmber

Master of Ceremonies
Major Edward Bowes
Bing Crosby
Datr Ameche

Leading Comedian
I'ved Allen
Jack Benny
Fdear Bergoen

Leading Comedicnne
Gracie Allen
Marviom Jordan (Molly)
Fanoy Dirice

Female Vocalist {Popular)
Kate Smith
IFrances Langford
Connie Boswell

Female Vocalist (Coneert)
Grace Moore
Ialy Pons
Jeancelte MacDonald
Male Yocalist (Popular)
Bing Croshy
Tony Martin
Kenny Baker
Male Vocalist (Concert)
Tawrence Tibbett
Nelson lddy
Richard Cronls

04

Bext Comedy Team
Jurns and Allen
Fibber MeGee and Moily
Jack Beany and Mary Livingston
Best Children’s Program
Ireene Wieker
The Lone Ranger
Dovothy Gordon
Best Night-Time Serial
One Man’s Ifamily
Amos and Andy
The Easv Aces
Best Day-Time Serial
Vie and Sade
The Goldbergs
Today's Children
Best Sportz Annoancer
Ted TTusing
Clem MeCarthy
Bill Stern
All-Around Announcer
Harry Vaon Zell
Don Wilson
Ken Carpenter
All-Around Musical Show
Andre Koslelancetz
Saturday Swing (Juh
American Album
Best Commentator
Edwin . 1111
Lowell Thamas
Boake Carter
Best Commentator {Movies)
Walter Winchell
Jimmy Fidier
Elza Schallert
CGutstanding Star of "37
Charlie McCarthy
Oulstanding Program [dea
Habby Lobby
Most Impressive Droadeast
Ohio Flood Reliel
Best Bducational Hour
Columbia School of the Al
OQutstanding Non-Prolessional
A=, Eleanor Roosevelt
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INTER-AMERICAN
' RADIO CONFERENCE

Havana—Nov. and Dec., 1937 ;}

|
—

The first Inter-American Radio Conference, which opened early in
November and ran through the better part of December, 1937, was well
attended by broadcasters from all parts of North, South and Central
America.

Of primary interest were the agreements on broadeasting among the
nationg of the North American region, consisting of the United States,
Canada, Mexico, Cuba, Haiti and Santo Domingo. Treaty becomes wvalid
when all of these countries have signed. The present bands between 550
and 1,500 kes. were increased by at least 10 channels, now extending from
550 to 1,600 kes. and 34 new high-power stations were made possible.

List of recommendations, includ- tually eliminated within the next
ing the problems of voting, press two years. Mexico agreed to dis-
transmission to multiple destina- continue the troublesome border
tions, allocations of freguencies, stations which have caused such
tolerances and spurious transmis- serious interference. Also, elabo-
sions, bands for amateurs, the des- rate provisions were made, setting
ignation of radio waves in kilo- up technical standards with which
cycles, frequencies for aviation in the countries will comply to insure
the bands from 6,000 to 30,000 kes., good broadeasting service and
and the suppression of interference avoid situations that cause inter-
caused by electrical apparatus, was ference. These standards were
approved by almost unanimous ac- worked out by engineers of the
cord and approved in principle Federal Communications Commis-
unanimously. gion.

Net result in the U, S., when the An international radio office for
agreements and allocations are the exchange of technical informa-
ratified, will allow 63 stations of tion is to be established in Havana.
Class 1 (50 kw. or more) on clear At the conclugion of the confer-
channels ; Mexico will have 15, Can- ence, it was decided that the North
ada 14, Cuba 5, and Newfoundland, and South American groups would
Santo Domingo and Haiti one each. present a united front at the Cairo
Allocations for Class 1 and Class 2 conference held in February, 1938.
stations were s0 arranged that One of the important recommenda-
with ratification and engineering tions for the Cairo meet was for
adjustments, not one of the 700 greater facilities for news broad-
stations in the U. S. will have to casts.
discontinue operation or be mate- The second Inter-American Radio
rially curtailed. The item of in- Conference will be held in San-
terference was expected to be vir- tiago, Chile, in 1940.
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LATEST RESOLUTION of 24th AN-
NUAL MEETING of CHAMBER of
COMMERCE of the UNITED STATES

Regarding Radio Broadcasting

The rapid growth in the use of
apul growth m the use o
radhio {for entertaimment and educa-
ltonal purposes, as well com-

HE

munications  purposes, has  made
HECe=si ity r'c‘gul.‘ilinn fo prevent dis-
order and interlerence in the use of
the wir. The characteristios ol vadio
render this essentiallv o proliem
(v Tedeval rather than state control.

Regulation of radio communica-
Liom shiould nol invade private man-
agement 1 should he hased upon
the principle that the nterest of the
listentng poblic 1< 1he paramount
constderation in radio hroadeasting.
Other forms of conmmunication ave
pronarily or the service ol the
~ender. hut broadeasting  serves
the Jistener. No oregulation shoold

altempl o Toree upon the public un-

Oh

destred  program  matter. Station
owners. like newspapers and maga-
znes, must be [ree Lo select ad edin

their program material.,

The aforementioned  resolution.
the only refercuce erer made to
radeo broadeasting by the Chamber
of Commerce of the United States.
twas praased at the 23th annwal con-
cention of that body in -fpril. 1930.
To date. there has been no further
reference  made (o broadeasting.
Howerer. plans now wnder  con-
stderation aeildl allow the Chamber
to stud vy educational and political
time allotments Oy broadcasters.
with recommendations and policies

capected Lo be released during the

current vear.
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Thru-out the Year. .. Remember

ASSOCIATED CINEMA STUDIOS

m“s aerés e
WRITERS ....
PRODUCERS. .
DIRECTORS ..
RECOHRDERS . .

A complete service for advertising
agencies with or without a Holly-
wood production office. Your ideas
or your present show, written, pro-
duced, sither live or recorded. with
Hollywood radio talent and picture
personalities; or a show conceived,
produced complete for your client.

"LADY OF MILLIONS" with
MAY ROBSON as
"Aunl May Webster”

concaivad, produced and recorded for

BLACKETT-SAMPLE-HUMMERT, Inc.

Qur appreciation to B-5-H for this distinctive privilege . . .

ASSOCIATED CINEMA STUDIOS
HOLLYWOOD

Frank W. Purkett
Vice President and General Managsr

AMERICAN RECORD COMPANY OF CALIF.
procesing and presaings exclusivaly . . .




RADIO IN EDUCATION

\ By
CLINE M. KOON

Senior Specialist in Radio Eduncation

s

The tensions and torsions accompanying the present rapidly changing
social order have greatly complicated the educational process and forced
the learner to master and coordinate a bewildering number of facts if he
is to lead a happy and socially useful life. The problem of the worthy use
of increased leisure time has been of growing significance during the past

5 or 6 yvears. Radio oeccupies an important placed in the educational and
recreational life of America, and consequently there has been a gradually

. growing interest in the influence which it is exerting upon the understand-

ings, habits, and atfitudes of the American people.

Radio is a new avenue for aiding classroom instruction and for
acquainting the public with the work of the school in such a way as to
develop an intelligent and abiding interest in the work being done. Within
the past few years there has been a rapid growth in the number of school
gystems taking advantage of this new means of communication both as a
teaching technique and as a meansg of accounting for the school’s steward-
ship to the stockholders of this great corporation called the public-sehool
system.

The activities of certain national voluntary associations and special
committees have given important service in helping to crystallize thinking
and diffuse information in regard to the educational potentialities of radio.
Among the latter should be mentioned the Advisory Committee on Educa-
tion by Radio, the National Committee on Education by Radio, the Na-
tional Advisory Council on Radio in Education, the Ohio Institute for
Education by Radio, the National Association of Educational Broadeasters,
and the recently formed Federal Radio Education Committee.

Approximately one-fourth of the school systems that make systematic
use of broadeasts in instruction indicate that they broadcast some programs
for home and/or school reception. These broadeasts are usually sponsored
by the school system or an individual sehool within the system, and deal
with a wide variety of subjects, such as the library hour, children’s variety
programs, the work of the school, public speaking, local history, music,
dramatic sketches, school news, and short stories. Some of the programs
are arranged in regular series and others are individual programs given
from time to time as the occasion arises. More than 250 school systems in
various parts of the country broadcast regular series of programs during
the past 2 years.

“The Educational and Cultural Side of Radio”
Complete Section—~Please Turi to Page 903
N—i —-——-————5—-"
= ) <
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LOIS BENNETT

Soprave

Star of Stage aind Radio

Stuvred

(12 weehy)

USweetest Love Songs” W [Z
Walty Tume”™ WEAL

Gutest Starred

votors Cancert
Lucky Swmike “Hit Parade”

Chevrolet

General

Musical Momencs

Manhattan Merry-Go-Round

JEAN PAUL KING

Mushior af Cerenonies
Conmenlator — Super Satevnian
News Conmmentulor

Hecker's “Informaton Scrvice of

the A’ (13 weeks)

WOR
Monday-Friday—11:45 A, M.

Ounly radio personality now heard

on all major nerworks

Porsenal Representalive

) A )
’ﬁ/,)@” ‘/‘/‘)_ ”_‘\/,-1/)50/,

807 Fifth Avenue, New York

”_/i re,

PLaza 3-6268

TERRI LA FRANCONI

Contoental and  Rowmantic Tenor

Hammerstein Music Hall

Los Angeles Opera Co.

Pacific Coast Opera Co.

Can Francisco Opera Co.
Now Sy af

Roney Plaza — Miami
¢V hivd Season)

CLAIRE WILLIS

Lingnist of Song
{7 Languages)
Featares rhambas, tangos. intmate
I'rench and popular songs.
*

Rainbow Guill

Hotel Pierre
May flower { Washingron)
Has been on al) networks.

HAL MOORE

Commenltator
Paramount Newsreel
(Sports and  News)

Homemakers' Exchange

Tues. & Thurs. WEAF—11:30 a.m.

Piclk & Pat—1uiwo years
Fhiladelphia Ovchiestra
(26 Wecks)

HOWARD PRICE

Golden-voiced Teno

AP Gypsies—52 weeks
Metropolitan Auditions
Chevroler Musical Moments

Lo J. Tox—Il-ur Trappers

Broadway Musical Comedy
“Revenge With Music”

9y




" WALTER CASSEL

Baritone
®

Guest Starred
General Mo*ors Concert Hour
®

Featured
Maxwell House “Showboat”
Sealtest “Saturday Night Parly” (Series)
Chevrolet “Musical Moments”
“Hammerstein Music Hall”
®

Starred
by Warners Bros. on KFWB
Also in Warner Piclures

STAR OF—ChevroletRubinoff Program
{Hollywood and New York Series}
Rexall United Drug "Radio Frolic”

(Frequent Guest)

»/;(//GC’I/I (%}

607 Fifth Avenue, New York

)
CXz/J.sei,

Personal Represenfative

,

=
/ C ‘i/1/;',c.

PLaza 3-6268

ALICE CORNETT

SINGING SURPRISE
OF THE SEASON

@

Featured on

“"THE SONG SHOP”

(Presented by Coca Cola)

Fridavys 10-10:45 P. M., E.S.T.

WABC—COLUMBIA NETWORK
COAST-TO-COAST

WILLIE MORRIS

Soprano
FEATURED

Fireside Recital
Palmolive Beauty Box
Echoes of New York
Flying Red Horse Tavern
“Showboat”

Vince Series—39 Weeks

Lucky Sirike Hit Parade (13 weeks)
Rogers—"'Musical Camera”
Chevrole'—"Musicgl Moments”

v

Starred
Rexall United Drug

“Radia Frolic”




IMPORTANT RADIO

TELEPHONE NUMBERS

in NEW YORK

= .

.t

g
RADIO STATIONS N. . fyer O Son. Inc.
n arron, u m

WABC .. Wickersham 2-2000 .y °
WARD TRiangle 5-3301 Benton & Bowles. Inc. .
WBBC TRiangle 5-6690 Bermingham, Castleman & Pierce,
WEBR MAin 4-9735 Ine _
WBIL BRyant 9-6080 The Biow Co.. Inc
WBNX MElrose 5-0333 Blackett-Sample-Hummert,
WCNW {Ngersolt 2-1500 Blackstone Co..
WEAF Clrcle 7-8300 Bowman, Deute & Cummlngs
WEVD BRyant 9-2360 Brooke. Smifh, French & Dorrance,
WFAB . .Chrcle 7-2610 Inc.
WFAS ] Wlsconsin 7-2299 Brown & Tarcher, Inc.
WFIL (N Y. Ottice) BRyant 9-4539 Franklin  Bruck Advcmsrng Corp
WHN . . BRyant $-7841 Buchanan & Co.
WHOM ) . PLaza 3.4204 Campbell-Ewald Co. .
WIND (N. Y, Ottice) MUrray Hill 2-2611 Cecil. Warwick & Legler,
WINS ) . Eldorado 5-6100 Compton Advertising
WD (N. Y. Officel MUrray Hill 2-2611 D'Arcy Advertising  Co .
Wiz . Clrcle 7-8300 Donahue & Coe, Inc.
WLTH . QRchard 4-1203 Erwin. Wasey & Co
WLW (N, Y. Office) MOhawk 4-4528 William Esty & Co.
WMBQ . STagg 2-9037 Federal Advertising Agency,
WMCA ) ... Clrele 6-2200 Flercher & Ellis, Inc
WNBF {N Y. Ottice! MUrray Hill 2-5767 Albert Frank-Cuenther
WNEW Plaza 3-3300 Fuller & Smith & Ross,
WNYC -WOrth 2-4740 Gardner Advertising  Co.
WOR FEnnsylvania 6-8383 ). Stithing Getchell,
wOov - BRyant 9-6080 Geyer. Cornell & Newell,
WPGC MUrray Hil 2-2046 Lawrence C. Gumbinner
WQXR COlumbus 5-6366 £ W. Hellwig Co.
WVFW TRiangle 5-0313 Chartes W. Hoyt Co.
WWRL NEwtown 9-3300 H. W. Kastor & Sons.

NATIONAL NETWORKS

Qsborn,

CHickeripg 4-5600

ELdorade 5-5800
Wlckersham 2-0400C

LExington 2-7550
Clicie 6-9300
Wlckersham 2-2700
Clrcle 7-789C

MUrray Hill 2-03%2

VAnderbilt 3-180C
Clrcle 6-262¢
Clrele 7-7661

MEdallion 3-338C

. Clrcle 7-6383

MUrray Hill 2-7896

Clrcie 6-280C
ELdorado 5-3765
COlumbus 5-4252
MOhawk 4-8700
CAledonia 5-1900
ELdorado 5-6400

LAckawanna 4-3570

COrtland 7-5060
. ELdorado 5-5750
COtumbus 5-2000
VAnderbilt 3-480Q

. Wlckersham 2-5400

VAnderbilt 3-3550
LExington 2-3080
VAnderbilt 3-4690

Advertising Co.

COlumbus 5-6135

. . Joseph  Katx Co . Wlckersham 2-2740
Columbia Broadcasting System . Wickersham 2-200Q
Mutual Broadcasting gSYSnyI'H PEnnsylvania 6-9602 Kenyon & Eckhardt., Wlckersham 2-3920
National Broadcasting Cc. Clrcle 7-8300 H. M. Kigsewetter Adverhsmg Agency,
Inc. LExington 2-0025
STATION REPRESENTATIVES Arthur Kudner, Inc. . Clrcle 6-3200
Associated Broadcast Adver- Lambert & Feasley., Inc. COlumbus 5-3721
tising Co. Wlsconsin 7-2299 Leanen & Mitchell, Inc MUsray Hill 2-9170
Hibbard Ayer MUrray Hiil 2-204€ Lord & Thomas Wlckersham 2-6600
tohn Blair & Co MUrray Hill 2-6084 Marschalk & Pratt, .VAnderbilt 3-1525
The Branham Co.. MOhawk 4-2430 J. M. Mathes, Inc. LExington 2-7450
Bryant-Gritfith & Brunson MUrray Hitl 2-2174 Maxon. Inc. . ELdorado 5-2930
J Ratphk Corbett. Inc MOhawk 4-4528 McCann-Erickson, Inc. LExington 2-1700
Cox & Tanz MUrray Hill 2-8284 Nef{-Rogow, Inc. . Clrcle 7-4231
Craig & Hollingbery. PLaza 3-8989 Newell-Emmett  Co., AShland 4-4900
J. ). Devine & Associates VAnderbilt 3-1118 Paris & Peart CAledonia 5-9840
Free & C(eters, Inc. . LExington 2-8660 Pedlar & Ryan, Inc ELdorado 5-7700
Gene Furgason & Co.. MUrray Hill 2-3734 F. Pettinella . WANkins 9-6424
Hearst Radio. Inc. . PlLaza 8-2600 Prins & Keifer. Inc.. VAnderbilt 3-2565
E. Katz Special Advertising Avency LOngacre 5-4594 Reiss Advertising. Inc COlumbus 5-4632
Kelly Smith Co. MOhawk 4-2434 Ruthrauff & Ryan. Inc VAnderbilt 3-6400
Joseph Hershey McGillvra VAnderbilt 3-5055 Stack-Goble Advertising  Co. . Plaza 3-7444
J. P. McKinney & Son Clrcle 7-1178 ). Walter Thompson MOhawk 4-7700
National Broadcasting Co. Clrcle 7-8300 Tracy-Locke-Dawson. Inc. AShland 4-1690
John H. Perry Associates . BRyant 9-3357 United States Advertising Corp . COlumbus 5-2032
Edward Petry & Co MUrray Hill 2-3850 Wales Advertising Agency . VAnderbilt 3-4000
Radio Sales Wickersham 2-2000 L. 0. Werthcimer Co MUrray Hill 2-6860
William G. Rambeau Co. CAledonia 5-4940 Young & Rubicam. Inc. . -AShland 4-8400
Paul H, Raymer Co. . MUrray Hill 2-8690
Graham A, yRoberfsun . ?Laza 3-7370 . PUBLICATIONS
Small & Brewer. Inc. Wickersham 2-8383 Advertising  Age : BRyant 9-6432
Transamerican Broadcasting & Television Advertising & Se“IﬂS CAledonia 5-9770
Corp. . MUrray Hill 6-2370 Billboard MEdallien 3-1616
weed & Co VAnderbilt 3-6966 Broadcasting and Bruadcashng Adver-
Howard A. Wilson Co. MUrray Hill 6-1230 M "l‘ls”"g 6 R . \(-;-I?]U"‘b“ ?33173
ollywoo eporter sconsin 7~
ADVERTISING AGENCIES Metronome Clrcle 7-4500
Advertisers’ Broadcasting Co. MUrray Hill 4-1360 Motion Picture D:uly Clrcle 7-3100
Atherton & Currier. Inc .MOhawk 4-8795 Musical America Clrele 7-0527
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Musical Courier ............ ... ....... Clrcle 7-4500
Music Trades ...................... Clrcle 7-0522
Printers’ Ink . .............. .. .... AShland 4-6500
Radio .................... ..... MUrray Hill 2.5973
Radio Advertising (Rates and Data)..MOQhawk 4-1220
Radio Art ... ... ... ... ... .. ..... PLaza 3-7156
Radio Craft ........................ WhAlker 5-0730

RADIO DAILY

Wisconsin 7-6336

Radie & Electric Appliance Journal... . Clrcle 7-5842
Radio News & Short Wave........ ., BRyant 9-3142
Radio Retailing .................. MEdallion 3-0700
Radio Today ... ... ... .. ........ ... PLaza 3-1340
Radio Weekly .................... .. Whlker 5-2576
Seiter, Carver, Livingston Publishers,

Inc. ... L MUrray Hill 3-T177
Standard Advertising Register. ... .. MEdallion 3-5850
ide ... AShland 4-3390
Variety ... .. ... BRyant 9-B153

NEWS SOURCES
Associated Press ... ............. ELdorado 5-1200
International MNews Service .. MuUrray Hill 2-0131
NEA Service, Inc................. MEdallion 3-5160
News Features, Inc........... .. ... .. Clrcle 6-1738
Press-Radio Bureau .,....... . .MUrray Hill 2-5760
Transradio News Features............. Clrcle 7-4560
Transradio Press Service, Inc... MUrray Hill 2-4053
United Press ... ... ..., ... . .. MUrray Hill 2-0400
TALENT AGENCIES
Artists Management Bureau Inc... MUrray Hill 2-1888
Associated Radio Artists. ............. Clrcle 7-4452
Batchelor Enterprises, Inc.......... CHickering 4-6204
Herman Bernie, Inc.......... ... ...... Clrcle 7-6201
Chamberfain Brown ... .. ...... ... BRyant 9-8480
Columbia Artists, Inc............ Wickersham 2-2000
Columbia Concerts Corp.............. Clrele 7-6900
Consolidated Radio Artists, Inc.....COlumbus 5-3580
Curtis & Allen....................... Clrcle 7-4124
Fanchon & Marco............... .. ... Clrele 7-5630
Hesse & McCaffrey.. ELdorado 5-1076
Leading Attractions, Inc.. . .PLaza 3-8093
Ben B. Lipset, Inc................. ... PLaza 3-6268
A & S. Lyons, Inc............. LAckawanna 4-7460
Mills  Artists, Inc.... ............... Clrcle 7-7162
William Moreris Agency, Inc........... Clrcle 7-2160
Leo Morrison, Inc.. ... ... ... .. ... . .. Clrele 7-6413
Music Corporation of America...Wlckersham 2-8900
NBC Artists Service.................. Clrcle 7-8300
Radio Orchestra Corp...... .. ... .. COlumbus 5-5952
Rockwell-O'Keefe, tne, .............. Clrcle 7-7550
Myron Selznick Co. of N. Y.......... Clrcle 7-6201
Universal Radio Artists. ... .. ... ... BRyant 9-7763
Rudy Vallee Orchestra Units Corp.. . ELdorado 5-3435
WOR Artists Bureau............ PEnnsylvania 6-8383
PROGRAM PRCDUCERS

Air Features, Inc................ Wlckersham 2-0077
Atlas Radio Corp. .. ... . ......... BRyant 9-3040
British-American Productions, Inc,... Eldorado 5-0381
Cleveland B. Chase, Inc........... ELdorado 5-1720
Chase & Ludlum ............ ....... Clrcle 7-4366
Ted Collins ................ .Clrcle 7-0094
Conquest Alliance Co. PLaza 3-5650
Edmar Enterprises, Inc.... ... ... ... COlumbus 5-3737
Ted Hammerstein ........ ... ... .. LOngacre 5-9609
H. 5. Goodman........... . .Wickersham 2-3338
Jean V. Grombach, lnc. ... .. ... .. ... Clrele 7-6980
Arnold Johnson Radio Productions. ...ELdorado. 5-3500
Langlois & Wentworth........... .. ELdorado 5-1620
Phillips H. Lord, Inc............Wlckersham 2-2213
McKnight & Jordan, lInc..... ..ELdorado 5-6110
Donald Peterson ........ . ..... Wisconsin 7-0069
Radio Events Syndicate..... ..MUrray Hill 6-3487
Rocke Productions, Inc... ... ......... Clrcle 7-7630
James L. Saphier.......... ... .. ..._. Clrcle 7-2135
Sound Masters, lnc. ... ... .. ... ... BRyant 9-2463
Henry Sowvaine, Inc....... . ........... Clrcle 7-5666
Star Radio Programs, Inc..... ........ PLaza 3-4991
Dougias F. Storer, Inc................ Clrcle 7-7672
Universal Radio Programs, Inc.... MUrray Hill 2-0648
Reger White ... ... . ... ... ... .. Clrcle 7-4943
Wilson-Powell & Hayward, Inc...... ELdorado 5-0410
Wolf Associates, Inc............... COlumbus 5-1621

TRANSCRIPTION AND RECCORDING
COMPANIES

Advertisers Recording Service, Inc....
AHlied Recording Products Co.........

.Clrcle
BRyant

7-6982
9-1435
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Alsop Radio Recording, Inc......... ELdorado
Atlas Radio Corp.................. .. BRyant
Associated Musnc Publishers, Inc......BRyant
Audio-Scriptions, Inc. ......... ..BRyant
Brinckerhoff & Co.,.................. PlLaza
Columbia Transcription Service......... Clrcle
Conguest Alliance Co................. PlLaza
Decca Records, Inc................ COlumbus
Eastern Sound Recording Co........ MEdallion
International Production Studios....COlumbus
Gennett Records Co.................. BRyant
Jean V. Groembach, lnc............. .. Clrcle
Masque Sound Recording Corp....MUrray Hill
Musicraft Records Inc................ BRyant
National Recording Co............. MEdalllon

National Transcription Features,
Inc.

NBC Thesaurus . _................... Clrcle
Radio & Film Methods Corp.......CAledonia
Reeves Sound Studies, Inc............. Clrcle
Sound Reproductions Corp............ BRyant
Speak-0-Phone Recording & Equipment

Co. e COlumbus
Ed Strong ....................... NEwtown
Transcriptions, Inc. ............ MUrray Hill
Universal Reccrding Co.............. .. Clrcle
Victor Recording Laboratory........ BOgardus
WOR ... .PEnnsylvania
World Broadcasting System....... Wlckersham

ORGANIZATIONS, UNIONS AND
GOVERNMENT AGENCIES

Actors’ Equity ....... ... ... .. ... ... BRyant
Advertising Club ............... .. CAledonia
Advertising Federation of America....BRyant
American Association of Advertising

Agencies ..., MOhawk
American Federation of

Musicians ... ... . Lo L PEnnsylvania
American Federation of Radio

Artists ... ol MUrray Hill
American Plays Association ........ COlumbus
ASCAP ... COlumbus
Friars Club ... ... .. . ... ... .. Clrcle
LA TS E.................... COlumbus
Lambs Club ........................ BRyant

PP AL Clicle

Nahunal Labor Relations Board....CQlumbus
New York World’s Fair 1939, Inc.....BRyant
S. E. S A Cooo BRyant
Society of Jewish Composers, Publishers

and Song Writers. . ... .._.... . ... LOngacre

.COlumbus
Clrcle

Songwriters’ Protective Association.
Works Progress Administration

RAILROAD TERMINALS
Crand Central

Pennsylvania . ................. PEnnsylvania
HOTELS

Algonquin . VYAnderbilt

Ambassador .. . .. ...... | ‘Wlckersham

Astor ... ...l ....Clrcle

Barbizon-Plaza

Belmont Plaza . ... ...... Wlckersham
Biltmare .. MUrray Hill
Commodore .... ... .... . ..... VAnderbilt
Edison .... . . ... . . ... Clrcle
Essex House . . ... ..... ........ Clrcle
Lexington ... .. ... .......... Wickersham
Lincoln ........ ... ... ..ol Clrele
Lombardy ... .. . . ... ... ........ PLaza
New Yorker ... ... .. ...... MEdallion
New Weston .. . . . ...... ... ...... PLaza
Park Central .. . ... ... .. ... ... Clrcle
Fennsylvania PEnnsylvania
Plaza ... i e PLaza
Plymouth e e Clrcle
Ritz Carlton . .... . . ... ... ... .. PLaza
Ritz Tower .. .. . .......... Wickersham
Rogsevelt ... ...... . ...... VAnderbilt
St. Moritz .. Wlckersham
St. Regis ....... . . . .. ... ... PLaza
Savoy Plaza .................. ... VOlunteer
Sherry Netherland ........ . .....VOlunteer
Vanderbilt .. ....... ... ... ... AShland
Walderf~Astoria .................. ELdorado
Warwick ... ..o Clrcle

5-0780
9-3040
9-0847
9-7480
3-3015
7-6224
3-5650
5-5662
3-3554
5-7366
9-5543
7-6980
2-4282
9-6505
3-3860

2-0648
7-8300
5-7530
6-6686
9-8265

5-1350
9-3232
2-2103
6-2168
4-6200
6-8383
2-2100

9-3550
5-1810
9-0430

4-7982
6-2545

2-1157
5-1860
5-7464
6-0282
5-8915
9-8020
6-3084
7-6860
9-6000
9-3223

5-9124
5-3758
6-4000

3-9100
6-5600

3-2500
2-1000
6-6000
7-7000
2-1200
2-7920
3-6000
£-5000
7-0300
2-4400
6-4500
3-8600
3-1000
3-4800
7-8000
6-5000
3-1740
7-8100
3-4600
2-5000
3-9200
2-5800
3-4500
5-2600
5-2800
4-400(0
5-3000
7-2700



IMPORTANT RADIO
TELEPHONE NUMBERS

in LOS ANGELES

RADIG STATIONS

KECA Rlchmond
KEHE EXposition
KFAC Fitzroy
KFI Rlchmond
KFOX MUtual
KFSG EXposition
KFVYD Fitzroy
KFWB HEmpstead
KGER MAdison
KGCFG PRospect
KHI VAndyke
KIEY OMaha 3-
KMPC W0odbury 6-
KMTR Hilside
KNX HOllywaood
KRKD MAdison
NETWORKS

Columbia Broadcasting System HOllywood

Between 10 P.M. and 8:30 AM  HO!lywood
Don Lee Broadcasting System ¥Andyke
Mutual Broadcasting System VAndyke
National Broadcasting Co HOllywood

STATION REPRESENTATIVES

Walter Biddick Co Rlchmond
John Bilair & Co PRospect
The Branham Co PRospect
Bryant, Griffith & Brunson. Inc PRospect
W. Austin Campbell Co MIlchigan
Conquest Alliance Co Richmond
Free & Peters. inc. Rlchmond
Free, Johns & Field. In¢ .Richmond
Hearst Radio, Inc. EXposition
C. P. MacGCregor Fitzroy
John H. Perry Associates

{R. J. Bidwell Co.v.. PRospect
David H. Sandberg Co PRospect
Transamerican Broadcasting &

Television Corp. HEmpstead

ADVERTISING AGENCIES

Alber R. H. Company PRospoct
F. Wallls Armstrong Co. Hlliside
Associatad Advertising Agency . VAndyke
Batten, Barton, Durstineg & Osborn Hlillside

6111
1341
1231
6111
2510
1141
6346
5151
2551
2434
7
1N
1166
1161
2484
2281

2484
7052
FARN
71

3631

6184
3548
31
4383
3875
6184
6184
6184
1345
4191

4383
1643

5315

33n
Y]
3956
Bo19

102

Beaumont & Hohman TRinity
Benton & Bowles Inc. .Hlllside
Botsford. Constantine & Cardner PRospect
Boyd Company Inc EXposition
Brisaches, Emil & Staff PRospect
Buchanan & Company Ing Michigan
Campbeli-Ewald Company PRospect
The Caples Co. PRospect
Collier, Robert & Assaciates WHitney
The Cramer-Krasselt Co.. PRospect
Crawford Advertising Agency TUcker
Crecamer. Theedore B, Advertising

Agency Mlchigan
Doremus & Co. TRinity
Erwin, Wisey & Company PRospect
Fletcher & Ellis. Inc. . FEdcral
Guenther-Bradford & Company . TUcker
Hanff-Mctzger of Calif., Lid Mlchigan
Heintz Pickering & Company Mlchigan
Hillman-Shane Advertising Agency Inc. VAndyke
Houston Advertising Service Co OLympian
James-Merton Inc. PRospact
Klingelsmith. Stuart L. & Co. MUtual
Lockwood-Shackelford Advertising

Agency TRinity
Logan & Stebbins TRinity
Lord & Thomas MIlchigan
McCann-Erickson Inc. Mlchigan
Meany, Phitip J. Co. Advertising

Agency Mlchigan
Miner, Dan B. Co.. L. A Richmond
Morgan. Raymond R. Co. HEmpstead
Olsen, A. J.. Bob Advertising Agency . TUcker
Paramount Ad Service Hlllside
Raymond. L. Co. PRospect
Records Advertising Agency TUcker
Ruthrauff & Ryan Inc .Hlliside
Scheibner, Hugo Inc Mlchigan
Scholts Advertising Service Mlchigan
Smith, T Tyler PRospect
Steller-Millar  Agency MUtual
Stuart. Chas. R.. Inc.. ... MUtual
Sweeney G James. ... . JEfferson
Thompson, J. Walter Co. MIlchigan
Weinberg. Milton Advertising Co, TRinity

West & Associates Inc.
Young & Rubicam Inc.

RECORDERS
A:r-Check

8173
9151
0206
1251
9368
2156
1275
1542
3131
0760
3237

4147
8821
5316
9N
9291
2156
60452
s
190
1154
837

9801
8821
7651
4049

3601
3100

4194
9285
8552
3511

7447
7593
6636
2396
8043
4308
2822
4019
5194
6878

. OMaha 34832

. Gladstone

HOltywood 2734

2189

Associated Transcriptions of Hollywood ORegon 4736



Electro Vox . .......... ... ... .... Gladstone 2189
RCA Mfg. Company............. ..... Hlllside 5171
Norman B. Neely... .. . ....HHlside 9135
.HOllyweod 3518

. .PRaspect 9232
....GLadstone 5194
....HCllywood 3917
. HEmpstead 2131
... ....Hliside 7211
....... Fltzroy 4191

Radiotane, Inc. . ...
Rec-Art Studios . ...
Otto K. Oleson.........
Radio Recorders, Inc.
Associated Cinema Studios

Aerogram, [nc.
C. P. MacGregor

RECORD MANUFACTURERS

American Record Corp. of America.... GRanite 4134
Allied Phonograph & Record Mfg. Co. HOllywood 5107
RCA Mfg. Co. ....................... Hlllside 5171

PROGRAM PRODUCERS

Aerogram, Inc. .
Allied Fhonograph

Assaciate

American Radio Features. . .......
Walter Biddick Co.
Earnshaw,

...Rlchmond 6184

. .HEmpstead 5050
...HOllywood 5341
....... HOllywood 5107
............ Hlllside 3169
Mayfield Kaylor .... .. ... . ... ... HOllywood 5107
Raymond R. Morgan........ ....... HEmpstead 4194
Radioaids, Inc. .................... HOllywaod 5107
C. P. MacGregor ............ ......... Fltzroy 4191

Inc. ..........
Fanchon & Marco

Irving Fogel
Gene Inge

R. U. Mcintosh & Associates......... WHitney 7713
Standard Radio ....... ... ... .. ........ Hillside 7027
Mertens & Price ... ... .. . ........... PRospect G101
Pan-American Radio ..... ........ ... Hlllside 4027
Wood Radio Productions............... GRanite 7434

RADIO ARTISTS AGENCIES

Alden-Silber Agency .................. Hlliside 7216
Stanley Bergerman, Inc. .......... .. .OXford 3196
Herman Bernie, In¢. ....... ... ... . ... OXford 1005
John Colombo ........ . ...... CRestview 1-8139
Bill & Sabel Dunn ... .. . .. . ..... OXford 3259
Fanchon & Marco, Ine. ......... ....HOllywood 5341
M/D. Howe Booking, Inc.. . . WOodbury 6-2992
Artists ..., . . ..., Hlllside 2121
.. ..CRestview 0121
....... OXtord 8670

. ..VAn Dyke 7117
.. WOQodbury 63121
....PRospect 2626
...... CRestview 4101
..CRestview 1-5256
..CRestview 1-5115
..... OXford 7051
....... OXford 3131
............... . CRestview 1-8181
.......... CRestview 1-8151
Harty-Kelton, Ltd. .......... .. ..... .. OXford 9497
Leland Hayward & Co., Ltd. . .... CRestview 1-5151
Nat Goldstone ....................... CXford 1131

International Artists ... ...
Harry Jolson
Arthur Klein, Ltd. ... .......
Thomas $. Lee Artists Bureau. ..
William Morris Agency........
Radio Central Casting
Rock-0Q’Keefe, Inc.

Alfred G. Shaver
H. N. Swanson, Inc. ..
J. G. Bachman-Dick Polimer. ..
Phil Berg-Bert Allenberg
Walter Batchelor
Feldman-Blum Agency

103

1005
3621

6141
4141
6121

Lou Irwin, Inc. ....... ... . ........... QO Xford

Keighley—Keate Agency .......... WOodbury 6-
PUBLICATIONS

The Broadcaster ...... . CEntury 22210

Daily Variety .......... . HOllywood

Evening Herald-Express . . .. ... .. Richmond

Evening News ... ...... . .PRospect

RADIO DAILY .

Hollywood Reporter ...... . .HCliywood
Hollywood Citizen-News HOllywood
Los Angeles Times ... ...... .. .MAdison
Los Angeles Examiner .. .. .Rlchmond
Los Angeles News ......... . Michigan
Motian Picture Daily ..... ... .GRanite
Motion Picture Herald ........ ....... GRanite
The Post Record ........... . ..., ... TUcker
Printers’ Ink ... .. . . ... .... Mlchigan
Radio ........ PR YOrk
Radio Guide .... e . GlLadstone
Radio-Television Casting Directory, .. .. PRospect
Standard Advertising Register. .. .. ...PRospect
Standard Casting Directory............ GArfield
Studio Casting Directory........ ... .. GLadstone
Variety ... ... ... ... . ... ... ....HOllywood
AIRPORTS
American Airlines .......Mlchigan

Grand Central Air Terminal

Los Angeles Municipal Airport...... THornwald
Union Air Terminal ... .. ........ HOllywaod
United Air Lines ......... ........... TUcker
SPORT ARENAS

American Legion

(Stadium<Hollywood) ... ....... HOllywood
Los Angeles Coliseum .. Richmond
Cilmore Stadium ...... ...... ..... WHitney

RAILWAY TERMINALS

Santa Fe .......... . ... ... MUtual
Ssuthern Pacific ....Mlchigan
Union Facific .. TRinity
HOTELS
Ambassador Hotel ...... .. .DRexet
Biltmore Hotel . Michigan
Christie Hotel .HOllywood
Clark Hetel ......... R . .Mlchigan
Dzl Monte Hotel (L. A L . EXposition
Ensenada Hotel Plays ...... . ...... MU tual
Garden ot Allah Hotel .... . HOllywood
Hollywood Hotel . ....... .. HEmpstead
Hollywood Knickerbocker . Cladstone
Hollywood Plaza Hotel A, Cladstone
Roosevelt Hotel ......... ........ HOllywood
The Town House ................. EXposition

... GRanite 6607

3957
1234
2345
1212
1196
2145
2145
1121
7701
7226
2196
0482
3835
3881
1200
6141

8822

........... OMaha 34222

9267
1606
6248

2951
6391
1163

ont
6161
9211

7011
1011
2241
412}
9767
5544
3581
4181
aim
[AER!
2442
1234



Irving Reis

Under Writer-Director
Contract




RADIO STATIONS

KSTP (Chicago office)............... SUPerior
WAAF ... RANdalph
WBBM ... ... ... ... L. WHtehall
WCAU (Chicago officey................ STAte
WCBD YAN Buren
WCFL ..SUPertor
WCRW .DtVersey
WEDC ..CRAwford
WENR .SUPerior
WGES VAN Buren

GN SUPerior
WHAM (Chicago officer............... STAte
WHFC LAWndale
WIND . L . (¢
WD STAte
WLS HAYmarket
WLW (Chicago office}................. STAte
WMAQ ... SUPerior
WMBI DIVersey
WSBC ... SEEley
WWAE (Chicago office)................ PLAZa

NATIONAL NETWORKS
Columbia Broadcasting System....... WHItehall
Mutual Broadcasting System........... SUPerior
Mational Breadcasting Co............. SUPerior
STATION REPRESENTATIVES

R.J. Barrett, Jro.. ... SUPerior
John Blair & Co...ovvvnvieviininnnns SUPerior
The Branham Co...................... CENtral
Bryant, Griffith & Brunson, Inc....... ANDover
H. K. Conover Service Co.............. CENtral
Cox & Tanz............ooo i FRAnklin
Craig & Hollingbery, Inc.. . .STAte
). ). Devine & Associate .. CENtral
Free, Johns & Field, Inc............. FRAnklin
Free & Peters..... ... ... .. ... .. .. FRAnklin
Gene Furgason & Company.............. STAte
Arthur H. Haag & Associates......... CENtral
Hearst Radio, Inc.................... CENtral
E. Katz Special Advertising Agency....CENtral
Kelly-Smith Co. .................... FRARKlin
Ray Linton ... .. ....... .. ... ... ...... STAtfe
Joseph Hershey McGillvra. ... ... ... .. SUPerior
J. R. McKinney & Son. P SUPerior
Mitchell & Ruddell, e CENtral
John H. Perry Assaciates. . ....... ... HARrison
Edward Petry & Co................. DELaware
Hugh Rager .................... ..RANdolph
William G. Rambeau Co............. DELaware
Paul H. Raymer Co.... . .. SUPeriar
Graham A. Robertso .ANDover
Sears & Ayer....... ..SUPerior
Small & Brewer, Inc................... STAte
Transamerican Broadcasting & Tele-

vision Corp. ... . ... ... STAte
Van Cronkhite Associates, Inc.......... STAte
Weed & Co........ ... RANdolph
L. 1. Weishar. .. ... ... ... .. ... WABash
Howard H. Wilson Co.............. ... CENtral

ADVERTISING AGENCIES

Aubrey, Moore & Wallace Inc........ SUPerior
Auspitz & lee ................. ... STAte
N. W. Ayer & Son, Inc......_....... RANdolph
Baggeley, Horten & Hoyt, fnc........... STAte
Batten, Barton, Durstine & Osborn, Inc..CENtral
Beaumont & Hohman, Inc............. CENtral

8660
1717
6000
0366
6201
5300
4440
2436

-z\ﬁ'}! t,{))

IMPORTANT RADIO

TELEPHONE NUMBERS
in CHICAGO

Blackett-Sample-Hummert, Inc. ...... DEArborn
Buchanan & Co. .................... SUPerior
Burnet-Kuhn Advertising Co. ... ...... SUPerior
Leo Burmett Co. ..................... CENtral

Campbell-Ewald Co. CENtral
Caples Co. ..........c.coviiieaoiins SUPerior
Russell C. Comer Advertising Co.. ... .. SUPerior
Dotemus & Co. .......... ... ... ... CENtral
Erwin, Wasey & Co,, Ltd............ RANdolph
Fletcher & Ellis, Inc........ ... ..... HARrison
Ford, Browne & Mathews........... DELaware
Albert Frank-Guenther Law, inc...... DEArborn
Charles Daniel Frey Co................ STAte
1. Stirling Getchell. vev.......HARrison
Henri, Hurst & McDanald Inc........ SUPerior
Frances Hooper Adverhsmg Agency. . ..SUPerior
H. W. Kastor Advertising Co., Inc.....CENtral
Lord & Thomas ..................... SUPerior
Maxon, Inc. ........... . ... ... ... DELaware
McCann-Erickson, Inc. .............. WEBster
Hays, McFarland & Co.............. RANdolph
McJunkin  Advertising Co............... STAte
Louis Needham & Brorby, Inc........... STAte
Neisser-Meyerho, Inc. .............. DELaware
Reincke-Ellis-Younggreen & Finn, Inc.. WHItehall
Roche, Williams & Cunnyngham,..... HARrison
Rogers & Smith .. ................... DEArborn
Ruthrauff & Ryan, Inc. ............ RANdolph
Sehl Advertising Agency ............... STAte
J. Walter Thompson Co............. SUPerior
Wade Advertising Agency ............. STAte
L. D. Wertheimer Advertising Co.....FRARklin
Young & Rubicam, Inc. ............... CENtral

TRANSCRIPTION AND RECORDING

COMPANIES

Columbia Transcription Service...... DELaware
Decca Records, Inc. ................ DELaware
Marsh Laboratories, Inc. ............ WEBster

RCA Manufacturing Co.............. DELaware

Radio Transcription Co. of America.. DELaware
Standard Radio, Inc, ........ .. ........ STAte
Walter C. Wicker ................. SUPerier
World Broadcasting System ... ......,. STAte
PROGRAM PRODUCERS
Norman Alexandroff & Co........... .. WABash
Conguest Alliance Co. ................. STAte
J. Ralph Corbett, Inc. ... ............ DELaware
Lillian Gordoni Radic Productions Co...CALumet
Charles Hughes Productions, Inc....BUCkingham

Donna Parker Productions............. WEBster
NEWS SQURCES

Associated Press ...................... STAte
International News Service..... .. .. .. ANDover

i Transradio Press Service .............. STAte
B United Press ..................... RANdolph

ORGANIZATIONS AND UNIJONS

i Actor's Equity ......... ...... ... WELlington
s B American Federation of Actors.......... STAte
-G8 American Federation of Masicians....... STAte
W ASCAP e RANdolph
jiti Institute of Radio Service Men....... SUPerior
Rale G Television Institute........ LONgbeach
W University Broadcasting Council... ... CENtral

0900
3047
3800
5959
1946
6016
2541
9132
4952
8612
3800
8910
8161
2608
3000
5480
5331
4800
3536
3701
9360
5060
5152
7860
7440
8490
0021
2625
7344
0303
7371
8833
3144

8263
8800
7288
4774
2325
3153
7279
3828

6762
5096
3265
6979
4048
2873

7700
1234
8091
3677

6377
7918
0063
1805
1673
6100
2015



AL PEADRCE

sayps

“Afraid You're Listening In
I Hope I Hope I Hope!”

Carl (hoff-tempo) Hoff
and his Orchestra

KENNETH ROBERTS— Anuouncer

TIZZIE LISH
ARLENE HARRIS Covking und Health Expert

the Hunin Chatierbox”
ELMER BLURT
MONROLE UPTON Do to Door Salesman

Writer

BETTY GARDE

BRADFORD BROWNI; Actress
Producer—N. W0 dyer & Sous HARRY SWAN
Actor
RICHARD ). McCAFFREY
Mersicad Arranger AGNES MOOREHEAD
Aciress

IN
"WATCH THE FUN GO BY”

SPONSORED BY THE FORD DEALERS OF AMERICA

CBS — vy — 9P, M.EST.
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@ FRANK B. McNINCH

On  supposedly
temporary loan
from the Federal
Power Commis-
sion, TFrank R.
McNinch was ap-
pointed FCC
chairman to suc-
ceed the late An-
ning S. Prall and
to iron out the
affairs of the Com-
mission, which
has been a target
for much brick-
throwing. In the few months that he has
been at the helm, the FCC has gone
through considerable revising, constru_c-
tively, reflecting the efficiency and quiet
but quick action characteristic of Mc-
Ninch.

JOHN ELMER 2

He was enjoy-
ing a compara-
tively serene life
as owner of
small - watter
WCBM in Balti-
more. Then John
Elmer was elected
= president of the
NAB, and imme-
diately his troub-
les began. Exi-
gencies compelled
him to call a spe-
cial NAB meeting
to take up a reorganization plan—and in-
cidentally discuss the AFM situation, It
was an unruly session, but Elmer handled
the chair with commendable composure
and much tolerance,

e LENOX R. LOHR °

A good deal of
traveling was done
in 1937 by Major

Lohr, the NBC
prexy. To the
coast, where the
web is  building

new studios, also
to Eurcpe and one
particular {rip to
Washington where
he dined with
President and Mrs.
Roosevelt, no less.
New NBC build-
ing activities, ordering an original radio
opera and signing Dr. James R. Angell
as educational counselor were just a few
of the other items on his calendar during
the year.
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™ WILLIAM S. PALEY ]

Something that
CBS prexy Wil-
liam S. Paley said
about the busi-
ness of broadcast-
ing at the educa-
tional parley in
Chicago late in
the year 1made
such an impres-
sion on Congress-
men who read it
that they had the
talk inserted in the
Congressional
Record. Diary of the hive-wire CBS out-
At also reveals leadership in expansion
and profits, new Hollywood studios
started, television tower on Chrysler Bldg.
and many other items,

° DAVID SARNOFF -

RCA’s president,
in addition to ex-
ecuting his mul- [
tiple duties of [
keeping the RCA
family coordi- §
nated, was kept
pretty busy on
television the past
year, the chief de- |
velopment in this §
end being a new
cathode ray dem-
onstration on a
screen 3x4 feet—
but still no assurance that commercial
television is very near.

e ALFRED ]. McCOSKER °

Holding the
dual post of pres-
ident of Bamberg-
er  Broadcasting
Co., owners of
WOR, and chair-
man of Mutual
Broadcasting Sys-
temn, Alfred J.
McCosker can
look back on 1937
with double
pride. First be-
cause Mutual
oranched out in a
big way in putting itself on the map as a
national network, and secondly because
WOR didn’t have such a bad year either.
Incidentally, McCosker was given a de-
gree of LL.D. by John Marshall College
of Law last June in recognition of his
service in radio,




BILLY SWANSON and “His Music”
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° EDDIE CANTOR °

. Texaco Town's
" “mayor” had a
! very active 1937,
making the usual
quota of new fal-
ent discoveries,
"being elected
president of the
American
ederation of Ra-
dio Artists, cele-
brating his 25th
danniversary in
show business and
being fittingly
occasion with an “Eddie
switching his network
broadcast from Sunday to Wednesday,
making another feature film, getting his
antique shop business going—and marry-
ing off one of those five daughters who
are almost as famous as the quints.

o O. B. HANSON b

A titular addi-
tion and a vital
subtraction oc-
curred in the life
of O. B. Hanson
the past year.
To put it in plain
English, the NBC
chief engineer ad-
ded the title of
vice-president of
the network in
November, and if
you donl mind
the reverse chron-
ology, in June, the doctors subtracted an
appendix from him. If it’s not an even
break, maybe he’s golt some tonsils that
can be removed.

L] ISAAC D. LEVY ¢

Tke Levy of the
Philadelphia
WCATU - CBS
Levys, among
whom also is his
brother Dr. Leon
Levy, is known
around NAB
gatherings as one
of those so-called
“stormy petrels.”
Nevertheless,
when Ike
-~ “storms,” NAB

boys as well as
others are always glad to listen because
there’s meat in his words. A defense of
FCC members and a warning to NAB to
stay with Ascap were among his 1937
pronouncements,

honored on the
Cantor Week.”
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¢ COMMISSIONER PAYNE @

When it comes
to figuring in the
headlines, it takes
a fast-stepper fto
keep ahead of
FCC Commission-
er George Henry
Payne. His pro-
vocative utier-
ances gave the in-
dustry and the
public much good
food for mental
exercise. Though
his activities as a
crusader did get him disbarred from
FCC’'s Segal-Smith hearing, he also won
many f[riends with his advocacy of more
wholesome programs for juveniles—and
better radio shows in general.

® HAROLD V. HOUGH L
Though he has
plenty to do as
general manager
of WBAP, Fort
Worth, and treas-
urer of the NAB,
Harold V. Hough,
known to thou-
sands of pioneer
radio listeners as
‘“The Hired
Hand,” finds time
to give a word
piciure of
WBAP's famous
Negro Holiness broadcast each New
Year’s Night and of the Fort Worth Rodeo
His NAB resolution againsi “dollar pub-
licity” also was roundly applauded.

5 JOHN BLAIR L
Opening of new _ . . Sp—
coast offices in
Los Angeles and i
in Seattle, addi-
tion of a flock of ;
stations and for-
mation of a pro-
duction service
unit  to better
serve clients,
were among the
1937 expansion
activities of John
Blair & Co., ex-
plaining why the
head of the rep firm, John Blair him-
self. was kept on the hop throughoui the
year. Blair’s 1937 record marks him as a

go-getter.
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TOMORROW'S STARS

THE life blood of the amusement business is the
supply of fresh, new talent to supplant the fading
stars of another day. This organization specializes
in the iraining, dsvelopment, and exploitation of
voung artists, from whose ranks will emerge the

headliners of tomorrow.

We are proud to include the following names
among our contracted arlists:

BUDDY CLARK LORETTA LEE

BILL. CHALLIS BARRY McKINLEY
GEORGE FISCHER NEW YORKERS CHORUS
BOB HARING JEAN O'NEILL

BOB HOPE (radio only) ALLEN PRESCOTT
NATHAN KROLL HARRY SALTER

VICTOR SCHERTZINGER (radio only)

A

C

JAMES L. SAPHIER

Radio Talent and Productions
NEW YORK HOLLYWQOD

A

PR ¢ oX's




¢ DONALD W. THORNBURG e
What with the

spurt in Holly-
wood originations
and the actual

launching of con-
struction on the
new CBS studio
layout in the
movie capital,
Donald W. Thorn-
burg, vice-presi-
dent in charge of
West Coast opera-
tions for the net-
work marks up
1837 as one of the busiest years of his
career, He was so busy, in fact, that he
hardly even had time to get in the head-
lines.

@ WM. A. SCHUDT ]R. o

One of the most
aggressive of the
CBS stations—ace
in the showman-
ship field and no
slouch in other
departments,
either—is WBT of
Charlotte, with
Bill Schudt as
general manager
and chief genera-
tor of ideas for
business, pro-
grams and good-
will. The station’s accomplishments re-
flect the live-wire Schudt management.

° EDWARD KLAUBER ®

The executive
vice-president of
CBS, along in
May of the past
year, was made
a member of the
company’s board
of directors, fol-
lowing an in-
crease in the au-
fhorized size of
the directorate.
Paul Kesten and
Mefiord Runyon
also were made
Outside of thati, Klauber per-

directors.
formed his important duties without step-
ping much into the limelight.
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e WILLIAM S. HEDGES »

Vacating a vice-
presidency in the
Crosley Radio or-
ganization (WLW- ¥

WSAD), Cincin-
nati, William S.
Hedges returned

to the NBC fold
in October to take
over the direction
of the network’s
station relations.
Less than two
months later, he
was elected a
vice-pregident of company, thus adding
another important entry in the log-book
of an exeeutive radio career that dates
back to 1922,

° ALBERT S. FOSTER *

s

When WEW, St.

Louis TUniversity
station after 16
years as a non-
commercial  sta-
tion, decided to
go in for paid
business in the

Fall of 1937, Al-
bert S. Foster was
brought from
WWL, New Or-
leans, to be gm.
Signing of some
400 customers in
the first 12 weeks attests to the wisdom
of the move.

° DONALD FLAMM ¢

Final selection
of a site for
WMCA’s new and
more expansive
studios was one
of the important
matters decided
by Donald Flamnm,
station owner, in
the pasit year. A
little expansion of
the Inter -~ City
network, of which
Flamm also is
prexy, and the
launching of occasional program novelties
also helped to keep him occupied.
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“Music of Yesterday and Today
Sfyled the BLUE BARRON way”

\

NBC-Red and Blue MNetworks

Managemoent
FOUR TIMES WEEKLY

CONSOLIDATED RADIO ARTISTS INC.

30 Rehefoller Plaza Neow York CURRENTLY
Chirgas -- Clligig land - GREEN ROOM — HOTEL EDISON
By i—Dall NEW YORK CITY
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® JOHN S. YOUNG ®

One of radio’s
most erudite an-
nouncers, selected
as the “All-Amer-
ican” in thal line
during 1928-32,
and possessor of
a gold trophy pre-
sented to him in
1532 by President
Hoover, John S.
Young, was hon-
ored again late in
1937 by being se-
lected as Radio
Director for the coming New York World's
Fair, Internationally informed, a scholar
and lecturer as well as advertising con-
sultant and commentator, he is well fil
to do a fine jobh.

° H. LESLIE ATLASS o

Looking after
the CBS interests
in the Chicago
territory is H.
Leslie Atlags, vice-
president of the
network. The At-
lass boys — the
other being his
brother, Ralph —
have been cutting
quite a figure in
radio circles out
Chicago way for
a good many
years. H. Leslie heads WBBM, while
Ralph has WJJD, as well as WIND over
at Gary.

. DON DAVIS e

Celebration of
the 15th anniver-
sary of his sta-
tion, WHB in
Kansas City, was
the big noise in
the routine of
Donald Dwight
Davis the past
year. The event
was put over on
a scale unprece-
dented in so far
as such celebra-
tions are con-
cerned, and Don Davis has press books
and other souvenirs to prove it.
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° MARK

In electing Mark
Woods a vice-
president last
November, along
with Williamn S.
Hedges and O. B.
Hanson, NBC
filled its quota of
11 men necessary
to make up a foot-
ball squad that
could play the
CBS vice - presi-
dential team. Oc-
cupying the post
of treasurer, Woods is one of the youngest
NBC executives, though he’s been with
the firm since 1926.

WOODS ®

° DON E. GILMAN L

The pasl year
had a moving day
in it for Don E.
Gilman, vice-pres-
ident in charge of
NBC west coast
operations. Great-
er concentration of
NBC activity in
Hollywood, and
the new radio
center being buill
there, made i
necessary for Gil-
man to shift his
headquarters from San Francisco to the
movie city. But he still maintaing social
and business ties in 8. F. with frequent
visits.

® JOHN SHEPARD III .

As president of
two New England @&
networks, the
Yankee and the
Colonial, with
headquarters in
Boston, John
Shepard III has
his hands full.
But he likes ra-
dio so well that
he sold out his
interest in Bos-
ton’s famous
Shepard store in
order to devote all his time to the broad-
casting business.




WHEN TIME 1s THE MEDIUM

® You have decided 10 huy TIME
o pur your advertising message on

How about rates, power.
cquipment,  hours  available
wnd scores of other points of infor
mation  von have just at he

the air!
slation

mist
moment you are making vour sclee
tion of stations?

You would
questions 1o axk  about

tions . . . you find the

RADIG ADVERTISING

naturally  have  many
certain sla-
answers in

RATES &
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\_

DATAY I Lists the rates, chain afil
wtions, mechanical facilities, broad-
casting  hours, closing  times,  etc.,

vle,, of every conuwercial broadcast-
ing station in the United Swates and
Canada.  All the informuation  you
need, IN ONE CONVENIENT, COMV.
PACT SERVICE!

Revised  and

. supplementary

issued  every  month
hulletin service

every week,

SUBSCRIPTION

$15 A YEAR

CHICAGO
333 N0 Michigan Avenue

NEW YORK

1203 Lexington Avenue
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e  ELLIOTT ROOSEVELT =

Climaxing a
year of gradually
increasing activi-
ty and responsi-
bility in the man-
agement of radio
stations. Elliott
Roosevelt was
made president
and general man-
ager of Hearst
Radio. Previous
to this develop-
ment late in De-
cermmber, Roose-
velt had been handling the southwesl and
California Hearst stations. There was also
some talk a while back of the possibility
that he would become a network com-
mentator. Bul he probably will be too
busy for that now.

e LEWIS ALLEN WEISS o

There was a lot
doing in the Don
T.ee Broadcasting
System the past
year, mainly the
addition of an-
other dozen or so
Pacific Northwest
stations, and these
developments kept
Lew Weiss, g.m.
4 of the System,
% hopping around
quite regularly.
Busy though he
was, he took time to promise that the Don
Lee System would start television service
on the coast in 1938.

@ JOHN F. ROYAL ®

One of radio’s
most efficient and
best loved execu-
tives is John F.
Royal, vice-presi-
dent in charge of
programs at NBC.
He doesn’t appear
much in print, but
the benefits of his
extensive show-
manship play a
vital pari behind
the scenes of the
NBC show-sched-
ules.

o GEORGE W. TRENDLE @

One of the hot
confroversies of
1937 in radio and
movie circles was
the protest against
dispensers of
harmful Holly-
wood gossip via
radio, and George
W. Trendle, who
is both a theater
man and head of
Michigan Radio .

Network, helped & .

to bring this issue

to a head. Sale of “Lone Ranger” serial
to the films (Monogram) and appointing
Raymer as MRN rep also were among
Trendle’s 1937 deals.

o LOUIS K. SIDNEY ®

All-around
showman and
managerial chief
of WHN, Louis K.
Sidney stepped
into the producing
end of radio last
November when
Bill Bacher left
the big M-G-M
weekly produc-
tion for Maxwell
House. It  was
more than a man-
sized job, but
Sidney is no midget and the records show
that he was quite equal to the task. The
WLW Line hookup and the designation
of WHN as NBC’s third New York City
cutlet also figured among Sidney’s more
important 1937 activities.

® FRANK BRAUCHER L

The popula
magazine field;
lost a top rank,
sales executive i
October of 193
when Alfred J
McCosker
Frank Brauche
on the idea o
joining WOR a
vice -president i
charge of sale
Braucher formerl
was vice-president
and director at
Crowell Publishing Co.




FRANK «lLL JR.

SCRIPTIST AND DIALQGUE DIRECTOR

1937-1938

“YOUR HOLLYWOOD PARADE"

{Lucky Strike-Warner Bros.)®

“"HOLLYWOOD MARDI-GRAS”

{Packard!!

‘Lord & Thomas iYoung & Rubicam

Direction—Wm. Marris

ey

FRANK GILL SR.

Frorora Manag -

BILL DEMLING | MARIE STODDARD’S

COMEDY ANL DRASIATIC MATLRIAL PV SCHOOL 08
1937-1938 —SCREEN—
RADIO—-STAGE
“HOLLYWOOD
MARDI-GRAS” .
Pa tar]

{(Young & Rubicam)
8496 SUNSET BLVD.

“MICKEY MOUSE THEATRE" HOLLYWOOD, CAL.
Walt Disney—
(L o & Thomas) .
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5 ARTHUR PRYOR JR. ®

At the NAB
‘convention in

Chicago last June,
- Arthur Pryor Jr,
ice-president -in-
harge - of - radio
. for Batten, Bar-
i ton, Durstine &
Osborne, said
some straight-
from-the-shoulder
things about the
poor quality of
manpower in the
program end of
radio. Il caused quite a bil of talk . . .
and some thinking.

e EDMUND (TINY) RUFFNER e

In the summer
of 1937, Tiny Rufi-
ner resigned from
Benton & Bowles
agency to become
5 vice-president and
i) radio director on
the coast for Ruth-
rauff & Ryan. His
radio voice has
sold millions of
dollars of mer-
chandise for spon-
sors —and that’s
only the begin-
ning.

e

i
-
1
i ] e

e NILES TRAMMELL .

Chicago’s im-
portance as a ra-
dio program pro-
dueing center, to
say nothing of
time sales, did
not suffer to any
extent despite the
Hollywood up-
swing in 1637. In
fact, Chicago set
new records for
script shows, And
Niles Trammell is
v.p. in charge of
NBC’s central division.
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o LAWRENCE LOWMAN @

CBS operations
increased congid-
erably in 1937,
which meant ex-
tra work for the
vice - presideni in
charge of opera-
tiong, who hap-|
pens to be Law-
rence W. Low-
man, as well as
for Herberi V.
Akerberg, vice-
president in
charge of station
relations, and their respective lieutenants
and sergeants.

* ROY C. WITMER °

Remember all
those headlines of
the past year tell-
ing about new
highs in billings
and other remarks
to that effect?
Well, in the case
of NBC, Roy C.
Witmer had some-
thing to do with
the increases, He's
the vice-president
in charge of sales.

o W. B. LEWIS °

If wvou notedi’

some improve-
ment in CBS 1937
shows, you can’t

go far wrong by
sending your bou-
quets via W. B.
Lewis, vice-presi-
dent in charge of
programs. Aside
from those duties,
Lewis will be re-
membered on the
1937 calendar for
a very intelligeni

talk he delivered on radio and the movies
at a luncheon meeting of the Agsn of
Motion Picture Advertisers,



VIDEO GUTDE

has become an indispensible weekly reading
habit in a constantly increasing number of
American homes, becaunse it doubles radio
enjoyment. * * It exerts a powerlul influence
upon the listening and buying habits ol more

than 400,000 lamilies.
]

T8 columms ave vead and studied
by prograne sponsars, adseriising
aseney  execatives, radio artisls,
radio dealers, and the ndustry
as a whaole, because 11 the oul-
standmé authority jnoals lield.
Thus Badie Guide combines a big
consumer awdience with an -

purtant trade readership,
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® DONALD WITHYCOMB o

‘What with open-
ing WFIL's own
offices in New
York and Chicago
—with very profit-
able results, by
the way—and the
building of new
studios, General
Manager Donald
Withycomb of the
Philly station did-
n’t have exactly
a dull year. On
completion of the
studios, he also started a more elaborate
schedule of local productions.

e JOSEPH V. CONNOLLY e

As part of the
changes that took
place in the
Hearst Radio or-
ganization the past
vear, Joseph V.
Connolly changed
his title from that
of president fo
chairman of the
board. But under
one title or an-
other, a busy and
important exec is
still a.b. and ie.
affairs also keep

The voluminous INS
Connolly pretty busy.

o HERBERT R. EBENSTEIN e

Launching some-
thing new in the
way of merchan-
dising radio pro-
grams, Herbert R.
Ebenstein created
quite a bit of in-
terest the past
year in his Atlas
Radio outfit, which
set out to produce
ET shows and dis-
tribute them un-
der the same sys-
tem used by film
companies, ie., key city exchanges. Be-
sides setting up the nationwide distribut-
ing organization, Atlas completed 28
shows in 1937.
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® T. C. STREIBERT o

In recording the
activities and the
expansion of the
Mutual Broadcast-
ing System in the
past year, one
man who mustn’t
be overlooked is°’
Theodore C. Strei-

bert, He’s execu-; ;
tive v.p. of the: :
he had plenty to ; @ 5
say and do about s@(ff i
the network's on-

organization, and
ward and upward moves during 1937.

° EDWARD W. CRAIG ]

A prominent
part in drafting
the NAB reorgan-
ization proposal
and the commit-

tee was played
by Edward W.
Craig, head of

WSM He also
was actively en-
gaged in working -
out JRNA devel- |
opments as a
member of the
1RNA special ad-
visory comimitiee.

® FRANK

Being appointed
personal assistant |
to Lenox R. Lohr,
president of NBC,
was the principal
occurrence in the
official 1life of
Frank E. Mason
during 1937. Co-
incident with the
move, Mason re-
linquished his du-
ties in the station
relations end to!
Bill Hedges, but
retained his vice-presgidency,

E. MASON




PROGRAM SERVICE

offering complete facilities for the creation,

casting, production, and recording of programs for

National and Local Spot

Advertising

CUSTOM BUILT PROGRAMS
RECORDING OF CLIENT OR AGENCY PRODUCED PROGRAMS
SINULTANEOUS RECORDING OF NETWORK BROADCASTS
THESAURUS PROGRAMS
SYNDICATED RECORDED "STOCK” PROGRAMS
“"REFERENCE” OR AUDITION RECORDINGS
]

Write for catalog describing
the above services

Electrical Transcription Service
Nuational Broadcasting Company

A RADIO CORPORATION
OF AMERICA SERVICE

&) nea Building » Radio City + New York
- Mercbandise Mart « Chicago, llicois
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® MYRON P. KIRK @

Genial and
' equally astute

- Myron P. Kirk,

¢ former vice-presi-
dent and director
i of radio for Ruth-
rauff & Ryan, Inc.,
caused a hubbub
in radio circles
 when he resigned
' thal position to
; become vice-presi-
: dent in charge of
radio for Famous
Artists, Holly-
wood. There Kirk has assumed duties in
both pictures and radio that helped make
Ruthrauff & Ryan one of the top ranking
firms in the agency field. Kirk’s record is
based on such celebrated programs as
those of Major Bowes, Al Jolson, Edward
G. Robinson, Joe Penner and others. His
salesmanship and talent handling showed
many a sponsor how to sell the product.

° GEORGE BOLLING °

From the Detroil
office of John Blair
& Co., Vice-Presi-

on resignation of
Murray Grabhorn.
Managemeni of
he Detroit office
thereupon fell to
“his brother, R. H.
Bolling.

. MARK ETHRIDGE ®

In two of the
past year’s highly
important radio
developments
the AFM situation
and the NAB re-
organization —
Mark Ethridge
played a promi-
nent and helpful
role. Interested in
the issues because
he’s general man-
ager of Louisville
Courier-Journal,
owners of WHAS, Ethridge gave valuable
aid in the musician negotiations as well as
in the NAB revamping.
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® ]. HAROLD RYAN ]

This is the cur-
rent president of
the Ohio Associa-
tion of Broadcast- |
ers. Hewas elected |
last November
to succeed the re-
tiring John F. Patt
of WGAR, Cleve-
land, Ryan also |
has other respon-
sibilities. He’s
president and g.m.
of Fort Industry
Co., owners and
operators of WSPD, Toledo; president of
West Virginia Broadcasting Corp., operat-
ing WWVA, Wheeling, and treasurer of
Monongahela Valley Broadcasting Co,
operating WMMN, Fairmoni, W. Va.

b CLAY MORGAN ®

Shortly after 3
Clay 'T. Morgan
took up the post
of director of pro-
motion at NBC
early in 1937,
things began to
literally fly in the
promotion divi-
sion. White space |
copy and direct
mail promotion
hit the all-time |
high in the spring '
and early sum-
mer, By the way. if you see any similarity
in the accompanying picture and Warner
Oland’s, don't tell Morgan. He’s heard it
before.

. JOSEPH ]. WEED ®

The head of
Weed & Co., sta-
tion rep firm, is a
specialist in Can-
adian  situations,
and during the
past year was in-
strumental in ar-
ranging mergers
of groups of Do-
minion outlets un-
der exclusive rep-
resentation as an
aid toward doing
away with hit or
miss representation under the non-exclu-
sive sales methods.




A complete, quality catalog of unsurpassed =
sound effect discs; flawlessly recorded from life
and released on quiet, unbreakable Victrolac
pressings. Preferred by leading networks and
stations throughout the world. Write for catalog

74&1& STANDARD LIBRARY SERVICE
POPULAR SUPPLEMENT LIBRARY
SONS OF THE PIONEERS
ORGAN TREASURES and other FEATURES

Standawrd Radeo

180 North Michigan Ave., Chicago, Ul
6404 Hollywood Blvd.. Hollywood, Cal.
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® IRVING REIS ®
In the activity
- of furthering bet-
_ter drama on the
ajr, Irving Reis
and his Columbia
Workshop produc-
. tions the past year
- were well in the
lead. Unfortu-
. nately for radio,
~ the movies finally
~enticed play-
- wright - producer -
director Reis to
Hollywood —
which ought to be another lesson to radio
to take better care of its talent.

@ JOHN V. L. HOGAN @

A leading pro-
ponent of quality
and cultural pro-
grams, John V. L.
Hogan, owner and
operator of WQXR
in New York,
made considerable
progress the past
year in building
up a steady fol-
lowing of class
listeners. Success
of his policies has
aroused discussion
in the future possibility of different sta-
tions going in for specialized forms of
broadcasting.

¢ JAMES D. SHOUSE L

Giving up the

! general manager-
ship of KMOX, the
CBS outlet in St.
Louis, James D.
Shouse moved up
toe Cincinnati,
where he is now
. known as vice-
- president of Cros-
ley Radio Corp.
in charge of
broadcasting ac-
tivities. As such,
he is g.m. of WLW
and WSAI, with Robert G. Jennings as
assistant g.m, and general sales manager,
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@ EVAN ROBERTS o

Appointed by
Washington as a
%1 a year man to
carry out his own
plan to organize
a WPA Federal
Theater Radio
Division, Evan
Roberts made
this project one
of the most pro-
lific producers of
shows in radio,
with particular
emphasis on
shows of artistic as well as entertaininent
merit. His cultural-educational qualifica-
tions resulted in his being made con-
sultant for 20th Century Fund, radio
forurm created by the late Edward A.
Filene.

® POWEL CROSLEY, JR. ®

There was a bit
of excitemeni in
the 1937 radio life
of Powel Crosley,
Jr. First, the
Washington fuss
over WLW’s 500,-
000 watts; then
when Crosley
signed Charles
Michelson, Demo-
cratic party pub-
licist, as public
relations man;
creation of WLW
Line, naming Transamerican as rep,
change in g.m. for Crosley Corp. and a
few other items.

2 GEORGE ENGLES b

The artists serv-
ice division of
NBC had to keep
on its toes
throughout 1937
more than ever
before, what with
dearth of taleni,
keen competition
for names, con-
tinual clamor for
new finds, and
what not, On top
of it all—or prob-
ably as a result
of the strain — George Engles, v.p.
charge of this service, wound up
hospital for an operation.

in
in a
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L H. R. CARPENTER ®

In showman-
ship, civic service,
special events en-
terprise and gen-
eral progress. the
United Broad-
casting Co.s two
Cleveland sta-
tions, WHK and
WCLE (formerly
WIAY), were
[ront-rankers and
kept regularly in
the headlines
throughout 1937
It wayg all done under the direction of
H. K. Carpenter, v.p. and g.m.

© SAMUEL R. ROSENBAUM e

Despite many
other business
and personal in-
terests, Samuel R.
Rosenbaum, the
head of WFIL,
Philadelphia, took
a leading role in
bringing the
IRNA-AFM situ-
ation to a work-
able status. Came
to the front as a
very sane and
capable chairman
of the IRNA special advisory committee
who kepl the ship on an even keel when
the storm was at its worst.

@ DR. JAMES R. ANGELL o

Dr. James Row-
land Angell, ex-
president of Yale
University, is

i NBC’s education-

o al counselor and

i i has been serving

i :

e i the posl since

g last  fall. Soon

after taking over

3 his new assign-
i ment, Dr. Angell
h made a trip to

Europe to study

educational
broadcasts in England, Holland and other
countries which do not use the radio
solely for propaganda. The famous edu-
cator has no “cure-alls” for education by
radio, but is spending the greater part of
his first year planning NBC’s future ac-
tivities in this highly important phase
of radio broadcasting.

i
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L LEO FITZPATRICK ®

The general
manager of WJR,

Detroit, piloted
his station
through its most

successful year i

1937. He pai
generous divi
dends on eac
share ot

ees a 10 per cen
bonus in Decem
ber and made his
staff a “happy

family,” the envy of many a radio station
operator.

¢ BENEDICT GIMBEL, JR.

Expenditure of ...
$86,000 tor a new|
320 - foot vertical &
antenna and for
a mew and en-
larged studio
plant was made
by Benedict Gim-
bel Jr. for WIP,
the Philadelphia
station over
which he presides s
as prexy. Anfiis
amazing jump in
sales and listener
recognition was also chalked up by Gim-
bel’s WIP the pasl year.

¢ DR. LYMAN BRYSON o

When CBS:
formed its Adult
Education Board.
at the turn of the
vear, Dr. Lyman
Bryson was made
chairman of the °
board of 13 prom-
inent figures from
the fields of ad-
vertising and ed-
ucation. Dr. Bry-
son is professor of
education at
Teacher’s College,
Columbia University, and also a member
of the executive committee of the Ameri-
can Ass'n of Education. During the year
the board and CBS will cooperate to the
end that the first experimental year may
be devoted to perfecting the educational
techniques which will attract the largest
listening audience.




Complete coverage
of New Eng|and

major markets

[he populous suc clates of the MNorth
Adlantic weaboard, one of he large .l
and most active buying regions i the
country, have muny  <@parale major

shopping areas. Theswe arcas Comprise

e huge New England market

Direct vurdiioted contact with these

ortant Lrading centers, cssuring the

maximum  volume of sales throughou!

this rich markel, can best he ohtaned
through 1hat group of 14 ropular local
whations uperaling it the batinen of
The Yarkes Network,

This Network s
cmportant factor w1 the comin
the field 11

product

ciugnized as g vinal-
2ol
[is

covers, nroseCi |gee, -

tacilibies are at vour serace

WHNAC Boston
WTIC Hartford
WEAN Providence
WTAG Worcester
J/Bridgeport
‘lNew Haven
WNLC New London
WCSH Portland

WLBZ Bangor
WFEA Manchester
WSAR Fall River
WNBH New Badford
jLowelf

i Lawrence
WLNH Laconia
WRDQ Augusta

WICC WLLH

THE YANKEE
NETWORK

21 BROOKLINE AVENUE
BOSTON MASSACHUSETTS

EDWARD PETRY & CO.,

Eerius ve

[he

MNational Sz Represencativee
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Lozo Cost coverage
of New England

key markets

The many large, separate muarkets lying

between  southern Clonnecticut and
northern Maine may appear awesome o
the sales exccutive trying w cover New

Yer afl of
be

England on a small budget.

these important  trading  arcas can

covered effecuvely and economically.

The Colonial Network, whose key sta-
ton s WAAB, Boston, comprises 14 sta-
vions, cach of which s situared in one
of the urban rrading centers which to-
gether form a huge New England marker.
No other network offers such compre-

]'!tl‘lSiVC Coveragc art SLlCh ]OW COost,

Give your program sales-developing im-
petus and support by using the combined

facilities of the following srations:

WAAL Buston
WEAN Providence

WILBZ Bangon

WIEA Manchester
WNBH New Bed(ord
WL j Laowell

| awrence

J’ Beidgeport
New Haven
W I H1 Harctord
WNLEC New' London
WSAR Fall River
WSPR Springheld

X1CC

WBRY Waterbury
WILNH {aconn
WRIDO Augusta

THE COLONIAL
NETWORK

21 BROOKLINE AVENUE
BOSTON, MASSACHUSETTS

EDWARD PETRY & CO., Inc.

Exclusive National Representatives



National

Regionadl




The N —Fome leader

.. ... twice!

[For the sccond consecutive vear, Columbia continues its Jeader-

.\'hip i all thiee imajor phases of nerwork ;ld\’crtisjng.‘

Columbia, in 1937, carvied the greatest
dollar-volume of advertising of any net-
work in the history of radio*

Columbia, in 1937, was the choice of more
of the country’'s leading aduvertisers than
any other network **

Columbia,in 1937, continued asthe world's
largest radio network ***

This record, of course; s not Columbis alone. 1t was made by
the most careful buyers of advernsmg in the world—who -
creased their average expenditure for Columbia Network tacil-

1es this year over last by 25.97 . - — 3
A Lad did s tast veor,
*oa fund has been for four consecitive Nears,

*x ke fod by heci for Ave consecnde yoars.
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Inthedetailedrecord of these ces advertisers is the answer to
every basic question you can ask abour radio advertising : Does
radio sell s/ow turn-over products: Does radio sell guick turn-
over products? s the institutional campaign effective on the
air? Must it be a “big” radio program to be successful? The
answers to these questions at Columbia are not theoretical or
academic. They are written by the advertisers themselves;
advertisers who, in a single medium, bring everything to the
nation—from banking to beans; bread to abrasives; cigars,

cigarettes, candy and cars!

But this record tells less than half the story!

Throughout the year, some 22,475 Columbia programs were
broadcast to the nation. Less than half of these were sponsored.
The rest were programs ‘by Columbia’—produced by the net-
work in the living and challenging fields of Public Affairs,
Education, Serious Music, Religion, Special Events and Sports.
These programs round out the schedule of the world’s largest
network, bringing the world’s voice home to the nation every

day of the year—wherever home may be.

The COLUMBIA
Broadcasting System
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BOARD OF DIRECTORS

William S. Paley
Leon Levy

Jerome H. Louchheim
Samuel Paley

Jacob Paley

Rafph F. Colin
Edward Klauber

Prescott S. Bush
Herbert Bayard Swope
Isaac D. Levy

J. AL W lglehart
Dorsay Richardson
Mefford R. Runyon
Paul W. Kesten

OFFICERS

William S. Paley. .
Edward Klauber
Paul W. Kesten

M. R. Runyon. .
Lawrence W. Lowman .
H. K. Boice. .

H. V. Akerberg

Sam Pickard

W. B, Lewis. . .
Frank K. White,

F. A, Willis. .
Szmuel R. Dean
James M. Seward
Jos. H. Ream. ..
William C. Gittinger

William H. Ensign .
B. J. Prockter ...
Victor M. Ratner.

Assistant Sales Manager
..Manager of Sales Service

Director of Sales Promotion Department
J. J. Karol . Director of Rescarch
Frank N, Stanton. Manager of Research Division

J. K. Churchill _Chief Statistician
John S. Carlile. . . Production Manager
J. G. Gude Station Relaticns Manager
Hugh A. Cowham Commercial Engineer
Edwin King Cohan.

Director of General Engincering
A. B. Chamberlain
Peter G. Gcldmark Director
Luther Reid Acting Dircctor of Publicity
Jos, McElliott. Manager of Photographic Division
Douglas Coulter Assistant Director of Broadcasts
Gerald Maulsby,
Assistant Directer of Program Operations
Max Wylie. .
Paul W. White.

Director of Public Events & Special Features

..Chief Engineer
.. Television

Director of Script Divisien

Davidson Taylor Directer ot Music Division

Jan Schimek . Director of Copyright Division

. President
.. Executive Vice-President

Vice-President (Television and Public Relations)

Vice-President and Director

Vice-President in Charge of Operations

.Vice-President in Charge of Sales

.Vice-President in Charge of Station Relations

o o .Vice-President
Vice-President in Charge of Programs
... ... ... . Treasurer

Assistant to the President

Assistant Treasurer

Assistant Treasurer

... General Attorney

... Sales Manager

Mattteld
Sterling Fisher.
Leonard H. Hole.
Harriet Hess .
Agnes Law. Manager of Program Reference File
H. |. Rosenthal. Manager Columbia Artists, Inc
Walter R. Piersen,

Manager of Sound Effects Division
B. Gray . .. Editor
Jos. H. Burgess. Jr. . .Personnel Manager
Albert H. Bryant. Manager of Mail and Files
John E. Forsander

Julius Music Librarian
Director of Radio Talks
Director of Program Service

Manager of Typing Division

Gilson Commercial

Purchasing Agent

C. C. Boydston. Chief Accountant
Arthur S, Padgett ..Chief Auditor
J. Kelly Smith . Manager of Radio Sales

A E Joscelyn,
Eastern Sales Manager Radio Sales
| S§. Becker,
Business Manager of Columbia Artists, Inc.
G. Stanley McAllister,
Manager of Construction and Building
Operations
Henry Grossman,
Eastern Division Operations Tngincer



Chicago
H. Leslie Atlass,
Vice-President in Charge of Western

Territory
J. L. Van Volkenburg. . Assistant to Mr. Atlass
J. ) King.............. Assistant to Mr. Atlass
L. F. Erikson.... ... .. Western Sales Manager
Harry Mason Smith. .. ... Chicago Sales Manager
Paul S. Wilson.. Chicago Radio Sales Manager
Robert N. Brown............ Program Director
J. Oren Weaver................. News Editor
Frank B. Falknor.... .. ... ....Chief Enginzer
Frank Rand. ... ... ... . ... ..Publicity Director
Wayde Grinstead. ... .. Sales Promotion Manager
Robert Hafter. . .. . .... ... Production Manager
J. V. Mcloughlin. ... ... . Assistant Treasurer
Urban Johnson......... Sound Effects Manager
Washington

Harry C. Butcher,

Vice-President in Charge of CBS Wash. Office
Paul A. Porter. ... ... ... .. .. ........ Attorney
A. D. Willard, Jr.,

Sales Manager and Station Manager WISV

Frederick A. Long... ... .. . . Program Director
Clyde Hunt. ... .. . ... . ... .. Chief Engineer
Ann Gillis.............. ...Publicity Director

Harry R, Crow........... .. Assistant Treasurer

Cinecinnati
John McCormick. . ... Manager of Station WKRC
Wm. J. Williamson,

Sales Manager of Station WKRC

Ruth Reeves Lyons. .. ... ..... Program Director

Frank Dieringer................ Chief Enginecer

Margaret Maloney. . ... ... .. Publicity Director
Charlotte

William A. Schudt, Jr._.Manager of Station WBT
Royal E. Penny. .Sales Manager of Station WBT

Chas, H. Crutchfield. .. .. ... Program Director
James Beloungy...... ... ..... Chief Engineer
Sam Justice................ Publicity Director
Robert W. Carpenter. ... ... ... ... Accountant
Minneapolis

Earl H. Gammons. .. Manager of Station WCCQO
K. W. Husted,
Sales Manager and Assistant Station Manager

Carl Burkland. ........ Assistant Sales Manager
Hayle C. Cavanor..... ... ..... Program Director
Alvin B, Sheehan. ... Manager of Artists Bureau
H. S. McCartney.............. Chief Engineer
Max K, Schiffman.. . ... ... Production Manager
Ruth M. Brinley................... Accountant
Ko CoTitus.ooo oo Office Manager
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St. Louis

Merle S. Jones..... Manager of Station KMOX
K. W. Church....... ... .. .. Sales Manager
C. G. Renier................ Program Director
G L Tevis................... Chief Engineer
Jerry Hoekstra,............. Publicity Director
James S. Johnson. ... .Sales Promotion Director

R. S. Gillingham................. .Accountant

Hollywood

D. W. Thorrburgh,
Vice-President in Charge of CBS Pacific Cffice
and Manager of KNX
John M. Dolph. .. .. Assistant to Vice-President
Harry W. Witt. . ... Sales Manager, Los Angeles
Henry M. Jackson. .Sales Manager, San Francisco

Charles Vanda. ... ... ... . ... Program Director
Russ Johnston................ Continuity Chief
Fox Chase.......... Director of Special Events
Foster Goss..................... News Editor

Lester Bowman,
Waestern Division Operations Engineer
Edwin H. Buckalew,
Director of Sales Promotion, Los Angeles

Edith S. Todesca.........Production Manager

Alan Cormack................ Traffic Manager

Alfred Span........ ... Sound Effects Manager

C. A Carlson. ... ... ... ..... .....Accountant
Bosion

Harold E. Fellows...Manager of Station WEEI
Lewis 5. Whitcomb,
Publicity Director and Assistant Station Mgr.

H. Roy Marks.......... ...... Sales Manager
Arthur F. Edes............... Program Director
Philip K. Baldwin.............. Chief Engineer

George R. Dunham, Jr.,
Director of Sales Promation

Lloyd G. del Castillo,
Chief of Production and Musical Director
John J. Murray. .. ......... ..., Accountant

Detroit
Webster H. Taylor............. Sales Manager
Herbert A. Carlborg. ... .. Radio Sales Manager

Londeon

E. R, Murrow.............. European Director

Vienna
William L. Shirer,
Central European Representative



Procnavyt PoLICIES OF THE

A Statement to the Public, to Advertisers
And to Advertising Agencies

As radio broadceasting expands its andience and angments
iy influence, there derolves npon the broadcaster and the
frrogram spownsor an ever greater responsibility,

Similarly, as radio continues fo become a more infimate
Jorce i the Lives of peaple. they tend to be nmore sensitive
fo broudcasting they like and to broadcasting they do not
fike. It is incumbent npon the broadcaster coustantly to
exaniine general policy so as to assure steady progress in
beilding and holding radio’s andience. Such watch{ulness
serves the interests of the wudience. of the wdvertiser, and
of the broadcasting companies alike,

The Colimbia Broadceasting Systewr has given particular
consideration to recent trends in two general types of cou-
mercial program: those which are designed for children,
andl those involving nnpleasant discussions of bodily func-
tions, bodily symptoms. or other matters which siuilarly
infringe on good taste. L addition, as a result of expressed
puoblic tuterest, careful stndy bas been given to the amonnt
of time that shounld be wsed by sponsors for their adver-

tising niessages.

CHILDREN'S PROGRAMS

Wide variations in viewpoint exist
among parents as to programs which
they regard as suitable for their children
to hear, and simifar differences exist be-

tween parents and children. The same
divergence of opinion s frequently
found among authorities.

Commercial sponsors of broadcasts

addressed to children are devoting great
effort and much money to creating pro-
grams that merit the approval both of
child and parent. It is also true that
there have been instances of poor judg-
ment and careless execution. To elimi-
nate such faults would be gratifying to
all those who feel a deep responsibility
for the rearing and education of impres-
sionable youth,

The Columbia Broadcasting System
has no thought of setting itself up as
an arbiter of what is proper for chil-
dren to hear; but it does have an edi-
torial responsibility to the community,
in the interpretation of public wish
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and sentiment, which cannot be waived.
In accordance with this responsibility
we [ist some specific themes and dra-
matic treatments which are not to be
permitted in broadcasts for children.

The exalting, as
sters, criminals and
allowed.

Disrespect for either parental or other proper
authority must not be glorified or encouraged.

Cruelty, greed, and selfishness must not be
presented as worthy motivations.

Programs that arouse harmful nervous reac-
tions in the child must not be presented.

Conceit, smugness, or an unwarranted sense
of superiority over others fess fortunate may
not be presented as laudable.

Recklessness and abandon must not be false-
ly identified with a healthy spirit of adventure.

Unfair exploitation of others for pcrsonal gain
must not be made praiseworthy.

Dishonesty and deceit are not to be made ap-
pealing or attractive to the child.

modern  heroes, of
racketeers  will

gang-
not  be

We realize that distinctions in aes-
thetic values and feeling which may be
wholly obvious between two given
treatments of dramatic material cannot



always be easily specified in words.
Thus, for instance, it is not easy to cap-
ture in definition the fine distinctions
between the pure fantasy which com-
prises some of the world’s greatest lit-
erature for children, and the fantastic
distortion of realities which is unsuitable
for a youthful audience. None the less,
the differences between these forms of
entertainment become rather obvious
when the two are compared side by side.

A program for children of elementary
school age should offer entertainment
of a moral character in the widest social
sense. |t should not obtain its enter-
tainment value at the cost of distorting
ethical and social relationships in a
manner prejudicial to sound character
development and emotional welfare.

In general, it is worth noting that the
literature for children which continues
to find their favor through many genzra-
tions offers heroes worthy of the child’s
ready impulse to hero worship, and of
his imitative urge to pattern himself
after the hero model. Such literature,
whether created 100 years ago or writ-
ten today, succeeds in inspiring the child
to socially useful and laudable ideals
such as generosity, industry, kindness
and respect for authority; it opens doors
into wide worlds that may be reality or
fantasy, but are in neither event ugly
or repellent in aspect; it serves, in ef-
fect, as a useful adjunct to that educa-
tion which the growing and impression-
able child is absorbing during every
moment of its waking day.

It is our hope and purpose to stimu-
late the creation of a better standard
in children’s programs than has yet been
achieved.

ADVERTISING WHICH DIS-
CUSSES INTERNAL BOD-
ILY FUNCTIONS,
SYMPTOMS, ETC.

The Columbia Broadcasting System
has concluded, after sericus considera-
tion, to permit no broadcasting for any
product which describes graphically or
repellently any interna! bodily func-
tions, symptomatic results of internal
disturbances, or matters which are gen-

137

erally not considered acceptable topics
in social groups.

This policy will specifically exclude
from the Columbia Network not only all
advertising of laxatives as such, but
the advertising of any laxative proper-
ties in any other product. It will fur-
ther exclude the discussion of depila-
tories, deodorants, and other broadcast-
ing which, by its nature, presents ques-
tions of good taste in connection with
radie listening.

Many programs containing such ad-
vertising in the past have offered enter-
tainment of great merit, judged by the
strictest standards.

Cn the other hand, many people pre-
fer not to hear such advertising over the
radio, regardless of the excellence of
the program. The reason for this view-
point is obvious: radio broadcasting is
heard by mixed and assorted groups of
all kinds, in the home, in restaurants,
and in public meeting places. In cer-
tain groups a listener may find it dis-
tasteful to hear a discussion of some
subject which under other circumstances
he finds wholly fitting and proper.

Similarly, we realize that the per-
sonal and often intimate quality of the
human voice, radio’s medium of przsent-
ing its sponsors’ messages, forbids dis-
cussing subjects on the air in a manner
which might be whelly acceptable when
read in type.

COMMERCIAL
ANNOUNCEMENTS

In the last several years advertisers
and agencies have themselves been re-
sponsible, in many instances, for the
discovery that brief and skillful handling
of the commercial announcement—
rather than obviously excessive and in-
sistent sales talk—creates effective re-
sponse and universal commendation and
good will,

The Columbia Broadcasting System
recognizes, with many advertisers and
with the public, the desirability of
avoiding advertising announcements that
are too lengthy or too frequent.

As a result, numerous advertisers
have condensed their sales announce-



ments to a marked extent, to their own

satisfaction and the demonstrated ap-

proval of the listening audience.
EVENING PROGRAMS

A maximum of 10 per cent of the
total broadcasting period may be de-
voted to the sponsor’s commercial an-
nouncements, including contests and
offers, on programs broadcast after 6:00
P.M. This applies to all full-hour pro-
grams, three-quarter hour programs, and
half-hour programs. A single exception
to the 10 per cent ratio will be made
on quarter-hour programs, on which an
additional allowance not to exceed 40
seconds will be made in recognition of
the fact that the short program neces-
sarily requires as much time as the
longer one for routine identification an-
nouncements.

The following table shows, in minutes
and seconds, the maximum amount of
commercial talk which will be permitted,
under these [imits, on programs of
various lengths broadcast after 6:00
PM.:

Full-hour programs:
Al commercial annowrcenients not to
total more than
6 minutes

Three-quarter hour programs:
Al comniercial amionnceiients Nof to
fotal more than
4 minutes 30 seconds

Half-hour programs:
All commercial anmouncenients Hor to
total more than
3 minutes

Quarter-hour programs:
All commercial amonpcenients vot to
total more than

2 minutes 10 seconds

Unpleasantly rapid delivery of the
sales message, to effect a crowding of
excessive material into the period al-
lowed for the commercial announce-
ment, will not be permitted.

DAYTIME PROGRAMS

The Columbia Broadcasting System
has decided on a lesser curtailment of
the amount of advertising in daytime

programs for a number of reasons. Pro-
grams broadcast during the morning and
afternoon hours serve vast numbers of
women as a medium of useful informa-
tion. Many of these programs are edu-
cative in both cultural and practical
fields. Many of them offer valuable
help in solving household economic prob-
lems, discussion of which requires more
detailed statement of the sponsor’s ser-
vice or product. To deprive the day-
time listener of such discussion would
subtract from the broad usefulness of
radio broadcasting.

Sponsored programs in the daytime
will accordingly be allowed a maximum
of 15 per cent of the total broadcast
period for commercial announcements,
with an additional 40 seconds on the
quarter-hour program.

PUBLIC ACCEPTANCE

We are satistied that the best
thought of many leading advertisers as
well as of the broadcasting industry is
reflected in these policies. They set
higher standards than broadcasting has
attempted before.

We have adopted them after years of
experience and careful consideration of
every aspect of the problems involved.
For these new policies, we ask the full
cooperation of the public, the advertiser
and the broadcasting industry.

BASIC ADVERTISING
POLICIES

The three important new policies set
forth in the foregoing statement repre-
sent an extension of basic Columbia
policies with which advertisers and ad-
vertising agencies have long been famil-
iar, and which have served to maintain
commercial broadcasting on the Colum-
bia Network on a high ethical plane.
These basic points of policy, most of
which have been in effect since the in-
ception of the Columbia Network, are
here re-stated:
claims  foi

1. No false or unwarranted

any
product or service.
2. No infringements of another advertiser's

rights through plaglarism or unfarr imita-
tion of either program idea or copy.
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No disparagement of competitors or com-
pettiive goods.

No lottery or “drawing contest.” No con-
test of any kind in which the public is
unfairly treated.

No programs or announcements that are
slanderous, obscene, or profane, either in

theme or in treatment.

No ambiguous statements that may be mis-
leading to the listening audience.

Not more than two price mentions on a
15-minute program. Not more than three
price mentions on a half-hour program. Not
more than five price mentions on a full-
hour program.

No advertising matter, or announcements,
or programs which may, in the opinion of
the System, be injurious or prejudicial to
the interests of the public, the Columbia
Broadcasting System, or honest advertising
and reputable business in general.

No appeals for funds.

No testimonials which carnot be authenti-
cated.

e { @R

No continuity which describes repellently
any internal bodily functions or symptomatic
results of internal disturbances, and no
reference to matters which are not consid-
ered acceptable topics in social groups.

No use of broadcasting time except for
direct or indirect advertising of goods or
services.

No advertising matter, or announcements,
or programs which may, in the opinion of
the System, be injurious or prejudicial to
the interests of the public, the System
and/or its affiliated stations, or honest ad-
vertising and reputable business in general.

The System may waive any of the foregoing
regulations in specific instances if, in its opinion,
good broadcasting in the public interest is
served.

In any case where questions of policy or in-
terpretation arise, the Agency should submit the

same to the System for decision before making
any commitments in connection therewith.

Stations Owned and Operated, or Leased by the

WABC New York ...................
WBBM Chicago .....................
WBT  Charlotte, N. C............ ...
WCCO Minneapolis ..................
WJSVY  Washington ... ... .. .. ...
WKRC Cincinnati ...................
KMOX St Louwis ....................
KNX Los Angeles .................
WEEl  Boston ............. .. . ...

CBS also has an FCC application pe
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ROADCASTING SYSTEM

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

and operated by CBS.

Owned by Edison llluminating Co.
Leased and managed by CBS.

nding to lease KSFQ, San Francisco.
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The

Third Market
in the West

tntenor Cahformia's millions in retail sales can
be successfully reached by radio only through
the use of the McClatchy Broadcasting Company
stations  Available as part of the National
Broadeasting Company Red or Blue Netwaorks,

and the Cahforma Radio System

Mc Clatchy Broadcasting Company

Sacramento, Calif,

KFBK KMJ KERN KWG
Saw rarmento Froa Borgr modd Stockbes
10000 watis 1000 walte 100 watls 100 vt

The California Radio System




MUTUAL BROADCASTING SYSTEM

OFFICERS

Chairman of Board of Directors,
Alfred J. McCosker

President. ... .. .. ... .. .. .. W. E. Macfarlane
Vice-President. ... ...... Theodore C. Streibert
Executive Secretary .............E. M. Antrim
Treasurer . ................ ... E. M. Antrim
General Manager. ........ ... .... Fred Weber
Auditor. .................. Miles E. Lamphiear
Legal Advisor.. .. ... ... . ... .. Keith Masters
Publicity Coordinator, . ... . ... .. Lester Gottlieb
Program Coordinator..........Adclph Opfinger
Traffic Marnager. ....... ... ... Andrew Poole
Sales Promotion Manager..... Robert A. Schmid

London and European Representative,
John §. Steele

OFFICES

Administrative Office...Chicago, Tribune Tower

Branch Offices

New York.................... 1440 Broadway
Detroit................. Union Guardian Bldg.
Cincinnati. ... ... ... Union Central Life Bldg.
Boston................ ... .. 21 Brookline Ave.
Cleveland ................... Terminal Tower
Los Angeles...................Don Lee Bldg
England ...... ... .......... Coulsdon, Surrey

Policies and Facilities for

Origination and Production

Programs

The Program Building Services of
Individual Mutual Stations are made

available to Mutual advertisers—either

as sources of program ideas, as planners
and producers of complete radio fea-
tures, or in an advisory capacity.

A

Originations

Origination of programs in New York,
Cincinnati, Chicago, Cleveland, Detroit,
Boston, Hollywood, Los Angeles and San
Francisco without wire charge. Nomi-
nal line cost for commercial programs
eriginating from other Mutual stations.

The Mutual-WOR Playhouse in New
York, the newly constructed WGN Stu-
dio No. 1 in Chicago and the Mutual-
Don Lee Playhouse (in the Ambassador
Theater) Los Angeles, are provided as
accommodations for advertisers desir-
ing studio audiences.
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Restrictions and Regulations

Accounts must be acceptable both
to the Mutual originating station as well
as to individual Mutual stations as re-
spects Content, length of commercial,
type of product advertised.

Publicily and
Public Relations
Mutual
news media through the publicity de-
partments of both Mutual and Mutual
stations.

offers ciose contact with

Sales Promeotion and

Researeh Department
Coverage and market data relevant
to the network advertising campaign as
well as comprehensive information and

suggestions for its exploitation.
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PBroadcastme Headquarters

Take PROGRAMS |
NBCs Red and Blue Net-
works sent out over 5 1,000
programs during 1937, 35
hours a dav of the world’s
mosl popular programs,
avarlable 1o 2:1,500,000
radio fawnihes.

Take STATIONS ., 113
affiliated stations now
broadeast Blue and Red
Network programs«. Ten
NBC associated short-wave
~tations make NBC the
leader in international
hroadeasts.

Take BUILRING of
PROGRAMS . Tor
cleven years, NBC has set
the stsleinprograms. These
"Famous First=" have since
become radio patterns.
Take SPPOT and LOCAL
ADVERTISING .. NBC’s
Vanaged

Stations  are
,

every \\‘Iu‘rc.’”|‘()[,ns in Sp()l -

Sllpcr-p()\\er Iransmitlers
cover broad territories.
Fifteen fine stations in
fen :’-.‘0;\' markets.

Whether you Write it
ses Wire it...
Phone it...
Cablg or Radio it

"RADIO CITY

NEW YORK™

is the World’s
best known
Radio Address

Take TRANSOCRIPF-
TIONS ... NBC Becorded
Programi Scrvice offers
complete facilities for the
creation, casting. produoc-
tion and reeording of pro-
gramsfor National Spotand
Local Advertising. NBC
Thesaurus is used hy more
than 220stetion subseribers!
Take ARTISTS . . NBC
Artists Serviee s the larg-
cst talent sales organiza.
Lien in the world, To radio
advertisers and their agen-
civsatolfersnotonly specific
talenttoan<weradverisers’
sales problemes bt sound
program ideas az well, and
L’UIIII)]L‘[L‘ casls.
NBC—iu times of public
necessiy, as well as daily
CONVENience — carries  njie
telecd above all others, that
the listener be served!
For thee convineing rea-
sons. NBC - known wher-
cver radio s known as
“"BROADGASTING
HEavovarrirs™

NATIONAL BROADCASTING COMPANY

A RADIO CORPORATION OF AMERICA SERVICE
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NATIONAL BRrROADCASTING COMPANY

BOARD OF DIRECTORS

Angell, Dr. James Rowland
Bliss, Cornelius N.

Braun, Arthur E.

Dawes, Gen, Charles G.
Dunn, Gane

Harbord, James G.

Harden, Edward W.
Lohr, Lenox R.
Milhauser, DeWitt
Nally, Edward J.
Sarnoff, David
Sheffield, James R.

Throckmorton, George K.

Officers

Sarnoff, David.......... Chairman of the Board
Lohr, Lenox B...................... President
Ashby, A. L.. Vice-President & General Counsel
Engles, George . ... ... .. ... .. .. Vice-President

Gilman, Don E, . ... .. .. ... . .. Vice-President
Hanson, O. B............ ... . .. Vice-President
Hedges, William S.......... ... Vice-President
Mason, Frank E... ..... ... ... ... Vice-President
Royal, John F...... .. ......... Vice-President

Russell, Frank M. ... ....
Trammell, Niles

......Vice-President
......Vice-President

Witmer, Roy C................. Vice-President
Woods, Mark, ... .. Vice-President & Treasurer
Teichner, R J........ ... .. Assistant Treasurer
MacConnach, Lewis ... ... ..... ..... Secretary
Woods, Mark ~.........Assistant Secretary
Pfautz, C. E...............Assistant Secretary

DEPARTMENTS AND DIVESIONS

President’s Office

Lohr, Lemox R....................... President
Almonte, J. de Jara. .. ... Assistant to President
Angell, James Rowland. . Educational Counselor
Farrier, Clarence. ... .. _Television Coordinator

Mason, Frank E.,
Vice-President and Assistant to President
McGrew, Martha. .. ... ... Assistant to President

Ariists Serviee Depariment

Engles, George,
Vice-President & Managing Director

Bottorff, Q. O.,
Vice-President of Civic Concert Service, Inc.
(subsidiary of NBC)

King, Frances Rockefeller,

Manager of NBC Private Entertainment
Levine, Marks. .. .. Manager of Concert Division
Tuthill, Daniel S....Assistant Managing Director

Continnity Acceptance
MacRorie, Janet ...... ... ... ... ...... Editor

Elecivical Transeription

Department
Egner, C. Lioyd..... .. .............. Manager
Chizzini, Frank E... ... ... . Assistant Manager
Thomas, Reginald............ Program Director

ingincering Department
Hanson, O. B,,
Vice-President in Charge of Engineering

Gilcher, V. J...... Manager of Technical Service
Guy, R. F............. Radio Facilities Engineer
McElrath, George.......... Operating Engineer
Milne, George O....... Eastern Division Engineer
Morris, Robert M........Development Engineer
Rackey, C. A.......... Audio Facilities Engineer

General Service Department
Preston, Walter G., Jr... Head, General Service
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Lowell, Edward M.,
Manager Office Services Division and Asst.
Dept. Head
Neubeck, William,
Manager, Building Maintenance Division
Thurman, Charles H.,
Manager, Guest Relations Division
Van Houten, D. B....... Manager, Staff Division
Woallace, Dwight G........ .Personne! Manager

Legal Department
Ashby, A, L.. Vice-President & General Counsel
Grimshaw, 1, L...... ... ........... Attorney
Hennessey, P. J., Jr.. ... Attorney—Washington
Ladner, Henry ... ... ............ Attorney
Leuschner, Frederick .. ... Attorney—Hollywood

McDonald, J. AL ... .. Attorney—Chicago
Myers, R. P. ... .. ... ... ... ... Attorney
Prime, E. G............ .. ... ... ... Attorney

Operated Siatiomns
Department
Morton, A, H._.. ... ... ......_.... Manager
Wailes, Lee B..... .. ... Assistant to Manager

Program Department
Royal, John F.,
Vice-President in Charge of Programs
Belviso, Thomas H.....Manager, Music Division
Black, Frank........ ... General Music Director
Brainard, Bertha,
Manager, Commercial Program Division
Carlin, Phillips,
Manager, Sustaining Program Division
Cuthbert, Margaret,
Director, Women’s Program Division
Dillon, Gale. .Superv. N. Y. Sound-Effects Section
Dunham, Franklin... .. ... . Educational Director
Fitch, C. W... ... ......... Business Manager
Hutchinson, Thomas H.,
Manager, Television Program Division



Kelly, Patrick .. .Supervisor. Announcing Division
Keily. N. Ray,

Mgr. Sound Effects Div. and Maintenance
La Prade, Ermest. ... .. Director. Music Research

Meservey. Douglas W.

Miller, William Burke.Evening Program Manager
Rainey, William S...Production Division Manager
Schechter, A. A. Head of News & Special Events
Titterton, Lewis H.... Manager, Script Division
Wing, Paul .. ... Director, Children’s Programs

Publicity Depariment

Morgan, Clay. .. .... .Director of Promotion
Randall, Wayne L... .. . .Director of Publicity
Babb, J. Vance,

Manager, Press Inform. & Service Diwision
James, E. P. H..

Manager. Advertising & Sales Promotion

Relations With Stations
Depariment

William S,
in Charge of Station Relations

Hedges,

Vice-Pres.
Kiggins, Keith,

Manager,

McClancy, B, F.. ...

Station Relations Division
_Manager, Traffic Division

Researeh and Development

Horn, C. W .. ... ... ... ... Director
Sales Department
Witmer, Roy C.,
Vice-President in Charge of Sales

Boyd, Maurice M.. .. ...Manager, National Spot
Sales Division of the Eastern Sales Dept.

Dyke, Ken R.. .Eastern Sales Manager
Greene, F. Melwlle Sales Traffic Manager
McConnell, James V;.

Assistant to Sales Vice-President
Showerman, Irving Edward,

Assistant Sales Manager, Eastern Division
Van der Linde, Victor. .. General Sales Counsel

Treasury Depariment
Woods, Mark,

Vice-President, Treasurer & Asst. Secretary
Beville, H. M. Jr... .. . Chief Statistician
Bloxham, William D.. ... Purchasing Agent

Kelly, Harold M..... . Asst. Auditor
MacDonald, John H.. .Budget Director
McKeon, Harry F... .. e “Auditor
Payne, Glenn W. . Commercnal Englneer
Teichner. R. J.... . .. ... Assistant Treasurer
Wall, C. A ... Assistant to Treasurer

Central Division—Chicago
Trammell, Niles,

Vice-President in  Charge of
Stations WMAQ and WENR

Central Div,

Carpenter, Kenneth,

Sales Manager, Central Division
Kaney, A, W..... .. Assistant to Vice-President
Luttgens, Howard C...Central Division Engineer
MeDenald, J. A ... ..o Attorney
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Menser, Clarence L...... .Production Manager
Ray. William B.,. . .Manager, Press Division
Robb, Alex S . Manager, Artists Service
Stockmar, Edward. ... .. .. .. Trattic Supervisor

Strotz, Sidney . Program Manager, Central Division
Whalley, John F... Otfice Manager

Western Division—
Hollywood

Glman, John E,
Vice-Pres. in Charge of Western Division
Bock, Harold. . .Manager of Press Division

Dellett, F. V... ... .. .. Auditor, Western Division
DeWolt, Donald A. .Engineer in Charge

Dixon, Sydney L.,

Sales Manager, Western Division
Frost, Lewis. ... _... Assistant to Vice-President
Harshbarger, Dema Elaine.. ... Artists Service
Leuschner, Frederick ... ....... ...... Attorney
Saxton, A. H.. ... . . Western Division Engineer

Swallow, John,
Program Manager, Western Division

Western Division—
San Francisco

Yoder, Lloyd,

Manager. San Francisco Office, Stations KPO
and KGO
Carney, Kenneth B.. . Program Manager
Dorais, S P.... .0 L. Auditor
Gale, Paul B... . ... ... Traftic Supervisor
Peck, Curtis D.... ... ... .Engineer tn Charge
Samuel, Milton..... Manager of Press Division
Washingion, D, C.

Russell, Frank M.. . ... Vice-President in Charge

Berkeley, Kenneth H.

General Manager WRC and WMAL
Hennessey, P. J., . . Attorney
Johnson, Albert E Engmeer in Charge

Foreign Representatives
England
Bate, fred
Switzerland

Jordan, Max

Station Managers
PITTSBURGH, PA.
Nelson, A. E.
DENVER, COLO.
Owen, R. H., Manager, Station KOA
BOSTON AND SPRINGFIELD, MASS.

Manager, Station KDKA

Helman, John A Manager, Stations WBZ-
WBZA

SCHENECTADY. N. Y.
Hager, Kolin, Manager, Station WGY

WASHINGTON, D. C.
Berkeley, Kenneth H., Manager Stations WRC-
WMAL

CLEVELAND, QHIO

Pribble, Vernon H., Manager, Station WTAM
PHILADELPHIA, PA.
Joy, Leslie W., Manager. Station KYW



ProecramMm POLICIES OF THE
NATIONAL BROADCASTING COMPANY

A statement of principles and requirements governing NBC broadcast
programs, to serve as a means of maintaining the value and effectiveness
of broadcast advertising.

These Program Policies are the outcome of the experience

gained in nearly ten years of NBC network operation. They
were first civculated in printed form to advertisers and
advertising agencies in January, 1934. The present edition
contains such revisions as have since been made necessary

by changed conditions.

PRINCIPLES

With the ever widening effect of
radio on the thinking of men and
women, with the increasing influence
that it exerts in forming the thoughts
of their children, comes the responsi-
bility, upon broadcasting station and
advertiser alike, of broadcasting pro-
grams so high in merit and integrity
that belief in radio and in the radio
message will be instilied deeply in the
public mind.

Broadcast advertising derives its value
from listeners’ enjoyment of programs
and their confidence in the statements
made by advertisers. Anything which
mars their enjoyment or impairs their
confidence, not only reacts unfavorably
on all broadcasting, but weakens it as
a sales promotion vehicle as well.

Radio stations are required by law to
serve public interest, convenience, and
necessity. Public interest has been held
by the courts to mean service to the
listeners or, in other words, “good pro-
grams.” However, our standards are
not based upon requirements of law,
alone.

The primary responsibility for pro-
tecting the public interest rests upon
the broadcasters who in turn look to
the advertisers for their recognition of
this duty and for their cooperation in
fulfilling it. This statement, therefore,
aims to define, in the light of experi-
ence, proper standards of program qual-
ity, good taste and integrity, to be set
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up and enforced by the cooperative ef-
fort of the National Broadcasting Com-
pany, its advertisers and their agencies.
These standards grow out of the special
characteristics of the medium itself, as
contrasted with other mediums:

In broadcast advertising, the adver-
tiser or his representative speaks di-
rectly and personally to bis listeners.
For the period of bis program, be is
a guest in their homes, a member of
the intimate fireside circle.

The bomes which be thus enters
are of all types, The broadcast andi-
ence includes the farm family, the
small-town family, the city family; it
comprises practically all members of
the family, sometimes singly, some-
times das a group. It embraces persons
of all beliefs and creeds.

These two characteristics—the inti-
mate, personal nature of broadcasting
and the wide range and joint listening
of its audience — primarily determine
what properly may be put on the air.
The listener, at his receiving set, can
exercise no control over the program
itself, but he is in a position to accept
or reject it. Depending upon the nature
of the program, it is necessary, there-
fore, that programs be so planned as
to have the broadest possible appeal.

For example, the broadcast program
should provide entertainment or agree-
able instruction to most listeners. lts
primary appeal should be to the listzn-
er’s interest. Unpleasant or gruesome



statements must be avoided as these
may offend a large portion of the lis-
tening audience.

Courtesy and good taste should gov-
ern the manner in which announcements
are made. The most effective method
of delivery of an announcement is re-
strained and persuasive. An aggressive,
unduly emphatic manner may be objec-
tionable to a large part of the radio
zudience.

Since the listener’s primary interest
is in entertainment or instruction, the
advertising message should be in har-
mony with the rest of the program,
should contain information of interest
to the public, and should be prepared
and delivered with brevity and effec-
tiveness.

Controversial subjects are not good
material for commercial programs and
their introduction must be avoided.

Statements which tend to undermine
an industry by attributing to its prod-
ucts, generally, faults and weaknesses
true only of a few, and statements
which are derogatory to an individual,
an institution, a group or an industry
must be avoided. Protection against
libel and slander is as essential for the
advertiser and his agency as for the
National Broadcasting Company.

Tiresome repetition or too much de-
tail should be avoided. For instance,
the advertiser’s street address and the
like should not be reiterated to the
point of annoyance to the listening pub-
lic. The most productive way to obtain
direct responses is to have replies sent
to the broadcasting station or network.

Offers made to the radio audience
should be simple and easy to grasp
quickly. Involved and prolonged descrip-
tions defeat their purpose by confusing
the public and driving listeners away.

When contests are conducted by the
advertiser, decisions should be made
promptly and the names of winners
must be announced as soon as possible
thereafter. The announcement, when-
ever possible, should be made during a
later program of the same series. When
the making of the complete announce-
ment is undesirable because of its

length, NBC should be supplied with the
names of winners and other necessary
information so that it may be in a post-
tion to answer inquiries which it re-
ceives.

Each program should be individual
and distinctive and should not resemble
too closely an adjcining program on the
same network. The entire day's broad-
casting must be balanced to furnish
variety of entertainment and instruction
to listeners. Especially, the advertiser
and the network should cooperate to
prevent repetition of the same musical
numbers in programs occupying nearby
periods.

REQUIREMENTS

1.

The use of the Deity’s name is ac-
ceptable only when used reverently or
as part of a standard classic work.

2.

Statements or suggestions which are
offensive to religious views, racial traits,
and the like, must be avoided.

3.

False or questionable statements and
all other forms of wmisrepresentation
must be eliminated.

4,

Obscene and off-color songs or jokes,
oaths, sacrilegious expressions, and all
other language of doubtful propriety
must be eliminated.

5.

Testimonials must reflect the genu-
ine experience or opinion of a competent
witness.

Dramatized commercials, when in-
volving statements by doctors, dentists,
druggists, nurses or other professional
perscns must be read by living mem-
bers of these professions reciting actual
experiences, or explanation must be
clearly made by the announcer that the
scenes enacted are fictitious.

When a living character is mper-
sonated, announcement must be made
at least once in the program that im-
personation was made.

6.

Statements of prices and values must

be confined to specific facts. Mislead-



ing price claims or comparisons must

not be used.
7

The National Broadcasting Company
cannot act as a distributor for the mer-
chandise of its customers.

8.

As a safeguard against misuse of
broadcast facilities for unfair competi-
tion, commercial programs shall not
refer to any competitor, or his products,
directly or indirectly, by company name,
by individual name, or by brand name—
regardless of whether such referencs is
derogatory.or laudatory.

PROGRAM PROCEDURE

To secure observance of the require-
ments set forth in Part 2, the following
procedure has been adouted in the in-
terests of advertisers, as well as of the
National Broadcasting Company and ifs
associated stations, and will be enforced
to serve the public interest.

1.

All continuities, including the words
of all spoken lines as well as the word-
ing of commercial announcements, must
be submitted to the National Broadcast-
ing Company at least forty-eight hours
in advance of broadcast, except when
the nature of the program does not so
permit. This does not affect the adver-
tiser’s privilege to submit changes in his
commercial continuity, prior to the
broadcast.

2

All continuities, including the words
of all songs or spoken lines as well as
the wording of all commercial announce-
ments and the list of the cast, are sub-
ject to the approval of the National
Broadcasting Company, which reserves
the right to reject any program or an-
nouncement in whole or in part, insofar
as such program or announczment is
not in accord with the requirements
set forth herein or is otherwise incom-
patible with the public interest.

When a change in a program is re-
quired, the National Broadcasting Com-
pany will cooperate with the advertiser
in an endeavor to arrive at a satisfac-
tory handling of the matter; but if no
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agreement is reached, the National
Broadcasting Company reserves the right
to require eliminations or substitutions
for any part of the program or an-
nouncement which it deems inconsist-
ent with its obligation to serve the
public interest.
3

Because of its responsibility to serve
the public interest, the National Broad-
casting Company reserves the right to
require the advertiser or his agency to
furnish, in addition to the continuities
mentioned in the foregoing paragraphs,
a performed audition of a contemplated
commercial program.

4.

For protection of our clients and
ourselves, written lists in duplicate,
showing correct titles, composers, and
copyright owners appearing on the music
to be used on the program, are to be
submitted to the National Broadcasting
Company at least one week before the
broadcast, for copyright clearance, No
changes are to be made thereafter with-
out approval of the National Broadcast-
ing Company music rights department.

Evidence of the right to use musical
or literary material must be supplied
to the National Broadcasting Company
at least three days in advance of the
broadcast. For any testimonial the
advertiser or his agency must submit to
the National Broadcasting Company, at
least three days in advance of broad-
cast, either an indemnification signed
by the advertiser or his agency, or a
written release authorizing its use for
advertising purposes, signed by the per-
son making the testimoniay and sworn
to before a notary public, and must fur-
nish the National Broadcasting Com-
pany a full copy thereof.

6.

The National Broadcasting Company
is anxious to be of service in preventing
unnecessary conflict of subject matter
and musical numbers. The cooperaticn
of advertisers and agencies is invited to
make possible proper coordination be-
tween all sponsors. When two or more
advertisers using nearby periods on the



same network submit programs contain-
ing the same musical number, the ad-
vertiser or his agent first submitting his
detailed program shall have the right
to use the number, and the National
Broadcasting Company shall notify the
other advertiser or advertisers or their
agents to submit a substitute number,
subject to the same restrictions as to

7.

The National Broadcasting Company
reserves the right to amend this pro-
cedure, these principles and require-
ments, and to adopt new cnes when and
as, in its opinion, conditions warrant the
adoption of such new procedure, prin-
ciples or requirements for the public

duplication.

interest.

e e S S e —

Stations Owned and or Managed and or Programmed by the

WEAF  New York . .. .Owned.
Wiz New York .Owned,
WMAQ Chicago . .Owned.
WENR Chicago ... .. .Owned,
WRC  Washington . Owned,
WTAM Cleveland ..Owned,

KPO San Francisco. .

WMAL Washington

KGO San Francisco .

Brc

.. Owned,

)ADCASTING COMPANY

managed, operated and programmed by NBC
managed, operated and programmed by NBC
managed, operated and programmed by NBC
managed, operated and programmed by NBC
managed, operated and programmed by NBC
managed, operated and programmed by NBC
managed, operated and programmed by NBC

..Owned by the M., A Leese Radio Corp.

Managed, operated and programmed by the NBC.

.Owned by General Electric

Managed, operated and programmed by the NBC.

KOA Denver . .Owned by General Electric
Managed, operated and programmed by the NBC.

WGY  Schenectady .Owned and operated by General Electric
Managed and programmed by the NBC,

WBZ  Boston ..... .Owned and operated by Westinghouse Elec. & Mfg. Co.
Programmed by the NBC.

WBZA Springfield ..Owned and operated by Westinghouse Elec. & Mfg. Coa.
Programmed by the NBC.

KDKA  Pittsburgh ..Owned and operated by Westinghouse Elec. & Mig. Co.
Programmed by the NBC.

KYW Philadelphia .Owned and operated by Westinghouse Elec. & Mig. Co.

KEX Portland, Ore.

KJR Seattle

KGA Spokane .

Programmed by the NBC.

Owned by Mational Broadcasting Company
Leased to, license held by, operated, managed and
programmed by Oregonian Publishing Company.

..Owned by National Broadcasting Company

Leased to, license held by, operated, maraged and
programmed by Fishers Blend Station, Inc.
Owned by National Broadcasting Company
Leased to, license held by, operated, managed and
programmed by Louis Wasmer,
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President................. Burridge D. Butler
Manager.............c... ... Fred A. Palmer

e e e S

REGIONAL
NETWORKS

Development of the regional network was a natural one neces-
sitated by the growth of the radio industry. Evidence of its
necessity as a major advertising medium is revealed in the in-
creased use by national advertisers, the volume of business steadily
reaching its peak to 1937. Primarily, regionals are no longer con-
sidered testing grounds for additional subsequeni coverage since
account execulives are using regionals as a standard part of their
annual appropriations,

Compaciness of the area served and usual economy of coverage
of these areas are considered vital faclors in the selection of re-
gional networks by advertising agencies for broadcast purposes.
Most regionals have popularized local talent that draw for their
respective sponsors in a big way, while every properly conducted
regional offers various other top-notch services.

Current trend views the regional as being in sound business
condition, with every indication that the coming season will find
a continued increase in the number of advertisers, in keeping with
the consiant renewals that came through each season for the past
several years. Not a few advertisers appreciate the fact that the
regional offers an excellent opportunity to obiain programs of
particular interest to the area served.

The Arizona Network STATIONS
836 N. Ceniral Ave., Phoenix. Ariz.

PERSONNEL

Columbus; WPAY, Portsmouth.

NATIONAL REPBESENTATIVE
Free & Peters. Inc.

STATIONS

WCLE. Cleveland: WHK, Cleveland; WHKC,

KOY. Phoenix;
bee.

KGAR, Tucson; KSUN, Bis-

POLICIES
BAdvertising of alcoholic beverages nol ac-
cepted.
NATIONAL BEPRESENTATIVE
John Blair & Co.

Buckeye Network
1311 Terminal Tower, Cleveland, Ohio

PERSONNEL
General Manager. ......... ..H. K. Carpenter
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California Radio System

708 1" Street, Sacramento, Calif,

PERSONNEL
General Manager.............. Howard Lane

STATIONS
KFBK, Sdacramento; KFWB. Los Angeles:
KEYA. San Francisco; KFOX. Long Beach:
KM]J, Fresno; KWG, Stockton: KERN, Bakers-
field.

NATIONAL REPRESENTATIVE
Transamerican Broadcasting & Television Corp.



Carolina Combination

The Carolina is nol a regional nelwork,
but rather a sales combination composed of
WPTF, Raleigh, and WIS, Columbia. No
permanent wires ore maintained belween
the two cities, and sole purpose of the com
bination is to offer spol advertisers coverage
in North ond Socuth Carclina at a single com-
bination rate.

The Colonial Network

21 Brookline Ave., Boston, Mass.
Phone: Commonwealth 0800

PERSONNEL

. ..John Shepard 3rd
Assislant to President . . R. L. Harlow
Director of Sales WL W, Warner
Sales Promotion Manager. James V. Bonner
Editor-in-Chief of Colonial Nelwork

President.

News Service . L. Bicklord
Director of Publicity .Al Stephenson
Technical Director ...Paul DeMars

.1. Robinson
B. Thompson

Chief Engineer. . ... .o ..
Merchandising Head. . ].
Sporls Editor of Colonial Net.
work News Service . Richard McDonough
Manager ol Colonial Net-
work Arlist Bureau..... . Van D. Sheldon
Director of Public Relalions Gerald Harrison

STATIONS

Key Slation: WAAB, Boston; WEAN, Provi
dence; WICC, Bridgeport; WSAR, Fall River;

WSPR, Springlield; WLBZ. Bangor; WFEA,
Manchester;  WTHT, Hartlord; WNBH, New
Bediord: WBRY. Walerbury: WLLH, Lowell:
WLNH, Laconia: WRDO. ARugusta; WNLC,

New London.
POLICIES

Colonial Network will accepl or teed pro-
grams flo lhe Mutual Broadcasting System.
the Quaker State Nelwork or lo the following
stalions: WOR., WINS, WHN.

Beer and wine confracls are acceptable:
no hard liquor adverlising is acceplable.

Special features include extensive news
service and home economics programs, the
Jalter limited 1o {four non-compeling clients
daily. Complete merchandising deparlment,
production depariment and artist bureau are
available 1o clients.

NATIONAL REPRESENTATIVE
Edward Pelry & Co., Inc,

Don Lee Broadcasting System
Don Lee Bldg., 1076 W. Seventh Si.,
Los Angeles, Calif.

Phone: Vandike 7111
San Francisco office: 1000 Van Ness Ave.
PERSONNEL
General Manager. . ... .Lewis Allen Weiss
Assistant Manager. . ... .. Willet Brown
Special Events Director......... Van Newkirk
Program Director. ..... ... .... Jack Joy

..Bud Rutherford
. Richard Webster

Publicity Director
Promotion Manager. ..

STATIONS

Southern California: KHI, Los Angeles; KGB,
San Diego: KDB, Santa Barbara: KFXM, San
Bernardino: KPMC, Bakerslield; KVOE, Santa
Ana; KXO, El Centro.

Northern California: KFRC, San Francisco:
KQW, San Jose;: "KGDM, Stockion: KDON,
Monterey; KIEM, Eureka.

‘Daytime only.

Northwesl (Oregon): KRNR, Roseburg: KALE,
Portland; KSLM, Salem: KORE. Eugene.

Northwest (Washington) KMO, Tacoma; KIT.
Yakima; KPQ., Wenaitchee;: KVOS, Bellingham;
KXRO. Aberdeen: KOL. Sealile; Spokane:
KGY, Olympia: KELA, Centralia.

*To Be Announced Later.

POLICIES
Adverlising of beer and wine accepiable.
NATIONAL REPRESENTATIVE
John Blair & Co.

Inter-City Broadcasting System
“The Independent Network of the North
Atlantic Seaboard”

1897 Broadway., New York Cily
Phone: Clrcle 6-2200
Chicago oflice: 360 N. Michigan Ave.

PERSONNEL

e .. .Donald Flamm
Director of Sales. .. .Bertram Lebhar, Jr.
Director of Special Evenis.. ... Dick Fishell
Direclor of Publicily. . .Leon Goldsiein
Mancger ol Artists Bureau ..Charles Wilshin

Presidenl

Sales Promotion Manager . ... Al Rose
Manager of Chicago Office ... .. Ray Linton
STATIONS
Key Station: WMCA, New York City: WIP,
Philadelphia;: WDEL, Wilmington: WCBM,
Baltimore: WOL, Washington; WGAL., Lan-

caster, Pa.; WORK, York, Pa.; WATR, Waler-

bury; WPRO, Providence; WMEX, Bosion;
WLAW, Lawrence,
COVERAGE
Linked togellher by permanent A. T. & T.
lines, the eleven sialions ol this network,

covering the North Atlanlic seaboard may be
engaged colleclively, in any combinalicn, or
individually.

The lowa Network
Address: Register and Tribune Building,
Des Moines, la.
Phone: 3-2111 Des Moines
Cedar Rapids Office: Paramount Theater Bldg.
Waterloo Office: Russell Lamson Hotel

PERSONNEL
President .. . ... ... Gardner Cowles, Jr.
Vice-President. ... ... . ....John Cowles
Vice-Presiden! and Treasurer....Luther L. Hill
Vice-President ... ........ Sumner Quarlon
Secrelary . ........ B, Fred Lille
Antist Bureau Manager. .. .. .Ranny Daly



STATIONS
K50, Des Moines; KBRNT, Des Moines; WMT,
Cedar Rapids, Waterloo.

COVERAGE
The lowag Network covers 146 counties in
JIowa, Minnesota. Wisconsin, Nlinois and Mis-
souri. Population, 3,269.618. Radio Homes,
690.994. Relail Scales, $838.821.000.

POLICIES
Political advertising copy must be submitied
24 hours in advance. Payment for political
adverlising must be paid 24 houts in advance.
Network maintains an experienced merchan-
dising staff for dealer calls and surveys, re-
poris confidential. Program publicily avail-
able on street car cards, billboards. movie

irailers and radio columns.

NATIONAL REPRESENTATIVE
E. Kaiz Special Advertising Agency

The Maryland Network

STATICNS
WCBM. Baltimore (Key Station). Hearst
Tower Bldg.. Phone, Calvert 2840; WTBO,

Cumberland, 31 Frederick Si.; WJE], Hagers-
town, 16 West Washington St.

COVERAGE
The Maryland Network gives blanket cov-
erage of the state of Maryland as well as
the southern portion of Pennsylvania, north-
ern Virginic and northeastern West Virginia.

Mason-Dixon Radio Group
8 W. King St.. Lancaster. Pa,

PERSONNEL
General Manager.. ... ... Clair R. McCullough
STATIONS
WORK, York, Pa.; WDEL, Wilmingion, Dela.:
WGAL, Lancaster, Pa.; WAZL, Hazleton, Pa.;
WEST, Easton, Pa.
MERCHANDISING
Personal calls on trade, newspaper pub-
licily, lefters to the irade, personal assistance
to manulacturers’ salesmen.
NATIONAL REPRESENTATIVE
Paul Ragymer & Co.

Michigan Network
Operaied by the King-Trendle Broadcasting
Corp.

300 Madison Theater Building, Deiroit, Mich.
Phone: Cherry 8321

PERSONNEL
President. .. .............. George W. Trendle
General Manager. . . .... ... H. Allen Campbell
STATIONS

Key Siation: WXYZ, Detroit; WBCM, Bay
City and Saginaw: WFEDF. Flini: W]IM, Lan-
sing: WIBM, Jackson; WELL, Bafile Creek;
WXZ0O, Kalamazoo; WOOD-WASH, Grand
Rapids.

POLICIES
Network does nol accept foreign language
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programs. Liquor advertising is not broad-
cast until after 9:00 P. M. and is subject io
the approval of the Michigan State Liguor
Commission, Network contracts are not per-
mitted. The nelwork is available without
WXYZ and WKZO for sponsors requiring
state slations with the Detroit markei elimi-
nated.

The Michigan Network territory includes
the lower peninsula of Michigarn with a pri-
mary coverage of over four million people
in Michigan’s eighi largest cities.

Northern California Broad-
casting System

The {itle, Northern California Broadcasting
System, is purely a sales name. which is
used only when KJBS and KQW are sold to-
gether. It is not a corporate setup, and
stations involved do not attempt to promofe
the sales combination as a regional network.
There are no officers, and facilities and pro-
duction involved are those of KJBS and KQW
individually,

The Oklahoma Network
“Complete Coverage at Minimum Cost”
1800 West Main St., Oklahoma City, Okla.

Phone: 3-4881

PERSONNEL
President...... ............... Ross U. Porter
Vice-President. . . ........ ..... Tams Bixby, Ir.
Secretary .. ... . ... .. ... ... Joseph W. Lee
Treasurer .................... Albert Riesen
Managing Directer.. ... ..... .. Joseph W. Lee
STATIONS

Key Stations: KTOK, Oklahoma City; KGFF,
Shawnee: KBIX, Muskogee; KCRC, Enid:
KVSO, Ardmore; KADA, HAda; XKASA, Elk
City; WBBZ, Ponca City.

POLICIES

The Okladhoma Nelwork accepts beer ad-
vertising. All stalions are aoffiliated with the
Mutual Broadcasiing Sysiem.

The network offers a complete merchandis-
ing service, the details ¢f which may be ob-
tained upon request by addressing the man-
aging director.

NATIONAL REPRESENTATIVE
John Hershey MeGillvra

The Texas Quality Network
Address Individual Stations
PERSONNEL
General Manager. .. ... ... Martin B. Campbell
Program Director ............... Alex Keese

STATIONS
WFAA, Dallas: WOAIL San Antonio; WBAP,
Fort Worth; KPRC, Houston,
POLICIES
Advertising of alcoholic beverages not oc